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The  attractive  lobby  of  the  new  Martin  Rialto  Theatre  in  Atlanta,  Ga.,  features,  not  only  a graceful  stair- 
way, but  also  an  escalator  to  the  second-floor  auditorium  of  the  theatre  which  is  part  of  an  office  building 
complex  built  on  the  site  of  the  former  Rialto  which  was  razed.  Architect  for  the  project  was  Finch,  Alex- 
ander, Barnes,  Rothschild  and  Paschal.  The  Rialto,  operated  by  Martin  Theatres  of  Georgia,  seats  1,178. 
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Sees  'Silver  Lining'  in  TV  Clouds 

As  an  exhibitor  in  the  late  ’40s,  I learned 
first-hand  the  troubles  which  can  beset  a 
theatre  owner,  even  in  relatively  good 
times.  Later,  as  a broker,  I learned  from 
other  exhibitors  how  to  appreciate  the  vari- 
ous factors  which  bring  about  the  success 
or  failure  of  a theatre.  If  the  following 
words  give  encouragement  to  those  smaller 
exhibitors  who  feel  that  they  are  at  the 
edge  of  the  cliff,  then  my  purpose  here 
shall  have  been  accomplished. 

Surely,  the  recent  release  of  many  more 
post-1948  features  to  television  has 
wrinkled  many  an  exhibitor’s  brow.  But, 
isn’t  each  mass-release  of  features  to  tele- 
vision actually  bringing  the  industry  nearer 
and  nearer  to  a final  normalization  of 
distribution? 

The  backlog  of  features  yet  unreleased 
to  television  is  becoming  smaller  and 
smaller.  One  or  two  more  mass  sales  to 
television  will  reduce  the  backlog  effectively 
to  zero.  What  then?  I see  several  good 
results : 

1.  Producers,  with  no  backlog  remaining, 
will  have  to  devise  a stable  and  equit- 
able method  of  serving  theatres  and 
television.  The  distribution  of  product 
will  become  orderly.  The  voice  of  the 
exhibitor  will  be  more  effective,  be- 
cause all  product  will  be  current  and 
subject  to  here-and-now  negotiation. 

2.  When  the  backlog  has  been  expanded, 
television’s  access  to  product  will  be 
reduced  to  that  mere  trickle  of  feature 
film  available  for  current  presentation. 
Hence  the  price  of  films  offered  to 
television  may  logically  increase  many- 
fold.  The  wholesale  presentation  of 
theatre -quality  features  on  television 
may  be  expected  to  diminish  greatly, 
due  to  this  cost  increase. 

3.  When  the  backlog  has  disappeared, 
television  will  suffer  from  an  un- 
precedented shortage  of  theatre-quality 
entertainment.  It  must  be  remembered 
that  the  average  metropolitan  TV  sta- 
tion needs  18  hours  of  new  material 
each  day  to  fill  its  schedules.  This  is 
126  hours  per  week.  The  average 
metropolitan  theatre,  on  the  other 
hand,  needs  perhaps  three  hours  of 
fresh  material  weekly.  Put  in  another 
way,  the  television  station  must  have 
almost  42  times  as  much  material  each 
week  as  a theatre  in  the  same  city 
must  have.  The  condition  gives  the 
theatre  a preponderant  mathematical 
advantage  in  the  matter  of  filling 
product  needs.  The  theatre  can  suc- 
ceed on  quality,  selectivity.  Television 
faces  the  never-ending  struggle  to  fill 
those  126  hours  each  and  every  week. 

Let  the  deed  be  done!  Let  the  backlog 
be  sold,  expended ! For,  only  when  this  has 
been  accomplished,  can  the  distribution  of 
motion  pictures  be  truly  stabilized.  When 
that  day  arrives,  when  the  backlog  is  no 
more,  the  competition  of  television  will  be 
put  in  its  true  perspective. 

RALPH  J.  ERWIN 

Business  Analyst, 

Tulsa,  Okla. 
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A GAP  TO  BE  BRIDGED 


FROM  time  to  time  and  from  within 
the  industry,  itself,  the  admonition 
is  heard  that  the  people  in  it  should  take 
stock  of  themselves — to  do  some  self- 
examination.  And  it’s  good  advice,  for 
all  too  often  there  Is  a proneness  to 
blame  everything  else  for  shortcomings 
that  may  be  one’s  own;  to  blame  out- 
side factors  when  it’s  our  own  business 
that  is  at  fault. 

Those  who  are  willing  to  make  this 
self-examination  and,  if  the  findings  do 
not  tally  to  a satisfactory  score,  do  some- 
thing toward  making  the  necessary  im- 
provements, will  find  that  something 
CAN  be  done  to  bring  about  the  more 
desirable  conditions. 

Pertinent  is  the  following  letter  from 
M.  B.  Smith,  vice-president  in  charge  of 
advertising  and  publicity  for  Common- 
wealth Theatres  in  the  Midwest: 

“I  think  your  last  two  editorials  are 
full  of  raw,  rugged  ‘meat’  for  the  in- 
dustry. I’m  quite  aware  of  the  fact  that 
a few  newspapers  do  help  us,  but  I also 
am  aware  that  far  too  many  look  upon 
the  industry  as  a decadent  one.  However, 
one  of  the  great  faults  that  exists  in 
exhibition  is  the  failure  of  many  exhibi- 
tors to  really  cultivate  newspapers. 

“I  am  quite  amazed  when  I check  into 
individual  operations  to  find  that  a lot 
of  exhibitors  never  take  the  time  to  ob- 
tain scene  cuts,  or  to  prepare  good 
material  for  the  local  newspaper.  The 
pressbooks  are  loaded  with  good  material 
— yet  all  too  many  of  those  in  the  ranks 
of  exhibition  fail  to  take  advantage  of  the 
availability  of  the  material. 

“I  am  grateful  to  you  for  the  interest 
you  take  in  the  current  industry  pro- 
blems.” 

Mr.  Smith  is  absolutely  right — there  is 
a great  deal  of  material  provided  in  the 
pressbooks  which,  if  brought  to  the  atten- 
tion of  local  newspaper  editors  and/or 
amusement  editors,  will  find  its  way  into 
print.  And  there  is  much  newsworthy 
material  provided  by  the  industry’s  trade- 
press  that  will  be  of  interest  to  the  public, 
as  well  as  be  of  service  to  the  trade. 

The  downbeat  stories  that  all  but 
buried  this  industry  a while  back — the 
reports  of  mass  theatre  closings  and 
other  gloomy  items  that  made  their  ap- 
pearance in  newspapers — were  never 
adequately  countered  with  the  good 
things  that  could  be  said  about  the  busi- 
ness. Certainly,  there  NOW  is  upbeat 
news  aplenty  of  the  industry’s  emergence 
from  its  “dark  days”  of  ten  years  ago 
into  a period  of  light  and  progress  that 


its  millions  of  followers  will  be  glad  to 
hear.  Certainly,  the  news  of  big,  new  and 
far-advanced  theatre  structures  and  the 
general  upsurge  in  building,  remodeling 
and  modernization  that  is  taking  place 
across  the  country  is  of  public  interest. 
It  tells  the  story  of  a “winner”  and,  as  is 
well  known,  everyone  likes  to  be  on  the 
winner’s  side. 

Some  of  this  sort  of  news  is  creeping 
into  news  and  editorial  columns,  as  we 
have  reported.  But  it  needs  to  be  made 
more  widespread  and  more  penetrating. 
And  that’s  a job  that  each  and  every  the- 
atre owner  or  manager  can  best  do  for 
himself  in  his  own  community. 

While  the  Motion  Picture  Association 
of  America  is  pondering  what  course  to 
take  in  implementing  an  effective  public 
relations  program,  the  exhibitor  at  the 
local  level  can  lay  a groundwork  for  im- 
proving the  “climate”  at  his  own  point- 
of-contact  with  the  public.  And  he  can 
draw  on  the  sources  aforementioned — the 
pressbooks  and  the  tradepress — and  other 
channels  of  information  available  to  him. 

Just  two  months  ago,  in  Boxoffice  of 
August  5,  1963,  there  appeared  our  semi- 
annual theatre  building  survey.  This  re- 
port contained  facts  and  figures  of  the 
continuing  upsurge  in  new  theatre  con- 
struction, both  indoor  and  outdoor  houses 
and,  as  well,  in  the  burgeoning  shopping 
center  field,  that  can  be  the  basis  for  the 
kind  of  upbeat  stories  the  industry  needs 
continually  to  be  telling.  Not  only  did 
this  article  show  what  is  being  done 
nationally  to  provide  more  and  better 
theatre  facilities,  but  state  by  state.  We 
mention  this,  because  in  that  regional 
breakdown  there  is  basic  material  on 
which  exhibitors  can  build  good  news 
stories  for  their  particular  areas.  The 
architects,  the  contractors  and  materials 
suppliers  can  furnish  added  details  that 
will  enhance  the  interest  therein. 

This  is  but  one  facet  of  creating  a 
better  image  for  the  motion  picture  and 
its  places  of  exhibition.  Yet  it  can  serve 
as  a solid  foundation  for  the  many  other 
“parts”  necessary  in  rebuilding  the  whole 
of  the  industry  structure,  showing,  as  it 
does,  that  the  industry  has  not  only  made 
a “comeback”  but  is  continuing  on  the 
rise.  Production  and  distribution  fit  into 
the  overall  task,  but  the  spadework  must 
be  done  by  the  exhibitors. 


Stembler  Cites  Basis 
For  Bright  Future 


RESERVATIONS  REACH  RECORD  VOLUME 

T OA  Convention  to  Offer 
Program  of  Wide  Interest 


ATLANTA — Reviewing  industry  events 
of  the  last  ten  years,  John  Stembler  stated 
here  Monday  (30)  that  “only  by  looking  at 
what  has  gone  on  in  the  past,  only  by  be- 
ing aware  of  what  is  happening  in  the  pres- 
ent, can  we  anticipate  what  is  possible  in 
the  future.” 

Stembler,  president  of  Theatre  Owners 
of  America,  delivered  the  keynote  address 
at  the  joint  convention  of  the  theatre  own- 
ers of  Georgia,  Alabama  and  Tennessee  at 
the  Dinkier  Plaza  Hotel  and  pointed  out 
that  the  past  decade  had  been  one  of  great 
changes  for  exhibition. 

The  TOA  president  cited  the  increase  in 
the  number  of  theatres,  the  rise  of  the 
shopping  center  theatre,  the  transition  to 
summer  as  the  best  season  of  the  year,  the 
showing  of  almost  new  pictures  on  tele- 
vision and  the  static  position  of  pay  TV. 

The  upcoming  TOA  national  convention 
in  New  York  will  have  as  its  theme  “The 
Big  Look  Ahead,”  Stembler  said,  explain- 
ing that  the  conclave  would  be  based  on 
today’s  experiences  and  requirements,  con- 
cerning itself  with  product  needs,  theatre 
construction,  ticket-selling  and  art  theatre 
operation.  He  said  the  slogan  contained 
the  promise  of  the  potential  growth  of  ex- 
hibition to  meet  the  entertainment  needs  of 
a gi’owing  population. 

Stembler  said  the  only  prediction  he 
could  make  was  that  the  industry  would 
be  subject  to  change  in  the  future  as  it  had 
been  in  the  past.  In  conclusion,  he  said: 

“If  we  keep  our  theatres  clean  and  com- 
fortable, if  we  build  new  theatres  when 
and  where  needed,  if  our  suppliers  produce 
a sufficient  number  of  quality  motion  pic- 
tures for  our  needs,  then  exhibition  will,  I 
believe,  continue  in  its  present  form  far 
into  the  future,  and  ‘The  Big  Look  Ahead’ 
will  prove  to  be  not  merely  a slogan,  but  a 
reality  in  years  to  come.” 


Anti-Defamation  League 
To  Honor  Barney  Balaban 

NEW  YORK — Barney  Balaban,  presi- 
dent of  Paramount  Pictures,  will  be  hon- 
ored for  his  contri- 
butions to  the  fight 
against  racial  and  re- 
ligious prejudices  and 
discrimination  at  the 
50th  anniversary 
luncheon  of  the  Anti- 
Defamation  League 
at  the  Americana  Ho- 
tel November  1,  ac- 
cording to  Benjamin 
Melniker,  vice-presi- 
dent of  MGM  and 
this  year’s  chairman 
of  the  amusement  di- 
vision of  the  League. 

The  ADL  luncheon  will  spotlight  the 
League’s  drive  for  $3,940,000  for  the  de- 
velopment of  a five-point  educational  and 
research  program.  Balaban  has  for  many 
years  been  a leading  force  of  the  League, 
which  was  founded  in  1913  “to  secure  jus- 
tice and  fair  treatment  for  all  citizens.” 

A part  of  the  League’s  program  for  this 
year  will  be  the  preparation  of  dozens  of 
one-minute  TV  announcements  featuring 
Frank  Sinatra,  Nanette  Fabray,  G.  Marshall, 
Chuck  Connors  and  others. 


NEW  YORK — An  advance  look  at  the 
convention  agenda  of  Theatre  Owners  of 
America  indicates 
that  the  program  is 
one  of  the  most  com- 
prehensive in  exhibi- 
tion history  and  that 
no  facet  of  show- 
manship and  theatre 
operation  has  been 
neglected.  As  of  mid- 
week, more  than  700 
rooms  at  the  Ameri- 
cana Hotel  had  been 
reserved  for  the  con- 
vention, October  28- 
31. 

According  to  Joseph  Alterman,  TOA  ex- 
ecutive secretary,  the  convention  will  be 
drawing  theatremen  who  never  had  at- 
tended a convention  before,  many  of  them 
coming  from  very  small  towns  in  Montana, 
Washington  and  other  western  states. 
Describing  the  convention  as  one  that  will 
have  “depth  and  variety,”  Alterman  said 
there  would  be  something  of  interest  for 
every  exhibitor  and  that  the  programs 
would  have  new  techniques  and  ap- 
proaches, never  before  attempted  at  an  ex- 
hibitor gathering.  Every  industry  prob- 
lem will  be  faced  “realistically,”  he  said, 
among  them  being  construction  trends,  art 
theatre  operation,  censorship,  showman- 
ship, pay  TV,  small  and  big-town  manage- 
ment, drive-in  operations,  product,  new 
equipment  and  concessions. 

TO  SCREEN  CLIPS  FROM  FILMS 

As  to  product,  several  companies  will 
screen  clips  from  pictures  they  will  release 
from  now  until  Easter.  The  accent  will  be 
on  open  discussions  of  all  matters  and 
there  will  be  a minimum  of  speeches.  It 
was  noted  that  many  previous  conventions 
had  been  slowed  down  by  an  overflow  of 
speeches;  this  year,  they  will  be  held  to  a 
minimum  in  order  to  offer  ample  oppor- 
tunities for  the  exchange  of  information. 

It  was  noted  that  the  TOA  convention 
offered  the  only  opportunity  for  exhibitors 
to  inspect  new  equipment  and  concession 
items  and  to  talk  with  the  manufacturers. 

In  addition  to  the  serious  business  ses- 
sions, an  extensive  social  program  has  been 
mapped  out,  each  loaded  with  stars,  star- 
lets and  other  personalities. 

Edward  Fabian,  convention  chairman, 
said  the  agenda  now  was  complete,  with  no 
holes  to  fill,  unless  there  should  be  some 
last-minute,  unavoidable  cancellations  of 
speakers.  Some  important  “name”  speak- 
ers are  still  to  be  announced,  strictly  be- 
cause of  the  need  to  await  formal  confir- 
mation. In  other  respects,  the  convention, 
still  three  weeks  off,  is  “ready  to  go.” 

Here  is  the  agenda,  subject  to  only  minor 
changes : 

On  Saturday,  October  26,  the  nominat- 
ing committee  will  hold  a luncheon  meet- 
ing, with  Roy  Cooper  presiding.  This  will 
be  followed  by  a session  of  the  finance 
committee,  headed  by  Myron  Blank. 


Registration  will  start  the  next  morning, 
Sunday,  and  the  board  of  directors  and 
executive  committee  will  meet  throughout 
the  day,  breaking  only  for  a luncheon  of 
tribute  to  Herman  Levy,  retiring  general 
counsel. 

‘SURPRISE’  AT  OPENING 

The  official  opening  of  the  convention  at 
10  o’clock  Monday  morning  will  have  some 
“surprises,”  according  to  the  convention 
committee.  It  will  be  a novel  curtain- 
raiser,  it  was  said,  but  details  were  being 
kept  under  wraps  for  obvious  reasons.  The 
address  of  welcome  will  be  delivered  by 
Edward  Fabian,  with  follow-up  comments 
by  John  H.  Stembler.  There  will  be  dis- 
cussions by  Richard  A.  Smith  of  Boston  on 
“The  Progressive  Exhibitor  Looks  Ahead”; 
Philip  F.  Harling  and  E.  Lamar  Sarra  on 
pay  television  and  legislation  and  Drew 
Eberson,  noted  theatre  architect,  on  the- 
atre trends.  At  this  session  also,  Eugene  V. 
Klein,  head  of  National  General  Corp.,  will 
reveal  plans  for  the  unveiling  of  Talaria, 
its  closed-circuit  theatre  television  system. 

National  Screen  Service  will  be  the  host 
of  the  opening  day  luncheon,  with  Julian 
Rifkin  of  Boston  as  toastmaster.  Guest 
speakers  will  be  Louis  Nizer,  noted  industry 
attorney;  Burton  Robbins,  NSS  president, 
and  Mel  Gold,  NSS  general  sales  manager. 

That  night,  Joseph  E.  Levine  will  pre- 
sent a cocktail  reception  and  dinner  under 
the  title  of  “A  World  of  Showmanship  for 
the  Showmen  of  the  World,”  for  which  he 
has  promised  some  surprises. 

Following  a continental  breakfast  Tues- 
day morning,  an  art  theatre  seminar  will 
lead  off  the  morning  business  session,  with 
Norman  Levinson,  Dallas,  as  chairman. 
This  session  will  cover  advertising  and 
publicity,  public  relations  and  a panel  dis- 
cussion on  the  rise  of  today’s  art  theatre. 
Speakers  will  be  Bosley  Crowther  of  the 
New  York  Times,  Richard  Brandt,  Mel 
Brown  and  Sidney  Deneau. 

Under  the  heading  of  “The  Big  Look 
Ahead,”  the  slogan  of  the  convention,  the 
delegates  will  witness  a massive  trailer 
type  of  presentation  which  will  show  high- 
lights of  upcoming  pictures  from  the  major 
companies.  This  will  be  held  at  the  Rivoli 
Theatre  under  the  direction  of  Nat  Fell- 
man  of  New  York. 

MPAA  TO  HOST  LUNCHEON 

The  Tuesday  luncheon  will  be  hosted  by 
the  member  companies  of  the  Motion  Pic- 
ture Ass’n,  with  Arthur  Tolchin  of  Loew’s 
Theatres  as  toastmaster.  A very  prominent 
industry  personality  will  be  introduced  at 
this  event.  Other  guest  speakers  will  be 
Henry  “Hi”  Martin,  vice-president  of  Uni- 
versal Pictures,  and  Ralph  Hetzel,  acting 
head  of  the  MPAA. 

Columbia  Pictures  will  offer  a “surprise 
package”  as  the  evening  social  affair. 

The  theme  of  the  Wednesday  business 
sessions  will  be  “Tomorrow’s  Theatres  and 
Concessions  Today,”  which  will  be  moder- 
(Continued  on  page  15) 


Barney  Balaban 


Joseph  Alterman 


BOXOFFICE  ::  October  7,  1963 


5 


RELEASE  LINEUP  REVEALED  AT  SALES  MEETING 

Universal  Charts  14  Films 
For  First  Halt  of  '64 


NEW  YORK  — Universal  will  place  14 
new  features  and  two  rereleases  into  do- 
mestic distribution 
during  the  first  six 
months  of  1964, 
Henry  H.  “Hi”  Mar- 
tin, vice  - president 
and  general  sales 
manager,  told  the 
company’s  branch 
managers  and  sales 
executives  at  the 
opening  of  the  for- 
mal sessions  of  the 
week-long  sales  meet- 

Henry  “Hi”  Martin  in^  at  the  Waldorf  - 
Astoria  Hotel, 

Wednesday  (2). 

The  pictures,  which  are  the  company’s 
own  releases,  produced  either  by  Universal 
or  in  association  with  independent  pro- 
ducers, represent  “the  greatest  boxoffice 
potential  in  the  history  of  the  company,” 
Martin  pointed  out. 

Leading  off  the  list  is  “Charade,”  the 
Stanley  Donen  production  in  Technicolor, 
starring  Cary  Grant  and  Audrey  Hepburn, 
which  will  have  Christmas  prerelease  open- 
ings in  key  cities,  following  its  world  pre- 
miere at  the  Radio  City  Music  Hall  in  New 
York. 

This  will  be  followed  by  “Young  and 
Willing,”  produced  by  Betty  E.  Box  and  di- 
rected by  Ralph  Thomas,  and  “Dark  Pur- 
pose,” the  Brazzi-Barclay-Hayutm  pro- 
duction in  color,  starring  Shirley  Jones, 
Rossano  Brazzi,  George  Sanders,  Micheline 
Presle  and  Georgia  Moll,  which  was  pro- 
duced by  Steve  Barclay  in  Italy.  Then  will 
come  “The  Dream  Maker,”  a musical  in 
Eastman  Color,  starring  Tommy  Steele, 
followed  by  “Man’s  Favorite  Sport,”  the 
Howard  Hawks-Gibraltar-Universal  co- 
production in  Technicolor,  starring  Rock 
Hudson,  Paula  Prentiss  and  Maria  Perschy. 

“Hide  and  Seek,”  produced  by  Hal  E. 
Chester,  starring  Curt  Jurgens,  Janet 
Munro,  Ian  Carmichael  and  Hugh  Griffith, 
will  be  followed  by  “Captain  Newman 
M.D.,”  in  Eastman  color,  starring  Gregory 
Peck,  Tony  Curtis,  Angie  Dickinson,  Bobby 
Darin  and  Eddie  Albert.  Martin  noted  that 
this  last  will  have  an  Academy  Award 
qualifying  engagement  in  Los  Angeles, 
starting  at  Christmas  time. 

Martin  then  listed  “He  Rides  Tall,”  the 
Gordon  Kay  and  Associates  film,  starring 
Tony  Young,  Dan  Duryea,  Jo  Morrow  and 
Madlyn  Rhue;  “The  Brass  Bottle,”  the 
Universal-Starus  production  in  color,  star- 
ring Tony  Randall,  Burl  Ives  and  Barbara 
Eden,  and  “Nightmare,”  a Hammer  Film 
production,  produced  by  Jimmy  Sangster, 
with  David  Knight,  Marvin  Redman  and 
Brenda  Bruce. 

Then  will  come  “The  Chalk  Garden,”  the 
Ross  Hunter  production,  in  Technicolor, 
based  on  the  stage  play  by  Enid  Bagnold, 
starring  Deborah  Kerr,  Hayley  Mills,  John 
Mills  and  Dame  Edith  Evans;  “The  Raid- 
ers,” an  outdoor  drama;  “Wild  and 
Wonderful,”  the  Harold  Hecht  production, 


Universal  Sets  a 26-Week 
Drive  in  Honor  of  Martin 

New  York — A 26-week  sales  drive 
among  domestic  regional  sales  managers, 
branch  managers,  salesmen  and  bookers 
will  be  conducted  by  Universal  Pictures 
during  the  first  six  months  of  1964.  The 
event  will  be  in  honor  of  Henry  H.  “Hi” 
Martin,  vice-president  and  general  sales 
manager,  who,  next  year,  will  be  observ- 
ing his  30th  year  with  the  company. 

The  “Hi  Martin  Sales  Drive”  was  an- 
nounced at  the  concluding  sessions  of 
the  company’s  national  sales  meeting  on 
Friday  (4).  The  slogan  of  the  campaign 
will  be  “Universal  Has  More  in  Store  for 
’64  than  Ever  Before.” 


in  Eastman  Color,  starring  Tony  Curtis 
and  Christine  Kaufmann  and,  finally,  “Bed- 
time Story,”  previously  titled  “King  of  the 
Mountain,”  a Stanley  Shapiro  comedy,  in 
Eastman  Color,  starring  Marlon  Brando, 
David  Niven  and  Shirley  Jones. 

The  rereleases  will  be  two  record-break- 
ing comedies,  “Operation  Petticoat”  and 
“Pillow  Talk,”  a package  with  Cary  Grant, 
Tony  Curtis,  Rock  Hudson  and  Doris  Day 
as  stars. 

The  merchandising  of  motion  pictures 
today  requires  custom-handling  of  each 
individual  pic- 
ture,  David  Lipton, 
vice  - president  in 
charge  of  advertising 
and  publicity,  point- 
ed out  in  outlining 
promotion  plans  on 
this  product  Friday 
(4). 

“Advertising  can- 
not do  the  job  alone,” 
he  reminded  the 
sales  and  promotion 
executives.  “In  to- 
day’s market,  where 
our  motion  pictures  compete  for  the  pub- 
lic’s time,  dollars  and  interest  with  the 
great  leisure-time  activities  that  are  part 
of  our  daily  routine,  it  takes  more  than  ad- 
vertising dollars  to  sell  an  audience.  To- 
day, our  advertising  budgets  are  effective 
only  if  they  are  part  of  a total  marketing 
plan  conceived  for  the  needs  of  and  the 
audience  for  each  individual  picture.  A 
carefully  constructed  marketing  plan  is 
the  key  to  successful  merchandising  of  mo- 
tion pictures,  for  it  provides  publicity,  pro- 
motion and  advertising  realistic  objectives,” 
Lipton  told  the  assembly. 

Lipton  pointed  to  the  marketing  and 
promotion  plans  on  “Charade”  as  an  ex- 
ample of  the  publicity  and  promotional  op- 
portunities made  available  through  long- 
range  planning  and  the  resultant  pre- 
selling impact  at  the  local  level  on  the 
mass  motion  picture  audience  for  the 


Christmas  holidays.  He  recalled  that  the 
advance  screening  campaign  started  in 
mid-July,  when  the  first  rough  cut  print 
was  screened  for  the  editors  of  national 
magazines  who  work  far  ahead,  assuring 
unprecedented  coverage  in  the  November- 
December  issues  on  both  Grant,  Miss  Hep- 
burn and  the  picture. 

With  the  first  opening  of  “Charade” 
still  two  months  away,  there  was  a con- 
tinuing flow  of  national  newspaper  pub- 
licity through  syndicated  columnists  and 
feature  writers.  The  merchandising  pro- 
motions include  the  campaign  on  the 
Mancini  music,  record  albums,  the  Audrey 
Hepburn  fashions,  publisher  tieups  on  the 
special  edition  of  the  paperback  book  and 
a series  of  promotional  activities  for  the 
key  city  openings,  Lipton  said. 

Lipton  stressed  the  national  magazine 
advertising,  which  will  have  “Charade”  in 
three  issues  of  Life  and  Look,  two  issues  of 
the  Saturday  Evening  Post,  the  Ladies 
Home  Journal  and  Redbook,  as  well  as 
single  issues  of  Good  Housekeeping  and 
Seventeen,  Parents’  and  fan  magazines. 

Lipton  told  the  distribution  executives 
that  the  same  kind  of  intensive  advance 
advertising,  publicity  and  promotional 
planning  was  underway  on  “Captain  New- 
man, M.D.,”  with  months  available  for  ad- 
vance work,  and  he  urged  the  distribution 
representatives  to  stress  these  pre-selling 
opportunities  to  their  exhibitor  customers 
with  advance  lobby  displays,  teaser  trailers 
and  local  level  theatre  tie-ins. 


Hetzel  Answers  Times' 
Editorial  on  U.S.  Films 

NEW  YORK — An  editorial  in  the  New 
York  Times,  claiming  that  American  films 
were  not  artistic  or  thoughtful,  were  re- 
ferred to  as  “product”  and  that  the  indus- 
try had  an  “aura  of  contempt  for  the 
public”  brought  a reply  from  Ralph  Hetzel, 
acting  head  of  the  Motion  Picture  Ass’n  of 
America. 

In  a move  to  set  the  record  straight, 
Hetzel,  in  a letter  to  the  Times,  said  that 
the  editorial  did  not  conform  with  the 
facts  and  that  the  editorial  writer  had 
added  to  the  “oversupply  of  misinforma- 
tion about  so-called  art  films.”  He  wrote 
that  foreign  producers  had  no  monopoly 
on  films  of  special  quality  and  interest  and 
that  only  outstanding  pictures  made 
abroad  were  seen  in  the  United  States. 

“A  look  at  the  facts,”  Hetzel  said,  “will 
show  that  American  producers  and  dis- 
tributors turn  out  as  high  a percentage  of 
quality  films  as  any  country  in  the  world. 
Of  course,  there  are  many  run-of-the-mill 
films  produced  here,  just  as  there  are 
hundreds  of  books  and  plays  of  small 
stature  produced  in  any  given  year. 

“Every  year  many  American  films  are 
produced  that  equal  or  surpass  the  best 
imported  films  by  any  standard,  not  for- 
getting the  basic  quality  of  entertainment.” 

Hetzel  then  listed  a group  of  pictures 
which  had  been  recognized  as  outstanding 
in  their  respective  categories,  such  as  “To 
Kill  a Mockingbird,”  “Hud,”  “Days  of 
Wine  and  Roses,”  “A  Child  Is  Waiting,” 
“Cleopatra,”  “Lawrence  of  Arabia,”  “Nine 
Hours  to  Rama,”  “Freud,”  “David  and 
Lisa”  and  “The  Manchurian  Candidate.” 

He  pointed  out  that  there  used  to  be  a cer- 
tain snob  appeal  in  remarks  in  some  circles 
that  people  only  saw  foreign  pictures.  Such 
a statement  today,  Hetzel  said,  could  only 
reflect  a narrow  and  uniformed  criticism. 
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Sfisurge  in  production 
prize  plays . . . famed  books . . . 
a parade  of  big  boxoffice  hits  I 


and  the 


ihowmanship  that 
capitalizes  on  all  promotional 
avenues  to  pre-sell  audiences! 


Digitized  by  the  Internet  Archive 
in  2015 


https://archive.org/details/boxofficeoctdec183boxo 


UPCOMING  FOR  OCTOBER! 

The  hottest  favorite  on  the  entertainment  scene 
in  his  first  starring  role  in  films . . . advertised  over 
radio,  TV  and  in  mass-circulation  medial 


CURRENT! 

The  most  exciting  personalities  in  show-business  today, 
in  a drama  of  our  time... backed  by  the  first 
concentrated  national  television  campaign  for  a movie  I 


A STORY  OF  ONE  DRAMATIC,  DEVASTATING  NIGHT 

...  in  the  glamorous  private  world  of  the  very  rich,  the  very 
famous,  the  very  beautiful. ..the  “Very  Important  Persons"! 


METRO-GOLDWYN-MAYER  PRESENTS 


THE  IDOL  OF  MILLIONS  AS  DR.  KILDARE 
NOW  IN  HIS  FIRST  STARRING  ROLE  ON 
THE  GIANT  MOTION  PICTURE  SCREEN! 


LOUIS  JOURDAN 
ELSAMARTINELLI 
MARGARET 
RUTHERFORD 
MAGGIE  SMITH 
ROD  TAYLOR 

ORSON  WELLES 


A GOO  BALLING.  JUKE  BOX  CHICK 
Jf,  YOUNG  « GREEDY  AND  VICIOUS 
A G AND  X THE  HANDSOME 
; YOUNG  LAWYER 

ar~wm  'VAS 

Nt,r 


IN  PANAVISION* 
AND  METROCOLOB 


RAW  I BOLDI 
POWERFUL  I 
AN  ADULT  THEME 
OF  SHOCKING  REALISM! 


IAYMATE* 


“BQTEGEE 


SCREENPLAI  8ft 


LINDA  CHRISTIAN  TERENCE  RATTIGAN  • ANTHONY  ASQUITH  ANATOLE  OE  GRUNWALD  miklos  rozsa 


He  really  wasn't 
out  to  make 
$1,000,000. 

He'd  already 
made  that! 


exciting 

minutes 


suspense 


ReA/iick  Garner 


Edward  g. 


based  on 


screenplay  by 


PANAVlSlON’and 


LJECOMING  FOR  NOVEMBER! 


UPCOMING  FOR  DECEMBER! 


A razzler-dazzler  of  a twosome... and  a brilliant  Bl  A best-seller  becomes  a big  boxoffice  winner 

off-beat  cast... in  a romantic  comedy  that  rates  II  scheduled  for  those  December  holiday  dates 

and  will  receive  unique  advance  handlinal  II  when  you  demand  an  extra-important  attraction. 
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MORE 

MORE  COMING  UP  IN  ’641 

“HIS  AND  HIS”.  . . The  two  hottest  Broadway  stars  . . . 

Robert  Goulet  and  Robert  Morse  ...  in  their 
motion  picture  debut.  It’s  a laugh-triumph! 

“SUNDAY  IN  NEW  YORK”.  . . Dedicated  to  the  proposition 
that  all  girls  receive  sooner  or  later! 

Starring  Cliff  Robertson,  Jane  Fonda,  Rod  Taylor. 

A Seven  Arts  Co-production. 

“THE  UNSINKABLE  MOLLY  BROWN”.  . . The  smash  Broadway 
musical  filmed  with  Debbie  Reynolds  and  Harve  Presnell 
in  the  starring  roles. 

“OF  HUMAN  BONDAGE”.  . . Kim  Novak  and  Laurence  Harvey  in 
the  masterpiece  of  human  emotion  by  Somerset  Maugham. 

A Seven  Arts  Co-production. 

“SAY  IT  WITH  MUSIC”— Irving  Berlin’s  greatest  songs  of  all  - 
in  one  marvelous  musical. 

“NIGHT  OF  THE  IGUANA”— Tennessee  Williams’  latest  success 
presented  with  a brilliant  cast.  Richard  Burton,  Ava  Gardner, 

Deborah  Kerr,  Sue  Lyon.  John  Huston  directs  this  contingent. 

A Seven  Arts  Co-production. 

, “DOCTOR  ZHIVAGO”.  . . An  international  event! 

| The  Nobel  Prize  novel  by  Boris  Pasternak. 

“A  GLOBAL  AFFAIR”.  . . Bob  Hope  and  a bevy  of  Global  Girls 
all  involved  with  an  abandoned  baby.  A Seven  Arts  Co-production. 

*"fiM  IS  ON  THE  MOVE 
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'Adrian  Messenger'  Contest 
Winners  Are  Announced 

NEW  YORK — Winners  in  the  contest 
among  theatre  managers  for  the  best  pro- 
motion campaigns  on  Universal’s  “The  List 


John  Stembler  (center),  president  of 
TOA,  holds  one  of  the  winning  cam- 
paigns as  Herman  Kass  (left)  and 
Philip  Gerard  of  Universal’s  advertis- 
ing-publicity department  look  on. 

of  Adrian  Messenger”  have  been  announced 
and  awarded  by  Universal  and  Theatre 
Owners  of  America,  sponsors  of  the  contest. 

The  winner  of  the  first  prize,  $300, 
in  the  category  of  cities  of  more  than  100,- 
000  population,  was  W.  Hastings,  RKO 
Orpheum,  Denver.  Second  prize  of  $200 
went  to  Tom  J.  Mitchell,  Paramount  The- 
atre, Baton  Rouge,  La.  The  $100  third 
prize  was  won  by  Irving  Gold  of  the  RKO 
86th  St.,  New  York  City.  The  fourth,  fifth 
and  sixth  prizes  of  $50  each  went  to  Law- 
rence Knee,  Stanley  Theatre,  Pittsburgh; 
Buford  Cranch,  Loew’s  Vendome,  Nash- 
ville, and  Ansel  Winston,  RKO  Keith’s, 
Dayton. 

In  towns  of  under  100,000,  the  first 
prize  winner  of  $300  was  Wayne  Berkley, 
Viking  Theatre,  Appleton,  Wis. ; $200  sec- 
ond prize,  William  Wyatt,  Virginian, 
Charleston,  W.  Va.;  $100  third  prize,  Melvin 
Katz,  Embassy,  Johnstown,  Pa.;  fourth, 
fifth  and  sixth  prize  of  $50  each,  H.  Denial, 
Wyandotte,  Wyandotte,  Mich.;  Ted  Conley, 
World,  Billings,  Mont.,  and  Hayden  “Bud” 
Owen,  Vic,  Green  Bay,  Wis. 


TOA  to  Give  Herman  Levy 
Testimonial  Luncheon 

NEW  YORK — Herman  M.  Levy,  who  will 
bow  out  as  general  counsel  of  Theatre 
Owners  of  America 
on  November  1,  will 
be  honored  at  a testi- 
monial luncheon  on 
October  28,  on  the 
eve  of  the  start  of 
TOA’s  annual  con- 
vention. The  affair 
will  be  held  at  the 
Americana  Hotel, 
with  Stuart  Aarons, 
house  counsel  for 
Stanley  Warner 
Corp.,  as  toastmaster. 
Cochairmen  of  the 
luncheon  will  be  Myron  Blank,  George  G. 
Kerasotes,  Arthur  H.  Lockwood,  E.  D.  Mar- 
tin, Albert  M.  Pickus,  Samuel  Pinanski, 
Walter  Reade  jr„  Ernest  Stellings  and 
Mitchell  Wolfson,  all  TOA  past  presidents. 


Herman  M.  Levy 


TOA -N AC  Convention  Program 


(Continued  from  page  5) 

ated  by  Lee  Koken  of  RKO  Theatres. 
Charles  Baker,  vice-president  of  Pepsi- 
Cola, will  talk  on  the  value  of  tie-in  mer- 
chandise, while  Louis  Collins,  executive 
vice-president  of  Crush  International,  will 
talk  on  quality  and  quantity  control.  Diet 
drinks  for  entertainment  and  fun  spots  will 
be  the  topic  for  discussion  by  W.  E.  Uzzell, 
vice-president  of  Royal  Crown  Cola,  and 
Wesby  Parker,  chairman  of  the  board  of 
the  Dr  Pepper  Co.,  will  talk  on  the  impact 
and  value  of  brand  names. 

Concessions  and  vending  in  art  and  con- 
ventional theatres  will  be  the  subject  of  a 
talk  by  John  Johnson,  director  of  conces- 
sions and  vending  of  Walter  Reade-Ster- 
ling,  Inc.,  Oakhurst,  N.J.  Phil  Lowe,  head 
of  Lowe  Merchandising  Service,  Newton 
Center,  Mass.,  will  talk  on  drive-in  conces- 
sions and  vending.  “How  to  Plus  Refresh- 
ment and  Pood  Sales”  will  be  the  subject 
of  a talk  by  William  Fishman,  executive 
vice-president  of  Automatic  Retailers  of 
America.  Jack  Fitzgibbons  jr„  Theatre 
Confections,  Ltd.,  Toronto,  will  talk  on  the 
subject  of  “Putting  Our  House  in  Order.” 

There  then  will  be  questions  from  the 
floor,  followed  by  addresses  by  Pat 
O’Malley,  president  of  Automatic  Canteen 
Co.  of  Chicago;  Thomas  J.  Deegan,  public 
relations  counselor  and  chairman  of  the 
executive  committee  for  the  New  York 
World’s  Fair;  L.  V.  Burrows,  director  of 
planning  for  Eastman  Kodak  at  the 
World’s  Fair,  and  Addison  Verrill,  presi- 
dent of  Dale  Systems,  Inc.,  who  will  dis- 
cuss security  and  means  of  halting  em- 
ploye thefts. 

CURTISS  CANDY  HEAD  TO  TALK 

Charles  V.  Lipps,  president  of  the  Curtiss 
Candy  Co.,  Chicago,  will  speak  at  a busi- 
ness session  of  NAC  on  Thursday,  October 
31,  on  “What  the  Candy  Industry  Is  Do- 
ing to  Merchandise  Candy  for  Concessions.” 
Lipps,  who  joined  Curtiss  in  1959  as  ex- 
ecutive vice-president  and  in  1960  was 
elected  its  president,  has  30  years  of  ex- 
perience in  direct  selling,  marketing  and 
sales  management. 

A legal  advisory  roundtable  meeting  will 
be  held  concurrently  by  Herman  M.  Levy, 
general  counsel. 

The  Wednesday  luncheon  will  be  spon- 
sored by  Motion  Picture  Advertising  Serv- 
ice of  New  Orleans,  with  J.  J.  Rosenfield 
of  Spokane,  Wash.,  serving  as  chairman. 
Guest  speakers  will  be  Rev.  Msgr.  Little  of 
New  York  and  producer  Carl  Foreman  of 
London. 

Pepsi-Cola  will  be  the  host  at  the  dinner 
that  night  in  the  Imperial  Ballroom  of  the 
Americana. 

The  leadoff  session  on  Thursday  will  be 
a seminar  on  small-town  theatre  opera- 
tions, to  be  chaired  by  Arnold  Haynes,  ex- 
hibitor of  Naples,  Fla.,  who  will  be  assisted 
by  Paul  Ricketts,  president  of  the  United 
Theatre  Owners  of  Heart  of  America; 
J.  T.  Hitt,  president  of  Independent  The- 
atre Owners  of  Arkansas;  Virgil  Odell, 
president  of  Mountain  States  Theatre 
Owners;  Ross  Campbell,  Sheridan,  Wyo., 
and  Mel  Gold,  National  Screen  Service. 

A1  Donahue  of  Great  Falls,  Mont.,  will 
lead  a panel  discussion  on  drive-in  opera- 
tions and  concessions,  aided  by  Tom 
Smiley,  Denver;  Claude  Schlanger,  Doyles- 


town,  Pa.,  and  David  Kamsky,  Richmond, 
Va. 

“How  to  Oil  the  Ticket  Machine,  or  the 
Science  and  Showmanship  of  Selling”  will 
be  the  theme  of  a big  panel  discussion  to 
be  led  by  Robert  W.  Selig,  of  National 
General  Corp.,  in  the  last  half  of  the 
Thursday  business  session.  He  will  be 
aided  by  Ernest  Emerling,  Loew’s  Thea- 
tres; James  Corbett,  Scranton,  Pa.;  M.  B. 
Smith,  Kansas  City,  and  Ronnie  Otwell, 
Martin  Theatres  of  Georgia. 

American  International  Pictures  will  be 
the  host  of  the  final  luncheon  session. 
Guest  speakers  will  be  James  Nicholson, 
AIP  president;  Samuel  Arkoff,  vice-presi- 
dent, and  C.  D.  Jackson,  publisher  of  Life 


SPEAKERS  AT  NAC  SESSION 


Wesby  R.  Parker  Thomas  J.  Deegan 


Magazine,  New  York. 

A reception  by  National  Carbon  Co.  will 
precede  the  annual  President’s  Banquet  of 
which  Coca-Cola  will  be  the  host.  Sumner 
Redstone  will  be  the  toastmaster.  Awards 
will  be  made  to  Cary  Grant  and  Angie 
Dickinson  at  the  affair. 

The  tradeshow  will  run  through  the 
convention  daily  from  2 p.m.  to  5 p.m. 

The  ladies’  program  will  start  on  Tues- 
day, October  29,  with  a champagne  brunch 
in  the  Georgian  Room  of  the  Americana, 
followed  by  a tour  of  the  city.  Another  tour 
has  been  arranged  for  Wednesday  and  a 
guided  tour  of  the  United  Nations,  where 
luncheon  will  be  served  in  the  Delegates 
Room.  The  Thursday  feature  will  be  a 
luncheon  and  fashion  show  at  El  Morocco. 


Two  Feature  Films  Retitled 

HOLLYWOOD  — The  title  of  Warner 
Bros.’  “The  Long  Flight,”  has  been 
changed  to  “Cheyenne  Autumn,”  title  of 
Mari  Sandoz’  historical  narrative. 

“Bedtime  Story”  was  set  as  the  new  title 
for  the  Universal-Pennebaker-Lankershim 
production  previously  titled  “King  of  the 
Mountain.” 


Lincoln  V.  Burrows 


BOXOFFICE  October  7,  1963 


15 


History  of  Movies  to  Highlight 
Banquet  at  Allied  Convention 


NEW  YORK — “A  History  of  the  Movies” 
will  be  a feature  of  the  final  banquet  of 
the  34th  annual  con- 
vention of  Allied 
States  Ass’n  on  Octo- 
ber 24  at  the  Ameri- 
cana Hotel. 

Irving  Dollinger, 
convention  chairman, 
said  the  presentation, 
written,  produced  and 
directed  by  Morton 
Sunshine,  would  put 
emphasis  on  the  de- 
velopment and  growth 
Irving  Dollinger  °f  the  motion  picture 
theatre  and  would 
have  the  participation  of  several  outstand- 
ing film  personalities.  There  also  will  be 
personal  appearances  of  many  other  stars 
of  the  early  days  of  the  film  industry. 
Dollinger  said  the  banquet  would  be  notable 
because  there  would  be  no  speeches. 

Harry  Brandt,  pioneer  New  York  ex- 
hibitor and  perennial  president  of  the 
Independent  Theatre  Owners  Ass’n,  will  be 
honored  as  the  “showman  of  the  year” 
at  the  windup  banquet. 

Eight  major  companies  will  sponsor  the 
welcoming  dinner  for  representatives  at  the 
Allied  convention  on  October  21.  The  dinner 
will  be  followed  by  screenings  of  new  pictures 


at  the  companies’  homeoffice  screening 
rooms.  Dollinger  said  that  the  dinner  and 
screenings  would  be  limited  to  those  who 
registered  in  advance  of  the  convention 
program. 

Participating  companies  will  be  Columbia, 
Metro-Goldwyn-Mayer,  Paramount,  Uni- 
versal, United  Artists,  Warner  Bros.,  Allied 
Artists  and  Buena  Vista.  The  pictures 
tentatively  scheduled  for  showing  are  Para- 
mount’s “Who’s  Been  Sleeping  in  My  Bed?”, 


United  Artists’  “Pink  Panther,”  Universal’s 
“Captain  Newman,  M.D.,”  and  MGM’s  “The 
Prize.” 

Coca-Cola  will  sponsor  the  final  banquet 
and  the  Carbon  Products  Division  (National 
Carbon  Co.)  of  Union  Carbide  Corp.  will  hold 
a cocktail  party  preceding  the  dinner.  Pepsi- 
Cola will  present  a private  dinner  and  special 
show  at  the  Latin  Quarter  on  the  evening  of 
October  23. 


Nicholson  and  Arkoff  to  Sponsor 
Allied  Luncheon  on  October  23 

NEW  YORK  — American  International 
again  will  sponsor  a luncheon  Wednesday 
(23)  at  Allied  States  convention,  and 
Nicolas  Reisini,  president  and  board  chair- 


James  Nicholson  Samuel  Z.  Arkoff 

man  of  Cinerama,  Inc.,  will  be  the  featured 
speaker  at  the  concluding  convention  session. 

James  H.  Nicholson  and  Samuel  Z.  Ar- 
koff, AIP  heads,  have  taken  an  active  part 
in  Allied  States  convention  activities  and 
will  receive  the  “1963  Producer  of  the  Year” 
award  on  the  final  day  of  the  meet. 

Reisini  will  address  the  Allied  group  on 
“Cinerama  and  the  Motion  Picture  In- 
dustry Program  for  Tomorrow.” 


Thanksgiving 


NGC  Plans  to  Extend 
Talaria  Showings 

HOLLYWOOD— The  pay  TV  field  is  boil- 
ing over  with  activity  in  California,  par- 
ticularly in  Holly- 
wood. This  includes 
both  boxoffice  the- 
atre systems  and 
home  subscription 
sets,  with  proponents 
and  opponents  both 
opening  offices  here. 

Of  current  interest  is 
the  new  plan  of  Na- 
tional General  Corp. 
to  extend  the  series 
of  demonstrations  of 
its  Talaria,  big  screen 
color  TV  system. 

Irving  Levin,  NGC’s  boxoffice  theatre 
network  head,  will  announce  dates  and 
places  of  the  new  demonstrations  this 
week.  Levin  told  Boxoffice  that  the  com- 
pany is  rapidly  making  deals  for  full  pro- 
gramming 365  days  of  the  year  to  the  100- 
theatre  network  it  proposes  next  year. 

“We  have  our  own  business,”  stated  Le- 
vin, “and  are  proceeding  according  to  the 
schedule  we  have  set.” 

Space  has  been  rented  at  1313  N.  Vine 
St.,  Hollywood,  by  Subscription-TV,  the 
home  system  now  headed  by  Sylvester 
“Pat”  Weaver.  The  studio  building,  for- 
merly the  home  of  RKO  General’s  local 
television  station  and  at  one  time  occu- 
pied by  both  CBS  and  Mutual,  is  modern 
and  equipped  with  all  television  cable  out- 
lets, and  micro-wave  facilities,  and  is  lo- 
cated only  two  blocks  from  the  Pacific 
Telephone  Co.  television  building. 

On  October  9,  the  Hollywood  Press  Club 
will  host  Paul  Adorian,  managing  director 
of  Associated  Rediffusion,  Ltd.,  London. 
Billed  as  a dinner  speaker,  Adorian  is  ex- 
pected to  answer  some  questions  about  his 
firm’s  5,000  wired  homes  in  England  for 
pay  TV. 

Roy  Cooper,  West  Side  Theatre  head,  is 
expected  to  present  a copy  of  the  proceed- 
ings of  “The  Crusade  for  Free  TV”  at  the 
forthcoming  TOA  convention  and  ask  that 
this  approach  be  adopted  for  other  states, 
he  told  Boxoffice.  The  projects  involve 
using  a two-pronged  attack,  one  based  on 
taking  the  issue  to  the  voters  of  each  state 
by  getting  an  initiative  petition  on  the 
ballot,  and  the  other  proceeding  through 
the  legislature. 


Reward  for  Films  Recovery 

HOLLYWOOD— Reporting  the  theft  of 
several  prints  of  films  he  is  distributing, 
Russ  Meyer  is  offering  $100  reward  for 
information  leading  to  their  recovery.  The 
thefts,  he  says,  occurred  at  the  Rocking- 
ham Theatre,  Rockingham,  N.C.,  on  Au- 
gust 28-29.  The  films  involved  there  were 
“Eve  and  the  Handyman,”  “The  Naked 
Camera”  and  “Wild  Gals  of  the  Naked 
West.”  Additionally,  prints  of  “Europe  in 
the  Raw!”  and  “Heavenly  Bodies”  are  re- 
ported to  have  been  taken  from  the  Sun- 
set Theatre  in  Hollywood  on  September  28. 


New  MGM  Manager  in  Indianapolis 

INDIANAPOLIS  — Effective  October  7, 
John  McMann,  formerly  with  MGM  sales  in 
Detroit,  replaces  Valmar  Klaiber  as  MGM 
manager  in  Indianapolis. 


Irving  H.  Levin 
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Coca-Cola  Formally  Shows 
Satellite  Beverage  System 

NEW  YORK — A totally  new  concept  for 
a pressurized  beverage  dispensing  system 
has  been  formally  introduced  here,  de- 
veloped by  The  Coca-Cola  Co. 

The  new  beverage  system  was  presented 
to  a gathering  of  the  press  held  at  the  Sa- 
voy Hilton  Hotel.  George  A.  Callard,  vice- 
president  for  fountain  sales,  The  Coca- 
Cola  Co.,  who  personally  presented  the 
Satellite  beverage  system,  said  that  it 
was,  “.  . . the  newest  and  brightest  star  in 
a full  line  of  dispensing  equipment.” 

Satellite  offers  more  than  a single  new 
dispenser,  it  is  a complete  line  of  inter- 
changeable and  flexible  components  de- 
signed to  perform  an  assortment  of  bever- 
age assignments  for  high  volume  locations, 
including  drive-in  restaurants,  variety 
stores,  drug  stores,  theatres  and  amuse- 
ment centers  to  mention  a few.  The  new 
system  has  been  engineered  to  fit  in,  with 
minor  adaptation,  with  much  existing 
equipment  in  the  field. 

Incorporating  the  unique  capability  for 
multiple  placement  of  individual  dispens- 
ers, Satellite  introduces  a radically  new 
concept  on  behalf  of  the  soft  drink  indus- 
try to  help  solve  the  growing  space,  profit 
and  volume  problems  confronting  the  high 
volume,  fast  service  outlets.  This  type  sys- 
tem, with  its  patented  positive  syrup  flow 
control  device  coupled  with  top  refrigera- 
tion performance  assures  the  dealer  of  a 
strong  profit  and  quality  story  year 
round.  Because  its  syrup  and  gas  tanks 
can  be  remoted,  Satellite  saves  the  dealer 
valuable  selling  space  at  the  point  of  sale. 

Five  gallon  pressurized  syrup  tanks  are 
utilized  by  the  system  which  dispenses 
Coca-Cola  plus  two  additional  carbonated 
or  non-carbonated  drinks.  It  has  a jet,  or 
fine  stream,  plus  outlets  for  carbonated 
water  and  plain  water,  making  an  impres- 
sive total  of  six  selections  from  a single  unit. 

Prior  to  the  development  of  Satellite  it 
was  necessary  to  regulate  syrup  flow 
manually  by  needle  valves  or  gas  pressure 
on  virtually  all  known  pressure  systems. 
The  necessity  triggered  the  search  to  find 
and  develop  an  automatic  flow  control  de- 
vice for  the  all  important  syrup  side  of 
the  system. 

The  engineering  and  fountain  sales  de- 
partment of  The  Coca-Cola  Co.  developed 
the  new  dispensing  system  in  conjunction 
with  The  Dole  Valve  Co.,  Selmix  Dispens- 
ers, Inc.,  and  Dixie  Narco  Co. 


Stanley  Kramer  in  N.Y. 

For  Final  'Mad'  Plans 

NEW  YORK — Stanley  Kramer,  producer- 
director  of  “It’s  a Mad,  Mad,  Mad,  Mad 
World,”  arrived  Sunday  (29)  to  discuss 
the  final  sales  plans  and  the  New  York 
premiere  with  United  Artists  executives. 

Kramer  had  been  in  Chicago,  where  he 
announced  that  the  picture  will  open  there 
at  the  McVickers  Cinerama  Theatre  and 
at  the  Boston  Cinerama  Theatre  November 
19,  two  days  following  the  New  York  open- 
ing at  the  New  Warner  Cinerama  Theatre. 
The  world  premiere  will  be  in  Los  Angeles 
at  the  newly-built  Cinerama  Theatre  No- 
vember 7. 

Milton  E.  Cohen,  United  Artists  national 
director  of  roadshows  and  in  charge  of  the 
special  handling  for  Kramer’s  picture,  left 
September  29  for  a final  week’s  tour  of 
American  cities,  including  Los  Angeles, 
Salt  Lake  City,  Portland  and  Phoenix. 


BRANSON  MOVES  EAST— Burton  E. 
Robbins,  right,  chief  executive  officer 
of  National  Screen  Service,  welcomes 
Walter  E.  Branson  to  the  company’s 
home  office  in  New  York,  where  the 
latter  is  now  making  his  headquarters 
as  NSS  vice-president  in  charge  of 
distribution.  For  the  past  year  he  had 
been  acting  head  of  the  company’s 
Hollywood  studio.  He  joined  NSS  in 
1960  as  executive  assistant  to  the  late 
Herman  Robbins.  Branson  formerly 
was  general  sales  manager  for  RKO- 
Radio. 


3 Warner  Executives  Named 
To  Sales  Drive  Committee 

NEW  YORK — Bernard  Goodman,  vice- 
president  of  Warner  Bros.  Distributing 
Corp.;  Larry  Leshansky,  coordinator  of 
field  sales  activities,  and  Sam  Keller,  su- 
pervisor of  exchanges,  have  been  named 
by  Morey  “Razz”  Goldstein,  WB  vice- 
president  and  general  sales  manager,  to  a 
drive  committee  for  the  company’s  five- 
month  “Winners  From  Warners”  sales 
drive. 

The  drive,  which  offers  $35,000  in  cash 
prizes,  started  September  29  and  will  con- 
tinue to  Feb.  29,  1964. 


Quarter  and  36-Wk.  Net 
For  Wometco  Is  Up 

MIAMI — Wometco  Enterprises,  Inc.  re- 
ported that  its  net  income  after  taxes  for 
the  12  weeks  ended  September  7,  was  up 
17.4  per  cent  to  $470,608  over  the  $400,834 
reported  for  the  same  period  in  1962.  Per 
share  earnings  was  32  cents,  up  14.3  per 
cent  as  compared  to  the  28  cents  reported 
in  1962,  after  adjustment  for  the  30  per 
cent  stock  dividend  paid  Dec.  21,  1962. 
Gross  income  for  the  12-week  period  was 
$4,876,176  as  compared  to  $4,184,814  in 
1962. 

Wometco  also  reported  that  for  the  first 
36  weeks  of  1963  its  net  income  after  taxes 
was  up  15.1  per  cent  over  the  same  period 
in  1962.  Net  income  after  taxes  for  the  36 
weeks  was  $1,514,068  as  compared  to  $1,- 
317,031  reported  in  1962. 

Per  share  earnings  for  the  36-week  period 
ended  September  7,  was  $1.04,  up  13  per 
cent  over  the  92  cents  earned  through  the 
third  quarter  of  1962.  Per  share  earnings 
have  been  adjusted  for  the  20  per  cent 
stock  dividend  paid  Dec.  21,  1962. 

Gross  income  for  the  36-week  period  was 
$14,826,918,  up  13.2  per  cent  as  compared  to 
$13,099,915  in  1962.  Estimated  federal  income 
taxes  for  the  period  amounted  to  $1,380,000. 
This  figure  was  $1,187,900  in  1962. 

The  interim  report  shows  that  $453,177 
or  30  per  cent  of  earnings  has  been  paid  in 
dividends  and  that  $1,060,891  or  70  per  cent 
has  been  retained  in  the  business.  Cash 
flow  generated  from  earnings  amounted  to 
$2,359,731,  which  was  $1.63  per  share  for 
the  past  36  weeks. 

Wometco  Vending  of  Jacksonville,  Inc., 
is  the  successful  bidder  for  the  vending 
machine  operation  in  the  Florida  exhibit  of 
the  1964-65  New  York  World’s  Fair,  the 
Florida  World’s  Fair  Authority.  A spokes- 
man for  the  Authority  said  the  contract 
was  awarded  after  nearly  eight  months  of 
negotiations  during  which  time  many  pro- 
posals were  given  full  consideration. 
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Screening  Campaign  Spurs 

NEW  YORK — A “screening  campaign” 
on  “Lilies  of  the  Field”  has  created  thou- 
sands of  press  agents  for  the  picture,  it  was 
brought  out  at  a meeting  with  Ralph  Nel- 
son, producer  of  the  film,  at  the  United 
Artists  homeoffice  Wednesday  (2). 

Nelson's  introduction  to  the  press  was 
preceded  by  a word  of  explanation  from 
UA's  Gabe  Sumner  who  said  that  by 
showing  the  picture  to  various  civic  and 
religious  groups  and  opinion  makers,  the 
film  had  made  such  an  impression  that 
each  viewer  had  virtually  become  a sales- 
man for  it. 

Nelson,  who  had  had  a long  career  in 
television  before  starting  his  own  Rainbow 
Productions,  said  a moderately  budgeted 
picture  often  forced  the  use  of  greater 


'Lilies'  Public  Interest 

imagination  in  its  production.  “Lilies”  had 
a budget  of  $250,000  on  a 15-day  shooting 
schedule.  Nelson  said  the  picture  was 
brought  in  for  $247,000  and  was  shot  in 
141/a  days.  He  stressed  that  it  was  the 
quality  that  counted,  pointing  out  that  the 
picture  had  been  selected  as  the  official 
U.S.  entry  in  the  Edinburgh  Film  Festival 
and  that  Sidney  Poitier,  its  star,  won  the 
top  acting  award  for  his  role  at  the  Berlin 
Film  Festival.  Although  Poitier  is  a Negro 
and  the  story  concerns  his  work  with  a 
group  of  nuns,  the  picture  was  neither  a 
racial  nor  a religious  film,  he  said. 

“Lilies  of  the  Field”  was  Nelson’s  first 
picture  as  an  independent  producer.  He 
currently  is  discussing  two  other  film  proj- 
ects for  possible  release  by  UA. 


V.  C.  Officers  to  Meet 
In  N.Y.  October  8-12 

NEW  YORK — A four-day  meeting  of 
the  officers  of  Variety  Clubs  International 
is  scheduled  to  be 
held  at  the  Hilton 
Hotel  here  starting 
October  9.  Officers 
from  the  United 
States,  Canada  and 
Great  Britain  will  at- 
tend the  sessions 
which  will  concern 
themselves  with  fund- 
raising, charitable  en- 
deavors, tent  opera- 
tions, plans  for  the 
sixth  annual  Variety 
Week,  the  1964  con- 
vention in  Buffalo  and  general  business 
items.  The  meetings  will  be  conducted  by 
Rotus  Harvey,  International  chief  barker. 

Scheduled  to  attend  the  meeting  are 
James  Carreras,  first  assistant  Interna- 
tional chief  barker,  London;  Ralph  Pries, 
second  assistant,  Philadelphia;  J.  J.  Fitz- 
gibbons,  property  master,  Toronto;  Joseph 
Podoloff,  dough  guy,  Minneapolis;  George 
C.  Hoover,  executive  director,  South  Miami, 
and  Philip  Gerard,  press  guy,  New  York. 

Members  of  the  International  executive 
board  will  be  John  H.  Harris,  big  boss; 
John  H.  Rowley,  George  W.  Eby,  C.  J. 
Latta,  Jack  Beresin  and  Edward  Emanuel, 
chairmen. 

The  International  representatives  to  at- 
tend will  be  D.  J.  Goodlatte,  Nat  Nathan- 
son,  Robert  L.  Bostick,  Henry  Kodinsky 
and  W.  M.  Brizendine. 


Knorr  to  Dr  Pepper  Ad  Dept.; 
Teitler  Is  Elevated 

DALLAS — Thomas  H.  Knorr  jr.,  has  been 
named  cooperative  advertising  manager  for 
Dr  Pepper  Co.  Knorr  replaces  Howard  Teit- 
ler, who  is  being  elevated  to  the  position 
of  advertising  projects  manager.  Before 
joining  Dr  Pepper  Knorr  was  with  Compton 
Advertising,  Inc.,  in  Chicago.  Prior  to  that 
he  was  with  the  Chicago  Tribune  as  ad- 
vertising salesman. 

Teitler  has  been  with  Dr  Pepper  as  co- 
operative advertising  manager  for  the  past 
three  years. 


$100.00  reward; 

for  information  leading  to  the  recovery  j • 
of  three  (3)  35mm  color  prints,  stolen  i ; 
from  the  Rockingham  Theatre,  Rock-  J - 
ingham,  North  Carolina,  on  Aug.  28-29,  | 

1963:  \ > 

“EVE  AND  THE  HANDYMAN”  \ 
“THE  NAKED  CAMERA”  / 

“WILD  GALS  OF  ■ 

THE  NAKED  WEST”  ' 


Stolen  from  the  Sunset  Theatre, 
Hollywood,  Calif.,  on  Sept.  28,  1963: 
“EUROPE  IN  THE  RAW!” 
“HEAVENLY  BODIES” 


CONTACT: 

RUSS  MEYER 
8886  Evanview  Drive 
HOLLYWOOD  69,  CALIF. 


NOW 

BOOKING 

IN 

TOP 

THEATRES 

AND 

DRIVE-INS 

EVERY- 

WHERE 
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EXCLUSIVE  WORLD-WIDE  DISTRIBUTORS 

DAVIS  FILM  DISTRIBUTORS,  INC. 

824  STATLER  OFFICE  BLDG.,  BOSTON  16,  MASS. 

Phones:  HA  6-2274,  HA  6-0717-18 


Rotus  Harvey 
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By  SYD  CASSYD 


ONLY  two  months  of  the  year  left 
it  can  be  noted  that  overall  feature 
production  this  year  is  10  per  cent  above 
1962  figures,  though  still  far  below  the 
normal  Hollywood  production  cycle.  To 
date,  119  features  have  gone  into  produc- 
tion for  the  year.  Perhaps,  worthy  of  note, 
is  the  fact,  that  of  15  starts  this  month, 
only  two  are  scheduled  for  overseas. 

ALLIED  ARTISTS 

THE  IRON  KISS.  Leon  Fromkess’  pro- 
duction for  Allied  Artists  release  repre- 
sents another  in  the  cycle  of  Samuel  Fuller 
stories  which  have  been  written  for  his 
own  direction  and  production.  The  picture, 
which  is  being  made  at  Samuel  Goldwyn 
studios,  is  a modern  melodrama  of  a re- 
generation of  a prostitute,  with  the  locale 
set  in  a small  town  in  the  midwest.  The 
cast  of  seven  principals  is  involved  in  the 
fight  toward  respectability  by  the  leading 
character.  As  this  is  being  written,  the 
final  cast  has  not  been  chosen. 

COLUMBIA 

FIRST  MEN  IN  THE  MOON.  Charles 
Schneer  is  shooting  this  H.  G.  Wells  story, 
which  though  written  long  ago,  is  now  in  the 
current  interest  category  because  of  space 
exploration  keeping  up  high  interest  on 
the  part  of  the  public.  Ray  Harryhausen 
lends  his  special  effects  background  in  act- 
ing as  coproducer.  Nathan  Juran  will  direct 
the  Panavision-Dynamation-Technicolor 
story,  with  a cast  of  Edward  Judd,  Martha 
Hyer  and  Lionel  Jeffries. 

THE  NEW  INTERNS.  Producer  Robert 
Cohn  has  set  John  Rich  to  follow  the  success 
of  the  first  film  in  this  group  which 
also  gets  exposure  in  television  utilization 
of  hospital  material.  Michael  Callan,  Dean 
Jones  and  Stefanie  Powers  head  the  cast 
of  this  dramatic  story  behind  the  city  life 
of  a young  intern.  Telly  Savalas  also  has 
been  signed. 

THE  TRAVELING  LADY.  Under  the  in- 
triguing guise  of  Boardwalk  Productions, 
Alan  J.  Pakula  and  director  Robert  Mul- 
ligan have  taken  the  play  by  Horton  Foote 
and  set  him  to  do  the  screenplay  as  well. 
The  drama  is  set  in  Texas  and  the  stage 
play  will  be  used  as  the  starting  point. 

MAJOR  DUNDEE.  Charlton  Heston  will 
look  well  in  Panavision  and  an  unnamed 
color  in  this  Jerry  Bresler  produced  original 
story  and  screenplay  by  Harry  Julian 
Fink.  It  covers  the  adventures  of  post-Civil 
war  adventures  of  the  major  in  the  violent 
west  of  that  period,  and  is  being  filmed  in 
Hollywood  and  on  location. 

METRO-GOLDWYN-MAYER 

LOOKING  FOR  LOVE.  A Ruth  Brooks 
Flippen  original  and  screenplay  is  called  “a 
comedy  with  music,”  the  music  being  eight 
musical  numbers.  Miss  Flippen  has  built 
her  screenplay  on  the  story  of  a singer 
who  doesn’t  want  to  pursue  the  thrush 
career,  and  goes  to  Wall  Street,  where  she 
gets  a job  in  a brokerage  firm.  While  there, 
she  invents  a trick  coat  hanger,  which  is 
given  its  publicity  through  an  inventor’s 
show,  and  the  whimsical  singer  sings  on 
it,  in  addition  to  displaying  her  wares,  and 
so  becomes  famous  as  a — yes,  a singer. 


Joe  Pasternak  has  set  director  Don  Weis 
to  direct  Connie  Francis,  Jim  Hutton  and 
Joby  Baker  in  the  Panavision-Metrocolor 
film. 

KISSIN’  COUSINS.  Elvis  Presley  will  be 
directed  by  Gene  Nelson,  in  this  Sam  Katz- 
man  comedy,  in  a group  he  is  making 
for  Metro.  It  involves  the  saga  of  a 
“loner,”  an  independent  Tennessean  who 
fights  the  government  when  ordered  to 
lease  his  land  for  an  ICBM  installation. 
He  gets  up  his  dander  and  refuses  to  be 
budged  until  a government  employe,  for- 
merly from  the  area,  cons  him  into  the 
deal.  Presley  gets  to  play  a dual  role  in 
this  short  story  by  Gerald  Drayson  Adams 
which  has  been  scripted  by  the  director 
Nelson  and  Adams.  The  comedy  brings  in 
13  vivacious  beauties,  too. 

HIS  AND  HIS.  This  original  comedy,  set 
on  a vacation  and  honeymoon  island,  will 
be  produced  by  Pandro  Berman  and  di- 
rected by  Henry  Levin.  Robert  Goulet, 
Robert  Morse  and  Nancy  Kwan  are  set  for 
the  involvement  when  two  bachelors  leave 
for  the  honeymoon  island  after  one  has 
been  jilted  and  can’t  return  his  tickets. 
With  his  best  man  they  go  to  the  area, 
and  one  falls  for  the  woman  life-guard,  the 
other  witnesses  his  New  York  boss  ar- 
riving with  his  girl,  and  they  go  on  from 
here.  Panavision  and  Metrocolor. 

SIGNPOST  TO  MURDER.  Producer 
Lawrence  Weingarten  with  director  George 
Englund  will  do  this  widescreen  picture  with 
Stuart  Whitman  and  Joanne  Woodward.  No 
story  has  been  released. 

THE  AMERICANIZATION  OF  EMILY. 
Producer  Martin  Ransohoff  has  changed 
both  cast  and  leading  actor.  With  William 
Holden  and  William  Wyler  out  of  the  pro- 
duction, all  we  can  learn  about  it  is  that  it 
will  be  filmed  in  London,  starting  this 
month. 

UNIVERSAL 

THE  RICHEST  GIRL  IN  TOWN.  Ross 
Hunter  stars  Sandra  Dee  in  this  original 
Oscar  Brodney  comedy  with  final  script  by 
Bob  Fisher  and  Arthur  Marx.  It  is  the  story 
of  a rich  girl  involved  with  two  suitors,  with 
her  grandfather  taking  steps  to  see  that 
there  is  smooth  sailing.  Miss  Dee  will  be 
wearing  Jean  Louis  gowns.  Casting  is  still 
proceeding,  with  the  end  of  the  month  set 
for  a start. 

WARNER  BROS. 

THE  OUT  OF  TOWNERS.  This  Martin 
Manulis  production  will  be  one  of  the  first  to 
be  shot  off  the  Warner  lot  because  of  lack 
of  shooting  space  and  will  be  lensed  on 
an  old  Warner  lot,  in  what  is  now  the 
Paramount-Sunset  studio.  Delbert  Mann 
will  have  Geraldine  Page  and  Glenn  Ford 
in  a drama  of  a young  postmistress  from 
a small  town,  who  goes  to  New  York  for  the 
typical  last  fling  at  life  before  marriage. 
It  doesn’t  turn  out  that  way  when  she 
falls  for  city  slicker  Glenn  Ford. 

ROBIN  AND  THE  7 HOODS.  This  satirical 
comedy  is  set  in  Chicago  in  the  1920s  and 
concerns  a hood  who  steals  from  the  rich 
to  give  to  the  poor,  a defensive  mechanism 
for  the  spoils,  when  the  guy  realizes  how 
nice  it  is  to  be  a benefactor.  The  original 


by  Evelyn  and  Richard  Condon  will  be 
scripted  by  tongue-in-cheek  writer  John 
Fenton  Murray.  Bing  Crosby,  who  loans 
his  house  to  Presidents,  will  play  a Sher- 
wood Forest  type  of  character,  appropri- 
ately named,  “All  A.  Dale,”  surrounded  by 
Frank  Sinatra,  Dean  Martin,  Sammy 
Davis  jr.  and  James  Darren.  Gene  Kelly 
produces  and  Gordon  Douglas  directs.  In 
Panavision  and  Technicolor. 

THE  UNDEFEATED.  A post-Civil  war 
drama  from  a novel  with  screenplay  by  Casey 
Robinson  and  Stanley  Hough  will  be  shot 
on  location  in  the  town  of  Caretta,  Mexico, 
by  producer-director  Henry  King.  A mov- 
ing band  of  defeated  soldiers  becomes  news 
when  they  cross  the  border  for  further  ad- 
ventures. 

SEX  AND  THE  SINGLE  GIRL.  With  Tony 
Curtis  and  Natalie  Wood  cast  in  this  Wil- 
liam T.  Orr  story  to  be  directed  by  Rich- 
ard Quine  we  learn  that  the  light  frothy 
comedy  by  David  Schwartz  will  be  based 
on  Helen  Gurley  Brown’s  nonfiction  best 
seller.  The  book  undermined  the  idea  that 
every  girl  should  be  married,  and  provided 
means  for  single  girls  to  fulfill  their  des- 
tinies as  good  bachelors.  How  they  go  from 
this  premise  is  up  to  the  writer  and  this 
will  be  kept  quiet  for  some  time. 


One  of  the  first  feature  films  to  meet  the 
threat  of  the  John  Birch  Society  head  on, 
and  cover  pressures  from  the  left  side  of 
the  political  sphere,  will  be  written  by  Gore 
Vidal  in  Rome.  Vidal  told  Boxoffice  that 
“America  the  Beautiful,”  would  be  started 
next  May.  Billed  as  a script  which  handles 
a young  New  Frontier  bureaucrat,  trapped 
by  the  far-right  “fringers”  and  involved 
with  factions  of  the  left,  Vidal,  who  was  an 
important  adjunct  to  the  New  Frontier 
group  when  it  started,  is  supposed  to  base 
his  story  on  reality,  combined  with  fiction. 
Locations  will  be  in  the  midwest  and  Hol- 
lywood. 


Famed  writer  W.  R.  Burnett  reports  to 
the  Culver  City  Metro-Goldwyn-Mayer  lot 
to  work  on  an  original  comedy  melodrama 
for  producer  Ted  Richmond  . . . “The 
Agony  and  the  Ecstasy”  best-selling  book  to 
be  produced  by  a combination  with  20th- 
Fox  finds  Darryl  Zanuck  in  Rome  to  con- 
tinue talks  on  the  film  about  Michelangelo, 
which  started  in  New  York.  The  scope  of 
the  film,  due  to  the  subject  matter,  will  be 
on  a grand  scale,  with  color  film  reaching 
its  greatest  heights,  because  of  the  mastery 
of  the  art  of  color  by  the  artist,  whose 
works  are  in  Italy  . . . Following  the  suc- 
cess of  “The  Great  Escape,”  will  be  another 
story  with  a war  background  to  be  produced 
by  20th-Fox.  Based  on  the  published 
memoir  of  Felice  Benuzzi,  “The  Other  Side 
of  the  Mountain,”  will  be  scripted  for  Elmo 
Williams’  supervision  in  England  by  Joseph 
Heller  and  Jerome  Chodorov.  The  book 
was  published  in  1953  under  title  of  “No 
Picnic  on  Mt.  Kenya,”  setting  the  auto- 
matic location  for  the  adventure-drama. 


Sol  Saks  comes  back  to  feature  writing 
when  he  joins  Stanley  Roberts  to  work  with 
Joe  Pasternak  at  Metro  on  an  assignment. 
He  is  marketing  his  stage  production, 
“Balloon  Going  Up,”  for  another  production. 
Another  Pasternak  move  has  been  to  snag 
Danny  Thomas  and  Johnny  Carson  for 
“Looking  for  Love.” 
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DIVERSIFICAr 


In  this  scene  from  "The  V.I.P.s,"  Paul  Andros  (Richard  Burton)  joins  his 
wife  Frances  (Elizabeth  Taylor)  and  Marc  Champselle  (Louis  Jourdan) 
at  the  airport  restaurant  having  just  learned  they  have  planned  to  elope. 

Other  important  roles  are  played  by  Elsa  Martinelli,  Margaret  Ruther- 
ford, Rod  Taylor  and  Orson  Welles.  Anthony  Asquith  directed  this 
Anatole  de  Grunwald  production. 

'Diversification  of  themes  marks  the  productions  on  Metro- 
Goldwyn-Mayer's  program  in  the  coming  months,  according  to 
an  analysis  of  the  lineup.  The  product  ranges  from  serious  drama 
to  light,  sophisticated  comedy  to  fabulous  musicals,  all  with  the 
accent  on  boxoffice  entertainment. 

On  the  immediate  schedule  are  "The  V.I.P.s,"  "The  Prize," 
"Twilight  of  Honor"  and  "The  Wheeler  Dealers,"  to  be  followed 
by  "Sunday  in  New  York,"  "A  Global  Affair,"  "Doctor  Zhivago," 
"Night  of  the  Iguana,"  Irving  Berlin's  "Say  It  With  Music,"  "Of 
Human  Bondage,"  "The  Unsinkable  Molly  Brown"  and  "His  and 
His,"  but  not  necessarily  in  that  order. 

Currently,  the  spotlight  is  on  "The  V.I.P.s"  which  appears 
to  be  destined  to  fill  the  coffers  of  both  MGM  and  the  the- 
atres, judging  by  the  early  returns.  Already,  the  picture  is  nudging 
records  at  Radio  City  Music  Hall  where  waiting  lines  have  con- 
tinued since  it  opened  on  September  19.  Filmed  in  London  and 
starring  a cast  headed  by  Elizabeth  Taylor  and  Richard  Burton, 
the  story  tells  of  what  happens  when  one  of  the  famous  London 
fogs  closes  in  the  airport  and  delays  the  departure  of  a group  of 
passengers  for  the  United  States,  changing  the  lives  of  each 
of  the  Very  Important  Persons. 

The  other  stars  in  the  picture,  produced  by  Anatole  de 
Grunwald  and  directed  by  Anthony  Asquith,  are  Louis  Jourdan, 
Elsa  Martinelli,  Margaret  Rutherford,  Maggie  Smith,  Rod  Taylor, 
Linda  Christian  and  Orson  Welles.  The  musical  score  was  by 
Miklos  Rozsa,  who  scored  "Ben-Hur." 

"The  Prize"  has  been  produced  against  the  Old  World 
pageantry  and  formality  of  Nobel  Week  in  Stockholm  where  six 
Nobel  Prize  winners  live  out  some  exciting  days  in  the  public  eye. 
In  the  top  roles  are  Paul  Newman,  Diane  Baker,  Edward  G. 
Robinson  and  Elke  Sommer. 

The  story  is  based  on  Irving  Wallace's  hit  novel  as  a hard 
cover  book  and  now  in  circulation  as  a paperback.  It  is  a Pandro 
Berman  production,  directed  by  Mark  Robson  from  a screenplay 
by  Ernest  Lehman.  It  is  in  Panavision  and  Metrocolor. 

"Twilight  of  Honor"  is  a tense  story  of  courtroom  intrigue 
and  political  pressure  and  presents  Richard  Chamberlain  in  his 
first  screen-starring  role.  Chamberlain,  who  rocketed  to  star- 
dom as  television's  "Dr.  Kildare,"  has  been  given  a complete 


Sets  the  Pattern  of  Thei 
Production  Program  Fro 


change  of  characterization,  becoming  a hard-hitting  defense  at- 
torney who  battles  prejudiced  public  opinion  in  a small  town 
at  the  risk  of  his  career  to  save  his  client  from  the  gas  chamber. 
He  is  surrounded  by  a capable  cast  including  Nick  Adams,  Joan 
Blackman  and  Claude  Rains  and  introducing  Joey  Heatherton,  a 
talented  young  actress  from  the  Broadway  stage.  A Perlberg- 
Seaton  production,  the  film  was  directed  by  Boris  Sagal  in  Pana- 
vision. 

A gay  story  about  the  stocks  and  bonds  game  is  "The 
Wheeler  Dealers,"  a Martin  Ransohoff  production,  based  on  a 
novel  by  George  J.  W.  Goodman  and  a screenplay  by  Goodman 
and  Ira  Wallach.  Produced  in  Panavision  and  Metrocolor,  the 
picture  has  James  Garner,  Lee  Remick  and  Chill  Wills  in  the 
top  roles  and  was  directed  by  Arthur  Hiller. 

"Sunday  in  New  York"  is  based  on  the  Broadway  comedy 
hit  which  scored  heavily  at  the  Cort  Theatre  during  the  1961-62 
season.  Produced  by  Everett  Freeman  and  directed  by  Peter 


Out  of  some  hilarious  legal  tangles,  James  Garner  and  Lee  Remick 
come  out  the  winners  romantically.  And  so  does  Texas.  Just  some  of 
the  fun  in  "The  Wheeler  Dealers"  in  which  three  Texans  (in  back- 
ground), namely  Chill  Wills,  Phil  Harris  and  Charles  Watts,  add  to 
the  comedy. 
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Tewksbury,  the  film  has  Cliff  Robertson,  Jane  Fonda  and  Rod 
Taylor  in  the  starring  roles.  It  is  the  story  of  how  three  couples 
get  into  some  comical  complications  on  a Sunday  in  New  York. 

There  is  a serious  theme  behind  a very  light-hearted  comedy 
in  "A  Global  Affair,"  which  stars  Bob  Hope  and  a bevy  of  inter- 
national beauties.  When  a 15-month-old  baby  is  found  abandoned 
in  one  of  the  United  Nations  buildings,  the  tot  is  placed  in  the 
custody  of  Bob  Hope  who  lives  in  an  apartment  which  doesn't 
allow  children.  A great  deal  of  the  antics  revolve  around  his 
necessity  to  smuggle  the  child  in  and  out  of  the  building.  A 
Hall  Bartlett  production,  the  film  was  directed  by  Jack  Arnold 
from  a screenplay  by  Charles  Lederer,  Arthur  Marx  and  Bob 
Fisher.  Many  of  the  scenes  were  shot  at  the  United  Nations  in 
New  York. 

"Of  Human  Bondage"  is  the  story  of  a young  man's  en- 
slavement to  an  unworthy  and  unrequited  love  and  is  one  of 
Somerset  Maugham's  most  brilliant  novels.  Brought  to  the 
screen  by  MGM  in  association  with  Seven  Arts  Productions,  the 
motion  picture  stars  Kim  Novak  as  Mildred,  the  Cockney  waitress 
who  is  out  for  what  she  can  get,  and  Laurence  Harvey  as  Philip, 
the  sensitive  medical  student  whom  she  entices  and  rejects.  Co- 
starred  are  Robert  Morley  and  Siobhan  McKenna.  It  was  filmed 
in  Ireland.  James  Woolf  is  the  producer  and  Ken  Hughes  the 
director. 

The  outstanding  Broadway  musical  comedy,  "The  Unsinkable 
Molly  Brown,"  gains  a broad  added  entertainment  dimension  in 
the  motion  picture  adaptation.  This  is  the  ability  of  the  camera 
to  range  far  beyond  the  limits  of  the  legitimate  theatre  to 
realistically  recreate  the  colorful  life  and  fabulous  times  of 
Molly  Brown,  the  gold  camp  girl  who  became  one  of  America's 
wealthiest  and  most  controversial  women.  Debbie  Reynolds  por- 
trays Molly,  while  Harve  Presnell,  who  created  the  role  on  the 
stage,  is  Leadville  Johnny  Brown.  Others  in  the  cast  are  Ed  Begley, 
Jack  Kruschen,  Martita  Hunt  and  Hermione  Baddeley.  It  was  di- 
rected by  Charles  Walters  and  produced  by  Lawrence  Weingarten, 
with  a score  by  Meredith  Willson,  of  "Music  Man"  fame. 

The  balance  of  the  pictures  in  the  lineup  shows  a wide  range 
of  subject  matter,  tailored  to  the  tastes  of  the  large  majority  of 
audiences. 


In  a dramatic  chase  sequence  which  highlights  "The  Prize,"  based  on 
Irving  Wallace's  best-selling  novel,  Paul  Newman  is  the  man  on  the 
run.  Others  in  top  roles  are  Edward  G.  Robinson,  Elke  Sommer, 
Diane  Baker  and  Micheline  Presle.  It  was  produced  by  Pandro  S. 
Berman,  with  Mark  Robson  directing  from  Ernest  Lehman's  screenplay. 


Rod  Taylor  tries  to  explain  an  inexplicable  situation  to  Cliff  Robertson 
as  Robert  Culp  and  Jane  Fonda  look  on  in  this  scene  from  "Sunday 
in  New  York,"  which  is  based  on  the  Broadway  comedy,  produced  by 
Everett  Freeman  and  directed  by  Peter  Tewksbury. 


With  daring  defiance,  Richard  Chamberlain,  as  a young  attorney,  risks 
his  future  pleading  for  the  life  of  his  client,  Nick  Adams,  who  is 
accused  of  murder.  Claude  Rains,  Joan  Blackman,  James  Gregory 
and  newcomer  Joey  Heatherton  fill  the  other  key  roles  in  "Twilight  of 
Honor,"  a Perlberg-Seaton  production  directed  by  Boris  Sagal. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


Beach  Party  (AIP) 

170 

150 

250 

200 

135 

160 

170 

125 

150 

90 

115 

145 

200 

175 

160 

Captain  Sindbad  (MGM) 

150 

250 

175 

190 

400 

300 

175 

180 

130 

100 

175 

202 

Caretakers,  The  (UA) 

175 

200 

125 

125 

100 

120 

180 

150 

100 

125 

85 

135 

Castilian,  The  (WB) 

105 

100 

95 

135 

90 

105 

Cattle  King  (MGM) 

100 

100 

100 

100 

100 

85 

100 

90 

100 

150 

103 

Cleopatra  (20th-Fox) 

190 

400 

300 

250 

250 

400 

400 

300 

700 

750 

300 

700 

250 

200 

385 

Condemned  of  Altona,  The  (20th-Fox) 

160 

95 

90 

120 

130 

75 

no 

140 

90 

112 

‘Corridors  of  Blood  (SR) 

100 

100 

90 

100 

90 

90 

130 

100 

Day  Mars  Invaded  Earth  (20th-Fox) 

100 

90 

100 

100 

65 

100 

100 

85 

75 

100 

92 

Dime  With  a Halo  (MGM) 

100 

200 

120 

90 

90 

120 

8 Vjj  (Embassy) 

130 

200 

195 

250 

325 

225 

210 

275 

300 

225 

160 

225 

200 

225 

For  Love  or  Money  (Univ) 

130 

130 

125 

150 

200 

135 

275 

75 

300 

110 

100 

165 

175 

135 

135 

150 

156 

Great  Escape,  The  (UA) 

220 

225 

190 

175 

200 

160 

160 

300 

200 

250 

200 

135 

210 

190 

200 

200 

201 

Haunted  Palace,  The  (AIP) 

150 

90 

160 

100 

150 

100 

150 

129 

Haunting,  The  (MGM) 

140 

200 

95 

80 

230 

200 

110 

175 

170 

100 

190 

105 

90 

145 

House  of  the  Damned  (20th-Fox) 

100 

100 

90 

80 

100 

94 

In  the  Cool  of  the  Day  (MGM) 

110 

155 

100 

80 

70 

105 

120 

100 

85 

80 

80 

90 

125 

80 

100 

99 

King  Kong  vs.  Godzilla  (Univ) 

150 

175 

170 

175 

110 

250 

135 

100 

205 

125 

120 

156 

Love  at  Twenty  (Embassy) 

110 

175 

115 

100 

65 

50 

90 

100 

175 

300 

128 

Marilyn  (20th-Fox) 

135 

75 

105 

90 

150 

90 

120 

109 

Mondo  Cane  (Times) 

130 

200 

200 

150 

110 

150 

125 

120 

330 

300 

300 

190 

200 

140 

300 

196 

Mouse  on  the  Moon,  The  (Lopert) 

150 

165 

170 

110 

230 

200 

180 

150 

100 

195 

145 

200 

166 

No  Exit  (Zenith) 

125 

125 

135 

90 

105 

100 

125 

90 

160 

150 

121 

Of  Love  and  Desire  (20th-Fox) 

75 

115 

90 

120 

90 

250 

123 

Playboy  of  the  Western  World  (Janus) 

200 

95 

100 

90 

150 

127 

PT  109  (WB) 

125 

175 

150 

100 

95 

190 

130 

250 

140 

200 

150 

115 

120 

150 

150 

175 

135 

150 

7 Capital  Sins  (Embassy) 

250 

155 

100 

130 

90 

125 

125 

150 

90 

150 

190 

300 

155 

Sparrows  Can't  Sing  (Janus) 

170 

125 

85 

110 

100 

115 

185 

127 

Strinoer,  The  (20th-Fox) 

100 

160 

150 

150 

110 

125 

125 

250 

110 

120 

100 

90 

105 

150 

100 

150 

100 

no 

128 

Tarzan's  Three  Challenges  (MGM) 

100 

115 

125 

120 

115 

80 

90 

106 

This  Snorting  Life  (Conit'l) 

175 

165 

205 

125 

125 

195 

200 

170 

Thrill  of  It  All,  The  (Univ) 

150 

200 

250 

250 

275 

210 

190 

200 

220 

175 

225 

200 

200 

200 

210 

210 

150 

190 

206 

Ticklish  Affair,  A (MGM) 

130 

120 

150 

90 

100 

105 

125 

100 

150 

95 

90 

90 

no 

95 

100 

150 

113 

Toys  in  the  Attic  (UA) 

200 

175 

230 

150 

115 

150 

170 

175 

175 

100 

140 

200 

120 

162 

Ugly  American,  The  (Univ) 

150 

200 

125 

250 

110 

175 

150 

115 

265 

285 

200 

125 

no 

100 

195 

no 

150 

175 

166 

Wall  of  Noise  (WB) 

110 

135 

115 

90 

75 

100 

100 

90 

100 

90 

130 

80 

101 

‘Werewolf  in  a Girls'  Dormitory  (SR) 

150 

100 

90 

70 

100 

90 

90 

100 

99 

: Women  of  the  World  (Embassy) 

135 

170 

150 

100 

220 

350 

250 

100 

165 

210 

155 

200 

120 

179 

I 


TOP  HITS 

OF  

THE  WEEK 


Individual  runs,  not  an  average. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Women  of  the  World  (Embassy) 

Milwaukee 250 

2.  V.I.P.s,  The  (MGM) 

New  York  225 

3.  This  Sporting  Life  (Cont'l) 

Cleveland 205 

4.  Lord  of  the  Flies  (Cont'l) 

Boston  200 


5.  Suitor,  The  (Atlantic) 
New  York  


.200 


6.  Wives  and  Lovers  (Para) 

Boston  200 

7.  Conjugal  Bed,  The  (Embassy) 

New  York  195 

8.  Haunting,  The  (MGM) 

New  York  190 

9.  In  the  French  Style  (Col) 

New  York  185 

TO.  Toys  in  the  Attic  (UA) 

Milwaukee  175 


H 


::S 

i 


1 


mmmmmmwm. 


INDUSTRY  VIGOR  IN  STRUGGLE 
WITH  TV  STRESSED  BY  SKOURAS 


The  30th  annual  convention  of  Allied  Theatres  of  Wisconsin  brought  out  a 
whopping  attendance  of  250.  Left,  a chat  before  the  banquet,  left  to  right:  Ed- 
ward Johnson,  re-elected  president;  Bernie  Strachota,  who  emceed  the  convention; 
Spyros  Skouras,  20th-Fox  chairman,  and  Ben  Marcus,  Wisconsin  circuit  owner.  At 
right,  Marcus  is  shown  presenting  the  Showman  of  the  year  award  to  Wayne 
Berkley.  Seated  are  Strachota,  on  the  left,  and  Skouras.  The  woman  is  unidentified. 


Ed  Johnson  Re-Elected 
President  of  Allied 
Of  Wisconsin 

MILWAUKEE  — There  literally  was 
standing  room  only  in  the  display  rooms 
and  meeting  halls  during  the  30th  an- 
nual convention  of  Allied  Theatre  Owners 
of  Wisconsin  here  last  midweek  at  the 
Pfister  Hotel.  There  were  more  than  250 
at  the  closing  dinner,  according  to  Edward 
E.  Johnson,  who  was  re-elected  president. 

Among  the  industry  personalities  at- 
tracting interest,  and  attendance,  at  the 
convention  was  Spyros  Skouras,  who  com- 
mented: “Caesar  was  assassinated,  Mark 
Anthony  committed  suicide  and  Spyros 
Skouras  was  beheaded — all  by  Cleopatra.” 
Skouras  moved  out  as  20th-Fox  president 
during  the  company  difficulties  stemming 
from  delays  and  mounting  costs  of  the 
film  spectacular  “Cleopatra.” 

Others  elected  included  Gerry  Franzen 
of  Cinema  Corp.  here,  vice-president;  Otto 
Settele,  See-More  Theatre  at  Seymour, 
secretary,  and  Larry  Beltz,  Grand  at  Wau- 
sau, treasurer. 

Ben  Marcus  is  chairman  of  the  board. 

THE  DIRECTORS 

The  directors  are  Robert  Gross,  Elm 
Grove;  Larry  Beltz,  Wausau;  Alfred  Berg- 
man, Ashland;  Don  Deacon,  Wisconsin 
Dells;  S.  J.  Goldberg,  Wausau;  Roland 
Koutnik,  New  Berlin;  Ranee  Mason, 
Houghton;  Dean  Fitzgerald,  Milwaukee; 
Frank  Lesmeister,  Mineral  Point;  James 
Suick,  Antigo;  Jack  McWilliams,  Portage, 
and  F.  J.  McWilliams  (honorary),  Portage. 

Henry  Kratz,  in  his  first  year  as  executive 
secretary;  president  Johnson;  Rudy  Kout- 
nik, the  convention  chairman;  Franzen, 
Sig  Goldberg,  Don  and  Shirley  Perlewitz, 
Ed  Johnson  and  Lydia  Fox,  Ben  Marcus 
and  others  organized  what  perhaps  was 
Wisconsin  Allied’s  most  impressive  conven- 
tion. Bernie  Strachota,  past  chief  barker 
of  the  Variety  Club,  did  an  excellent  job 
as  master  of  ceremonies. 

Skouras  said  “Cleopatra”  would  become 
one  of  the  most  profitable  productions  in 
the  history  of  the  industry,  adding  that 
“Cleo”  and  Darryl  F.  Zanuck’s  “The  Long- 
est Day”  have  put  20th-Fox  back  solidly 
in  the  movie  business. 

“Fox  plans  call  for  an  epic  to  be  shown 
at  roadshow  prices  every  year,”  he  said. 

Skouras  warned  exhibitors  that  free 
television  competition  is  increasing.  The 
free  TV  gross  income  in  the  U.  S.  last 
year  was  one  billion,  400  million  dollars. 


Skouras  said,  five  times  what  it  was  ten 
years  ago.  On  the  other  hand,  he  pointed 
out,  the  gross  from  films  worldwide  last 
year  was  less  than  90  billion. 

“But  despite  the  terrific  growth  of  TV, 
exhibitors  have  constructed  since  1960  al- 
most 5,000  more  indoor  and  outdoor  the- 
atres,” Skouras  said.  “Today  the  U.  S.  has 

21.000  theatres- — 15,000  indoor  houses  and 

6.000  drive-ins  — whereas  in  1960  there 
were  16,991  theatres,  consisting  of  12,291 
four-wallers  and  4,700  drive-ins.” 

This  is  a tribute  not  only  to  exhibitor 
courage,  but  also  to  the  basic  strength 
and  soundness  of  the  motion  picture  in- 
dustry, showing  that  it  possesses  the  tre- 
mendous vitality  necessary  to  assure  a 
growth  in  the  face  of  such  heavy  compe- 
tition, Skouras  declared. 

Robert  Y.  Robb,  associate  professor  of 
Marketing  at  Wayne  State  University,  De- 
troit; Jack  Armstrong,  National  Allied 
president,  and  Ben  Marcus,  Wisconsin  Al- 
lied chairman,  headed  the  list  of  speakers. 
Milton  London,  National  Allied  executive 
director,  was  unable  to  attend  the  conven- 
tion. 

SHOWMANSHIP  FORUM 

Henry  B.  Toilette,  general  manager  of 
the  Marcus  circuit,  was  moderator  of  the 
showmanship  forum.  The  panel  included 
Otto  Settele,  Pulaski  theatreman;  Ben 
Katz,  Chicago,  Universal  publicist,  and 
Ralph  Barnes,  radio  station  WOKY,  Mil- 
waukee. 

Wayne  Berkley  of  the  Viking  Theatre 


at  Appleton  won  Allied’s  Showman  of 
the  Year  Award,  and  a $100  savings  bond. 
Second  place  went  to  Walter  Holt,  Rialto, 
Kaukauna,  $50  bond,  and  third  to  George 
Andrews,  Rivoli  at  LaCrosse,  $25  bond. 
Honorable  mention  went  to  Elmer  Brennan, 
West  at  Green  Bay,  and  William  Hooks, 
Rainbow  at  Milwaukee. 

Robb  recalled  that  over  nine  months 
had  gone  by  since  he  reported  the  results 
of  a survey,  made  among  Detroit  theatre- 
goers, at  the  National  Allied  convention 
in  Cleveland  last  December. 

CHECK  YOUR  V.I.P.s 

“If  I had  been  a theatre  owner,”  he 
said,  “I  would  have  been  disturbed  and 
would  have  given  my  V.I.P.s  a thorough 
study  . . . Did  that  survey  set  you  to  mind- 
ing your  V.I.P.s,  the  very  important  points 
I refer  for  your  consideration  today.” 

He  summarized  them  as  1.  Principles,  2. 
Policies,  3.  Program,  4.  Public,  and  5. 
Profits. 

“What  has  happened  to  your  Very  Im- 
portant Profits  . . . What  has  happened  to 
your  Very  Important  Principles — of  sound 
finance,  entertainment  of  public  service, 
of  public  relations,  of  salesmanship,  of 
showmanship? 

“What  about  your  Very  Important  Poli- 
cies? Do  you  have  a policy  to  provide  your 
patrons  with  satisfying  film  entertain- 
ment in  a comfortable  theatre?  To  seek 
improvements  in  your  physical  plant  and 
equipment? 

(Continued  on  next  page) 
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Industry  Vitality  in  Competition 
With  TV  Is  Stressed  by  Skouras 


• Continued  from  preceding  page) 

"Do  you  have  a Very  Important  Program? 
Do  you  have  a concrete  program  as  an  as- 
sociation of  theatre  owners?  As  an  in- 
dividual owner? 

“What  ever  has  happened,  during  your 
pursuit  of  profits  since  December  1963,  to 
your  Very  Important  Projects?  And  your 
projects  will  be  of  three  types:  Manage- 
ment, Personnel  and  Plant. 

"How  about  your  movie  advertising? 
Have  you  been  trying  to  improve  it?  Are 
your  ads  in  good  taste?  Are  they  effective? 
Turn  to  the  ‘Cleopatra’  ads,  see  what  a 
tremendous  impact  they  have.  It  is  well 
nigh  impossible  to  present  a film  that  will 
satisfy  everyone,  especially  when  the  au- 
dience consists  of  preachers,  perverts,  pro- 
fessors, parents,  presidents  and  policemen. 

"What  about  projects  involving  the  com- 
munity, public  service  and  public  rela- 
tions? There  are  thousands  of  public  re- 
lations projects  for  you  to  undertake.  Of- 
fer scholarships,  provide  use  of  your  audi- 
torium for  civic  meetings,  announce  awards, 
offer  lobby  space,  sponsor  educational 
films  for  school  use,  take  an  active  part 
in  promoting  local  events.  Any  theatre 
nurseries  in  Milwaukee,  anywhere  in  Wis- 
consin? 

"What  has  happened  to  the  Very  Im- 
portant Public?  Very  Important  People? 
Very  Important  Person?  Very  Important 
Passerby?  Very  Important  Patron?  You 
must  continue  to  pamper  them.  There’s 
a fortune  to  be  made  in  the  youth  market! 
Are  you  getting  your  share?  To  these  young 
sophisticates,  the  movie  spectaculars  are  a 
bust!” 

Allied  president  Armstrong  pointed  out 
that  all  studios  in  Hollywood  are  active, 
that  they’re  using  young  people,  with  young 
ideas.  He  said  National  Allied  couldn’t  get 
along  without  Wisconsin  Allied  and  other 
local  groups,  but  that  there  was  a need  for 
a bit  more  cooperation  on  the  part  of  the 
individual  theatre  owner. 


ENDLESS 


BURNS  THE  ENTIRE 
POSITIVE  ROD 
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Wait  Coast  Thootro  Sarvica 


Marcus,  chairman  of  the  executive  com- 
mittee of  National  Allied,  declared  that  dis- 
tributors were  beginning  to  understand  that 
selling  film  for  prime  time  showing  on  tele- 
vision is  threatening  the  existence  of  the- 
atres. 

"I  can  understand  that  some  studios  were 
forced  to  sell  to  TV  to  survive,”  he  said, 
“but  supplying  television  for  prime  time 
showing  is  something  else.  But  distribution 
is  beginning  to  listen  to  us  ...  In  the  mean- 
time we  must  fix  up  our  theatres.  Distribu- 
tion will  appreciate  this,  and  in  time  we  can 
get  better  deals.” 

He  insisted  there  is  plenty  of  product 
“if  they  would  only  release  them  before  we 
miss  the  boat.” 

"I  have  been  against  pay  TV,  but  have 
almost  become  a convert  to  it.  The  public 
isn’t  going  to  pay  for  something  they  had 
for  free,  so  let’s  have  it  and  find  out  how 
successful  it  will  be  for  our  industry.  I’m 
convinced  that  the  motion  picture  theatre 
is  the  only  form  of  entertainment  that 
will  satisfy  the  people,  and  we’re  here  to 
stay.” 

In  discussing  terms,  Marcus  related  how 
it  has  gone  up  40,  50,  and  60  per  cent.  “They 
say  if  it  doesn’t  do  well,  we’ll  make  an  ad- 
justment.” Marcus  called  the  70  per  cent 
“the  deaf  and  dumb  policy — a blockbuster 
with  no  loopholes.” 

Marcus  blamed  distribution  for  making 
exhibition  a seasonal  business.  He  listed 
the  pictures  on  release  from  September 
through  November,  and  17  for  Christmas, 
commenting:  “They  can’t  get  them  all  up 
the  hill.  You  can  play  only  one  on  Christ- 
mas and  one  on  New  Year’s  . . . We  must 
make  entertainment  available  at  all  times, 
not  certain  periods,  or  we  won’t  get  our  pa- 
trons back.” 

Pepsi-Cola  sponsored  the  Wednesday 
luncheon;  Coca-Cola  hosted  the  Thursday 
breakfast  and  noon  luncheon;  the  Presi- 
dent’s cocktail  party  was  sponsored  by  The- 
atres Candy  Co.,  Film  Service,  and  Motion 
Picture  Advertising  Service,  and  the  Nite 
Cap  Fun  was  hosted  by  National  Carbon 
Dealers. 


MILWAUKEE 

yai  j.  Wells,  executive  secretary  of  the 
mayor’s  motion  picture  commission, 
appearing  before  the  city  budget  examining 
committee,  explained  that  the  recent  wave 


IF  YOU  ARE  NOT  USING  THE 
"LITTLE  MISER"  CARBON  SAVER 
YOU  ARE  LOSING  SEVERAL 
HUNDRED  DOLLARS  EACH  YEAR 


Just  twist  the  stud  in  and  out 
No  grinding — No  dirt 

4 sizes,  9-10-1 1 mm,  $3.00  ea.  13.6mm,  $4.50  ea. 


In  stock  at  most  theatre  supply  houses.  If  not  in  stock 


NEW 

AN  ILLUMINATED  SCREW  DRIVER 


for  working  on  speaker  post  after  dark  . . . Com- 
plete with  4 driver  bits;  two  sizes  flat  head  and 
Phillips  head  and  two  No.  135  batteries,  $3.35  each. 


LOU  WALTERS 
Sales  and  Service  Co. 

4207  Lawnview  Ave.,  Dallas  27,  Texas 
Phone  EV  8-1550 

Post  paid  when  check  is  sent  with  order, 
at  your  local  supply  house — you  may  order  direct. 


of  foreign  films  has  resulted  in  “more 
tripe  and  garbage  than  you  can  shake  a 
stick  at.”  He  said  the  commission  reviewed 
49  pictures  so  far  this  year  and  rejected 
12,  with  some  of  them  having  been  screened 
four  or  five  times  before  being  placed  on 
the  objectionable  list.  “Some  of  those 
foreign  films  contain  more  bed  hopping 
than  ever,”  he  said.  “Films  made  in  this 
country  have  become  more  adult.”  Al- 
though the  commission  is  purely  advisory, 
Wells  said  that  local  theatres  cooperate  in 
following  its  recommendations.  A budget 
of  $3,960  was  approved  by  the  budget  com- 
mittee. 

The  wife  of  L.  F.  Gran,  theatre  owner, 
died  recently.  Gran  operates  the  Juneau 
Theatre  here,  and  the  Wisconsin  at  Wis- 
consin Rapids  . . . Don  Johnson,  outdoor 
editor,  and  James  Meyer,  photographer  for 
the  Milwaukee  Journal,  returned  from 
Great  Bear  Lake  far  up  north  where  they 
took  motion  pictures  for  a forthcoming 
documentary.  Johnson  said  the  fishing  was 
out  of  this  world,  and  that  they  threw 
back  any  trout  weighing  less  than  12 
pounds! 

Milwaukee  Mayfair 
Will  Open  October  10 

MILWAUKEE  — Prudential’s  Mayfair, 
the  first  motion  picture  house  to  be  built 
here  in  more  than  ten  years,  will  open 
October  10  with  a patio  cocktail  party 
and  a ribbon  cutting  ceremony. 

Mayfair  merchants  will  distribute  free 
tickets  for  a children’s  matinee  October 
11,  12. 

John  Roche,  Modjeska  manager,  is 
slated  to  manage  the  new  theatre. 


M/A/A/EAPOZ./S 

|rrepressible  Morrie  Steinman,  St.  Paul’s 

contribution  to  movie  press  agentry, 
was  recently  the  subject  of  an  entire  Bob 
Murphy  column  in  the  Minneapolis  Star, 
and  a good  one  it  was,  too.  Morris  is  cur- 
rently beating  the  movie  drums  out  of  New 
York,  and  his  adventures  selling  “Corridors 
of  Blood”  and  “Werewolf  in  a Girls’  Dormi- 
tory” along  the  eastern  seaboard  are  at 
least  as  entertaining  as  his  products  . . . 
The  current  movie  cycle  for  psychological 
thrillers  finally  brought  a superior  (in  this 
writer’s  opinion)  product  to  town  in  “Shock 
Corridor.”  Radio  advertising  is  being  used 
here  to  help  direct  customers  to  the  doors 
of  Minnesota  Amusement’s  Lyric  Theatre, 
currently  screening  the  flick. 

Mel  Dahl  of  the  Minneapolis  Auditorium 
says  the  trend  in  stage  showbiz  this  sea- 
son will  be  toward  more  roadshow  one- 
nighters  by  name  entertainers  than  we’ve 
had  for  many  years  ...  A unique  feature 
will  be  offered  by  the  Ted  Mann  organiza- 
tion this  week  at  its  Orpheum  house.  It’s 
“The  Crowning  Experience,”  a color  musical 
based  on  the  life  of  the  Negro  educator 
Mary  Bethune  and  featuring  a cast  of 
Broadway  stage  performers.  The  picture 
has  previously  played  over  37  different 
nations  and  reviews  from  The  New  York 
Times  proclaim  it  a message  film  of  very 
high  quality.  Captain  Ray  Williamson  of 
the  Mill  City  police  department  is  co- 
author of  the  venture  along  with  the  Mann 
group. 
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Sweepingly  Universal 

Remember  when  you  had  to  think  twice  as  to  which  projection  lamps  you 
had  to  buy  to  match  your  projectors,  your  screen  width,  the  film  gauge?  Well, 
at  last  there’s  a lamp  that  fills  the  requirements  of  all  theatres  . . . the  beautiful 
Strong  FUTURA  I (11  mm,  75-105  amps.)  and  FUTURA  II,  with  automatic  crater 
positioner  (11  mm,  100-125  amps.,  or  13.6  mm,  120-160  amps).  First  surface 
TUF-COLD  or  silvered  reflectors.  New  economy  of  operation.  The  price?  Sur- 
prisingly lowr. 

jbon't  buy  auotheo.  pMyeclia+t  lamp,  until  you  actually 
toy  the  ^lutuoa.  See.  one  of  the  Stoouy  dealeoi  beloiu  jpo.  a 
demonstration. 


IOWA 

DES  MOINES — Des  Moines  Theatre 
Supply  Co.,  1121  High  St. 

MINNESOTA 

DULUTH — National  Equipment  Co., 
7 E.  Michigan  St. 


MINNEAPOLIS — Minneapolis  Thea- 
tre Supply,  51  Glenwood  Ave. 
National  Theatre  Supply  Co.,  56 
Glenwood  Ave. 

NEBRASKA 

OMAHA— Ballantyne  Co.,  1712 

Jackson  St. 


Quality  Theatre  Supply,  1511 
Davenport  St. 

SOUTH  DAKOTA 

SIOUX  FALLS — American  Theatre 
Supply  Co.,  207  S.  Main  Ave. 


WISCONSIN 

MILWAUKEE— Theatre  Sound,  5159 
N.  Hollywood. 

National  Theatre  Supply  Co.,  1027 
N.  Eighth  St. 
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James  H.  Nicholson 
Honored  in  Omaha 

OMAHA — James  H.  Nicholson,  president 
of  American  International  Pictures,  was 
honored  by  the  Omaha  Businessmen's  Ass’n 
at  its  50th  anniversary  celebration.  Tues- 
day (1>  as  the  city’s  top  “hometown  boy 
who  made  good.” 

Nicholson  was  accompanied  here  by  Mrs. 
Nicholson  and  Peter  Lorre,  A3P  star.  Mrs. 
Nicholson  also  is  a native  of  Omaha,  where 
she  met  her  husband  while  working  as  an 
usherette  in  a theatre  he  operated  in  the 
city. 


QJVjA_HA 

Qrville  Muntz,  who  has  the  Paramount 
Theatre  at  Rock  Port,  Mo.,  and  his 
wife  have  just  returned  from  a visit  with 
their  son-in-law  and  daughter,  Mr.  and 
Mrs.  Franklin  Rash  jr.,  at  Pueblo.  Frank- 
lin went  to  Grand  Junction  a year  ago  to 
manage  the  theatre  there  in  the  Westland 
circuit  headed  by  Larry  Starsmore  of  Colo- 
rado Springs  and  now  is  running  the  New 
Chief  at  Pueblo.  Muntz  returned  to  bump 
into  promotion  woes  for  “Little  Boy  Blue.” 
A monkey  and  its  trainer  were  supposed 
to  make  appearances  in  this  area  but  they 
were  involved  in  an  auto  wreck  in  Texas 
and  couldn’t  get  here  in  time. 
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Looking  for  the  RIGHT  SCREEN 

—212s.  RIGHT  PRICE? 

THE 


WORLDS 

FINEST 

THEATRES 

RELY  ON 

HURLEY 

SCREENS 


f 


SUPEROPTICA 

Lenticulated  pearl  surface 

SUPERGLO 

Non- lenticulated  pearl  surface 

MATTE  WHITE 


Gef  quality  projection,  reol  economy 
See  your  independent  theatre 
supply  deoler  Or  write 


HURLEY  SCREEN  COMPANY,  INC 


96-17  Nerthtr*  Bh.d  Corona.  N Y.  11368 


Pat  Halloran  announced  that  plans  are 
in  the  making  for  the  annual  awards  din- 
ner that  winds  up  the  year  for  the  Variety 
Golf  League  . . . Opal  Woodson  Raser, 
former  United  Artists  office  manager,  is 
now  enrolled  fulltime  at  the  University  of 
Omaha.  She  plans  to  expand  her  work  in 
assisting  handicapped  children.  The  Rasers 
also  are  looking  for  a house.  Her  husband 
Clark  has  an  electric  organ  and  they  don’t 
have  room  for  it  in  an  apartment. 

Most  drive-ins  in  the  territory  have  gone 
to  weekend  operations  and  several  of  the 
smaller  situations  have  been  closed,  al- 
though the  weather  remains  generally  ex- 
cellent . . . Exhibitors  on  the  Row  in- 
cluded Nebraskans  Frank  Hollingsworth, 
Beatrice;  Art  Sunde,  Papillion;  Phil  Lan- 
non,  West  Point;  Sid  Metcalf,  Nebraska 
City,  and  Iowans  Vern  Brown,  Missouri 
Valley,  and  Arnold  Johnson,  Onawa. 


'West'  Nearly  Double 
Average  in  Omaha 

OMAHA — The  19th  and  final  week  of 
“Lawrence  of  Arabia”  at  the  Cooper  The- 
atre scored  an  even  100  per  cent  to  round 
out  a highly  successful  stay  at  the  Cooper 
Foundation  theatre  here.  Other  theatres 
reported  average  or  slight-under  figures 
for  the  week,  although  the  Indian  Hills 
nearly  doubled  average  as  “How  the  West 
Was  Won”  completed  its  17th  week  there. 


(Average  Is  100) 

Admiral — The  Haunted  Palace  (AIP)  110 

Cooper — Lawrence  of  Arabia  (Col),  19th  wk 100 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  17th  wk 195 

Omaha — The  Condemned  of  Altona  (20th-Fox) . . . . 1 00 

Orpheum — For  Love  or  Money  (Univ),  2nd  wk 95 

State — The  Clown  (MGM);  The  Yellow  Cab  Man 

(MGM),  reissues 90 


DES  MOINES 


^^eather  or  not  dept:  As  of  October  1, 
some  drive-ins  here  and  there  were 
shuttering  for  the  shiver  season,  some 
others  were  going  to  a weekend-only  sched- 
ule, but  many  were  open  for  business  as 
usual.  Unseasonably  warm  days,  which 
turn  into  near-frost,  chilly  autumn  nights 
help  nature’s  outdoor  “spectacle  of  leaves.” 
The  same  conditions  pose  a question  for 
the  outdoor  theatreman  . . . All  Des  Moines 
airers  still  were  on  a seven-night  sched- 
ule . . . But  “yule”  never  guess  who  visited 
Central  States  drive-in  at  Fremont,  Neb., 
wearing  a bright  red  suit,  white  beard  and 
a pack  on  his  back.  Manager  Ken  Shipley 
booked  “Santa”  for  a September  Christmas 
night — with  gifts  for  the  kids,  and  a “Ho- 
ho-ho”  to  boot. 

Jean  Post,  well-known  former  Universal 
booker  here,  was  in  for  a visit  with  old 
Filmrow  friends.  Post  left  the  film  business 
for  the  Marines  during  war  days,  and  for  a 
number  of  years  was  with  the  U.S.  State 
Department.  He  now  is  retired,  lives  in 
Alexandria,  Va.,  and  plans  a leisurely  ca- 
reer of  hunting  . . . Bert  Thomas,  B&I 
booking  agency,  has  been  commuting  be- 
tween the  office  and  Iowa  Methodist  Hos- 
pital. It  is  hoped  by  this  time  Bert’s  en- 
gagement at  the  hospital  has  ended,  and 
that  he’s  back  for  a long  run  of  good 
health. 

Sebastian  Cabot  was  in  Des  Moines  on  a 
promotion  round  in  connection  with  United 
Artists’  “Twice  Told  Tales.”  In  addition  to 
a number  of  radio  and  TV  appearances 
here  and  in  Ames,  the  actor  spent  some 
time  at  the  Drake  University  drama  de- 
partment where  he  talked  with  aspiring 
young  thespians  . . . Ralph  Olson,  Universal 
manager,  attended  a week-long  sales  meet- 
ing in  New  York  City  . . . Dubuque’s  Grand 
Theatre  has  undergone  its  fifth  and  most 
dramatic  facelifting  in  the  former  Opera 
House’s  73-year  history.  The  familiar  old 
landmark  has  lost  its  stonework  ginger- 
bread to  take  on  a spanking-new,  sleek 
look  of  a new  era. 


Together  Again  for  MGM 

From  Western  Edition 

HOLLYWOOD  — Anatole  DeGrunwald 
and  Terence  Rattigan  who  were  the  pro- 
ducer and  writer  of  “The  V.I.P.s”  for  MGM, 
will  reteam  for  the  studio  on  “The  Yellow 
Rolls  Royce.” 


'The  Terror/  'Dementia  13'  150 
As  Milwaukee  Combo 

MILWAUKEE — As  the  weeks  roll  along, 
“Cleopatra”  and  “How  the  West  Was  Won” 
naturally  are  levelling  off.  Yet  both  road- 
shows wound  up  with  175  per  cent  for  the 
week,  the  12th  for  “Cleopatra”  and  the 
24th  for  “How  the  West  Was  Won.”  Next 
best  was  the  150  per  cent  for  the  first  week 
of  “The  Terror”  and  “Dementia  13”  combo 
and  the  second  week  of  “Toys  in  the  Attic.” 


Downer — Room  at  the  Top  (Cont'l);  Saturday 

Night  and  Sunday  Morning  (Cont'l),  reruns  ....125 

Palace — How  the  West  Was  Won  (MGM- 

Cinerama),  24th  wk 175 

Riverside — Don't  Give  Up  the  Ship  (Para);  Rock-a- 

Bye  Baby  (Para),  reissues  115 

Strand — Cleopatra  (20th-Fox),  12th  wk 175 

Times — Some  Kind  of  a Nut  (SR);  Wild  Straw- 
berries (SR)  125 

Tower,  Oriental — Toys  in  the  Attic  (UA),  2nd  wk.  . .150 
Towne — Hootenanny  Hoot  (MGM);  The  Main 

Attraction  (MGM)  90 

Warner — The  Terror  (AIP);  Dementia  13  (AIP)  ..150 

Wisconsin — Women  of  the  World  (Embassy), 

2nd  wk 150 


'The  V.I.P.s'  Standout 
New  Entry  in  Minneapolis 

MINNEAPOLIS  — Other  than  an  aus- 
picious debut  for  “The  V.I.P.s,”  which 
opened  to  the  tune  of  a 170  week  at  the 
State,  there  is  little  to  report  from  the 
Mill  City  other  than  that  business  was 
slow  and  slower,  and  exhibitors  found  the 
100  per  cent  mark  of  normality  an  elusive 
one.  “Cleopatra,”  “How  the  West  Was  Won” 
and  a sleeper,  “Johnny  Cool,”  also  kept  the 
cash  registers  from  forming  cobwebs  at 
local  houses. 


Academy — This  Sporting  Life  (Cont'l)  90 

Century — Cleopatra  (20th-Fox),  14th  wk 200 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  29th  wk 190 

Gopher — Johnny  Cool  (UA),  2nd  wk 125 

Lyric — Shock  Corridor  (AA)  75 

Mann — The  Great  Escape  (UA),  8th  wk 90 

St.  Louis  Park — The  Thrill  of  It  All  (Univ), 

10th  wk 90 

State— The  V.I.P.s  (MGM) 170 

Surburban  World — Bluebeard  (Embassy)  80 

World — Ima  La  Douce  (UA),  12th  wk 100 


Take  A 
Tip  From 
Santa 


Merchants' 
Holiday 
Greeting 
Manual 
, Ready  Now 


Start  Selling 

Merchant  Holiday 
Greeting  Trailers  Early 

START  SELLING  TODAY,  YOU'LL  BE  GLAD  YOU  DID 
For  Speed  And  Quality  Order  From  Dependable 


1327  S.  WABASH 


UUtnaoh 


CHICAGO  5.  ILL. 


SOMETHING  NEW  FROM  FILMACK  Merchants  Christmas 
Trailers  Photographed  On  Beautiful  Holiday  Greeting  Cards 
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Pleased  with  the  installation  of  the  new  Strong  Futura  projection  arc  lamps  at  the  Jesse  James  Drive-In  Theatre,  Toledo,  are, 
from  left,  William  White,  field  representative  of  The  Strong  Electric  Corp.,  Clifford  Callender,  sales  manager  of  Strong's  motion 
picture  division,  Arthur  J.  Hatch,  Strong  president,  and  Jack  Armstrong,  head  of  the  Armstrong  Circuit,  owner  of  the  Jesse  James. 


NOW  AVAILABLE  FOR 
DRIVE-INS  IN  70mm! 


“BEST  PICTURE  OF  THE  YEAR” 


Winner  of  7 Academy  Awards! 


WHENCE  OF  ARABIA 


. . . the  fabulous  Sam  Spiegel-David  Lean  Academy  Award  winner,  has  been 
released  to  drive-ins.  This  first  general  release  of  a 70mm  film  to  outdoor  theatres  is  setting 
the  trend  for  similar  availability  of  other  70mm  attractions  now  ready  or  being  planned.  The 
reason  for  this  is  obvious.  Nothing  less  than  the  70mm  process  can  show  these  films  the  way 
they  are  meant  to  be  shown.  After  all,  if  70mm  is  so  thrillingly  brilliant  on  the  big  indoor 
screen — think  how  much  more  effective  it  is  on  the  even  bigger  outdoor  screen!  70mm  pro- 
jection is  actually  4 times  brighter  and  4 times  sharper  than  35mm.  No  wonder  the  future 
of  drive-in  projection  is  increasingly  and  inevitably  to  the  larger  process.  With  Norelco’s 
advanced  model  AAII  Universal  70/35  projector,  you  not  only  have  the  world’s  finest  70mm 
equipment — but  in  less  than  4 minutes  you  also  have  the  most  modern,  rugged  and  trouble- 
free  35mm  mechanism.  For  today  and  tomorrow,  Norelco  70/35  is  your  wisest  investment. 


The  1962  Academy  of  Motion  Picture  Arts  and  Sciences  presented 
this  award  for  outstanding  achievement  to  the  North  American  Philips 
Company  for  the  design  and  engineering  of  the  Norelco  Universal 
70/35mm  motion  picture  projector. 

© AMPAS 


®REG.  UNITED  STATES  PATENT  OFFICE  BY  NORTH  AMERICAN  PHILIPS  COMPANY.  INC.  NORELCO  IS  KNOWN  AS  PHILIPS  IN  CANADA.  100  E.  42nd  Street,  New  York,  N.Y.  • Phone:  212-OX  7-3600 

2 The  MODERN  THEATRE  SECTION 


What  projection  lamp  is  so  good  looking 
and  has  so  many  beneficial  advantages? 


THE  HISTORY-MAKING 


I 

■ 


Fills  the  requirements  of  all  indoor  theatres  with  screens  up  to  65  feet  and  all  drive-ins 
with  screens  up  to  120  feet.  Available  in  three  ratings:  FUTURA 1 for  economy  of  operation 
with  11mm  carbon  trim  burning  at  75-105  amperes,  and  the  FUTURA  11,  with  automatic 
crater  positioner  for  13.6mm  carbon  trim  burning  at  120-160  amperes,  or  11mm  carbon 
trim  burning  at  100-125  amperes.  The  optical  system  matches  the  requirements  of  all 
projectors,  35mm  or  70mm  with  simple  interchangeability  for  either  film  width.  18-inch 
Strong  TUF-COLD  reflector  for  operation  above  95  amperes,  silvered  reflectors  for  opera- 
tion below  95  amperes.  Burning  economical  20-inch  carbons,  an  extra  reel  can  be  projected 
per  carbon  length.  The  price?  Surprisingly  low.  Send  for  brochure  now— 


The  Electric  Corporation 


11  City  Park  Avenue 


Toledo  1,  Ohio 
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Where,  this  month,  can 

theatremen  and  concessionaires  go  to 
see  and  learn  so  much  that  will  help 
them  to  operate  more  efficiently  and 
more  successfully  during  the  rest  of  this 
year  and  in  1964? 

The  answer,  of  course,  is  the  motion 
picture  industry  tradeshow  to  be  held 
October  27-31  in  connection  with  the 
conventions  of  the  Theatre  Owners  of 
America,  Theatre  Equipment  <S  Supply 
Manufacturers  Ass'n,  Theatre  Equip- 
ment Dealers  Ass'n  and  the  National 
Ass'n  of  Concessionaires  in  the  Ameri- 
cana Hotel,  New  York  City. 

The  happy  timing  of  the  convention 
of  Allied  States  Ass'n  of  Motion  Pic- 
ture Exhibitors  at  the  same  hotel  the 
week  before  (21-24)  will  undoubtedly 
induce  many  of  its  members  to  stay 
over  a few  days  in  order  to  visit  the 
tradeshow  which  promises  to  be  truly 
"bigger  and  better"  than  ever  before. 


contents 

☆ 


Film  Splices  and  Changeover  Marks Wesley  Trout  6 

Luxurious  Drive-In  for  Puerto  Rico 8 

"Lite-Tite,"  All-Steel  Fence  and  Wing  Walls 10 


Xenosol  Projection  Lighting  Systems  Performing  Well 10 

Soft  Ice  Cream  Machine  Turns  Out  an  Ample  Supply 


to  Satisfy  Drive-In  Patrons Bess  Jenkins  11 

A "Sweet"  Story— Candy,  Mints,  Gum R.  F.  Gardner  12 


Popcorn  Fall  Festival  Given  Big  Merchandising  Support 12 


At  the  1962  tradeshow  in  Miami,  a 
number  of  new  projection  lighting  and 

DEPARTMENTS: 

sound  systems  were  introduced  and, 

Projection  and  Sound 

6 

Literature 

..  14 

since  the  equipment  designers  and 
manufacturers  seek  constant  improve- 

Drive-In  Theatres 

8 

Readers'  Service  Bureau 

..  15 

ments,  some  refinements  in  those  sys- 
tems will  be  shown  in  New  York,  as 

Refreshment  Service 

11 

Advertisers'  Index 

..  15 

well  as  some  totally  new  equipment 

New  Equipment 

developed  this  year. 

and  Developments 

14 

About  People  and  Product.... 

..  16 

In  addition,  there  will  be  displays  of 
a multitude  of  items  of  interest  and 
value  to  theatremen — seating,  carpet- 
ing, screens  and  refreshment  service 
equipment — to  mention  only  a few. 

Best  of  all,  manufacturers'  and 
dealers'  representatives  will  be  on  hand 
to  visit  with  theatremen  and  concession- 
aires and  to  demonstrate  and  fully  ex- 
plain the  exhibits. 


I.  L.  THATCHER,  Managing  Editor 

The  MODERN  THEATRE  Section  of  BOXOFFICE  is  included  in  the  first  issue  of  each  month. 
Editorial  or  general  business  correspondence  should  be  addressed  to  Associated  Publications, 
825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  Wesley  Trout,  Technical  Editor;  Eastern  Reprei 
sentative:  D.  M.  Mersereau,  1270  Sixth  Ave.,  Rockefeller  Center,  New  York  20,  N.  Y.; 
Central  Representatives:  Louis  Didier,  Jack  Broderick,  5809  N.  Lincoln,  Chicago  45  III. 
Western  Representative:  Wettstein,  Nowell  & Johnson,  Inc.,  New  York  Life  Blda.,  2801  West 
Sixth  St.,  Los  Angeles  57,  Calif. 


A Scene  From  America's  Projector  Carbon  Center... 


X-ray  reveals  breaks  and  voids  in  positive  projector  carbon  cores 


“The  x-ray  eyes  of  our  inspectors  are  your 
assurance  of  perfect  projector  carbon  cores” 


You  can’t  judge  a movie  by  its 
title.  And  you  can’t  judge  a pro- 
jector carbon  solely  from  the 
outside.  That’s  why  carbon  in- 
spectors in  our  plant  in  Fostoria, 

Ohio,  test  every  carbon  from  Veryi  Johnson 
the  inside  out— with  modern  x-ray  equipment. 
As  an  extra  safeguard,  our  inspectors  are  paid 
a premium  for  every  imperfect  carbon  they  re- 
ject and  scrap. 

Shown  above  is  our  x-ray  room,  through  which 
all  positive  carbons  must  pass  on  a belt  contain- 
ing from  6 to  20  carbons,  depending  on  size.  The 
assignment  is  to  weed  out  carbons  with  voids  or 


-says  VERYL  JOHNSON 

“National”  Sales  Engineer 

breaks  in  their  rare  earth  cores  — the  key  to  un- 
interrupted burning  and  maximum  light  quality. 

As  a further  inspection  safeguard,  operators 
of  this  x-ray  equipment  stay  keen  and  alert  by 
changing  off  every  30  minutes ! 

Quality  manufacturing  and  precision  testing 
are  only  a part  of  the  National  projector  car- 
bon story.  For  more  than  45  years  we  have  pro- 
vided the  motion  picture  theatre  industry  with 
unsurpassed  technical  service. 

Our  Sales  Engineers  are  equipped  with,  and 
are  specialists  in  using,  today’s  most  modern 
test  devices  for  assuring  more  screen  light  per 
projector  carbon  dollar! 


UNION 

CARBIDE 


"National"  is  a registered  trade-mark  of 

UNION  CARBIDE  CORPORATION 

CARBON  PRODUCTS  DIVISION 


270  ParkAve.,  N.Y.,  N.Y.  10017  • In  Canada:  Union  Carbide  Canada  Limited,  Toronto 
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FILM  SPLICES  AND  CHANGEOVER  MARKS 

Proper  Film  Care  Is  the  Responsibility  of  Both  Exchanges  and  Projectionists 


By  WESLEY  TROUT 

w E HAVE  BEEN 
receiving  many  let- 
ters from  theatres 
about  poor  condition 
of  film  received,  par- 
ticularly damaged 
sprocket  holes  (per- 
forations) and  “oper- 
ators” using  punches 
that  made  large  holes 
for  changeovers.  We 
have  received  quite  a 
few  samples  of  film 
with  as  many  as  five 
or  six  unsightly  large  holes  punched  on  the 
sides  and  even  into  the  picture.  This  is 
entirely  unnecessary,  and  it  is  a shame  to 
ruin  film  in  this  manner  and  have  this 
show  up  on  the  screen.  Any  projectionist 
who  needs  this  kind  of  changeover  mark 
certainly  needs  to  see  his  eye  doctor,  or  he 
is  an  operator  who  does  not  take  pride  in 
his  work. 

EVEN  NEW  PRINTS  ARE  SCRATCHED 

From  our  long-time  friend,  Seth  Barnes, 
projectionist  at  the  Orpheum  Theatre, 
Wichita,  Kas.,  we  received  some  samples  of 
film  with  many  punched  holes  for  change- 
overs. He  wrote:  “Wes,  I enclose  some  film 
clips  taken  from  some  pictures  we  have 
recently  run.  Ours  is  a first-run  theatre, 
but  even  new  prints  are  punched  and 
scratched,  even  though  the  standard 
changeover  cues  are  very  p’ain.  It  is  truly 
a shame  many  projectionists  take  so  little 
pride  in  their  work.” 

We  agree  with  you,  Seth,  there  are  still 
quite  a few  sloppy  “operators”  who  take 
very  little  interest  in  their  work  except  for 
pay  day.  We  keep  on  “preaching”  the 
value  of  better  projection  and  high-quality 
sound  reproduction  and,  on  occasional 
trips  to  small  and  large  cities,  we  find  there 
is  a trend  toward  presenting  better  pro- 
jection, more  care  is  exercised  in  making 
better  changeovers,  using  standard  change- 
over cues  and  keeping  equipment  in  better 
operating  condition. 

VALUE  OF  GOOD  PRESENTATION 

From  letters  we  have  received  and  talks 
with  exhibitors  and  projectionists  we  learn 
we  have  contributed  to  this  trend  in  our 
articles  and  service  manual.  You  know,  in 
time,  dripping  water  will  wear  a hole  in 
stone.  So,  our  discussions  on  sound  and 
projection  have  got  the  message  “across” 
to  many  of  our  good  readers.  We  shall  con- 
tinue to  preach  the  value  of  good  screen 
presentation  and  that  it  pays  big  dividends 
at  the  boxoffice. 

Now,  let  us  discuss  some  of  the  causes  of 
film  damage  due  to  transit  to  the  theatre, 
while  running  through  the  projection  ma- 
chine and  in  rewinding.  Much  damage  can 
be  prevented  if  some  care  is  exercised  in 
the  projection  room  and  at  film  exchanges. 
When  an  exchange  contracts  to  supply  film 
service  to  a theatre  prints  should  be  in 
first-class  condition,  and  the  projectionist 
should  use  care  in  handling  the  film  and 


return  it  in  good  condition  to  the  exchange 
or  to  the  next  theatre  that  has  to  run  it. 

May  we  first  briefly  point  out  a few  of 
the  causes  of  film  damage:  (a)  Rough 
handling  while  in  transit  (mounted  on  bad 
reels  and  bent  up  film  can)  ; (b)  Badly 
worn  sprocket  holes  because  of  worn 
sprocket  teeth  and  too  much  takeup  ten- 
sion on  lower  reel;  (c)  Imprint  of  teeth  on 
film  due  to  film  running  off  of  sprocket 
because  pad  rollers  not  properly  adjusted; 
(d)  Badly  worn  magazine  fire  rollers;  (e) 
Lateral  guide  rollers  with  grooves  caused 
by  rollers  not  turning  freely,  and  poor  film 
inspection. 

Rewind  elements  in  the  projection  room 
should  be  in  perfect  alignment  so  that  the 
film  will  not  rub  on  the  sides  of  the  reel — 
never,  never  use  bent  reels  for  rewinding  or 
in  the  projector.  Reels  in  bad  condition  can 
cause  considerable  film  damage  and  un- 
necessary shutdown  when  used  in  the  pro- 
jector. 

Cue  marks  should  be  the  standard  dots 
or  small  rings  and  not  large  holes  or 
scratched  “Xs”  on  the  film  that  mar  good 
screen  presentation.  Punching  of  identify- 
ing marks  and  other  markings  should  be 


Fifty  years  of  show  business  represents  thousands  ol 
feet  of  film  run  through  projectors.  Seth  E.  Barnes, 
projectionist  at  the  Orpheum  Theatre,  Wichita,  Kas., 
since  1931  celebrated  his  71st  birthday  on  June  18. 
He  was  recently  presented  with  a 50-year  pin  by 
Local  414,  IATSE,  having  joined  the  organization  in 
1912,  then  Local  190  Stage  Hands;  later  the  pro- 
jectionists received  their  own  charter  and  were  given 
the  number  414,  Motion  Picture  Projectionists.  In 
1927  Barnes  moved  to  Kansas  City  to  work  for  Fox 
theatres  and  stayed  until  1931,  coming  back  to 
Wichita  to  go  to  work  at  the  Orpheum  where  he  is 
still  on  the  job,  operating  Simplex  XL  projectors  and 
Ampex  sound  equipment.  He  is  much  concerned 
with  the  poor  condition  of  film  due  to  improper 
changeover  cues  and  film  splices,  as  discussed  in  the 
accompanying  article. 


removed  by  the  exchange  and  projectionist 
before  the  film  is  run  in  any  theatre. 

Proper  inspection  should  always  be  made 
in  the  inspection  room  of  the  film  exchange 
and  loose  splices  should  be  remade,  un- 
trimmed or  cracked  sprocket  holes  should 
be  repaired  so  the  fi’m  will  not  tear  apart 
when  run  through  the  projector.  Only  the 
very  best  film  cement  should  be  used  in 
order  to  make  a firm  splice  and  one  that 
will  not  pull  apart.  A strong  splice  can  be 
made  if  the  film  is  properly  cleaned  before 
applying  film  cement. 

TROUBLE  WITH  LOWER  LOOP 

We  have  checked  many  complaints  from 
exhibitors  and  projectionists  as  to  why 
their  soundhead  or  projector  mechanism 
sometimes  scratch  the  obverse  or  “slick” 
side  of  the  film.  Checking  the  equipment 
before  any  film  was  threaded,  we  could  not, 
in  most  instances,  find  any  badly  worn 
parts  that  could  cause  this  damage  but  in 
many,  many  cases,  we  watched  the  pro- 
jectionist thread  up  and  traced  the  troub’e 
to  improper  threading  of  the  lower  loop, 
this  mostly  prevalent  in  old  model  Simplex, 
the  film  striking  the  crank  shaft  that 
comes  into  the  film  compartment.  How- 
ever, in  some  soundheads  a large  loop  can 
cause  scratching  of  the  slick  side  by 
“riding”  against  the  inside  of  the  housing. 

Most  soundheads  now  have  plenty  of 
room  for  a film  loop.  It  will  be  recognized 
that  certain  models  of  optical  soundheads 
provide  for  a mounting  bracket  for  a pris- 
matic lens  to  bend  the  exciter  beam  toward 
the  photocell.  This  particular  type  of 
mounting  bracket  will  rub  the  back  side  of 
the  film  if  more  than  four  sprocket  holes 
of  slack  is  allowed.  A very  small  loop 
should  be  used  if  you  have  the  type  of 
soundhead  where  the  constant  feed  and 
takeup  sprockets  are  close  to  the  front 
housing,  allowing  very  little  leeway  for  a 
standard  size  loop.  One  must  then  keep  the 
loop  to  about  four  or  five  sprocket  holes  of 
slack  in  order  to  prevent  excessive  scratch- 
ing of  film.  It  follows  that  correct  thread- 
ing is  all-important  in  most  makes  of 
soundheads  and  projector  mechanisms. 
Too  large  a loop  will  also  be  noisy  and  is 
unnecessary. 

BAD  REELS  WORST  OFFENDERS 

Faulty  reels  with  bent  flanges  and  rough 
sides  are  the  worst  offenders  of  film  dam- 
age, causmg  the  edges  of  film  to  be  dam- 
aged. Moreover,  film  rewound  loosely  and 
with  rewind  elements  out  of  line,  or  care- 
lessly held  by  hand  while  inspecting  will 
also  cause  some  damage  to  the  edge  of  film. 
But  most  damage  of  this  nature  can 
usually  be  traced  to  hand  rewinds,  or 
homemade  electric  rewind  elements  being 
out  of  alignment.  And,  don’t  use  a rewind 
with  too  much  speed;  film  should  always  be 
rewound  slowly,  about  seven  or  eight 
minutes  to  a reel  of  2,000  feet. 

Another  cause  of  excessive  film  damage 
is  too  much  tension  on  tension  shoes  at  the 
gate.  Excessive  tension  here  causes  rapid 
wearing  of  the  intermittent  sprocket  teeth 
and  shoes.  There  should  be  just  enough 
tension  to  hold  the  projected  image  steady 
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on  the  screen.  Most  modern  projector 
mechanisms  are  equipped  with  adjusting 
screws;  others,  you  have  to  adjust  the  ten- 
sion by  bending  the  springs.  Early  wear  of 
the  sprocket  teeth  is  the  result  of  heavy 
tension  on  the  film  shoes  and,  as  time  goes 
on,  heavier  and  heavier  tension  will  be  re- 
quired to  keep  a steady  picture  on  the 
screen. 

We  have  kept  quite  a few  records  in  our 
files  on  projection  checkups  in  the  field 
and  find  that  the  average  life  of  a sprocket, 
under  normal  operating  hours,  is  about 
4,000  to  5,000  hours  of  actual  use;  after 
this  period  of  service  they  should  be  re- 
placed. In  some  cases  we  have  turned  the 
intermittent  sprocket,  but  it  is  much  better 
to  replace  with  a new  one  because,  with 
present-day,  hardened  sprockets,  the  teeth 
wear  and  don’t  actually  get  undercut  but 
the  entire  tooth  wears  off. 

While  we  know  new  film  is  properly 
treated  when  distributed  by  film  ex- 
changes, new  film  is  soft,  so  use  care  and 
watch  out  for  collection  of  scraps  of  emul- 
sion and  film  cement  upon  the  tension 
shoes.  The  wise  thing  to  do  is  to  thor- 
oughly clean  the  shoes  after  each  reel  for 
the  first  few  runs  and  thereby  eliminate 
damage  to  the  film  surfaces,  etc.  Deposits 
generally  come  from  too  much  tension  on 
fi’m  shoes.  It  is  also  important  to  keep  the 
idler  rollers  clean  when  running  a new 
print. 

AVOID  SCRATCHING  FILM 

Don’t  let  any  film  scraps  acummulate  in 
the  fire  rollers  or  trap  as  this  will  cause 
film  scratching.  Use  a short  piece  of  scrap 
film  and  run  this  through  the  rollers  sev- 
eral times  and  this  will  help  to  remove  any 
lodged  pieces  of  film  and  other  foreign 
matter.  Be  sure  those  rollers  turn  freely. 

Keep  the  projection  room  floor  clean. 
Dust  in  the  air  settles  upon  and  scratches 
the  emulsion  side  of  film.  The  floor  should 
be  cleaned  every  day  and  film  kept  stored, 
when  not  in  use,  in  film  cabinet. 


On  frequent  inspection  treks  we  have 
found  pad  rollers  “riding”  the  film  and 
causing  unnecessary  wear  of  the  rollers 
and  film  damage.  The  idler  rollers  should 
be  adjusted  so  that  they  are  exactly  the 
distance  of  two  pieces  (thickness)  of  film 
from  the  face  of  the  sprocket.  In  order  to 
obtain  this  adjustment,  in  most  mecha- 
nisms there  is  a screw,  with  a lock  nut,  and 
this  should  be  turned  in  or  out,  after 
loosening  the  nut,  the  desired  distance  and 
then  tighten  the  nut.  The  center  of  the 
groove  in  the  roller  should  ride  the  center 
of  the  sprocket  teeth.  Here  again,  loosen 
the  screw  holding  the  pad  roller  shaft  and 
adjust.  Rollers  should  occasionally  be  re- 
moved and  the  shaft  oiled,  after  cleaning 
the  shaft  and  the  inside  of  the  roller,  and 
replaced  so  that  the  roller  turns  freely. 

SCREWS  MUST  BE  KEPT  TIGHT 

In  magazines  on  modern  types  of  pro- 
jectors (the  upper  one) , the  fire-trap  roller 
casting  is  curved  to  fit  the  contour  of  the 
magazine  body.  Now,  screws  that  hold  the 
magazine  body  and  the  ones  that  fasten 
the  casting  to  the  mechanism  should  be 
kept  tight  so  that  the  entire  assembly  will 
be  solid.  The  lower  magazine  should  be 
perfectly  aligned  so  that  the  film  will  travel 
in  a straight  line  from  the  takeup  sprocket 
in  the  soundhead  down  through  the  fire 
trap  rollers  on  to  the  lower  takeup  reel. 
Here,  again,  we  caution  you  to  keep  the 
lower  magazine  and  assembly  screws  tight. 

While  we  are  on  the  subject  of  upper  and 
lower  magazines,  may  we  bring  to  your  at- 
tention the  importance  of  keeping  the  right 
tension  on  the  upper  magazine  shaft  and 
thereby  prevent  the  reel  from  “racing.” 
Lately,  we  have  found  very  little  tension  or 
too  much,  causing  the  reel  to  race,  or  film 
“pulling”  too  much,  this  causing  film  dam- 
age in  many  instances  and  unnecessary 
extra  wear  on  the  feed  sprocket.  Smooth 
operation  is  extremely  important  when 
magnetic  sound  heads  ax-e  used;  smooth 
operation  is  absolutely  necessary,  so  there 


will  be  no  jerky  action  when  the  reel  is 
started  and  stopped.  If  the  reel  starts  with 
a jerk,  it  will  often  jerk  film  apart  and 
cause  other  troubles.  Always  take  the  slack 
out  of  the  upper  reel  after  you  have 
thi-eaded  up  the  mechanism.  Keep  the 
shaft  properly  oiled  if  it  is  not  the  ball 
bearing  type. 

To  sum  up,  keep  those  idler  rollers  turn- 
ing freely.  Whether  it  is  a shoe,  a roller  or 
a series  of  rollers,  the  rule  is  that  the 
distance  from  the  face  of  the  roller  or  shoe 
must  be  kept  appx-oximately  the  thickness 
of  two  pieces  of  film  from  the  intermittent, 
takeup  or  feed  sprocket  face.  Never  allow 
a roller  or  shoe  to  “ride”  the  film. 

There  should  be  only  enough  tension  on 
the  shoes  (gate  shoes)  to  hold  the  picture 
steady  on  the  screen,  any  more  than  this 
causes  rapid  wear  of  the  parts  and  may 
damage  the  film. 

There  should  be  only  enough  tension  on 
the  takeup  reel  to  turn  it  when  the  reel  is 
full  (2,000-foot  reel).  Excessive  tension 
will  cause  sprocket  teeth  to  “hook”  and 
damage  perforations. 

USE  GOOD  HOUSE  REELS 

Always  use  house  reels  in  good  condition. 
Film  exchange  reels  are  usually  bent  and 
will  not  run  “tnie”  and  this  will  cause  film 
damage  and,  maybe,  takeup  trouble,  caus- 
ing unnecessary  stops  in  many  cases. 

Keep  the  rollers,  gate  shoes,  spi'ockets 
and  interior  of  projector  mechanism  clean. 
This  should  always  be  a daily  routine  in 
any  projection  room. 

Don’t  use  excessive  rewind  speed  and 
keep  the  l-ewind  elements  in  perfect  align- 
ment. 

Always  use  a good  grade  of  film  cement 
and  a mechanical  film  splicer  for  making 
splices.  Poorly  made  splices  are  always  a 
source  of  trouble  and  a cause  of  many 
stops,  namely,  splices  pulling  apart  and 
jumping  sprocket  teeth.  Clean  film  very 
thoroughly  when  making  a splice;  use  a 
small  brush  for  applying  film  cement. 


Tie-In  With  Sweetest  Day 

Celebrated  on  the  third  Saturday  in 
October,  Sweetest  Day  falls  on  October  19 
this  year.  The  day  got  its  start  some  35 
years  ago  when  a Cleveland  businessman 
surprised  a gx-oup  of  orphans  with  candy 
and  other  token  gifts  on  a non-holiday. 
The  children  were  delighted  and  each  year 
a growing  number  of  Clevelanders  helped 
out  on  the  px-oject. 

As  the  concept  spread  to  other  cities  over 
the  years,  the  Sweetest  Day  idea  became  a 
sti’ong  promotional  tool  for  inci'easing 
candy  sales.  In  cities  where  the  Sweetest 
Day  theme  has  been  sti’ongly  publicized 
and  merchandised,  confectionery  sales 
have  been  three  to  four  times  greater  than 
sales  on  an  ordinai'y  Saturday. 

Sweetest  Day  retail  point-of-sale  pi'O- 
motional  materials  and  ideas  can  be  ob- 
tained from  John  M.  Sanders,  Fred  Sand- 
ers Organization,  100  Oakman  Blvd.,  De- 
troit  3,  Mich. 


The  Midwest  Division  of  Eastman  Kodak 
Co.’s  motion  picture  products  sales  depart- 
ment has  moved  to  larger  facilities  in 
Chicago’s  Prudential  building  to  provide  for 
expansion  of  its  sales  and  service  functions. 


A Model  Projection  Room  in  West  Covina 


This  is  the  immaculate  booth  in  the  new  Eastland  Theatre,  West  Covina,  Calif.,  which  was  opened  early  this 
year.  The  1 ,000 -seat  house  was  the  first  theatre  to  be  built  in  West  Covina,  the  city  of  50,000  having  been 
without  either  a drive-in  or  a hardtop.  It  is  a property  of  Sanborn  Theatres.  Equipment  in  the  booth 
includes  Simplex  XL  projectors,  National  Excelite  lamps  and  Simplex-Altec  Mirrophonic  sound. 
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Today’s  new  Simplex  X*L  projec- 
tor is  the  result  of  four  decades 
of  engineering  and  performance 
know-how  by  the  world’s  largest 
manufacturer  of  professional 
motion  picture  projectors. 

Continually  being  improved 
and  refined  to  meet  every  new 
advance  in  motion  picture  pre- 
sentation, the  famed  X*L  com- 
bines brilliant  performance, 
remarkable  reliability,  un- 
matched economy  and  a long  list 
of  exclusive  features  simply  not 
available  on  any  other  equip- 
ment. 


For  all  the  facts, 
call  your  National  man. 


National 

THEATRE  SUPPLY  COMPANY 


HOME  OFFICE.  50  PROSPECT  AVE..  TARRYTOWN.  N.Y. 

Subsidiary  ol  General  Precision  Equipment  Corporation  (CjP) 


Luxurious  Drive-In  for  Puerto  Rico 


Overall  view  of  the  neatly  plotted  Cobian's  65th  Infantry  Drive-In  Theatre,  near  San  Juan,  Puerto  Rico.  A 
children's  playground  is  located  behind  the  concessions-projection  building  at  left  which  is  near  the  center 
of  the  drive-in. 


Drive-in  theatres  are  growing  in  popu- 
larity in  Puerto  Rico,  and  typical  of  the 
fine  new  theatres  is  Cobian’s  65th  In- 
fantry Drive-In  located  in  the  burgeoning 
San  Juan  suburb  of  Carolina.  The  1,200- 


car  outdoorer  was  built  and  equipped  at  a 
cost  of  approximately  $850,000  by  Com- 
monwealth Theatres  of  Puerto  Rico,  Inc. 

Located  on  a 20-acre  site  which  is  en- 
closed with  wire  storm  fence,  the  drive-in 


The  cafeteria  lane  in  Cobian's  Drive-In  features  many  of  the  same  items  that  are  popular  in  the  mainland. 
Easy  to  clean  and  keep  clean  are  the  terrazzo  floor  and  the  mosaic  tile  and  Formica  counters. 


THE  VERY  FINEST 


IN 

PROJECTOR  PARTS 

The  ultimate  in  precision,  long  life  and  dependability— 
they  keep  projectors  in  top  operating  condition  essential 
to  good  pictures,  patron  satisfaction  and  good  business. 
Available  through  your  Theatre  Equipment  Dealer. 


MACHINE  WORKS 

4635  W.  LAKE  ST.,  CHICAGO  44,  ILL. 
SINCE  1908  TELEPHONE— AREA  312— ES  8-1636 
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has  a screen  49x114  feet  and  a free  play- 
ground behind  the  concessions  building. 
The  concrete  concessions  building  is  in  the 
center  of  the  theatre,  and  the  serving 
counter,  cafeteria  style,  is  rectangular  in 
shape  with  two  cashiers.  Seven  are  em- 
ployed in  the  cafeteria. 

Refreshment  specialties  are  pretty  much 
the  same  as  in  the  United  States,  except 
that  beer  is  sold.  Standard  items  include 
ice  cream,  hot  dogs,  hamburgers,  pop  corn, 
French  fries,  candies  and  soft  drinks. 


Admission  to  the  new  drive-in,  which 
incidentally  is  the  largest  in  Puerto  Rico, 
and  possibly  in  Latin  America,  is  by  car 
and  not  by  person.  Thus,  a whole  family 
can  see  a movie  at  the  Cobian  for  only 
$2.00  per  car. 

Equipment  in  Cobian’s  65th  Infantry 
Drive-In  includes  Westrex  projection  and 
sound,  RCA  in-car  speakers,  Miracle  play- 
ground, Cretors  popcorn  machines  and 
vending  machines  by  Rowe-AC  and  Na- 
tional Vendors,  Inc. 


New  Concessions  for  Detroit  Drive-in 


A larger  concessions  building  in  a new  location  to  serve  the  Dearborn  Drive-In  Theatre,  Detroit,  was 
required  because  of  the  enlargement  of  the  theatre  itself  since  its  opening  in  1948.  Shown  is  the 
architect's  design  of  the  new  building  which  is  located  on  the  ninth,  tenth  and  eleventh  ramps. 


Jack  K.  Vogel,  Wellsville,  Ohio  drive-in 
theatre  architectural-engineer,  has  been 
commissioned  by  James  Ross,  owner  of  De- 
troit’s Dearborn  Drive-In  Theatre  to  de- 
sign and  supervise  the  construction  of  a 
new  de  luxe  concessions  building  which  will 
cost  in  excess  of  $125,000.  Just  as  Vogel 
has  done  in  a number  of  recent  projects,  he 
will  move  the  food  structure  to  a new,  more 
distant  location  from  the  screen  tower. 

The  Dearborn  is  a much  larger  drive-in 
now  than  when  originally  constructed  in 
1948.  The  present  concessions-projection 
building  is  located  between  the  fourth  and 
fifth  ramps.  The  new  concessions  building 
will  be  located  on  the  ninth,  tenth  and 
eleventh  ramps.  Thus,  there  will  be  no 
business  interruption  during  actual  con- 
struction. 

The  old  concessions  and  restroom  areas 


will  be  razed  reducing  the  old  building  to 
just  the  projection  room. 

The  1,400-car  theatre  will  lose  a total 
of  42  speakers.  The  new  building  created  a 
net  loss  of  71  but  razing  the  old  concessions 
gained  29. 

The  old  concessions,  was  the  station  type. 
The  new  concessions  will  be  a four-lane 
cafeteria  and  will  contain  8,000  square  feet. 
It  will  greatly  surpass  the  old  operation  in 
counter  space,  storage,  work  areas,  etc.  The 
refreshment  service  is  operated  by  L&L 
Concession  Co.  of  Detroit. 

Construction  is  already  under  way  and 
completion  is  expected  within  30  days. 


Attention  concessionaires!  October  19 
is  Sweetest  Day  this  year. 


USE  UP  th.se  CARBONS! 


CALI  CARBON  COUPLERS 
Let  You  Burn  All  the  Carbon 

" They're  Expendable " 

The  most-  popular  carbon  saver.  Used  by  more 
theatres  than  ALL  other  makes  COMBINED. 


FOR  ROTATING  CARBONS 
10mm  or  11mm  EXTENDER  KITS 
for  2 lamps  $7.00 

They  save  25%  or  more  of  carbon  costs. 


Per  Hundred,  postpaid:  Not  Packed  in 
Mixed  Sizes. 

6mm  $2.50  8mm  $2.75 

7mm  $2.50  9mm  $3.25 

No  worryino  about  injury  to  high  priced  car- 
ben  savers.  Burn  'em  up.  you  still  profit. 


Most  economical  carbon  saver  you  ever  used!  i 

CALI  Products  Company 

3719  Marjorie  Way  Sacramento  20,  Calif 

t i 


The  WORLD'S  LARGEST  Producer  of  Carbon  Savers 

At  all  progressive  theatre  supply  houses. 
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SOURCE  ****** 

^ro«5 


new  type  «•»  slick 

transformer-rectifier 

I THE  OPERATION 

TUI0  AR®  LAMr* 

ZZ- "*- 

stack  has  reserve  used  fof 

one  of  the  sect.ons  may  be 

nuous  operation 


4 RATINGS  WITH 
DUAL  OUTPUT  RATING  OF 

60-85/  60-85  AMPS/  35-45  VOLTS 

75-105/  75-105  AMPS/  48-61  VOLTS 

90-135/  90-135  AMPS/  56-70  VOLTS 

120-160/  120-160  AMPS/  58-75  VOLTS 

• Designed  for  operation  on  220  V 50/60  cycle, 
three  phase  A.C. 

• ‘‘Lo-Strike*’’  feature  associated  with  each  out- 
put protects  the  silicon  stacks  from  overload 
and  prevents  destruction  of  carbon  crater  upon 
striking  the  arc. 

• Class  H glass  insulated  transformers. 


THE 


SEND  FOR  LITERATURE 


ELECTRIC  CORP. 

11  CITY  PARK  AVE.,  TOLEDO  1,  OHIO 

*Not  supplied  as  regular  equipment  on  60-85 
ampere  and  75-105  ampere  models. 
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Lite-Tite'  All-Steel  Fence  and  Wing  Walls 


Selby  Industries,  Inc.,  announces  its  new 
Selby  “Lite-Tite”  all-steel  fencing  and 
wing  walls  which,  according  to  John  Selby, 
“are  engineered  to  the  same  standards  that 
have  enabled  us  to  build  a reputation  for 
strength  and  quality  throughout  the 
industry.” 

He  points  out  that  for  some  years  drive- 
in  theatres  have  had  major  problems  with 
rotted-out  and  blown-down  fencing  which 
was  built  as  cheaply  as  possible,  or  by  a 
local  carpenter  who  was  not  enough  of  an 
engineer  to  determine  and  design  properly 
the  requirements  of  a fence  that  is  “Lite- 
Tite,”  that  is,  fully  covered,  as  opposed  to 
the  louvered  or  mesh-type  wire  fences. 

A 20#  WIND  RATING 

The  new  fence  is  built  of  vandal-re- 
sistant steel  with  posts  set  in  a concrete 
foundation  below  the  frost  line,  and  is  built 
straight  and  designed  to  stay  straight,  with 
an  engineered  20#  wind  rating.  All 
structural  steel  is  double  asphalt-coated 
with  the  company’s  weather  resistant 
asphalt  paint  and,  according  to  Selby,  will 
not  rot,  stain,  crack,  warp  or  puncture. 

The  fence  is  given  a prime  coat,  factory- 
baked,  and  field  finished  with  high  quality 
industrial  enamels  in  choice  of  colors.  The 
company  assumes  full  responsibility  from 
drawing  board  to  finished  installation. 

While  initially  slightly  higher  in  cost, 


The  specially  engineered  construction  of  the  new 
Selby  all-steel  drive-in  fence  and  wing  walls  offers 
exhibitors  protection  from  rotted-out  and  blown- 
down  fencing,  as  well  as  reduced  maintenance  costs 
which  are  inherent  in  louvered  or  mesh-type  wire 
fences.  The  structures,  as  may  be  seen  in  the 
diagram,  are  completely  covered. 

this  additional  investment  will  pay  for  it- 
self many  times  over  in  reduced  cost  of 
maintenance,  Selby  says. 

In  addition  to  long  life  and  durability,  the 
fence  and  wing  walls  are  most  attractive. 


Xenosol  Projection  Lighting 
Systems  Performing  Well 

Cine  Electronic  Systems,  Inc.,  is  receiv- 
ing some  good  reports  from  theatres  which 
have  installed  the  company’s  Xenosol  pro- 
jection lighting  system.  Peter  Becker  of 
the  Amherst  Theatre  in  Batavia,  N.Y.,  re- 
ports the  theatre  has  now  had  over  2,877 
operating  hours  on  its  1,600-watt  bulbs 
which  are  still  delivering  excellent  and  al- 
most 100  per  cent  light. 

In  Boston,  the  Park  Square  Cinema  has 
900-watt  bulbs  operating  at  42  amps,  and 
has  passed  1,850  hours  of  continuing  ef- 
ficient light  delivery.  The  screen  size  is 
15  feet  wide  standard  and  18  feet  wide  for 
Cinemascope. 

A THIRD  THEATRE  REPORTS 

In  February  this  year,  the  Victoria  The- 
atre, New  York  City,  installed  a 2,500-watt 
Xenosol  system,  operating  at  84  amps,  and 
has  had  over  1,450  hours  of  bulb  light.  The 
screen  width  is  27  feet. 

Irwin  Young,  president  of  Du  Art  Film 
Laboratories,  New  York  City,  has  been 
using  the  Zeiss  Ikon  Xenosol  lighting  sys- 
tem in  his  lab  screening  room  since  March, 
in  order  “to  provide  the  best  and  most 
modern  projection  facilities  for  checking 
film  samples.” 


For  more  information  about  products  described  in 
this  issue  use  Readers'  Service  Bureau  coupon,  page 
15. 


Converting  your  rectifiers  from  gas-filled  tubes  to  SIL-TUBES  is  quick  and 
easy.  Call  your  supply  dealer  today.  He  will  furnish  you  with  your 
required  amount  of  SIL-TUBES  on  a 30  day  trial  basis.  They  can  be  in- 
stalled in  a few  minutes.  Simply  remove  your  gas-filled  tubes  and  screw  SIL-TUBES  into  the 
same  sockets.  Adjust  your  voltage  taps  to  compensate  for  the  high  gain  in  efficiency,  and 
installation  is  complete. 


Want  proof?  — Here's  how!  ! 


SIL-TUBES  have  no  filaments  to  "snap,"  "sag"  or  "snarl,"  are  97%  to  98%  efficient,  hermetically 
sealed,  non-aging,  convection  cooled  and,  properly  installed,  have  virtually  unlimited  life.  SIL- 
TUBES  are  sold  under  a pro-rated  guarantee. 


SIL-TUBES  PAY  THEIR  WAY  RAPIDLY 
YOU  SAVE  COSTLY  TUBE  REPLACEMENT  and  30%  to  40%  in  POWER 

If  you  prefer,  write  us  direct  and  we  will  arrange  a 30  day  trial  with  the 
dealer  nearest  you. 

THE  KNEISLEY  ELECTRIC  COMPANY  Dept.  L,  TOLEDO,  OHIO  43603 


POSTER 

CASES 

• ALUMINUM  or  STAINLESS  STEEL 

• ILLUMINATED  or  NOT  ILLUMINATED 

• SURFACE,  RECESSED  or  EASEL 

• WATER  PROOF 

ANY  SIZE  DESIRED 

SHOPPING  CENTER 
THEATRES 

INSTALL  CASES  IN  COOPERATION 
WITH  MERCHANTS  ADVERTISING  AT 
STRATEGIC  LOCATIONS. 

WRITE  TODAY 

POBLOCKI  and  SONS 

3238  W.  Pierce  St. 

Milwaukee  15,  Wisconsin 


CARBON  ARCS  . . . for  finest  Projection  . . . Compact  Xenon  Arcs 

Jiatoaine  /I \c  Catibatib  / X/  //tv///  products 

division  

Xti/in//  LAMPHOUSES  • Xy/i^nr/  POWER  SUPPLIES 

by  Cinemeccanica  by  Christie 

3 


division 

• Brighter  Light  on  Screen 

• Longer  Burning  per  Carbon 
• More  Economical 


-[ 


CARBONS,  INC. 


BOONTON,  N.  J. 
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ADDED  INCOME  OPPORTUNITIES  FOR  PROGRESSIVE  EXHIBITORS 


Soft  Ice  Cream  Machine  Turns  Out  an 
Ample  Supply  to  Satisfy  Drive-In  Patrons 


By  BESS  JENKINS 

of  the  best  things  that’s 
happened  in  the  concessions  building  at 
the  84th  and  O Drive-In,  Lincoln,  Neb.,  in  a 
long  time,  in  Manager  Dan  Flanagan’s 
opinion,  is  the  installation  of  the  Sweden 
SoftServer  ice  cream  machine. 

He  believes  managers  of  the  other 
Brehm-Hruska  drive-in  theatres — the  Q 
Twin,  the  84th  and  Center  and  the  Air- 
port Drive-In — all  in  Omaha,  feel  about 
the  same  way.  They  got  theirs  a week  or 
two  before  Dan  saw  his  glistening  machine 
installed  in  late  June. 

“The  malts  and  shakes  sell  like  hot- 
cakes,”  said  Dan.  “It’s  good  the  ice  cream 
turnout  has  no  limit.” 

A CONTINUOUS  MACHINE 

The  SoftServer  is  a continuous  machine 
and  produces  product  continually  as  long 
as  there  is  mix  in  the  tank  to  feed  the 
cylinder.  There  is,  naturally,  a waiting 
period  between  the  time  the  machine  is 
first  started  up  for  the  day  (or  evening) 
and  product  can  be  drawn,  but  it  is  only 
about  ten  minutes.  From  then  on,  product 
can  be  drawn  as  desired.  Further,  it  takes 
only  about  15  minutes  to  make  a new 


batch  of  items  to  be  stored  in  the  freezer 
for  later  sales. 

The  Sweden  ice  cream  malts  are  far 
superior  to  the  frozen  ones  previously 
stocked,  according  to  Flanagan. 

“We  couldn’t  sell  shakes  before  since  we 
always  seemed  to  be  running  out  of  ice 
cream  at  the  wrong  time,”  he  said. 

Making  the  Sweden  machine  ice  cream  is 
“as  simple  as  falling  off  a log”  in  Dan’s 
estimation.  So  is  maintenance. 

KEEPS  THE  VAT  FULL 

It’s  concessions  manager  Dorothy  Bye’s 
daily  job  to  sterilize  the  machine.  Then 
Dan  pours  in  the  first  nightly  batch  of 
liquid  ice  cream  mix  which  he  purchases 
from  Roberts  Dairy.  It’s  his  job  to  keep  the 
21/2-gallon  vat  filled  during  the  concessions 
operation. 

Dan’s  daughter  Judy,  16,  makes  the  malts 
and  sundaes,  keeping  enough  on  hand  to 
fill  the  ice  cream  cases  on  the  cafeteria 
serving  line. 

Judy  also  executes  the  milk  shake  orders, 
filling  them  as  they’re  received. 

Dan  doesn’t  want  to  make  the  flavor  de- 
cision too  difficult  for  patrons,  so  he  keeps 
to  favorites  of  strawberry,  chocolate  and 
vanilla  for  shakes,  malts  and  sundaes. 


Judy  Flanagan,  1 6-year-old  daughter  of  Manager 
Dan  Flanagan,  making  up  malts  and  sundaes  at 
the  84th  and  0 Drive-In's  Sweden  SoftServer  ice 
cream  machine.  Milk  shakes  are  made  up  on 
order  but  malts  and  sundaes  can  be  whipped  up  in 
advance  and  stored  in  the  ice  cream  case  on  the 
cafeteria-type  serving  line  of  the  drive-in's  con- 
cessions building. 

Sundaes  are  made  up  in  two  price  cups — 
15  and  25  cents.  Malts,  the  14-ounce  size, 
are  30  cents  and  a 14-ounce  shake,  25 
cents.  Flanagan  believes  in  helping  out 
harassed  moms  and  dads,  too. 

“We  don’t  sell  ice  cream  cones.  Parents 
get  too  irritable  over  the  mess  they  create 
in  cars.” 

He  still  stocks  ice  cream  bars  and  Fudg- 
sicles,  purchased  from  Roberts  Dairy. 

TWO  SERVING  LANES 

The  84th  and  O’s  concessions  building 
has  two  serving  lanes  in  its  cafeteria-type 
operation.  The  ice  cream  case  is  available 
on  both. 

One  exit  for  patrons  using  either  aisle  is 
reached  from  the  center  of  this  double 
aisle. 

The  Sweden  SoftServer  ice  cream  ma- 
chines for  all  four  drive-ins  were  purchased 
through  Pegler  & Co.  of  Omaha  and  Lincoln 
by  drive-in  co-owners  Russell  Brehm  and 
U.S.  Sen.  Roman  Hruska. 

Flanagan  buys  his  syrups  and  other  ice 
cream  fixings  from  the  Nebraska  Popcorn 
and  Concession  Supply  of  Omaha. 


Pepsi-Cola's  Earnings  Rise 

Pepsi-Cola  Co.’s  consolidated  six  months 
net  earnings,  after  reserve  for  federal  and 
foreign  income  taxes  and  after  reserve  for 
foreign  activities  in  1963  rose  to  $7,952,000, 
with  net  earnings  for  the  similar  period  in 
1962  of  $7,321,000  equal  to  $1.12  per  share. 


The  cafeteria  at  the  84th  and  O Drive-In  Theatre,  Lincoln,  Neb.  Judy  Flanagan  stands  at  the  Sweden  Soft- 
Server  ice  cream  machine  near  the  center. 
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A Sweet'  Story  — Candy,  Mints,  Gum 


By  R.  F.  GARDNER* 

ver  the  years,  there  has  been 
a tendency  on  the  part  of  some  conces- 
sionaires to  relegate  candy,  nuts,  chips 
and  gum  to  a secondary  spot  in  then- 
operation. 

When  one  considers  the  sales  that  can 
be  obtained  from  these  items,  it  is 
understandably  important  that  we  as 
concessionaires  should  continue  to  dis- 
play, merchandise  and  sell  these  bread- 
and-butter  items. 

Candy  suppliers,  today  more  than  ever 
before,  are  introducing  new,  attractive 
wrappers  on  many  of  their  old,  estab- 
lished lines.  They  are  becoming  more 
competitive  in  respect  to  offering  special 
deals  which,  if  taken  advantage  of,  rep- 
resent additional  profit  to  the  conces- 
sionaire. 

MORE  25-CENT  ITEMS 

Another  important  development  has 
been  the  tremendous  increase  in  25-cent 
candy  and  nut  lines.  Only  a few  years 
ago  in  our  circuit,  as  an  example,  the 
ratio  of  ten-cent  items  to  25-cent  cello 
sales  was  approximately  six  to  one.  It  is 
now  about  two  ten-cent  bars  to  one  25- 
cent  cello.  In  other  words,  one  out  of 
every  three  customers  is  buying  the 
large  25-cent  cello.  These  extra  items, 
whether  you’re  operating  a hot  dog 
stand  or  a fish  and  chip  stand,  all  help 
in  obtaining  those  extra  impulse  sales. 

The  amazing  thing  is  that  in  our  cir- 
cuit, even  with  the  introduction  of  other 
lines  and  the  increase  in  sales  in  other 
items,  candy,  nuts,  chips  and  gum  still 
represent  a very  high  percentage  of  the 
overall  sales. 

Nut  companies — with  their  special 
cello  pack;  chip  companies — with  their 


*Odeon  Theatres,  Canada,  Ltd.  Mr.  Gardner  spoke 
recently  at  the  Toronto  regional  meetings  of  the 
National  Ass'n  of  Concessionaires.  This  is  the  sub- 
stance of  his  talk. 


R.  F.  (Bob)  Gardner,  Odeon  Theatres  (Canada) 
Ltd.,  whose  comments  are  reproduced  here  is 
shown  seated  at  left.  Next  to  him  is  S yd  Spiegel, 
Super  Pufft  Popcorn,  Toronto,  and  Syd  Kofi  man, 
Pepsi-Cola  Co.,  Toronto.  Standing,  are  Charles 
L.  Sweeney,  director  of  confections  sales  for 
Odeon,  and  Bob  Lawrence,  Shopsy's  Foods,  Ltd., 
Canada.  All  were  panelists  at  the  National  Ass'n 
of  Concessionaires  regional  meeting  in  Toronto. 

concessions  pack,  have  all  realized  the 
need  for  special  merchandising  and 
servicing.  Look  what  foil  has  done  for 
chips! 

We  are  not  neighborhood  drug  stores 
or  confectionery  store  operators,  who 
have  not  only  greater  display  space,  but 
who  do  not  operate  under  the  same  con- 
ditions as  we  do.  Primarily  we  must 
service  customers  quickly  and  efficiently 
during,  in  most  cases,  a short  sales 
period.  These  customers  have  not  the 
time  nor  the  inclination  to  “browse 
around.”  Therefore,  the  concessionaire 
must  display  his  candy  prominently  to 
enable  the  customer  to  make  his  selec- 
tion quickly.  Variety  is  the  spice  of  life, 
but  can  be  deadly  if  you  try  to  handle 
too  many  lines.  Limit  your  candy  lines 
to  only  the  top  sellers  from  each  com- 
pany, double-bank  or  double-rack  them 
for  quick  customer  identification,  and 
you’ll  have  more  satisfied  customers  and 
gross  more  dollars. 

IT  REALLY  IS  A “SWEET”  STORY! 


IMPROVE  YOUR  THEATRE 
AND  YOU 

IMPROVE  YOUR  BUSINESS 


Popcorn  Fall  Festival  Given 
Big  Merchandising  Support 

The  1963  Popcorn  Fall  Festival  got  under 
way  the  first  of  last  month  and  a tre- 
mendous advertising  and  merchandising 
campaign  is  designed  to  increase  conces- 
sionaires’ sales  of  popcorn  now  and 
throughout  the  Christmas  season.  Focal 
point  of  the  annual  event  will  be  National 
Popcorn  Week,  to  be  celebrated  October 
24-31. 

Support  for  the  campaign,  according  to 
the  Popcorn  Institute,  has  been  developed 
in  four-  major  areas:  magazine  and  outdoor 
advertising,  publicity  in  both  national  and 
local  media,  point-of-sale  merchandising 
and  trade  promotion.  As  in  previous  years, 
Morton  Salt  Co.  and  Corn  Products  Co.  are 
the  leading  participants.  In  addition  to  a 
full  schedule  of  national  consumer  maga- 
zine advertising,  Morton  will  feature  pop- 
corn on  approximately  4,000  full-color,  30- 
sheet  billboards  in  some  500  major  markets 
during  September  and  October.  Corn 


Point-of-sale  display  materials  available  from  the 
Popcorn  Institute  or  popcorn  suppliers  are  shown  by 
Anida  Johnson  of  Chicago,  recently  crowned  7963 
Popcorn  Princess.  She  will  make  special  guest  ap- 
pearances during  National  Popcorn  Week. 

Products  will  feature  popcorn  and  Karo 
syrup  in  national  publications  during  No- 
vember and  December. 

The  Popcorn  Institute  has  released  pub- 


HERSHEY,  PA. 


Make  every  night 
OPENING  night! 


H.  B.  REESE 
CANDY  CO. 


TO  FILL 
POPCORN  BAGS 
AND  BOXES  WITH 
THE  NEW  PATENTED 

SPEED-SCOOP 


THOUSANDS  OF 
DELIGHTED  USERS 


ONLY  AT  YOUR 
THEATRE  SUPPLY  or 
POPCORN  SUPPLY  DEALER 
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licity  to  more  than  2,000  newspaper  and 
magazine  editors  and  radio  and  television 
home  service  program  directors,  and  will 
send  kits  concerning  popcorn  nutrition 
and  recipes  to  high  school  home  economics 
teachers  across  the  nation. 

Theatre  concessionaires  may  well  take 
advantage  of  this  big  emphasis  on  popcorn 
by  creating  special  displays  and  utilizing 
point-of-sale  materials  available  from  pop- 
corn suppliers  or  the  Popcorn  Institute. 


Seven  New  Members  for  NAC 

James  O.  Hoover,  Martin  Theatres,  Co- 
lumbus, Ga.,  National  Ass’n  of  Conces- 
sionaires first  vice-president  and  member- 
ship chairman,  has  announced  that  seven 
new  members  have  joined  the  association. 

Joining  NAC’s  concessionaire  segment 
are:  Boyd  Scott,  Allen  Theatres,  Inc., 
Farmington,  N.M.;  Charles  Garvin,  Beech 
Bend  Park,  Bowling  Green,  Ky.;  Margue- 
rite Bertolero,  Black  Hills  Amusement  Co., 
Deadwood,  S.  D.;  K.  K.  Bronson,  Lake 
Side  Catering,  Inc.,  Oakland,  Calif.,  and 
Stan  Lefcourt,  Pacific  Drive-In  Theatres 
Corp.,  Los  Angeles,  Calif. 

E.  I.  “Ike”  Rubin,  E.  I.  Rubin  Co.,  San 
Francisco,  Calif.,  joined  the  jobber-dis- 
tributor segment,  and  Delmar  B.  Bunner, 
the  Kalva  Corp.,  Waukegan,  HI.,  joined  the 
supplier  segment. 


For  more  information  about  products  described 
editorially  or  in  advertising  in  this  issue  use  Readers' 
Service  Bureau  coupon  on  page  15. 


TREMENDOUS  PROFITS!! 


From  the  New  Bert's  "Snow  Magic" 
Multipurpose  Snow  Cone  Machine 


Snow  Cones,  Snow  Magic  Sundaes,  and 
Snow  Magic  Ices  All  From  One  Machine 


HERE'S  HOW  TO  MAKE 


BIG  MONEY  WITH  "SNOW 

MAGIC' 


No  Pulleys! 
No  Oiling! 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flavor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


THE  NEW  SNOW 
CONE  MACHINE 

Capacity:  50  cones 
every  30  seconds. 

The  Bert’s  “SNOW 
MAGIC”  machine 
combines  eye-appeal- 
ing beauty  with  per- 
fect mechanical  per- 
formance and  large 
capacity.  “Snow 
Magic”  is  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  1|4.  to 
l'/2c  and  usually 
sells  for  10c  . . . 
that’s  profit! 


SAMUEL  BERT  MFG.  CO. 

Fair  Park  Station,  Box  26410,  DALLAS,  TEXAS 


Save  money.  No  stale  or 
left-over  coffee  when  your 
coffeemaster  is  on  E-Z 
WAY  automatic.  Coffee's 
fresh,  hot  and  ready  all 
the  time.  Get  the  facts — 
write  now: 

STEEL  PRODUCTS  CG. 

40  8th  Ave.,  S.W. 

Cedar  Rapids,  Iowa 


BUTTERCUP  — leakproof  . . . wax- 
free  with  Vita-Glaze*  — the  Name 
Brand  your  customers  ask  for. 

BUTTERCUP  — in  3 sizes, 
custom  created  to  increase  your  butter 
popcorn  sales. 

BUTTERCUP  — imitated  but  never 
duplicated  — the  original  buttered 
popcorn  container  . . . write  for 
NEW  BUTTERCUP  brochure. 

*Vita-Glaze  — new  paper  coating  developed 
for  exclusive  use  on  BUTTERCUP 

SUPURDISPLAY,  Inc. 
SERVER  SALES,  Inc. 

1109  N.  108th  St.,  Milwaukee  13,  Wis. 


Coast... 

iii  Buttercup ! 
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Send  for  FREE  LITERATURE 


m 

w 

□ 

SEATING 

COMPANY 

1480  BUCHANAN  GRAND  RAPIDS,  MICH. 


For  YOUR 
BOXOFFICE 


Engraved  b y 
our  exclusive 
process  on  lu- 
cite  to  your 
specifications. 


LAMOLITE* 

ILLUMINATED  PRICE  ADMISSION  SIGNS 

Our  enlarged  plant  facilities  assure  OVERNIGHT 
service  from  coast  to  coast. 
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Portable  Infrared  Warmer  for  Personal  Weighing  Scale  Can 

Sandwiches  and  French  Fries  Produce  Added  Income 


The  Infra  Chief  is  an  attractive  heater 
utilizing  five  infrared  lamps — total  1,200 
watts,  110  volts — to  warm  all  kinds  of 
sandwiches  and  French  fries.  Only  four 
feet  long,  it  is  lightweight,  and  easily 
maintained  and  operated.  The  console- 
style  cabinet  is  finished  in  metallic  brown. 
Two  large  heating  pans  provide  maximum 
loading.  Made  by  Hollywood  Servemaster  Co. 

Multipurpose  Snow  Cone  Machine 
Also  for  Snow  Magic  Sundaes 


Samuel  Bert  Manufacturing  Co.  has  an- 
nounced its  newest  snow  cone  machine 
which  it  calls  the  Super  Model,  a multi- 
purpose machine  which  not  only  is  capable 
of  producing  the  best  of  snow  cones,  but  also 
is  adaptable  for  making  Snow  Magic  sun- 
daes and  ices.  This  latest  machine  can  be 
bought  without  any  dispensers,  or  with  two 
or  with  four  dispensers,  depending  upon  the 
concessionaire’s  needs.  The  dispensers,  when 
ordered,  are  an  integrated  part  of  the  ma- 
chine, so  that  the  syrup  is  cooled  and  does 
not  rapidly  melt  the  ice  when  applied  to 
the  snow  cone.  The  machine  combines  eye- 
appeal  with  efficient  mechanical  perform- 
ance and  large  capacity.  The  Snow  Magic 
machine  is  easy  to  operate  and  fully  auto- 
matic, with  no  gears,  no  belts,  no  pulleys 
and  requiring  no  oiling.  A snow  cone  costs 
1 14  to  iy2  cents,  and  usually  sells  for  a 
dime. 


The  Hamilton 
Model  PW,  coin-op- 
erated personal 
weighing  scale,  placed 
in  theatre  restrooms, 
lobbies  or  cafeterias 
can  provide  a service 
to  patrons  and  extra 
income  for  the  thea- 
treman.  Made  by 
Hamilton  Scale 
Corp.,  it  is  designed 
and  constructed  for 
accuracy  in  opera- 
tion and  low  mainte- 
nance. When  zero 
adjustment  is  neces- 
sary, the  operator 
can  make  the  correc- 
tion with  a twist  of 
the  fingers.  The  scale 
has  a confidential 
dial  reading  to  280  pounds,  with  weight 
chart  for  men  and  women.  Coin  capacity 
is  3,000  pennies.  It  has  a heavy  duty  lock 
with  two  keys.  Mechanism  features  few 
moving  parts  to  wear,  hardened  steel  bear- 
ings throughout  and  coin-trip  catch  to 
prevent  re-weighing.  The  finish  is  white 
baked  enamel,  the  platform  is  aluminum, 
and  the  head  and  base  are  gunmetal 
baked  hammerhide  enamel.  Special  color 
columns  are  available  at  small  extra  cost. 


The  following  concern  has  recently 
filed  copies  of  interesting  descriptive  liter- 
ature with  the  Modern  Theatre  Informa- 
tion Bureau.  Readers  who  wish  copies  may 
obtain  them  promptly  by  using  the  Readers’ 
Service  Bureau  coupon  in  this  issue  of 
The  Modern  Theatre. 

A four-page,  fully  illustrated  brochure 
on  the  new  Futura  projection  arc  lamps 
is  available  from  The  Strong  Electric 
Corp.  It  describes  in  detail  these  new 
lamps  which  fill  the  35mm  and  70mm  needs 
of  all  indoor  theatres  with  screens  up  to  65 
feet  and  drive-ins  with  screens  up  to  120 
feet.  The  optical  system  matches  the  require- 
ments of  all  35mm  and  70mm  projectors. 


Claims  made  for  products  described  editorially 
on  this  and  other  pages  are  taken  from  the 
manufacturers'  statements. 


Named  Nestle  Ad  Manager 

Charles  F.  Fleischmann  has  been  named 
advertising  manager  of  The  Nestle  Co., 
Inc.  He  was  formerly  a vice-president  of 
Young  & Rubicam,  Inc. 


DRILL  & TAP  THREADING  TOOL  FOR  ROTATING  CARBONS 

ROTATING  

Used  With  CARBON  “ 

SAVERS All  Sizes 

CARBON  SAVERS  FOR  THEATRES  AND  DRIVE-IN  THEATRES 

Eliminate  Your  Carbon  Waste,  Use  "Phillips  Savers" 
ORDER  NOW!  See  Your  Theatre  Supply  Dealer 
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Joseph  Switzer,  Switzer’s  Licorice,  was 
elected  a dean  of  the  confectionery  indus- 
try by  the  National  Candy  Wholesalers 
Ass’n  at  its  recent  convention  in  Chicago. 


National  Dr  Pepper  sales  volume  made 
an  August  gain  of  nearly  4 per  cent,  giving 
the  company  its  highest  August  volume 
figure  and  continuing  its  unbroken  record 
of  20  consecutive  monthly  increases.  In 
addition  to  topping  last  year’s  all-time 
August  record,  sales  for  the  month  repre- 
sent the  second  highest  volume  month  in 
the  company’s  78-year  history.  Dr  Pepper’s 


monthly  report  represents  total  syrup  sales 
from  all  areas  of  the  company’s  national 
operations. 


Dr.  Scheuring  S.  Fierke  has  been  named 
head  of  a new  photomaterials  division  of 
Kodak  Research  Laboratories  which  will 
consolidate  and  intensify  research  and  de- 
velopment work  in  such  areas  of  interest 
as  photo-sensitive  resins,  electrophotog- 
raphy, thermography  and  various  other 
means  of  producing  images,  according  to 
Dr.  Cyril  J.  Staud,  Eastman  Kodak  vice- 
president  in  charge  of  research. 


The  activities  of  the  photomaterials  di- 
vision are  expected  to  supplement  the  re- 
search programs  of  the  past  several  years 
by  the  chemistry  and  physics  divisions  of 
the  laboratories  into  a wide  variety  of  sys- 
tems for  image  formation,  both  chemical 
and  physical. 

Dr.  Fierke  joined  the  research  labora- 
tories in  1936  as  a chemist  in  the  synthetic 
chemicals  division  and,  after  a series  of 
promotions,  was  appointed  assistant  head 
of  the  emulsion  research  division  in  1961. 
He  holds  a number  of  patents  in  the  field 
of  color  photography. 


“The  Vendo  Library  of  News  and  Pic- 
tures,’’ an  automatic  merchandising  li- 
brary, has  been  established  by  The  Vendo 
Co.  and  will  be  available  to  writers,  editors, 
students  and  all  persons  interested  in  or 
affiliated  with  the  industry.  According  to 
Alex  Izzard,  vice-president  in  charge  of 
public  relations,  this  is  “the  most  complete 
and  most  extensive  collection  of  material 
in  this  area  of  commerce.” 

Before  the  library  began  taking  form, 
several  technical  library  systems,  as  well 
as  the  latest  methods  used  in  public  li- 
braries, were  studied,  with  the  result  that 
a reference  system  that  makes  material  on 
specific  subjects  instantly  available  was 
developed. 

Informational  material  may  be  received 
from  the  Vendo  Library  by  writing  The 
Vendo  Co.,  Public  Relations  Dept.,  7400 
East  12th  St.,  Kansas  City  26,  Mo.,  or  the 
library  may  be  visited  at  that  location  dur- 
ing regular  business  hours. 


Joe  Barta,  formerly  with  the  Dallas 
Morning  News  and  a member  of  the  Texas 
Sports  Writers  Ass’n,  has  joined  Dr  Pep- 
per Co.’s  public  relations  department  at  the 
company’s  national  headquarters  in  Dallas. 
He  will  serve  as  an  assistant  to  Harry  Ellis, 
recently  named  public  relations  director. 


The  Florida  Theatre,  Jacksonville,  Fla.,  holds  an  an- 
nual "fun  show"  each  summer,  a feature  of  which  is 
an  "auction"  for  which  Royal  Crown  Cola  bottle  cops 
are  used  for  money.  Nelson  Sebra,  15,  came  pre- 
pared this  year  with  12,000  caps  which  he  had  saved 
during  a three-year  period.  He  "bought"  the  bicycle 
with  an  8.000-cap  bid.  Incidentally,  Nelson  may 
have  had  an  edge  on  other  youngsters — his  father 
owns  a grocery  store.  The  auction  was  conducted  by 
the  Royal  Crown  Bottling  Co.  of  Jacksonville. 
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BETTER  BOOKING  AND  B U S I N E S S - B U I L D I N G 


Trailer  Is  Featured 
At  Dime  Peep  Show! 


Birdie'  Fan  Club  of  100  Girls  Works 
Great  for  Four  Weekends,  Costs  Little 


A hastily  organized  "Bye 
Bye  Birdie"  Fan  Club 
performed  four  weeks  of 
stellar  promotion  for  the 
opening  of  the  film  at 
the  New  Theatre  in 
Baltimore.  Peter  Stewart 
says  it  cost  very  little, 
mostly  time  and  effort. 


PEEP  SHOW — See  the  most  amazing  3 
minutes  ot  film  ever  screened.  Admis- 
sion just  10c  at  11:05,  1:15,  3.25,  5:30, 
7:40,  9:45. 


This  box  insert  appeared  in  the  current 
attraction  ad  of  the  Stanton  Theatre  at 
Baltimore.  The  ad  itself  was  for  “Come 
Blow  Your  Horn,”  but  the  insert  was  not. 

The  dime  “Peep  Show”  featured  the 
trailer  screens  from  “Women  of  the 
World.”  John  Bishop,  manager  of  the 
Stanton,  explains: 

“For  a long  time  it  was  ‘Movies  Are  Get- 
ting Better  Than  Ever.’  Now  in  this  age  of 
condensed  novels,  abridged  books.  See 
Europe  in  Seven  Days,  etc.,  it’s  the  pre- 
views that  are  getting  better  than  ever.” 

Bishop  was  so  impressed  by  the  “Women 
of  the  World”  trailer  that  he  arranged  t:> 
admit  patrons  to  the  Stanton  for  ten  cents 
just  to  see  it. 

Patrons  are  seated  in  a special  section  of 
the  theatre  and  once  the  preview  scenes 
are  over,  they  can  leave  at  once  without 
disturbing  the  regular  patrons. 

The  picture  itself  will  not  be  shown  at 
the  Stanton,  but  at  the  New  Theatre.  The 
“Women  of  the  World”  peep  show  started 
August  12,  a month  before  its  opening  at 
the  New. 


A “Bye  Bye  Birdie”  Fan  Club,  organized 
four  weeks  in  advance,  worked  great  as  a 
kickoff  promotion  for  the  showing  at  the 
New  Theatre  in  Baltimore,  managed  by 
Pete  Stewart.  And  it’s  a stunt  that  in- 
volves very  little  cost. 

The  club,  numbering  100  enthusiastic 
teenage  girls,  was  gotten  together  with  the 
help  of  a radio  station  and  an  attractive 
list  of  prizes.  The  station  broadcast  that 
the  first  100  girls  calling  the  theatre  would 
receive  free  passes  to  the  downtown  JF 
circuit  theatres  for  four  straight  weeks  and 
many  valuable  prizes. 

For  four  weekends,  Stewart  had  the  girls 
and  their  guests,  each  with  signs  and  pla- 
cards reading,  “Bye  Bye  Birdie,  We  Love 
You!  . . . Come  Along  With  Us  to  the  New 
Theatre,”  parade  through  downtown.  Once 
inside  the  theatres — JF  operates  the 
Charles,  Mayfair  Stanton  and  New  in 
Baltimore — the  girls  would  raise  all  sorts 
of  merriment  when  the  “Bye  Bye  Birdie” 
trailers  were  being  shown.  Finally  on  open- 
ing day,  the  entire  club  assembled  at  the 
Stanton  and  made  a two-hour  march 
through  downtown,  winding  their  way  all 
over  the  area,  to  the  New.  Following  them 
was  a soundtruck  which  played  the  “Bye 
Bye  Birdie”  song,  “We  Love  You  Conrad.” 

“This  part  really  worked  great  because  it 
looked  exactly  like  the  girls  themselves 
were  singing,”  Stewart  reports.  “All  in  all, 
it  was  a good  promotion  and  caused  a lot  of 
talk.  The  RCA  Victor  distributor  fur- 
nished us  with  100  records  as  prizes  for  the 
girls,  while  Hochchild-Kohn  Co.  gave  us 


a wardrobe  for  the  lucky  grand  prize  win- 
ner, and  Luskins  donated  a ladies  watch 
for  the  runnerup,  all  chosen  by  drawing 
lots. 

“All  it  really  cost  us  was  a little  time  and 
effort.  The  girls,  in  addition  to  going 
through  all  the  street  ballyhoo  and  putting 
on  the  in-theatre  merriment  on  the  week- 
ends before  opening,  also  distributed  some 
10,000,  4x4-inch  “Bye  Bye  Birdie”  stickers 
for  us,  posting  them  all  over  the  city  and 
suburbs.” 


Sun  Gazers  Warned 

Alert  staffers  in  the  advertising  depart- 
ment of  Tri-States  Theatres  at  Des  Moines 
heard  eye  people  and  astronomers  caution 
against  eye  damage  and  even  blindness  to 
persons  who  viewed  the  midsummer  eclipse 
by  peeking  at  the  dimmed  sun.  So  Tri- 
States  ads  on  the  morning  of  the  July  20 
eclipse  had  this  header: 

“MOM  . . . DAD  . . . KIDS ! ...  Go  Out 
to  a Movie  This  Afternoon  . . . Protect 
Your  Eyes  . . . DO  NOT  Watch  the  Eclipse 
of  the  Sun!” 


Ballyhoo  for  'Party' 

On  opening  day  of  “Beach  Party”  at 
the  Waco  (Tex.)  Theatre,  two  girls  in 
bathing  suits  walked  the  downtown  area 
carrying  a valise  and  towels.  Copy  on  the 
valise  read,  “We’re  on  our  way  to  BEACH 
PARTY  . . . Waco  Theatre  . . . Midnight 
Show  Tonight.” 


Publicist  on  Radio,  TV 
For  Reissue  Twin  Bill 

Morrie  Steinman,  MGM  publicist,  per- 
sonally took  to  the  radio  and  television  to 
get  in  some  plugs  for  the  reissue  combo  of 
“The  Great  Caruso”  and  “Showboat”  at 
Atlanta.  He  appeared  on  the  WSB  Bob 
Van  Camp  Key  Word  program,  WAOK’s 
Zenas  Sears  show  and  on  the  WAII  and 
WSB  television  stations,  recounting  some 
of  the  interesting  exploits  during  his  quar- 
ter of  a century  in  the  press-agentry  busi- 
ness. Occasionally  he  got  in  mention  of 
the  reissue  double  bill,  which  opened  at 
Loew’s  Grand  in  Atlanta. 

A Caruso’s  restaurant  was  renamed 
“The  Great  Caruso”  for  the  week’s  run, 
and  it  served  a special  Mario  Lanza  dish. 
Steinman  also  had  tieups  with  the  Little 
Italy  and  other  Italian  bistros  in  the  city. 

Sam  Wallace  of  the  RCA  Victor  Dis- 
tribution Co.  and  Bill  Brinkley  of  the 
Southland  MGM  record  distributing  firm 
helped  in  a saturation  coverage  of  record 
shop  windows,  shopping  centers  and  de- 
partment stores. 

Patron  Artists  Compete 

John  Scanlon  arranged  a “Patron  Ar- 
tists” contest  in  the  lobby  as  a promo- 
tion of  “PT  109.” 
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Boxoffice  Successes 


Great  Plains  UTO  Launches  Its  Third  Campaign 
Of  'Massive  Selling  in  Depth/  By  Using  the  Profit 
Making  Ideas  of  Area's  Best  Showmen 


The  Great  Plains  Boxoffice  Builders 
program,  which  was  launched  last  March 
at  United  Theatre  Owners  of  the  Heart  of 
America's  Show-A-Rama  VI  convention,  is 
going  into  its  third  concerted-effort  cam- 
paign with  a record  of  encouraging 
progress. 

“Rampage”  (Warner  Bros.) , release  date 
October  9,  is  the  attraction  selected  for 
power-packed  promotion  as  detailed  step 
by  step  in  the  Boxoffice  Builders  kit  pre- 
pared by  collaboration  of  the  top  adver- 
tising and  exploitation  men  in  the  Great 
Plains  area.  The  title  has  been  amplified  to 
“Jungle  Rampage.” 

Previous  campaign  programs,  each  com- 
plete with  ad  mats,  radio  and  television 
copy,  and  step-by-step  procedure — on  “Dr. 
No,”  United  Artists,  and  “Beach  Party,” 
American  International — were  distributed 
by  the  BB  office  in  Kansas  City  to  more 
than  200  theatres  in  the  Great  Plains  area 
from  Indiana  to  Colorado,  from  the  Da- 
kotas and  Minnesota,  south  to  Louisiana, 
Texas  and  New  Mexico. 

A GROWING  TEAM 

Advertising-promotion  directors  of  ma- 
jor theatre  companies,  all  among  the  lead- 
ers in  their  field,  form  the  neucleus  of  a 
growing  team  which  supplies  professional 
know-how  and  boxoffice-tested  ideas  for 
the  Business  Builders  campaigns. 

Among  these  are  Richard  Orear  and  M. 
B.  Smith,  Commonwealth  Theatres,  which 
operates  approximately  120  theatres  in 
Missouri,  Kansas  and  surrounding  states; 
Harry  Greene,  Welworth  Theatres,  Min- 
neapolis; Eddie  Forester,  Frontier  Thea- 
tres, Texas  and  New  Mexico;  Gordon  Mc- 
Kinnon, Pioneer  circuit,  Iowa;  Tom 
Smiley,  Wolf  berg  Theatres,  Denver;  Larry 
Starzmore,  Westland  Theatres,  Colorado 
Springs;  Everett  Seibel,  Minnesota  Amuse- 
ment Co.,  Minnesota  and  surrounding 
states;  Fred  Souttar,  Fox  Midwest,  and 
others. 

MAJOR  CIRCUITS  USE  KITS 

And  more  than  12  circuits  are  using 
Business  Builders  in  selected  groups  of 
theatres  where  booking  schedules  permit. 
They  include,  of  course,  the  circuits  named 
above  plus  Paramount  Gulf,  Louisiana; 
Dickinson  Theatres,  Kansas  City;  Fox 
West  Coast,  in  situations  in  New  Mexico; 
Fox  Intermountain,  Colorado,  Wyoming 
and  Dakotas;  United  Theatres,  Little  Rock, 
Ark.;  Durwood  Theatres,  Missouri  and 
Kansas;  Y&W  Management  Corp.,  in 
Gary,  Ind.;  Mid- America  Theatres,  St. 
Louis  area. 

Independent  exhibitors  also  are  using 
the  cooperative  promotion  program. 

The  purpose  of  Business  Builders,  like 
the  Marcus  and  the  COMPO  plans,  is,  as 
its  name  implies,  to  help  exhibitors,  par- 
ticularly those  operating  the  average, 
smaller  size  theatres,  do  a more  intensive 
job  of  selling  tickets,  individually  and 


collectively,  by  giving  them  expert  tools 
and  supervisory  suggestions.  The  main 
difference  is  in  the  emphasis.  The  COMPO 
plan  emphasizes  distributor  cooperation; 
while  Business  Builders,  while  in  no  way 
minimizing  or  passing  up  distributor 
pressbooks  and  other  aids,  concentrates  on 
area  teamwork  and  sharing  of  profit- 
making ideas. 

The  end  is  the  same — each  showman  get- 
ting on  the  ball,  working  with  the  help  of 
the  best  talent  and  material  available,  and 
increasing  his  grosses  on  selected  book- 
ings. 

A COORDINATOR  NOW 

“UTO’s  Boxoffice  Business  Builders  is  a 
showmen’s  Common  Market,”  declares 
Darrel  Presnell,  former  advertising-pub- 
licity director  for  Fox  Midwest  Theatres, 
who  has  joined  the  UTO  office  at  Kansas 
City  as  ad-publicity  coordinator  for  the 
showmanship  project. 

“Mass  presentation  to  the  public  allows 
each  participating  theatre  to  take  ad- 
vantage of  the  total  advertising  budget. 
This  is  marketing  at  its  highest  level,  for  it 
is  massive  and  it  has  much  needed  depth. 
The  public  response  has  proved  the  tech- 
nique is  sound. 

“Many  of  the  most  active  exhibitor  cir- 
cuits are  participants  and  these  are 
joined  by  a great  number  of  enthusiastic 
independent  owners.  The  combined  show- 
manship is  prodigious.  Boxoffice  Builders, 
as  much  as  possible,  makes  use  of  this  ad- 
vertising-publicity talent  for  each  cam- 
paign through  advertising  seminars.  Top 
showmen  combine  their  talents  to  produce 
that  material  which  is  most  effective  for 
the  Great  Plains  area. 

“Each  campaign  is  constructed  point  by 
point  to  arrive  at  a showmanlike  conclu- 
sion. Full  care  is  given  to  each  facet  of 
the  presentation.  Copy  for  the  newspaper 
ads  are  written  on  the  spot.  Art  and  illus- 
tration details  are  concluded  at  the  same 
time.  Decisions  about  the  use  of  radio  and 
television  are  made  and  the  selling  theme 
is  set. 

PRODUCT  OF  SEVERAL  MINDS 

“Exploitation  and  publicity  come  in  for 
their  share  of  attention,  then  all  the  in- 
gredients are  composed  into  a logical  pro- 
gression and  set  down  on  a fact  sheet  that 
goes  out  to  each  participating  member 
along  with  the  finished  advertising  aids. 
Everything  is  hand  weighed  and  in  some 
cases,  it  is  necessary  to  develop  the  whole 
concept  from  a completely  new  selling 
point  of  view.” 

Generally,  each  phase  of  the  campaign 
is  assigned  to  a different  advertising  man. 
He  completes  his  assignment  and  sends  it 
in  to  the  UTO  office  where  Presnell  as- 
sembles and  prepares  the  total  campaign 
for  delivery.  As  nearly  as  possible  the  ad- 
vertising kit  is  put  in  the  hands  of  ex- 
hibitor at  least  four  weeks  in  advance  of 


Ev  Seibel 


Eddie  Forester 


Harry  Greene 


M.  B.  Smith 


Here  are  four  leading  showmen  of  the  Great  Plains 
area  who  have  joined  Boxoffice  Business  Builders. 
Ev  Seibel  is  advertising-publicity  director  for  Min- 
nesota Amusement  Corp.,  Minneapolis;  Eddie  Forester, 
Frontier  Theatres,  headquartered  at  Dallas;  Harry 
Greene,  Welworth  Theatres,  Minneapolis,  and  M.  B. 
Smith,  Commonwealth  Theatres,  Kansas  City.  Other 
top  circuit  and  independent  showmen  contribute  their 
ideas  to  the  Business  Builders  specially  tailored  cam- 
paign kits. 

his  playdate.  This  is  to  allow  plenty  of 
time  for  vital  penetration  of  the  campaign. 

“The  Boxoffice  Builders  project  has  ful- 
filled another  important  function,”  Pres- 
nell reports.  “Through  periodic  bulletins 
from  the  Kansas  City  office  UTO  members 
and  participants  are  kept  informed  about 
a great  number  of  specific  things  that  af- 
fect their  business.  New  or  supplementary 
ad  campaigns  are  made  available,  informa- 
tion about  special  bookings,  combination 
programs,  exploitation  and  publicity  ideas 
are  shared. 

SHARE  THEIR  IDEAS 

“Much  benefit  comes  from  a sharing  of 
ideas.  Members  contribute  those  activi- 
ties that  have  been  successful  for  them- 
selves and  thus  share  in  the  ideas  of 
others.” 

Business  Builders  is  available  at  no 
cost  other  than  the  expense  of  mats, 
printed  material,  etc.,  in  the  kits  to  UTO 
members.  Nonmembers  may  share  in  this 
nonprofit  service  by  subscribing  as  as- 
sociate UTO  members  at  a fee  of  $15.  Each 
campaign  kit  is  provided  at  production 
cost,  generally  $5  each. 

At  the  present  time,  eight  or  ten  cam- 
paigns are  planned. 

How  successful  is  this  new  industry  ex- 
periment initiated  by  the  UTO  Show-A- 
Rama,  which  has  become  one  of  the  larg- 
est gatherings  of  industry  people  in  the 
nation,  at  this  early  stage  after  only  two 
“test  runs?” 

Doug  Lightner,  general  manager  of  the 
(Continued  on  following  page) 
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Thrill  of  Living  Like  Millionaire  Contest 
Best  for  Thrill  of  It  AH';  Radio  Is  Sponsor 


A bit  of  Paris  came  to  Oak  Lawn  avenue  in  Dallas 
when  the  Esquire  Theatre  opened  its  own  sidewalk 
cafe  to  serve  champagne  for  the  opening  of  "Irma 
La  Douce."  According  to  the  Dallas  Morning  News, 
which  reported  this  event  via  a two-column  picture, 
the  model  serving  a glass  of  the  bubbly  stuff  to 
Faison  Smith  as  seen  above  is  Glenda  Denham. 


Common  Market . . . 

(Continued  from  preceding  page) 

120-odd  theatre  Commonwealth  circuit,  re- 
ports “Beach  Party”  grossed  200  per  cent 
of  average  in  the  situations  where  the 
Business  Builders  campaign  was  carried 
out.  This,  he  says,  was  well  over  the  returns 
averaged  elsewhere. 

Earl  Dyson,  AIP  manager  at  Kansas 
City,  reports  “Beach  Party”  was  well  ahead 
in  his  territory  of  the  national  average 
due  to  the  Boxoffice  Business  Builders 
concentrated  campaign. 

And  the  first  film  promoted,  “Dr.  No,” 
exceeded  the  national  record  in  Business 
Builders  theatres,  according  to  Kansas  City 
UA  manager  Ralph  Amacher. 

The  UTO  office  is  striving  to  perfect  its 
“Common  Market”  showmanship  program, 
polish  its  techniques,  improve  its  campaigns 
and  intensify  enthusiasm  and  skill  among 
showmen,  all  build  boxoffice.  Eventually 
it  is  hoped  that  participating  theatres  will 
reach  around  1,000. 

UTO’s  Boxoffice  Business  Builders  can 
be  reached  at  114  West  18th  St.,  Kansas 
City,  Mo. 


Place  Mats  Imprinted 
With  Theatre,  Film  Copy 

Since  people  are  eating  out  more  and 
more,  they  spend  more  time  in  a restau- 
rant. So  Donald  L.  Uskiewicz,  manager 
of  the  Ready  Theatre  in  Niles,  Mich.,  a 
Butterfield  Theatres  operation,  has  come 
up  with  a restaurant  place  mat  herald, 
which  he  supplies  without  charge  to  a list 
of  eating  places. 

Donald’s  “place  mats”  are  truly  im- 
pressive— approximately  9 inches  and 
printed  in  ink  of  different  colors  for  the 
change  of  films.  Two-thirds  of  the  place 
mat  is  devoted  to  the  film  and  the  other 
third  to  institutional  copy  about  motion 
pictures  and  the  Ready  Theatre. 


A “Thrill  of  Living  Like  a Millionaire” 
contest  was  the  best  among  many  promo- 
tions earned  out  for  “The  Thrill  of  It  All” 
at  the  Paramount  Theatre  in  Syracuse, 
N.Y.,  by  Schine  city  manager  George 
Brown  and  Max  Rubin,  of  the  Paramount. 

The  main  sponsor  was  Ron  Curtis  of 
WHEN,  leading  radio  personality  in  the 
area,  who  announced  the  contest  details  at 
least  once  an  hour  every  hour  for  a week, 
then  hosted  the  winners  at  the  presenta- 
tion of  the  prize — dinner  for  two  at  a res- 
taurant of  their  choice,  guest  tickets  to  see 
the  picture  and  transportation  that  night 
in  a chauffeur-driven  Rolls-Royce. 

BEST  LETTER  WINS 

The  winner  was  chosen  on  the  basis  of 
the  best  letter,  in  25  words  or  less,  written 
at  the  invitation  of  WHEN  and  newspapers 
on  “Why  I would  like  to  live  like  a mil- 
lionaire.” Pictures  and  stories  showing  the 
arrival  of  the  winners  at  the  theatre  in  a 
Rolls-Royce  were  published  by  both 
papers. 

In  advance,  a Rolls-Royce  was  parked  in 
front  of  the  theatre  along  with  a 40x60  dis- 
play explaining  the  contest  details. 

There  is  a bit  of  soap  in  the  film — a soap 
manufacturer  sponsors  the  radio  program 
in  the  story — so  Brown  went  to  the  local 
branch  of  the  big  Lever  Bros.  Co.  and  ob- 
tained 1,000  bars  of  the  new  Praise  soap 
bar.  These  were  properly  sniped  with  copy 
and  distributed  by  a pretty  model  at  some 
of  the  busiest  intersections  in  town.  The 
copy: 

Enjoy  the  Thrill  of  Praise  . . . The  New 
Idea  in  Skin  Care  ...  A Miracle  of  Mild- 
ness . . . And  Enjoy  the  Frothy  . . . Fresh 
Comedy  of  THRILL  OF  IT  ALL  . . . Doris 
Day  . . . James  Garner,  etc.” 

Showman  Brown  tried  to  make  everyone 
in  Syracuse  aware  of  this  smart  comedy. 

NEWSPAPERS: 

Critics  of  Herald-Journal  and  Post- 
Standard,  who  had  been  invited  by  Uni- 
versal to  New  York  to  interview  James 
Garner,  came  through  with  approximately 
three  columns  each,  plus  illustrations,  well 
in  advance. 

The  Herald-Journal  went  for  a classified 
ad  tieup,  devoting  approximately  12  inches 
of  space  each  day  (2  cols.,  6 inches)  for 
better  than  a week  plugging  the  film  and 
want  ads.  Copy  included:  “You  will  get  a 
thrill  at  the  results  your  classified  adver- 
tisement will  get  for  you  . . . Doris  Day, 
James  Garner,  starring  in  ‘The  Thrill  of 
It  All’  ...  If  your  name  appears  in  today’s 
classified  section  you  will  win  two  guest 
tickets  . . . Call  in  person  at  the  Herald - 
Journal  classified  department,  etc.”  A 
scene  mat  and  “Now  plays  at  Schine’s 
Paramount  Theatre”  were  included  in  each 
ad. 

Still  of  Doris  Day  modeling  a Jean  Louis 
gown  was  used  on  Post-Standard  fashion 
page. 

The  “O  Happy  Day!”  pressbook  layout 
was  used  in  all  Brown  area  papers. 

The  above  was  in  addition  to  regular 
entertainment  page  stills  and  reviews. 


Max  Rubin,  left,  manager  of  the  Paramount  Theatre 
in  Syracuse,  N.Y.,  greets  Mr.  and  Mrs.  Henry  Charl- 
ton, winners  of  the  "Thrill  of  It  All"  contest  who 
were  chauffeured  to  the  theatre  in  a Rolls-Royce, 
after  having  dinner  at  the  Hotel  Syracuse. 


RADIO: 

“D-Day  Is  Coming”  campaign  arranged 
on  WOLF  and  WNDR,  with  deejays  play- 
ing Doris  Day  records  and  using  the  teaser 
phrase,  “D-Day  Is  Coming,”  which  was  ex- 
plained two  days  before  opening  by  men- 
tioning the  picture. 

TELEVISION: 

The  Jean  Louis  fashion  featurette  used 
on  the  Kay  Russell  WSYR-TV  show,  a 
popular  woman’s  program. 

Time  obtained  on  WHEN-TV  through  a 
trade  in  which  a snipe  from  the  What’s 
My  Line  program  was  used  on  the  Para- 
mount screen. 

Other  promotions  included  an  exchange 
deal  with  the  big  Suburban  amusement 
park,  with  the  theatre  passing  out  ride  dis- 
count coupons  and  the  park  okaying  the 
posting  of  50  theatre  cards. 

‘THRILL’  SUNDAES,  TOO 

“Thrill  of  It  All”  sundae  posters,  prop- 
erly sniped,  were  put  up  in  Whelan  and 
Walgreen  drugstores. 

A windfall  was  the  discovery  that  John 
Alderman,  a Syracuse  native,  had  a part  in 
the  film,  which  led  to  illustrations  and  a 
story  in  the  Herald-Journal. 


Chief  Hats  to  Youngsters 

Ruth  Colvin,  Loew’s  Poli,  Hartford, 
Conn,,  lined  up  a promotion  with  WHNB- 
TV  for  “Savage  Sam,”  to  award  Indian 
chief  headdresses  to  three  lucky  youngster 
participants. 


Del-Tones  on  Boston  Stage 

Dick  Dale  and  his  Del-Tones,  who  ap- 
pear in  “Beach  Party,”  appeared  at  the 
Center  Theatre  in  Boston  for  one  per- 
formance on  Saturday  after  opening. 
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Shown  in  front  of  the  Plaza  Theatre's  Wurlitzer  are,  left  to  right:  Theatre  Organ  Club  publicity  director 
Walt  Hanlon,  Interstate  city  manager  John  Paxton,  organist  John  R.  Thomas,  and  organ  maintenance  chief 
Jim  Connor. 


Renovated  Mighty  Wurlitzer  Draws  Over 
1,000  to  Morning  Concert  at  Theatre 


Over  1,000  enthusiastic  listeners  ap- 
plauded heartily  to  each  selection  as  John 
R.  Thomas  made  the  Mighty  Wurlitzer 
pipe  organ  in  the  Plaza  Theatre  in  El 
Paso,  Tex.,  sound  off  on  Labor  Day  morn- 
ing after  many  years  of  silence. 

This  response  to  the  hour  and  a half 
concert  was  effective  proof  for  the  Theatre 
Organ  Club  of  El  Paso,  which  sponsored 
the  event,  and  the  Plaza  Theatre  manage- 
ment that  pipe  organs  remain  a drawing 
card  at  theatres.  The  free  concert  was 
scheduled  away  from  movie  time  so  that 
the  management  could  get  an  accurate  idea 
on  the  drawing  power  of  the  organ. 
Despite  a concert  time  of  10  a.m.  on  Labor 
Day  morning  when  most  local  people  were 
out  of  town,  the  pipe  organ  still  drew  1,000 
persons. 

CONCESSIONS  DO  WELL 

“I  was  a little  afraid  to  open  the  conces- 
sion stand  for  the  event,”  said  Plaza  Man- 
ager Bill  Chambers,  “but  even  with  a 
morning  audience,  we  were  most  surprised 
and  pleased  to  do  really  excellent  business 
at  the  stand.” 

John  R.  Thomas,  who  has  been  playing 
theatre  organs  for  the  last  43  years,  start- 
ing in  Chicago  where  he  played  in  the  Chi- 
cago, Marboro  and  Oriental  theatres  and 
many  others  of  the  Balaban  & Katz  cir- 
cuit, was  engaged  for  the  Plaza  Theatre 
concert.  Some  of  his  engagements  in- 
cluded the  Fox  Midwest  and  West  Coast 
theatre  circuits;  WDAF,  Kansas  City,  from 
Loew’s  Midland;  WJR,  Detroit,  and  WLW 
in  Cincinnati.  More  recently  he  has  ap- 
peared on  the  three  Dallas  TV  outlets, 
KRLD-TV,  WFAA-TV,  and  WBAP-TV.  He 
has  held  daily  radio  shows  in  Albuquerque 
and,  in  El  Paso,  Thomas  was  heard  weekly 
on  KHMS  and  KTSM-FM. 

When  asked  about  the  concert,  Thomas 
said; 

“It  was  really  a blast;  the  organ  sang  at 
its  best  and  the  crowd  was  right  with  me 
all  the  way.  I tell  you,  when  the  console 
started  down  in  the  pit  playing  “When  Day 


Is  Done”  and  that  tremendous  burst  of 
applause  rang  out  and  continued  for  sev- 
eral minutes,  I had  a lump  as  big  as  a 
Wurlitzer  console  in  my  throat.” 

The  Monday  morning  concert  marked 
the  second  time  that  the  Plaza  Theatre 
pipe  organ  was  used  for  a concert  since 
the  instrument  was  restored. 

It  had  been  used  regularly  until  the  be- 
ginning of  World  War  II,  when  organists 
suddenly  were  no  longer  available.  It  fell 
into  a state  of  disrepair  and  remained 
under  cover  until  1959,  when  restoration 
work  was  begun  by  Jim  Connor  of  El 
Paso.  Three  years  later,  with  the  help  of 
six  men  who  became  interested  and  do- 
nated their  time  and  talent  along  with 


Asa  Booksh,  manager  of  the  RKO  Orpheum  in  New 
Orleans,  and  Carol  Alexander,  left,  representative 
for  the  Alexander  Furniture  & Appliance  store,  pre- 
sent a new  Frigidaire  refrigerator  to  Mrs.  J.  E. 
Manning  of  Gretna,  a New  Orleans  suburb,  first 
prize  winner  in  Booksh's  promoted  merchandise  give- 
away which  he  arranged  for  RKO  Theatres  Salute 
to  Hollywood  summer  promotion.  More  than  100,000 
coupons  with  names  and  addresses  were  dropped  into 
boxes  in  the  Orpheum  Theatre  and  the  Alexander 
store.  An  air  conditioner,  a portable  hi-fi  and  other 
prizes  also  were  given  away. 


Connor,  the  organ  was  readied  for  public 
performance. 

The  first  organist  after  the  restoration 
was  Dave  Schutt,  who  was  seen  and  heard 
at  the  organ  every  Sunday  evening.  He 
left  El  Paso  in  1960,  and  Don  Shearer  be- 
gan playing  the  Wurlitzer.  He  has  played 
it  every  Sunday  evening  since  1960. 

This  Monday  morning  show,  however,  of 

marked  only  the  second  time  that  the  ’ad 

organ  has  been  used  for  a concert  length 
program  since  the  restoration.  At  10 
o’clock  sharp,  the  house  lights  dimmed, 
and  Thomas  came  out  of  the  pit  at  the 
organ  playing  a rousing  rendition  of 
“There’s  No  Business  Like  Show  Busi- 
ness.” He  began  his  program  with  “Bye 
Bye  Blues”  and  continued  with  “Someone 
to  Watch  Over  Me,”  “Indian  Summer”  and 
“Parade  of  the  Wooden  Soldiers.”  He 
played  a medley  of  South  American  music 
and  a medley  of  tunes  in  the  style  of  Jesse 
Crawford  which  included  “When  the  Organ 
Played  at  Twilight,”  “End  of  a Perfect 
Day,”  “Beloved,”  “Indian  Love  Call,”  etc. 

POSTERS  IN  MUSIC  STORES 

The  Plaza  Theatre  placed  posters  an- 
nouncing the  concert  in  all  the  music 
stores  in  the  city  a week  before  the  con- 
cert. There  were  radio  interviews  with 
the  organist  over  KTSM,  KIZZ  and  KROD, 
and  KROD-TV  interviewed  Theatre  Organ 
Club  publicity  director  Walt  Hanlon  dur- 
ing an  afternoon  program. 

There  was  a story  and  picture  in  the  en- 
tertainment section  of  the  El  Paso  Times  a 
day  before  the  concert. 

“We  did  not  have  to  spend  anything  on 
advertising,”  Bill  Chambers  said,  “because 
the  media  felt  that  the  item  was  genuine 
news  and  deserved  the  publicity.”  ^ 

John  Paxton,  city  manager  for  Interstate  ?p_ 
Theatres,  commented:  “We  have  found 
our  theatre  organ  to  be  a wonderful  draw- 
ing card  to  the  Plaza  Theatre.” 

Here's  Copy  for  Spooker 
Called  Nervo-Rama! 

Loy  Hensley  of  the  Colonial  Theatre  in 
Canton,  N.C.,  featured  a NERVO-RAMA 
SPOOK  SHOW  on  a midsummer  Friday 
and  Saturday  with  The  Mummy,  Blood  of 
the  Vampire  and  Black  Museum  on  the 
screen.  He  made  up  heralds,  printed  one 
side  on  8y2xl2 V2  color  stock.  Admission 
was  “only  25  cents  ...  50  cents  ...  5 full 
hours.”  Copy  included: 

How  Much  SHOCK  Can  You  Stand — 1 Hour, 

2 Hours  or  5 Full  Hours  of  Savage  Terror  Never 
Before  Shown  to  Mankind  or  Woman. 

WE  WARN  YOU — These  Pictures  Are  In  Color 
. . . The  Blood  Is  Red — The  Screams  Are  Yours. 

SEE— VINCENT  PRICE,  PETER  CUSHING.  SEE 
. . . MORE  HORROR  THAN  EVER  BEFORE  . . . 

YOUR  HEART  WILL  POUND  . . . YOUR  BLOOD 
WILL  FREEZE. 

Horrifying  . . . Blood  Chilling  . . . Monstrous. 

Medical  supplies  in  lobby  at  all  time. 

Nerve-Shattering  Shock!  SEE.  After  seeing  This 
Monsterpiece  5 out  of  6 will  pull  the  cover  over 
their  head. 


Ray  Sparklin  of  the  Milford  (Del.)  The- 
atres sold  a two-night  benefit  showing  of 
“A  Summer  Place”  to  the  Milford  Hospital 
Student  Nurses  Club. 

• :aps 

School  Supplies  Given  Away  -re- 

The  Community,  Walter  Reade-Sterling 
theatre  in  Kingston,  N.  Y.,  staged  a Back- 
to-School  matinee  on  the  last  Saturday 
in  August.  “Free  School  Supplies  for  Every- 
one” was  advertised;  also  fun  and  prizes, 
plus  Jo-Jo  the  Clown  and  screen  enter- 
tainment. 


Student  Nurses  Rental 


4 


— 160  — 


BOXOFTICE  Showmandiser  ::  Oct.  7,  1963 


BOX  OFFICE 


O O 


I D E 


An  interpretive  analysis  of  lay  and  tradepress  reviews.  Running  time  is  in  parentheses.  The  plus  and 
minus  signs  indicate  degree  or  merit.  Listings  cover  current  reviews,  updated  regularly.  This  department 
also  serves  as  an  ALPHABETICAL  INDEX  to  feature  releases.  © is  for  CinemaScope;  (v)  VistaVision; 
® Panavision;  © Technirama;  (§)  Other  anamorphic  processes.  Symbol  Q denotes  EOXOFFICE  Blue  Ribban 
Award;  © color  photography.  Legion  of  Decency  (LOD)  ratings:  A1 — Unobjectionable  for  General  Patron- 
age; A2 — Unobjectionable  for  Adults  or  Adolescents;  A3 — Unobjectionable  for  Adults;  A4 — Morally 
Unobjectionable  for  Adults,  with  Reservations;  B — Objectionable  in  Part  for  all;  C — Condemned.  For 
listings  by  company  in  the  order  of  release,  see  FEATURE  CHART. 


Review  digest 

AND  ALPHABETICAL  INDEX 


ff  Very  Good;  + Good;  — Fair;  — Poor;  — Very  Poor. 


a 

RJ 

a. 

<i  ± 

E 

i- 

c 

o> 

CL 

O 

3 

“viewed 

Issue 

ID  Rating 

aj 

o 

x 

>* 

>v 

‘re 

O 

E 

O V 
O <U 

_ o 

Parents’ 

Magazine 

-tl 

o Z 
> » 

>. 

re 

E 

E 

al  P 

cc 

h-' 

o 

cc  £ _| 

CO 

> 

u. 

xcc 

zo 

in 

2767  All  the  Way  Home  (103)  Dr 

. . Para 

9-30-63  A2 

+ 

ff 

+ 

4+ 

Arturo's  Island 

(90) 

Drama  (sub 

titles)  

. MGM 

2-23-63  B 

+ 

+ 

+ 

+t 

5+ 

2736  Atom  Age  Vampire  (87)  Ho. 

•Topaz 

6-  3-63 

± 

1+1- 

— B — 

©Ballad  of  a Hussar,  The 


(94)  Operetta  

. Artkino 

7-29-63 

+ 

+ 

2+ 

2739  ©Battle  of  the  Worlds  (84)  SF 

. .Topaz 

6-17-63 

■±2 

1+1- 

2750  ©Beach  Party  (100)  ® Com... 

. . AIP 

7-22-63  A3 

If 

ff 

ff 

+ 

±2 

+ 

9+1- 

2750  Big  Risk,  The  (111)  . .Susp-Dr 

. . . .UA 

7-22-63  A3 

+ 

2+1- 

2718  ©Birds,  The  (120)  Ho  Dr  ... 

. . . Univ 

4-  1-63  A2 

+ 

+ 

ff 

ff 

+ 

ft 

9+ 

2732  Black  Fox  (89)  Doc'y  

5-20-63  Al 

ft 

+ 

ff 

ff 

+ 

8+ 

2733  Black  Gold  (98)  Action  

. . .WB 

5-27-63  Al 

+ 

+ 

+ 

+ 

± 

5+1- 

2732  Black  Zoo  (88)  ® Shock  Dr.... 

. . . AA 

4-29-63  A2 

+ 

+ 

— 

4+3— 

©Bluebeard  (Reviewed  as  Landru) 

(114)  Com-Dr  (subtitles)  ..Embassy 

5-  6-63  B 

ft 

+ 

ff 

=h 

ft 

8+1- 

2705  Bomb  for  a Dictator  (73)  Ac ..  Medallion 

2-18-63 

+ 

1+ 

2727  Break,  The  (75)  Ac  Dr  

. . . .SR 

5-  6-63 

+ 

1+ 

2764  Burning  Court,  The  (102) 

Drama  Trans-Lux 

9-16-63  A2 

+ 

ft 

±: 

+ 

5+1- 

2720  U©Bye  Bye  Birdie  (111)  ® Musical  Col 

4-  8-63  A3 

ft 

ff 

ft 

ff 

+ 

ft 

11+ 

— s- — 

2737 '©Call  Me  Bwana  (103)  Comedy 

. . . UA 

6-10-63  A2 

ft 

ff 

ff 

ff 

+ 

+ 10+ 

Candide  (90)  Satire 

(sub  titles)  

2-18-63  B 

+ 

± 

+ 

3+1- 

2748  Captain  Sindbad  (85)  Adv-Dr.. 

. MGM 

7-15-63  Al 

ft 

+ 

+ 

+ 

ft 

+ 

8+ 

2757  Caretakers,  The  (97)  Melodrama 

. . . .UA 

8-26-63  A3 

ff 

ff 

+ 

— 

6+2- 

2749  Carry  On  Regardless  (87)  Com  Gov.  Films 

7-22-63 

+ 

+ 

2+ 

2743  ©Cattle  King  (89)  West-Dr.. 

. .MGM 

7-  1-63  Al 

+ 

ff 

ft 

7+2- 

2751  ©Checkered  Flag,  The  (83)  Dr. 

. . .MPI 

7-29-63 

+ 

2+1- 

Ciske  the  Rat  (88)  Melodrama 

(sub  titles)  

Bakros 

8-26-63 

+ 

1+ 

2742  ©Cleopatra  (221)  Todd-AO 

Hist-Spectacle  20th-Fox 

6-24-63  B 

ff 

ff 

ft 

ff 

+ 

ft 

11+ 

2705  ©Cleopatra’s  Daughter  (93) 

© Adv  Spectacle Medallion 

2-18-63 

+ 

1+ 

2734  ©Come  Blow  Your  Horn  (115) 

® Comedy  

Para 

5-27-63  A3 

+ 

+ 

ff 

ft 

+ 

7+ 

2719  ©Come  Fly  With  Me  (109) 

® Romantic  Comedy 

MGM 

4-  8-63  A2 

ft 

+ 

ft 

+ 

+ 

+ 

8+ 

2764  Condemned  of  Altona,  The 

(114)  © Drama  20th-Fox 

9-16-63  A3 

ff 

ff 

ff 

ft 

8+ 

2720  ©Critic’s  Choice  (100)  ® Com. 

. . WB 

4-  8-63  A3 

+ 

— 

+ 

+ 

5+3- 

2704  Crooks  Anonymous  (87)  Comedy 

. .Janus 

2-11-63  A3 

ff 

2+ 

Cross  of  the  Living  (90)  Drama. 

. . . Cari 

4-22-63 

+ 

— 

2+2— 

— D— 

2735  Day  in  Court,  A (70)  Eng-dubbed 


Episodes  Ultra 

6-  3-63 

A3 

+ 

±: 

3+3- 

2722  ©Day  of  the  Triffids,  The  (94) 

© Science-Fiction- Horror  AA 

4-15-63 

A2 

ff 

+ 

ff 

+ 

ff 

9+1- 

2753  Defiant  Daughters  (91)  Melodrama . .Times 

8-  5-63 

ff 

2+ 

2718  Dime  With  a Halo  (94)  Com-Dr  . MGM 

4-  1-63 

A3 

+ 

+ 

±: 

6+4— 

2742  ©Donovan’s  Reef  (109)  Com-Dr.  ...  Para 

6-24-63  A2 

ff 

+ 

ff 

+ 

+ 

+ 

8+ 

2751  Double  Deception  (101)  Melodr  UMP0 

7-29-63 

+ 

1+ 

2717  ©Dr.  No  (111)  Adv  Dr  UA 

4-  1-63 

B 

+ 

+ 

ff 

-H- 

ff 

8+ 

2725  ©Drums  of  Africa  (92)  © Adv...  MGM 

4-29-63 

Al 

+ 

— 

+ 

+ 

-f- 

■± 

5+3- 

2721  ©Duel  of  the  Titans  (90)  © Ad ...  . Para 

4-15-63 

A2 

+ 

+ 

— 

5+4- 

2704  During  One  Night  (84)  Dr Astor 

2-11-63 

C 

+ 

1+ 

8/z  (135)  Dr-Fantasy  Embassy 

7-15-63 

A4 

ff 

+ 

+ 

+ 

ff 

8+1- 

2762  ©Erik  the  Conqueror  (90)  © Ad  . AIP 

9-  9-63 

A2 

+ 

+ 

2+ 

2725  ©European  Nights  (82)  Tour  of 

Europe's  night  spots  Burstyn 

5-13-63 

+ 

+ 

+ 

3+ 

2703  Fatal  Desire  (80)  Melodrama Ultra 

2-11-63  A3 

+ 

+ 



2+1- 

Fiasco  in  Milan  (104)  Comedy.  ..  .A-T-U 

5-20-63 

+ 

+ 

±2 

4+2- 

2730  ©55  Days  at  Peking  (150)  © 

Adventure  Drama  AA 

5-13-63  Al 

ff 

+ 

ff 

ff 

ff 

ff 

11+ 

2707  Five  Miles  to  Midnight  (110)  Drama  UA 

2-25-63 

A3 

+ 

+ 

+ 

5+2- 

2708  Five  Minutes  to  Live  (80)  Crime.  .Astor 

2-25-63 

B 

± 

1+1- 

Flamboyant  Sex,  The 

(76)  Drama  Shawn  Int’l 

9-30-63 

+ 

2+1- 

2728  ©Flipper  (92)  Drama  MGM 

5-  6-63 

Al 

ff 

+ 

+ 

+ 

ff 

+ 

8+ 

2744 ©For  Love  or  Money  (108)  Comedy  Univ 

7-  1-63 

B 

ff 

+ 

+ 

ff 

+ 

ff 

9+ 

2708  Four  for  the  Morgue  (84)  Action.. MPA 

2-25-63 

+ 

1+ 

2694  Freud:  The  Secret  Passion  (120) 

Drama  Univ  12-24-62 

A4 

+ 

ff 

ff 

ff 

ff 

ff  n+ 

2729  Fruit  Is  Ripe,  The  (90)  Eng-dubbed 

Melodrama  Janus 

5-13-63 

+ 

1+ 

2749  Fury  of  the  Pagans  (86)  Hist  Spec  Col 

7-22-63 

A2 

1+1- 

— G— 

2737  Garbage  Man,  The  (86)  Com-Satire. . CDA 

6-10-63 

+ 

1+ 

2738  ©Gathering  of  Eagles,  A (115) 

BOXOFFICE  BookinGuide  ::  Oct.  7.  1963 


In  the  summary  ft  is  rated  2 pluses,  — as  2 minuses. 


2*  " 

re  p 

G-  ,E 

f— 

° - § | 

O 

13 

rviewed 

Issue 

)D  Rating 

>v 

o 

$= 

O 

O CD 

11 
o g 

o 

I'l 

>s 

E 

E 

ol  \Z  cc  h- 

o 

cc  5.  _j 

CD 

> 

Ll. 

X cc 

z c 

in 

Air  Drama  

. . . . Univ 

6-10-63  Al 

ff 

+ 

ff 

+ 

ft 

ff 

10+ 

2741  Get  On  With  It  (88)  Comedy. 
2766  ©Giant  of  Metropolis,  The 

Governor 

6-24-63 

+ 

i+ 

(91)  Sc-Fiction  Se.en  Arts 

9-23-63 

+ 

i+ 

2753  ©Gidget  Goes  to  Rome  (101)  Com  .Col 

8-  5-63  Al 

ff 

ff 

+ 

+ 

+ 

8+1- 

2738  Girl  Hunters,  The  (103)  ® Cr.. 

Colorama 

6-10-63 

+ 

+ 

+ 

+ 

5+1- 

Golden  Plague,  The  (95) 

Melodrama  (sub-titles)  . . . . 

. . Bakros 

8-26-63 

ff 

2+ 

Great  Battle  of  the  Volga,  The 

(75)  Doc'y  

. Artkino 

6-10-63 

+ 

1+ 

2724  ©Great  Escape,  The  (168)  ® Dr UA 

4-22-63  Al 

ff 

ff 

ff 

ff 

ff 

ff  12+ 

2752  Greenwich  Village  Story 

(95)  Drama  Shawn  Inti 

7-29-63 

+ 

+ 

+ 

4+1- 

Grown-Up  Children  (75)  Comedy 

. Artkino 

5-13-63 

1+1- 

— H— 

Hand  in  the  Trap  (90)  Drama. 

. . .Angel 

8-  5-63 

ff 

ff 

5+1- 

2751  Harbor  Lights  (68)  Ac  Dr.  . . . 

20th-Fox 

7-29-63  A2 

— 

2+3- 

2759  ©Haunted  Palace,  The  (85)  ® 

Dr.  AIP 

9-  2-63 

ff 

ff 

ff 

6+ 

2758  Haunting,  The  (112)  ® Mys-Dr . . MGM 

8-26-63 

ff 

■±: 

+ 

+ 

ff 

+ 

8+1- 

2750  Heavens  Above  (105)  Com... 
2726  ©Hercules  and  the  Captive 

. . .Janus 

7-22-63  A3 

ff 

+ 

4+1- 

Women  (93)  © Adv  

. Woolner 

4-29-63  Al 

+ 

1+ 

Hidden  Fortress,  The  (90)  Melodr.  . Albex 

7-29-63 

+ 

+ 

2+ 

2762  Hootenanny  Hoot  (91)  Folk  Mus..MGM 

9-  9-63 

+ 

+ 

+ 

3+ 

2716  House  of  the  Damned  (62)  © 

Suspense  Drama  

House  on  the  Front  Line, 

20th-Fox 

3-25-63  A2 

+ 

2+1- 

The  (105)  War  Drama 

. Artkino 

9-23-63 

ff 

2+ 

2686  ©How  the  West  Was  Won  (165) 

Cinerama 

Historical  Drama MGM- 

Cinerama 

11-26-62  Al 

ff 

ff 

ft 

ff 

ff 

ff 

12+ 

2729  Hud  (112)  ® W’n  Drama  . . . 

....  Para 

5-13-63  A3 

ff 

+ 

ff 

ff 

ff  9+ 

2714  ©I  Could  Go  on  Singing 


(99)  ® Drama/Songs  UA 

3-18-63 

A3 

+ 

-4- 

ff 

ff 

+ 

+ 

8+1- 

Idiot,  The  (165)  Melodrama.  .Shochiku 

5-20-63 

+ 

ff 

5+2- 

2747  ©In  the  Cool  of  the  Day 

(88)  ® Drama MGM 

7-15-63 

B 

— 

ff 

± 

5+4- 

2765  In  the  French  Style  (105)  Drama.. Col 

9-23-63 

A3 

ff 

ff 

ff 

+ 

+ 

ff 

10+ 

2765 ©Invincible  Gladiator,  The 

(96)  Adv  Spec  Seven  Arts 

9-23-63 

+ 

1+ 

2761  Invitation  to  Murder  (65) 

Sus  Melodr  Atlantic 

2740  ©Irma  La  Douce  (146)  ® Com UA 

9-  9-63 
6-17-63 

B 

+ 

ff 

+ 

ff 

ff 

+ 

1+ 

9+1- 

2724©lsland  of  Love  (101)  ® Comedy.. WB 

4-22-63 

B 

+ 

ff 

+ 

± 

7+3- 

2723  ©It  Happened  at  the  World's  Fair 

(105)  ® Com-Romance/Songs.  . MGM 

4-22-63 

A2 

+ 

+ 

+ 

± 

5+2- 

2737  ©Jason  and  the  Argonauts  (104) 


Dynamation  Fantasy  Adv  

. . Col 

6-10-63 

Al 

+ 

+ ff  + 

+ ff  8+ 

2741  Just  for  Fun  (72)  Teenage  Mus. . 

. . . Col 

6-24-63 

A2 

± 

± 

2+3- 

2764  Just  Once  More!  (78)  Melodrama. 

.Janus 

9-16-63 

ff 

2+ 

— K— 

2740  ©King  Kong  vs.  Godzilla  (91) 


Horror  Spoof  

Univ 

6-17-63 

Al 

+ 

+ 

+ 

— 

5+3- 

2754  ©Kiss  of  the  Vampire  (88)  Hor 

— L— 

2715  ©Lafayette  (110)  © 70 

-Dr.  . Univ 

8-  5-63 

A2 

ff 

ff 

+ 

5+ 

Historical  Drama  

....  Maco 

3-25-63 

Al 

ff 

+ 

ff 

+ 

6+ 

2698  l|©Lawrence  of  Arabia  (204) 

Super  ® 70  Adv.  Drama 

Col 

1-21-63 

A2 

ff 

ff 

ff 

ff 

ff 

ff 

12+ 

Lazarilla  (100)  Com-Dr 

. . . . Union 

5-13-63 

A2 

+ 

+ 

ff 

4+ 

2755  ©Leopard,  The  (165)  © 

Period  Drama  

20th-Fox 

8-19-63 

A3 

ff 

ff 

ff 

ff 

+ 

9+ 

2752  Lilies  of  the  Field  (94)  Drama....  UA 

7-29-63 

Al 

ff 

+ 

+ 

ff 

ff 

8+ 

2736  List  of  Adrian  Messenger,  The 

(98)  Mystery  Drama  . . . 

Univ 

6-  3-63 

Al 

+ 

+ 

ff 

-±_ 

ff 

ff 

9+1- 

2674  41  Longest  Day,  The  (180) 

© War  Drama  

20th-Fox 

10-15-62 

Al 

ff 

ff 

ff 

ff 

ff 

ff 

12+ 

2741  L-Shaped  Room,  The  (124) 

Drama  

Col 

6-24-63 

A4 

+ 

ff 

ff 

+ 

ff 

ff 

10+ 

2758  Lord  of  the  Flies  (90)  Drama 
2694  Lo.e  in  a Hot  Climate 

Cont'l 

8-26-63 

+ 

+ 

-f- 

3+1- 

(70)  Romantic  Drama 

. .Hoffberg  12-24-62 

+ 

1+ 

2712 ©Love  Is  a Ball  (111)  ® Comedy.  . UA 

3-11-63 

A3 

ff 

+ 

ff 

ff 

+ 

9+1- 

2687  Lovers  on  a Tight  Rope  (S3) 

Suspense  Drama  

Ellis 

12-  3-62 

B 

+ 

2+1- 

— M— 

2715  ©Magic  Voyage  of  Sinbad,  The 

(79)  © Adv  Spect 

Filmgroup 

3-25-63 

+ 

1+ 

2728  ©Magnificent  Sinner  (91) 

Eng-dubbed  Period  Drama.. 

Film-Mart 

5-  6-63 

A3 

+ 

4+3- 

2730  Maid  for  Murder  (89)  Comedy 

. . . .Janus 

5-13-63 

ff 

2+ 

2739  ©Main  Attraction,  The  (85) 

Dr.  .MGM 

6-17-63 

B 

+ 

+ 

+ 

+ 

6+2- 

5 


REVIEW  DIGEST 

AND  ALPHABETICAL  INDEX 


In  the  summary  t+  is  rated  2 pluses.  — as  2 minuses 


t Very  (iood;  f Ciood;  — Fair;  — Poor;  — Very  Four. 


= 

>» 

1!  3 

>v 

Q 

O 

O OJ 

'i  g 

o 

X 

s 

o S’ 

m 

> 

lZ 

xc 

5-20-63 

+ 

4-  8-63  A1 

44 

+ 

44 

± 

6-17-63  B 

+ 

+ 

44 

2+2 

8-12-63  A3 

44 

44 

+ 

9-  9-63 

44 

+ 

44 

44 

12-  3-63  B 

+ 

5-20-63 

+ 

3-25-63  A3 

-H- 

+ 

44 

4-  8-63  A1 

+ 



44 

+ 

4-15-63  A4 

+ 

44 

= 

6-  3-63  A1 

± 

+ 

44 

+ 

8-26-63  A1 

44 

+ 

44 

+ 

9-  2-63 

4+ 

7-15-63  A2 

+ 

zt 

8-  5-63  A2 

44 

— 

+ 

8-26-63 

4+ 

44 

3-11-63  A1 

+ 

2+2 

44 

44 

9-30-63 

-4- 

+ 

+ 

9-16-63 

2± 

8-19-63 

2+2 

9-  2-63 

44 

-f- 

44 

44 

2-25-63  A3 

+ 

+ 

44 

44 

1-21-63  B 

+ 

3-11-63 

2+2 

5-20-63  A1 

44 

2+2 

44 

+ 

9-  2-63  B 

44 

+ 

+ 

44 

7-22-63 

zt 

4-15-63  B 

+ 

+ 

9-  9-63 

+ 

Hh 

4-22-63  A2 

+ 

+ 

44 

+ 

6-10-63 

+ 

+ 

9-23-63 

44 

5-  6-63 

+ 

44 

7-  1-63  A2 

5-27-63  A2 

+ 

7-  8-63  C 

+ 

5-27-63  A3 

Hh 

+ 

8-  5-63 

+ 

3-25-63  A1 

+ 

44 

44 

12-  3-62  A3 

44 

+ 

5-27-63 

2+2 

+ 

- 

9-16-63 

44 

7-  8-63 

2+2 

+ 

+ 

8-26-63  B 

+ 

— 

+ 

9-23-63 

44 

+ 

44 

10-  1-62  A1 

+ 

- 

44 

+ 

9-24-62  A2 

+ 

+ 

44 

2+2 

2-  4-63  A3 

+ 

4-15-63  A3 

+ 

2+2 

44 

8-19-63 

-4- 

11-12-62 

+ 

+ 

+ 

12-17-62 

9-30-63  A3 

44 

44 

44 

44 

4-29-63 

+ 

2+2 

7-  8-63  A2 

+ 

44 

44 

6-  3-63  A1 

+ 

— 

44 

44 

8-12-63 

+ 

1-28-63 

— 

+ 

2-18-63  C 

44 

44 

+ 

12-10-62 

-4- 

7-15-63  B 

+ 

— 

+ 

+ 

" <*  s • - 

re  ra  i a)  ro 

0.5,20 


2732  Man  and  His  Woman  (S3)  Dr.  . Starkey-SR 
2720  Man  From  the  Diners'  Club.  The 

(96)  Farce  Comedy  Col 

2739  ©Marilyn  (S3)  © Compilation  20th-Fox 

©Marriage  of  Figaro.  The  (105) 

Fr.  Classic  Union 

2761  ©Mary.  Mary  (126)  Comedy  WB 

26S7  Maxime  (93)  Comedy-Drama Ellis 

2731  ©Mill  of  the  Stone  Women  (94) 

Horror  Drama  Parade 

2715  Mind  Benders.  The  (99)  Dr AIP 

2719  ©©Miracle  of  the  White  Stallions 

(11S)  Drama  BV 

2721©Mondo  Cane  (102)  Documentary.  . Times 
2735©Mou;e  on  the  Moon.  The 

(82)  Comedy  Lopert 

2758  Murder  at  the  Gallop  (SI) 

Mystery-Corn  MGM 

2670  Murder  Can  Be  Deadly 

(63)  Sus.  Melodr  Colorama 

2748  Murder  on  the  Campus 

(61)  Mys-Melo  Colorama 

My  Name  Is  Ivan  (97)  Melodr.  .Sig  Shore 

My  Hobo  (98)  Comedy  Toho 

2712  ©My  Six  Loves  (101)  Comedy ....  Para 

2767  ©My  Son,  the  Hero  (111)  Ac  Dr.  . UA 

— N — 

2765  ©Nature's  Sweethearts  (63) Ikay 

2755  ©Nero's  Mistress  (86)  © 

Period  Comedy  MFI 

2760  ©New  Kind  of  Love,  A (110)  Com  ..  Para 
2708  ©Nine  Hours  to  Rama  (125) 

© Suspense  Drama  20th-Fox 

2697  No  Exit  (85)  Drama  Zenith 

2711  No  Time  to  Kill  (70)  Melodr.  . . ADP-SR 

2732  ©Nutty  Professor,  The  (107) 

Comedy  Para 

— 0 — 

2759  ©Of  Love  and  Desire 

(97)  Drama  20th-Fox 

Of  Love  and  Lust  (109)  Com-Dr  F-A-W 

2722  Operation  Bikini  (84)  War  Dr... AIP 

2761  Ordered  to  Lo.e  (65)  Drama.  .Transocean 

— PQ— 

2723  Paranoiac  (80)  Mystery  Dr Univ 

Pickpocket  (75)  Drama  Delahaye 

2766  Pair  of  Briefs,  A (90)  Comedy.  . . Davis 
2727  Pillar  of  Fire  (75)  Eng-dubbed 

War  Action  Drama Noel  Meadow 

2744  Play  It  Cool  (74)  Teenage  Mus AA 

2734  ©Playboy  of  the  Western  World, 

The  (100)  Corn-Drama Janus 

2745  Please,  Not  Now! 

(74)  © Rom-Com  20th-Fox 

2733  Police  Nurse  (64)  Action 20th-Fox 

2753  Prelude  to  Ecstasy  (84)  Sus  Melo  Manson 

2716  ©PT  109  (140)  ® War  Dr WB 

2687  Quare  Fellow,  The  (85)  Drama.  ..  .Astor 
2733  Quick  and  the  Dead,  The  (90) 

War  Drama  Beckman 

— R— 

2765  ©Rage  of  the  Buccaneers 

(90)  © Colorama 

2746  Raiders  of  Leyte  Gulf 

(80)  Ac-Dr  Hemisphere 

2757  ©Rampage  (98)  Adv-Drama WB 

2765  Reach  for  Glory  (89)  War  Dr Col 

2760  Reluctant  Saint,  The  (105) 

Drama  Davis-Royal 

2667  Requiem  for  a Heavyweight  (87) 

Drama Col 

2701  ©Rice  Girl,  The  (90)  © Drama.  . Ultra 

2722  Rififi  in  Tokyo  (89)  Cr  Dr MGM 

2755  Right  Hand  of  the  Devil,  The 

(72)  Farce  Cinema-Video 

2681  ©Roommates  (91)  Comedy.  . . . Herts-Lion 
2692  Run  Across  the  River  (74)  Ac.. Citation 

2768  ©Running  Man,  The  (103)  ® Dr  . Col 

— S — 

2725  Sadist,  The  (94)  Psycho  Dr.  ...  Fairway 

Sanjuro  (96)  Adv-Dr Toho 

2736  ©Savage  Sam  (103)  Outdoor  Com.  . . . BV 
Secrets  of  the  City  (88)  Melodr  . Bakros 
2699  Seducers,  The  (88)  Melodrama.  . . . Brenner 
7 Capital  Sins  (113) 

Episode  Comedy  (sub  titles)  Embassy 
2689  Seven  Daring  Girls  (76)  Action  Manson 
2748©Shock  Corridor  (101)  Psycho-Dr.  .AA 
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2721  Showdown  (79)  Western  Univ 

2756  ©Siege  of  the  Saxons  (85)  Adv  Dr. . . Col 

2731  Sin  You  Sinners  (73)  Melodr ....  Brenner 
2731  ©Slave,  The  (102)  © Adv MGM 

2757  Small  World  of  Sammy  Lee, 

The  (105)  Com-Dr Seven  Arts 

2684  Smashing  of  the  Reich  (89) 

Documentary  Brigadier 

2735  Sparrows  Can’t  Sing 

(93)  Comedy Janus 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  UMPO 

2709  ^©Spencer’s  Mountain 

(118)  ® Drama WB 

Stray  Dog  (122)  Drama Toho 

2727  Stripper,  The  (95)  © Dr 20th-Fox 

2744  ©Summer  Magic  (108)  Period  Com..BV 
Sundays  and  Cybele  (110)  Dr  Davis-Royal 

2728  ©Sword  of  Lancelot  (reviewed  as  Lancelot 

and  Guinevere)  (116)  ® Adv  Dr  Univ 
— T — 

2730  ©Tammy  and  the  Doctor  (89) 

Comedy-Drama  Univ 

2745  ©Tarzan’s  Three  Challenges 

(92)  © Adv-Dr  MGM 

©Temptress  and  the  Monk,  The 

(87)  Drama  Hakim 

2762©Terror,  The  (81)  © Horror AIP 

Third  Lover,  The  (85)  Drama.  .Atlantic 
2740  ©13  Frightened  Girls  (89) 

Action  Mystery  Col 

2704  30  Years  of  Fun  (85)  Comedy 

Compilation  20th-Fox 

2753  This  Sporting  Life  (129)  Dr....Cont’l 
Three  Fables  of  Love  (76) 

Episode  Comedy  Janus 

2760  Three  Stooges  Go  Around  the  World  in  a 

Daze,  The  (94)  Comedy  Col 

2738  ©Thrill  of  It  All  (108)  Com Univ 

2747  ©Ticklish  Affair,  A 

(89)  ® Rom-Com  MGM 

Time  Out  for  Love  (91)  Drama.  .Zenith 
2692  To  Kill  a Mockingbird  (129)  Dr.  . Univ 

2746  Toys  in  the  Attic  (90)  ® Drama.  . . . UA 

2746  Traitors,  The  (71)  Spy  Dr Univ 

2696  Trial  and  Error  (91)  Comedy.  ...  MGM 

2710  Trial,  The  (118)  Drama  Astor 

2767  ©Twice  Told  Tales  (119)  Horror.. UA 

2768  Twilight  of  Honor  (105)  ® Dr....  MGM 
Two  Daughters  (114)  Com-Dr ...  .Janus 

— UV— 

2718  4£©Ugly  American,  The  (120)  Dr.. Univ 
2752 ©Violated  Paradise  (67)  Doc.... Times 
2759  Violent  Midnight 

Sus.  Melodr  Times  Film 

2756  ©V.I.P.s,  The  (119)  ® Drama..  MGM 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB 

We  Have  Only  One  Life  (90) 

Rom  Melo  Greek 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2765  What  a Woman ! 

(92)  Films  Around  the  World 

2766  ©Wheeler  Dealers,  The 

(106)  ® Comedy  MGM 

When  a Woman  Ascends  the  Stairs 

(111)  Melodr  Tojo 

2706  Wild  Is  My  Love  (74)  Drama.  . Mishkin 
Winter  Light  (80)  Drama 

(sub  titles)  Janus 

2743  Wild  Guitar  (S7)  Musical ..  Fairway  Int’l 

2754  Wives  and  Lovers  (103)  Com Para 

2749  ©Women  of  the  World  (107)  Doc  Embassy 
2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

2723  Wrong  Arm  of  the  Law,  The  (91) 

Farce-Comedy  Cont'l 

— XYZ— 

2768  ©"X” — the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction . . Amer  Int'l 
2726  Yellow  Canary,  The  (93) 

© Mystery  Drama  20th-Fox 

2734  Young  and  the  Brave,  The 

(84)  War  Action  MGM 

2742  ©Young  Racers,  The  (84)  Ac-Dr..  AIP 
2745  ©Your  Shadow  Is  Mine  (90)  Dr  Cont’l 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  for  CinemaScope; 
® VistaVision;  ® Panavision;  <t  Techniramo;  © Other  anamorphic  processes.  Symbol  {j  denotes  BOXOFFICE 
Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
key  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  f || 

AMERICAN  INT  L | || 

BUENA  VISTA  | 

COLUMBIA  | || 

CONTINENTAL  | j| 

California  (86)  W.  .806 

Jock  Mahoney,  Faith  Domergue 

The  Balcony  (84)  D 

Shelley  Winters,  Peter  Falk, 

Lee  Grant 

MARCH 

Operation  Bikini  (84)  ....Ac.. 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102)  . . D . .807 
Frederick  O’Neal,  Annalena 
Lund  (Special  release) 

t ©Miracle  of  the  White 
Stallions  (118)  D . 141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciscus 

The  Mam  From  the  Diners’ 

Club  (96)  C .718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

The  Wrong  Arm  of  the  Law  (91)  C.  . 

Peter  Sellers,  Lionel  Jeffries 

APRIL 

©The  Day  of  the  Triffids 

(94  © Ho..  6301 

Howard  Keel.  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  D.  .802 

Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  . .Ac.  .805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

AVW 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.  .6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.  808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell.  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  . . CD . .144 
Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

Q©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad.  722 

Todd  Armstrong,  Nancy  Kovack 

©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth,  Michael  Ifuhl 

JUNE 

©55  Days  at  Peking 

(150)  © 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  in  May) 

©The  Terror  (81)  © ....Ho.. 804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ...  CD  . 144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My.  .Ac.  .001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M.  .003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (See  Misc. 
DAVIS-ROYAL) 

This  Sporting  Life  (126)  . ...D.. 

Richaid  Harris,  Rachel  Roberts 

JULY 

©Beach  Party  (100)  ® C..810 

Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funicello 

©Gidget  Goes  to  Rome  (101)  C.  002 

James  Darren,  Cindy  Carol 

Lord  of  the  Flies  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Edwards,  Roger  Elwin 

! AUGUST 

©The  Gun  Hawk  (91)  Ac.  .6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D.  .6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.  812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  . D .005 

Jean  Seberg,  Stanley  Baker 

Around  the  World  in  a Daze 
(94)  C 009 

The  Three  Stooges 

SEPTEMBER 

Shock  Corridor  (101)  . D.  .6305 

Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 

©“X"— The  Man  With  the 

X-Ray  Eyes  (80)  SF  .809 

Ray  Milland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M..  813 

Cliff  Richard,  Lauri  Peters 

The  Old  Dark  House  (86)  . D . 007 

Tom  Poston.  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.  .008 

Kerr  in  Mathews,  Nad'a  Gray 

©The  Running  Man  (103).  D 006 

Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

Billy  Liar  (98)  CD.  . 

Tom  Courtenay 

OCTOBER 

©Gunfight  at  Comanche 

Creek  (..)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  CD.. 

Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.  . 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey  (145) . . D . 
True  Life  Adventure 

©Under  the  Yum  Yum 
Tree  (110)  C Oil 

Jack  Lemmon,  Ca:ol  Lynley, 

Dean  Jones,  Edie  Adams 

©Mediterranean  Holiday  (70)  Doc.  . 
Narrated  by  Burl  Ives 

Black  L:ke  Me  (.  .)  

James  Whitmore 

NOVEMBER 

©Black  Sabbath Ho  . .815 

Boris  Karloff,  Mark  Damon 

Maniac  D . .814 

Leticia  Roman,  John  Saxon 

©The  Sword  in  the  Stone ..  An  . . 148 

Cartoon  feature 

Thomasina  (..)  Ac.. 

©The  Cardinal  (111)  ® D . 

Tom  Tryon,  Romy  Schneider 

Ladies  Who  Do  ( . . ) 

Robert  Mo.  ley 

The  Love  Goddesses  ( . . ) . . Anth  . . 

DECEMBER 

War  Madness  D 

Tony  Russell,  Baynes  Barron, 
Judy  Dan 

©Masque  of  the  Red 

Death  ® Ho . . 

Vincent  Price 

Congo  Vivo  Ad.. 

Jean  Seberg.  Gabriele  Frezetti 

The  Victors  ® D 

Vincent  Edwards,  Melina  Mercouri. 
Jeanne  Moreau,  Romy  Schneider 
Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C 

Peter  Rel’ers 

COMING  1 
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FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


' Rory  Calhoun.  Marina  Berti 

:r 

v— 1 Love  at  Twenty  (113)  . . .D. 

2=  (French)  . .Jean  Pierre.  Leaud, 
”5  Marie. France  Pisier 


Kenny  Delmar.  Robert  Gentile 


The  Law  (126)  D. 

( Italian) . . Gina  Lollobrigida 

©The  Bear  (86)  C. 

(Eng-dubbed)  . . Penato  Raseel 
Fnmcis  Blance-Gocha 


The  Passionate  Th  ef  (100) . C.  .307 
(Eng-dubbed)  . .Anna  Magnani 

>-  ©Bluebeard  (114)  CD. .311 

<1  (Dig-dubbed)  . . Michele  Morgan, 

? | Danielle  Darrieux 

(Reviewed  as  “Landru”) 


Gentle  Art  of  Murder  (122)  . . D . .215 

(French)  ..  Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doc  . 318 

Narrated  by  Peter  Ustinov 


I 


9/2  (135)  D .317 

(Italian)  . Marcello  Mastroianni, 
Claudia  Cardinale.  Anouk  Aimee 


©Three  Penny  Opera  (.  .)  © D.  .313 

Sammy  Davis  jr. , Curt  Jurgens, 
Hildegarde  Neff,  June  R.tchie 

The  Conjugal  Bed  (..)....  D . . 
(Italian)  . .Ugo  Tognazzi. 

Marina  Vlady,  Walter  Giller 


The  Light  Fantastic  (84) . . D 308 

Danielle  Darrieux 

Only  One  New  York Doc . . 


5 

l 

fit 

l 

5 

Type 

Rel. 

No. 

PARAMOUNT  | £* 

r-  “ z 

20TH-FOX  I 

F—  ocz 

UNITED  ARTISTS  | ^ 

h-  CCZ 

©Seven  Seas  to  Calais 

(102)  © D.  .309 

Rod  Taylor,  Keith  Michell 

©Follow  the  Boys  (95)  ® CD.. 320 

Connie  Franc.s,  Paula  Prentiss, 
Dany  Robin,  Russ  Tamblyn 

©The  Courtship  of  Eddie's  Father 
(117)  © C . .321 

Glenn  Ford.  Shirley  Jones 

©Papa’s  Delicate  Condition 

(98)  C.  .6212 

Jackie  Gleason.  Glynis  Johns, 
Laurel  Goodwin,  Chas.  Ituggles 

30  Years  of  Fun  (85)  C..308 

Comedy  compilation . . Charlie 
Chaplin,  Buster  Keaton 

House  of  the  Damned 

(62)  © D . .313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D 6306 

Sophia  Loren,  Anthony  Perkins 

©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Kovack 

©Love  Is  a Ball  (111)  ®.  C.  .6309 

Glenn  Ford,  Hope  Lange 

©Come  Fly  With  Me 

(109)  ® C 322 

Dolores  Hart,  Hugh  O'Brian,  Pamela 
Tiff.n.  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(105)  © C/M..  323 

Elvis  Presley,  Joan  O'Brien 

Rififi  in  Tokyo  (89)  D . .324 

Karl  Boehm.  Barbara  Lass 

©My  Six  Loves  (101)  ...©..6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125  © D 307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 

©1  Could  Go  on  Singing 

(99)  © D/M.. 6311 

Judy  Garland,  Dirk  Bogarde 

©In  the  Cool  of  the  Day 
(88)  © D..325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.  .327 

Frankie  Avalon,  Mariette  Hartley 

Hud  (112)  © 0D.  .6216 

Paul  Newman,  Patricial  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My  .315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad  . 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan's  Three  Challenges 

(92)  © Ad..  333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.  .330 

Chuck  Connors,  Luke  Halpin 
©Main  Attraction, 

The  (85)  D.  .070 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © D .309 

Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  Todd-AO  . . HiD 

Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103)  C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac  . 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv.,328 

Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  © C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  . .C/D.  .318 

Rarbara  Luna.  Paul  Langton 

©Donovan's  Reef  (109)  . . Ad  . 6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

vyiThe  Longest  Day 
(ISO)  © D.  .221 

All-Star  east 
general  release 

Harbor  Lights  (68)  © ...Ac  . 317 
Miriam  Colon,  Curt  Jurgens 

©The  Great  Escape 

(168)  © Ac..  6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  © C.  .6313 
Jack  Lemmon,  Shirley  MacLaine, 
Herschel  Bernardi 

The  Young  and  the  Brave 

(84)  Ac..  336 

Rory  Calhoun,  Wm.  Itendix,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . . . M . .406 

Tire  Brothers  Four.  She!)  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  © C.  6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie's  Great  Adventure 

(103)  D . .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © . .0.311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Deion 
(Special  release) 

Toys  in  the  Attic  (90)  ®.  .D.  .6316 

Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mimieux 

The  Caretakers  (97)  D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janis  Paige 

©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom. 

Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  C/D  . . 402 

El  zabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martinelli, 
Margaret  Rutherford,  Rod  Taylor 

©The  Young  Swingers 

()  © M.  .325 

Rod  Lauren,  Molly  Bee 

Lilies  of  the  Field  (94)  . . D.  .6321 
Sidney  Poitier,  Lilia  Skala 

Tiko  and  the  Shark  (107  . D..407 

Tahitian  Cast 

©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 
(..)  © Ad  . 408 

Twilight  of  Honor  (..)  ...  D . 409 

Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103)  . . C . .6303 

Janet  Leieh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C.  .6304 

Patd  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D .312 

Sophia  Loren.  Maxmillian  Schell 

©Marilyn  (S3)  © Doc  . 302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©.  D.  .326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © . D .311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H 6318 
Vincent  Price.  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (100)  D.. 

Susan  Hayward,  Michael  Craig, 
Diane  Baker,  Edward  Judd 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendariz,  Jacqueline 
Sassard 

MGM’s  Big  Parade  of 
Comedy  ( . . ) C .410 

Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  . D..411 

Richard  Harrison,  Loredana  Nusciak 

©The  Wheeler  Dealers  (106).. 404 

James  Gamer,  Lee  Remick 

All  the  Way  Home  (103) ..  D . .6307 

Robert  Preston,  Jean  Simmons 

©Fun  in  Acapulco  (97)  M. 6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She’s  Mine 

( .)  © C .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ©.CD.. 6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 

©The  Prize  © D . 

Paul  Newman,  Edward  G.  Robinson, 
Elke  Sommer 

Who's  Minding  the 

Store?  (..)  C 6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C 6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  © C.  . 

Doris  Day,  James  Gamer 

©Kings  of  the  Sun  Ad.. 

Yul  Brynner,  George  Chakiris 

©Sunday  in  New  York  © . . C.  . 
Cliff  Robertson,  Jane  Fonda, 
Rod  Taylor 

Children  of  the  Damned  . D . 

Ian  Hendry,  Alan  Badcl 

©Paris  When  It  Sizzles.  . CD . 6314 
William  Holden,  Audrey  Hepburn 

Lady  in  a Cage  (93) D.  .6311 

Olivia  de  Havilland 

©Love  With  the  Proper 

Stranger  C . . 6312 

Natalie  Wood,  Steve  McQueen 

©The  Man  in  the  Middle  ©..D.. 
Robert  Mitchum,  France  Nuyen 

The  Ceremony  (108)  D . . 

Laurence  Harvey.  Sarah  Miles 
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FEATURE  CHART 


UNIVERSAL 


F—  CC.ZL 


IWARNERI 


BROS. 


QTo  Kill  a Mockingb  rd 

(129)  D . .6306 

Gregory  Peck,  Mary  Badliam, 

Phillip  Alford,  John  Megna 


cc  z 


©The  Birds  (120)  D..6307  ©Crit  c's  Choice  (100)  0 C. .259 

Rod  Taylor,  Tippi  Hedren  Bob  Hope,  Lucille  Ball 

Suzanne  Pleshette,  Jessica  Tandy 

Q©The  Ugly  American 

(120)  D . 6308 

Marlon  Brando,  Sandra  Church,  Eliji 
Okada,  Pat  Hingle,  Jocelyn  Brando 


Paranoiac  (SO)  D..6309 

Janette  Scott.  Oliver  Reed, 

Sheila  Burrell 


©Island  of  Love  (101)  © C..264 
Robert  Preston,  Tony  Randall, 
Georgia  Moll 


Showdown  (79)  00.. 6310 

Audie  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD..  6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  © Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aherne 


©A  Gathering  of  Eagles 

(115)  D .6313 

Rock  Hudson,  Rod  Taylor 
The  L:st  of  Adrian  Messenger 

(98)  My..  6315 

(TOA  Hollywood  Preview  May  29) 
Geo  ge  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC..  6314 

Michael  Keith.  Harry  Holcomb 
©The  Thrill  of  It  All 

(ICS)  C..6316 

Doris  Day,  James  Garner, 

Arlene  Francis,  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Pa.t'ick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D . .6301 

Montgomery  Clift,  Susannah  York, 
(General  release)  


©Kiss  of  the  Vampire 

(88)  Ho..  6318 

CliTord  Evans,  Jennifer  Daniels, 
Ed.vard  De  Souza 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBain 


4}©Spencer’s  Mountain 

(118)  © D . .265 

Henry  Fonda,  Maureen  O'Hara, 
James  MacArthur.  Wally  Cox, 

Donald  Crisp,  Mimsy  Farmer 

©PT  109  (140)  © D.  266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 


©The  Castilian  (129)  © AD  . 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  Valli 

Wall  of  Noise  (112)  Ac.  .351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©For  Love  or  Money  (108)  C.  .6319 
Kirk  Douglas,  Mitzi  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Rampage  (98)  Ad  353 

Robert  Mitchum,  Elsa  MartinelU, 
Jack  Hawkins 


©Dark  Purpose  (..)  D 

Shirley  Jones,  Rossano  Brazzi, 
George  Sanders 
Pre-release 


©Charade  © MyC.. 

Cary  Grant.  Audrey  Hepburn, 
Walter  Matthau,  James  Coburn 


©Man’s  Favorite  Sport?  C 

Rock  Hudson,  Paula  Prentis, 
Maria  Perschy 


©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (..)..  CD  . . 
Troy  Donahue,  Connie  Stevens 


©Four  for  Texas D . . 356 

Frank  Sinatra.  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 


America  America  D 

Stathis  Giallelis,  Elena  Karam 


nei. 

Date 

A.DT>7  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland.  Ellen  Schwiers 

ASTOR  (APEX) 

l ha  Quare  Fellow  (85)  D Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Fi  e Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash.  Donald  Woods 

1 he  Trial  (118)  D Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  E’sa  Martinelli 
ATLANTIC  PICTURES 
West  End  Jungle  (60)  ..  Doc  ..  Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  . M . .Jun  63 

Robert  Beatty,  Lisa  Daniely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc.  . May  63 

Nar  ation  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C . Jun  63 

Toney  Naylor.  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho.  Jul  63 

Aram  Katcher,  Lisa  McDonald 

COLORAMA 

The  Girl  Hunters  (103).  .My.  .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My.  July  63 

L'z  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Stakeout  (81)  D . . Dec  62 

Bing  Russell,  Bill  Hale 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 

As  Nature  Intended  (64)  D . May  63 
. Pamela  Green 

DAVIS-ROYAL 

The  Reluctant  Saint  (105)..  CD.. 
Maximilian  Schell,  Ricardo  Montalban 
The  L-Shaped  Room 

(124)  D . Jun  63 

Lesli  ■ Caron,  Tom  Bell 
ELLIS 

Two  Before  Zero  (78)  . . Doc . . Oct  62 
Lovers  on  a T ght  Rope 

(83)  D Dec  62 

\nnie  Girardot.  Francois  Perier 
EMERSON  FILM  ENTERPRISES 
A Swingin'  Affair  (85)  . . M . . May  63 
Arline  Judge,  Bill  Wellman  jr. , 

Dick  Dale  & the  Dell  Tones 
©The  King's  Musketeers 

(96)  Ac..  Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 
Two  Living,  One  Dead 

(..)  D.. Jul  63 

FAIRWAY  INT'L 

The  Sadist  (94)  Ac..  Jun  63 

Arch  Hall  jr.,  Helen  Hovey 

FILMGROUP 

©Mermaids  of  Tiburon 


MISCELLANEOUS 


(75)  © Ad.  . Dec  62 

Diane  Webber,  George  Rowe 
GOVERNOR 
Carry  On  Regardless 

(87)  C . Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88) . .C.  .Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 
HERTS-LION  INT'L 
Escape  to  Berlin  (75) . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(80)  Ho  Aug  63 

Ituss  Harvey 

©Gorilla  (90)  © Dr  Sep  63 

Gia  Retry 

JANUS 

Crooks  Anonymous  (87)  . . C . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90)  . . D . . 

(Eng-dubbed)  . . Scilla  Gabel 
Maid  for  Murder  (89)  . . C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD  Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparro.vs  Can’t  Sing 

(93)  C . Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (105)  . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  . . . D.  . Dec  62 

Nnclla  Dierking,  Maik  Saegers 
LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C Jun  63 

Margaret  Rutherford,  Terry-Thomas 
MACO  FILM  CORP. 

©Lafayette  (110) 

© 70  HiD  . . May  63 

(Eng-dubbed)  . .Jack  Hawkins, 

(Irons  Welles,  Lilo  I’ulver, 

Edmund  Purdotn 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D.  Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra’s  Daughter 

(93)  © Ad  . . Feb  63 

Debra  Paget,  E.  Manmi,  Iinbt.  Alda 

Bomb  for  a Dictator  (73)  Ac.  Feb  63 
Pierre  Fresnav.  Michel  Auclair 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (83)  . D July  63 
Evelyn  King.  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84)  . Ac 
Stacy  Harris,  Louis  Sirgo 
OLYMPIC  INT'L  FILMS 
1 he  Fesival  GirU  (80)  . C . . Feb  63 
Barbara  Valentine.  Alex  Ii'Aify 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 

(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Scilla  Gabel 

©Cavalry  Command 

(84)  Ad  . Oct  63 

John  Agar,  Richard  Aden,  Myron 
Healy 

©Ballad  of  a G unfighter 


Rel. 

Date 


(84)  Ad..  Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Dr.  .Mar  63 


Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

SHAWN  INTERNATIONAL 

Greenwich  Village  Story 

(95)  D July  63 

Robert  Hogan,  Melinda  Plank, 

Tani  Seitz 

STARKEY  ASSOCIATES-SR 

Man  and  His  Woman 

(83)  D.  .Jun  63 

John  Haveron,  Mary  Ilarrigan, 

Lisa  Holland 

TIMES  FILM 

©Mondo  Cane  (102) . Doc . . Feb  63 
"World-wide  film  portrayal  of 


real  life” 

E a (..)  D Mar  63 

Jeanne  Moreau,  Stanley  Baker 
Def  ant  Daughters  (92)  D . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D..  Apr  63 
Tumata  Teuiau 


Violent  Midnight  (90)  . . My.  . May  63 
Lee  Philips,  Shepperd  Stmdwick 
V.olated  Paradise 

(67)  Doc . July  63 

Narration:  Thomas  L.  Row,  Paulette 
Girard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.  .Jun  63 
Albert  Lupo,  Susanme  Loret 
©Battle  of  the  Worlds 

(84)  SF . Jun  63 

Claude  Rains,  Bill  Carter 
TRANS-LUX 

Horror  Hotel  (76)  Ho  . Oct  62 
Dennis  Lotis,  Christopher  Lee 
TRANSOCEAN  FILMS 
Ordered  to  Love  (82)  D . . Aug  63 
Maria  Perschy,  Harrv  Meyen 
ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D . Feb  63 

Elsa  Martinelli  (Eng-dubbed) 

Fatal  Desire  (80)  D Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Manni  (Eng-dubbed) 
A Day  in  Court  (70)  Ep-C.  .May63 
Sophia  Loren.  Alberto  Sordi 
©2  Nights  With  Cleopatra 

( • ■ ) ©.  .Jun  63 

(Eng-dubbed)  ..  Sophia  Loren, 
Alberto  Sordi,  Ettore  Manni 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89)..  C .. 
George  Chakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.  .Jul  63 

Jacques  Riberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  © D Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  © . . . . Ad . . Apr  63 
Reg  Park.  Fay  Spain 
ZENITH  INT'L 

No  Exit  (85)  D Dec  62 

Viveca  Lindfors,  Rita  Gam 


FOREIGN  LANGUAGE 


ARGENTINA 

Hand  in  the  Trap  (90) ....  8-  5-63 
( Angel)  ..  Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81)  . 4-22-63 
(Trans-Lux)  Birgitte  Federspiel 

FRANCE 

Army  Game,  The  (87)  ....  5-27-63 
(SR)  C.  de  Tiliere,  Ricet-Barrier 
Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Counterfeiters  of  Paris  (99)  4-22-63 
(MGM)  . .Jean  Cabin.  Martine  Carol 
Cross  of  the  Living  (90)  . . 4-22-63 
(Cari)  . .Karl  Boehm,  Pascale  Petit 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Micheline 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 
Sundays  and  Cybele  (110)  . . 2-11-63 
(Davis-Royal)  .. Hardy  Kruger, 
Patricia  Gozzi,  Nicole  Courcel 
Third  Lover,  The  (85)  . . 7-29-63 

(Atlantic)  . .Jacques  Charrier 
Three  Fables  of  Love  (76)  . . 9-29-63 

(Janus)  Leslie  Caron,  Rossano 
Brazzi 

GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

( Divina-Traut)  . . Will  Quadflieg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . . Annemarie  Dueringer 
The  Golden  Plague  (95)  . . 8-26-63 

(Bakros)  . .Ivan  Desny 


GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
(GMP)..Aliki  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  ..  Irene  Papas 
Policeman  of  the  16th 

Precinct  5-13-63 

(GMP)  Costas  Hadjichristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M P.)  . .Dimitri  Horn, 
Yvonne  Sanson 
INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  Chatter  ee 
Two  Daughters  (114)  ...  5-27-63 
(Janus) . -A.  Chatterjee,  C,  Banerjee 

ITALY 

Arturo's  Island  (90)  1-21-63 

(MGM).. Keg  Kerman,  Key 
Meersman 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon,  Monica  Vitti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM).. Jean  Sorel.  Lea  Massari, 
Georges  Wilson.  Regina  Bianchi 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor)  Steve  Cochran,  Valli, 

B.  Blair 

Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero,  Peppino  de  Filippo 

JAPAN 

Ballad  of  a Hussar  (94)  . . 7-29-63 
(Artkino)  . .Larissa  Golubkina, 
Hidden  Fortress.  The  (90)  7-29-63 
(Albex)  . .Toshiro  Mifune, 

Misa  Uehara 


Date 

Review 


©My  Hobo  (98)  8-26-63 

(Toho)  . . Keiju  Koabayashi 

Sanjuro  (96)  7-  8-63 

(Toho)  ..  Toshiro  Mifune 

The  Idiot  (165)  5-20-63 

(Shochiko) . . Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yumeji  Tsukioka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hideko  Takamine 

POLAND 

Partings  (101)  12-  3-62 

(Telepix)  . .Maria  Wachowiak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  ..  Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . .Documentary 
Grown-Up  Children  (75)..  5-13-63 


(Artkino)  ..  A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  . Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97)  ....  8-5-63 
(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union) . .Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109) . . 7-22-63 
(F-A-W).-Mai  Zetterling, 

Anita  Bjork 

Winter  Light  (80)  5-  6-63 

(Janus)  ..  Ingrid  Thulin,  Gunnar 
Biornstrand,  Max  von  Sydow 
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Q.  z or  Q 

BUENA  VISTA 

(All  in  color) 
FEATURETTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought  He 
Was  A Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33)  . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7)  .. 

18204  Light  Housekeeping  (7) 

18205  Pluto’s  Quin-puplets  (7) 

18206  Canine  Patrol  (7)  

18207  Plutopia  (7)  

18208  Cold  Turkey  (7)  

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Work  (7)  

149  Toot,  Whistle,  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
1 27  Donald  and  the  Wheel  (18)  . . 

119  Saga  of  Windwagon  Smith  (14) . . 

102  Noah’s  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  . . . 

10$  Islands  of  the  Sea  (28)  

0099  Eyes  in  Outer  Space  (26) .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7425  She’s  Oil  Mine 

a7t/2)  Apr  63 

7426  Meet  Mr.  Mischief 

(171/2)  May  63 

7436  Pardon  My  Terror 

(161/2)  June  63 

4421  Down  the  Hatch  (17i/2)  Sep  63 

4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11).  Mav  63 

7556  No.  6.  Series  4 (91/.)  Jul  63 
4551  No.  1.  Series  5 (Iff/,)  Sep  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 


7612  Let’s  Go  (71/,) Apr  63 

7613  Gerald  McBoing  Boing 

(7)  Mav  63 

7614  Bon  Bon  Parade  (8)  ..Jun63 

7615  Madeline  (7)  .lul  63 

4601  Carnival  Conraqe  (7)  . .Sep  63 

4602  Woodman  Spare  that 

Tree  (71/,)  Sen  63 

4603  Up’n  Atom  (6)  Oct  63 

LOOPY  rie  LOOP 
(Color  Cartoons) 

7707  Watcha  Watchin’  (7)  . A nr  63 

770*  Fallible  Fahle  (7) May  63 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  63 

7710  Wolf  in  Sheep’s  Clothing 

<1 ' lul  63 

4701  Not  in  Noftinnham  (7)  Sen  63 


4752  Maqoo’s  Check  Uo  (6V,) 
MR.  MAGOO  REISSUES 
(Technicolor) 

7756  Manno  Goes  Overheard 


(6)  0©  and  standard)  . Mar  63 

7757  Bwana  Manoo  (6)  . . . Mav  63 
776S!  Matador  Manoo  (6)....  Jul  63 

4751  Destination  Magoo 

(«•/,)  Sep  63 

4752  Magogs  Check  Up  (&/?) 
Oct  63 


ONE-RFEL  SPECIALS 


46cl  d'Three  Stooges 

Srranhook  (8)  Sen  63 

SPrriAL  COLOR  FEATURETTES 

7444  Wonderful  Africa  (18)  Mar  63 

7445  Wonderful  New  York 

(18) Mav  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 
4441  Swiss  Water  Paradise 

(18)  Sep  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunfinhters  of  the 

Northwest  Jul  63 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  stuff  (16)  . ..  A nr  63 


cc  a 

7407  Scheming  Schemers 

U6)  May  63 

7408  Commotion  in  the 

Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  ..Sep  63 

4402  A Missed  Fortune  (16 1/2) 

Oct  63 

WORLD  OF  SPORTS 

7801  Hunting  Unlimited  (9>/2)  Jun  63 

7802  Rasslin’  Rampage  (9/2  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (18) . . . . Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Rati# 

(Color— All  New) 

C6431  Dickie  Moe  (7)  

C6432  Cartoon  Kit  ( . . ) 

C6433  Tall  in  the  Trap  (..> 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  (..) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8).. 

W6562  Mouse  Trouble  (7) 

W6563  Mouse  in  Manhattan  (8)  . . . 

W6564  Two  For  Tee  (7) 

W6565  Flirty  Birdy  (7) 

W6566  Qu  et  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7) 
W6574  The  Truce  Hurts  (8) 

W6575  Kitty  Foiled  (7)  


PARAMOUNT 
COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10) Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M 23-1  Harry  Happy  (7)....  Sep  63 
M23-2  Tell  Me  a Badtime 
Story  (7)  Oct  63 

M23-3  The  Pig’s  Feat  (7)  Oct  63 
M 23-4  Sour  Gripes  (7)....  Oct  63 
M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy- Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P22-7  A Sight  for  Squaw 

Eves  (7)  Mar  63 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo’s  Holiday  (7)  . Oct  63 

P23-3  Hound  for  Pound  (7)  Oct  63 
P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  . . Nov  63 

P23-6  Whiz  Quiz  Kid  (7) . . Dec  63 
POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7) Sep  63 

E23-2  Jitterbug  Jive  (7)....  Sep  63 
E23-3  Popeve  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7) Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Soortarama  (65)  May  63 
SPORTS  IN  ACTION 
(Simile  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 


(Single  Reel-Color) 

T21-4  Swingin’  West  (10) . .April  63 

LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  ( 30)  ....  Jul  63 
©Three  Is  Company  (30)  . . . .Aug  63 
ONE-REELERS 

©Ravenna  (12>/a) Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  . ...Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  color) 

People  of  the  Rock  (14)  . . . Mar  63 
©Wedding  of  the  Year  (22).  .Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 
©Yorkshire  Sands  (15) . . . .Sep  63 
©Thousand  Island  Summer 


Q-  z tr  o 

(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  ..Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8) ..  May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  () Jul  63 

TERRYTOON  2-0’s 
All  Ratios — Color 

5302  Astronaut  (6) Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney's  White 

Elephant  (6) Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to  Extraction  ())  Aug  63 

5309  Roc-a-Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 


5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 
TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9).  reissue  Mar  63 

5324  Pearl  Crazy  (6) May  63 

5325  Cherry  Blossom  Festival 

( . .)  Jul  63 

5326  Spooky-Yaki  (6)  ...Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4374  End  of  the  Plains  Apr  63 

4375  Island  Spectacular May  63 

4376  South  of  the  Amazon  ..Jun  63 

4377  Land  of  the  Extremes  ..Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  ( . . ) Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie's  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  ....  May  63 

4319  Shutter  Bug  (WW) Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW) Jul  63 

4322  Goose  in  the  Rough.  ..  .Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)  . . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  Can  be  proiected 
in  the  anamorchic  process.  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 

(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Uosweot  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitin  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sen  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z  Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1723  The  Million-Hare Apr  63 

2721  Mad  As  A Mars  Hare.  .Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance ....  Apr  63 

1709  Woolen  Under  Where  . .May  63 

1710  Hare-Breadth  Hurry.  . . .Jun  63 

1711  Banty  Raids  Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aun  63 

2701  The  Unmentionables  . . . Sen  63 

2702  Aqua  Duck Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  . Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two- Reel) 

1002  Thar  She  Blows  ...  Mar  63 

1003  Killers  of  the  Swamp.  Jun  63 

(One-Reel) 

1503  (NEW) . .Moroccan 

Rivieras  Mar  63 

1504  When  Fish  Eight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  Aug  63 


C HOm  CHAR] 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


sn™  p . 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


The  Conjugal  Bed  Comedy 

Embassy  90  Minutes  Rel.  Sept.  ’63 

An  Italian-language  picture  which  makes  sport  of 
excessive  sexual  demands  which  wear  out  a 40- 
year-old  bridegroom,  this  Henryk  Chroscicki  and 
Alfonso  Sansone  Franco-Italian  co-production, 
must  depend  on  its  bedroom  humor  to  attract  large 
patronage — mostly  in  the  key  cities.  Marina  Vlady, 
who  won  the  “best  actress”  award  at  the  recent 
Cannes  Film  Festival,  is  the  sole  marquee  name,  but 
it  is  Ugo  Tognazzi  who  captures  the  acting  honors 
as  the  bewildered  middle-aged  husband.  Under  its 
original  title  “L’Ape  Regina”  (The  Queen  Bee) , the 
picture  is  a huge  grosser  in  Italy,  where  its  char- 
acters and  bawdy  situations  will  be  better  ap- 
preciated. The  slight  story  and  screenplay  by 
Raphael  Azcona  and  Marco  Ferreri  (the  latter  also 
directed)  deals  with  Tognazzi  before  and  after  he 
gives  up  his  carefree  bachelor  existence  and  marries 
a well-bred  young  girl,  who  demands  endless  love- 
making — to  the  extent  that  he  becomes  worn  out. 
At  long  last,  she  becomes  pregnant  and,  after  the 
baby  occupies  the  wife’s  time,  the  husband  is 
ignored  and  dies — a strange  ending  for  a farcical 
tale.  The  many  intimate  bedroom  sequences  make 
this  strictly  adult  fare.  Miss  Vlady  is  enchanting 
but  scarcely  outstanding.  Achille  Maieroni,  an 
Italian  character  actor,  does  an  amusing  imper- 
sonation of  a domineering  matriarch  in  the  bee- 
hive of  women. 

Marina  Vlady,  Ugo  Tognazzi,  Walter  Giller, 

Achille  Maieroni,  Riccardo  Fellini,  Linda  Sini. 


r -| 

| SEND  ME 

52  timed-right  " complete 
service”  isssues  each  year 

□ 1 year  at  $3 

□ 2 years  at  $5  □ 3 years  at  $7 

□ Check  enclosed  □ Please  bill  me 

THEATRE 

STREET 

TOWN ZONE 

STATE 

NAME 

POSITION 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  ® Technirama;  © other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Ratio:  Mystery  Comedy 

1.85-1  © 

Universal  ( ) 114  Minutes  Rel.  Jan.  ’64 

Universal  has  another  sure-fire  hit  and  winner  of  box- 
office  honors  such  as  were  bestowed  on  “That  Touch  of 
Mink,”  “Thrill  of  It  All,”  “Pillow  Talk,”  “Operation  Pet- 
ticoat” and  others  of  the  sophisticated  type  of  comedy. 
“Charade”  is  a little  different  in  that  it  integrates 
comedy  with  a deep,  dark  mystery  and  winds  up  with 
a wild  chase  through  the  Paris  subway.  Admittedly, 
there  are  some  incongruities  and  illogical  situations,  but 
the  chances  are  that  the  viewers  will  be  having  too  good 
a time  to  notice  them.  Cary  Grant  is  his  usual  suave  self 
in  a role  that  keeps  the  audience  guessing  as  to  whether 
he  is  a good  guy  or  a bad  guy.  Audrey  Hepburn,  as  a 
bewildered  widow  of  a bumped-off  man  of  mystery,  is 
delightful  and  the  rest  of  the  cast  has  been  well  chosen. 
Filmed  on  location  in  Paris,  there  are  some  excellent 
background  scenes,  as  well  as  some  enchanting  shots 
made  in  the  French  Alps.  It  was  produced  and  directed 
by  Stanley  Donen  who  was  responsible  for  a number  of 
highly  successful  comedies,  among  them  “Funny  Face,” 
“Pajama  Game,”  and  “Damn  Yankees.”  Based  on  a story 
by  Peter  Stone  who  also  wrote  the  screenplay  with  Marc 
Behm,  “Charade”  is  excellent  entertainment. 

Cary  Grant,  Audrey  Hepburn,  Walter  Matthau,  James 
Coburn,  George  Kennedy,  Ned  Glass,  Jacques  Marin. 


Under  the  Yum  Yum  Tree  55  ®Comed© 

Columbia  (Oil)  110  Minutes  Rel.  Nov.  ’63 

A gay  and  amusing  light  comedy  in  which  pre-marital 
sex  is  discussed  pro  and  con,  yet  the  proceedings  remain 
innocent,  this  Frederick  Brisson-David  Swift  production 
is  thoroughly  entertaining  fare  for  all  ages.  Jack  Lem- 
mon, strong  marquee  draw,  plus  Carol  Lynley,  Edie 
Adams  and  Imogene  Coca,  the  latter  two  big  stars  of 
this  new  season’s  TV  programs,  will  insure  strong  grosses 
generally.  Based  on  the  Broadway  stage  hit  by  Lawrence 
Roman,  the  screenplay  by  Roman  and  Swift,  who  also 
directed,  is  as  inconsequential  as  in  the  play  but  the 
laughs  are  frequent  due  to  the  lively  portrayals  by 
Lemmon,  Miss  Adams,  Miss  Coca  and  Paul  Lynde.  And, 
as  the  college  girl  who  persuades  her  fellow-student, 
Dean  Jones,  to  share  an  apartment  in  order  to  find  out 
if  they  are  psychologically  suited  for  marriage,  Miss 
Lynley  has  developed  into  a dazzling  beauty  with  a fine 
comedy  sense,  while  Jones  is  a likable  romantic  foil — a 
well-nigh  perfect  cast.  Lemmon’s  engaging  style 
triumphs  over  his  essentially  annoying  character,  a 
predatory,  prying  landlord,  who  uses  every  subterfuge  to 
ensnare  his  women.  A pleasing  title  tune  by  Sammy 
Cahn  and  James  Van  Heusen  is  well  sung  by  James 
Darren,  still  another  selling  point. 

Jack  Lemmon,  Carol  Lynley,  Dean  Jones,  Edie  Adams, 
Paul  Lynde,  Imogene  Coca,  Robert  Lansing. 


Cry  of  Battle 

Allied  Artists  (6307)  99  Minutes  Rel.  Sept.  ’63 

This  is  a skillfully  handled  story  of  the  overnight 
transition  of  a sensitive,  sheltered  boy  to  manhood.  The 
moving  drama,  produced  by  Joe  Steinberg,  is  played 
against  the  brutal  background  of  war.  James  MacArthur 
as  the  innocent  boy  is  a convincing  foil  for  Van  Heflin, 
opportunist,  murderer  and  rapist,  who  feels  that  war 
justifies  and  excuses  his  behavior.  The  boy’s  education 
includes  a forced  sexual  experience  with  a prostitute  and 
later  a tender  love  affair  with  a young  Filipino  girl,  who 
attaches  herself  to  the  man  who  can  feed  her.  Rita 
Moreno  underplays  this  part  beautifully,  only  hinting 
at  her  seething  resentment  and  the  tragedy  of  the  situa- 
tion faced  by  so  many  girls  of  her  time.  Since  the 
startling  opening  scene  of  the  story  is  in  Manila,  Dec. 
8,  1941,  and  the  courage  of  the  Philippine  people  is  in- 
spiring and  worthy  of  record,  this  could  have  been  an 
excellent  family  picture  as  well  as  an  educational  must 
for  history  students.  But  the  gore  and,  certainly,  the 
shocking  impact  of  the  happy  child,  turned  into  scream- 
ing incoherence  after  an  attack,  limit  it  to  adult  viewers. 
Irving  Lerner  directed  the  powerful  drama  from  Bernard 
Gordon’s  screenplay,  based  on  the  novel  “Fortress  in  the 
Rice.” 

Van  Heflin,  James  MacArthur,  Rita  Moreno,  Leopoldo 
Salcedo,  Oscar  Roncal,  Vic  Solyin,  Liza  Moreno. 


The  Sword  in  the  Stone 


Buena  Vista  (148)  75  Minutes  Rel.  Dec.  ’63 


in-  ‘ • S.  Walt  Disney  has  no  peer  in  the  field  of  animated  fea- 

aii  | ' tures  and  his  latest,  based  on  the  familiar  King  Arthur 

legend,  is  brimming  with  mirth,  music  and  magic,  as 
would  any  picture  in  which  Merlin  takes  a leading  part. 
In  this  superbly-animated  film,  Merlin,  portrayed  as  an 
absent-minded  old  codger,  is  joined  by  an  ugly  old 
sorceress,  the  Mad  Madam  Mim,  and  the  two  fight  a duel 
in  which  each  changes  into  frightening  animals — a 
hilarious  climax  which  will  delight  old  and  young  alike. 
As  Disney’s  first  all-cartoon  feature  since  “101  Dal- 
matians” early  in  1961,  this  is,  of  course,  ideal  family 
fare,  especially  for  the  coming  holiday  season.  Unlike 
the  current  “Sword  of  Lancelot”  and  the  forthcoming 
“Camelot,”  Arthur  is  shown  as  an  engaging  blond  12- 
year-old,  long  before  he  becomes  King  of  England. 
The  story  is  based  on  the  novel  by  T.  H.  White,  first 
published  in  1938.  Of  the  six  bright  songs  by  Richard  M. 
and  Robert  B.  Sherman,  “That’s  What  Makes  the  World 
Go  Round,”  shows  hit  possibilities.  The  voices  employed 
include  Sebastian  Cabot,  star  of  the  TV  series,  “Check- 
mate,” and  Rickie  Sorenson,  for  the  juvenile  hero.  Wolf- 
gang Reitherman  directed  with  Ken  Anderson  responsi- 
ble for  the  art  direction.  As  always,  Technicolor  adds 
the  magic  quality  to  another  fine  Disney  animated 
feature. 


Johnny  Cool  0r,ra 

United  Artists  (6319)  101  Minutes  Rel.  Oct.  ’63 


Henry  Silva,  a member  of  Frank  Sinatra’s  “rat  pack,” 
who  has  been  featured  in  “Sergeants  3”  and  “Oceans 
11”  with  the  star,  makes  a strong  bid  for  stardom  on  his 
own  with  this  rousing  crime  melodrama  reminiscent  of 
the  gangster  films  which  flourished  in  the  1930-40 
period.  Produced  and  directed  by  William  Asher  for 
Peter  Lawford’s  Chrislaw  Productions,  the  cast  includes 
two  other  pack  members,  Joey  Bishop  and  Sammy  Davis 
jr.,  both  in  vivid  cameo  roles,  as  well  as  the  craggy- 

faced  Marc  Lawrence,  long  familiar  for  Warner  picture 

gangster  parts.  Heavily  exploited  for  its  cruelty  and 
--  killings,  this  should  attract  action  devotees,  although 
it’s  too  vicious  and  realistic  for  the  kiddies.  Another 
selling  point  is  Elizabeth  Montgomery,  Robert’s  daugh- 
ter, who  scores  as  the  gangster’s  wealthy  girl  friend. 
Mort  Sahl  of  nightclub  fame.  Telly  Savalas  and  old- 
timers  Robert  Armstrong  and  Frank  Albertson  are  other 
selling  assets,  but  it  is  the  evil-looking  Silva  who  domi- 
nates the  film  as  the  ruthless  killer  who  meets  a violent 
end.  The  screenplay  by  Joseph  Landon  drags  in  too 
many  characters  (at  least  six  are  killed  off  by  Silva)  but 
Asher  maintains  interest  to  the  startling  fadeout.  Except 
for  a few  humorous  bits,  this  is  grim  fare. 


Henry  Silva,  Elizabeth  Montgomery,  Jim  Backus,  Marc 
Lawrence,  Joey  Bishop,  Sammy  Davis  jr.,  Telly  Savalas. 


Stark  Fear 

Ellis  Films  86  Minutes 


Ratio: 

1.85-1 

Rel. 


Psychological 

Drama 


A production  threesome — consisting  of  writer  Dwight 
V.  Swain,  director  Ned  Hockman  and  Joe  E.  Burke — can 
be  credited  here  for  an  impressive  study  of  contemporary 
psychological  behavior,  and  while  the  more  sensation- 
alized selling,  understandably,  will  lure  the  action-in- 
clined crowds  in  the  bigger  cities,  it  can  just  as  easily  be 
sold  as  competently  developed  entertainment  concerned 
with  topical  theme  and  resolvement.  Moreover,  it  con- 
tains the  considerable  talents  of  Beverly  Garland,  a most 
capable  actress  who  has  been  exposed  extensively  on  the 
home  tube  (as  witness  CBS-TV’s  top-rated  “Perry 
Mason,”  and  prior  to  this,  the  “Medic”  and  “Decoy” 
series) . Skip  Homeier,  whose  thespian  beginnings  go 
back  to  the  memorable  New  York  drama,  “Tomorrow  the 
World,”  at  the  tender  age  of  13,  deservedly,  takes  acting 
honors  as  a psychopath,  honing  the  demanding  role  to 
razor  sharp  brilliance.  Swain’s  screenplay  is  not  to  be 
labeled  conventional,  nor  is  it  to  be  characterized  as 
something  merely  emulating  the  top-grossing  theatrical 
.yWht  films  delving  into  the  complexities  of  psychological  ab- 
e,  Ir  normality.  Lawrence  V.  Fisher  was  responsible  for  the  ac- 
companying score.  Carl  G.  Stevenson  served  as  the  as- 
sociate producer. 

Beverly  Garland,  Skip  Homeier,  Kenneth  Tobey, 
Hannah  Stone,  George  Clow,  Paul  Scovil. 


The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  standard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 

GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 

may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Bivd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS 


Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “The  Sword  in  the  Stone’’  (BV) 

In  olden  days,  England  is  without  a King  until  some- 
one appeal's  who  can  pull  out  a sword  buried  deep  in  a 
stone  in  a London  churchyard.  Meanwhile,  a 12-year- 
old  boy,  being  brought  up  by  his  foster-father,  wanders 
into  the  woods  and  slips  into  the  cottage  of  Merlin,  a 
wizard  who  can  see  into  the  future,  and  his  owl,  Archi- 
medes. Merlin  plans  to  educate  the  youth  to  be  Eng- 
land’s future  king  but,  while  traveling  through  the  forest, 
the  two  encounter  squirrels,  who  take  a fancy  to  the  boy, 
a ravenous  wolf  and,  finally.  Madam  Mim,  an  evil  witch 
who  challenges  her  rival,  Merlin,  to  a duel  in  which 
both  change  themselves  into  various  animals.  A tourna- 
ment is  planned  in  London  and  when  the  boy  arrives  he 
accidentally  pulls  out  the  sword  after  every  other  con- 
tender failed.  The  boy  is  acclaimed  King  of  England 
and  Merlin  becomes  his  tutor. 

EXPLOITIPS: 

As  in  other  Disney  all-cartoon  features,  play  up  the 
animals,  this  time  an  owl,  a wolf,  squirrels  and  fish,  to 
attract  the  youngsters.  For  adults,  make  tieups  with 
bookstores  for  displays  of  T.  E.  White’s  King  Arthur 
novels  and  music  shops  for  the  Sherman  songs. 
CATCHLINES: 

In  Days  of  Old,  When  Knights  Were  Bold  and  Animals 
Roamed  the  Enchanted  Forest  ...  Walt  Disney  Brings 
Forth  Another  Picture  Brimming  With  Mirth,  Music  and 
Marvelous  Music. 

THE  STORY:  “Charade”  (Univ.) 

When  Audrey  Hepburn  returns  to  her  Paris  home  after 
a French  Alps  holiday,  she  finds  her  home  stripped  of 
(ioj  furniture  and  her  husband  in  the  morgue,  murdered. 
& ' Cary  Grant,  whom  she  met  at  the  resort,  offers  to  help 
her  untangle  the  mystery.  It  is  apparent  that  the  hus- 
band had  hidden  $250,000  somewhere  and  his  ex-cronies 
want  it,  believing  that  Miss  Hepburn  knows  where  it  is. 
Then  it  becomes  apparent,  too,  that  Grant  is  a member 
of  the  gang.  One  by  one  members  of  the  gang  are 
murdered  and  suspicion  is  pointed  at  just  about  every- 
body. Miss  Hepburn,  after  a chase  through  the  subways, 
is  about  to  be  killed  by  a heretofore  unsuspected  man 
when  she  is  saved  by  the  quick  action  of  Grant.  The  clue 
to  the  missing  money  is  found  in  the  postage  stamps  of 
an  unmailed  letter  and  it  turns  out  that  Grant  is  any- 
thing but  a crook.  It  has  a real  surprise  ending. 

EXPLOITIPS: 

Stress  the  comedy  mystery  angle.  The  famous 
Givenchy  designed  Miss  Hepburn’s  wardrobe  which 
should  be  a plus  in  attracting  the  feminine  patrons. 
Emphasize  that  patrons,  after  seeing  the  picture,  should 
not  tell  their  friends  about  the  big  surprise  ending. 

CATCHLINES: 

It  Will  Keep  You  Guessing  Till  the  Very  End  ...  A 
Murder  Mystery  With  a Laugh-a-Minute  . . . Romance 
and  Adventure  Wrapped  Up  in  a Whirlwind  of  Comedy. 

THE  STORY:  “Johnny  Cool”  (UA) 

During  World  War  II,  an  Italian  boy  sees  his  mother 
killed  by  Germans  and  is  brought  up  by  a Sicilian 
guerilla.  When  the  boy  grows  to  manhood  as  Henry 
Silva,  he  is  ordered  by  an  American  expatriate  gangster 
(Marc  Lawrence)  to  go  to  New  York  and  wreak  venge- 
ance on  those  who  had  plotted  his  downfall.  Posing  as 
“Johnny  Cool,”  Silva  manages  to  either  attack  or  kill  the 
several  Americans  on  Lawrence’s  list.  In  the  meantime, 
Silva  picks  up  a wealthy  divorcee  (Elizabeth  Mont- 
gomery), who  follows  his  orders  until  she  realizes  what 
a ruthless  man  he  is.  While  the  law  is  tracking  down 
“Johnny,”  Silva  bombs  the  Hollywood  home  of  Brad  Sa|m 
Dexter  with  Elizabeth  aiding  him  to  plant  the  explosive,  coy 
The  remorseful  Elizabeth  later  tips  off  “Johnny’s”  ^oo' 
enemies,  who  take  a vicious  revenge  on  the  killer  as  she 
puts  herself  in  the  hands  of  the  police. 

EXPLOITIPS: 

Sell  this  as  a gangster  film,  similar  to  “Little  Caesar,” 
“Scarface”  and  others  popular  some  years  ago.  Henry 
Silva,  a member  of  Frank  Sinatra’s  clan,  has  played  in 
“Sergeants  3”  and  “Oceans  11”  in  support  of  the  stars, 
and  Sammy  Davis  jr.  and  Joey  Bishop  play  cameo 
roles  while  Peter  Lawford  produced. 

CATCHLINES: 

This  Cool,  Calm  Character  Is  Headline  Hot  and  Gun- 
Happy  . . . The  International  Murder  Machine — They 
Couldn’t  Turn  It  Off. 

THE  STORY:  “Under  the  Yum  Yum  Tree”  (Col) 

Carol  Lynley  and  Dean  Jones,  serious-minded  fellow- 
students  who  plan  marriage,  decide  to  share  an  apart- 
ment, without  sleeping  together,  to  find  out  if  they  are 
psychologically  suited  to  each  other.  Carol  learns  that 
her  aunt,  Edie  Adams,  is  vacating  her  apartment  and 
immediately  rents  it  from  Jack  Lemmon,  the  landlord 
who  has  a key  to  each  apartment,  and  makes  a practice 
of  trying  to  seduce  each  of  his  many  women  tenants. 
Not  realizing  that  Jones  is  sharing  Carol’s  apartment, 
Lemmon  bursts  in  and  learns  that  his  amorous  plans  for 
his  new  tenant  are  useless.  Lemmon  then  tries  other 
tactics,  such  as  wearing  out  Jones  by  exercise,  but  he 
wj.\’  never  wins  out  with  Carol.  Later,  Edie,  who  is  ac- 
,'ugh  customed  to  Lemmon’s  predatory  antics,  arrives  in  time 
to  save  her  niece.  Finally,  Carol  and  Jones  decide  to 
elope,  Edie  takes  up  with  a fellow-professor  and  Lem- 
mon is  left  alone — until  a new  girl  rents  the  apartment. 
EXPLOITIPS: 

Make  a play  on  the  catchy  title,  which  is  familiar 
through  the  stage  play,  which  also  toured  the  U.S.  and 
was  a hit  in  summer  stock.  Jack  Lemmon  is  currently 
starring  in  another  comedy  hit,  “Irma  La  Douce,”  while 
Edie  Adams  and  Imogene  Coca  are  popular  TV  stars. 
CATCHLINES: 

Here  Comes  Jack  Lemmon  and  His  Yum  Yum  Girls 
With  a “Yes  Yes”  on  Their  Lips  ...  He  Had  a Pass  Key 
to  Every  Room  in  His  Own  Private  Sin-Den. 

THE  STORY:  “Stark  Fear”  (Ellis) 

Beverly  Garland,  a woman  hungering  for  affection, 
finds  herself  chained  to  a hate-warped  husband,  Skip 
Homeier.  Her  sense  of  loyalty  and  duty,  however,  won’t 
let  her  abandon  him,  even  when  he  disappears  in  a 
jealous  rage  when  she  has  taken  a job.  Her  search  for 
Homeier  leads  to  the  latter’s  home  town,  where  he  at- 
tacks her  anew  for  inquiring  into  his  past.  To  forget 
anguish,  Beverly  busies  herself  in  a job,  falls  in  love  with 
boss  Kenneth  Tobey,  the  romance  reaching  its  peak 
during  a business  weekend  at  a resort.  Neither  Beverly 
nor  Tobey,  however,  want  to  see  the  love  become  a 
shoddy  affair.  Increasingly  now,  Beverly  realizes 
that  Homeier  was  never  emotionally  prepared  for  mar- 
riage and  his  delight  in  watching  a home-town  crony 
humiliate  and  abuse  her  convinces  her  that  the  guilt  is 
his,  not  hers.  Beverly  joins  Tobey  for  a happy  future  in 
Mexico. 

EXPLOITIPS: 

Remembering  careers  of  childhood  stars,  such  as  Skip 
Homeier,  can  well  serve  as  basis  of  much-read  local 
columnists’  daily  outpourings.  Bulk  of  players — Homeier,  ia>( 
et  al — have  appeared  extensively  on  TV.  Get  local  psy- /Trans 
chologists  to  comment  on  ramifications  of  this  case.  wRLr 

CATCHLINES: 

It’s  a Shocker!  A New  Kind  of  Suspense  As  You 
Follow  the  Psycho  Into  a New  Dimension  of  Horror!  . . . 

“I  Ain’t  Gonna  Hurt  You  Baby.” 

THE  STORY:  “Cry  of  Battle”  (AA) 

James  MacArthur,  son  of  a wealthy  plantation  owner, 
narrowly  escapes  death  on  Dec.  8,  1941,  and  is  hidden 
in  the  hills  by  Filipino  patriots,  although  the  task  of 
defense  seems  futile  when  everything  in  the  Pacific,  west 
of  Hawaii,  is  controlled  by  Japan.  Van  Heflin,  crew 
member  of  a sunken  ship,  offers  to  protect  him,  hoping 
for  reward.  MacArthur  is  repulsed  by  Heflin’s  cold- 
blooded outlook,  loathing  him  when  he  learns  of  his 
bestial  attack  on  a young  girl,  but  fleeing  with  him  to 
another  stronghold  when  he  realizes  both  of  them  will  be 
held  responsible.  In  their  adventures,  he  learns  to  be 
grateful  to  the  older  man  for  saving  his  life,  but  hates 
the  philosophy  that  rules  him.  Rita  Moreno  transfers 
her  affections  to  Heflin  when  the  Filipino  bandit  she  is 
following  is  killed,  but  later  switches  to  MacArthur  who 
is  deeply  in  love  with  her.  MacArthur  is  forced  to  kill 
Heflin,  then  joins  the  Filipino  guerillas  who  never  give 
up  hope  that  help  will  come. 

EXPLOITIPS: 

Use  lobby  display  of  World  War  II  souvenir  material, 
helmets,  guns  with  bayonets,  etc.  Local  museum  can 
<000  help  here.  If  a jeep  is  available  for  sound  car,  drive 
Wen  through  town  with  drivers  in  helmets  and  army  gear. 

CATCHLINES: 

See  What  They  Did  While  They  Waited  for  MacArthur 
to  Return  . . . Their  Motto  Was  “Fight  to  Win  and  Grab 
a Dame!”  . . . They  Lived  by  the  Laws  of  War. 
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BATES:  20?  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFTCE,  825  Van  Brunt  Blvd.,  Kansas  City  24.  Mo.  • 


CLEfiRIllG  HOUSE 


HELP  WANTED 


Expanding  first  run  circuit,  now  inter- 
viewing tor  management.  Deluxe  first  run 
theatres  and  large  drive-ins.  Address  reply 

Boxoftice,  9743. 

Operator  wanted  at  once.  Salary  $50.00 
per  week.  Call:  Ray  Theatre,  Tonkawa, 

Okla. 

District  manager.  Excellent  opportunity 
for  aggressive  young  man  who  knows  film 
distribution  and  is  familiar  with  territor- 
ies of  Kansas  City,  Oklahoma  City,  Des 
Moines,  Omaha,  Minneapolis,  Milwaukee 
and  St.  Louis.  To  travel  for  independent 
compcny.  Excellent  salary.  Please  send 
age,  photograph,  experience,  references 
and  other  qualifications.  All  replies  strictly 

confidential.  Boxoffice,  9746. 

Experienced  projectionist.  Nonunion, 

steady.  Boxoffice,  9745. 

Wanted,  Manager,  small  town  theatre. 
Can  be  husband  and  wife  combination. 
Unity  Theatre  Management  Co.,  3238  West 
Fond  Du  Lac  Ave.,  Milwaukee,  Wis.  53210. 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romar-Vide  Co., 
Chetek.  Wisconsin. 

Wanted:  Experienced  manager  for 

Southern  city.  Salary,  $15,000  a year. 
Do  not  apply  unless  fully  qualified.  Box- 

office,  9755. 

Managers  wanted.  Conventional  the- 
atres, New  York  state.  Young,  aggres- 
sive assistants  who  have  served-  their  ap- 
prenticeship considered.  Send  resume, 
references  and  recent  snapshot.  Replies 
held  in  confidence.  Boxoffice,  9756. 


EQUIPMENT  REPAIRING 


All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


WHAT  DO  YOU 
WANT  - 

To  Sell,  Your  Theatre? 

To  Buy,  A Theatre? 

A lob?  A Position  Open? 
To  Buy  or  Sell,  Equipment? 
Miscellaneous  Articles? 

Whatever  you  want — it  will  pay  you 
to  advertise  your  needs  in 

THE  CLEARING  HOUSE 
HERE  IS  YOUR  HANDY 
"AD  ORDER"  BLANK 


BOXOFFICE 

825  Van  Brunt  Blvd. 

Kansas  City  24,  Mo. 

4 insertions  at  the  price  of  3 
(Send  Cash  With  Order) 

Kindly  insert  the  following  ad 

times  in  your  "CLEARING  HOUSE" 
Section,  running  through  ALL  nine  sec- 
tional editions  of  BOXOFFICE. 

Blind  Ads — 12c  extra  to  cover  cost 
of  postage. 

CLASSIFICATION  WANTED: 


POSITIONS  WANTED 


POSITION  WANTED:  BUYER  BOOKER, 
general  management.  20  years  experience. 
Boxoffice,  9748. 


Projectionist  desires  employment  in 
hardtop  or  drive-in  theatre.  Excellent  ref- 
erences. Boxoffice,  975U. 

GENERAL  MANAGER  available!  Oper- 
ated two  1,500-car  drive-ins  and  one  in- 
door house  15  years.  In  addition  did  all 
Buying,  booking  and  advertising  three 
other  drive-ins  in  opposition  same  town. 
Desirous  of  change  to  California  or  Flor- 
ida area.  Top  references.  Married,  39 
years  ol  age.  Anxious  lor  personal  inter- 
view. Boxoffice,  9751. 


Manager  or  assistant  manager.  Experi- 
enced, married.  References,  dependable 
and  nondrinker.  Seeks  position  with 
future.  Preferably  in  South  California 
Available  immediately.  Very  good  on 
exploitation  Boxoffice,  9757. 


GENERAL  EQUIPMENT— USED 

Lamphouses.  Magnarc.  Simplex  Hi- 
Strong,  also  Standard  Simplex  mechanisms 
and  movements,  also  pair  supports  for  5- 
point  bases  (new),  bargains.  LOU  WAL- 
TERS SALES  AND  SERVICE  CO.,  4207 
Lawnview  Ave.,  Dallas  27,  Texas. 

Like  newl  Century  CC  heads.  R-3  SH. 
A-5  amplifier,  A-5  speaker  system.  HD 
bases,  80  amp.  lamps,  80  amp.  generator 
Complete,  make  offer.  1220  E.  7th  St., 
Charlotte,  No.  Car. 

Used  coin  change  machines.  $25.00  up; 
ticket  machines,  $75.00  up.  New  Simplex  or 
DeVry  intermittent  movements,  $99.00.  In- 
dependent Theatre  Supply,  2750  East 
Houston,  Son  Antonio,  Texas. 

For  Sale:  Complete  drive-in  equipment, 
consisting  of  XL  equipment  and  speakers. 
Complete  de  luxe  concession  equipment. 
Only  run  a few  years.  Ideal  for  moving 
into  new  drive-in  location.  Harrv  Melcher 
Enterprises,  3238  Fond  Du  Lac  Ave.,  Mil- 
waukee, Wis.  Phone:  HI  2-5020. 

SPECIAL!  Pair  DeVry  12,000  projectors, 
rebuilt,  Suprex  lamphouses,  rectifiers, 
ready  to  operate,  only  $1,995  pair;  thous- 
and other  bargains.  STAR  CINEMA  SUP- 
PLY, 621  W.  55th  St.,  New  York  19. 

TWO  200  amp  Hertner  generators  with 
20  hp  motors.  Excellent  condition  Ideal 
for  drive-in  theatre.  Not  compound  wound, 
therefore  must  be  used  one  generator  to 
each  lamphouse.  $750  pair,  FOB  San 
Francisco.  Orian  Gardner,  1866  23rd  Ave- 
nue, San  Francisco,  Calif. 

GENERAL  EQUIPMENT— NEW 

"HORTSON"  world  famous  professional 

16mm  sound  projector,  intermittent  move- 
ment, 75-amps  arc  lamp,  5,000'  reels,  with 
ALL  35mm  techniques,  only  $1,470.00  NEW. 
A "HORTSON"  with  Xenon  lamp,  operated 
12  hours  daily  for  six  months  at  Seattle 
World's  Fair.  Just  think  of  it!  AMERICAN 
THEATRE  SUPPLY,  Distributors,  2300  1st 
Ave.,  Seattle  98121,  Washington 

EQUIPMENT  WANTED 

Wanted:  metal  screen  tower,  within  200 
miles  of  Tyler,  Texas.  Write  price  and  de- 
scription. Jack  Miller,  Rt.  2,  Tyler,  Texas. 

DRIVE-IN  THEATRE  EQUIPMENT 

RAIN  VISORS.  Drizzle-Gards  are  sold  in 
hundreds  of  drive-in  theatres  from  coast 
to  coast.  Earns  profit,  helps  business.  Dri- 
View  Mfg.  Co.,  2223  Paris  Drive,  Louis- 
ville 18,  Ky. 

SOUND  PROJECTION 
MAINTENANCE  MANUAL  <S 
MONTHLY  SERVICE  BULLETINS 

SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers,  speakers,  soundheads, 

drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  35/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  "Blue  Book" 
of  the  industry.  Edited  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Binder  onlv  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT,  Publisher, 
Box  575,  Enid,  Oklahoma. 

THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  lor 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


BARGAIN!  50  xl20'  steel  and  concrete 
theatre  building  in  Mission,  near  Van- 
couver, B.C.  $35,000.  $5,000  cash,  balance 
10  years.  S.  A.  Lechtzier,  945  Granville, 

Vancouver,  B.  C.,  Canada. 

Open  and  operating.  Situated  in  county 
seat;  population  15,000,  no  competition. 
A-l  condition,  600  seats,  air  conditioned, 
CinemaScope,  cry  room,  large  concession 
stand.  Will  show  books  to  interested  party. 
Send  reply  to  Henry  Kratz,  1027  West  Wells 
Street,  Milwaukee  3,  Wisconsin. 


For  Sale:  268-car  drive-in  theatre,  in 
Northern  Michigan  resort  town.  Contact: 
Jean  Brown,  Box  411,  Baldwin,  Michigan. 


For  sale:  theatre  equipment  and  build- 
ing. Terms  to  right  party.  400  seats,  pop- 
ulation 3,600.  Howell  Roberts,  Wahoo  The- 
atre, Wahoo,  Nebraska. 


3 Drive-Ins  for  salel  Fairview,  St.  Marys, 
Penna.;  White  Way,  Warren,  Penna.; 
Huntingdon,  Huntingdon,  Penna.  Package 
or  individually.  No  window  shoppers 
please.  W.  E.  Anderson,  Mt.  Jewett,  Penna. 
Phone  4881  or  3511. 


Theatre  for  sale.  Beautiful  Morro  Bay, 
Calif.,  ocean  resort  town.  Family  operation. 
Boxoffice,  9754. 


THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo 

Wanted  to  buy  or  lease  by  aggressive 
exhibitor,  drive-in  or  indoor  theatre  in 
Southeastern  section  of  U.S.  Boxoffice  re- 
ceipts must  be  $35,000  or  more  per  year. 
Would  not  be  interested  in  so-called  family 
operation.  Reply:  Boxoffice,  9753. 

Drive-in  wanted.  Year  around  opera- 
tion State  of  Arizona,  California  or  Texas. 
Will  Day  cash  for  one  showing  profit.  Re- 
ply, Boxoffice,  9758. 

ANTI-THEFT 
SPEAKER  PROTECTION 

ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  to: 
less  than  75c  per  unitl  Complete  satisfac- 
tion reported  by  chains  and  exhibitors 
Write:  Speaker  Security  Compcny,  165C 
Willow,  Hoboken,  N.J. 

BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 

Build  attendance  with  real  Hawaiian 
o.rchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 

Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 

BIG  KIDDIE  ATTRACTIONS.  Flicker  pic- 
ture rings,  Stooge,  Tarzan,  many  others 
available.  Inexpensive.  Box  248,  Pulaski, 
Wise. 

FILMS  FOR  SALE 

16mm  films  for  sale.  A.  B.  Hembree,  276 
East  Twelfth  Street,  Cookeville,  Tenn. 

FILMS  WANTED 

Silent  films,  trade  magazines.  611  North 
Fairfax,  Los  Anaeles,  Calif, 

35mm  sound.  Western  feature.  Good 
condition,  name  stars,  price  reasonable. 
Jergie,  Rt.  4,  Box  30,  Salem,  Oregon. 

PHOTO  BLOWUPS 

PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 

POPCORN  MACHINES 


Brand  new  counter  model,  all  electric 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  lor 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 

Theatre  chairs,  folding  chairs,  tables. 
Box  1734,  Dallas,  Texas. 


Wanted  to  Buy,  theatre  chairs.  Will  re- 
move and  pay  cash.  W.  G.  Goritsan,  1114 
N.W.  21st  Ave.,  Portland,  Oregon. 


800  Heywood  Wakefield  theatre  charis 
Good  condition,  sacrifice  price.  Write:  Abe 
Darbose,  8 Parker  St.,  Gardner,  Mass. 
Telephone:  6-321115. 

CHAIRS  REBUILT  ANYWHERE!  Expert 
workmanship,  personal  service,  finest  ma- 
terials ARTHUR  JUDGE,  2100  E.  Newton 
Ave  . Milwaukee,  Wisconsin. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll 
tickets,  100,000,  $40.75;  10,000,  $13.75;  2,- 
0C0,  $5.95.  Each  change  in  admission 

price,  including  change  in  color,  $4.25 
extra.  Double  numbering  extra.  F.O.B. 
Kansas  City,  Mo  Cash  with  order.  Kan- 
sas City  Ticket  Co.,  Dept.  11,  109  W. 
18th  St.,  Kansas  City  8,  Mo. 


Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 

□ Remittance  Enclosed 

□ Send  Invoice 

THEATRE  


STREET 


TOWN  STATE 


NAME 


POSITION 
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PORTABLE-NO  INSTALLATIONS-COST 
LESS  THAN  3c  PER  SHOW 


NOW  EVERY  DRIVE-IN 
CAN  AFFORD  HEATERS! 
NO  DOWN  PAYMENT  - 
USE  OUR  PAY  AS  YOU 
USE  PLAN! 


• SAFER  OPERATION 


• MORE  ECONOMICAL 
* • MORE  HEAT 


NEW 


IM 


STANFORD  INDUSTRIES,  INC. 


MAIN  OFFICE: 


1322  S.  WABASH  AVE. 
FACTORY:  6400  W.  95th 


CHICAGO  5,  ILL. 
ST.  OAKLAWN, 


PHONE:  427-0142 
ILL. 


WRITE  OR  WIRE  NOW! 


"Gidget  Goes  to  Rome,"  Columbia  release  produced  by  Jerry  Bresler  and  directed  by  Paul 
Wendkos  on  location  in  the  ancient  Italian  city,  has  won  the  BOXOFFICE  Blue  Ribbon  Award 
for  September.  This  scene  shows  James  Darren  (center)  as  Jeff,  fiance  of  Gidget  (Cindy 
Carol — right)  with  their  touring  companions  on  the  scenic  vacation  jaunt  . . . Page  15. 


Complete  service  to  help  you 
make  and  save  more  money  now 


ONLY  BOXOFFICE  BRINGS  YOU 
YOUR  OWN  HOME  AREA  EDITION 
FOR  EXTRA  VALUE 

MORE  NEWS  AND  IDEAS  FOR 
MORE  READERS  EVERY  WEEK 


You'll  find  more  of  everything  that'll  help  you 
make  and  save  more  money  in  Boxoffice. 

For  only  Boxoffice  brings  you  extra  help, 
extra  answers  in  a sectional  edition  each  week 
specifically  for  your  own  home  area. 


Boxoffice  publishes  nine  sectional  home 
area  editions  — the  only  trade  paper  in  your 
entire  industry  that  "tailors"  its  services  so 
completely  to  your  needs. 

Here  . . . and  here  only  . . . you  get 
complete  service  that  goes  all  the  way  — that 
keeps  you  "in  the  know"  about  all  that  means 
so  much  to  you  — all  the  vital,  significant 
happenings  and  trends  right  in  your  own  home 
area  and  all  around  your  world  of  films. 

Here,  too,  you  get  the  industry-famous 
Showmandiser  Section.  With  dozens  of  proven 
promotion  ideas  that  have  made  money  for 
theatremen  — that  you  can  easily,  economically 
adapt  to  serve  your  own  theatre.  Plus  the 
"Review  Digest"  that  tells  you  what  reviewers 
on  seven  industry  and  general  publications 
think  of  pictures.  Plus  timely  booking  in- 
formation in  the  "Feature  Chart"  . . . candid 
opinions  of  other  exhibitors  in  "The  Exhibitor 
Has  His  Say"  . . . reviews,  story  synopses,  ex- 
ploitips  and  adlines  in  unbiased  "Feature  Re- 
views." 


And  there's  more:  The  Modern  Theatre 

Section  each  month  brings  you  practical  "how- 
to" answers  on  equipment,  supplies,  refresh- 
ments merchandising  — on  making  indoor  and 
drive-in  theatre  operation  more  profitable. 
The  unduplicated  "Looking  Ahead"  Boxoffice 
Barometer  Issue  brings  you  complete  picture 
information  — present,  past  and  future  — at 
the  start  of  each  year.  The  Buyers'  Directory 
and  Reference  Issue  puts  a goldmine  of  plan- 
ning, buying  and  saving  aids  at  your  finger- 
tips in  one  handy  source  each  October. 

But  see  yourself  how  Boxoffice  complete 
service  can  help  you  build  bigger  boxoffice  pro- 
fits—help  you  make  and  save  more  money.  And 
why  more  theatremen  read  and  rely  on  BOX- 
OFFICE  than  any  other  film  trade  journal  in  the 
world!  Start  Boxoffice  coming  your  way  now- 
only  $3  for  a year  of  52  issues  (in  U.  S.,  U.  S. 
possessions  and  Canada).  Foreign  $10  per  year. 


Nationally  Extensive — Locally  Intensive 


THE  NATIONAL  FILM  WEEKLY 

Published  in  Nine  Sectional  Editions 

BEN  SHLYEN 

Editor-in-Chief  and  Publisher 

DONALD  M.  MERSEREAU,  Associate 
Publisher  & General  Manager 
JESSE  SHLYEN  ....Managing  Editor 

HUGH  FRAZE  Field  Editor 

AL  STEEN  Eastern  Editor 

I.  L.  THATCHER  Equipment  Editor 

MORRIS  SCHLOZMAN  Business  Mgr. 
Publication  Offices:  825  Van  Brunt  Blvd. 
Kansas  City  24,  Mo.  Jesse  Sblyen,  Man- 
aging Editor;  Morris  Scbluzman,  Business 
Manager;  Hugh  Fraze,  Field  Editor;  I.  L. 
Thatcher.  Editor  The  Modern  Theatre 
Section.  Telephone  CHestnut  1-7777. 
Editerial  Offices;  1270  Sixth  Ave.,  Rocke- 
feller Center,  New  York  20,  N.  Y.  Donald 
M.  Mersereau,  Associate  Publisher  & 
General  Manager;  A1  Steen,  Eastern  Edi- 
tor. Telephone  COlumbus  5-6370. 

Central  Offices;  Editorial — 920  N.  Mich- 
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Clow,  Telephone  Superior  7-3972.  Adver- 
tising— 5809  North  Lincoln,  Louis  Dldier 
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1-5284. 

Western  Offices:  Editorial  and  Film  Adver- 
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wood 5-1186.  Equipment  and  Non-Film 
Advertising — New  York  Life  Bldg.,  2801 
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Bob  Wettsteln,  manager.  Telephone  Dun- 
kirk 8-2286. 

London  Office:  Anthony  Gruner,  1 Wood- 
berry  Way,  Finchley,  N.  12.  Telephone 
Hillside  6733. 

The  MODERN  THEATRE  Section  Is  In- 
cluded in  the  first  issue  of  each  month. 
Albany:  J.  S.  Conners,  140  State  St. 
Atlanta:  Mary  Charles  Watts,  205  Walton 
St..  N.  W. 

Baltimore:  George  Browning,  208  E. 
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Boston:  Guy  Livingston,  80  Boylston, 
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Charlotte:  Blanche  Carr,  301  S.  Church. 
Cincinnati:  Frances  Hanford,  UNiversity 
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Cleveland:  W.  Ward  Marsh,  Plain  Dealer. 
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North  Broadway. 

Dallas-  Mahle  Guinan,  5927  Winton. 
Denver:  Bruce  Marshall,  2881  S.  Cherry 
Way. 

Des  Moines:  Pat  Cooney,  2727  49th  St. 
Detroit:  11.  F.  Reves,  906  Fox  Theatre 
Bldg.,  WOodward  2-1144. 

Hartford:  Allen  M.  Widem,  CU.  9-8211. 
Indianapolis:  Norma  Geraghty,  436  N. 
Illinois  St. 

Jacksonville:  Robert  Cornwall,  1199  Edge- 
wood  Ave. 

Manchester,  N.  H. : Guy  Langley,  l’.O. 
Box  56. 

Memphis:  Null  Adams,  707  Spring  St. 
Miami:  Martha  Lummus,  622  N.E.  98  St. 
Milwaukee:  Wm.  Nichol,  2251  S.  Layton. 
Minneapolis:  Jon  Pankake,  729  8th  Ave. 
S.E. 

New  Orleans:  Mrs.  Jack  Auslet,  2268*4 
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Oklahoma  City:  Sam  Brunk,  3416  N. 
Virginia. 

Omaha:  Irving  Baker,  5108  Izard  St. 
Philadelphia:  Al  Zurawskl,  The  Bulletin. 
Pittsburgh:  It.  F.  Klingensmlth,  516  Jean- 
ette, Wilkinsbuig.  412-241-2809. 
Portland,  Ore. : Arnold  Marks,  Journal. 
St.  Louis:  Joe  & Joan  Pollack,  7335 
Shaftsbury,  University  City,  PA  5-7181. 
Salt  Lake  City:  II.  Pearson,  Deseret  News. 
San  Francisco : Dolores  Barusch,  25  Tay- 
lor St.,  Oltdway  3-4813;  Advertising: 
Jerry  Nowell,  417  Market  St.,  YUkon 

2- 9537. 

Washington:  Virginia  R.  Collier,  2308 
Ashmead  Place,  N.  W.,  DUpont  7-0892. 
In  Canada 

Montreal:  Room  314,  625  Belmont  St., 
Jules  Larochelle. 

St.  John:  43  Waterloo,  Sam  Babb. 
Toronto:  2675  Bayvlew  Ave.,  Willowdale, 
Ont.  W.  Gladish. 

Vancouver:  411  Lyric  Theatre  Bldg.  751 
Granville  St.,  Jack  Droy. 

Winnipeg:  The  Tribune,  Jim  Peters. 
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Mo.  Sectional  Edition.  $3.00  per  year. 
National  Edition.  $7.50. 
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PROGRESS  ON  PRODUCT 


PRODUCT  looms  big  in  the  news  of  the 
past  week,  with  the  overall  outlook 
considerably  brightened  by  reports  from 
various  quarters.  First  there  was  the 
report  by  Edward  L.  Hyman,  vice-presi- 
dent of  American  Broadcasting  — Para- 
mount Theatres,  of  the  progress  made  in 
his  continuing  campaign  to  which  he 
has  become  dedicated  in  seeking  to  bring 
about  orderly  release  of  pictures  through- 
out every  season  of  the  year.  The  product 
book  that  he  has  currently  brought  out 
lists  films  set  for  release  through  the 
fall  and  winter  quarters,  with  much  car- 
rying through  next  spring. 

The  schedules  of  each  of  the  major 
distributing  companies  that  have  co- 
operated with  Mr.  Hyman  look  excep- 
tionally encouraging,  especially  on  pic- 
tures already  finished,  some  of  which 
have  been  screened.  Titles,  casts  and  de- 
scriptions of  stories  on  a substantial 
number  of  the  others  add  to  the  bright- 
ness of  the  prospect.  And,  with  a total  of 
214  films,  including  nine  reissues,  there 
is  clear  indication  that  the  trend  is  up 
in  quantity  as  well  as  in  quality,  on  both 
counts  of  which  Mr.  Hyman  has  put  forth 
extraordinary  effort  over  the  past  eight 
years. 

From  individual  company  standpoints, 
the  news  is  good  that  Universal  will  have 
14  top-grade  pictures  and  two  reissues 
within  the  next  six  months,  as  reported 
in  Boxoffice  last  week.  American-Inter- 
national comes  forth  with  the  biggest 
stride  in  this  independent  company’s 
continuing  progress  over  its  nine-year 
history.  Not  only  is  it  expanding  its  total 
product  output,  but  it  is  improving  it, 
stepping  up  its  investment  in  story 
properties,  stars  and  other  ingredients. 
And,  for  the  first  time,  it  is  in  position 
to  announce  its  release  lineup  for  better 
than  a year  ahead.  Another  independent 
company,  the  Mirisch  Corp.,  observing 
its  seventh  year  of  making  fine  pictures 
which  it  releases  through  United  Artists, 
is  stepping  up  its  volume  of  output,  high- 
lighted by  a list  of  strong  marquee  names 
in  presold  story  properties,  placed  in  the 
hands  of  reputable  producers  and  direc- 
tors. The  production  data  on  AIP  and 
Mirisch  appears  in  this  issue. 

As  with  the  issuance  of  his  previous 
reports,  Mr.  Hyman  again  urges  that  all 
exhibitors  extend  themselves  and  con- 
duct an  extensive  merchandising  cam- 
paign on  the  product  that  will  be  avail- 
able in  the  current  fourth  quarter  period. 
“Quality  product,”  he  says,  “in  and  of 
itself  does  not  guarantee  success  at  the 
boxoffice.  I urge  all  exhibitors  to  pitch 
in  and  work  at  the  grass-roots  level  to 
make  such  success  a reality.” 


That’s  the  surest  way  of  attaining  the 
long-sought  objective  of  “orderly  release 
of  quality  product  throughout  the  year,” 
thus  bringing  about  an  end  to  the 
dreaded  “orphan  periods”  that  have 
retarded  the  industry’s  progress. 

★ ★ 

Profitable  Investment 

The  two  national  exhibitor  organiza- 
tions, on  the  basis  of  advance  reserva- 
tions for  their  respective  annual  conven- 
tions, both  to  be  held  at  the  Americana 
Hotel  in  New  York  this  month,  are  ex- 
pecting the  largest  attendances  in  their 
history.  This  is  not  surprising,  and  it 
might  be  called  “a  product  of  the  times,” 
indicating  an  awareness  on  the  part  of 
exhibitors  that  theatre  operation  today 
entails  many  complexities  that  require 
greater  and  more  knowledgeable  effort 
than  ever  before. 

Accordingly,  Allied  States  Ass’n  of  Mo- 
tion Picture  Exhibitors  and  Theatre 
Owners  of  America  have  lined  up  pro- 
grams that  indicate  no  stone  has  been 
left  unturned  to  bring  exhibitors  up  to 
date  on  all  phases  of  their  business,  with 
spokesmen  of  the  highest  authority  in 
their  respective  fields  on  hand  to  provide 
information  and  inspiration  from  which 
the  exhibitors  can  obtain  the  utmost  in 
practical  values. 

This  applies  also  to  the  convention  of 
the  National  Association  of  Concession- 
aires, which  is  to  be  held  concurrently 
with  the  TOA  conclave,  one  session  of 
which  will  be  jointly  convened.  Every 
facet  of  concession  and  vending  operation 
is  to  be  covered,  with  accent  given  to 
merchandising.  Whether  applied  to  mo- 
tion pictures  or  foods  and  refreshments, 
there  is  constant  need  for  better  ways 
of  doing  the  selling  job. 

We  urge  exhibitors  to  visit  the  trade 
show  exhibits  and  to  attend  as  many  of 
the  NAC  meetings  as  possible.  These 
business  sessions  have  become  increas- 
ingly instructive  and  valuable  for  ex- 
hibitors, in  keeping  with  the  growth  and 
importance  of  this  phase  of  the  business 
to  the  overall  success  of  theatre  opera- 
tion. 

All  three  conventions — Allied,  TOA  and 
NAC — hold  promise  of  providing  every 
exhibitor  who  attends  them  with  many 
progressive  and  profitable  ideas,  though 
just  one  can  make  his  investment  in 
going  well  worthwhile. 


HYMAN  SEES  STRONG  BUSINESS 
FOR  THE  NEXT  NINE  MONTHS 


AIP  to  Release  23  in  '64; 
Top  Year  Is  Expected 


12  Companies  List  Total 
Of  214  Features  for 
Orderly  Release 

NEW  YORK — The  product  outlook  for 
the  balance  of  1963  and  the  first  six  months 
of  1964  is  hopefully 
bright  and  only  ad- 
verse weather  condi- 
tions can  throw  the 
predictions  out  of 
gear.  That  was  the 
opinion  expressed  by 
Edward  L.  Hyman, 
v i c e -president  of 

American  Broadcast- 
ing-Paramount The- 
atres in  making  his 
semiannual  report  to 
the  tradepress  with 
the  issuance  of  his 
latest  “orderly  distribution  book”  which 
compiled  the  release  schedules  of  12  com- 
panies. 

TWO  PERIODS  NEED  HELP 

Hyman  said  that  actually  there  were  two 
periods  which  still  needed  “tremendous” 
help:  April-May  and  the  month  of  Sep- 
tember. He  told  tradepress  editors  at  a 
luncheon  meeting  in  the  AB-PT  dining 
room  that  he  was  endeavoring  to  set  up 
an  orderly  distribution  pattern  on  an  an- 
nual basis  for  those  two  “orphan  periods.” 
He  said  the  month  of  December  now  was 
fairly  well  taken  care  of,  with  all  dis- 
tributors willing  to  release  their  pictures 
prior  to  Christmas  as  long  as  they  were 
able  to  obtain  some  of  the  Christmas  and 
New  Year’s  preferential  playing  time.  Hy- 
man said,  however,  that  he  was  reluctant 
to  guarantee  this  pre-holiday  playing  time 
unless  the  pictures  had  “legs,”  meaning 
strong  boxoffice  potentials. 

Hyman  said  he  had  received  so  many 
assurances  from  distributors  that  they 
planned  to  release  their  pictures  in  orderly 
sequence  that  he  hoped  the  “orphan  pe- 
riods” would,  eventually,  become  a title 
that  no  longer  had  any  meaning.  He  added, 
however,  that  orderly  distribution  must  go 
hand  in  hand  with  orderly  exhibition  and 
repeated  his  plea  to  all  exhibitors  that  if 
given  quality  product  during  the  “orphan 
periods,”  it  was  up  to  them  to  go  all  out  to 
exploit  those  pictures  so  that  both  distri- 
butors and  exhibitors  could  realize  the  full 
potential  contained  in  the  quality  produc- 
tions. 

INCREASE  OVER  LAST  YEAR 

The  AB-PT  vice-president,  who  has  been 
spearheading  the  orderly  release  plan  for 
eight  years,  said  that  with  the  many  qual- 
ity pictures  released  during  the  past  sum- 
mer, theatres  generally  enjoyed  better  busi- 
ness than  during  the  previous  year.  He 
pointed  out  that  there  had  been  a disas- 
trous winter  season  which  had  affected  all 
sections  of  the  country  simultaneously. 
This,  he  said,  was  unlike  previous  years 


HOLLYWOOD — In  the  most  ambitious 
schedule  of  its  nine-year  history,  American 
International  Pictures  this  week  announced 
it  would  release  23  motion  pictures  during 
1964,  and  provided  a complete  and  de- 
tailed schedule  for  the  entire  year.  AIP 
heads  James  H.  Nicholson  and  Samuel  Z. 
Arkoff  pointed  out  that  the  AIP  releases 
would  guarantee  the  public  and  exhibitors 
that  1964  would  be  the  company’s  most 
successful  and  biggest  year. 

In  addition,  they  said  that  for  the  first 
time  the  company  has  sufficient  produc- 
tion talent,  plus  a big-time  roster  of  con- 
tract stars,  to  make  such  a guarantee  to 
exhibition  and  the  filmgoing  public.  In- 
cluded in  the  schedule  are  nine  produc- 
tions filmed  in  Hollywood. 

“Over  the  past  years,”  Nicholson  and 
Arkoff  said,  “we  have  learned  in  our  field 
to  take  a backseat  to  no  one  insofar  as 
production  know-how  is  concerned.  This, 
plus  top  advertising  campaigns  and  con- 
centrated sales  efforts  will  have  truly  put 
AIP  in  a major  status.” 

With  regard  to  the  1964  schedule,  they 
said  there  was  diversification  and  star- 
values  “not  comparable”  to  any  past  year, 
including  a return  to  “combination  package 
programs”  with  two  reissue  combinations 
of  Edgar  Allan  Poe  films  being  rereleased 
with  new  prints  and  campaigns.  Also  in- 
cluded are  two  “exploitation”  specials  along 
the  lines  of  “Free,  White  and  21,”  deal- 
ing with  “very  bold  subjects”  and  “very 
frank  in  concept,  but  in  good  taste.” 


when,  if  one  section  was  hit  by  severe 
weather,  another  section  might  enjoy  rel- 
atively good  weather,  so  that  in  the  end  it 
averaged  out. 

Hyman  said  that  AB-PT  was  in  the  proc- 
ess of  starting  a fourth  quarter  drive  and 
urged  all  exhibitors  to  extend  themselves 
and  conduct  an  extensive  campaign  dur- 
ing this  period.  He  asserted  that  heretofore 
the  industry  had  experienced  a great  fall- 
ing-off in  boxoffice  receipts  during  the 
fourth  quarter  of  the  year,  but  with  the 
apparent  good  quality  product  to  be  re- 
leased during  the  coming  fourth  quarter, 
there  was  great  promise  for  that  period. 
He  warned,  however,  that  quality  product 
in  and  of  itself  did  not  guarantee  success 
at  the  boxoffice  and  urged  all  exhibitors  to 
pitch  in  and  work  at  the  grass-roots  level 
to  make  such  success  a reality. 

The  newest  product  book  is  the  result  of 
conferences  held  by  Hyman  with  sales  and 
promotion  executives  of  each  company  in- 
dividually. The  book  is  in  12  sections,  one 
for  each  of  the  12  distributors,  and  lists 
the  releases  through  next  Easter  and,  in 
some  instances,  beyond.  Three  thousand 


Complete  schedule  for  the  balance  of 
1963  and  for  all  of  1964  is  as  follows: 

Now  in  release:  "The  Haunted  Palace"  with  Vin- 
cent Price,  Debra  Paget,  Lon  Chaney;  "X — The  Man 
With  the  X-Ray  Eyes!"  with  Ray  Mi  Hand,  Diana  van 
der  Vlis,  John  Hoyt;  "Summer  Holiday"  with  Cliff 
Richard,  Lauri  Peters. 

November:  "Pryo — The  Man  Without  a Face"  with 
Barry  Sullivan  and  Martha  Hyer. 

December:  "Goliath  and  the  Sins  of  Babylon"  with 
Mark  Forrest,  Scilla  Gabel,  John  Chevron;  and  "Sam- 
son and  the  Slave  Queen"  with  Allen  Steele  and  Pierre 
Brice. 

SCHEDULE  FOR  1964 

January:  "The  Comedy  of  Terrors"  with  Vincent 

Price,  Peter  Lorre,  Boris  Karloff,  Basil  Rathbone,  Joe 
E.  Brown,  Joyce  Jameson;  and  "Rhubarb." 

February:  "Under  Age"  with  Anne  MacAdams,  Judy 
Adler,  Roland  Royter;  "Some  People"  with  Kenneth 
More,  Ray  Brooks,  Annika  Wills. 

March:  "Pit  and  the  Pendulum"  with  Vincent  Price, 
John  Kerr,  Barbara  Steele,  Luana  Anders;  and  "The 
House  of  Usher"  with  Vincent  Price,  Mark  Damon, 
Myrna  Fahey  (reissue  combination);  "Muscle  Beach 
Party"  with  Frankie  Avalon,  Annette  Funicello,  Harvey 
Lembeck. 

April:  "Black  Sabbath"  with  Boris  Karloff,  Mark 

Damon;  and  "Incubus"  with  Leticia  Roman,  John  Saxon. 

May:  "The  Time  Travelers"  (cast  not  set);  and  "The 
Unearthly  Stranger"  with  John  Neville,  Philip  Stone, 
Gabriella  Licudi. 

June:  "It's  Alive"  with  Peter  Lorre,  Elsa  Lanchester, 
Harvey  Lembeck. 

July:  "Masque  of  the  Red  Death"  with  Vincent 
Price,  Basil  Rathbone. 

August:  "Bikini  Beach"  with  Frankie  Avalon,  An- 
nette Funicello,  Harvey  Lembeck. 

September:  "Moon  Trap"  (cast  not  set). 

October:  "Dunwich  Horror"  with  Tab  Hunter. 

November:  "Rumble"  with  Frankie  Avalon,  Annette 
Funicello,  John  Ashley,  Harvey  Lembeck;  "Premature 
Burial"  with  Ray  Milland,  Hazel  Court,  Heather  Angel; 
and  "Tales  of  Terror"  with  Vincent  Price,  Basil  Rath- 
bone, Peter  Lorre,  Debra  Paget  (reissue  combination). 

December:  "The  Graveside  Story"  with  Vincent  Price, 
Peter  Lorre,  Boris  Karloff,  Basil  Rathbone. 

Also  coming  in  1964  are:  "When  the  Sleeper  Wakes," 
based  on  an  H.  G.  Wells  classic;  "Colour  Out  of 
Space,"  "City  in  the  Sea,"  an  Edgar  Allon  Poe  tale, 
and  "Genghis  Khan,"  in  70mm  and  planned  as  a road- 
show. 


copies  will  be  sent  to  exhibitors  in  the 
United  States  and  Canada  and  overseas, 
as  well  as  to  distributors  and  producers. 
Hyman  said  he  believed  that  the  newest 
book  was  the  most  complete  and  compre- 
hensive to  be  issued  in  the  eight  years  he 
had  been  preparing  them.  He  also  said  the 
listings  were  95  per  cent  accurate,  indicat- 
ing that  some  minor  changes  in  release 
dates  had  been  made  since  the  books  went 
to  press  six  weeks  ago. 

The  book  lists  214  titles,  including  nine 
rereleases.  In  most  instances,  the  months  of 
the  releases  are  given,  but  on  some  pic- 
tures no  release  month  had  been  deter- 
mined, particularly  those  in  mid- 1964. 

The  breakdown  by  companies  is  as  fol- 
lows: 

Paramount,  19,  including  four  reissues; 
Warner  Bros.,  13;  Metro-Goldwyn-Mayer, 
22;  Columbia,  28;  Buena  Vista,  11,  in- 
cluding two  reissues;  Universal,  26,  includ- 
ing two  reissues;  20th  Century-Fox,  24; 
United  Artists,  12;  Allied  Artists,  17; 
American-International,  19;  Embassy, 
seven,  and  Continental  16,  including  one 
reissue. 


Edward  L.  Hyman 
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ALLIED  CONVENTION  WILL  BE 
ACTION-PACKED , STAR-STUDDED 


Registrations  in  Advance 
Show  Attendance  Now 
Above  #62  Record 

By  H.  F.  REVES 

DETROIT — The  34th  annual  convention 
of  Allied  States  Ass’n  of  Motion  Picture 
Exhibitors  is  slated 
to  draw  the  largest 
convention  gathering 
of  exhibitors  in  the 
organization’s  history 
to  the  Americana 
Hotel  in  New  York, 

October  21-24,  ac- 
cording to  Milton  H. 

London,  executive 
director.  Represen- 
tatives of  the  6,000 
independent  theatres 
represented  in  Na- 
tional Allied  mem- 
bership will  be  greeted  by  an  action-packed 
and  star-studded  galaxy  of  attractions,  in 
both  social  and  business  sessions,  for  four 
days. 

Registration  two  weeks  in  advance  of 
opening  well  exceeded  the  total  final  num- 
ber at  the  big  Cleveland  convention  of 
1962,  which  broke  ten-year  records. 

Critical  action  for  the  future  of  the 
industry  will  be  concentrated  into  six  key 
business  sessions,  “carefully  and  elaborate- 
ly programmed  to  make  the  individual  ex- 
hibitor more  knowledgeable,  more  suc- 
cessful, and  more  prosperous.” 

FILM  BUYING  TECHNIQUES 

On  the  opening  Tuesday  (22),  both  the 
morning  and  afternoon  sessions  will  be  de- 
voted to  the  consideration  of  motion  pic- 
ture releases  and  the  techniques  of  film 
buying.  Principal  facets  of  discussion  will 
be  directed  to  availabilities,  performance, 
specific  sales  policies,  and  current  trade 
practices.  All  types  of  situations  will  be 
considered,  including  drive-ins,  first  runs, 
subsequent  runs  and  small  towns,  provid- 
ing an  encyclopedic  treatment  of  the  in- 
terests of  all  categories  of  exhibitors. 

Marshall  H.  Fine  will  deliver  the  key- 
note address  at  the  opening  session.  Jack 
Armstrong,  Allied  president,  will  preside  at 
the  business  session.  He  served  as  president 
of  National  Allied  in  1961. 

Fine,  chairman  of  the  board  of  Allied,  is 
a former  Allied  president  and  is  vice-presi- 
dent and  general  manager  of  Associated 
Theatres  of  Ohio.  Although  only  37  years  of 
age,  Fine  has  been  active  in  exhibitor  af- 
fairs for  many  years. 

The  Wednesday  morning  session  will  be 
devoted  to  the  merchandising  of  film  prod- 
uct, designed  to  show  exhibitors  how  to 
build  better  business  and  profit  for  the 
theatre.  A feature  of  the  convention  will 
be  the  unveiling  of  the  1964  Allied  Merch- 
andising Manual,  an  annual  which  has  be- 
come a valuable  exhibitor  operating  aid. 

The  Wednesday  afternoon  session  will 
concentrate  on  film  production,  featuring 


Milton  II.  London 


a comprehensive  and  authoritative  briefing 
on  forthcoming  film  product.  A number  of 
outstanding  new  producers,  the  type  of 
men  selected  for  “bringing  vitality  and 
prosperity  back  into  the  business,”  will 
speak  at  these  sessions.  Paul  N.  Lazarus 
jr.,  executive  vice-president  of  Samuel 
Bronston  Productions,  will  be  the  feature 
speaker. 

An  actual  live  debate  between  experi- 


Marshall  Fine 


enced  showmen  will  be  featured  on  Thurs- 
day morning,  concentrating  on  the  “Pre- 
miere Showcase”  development.  As  ex- 
plained by  London,  this  will  be  “actual 
debate  by  experienced  showmen,  on  the 
pros  and  cons  of  the  new  systems  of  film 
distribution.  No  theatre  will  long  remain 
unaffected  by  the  changes  in  distribution 
which  are  sweeping  the  country,”  he  said, 
adding,  “this  evaluation  in  depth  by  those 
who  know  will  give  exhibitors  the  back- 
ground information  to  make  smart  de- 
cisions when  confronted  with  the  choices.” 

The  final  business  session  on  Thursday 
afternoon  will  be  on  the  theme,  “Look 
Into  the  Future.”  Nicolas  Reisini,  presi- 
dent and  board  chairman  of  Cinerama, 
Inc.,  will  be  a featured  speaker,  explain- 
ing the  new  geodesic  dome  type  Cinerama 
Theatre  with  single-projector  operation. 

Turning  to  the  social  aspects,  Allied 
will  take  over  the  world-famed  Latin 
Quarter  on  Wednesday  night  for  conven- 
tion guests.  A spectacular  two-hour  floor 
show,  complete  dinner,  and  all  the  refresh- 
ments of  the  house  will  be  available,  as 
part  of  the  regular  convention  ticket. 

BANQUET  WEDNESDAY  NIGHT 

The  banquet  on  Wednesday  night  will 
create  a new  high  in  industry  entertain- 
ment, said  London,  with  the  presentation 
of  a complete  original  musical  comedy,  “A 
History  of  the  Movies,”  produced  by  Morton 
Sunshine,  well-known  tradepaper  editor. 
This  event  will  include  personal  appear- 
ances by  the  great  stars  of  the  film  in- 
dustry literally  from  the  days  of  the  nicke- 
lodeon to  today,  narrating  and  singing 
re-creations  of  some  of  their  own  great 
scenes  in  historic  films  of  the  past. 

Among  stars  and  celebrities  to  have  parts 
in  the  musical  comedy  production  at  the 
banquet  will  be  Gloria  Swanson,  John 
Cameron  Swayze,  Mitch  Miller,  Thelma 
Ritter,  Tony  Randall,  Hermione  Gingold, 
Dore  Schary,  Roddy  McDowall,  Glenda 
Farrell,  Conrad  Nagel,  Ricardo  Cortez,  Rita 
Gam,  Adolph  Zukor,  Julia  Meade  and  New 
York  Mayor  Robert  F.  Wagner. 


Jack  Armstrong 


The  following  industry  leaders  and  film 
company  executives  have  accepted  invita  - 
tions  to  be  dais  guests  at  the  Allied  ban- 
quet, as  of  this  date: 

President  Steve  Broidy,  vice-president 
Edward  Morey,  and  general  sales  man- 
ager Ernest  Sands  of  Allied  Artists;  presi- 
dent James  H.  Nicholson  and  executive 
vice-president  Samuel  Z.  Arkoff  of 
American-International;  president  and 
chairman  of  the  board  Nicolas  Reisini, 
vice-president  B.  G.  Karnze,  and  sales 
manager  Sidney  Cooper  of  Cinerama,  Inc.; 
president  Irving  H.  Ludwig  of  Buena  Vista; 
president  Joseph  E.  Levine  and  general 
sales  manager  Carl  Peppercorn  of  Em- 
bassy Pictures;  president  Robert  H.  O’Brien 
and  general  sales  manager  Morris  E. 
Mayer;  vice-president  Charles  Boasberg  of 
Paramount;  chairman  of  the  board  Spyros 
P.  Skouras  and  vice-president  in  charge 
of  domestic  sales  Joseph  M.  Sugar  of 
20th  Century-Fox;  vice-president  Eugene 
Picker  and  vice-president  in  charge  of  do- 
mestic sales  James  R.  Velde  of  United  Art- 
ists; president  Milton  R.  Rackmil  and  gen- 
eral sales  manager  H.  H.  Martin  of  Uni- 
versal; general  sales  manager  M.  R.  Gold- 
stein of  Warner  Bros.;  president  Richard 
F.  Walsh  of  the  IATSE;  executive  vice- 
president  Ralph  Hetzel  of  the  Motion  Pic- 
ture Ass’n  of  America;  Charles  Okun  and 
Harvey  Westfall  of  the  Coca-Cola  Co. 

Convention  guests  will  receive  a host  of 
valuable  prizes,  souvenirs  and  special 
awards. 

MOVIE  HISTORY  BOOK  GIFT 

A copy  of  the  442-page  history  of  the  in- 
dustry, “The  Movies,”  by  Richard  Griffith 
and  Arthur  Mayer  will  be  given  to  each 
registered  guest — probably  the  most  valu- 
able incentive  or  bonus  ever  given  at  a 
motion  picture  convention.  The  book  is 
sold  by  Crown  Publishers  at  $15,  with 
over  1,000  historic  photos  of  the  industry. 

Registration  fee  for  all  activities  of  the 
convention  is  $50,  with  $25  extra  for  wives. 
This  covers  all  breakfasts,  luncheons,  din- 
ners, the  Latin  Quarter  evening,  cocktail 
events,  banquets,  all  tips  and  taxes — an 
important  item  in  New  York. 

A separate  complete  daytime  program 
is  provided  for  ladies  at  the  convention. 
These  include: 

(1)  Tour  of  the  United  Nations,  per- 
sonally escorted  by  leading  statesmen, 
with  luncheon  in  the  Delegates  Dining 
Room.  Ramakhanta  Sarma,  executive  in 
charge  of  film  production  for  the  UN, 
will  address  the  ladies. 

(2)  Preview  of  the  1964  World’s  Fair, 
luncheon  at  the  famed  Top  of  the  Fair. 

(3)  Private  showing  of  the  latest  in 
furs,  jewelry,  and  high  style  fashions. 

(4)  Special  meeting  with  the  world- 
famed  hairdresser,  Mr.  Kenneth,  designer 
of  coiffures  for  Jacqueline  Kennedy  and 
other  fashionable  women,  credited  with 
“creating  the  American  hairdo  of  today.” 

(5)  Celebrity  luncheon,  with  the  oppor- 
tunity to  meet  noted  world  leaders  in- 
cluding Fanny  Hurst,  Vivien  Leigh,  Her- 
mione Gingold,  Rita  Gam,  Dina  Merrill, 
Ina  Balin  and  Shari  Lewis. 
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Mirisch  Corp.  to  Produce 

Six  at  $17 ,000,000 


NEW  YORK  — The  Mirisch  Corp.  this 
month  is  beginning  its  seventh  year  of  op- 
erations and  will 
start  production  on 
six  major  pictures 
within  a six-month 
period  on  a budget 
estimated  at  more 
than  $1  7,0  0 0,0  0 0, 
Harold  Mirisch, 
president,  reported 
here  last  week. 

In  addition  to  these 
six  films,  there  are 
seven  other  import- 
ant pictures  in  pre- 
production  prepara- 
tion, which  will  start  late  in  1964  or  early 
1965.  Four  pictures  now  are  being  edited 
and  scored. 

Currently  in  release  through  United  Art- 
ists are  Mirisch's  “Irma  La  Douce,”  “The 
Great  Escape”  and  “Toys  in  the  Attic.” 

Scheduled  for  filming  in  the  next  six 
months,  starting  in  November,  are  “A  Shot 
in  the  Dark,”  starring  Sophia  Loren,  Peter 
Sellers  and  Walter  Matthau;  “The  Satan 
Bug,”  John  Sturges  production;  “Ban- 
doola,”  starring  Yul  Brynner;  “The  Con- 
fessor,” with  Tony  Curtis  and  Henry 
Fonda;  “The  Dazzling  Hour,”  Billy  Wilder 
comedy,  starring  Dean  Martin  and  Peter 
Sellers,  and  “Return  From  the  Ashes,”  to 
be  directed  by  J.  Lee  Thompson. 

In  preparation  are  “The  Hallelujah 
Train”  and  “The  Law  and  Tombstone,” 
both  to  be  produced  and  directed  by  John 
Sturges;  “What  Did  You  Do  in  the  War, 
Daddy?”  to  be  produced  and  directed  by 
Blake  Edwards;  “The  Private  Life  of  Sher- 
lock Holmes,”  a Billy  Wilder  production, 
starring  Peter  Sellers;  “A  Rage  to  Live” 
and  “A  Garden  of  Cucumbers,”  both  to  be 
produced  by  Walter  Mirisch;  and  “Hawaii,” 
based  on  the  best-selling  novel  by  James 
A.  Michener,  which  Fred  Zinnemann  will 
produce  and  direct. 

The  four  films  which  have  completed 
principal  photography  and  are  awaiting 
release  are  “Stolen  Hours,”  starring  Susan 
Hayward;  “Kings  of  the  Sun,”  starring 
Yul  Brynner,  George  Chakiris  and  Shirley 
Anne  Field;  “The  Pink  Panther,”  starring 
David  Niven,  Peter  Sellers,  Robert  Wagner, 
Capucine  and  Claudia  Cardinale,  and  “633 
Squadron,”  starring  Cliff  Robertson  and 
George  Chakiris. 

The  Mirisch  Corp.  was  founded  in  Sep- 
tember 1957  and  in  its  first  six  years 
turned  out  23  pictures  at  a cost  of  $55,- 
000,000,  winning  16  Academy  Awards  and 
35  nominations. 


Think  Young'  for  UA  Release 

HOLLYWOOD  — United  Artists’  “For 
Those  Who  Think  Young,”  which  was  car- 
ried on  the  production  charts  during  film- 
ing as  an  Essex  Production,  will  be  released 
by  UA  as  a Schenck-Koch  production.  The 
switch  was  necessitated  by  the  dissolving  of 
Essex,  due  to  its  merger  with  Warners. 


Confirm  Paramount  Deal 
For  'Roman  Empire' 

New  York — The  listing  of  “Fall  of 
the  Roman  Empire”  under  the  Para- 
mount schedule  in  Edward  Hyman’s 
orderly  release  book  was  the  first  of- 
ficial indication  that  the  Samuel  Bron- 
ston  picture  would  be  released  by  Para- 
mount. The  rumors  that  a deal  had 
been  made  for  the  picture  have  been 
in  circulation  for  several  months,  but 
neither  Paramount  nor  Bronston  had 
confirmed  it. 


Consent  Decree  Report 
By  FTC  Due  June 

WASHINGTON  — The  Federal  Trade 
Commission  study  of  film  industry  consent 
decrees  probably  will  be  completed  and 
turned  over  to  the  Justice  Department  by 
mid-1964,  it  was  indicated  this  week  in 
FTC  testimony  before  a House  Appropria- 
tions Subcommittee. 

Field  investigations  have  been  completed 
in  21  industries  involving  consent  decrees, 
an  FTC  spokesman  told  the  subcommittee, 
with  costs  at  about  $1,000,000.  Twelve 
cases  were  returned  to  the  Justice  Depart- 
ment with  findings  and  recommendations, 
and  action  by  the  Attorney  General  was 
recommended  in  four  cases.  All  except  two 
of  the  cases  being  checked  were  referred  to 
FTC  field  offices,  the  spokesman  said,  with 
12  to  15  cases  to  be  completed  in  the  cur- 
rent fiscal  year,  by  June  30,  1964.  The  film 
industry  case  was  assigned  to  the  New 
York  office  of  FTC. 


Jesse  Chinich  Is  Named 
Magna  Sales  Manager 

NEW  YORK  — Jesse  Chinich,  western 
sales  manager  for  Buena  Vista  for  the  past 
eight  years,  has  been 
named  general  sales 
manager  for  Magna 
Pictures  Corp.  by 
George  P.  Skouras, 
president.  He  replaces 
Clayton  Pantages, 
who  resigned  late  in 
September. 

Chinich,  a veteran 
in  the  film  industry, 
served  six  and  one- 
half  years  as  film 
buyer  for  United 
Paramount  Theatres 
and  its  various  subsidiaries,  after  which 
he  worked  for  two  and  one-half  years  for 
the  Rugoff  & Becker  chain,  as  film  buyer 
and  district  manager,  before  taking  the 
Buena  Vista  post. 


Schwartz  in  New  Col. 
Post  As  Senior  V-P 

NEW  YORK — Sol  A.  Schwartz  has  been 
elected  to  the  post  of  senior  vice-president 
of  Columbia  Pictures 
to  work  on  all  the 
company’s  worldwide 
operations,  Abe 
Schneider,  president, 
announced.  A suc- 
cessor to  Schwartz  as 
head  of  Columbia’s 
studio  will  be  an- 
nounced later. 

Leo  Jaffe,  execu- 
t i v e vice-president, 
said  that  Schwartz  in 
his  new  capacity  will 
join  Schneider,  M.  J. 

Frankovich,  first  vice-president,  and  him- 
self in  supervising  the  activities  of  the 
company  throughout  the  world.  While 
based  in  New  York,  Schwartz’  over-all  re- 
sponsibilities will  take  him  to  Europe,  Hol- 
lywood and  other  parts  of  the  world  where 
Columbia  has  its  far-flung  operations. 

Schneider  commented  that  Columbia  had 
need  for  a top  executive  to  help  coordi- 
nate the  activities  of  all  departments,  both 
domestic  and  foreign,  and  felt  that  the 
wealth  of  knowledge  gained  by  Schwartz 
in  the  production  end  of  the  business, 
added  to  his  vast  experience  in  exhibition, 
distribution  and  other  industry  activities, 
would  prove  invaluable  in  his  new  global 
post. 

Schwartz  became  chief  of  Columbia’s 
studio  early  in  1961  after  many  years  as 
head  of  RKO  Theatres. 

Photoplay  'Cover  Award' 

To  Universal  Pictures 

NEW  YORK — The  executive  vice-presi- 
dent and  associate  publisher  of  the  Mac- 
fadden-Bartell  Corp.  told  the  Universal 
sales  convention  that  the  American  motion 
picture  industry  was  going  backwards,  but 
he  meant  it  as  a compliment  and  not  as  an 
insult. 

Frederick  A.  Klein,  in  presenting  his 
company’s  Photoplay  “Cover  Award”  to 
Universal  at  a luncheon  prior  to  the  ad- 
journment of  the  meetings,  in  the  Hotel 
Waldorf-Astoria,  said  the  industry  was 
going  backwards  to  reach  an  important 
goal,  “to  reconstruct  and  strengthen,  with 
today’s  creative  techniques,  the  foundation 
that  made  yesterday’s  Hollywood  the  en- 
tertainment capital  of  the  world.” 

The  “Front  Cover  Award,”  which  was 
accepted  by  Milton  R.  Rackmil,  Universal 
president,  was  worded  as  follows: 

“Presented  on  behalf  of  the  American 
movie -going-public  to  Universal  Pictures 
for  outstanding  success  in  establishing  the 
pre-eminence  of  motion  pictures  from  Hol- 
lywood, for  consistent  presentation  of 
product  and  personalities  which  spell  box- 
office  because  of  their  excellence  and  ‘uni- 
versal’ appeal;  for  being  a pacesetter  in 
the  American  motion  picture  industry.” 


Record  Gross  for  'Holiday' 

BOSTON — “Passion  Holiday”  is  scoring 
250  per  cent  of  average  business  at  the  Pil- 
grim Theatre  here,  following  a record- 
breaking  first  four  days,  according  to  Mel 
Davis  of  Davis  Film  Distributors,  Inc. 


Harold  Mirisch 
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Sol  A.  Schwartz 


6 


BOXOFFICE  ::  October  14,  1963 


Bigger  Cut  of  Profits'  Is  Challenge 
In  Industry  Today:  Rube  Jackter 


Over  200  Exhibitors 
Join  Rights  Drive 

NEW  YORK — More  than  200  exhibitors 
in  all  sections  of  the  country  have  agreed 
to  serve  in  COMPO’s  campaign  for  promo- 
tion of  greater  public  awareness  of  the  Bill 
of  Rights,  it  was  announced  by  Charles 
E.  McCarthy,  executive  vice-president 
of  the  Council  of  Motion  Picture  Organiza- 
tions. Nearly  all  states  in  the  U.  S.  are 
represented,  McCarthy  said.  Many  of  those 
who  have  declined  to  serve  have  expressed 
their  sympathy  with  the  movement. 

McCarthy  explained  that  those  asked  to 
serve  on  state  committees  were  exhibitors 
who  had  previously  served  in  COMPO’s 
campaigns.  It  is  expected  that  as  members 
of  state  committees  they  will  enlist  the 
support  of  other  exhibitors  in  their  areas. 

COMPO  is  conducting  its  campaign, 
McCarthy  explained,  because  it  has  be- 
come evident  in  many  censorship  battles 
that  public  indifference  to  the  Bill  of 
Rights  makes  it  possible  for  agitators  for 
motion  picture  censorship  to  find  public 
support,  which  in  turn  encourages  legis- 
lators to  promote  censorship  legislation. 

“The  hearings  now  being  conducted  by 
the  Marano  legislative  committee  in  New 
York,”  McCarthy  said,  “are  an  example 
of  legislators’  readiness  to  ignore  the  Con- 
stitutional freedoms  guaranteed  in  the  Bill 
of  Rights.  Most  of  the  members  of  the 
committee  are  lawyers  and  are  thoroughly 
cognizant  of  the  United  States  Supreme 
Court’s  rulings  on  censorship.  Yet  in  their 
comments  on  testimony  they  seem  disposed 
to  brush  aside  testimony  pointing  out  the 
unconstitutionality  of  their  proposed  legis- 
lation as  if  this  unconstitutionality  were 
of  little  consequence.  Such  seeming  in- 
difference to  constitutional  arguments  al- 
ways wins  the  approval  of  those  advocates 
of  classification  that  may  be  attending 
the  hearings. 

“Were  the  public  at  large  more  keenly 
aware  of  the  Bill  of  Rights  and  the  neces- 
sity of  preserving  it  intact,  there  would 
be  more  public  opposition  to  censorship 
agitation  with  a consequent  caution  among 
legislators.  To  make  the  public  more  aware 
of  the  need  for  protecting  our  basic  free- 
doms is  the  aim  of  COMPO’s  campaign, 
and  we  are  delighted  that  exhibitors 
throughout  the  country  recognize  this  fact 
and  are  willing  to  help.” 

The  campaign  is  being  organized  by  a 
committee  including  the  following:  Richard 
Brandt,  T.  Manning  Clagett,  Irving  Doll- 
inger,  Emanuel  Frisch,  Harry  Goldberg, 
McCarthy,  D.  John  Phillips,  Barbara 
Scott,  Morton  Sunshine  and  Margaret 
Twyman. 

Rock  Hudson  and  Doris  Day 
Fn  Third  Universal  Film 

HOLLYWOOD — Rock  Hudson  and  Doris 
Day  who  starred  in  two  of  Universal’s 
most  successful  comedies,  “Pillow  Talk” 
and  “Lover  Come  Back,”  are  being  teamed 
for  the  third  time  in  the  studio’s  “Send  Me 
No  Flowers,”  it  was  announced  by  Ed- 
ward Muhl,  vice-president  in  charge  of 
production.  The  film  is  scheduled  to  go 
before  the  cameras  later  this  month. 

Harry  Keller  will  produce  and  Martin 
Melcher  will  serve  as  executive  producer 
on  the  modern  domestic  comedy,  in  which 
Hudson  and  Miss  Day  will  play  a married 
couple  for  the  first  time. 


NEW  YORK — Rube  Jackter,  vice-presi- 
dent and  general  sales  manager  for  Colum- 
bia Pictures,  recently 
returned  from  an  ex- 
tensive tour  during 
which  he  conferred 
with  exhibitors  and 
sales  personnel 
throughout  the 
United  States,  has  de- 
clared that  “business 
looks  good  all  over” 
and  asserts  that  the 
challenge  to  the  film 
company  today  is  no 
longer  how  to  stay  in 
the  black,  but  rather 
“to  get  a bigger  cut  of  the  profit  pie  during 
this  period  of  prosperity.” 

Referring  to  this  as  the  “golden  age”  for 
the  industry,  Jackter  said  Columbia’s 
strategy  was  to  recognize  that  in  a game 
where  the  stakes  are  high,  the  investment 
also  must  be  high.  He  said  this  applied  to 
all  segments  of  the  industry — from  the 
quality  of  the  product  to  the  smallest  need 
of  the  exhibitor  in  putting  the  picture 
across  to  the  public. 

“We  don’t  just  sell  a picture,”  he  said, 
“we  sell  a package  containing  a fine  film 
and  a first-rate  campaign  to  make  profit 
for  all  concerned.” 

He  pointed  specifically  to  the  Columbia 
roster  of  fall-winter  releases,  backed  by 
strong  advertising,  publicity  and  exploita- 
tion programs  under  the  direction  of  Robert 
S.  Ferguson,  vice-president.  Ferguson  de- 
scribed the  Columbia  promotional  cam- 
paign as  one  where  “the  company  is  pre- 
pared to  use  every  creative  tool  available 
in  order  to  attract  motion  picture  viewers 
to  Columbia  releases.” 

Jackter  said  that  exhibitors  were  showing 
excitement  for  upcoming  Columbia  re- 
leases, including  Frederick  Brisson  and 
David  Swift’s  “Under  the  Yum  Yum  Tree,” 
due  in  November;  Otto  Preminger’s  “The 
Cardinal,”  due  in  December;  “Dr.  Strange- 
love:  or  How  I Learned  to  Stop  Worrying 
and  Love  the  Bomb,”  a Stanley  Kubrick 


Variety  Clubs  Feature 
To  Be  a TV  Special 

HOLLYWOOD  — The  seven-year 
theatrical  distribution  contract  which 
Columbia  held  on  Ralph  Staub’s  40- 
minute  Technicolor  feature,  “Heart  of 
Show  Business,”  has  expired  and  the 
subject  returned  to  the  producer, 
who  will  add  another  12  minutes  of 
color  material  for  use  as  a television 
special.  Staub  produced  the  feature  as 
a Variety  Clubs’  children’s  project,  and 
during  Columbia’s  tenure  it  played  in 
approximately  8,000  situations,  all  pro- 
ceeds going  to  the  Variety  Club.  The 
feature  now  has  61  film  and  television 
names,  to  which  will  be  added  several 
more  to  bring  length  to  52  minutes. 
Television  receipts  also  will  go  to  the 
Variety  Club’s  children’s  fund. 


production,  January;  William  Castle’s 
“Strait-Jacket,”  January;  Carl  Foreman’s 
“The  Victors,”  February,  and  others  such 
as  Robert  Rossen’s  “Lilith,”  Fred  Zinne- 
mann’s  “Behold  a Pale  Horse”  and  Irving 
Allen’s  “The  Long  Ships.” 

The  “product-plus”  merchandising  cam- 
paign for  fall,  winter  and  early  spring,  he 
added,  also  includes  the  general  zonal  re- 
lease of  “Lawrence  of  Arabia,”  which  will 
have  some  1,000  playdates  booked  before 
the  end  of  the  year. 

Jackter  pin-pointed  exhibitor  responsi- 
bility for  increasing  profits  also,  telling 
Boxoffice  that  theatres  in  which  top  Co- 
lumbia pictures  have  been  booked  must 
conform  to  the  highest  standards  of  clean- 
liness and  appearance.  Hereafter,  he  said, 
he  would  instruct  his  field  executives  to  in- 
spect theatres  where  the  higher  quality 
product  was  scheduled  to  play  to  make 
sure  that  they  were  in  good  shape  and,  if 
not,  to  demand  house  cleaning. 

A distributor  should  be  just  as  interested 
in  having  his  pictures  played  in  well-kept 
theatres  as  exhibitors  should  be  in  playing 
good  product,  Jackter  said.  On  his  recent 
swing  around  the  country,  Jackter  found 
instances  where  theatres  playing  some  of 
the  more  important  current  programs 
were  in  bad  condition  and  unkempt.  In 
fact,  he  said,  he  told  one  circuit  executive 
that  he  would  not  let  a Columbia  picture 
play  one  of  the  chain’s  theatres  unless 
it  was  cleaned  up. 

Disney  Staff  to  Burbank 
For  Annual  Sales  Meet 

NEW  YORK — Irving  H.  Ludwig,  presi- 
dent of  the  Buena  Vista  Distribution  Co., 
left  New  York  to  at- 
tend the  annual  Walt 
Disney-Buena  Vista 
sales  convention, 
which  will  be  held 
at  the  Disney  Studio 
in  Burbank,  Calif., 

October  14-17.  Buena 
Vista  is  celebrating 
its  tenth  anniversary 
as  the  Disney  organ- 
ization’s distribution 
subsidiary  in  1963. 

Among  those  who 
will  attend  the  con- 
vention will  be  members  of  the  sales,  ad- 
vertising and  publicity,  legal  and  TV  syn- 
dication staffs  in  New  York,  representa- 
tives of  the  Walt  Disney  Character  Mer- 
chandising division  and  the  Buena  Vista 
Record  division.  Flying  in  will  be  the 
entire  U.  S.  branch  office  sales  staff, 
Canadian  division  representatives  and  dele- 
gates from  foreign  offices. 

20th-Fox  Sets  70  Dates 
For  'Leopard'  in  Oct. 

NEW  YORK— “The  Leopard,”  the  Ti- 
tanus  production  for  20th  Century-Fox  re- 
lease, will  open  on  general  release  in  more 
than  70  key  cities  in  the  U.  S.  and  Canada 
in  October,  while  the  pre-release  engage- 
ments in  New  York,  Los  Angeles  and  To- 
ronto are  still  current. 


Rube  Jackter 
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20th-Fox  Plans  Six 
Roadshows  in  1964 

NEW  YORK  — Twentieth  Century-Fox, 
which  had  two  roadshows,  “Cleopatra”  and 
“The  Longest  Day” 
^ , *«.  in  1962-63,  will  pro- 

duce  six  roadshow  at- 
gk  tractions  in  1964  at  a 

■K  9 cost  of  $42,000,000, 

. W the  greatest  film 
negative  allocation  of 
its  type  in  motion 
picture  history,  ac- 
cording to  Richard 
D.  Z a n u c k,  vice- 
president  in  charge 
of  production. 

Richard  D.  Zanuck  The  announcement 
followed  conferences 
with  Darryl  F.  Zanuck,  president,  and 
Elmo  Williams,  managing  director  of  20t,h 
Century-Fox  Productions,  Ltd.  These  six 
roadshows  will  be  in  addition  to  the  12 
major  non-roadshow  pictures  on  the  com- 
pany’s 1964  program,  Zanuck  pointed  out. 

The  first  of  the  six  roadshows  will  be 
“The  Day  Custer  Fell,”  based  on  the  book 
by  David  Humphries  Miller,  “Custer’s 
Fall.”  This  will  be  an  hour-by-hour  ac- 
count of  Custer’s  last  stand  and  will  be 
photographed  on  the  original  locale,  Little 
Big  Horn,  Wyo.,  in  70mm  and  De  Luxe 
Color,  with  ten  leading  roles,  in  addition 
to  21  cameo  roles.  David  Weisbart  will 
produce  in  the  early  summer. 

Then  will  come  “Those  Magnificent 
Men  in  Their  Flying  Machine,”  based  on 
“Flying  Crazy,”  by  Jack  Davis,  who  is 
doing  the  screenplay,  to  be  directed  by 
Ken  Annakin.  It  will  feature  seven  inter- 
national stars,  playing  pilots  from  the  U.S., 
England,  France,  Italy  and  Germany,  and 
will  be  photographed  in  London  and  Paris, 
starting  in  early  May;  William  Wyler’s 
production  of  Rodgers  & Hammerstein’s 
“The  Sound  of  Music,”  with  a screenplay 
by  Ernest  Lehman,  to  be  photographed  in 
70mm  and  De  Luxe  Color  in  Austria  with 
interiors  to  be  made  in  Hollywood,  start- 
ing May  15;  Richard  McKenna’s  best-sell- 
ing novel,  “The  Sand  Pebbles,”  to  be  pro- 
duced and  directed  by  Robert  Wise,  with 
exteriors  to  be  shot  in  the  Orient  and  in- 
teriors in  Hollywood,  starting  in  October 
1964. 

Five  and  six  will  be  Irving  Stone’s  “The 
Agony  and  the  Ecstasy,”  with  a screenplay 
by  Philip  Dunne,  which  will  be  shot  in 
Italy  and  Hollywood,  in  70mm  and  De  Luxe 
Color,  starting  in  June,  and  Lawrence  Dur- 
rell’s  “Justine,”  from  a screenplay  by  Ben 
Barzman,  which  will  be  shot  in  the  Near 
East  and  at  the  Hollywood  studio  in  70mm 
and  De  Luxe  Color,  starting  late  next 
summer. 


AIP  Sets  Dualler  for  Christmas 

HOLLYWOOD  — American  Interna- 
tional’s Christmas  release,  a dual  bill  action 
spectacle  combination,  has  been  announced 
by  James  H.  Nicholson  and  Samuel  Z.  Ar- 
koff,  AIP’s  president  and  vice-president  re- 
spectively. The  holiday  combination  is 
“Goliath  and  the  Sins  of  Babylon”  and 
“Samson  and  the  Slave  Queen,”  both  in 
color  and  scope,  according  to  Nicholson  and 
Arkoff.  “Goliath”  stars  Mark  Forrest,  Scilla 
Gabel  and  John  Chevron  while  “Samson” 
stars  Allen  Steele  and  Pierre  Brice. 


Stewart  Trans-Lux  Corp. 
Now  Stewart  Filmscreen 

TORRANCE,  CALIF. — The  Stewart  Film- 
screen  Corp.  has  become  the  new  name  of 
the  Stewart  Trans-Lux  Corp.,  producer  of 
seamless  motion  picture  and  television 
screens  and  rear  projection  background 
screens,  it  was  announced  this  week  by  Roy 
C.  Stewart,  president. 

The  name  change,  Stewart  said,  came  as 
part  of  a planned  expansion  program  by 
the  company. 

Stewart  Filmscreen  Corp.,  established  in 
1946  as  Roy  C.  Stewart  & Sons,  is  entirely 
a family  affair,  with  Stewart’s  four  sons 
each  heading  his  own  department.  They 
are  LeMar  R.,  in  charge  of  sales;  Marshall 
E.,  engineering;  Clifford  D.,  production, 
and  Patrick  H.,  quality  control. 

The  company,  Stewart  said,  has  main- 
tained a policy  of  continued  research  en- 
gineering and  development  toward  per- 
fecting screens  for  professional  use,  with 
installations  in  more  than  40  countries.  The 
largest  screen  ever  produced  by  the  firm, 
measuring  32x75  feet,  is  installed  in  a the- 
atre in  Bangkok,  Thailand.  Screens  are 
custom-engineered,  he  added,  and  can  be 
made  in  seamless  sizes  up  to  46x88  feet. 


Fred  Wiseman  Will  Produce 
'Dr.  Modesto'  Next  April 

NEW  YORK — Fred  Wiseman,  whose  first 
feature  film,  “The  Cool  World,”  made  in 
Harlem,  was  shown  at  the  recent  Venice 
Film  Festival,  has  purchased  the  screen 
rights  to  the  Alan  Harrington  novel,  “The 
Revelations  of  Dr.  Modesto,”  which  he  will 
put  into  production  in  April  1964. 

Sidney  Meyers,  who  directed  and  wrote 
“The  Quiet  One,”  has  been  signed  to  di- 
rect the  new  film,  which  will  be  shot  on 
location  in  Boston,  New  Bedford  and  other 
New  England  locales.  “The  Revelations  of 
Dr.  Modesto”  was  published  by  Knopf  in 
1955. 

Wiseman  has  opened  offices  for  Wise- 
man Film  Productions  at  53  East  77th 
Street  in  New  York  and  will  begin  casting 
in  November. 


Longest  Day'  Film  Rentals: 
$25,275,000  to  20th-Fox 

New  York — Darryl  F.  Zanuck’s  “The 
Longest  Day”  has  earned  $25,275,000  in 
worldwide  film  rentals  during  its  first 
year  of  release.  The  picture  observed 
its  first  anniversary  in  distribution  on 
Thursday  (10). 

Seymour  Poe,  executive  vice-presi- 
dent of  2Cth  Century-Fox,  emphasized 
that  the  figure  represented  rentals  to 
the  company  and  not  theatre  grosses. 
He  said  the  gross  was  the  largest  ever 
registered  by  a film  company  in  the 
first  year  of  release  and  that  it  was 
20th-Fox’s  top  moneymaker  to  date 
and  probably  the  highest  grossing 
black  and  white  film  in  boxoffice  his- 
tory. 

“The  Longest  Day”  made  its  debut  at 
New  York’s  Warner  Theatre  on  Oc- 
tober 10  of  last  year  and  then  was 
launched  on  reserved  seat  engagements 
in  major  world  cities.  It  began  its  gen- 
eral release  in  the  United  States  and 
Canada  in  June. 


iKevcecv  > > 

< < 0pC&46e& 

CASTILIAN,  THE  (WB)  — Magnificently 
filmed  in  Panacolor,  which  gives  softness 
and  beauty  to  the  rocky  mountains  and 
arid  plains  of  the  Spanish  provinces  and 
realism  to  the  spectacular  and  bloody 
battles,  this  Sidney  W.  Pink  production 
will  attract  the  action  devotees  and  the 
youngsters.  For  average  audiences,  the 
epic  tale  of  a legendary  Spanish  hero  is 
over-long,  laden  wih  intrigue  and  re- 
ligious significance  and  lacking  in  humor 
or  sympathy  for  its  poker-faced  hero. 
Javier  Seto  directed  the  Cinemagic  of 
Spain  coproduction.  Cesar  Romero, 
Frankie  Avalon,  Broderick  Crawford, 
Alida  Valli. 

STOLEN  HOURS  (UA)  — The  so-called 
“woman’s  picture,”  in  which  the  woes  of 
a long-suffering  heroine  bring  tears  to 
the  eyes  of  feminine  patrons,  has  been  in 
short  supply  in  recent  years  so  there 
should  be  a ready  market  for  this  poig- 
nant emotional  drama.  This  Denis  Holt 
production  for  Mirisch-Barbican  is  sure- 
fire audience  fare  which  even  most  men 
will  enjoy.  Color  by  De  Luxe,  Daniel 
Petrie  directed.  Stuart  Millar  and  Law- 
rence Turman  are  the  executive  pro- 
ducers. Susan  Hayward,  Michael  Craig, 
Diane  Baker,  Edward  Judd. 

These  reviews  will  appear  in  full  in 
a forthcoming  issue  of  Boxoffice. 


AA  Gets  Repeat  Bookings 
On  1959-60  Crime  Films 

NEW  YORK  — Allied  Artists  reports  a 
“startling”  surge  of  bookings  on  “A1  Ca- 
pone” and  “Pay  or  Die,”  originally  released 
in  1959  and  1960,  respectively,  following 
the  opening  of  the  Senate  Committee  hear- 
ings on  crime  and  the  exposure  given  to 
the  questioning  of  Joseph  Valachi. 

In  the  Boston  area  alone,  16  dates  for  the 
films  were  set  in  the  first  week  of  Oc- 
tober. “A1  Capone,”  one  of  AA’s  top  gross- 
ing pictures,  stars  Rod  Steiger  while  “Pay 
or  Die”  stars  Ernest  Borgnine. 

“Cry  of  Battle,”  produced  by  Joe  Stein- 
berg in  the  Philippines,  starring  Van  Hef- 
lin, Rita  Moreno  and  James  MacArthur, 
which  is  being  released  by  Allied  Artists, 
had  its  world  premiere  at  the  Victoria  The- 
atre in  New  York  Friday  (11) . 


'From  Russia,  With  Love' 
Has  London  Premiere 

LONDON — “From  Russia,  With  Love,” 
the  second  of  the  Harry  Saltzman-Albert 
Broccoli  productions  based  on  Ian  Flem- 
ing’s James  Bond  thrillers,  had  its  world 
premiere  at  the  Odeon  Leicester  Square 
Theatre  Thursday  (10). 

Sean  Connery,  who  also  starred  in  “Dr. 
No,”  the  first  of  these  Fleming  pictures  for 
United  Artists,  plays  Agent  007  and  Pedro 
Armendariz,  Lotte  Lenya  and  Bernard  Lee 
are  featured.  Terence  Young  directed. 
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Italy  Produced  63  Features 
In  First  Half  of  1963 

ROME,  ITALY — The  Italian  film  indus- 
try produced  63  feature-length  pictures,  in- 
cluding 11  documentaries  during  the  first 
six  months  of  1963,  according  to  Unitalia 
Film  Organization. 

Twenty-six  of  the  pictures  were  either  in 
Technicolor,  Eastman  Color  or  Agfacolor, 
the  last  being  used  only  for  the  documen- 
tary, “Russia  Under  Inquiry.”  The  other 
documentaries  were  “Taboo,”  made  in 
Sweden,  Thailand,  Burma,  Japan  and  the 
U.S.;  “Hand  on  the  Gun,”  “Forbidden 
Italy,”  “Italians  Like  Us,”  “The  World’s 
Best  Swindles,”  “In  Italy,  It’s  Called  Love,” 
“Prohibited  Sex,”  “Around  the  World  in 
Ninety  Nights,”  “Love  in  the  World”  and 
“Pleasures  of  the  World,”  the  last  four  be- 
ing in  Eastman  Color. 

The  pictures  already  set  for  American 
distribution  are  “The  Queen  Bee,”  being 
distributed  in  the  US.  by  Joseph  E.  Le- 
vine’s Embassy  Pictures;  “Intrigue,”  to  be 
released  in  the  U.S.  by  Universal  as  “Dark 
Purpose”  with  Rossano  Brazzi  and  Shirley 
Jones  starred;  “The  Devil,”  starring  Al- 
berto Sordi,  to  be  distributed  by  Conti- 
nental, and  “Three  Faces  of  Fear,”  to  be 
released  in  the  U.S.  by  American  Inter- 
national as  “Black  Sabbath,”  with  Boris 
Karloff  starred. 

In  addition  to  Brazzi,  Karloff  and  Miss 
Jones,  other  Hollywood  players  to  be  seen 
in  these  Italian  pictures  include  Lex 
Barker,  who  is  starred  in  “The  Mystery  of 
the  Indian  Temple,”  “Storm  Over  Ceylon” 
and  “Kali-Yug,  Goddess  of  Revenge,”  Gor- 
don Scott,  also  starred  in  three,  “The  Hero 
of  Babylon,”  “Goliath  and  the  Rebel  Slave 
Girl”  and  “Zorro  and  the  Three  Muske- 
teers,” Jack  Palance,  who  is  starred  in 
“The  Criminal,”  Rod  Steiger,  who  is 
starred  in  the  Venice  Film  Festival  winner, 
“Hands  Over  the  City,”  Brett  Halsey,  who 
is  starred  in  “The  Magnificent  Adventure,” 
Hugh  O’Brian  and  Cyd  Charisse,  who  are 
starred  in  “Murderer — Made  in  Ita’y,” 
Fernando  Lamas,  who  is  starred  in 
“D’Artagnan  Against  the  Three  Muske- 
teers,” George  Sanders,  who  is  in  “Plane 
for  Baalbeck,”  and  George  Chakiris,  who  is 
starred  with  Claudia  Cardinale  in  “Bebo’s 
Girl.”  Another  familiar  British  player,  Ian 
Hunter,  is  in  “The  Mystery  of  the  Indian 
Temple,”  while  Marcello  Mastroianni,  Vit- 
torio Gassman,  Sordi  and  Walter  Chiari,  in 
addition  to  Miss  Cardinale  and  Rossanna 
Podesta,  are  Italian  players  who  have  be- 
come familiar  names  in  the  U.S. 

The  Walter  Reade-Sterling  organization 
has  also  acquired  U.S.  distribution  rights  to 
“Bebo’s  Girl,”  starring  George  Chakiris 
and  Claudia  Cardinale;  “The  Strikers,” 
starring  Marcello  Mastroianni,  Renato  Sal- 
vatori  and  Annie  Girardot;  “The  World’s 
Greatest  Swindles,”  a five-part  Italo- 
French  co-production,  and  “Omicron,’ 
with  Renato  Salvatori,  which  will  also  be 
released  through  Continental. 


Gamer  Gets  'Emily'  Lead 

LONDON — James  Garner,  who  played  in 
the  Martin  Ransohoff  production  of  “The 
Wheeler  Dealers”  under  the  direction  of 
Arthur  Hiller,  will  be  reunited  with  Hiller 
in  the  new  Ransohoff  production  of  “The 
Americanization  of  Emily,”  which  will  go 
before  the  cameras  at  the  MGM  Studios, 
Elstree,  October  14.  Garner  replaces  Wil- 
liam Holden  in  the  male  lead. 


Robert  F.  Kennedy  and 
Nizer  TOA  Speakers 

New  York — Robert  F.  Kennedy,  U.S. 
Attorney  General,  and  Louis  Nizer, 
prominent  industry  attorney,  have 
been  added  as  key  speakers  at  the 
Theatre  Owners  of  America  convention 
at  the  Americana  Hotel  here  next 
week. 

Kennedy  will  speak  at  the  dinner 
party  to  be  given  by  Joseph  E.  Levine, 
president  of  Embassy  Pictures,  on  the 
opening  night  of  the  convention,  Oc- 
tober 28.  Nizer  will  be  the  keynote 
speaker  at  the  opening  day’s  luncheon. 


Altec  to  Hold  Workshop 
Concurrent  With  TOA 

NEW  YORK— Altec  Service  Co.  will  hold 
its  managers’  workshop  concurrent  with 
the  Theatre  Owners  of  America  and  the 
National  Allied  conventions  in  October  in 
New  York,  according  to  Marty  Wolf,  sales 
manager,  who  said  holding  the  workshop 
will  permit  closer  communication  and  un- 
derstanding between  the  exhibitors  and 
Altec. 

Altec  executives  on  hand  will  include 
A.  A.  Ward,  president;  G.  L.  Carrington  jr., 
general  manager;  R.  E.  Pierce,  operating 
manager,  and  M.  V.  Neumann,  operations 
supervisor,  as  well  as  the  following  man- 
agers: D.  S.  McLean,  Jim  Eves  and  Fred 
Hall,  eastern  division;  Bruce  Mewborn  and 
Norman  Schneider,  southern  division;  Ed 
Lyman  and  Jim  Reed,  central  division,  and 
M.  L.  A.  Scott,  western  division. 


'The  Critic'  to  Be  Shown 
At  San  Francisco  Fete 

NEW  YORK— “The  Critic,”  the  Ernest 
Pintoff  cartoon  short  which  was  shown  at 
festivals  in  Cannes,  Montreal,  Edinburgh, 
where  it  was  awarded  one  of  the  five  Di- 
plomas of  Merit  granted  to  American  films, 
has  been  nominated  to  be  shown  at  the 
seventh  annual  San  Francisco  International 
Film  Festival,  to  run  October  20  to  Novem- 
ber 12. 

The  Columbia  Pictures  release  features 
the  voice  of  Mel  Brooks. 

“The  Critic”  has  also  been  selected  as 
one  of  the  six  American  films  to  be  shown 
at  the  Tours,  France,  International  Festi- 
val, scheduled  to  be  held  from  November 
28  to  December  2,  marking  the  fifth  invi- 
tational showing  for  the  Columbia  release 
in  1963. 


Glen  Alden  Income  Up 
For  9-Month  Period 

NEW  YORK— Glen  Alden  Corp.,  the  op- 
erating company  consisting  of  RKO  Thea- 
tres, Inc.,  Swift  Manufacturing  Co.,  Opp 
Cotton  Mills  and  Aluminum  Industries, 
Inc.,  among  others,  reports  a preliminary 
net  income  of  $5,500,000  for  the  nine 
months  ended  Sept.  30,  1963,  an  increase 
over  the  $3,850,000  for  the  first  nine 
months  of  1962. 

The  1963  figure  is  equal  to  $1  per  share 
on  sales  of  $88,200,000,  compared  to  70 
cents  per  share  on  sales  of  $81,350,000  for 
the  same  period  in  1962. 


Reade-Sterling  in  Big 
Italian  Arrangement 

NEW  YORK  — Walter  Reade-Sterling, 
Inc.,  has  closed  a deal  with  Franco 
Cristaldi,  one  of  Italy’s  leading  producers, 
for  seven  pictures,  with  Reade-Sterling 
handling  the  films  in  more  than  half  of 
the  world.  The  new  pictures  include  the 
works  of  many  of  Italy’s  top  directors  and 
stars. 

At  a press  luncheon  at  Leone’s  Monday 
(7),  Walter  Reade  said  that  because  his 
company  had  not  handled  many  Italian 
pictures  in  the  past,  having  concentrated 
principally  on  the  French  and  British  mar- 
kets, the  new  Italian  arrangement  opened 
a whole  new  area  of  activity  for  the 
company. 

The  seven  pictures,  Reade  said,  involved 
the  production  facilities  of  three  of  Italy’s 
biggest  film-making  companies:  namely, 
Lux  Films,  Ultra  Films  and  Vides  Cine- 
matografica.  Among  the  stars  in  the  prop- 
erties will  be  Marcello  Mastroianni,  Renato 
Salvatori,  Rod  Steiger,  Shelley  Winters, 
Paulette  Goddard,  Claudia  Cardinale,  Jean 
Seberg,  Jean  Pierre  Cassel,  Gabriella 
Giogelli  and  Charles  Denner. 

Reade  said  that  Reade-Sterling  had  ac- 
quired the  distribution  rights  for  all  Eng- 
lish-speaking countries  and  all  of  the  Far 
East.  The  seven  films  are  “The  Strikers,” 
“Omicron,”  “Time  of  Indifference,”  “The 
World’s  Greatest  Swindles,”  all  completed, 
and  “Bebo’s  Girl”  and  “Seduced  and 
Abandoned,”  in  production,  and  “Fefe,” 
scheduled  for  an  early  start. 

Arrangements  with  Cristaldi  were  com- 
pleted by  Irving  Wormser,  president  of 
Continental  Distributing,  the  releasing  di- 
vision of  Reade-Sterling,  during  July  and 
August  in  Europe.  On  the  same  trip, 
Wormser  also  acquired  distribution  rights 
to  “The  Devil,”  an  Italian  comedy  pro- 
duced by  Dino  De  Laurentiis,  and  “Ladies 
Who  Do,”  a British  comedy  starring  Robert 
Morley. 

Reade  announced  at  the  meeting  that 
Wormser  would  take  on  new  duties  as  head 
of  the  company’s  expanded  international 
division,  including  television  as  well  as  mo- 
tion pictures.  He  said  that  he  and 
Wormser  would  establish  an  office  in  Rome 
this  month  on  their  way  to  Moscow  where 
they  will  confer  on  the  first  U.S. -Soviet  co- 
production, “Meeting  at  a Far  Meridian,” 
in  which  Reade-Sterling  is  a principal. 
That  picture  will  be  made  in  both  the  Rus- 
sian and  English  languages.  The  company 
now  has  offices  in  Paris  and  London. 

In  his  new  duties,  Wormser  will  super- 
vise not  only  the  company’s  worldwide  the- 
atrical arrangements,  but  also  the  com- 
pany’s international  television  projects. 

Robt.  Sherman  Is  Manager 
Of  Fox  Branch  Operations 

NEW  YORK — Robert  Sherman,  who  re- 
signed last  week  as  film  buyer  for  the  Wal- 
ter Reade  circuit,  has  been  appointed  man- 
ager of  branch  operations  for  20th  Cen- 
tury-Fox by  Joseph  M.  Sugar,  vice-presi- 
dent in  charge  of  domestic  sales. 

Sherman  has  been  in  the  film  industry 
for  30  years,  starting  as  an  auditor  and  film 
statistician  for  RKO  Theatres.  In  1951,  he 
became  film  buyer  for  RKO  and  seven 
years  later  joined  the  Reade  circuit  in  the 
same  capacity.  He  left  the  company  in 
1960,  but  reaffiliated  with  it  early  this  year. 
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BETWEEN  THE  LINES  = 

-By  AL  STEEN 


On  Being  Typed 

J^OGER  LEWIS  found  it  was  not  easy  to 
jump  from  creative  advertising  and 
promotion  to  film  producing  creativity. 
Lewis,  former  ad-publicity  chief  of  United 
Artists,  is  doing  what  he  has  wanted  to  do 
for  a long  time — become  a producer.  And 
he,  with  Philip  Langner,  has  embarked  on 
his  first  venture,  “The  Pawnbroker,”  now 
before  the  cameras  in  New  York  as  an  Ely 
Landau  production. 

Not  only  performers  face  the  danger  of 
being  typed,  Lewis  told  us  this  week.  He 
said  that  when  he  and  Langner  started  out 
to  set  the  ground  work  for  their  produc- 
tion, he  found  that  he,  too,  had  been 
categorized.  In  essence,  he  was  told: 
“You’re  an  advertising  man.  What  do  you 
know  about  production?”  A couple  of 
major  companies,  however,  had  shown  in- 
terest in  the  property  but  they  wanted  to 
make  so  many  changes  that  the  basic 
principles  of  the  deeply  moving  story  would 
have  been  corrupted,  he  said. 

Lewis  said  he  had  a problem  in  “break- 
ing the  label,”  meaning  his  own  identifica- 
tion with  the  industry.  It’s  easier  for  an 
outsider  with  no  association  with  the  film 
business  to  come  in  as  a producer,  he 
added.  Landau  was  the  only  one  who  was 
willing  to  back  the  production  without 
changes,  Lewis  said. 

In  surrounding  himself  with  creative 
people,  including  director  Sidney  Lumet, 
Lewis  found  they  were  willing  to  make 
certain  sacrifices  because  they  believed  in 
the  project,  that  they  were  responsive  to 
a non-conventional  picture  and  looked 
upon  it  as  not  just  another  commercial 
film. 

Lewis  said  he  had  had  headaches  and 
suffered  “birth  pains”  in  getting  the  pic- 
ture rolling,  but  at  last  he  has  shaken  off 
the  identification  of  being  only  an  ad  man. 
He  will  be  active  in  the  picture’s  promotion, 
however. 

• 

More  Family  Films? 

As  WAS  noted  in  the  last  issue  of  The 
Green  Sheet,  only  one  picture  was 
given  a “GA”  rating,  meaning  suitable  for 
general  audiences:  in  other  words,  for 
family. 

In  England,  a similar  trend  has  been 
noted  over  the  last  two  years  but  the  pen- 
dulum now  appears  to  be  swinging  the 
other  way.  Sir  John  Trevelyan,  secretary 
of  the  British  Board  of  Censors,  was  in 
New  York  last  week  and  was  the  guest  at 
an  informal  luncheon  meeting  with  of- 
ficials of  the  Motion  Picture  Ass’n.  Sir 
John  told  the  MPAA  toppers  that  the  num- 
ber of  “X”  certificates  in  England  had  in- 
creased during  the  last  24  months;  that  is, 
until  recently.  The  classification  “X”  in 
Britain  means  that  a picture  so  tagged 
cannot  be  shown  to  children;  an  “A” 


designation  means  a picture  is  for  adults 
only  and  a “U”  tag  means  universal,  or 
suitable  for  all. 

As  many  as  eight  pictures  out  of  ten  re- 
viewed had  been  given  adult  ratings  by 
the  British  censors,  Sir  John  said,  and  ex- 
hibitors were  getting  a bit  tired  of  them. 
There  were  just  too  many  of  them,  he 
stated.  He  noted,  however,  that  currently 
there  were  fewer  “X”  films. 

While  the  last  Green  Sheet  had  only  one 
“GA”  picture,  it  was  reported  that  here, 
too,  the  trend  would  swing  the  other  way  in 
the  next  issue,  with  the  “GAs”  outnumber- 
ing the  “As.”  This  was  regarded  as  a 
healthy  sign,  with  a swing  back  to  family 
pictures,  much  needed  on  the  exhibitors’ 
program  menus. 

• 

A Product  Victim 

JHE  DEARTH  of  pictures  of  the  long-run 
caliber  is  such  that  the  Criterion  The- 
atre on  Broadway  is  going  to  shut  down  on 
October  20  for  a little  more  than  three 
weeks  on  the  premise  that  it  is  better  to 
stay  dark  than  to  operate  with  a picture 
that  conceivably  could  turn  in  a loss. 

“Lawrence  of  Arabia”  will  end  a 44-week 
run  on  a two-a-day  basis  on  that  date  at 
the  Criterion  which  will  remain  shuttered 
until  November  13  when  it  will  reopen  with 
20th  Century-Fox’s  “Take  Her,  She’s 
Mine.”  The  Christmas  picture  at  the  the- 
atre will  be  Columbia’s  Carl  Foreman  pro- 
duction, “The  Victors.” 

The  go-dark  policy  appears  to  be  an  in- 
dication that  forecasts  of  a small  quantity 
of  quality  pictures  this  fall  have  materi- 
alized. The  theatre  has  closed  before  for 
renovation  purposes,  but  this  is  said  to  be 
the  first  time  that  house,  or  any  other  in 
New  York,  has  stopped  operating  because  of 
a lack  of  suitable  product,  or  the  inability 
to  acquire  any. 

With  the  bowing  out  of  “Lawrence  of 
Arabia,”  the  only  two  two-a-day  films 
will  be  on  display  on  Broadway:  “How 
the  West  Was  Won”  at  the  Cine- 
rama and  “Cleopatra”  at  the  Rivoli.  How- 
ever, “It’s  a Mad,  Mad,  Mad,  Mad  World” 
will  bow  at  the  Warner  on  November  17 
and  “The  Cardinal”  will  open  at  the  De- 
Mille  on  December  17,  both  on  a two-a-day 
policy. 

• 

'A  Kiss  Bestowed' 

'J'HE  rejection  by  Darryl  Zanuck  of  the 
“man  of  the  year”  award  by  As- 
sociated Motion  Picture  Advertisers  was 
handled  diplomatically  by  Mel  Gold,  Ampa 
president,  at  the  recent  awards  luncheon. 
In  announcing  that  Zanuck  had  informed 
him  that  he  thought  one  award  a year  was 
sufficient,  Gold  said  that  “a  kiss  once 
bestowed  cannot  be  taken  back.”  And  so 
the  award  will  go  into  the  Ampa  archives. 


Statement  of  Ownership,  Management  and  Circula- 
tion (Act  of  October  23,  1962:  Section  4369, 

Title  39,  United  States  Code) 

1.  Date  of  filing:  Oct.  8,  1963. 

2.  Title  of  publication:  BOXOFFICE. 

3.  Frequency  of  issue:  Weekly. 

4.  Location  of  known  office  of  publication  (Street, 
county,  state,  zip  cade):  4804  East  9th  St.,  Kansas 
City,  Missouri,  64124. 

5.  Location  of  headquarters  or  general  business 
offices  of  the  publishers  (not  printers),  825  Van  Brunt 
Blvd.,  Kansas  City,  Mo.  64124. 

6.  Names  and  addresses  of  publisher,  and  manag- 
ing editor:  Publisher  and  Editor,  Ben  Shlyen,  Kansas 
City,  Mo.  Managing  Editor:  Jesse  Shlyen,  Kansas 
City,  Mo. 

7.  Owner:  Associated  Publications,  Inc.,  825  Van 
Brunt  Blvd.,  Kansas  City,  Mo.  64124.  Names  and 
addresses  of  stockholders  owning  or  holding  1% 
or  more  of  total  amount  of  stock  are:  Ben  Shlyen, 
Kansas  City,  Mo.,  and  Clara  Shlyen,  Kansas  City,  Mo. 

6.  Known  bondholders,  mortgagees,  and  other  se- 
curity holders  owning  or  holding  1 per  cent  or  more 
of  total  amount  of  bonds,  mortgages  or  other  se- 
curities (If  there  are;  so  state).  None. 

10.  This  item  must  be  completed  for  all  publica- 
tions except  those  which  do  not  carry  advertising 
other  than  the  publisher's  own  and  which  are 
named  in  section  132.231,  132,232,  and  132.233,  postal 
manual  (Sections  4355a,  4355b,  and  4356  of  Title  39, 
United  States  Code.) 

Average  No.  Single 

Cepies  each  issue 

issue  during  nearest 

preceding  to  filing 
12  mon.  date 

A.  Total  No.  copies  printed 

(net  press  runs)  18,455  18,243 

B.  Paid  circulation: 

1.  To  subscribers  by  mail 
carrier  delivery  or  by  other 
means  and 

2.  Sales  through  agents,  news 

dealers  or  otherwise  17,330  17,245 

C.  Free  Distribution  (including 
samples)  by  mail,  carrier 

delivery  or  by  other  means  1,125  998 

D.  Total  No.  of  copies  distributed  18,455  18,243 

I certify  that  the  statements  made  by  me  above 
are  correct  and  complete.  (Signature  of  editor,  pub- 
lisher, business  manager  or  owner) 

MORRIS  SCHLOZMAN,  Business  Manager. 


Embassy  Films  Completed 
In  Rome  and  Moscow 

NEW  YORK — Principal  photography  on 
two  forthcoming  Joseph  E.  Levine  releases 
have  been  completed  in  Rome  and  Moscow, 
respectively,  according  to  word  received  at 
the  Embassy  Pictures  home  office. 

“Italiani,  Brava  Gente,”  the  first  Ameri- 
can-Italian-Russian  co-production  to  be 
entirely  filmed  in  Russia,  was  directed  by 
Giuseppe  De  Santis  for  Galatea  Films  with 
Peter  Falk  and  Arthur  Kennedy,  American 
actors,  heading  the  cast  including  Italy’s 
Raffaele  Pisu  and  Andrea  Checchi,  and 
Russia’s  Tatiana  Samilova. 

“The  Empty  Canvas,”  a Levine-Ponti  co- 
production directed  by  Damiano  Damiani, 
completed  12  weeks  of  filming  in  Rome 
with  Bette  Davis  and  Horst  Buchholz 
starred  and  Catherine  Spaak,  Daniela 
Rocca,  Isa  Miranda,  Lea  Padovani  and 
Georges  Wilson  among  the  Italian  and 
French  actors  featured.  The  film  is  based 
on  Alberto  Moravia’s  novel. 

De  Laurentiis  to  Promote 
His  Films  From  New  York 

NEW  YORK — Dino  De  Laurentiis,  who  is 
currently  producing  “The  Bible”  in  Italy, 
has  opened  New  York  offices  at  717  Fifth 
Ave.  to  serve  as  headquarters  for  the  pro- 
motion of  this  and  his  other  films  in  the 
U.S.  and  Canada.  The  other  films  include 
“The  Devil,”  starring  Alberto  Sordi,  to  be 
distributed  by  Continental,  “Mafioso”  and 
“The  Trial  of  Verona.” 

Ralph  Serpe,  business  representative  for 
De  Laurentiis,  will  be  in  charge  of  the  New 
York  operation  and  Arthur  Manson  is  di- 
rector of  publicity  and  advertising  for  the 
U.S.  and  Canada. 
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'Gidget  Goes  to  Rome ’ (Col)  Wins 
September  Blue  Ribbon  Award 

By  VELMA  WEST  SYKES 

^OLUMBIA’s  “Gidget  Goes  to  Rome”  was  voted  the  September  Boxoffice  Blue  Rib- 
bon Award,  as  the  most  outstanding  picture  in  current  release  which  was  also 
good  entertainment  for  the  whole  family.  Much  of  the  film’s  charm  is  in  the  settings 
and  scenic  values,  since  the  Jerry  Bresler  production  was  made  on  location  in  Rome 
and  directed  by  Paul  Wendkos.  This  is  the  first  of  the  Gidget  series  to  win  this  Award 
but  others  may  have  had  stiffer  competition  on  the  Blue  Ribbon  ballot.  There  is  a new 
Gidget — Cindy  Carol,  but  James  Darren  remains  as  the  male  star. 


Our  reviewer  said  of  it  in  the  August 
issue  of  Boxoffice:  “Cindy  Carol,  as 
Gidget,  has  such  a good  time  going  to 
Rome  that  most  of  the  youngsters  who 
see  the  picture,  along  with  the  families 
that  send  them  on  vacations,  will  be  sure 
to  tell  their  friends  about  the  show.  Miss 
Carol  proves  in  this  lighthearted  summer 
escapade,  produced  by  Jerry  Bresler,  that 
her  choice  to  play  Gidget  is  good  casting 
and  that  the  seven  years  of  training  in 
television  has  been  a fine  school  for  this 
budding  young  actress  . . . The  beautiful 
fashions  for  grownup  gals  and  teens  will 
‘send’  both  groups.” 

The  winning  film  has  scored  143  per 
cent  of  average  business  in  first  run 
showings  in  key  cities.  National  Screen 
Council  members,  who  voted  it  the  Award, 
commented  on  their  ballots  in  this  fashion : 

Shows  Well-Behaved  Youth 

“Gidget  Goes  to  Rome”  is  a film  which 
shows  young  people  as  wholesome  and 
well-behaved  individuals.  How  refreshing 
and  relaxing  it  is  to  look  at  such  a film! 
Gidget’s  amusing  adventures  in  Rome, 
coupled  with  good  performances  by  the 
whole  cast,  make  this  a merry,  entertain- 
ing film  for  the  whole  family.— Mrs.  Ro- 
deric  B.  Thomas,  Chairman  Texas  MP 
Board  of  Review,  Dallas. 

“Gidget  Goes  to  Rome”  is  one  of  the 
season’s  better  teen-age  attractions,  with 
good  plot,  good  action  and  elegant  color. 
- — Tom  Peck,  Charleston  Evening  Post  . . . 
This  was  very  nicely  done  and  most  color- 


ful. Teenagers  liked  the  young  stars. — 
Mrs.  Fred  Hire,  Fort  Wayne  (Ind.)  In- 
dorsers of  Photoplays. 

I’ll  give  my  vote  to  “Gidget  Goes  to 
Rome”  only  because  of  its  lovely  views  of 
Rome.— Mrs.  Paul  Gebhart,  Cleveland 
Cinema  Club.  (Well,  every  ingredient  of 
a picture  counts  for  or  against  it.  And 
settings  on  location  certainly  can  add  to 
entertainment  values.  — V.W.S.)  . . . 
Adults  can  see  the  sights  of  Rome,  so  I’ll 
have  to  go  for  Gidget. — Helen  Bower, 
Greater  Detroit  Motion  Picture  Council. 

This  is  a poor  list,  but  I have  to  choose 
one  so  it’s  “Gidget  Goes  to  Rome” — which 
could  have  been  better.  — J.  Coleman 
Daniel  jr.,  Spartanburg  (S.C.)  Fine  Films 
Committee  . . . This  is  the  best  all-round 
entertainment  from  a poor  selection  this 
month. — John  P.  Recher,  AMPTO  of 
Maryland,  Baltimore. 

“Gidget  Goes  to  Rome”  gets  my  vote.  It 
offers  an  eye-filling  travelog  of  Rome. — 
Mrs.  Kenneth  C.  Wilson,  San  Francisco 
MP  & TV  Council  ...  Of  those  I’ve  seen 
on  the  ballot  list,  this  latest  Gidget  is  the 
best. — Harold  L.  Cail,  Portland  (Me.) 
Press-Herald  & Express. 

A light,  gay  comedy  like  “Gidget  Goes 
to  Rome”  will  entertain  teenagers  and  it 
has  beautiful  scenes  of  Rome  that  will  de- 
light all. — Mrs.  Arthur  Baumoel,  preview 
chairman,  Cleveland  MPC  . . . This  is  not 
too  outstanding  a picture  but  the  only  one 
I have  seen  that  is  for  family  entertain- 
ment. — Brainard  Platt,  Dayton  Journal 
Herald. 


JESSIE  ROYCE  LANDIS  AS  AUNT  ALBERTINA  ADDS  TO 
SOME  OF  THE  WACKY  INCIDENTS  IN  THE  WINNING  FILM 


CLOWNING  BEFORE  A CAMERA  IN  THIS  SETTNG  WHERE 
GRACEFUL  STATUES  LOOK  OUT  FROM  HISTORIC  RUINS 


The  Cast 


Gidget  Cindy  Carol 

Jeff  James  Darren 

Aunt  Albertina  Jessie  Royce  Landis 

Paolo  Cellini Cesare  Danova 

Daniela  Serrini  Danielle  de  Metz 

Judge  Joby  Baker 

Libby  Trudy  Ames 

Lucy  Noreen  Corcoran 

Clay  Peter  Brooks 

Anna  Cellini  Lisa  Gastoni 

Alberto  Claudio  Gora 


Russ  Lawrence  Don  Porter 

Dorothy  Lawrence  Jeff  Donnell 

Pinchman Joe  Kamel 

1st  Italian  Boy  Antonio  Segurini 

2nd  Italian  Boy  Leonardo  Botta 

Mario  Umberto  Raho 

Contessa  Audrey  Fairfax 

Prince  Bianchi  Vadim  Wolkowsky 

Fat  Woman  Edra  Gale 

Lean  Woman  Irina  Vasailchikoff 

White-Face  Poet  Charles  Borromel 


Production  Staff 


Produced  by  Jerry  Bresler 

Directed  by  Paul  Wendkos 

Original  Story  by 

Ruth  Brooks  Flippen 

Based  on  Characters  Created  by 

Frederick  Kohner 

Screenplay  by  Ruth  Brooks  Flippen, 

Katherine  Eunson, 
Dale  Eunson 

Assistant  Directors  Tony  Brandt, 

Milton  Feldman 

Photography  Directors Enzo  Barboni, 

Robert  J.  Bronner,  A.S.C. 


Art  Directors  Antonio  Sarzi-Braga, 

Robert  Peterson 

Set  Decorator  Ferdinando  Ruffo 

Film  Editor  ..  William  A.  Lyon,  A.C.E. 

Production  Manager  Mara  Blasetti 

Costume  Designer  Pat  Barto 

Sound  Supervisor  Cyril  Collick 

Vocal  Arrangements  Stu  Phillips 

Music  by  Johnny  Williams 

Lyrics,  Music  for  “Gegetta,”  “Big  Italian 

Moon’’  by  George  David  Weiss, 

Al  Kasha 

Eastman  Color  by  Pathe 


A DREAM  SEQUENCE  IN  WHICH  GIDGET  SEES  HERSELF 
AS  OUTWITTING  HER  RIVAL  WITH  SUCH  GLAMOR 
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This  award  is  given  each  month  by  the 
National  Screen  Council  on  the  basis  of  out- 
standing merit  and  suitability  for  family 
entertainment.  Council  membership  comprises 
motion  picture  editors,  radio  and  TV  film 
commentators,  representatives  of  better  films 
councils,  civic,  educational  and  exhibitor  or- 
ganizations. 


— ■ By  SYD  CASSYD 


gLAKE  EDWARDS  will  produce  and  direct 
“Shot  in  the  Dark,”  for  the  Mirisch 
Co.  with  a United  Artsts  release  planned 
for  the  Sophia  Loren -Peter  Sellers-Walter 
Matthau  film.  The  comedy  was  written  by 
Harry  Kumitz  based  on  a French  play, 
“L  ’idiote,”  and  the  original  Paris  and 
London  locales  in  the  play  will  be  used. 
Starting  date  of  November  is  scheduled. 
Following  this  film.  “What  Did  You  Do  in 
the  War,  Daddy?”  will  be  Edward’s  next 
started  for  Mirisch  . . . Laurence  Harvey 
will  have  a co-ownership  deal  in  his  next 
property,  “The  Time  of  the  Barracudas,” 
from  the  Broadway  play,  and  owns  film 
rights.  Peter  Barnes  wrote  the  play,  which 
will  open  in  San  Francisco  in  October, 
play  in  Los  Angeles,  and  then  open  at 
ANTA  Theatre,  New  York.  The  type  of 
deal  in  which  actors  participate  all  the 
way  is  becoming  current  as  they  seek 
more  independence.  Along  with  “Barra- 
cudas,” Harvey  will  make  another  for  Co- 
lumbia, “Life  at  the  Top,”  with  both  on 
schedule  for  1965  . . . Now  we  will  have 
oil  money  flowing  into  Hollywood  pro- 
ductions with  Jack  Grynberg,  from  Den- 
ver, involved  with  Alexander  Ramati,  news- 
paperman-writer, who  have  formed  David 
Productions.  Ramati  has  written  a novel, 
“Beyond  the  Mountains,”  which  will  be  one 
of  the  first  properties  to  be  filmed,  with 
“Rebels  Against  the  Light,”  the  first  fea- 
ture film  to  actually  go  into  production 
at  a Near  Eastern  locale. 
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Gerd  Oswald  will  direct  the  European- 
based  Trio  Films  production  of  “The  Last 
100  Hours,”  a story  of  the  last-ditch  stand 
of  a German  company  captured  in  Italy 
when  World  War  II  is  almost  over.  The  trio 
is  a Spanish-Italian  financed  company.  The 
original  story  was  written  by  Stanley  Ku- 
brick. Tome  of  the  mining  of  a bridge  is 
based  on  a true  incident  in  the  war  . . . 
Randolph  Hood,  who  produced  a family  story 
picture  causing  comment  here,  has  signed 
with  Robert  L.  Lippert  to  direct  two  of 
Hood’s  own  screenplays,  “The  Trouble  of 
Cousin  Winifred,”  and  “Shady  Rest,”  the 
latter  in  conjunction  with  George  Fass. 

Mi 

The  success  of  raising  money  for  a film 
by  stock  sales  is  being  watched  carefully  here, 
as  the  application  of  Elite  Theatrical  Produc- 
tions New  York  was  made  to  the  Securities 
and  Exchange  Commission  to  sell  stock.  The 
company  is  planning  to  shoot  a film  about 
African  Congo  painters  in  a coproduction 
deal  with  Cine  Universal,  Ltd.  If  successful, 
the  entire  pattern  of  financing  of  inde- 
pendent productions  might  result  with  di- 
rect appeal  to  the  public  possible  . . . “Cosa 
Nosta,”  the  gangland  empire  receiving 
worldwide  exposure  from  the  United  Senate 
crime  hearings,  has  been  registered  as  a 
title  for  a picture  by  the  Mirsch  Co.  . . 
“The  Working  Woman”  and  “The  Nest” 
have  been  assigned  to  David  Swift  for  pro- 
duction and  direction.  He  is  currently  at 
work  for  the  Columbia  lot,  where  his  chore 
is  “Good  Neighbor  Sam.”  . . . Working 
closely  with  American  Broadcasting-Para- 
mount Theatres  and  located  on  their  Holly- 
wood lot,  is  Selmur  Productions,  which  has 
signed  Phil  Karlson  as  executive  producer. 
Selig  Seligman  has  put  together  a combina- 


tion of  feature  and  television  producers  such 
as  Karlson  who  directed  “Rampage,”  “Kid 
Galahad”  and  “The  Young  Doctors.”  The 
first  deal  will  be  “Alexander  the  Great,” 
which  has  been  slated  for  television  with 
features  in  the  background  . . . Edward  An- 
drews will  film  “Sailing  Alone  Around  the 
World”  by  Joshua  Slocum.  A New  England 
sailor  made  the  voyage  back  in  the  days 
when  steam  power  was  just  coming  in. 

George  Montgomery  is  reactivating  his 
independent  production  outfit  and  is  cur- 
rently working  with  Ferde  Grofe  jr.  on  two 
original  screenplays.  Properties  are  “From 
Hell  to  Borneo”  and  “Girl-illos.”  Mont- 
gomery will  produce,  direct  and  star  in 
both  features  . . . The  diplomatic  corps 
member,  Raul  De  Smandek,  formerly  a con- 
sul in  Los  Angeles,  is  now  producing  films 
in  Brazil,  the  country  he  represented  in  the 
film  capital  of  the  United  States  . . . Harry 
E.  Eller  will  join  Sidney  W.  Pink  on  the 
production.  “Operation  Delilah,”  as  a co- 
producer. The  film  will  be  lensed  in  Ma- 
drid . . . Robert  Marcucci,  Chancellor 

Records,  continues  with  his  plans  to  enter 
production  and  has  signed  to  coproduce 
“Teenage  Party-Crashers,”  a story  by  Liam 
Sullivan,  actor-writer  who  partners  with 
him  on  production  chores  . . . Writer-pro- 
ducer Robert  Pirosh,  Cliff  Robertson  and 
award-winning  cameraman  Robert  Surees 
have  banded  together  to  produce  an  inde- 
pendent feature  production  to  be  called 
“Wait  for  the  West  Wind.” 

New  story  purchases:  “Kings  Will  Be 

Tyrants,”  a Ward  Hawkins  award-winning 
novel,  will  be  filmed  by  producer  Curtis 
Roberts  in  association  with  Christian  R. 
Homes  and  Arlene  Dahl’s  Dahlia  Produc- 
tions Co.  . . . Brian  Moore  has  completed 
an  adaptation  of  his  own  novel,  “The  Luck 
of  Ginger  Coffey,”  for  Roth-Kershner  Pro- 
ductions which  is  producing  the  film  in  as- 
sociation with  Crawley  Films  Ltd.  of  Can- 
ada. The  picture,  which  will  be  distributed 


AIP  IS  HONORED— James  H.  Nichol- 
son, center,  and  Samuel  Z.  Arkoff,  right, 
American  International  Pictures  heads, 
are  shown  being  presented  an  award  by 
Melvin  L.  Gold,  Associated  Motion  Pic- 
ture Advertisers  president,  at  Ampa’s 
luncheon  October  3 in  New  York.  The 
award  was  a salute  to  AIP  which  Ampa 
judged  had  made  the  most  progress  in 
1963  with  important  film  product. 


by  Continental  Distributing  Co.,  will  begin 
production  in  Canada  immediately  after  the 
first  of  the  year  . . . “Storm  Over  Silver 
Peak,”  Japanese-made  feature  film  starring 
the  Austrian  Ski  Champion  and  former 
Olympic  Games  gold-medal  winner  Tony 
Sailer,  has  been  purchased  by  Alexander- 
Ford-duPont,  according  to  AFD  executive 
vice-president,  Alex  Alexander.  AFD  also 
has  acquired  the  worldwide  release  rights  of 
“Ken  Curtis  Songs,”  a new  series  of  color 
musicals  featuring  the  Sons  of  the  Pioneers 
. . . Dan  Lundberg,  former  news  corres- 
pondent in  Mexico  for  CBS  during  the  early 
days  of  the  United  Nations  organizational 
period,  has  sold  his  story,  “River  Rat,”  to 
Universal.  He  will  handle  the  adaptation  of 
his  property  for  William  Alland,  who  will 
work  with  the  production  reins.  Lundberg 
is  a big  wheel  in  public  relations  for  inde- 
pendent gas  stations  in  Los  Angeles  . . . 
Betty  Ulius,  a writer,  finds  her  works  in 
demand.  “The  Retreat,”  a mystery  story,  has 
been  purchased  by  Peer  J.  Oppenheimer  and 
“The  Journey  Back,”  another  screenplay 
written  in  collaboration  with  Victor  Stoloff, 
is  being  packaged  by  agency  group  General 
Artists  Corp. 

11" 

Castings:  Annette  Funicello  continues  to 
work  steadily  with  “Who  Killed  the  Kind 
Doctor?”  her  latest  role  in  Hollywood.  She 
plays  opposite  Gene  Barry  in  “Burke’s 
Law”  series  . . . Producer  Bill  Redlin  has 
signed  veteran  actor  John  Hoyt  for  the 
starring  role  in  “Time  Trap,”  written  by 
lb  Melchior.  The  feature  will  be  released 
by  American  International  Pictures,  for 
whom  Hoyt  costarred  with  Ray  Milland  in 
the  soon-to-be-released  “X”  . . . Peter 
Fonda,  currently  starring  in  Samuel  Gold- 
wyn  jr.’s  “The  Young  Lovers,”  has  been  of- 
fered the  starring  role  in  “The  Fume  of 
Poppies,”  from  an  original  story  to  be  pro- 
duced and  directed  by  John  Thiel,  with 
British  actress  Susan  Hampshire  costarred 
. . . Carol  Burnett  will  make  three  addi- 
tional pictures  for  Paramount  following  the 
initial  showing  of  “Who’s  Been  Sleeping  in 
My  Bed?”  which  marked  her  debut  in  films. 
The  star  is  expecting  a baby  in  January. 
She  also  will  have  a play  under  her  belt, 
“A  Girl  to  Remember,”  before  reporting  to 
Paramount  for  her  new  picture  stint,  mak- 
ing her  a real  busy  actress  . . . John  Smith, 
who  costarred  in  the  highly  successful  tele- 
vision western,  “Laramie,”  has  been  signed 
for  his  first  major  starring  motion  picture 
role  in  the  Paramount  release,  Samuel  Bron- 
ston’s  “Circus  World.”  The  young  actor’s 
best-known  motion  picture  role  prior  to  his 
signing  for  the  current  picture  was  that  of 
the  young  honeymooner  in  “The  High  and 
the  Mighty.”  . . . Hardy  Kruger  was  signed 
by  producer  Tony  Ades  to  star  in  Electra 
Films’  psychological  thriller,  “The  Big  Bite,” 
to  be  filmed  in  Paris.  Jean  Valere  directs 
and  Emmanuela  Riva  will  costar.  This  will 
be  Kruger’s  first  since  the  Oscar -winning 
“Sundays  and  Cybele.” 

Hrf 

“Miss  Jude”  will  be  a Universal  pub- 
licity man’s  dream  with  John  and  Hayley 
Mills  playing  together  in  the  starring  ro’es 
in  Allan  Brown’s  coproduction  deal.  Ed- 
ward Muhl  who  made  the  deal  is  said  to  be 
quite  interested  in  the  prospects  of  wide 
coverage  of  the  unique  tieup  . . . Robert 
Taylor  goes  with  “Thunder  Mountain,”  as 
his  coproduction  deal  in  his  maiden  effort 
as  a producer.  Herb  Brenner,  International 
Management  Associates,  is  packaging  the 
feature  which  is  a World  War  II  story  by 
Richard  Carpendale. 
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NATIONAL  MEETING  PLACE  FOR  ALL  THEATRE 
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★ motion  picture  theatres 

★ concessionaires 

★ drive-in  theatres 
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Louis  L.  Abramson.  Trade  Show  Administrator 
National  Association  of  Concessionaires 
201  North  Wells  St.  - Suite  1300  ■ Chicago  6.  III. 
Phone:  CEntrat  6-3858 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


'WA 


Beach  Party  (AIP) 


170  150  250  200 


135  160 


170  125 


150  90  115  120 


145  200  175  157 


Black  Zoo  (AA) 


100 


120 


80 


65  100 


110 


96 

124 


Bluebeard  (Embassy) 


165  100  100 


80 


175 


Castilian,  The  (WB) 


90 


105  100  95  95 


95 


135  90 


m 


101  | 


Condemned  of  Altona,  The  (20th-Fox) 


160  120 


95  90 


115  120  130  75  100 


75  110 


100  125  140  90  110  !| 


David  and  Lisa  (Cont'l) 


175 


200  200  235 


100  115 


165  255  115  125  125  165  90 


159  I 


;i  Donovan's  Reef  (Para) 


120  125  175  195  95 


110  100  200  90  100  120  160  125 


210  130  137  1 


8V2  (Embassy) 


130  200 


195  250  325  225  210 


275  300  250  225  160  225  200 


226  1 


H 55  Days  at  Peking  (AA) 
j;|  For  Love  or  Money  (Univ) 


150  225  175  225  125  150  175  120  135  125  300  150  225  120  130  190  130  135  125  250  168 


130  130  125 


150 


200 


135  275  75  300  110  100  165  175  135  135  150  70  151  | 


Four  Days  of  Naples.  The  (MGM) 


120  160 


165  120  165  120  165  110 


190 


130  100  125  225 


146 


Freud:  The  Secret  Passion  (Univ) 


140  200  125  165  120  125  165  150 


300  100  140  90 


200 


150  200 


158 


; Haunted  Palace.  The  (AIP) 

||  Haunting.  The  (MGM) 

M Heavens  Above  (Janus) 140 

: Hercules  & Captive  Women  (Woolner) 


150 


90  160 


100 


150  100  105 


110 


140 


200  95  80  230 


200 


110 


175  170  100  190  105 


125  150  124  1 
125  90  144  r. 


135  125  250  250 


130 


125  115  200 


163 


155  100  165  120 


140 


100  90 


100  135 


123 


Hootenanny  Hoot  (MGM) 
Irma  La  Douce  (UA) 
Island  of  Love  (WB) 


215 


100  80 


90 


60  109 


400  300 


225  160  400  190  300  150  320  300  350  250  200  260  200  170 


200  257 


100  160  115 


90 


80  115 


110  65 


80  80  100 


100 


90 


99 


||  Main  Attraction.  The  (MGM) 

I Marilyn  (20th-Fox) 

i|  Mouse  on  the  Moon,  The  (Lopert) 


115  125 


100 


90  115  115  90  65  100  90  100  70 


80  75  95  1 


135 


75  105 


90  150  90  100  120 


108 


150  165 


170  110  230  200 


120  180 


150  100 


195 


145  200 


163 


Murder  at  the  Gallop  (MGM) 


155 


210 


195 


150 


200 


182 


Nutty  Professor,  The  (Para) 


165  200 


130 


175 


425  150  150  175  120  125 


210  165  150  90  174 


Of  Love  and  Desire  (20th-Fox) 
Slave,  The  (MGM) 


75  115 


90  120  90  125  250 


124 


100  125 


100 


100  no  100 


100  75  90  100 


100  100 


Sparrows  Can't  Sing  (Janus) 
Sword  of  Lancelot  (Univ) 


170 


125  85  120 


110 


100  115  185 


126 


125 


95 


60 


125  65 


90 


93 


I Swordsmen  of  Siena  (MGM ) 
1 Terror.  The  (AIP) 


100 


90  65 


100  90 


65  100  115  100  85 


85 


90 


30  Years  of  Fun  (20th-Fox) 


125 


100 


100 


150 


100  105  150  100 


135 


80  100 


100 


no  117 

109 


p This  Sporting  Life  (Cont'l) 

I Toys  in  the  Attic  (UA) 

1 V.LP.s,  The  (MGM) 

If  Wall  of  Noise  (WB) 


175 


165 


205  125 


90  125 


90  130  195 


200 


150 


200  175  230  90  150 


115 


150  170  175  175  100  140  200  120 


156 


190 


200  225  200  300  150 


400  200 


170  200  225 


185  300  225  226 


HO  135  115 


90 


75  105  100  100  90 


100 


90  130  80 


101 


Wives  and  Lovers  (Para) 


inn  200 


— 

||  Women  of  the  World  (Embassy)  140  135  170  150 


160  70  100  100 


130  170 


160 


135 


133  1 


80  100  220 


350 


250  100  165  210 


155  200  120 


;|  Yellow  Canary,  The  (20th-Fox) 


115  170  90  65  65  100  115  110  65  100  65  90  100  130  80 


80 


170 

96 


| 

I 


TOP  HITS 


OF 


THE  WEEK 

Individual  runs,  not  an  average. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


V.I.P.s,  The  (MGM) 

Kansas  City  400 

Cleveland  300 

San  Francisco  300 

Chicago  225 

Seattle  225 

Cincinnati  200 

Buffalo 200 

New  Haven  200 

Baltimore  190 

Portland  185 

Minneapolis  170 


2.  8V2  (Embassy) 

Memphis  250 

3.  Lilies  of  the  Field  (UA) 

Denver  185 

4.  In  the  French  Style  (Col) 

Chicago  175 

5.  Wives  and  Lovers  (Para) 

Los  Angeles  170 

6.  Terror,  The  (AIP) 

Milwaukee 150 
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WISCONSIN  ALLIED  OFFICERS— Here’s  the  official  family  of  Allied  Inde- 
pendent Theatre  Owners  of  Wisconsin,  as  elected  at  the  recent  convention.  Front 
row,  left  to  right:  Ben  Marcus,  chairman  of  the  board;  Edward  Johnson,  president; 
Gerry  Franzen,  vice-president;  Otto  Settele,  secretary,  and  Larry  Beltz,  treasurer. 
Back  row;  directors  Don  Deacon,  Robert  Gross,  Rudy  Koutnik,  Ranee  Mason,  Sig 
Goldberg,  James  Suick  and  Frank  Lesmeister.  Missing  are  Dean  Fitzgerald,  A1 
Bergman,  Jack  McWilliams  and  F.  J.  McWilliams,  (honorary). 


'V.I.P.s'  Strong  250 
As  Milwaukee  Opener 

MILWAUKEE— “The  V.I.P.S”  at  the  River 
side  was  the  big  grosser  of  the  week,  with 
“How  the  West  Was  Won”  and  “Cleopatra” 
vying  for  second  place  and  both  leveling 
off  after  long  runs.  Around  average  was 
the  rule  elsewhere  in  the  city. 


(Average  Is  100) 

Downer — Murder  at  the  Gallop  (MGM)  100 

Palace — How  the  West  Was  Won  (MGM- 

Cinerama),  25th  wk 175 

Riverside — The  V.I.P.s  (MGM)  250 

Strand — Cleopatro  (20th-Fox)/  13th  wk 175 

Times — The  Balcony  (Cont'l);  The  Loneliness  of 

The  Long  Distance  Runner  (Cont'l) 100 

Tower,  Oriental — Arturo's  Island  (MGM)  100 

Towne — Wives  and  Lovers  (Para);  Dime  With  a 

Halo  (MGM)  100 

Warner — The  Castilian  (WB);  Wall  of  Noise  (WB)..  80 
Wisconsin — Johnny  Cool  (UA)  100 


'How  the  West  Was  Won' 

Top  Minneapolis  Grosser 

MINNEAPOLIS— “How  the  West  Was 
Won”  celebrated  its  30th  week  at  the 
Cooper  Theatre  by  advancing  to  the  head 
of  the  class  in  the  Mill  City,  socking  home 
a solid  180  week.  Satisfying  debuts  for  “The 
Leopard,”  125  at  the  Academy,  and  “The 
Caretakers,”  likewise  at  the  Mann,  kept 
exhibitors  humming  a happy  tune  as  busi- 
ness along  Hennepin  avenue  rolled  along 
according  to  schedule. 


Academy — The  Leopard  (20th-Fox)  125 

Century — Cleopatra  (20th-Fox),  15th  wk 110 

Cooper — How  the  West  Was  Won  (MGM-Cinerama), 

30th  wk 180 

Gopher — Stolen  Hours  (UA)  100 

Lyric — Shock  Corridor  (AA),  2nd  wk 60 

Mann— The  Caretakers  (UA)  125 

Orpheum — Hootenanny  Hoot  (MGM)  90 

St.  Louis  Park — The  Thrill  of  It  All  (Univ),  11th  wk.  90 

State— The  V.I.P.s  (MGM),  2nd  wk 120 

Suburban  World — Three  Fables  of  Love  (Janus)....  80 
World — Irma  La  Douce  (UA),  13th  wk 100 


Diversified  Competition 
Hobbles  Omaha  Theatres 

OMAHA — There  was  little  to  brag  about 
along  the  Omaha  movie  front  last  week, 
with  several  theatres  seeing  grosses  dip 
below  the  average  mark.  The  Indian  Hills 
led  the  field,  offering  “How  the  West  Was 
Won”  in  Cinerama  for  the  18th  week.  The 
movies  faced  some  pretty  stiff  competition, 
such  as  the  Ak-Sar-Ben  rodeo,  the  Com- 
munity Playhouse,  football  and  a number 
of  high  school  activities. 


Admiral — Hootenanny  Hoot  (MGM) 105 

Cooper— The  V.I.P.s  (MGM) 125 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  18th  wk 175 

Omaha — The  Three  Stooges  Go  Around  the 

World  in  a Daze  (Col);  13  Frightened  Girls  (Col).  . 70 

Orpheum — Wives  and  Lovers  (Para)  90 

State — Battle  of  the  Worlds  (Topaz)  95 


Benton  to  Be  Reproduced 

From  Western  Edition 

HOLLYWOOD — Murals  of  Frankie  and 
Johnny  painted  by  Thomas  Hart  Benton, 
which  hang  on  the  walls  of  the  Missouri 
state  capitol  building  in  Jefferson  City, 
will  be  reproduced  at  the  Samuel  Goldwyn 
studio  for  use  by  Edward  Small  during 
filming  of  his  production,  “Frankie  and 
Johnny.” 


Confer  on  New  Picture 

From  Western  Edition 

HOLLYWOOD — Producer  Douglas  Lau- 
rence returned  to  MGM  following  a week 
of  conferences  in  New  York  with  copro- 
ducer and  director  Delbert  Mann  and 
writer  Dale  Wasserman  on  the  farce 
“Quick,  Before  It  Melts.”  Wasserman  is 
adapting  the  screenplay  from  the  novel  by 
Philip  Benjamin. 


Exhibitor  Walter  Blaney; 

In  Industry  50  Years 

MENOMONEE  FALLS,  WIS.— Walter  A. 
Blaney,  67,  who  had  been  in  the  film  in- 
dustry since  he  was  17,  died  recently  at  his 
Milwaukee  home.  He  had  operated  the  local 
Falls  Theatre  for  the  last  six  years. 

A native  of  Springfield,  Mass.,  Blaney 
is  survived  by  his  wife  Helen;  two  sons, 
Walter  jr.  of  Utica,  N.  Y.,  and  Kenneth, 
San  Diego,  Calif.;  two  grandsons,  and  his 
sister,  Mrs.  Frank  (Mary)  Hassler,  Lake 
Five. 

The  Ralph  Soeffkers  Buy 
Arlington,  Minn.,  Lido 

ARLINGTON,  MINN. — After  being  closed 
for  more  than  five  months,  the  Lido  The- 
atre has  been  reopened  under  the  new 
ownership  of  Mr.  and  Mrs.  Ralph  Soeffker 
sr.  The  theatre  is  being  managed  by  Mrs. 
Soeffker. 

The  building  and  business  previously 
were  owned  by  Melvin  Ehlers. 


Bob  Sage  to  Film  Fair 

From  Western  Edition 

HOLLYWOOD  — Bob  Sage  has  joined 
Film  Fair  as  vice-president  to  serve  as 
producer  and  director  of  the  commerical 
and  industrial  studio  headed  by  Gus 
Jekel. 


Wood  Lake  Exhibitors' 
Spring  Wish  FuHilled 

WOOD  LAKE,  MINN. — A wish  ex- 
pressed last  spring  that  their  closing 
of  the  Lake  Theatre  would  be  only 
temporary  has  come  true  very  pleas- 
antly for  Mr.  and  Mrs.  Davis,  popular 
operators  of  the  situation.  They  re- 
cently reopened  the  Lake — on  the  14th 
anniversary  of  their  original  opening 
of  the  theatre. 

When  they  closed  last  spring,  they 
had  enough  faith  that  they  would  be 
able  to  resume  operations  some  day 
to  retain  their  equipment  as  well  as 
their  association  with  their  film  book- 
ing company.  They  have  films  booked 
through  the  fall,  showing  first-run, 
family-type  movies. 


Shop  Center  Theatre 
For  Brookfield,  Wis. 

BROOKFIELD,  WIS.— A 1,200-seat  mo- 
tion picture  theatre  is  to  be  among  the 
facilities  of  a $15,000,000  shopping  center 
with  an  enclosed  mall  planned  for  con- 
struction in  1965  on  a 56-acre  tract  on 
West  Capitol  drive  between  North  162nd 
and  North  166th  streets. 

To  asssist  shops  and  stores  of  the  center, 
the  theatre  would  present  free  children’s 
shows  on  Saturdays. 

Developer  of  the  center  is  Lambrecht  Ent- 
erprises. The  proposed  site;  now  a poultry 
farm  owned  by  Alfred  H.  Lambrecht,  would 
have  parking  for  4,450  cars. 

La  Crosse  Airer  Manager 
Ronald  K.  Young  Dies 

LA  CROSSE,  WIS.— Ronald  K.  Young, 
23,  manager  of  the  Star  Lite  and  North 
Star  theatres  since  March  1962,  died  re- 
cently due  to  a heart  condition  which  had 
afflicted  him  since  he  had  a siege  of  Asian 
flu  while  in  his  senior  year  at  Logan  High. 

Before  he  was  named  manager  of  the  out- 
door theatres.  Young  worked  in  theatres  in 
Manitowoc,  Green  Bay,  Oshkosh,  Neenah, 
Oconomowoc,  Wauwatosa,  Menasha,  Ap- 
pleton, Tomah  and  the  Riviera  of  La  Crosse. 

He  was  a former  Logan  High  athlete 
and  had  won  letters  in  football  and  base- 
ball. When  he  was  17,  he  was  given  a 
tryout  by  the  Milwaukee  Braves  and  it  was 
during  the  tryout  that  he  contracted  Asian 
flu. 

He  is  survived  by  his  wife  Carol,  whom 
he  married  last  April  20;  his  parents,  Mr. 
and  Mrs.  Harrison  Young;  three  brothers, 
Ralph  and  Roger  Young  and  Robert  Ames; 
his  grandmothers,  Mrs.  Sarah  Ames,  La 
Crosse,  and  Mrs.  Anna  Young,  Onalaska. 


Traveler  Rights  to  Dick  Berg 

From  Western  Edition 

HOLLYWOOD  — Rights  to  film  “The 
Dark  Traveler,”  a novel  by  Pulitzer  prize 
winner  Josephine  Johnson,  have  been  ac- 
quired by  Revue  producer  Dick  Berg  for 
NBC-TV’s  Bob  Hope  Presents  the  Chrysler 
Theatre.  Miss  Johnson’s  Pulitzer  Prize  was 
awarded  for  “Now  in  November.” 
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gen  Berger  called  ’em  the  way  he  sees  ’em 
in  a recent  organization  bulletin  of 
North  Central  Allied,  putting  the  finger  on 
film  companies  charging  rentals  “that  are 
tightening  the  noose  around  our  necks”  . . . 
With  drive-in  operators  preparing  to  hiber- 
nate during  the  winter  counting  the  re- 
turns of  one  of  the  most  successful  seasons 
on  record,  reports  of  four-wall  reopenings 
are  flocking  into  this  comer.  The  most 
recent  items  came  from  Tripp,  Miller  and 
Selby,  S.D.,  and  Wood  Lake  and  Arlington, 
Minn. 


UA  STAR  IN  DES  MOINES — Publicizing  his  latest  motion  picture,  “Lilies 
of  the  Field,”  Sidney  Poitier  met  exhibitors  in  United  Artists  exchange  office. 
Standing  about  the  star,  left  to  right,  are  Larry  Day,  advertising  director,  Central 
States  circuit;  Harry  Weiss,  division  manager,  RKO  Theatres;  Dorothy  Probst, 
UA  office  manager,  subbing  for  exchange  manager  John  Dugan,  who  was  ill  the 
day  of  Poitier's  visit;  Richard  Davis,  Pioneer  Drive-In;  Gary  Sandler,  Nathan 
Sandler  Theatre  Enterprises,  and  George  Catanzano,  Tri- States  Theatres. 


DES  MOINES 

J^ll  WOMPI  roads  will  lead  to  Des  Moines 
in  1966  when  the  Filmrow  women  will 
have  their  national  convention  in  Iowa’s 
capital  city.  St.  Louis  is  to  be  host  next 
year  and  New  York  City  in  1965.  Four  Des 
Moines  WOMPIs  who  attended  the  recent 
national  shindig  in  Dallas  had  an  eventful 
flight  home  when  their  plane  developed  an 
ailment.  Dorothy  Probst,  Leone  Matthews, 
Janice  Funk  and  Florence  Bundy  were 
“guests  of  the  airlines”  at  Holiday  Inn  in 
Kansas  City  and  arrived  back  home  a day 
late  . . . Art  Thiele  of  Iowa  Theatre  Sup- 
ply was  in  Des  Moines  General  Hospital 
through  the  first  week  in  October.  His 
speedy  and  complete  recovery  is  our  sin- 
cere wish. 

Jean  Conrad,  booker’s  steno  at  Columbia, 
is  engaged  to  Dick  Michaelson  . . . Bill 
Barker  of  Co-Op  Theatre  Service  at 
Omaha  was  in  Des  Moines  visiting  a 
brother  . . . John  Q.  Public’s  problem  for 


WAHOO  is  the 
ideal  boxoffice  attraction 
to  increase  business  on  your 
"off-nights".  Write  today  for  com- 
plete details.  Be  sure  to  give  seat- 
ing or  car  capacity. 


HOLLYWOOD  AMUSEMENT  CO. 


3750  Oakton  St. 


Skokie,  Illinois 


October  seemed  not  in  finding  someplace 
in  Des  Moines  to  spend  his  entertainment 
dollar,  but  rather  how  to  stretch  it.  As  the 
month  got  under  way  the  city  certainly  was 
not  wanting  for  entertainment,  and  the 
“live  theatre”  offered  a genuine  challenge 
to  motion  picture  exhibitors.  Sunday  (6) 
saw  the  last  performances  of  Shipstad’s 
& Johnson’s  “Ice  Follies”  at  the  Veterans 
Auditorium.  At  KRNT  the  same  Sunday 
was  Apex  of  Culture — which  always  draws 
at  least  6,000  paid  admissions — “The 
Grand  Ole  Opry.”  Tuesday  the  8th  should 
go  down  in  booking  annals  as  the  “day  of 
infamy”  with  Ray  Charles  at  the  KRNT 
theatre  at  $4.50  top  and  Drake  University’s 
first  of  several  Fieldhouse  Hootenanny 
concerts  on  tap  the  same  night.  At  Drake 
were  the  Wayfarers,  Raun  MacKinnon  and 
Josh  White  for  two  bucks.  Four  nights 
later,  the  frosting  on  the  cake:  Peter,  Paul 
and  Mary  at  KRNT  for  anyone  with  from 
2-4  dollars  left  in  his  Bermudas.  Indeed 
the  competition  seemed  especially  great, 
even  before  one  considered  TV  and  local 
weekend  gridiron  activities.  This  was  the 
same  October  week  that  Iowa’s  more  than 
10,000  teachers  invaded  the  city  for  their 
state  convention.  Noticeable  was  the  In- 
gersoll’s  fat  “Cleo”  ad,  with  coupon  and 
special  call  to  teachers,  inviting  them  to 
“order  now”  for  the  convention. 

“Little  Boy  Blue,”  a first  cousin  to  last 
year’s  “Little  Red  Riding  Hood”  which  did 
phenomenal  business  here  on  one-shot 
weekend  matinees,  blowed  his  horn  at  the 
local  Varsity,  Hiland  and  Eastown  the 
afternoons  of  the  12th  and  13th  . . . An 
autumn  vacation  was  the  choice  of  Bill 
Lyons  at  United  Artists  . . . Marilyn  Smith 
of  the  Universal  staff  was  another  fall 
traveler. 

Author  John  Howard  Griffin,  who  packed 
’em  in  everywhere  he  spoke  on  a recent 
three-day  stay  in  Des  Moines,  said  his 
award-winning  book,  “Black  Like  Me”  will 
go  into  film  production  this  winter.  If  the 
film  version  of  Griffin’s  penetrating  book 
remains  faithful  to  the  original  (know- 
ing Mr.  Griffin,  it  will),  this  should  be  on 
the  Great  Films.  “Black  Like  Me,”  a start- 
ling report  on  Griffin’s  life  in  the  Deep 
South  after  he  darkened  his  skin  and  lived 
for  six  weeks  as  a Negro,  is  available  as 
a Signet  paperback. 


Jess  McBride’s  retirement  at  the  local 
Paramount  branch  has  necessitated  the 
following  changes:  Forrie  Myers  moves  up 
to  replace  McBride  in  the  driver’s  seat,  and 
Birger  Ronning  of  the  sales  staff  moves  in 
to  fill  the  vacancy  left  by  Myers  . . . Final 
tabulations  for  the  Minneapolis  Theatre 
Guild’s  first  two  stage  presentations  held 
at  Ted  Mann’s  Orpheum  house  are  now  in 
and  show  “A  Man  for  All  Seasons”  grossed 
$26,795,  and  “Beyond  the  Fringe”  totaled 
$34,855.  The  moral  may  be:  Give  the  pub- 
lic class  entertainment  and  they’ll  leave 
the  idiot  boxes  at  home  and  willingly  bring 
their  entertainment  dollars  out  into  well 
managed  and  advertised  theatre  trade. 

Condolences  to  the  family  and  friends  of 
Ronald  K.  Young,  manager  of  the  Starlite 
and  North  Star  theatres  in  La  Crosse,  who 
died  recently  . . . Negotiations  between 
Minnesota  Amusement  Co.  and  Duluth 
Local  509  of  projectionists  have  bogged 
down  over  division  of  a 70-hour  work  week 
between  three  men  at  Maco’s  Norshor 
Theatre  in  Duluth.  Agreement  has  been 
reached  on  fringe  benefits  and  wages,  and 
a speedy  and  satisfying  resolution  to  the 
remaining  clinker  in  the  deal  is  hoped  for 
. . . Pioneer  Theatres,  operator  of  a com- 
bined chain  of  19  drive-ins  and  four-wall 
houses  in  Iowa,  has  moved  its  buying  and 
booking  office  from  suburban  St.  Louis 
Park  to  Carroll,  Iowa. 

Ted  Mann  has  announced  a fantastic 
promotion  program  for  “Hootenanny  Hoot,” 
the  first  attempt  to  cash  in  filmically  on 
the  burgeoning  folk-singing  craze.  Passes, 
shampoos  and  a pair  of  live  doves  will  be 
awarded  customers  bearing  surnames  re- 
sembling those  of  birds  . . . Broadway 
producer  Alexander  H.  Cohen  conferred 
with  Ted  Mann  on  a recent  visit  to  the 
Mill  City,  dangling  a production  of  “Ham- 
let” on  Broadway  next  spring  starring  Rich- 
ard Burton  as  his  newest  investment  pos- 
sibility. Backers  shouldn’t  be  hard  to  find 
with  that  star  . . . Witty  eyecatchers  are 
those  “It’s  not  too  early  to  get  her  in  a 
holiday  mood — take  her  to  see  ‘Cleopatra’  ” 
ads  tucked  into  pages  of  the  Minneapolis 
Tribune. 
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JJoward  Chapman  and  Robert  Herbold 
are  reopening  the  Gem  Theatre  at 
Moville,  Iowa  . . . And  at  Ida  Grove,  Bob 
Fridley  is  making  good  progress  on  re- 
modeling operations  at  the  King  in  prepar- 
ation for  opening  there  . . . Glenn  Slipper 
was  in  town  last  week  from  Kansas  City 
in  connection  with  the  closing  of  the  Na- 
tional Theatre  Supply  office  here.  Slipper 
formerly  was  manager  of  the  National 
branch  here  before  it  was  consolidated 
with  the  Kansas  City  point. 

Sally  Fox,  an  Omaha  girl,  started  a 
batch  of  letters  rolling  into  the  Public 
Pulse  column  in  the  Omaha  World-Her- 
ald when  she  contributed  a letter  urging 
theatres  to  give  special  rates  to  teenagers 
. . . Another  contributor,  Carol  Janiak, 
wrote  “I  agree  with  Sally  Fox  that  the- 
atres should  give  teenagers  special  rates. 
I think  boys  and  girls  on  dates  in  the 
evening  should  not  be  included.  Dates  are 
for  adults  and  they  should  pay  adult  fair. 
I am  13.”  Other  letters  supporting  Sally 
were  from  12-to-14-year-old  movie  fans. 

Abbott  Swartz,  who  has  leased  the  Dun- 
dee Theatre  from  the  Cooper  Foundation 
Theatres,  opened  with  “SVz,”  a surrealistic 
film  starring  Italy’s  matinee  idol,  Marcello 
Mastroianni  and  the  movie  drew  a variety 
of  comment,  from  “great”  to  “it’s  way 
beyond  me.”  Swartz  said  the  theatre  will 
be  operated  on  an  adult-only  basis  and 
those  under  16  will  not  be  admitted.  Show- 
ings will  be  evenings  Monday  through  Satur- 
day, with  matinees  on  Sunday  only.  The  new 
operator  has  scheduled  a number  of  Brit- 
ish films  and  he  plans  to  offer  filmed 
operettas  from  time  to  time  on  a one- 
day  basis. 

Omaha’s  movie  men  have  felt  the  effects 
of  the  fall  football  activity  on  the  box- 
office  and  undoubtedly  took  another  rap 
during  the  annual  Ak-Sar-Ben  Stock  Show 
and  Rodeo.  And  now  comes  a listing  of 
some  of  the  attractions  in  legitimate  musi- 
cal, comedy  and  dramatic  presentations 
which  are  scheduled  for  the  Music  Hall  at 
the  city  auditorium,  including  the  Norman 
Luboff  choir,  October  21;  a stage  comedy, 
“A  Thousand  Clowns,”  October  23;  Man- 
tovani’s  concert  orchestra,  October  26,  and 
Roger  Williams,  his  piano  and  combo,  No- 
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vember  3 — plus  other  November  attrac- 
tions, such  as  Nat  King  Cole,  the  musical 
“Camelot,”  a drama  and  a revue. 

Bob  Hirz,  Warner  city  manager,  re- 
ported that  “Spencer’s  Mountain”  is  still 
going  great  guns  in  the  territory,  even  in 
smaller  situations.  Hirz  and  his  wife  have 
been  busy  getting  their  daughter  to  a 
number  of  fall  appearances  as  a majorette 
with  the  Plattsmouth  High  band.  Mr.  and 
Mrs.  Richard  Max,  exhibitors  at  Sibley, 
Iowa,  had  relatives  visiting  from  Scot- 
land, S.  D.  . . . Betty  Roberts,  Warner 
secretary,  had  a guest  from  California,  her 
sister,  Mrs.  Howard  Smith,  whom  she 
entertained  at  a family  picnic  and  a 
screening. 

Exhibitors  in  town  included  Nebraskans 
Frank  Hollingsworth,  Beatrice;  Sid  Met- 
calf, Nebraska  City;  Walt  Jancke,  Lin- 
coln; Irv  Dubinsky  and  son  Sarge,  Lin- 
coln; Phil  Lannon,  West  Point;  Iowans 
Jim  Dixon,  Anthon;  Arnold  Johnson,  Ona- 
wa;  John  Rentfle,  Aubudon;  S.  J.  Backer, 
Harlan,  and  Missourian  Orville  Muntz, 
Rock  Port. 

A.  E.  Thacker  jr.  has  reopened  the  State 
Theatre  at  South  Sioux  City  on  a Satur- 
day-matinee-only schedule  for  children  . . . 
Ed  Cohen,  Columbia,  and  his  wife  attended 
the  Atokad  races  on  South  Sioux  with  Mr. 
and  Mrs.  Thacker  and  A.  E.’s  mother  Mar- 
garet . . . Eskel  Lund,  who  has  been  on 
the  city  council  or  served  as  mayor  at 
Viborg,  S.  D.,  the  past  26  years,  broke  away 
for  one  of  his  rare  booking  trips  to  Omaha 
. . . Charles  Craig,  projectionist  in  Omaha 
many  years,  had  just  recovered  from  a 
heart  ailment  that  had  him  laid  up  for  a 
couple  of  months  when  he  had  to  return 
to  the  hospital  for  a hernia  operation. 

Robert  Taylor,  film  star  who  was  born 
at  Filley  near  Beatrice,  will  return  to  the 
place  where  he  started  his  acting  career — 
Doane  College  at  Crete.  President  Donald 
Typer  announced  that  Taylor  and  his  wife 
would  be  guests  October  25  at  an  all-college 
banquet  which  would  kick  off  a $5,000,000 
campus  improvement  campaign.  Taylor’s 
collegiate  dramatic  career  started  under 
the  instruction  of  Mary  Ellen  Farries,  who 
will  return  for  the  program.  Taylor  later 
continued  his  studies  in  California,  where 
he  was  discovered  by  a Hollywood  film 
scout. 

Senators  Roman  Hruska  and  Carl  Curtis 
of  Nebraska  have  relayed  to  movie  pro- 
ducer John  Ford  in  Hollywood  the  dis- 
appointment of  Crawford,  Neb.,  that  the 
filming  of  Nebraskan  Mari  Sandoz’s  “Chey- 
enne Autumn”  is  not  to  be  in  western  Ne- 
braska. Dr.  Vernon  C.  Rockey,  president 
of  the  Crawford  Chamber  of  Commerce, 
wrote  the  senators  about  the  movie  loca- 
tions and  said  “we  of  western  Nebraska 
just  hate  to  have  our  history  stolen  from 
us  and  given  to  Utah,  New  Mexico  and 
Arizona.”  Senator  Hruska  invited  Ford  to 
visit  western  Nebraska  to  “inspect  at  first 
hand  the  natural  beauty  we  have  to  offer 
your  cameras.”  Senator  Curtis  wrote  Ford 
that  “it  is  a truly  beautiful  and  colorful 
part  of  the  Old  West.” 


Producer  Expounds  Horror 

From  Western  Edition 

HOLLYWOOD — Producer  Herman  Cohen 
spoke  at  the  annual  meeting  of  Count 
Dracula  Society  at  the  Zeta  Beta  Tau 
fraternity  house  on  the  USC  campus,  and 
screened  Allied  Artists’  “Horrors  of  the 
Black  Zoo.” 


MILWAUKEE 

Recently  we  reported  a banker  has  taken 
over  operation  of  a theatre.  Lowell  F. 
McNeill,  president  of  the  West  Racine 
Bank  who  became  proprietor  of  the  Capi- 
tol there,  explained  the  move  was  a chal- 
lenge since  he  knew  nothing  about  theatre 
operation.  Now  he  announces  he  has  pur- 
cased  the  property  from  Mrs.  Max  Krofta 
and  intends  to  operate  the  900-seater  from 
five  to  seven  days  a week.  Bill  Exton  of 
the  Roosevelt  Theatre  in  Kenosha  is  as- 
sisting McNeill  in  the  booking. 

Sidney  Poitier  was  in  town  to  help  pro- 
mote his  “The  Lilies  of  the  Field.”  . . . 
Clark  Wilkinson,  Baraboo,  a member  of  the 
board  of  curators  of  the  State  Historical 
Society  of  Wisconsin,  will  speak  at  the  an- 
nual dinner  of  the  14th  annual  Institute 
for  Local  History.  Wilkinson  is  an  au- 
thority on  the  history  of  the  motion  pic- 
ture industry.  The  dinner  will  be  held  at 
the  University  of  Wisconsin  Memorial 
Union  . . . John  McKay,  manager  at  the 
Riverside  Theatre,  worked  up  a success- 
ful promotion  for  “For  Love  or  Money.” 
He  had  a Tall  Girl  contest,  with  25  beauties 
covorting  at  the  Leilani’s  swimming  pool, 
with  station  WITI-TV  on  hand  to  cover. 
The  Leilani  management  picked  up  the 
tab. 

Cleveland  Grant,  famous  wildlife  photog- 
rapher who  hails  from  Mineral  Point,  Wis., 
has  just  returned  from  an  expedition  into 
Africa,  where  he  obtained  some  scenes 
which  will  be  seen  on  screens  most  every- 
where around  the  first  of  the  year.  So 
precious  did  he  consider  some  of  his  film, 
that  he  gave  away  most  of  his  clothing  in 
order  to  meet  the  plane’s  weight  limits. 

Mrs.  Shirley  Cooper,  wrote  in  to  the  “A 
Penny  for  Your  Thoughts”  column  in  the 
Northwest  News,  a neighborhood  paper 
here,  the  following  thought:  “I  wish  we 
had  a showhouse  closer  in  this  area.  When 
my  children  want  to  go  to  a motion  pic- 
ture, I have  to  drive  them  to  some  place 
not  near.  The  buses  run  too  far  apart. 
I get  tired  of  driving  them,  especially  in 
winter  time  when  they  need  entertain- 
ment. They  get  tired  of  television!” 


Chet  DeMarsh  Into  Oil  City 

From  Eastern  Edition 

OIL  CITY,  PA. — Chester  DeMarsh,  who 
operates  drive-in  theatres  at  Grove  City 
and  Butler,  has  taken  over  the  Drake  and 
Latonia  theatres  here.  Drake  Realty  Co.  had 
been  operating  the  indoor  houses  on  a lease 
with  John  Muller  as  manager.  Vernon  L. 
Wise  jr.  is  a partner  of  DeMarsh. 
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• ADLINES  & EXPLOITI  PS 

• ALPHABETICAL  INDEX 

• EXHIBITOR  HAS  HIS  SAY 

• FEATURE  RELEASE  CHART 

• FEATURE  REVIEW  DIGEST 

• SHORTS  RELEASE  CHART 

• SHORT  SUBJECT  REVIEWS 

• REVIEWS  OF  FEATURES 

• SHOWMANDISING  IDEAS 


THE  GUIDE  TO  BETTER  BOOKING  AND  BUSINESS-BUILDING 


Good  Promotions  Don’t  Die! 

Film  Gimmicks  Put  Aside  as  Fuddy-Duddy 
Now  Doing  Yoeman's  Service  for  Radio 


Ben  Catlin  Doing  Well 
In  Small  Town  Theatre 

The  New  Theatre  ground  and  building, 
in  New  Baltimore,  Mich.,  (population 
3,159)  has  been  purchased  by  Ben  W. 
Catlin  who  built  the  theatre  a year  ago. 

The  property  was  sold  by  Robert  Jordan, 
a Pontiac,  Mich.,  electrician,  who  acquired 
it  in  April  1962  from  Mrs.  Vincent  Laica, 
whose  husband  had  operated  the  former 
New  Theatre  on  the  same  site  for  many 
years. 

Catlin’s  boxoffice  experience  this  past 
season,  part  of  his  program  to  make  this 
“the  finest  small  city  theatre  in  Michi- 
gan,” is  proof  that  a forward  looking  pro- 
motion program  can  bring  results.  He  re- 
ports that  “this  past  summer  has  been 
most  successful,  showing  a substantial  gain 
over  last  year’s  grosses. 

“I  set  a new  high  gross  record  for  my 
theatre  since  I took  over  operation,  with 
the  seven-day  rim  of  ‘The  Longest  Day.’ 
This  was  the  most  ambitious  advertising 
campaign  I ever  did  for  a feature,  and  it 
paid  off.” 

Catlin  formerly  managed  the  big  Riviera 
Theatre  in  Detroit  before  going  into  the 
present  operation  in  a little  town. 


Theft  of  Big  Liz  Standee 
Makes  Talk  for  'V.I.P.S 

John  Coussoule  of  Manos  Theatres,  and 
George  Potts,  manager  of  the  Indiana 
(Pa.)  Theatre,  scratched  their  thatches 
over  the  theft  from  the  Indiana  lobby  of 
an  eight-foot  standee  of  Elizabeth  Taylor 
which  advertised  “The  V.I.P.s.”  Cous- 
soule commented  (to  the  newspaper,  of 
course)  : “Richard  Burton  is  not  the  only 
one  who  finds  Liz  attractive  . . . We’ll  not 
prosecute  if  the  standee  is  returned.” 

The  Indiana  Evening  Gazette  carried  the 
story  and  the  good  people  around  Indiana 
had  a conversation  piece  to  chew  on.  Potts 
then  told  the  reporters,  “We’ll  return  the 
giant  photo  after  the  run  of  the  picture  to 
the  person  or  persons  who  sneaked  it  out 
of  the  lobby,  apparently  right  in  front  of 
our  noses.” 


Two  Stores  Buy  Kid  Show 

James  Macris,  who  manages  the  Ash- 
land (Ohio)  Theatre,  staged  a Back-to- 
School  kiddy  show  rental  August  30,  spon- 
sored by  the  W.  T.  Grant  and  the  Jupiter 
discount  stores. 


'Hootenany'  Contest  at  Beach 

Joe  Reynolds,  manager  of  the  Towne 
Theatre  in  Milwaukee,  engineered  a 
“Hootenanny  Hoot”  dance  contest  at  the 
popular  Muskego  beach.  Several  radio 
stations  sponsored  the  affair.  Merchants 
donated  prizes. 


A good  promotion,  like  a ten-dollar  gold 
coin,  never  loses  its  value,  a fact  some- 
times overlooked  in 
these  days  when  the 
big  word  is  obsoles- 
cence. 

This  is  strikingly 
illustrated  in  a recent 
issue  of  the  Broad- 
casters’ Promotion 
Ass’n  Bulletin,  which 
lists  numerous  stunts 
and  advertising 
ideas,  all  standbys  in 
the  book  of  oldtime 
motion  picture  show- 
manship, which  to- 
day are  performing  yeomen’s  service  in 
promoting  listener  interest  and  profit  for 
radio  stations. 

“If  these  promotions  are  good  enough 
for  radio,  they  still  are  worthwhile  for 
theatres,”  Irving  Mack,  president  and 
founder  of  Filmack  Trailer  Service,  points 
out. 

The  radio  station  promotion  magazine 
was  forwarded  to  Boxoffice  by  Irving 
with  this  comment:  “I’ve  been  told  by 
some  (film  people)  that  the  material  I 
used  in  Inspiration  (Filmack’s  promotion 
publication)  is  now  old  stuff — obsolete — 
and  that  only  old  fuddy-duddys  will  use 
that  kind  of  idea.” 

OLD  THUNDER  STOLEN  BY  RADIO 

Well,  Irving’s  answer  to  this:  that  “old 
stuff”  scorned  by  some  theatremen  now  is 
a mainstay  in  radio  promotion.  The  Au- 
gust Broadcasters’  Promotion  Bulletin 
contains  stunt  after  stunt,  long  familiar  in 
motion  picture  exploitation,  which  now  are 
being  used  by  radio  stations,  some  with 
little  or  no  change. 

For  example,  there’s  the  old  June  Bride 
promotion,  which  some  theatremen  may 
pass  up  as  too  corny.  Radio  KEX,  Port- 
land, Ore.,  dusted  off  this  one  and  adapted 
it  for  a 1963  Rose  Festival  attraction  at 
the  Portland  Memorial  Coliseum.  The  sta- 
tion ran  a contest  for  the  most  deserving 
couple  and  received  “a  multitude”  of 
entrants.  Bridal  attire  for  the  bride  and 
attendants,  formal  wear  for  the  groom  and 
party,  wedding  rings,  a wedding  trip, 
photographs,  carpet,  limousine  service,  a 
private  wedding  reception,  the  minister, 
organist,  flowers  and  a host  of  gifts  were 
promoted. 

Old,  yes,  but  tastefully  arranged,  a stage 


wedding  still  can  be  a theatre  attraction. 

VALENTINE  CONTEST:  WBTM,  Dan- 
ville, W.  Va.,  offered  to  buy  the  license  of 
anyone  getting  married  on  Valentine’s  Day. 
In  this  town,  there  are  only  about  four 
each  year,  but  it  “caused  lots  of  comment 
though.” 

PHONE  CALLS:  (Exhibitors  ask  persons 
answering  about  some  detail  in  theatre  ad 
or  herald.)  WBTM  makes  a call  to  a Dan- 
ville home  five  times  daily.  If  the  person 
answering  says,  “I’m  listening  to  WBTM,” 
he  or  she  wins  500  Top  Value  stamps.  Pick 
your  own  prize! 

The  sales  promotion  manager  at  WBTM 
must  have  been  schooled  in  theatre  promo- 
tion. He  lists  these  tried  and  true  pro- 
motions (with  his  comments) : 

LITTLE  MISS  DANVILLE  CONTEST. 
Profit  of  $2,800  made  on  this — 30  sponsors 
at  $100  each.  It  works  like  any  beauty 
contest — the  difference  is  that  the  con- 
testants are  little  girls,  age  3 to  6.  Spon- 
sors give  away  tickets.  The  gimmick  is  to 
place  the  tickets  with  the  sponsors  the  last 
week,  which  makes  them  hard  to  get.  It 
works  great. 

USELESS  CONTEST  — Contest  asking 
(Continued  on  next  page) 


Here's  a little  street  ballyhoo  that  stirred  up  a lot  of 
interest  and  laughs  in  front  of  the  Fox-Warfield  The- 
atre on  Market  street  in  San  Francisco.  One  of  the 
ushers  dressed  in  an  intern's  outfit  gave  out  little 
cards  with  red  pills  attached  reading:  "For  Couples 
Who  Want  Children  . . . Producer  of  'Promises, 
Promises!'  Not  Responsible  for  Off-Spring!" 


Irving  Mack 
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Batty  Getups  Quicken 
'The  Vampire'  on  13th 


You  Need  a War  Hero  for  Longest  Day ; 
Small  City  Showman  Finds  One  Nearby 


St.  Joseph,  Mo.,  is  large  enough  (about 
75.000)  to  make  good  energetic  promotion 
pay  well  but  it’s  not  exactly  big  name ! For 
these,  you  have  to  go  out  of  town  most  of 
the  time. 

And  that’s  what  Everett  T.  Hughes, 
manager  of  the  Missouri  Theatre,  did  to 
get  his  key  man  for  his  campaign  for  “The 
Longest  Day.”  The  man  was  Lt.  Col.  Lewis 
L.  Millet,  who  won  a Congressional  Medal 
of  Honor,  the  highest  military  award,  for 
leading  a bayonet  charge  on  a fortified 
Chinese  hill  in  the  Korean  war. 

At  the  time  of  the  film  booking,  Millet 
was  on  the  Command  and  Staff  School 
staff  at  Ft.  Leavenworth,  about  45  miles 
from  St.  Joseph  in  Kansas.  A trip  there 
was  successful.  With  Millet  agreeing  to  ap- 
pear in  town  on  opening  day,  Hughes  laid 
out  a civic-type  program  to  capitalize  on 
Millet’s  appearance.  This  included  lining 
up  cooperation  from  the  mayor,  patriotic 
groups,  local  army  units,  radio  stations  and 
newspapers. 

Approximately  a week  in  advance.  Man- 
ager Everett  and  local  recruiting  service 
officers  got  Mayor  Arthur  Meers  to  pro- 
claim opening  day  (the  date  was  June  26) 
as  a D-Day  observance  in  honor  of  the 
men  who  lost  their  lives  on  the  Normandy 
beaches  in  June  1944. 

The  mayor  also  issued  a permit  for  a 
parade  planned  by  Everett  to  start  at  the 
city  hall  and  proceed  through  town  to  the 
Missouri  Theatre,  with  Millet  in  the  front 
car,  civic  and  patriotic  officials  in  others 
and  military  equipment  augmenting  the 
lineup. 

Mayor  Meers  gave  Colonel  Millet  a key 
to  the  city  and  the  parade  got  under  way. 
Hughes  had  a loudspeaker  system  playing 
“The  Longest  Day”  march  throughout,  and 
a mobile  television  camera  covered  the 
event. 

After  the  parade  the  military  vehicles 
parked  in  front  of  the  theatre.  Millet  pro- 
ceeded to  the  radio  and  television  station 
with  his  wife,  two  recruiter  officers  and 
Hughes,  where  they  were  interviewed. 
After  that  Colonel  Millet  spoke  at  a lunch- 
eon of  the  Sertoma  Club  on  the  value  of 


Lt.  Col.  Lewis  Millet,  Congressional  Medal  of 
Honor  winner,  and  Everett  Hughes,  manager  of  the 
Missouri  Theatre  in  St.  Joseph,  shake  hands  before  a 
lobby  army  recruiting  display  on  opening  day  of 
"The  Longest  Day."  Hughes  arranged  a city  salute 
to  the  D-Day  dead  with  the  appearance  of  Colonel 
Millet  from  Ft.  Leavenworth,  Kas. 

U.S.  maintaining  armed  forces  in  Vietnam. 
He  was  back  at  the  theatre  at  1:15  for  the 
formal  opening  of  “The  Longest  Day.” 

At  dusk,  with  a giant  searchlight  fanning 
the  sky,  people  lined  up  for  the  regular 
opening.  The  crowd  of  ticketbuyers  formed 
down  the  street  and  around  the  corner. 
That  night  the  only  empty  seat  in  the 
house  was  Manager  Hughes’  office  chair. 

An  effective  dogtag  gimmick  was  used. 
Imprinted  slips,  3 1/2x6,  were  distributed 
around  town — a total  of  10,000 — with  open- 
ing copy  plus  an  invitation  to  fill  in  the 
name  and  address  form  on  the  slip  and 
send  it  to  the  Missouri  Theatre  for  a G.I. 
Identification  Tag  for  a charge  of  75  cents. 

Hughes  concluded  his  campaign,  kicked 
off  “The  Longest  Day”  to  full  houses,  and 
it  did  not  exceed  his  budget. 


Patrons  coming  into  the  Lyric  Theatre 
at  Minneapolis  recently  had  to  look  twice 
as  they  entered  into  what  appeared  to  be  -i- 
a bat  cave.  The  entire  staff  was  attired  tre 
in  the  theme  of  the  current  attraction, 

“Kiss  of  the  Vampire,”  complete  wTith 
fangs — but  no  kisses. 

Manager  Bob  Carr  took  advantage  of  the 
title  of  the  feature  and  the  date  on  which 
the  picture  opened,  Friday  the  13th,  and 
pulled  out  the  stops.  Outside  the  theatre, 
people  plodding  to  work  at  9:30  a.m.  were 
brought  to  attention  by  a street  display 
showing  a “vampire  bat”  drinking  hot 
“blood” — something  to  think  about  when 
that  coffee  break  came  to  mind. 

Every  female  patron  received  a free 
“jinx”  gift,  a devilish  looking  lapel  skele- 
ton. Each  13th  patron  was  given  a pair  of 
passes  to  a future  attraction.  The  theatre 
front  reeked  bad  luck  with  skeletons  hang- 
ing from  the  entire  length  of  the  marquee 
and  black  cats  underfoot  everywhere. 

As  a topper  to  the  run,  Bob  and  his 
canopy  man  Larry  Gauthier  were  inspect- 
ing a portion  of  loose  plexiglas  paneling 
while  the  latter  was  completing  his  sign 
change  at  the  end  of  the  run,  and  as  Larry 
lifted  a letter  of  the  panel,  lo  and  behold 
what  should  appear  hanging  onto  one  of 
the  runners?  You  guessed  it — a bat. 


Promotion  for  Operettas 
By  A1  Kruger  Wins  $100 

in 


Old  Film  Gimmicks  Good  for  Radio 


< Continued  from  page  one) 
for  the  most  useless  thing  you  own  (no 
mothers-in-law  accepted).  Works  great; 
listeners  send  in  everything  from  false 
teeth  to  radio  batteries  with  dead  cells. 

MONEY  TREE  CONTEST — Lots  of  ways 
to  work  this,  but  the  best  is  to  get  an 
eight-foot  aluminum  Christmas  tree  and 
decorate  it  with  500  brand  new  dollar  bills 
and  put  on  display  . . . and  have  customers 
register  in  sponsor  stores.  Just  one  win- 
ner who  gets  the  tree. 

On  one  page  is  an  account  of  a Teenage 
Underground  Movement  Against  Rock  and 
Roll  Music,  organized  by  WTCN  of  Min- 
neapolis with  the  first  meeting  being  held 
in  the  Orpheum  Theatre  there,  followed  by 


a special  screening  of  “Bye  Bye  Birdie.” 
Mel  Jass  of  the  station  was  host  at  the 
showing,  which  included  greetings  from  the 
Winter  Carnival  queen,  a fashion  show  for 
young  men  and  women  and  a long- 
distance telephone  conversation  with  Ann- 
Margret. 

Over  $2,000  in  prizes  were  awarded  to 
the  Teenage  Underground  Movement, 
which  was  established  by  WTCN  to  give 
teenagers  full  credit  for  the  scope  of  their 
musical  appreciation.  Over  2,000  young 
people  were  enrolled  with  membership 
cards  going  to  such  units  and  the 
Beethoven  Brigade,  the  Bach  Battalion, 
the  Dvorak  Division  and  the  Puccini 
Patrol ! 


Alvin  Kruger 


Alvin  Kruger,  who  manages  the  Laurel 
Theatre  in  San  Antonio  for  Cinema  Arts 
Theatres,  won  a $100 
award  for  making  the 
best  boxoffice  show- 
ing with  a series  of 
one-day-a-week  pres- 
entations of  six  re- 
issued MGM  oper- 
ettas. 

Kruger’s  winning 
idea  was  inexpensive. 
He  employed  the  per- 
son-to-person touch 
by  phoning  the  secre- 
taries and  presidents 
of  every  civic,  social 
and  cultural  organ- 
ization in  Bexar  County  about  his  operetta 
program.  He  even  went  down  the  mem- 
bership list  of  the  some  of  the  groups, 
literally  making  several  hundred  calls. 

This  personal  contact  paid  off  right  from 
the  first  showing;  in  fact,  attendance 
at  “Naughty  Marietta”  was  far  above  ex- 
pectations. Kruger  then  went  down  his 
phone  list  again,  thanking  the  civic,  so- 
cial, etc.,  group’s  presidents  for  the  ex- 
cellent response  to  the  musical  program. 
This  had  the  psychological  effect  he  had 
in  mind — wanted  to  achieve — it  got  the 
group  presidents  personally  interested  and 
they  talked  up  the  musicals.  In  addition, 
by  basing  his  campaign  solidly  on  personal 
and  cultural  contacts,  Kruger  was  able  to 
get  extraordinary  cooperation  from  the 
newspapers  and  radio  and  television  media. 

Starting  with  Naughty  Marietta,  the 
Laurel  followed  with  Student  Prince, 
Maytime,  Brigadoon,  Firefly  and  Bitter- 
sweet. 

A second  fall  series  is  planned  at  the 
Laurel. 
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Store  Holds  '8  VI'  Sale 
With  Passes  to  Film 


Citations  for  August-September  1963 

Virginia  Howell,  manager  of  Lovett’s  Western  (W . Va.)  Drive-In.  Cited  for  her 
tasteful  selling  of  “Walk  on  the  Wild  Side,”  which  produced  substantial  extra 
revenue  at  a late  Saturday  night  showing. 

• 

Al  Marsden,  manager  of  the  Centre  Theatre,  Corpus  Christie,  Tex.  His  Elvis  Presley 
photos — old  phonograph  records  lobby  stunt  executed  by  local  radio  station 
helped  put  over  “It  Happened  at  the  World’s  Fair”  in  a big  way. 

• 

Odis  R.  Owens,  manager  of  the  Keith  Theatre,  Cincinnati.  Outstanding  radio-TV  pro- 
motion for  “Bye  Bye  Birdie,”  in  which  all  eight  of  city’s  stations  participated,  in- 
cluding a deejay  broadcast  from  the  Keith  lobby  from  noon  to  4 on  opening  day. 
This  was  followed  by  performances  of  local  amateur  combos  until  8 p.m. 

• 

Tal  Richardson,  owner  of  Tals  Midland  Theatre,  Coffeyville,  Kas.  Lobby  displays 
in  behalf  of  “Days  of  Wine  and  Roses”  featuring  pictures  (of  himself  with 
star  Jack  Lemmon)  and  other  material  he  obtained  at  the  Show-A-Rama  VI  con- 
vention in  Kansas  City. 

• 

Allen  Johnson,  owner,  Eastown  in  Grand  Rapids,  Mich.  Fullfledged  campaign  for 
the  start  of  his  MGM  Musicals  series,  in  which  his  Miss  MGM  Musicals  ob- 
tained wide  publicity  by  posing  with  Mayor  Stan  Davis  high  in  a hydraulic  lift 
bucket. 

John  W.  Creamer,  manager.  Federal  Theatre,  Denver,  Colo.  Extra  revenue  effort.  A 
featurette  he  viewed  aboard  ship  on  a Pacific  cruise,  “A  Great  Ship,”  was  lined  up 
for  a special  promotion. 

John  Meehan,  assistant  manager  at  the  Imperial  Theatre,  Jacksonville,  Fla.  His 
imaginatively  planned  and  executed  campaign  for  “Flipper”  gave  his  theatre  its 
best  attendance  in  two  years. 

• 

Leon  Rountree,  owner  of  the  Holly  Theatre,  Holly  Springs,  Miss.  Striking  theatre 
front  constructed  with  bamboo  screens  for  “Tarzan’s  Three  Challenges.” 

• 

Oscar  Brotman,  theatre  owner,  Chicago.  Courageous  promotion  for  “Flipper”  at  his 
downtown  Loop  Theatre.  Obtained  a live  dolphin  (at  great  expense)  from 
Florida  for  large  tank  on  sidewalk  in  front  of  theatre.  Paid  off  not  only  at  the 
Loop,  but  residual  interest  benefitted  subsequent  runs. 

• 

Walter  W.  Bell,  owner  of  theatres  in  Dewey  and  Chetopa,  Okla.  Cited  for  success 
at  his  new  Capri  in  Dewey. 

Ivan  Ackery,  manager  of  the  Orpheum  Theatre,  Vancouver,  B.C.  Put  on  biggest 
radio  campaign  “in  many  moons”  for  “Summer  Holiday”  and  collected  ex- 
cellent dividends  at  his  boxoffice. 


'Hill  Mob'  Rebooked  After  Big  Gold  Robbery 


An  alert  promotion  for  “ 8V2 ” at  the  Hell- 
man  Theatre,  Albany,  N.Y.  tied  the  Italian 
picture  into  a Friday-Saturday  sale  of  the 
same  name  at  the  MaXam  Discount  City 
in  suburban  Colonie. 

A seven-column  newspaper  ad  pro- 
claimed: “Don’t  Miss  It!  Big  ‘8V2’  SALE.” 
To  the  left,  at  the  top,  was  a box  capped 
“MaXam  ‘8V2’  Sale  Being  Held  in  Con- 
junction With  the  Movie  ‘8V2’  at  the  Hell- 
man  Theatre.”  A strip  read:  “Now  Show- 
ing ‘8V2.’  Joseph  E.  Levine  Presents 
Federico  Fellini’s,”  etc.,  with  a head  cut 
of  Fellini,  at  the  right.  Underneath  was 
the  message:  “FREE  PASSES.  One  of 
each  sale  item  will  be  marked  with  a spe- 
cial code  entitling  purchaser  of  that  par- 
ticular item  to  a FREE  PASS  to  the  pic- 
ture ‘8V2’  at  HELLMAN  Theatre.” 

Dave  Weinstein  directs  Heilman  pro- 
motion. 

'Hud'  Author  at  Preview 
Which  Radio  Sponsors 

A “Hud”  screening  in  the  Parkway  The- 
atre at  Fort  Worth,  Tex.,  sponsored  by 
radio  station  KXOL,  was  attended  by  Larry 
McMurtry,  the  young  university  professor 
of  Austin  who  wrote  the  book  on  which  the 
film  was  based.  KXOL  guests,  invited 
businessmen,  waitresses,  barbers,  salesgirls, 
cab  drivers,  bellhops,  beauty  operators 
filled  the  house,  made  available  by  Inter- 
state Theatres. 

The  screening  was  arranged  two  weeks 
in  advance  by  Dick  Empey  and  Bob  Lynch 
of  the  Hollywood,  a Trans-Texas  operation. 
McMurtry  was  interviewed  on  the  stage 
before  and  after  the  showing.  Afterward 
he  was  a guest  at  dinner  at  the  Farmer’s 
Daughter  restaurant  with  selected  news- 
paper folk. 

The  radio  buildup,  the  screening  word- 
of-mouth  and  the  resulting  generous  news- 
paper coverage  went  a long  way  in  publi- 
cizing the  Hollywood  showing. 

In  addition,  a screening  was  held  a week 
prior  for  students  of  high  school  papers. 
Letters  of  invitation  were  followed  up  by 
personal  phone  calls. 

Sneaks  were  held  on  a Friday  and  Sat- 
urday before  opening.  Empey  reports  these 
attracted  full  houses,  indicating  the  film 
already  was  becoming  known  by  the  pub- 
lic as  a result  of  word-of-mouth. 

Jack  Gordon  of  the  Fort  Worth  Press 
had  a full  page  on  “Hud,”  and  this  was 
blown  up  for  a 40x60  board. 

'Thrill' — Miami  Trip  Paper 
Gets  Big  Play  in  Stores 

“The  Thrill  of  It  All”  and  Universal’s 
trip  to  Miami  contest  received  extensive 
advertising  via  shadowboxes  and  window 
cards  in  Sattler’s  downtown  Buffalo  de- 
partment store,  and  via  60  window  cards 
and  three-sheets  in  the  Thruway  Shopping 
Center.  The  film  opened  at  the  Granada, 
Schine  de  luxe  suburban  theatre  in  north 
Buffalo. 

Joe  Garvey,  manager,  had  the  fashion 
trailer  on  WGR-TV,  arranged  WEBR 
radio  and  WGR-TV  contests,  had  the 
open-end  interview  on  radio  and  planted  a 
crossword  puzzle  contest  in  Catholic 
weekly  and  a pictorial  layout  in  the  roto 
section  of  the  Sunday  Courier-Express. 


When  E.  D.  Harris,  promotion-publicity 
director  for  Herbert  Rosener  Theatres  in 
southern  California,  and  Sydney  Lyndon, 
general  manager,  read  in  the  newspapers 
that  $580,000  had  been  stolen  in  London 
holdup  that  recalls  “Lavender  Hill  Mob,” 
a film  that  has  been  making  the  rounds  in 
Britain  and  America,  they  agreed  it  would 
be  worth  while  to  book  a return  of  the 
film,  although  it  played  around  Los 
Angeles  many  times. 

Enough  time  was  allowed  to  tip  off  the 
columnists  and  get  some  material  in  the 
newspapers. 

The  front  proclaimed  the  London  gold 
robbery.  People  stopped,  noted  the  copy 
and  got  a kick  out  of  it,  realizing  that  it 


was  impossible  to  get  out  a documentary 
on  the  crime  so  quickly. 

Ad  copy  emphasized  that  the  gold  bul- 
lion stolen  in  the  London  holdup  recalls 
the  “Lavender  Hill  Mob”  . . . “Did  the 
bandits  get  their  ideas  from  this  classic 
gangster  movie?” 


Profit  in  Religious  Film 

The  Ritz  in  Albany,  N.Y.,  attracted  a 
profitable  three-day  business  with  a booking 
of  “The  Life  of  Saint  Maria  Goretti”  and  a 
color  short  on  the  Vatican.  Manager  Joseph 
Stowell  and  distributor  John  Harm  worked 
with  the  Catholic  chancellery  in  a parochial 
schools  promotion. 
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X HI B I TOR  HAS  HIS  SAY 

"""ABOUT  PICTURES 


AMERICAN  INTERNATIONAL 

Battle  Beyond  the  Sun  (AIF) — Edd  Perry, 
Aria  Powell.  Indescribably  bad  and  almost 
totally  unplayable.  This  is  a Russian  sci- 
ence-fiction film  dubbed  in  English.  Don’t 
be  fooled  by  its  exploitable  title  and  the 
names  of  the  actors,  Edd  Perry  and  Aria 
Powell.  These  actors  are  obviously  the 
voices  of  the  Russian  actors  in  the  film. 
This  is  a perfect  example  of  how  the  Amer- 
ican public  is  being  fooled  and  most  of 
all,  the  exhibitor.  I do  not  blame  American 
International;  I blame  Filmgroup  for  de- 
livering the  year's  worst  pile  of  garbage 
film.  AIP  must  have  been  taken  for  suckers, 
too!!  Played  Thurs.,  Fri.,  Sat.  Weather: 
Hot — Paul  Fournier,  Acadia  Theatre,  St. 
Leonard,  N.  B. 

BUENA  VISTA 

In  Search  of  the  Castaways  (BV) — Mau- 
rice Chevalier,  Hayley  Mills,  George  San- 
ders. As  usual,  Disney  is  up  to  standard  for 
family  trade  and  this  was  no  exception. 
Bigger  situations  playing  ahead  of  me 
hurt  bad,  though.  Played  Thurs.,  Fri.,  Sat. 
Weather : Hot. — Terry  Axley,  New  Theatre, 
England,  Ark.  Pop.  2,136. 

COLUMBIA 

Mothra  (Col) — Frankie  Sakai,  Hiroshi 
Koizumi,  Emi  Itoh.  Here  is  a fantastic 
foreign  production,  rather  off-beat  and, 
hence,  did  better  business  than  expected. 
Played  Fri.,  Sat.  Weather:  Good. — Mel 
Danner,  Circle  Theatre,  Waynoka,  Okla. 
Pop.  2,018. 

Pirates  of  Blood  River  (Col) — Kerwin 
Mathews,  Glenn  Corbett,  Christopher  Lee. 
We  played  this  one  with  a repeat  on  “Deli- 
cate Delinquent”  and  expected  above  aver- 
age business.  We  only  did  slightly  better 
than  normal  and  still  don’t  understand. 
Usually  programs  of  this  type  go  over 
here.  Played  Thur.,  Fri.,  Sat.  Weather: 
Hot. — Larry  Thomas,  Fayette  Theatre,  Fay- 
etteville, W.  Va.  Pop.  2,000. 

METRO-GOLDWYN-MAYER 

All  Fall  Down  (MGM) — Eva  Marie  Saint, 
Warren  Beatty,  Karl  Malden,  Angela 
Lansbury.  Not  so  hot  for  me.  Maybe  it  is 
okay  on  a double  bill.  I play  only  a single 
bill. — John  M.  Bailey,  Opera  House,  Mil- 
tonvale,  Kas.  Pop.  911. 

Billy  Rose’s  Jumbo  (MGM) — Doris  Day, 
Stephen  Boyd,  Jimmy  Durante,  Martha 
Raye.  Many  people  thought  this  was  a kid 


'Hud  Good  Adult  Drama ; 
A Bow  to  Paramount 

“Hud”  is  a very  good  adult  drama, 
and  Paul  Newman  gets  better  every 
time.  Good  to  see  Patricia  Neal  again. 
She  has  been  absent  from  the  screen 
too  long.  Brandon  de  Wilde  turns  in 
a good  job  of  acting,  also.  Did  aver- 
age both  nights.  Well  done,  Paramount! 

JAMES  HARDY 

Crescent  Theatre 
Jasonville,  Ind. 


Right  Kind  of  Picture 
Pleases  Customers 

Light  and  airy  and  full  of  fun,  “40 
Pounds  of  Trouble”  did  a good  job  for 
me.  I like  to  see  the  customers  leave 
with  smiles  on  their  faces.  It  makes 
me  feel  that  there  is  a future  in  this 
business  after  all.  All  we  need  are  the 
right  kinds  of  pictures — the  kinds  they 
want  to  see,  not  those  that  some  pro- 
ducer thinks  they  should  see.  Tony 
Curtis  did  a fine  job  with  the  little 
girl  who  almost  stole  the  picture  away 
from  the  rest  of  the  cast,  all  of  whom 
were  good. 

ORAL  LEDBETTER 
Howard  Theatre 
Monon,  Ind. 


picture.  In  this  town  not  too  many  know 
about  Billy  Rose  and  Jumbo.  We  worked 
hard  trying  to  correct  this  impression  and 
succeeded  in  getting  a fair  gross  out  of  a 
picture  that  should  have  done  a big  busi- 
ness. I think  the  title  hurt  our  adult  busi- 
ness. Played  Sun.  through  Wed.  Weather: 
Good. — Frank  Patterson,  Mansfield  The- 
atre, Mansfield,  La.  Pop.  6,000. 

PARAMOUNT 

Forever  My  Love  (Para) — Romy  Schnei- 
der, Karl  Boehm,  Magda  Schneider.  Good 
color  and  scenery,  but  about  34  minutes 
were  cut  out.  What  is  in  the  previews  isn’t 
in  the  feature.  Disappointed  persons  who 
had  seen  the  trailer.  Played  Wed.,  Thurs., 
Fri.  Weather:  Warm. — John  W.  Johnson, 
State  Theatre,  Caspian,  Mich.  Pop.  1,600. 

Who’s  Got  the  Action?  (Para)- — Dean 
Martin,  Lana  Turner,  Eddie  Albert.  More 
action  at  the  boxoffice  than  in  the  picture. 
Dean  Martin  is  a draw  here.  Sex,  comedy 
and  Dino  made  this  above  average  here. 
But  for  entertainment  have  seen  better. 
Played  Sun.,  Mon.  Weather:  Hot. — Ken 
Christianson,  Roxy  Theatre,  Washburn, 
N.D.  Pop.  968. 

20th  CENTURY-FOX 

Thirty  Years  of  Fun  (20th-Fox) — Yes,  I 
know  . . . old  as  the  hills  and  half  the 
actors  in  the  picture  are  deceased,  but 
again  the  people  have  a chance  to  laugh 
and  have  fun  and  forget  about  the  bills 
they  owe  at  the  finance  company.  That  is 
really  why  they  come  to  our  theatres  isn’t  it 
. . . to  be  entertained?  I was  surprised 
to  find  that  half  my  trade  on  this  one  was 
adult.  They  like  to  laugh,  too,  and  the  con- 
cession business  was  good.  This  one  will 
make  you  remember  when  you  were  a kid 
and  you  went  to  the  theatre  to  be  enter- 
tained— not  to  procure  a lesson  on  sex  or 
how  to  drink  whisky  better  than  Joe. 
Played  Thur.,  Fri.,  Sat.  Weather:  Hot. — 
Oral  Ledbetter,  Howard  Theatre,  Monon, 
Ind. 

UNITED  ARTISTS 

Love  Is  a Ball  (UA) — Glenn  Ford,  Hope 
Lange,  Charles  Boyer.  This  was  too  talky 
and  not  quite  funny  enough  to  be  classified 


as  a comedy.  It  has  some  oeautilul  scenery 
and  beautiful  color.  My  small  Monday  night 
crowd  seemed  to  enjoy  it  better  than  the 
way  below  average  Sunday  night  crowd. 
Played  Sun.,  Mon.  Weather:  Warm.  — 
James  Hardy,  Crescent  Theatre,  Jason- 
ville, Ind.  Pop.  2,500. 

Taras  Bulba  (UA)  — Tony  Curtis,  Yul 
Brynner,  Christine  Kaufmann.  An  excel-  tre 
lent  picture  with  one  of  the  best  musical 
scores  I have  heard  in  quite  sometime.  It 
did  below  average  business  though.  Played 
Sun.,  thru  Wed.  Weather:  Very  Hot. — 
Larry  Thomas,  Fayette  Theatre,  Fayette- 
ville, West  Va.  Pop.  2,000. 

Two  for  the  Seesaw  (UA)  — Robert 
Mitchum,  Shirley  MacLaine,  Edmon  Ryan. 
This  was  one  of  the  worst  flops  ever  shown 
here.  Should  have  closed  and  headed  for 
a good  fishing  spot.  Played  Sun.,  Mon. — 
Leonard  J.  Leise,  Roxy  Theatre,  Randolph, 

Neb.  Pop.  1,029. 

UNIVERSAL 

Mystery  Submarine  (Univ)  — Edward 
Judd,  James  Robertson  Justice,  Robert 
Fleming.  One  of  those  talky  British  pic- 
tures that  left  many  bored  and  some  try- 
ing to  understand  some  of  the  dialog.  Ran 
with  “Who’s  Got  the  Action?”  It  was  in 
color  and  you  could  understand  them.  All 
in  all  a very  weak  program.  Played  Fri., 

Sat.  Weather:  Good. — Frank  Patterson, 
Mansfield  Theatre,  Mansfield,  La.  Pop. 
6,000. 

No  Man  Is  an  Island  (Univ)  — Jeffrey 
Hunter,  Marshall  Thompson,  Barbara  Pe- 
rez. A true  war  picture  in  color  that  was 
really  entertaining.  Did  real  well  at  the 
boxoffice.  A tip  from  local  exhibitor  said  xn 
“It’s  boxoffice.”  It  sure  is — teens — pop-  ■» 
eye  set — adults  all  enjoyed  it.  Played  Fri., 

Sat.  Weather:  Hot.  — Ken  Christianson, 
Roxy  Theatre,  Washburn,  N.  D.  Pop.  968. 

WARNER  BROS. 

Days  of  Wine  and  Roses  (WB) — Jack 
Lemmon,  Lee  Remick,  Charles  Bickford. 

A picture  that  everybody  should  see.  Su- 
perb acting.  A very  good  show  of  this  kind. 

— John  M.  Bailey,  Opera  House,  Milton- 
vale,  Kas.  Pop.  911. 

Giant  (WB-reissue) — Elizabeth  Taylor, 
Rock  Hudson,  James  Dean.  Fourth  time  I 
have  played  this  and  still  a big  grosser, 
with  some  extra  advertising.  Liz  helped  a 
lot,  but  the  fact  that  it  is  a fine  picture 
was  the  biggest  factor  at  the  boxoffice. 
Played  Sun.,  Wed.  Weather:  Good. — Paul 
Wood,  Escambia  Drive-In  Theatre,  Cen- 
tury, Fla.  Pop.  1,500. 

Story  of  the  Count  of  Monte  Cristo,  The 

(WB) — Louis  Jourdan,  Yvonne  Furneaux, 
Pierre  Mondy.  This  is  the  all  time  dog! 
Don’t  touch  it!  Had  more  walk-outs  in 
this  one  than  all  others  in  the  past  year 
combined.  Many  patrons  remarked  on  this 
one.  All  bad!  Played  Thurs.,  Fri.,  Sat. 
Weather:  Fair.— Bill  Curran,  Ramona  The- 
atre, Kremmling,  Colo.  Pop.  900. 

MISCELLANEOUS  i 

Playgirl  After  Dark  (Topaz)  — Jayne 
Mansfield,  Leo  Genn,  Karl  Boehm.  Best 
midweek  I’ve  had  all  summer.  Jayne  Mans- 
field singing  “sexy”  and  showing  her 
“bosom”  got  the  curious  in.  Played  Tues., 
Wed.  Weather:  Hot. — Teri-y  Axley,  New 
Theatre,  England,  Ark.  Pop.  2,136. 
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2753  This  Sporting  Life  (129)  Dr....ContT 

Three  Fables  of  Love  (76) 

Episode  Comedy  Janus 

2760  Three  Stooges  Go  Around  the  World  in  a 

Daze,  The  (94)  Comedy  Col 

2738  ©Thrill  of  It  All  (108)  Com Univ 

2747  ©Ticklish  Affair,  A 

(89)  ® Rom-Com  MGM 

Time  Out  for  Love  (91)  Drama.  .Zenith 

2746  Toys  in  the  Attic  (90)  ® Drama....  UA 

2746  Traitors,  The  (71)  Spy  Dr Univ 

2696  Trial  and  Error  (91)  Comedy MGM 

2710  Trial,  The  (118)  Drama  Astor 

2767  ©Twice  Told  Tales  (119)  Horror.  .UA 

2768  Twilight  of  Honor  (105)  ® Dr....  MGM 
Two  Daughters  (114)  Com-Dr ...  .Janus 

— UV— 

2718  ^©Ugly  American,  The  (120)  Dr.. Univ 

2770  ©Under  the  Yum  Yum  Tree 

(110)  ® Comedy  Col 

2752  ©Violated  Paradise  (67)  Doc Times 

2759  Violent  Midnight 

Sus.  Melodr  Times  Film 

2756  ©V.I.P.s,  The  (119)  ® Drama..  MGM 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB 

We  Have  Only  One  Life  (90) 

Rom  Melo  Greek 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2765  What  a Woman ! 

(92)  Films  Around  the  World 

2766  ©Wheeler  Dealers,  The 

(106)  ® Comedy  MGM 

When  a Woman  Ascends  the  Stairs 

(111)  Melodr  Tojo 

2706  Wild  Is  My  Love  (74)  Drama.  . Mishkin 

Winter  Light  (80)  Drama 

(sub  titles)  Janus 

2743  Wild  Guitar  (87)  Musical ..  Fairway  Int’l 

2754  Wives  and  Lovers  (103)  Com Para 

2749  ©Women  of  the  World  (107)  Doc  Embassy 
2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

2723  Wrong  Arm  of  the  Law,  The  (91) 

Farce-Comedy  Cont’l 

— XYZ— 

2768  ©“X”— the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction ..  Amer  Int’l 
2726  Yellow  Canary,  The  (93) 

© Mystery  Drama  20th-Fox 

2734  Young  and  the  Brave,  The 

(84)  War  Action  MGM 

2742  ©Young  Racers,  The  (84)  Ac-Dr..  AIP 
2745  ©Your  Shadow  Is  Mine  (90)  Dr  Cont'l 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  for  CinemaScope; 
® VistaVision;  ® Panavision;  © Technirama;  © Other  anamorphic  processes.  Symbol  tj  denotes  BOXOFFICE 
Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
key  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  | H 

AMERICAN  INT'L  1 a 

h-  2C C 

BUENA  VISTA  g a 

COLUMBIA  | H 

CONTINENTAL  | 

California  (86)  W..806 

Jock  Mahoney,  Faith  Domergue 

The  Balcony  (84)  D.. 

Shelley  Winters,  Peter  Falk, 

Lee  Grant 

MARCH 

Operation  Bikini  (84)  . . . Ac  . 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102)  . . D . .807 
Frederick  O'Neal,  Annalena 
Lund  (Special  release) 

0©Miracle  of  the  White 

Stallions  (118)  D..141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciscus 

The  Mam  From  the  Diners’ 

Club  (96)  C.  .718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

The  Wrong  Arm  of  the  Law  (91)  C.  . 
Peter  Sellers,  Lionel  Jeffries 

APRIL 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  . ...D..802 
Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  . .Ac  . 805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S.  .721 
Edmund  Purdom,  Rossana  Podesta 

AVW 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.. 6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren,  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.. 808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell.  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  CD  . 144 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

y©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh.  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad..  722 

Todd  Armstrong,  Nancy  Kovack 

©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth,  Michael  Buhl 

JUNE 

©55  Days  at  Peking 

(150)  © 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  in  May) 

©The  Terror  (81)  © Ho.  .804 

Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ....CD.. 144 
Hayley  Mil  Is,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My..  Ac..  001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M..003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (See  Mlsc. 
DAVIS-ROYAL) 

This  Spor'ing  Life  (126)  ....D.. 

R.cha.  d Harris,  Rachel  Roberts 

JULY  | 

©Beach  Party  (100)  ® C..810 

Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funicello 

©Gidget  Goes  to  Rome  (101)  C.  .002 
James  Darren,  Cindy  Carol 

Lord  of  the  Flies  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Eduards,  Roger  Elwln 

AUGUST 

©The  Gun  Hawk  (91)  Ac.. 6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.. 812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  ..D..0O5 

Jean  Seberg,  Stanley  Baker 

Around  the  World  in  a Daze 

(94)  C.  009 

The  Three  Stooges 

SEPTEMBER  | 

Shock  Corridor  (101)  . ...D..6305 
Peter  Brock,  Constance  Towers, 
Gene  Evans,  James  Best 

©“X”— The  Man  With  the 

X-Ray  Eyes  (80)  SF..809 

Ray  Milland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M..  813 

Cliff  Richard,  Lauri  Peters 

The  Old  Dark  House  (86)..  D.. 007 

Tom  Poston,  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.  .008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103)  . . D . . 006 

Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

Billy  Liar  (98)  CD.  . 

Tom  Courtenay 

OCTOBER  | 

©Gunfight  at  Comanche 

Creek  (..)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  CD.. 

Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.. 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey  (145)..  D .. 

True  Life  Adventure 

©Under  the  Yum  Yum 
Tree  (110)  C . Oil 

Jack  Lemmon,  Carol  Lynley. 

Dean  Jones,  Edie  Adams 

©Mediterranean  Holiday  (70)  Doc.. 

Narrated  by  Burl  Ives 

Black  Like  Me  (..)  

James  Whitmore 

NOVEMBER 

©Black  Sabbath Ho.  .815 

Boris  Karloff,  Mark  Damon 

Maniac  D . .814 

Leticia  Roman,  John  Saxon 

©The  Sword  in  the  Stone.  .An.  .148 
Cartoon  feature 

Thomasina  (..)  Ac.. 

©The  Cardinal  (111)  ® . D.. 
Tom  Tryon,  Romy  Schneider 

Ladies  Who  Do  ( . . ) 

Robert  Morley 

The  Love  Goddesses  ( . . ) ....  Anth . . 

DECEMBER 

War  Madness  D.. 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

Congo  Vivo  Ad.. 

Jean  Seberg,  Gabriele  Frezctti 

The  Victors  ® D. 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 
Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C 

Peter  Sellers 

1 9NIW0D 
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FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical- 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


Q£ 

a_ 

< 


A Face  in  the  Ran  (81)  . . . t 

Rory  Calhoun.  Marina  Berti 


(French)  . . Jean  Pierre,  Leaud, 
Marie-France  Pisier 


Kenny  Delmar.  Robert  Gentile 


The  Law  (126)  D. 

(Italian) . .Gina  Lollobrigida 

©The  Bear  (86)  C. 

(Eng-dubbed)  . . Renato  Rascel 
Francis  Blance-Gocha 


302 


(Eng-dubbed) . .Anna  Magnani 

>-  ©Bluebeard  (114)  CD  . 311 

(Eng-dubbed)  . .Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  "Landru”) 


Gentle  Art  of  Murder  (122) . . D . . 215 

(French)  ..  Danielle  Darrieux 

[©Women  of  the  World 

(107)  © Doc.. 318 

Narrated  by  Peter  Ustinov 


9/2  (135)  D.  .317 

(Italian)  ■ -Marcello  Mastroianni, 
Claudia  Cardinale,  Anouk  Aimee 


©Three  Penny  Opera  ( . .)  © D.  .313 

Sammy  Davis  jr..  Curt  Jurgens, 
Hildegarde  Neff,  June  Ritchie 


The  Conjugal  Bed  (..)....  D . 
(Italian)  . .Ugo  Tognazzi, 
Marina  Vlady,  Walter  Giller 


The  Light  Fantastic  (84)..  D.  308 

Danielle  Darrieux 

Only  One  New  York Doc.  . 


M-G-M  | U 

PARAMOUNT  s « 

(-  "VZ 

20TH-FOX  a ^ = 

J—  o cz 

UNITED  ARTISTS  £ | = 

©Seven  Seas  to  Calais 
(102)  © D.  .309 

Rod  Taylor,  Keith  Slichell 

©Follow  the  Boys  (95)  ® CD.. 320 

Connie  Francis,  Paula  Prentiss, 

J Dany  Robin,  Russ  Tamblyn 

©The  Courtship  of  Eddie’s  Father 

(117)  © C.  .321 

Glenn  Ford.  Shirley  Jones 

©Papa’s  Delicate  Condition 

(98)  C..6212 

Jackie  Gleason,  Glynis  Johns, 
Laurel  Goodwin,  Chas.  Ruggles 

30  Years  of  Fun  (85)  . ...C..308 
Comedy  compilation.  .Charlie 
Chaplin,  Buster  Keaton 

House  of  the  Damned 

(62)  © D . .313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 
(110)  D .6306 

Sophia  Loren,  Anthony  Perkins 

©Diary  of  a Madman  (96)  Ho.  .6308 

Vincent  Price,  Nancy  Kovack 

©Love  Is  a Ball  (111)  ®..C..6309 

Glenn  Ford,  Hope  Lange 

©Come  Fly  With  Me 

. i (109)  ® C 322 

Dolores  Hart,  Hugh  O'Brian,  Pamela 
Tiffin.  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(105)  © C/M.  323 

Elvis  Presley,  Joan  O’Brien 

Rififi  in  Tokyo  (89)  D . .324 

Karl  Boehm.  Barbara  Lass 

©My  Six  Loves  (101)  ...©..6213 
Debbie  Remolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125  © D . .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 

©1  Could  Go  on  Singing 

(99)  ® D/M.. 6311 

Judy  Garland,  Dirk  Bogarde 

©In  the  Cool  of  the  Day 

(88)  ® D..325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad  . 327 

Frankie  Avalon,  Mariette  Hartley 

Hud  (112)  ® 0D.  .6216 

Paul  Newman,  Patricial  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors,  Luke  Halpin 
©Main  Attraction, 

The  (85)  D 070 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C.  6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © D..309 

Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . Todd-A0  . HiD 

Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103)  C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv.,328 

Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad. .326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C.  .224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  . .C/D.  .318 
Barbara  Luna,  Paul  Langton 

©Donovan’s  Reef  (109)  . . Ad  . . 6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

QThe  Longest  Day 

(180)  © D.  .221 

All-Star  cast 
general  release 

Harbor  Lights  (68)  © ...Ac.. 317 
Miriam  Colon,  Curt  Jurgens 

©The  Great  Escape 

(168)  ® Ac..  6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C..6313 
Jack  Lemmon,  Shirley  MacLaine, 
Herschel  Bernard! 

The  Young  and  the  Brave 

(84)  Ac..  336 

Rory  Calhoun,  Wm.  Bendlx,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . . . . M . . 406 

The  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  ® C..6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie's  Great  Adventure 

(103)  D .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ®..D..6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  . ...D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janis  Paige 

©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom, 

Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  C/D  . .402 

Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martinelli, 
Margaret  Rutherford,  Rod  Taylor 

©The  Young  Swingers 

()  © M . .325 

Rod  Lauren,  Molly  Bee 

Lilies  of  the  Field  (94)  . D..6321 

Sidney  Poitier,  Lilia  Skala 

Tiko  and  the  Shark  (107  . .D..407 

Tahitian  Cast 

©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 
(..)  © Ad. .408 

Twilight  of  Honor  (..)  . ...D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103)  . .C  . .6303 

Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C..6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D .312 

Sophia  Loren.  Maxmillian  Schell 

©Marilyn  (S3)  © Doc.. 302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©.  D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H . ,6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D.  .6319 

Henry  Silva,  Elizabeth  Montgomery 

©Stolen  Hours  (100)  D.. 

Susan  Hayward.  Michael  Craig, 
Diane  Baker,  Edward  Judd 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendariz,  Jacqueline 
Sassard 

MGM's  Big  Parade  of 

Comedy  ( . . ) C . . 410 

Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  . D..411 

Richard  Harrison,  Loredana  Nusciak 

©The  Wheeler  Dealers  (106).. 404 

James  Gamer,  Lee  Remick 

All  the  Way  Home  (103) ..  D . .6307 

Robert  Preston,  Jean  Simmons 

©Fun  in  Acapulco  (97)  . . M . .6305 

Elvis  Presley,  Ursula  Andress 

©Take  Her,  She’s  Mine 

(..)  © C.  .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®..CD.. 6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 

©The  Prize  ® D . . 

Paul  Newman,  Edward  G.  Robinson, 
Elke  Sommer 

Who’s  Minding  the 

Store?  (..)  C.  .6306 

Jerry  Lewis,  Jill  St.  John; 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C..6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  © C.  . 

Doris  Day,  James  Gamer 

©Kings  of  the  Sun  Ad.  . 

Yul  Brynner,  George  Chakirls 

©Sunday  in  New  York  ® . . . . C . . 
Cliff  Robertson,  Jane  Fonda, 
Rod  Taylor 

Children  of  the  Damned  . . . . D . . 

Ian  Hendry,  Alan  Badcl 

©Paris  When  It  Sizzles.  . CD  . .6314 
William  Holden,  Audrey  Hepburn 

Lady  in  a Cage  (93) D..6311 

Olivia  de  Havilland 

©Love  With  the  Proper 
Stranger  C . . 6312 

Natalie  Wood,  Steve  McQueen 

©The  Man  in  the  Middle  ©..D.. 
Robert  Mitchum,  France  Nuyen 

The  Ceremony  (108)  D . . 

Laurence  Harvey,  Sarah  Miles 
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FEATURE  CHART 


UNIVERSAL  g £g 

WARNER  BROS.  £ £g 

QTo  Kill  a Mockingbird 

(129)  D.  6306 

Gregory  Peck,  Mary  Badham, 

Phillip  Alford,  John  Megna 

©The  Birds  (120)  D..6307 

Rod  Taylor,  Tippi  Hedren 
Suzanne  Pleshette,  Jessica  Tandy 

H©The  Ugly  American 

(120)  D.  6308 

Marlon'  Brando,  Sandra  Church,  Eliji 
Okada,  Pat  Hingle,  Jocelyn  Brando 

©Crit  c’s  Choice  (100)  ® C . .259 
Bob  Hope,  Lucille  Ball 

Paranoiac  (SO)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audie  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 

©Island  of  Love  (101)  © C..264 
Robert  Preston,  Tony  Randall, 
Georgia  Moll 

©Tammy  and  the  Doctor 

(89)  CD.. 6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  (?)  Ad.  .6312 

Cornel  Wilde,  Jean  YVallace, 

Brian  Aheme 

Black  Gold  (98)  D . .263 

Philip  Carey,  Diane  McBain 

©A  Gathering  of  Eagles 

(115)  D . .6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My..  6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC..  6314 

Micliael  Keith,  Harry  Holcomb 

Cjs©Scencer’s  Mountain 

(118)  © D .265 

Henry  Fonda,  Maureen  O'Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mimsy  Farmer 

©PT  109  (140)  © D.  .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 

©The  Thrill  of  It  All 

(108)  C..6316 

Doris  Day,  James  Garner, 

Arlene  Francis.  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D .6301 

Montgomery  Clift,  Susannah  York, 
(General  release) 

©Kiss  of  the  Vampire 

(88)  Ho  .6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 

©The  Castilian  (129)  © AD  .352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  Valli 

Wall  of  Noise  (112)  Ac.. 351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 

©For  Love  or  Money  (108)  C..6319 
Kirk  Douglas,  Mitzi  Gaynor, 

Gig  Young,  Thelma  Ritter 

©Rampage  (98)  Ad.  .353 

Robert  Mitchum,  Elsa  Martinelli, 
Jack  Hawkins 

©Dark  Purpose  (..)  D.. 

Shirley  Jones,  Rossano  Brazzi, 

George  Sanders 

Pre-release 

©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (..)..  CD  . . 
Troy  Donahue,  Connie  Stevens 

©Charade  © MyC.. 

Cary  Grant,  Audrey  Hepburn. 
Walter  Matthau,  James  Coburn 

©Four  for  Texas  D..356 

Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 

©Man’s  Favorite  Sport?  C.. 

Rock  Hudson,  Paula  Prentis, 

Maria  Perschy 

America  America  D.. 

Stathis  Giallelis,  Elena  Karam 

nci. 

Date 


A.D.P.  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr  . Mar  63 

John  Ireland,  Ellen  Schwiers 

ASTOR  (APEX) 

The  Quare  Fellow  (85)  D . Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84) . . D . . 

Don  Borisenko,  Susan  Hampshire 
Fi.e  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash.  Donald  YVoods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  E'sa  Martinelli 
ATLANTIC  PICTURES 
West  End  Jungle  (60)  ..  Doc.  . Feb-63 
London’s  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  . M . . Jun  63 

Robert  Beatty,  Lisa  Daniely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc.  . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C. Jun  63 

Toney  Naylor.  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho..Jul63 

Aram  Katcher,  Lisa  McDonald 

COLORAMA 

The  Girl  Hunters  (103) . . My. .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My.  July  63 

Liz  Fraser,  Kenneth  Griffith  . . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Stakeout  (81)  D . . Dec  62 

Bing  Russell.  Bill  Hale 

Terrified  (81)  Ac.  . May  63 

Rod  Lauren.  Tracy  Olsen 

As  Nature  Intended  (64)  D . May  63 
. Pamela  Green 

DAVIS-ROYAL 

The  Reluctant  Saint  (105)..  CD.. 
Maximilian  Schell,  Ricardo  Montalban 
The  L-Shaped  Room 

(124)  D..  Jun  63 

Leslie  Caron,  Tom  Bell 
ELLIS 

Two  Before  Zero  (78) ..  Doc.  . Oct  62 
Lovers  on  a Tight  Rope 

(S3)  D . Dec  62 

Annie  Girardot.  Francois  Perier 
EMERSON  FILM  ENTERPRISES 
A Swingin’  Affair  (85)  . . M . . May  63 
Arline  Judge,  Bill  Wellman  jr., 

Dick  Dale  & the  Dell  Tones 


©The  King’s  Musketeers 

(96)  Ac . . Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 
Two  Living,  One  Dead 

(.  ) D . .Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho.  .Oct  62 
Don  Megowan,  Erica  Elliot 
FAIRWAY  INT'L 

The  Sadist  (94)  Ac..  Jun  63 


MISCELLANEOUS 


Arch  Hall  jr.,  Helen  Hovey 

FILMGROUP 

©Mermaids  of  Tiburon 

(75)  © Ad.  Dec  62 

Diane  Webber,  George  Rowe 
GOVERNOR 
Carry  On  Regardless 

(87)  C..  Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . . C . . Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 
HERTS-LION  INT'L 
Escape  to  Berlin  (75) . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(80)  Ho.  .Aug  63 

Russ  Harvey 

©Gorilla  (90)  © Dr  . Sep  63 

Gia  Retry 

JANUS 

Crooks  Anonymous  (87) . . C . . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90) . . D . . 

(Eng-dubbed)  . .Scilla  Gabel 
Maid  for  Murder  (89) . . C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD  . Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C . Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (105)  . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  ...  D.  Dec  62 

Nuella  Dierking,  Mark  Saegers 

LOPERT  FILMS 

©The  Mouse  on  the  Moon 

(82)  C . Jun  63 

Margaret  Rutherford,  Terry-Thomas 
MACO  FILM  CORP. 

©Lafavette  (110) 

© 70 HiD  . . May  63 

(Eng-dubbed)  . .Jack  Hawkins, 

Orons  Welles,  Lilo  Pulver, 

Edmund  Purdom 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D.  .Apr  63 

Tnny  Britton,  William  Lucas 
MEDALLION 
©Cleopatra's  Daughter 

(93)  © Ad..  Feb  63 

Debra  Paget,  E.  Manni,  Robt.  Alda 

Bomb  for  a Dictator  (73)  Ac..  Feb  63 
Pierre  Fresnay,  Michel  Auclair 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (83)  . . D.  .July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  Sirgo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girls  (80)  . . C . . Feb  63 
Barbara  Valentine.  Alex  D’ArCy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 

(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Scilla  Gabel 

©Cavalry  Command 

(84)  Ad.. Oct  63 


Rel. 

Date 


John  Agar,  Richard  Arlen,  Myron 
llealy 

©Bal  ad  of  a Gunfighter 


(84)  Ad.  . Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  ni  Charcoal 

(75)  Dr.  Mar  63 


Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

SHAWN  INTERNATIONAL 

Greenwich  Village  Story 

(95)  D July  63 

Robert  Hogan,  Melinda  Plank, 

Tani  Seitz 

STARKEY  ASSOCIATES-SR 

Man  and  H.s  Woman 

(S3)  D..  Jun  63 

John  Haveron,  Mary  llarrigan, 

Lisa  Roland 

TIMES  FILM 

©Mondo  Cane  (102) ..  Doc.  . Feb  63 
"World-wide  film  portrayal  of 


real  life” 

E\a  (..)  D.  Mar  63 

Jeanne  Moreau,  Stanley  Baker 
Def  ant  Daughters  (92)  . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  . D ..  Apr  63 

Tumata  Teuiau 


Violent  Midnight  (90) ..  My.  . May  63 
Lee  Philips,  Shepperd  Struduick 
V.olated  Paradise 

(67)  Doc..  July  63 

Narration:  Thomas  I,.  Row,  Paulette 
Gi  ard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho  . Jun  63 
Albert  Lupo,  Susanne  Loret 

©Battle  of  the  Worlds 

(84)  SF.  Jun  63 

Claude  Rains.  Bill  Carter 
TRANSOCEAN  FILMS 
Ordered  to  Love  (82)  . D . . Aug  63 
Mara  Per«chv,  Harry  Mcyen 
ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D . . Feb  63 

Elsa  Martinelli  (Eng-dubbed) 

Fa’al  Desire  (80)  D . Feb  63 

Anthony  Quinn,  May  Britt, 

Kerlma,  Ettore  Manni  (Eng-duhbcd) 
A Day  in  Court  (70)  Ep-C..May63 
Sophia  Loren.  Alberto  Sordl 
©2  Nights  With  Cleopatra 

( . . ) ©.  .Jun  63 

(Eng-dubbed)  ..  Sophia  Loren, 
Alherto  Sordl.  Ettore  Manni 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89)..  C.. 

George  Chakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Riberolles,  Alice  Kessler, 
E'len  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  © D . Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  © . . . . Ad.  . Apr  63 
Reg  Park.  Fay  Spain 
ZENITH  INT'L 

No  Exit  (85)  D.  Dec  62 

Viveca  Lindfors,  Rita  Gam 


^Date  FOREIGN  LANGUAGE 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel)  ..  Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81)  . . 4-22-63 

(Trans-Lux)  Birgitte  Federspiel 

FRANCE 

Army  Game,  The  (87)  ....  5-27-63 
(SR)  C.  de  Tiliere,  Ricet-Barrier 
Ciske  the  Rat  (88)  8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Counterfeiters  of  Paris  (99  ) 4-22-63 
(MGM)  . .Jean  Gabin.  Martine  Carol 
Cross  of  the  Living  (90)  . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 


Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Micheline 
Boudet 

Pickpocket  (75)  6-10-63 


(Delahaye)  . .Martin  LaSalle 
Sundays  and  Cybele  (110)  . . 2-11-63 
(Davis-Royal)  ..  Hardy  Kruger, 
Patricia  Gozzi.  Nicole  Courcel 
Third  Lover,  The  (85)  . . 7-29-63 

(Atlantic)  . .Jacques  Charrier 
Three  Fables  of  Love  (76)  . . 9-29-63 
(Janus)  Leslie  Caron,  Rossano 
Brazzi 

GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  .. Dick  van  der  Velde 

Faust  (121)  5-27-63 

( Divina-Traut)  . . Will  Quadflieg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . .Annemarie  Dueringer 
The  Golden  Plague  (95) . . 8-26-63 
(Bakros)  . .Ivan  Desny 


GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
(GMP)..Aliki  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  ..  Irene  Papas 
Policeman  of  the  16th 

Precinct  5-13-63 

(GMP)  Costas  Hadjichristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.)  .. Dimitri  Horn, 
Yvonne  Sanson 
INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  Chatter’ee 

Two  Daughters  (114)  5-27-63 

(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Arturo’s  Island  (90)  1-21-63 

(MGM).. Reg  Kerman,  Key 
Meersman 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon,  Monica  Vitti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM)  . .Jean  Sorel.  Lea  Massari, 
Georges  Wilson,  Regina  Bianchi 
II  Grido  (The  Outcry) 

(115)  11-12-62 

(Astor)  Steve  Cochran,  Valli, 

B.  Blair 

Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero,  Peppino  de  Filippo 

JAPAN 

Ballad  of  a Hussar  (94)  . . 7-29-63 
(Artkino)  . .Larissa  Golubkina, 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex)  . .Toshiro  Mifune, 

Misa  Uehara 


Date 

Review 


©My  Hobo  (98)  8-26-63 

(Toho)  . . Keiju  Koabayashi 

Sanjuro  (96)  7-  8-63 

(Toho)  . .Toshiro  Mifune 

The  Idiot  (165)  5-20-63 

(Shochiko) . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  ..  Yumeji  Tsukioka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hideko  Takamine 

POLAND 

Fa-tings  (101)  12-  3-62 

(Telepix)  . .Maria  Wachowiak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  . . Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . .Documentary 
Grown-Up  Children  (75)..  5-13-63 


(Artkino)  ..  A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  . Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97)  ....  8-5-63 
(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lararillo  (100)  5-13-63 

(Union)  . Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109)  . . 7-22-63 
(F-A-W) . .Mai  Zetterling, 

Anita  Bjork 

Winter  Light  (80)  5-  6-63 

(Janus)  . .Ingrid  Thulin.  Gunnar 
Bjornstrand,  Max  von  Sydow 
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Shorts  chart 


Short  subjects,  listed  bv  company,  In  or- 
der of  release.  Running  time  follows  title. 
Dote  is  national  release  month.  Color  and 
process  as  specified. 


a.  z or  o 

BUENA  VISTA 

(All  in  color) 
FEATURETTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought  He 
Was  A Raccoon  (48)  

118  Horse  W th  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33)  . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7)  .. 
38204  Light  Housekeeping  (7) 

18205  Pluto’s  Quin-puplets  (7)  . . 

18206  Canine  Patrol  (7)  

18207  Plutopia  (7)  

18208  Cold  Turkey  (7)  

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  ... 

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Acc  dent 

at  Work  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18)  . . 

119  Sana  of  Windwaqon  Sm  th  (14) . . 

102  Noah’s  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

So-qs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)... 

105  Is'ands  of  the  Sea  (28)  

0099  Eves  in  Outer  Space  (26)  .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

331  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7425  She's  Oil  Mine 

(17'/2)  Apr  63 

7426  Meet  Mr.  Mischief 

( 17V2 ) May  63 

7436  Pardon  My  Terror 

(lff/2)  June  63 

4421  Down  the  Hatch  (17'/2)  Sep  63 

4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11).  Mav  63 

7556  No.  6,  Series  4 (9'/2)  Jul  63 

4551  No.  1,  Series  5 (10*/2)  Sep  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 


7612  Let’s  Go  (7>/2) Apr  63 

7613  Gerald  McBoing  Boing 

(7)  May  63 

7614  Bon  Bon  Parade  (8)  ..Jun63 

7615  Madeline  (7)  Jul  63 

4601  Carnival  Courage  (7)  ..Sep  63 

4602  Woodman  Spare  that 

Tree  (7l/2)  Sep  63 

4603  Up’n  Atom  (6)  Oct  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7707  Watcha  Watchin’  (7).  . Apr  63 

7708  Fallible  Fable  (7)  . May  63 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  63 

7710  Wolf  in  Sheep's  Clothing 

(7)  Jul  63 


4701  Not  in  Nottingham  (7)  Sep  63 
4752  Magoo’s  Check  Up  (6'/2) 
MR.  MAGOO  REISSUES 
(Technicolor) 

7756  Maqoo  Goes  Overboard 


(6)  (1J  and  standard)  . Mar  63 

7757  Bwana  Maqoo  (6)....  May  63 

7758  Matador  Maqoo  (6)  ...  .Jul  63 

4751  Destination  Magoo 

(&A)  Sep  63 

4752  Magoo’s  Check  Up  (0/2) 

Oct  63 


ONE-REEL  SPECIALS 


4651  ©Three  Stooges 

Scrapbook  (8)  Sen  63 

SPECIAL  COLOR  FEATURETTES 

7444  Wonderful  Africa  (18)  Mar  63 

7445  Wonderful  New  York 

(18) May  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 

4441  Swiss  Water  Paradise 

(18)  Sep  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunfighters  of  the 

Northwest  Jul  63 

STOOGE  COMEDIES 
'Reissues) 

7406  Hot  Stuff  (16)  Apr  63 


er  o 

/-tU7  Scheming  Schemers 

1-161  May  6^ 

7408  Commotion  in  the 

Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  . Sep  63 

4402  A Missed  Fortune  (16'/j) 
Oct  63 

WORLD  OF  SPORTS 

7801  Hunting  Unlimited  (9'/2)  Jun  63 

7802  Rasslin’  Rampage  (9'/2  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (18) . . . . Oct  62 


M-G-M 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Rati* 

(Color — All  New) 

C6431  Dickie  Moe  (7)  

C6432  Cartoon  Kit  (..) 

C6433  Tall  in  the  Trap  (..y 

D6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  It  (..)... 
GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8) . . 

W6562  Mouse  Trouble  (7) 

W6563  Mouse  in  Manhattan  (8) . . . 

W6564  Two  For  Tee  (7) 

W6565  Flirty  Birdy  (7) 

"6566  Qu  et  Please  (8)  

W6567  Springtime  for  Thomas  (8)  . . 

W6568  The  Milky  Waif  (7)  

'*'6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  .... 
W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7) 
W6574  The  Truce  Hurts  (8) 

V'6575  K tty  Foiled  (7)  


PARAMOUNT 
COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  . . 

MODERN  MADCAPS 
(Technicolor) 

M 23-1  Harry  Happy  (7).. 

M23-2  Tell  Me  a Badtime 
Story  (7) 

M23-3  The  Plq's  Feat  (7) 

M23-4  Sour  Gripes  (7) . . 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 


. Feb  63 


.Sep  63 

Oct  63 
Oct  63 
. Oct  63 


NOVELTOONS 

(Technicolor) 

P22-7  A Sight  for  Squaw 

Fves  (7)  Mar  63 

P23-1  Gramns  to  the 

Rescue  (7)  Sep  63 

P23-2  Hoho’s  Holiday  (7)  Oct  63 
P23-3  Hound  for  Pound  (7)  Oct  63 
P23-4  The  Sheepish  Wolf 

'7)  Nov  63 

D23-5  Hiccup  Hound  (7)  . . Nov  63 

P23-6  Whiz  Quiz  Kid  (7) . . Dec  63 
POPEYE  CHAMPIONS 
F23-1  Beach  Peach  (7) ....  Sep  63 
E23-2  Jitterbug  Jive  (7)....  Sep  63 
E23-3  Popeve  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7) Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Snnrtarama  (65)  . May  63 
SPORTS  IN  ACTION 
(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Single  Reel-Color) 


T21-4  Swinoln’  West  (10)  ..  April  63 


LESTER  A SCHOENFELD 


FEATURETTES 

’e"v  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30) ....  Jul  63 
©Three  Is  Company  (30) . . . . Aug  63 
ONE-REELERS 

r> Ravenna  (12i/2) Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  . .Aug  63 

©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  color) 

Peonle  of  the  Rock  (14)  . . . . Mar  63 
©Wedding  of  the  Year  (22).  .Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Ba-ber  Jazz  Band  (15)  Aug  63 

©Yorkshire  Sands  (15) Sep  63 

©Thousand  Island  Summer 


°-g ID 

(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 


7302  Maine,  U.S.A.  (10)  . Mar  63 

7303  Sports.  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..  May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  () Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6) Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney's  White 

Elephant  (6) Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to  Extraction  ())  Aug  63 

5309  Roc-a-Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 


5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 
TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9).  reissue  Mar  63 

5324  Pearl  Crazy  (6) May  63 

5325  Cherry  Blossom  Festival 

( ■ ) Jul  63 

5326  Spooky-Yaki  (6)  ...Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4374  End  of  the  Plains Apr  63 

4375  Island  Spectacular May  63 

4376  South  of  the  Amazon  . .Jun  63 

4377  Land  of  the  Extremes  . .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (.  .)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie's  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  ....  May  63 

4319  Shutter  Bug  (WW) Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW) Jul  63 

4322  Goose  in  the  Rough. ..  .Aug  63 

4323  The  Tenant's  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW) . . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  . .Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Wa'tin  Jul  63 

131?  Pig  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  ....Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z  Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 min.) 

1723  The  Million-Hare Apr  63 

2721  Mad  As  A Mars  Hare  Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance.  . . Apr  63 

1709  Woolen  Under  Where  . .May  63 

1710  Hare- Breadth  Hurry.  ..  .Jun  63 

1711  Banty  Raids  Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chill  Weather  Auo  63 

2701  The  Unmentionables  . . . .Sep  63 

2702  Aqua  Duck Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  ..Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  ....  Mar  63 

1003  Killers  of  the  Swamp.  .Jun  63 

(One-Reel) 

1503  (NEW)..  Moroccan 

Rivieras  63 

1504  When  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  Aug  63 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


The  Suitor  (Le  Soupirant)  1R*tj°.:  comedy 

1.55*1 

Atlantic  Films  83  Minutes  Rel.  Oct.  ’63 

Always  delightfully  amusing,  frequently  hilarious, 
this  French-made  comedy  is  in  the  tradition  of  the 
memorable  silent  films  made  by  Chaplin,  Keaton, 
Harry  Langdon  and  Larry  Semon,  to  mention  a few 
of  the  masters  of  pantomime.  Here’s  a sure-fire  art 
house  attraction  which  is  certain  to  benefit  from 
critical  acclaim  and  favorable  word-of-mouth  and, 
with  its  few  subtitles,  could  even  play  many  regular 
situations.  Produced  by  Paul  Claudon,  the  star  is 
Pierre  Etaix  who  also  wrote  and  directed,  a sober- 
faced young  man  (amazingly  like  the  young  Kea- 
ton) who  also  starred  in  Claudon’s  “Happy  Anni- 
versary,” the  short  which  won  this  year’s  Academy 
Award.  This  film  is  almost  a one-man  show  with 
a slight  tale  of  a shy  bachelor  whose  parents 
finally  persuade  him  to  get  out  and  meet  some 
girls.  His  adventures  in  the  streets  and  cafes  of 
Paris  are  filled  with  sight  gags  (such  as  getting  a 
drunken  woman  in  and  out  of  her  apartment  ele- 
vator) , much  gentle  humor  and  several  slapstick 
touches  all  of  which  will  keep  patrons  chuckling 
throughout.  While  Etaix,  with  his  indefinable 
quality  of  being  funny  and  touching  at  the  same 
time,  is  always  the  center  of  things,  he  receives  fine 
support  by  Laurence  Lignieres,  as  his  tipsy  girl 
friend,  France  Arnell,  as  the  famed  chanteuse  who 
disillusions  him  and  Karin  Vesely,  as  a Swedish 
girl,  whose  dialog  is  translated  in  Swedish  in  her 
few  subtitles — a brilliant  touch.  A Capac-Cocinor 
production.  A Wilshire  International  release. 

Pierre  Etaix,  Laurence  Lignieres,  Claude  Massot, 

Denise  Perrone,  France  Arnell,  Karin  Vesely. 


Chushingura 


Ratio:  Drama 

2.35-1  © Tohoscop* 


Toho  108  Minutes 


Rel.  Oct.  ’63 


Japan’s  Toho  Co.  is  celebrating  its  30th  anni- 
versary with  the  release  of  its  most  impressive  film 
to  date,  at  least  insofar  as  American  distribution  is 
concerned.  “Chushingura,”  which  means  “The 
Faithful  Ones,”  is  a colorful  account  of  a long 
venerated  legend  of  Japan,  that  of  a baron  who 
refused  to  be  bribed  by  a villainous  shogun  and 
therefore  was  sentenced  to  commit  hara-kiri. 
Consequently,  the  baron’s  faithful  followers  or- 
ganized to  avenge  their  leader.  The  manner  in 
which  they  accomplish  their  goal  makes  for  exciting 
screen  fare.  The  color  is  magnificent  and  the  sets 
and  backgrounds  are  eye-filling.  Presented  with 
expertly  written  titles,  the  story  has  occasional  nar- 
ration in  English  which  permits  the  viewer  to  get 
a better  understanding  of  the  narrative.  Toshiro 
Mifune,  who  is  one  of  Japan’s  leading  male  stars 
and  has  been  seen  in  other  imports,  is  the  on'y 
well  known  name  in  the  U.S.  but  he  plays  a com- 
paratively minor  role  in  this  one.  Lovely-looking 
Japanese  girls  provide  the  slim  threads  of  romance. 
The  film  looks  like  a natural  for  art  theatres  in 
this  country.  Hiroshi  Inagaki  directed  from  a 
screenplay  by  Toshio  Yasumi. 

Koushiro  Matsumoto,  Toshiro  Mifune,  Yoko 
Tsukasa,  Akira  Takarada,  Yuzo  Kavama. 
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BOXOFFICE  BookinGuide  ::  Oct.  14,  1963 


PJ  TTC  CL’D  VTn-1  herewith,  alphabetically  by  companies,  are  all  of  the  feature  pictures 

OUl  w Xwtl  reviewed  in  BOXOFFICE  from  January  1 through  September  30,  1963.  This  is 
designed  as  a further  convenience  for  Picture  Guide  users,  the  page  numbers  being  the  key  to  reviews  kept 
therein.  Between  quarters.  Review  Digest  pages  serve  as  a cumulative  P.  G.  index  for  feature  pictures. 


Foreign  Language 


Date  Reviewed 

Alice  in  the  Navy  (Greek  M.P.) 

Greek  Apr  1 

Bad  Sleep  Well,  The  (Toho) 

Japanese  Feb  25 

Ballad  of  a Hussar,  The  (Artkino) 
Russian  Jul  29 


Date  Reviewed  q 

My  Hobo  (Toho) 

Japanese  Aug  26 

My  Name  Is  Ivan  (Sig  Shore) 

Russian  Aug  5 

Of  Love  and  Lust  (F-A-W) 

Swedish  Jul  22 


I.  ilOi. 

cc  C.  $3 

K s.  P 


QUARTERLY 

INDEX 


Candide  (Union) 

French  Feb  18 

Ciske  the  Rat  (Bakros) 

German  Aug  26 

Cress  cf  the  Living  (Cari) 

French  Apr  22 

Eclipse  (Times) 

Italian  Feb  11 

Electro  (Lopert) 

Greek  Jan  14 

Faust  (Divina-Walter  Traut) 

German  May  27 

Fiasco  in  Milan  (A-T-U) 

Italian  May  20 

Flamboyant  Sex,  The  (Shawn- 

Int'l)  Swedish  Sep  30 

Golden  Plague,  The  (Bakros) 

German  Aug  26 

Great  Battle  of  the  Volga,  The 

(Artkino)  Russian  Jun  10 

Grown-Up  Children  (Artkino- 

Mosfilm)  Russian  May  13 

Hand  in  the  Trap  (Angel) 

Argentinian  Aug  5 

Hidden  Fortress,  The  (Albex) 

Japanese  Jul  29 

House  on  the  Front  Line,  The 

(Artkino)  Russian  Sep  23 

Hunting  in  Siberia  (Artkino) 

Russian  Jan  21 

Idiot,  The  (Shochiku) 

Japanese  May  20 

Lazarille  (Union) 

Spanish  May  13 

Letter  That  Was  Never  Sent,  The 

(Artkino)  Russian  Jan  21 

Love  and  Larceny  (Major) 

Italian  Mar  11 

Marriage  of  Figaro,  The  (Union) 

French  Aug  12 

Musical  Spring  (Artkino-Mosfilm) 
Russian  May  27 


Paris  Belongs  to  Us  (Merlyn) 

French  Jan  14 

Pickpocket  (Delahaye) 

French  Jun  10 

Playtime  (Audubon) 

French  Feb  4 

Policeman  of  the  16th  Precinct, 
The  (Greek  M.  P.) 

Greek  May  13 

Sanjuro  (Toho) 

Japanese  Jul  8 

Secrets  of  the  City  (Bakros) 

German  Aug  12 

Stranger  Knocks,  A (Trans-Lux) 

Danish  Apr  22 

Stray  Dog  (Toho) 

Japanese  Sep  30 

Sundays  and  Cybele  (Davis-Royal) 

French  Feb  11 

Temptress  and  the  Monk,  The 

(Hakim)  Japanese  Jul  15 

Three  Fables  of  Love  (Janus) 

French  Sep  23 

Third  Lover,  The  (Atlantic) 

French  Jul  22 

Time  Out  for  Love  (Zenith) 

French  May  20  _ 

Tire-Au-Flanc  (Les  Films  du 

Carisse)  French  May  27 

Two  Daughters  (Janus) 

Indian  May  27 

We  Have  Only  One  Life  (Greek 

M.  P.)  Greek  Sep  23 

When  a Woman  Ascends  the 
Stairs  (Toho)  Japanese  Aug  5 

Winter  Light  (Janus) 

Swedish  May  6 

Young  Love  (Exclusive  Int'l) 

Finnish  Mar  25 

Youth  and  His  Amulet,  The 
(Toho)  Japanese  Apr  8 


ti 

V/ 


r 


TO 

PICTURE  GUIDE  REVIEWS 

First,  Second  and  i qoq  January 

Third  Quarters  mOo  Through  September 


Allied  Artists 


P.  G.  Page 


Black  Zoo  2726 

Day  of  the  Triffids,  The  2722 

55  Days  at  Peking  2730 


P.  G.  Page 


Play  It  Cool  2744 

Shock  Corridor  2748 


American  International 


ot  t. 
rash 
'ice. 


Battle  Beyond  the  Sun  2717 

Beach  Party  2750 

California  2743 

Erik  the  Conqueror  2762 

Haunted  Palace,  The  2759 

Mind  Benders,  The  2715 

Night  Tide  2724 

Operation  Bikini  2722 


Buena 


Miracle  of  the 

White  Stallions  2719 

Savage  Sam  2736 


Raven,  The  2701 

Reptilicus  2695 

Samson  and  the  7 Miracles 

of  the  World  2700 

Terror,  The  2762 

"X" — The  Man  With  the 

X-Ray  Eyes  2768 

Young  Racers,  The  2742 


Vista 


Son  of  Flubber  2698 

Summer  Magic  2744 
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Columbia 

Bye  Bye  Birdie  

Diamond  Head  

Fury  of  the  Pagans  

Gidget  Goes  to  Rome  

In  the  French  Style  

Jas:n  and  the  Argonauts 

Just  for  Fun  

Lawrence  of  Arabia  


Continental 


Balcony,  The  

2718 

This  Sporting  Life  

2753 

David  and  Lisa  

2702 

Your  Shadow  Is  Mine  

2745 

Great  Chase,  The  

2697 

Voodoo  Village  

2747 

Lord  of  the  Flies  

2758 

l 


...2720 

,..2696 

...2749 

..2753 

..2765 

.2737 

.2741 

..2698 


L-Shaped  Room,  The  2741 

Man  From  the  Diners'  Club 

The  2720 

Reach  for  Glory  2765 

Running  Man,  The  2768 

Siege  of  the  Saxons  2756 

13  Frightened  Girls  2740 

Three  Stooges  Go  ArGund  the 
World  in  a Daze,  The  2760 


Embassy 

ZOt. 

P.  G.  Page  P.  G.  Page  IVIETI 

3 (Coir 

Constantine  and  the  Cross  . 2696  Women  of  the  World  2749 


Face  in  the  Rain,  A 2717  Wrong  Aim  0f  t|ie  Law, 

Madame  2711  The  2723 


Metro-Goldwyn-Mayer 


Cairo  2702 

Captain  Sindbad  2748 

Cattle  King  2743 

Ccme  Fly  With  Me  2719 

Courtship  of  Eddie's  Father, 

The  2713 

Dime  With  a Halo  2718 

Drums  cf  Africa  2725 

Flipper  2728 

Follow  the  Boys  2710 

Haunting,  The  2758 

Hook,  The  .2699 

Hootenanny  Hoot  2762 

In  the  Cool  of  the  Day  2747 


It  Happened  at  the  World's 


Fair  2723 

Main  Attraction,  The  2739 

Murder  at  the  Gallop  2758 

Rififi  in  Tokyo  2722 

Savage  Guns,  The  2702 

Seven  Seas  to  Calais  2716 

Slave,  The  2731 

Tarzan's  Three  Challenges  ..2745 

Ticklish  Affair,  A 2747 

Trial  and  Error  2696 

Twilight  of  Honor  2768 

V.I.P.s,  The  2756 

Wheeler  Dealers,  The  2766 

Young  and  the  Brave,  The  ..  .2734 


Paramount 


All  the  Way  Home  

2767 

My  Six  Loves  

...2712 

Come  Blow  Your  Horn  ... 

2734 

New  Kind  of  Love,  A 

...2760 

Donovan's  Reef  

2742 

Nutty  Professor,  The  

...2732 

Duel  of  the  Titans  

2721 

Papa's  Delicate  Condition 

...2706 

Hud  

2729 

Wives  and  Lovers  

...2754 

Shuttei 

'?lmr 

20th  Century-Fox 


Cleopatra  

.2742 

Nine  Hours  to  Rama  

2708 

Condemned  of  Altona,  The 

.2764 

Of  Love  and  Desire  

2759 

Day  Mars  Invaded  Earth, 

Police  Nurse  

2733 

The  

.2701 

Sodom  and  Gomorrah  

2700 

Harbor  Lights  

.2751 

Stripper,  The  

2727 

House  of  the  Damned  

.2716 

30  Years  of  Fun  

2704 

Leopard,  The  

.2755 

Yellow  Canary,  The  
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Marilyn  

...2739 

United 

Artists 

Beauty  and  the  Beast  

2703 

1 Could  Go  on  Singing  

..2714 

Big  Risk,  The  

2750 

lima  La  Douce  

.2740 

Cell  Me  Bwana  

2737 

Lilies  of  the  Field  

.2752 

Caretakers,  The  

2757 

Love  Is  a Ball  

..2712 

Child  Is  Waiting,  A 

2697 

My  Son,  the  Hero  

.2767 

Diary  of  a Madman  

2714 

Toys  in  the  Attic  

.2746 

Dr.  No  

2717 

Twice  Told  Tales  

.2767 

Five  Miles  to  Midnight  ... 

2707 

Vampire  and  the  Ballerina, 

Great  Escape,  The  

2724 

The  

..2700 

Great  Van  Robbery,  The  ... 

2707 

Universal 


Birds,  The  

...2718 

Showdown  

2721 

For  Love  or  Money  

...2744 

Sword  of  Lancelot  (Reviewed 

Gathering  of  Eagles,  A 

...2738 

as  "Lancelot  and 

King  Kong  vs.  Godzilla  

...2740 

Guinevere")  

2728 

Kiss  of  the  Vampire  

...2754 

Tammy  and  the  Doctor  ... 

2730 

List  of  Adrian  Messenger, 

Thrill  of  It  All,  The  

2738 

The  

...2736 

Traitors,  The  

2746 

Mystery  Submarine  

...2698 

Ugly  American,  The  

2719 

Paranoiac  

...2723 

Warner  Bros, 


EMASi  p-  G-  Page 

oeci''  Black  Gold  2733 

Critic's  Choice  2720 

Island  of  Love  2724 

Mary,  Mary  2761 

PT  109  2716 


P.  G.  Page 


Rampage  2757 

Spencer's  Mountain  2709 

Term  of  Trial  2699 

Wall  of  Noise  2756 


Miscellaneous 


AX  . . 

VW) . 


Atom  Age  Vampire  (Topaz)  2736 


Battle  of  the  Worlds 

(Topaz)  2739 

Black  Fox  (Capri)  2732 

Bomb  for  a Dictator 

(Medallion)  2705 

Break,  The  (Mancunian- 

Planet-SR)  2727 

Burning  Court,  The 

(Trans-Lux)  2764 

Carry  On  Regardless 

(Governor)  2749 

Checkered  Flag,  The 

(Motion  Picture  Investors)  2751 
Cleopatra's  Daughter 

(Medallion)  2705 

Creation  of  the  Humanoids, 

The  (Emerson)  2729 

Crooks  Anonymous  (Janus)  ..2704 

Day  in  Court,  A (Ultra)  2735 

Defiant  Daughters  (Times)  ....2753 
Double  Deception  (UMPO)  ..2751 
During  One  Night  (Astor- 

Apex)  2704 

European  Nights  (Burstyn)  ....2725 

Fatal  Desire  (Ultra)  2703 

Festival  Girls  (Olympic 

Int'l-SR)  2709 

Fiend  of  Dope  Island 

(Joseph-Friedman-SR)  2707 

First  Spaceship  on  Venus 

(Crown  Int'l)  2695 

Five  Minutes  to  Live 

(Astor-Apex)  2708 

Flower  Thief,  The 
(Filmmaker's  Cooperative)  2711 
For  Lovers  and  Others 

(Gotham)  2714 

Four  for  the  Morgue 

(MPA  Feature  Films)  2708 

Friends  and  Neighbors 

(Schoenfeld)  2705 

Fruit  Is  Ripe,  The  (Janus)  ....2729 
Garbage  Man,  The  (CDA)  ....2737 


Get  On  With  It  (Governor)  ..2741 


Giant  of  Metropolis,  The 

(Seven  Arts)  2766 

Girl  Hunters,  The 

(Colorama)  2738 

Greenwich  Village  Story 

(Shawn  Int'l)  2752 

Heavens  Above  (Janus)  2750 

Hercules  and  the  Captive 

Women  (Woolner)  2726 

Invincible  Gladiator,  The 

(Seven  Arts)  2765 

Invitation  to  Murder 

(Atlantic)  2761 

It's  Hot  in  Paradise 

(Pacemaker)  2710 

Just  Once  More!  (Janus)  2764 

Lafayette  (Maco)  2715 

Magic  Voyage  of  Sinbad, 

The  (Filmgroup)  2715 

Magnificent  Sinner 


(Film-Mart)  2728 

Maid  for  Murder  (Janus)  2730 

Man  and  His  Woman 

(Starkey  Assoc. -SR)  2732 

Mill  of  the  Stone  Women 

(Parade)  2731 

Mcndo  Cane  (Times)  2721 

Mouse  on  the  Moon,  The 

(Lopert)  2735 

Murder  Can  Be  Deadly 

(Colorama)  2760 

Murder  on  the  Campus 

(Colorama)  2748 

Nature's  Sweethearts  (Ikay 

Beautiful  Films)  2763 

Nero's  Mistress  (Manhattan)  2755 

No  Exit  (Zenith)  2697 

No  Time  to  Kill 

(A.D.P.  Prod. -SR)  2711 

Nude  in  Charcoal  (Premier)  ..2712 
Ordered  to  Love 

(Transocean)  2761 

Pair  of  Briefs,  A (Davis)  2766 

Passionate  Demons,  The 

(Manson-SR)  2706 

Pillar  of  Fire 

(Hoffberg  Prods.)  2727 

Playboy  of  the  Western  World, 

The  (Janus)  2734 

Please,  Not  Now! 

(Int'l  Classics)  2745 

Prelude  to  Ecstasy 

(Manson)  2754 

Quick  and  the  Dead,  The 

(Beckman-SR)  2733 

Rage  of  the  Buccaneers 

(Colorama)  2763 

Raiders  of  Leyte  Gulf 

(Hemisphere-SR)  2746 

Rice  Girl  (Ultra)  2701 

Right  Hand  of  the  Devil 

(Cinema-Video)  2755 

Sadist,  The  (Fairway  Int'l)  ...  2725 
Seducers,  The 

(Joseph  Brenner)  2699 

Sin  You  Sinners 

(Joseph  Brenner)  2731 

Small  Hours,  The 

(Norman  C.  Chaitin)  2709 

Small  World  of  Sammy  Lee, 

The  (Seven  Arts)  2757 

Sparrows  Can't  Sing  (Janus)  2735 
Speaking  of  Murder 

(UMPO)  2713 

Stark  Fear  (Ellis)  2769 

Trial,  The  (Astor-Apex)  2710 

Varan,  the  Unbelievable 

(Crown-lnt'l)  2695 

Violated  Paradise  (Times)  ....2752 
Violent  Midnight  (Times)  . ..2759 


West  End  Jungle  (Atlantic)  2703 
What  a Woman!  (F-A-W)  ..2763 
Wild  Guitar  (Fairway  Int'l)  2743 
Wild  Is  My  Love 

(General  Films)  2706 
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RATES:  20(Z  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
•f  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


CLtHRiHG  HOUSE 


HELP  WANTED 

Experienced  projectionist.  Nonunion, 
steady.  Boxoltice,  9745. 

Wanted,  Manager,  small  town  theatre. 
Can  be  husband  and  wile  combination. 
Unity  Theatre  Management  Co.,  3238  West 
Fond  Du  Lac  Ave.,  Milwaukee,  Wis.  53210. 

SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  tor  future.  Exclusive  terri- 
tory available.  Contact  Romar-Vide  Co., 
Chetek,  Wisconsin. 

Wanted:  Experienced  manager  for 

Southern  city.  Salary,  $15,000  a year. 
Do  not  apply  unless  lully  qualified.  Box- 
office,  9755. 

Managers  wanted.  Conventional  the- 
atres, New  York  state.  Young,  aggres- 
sive assistants  who  have  served-  their  ap- 
prenticeship considered.  Send  resume, 
references  and  recent  snapshot.  Replies 
held  in  confidence.  Boxoffice,  9756. 

Manager!  Experienced  for  first  run  the- 
atre in  town  of  40,000.  Berger  Amusement 
Co.,  317  Plymouth  Bldg.,  Minneapolis  2, 
Minn. 

Manager!  Expanding  circuit  in  midwest 
area  needs  experienced  men.  Excellent 
opportunity  for  aggressive  showmen. 
Drive-in  theatre  experience  preferred.  Send 
complete  resume,  references,  recent  snap- 
shot and  salary  requirements.  All  replies 
strictly  confidential.  Boxoffice,  9759. 

Theatre  manager,  male  or  female  for 
Chicago  south  side  art  house!  Salary 
open.  Write:  H.  Schoenstadt  & Sons,  Inc., 
1118  South  Michigan  Ave.,  Chicago  5, 

111.,  or  call  HArrison  7-3034. 


POSITIONS  WANTED 


Projectionist  desires  employment  in 
hardtop  or  drive-in  theatre.  Excellent  ref- 
erences. Boxoffice,  9750. 

GENERAL  MANAGER  available]  Oper- 
ated two  1,500-car  drive-ins  and  one  in- 
door house  15  years.  In  addition  did  all 
buying,  booking  and  advertising  three 
other  drive-ins  in  opposition  same  town. 
Desirous  of  change  to  California  or  Flor- 
ida area.  Top  references.  Married,  39 
years  of  age.  Anxious  for  personal  inter- 
view. Boxoffice,  9751. 

Manager  or  assistant  manager.  Experi- 
enced, married.  References,  dependable 
and  nondrinker.  Seeks  position  with 
future.  Preferably  in  South  California. 
Avcrilpble  immediately.  Very  good  on 
exploitation.  Boxoffice,  9757. 

Projectionist!  32  years  experience.  Age 
46.  Full  time,  go  anywhere,  hard  top  or 
drive-in  and  theatre  circuit.  Boxoffice, 

9760.  

Projectionist  or  assistant  manager.  28 

years  old,  family,  references.  Fully  ex- 
perienced all  phases.  Call:  Clay  Wayne, 

773-2306,  Sumter,  South  Carolina. 

Exploitation  and  promotion  minded.  12 
years  managerial  experience.  Seeking  per- 
manent position  in  northeast.  Boxoffice, 

9761. 


BUY!  SELL!  TRADE! 


FIND  HELP  OR  POSITION 


Through 


BOXOFFICE 


Classified  Advertising 


Greatest  Coverage  in  the 


Field  at  Lowest  Cost 


Per  Reader 


4 insertions  for  the  price  of  3 


GENERAL  EQUIPMENT— USED 

Lamphouses,  Magnarc.  Simplex  Hi- 
Strong,  also  Standard  Simplex  mechanisms 
and  movements,  also  pair  supports  for  5- 
point  bases  (new),  bargains.  LOU  WAL- 
TERS SALES  AND  SERVICE  CO.,  4207 
Lawnview  Ave.,  Dallas  27,  Texas. 

Like  newl  Century  CC  heads.  R-3  SH. 
A-5  amplifier,  A-5  speaker  system.  HD 
bases,  80  amp.  lamps,  80  amp.  generator. 
Complete,  make  offer.  1220  E.  7th  St., 
Charlotte,  No.  Car. 

Used  coin  change  machines,  $25.00  up, 
ticket  machines,  $75.00  up.  New  Simplex  or 
DeVry  intermittent  movements,  $99.00.  In- 
dependent Theatre  Supply,  2750  East 
Houston,  Son  Antonio,  Texas. 

For  Sale:  Complete  drive-in  equipment, 
consisting  of  XL  equipment  and  speakers. 
Complete  de  luxe  concession  equipment. 
Only  run  a few  years.  Ideal  for  moving 
into  new  drive-in  location.  Harry  Melcher 
Enterprises,  3238  Fond  Du  Lac  Ave.,  Mil- 
waukee, Wis.  Phone:  HI  2-5020. 

SPECIAL!  Pair  DeVry  12,000  projectors, 
rebuilt,  Suprex  lamphouses,  rectifiers, 
ready  to  operate,  only  $1,995  pair;  thous- 
and other  bargains.  STAR  CINEMA  SUP- 
PLY.  621  W.  55th  St.,  New  York  19. 

Equipment  from  2 well  equipped  and 
maintained  theatres.  Will  sell  as  units  or 
in  pert.  350  very  good  spring  and  uphol- 
stered seats.  Economy  Electric  Company, 
502  16th  Avenue,  N.,  Clinton,  Iowa. 

Pair  Holmes  projectors,  pedestals,  am- 
plifier and  speaker.  Third  projector  nearly 
complete.  See  at:  1303  E.  69th  Terr.,  North 
Kansas  City  18,  Mo. 


EQUIPMENT  REPAIRING 

All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27.  TEXAS. 


EQUIPMENT  WANTED 

Wanted:  metal  screen  tower,  within  200 
miles  of  Tyler,  Texas.  Write  price  and  de- 
scription. jack  Miller,  Rt.  2,  Tyler,  Texas. 


DRIVE-IN  THEATRE  EQUIPMENT 

RAIN  VISORS.  Drizzle-Gards  are  sold  in 
hundreds  of  drive-in  theatres  from  coast 
to  coast.  Earns  profit,  helps  business.  Dri- 
View  Mfg.  Co.,  2223  Paris  Drive,  Louis- 
ville  18,  Ky. 

Drive-In  Theatre  Ticket  ! 100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send  for 
samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.,  (Filmrow), 
Kansas  City  8,  Mo. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers,  speakers,  soundheads, 
drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  35/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  "Blue  Book" 
of  the  industry.  Edited  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Binder  only  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT,  Publisher, 
Box  575,  Enid,  Oklahoma. 


POPCORN  MACHINES 

Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199  00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


ANTI-THEFT 
SPEAKER  PROTECTION 


ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


BARGA1N1  50'xl20'  steel  and  concrete 
theatre  building  in  Mission,  near  Van- 
couver, B.C.  $35,000.  $5,000  cash,  balance 
10  years.  S.  A.  Lechtzier,  945  Granville, 
Vancouver,  B.  C.,  Canada. 


For  sale:  theatre  equipment  and  build- 
ing. Terms  to  right  party.  400  seats,  pop- 
ulation 3,600.  Howell  Roberts,  Wahoo  The- 
atre, Wahoo,  Nebraska. 


Theatre  for  sale.  Beautiful  Morro  Bay, 
Calif.,  ocean  resort  town.  Family  operation. 
Boxoffice,  9754. 


Sale  or  lease!  Auto  drive-in,  de  luxe  the- 
atre. 1, 500-cat  capacity  or  more.  Almost 
completed.  Strategically  located  in  the 
Cleveland-Akron  area.  Will  take  partner 
or  will  sell  my  40-year  lease.  Opportunity 
to  develop  additional  recreational  activi- 
ties. Boxoffice,  9763. 


Doctor  says,  “Must  Sell,"  operating  the- 
atre 400  seats,  air  conditioned.  Brenkerts, 
RCA  opt.  and  Mag.  sound.  CinemaScopes. 
All  equipment  A-l  condition.  Town  of 

3,000.  Write:  Rex  Theatre,  Evansville,  Wis- 
consin. 


THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 

200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


Wanted  to  buy  or  lease  by  aggressive 
exhibitor,  drive-in  or  indoor  theatre  in 
Southeastern  section  of  U.S.  Boxoffice  re- 
ceipts must  be  $35,000  or  more  per  year. 
Would  not  be  interested  in  so-called  family 
operation.  Reply:  Boxoffice,  9753. 


Drive-in  wanted.  Year  around  opera- 
tion. State  of  Arizona,  California  or  Texas. 
Will  pay  cash  for  one  showing  profit.  Re- 
ply, Boxoffice,  9758. 


Buy  or  lease!  Hard  top  or  drive-in  the- 
atre for  family  operation.  Boxoffice,  9764. 


Wanted  to  buy  or  lease!  Small  indoor 
theatre,  vicinity  Central  Florida.  L.E.S., 
P.O.  Box  1,  Homosassa  Springs,  Fla. 


THEATRES  FOR  LEASE 


For  lease!  Excellent  family  operation, 
managing  operator.  Southwest  health 
town.  Good  equipment,  improvements, 
metal  screen.  Only  drive-in  70  miles.  Does 
not  fit  with  our  circuit  type  absent  man- 
agement operation.  $1,000  advance  rent. 
Interested  people  oniy  please.  Boxoffice, 

9762. 


BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N Y 


Build  attendance  with  real  Hawaiian 
o.rchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


BIG  KIDDIE  ATTRACTIONS.  Flicker  pic- 
ture rings,  Stooge,  Tarzan,  many  others 
available.  Inexpensive.  Box  248,  Pulaski, 
Wise. 


FILMS  WANTED 


Silent  films,  trade  magazines.  611  North 
Fairfax,  Los  Angeles,  Calif. 


PHOTO  BLOWUPS 


PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 


THEATRE  SEATING 

Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 

St.,  N.Y.C. 

Theatre  chairs,  folding  chairs,  tables. 
Box  1734,  Dallas,  Texas. 

Wanted  to  Buy,  theatre  chairs.  Will  re- 
move and  pay  cash.  W.  G.  Goritsan,  1114 
N.W.  21st  Ave.,  Portland,  Oregon. 

800  Heywood  Wakefield  theatre  chairs. 
Good  condition,  sacrifice  price.  Write:  Abe 
Darbose,  8 Parker  St.,  Gardner,  Mass. 
Telephone:  6-321115. 

CHAIRS  REBUILT  ANYWHERE1  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE.  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 

Wanted:  Used  International  chairs.  Any 

model,  any  condition.  Riegel  Theatre  Chair 
Service,  933  N.  Howard  St.,  Union  City, 
Ind. 

We  specialize  m rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Sewed  covers  to  fit  your  seats, 
$1.65  each.  Chicago  Used  Chair  Mart, 
829  So.  State  St.,  Chicago  5,  Illinois. 
Phone:  WEbster  9-4519. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 
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The  34th  annual  convention  of  Allied  States  Ass'n  is  being  held  October  21-24  at  the  Ameri- 
cana Hotel  in  New  York  City.  Jack  Armstrong,  left,  Allied  president,  and  Milton  H. 
London,  executive  director,  also  are  members  of  the  convention  committee,  composed  of 
Irving  Dollinger,  chairman,  and  Sidney  J.  Cohen,  Marshall  H.  Fine,  Harry  B.  Hendel,  William 
Infald,  Ben  Marcus,  Wilbur  Snaper  and  William  M.  Wetsman  . . . Convention  story  on  page  4. 
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REALISTIC  APPROACH 


THERE  is  no  fire  and  brimstone  in 
the  keynote  address,  delivered  by 
Marshall  Fine  at  the  opening  of  the  34th 
annual  convention  of  Allied  States  Ass’n, 
of  which  we  received  an  advance  copy 
and  which  is  highlighted  in  this  issue. 
Instead,  this  progressive  young  exhibitor, 
who  grew  up  in  this  business,  takes  a 
calm  and  reasoned  approach  in  the  set- 
ting forth  of  industry  problems,  seeking 
their  solution  in  rapport  with  the  prin- 
cipal three  branches  of  the  industry — 
production,  distribution  and  exhibition. 
And,  from  among  the  latter  group  in 
another  “camp,”  he  confidently  antici- 
pates wholehearted  cooperation  and  fore- 
sees eventual  unification. 

Mr.  Fine’s  address,  in  contrast  to 
similar  such  talks  of  the  past,  strikes  an 
optimistic  note.  He  cites  the  encouraging 
signs  in  the  continuing  upsurge  in  new 
theatre  building,  in  improved  quality  of 
product  and  in  terms  of  notable  increases 
in  attendance.  In  fact,  he  refers  to  the 
industry’s  entrance  upon  an  “era  of  pros- 
perity,” which,  he  says,  good  movies  and 
good  theatres  will  continue  for  years  to 
come. 

That  has  become  increasingly  evident 
in  recent  months.  Yet,  while  the  signs 
generally  are  good,  there  are  some  stones 
in  the  road  that  only  unity  of  purpose 
and  unity  of  action  can  dislodge  and  re- 
move. Mr.  Fine  takes  a realistic  view 
thereon,  naming  the  various  problems: 
Rental  terms  and  policies  and  the  basis 
for  their  application;  motion  pictures  on 
free  TV,  particularly  at  prime  time;  the 
peaks  and  valleys  in  product  release, 
bunching  too  many  of  top  quality  for 
holiday  dates,  with  not  enough  during 
long  periods  in  between.  He  puts  into 
secondary  categories  such  perennials  as 
forced  zoning  and  bidding;  16mm  compe- 
tition; unfair  competition  from  army 
bases,  and  constantly  spreading  attempts 
at  censorship. 

Mr.  Fine  advocates  that  exhibitors  do 
“a  little  less  hollering”  about  picture 
terms  for  a while  and,  instead,  “give  a 
little  more  thought  to  those  constant 
problems  which  should  be  able  to  be 
solved  more  quickly.”  He  adds  that  the 
first  attempt  should  be  “to  solve  those 
annoyances  which  can  be  listed  readily 
and  specifically,  the  solution  of  which 
will  bring  a great  betterment  for  all  of 
exhibition.” 

That  may  not  get  any  loud  hurrahs 
from  the  crowd,  but  it  makes  good  sense. 
As  often  has  been  proved,  first  getting 


the  little  problems  out  of  the  way,  makes 
easier  the  task  of  dealing  with  the  big- 
ger ones. 

In  citing  motion  pictures  on  TV  as  the 
“main  problem,”  Mr.  Fine  has  voiced  not 
only  the  feeling  of  virtually  every  ex- 
hibitor in  the  industry,  both  here  and 
abroad,  but  this  has  been  proved  through 
experience.  And  the  value  of  giving- 
clearance  or  preference  to  theatre  out- 
lets over  TV  also  has  been  proved,  time 
and  again.  Producer-distributors,  as  well 
as  exhibitors,  are  finding  out  that  there 
are  vast  and  countless  thousands  of 
people  who  will  pay  to  see — IN  THE- 
ATRES— pictures  that  are  among  studio 
backlogs;  that  they  have  a greater  po- 
tential than  can  be  realized  dollar-wise 
from  showings  on  TV.  But,  even  if  this 
income  were  to  be  less,  every  producer 
and  distributor  should  realize  it  as  a 
sound  business,  as  well  as  moral,  obliga- 
tion to  protect  his  regular  customers,  to 
perpetuate  their  existence  in  which  his 
own  is  largely  involved.  There  is  nothing 
Utopian  about  this;  it  is  just  plain  fact. 

Furthermore,  exhibitors  are  not  ask- 
ing that  no  theatrical  films  be  sold  to 
TV;  merely,  that  they  not  be  shown  at 
prime  time  and  that  those  offered  to  this 
medium  be  at  least  five  years  old. 

The  second  biggest  problem,  what 
might  be  termed  the  “irrational  releas- 
ing schedules,”  should,  this  past  sum- 
mer, have  proved  how  really  ridiculous  it 
is  to  flood  the  market  with  top  product 
and  then  leave  it  high  and  dry.  And, 
especially,  when  the  “dry  period”  that 
immediately  followed  included  virtual 
elimination  of  opposition  to  TV,  while  TV 
was  allowed  to  take  the  public’s  mind 
off  theatre  screens  and  focus  it  on  the 
TV  boxes.  Poor  as  some  of  the  new  TV 
season’s  offerings  may  be,  the  viewers 
they  thus  attract  are  patrons  lost  to  the 
theatres  and,  all  too  often,  beyond  that 
seasonal  break-in  period  for  TV  programs. 

Some  gains  have  been  made  toward 
eliminating  some  of  the  “valleys”  in  re- 
leasing practices,  in  which  the  leader- 
ship of  Edward  L.  Hyman  has  been  of 
extraordinary  value.  But  the  complete 
victory  that  is  so  much  needed  is  yet  to 
be  won.  That,  as  in  resolving  other 
problems — from  which  the  entire  in- 
dustry will  benefit — requires  understand- 
ing cooperation  from  the  industry’s  three 
inter  dependents — producers,  distributors 
and  exhibitors. 


ALLIED  CONVENTION  TO  HEAR 
PLEA  FOR  CLEARANCE  OVER  TV 


Change  in  Distribution  Patterns  Asked 
By  Ben  Marcus  to  Aid  Product  Flow 


Keynoter  Marshall  H.  Fine 
To  Urge  Need  for  United 
Action  by  Industy 

NEW  YORK — Without  losing  sight  of 
the  necessity  of  negotiating  equitable 
terms  for  product, 
there  are  other  prob- 
lems which  could  be 
solved  more  quickly. 
That  is  the  opinion 
of  Marshall  H.  Fine, 
chairman  of  the  board 
of  Allied  States  Ass’n, 
who  will  deliver  the 
keynote  address  of 
the  organization’s 
34th  annual  conven- 
tion which  will  open 
formally  Tuesday 
(22)  here. 

Outlining  his  thoughts  on  the  industry 
status  in  advance,  Fine  said  exhibitors  first 
should  try  to  solve  those  annoyances  which 
could  be  listed  readily  and  specifically,  the 
solution  of  which  would  bring  a great 
betterment  for  all  of  exhibition. 

INDIVIDUALIZED  SELLING 

Fine  pointed  out  that  film  could  not  be 
evaluated  at  a basic  cost  per  person  view- 
ing it  and  for  that  reason  every  sale  must 
be  negotiated,  an  annoying  situation  and 
yet  “not  such  a problem  that  it  should  be- 
come the  sole  matter  of  focus  between  ex- 
hibitor and  distributor.” 

Fine  said  the  main  problem  was  motion 
pictures  on  television,  particularly  those 
shown  on  prime  time.  He  admitted  that 
those  pictures  which  had  been  made  and 
released  heretofore  could  not  be  prevented 
from  being  shown  at  almost  any  time,  but 
he  contended  that  every  exhibitor  could 
do  his  part  to  prevent  those  pictures  now 
being  made  from  being  shown  free  very 
shortly  after  their  appearance  in  his  the- 
atre. He  said  the  law  justified  an  exhibitor 
requesting  a reasonable  period  of  clearance 
over  any  TV  showing  and  his  own  eco- 
nomic welfare  should  demand  that  he  give 
loud  voice  to  this  effect.  This  should  be 
done  through  combining  forces  with  his 
fellow  exhibitors  and  his  national  and 
regional  organizations  to  let  the  distribu- 
tors know  that  he  must  be  protected  in  his 
contract  with  some  amount  of  clearance 
over  TV  showings  before  he  will  play  any 
specific  forthcoming  picture. 

AGAINST  BUNCHING  TOP  FILMS 

“Let  him  do  his  hollering  about  this  and 
take  a sincere  stand  to  this  effect  and  he 
will  achieve  for  himself  a great  measure 
of  relief,”  Fine  stated. 

The  next  problem,  Fine  continued,  was 
product  and  he  asked:  “How  many  dis- 
tributors are  mad  at  you  now  because  you 
won’t  play  their  big  picture  at  Christmas 
or  New  Year’s?” 

Fine  said  there  were  nine  pictures  slated 
for  release  at  the  holiday  time,  but  only 
four,  or  five  at  the  most,  could  play  during 
the  holiday  season  in  any  given  area;  in 


DETROIT — A change  in  film  distribu- 
tion patterns  to  provide  for  a steady  and 
orderly  flow  of  pro- 
duct the  year-around, 
plus  a reappraisal  of 
distribution  sales  poli- 
cies, are  called  for  in 
an  article,  “The  Chal- 
lenge of  Changing 
Pattern  s,”  by  Ben 
Marcus,  chairman  of 
the  Allied  States  Ass’n 
executive  committee, 
in  the  1964  edition  of 
the  Allied  Merchan- 
dising Manual,  pub- 
lished in  connection 
with  the  organization’s  34th  annual  con- 
vention in  New  York. 

Marcus  outlines  the  changes  occurring 
in  the  industry  and  issues  a renewed  call 
for  a market  research  program  to  develop 
more  modern  and  effective  means  for  mer- 
chandising motion  picture  entertainment. 

He  points  to  the  building  boom  in  shop- 
ping center  and  drive-in  theatres,  occa- 
sioned by  population  shifts  to  suburban 
areas,  and  to  the  extensive  remodeling  and 
renovation  of  existing  properties,  and  he 
predicts  that  this  trend  will  bring  a change 
in  the  releasing  pattern  of  film  product  in 
larger  cities.  “The  increase  in  multiple 


many  cases  only  three,  or  perhaps  even 
only  two,  could  play. 

“Yet  distribution  will  not  let  itself  be 
shown  how  much  better  off  they  and,  of 
course,  the  industry  as  a whole,  will  be  if 
they  would  release  two  or  three  of  these 
pictures  in  the  slack  period  of  October,  in- 
stead,” Fine  said.  “Indeed,  it  could  be 
proven  that  some  of  the  lesser  of  these  nine 
films  could  gross  way  more  in  this  manner, 
capturing,  as  they  would,  much  of  the  sub- 
run business  at  the  holiday  time,  to  every- 
one’s great  advantage.” 

Fine  suggested  that  if  exhibitors  agreed 
with  him,  they  should  “holler  about  this, 
too.”  He  proposed  the  exhibitors  deluge 
their  local  and  national  organizations  with 
complaints  to  this  effect,  asserting  that  a 
big  enough  file  of  complaints  would  mean 
that  exhibition  would  be  heard  at  every 
stockholders  meeting  of  every  company. 
Sooner  or  later,  he  said,  this  type  of  mis- 
management will  have  to  disappear. 

“This,  in  turn,  will  help  bring  about  a 
releasing  pattern  wherein  all  product  will 
be  delivered  in  an  even  flow,  thereby 
tending  to  encourage  and  build  patronage, 
rather  than  allow  the  present  ‘boom  or  bust’ 
periods  which  really  tell  our  customers  to 
stay  out  much  of  the  time,”  Fine  stated. 

Fine  said  that  other  problems  such  as 
forced  zoning  and  bidding,  16mm  competi- 
tion, unfair  competition  from  army  bases 


first  runs  appears  to  be  almost  a certainty 
in  many  localities,”  he  writes,  “and  what 
else  may  evolve  from  this  remains  to  be 
seen.” 

Marcus  forecasts  technical  advances  in 
equipment  and  changes  in  presentation 
methods,  and  adds,  “There  is  definite  evi- 
dence of  a pattern  change  in  the  produc- 
tion of  motion  pictures,  with  the  pendulum 
swinging  back  to  more  lower  budget  pic- 
tures with  good  grossing  potentials  rather 
than  a heavy  concentration  of  production 
capital  being  put  into  roadshows. 

“With  the  surge  in  new  theatre  construc- 
tion and  the  increase  in  theatre  patronage 
over  the  past  three  years,  the  pattern  now 
should  call  for  more  product  of  the  caliber 
released  during  this  past  summer,”  Marcus 
says,  adding,  “boxoffice  grosses  in  many 
situations  are  zooming  to  all-time  highs.” 

Terming  a change  in  distribution  pat- 
terns “an  urgent  necessity,”  Marcus  says, 
“A  mox-e  realistic  method  of  selling  motion 
pictures  should  be  developed  and  accepted 
by  all  of  distribution  to  end  all  of  the  con- 
fusion that  has  been  plaguing  our  industry 
for  many  years.  A steady  flow  of  product, 
together  with  the  adoption  of  an  intelli- 
gent sales  policy,  would  be  a pattern 
change  that  would  encourage  the  updating 
of  many  more  theatres  throughout  the 
country.” 


and  the  constantly  spreading  attempts  at 
censorship  could  be  met  and  sensibly  dis- 
cussed and  handled  if  “exhibitors  will 
holler  a little  more  about  these,  too.”  And 
if,  he  continued,  exhibition  will  devote  a 
little  more  of  its  energies  to  a study  of  these 
problems  and  how  they  may  be  eased,  and 
a little  less  to  worrying  about  paying  too 
much  for  good  pictures. 

Fine  insisted  that  he  was  not  suggesting 
that  unrealistic  terms  be  given  on  any 
film,  but  that  he  felt  by  working  to  stem 
the  other  problem  first,  “we  can  all  enter 
this  era  of  prosperity  with  an  even  better 
chance  of  less  grievances  and  more  suc- 
cess.” He  said  Allied  States  stood  ready  to 
move  in  whatever  direction  its  regional  af- 
filiates and  grass  roots  exhibitors  desired 
it  to  head  and  that  “if  you  tell  us  what 
troubles  you  most,  we  will  do  everything  in 
our  power  to  give  you  aid.” 

The  Allied  board  chairman  pointed  out 
that  there  was  a strong  feeling  in  regard 
to  the  establishment  of  a single  exhibitor 
organization  and  he  expressed  the  opinion 
that  some  day  it  would  happen.  But  speak- 
ing only  for  the  present,  Fine  said  he  could 
not  see  how  this  would  benefit  exhibition 
any  more  than  the  current  system  of  two 
fine  national  associations,  working  closely 
together  in  mutual  respect  and  concert  for 
the  same  overall  aims  and  ideals. 

(Continued  on  page  7) 
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He  likes  his 
whiskey  hard . . . 
His  women  soft 
...And  his  west 
all  to  himself! 
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A REFRESHER  COURSE  ON  ALLIED 


With  Allied  members  currently  assembled 
in  New  York  for  what  the  organization  has 
tagged  its  34th  annual  convention,  it  is  inter- 
esting, and  remorseful,  to  note  that  hardly  one, 
if  any,  of  the  original  founders  is  still  active 
in  its  affairs.  Most  of  them  are  deceased  and, 
in  many  cases,  the  sons  are  carrying  on  the 
work  of  their  sires. 

The  beginnings  of  Allied  have  been  some- 
what lost  in  the  annals  of  exhibition  progress 
and  some  “historians”  peg  1928  as  its  founding 
year,  the  year  in  which  the  Motion  Picture 
Theatre  Owners  of  America  voted  to  admit 
affiliated  circuits  to  its  membership  at  a 
convention  in  Toronto.  Others  claim  the  real 
beginning  came  with  the  election  of  Abram  F. 
Myers  as  president  and  general  counsel  in 
January  1929. 

Actually,  the  original  Allied  States  Ass’n 
was  founded  in  1923  by  several  prominent 
members  of  MPTOA  who  had  protested  some 
of  the  practices  of  the  organization.  The 
MPTOA  had  been  formed  in  1920,  primarily 
to  combat  Famous  Players-Lasky  Corp.’s  pol- 
icy of  acquiring  theatres.  But  dissension  was 
created  when  MPTOA,  in  1923,  elected  cer- 
tain officers  who  were  said  to  be  in  sympathy 
with  the  development  of  producer-owned  the- 
atres. 

Spearheaded  by  A1  Steffes  of  Minneapolis, 
Allied  was  formed  and  several  of  the  MPTOA 
regional  units  affiliated  themselves  with  the 
new  group.  However,  the  apparent  indifference 
of  the  majority  of  the  units  was  a factor  in 
keeping  Allied  from  becoming  a strong  na- 
tional body  at  the  time.  But  its  threat  against 
alleged  unfair  producer  activities  did  have 
important  value  and,  in  1926,  the  MPTOA 
agreed  to  serve  primarily  the  interests  of  the 
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“One  organization  will  be  no  panacea  to 
correct  all  the  ills  that  two  organizations 
are  working  hard  to  correct  right  now,” 
Fine  said,  “because  in  the  end  the  exhibi- 
tor support  necessary  to  make  any  cause 
or  effort  successful  must  come  from  the 
individual  theatre  owners  themselves.” 

Fine  said  that  much  was  to  be  gained  by 
exhibitors  banding  together  and  finding  a 
common  arena  to  air  their  grievances,  such 
as  both  national  bodies  now  allowed,  “but 
whether  one  voice  or  two  can  best  de- 
liver their  message  is  only  an  academic 
point  to  ponder.”  He  said,  personally,  he 
believed  economics  and  nature  would  com- 
bine to  best  chart  the  course  in  that  di- 
rection and  that  Allied  stood  ready  to  do 
whatever  was  best  for  the  exhibitors  of 
America.  On  that  issue,  and  any  other, 
he  said,  Allied  would  always  listen  and  be 
alert  to  exhibitors’  calls. 

“In  the  meantime,”  Fine  concluded, 
“Allied  looks  forward  to  maintaining  its 
chosen  task  of  attempting  to  better  condi- 
tions for  all  of  our  great  industry,  with  our 
constantly  sincere  belief  that  only  by 
working  to  achieve  success  for  all  can  that 
success  be  attained  by  any  one  of  its  three 
distinct  segments.  We  feel  that  the  era  of 
gloom  is  long  behind  us,  the  leveling-off 
period  wherein  stability  and  solidarity  re- 


A  Brief  History 

independent  exhibitor.  Acting  on  that  promise, 
Allied  voted  to  disband  and  affiliate  again 
with  MPTOA. 

There  followed,  however,  many  changes 
within  the  industry  which  adversely  affected 
the  independent  exhibitor,  such  as  block- 
booking, enforced  arbitration  and  what  was 
regarded  as  an  unwieldly  standard  exhibition 
contract,  plus  the  continued  invasion  into 
exhibition  by  the  producer-distributors. 

The  introduction  of  sound  brought  charges 
of  producers  cornering  the  supply  of  approved 
sound  systems  and  preventing  interchange- 
ability  among  the  various  media. 

Meanwhile,  the  MPTOA  continued  to 
function,  but  it  was  unable  to  prescribe  reme- 
dies for  the  ailments  and,  when  circuit  rep- 
resentatives were  elected  to  the  board  of  di- 
rectors, the  independent  operators  realized 
that  control  had  passed  from  their  hands. 
So  some  of  the  original  members  of  the  Allied 
group  decided  to  reorganize  the  dissolved  as- 
sociation. Their  premise  was  that  the  public’s 
interest  and  that  of  the  independent  exhibitor 
were  one  and  the  same,  whereas  the  affiliated 
theatre’s  interest  was  declared  primarily  that 
of  the  producer. 

The  preliminary  efforts  were  confined  to 
the  election  of  temporary  officers  and  the 
raising  of  funds.  A sum  of  $25,000  was  sub- 
scribed immediately,  with  an  assurance  of 
$100,000  forthcoming  in  the  near  future.  It 
was  further  determined  that  a prominent  fig- 
ure outside  of  the  industry  should  be  obtained 
to  lead  the  organization. 

In  January  1929,  Allied  announced  in  the 
tradepress  that  Abram  Myers,  former  chair- 
man of  the  Federal  Trade  Commission,  had 
been  appointed  president  and  general  counsel. 


turned  to  exhibition  is  now  ending  and  a 
glorious  new  era  ushering  in  success  and 
prosperity  is  now  to  be  welcomed.  We  are 
happy  to  be  here  to  welcome  it  and  we 
look  forward  to  enjoying  it  with  you.” 


Allied  Merchandising  Book 
Available  at  Convention 

NEW  YORK— The  1964  edition  of  the 
Allied  Merchandising  Manual,  a 128-page, 
9x12  inch  handbook  for  exhibitors,  will  be 
distributed  at  National  Allied’s  34th  an- 
nual convention  here  this  week  and  will  be 
made  available  without  charge  to  more 
than  5,000  Allied  member  theatres  across 
the  nation. 

Executive  director  Milton  H.  London 
described  the  handbook  as  a “practical  tool 
for  converting  a little  effort  and  a little 
time  into  a lot  of  money.” 

In  addition  to  seven  featured  articles, 
the  book  contains  separate  sections  on  pub- 
lic relations,  merchandising,  market  re- 
search, group  sales,  exploitation,  promo- 
tions, special  kiddie  shows,  PTA  sponsored 
series,  student  activities,  vending  promo- 
tions, special  campaigns  for  drive-ins  and 
small  town  campaigns.  The  Manual  also 
provides  basic  speeches  for  theatremen  to 
give  at  Lions,  Kiwanis  and  Rotary  lunch- 
eons and  other  organizational  meetings. 
Several  speeches  also  are  included  to  be 
used  in  opposition  to  film  classification  or 
censorship. 


STATES  ASS'N 


Myers  had  acquired  a knowledge  of  the  in- 
dustry through  his  activities  in  the  govern- 
ment’s suits  against  the  General  Film  Co. 
and  as  chairman  of  the  motion  picture  trade 
practice  conference  which  was  held  in  New 
York  in  October  1927.  By  March  1932,  Allied 
was  active  in  36  states  and  had  a total  mem- 
bership representing  approximately  6,000  the- 
atres. 

From  that  time  on,  Allied  was  involved  in  a 
variety  of  activities,  including  a franchise  ar- 
rangement with  RKO  Radio  Pictures,  Tiffany 
Productions  and  RCA  Photophone  sound 
equipment ; changes  achieved  in  the  standard 
exhibition  contract,  establishment  of  an  Al- 
lied newsreel  and  many  other  events  pre- 
liminary to  the  filing  of  the  government’s 
antitrust  suit  and  following  the  introduction  of 
several  anti-block  booking  bills  in  Congress 
under  Allied’s  sponsorship. 

The  government  suit  brought  about  most 
of  the  aims  which  Allied  had  been  seeking 
and  for  which  it  has  been  both  praised  and 
condemned.  In  any  event,  the  history  of  Allied 
has  been  a colorful  one,  always  active  in  the 
field  of  trade  practice  reforms. 

The  more  recent  aspects  of  Allied’s  history 
does  not  warrant  repetition  here.  The  old 
“war  horses”  of  the  organization  have  passed 
on  and  the  new  generation  of  leaders  is 
carrying  on  in  more  tolerant  manner,  but 
still  inheriting  the  old  fight  and  aggressive- 
ness of  their  predecessors  and  ready  to  go  to 
bat  against  inequities  and  unfair  trade  prac- 
tices. Internal  strife  almost  wrecked  the  or- 
ganization a few  years  ago,  but  the  problems 
have  been  overcome  and  Allied  again  is  a 
dominant  factor  in  the  industry  of  today. 


Allied  Convention  to  Hear 
Halpern  on  Theatre  TV 

NEW  YORK — Allied  States  Ass’n  mem- 
bers will  hear  about  large  screen,  closed 
circuit  theatre  television  Thursday  (24) 
when  Nathan  L.  Halpern,  president  of 
Theatre  Network  Television,  will  address 
the  closing  session  of  Allied’s  34th  annual 
convention  in  the  Americana  Hotel. 

“Theatre  of  Tomorrow:  A Communica- 
tions Center”  will  be  the  title  of  Halpern’s 
talk.  He  organized  TNT  in  1949  and  has 
presented  more  than  90  per  cent  of  theatre 
pay  TV,  in  the  musical,  dramatic  and 
sports  fields. 

In  announcing  the  selection  of  the  TNT 
president  as  the  windup  speaker  of  the 
convention,  Irving  Dollinger,  convention 
chairman,  paid  tribute  to  Halpern’s 
“courage  as  a pioneer.”  He  said  Halpern 
had  opened  up  new  avenues  of  progress  for 
everyone  in  the  entertainment  business 
and  that  his  courage  in  developing  large 
screen,  closed  circuit  television  had  pro- 
vided the  nation’s  exhibitors  with  new  and 
exciting  ways  of  reaching  the  public. 


Col.  Preferred  Dividend 

NEW  YORK — The  board  of  directors  of 
Columbia  Pictures  on  Tuesday  (15)  de- 
clared the  regular  quarterly  dividend  of 
$1.0614  per  share  on  the  $4.25  cumulative 
preferred  stock,  payable  November  15  to 
stockholders  of  record  on  November  1. 
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Burton  Robbins  Says 
Prosperous  Era  Here 

CHICAGO — National  Screen  Service  is 
investing  almost  80  per  cent  more  in  the 
production  and  dis- 
tribution material  in 
the  year  ahead  “to 
meet  the  require- 
ments of  the  exten- 
sive resurgence  of 
promotional  activi- 
ties in  all  areas  of 
exhibition,”  Burton 
E.  Robbins,  president, 
told  his  branch  man- 
agers at  the  three- 
day  meeting  at  the 
Ascot  Hotel,  which 
ended  Sunday  (13). 

“Almost  half  of  the  increased  cost  rep- 
resents promotional  material  required  in 
the  development  of  unprecedented  revital- 
ization drives  in  which  exhibitors  in  all 
areas  are  participating  with  local  mer- 
chants, bankers,  Chambers  of  Commerce 
and  other  civic  groups,”  he  said. 

A cross-section  survey  of  exhibitors’  pro- 
motional needs  disclosed  a “very  exhilarat- 
ing development  that  cannot  help  but  re- 
sult in  a substantially  more  important 
stature  for  the  motion  picture  industry,” 
Robbins  said.  He  believes  that  no  year  in 
the  post-World  War  II  period  saw  the  mo- 
tion picture  industry’s  image  in  the  public 
and  general  business  eyes  brighten  to  the 
extent  it  has  in  1963. 

“We  are  in  what  I believe  is  the  most 
fruitful  quarter  of  any  post-war  year.  Not 
only  is  there  an  abundance  of  fine  product, 
but  exhibitors  on  the  local  level  and  dis- 
tributors generally  are  engaged  in  a na- 
tional promotional  activity  that  dwarfs 
any  in  the  past  five  years.  The  so-called 
‘grass-roots  areas,’  with  their  theatres, 
have  undergone  an  urbanization  that  is 
inducing  promotional  support  of  motion 
pictures  that  has  been  increasingly  soften- 
ing the  impact  on  boxoffice  by  free  enter- 
tainment. Poor  programming  and  too  much 
mediocre  TV  fare  are  establishing  a trend 
in  moviegoing  increasingly  accelerated  by 
the  availability  of  more  and  better  screen 
entertainment,”  Robbins  concluded. 

Concluding  the  three-day  sessions,  Mel- 
vin L.  Gold,  general  sales  manager,  dis- 
closed that  NSS  will 
offer  exhibitors  “44 
per  cent  more  holi- 
day promotional 
stimulants”  than  it 
did  for  the  corres- 
ponding pre-Christ- 
mas period  in  1962. 

“Whereas  in  1962,” 

Gold  said,  “we 
marketed  45  items, 
this  year  in  the  same 
period  we  are  offer- 
ing 65.”  He  pointed 
out  that  more  than 
90  per  cent  of  the  output  is  completely  new. 

“This  year,”  he  said,  “we  are  intro- 
ducing many  new  promotional  concepts. 
These  represent  a strict  departure  from 
precedent  and  constitute  a modern  ap- 
proach to  exhibitors’  needs  that  we  con- 
fidently believe  will  help  them  not  only 
do  a more  thorough  job  of  local-level 
P’-omotion,  but  also  open  numerous  doors 
to  new  means  to  develop  a maximum  re- 


turn of  screen  entertainments.” 

The  expanded  holiday  program,  he  said, 
comprises  “four  showmanship  packages,” 
including  banners,  valances,  streamers, 
pennants  and  other  cloth  attention-arrest- 
ing materials;  displays;  trailers,  and  local- 
level  promotions  covering  the  entire  holi- 
day period  and  enabling  exhibitors  to  ef- 
fect many  outlined  tie-ins  with  business 
establishments. 

The  four  “packages”  will  be  displayed 
at  both  Allied  and  Theatre  Owners  of 
America  conventions  in  New  York  later 
this  month,  Gold  said. 

Coyne  Family  Buys 
Comerford  Control 

SCRANTON,  PA. — John  E.  Coyne  jr.  and 
members  of  his  immediate  family  have  ac- 
quired the  interest  of  Thomas  F.  Friday 
and  his  wife  in  the  Comerford  Enterprises 
for  an  undisclosed  sum.  Mrs.  Friday  is 
the  daughter  of  the  late  Michael  E.  Comer- 
ford, founder  of  the  theatre  circuit. 

Coyne  jr.  will  assume  the  office  of  presi- 
dent of  the  company  and  his  father,  Coyne 
sr.,  will  remain  as  executive  vice-president 
and  general  manager.  The  junior  Coyne 
operates  Coyne  & Co.,  insurance  agency  in 
Scranton. 

The  Comerford  Enterprises  consists  of 
theatres  and  real  estate  throughout  north- 
ern Pennsylvania  and  southern  New  York 
and  consists  of  both  conventional  and 
drive-in  theatres.  Policies  and  traditions 
of  the  Comerford  organization  for  the 
last  50  years  will  remain  the  same,  it  was 
announced. 

Mr.  and  Mrs.  Friday  will  devote  their 
time  to  other  business  interests  and  per- 
sonal matters,  but  Friday  has  agreed  to  ra- 
main  with  the  company  in  an  advisory 
capacity.  The  Fridays  owned  the  control- 
ling interest  in  the  circuit. 


20th-Fox  Names  Evans 
Continental  Controller 

NEW  YORK — Peter  G.  Evans,  who  has 
been  with  20th-Fox  since  1956,  has  been 
named  controller  of  the  Continental  di- 
vision by  Seymour  Poe,  executive  vice- 
president.  Evans,  who  headquarters  in 
Paris,  will  supervise  all  accounting  and 
the  administration  of  Fox  distribution  op- 
erations in  Continental  Europe  and  the 
Middle  East.  He  joined  Fox  as  a traveling 
auditor,  first  in  Latin  America  and  later 
in  the  Near  East. 

In  London,  John  Fairbairn,  who  began 
his  film  career  in  1932  with  Paramount 
Theatres,  has  been  named  director  of 
advertising  and  publicity  for  20th-Fox 
in  the  United  Kingdom  by  Percy  Living- 
stone, managing  director  of  20th  Century- 
Fox,  Ltd.  He  succeeds  Rowland  Hill,  who 
had  been  with  20th-Fox  since  last  May. 

Fairbairn  will  operate  under  the  overall 
supervision  of  Fred  Hift,  the  company’s  ad- 
vertising-publicity director  for  Britain, 
Europe  and  the  Middle  East.  Ronald  Shinn 
will  continue  as  assistant  advertising  and 
publicity  director  for  the  UK.  Fairbairn 
most  recently  was  associated  with  the  pub- 
licity for  Samuel  Bronston’s  “55  Days  at 
Peking”  and  “The  Fall  of  the  Roman  Em- 
pire.” 


Frankovich  Is  Named 
Col.  Production  Head 

NEW  YORK— M.  J.  “Mike”  Frankovich 
has  been  appointed  head  of  worldwide  pro- 
duction activities  for 
Columbia  Pictures, 
with  headquarters  in 
Hollywood.  The  post 
is  a newly  created 
one.  Sol  Schwartz, 
who  had  been  in 
charge  of  the  Holly- 
wood studio,  recently 
was  named  senior 
vice-president  with 
activities  to  be  cen- 
tered on  worldwide 
activities  in  all  de-  M j Frankovich 
partments.  Schwartz 
will  make  New  York  his  headquarters. 

A.  Schneider,  Columbia  president,  said 
Frankovich  was  admirably  suited  for  the 
new  post  and  cited  his  outstanding  record 
as  vice-president  in  charge  of  British  and 
continental  production  during  the  last 
several  years. 

Leo  Jaffe,  Columbia’s  executive  vice- 
president,  said  that  the  naming  of  Franko- 
vich to  the  production  position  represented 
a specific  desire  on  the  part  of  the  com- 
pany to  encourage  as  much  production  as 
possible  at  the  Hollywood  studio.  Arthur 
Kramer  and  Gordon  Stulberg,  studio  vice- 
presidents,  will  be  given  increased  re- 
sponsibilities under  the  new  setup.  Addi- 
tional changes  in  the  administration  of 
European  production  will  be  announced 
shortly,  Jaffe  said. 

Frankovich  joined  Columbia  in  1955  as 
managing  director  of  its  British  operation 
and  was  elected  a vice-president  of  Colum- 
bia Pictures  International  the  same  year. 
He  was  made  a vice-president  of  the  par- 
ent company  in  September  1959  and  first 
vice-president  in  April  1962. 


#Circus#  Films  in  Madrid; 
John  Smith,  From  TV,  Set 

MADRID — Following  11  days  of  location 
shooting  in  Barcelona,  Samuel  Bronston’s 
“Circus  World,”  being  directed  by  Henry 
Hathaway  for  Paramount  release,  has 
moved  to  Bronston’s  studios  here  for  inter- 
ior scenes. 

John  Smith,  TV  star  of  “Laramie”  for 
several  years,  has  replaced  Rod  Taylor  in 
a starring  role  with  John  Wayne,  Rita 
Hayworth  and  Lloyd  Nolan,  also  from 
Hollywood,  and  Claudia  Cardinale.  Also 
recently  signed  for  “Circus  World,”  which 
is  being  filmed  in  Super  Technirama-70 
and  Technicolor,  are  Richard  Conte,  from 
the  U.S.;  Kay  Walsh  and  Miles  Malleson, 
from  England;  Katherine  Kath,  French  ac- 
tress, and  Wanda  Rotha  from  Vienna. 


Philippe  Forquet  to  Tour 

HOLLYWOOD  — Philippe  Forquet, 
young  French  costar  with  Sandra  Dee  in 
the  20th-Fox  picture,  “Take  Her,  She’s 
Mine,”  has  been  set  for  a major  personal 
appearance  promotion  tour  in  eight  cities 
across  the  country,  including  Los  Angeles 
and  New  York.  Forquet,  who  starred  with 
James  Stewart,  Sandra  Dee  and  Audrey 
Meadows  in  the  picture,  is  under  contract 
to  20th-Fox. 


Burton  Robbins 


Melvin  L.  Gold 


8 


BOXOFFICE  October  21,  1963 


E.  V.  Klein  lo  Address 
TOA  Convention 

NEW  YORK — “Horizons  Unlimited’  will 
be  the  subject  of  the  address  delivered  by 
Eugene  V.  Klein,  president  of  National 
General  Corp.,  at  the  opening  business  ses- 
sion of  the  TOA  convention  on  Monday 
morning  (28)  in  the  Georgian  Ballroom  of 
the  Americana  Hotel  in  New  York  City. 

Other  speeches  scheduled  for  the  ses- 
sion are:  “The  Progressive  Exhibitor  Looks 
Ahead,”  by  Richard  A.  Smith,  General 
Drive-In  Theatres,  Boston,  Mass.;  “A  Look 
Behind  and  a Look  Ahead  at  Industry  Legis- 
lation,” by  E.  LaMar  Sarra,  Florida  State 
Theatres,  Jacksonville,  Fla.;  “A  Look  at  Pay 
TV”  by  Philip  F.  Harling,  Stanley  Warner 
Corp.,  New  York  City,  and  “A  Look  Ahead  at 
Theatre  Trends,”  by  Drew  Eberson,  New 
York  City. 

The  following  speeches  will  be  delivered 
at  the  convention  business  session  on  Tues- 
day (29),  during  “The  Art  Theatre  Look” 
seminar  chaired  by  Norman  Levinson, 
Trans-Texas  Theatres  of  Dallas.  “What 
Art  Product  Can  Do  for  You,”  by  Richard 
P.  Brandt,  Trans-Lux  Corp.,  New  York 
City;  “Art  Theatre  Advertising  and  Pub- 
licity,” by  Sidney  Deneau,  Continental  Dis- 
tributing Co.,  New  York  City;  “Public  Re- 
lations for  Art  Theatres,”  by  Melvin  Brown, 
Peachtree  Theatre,  Atlanta,  Georgia,  and 
“The  Rise  of  Today’s  Art  Theatre,”  by 
Bosley  Crowther,  motion  picture  critic  of 
the  New  York  Times,  New  York  City. 

Speeches  at  Wednesday’s  business  session 
will  include:  “The  Value  of  Tie-in  Mer- 
chandising,” by  Charles  Baker,  Pepsi-Cola 
Co.,  New  York  City;  “Quality  and  Quantity 
Control,”  by  Louis  Collins,  Crush-Inter- 
national, Evanston,  111.;  “Diet  Drinks  for 
Entertainment  and  Fun  Spots,”  by  W.  E. 
Uzzell,  Royal  Crown  Cola  Co.,  Columbus, 
Ga.;  “The  Impact  and  Value  of  Name 
Brands,”  by  Wesby  Parker,  the  Dr  Pepper 
Co.,  Dallas,  Texas;  “Art  and  Conventional 
Theatres,  Concessions  and  Vending,”  by 
John  Johnson,  Walter  Reade-Sterling,  Inc., 
Oakhurst,  N.J.;  “Drive-In  Concession  and 
Vending  Highlights,”  by  Phil  Lowe,  Lowe 
Merchandising  Service,  Newton  Center, 
Mass.;  “How  to  Plus  Refreshment  and 
Food  Sales,”  by  William  Fishman,  Auto- 
matic Retailers  of  America,  Philadelphia; 
“Putting  Our  House  in  Order,”  by  Jack 
Fitzgibbons  jr„  Theatre  Confections,  Ltd., 
Toronto;  “Automatic  Vending,  Present  and 
Future,”  by  Pat  O’Malley,  Automatic  Can- 
teen of  America,  Chicago;  “Feeding  70  Mil- 
lion People,”  by  Thomas  J.  Deegan,  Coca- 
Cola  Co.,  New  York  City;  “The  Importance 
of  Motion  Pictures  to  the  Public,”  by  L.  V. 
Burrows,  Eastman  Kodak  Co.,  Rochester, 
N.Y.,  and  “Security,”  by  Addison  Verrill, 
Dale  Systems,  Inc.,  New  York  City. 

Jessel  to  Be  Toastmaster 
At  TOA-Levine  Dinner 

NEW  YORK — George  Jessel  will  serve  as 
toastmaster  at  the  opening  dinner  of  the 
Theatre  Owners  of  America  convention  at 
the  Americana  Hotel  on  the  evening  of 
October  28.  Jessel  will  introduce  the  eve- 
ning’s principal  speaker,  U.S.  Attorney 
General  Robert  F.  Kennedy. 

The  dinner,  which  will  be  preceded  by 
a reception,  will  be  sponsored  by  Joseph 
E.  Levine,  under  the  title  of  “A  World  of 
Showmanship  for  the  Showmen  of  the 
World.” 


Hockey  on  Closed  Circuit 
In  Good  Start  in  Canada 

TORONTO — If  the  debut  of  closed  cir- 
cuit theatre  television  as  a sports  presenta- 
tion as  offered  here  on  October  13  is  an 
indication  of  the  future,  then  a giant 
stride  has  been  made  in  that  direction. 

This  was  the  consensus  of  observers  fol- 
lowing the  telecasting  of  the  season’s  first 
away-from-home  game  of  the  Toronto 
Maple  Leafs.  Nine  theatres  played  to 
capacity  audiences  for  a gross  of  $24,000, 
according  to  Famous  Players  Canadian 
Corp.  and  International  Telemeter  Co., 
which  presented  the  program.  The  nine 
theatres,  with  a price  scale  ranging  from 
$1.25  to  $2.50,  have  a seating  capacity  of 
11,000.  It  was  stated  that  more  than  2,500 
persons  were  turned  away  from  the  sold- 
out  theatres. 

The  telecast  game,  in  which  the  Chicago 
Black  Hawks  defeated  the  Toronto  hockey 
team  by  a score  of  4 to  2,  was  the  first  of 
32  games  to  be  presented  until  next  March 
by  the  network.  In  addition,  the  games  are 
available  to  Telemeter  home  subscribers 
for  $1.50  per  game.  The  theatres  are 
equipped  with  the  Eidophor  large  screen 
system. 

International  Telemeter,  a subsidiary  of 
Paramount  Pictures,  is  aligned  with 
Famous  Players  Canadian  which  is  owned 
51  per  cent  by  Paramount. 


Arnold  Haynes  to  Conduct 
TOA  Small-Town  Seminar 

NEW  YORK — Arnold  Haynes,  exhibitor 
of  Naples,  Fla.,  will  conduct  a special 
seminar  on  the  op- 
eration of  theatres  in 
small  towns  at  the 
TOA  convention, 
scheduled  for  New 
York’s  Americana  Ho- 
tel October  28-31. 

Haynes,  a past  presi- 
dent of  the  Motion 
Picture  Exhibitors  of 
Florida,  now  operates 
three  four-wall  and 
one  outside  theatre. 
He  will  be  assisted 
at  the  seminar  by 
Paul  Ricketts,  Ness  City,  Kas;  J.  T.  Hitt, 
president  of  Independent  Theatre  Owners 
of  Arkansas;  Virgil  Odell,  president  of 
Mountain  States  Theatre  Owners;  Ross 
Campbell,  Sheridan,  Wyo.,  and  Mel  Gold, 
National  Screen  Service. 


Zanuck  to  Address  TOA 
Convention  Luncheon 

NEW  YORK — Darryl  F.  Zanuck,  presi- 
dent of  20th  Century-Fox,  will  be  the 
principal  speaker  and  guest  of  honor  at  the 
Tuesday  (29)  luncheon  of  the  Theatre 
Owners  of  America  convention  in  the 
Americana  Hotel.  The  luncheon  will  be 
sponsored  by  the  member  companies  of 
the  Motion  Picture  Ass’n  of  America. 

Zanuck  will  be  introduced  by  Spyros  P. 
Skouras,  chairman  of  the  board  of  20th- 
Fox. 

Other  speakers  at  the  luncheon  will  be 
Henry  “Hi”  Martin,  vice-president  of  Uni- 
versal Pictures,  and  Ralph  Hetzel,  acting 
head  of  the  MPAA.  Arthur  Tolchin,  assistant 
to  the  president  of  Loew’s  Theatres  and 
Hotels,  will  serve  as  toastmaster. 


AA  Has  Backlog  of  12, 
Largest  in  2 Years' 

HOLLYWOOD— Allied  Artists’  backlog 
of  completed  pictures  and  films  now  in 
the  final  stages  of 
dubbing  and  editing 
is  the  biggest  in  over 
two  years,  according 
to  Steve  Broidy, 
president.  He  listed 
12  productions  ready 
now  or  in  the  near 
future. 

The  c o m p a n y’s 
most  important  pic- 
ture of  the  year, 
“Soldier  in  the  Rain,” 
a Blake  Edwards 
Production,  starring 
Jackie  Gleason  and  Steve  McQueen,  is  in 
its  final  editing  form  with  music  being 
scored  by  Henry  Mancini.  Also  in  the  cast 
are  Tuesday  Weld,  Tony  Bill,  Tom  Poston 
and  Ed  Nelson. 

With  “Cry  of  Battle,”  starring  Van  Hef- 
lin, Rita  Moreno  and  James  MacArthur, 
and  “The  Gun  Hawk”  in  color,  starring 
Rory  Calhoun,  Rod  Cameron,  Ruta  Lee 
and  Rod  Lauren,  just  entering  their  first 
release  patterns,  completed  productions  in- 
clude “Gunfight  at  Comanche  Creek,”  in 
color  and  Panavision,  starring  Audie  Mur- 
phy, Colleen  Miller  and  Ben  Cooper;  “Wai- 
ls Hell”  featuring  Tony  Russell,  Baynes 
Barron  and  Judy  Dan;  “Year  of  the  Tiger,’ 
starring  Marshall  Thompson,  story  of  an 
American  Marine  in  Vietnam  and  filmed 
entirely  in  that  country;  “Now  It  Can  Be 
Told,”  an  espionage  thriller  in  color,  star- 
ring Robert  Hutton,  Martin  Benson,  Peter 
Illing  and  Sandra  Dorn;  and  “Life  in 
Danger,”  a suspense  drama. 

Editing  is  well  along  on  “The  Strangler,” 
first  starring  vehicle  for  Victor  Buono, 
Academy  Award  nominee  for  his  perform- 
ance in  “What  Ever  Happened  to  Baby 
Jane?” 

Scheduled  for  future  release  will  be  “The 
Thin  Red  Line.”  This  is  a production  of 
Security  Pictures,  in  association  with 
A.C.E.  Films,  which  Philip  Yordan  is  mak- 
ing, based  on  the  novel  by  James  Jones, 
author  of  “From  Here  to  Eternity.”  An- 
drew Marton  is  directing  and  Keir  Dullea 
and  Jack  Warden  head  the  cast.  AA  will 
release  this  picture  in  the  Western  Hemis- 
phere and  Japan.  Nearing  completion  is 
“Never  Put  It  in  Writing,”  a Seven  Arts 
Production  starring  Pat  Boone,  and  pro- 
duced and  directed  by  Andrew  Stone.  This, 
too,  will  be  an  AA  release  in  the  Western 
Hemisphere  and  Japan. 

Filming  was  scheduled  to  start  Octo- 
ber 21  on  “The  Iron  Kiss,”  written,  pro- 
duced and  directed  by  Samuel  Fuller.  This 
is  a Leon  Fromkess-Samuel  Firks  Produc- 
tion and  reunites  the  same  group  which  de- 
livered “Shock  Corridor.” 

Broidy  said  additional  films  will  be  an- 
nounced by  November  1. 


MGM  Role  to  Don  Woods 

HOLLYWOOD  — Motion  picture  and 
stage  actor,  Donald  Woods,  has  been 
chosen  for  the  role  of  an  Air  Force  col- 
onel in  MGM’s  “Kissin’  Cousins.”  Sam 
Katzman  is  producing,  with  Gene  Nelson 
directing  and  Elvis  Presley  starring. 


Steve  Broidy 
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Atlanta  Film  Rating 
'Unconstitutional' 

ATLANTA — This  city’s  film  rating  ord- 
inance was  declared  unconstitutional  by 
the  Georgia  supreme  court  Thursday  (10) 
following  hearings  held  earlier  in  the  week. 
The  decision  was  handed  down  by  Judge 
T.  S.  Candler  and  eliminates  the  decree 
that  motion  picture  exhibitors  must  sub- 
mit their  films  for  review  prior  to  the  time 
they  are  to  be  presented  in  the  theatres 
here.  The  court  held  that  a prior  rating 
or  censorship  was  a direct  violation  of  the 
guarantee  of  freedom  of  speech. 

Judge  Candler  held  that  prior  restraint 
was  not  permissible;  Judge  Carlton  Mo- 
bley dissented.  In  effect  the  decision  was 
similar  to  the  one  issued  last  year  by 
Fulton  superior  court  Judge  Durwood  Pye 
who  ruled  it  was  invalid  for  the  city  to 
have  such  a reviewing  board.  Immediate 
action  on  Judge  Pye’s  decision  had  not 
been  effected  as  the  constitutional  ques- 
tion was  appealed  to  the  supreme  court. 

In  support  of  the  previous  decision  by 
Judge  Pye,  Chief  Justice  W.  H.  Duckworth 
had  surmised  last  month  in  a warning  to 
attorneys  for  Atlanta  that  the  city  gov- 
ernment should  “punish  the  fire”  out  of 
movie  houses  that  show  obscene  films,  but 
it  should  wait  until  the  movies  had  been 
shown  before  taking  action. 

In  the  hearings  preceding  the  decision 
handed  down  Thursday,  attorneys  for  the 
city  had  argued  that  the  city  had  the 
right  to  protect  the  health  and  good  order 
of  the  city.  Motion  pictures  of  low  moral 
standing  were,  according  to  them,  placed 
in  that  jurisdiction.  Meanwhile  attorneys 
for  the  film  industry  pointed  out  that  you 
“can’t  burn  a house  to  get  rid  of  the  rats” 
hence  the  city  should  not  interfere  with 
movies  before  they  are  shown. 


MCA-TV  Gets  500  Rights 
For  Closed-Circuit  TV 

HOLLYWOOD— David  “Sonny”  Werb- 
lin,  president,  said  MCA-TV  disclosed  it 
has  acquired  exclusive  rights  for  pay  tele- 
vision to  the  Indianapolis  500-mile  auto 
race  for  closed-circuit  presentation  to  the- 
atres and  sports  arenas.  It  is  the  first 
time  in  the  event’s  53  years  that  television 
rights  had  been  granted  for  the  Memorial 
Day  classic.  Under  the  arrangement  with 
MCA,  all  of  Indiana  and  other  areas  to 
be  determined  by  mutual  agreement  will  be 
blacked  out.  Allowance  is  made  for  filmed 
footage  to  be  made  available  to  car  manu- 
facturers and  associated  products  for  pro- 
motional purposes. 


48th  'Cleopatra'  Roadshow 
Set  for  Nashville  Oct.  24 

NEW  YORK — The  48th  domestic  road- 
show of  “Cleopatra”  for  20th  Century-Fox 
will  take  place  at  the  Crescent  Downtown 
Theatre,  Nashville,  October  24.  The  Todd- 
AO  picture  opened  last  week  in  Ottawa, 
Canada,  and  Albuquerque,  N.  M. 

The  sixth  Latin  American  engagement 
of  "Cleopatra”  has  been  set  for  the  Metro- 
politan Theatre,  San  Juan,  Puerto  Rico, 
November  6.  The  first  four  days  have  been 
allocated  as  charity  benefits,  starting  with 
the  Puerto  Rican  Red  Cross.  “Cleopatra” 
is  currently  playing  in  Caracas,  Sao  Paolo, 
Rio  de  Janeiro,  Buenos  Aires  and  Quito. 


'A1  Capone'  and  'Pay  or  Die' 
Set  for  San  Diego  Area 

SAN  DIEGO — Allied  Artists’  rerelease  of 
two  films  dealing  with  the  Cosa  Nostra 
(Mafia)  in  the  United  States,  “A1  Capone” 
and  “Pay  or  Die,”  were  booked  to  open  in 
two  theatres  in  this  area  on  October  30. 
The  combination,  backed  by  a completely 
new  advertising  campaign,  will  play  the 
Cabrillo  in  this  city  and  the  Big  Sky  Drive- 
In  in  nearby  Chula  Vista. 

Rerelease  of  the  films  was  prompted  by 
the  public  interest  in  Cosa  Nostra  aroused 
by  Joseph  Valachi’s  testimony  at  the  Mc- 
Clellan Committee  hearings  anent  the  in- 
ternational crime  syndicate.  “A1  Capone,” 
dealing  with  the  king-pin  of  the  Mafia  in 
Chicago,  stai’s  Rod  Steiger.  Ernest  Borg- 
nine  stars  in  “Pay  or  Die,”  an  expose  of 
the  syndicate’s  operations  in  New  York 
City. 

Appeal  Filed  lo  Test 

Md.  Censorship  Law 

BALTIMORE  — An  action  designed  to 
test  the  constitutionality  of  a state  statute 
which  prohibits  public  showing  of  a pic- 
ture before  being  granted  a license  has 
been  started  in  the  Maryland  Court  of 
Appeals.  Briefs  were  filed  in  an  appeal 
from  the  conviction  of  Ronald  Freedman, 
owner  of  the  Rex  Theatre  here,  who  pre- 
sented “Revenge  at  Daybreak”  on  last  No- 
vember 1,  after  refusing  to  show  it  to  the 
censor  board. 

“Revenge  at  Daybreak,”  regarded  as  an 
inoffensive  film  dealing  with  the  Irish  re- 
bellion, was  shown  only  one  day  at  the  Rex, 
but  this  was  sufficient  to  violate  the  law 
and  set  the  stage  for  the  test  action.  The 
state  had  conceded  that  the  picture  did  not 
violate  any  standards  of  decency;  the  en- 
tire issue  was  one  of  prior  censorship  and 
licensing.  Freedman  was  found  guilty  and 
fined  $25  by  Judge  Anselm  Sodaro  in  Bal- 
timore Criminal  Court.  The  Court  of  Ap- 
peals, highst  tribunal  in  Maryland,  will 
hear  arguments  on  the  appeal  in  December. 
The  case  is  the  first  in  the  state  in  which 
there  has  been  an  appeal  from  a convic- 
tion for  publicly  showing  an  unlicensed 
motion  picture. 

The  briefs,  filed  by  Felix  Bilgrey  and 
Richard  Whiteford,  cocounsel  in  the  case, 
contend  that  the  law  in  question  violates 
the  First  and  Fourteenth  Amendment  to 
the  Constitution  in  that  it  “imposes  an 
invalid  infringement  upon  the  exercise  of 
the  right  of  free  speech  and  press.”  The 
briefs  also  hold  that  the  law  is  “contra- 
dictory to  Maryland’s  Declaration  of 
Rights.” 

Bilgrey  is  counsel  for  Times  Film  Corp., 
distributor  of  “Revenge  at  Daybreak.”  He 
and  Jean  Goldwurm,  president  of  Times, 
have  been  active  in  efforts  to  wipe  out  film 
censorship  in  the  United  States. 


'Twilight  of  Honor'  Next 
Allied-COMPO  Plan  Film 

PITTSBURGH — The  central  exhibitors 
committee  of  Allied  MPTO  of  Western 
Pennsylvania  has  selected  MGM’s  “Twi- 
light of  Honor,”  starring  Richard  Cham- 
berlain, as  the  next  Allied-COMPO  mer- 
chandising plan  picture.  Approximately  100 
theatres  in  the  area  will  participate  in  the 
teamwork  promotion,  starting  October  23. 


National  Symposium 
On  Documentaries 

NEW  YORK  — Charles  Lee  and  Jack 
Copeland  have  announced  jointly  the  first 
national  symposium  on  “Documentary 
Films — Its  Issues  and  Prospects”  which 
will  be  held  in  the  spring  of  1964.  Lee  is 
vice-dean  of  the  Annenberg  School  of 
Communication  of  Pennsylvania  Univer- 
sity and  motion  picture  producer  Copeland 
is  chairman  of  the  Documentary  Com- 
mittee of  the  Hollywood  Museum  for  the 
motion  picture,  television,  radio  and  re- 
cording arts  and  industries. 

Arthur  Knight,  film  curator  of  the  HdI- 
lywood  Museum,  stated,  “The  Annenberg 
School  in  Philadelphia  was  unanimously 
selected  for  the  inaugural  symposium  to  be 
followed  by  the  second  national  symposium 
to  be  held  in  1966  at  the  new  Hollywood 
Museum,  construction  of  which  will  be 
completed  on  the  site  opposite  the  Holly- 
wood Bowl  before  that  date.” 

Leaders  in  the  fields  of  education,  re- 
ligion, science  and  government,  as  well  as 
those  in  every  field  of  the  documentary 
film  world,  will  be  invited  to  take  part  in 
the  symposium.  The  latter  group  will  in- 
clude screen  and  television  producers, 
critics,  stars,  exhibitors  and  distributors. 
Topics  discussed  will  be  the  documentary 
film  as  it  is  affected  by  public  interest, 
education,  culture,  industry,  business  op- 
portunity and  the  future. 

Sol  Lesser,  museum  president,  pointed 
out,  “The  cooperative  program  of  the  Hol- 
lywood Museum  with  the  Annenberg 
School  of  Communication  is  endorsed  by 
our  board  of  directors  because  it  carries  out 
our  policy  to  establish  the  Hollywood 
Museum  as  a multi-centered  international 
institution  for  the  audio-visual  arts  and  in- 
dustries.” 

“The  Hollywood  Museum,”  he  said,  “is 
cooperating  with  universities,  museums, 
libraries,  academies  and  other  public  serv- 
ice organizations  all  over  the  world — 
wherever  there  is  the  mutuality  of  interest 
in  motion  pictures,  television,  radio  and 
recording.” 

Solon's  'Runaway'  Piece 
Called  Demagoguery 

HOLLYWOOD — Manning  Clagett,  Mo- 
tion Picture  Ass’n  of  America  vice-presi- 
dent, has  written  a letter  to  Rep.  Everett 
G.  Burkhalter,  Democrat,  who  represents 
Burbank  and  adjacent  areas  in  the  House 
of  Representatives,  stating  that  “your  re- 
marks in  the  appendix  of  the  Congressional 
Record  of  August  27  represent  the  worst 
kind  of  demagoguery.”  Burkhalter,  member 
of  the  Los  Angeles  city  council  prior  to 
1962  election  to  the  house,  last  summer 
inserted  in  the  Congressional  Record  some 
observations  anent  “runaway  film  produc- 
tion.” Reprints  of  his  remarks  then  were 
widely  circulated  in  Hollywood,  especially 
among  union  workers. 


Dick  Pearl  to  Museum 

HOLLYWOOD— Richard  J.  Pearl,  for  17 
years  business  manager  in  charge  of  back 
lot  operations  for  Columbia  Pictures  and 
Screen  Gems  and  assistant  to  executive 
production  manager  Jack  Fier,  has  been 
named  production  coordinator  for  the  Los 
Angeles  County  Hollywood  Museum. 


10 


BOXOFFICE  ;:  October  21,  1963 


ADVOCATES  NATIONAL  FILM  SCHOOL 


Producer  Carl  Foreman  Renews  Plea 
For  Government  Film  Subsidy  Plan 


NEW  YORK  — Producer-director-writer 
Carl  Foreman  discussed  three  of  his  favor- 
ite subjects  here  last 
week  when  he  (1)  ad- 
vocated greater  sup- 
port for  the  San 
Francisco  Film  Fes- 
tival, (2)  voiced  the 
need  for  a national 
film  school  and  an- 
nounced he  would 
push  further  for  a 
government  film  sub- 
sidy of  some  kind. 

Foreman  had  ar- 
rived from  London 
to  deliver  the  print 
of  his  latest  production,  “The  Victors,” 
which  will  have  its  initial  openings  in  New 
York  and  Los  Angeles  in  December.  It 
will  premiere  at  the  Criterion  on  Broad- 
way on  December  19  and  at  the  Fox-Wil- 
shire  on  December  22.  It  is  a Columbia 
Pictures  release. 


Carl  Foreman 


In  announcing  that  “The  Victors” 
would  be  shown  at  the  San  Francisco  festi- 
val out  of  competition,  Foreman  said  he 
believed  festivals  were  helpful  on  the  pub- 
lic relations  and  sales  levels  and  that  it 
was  a mistake  for  the  industry  not  to  sup- 
port the  San  Francisco  event.  He  cited  the 
Edinburgh  festival  as  being  the  best  be- 
cause it  was  the  least  commercial  and 
“phony”  and  the  most  honest  of  the 
European  affairs.  He  said  the  San  Fran- 
cisco festival  was  in  the  same  category 
and  yet  there  had  been  a dearth  of  film 
stars  assigned  to  that  affair.  The  Euro- 
pean festivals,  he  said,  had  captured  world 
attention  and  it  was  a mistake  to  let 
Europe  take  the  lead. 


URGES  STOPPING  RUNAWAYS 

Foreman  will  give  impetus  to  his  sub- 
sidy and  film  school  proposals  when  he 
gives  a series  of  lectures  at  various  uni- 
versities this  fall.  He  said  that  there  was 
a need  for  some  sort  of  subsidy  in  this 
country,  pointing  out  that  producers  were 
the  beneficiaries  of  subsidies  of  foreign 
governments  which  were  far-sighted 
enough  to  recognize  the  importance  of  their 
film  industries,  not  only  as  a means  of 
revenue,  but  as  both  an  internal  and  ex- 
ternal social  force.  He  said  that  runaway 
production  would  continue  to  increase  un- 
til something  was  done  along  the  lines  of 
government  subsidy,  as  had  been  done  for 
the  oil,  airline  and  railroad  industries,  as 
well  as  the  farm  bloc. 

The  producer  said  that  anybody  who 
thought  that  the  very  survival  of  the 
American  film  industry  was  not  being 
threatened  by  the  lack  of  subsidies  when 
they  were  so  easily  available  abroad  was 
just  not  thinking  realistically.  He  said  that 
everybody  in  the  American  industry  should 
put  aside  individual  differences  and  unite 
in  this  one  effort  because,  he  added,  with- 
out it  things  could  only  get  worse  and  not 
better. 

Foreman  said  he  was  particularly  con- 


cerned over  the  need  for  a national  film 
school,  a project  he  had  been  advocating 
for  the  last  five  years.  This,  too,  would  be 
under  government  subsidy  and  would  be 
attached  to  the  Hollywood  studios  where 
creators  and  craftsmen  could  be  developed. 
Stressing  that  new  creative  people  must 
be  developed  to  take  the  place  of  the  cur- 
rent producers,  Foreman  said  that  a large 
number  of  great  filmmakers  had  passed 
on.  He  said  he  had  been  told  constantly 
that  “there  are  no  good,  new,  young  pro- 
ducers around,”  but,  he  added,  nobody  has 
done  anything  about  it. 

Foreman  said  that  he  was  48  years  old 
and  that  the  average  age  of  the  top  Holly- 
wood producers  was  the  mid-forties,  ad- 
ding that  “that  doesn’t  give  any  of  us  too 
much  longer  to  go.” 

“I  could  very  easily  sit  back  and  not  give 
a damn  who  takes  my  place,”  Foreman 
said,  “but  I happen  to  consider  films  a 
fine  art  form  and  I happen  to  care  about 
the  future  of  the  American  film  industry. 
This  is  why  I think  that  the  national  film 
school  is  not  a matter  of  luxury  but  a mat- 
ter of  survival.” 

Foreman  will  give  lectures  at  Ohio  State 
University  and  Northwestern  University 
among  others.  He  spoke  at  Yale  on  October 
11. 


Allied  Artists  Reports  Loss 
For  Year  Ended  June  29 

HOLLYWOOD — In  the  annual  report  of 
Allied  Artists  Pictures  Corp.,  mailed  to 
stockholders  Friday  (11),  Steve  Broidy, 
president,  disclosed  that  the  consolidated 
operations  of  Allied  Artists  Pictures  Corp. 
and  its  subsidiary  corporations  for  the 
fiscal  year  ended  June  29,  1963,  resulted 
in  a net  loss  of  $2,747,000,  equivalent,  after 
payment  of  preferred  dividends,  to  $2.97 
per  share  on  the  931,608  common  shares 
outstanding  at  the  yearend.  This  com- 
pared with  a net  loss  in  1962  of  $1,580,000 
or  $1.73  per  common  share  after  preferred 
dividends. 

The  net  loss,  Broidy  explained,  included 
the  following  write-offs  and  yearend  ad- 
justments as  indicated  in  the  financial  re- 
port: approximately  $1,000,000  in  picture 
inventory;  unabsorbed  studio  overhead  of 
$572,000.  In  addition  to  the  $2,747,000  loss 
a reserve  of  $376,000  was  provided  covering 
claims  of  the  Internal  Revenue  Service 
for  additional  federal  income  taxes  for 
the  years  1949  through  1957,  which  claims 
Allied  Artists  is  contesting.  He  also  stated 
that  management  believes  that  the  first 
quarter  of  the  current  year  will  show  good 
earnings. 


Myerson  a Loew's  Director 

NEW  YORK — Bernard  Myerson,  execu- 
tive vice-president  of  Loew’s  Theatres,  has 
been  elected  to  the  board  of  directors. 
Myerson  joined  Loew’s  in  September  after 
25  years  in  executive  posts  with  Fabian 
Theatres. 


A Big  Grosser! 

UNQUESTIONABLY 
One  of  the  BEST 
pictures  of  the  year 


the  Sadist 


..."  'SADIST  . . . Looms  big." 

— Variety 

"ARCH  HALL  JR.  WHO  PLAYS  THE 
TITLE  ROLE  IS  A REAL  DISCOVERY." 

— Manila  Mirror 


COMING! 

IN  TECHNICOLOR 


• The  TRAVELING  SALESMAN 


• DEADWOOD 

• STRIGANZA 


IN  RELEASE 

★ WILD  GUITAR 

★ FALL  GUY 
★ EEGAH 
★ THE  CHOPPERS 


F airway-international 
Films 

2221  W.  Olive  Avenue 
845-6628 

BURBANK,  CALIF. 
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Says  Planning,  Research  and  Purpose 
Are  Needed  to  Battle  Industry  Ills 


M.  WIDEM 

illogical  contention 
interests  that  what’s 
not  seen  cannot  be 
distracting  only  con- 
tributes to  industry 
woes  and  worries,  ac- 
cording to  Julian  Rif- 
kin  of  Rifkin  The- 
atres and  president  of 
Theatre  Owners  of 
New  England. 

A second-genera- 
tion industry  execu- 
tive — his  dad  Her- 
man, an  Allied  Art- 
ists Pictures  Corp. 
board  member,  was 
distributing  film  back  in  1910 — Julian  Rif- 
kin brooks  no  sympathy  for  the  industry 
echelons  of  command  who  pay  mere  lip 
service  to  industry  unity  and  neglect  long- 
range  planning,  research  and  purposeful- 
ness. 

FACED  SERIOUS  PROBLEMS 

He  told  Boxoffice  in  an  interview  here 
that  within  the  past  decade  and  a half, 
this  industry  has  been  beset  by  problems 
and  forces  that  might  easily  have  been 
fatal  to  a business  with  less  hardy  or  cour- 
ageous leaders  and  pace-setters. 

Television,  consent  decrees  and  govern- 
mental regulations,  product  curtailment, 
“do-gooder”  groups  both  within  and  with- 
out the  field,  bowling  alleys,  night  racing 
and  other  competition  for  the  entertain- 
ment dollar,  shifting  population  away  from 
the  bright  lights  have  all  taken  their  tragic 
toll  on  the  boxoffice. 

“We  have  been  fighting  hard  and  long, 
many  of  our  numbers  have  been  forced  out 
and  I am  afraid  that  many  of  us  remain- 
ing are  a bit  ‘punchy’  at  this  point,”  he 
said.  “And  here,  I believe,  is  our  greatest 
problem — determining  just  who  our  real 
and  most  dangerous  adversaries  are.” 

Like  it  or  not,  Rifkin  has  come  to  the 
sad  conclusion  that  if  industry  forces  turn 
right  or  left  as  they  sit  at  trade  conclaves 
and  conventions,  they  will  see  their  worst 
enemies — themselves. 

URGES  FIGHT  ON  TV  FILM 

“We  have  been  fighting  pay  TV  with  a 
vengeance,”  he  asserted,  “and  yet  we  do 
absolutely  nothing  about  fighting  the  use 
of  our  product  being  given  away  FREE. 
Only  one  company— not  one  of  the  old- 
line  majors — has  taken  a positive  stand 
on  this  problem,  but  most  of  us  allow  his 
product  to  go  undated,  unless,  of  course, 
he  has  a proven  boxoffice  attraction. 

“We  have  a tremendous  product  short- 
age and  only  make  it  worse  by  allowing 
the  distributor  to  force  us  into  exorbitant 
bidding  against  our  neighbor  for  what 
little  product  there  is  and  thereby  proving 
that  he  was  correct  in  producing  less.” 

Moreover:  “When  unusual  or  exceptional 
product  is  available,  we  rarely  take  advan- 
tage of  it  because  ‘WE  KNOW’  that  it  is 
not  right  for  our  theatre  or  we  are  too  tired 
to  exploit  it  properly. 

“We  pay  the  newspapers  a major  por- 


tion of  our  advertising  dollar  and  at  ad- 
vanced rates  for  special  services  that  we 
don’t  receive  and  don’t  even  complain 
when  our  ads  are  almost  illegible  due  to 
inadequate  printing.  We  sit  back  with  res- 
ignation when  they  dictate  what  and  how 
we  will  advertise.  Oh,  these  ‘Champions  of 
Freedom  of  the  Press!’ 

“We  allow  our  civic  and  municipal  gov- 
ernment to  dictate  what  we  will  play  and 
when,  without  even  bothering  to  investi- 
gate what  our  rights  or  obligations  are. 

“We  allow  the  film  publicity  departments 
to  enter  into  cooperative  advertising  cam- 
paigns and  contribute  minor  shares  of  the 
costs,  yet  dictate  just  how  we  will  spend  our 
dollar,  and,  of  course,  the  cure-all  of  the 
campaign  always  lies  only  in  increasing  the 
size  of  the  newspaper  ad  or  the  number  of 
radio  or  TV  spots. 

“We  allow  the  local  banker  and  trades- 
people to  lay  every  civic  and  moral  evil 
of  the  community  at  our  doorstep  and  are 
usually  too  poorly  informed — too  afraid  or 
lazy  to  answer  back.” 

Rifkin  told  Boxoffice  that  the  industry’s 
main  problems  are  in  not  recognizing  prob- 
lems and  proceeding  apathetically  as  in  the 
past. 

BETTER  UNDERSTANDING  NEED 

Better  understanding,  primarily  on  the 
local  showman’s  level,  he  said,  can  point 
the  way  to  a more  promising  tomorrow. 

Although  all  of  the  Rifkin  interests  at 
the  moment  are  in  the  outdoor  theatre 
field — ten  in  the  New  England  states — 
Julian  Rifkin  stresses  that  the  theatre  of 
tomorrow  will  be  very  much  integrated  into 
the  scope-and-sphere  of  de  luxe  shopping 
centers  with  adequate,  accessible,  free 
parking  facilities. 

He’s  training  his  son  Buddy,  a Clark 
University  student,  to  become  a third- 
generation  executive.  The  future,  he  avers, 
is  as  bright  as  the  individual  showman  wants 
it. 


Movie  Attendance  Now 
'Night  Out'  Occasion 

Austin — “Impulse  movie  attendance” 
is  becoming  a thing  of  the  past,  R.  M. 
Daugherty,  division  manager  of  Gen- 
eral Drive-In  Corp.,  told  the  Austin 
American  recently. 

“Now,  when  people  leave  home,” 
Daugherty  said,  “they  know  in  ad- 
vance if  they  are  going  to  a movie. 
Formerly,  many  moviegoers  decided  to 
attend  a show  on  the  spur  of  the  mo- 
ment while  downtown.  Moviegoing 
now  is  in  the  ‘night  out’  category.” 

Daugherty  was  here  on  an  inspec- 
tion trip  to  check  construction  prog- 
ress on  the  Cinema,  the  luxury  theatre 
being  built  by  the  Boston-based  cir- 
cuit in  Capital  Plaza.  Daugherty  said 
the  project  is  on  schedule  and  the 
grand  opening  of  the  1, 200-seat  house 
should  come  off  around  Thanksgiv- 
ing. 


By  ALLEN 

HARTFORD— The 
of  certain  industry 


Julian  Rifkin 


Harvey  Reports  on  V.C. 
Progress  and  Plans 

NEW  YORK  — Membership  in  Variety 
Clubs  International  has  been  growing  in 
the  area  of  younger  people  in  show  busi- 
ness and  among  other  branches  of  the 
amusement  world  aside  from  motion  pic- 
tures, according  to  Rotus  Harvey,  interna- 
tional chief  barker,  in  a report  to  the  mid- 
winter meeting  of  the  international  of- 
ficers at  the  New  York  Hilton  Hotel. 

Harvey  said  this  progress  was  most  en- 
couraging because  the  more  members  ob- 
tained, the  better  to  meet  the  challenge  of 
the  ever-increasing  charitable  activities  on 
behalf  of  the  children  throughout  the 
world. 

Harvey  also  predicted  that  1964  would 
be  the  year  of  Variety’s  greatest  growth 
and  activity.  He  said  the  needs  for  Variety 
support  were  greater  today  than  at  any 
time  in  the  35-year  history  of  the  show 
business  organization. 

Among  the  subjects  discussed  at  the 
three-day  meeting  were  operations,  fund- 
raising, plans  for  the  celebration  of  Variety 
Week  in  February  and  for  the  next  na- 
tional convention  in  Buffalo  in  June. 

Attending  the  sessions  were  James  Car- 
reras, first  assistant  international  chief 
barker,  London;  Ralph  W.  Pries,  second 
assistant,  Philadelphia;  J.  J.  Fitzgibbons 
jr.,  property  master,  Toronto;  Joseph 
Podoloff,  dough  guy,  Minneapolis;  George 
C.  Hoover,  executive  director,  South  Miami, 
and  Philip  Gerard,  press  guy,  New  York. 
Executive  board  members  were  John  H. 
Harris,  Big  Boss;  John  H.  Rowley,  George 
W.  Eby,  C.  J.  Latta,  Jack  Beresin  and  Ed- 
ward Emanuel.  International  representa- 
tives present  were  D.  J.  Goodlatte,  Nat 
Nathanson,  Robert  L.  Bostick  and  Harry 
Kodinsky. 


Finish  This  Is  My  Country' 

PITTSBURGH — John  Murphy,  head  of 
the  Murphy  Motion  Picture  Studio,  has 
just  finished  producing  a color  docu- 
mentary film  entitled,  “This  Is  My  Coun- 
try.” Much  of  the  film  was  made  in  the 
Pittsburgh  area,  but  other  scenes  for  the 
picture  were  made  in  many  parts  of  the 
United  States,  including  many  of  national 
parks.  The  film,  which  shows  some  of 
American  Heritage,  is  a new  idea  in  the 
art  film  field. 


Three  Crown  Releases  Set 

HOLLYWOOD  — Crown  International 
president  Newton  P.  Jacobs  announces  new 
release  dates  for  three  upcoming  pictures. 
“Skydivers,”  first  feature  on  the  dangerous 
new  sport,  will  be  released  on  November 
1,  followed  on  November  8 by  “Madman 
of  Mandoras,”  science-fiction  melodrama. 
“Sleeping  Partners,”  starring  Jean  Pierre 
Aumont,  will  be  released  on  December  18. 


Poe  Concludes  Travels 

NEW  YORK — Seymour  Poe,  executive 
vice-president  of  20th  Century-Fox,  was 
due  in  New  York  Sunday  (20)  after  a tour 
of  the  Far  East  in  connection  with  exhibi- 
tion arrangements  on  “Cleopatra.”  He 
visited  Tokyo,  Hong  Kong,  Manila,  Bom- 
bay and  Bangkok,  returning  by  way  of 
Beirut,  Lebanon,  and  Rome. 
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FEATURE  REVIEW 

'The  Cardinal7 


Abraham  Swerdlow  Upped 
To  U Regional  Manager 

NEW  YORK — Abraham  Swerdlow,  Uni- 
versal Pictures  branch  manager  in  Los  An- 
geles since  1952,  has 
been  promoted  to  re- 
gional sales  manager 
with  headquarters  in 
Los  Angeles  by  Henry 
H.  “Hi”  Martin,  vice- 
president  and  gen- 
eral sales  manager. 
Swerdlow  replaces 
Barney  Ross,  who 
died  a few  weeks  ago 
and  who  had  head- 
quartered in  San 

Abraham  Swerdlow  Fiancisco- 

At  the  same  time, 

Martin  promoted  Robert  L.  Carpenter, 
sales  manager  in  Memphis  since  1957,  to 
the  post  of  branch  manager  in  Los  An- 
geles, effective  October  28,  to  replace 
Swerdlow. 

Lewis  Dreisbach,  office  manager  and 
head  booker  in  Dallas,  has  been  promoted 
to  sales  manager  in  Memphis. 

Swerdlow  joined  Universal  as  a cashier 
in  Los  Angeles  in  1941  and  was  branch 
manager  in  San  Francisco  starting  in  May 
of  1948  before  being  promoted  to  the  Los 
Angeles  post.  Carpenter  started  with  Uni- 
versal in  August  1949  as  a booker  in  Mem- 
phis and  Dreisbach  has  been  with  Uni- 
versal since  1958. 


National  General  Building 
Fifth  CATS  in  Biloxi 

HOLLYWOOD — National  General  Corp., 
which  now  operates  five  Community  An- 
tenna Television  Systems  in  four  states 
with  30,000  subscribers,  is  building  a fifth 
system  in  Biloxi,  Miss.,  to  cost  $350,000,  re- 
ports Eugene  V.  Klein,  NGC  president.  The 
new  one  will  be  the  first  such  system  to 
be  built  from  the  ground  up. 

The  other  five  systems  acquired  by  NGC 
from  previous  owners  are  in  Hattiesburg, 
Miss.,  Bluefield,  W.  Va.,  Logan,  W.  Va., 
Alpena,  Mich.,  and  Williamsport,  Pa. 
Robert  R.  Lee  has  been  named  resident 
manager  for  Biloxi. 


Erwin  Bernstein  Named 
To  TNT  Electronics  Post 

NEW  YORK — Erwin  Bernstein,  formerly 
associated  with  General  Precision,  Inc.,  has 
been  named  director  of  marketing  of  TNT 
Electronics,  Inc.,  engineering  subsidiary  of 
Theatre  Network  Television,  Inc.  Nathan 
L.  Halpern,  TNT  president,  said  Bernstein 
will  be  in  charge  of  marketing  for  the  new 
color  Eidophor,  TNT’s  large-screen,  color 
television  system. 

Bernstein,  with  General  Precision  for  the 
last  five  years,  previously  was  associated 
with  Emerson  Radio  and  Bendix  Radio. 


AA  Film  Gets  Big  Buildup 

Chris  Noel,  costarred  in  “Soldier  in  the 
Rain,”  Jackie  Gleason-Steve  McQueen 
starrer  and  a Blake  Edwards  Production 
for  Allied  Artists,  is  the  subject  of  a ten- 
page  layout  in  the  current  Ladies’  Home 
Companion  and  a six-page  spread  in 
Pageant.  The  film  which  also  stars  Tues- 
day Weld  and  costars  Tony  Bill,  Tom  Pos- 
ton and  Ed  Nelson,  was  directed  by  Ralph 
Nelson  for  producer  Martin  Jurow. 


Columbia 


By  FRANK  LEYENDECKER 
QTTO  PREMINGER,  whose  picturization 
of  the  Israeli  novel  “Exodus”  was  an 
artistic  as  well  as  a boxoffice  triumph,  now 
turns  to  a best-selling  novel  about  Cath- 
olics, “The  Cardinal,”  for  another  mag- 
nificent, stirring  and  completely  absorbing 
film,  one  that  deals  with  a period  encom- 
passing both  World  War  I and  II  yet  is 
extremely  timely  in  view  of  today’s  news 
headlines  about  bigotry  and  racial  inte- 
gration in  the  South  and  the  current 
Ecumenical  Council  in  Rome. 

With  all  these  conflicts  and  vital  issues 
as  background,  Robert  Dozier’s  screenplay, 
based  on  Henry  Morton  Robinson’s  novel 
which  was  long  on  the  best-seller  list  a 
few  years  back,  concentrates  on  the  tender 
and  moving  personal  tale  of  a young 
American  who  eventually  attains  the 
eminence  of  a Prince  of  the  Church.  His 
devotion  to  his  family,  his  struggles  with  a 
poor  country  parish,  his  temporary  leave  of 
absence  from  the  Church  when  he  is  at- 
tracted to  a Viennese  girl  and  his  cham- 
pioning the  cause  of  a young  Negro  priest 
in  Ku  Klux  Klan-ridden  Georgia  are  all 
fine  human  episodes,  shown  as  flashbacks 
as  he  assumes  his  robes  as  a Cardinal. 

As  producer-director  Preminger’s  finest 
screen  work,  the  picture  will  be  acclaimed 
and  widely  discussed  and,  while  there  is  no 
top  star  marquee  name,  the  players  are  all 
familiar  and  becoming  increasingly  popu- 
lar. With  its  appeal  to  the  huge  Catholic 
audience,  plus  the  fame  of  the  novel,  this 
should  be  a boxoffice  smash,  first  in  its 
several  key  city  two-a-day  runs  and  later 
in  regular  situations. 

Preminger,  who  has  always  been  noted 
for  his  astute  casting,  both  in  the  leading 
roles  and  his  reliance  on  players  of  stature 
for  the  vital  smaller  parts,  gives  the  title 


THE  CARDINAL 

In  Panavision  and  Technicolor 
Ratio:  2.55-1 

Running  time:  175  minutes 

CREDITS 

Produced  and  directed  by  Otto  Preminger.  A 
Columbia  release.  Screenplay  by  Robert  Dozier. 
Based  on  the  novel  by  Henry  Morton  Robinson. 
Filmed  in  Panavision  and  Technicolor.  Music  by 
Jerome  Moross.  Production  designer,  Lyle  Wheeler. 
Director  of  photography,  Leon  Shamroy,  A.S.C. 
Editor,  Louis  R.  Loeffler.  Set  decorator.  Gene  Cal- 
lahan. Art  director  (Vienna),  Otto  Niedermoser. 
Executive  assistant  to  the  producer,  Nat  Rudich. 
Associate  producer,  Martin  C.  Shute.  Costume  de- 
signer, Donald  Brooks.  Filmed  in  Boston,  Stamford, 
Rome,  Vienna  and  Hollywood. 

THE  CAST 

Stephen  Fermolye  . . . 

Annemarie  

Mona  

Lalage  Menton  .... 

Cardinal  Quarenghi 

Renny  Rampell  

Father  Ned  Halley  . . 

Cardinal  Innitzer  . . . 

Celia  

Father  Gillis  

Cardinal  Giacobbi  . . . 

Florrie 

Frank  

Monsignor  Monaghan 
Cardinal  Glennon  . . . 

Monsignor  


Tom  Tryon  and  Romy  Schneider  in 
a scene  from  “The  Cardinal.” 


role  to  Tom  Tryon,  heretofore  a handsome 
leading  man  who  had  never  had  so  im- 
portant and  demanding  an  acting  assign- 
ment. Tryon’s  sincere  and  thoughtful  por- 
trayal is  an  excellent  one,  even  if  he  does 
not  always  seem  mature-looking  enough  for 
the  later  scenes.  Both  Germany’s  Romy 
Schneider,  becoming  popular  through  her 
many  foreign-made  pictures,  and  Carol 
Lynley,  currently  starred  in  “Under  the 
Yum  Yum  Tree,”  are  ravishingly  lovely 
and  names  to  conjure  with  in  the  near 
future.  Miss  Schneider’s  performance  is 
especially  captivating. 

However,  Preminger’s  master  stroke  was 
in  the  off-beat  casting  of  famed  director 
John  Huston  in  the  key  role  of  Cardinal 
Glennon,  the  seemingly  autocratic  and 
stern  prelate,  who  later  reveals  his  gentle 
traits.  Huston  is  so  outstanding  that  he 
might  be  in  line  for  an  Academy  Award 
nomination  and  he  could  become  a leading 
American  actor,  if  he  ever  wants  to  re- 
linquish directing.  Equally  fine  are  Bur- 
gess Meredith,  as  the  selfless,  ailing  priest 
in  a tiny  country  parish;  the  Italian  Raf 
Vallone,  as  the  young  priest’s  mentor  in 
Rome,  a gentle,  philosophical  figure,  and 
Josef  Meinrad,  as  the  troubled  Cardinal 
Innitzer  of  Vienna  during  the  Nazi’s 
Anschluss — the  only  real  person  in  this 
fictional  tale. 

Notable  bits  are  contributed  by  Dorothy 
Gish,  making  her  first  screen  appearance 
in  several  years;  the  Negro  actor  Ossie 
Davis;  John  Saxon  and  Bill  Hayes,  both 
personable  young  players;  Chill  Wills,  in 
his  first  try  at  a religious  role;  Patrick 
O’Neal  and  Murray  Hamilton,  Broadway 
stage  actors;  Tullio  Carminati,  leading  man 
of  the  silent  days,  and,  in  a suprise  night- 
club interlude,  Robert  Morse,  star  of  “How 
to  Succeed  in  Business  Without  Really 
Trying,”  as  a variety  star  who  warbles  a 
World  War  I tune,  “They  Haven’t  Got  the 
Girls  in  the  U.S.A.” 

Leon  Shamroy’s  photography  of  the 
actual  locations  in  Boston,  Stamford,  Rome 
and  Vienna,  exquisitely  lensed  in  Pana- 
vision 70  and  Technicolor,  is  also  of  Acad- 
emy Award  caliber.  The  music  by  Jerome 
Moross,  including  several  impressive 
choral  and  liturgical  chants,  is  also  worthy 
of  mention. 

Otto  Preminger’s  masterful  picturization 
of  an  important  novel  is  a fine,  serious 
drama  which  must  stand  with  the  greatest 
screen  works. 


Tom  Tryon 

. . .Romy  Schneider 

Carol  Lynley 

Jill  Haworth 

Raf  Vallone 

John  Saxon 

. . Burgess  Meredith 
....  Josef  Meinrad 

Dorothy  Gish 

Ossie  Davis 

. . .Tullio  Carminati 
Maggie  McNamara 

Bill  Hayes 

. . .Cecil  Kellaway 

John  Huston 

Chill  Wills 
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It  shouldn’t  happen  to  a dog . . ■ or  cat  for  that  matter.  But  it  does  — all  too 

often!  Someone  gets  behind  schedule— feels  that  he  has  to  cut  corners.  Result:  dull,  “tired" 
prints,  even  though  the  original  negatives  were  top  quality.  Fact  is,  with  a crisp,  sparkling  negative, 
anything  less  than  the  best  is  a waste  of  time  and  money.  That’s  why  it  pays  to  GO  EASTMAN  all 
the  way— negative  and  print-stock.  And  in  the  case  of  questions— production,  processing,  projection 


—always  call  Eastman  Technical  Service.  For  more  information  write  or 
phone:  Motion  Picture  Film  Department,  EASTMAN  KODAK  COMPANY, 
Rochester  4,  N.  Y.  Or— for  the  purchase  of  film:  W.  J.  German,  Inc.  Agents 
for  the  sale  and  distribution  of  EASTMAN  Professional  Film  for  Motion 
Pictures  and  Television,  Fort  Lee,  N.  J.,  Chicago,  III.,  Hollywood,  Calif. 


2 KTS  SSTii  v ... 


EASTMAN  FILM 


■■■lUwnHii 


^efeont 


■By  SYD  CASSYD 


JACK  L.  WARNER  announced  Sinatra  En- 
terprises. under  its  three-picture  deal 
with  Warner  Bros.,  will  make  “None  But 
the  Brave,”  as  the  first  in  the  series.  Star- 
ring Frank  Sinatra,  the  story,  purchased 
as  an  original  from  Raoul  Walsh  and  John 
Twist,  will  be  scripted  by  Twist,  and  will 
be  filmed  in  1964  in  Panavision  and  Tech- 
nicolor. Locations  in  Japan,  Hawaii  and 
Hollywood  are  set  for  the  story  about  a 
group  of  United  States  Marines  shot  down 
during  World  War  II  over  a Pacific  island 
held  by  a small  Japanese  force.  It  will  be 
detailed  in  large  measure  through  Jap- 
anese eyes  with  Sinatra  playing  the  Ma- 
rine captain-pilot  of  the  downed  plane. 


American  International  Pictures  has  ac- 
quired H.  P.  Lovecraft’s  “Color  Out  of 
Space,”  a science-fiction  story  for  1964 
production.  The  deal  was  set  by  Frank 
Cooper  agency  . . . Writer-producer  Wal- 
ter Bernstein  has  acquired  for  film  pro- 
duction, “The  Money  Trap,”  by  Lionel 
White  . . . Stan  Zipperman,  who  at  24 
was  a drama  critic,  and  is  now  with  the 
Van  Nuys  News  in  the  same  capacity, 
has  written  “The  Rape  of  God,”  a story 
of  Liberation  of  Paris  after  World  War  II. 
Story  is  now  being  handled  by  Frank 
Cooper  Agency  for  publication  and  screen- 
play rights  . . . George  Maharis  checks 
in  to  work  with  John  Sturges  on  “The 
Satan  Bug,”  a Mirisch-Kappa  story  for 
United  Artists  release.  The  novel  by  Ian 
Stuart,  a nom  de  plume  for  Alistair  Mac- 
Lean,  author  of  “The  Guns  of  Navarone,” 
has  a screenplay  by  James  Clavell.  Maharis’ 
new  contract  with  Mirisch  calls  for  a non- 
exclusive three-picture  deal. 


ft 

“The  Aerialist,”  a half-hour  subject  with 
a circus  background,  is  being  filmed  in 
Europe  by  Ted  Taylor  for  theatre  and 
television  release  by  Paramount  Pictures 
as  an  entertainment  short  which  will  be 
used  to  promote  Samuel  Bronston’s  “Cir- 
cus World.”  The  latter  film  production 
is  the  source  of  the  material  being  edited 
for  the  short,  with  Ingrid  Hustudt,  Ger- 
man actress-acrobat,  featured  ...  A new 
version  of  “Rashomon”  for  Martin  Ritt 
and  MGM  will  be  prepared  by  producer 
Ronald  Lubin  who  goes  to  South  America 
at  the  invitation  of  the  president  of  Co- 
lombia, the  Hon.  Guillermo  Leon  Valencia, 
to  discuss  governmental  cooperation  in  the 
filming  of  “Simon  Bolivar”  ...  A Can- 
adian film,  “The  Littlest  Hobo,”  is  moving 
from  Canada  to  be  filmed  in  the  United 
States.  Canamac  Pictures,  Ltd.  is  the  group 
making  the  move. 


“Kitten  With  a Whip”  will  have  Ann- 
Margret  portraying  her  first  highly  dra- 
matic role  of  a girl  who  wields  a whip 
over  a married  man  because  he  once  tried 
to  help  her.  Edward  Muhl,  Universal  vice- 
president  in  charge  of  production,  signed 
the  star  for  the  novel  by  Wade  Miller  . . . 
Another  top  deal  by  the  lot  was  the  sign- 
ing of  Neman  Jewison,  director,  to  handle 
the  Rock  Hudson-Doris  Day  comedy,  “Send 
Me  No  Flowers, ” following  the  success  of 


his  work  in  “The  Thrill  of  It  All.”  Harry 
Keller  will  produce  and  Marty  Melcher 
will  act  as  executive  producer  on  the  Julius 
Epstein  screenplay,  based  on  the  Broad- 
way play.  Jewison  currently  is  doing  the 
Judy  Garland  television  series. 


Milt  Ebbins  of  Chrislaw  Productions  has 
scheduled  six  films  over  the  next  four 
years,  at  the  budget-level  of  “Johnny  Cool,” 
with  United  Artists  as  distributors.  “Surf’s 
Up”  is  next  on  the  schedule  with  “The 
Major  and  the  Private,”  starring  Chris- 
law’s  Peter  Lawford  and  Tracemark  Pro- 
ductions’ Sammy  Davis  jr.,  to  go  before  the 
cameras  in  March  of  next  year  . . . “Teen- 
Age  Party  Crashers”  by  Liam  Sullivan  is 
being  discussed  in  Philadelphia  offices  of 
Bob  Marcucci’s  Chancellor  Films  for  pos- 
sible production  . . . Another  party  title, 
this  time,  “The  Wild  Party,”  will  be  made 
by  a local  producing  firm,  WILBO  Pro- 
ductions, Inc.  The  firm  is  composed  of 
Robert  L.  Bogle,  president;  Donald  L.  Wil- 
son, vice-president-secretary  and  Nole  Ed- 
wards, treasurer. 

ft 

Walt  Disney  snared  one  of  television’s 
creative  crew  with  the  signing  of  Fletcher 
Markle  to  direct  “The  Incredible  Journey,” 
which  was  completed  by  Cangary  Produc- 
tions, Ltd.,  and  will  use  his  services  in  an 
unnamed  vehicle  now  being  prepared. 
Markle,  though  still  young,  grew  up  in 
the  early  creative  years  of  live  television, 
with  Studio  One,  and  other  top  shows  . . . 
Irving  Berlin  and  Arthur  Laurents  step 
up  the  pace  on  “Say  It  With  Music”  as 
both  get  together  in  Hollywood  after  work- 
ing in  New  York.  Berlin  returned  from 
London  where  he  attended  the  marriage  of 
his  daughter  . . . “There  Ought  to  Be  a 
Pony,”  will  be  John  T.  Kelly’s  new  assign- 
ment when  he  moves  over  to  Columbia, 
where  Arthur  Kramer  inked  him  to  handle 
the  script.  The  writer  is  presently  handling 
“Rage  to  Live”  for  Mirisch. 


“Robinson  Crusoe  on  Mars,”  a way-out 
production,  will  be  filmed  as  a Schenck- 
Zabel  Productions-Paramount  feature  for 
Paramount  release.  Aubrey  Schenck  and 
Edwin  F.  Zabel  have  checked  into  the 
Marathon  Street  lot  for  pre-production 
with  Byron  Haskin  assigned  to  direct  the 
script  by  lb  J.  Melchior,  former  science 
editor  of  Life  Magazine.  As  indicated  by 
the  title,  based  on  the  Daniel  Defoe  novel, 
a shipwrecked  mariner  transfers  the  lonely 
man’s  problems  to  outer  space,  with  the 
added  loneliness  of  that  locale.  According 
to  space  scientists,  the  script  is  said  to  be 
entirely  plausible  and  feasible. 


Donald  Kerr  celebrated  his  38-year 
career  as  a motion  picture  actor  with  a 
portrayal  of  a happy,  inebriated  New 
Yorker,  in  Martin  Manulis’  “The  Out-of- 
Towners”  . . . Lois  Nettleton,  who  appears 
with  Keir  Dullea  in  “Mail  Order  Bride,” 
plays  the  title  role  in  “The  Guilt  of  Molly 
Kane,”  a dramatic  story  of  a nurse  who 
faces  a complex  personal  problem  . . . Out 


at  the  Culver  City  MGM  lot,  both  Gloria 
Swanson  and  Barbara  Stanwyck  will  be 
working  on  the  “World’s  Greatest  Show- 
man,” the  Cecil  B.  De  Mille  tribute  . . . 
A six -year -old  girl  Kimberly  Jean  Block 
in  Houston,  Tex.,  celebrates  her  birthday 
with  her  entry  into  the  Hollywood  scene 
as  the  daughter  of  Steve  McQueen  and 
Lee  Remick  in  “The  Traveling  Lady.” 
Pakula -Mulligan  will  do  the  picture  for 
Columbia  release  . . . Columbia  signed 
George  Segal  to  a multiple-picture  con- 
tract extending  over  a period  of  years. 
Currently  on  the  lot  in  a starring  role  for 
“The  New  Interns,”  he  is  a John  Garfield- 
Humphrey  Bogart  type. 


Walt  Disney  has  taken  an  option  on 
Sid  Fleishman’s  original,  “By  the  Great 
Horn  Spoon,”  for  a full-length  feature  . . . 
The  rough  cut  of  Bob  Hope’s  “A  Global 
Affair,”  at  MGM  has  been  turned  over  by 
Hall  Bartlett  to  the  lab  for  printing  while 
Dominic  Frontiere  is  composing  the  musi- 
cal score.  Dorcas  Cochran  is  writing  the 
lyrics  for  three  individual  songs  to  be  used 
in  the  production  . . . Producer  Robert 
Angus  has  taken  an  option  on  a new  novel 
by  Yael  Lotan,  21 -year-old  Israeli  au- 
thoress. In  a deal  set  by  the  Frank  Cooper 
Agency,  the  story,  titled  “The  Other  I,” 
will  be  scheduled  as  Angus’  next  produc- 
tion. He  last  produced  “Whistle  Down  the 
Wind,”  starring  Hayley  Mills. 


With  the  scripters:  Agency  man  Peter 
Thomas  finalized  the  deal  for  one  of  his 
clients,  James  Lee  Barrett,  to  screenplay  a 
novel  for  production  by  Alan  Brown  at  the 
Universal  lot.  Titled  “Miss  Jude,”  it  was 
written  by  H.  DeVere  Stacpoole.  The  Mills 
family,  Hayley  and  John,  are  set  for  starring 
roles  . . . Richard  Breen  was  set  by  pro- 
ducer Arthur  Loew  jr.  to  write  the  screen- 
play on  Universal’s  “Under  No  Flag.”  an 
original  adventure-drama  by  Harold  Jack 
Bloom  . . . Ivan  Tors’  next  feature  film, 
“Birds  Do  It,”  will  be  written  by  James 
Komack.  It  concerns  the  whimsical  idea, 
based  on  scientific  fact,  according  to  the 
producer,  that  man  can  fly;  it  doesn’t  men- 
tion the  source  of  power  for  the  feat  . . . 
Krainarsky-Cash  Productions  is  the  name  of 
the  new  company  of  Jack  Cash  and  David 
Kramarsky.  Plans  have  been  drawn  for  three 
films.  “Dino,”  the  Sal  Mineo  picture,  was 
part  of  a coproduction  deal  of  Kramarsky 
some  time  ago  . . . Cinerama  has  assigned 
Ray  Bradbury  to  write  the  story-line  nar- 
rative for  “The  Pioneer  Spirit,”  filmed  ex- 
hibit in  preparation  at  Cinerama’s  Redwood 
facility  for  the  U.S.  Pavilion  at  the  New 
York  World’s  Fair.  Bradbury  will  work  with 
Jeremy  Lepard,  creative  director  for  Cine- 
rama on  the  two-and-a-half  million  presen- 
tation . . . Dick  Bernstein  has  snagged 
Lee  Bradley  under  a non-exclusive  pact  to 
work  in  the  “Fatty  Arbuckle  Story,”  the 
Crown  International  release  to  be  made  by 
Bern-Field  Productions,  with  starting  date 
set  for  November  . . . Writer  John  T.  Kel- 
ley, now  writing  “A  Rage  to  Live,”  screen- 
play of  the  John  O’Hara  novel,  will  go  into 
production  upon  completion  of  the  writing 
stint,  under  J.  T.  K.  Productions,  Inc.  His 
own  story,  “Ninth  Floor  of  the  Plaza,”  has 
been  chosen  for  his  starter  . . . From  the 
mysterious  to  the  past  is  the  path  of  Paul 
Mason,  story  consultant,  who  has  exited 
Revue  to  work  on  his  screenplay,  “Medea,” 
which  he  will  coproduce  in  its  actual  loca- 
tion, Greece. 
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Warner  Eastern-Central 
Divisions  Meet  in  N.Y. 

NEW  YORK — Warner  Bros,  held  a com- 
bined eastern-central  divisional  sales  meet- 
ing at  the  New  York  Hilton  Hotel  Thursday 
and  Friday  (17,  18)  with  Morey  “Razz” 
Goldstein,  vice-president  and  general  sales 
manager,  presiding  to  discuss  the  five- 
month  “Winners  From  Warners”  sales 
drive  and  the  forthcoming  releases  in  the 
drive.  These  pictures  are  “Rampage,”  an  Oc- 
tober release;  “Mary,  Mary”  and  “Palm 
Springs  Weekend,”  for  November”  and 
“4  for  Texas,”  “Dead  Ringer"’  and 
“America,  America,”  for  December  and 
early  1964  release. 

Joining  Goldstein  at  the  meeting  were 
Larry  Leshansky,  coordinator  of  field  sales 
activities;  Ralph  Iannuzzi,  playdate  de- 
partment and  circuit  sales  manager;  Jules 
Lapidus,  eastern  division  sales  head;  Grover 
Livingston,  central  division  sales  manager, 
and  Sam  Keller,  supervisor  of  branch  op- 
erations. 

Branch  managers  on  hand  were  A1  Blum- 
berg  of  New  York;  Ben  Bache  of  Wash- 
ington, William  G.  Mansell  of  Philadel- 
phia; William  Kumins,  Boston;  H.  L. 
Gaines,  Albany;  Angelo  Lombardi,  New 
Haven;  A1  Kolinski,  Buffalo;  A.  Duren, 
Cincinnati;  William  Twigg,  Cleveland;  H. 
J.  Morrison,  Detroit;  C.  A.  Blakely  of  In- 
dianapolis and  William  H.  Lange  of  Pitts- 
burgh. 

The  New  York  meeting  is  the  second  of 
a series  of  Warner  Bros,  regional  meetings, 
following  one  held  in  Los  Angeles.  Chicago 
and  Toronto  meetings  will  be  held  later. 


Book  Review 

THE  CLEOPATRA  PAPERS,  A Private 
Correspondence,  by  Jack  Brodsky  and 
Nathan  Weiss  (Simon  and  Schuster,  New 
York— $3.95). 

Making  this  private  correspondence  pub- 
lic can  have  but  one  purpose — to  capitalize 
on  the  morbid  interest  of  the  public  in  the 
private  lives  (and  loves)  of  the  major  stars 
of  a current  motion  picture  of  epic  pro- 
portions. That  it  also  makes  public  the 
behind-the-scenes  business  transactions  of 
one  of  the  major  film  production  com- 
panies going  through  financial  difficulties 
puts  it  on  the  level  of  backstairs  gossip. 

Briefly,  the  book  consists  of  letters  and 
telegx-ams  exchanged  by  these  two  former 
publicists  for  20th  Century-Fox,  one  in 
Rome  on  the  “Cleopatra”  sets  and  the 
other  in  the  New  York  office.  They 
switched  locations  once  so  both  were 
caught  up  in  the  early  attempts  to  prevent 
the  Burton-Taylor  scandal  from  making 
headlines. 

Just  to  show  they  are  big  boys  now  and 
won’t  get  their  mouths  washed  out  with  soap, 
they  use  uninhibited  language  of  the  gut- 
ter variety — explaining  in  the  preface  that 
this  is  the  way  they  communicate.  More- 
over, they  attribute  more  of  the  same  to 
both  Elizabeth  and  Richard,  by  direct 
quote. 

Brodsky  and  Weiss  insist  “Cleopatra”  is 
the  greatest  motion  picture  of  its  time — in 
spite  of  or  because  of — but  for  industry 
readers,  there  is  little  here  that  has  not 
been  better  reported  in  trade  papers.  And 
members  of  the  general  public  will  have  to 
wade  through  a lot  of  dreary  detail  to  find 
the  dirt  for  which  they  were  looking. 

— VWS 


LETTERS 


An  Extremely  Practical  Service' 

We  greatly  value  the  pressbooks  appearing 
in  Boxoffice.  These  form  a part  of  our 
pre-selling  and  pre-planning  sessions  and 
are  included  in  our  digest  of  campaign 
material  circulated  in  the  field. 

We  find  these  pressbook  inserts  not  only 
unique,  but  extremely  practical  for  our  pur- 
poses. 

We  urge  you  and  encourage  you  to  con- 
tinue this  service  which,  along  with  the 
many  other  valuable  departments  of  Box- 
office  cause  us  to  look  forward  each  week 
to  the  publication’s  arrival. 

ROBERT  W.  SELIG 

Vice-president 
in  charge  of  operations 
National  General  Corp. 

Beverly  Hills,  Calif. 


The  Red  Lining  in  TV  Clouds' 

To  Ralph  J.  Erwin,  business  analyst, 
Tulsa,  Okla. 

Your  seven  paragraph  analysis  appear- 
ing in  Boxoffice,  Oct.  7,  is,  indeed,  (for- 
give me)  in  the  “kindergarten”  stage  . . . 
and  may  lead  some  exhibitors  astray  . . . 
as  well  as  to  whet  the  appetites  of  some 
distributors  to  “UN-Load”  more  “Batches” 
of  their  back-logues  to,  our  ill-named  com- 
petitors, TV. 

Now,  of  course,  I must  unfold  my  simple 
contentions  why  your  “Analysis”  is  of  the 
“kindergarten”  variety  and  is  off  course  by 
two  body  blows! 

You  fell  by  the  wayside,  when  you  stated 
that  TV  will  finally  run  out  of  product  and 
we,  the  exhibitors,  will  hold  them  in  our 
bare  hands  for  mercy!  Could  you  believe 
the  OLD  re-runs  would  again  be  NEW  to 
some  odd  millions!  . . . who  have  reached 


RKO  Merchandising  Meet 
For  'Sammy  Lee'  Dates 

NEW  YORK  — RKO  Theatres  held  a 
merchandising  meeting  of  New  York  di- 
vision managers,  district  managers  and 
managers  Friday  (11)  to  help  launch  the 
campaign  for  “The  Small  World  of  Sammy 
Lee,”  which  will  open  October  30  on  the 
entire  RKO  metropolitan  circuit.  The  pic- 
ture, which  recently  completed  an  eight- 
week  first  run  at  the  Sutton  Theatre,  is 
distributed  by  Seven  Arts. 

Matty  Polon,  vice-president,  presided  at 
the  meeting,  during  which  the  advertising 
and  publicity  staff  discussed  all  aspects 
of  the  campaign,  placing  the  emphasis 
on  making  Sammy  Lee  a household  word 
by  the  time  the  film  opens.  Anthony  New- 
ley,  star  of  the  current  Broadway  hit, 
“Stop  the  World,  I Want  to  Get  Off,”  who 
plays  the  title  role  in  the  film,  addressed 
the  group. 

Others  on  hand  included  Harry  Man- 
del,  president  of  RKO  Theatres,  and  Ed- 
ward S.  Feldman,  vice-president  in  charge 
of  advertising  and  publicity  of  Seven  Arts. 
Feldman  has  named  Dick  Richman  to 
join  Seven  Arts’  publicity  staff  as  ex- 
politation  representative  for  “Sammy  Lee” 
to  work  with  exhibitors  across  the  country. 

After  the  meeting,  Feldman  announced 
cash  prizes  for  the  RKO  theatre  managers 
who  put  on  the  best  campaign. 


(Letters  must  be  signed.  Names  withheld  on  reauest) 


the  age  for  re-runs!  ...  as  well  as  repeats 
shifted  to  different  schedules  of  time  to 
get  the  millions  of  viewers  missing  the 
first  runs!  ...  on  and  on!  . . . “The  Bells 
of  St.  Mary’s”  to  my  knowledge  re-run 
eight  times  in  the  Los  Angeles  area  in  just 
three  years!  . . . Multiply  the  back-logues 
by  just  eight,  see  the  totals! 

You  fell  by  the  wayside,  when  you  inex- 
cusably omitted  and  “analyzed”  the  mat- 
ter Of  ADMISSION  COST!  . . . Well,  Mr. 
Erwin,  here  is  my  simple  analysis,  please 
read  on — 

ERWIN’S  DOUGHNUT  SHOP  (on  First 
Street,  Any  Town) — you  hang  a banner 
out  front:  SPECIAL  TODAY!  DOUGH- 

NUTS & COFFEE,  30c;  too,  you  have  pretty 
girl  waitresses,  or  ushers,  (if  you  still  can 
afford  them)  air-conditioning,  clean  rest 
rooms  and  many  other  facilities,  etc. 

— and  me,  right  across  the  street!  ZIM- 
MERMAN’S DOUGHNUT  SHOPPE,  my 
banner  reads,  SPECIAL  TODAY!  DOUGH- 
NUTS & COFFEE— FREE!  WILL  ALSO 
DELIVER  INTO  YOUR  HOME  FREE ! 
FREE!  FREE! 

Now,  come,  come,  Mr.  Erwin,  how  far 
would  your  ANALYSIS  allow  you  to  stay  in 
business? 

Now,  please,  don’t  retort  by  simply  say- 
ing, “The  Zimmerman’s  Doughnuts  are 
OLD  and  will  give  you  indigestion”! — WELL, 
the  beloved  public  is  eating  these  “OLD 
DOUGHNUTS”  because  the  “OLD  DOUGH- 
NUTS” built  Palatial  Theatres,  made  Great 
Stars,  and  most  of  the  folks  didn’t  see  them! 
. . . AND  FOR  FREE! — Well,  as  the  grape- 
fruit sorter  said,  “I  QUIT — decisions — de- 
cisions— decisions  and  ANALYSIS.” 

HENRY  ZIMMERMAN 

Comfort  Theatre, 

Comfort,  Texas. 


Alexander-F  ord-duPont 
To  Release  9 Films 

HOLLYWOOD  — Alexander-Ford-du- 
Pont,  newly  formed  motion  picture  organ- 
ization, announces  that  seven  properties, 
representing  a total  expenditure  of  $3,000,- 
000,  have  been  acquired  during  its  first 
nine  weeks  of  operation.  According  to  Alex 
Alexander,  executive  vice-president,  AFD 
is  preparing  release  schedules  for  “All 
About  Love,”  “Navajo  Run,”  “Storm  Over 
Silver  Peak”  and  “Ken  Curtis  Songs,” 
series  of  half-hour  TV  films  featuring  Sons 
of  the  Pioneers.  The  newest  production 
acquired  for  world  release  by  AFD  is 
“Nightmare  in  the  Sun.” 


Arvid  Griffin  to  Manage 
MGM's  British  Studios 

LONDON — Arvid  Griffin  has  been  ap- 
pointed managing  director  of  the  British 
studios  of  Metro-Goldwyn-Mayer.  Since 
the  resignation  of  Matthew  Raymond  in 
December  1961,  the  post  of  managing  di- 
rector has  been  vacant. 

Griffin  has  been  with  MGM  in  the 
United  States  since  1935  and  had  served 
in  various  executive  capacities  at  the  Cul- 
ver City  studios.  He  joined  the  British  arm 
of  the  company  in  June  of  this  year. 

Lawrence  P.  Bachmann  will  continue  as 
executive  producer  of  MGM’s  British  pro- 
ductions. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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g§  Arturo's  Island  (MGM) 

125 

60 

100 

70 

125 

96 

Balcony.  The  (Cont'l) 

140 

200 

195 

200 

125 

175 

130 

95 

150 

125 

115 

190 

200 

157 

||  Battle  of  the  Worlds  (Topaz) 

110 

85 

100 

95 

90 

96 

!;|  Beach  Party  (AIP) 

170 

150 

250 

200 

135 

160 

170 

125 

150 

90 

115 

120 

145 

200 

175 

157 

|§  Caretakers.  The  (UA) 

175 

200 

100 

125 

125 

100 

120 

180 

150 

125 

100 

125 

85 

132 

||  Castilian,  The  (WB) 

90 

105 

100 

95 

95 

80 

95 

70 

135 

90 

96 

gf  Condemned  of  Altona,  The  (20th-Fox) 

160 

120 

135 

95 

90 

115 

120 

130 

75 

100 

75 

no 

100 

125 

140 

90 

m 

Dime  With  a Halo  (MGM) 

100 

200 

120 

100 

90 

90 

117 

§1  Drums  of  Africa  (MGM) 

135 

125 

85 

65 

100 

85 

90 

100 

80 

95 

75 

100 

60 

92 

|g  Duel  of  the  Titans  (Para) 

105 

150 

150 

90 

150 

130 

100 

115 

100 

170 

126 

8V2  (Embassy) 

130 

200 

120 

195 

250 

325 

225 

210 

275 

300 

250 

225 

160 

225 

200 

219 

::::£ 

||  For  Love  or  Money  (Univ) 

130 

130 

125 

150 

200 

135 

275 

75 

300 

110 

100 

165 

175 

135 

135 

150 

70 

151 

gg  Gidget  Goes  to  Rome  (Col) 

170 

125 

100 

110 

125 

245 

100 

150 

100 

175 

100 

175 

175 

150 

143 

|g  Haunted  Palace,  The  (AIP) 

145 

150 

90 

160 

100 

150 

100 

105 

no 

125 

150 

126 

if  Haunting,  The  (MGM) 

150 

140 

200 

95 

80 

230 

200 

110 

175 

170 

100 

190 

105 

.125 

90 

144 

1 Hootenanny  Hoot  (MGM) 

215 

100 

100 

80 

100 

90 

90 

105 

150 

60 

109 

||  Irma  La  Douce  (UA) 

400 

300 

225 

160 

400 

190 

300 

150 

320 

300 

350 

250 

200 

260 

200 

170 

200 

257 

|i|  Island,  The  (Zenith) 

110 

175 

160 

125 

100 

100 

90 

185 

131 

f|  Johnny  Cool  (UA) 

125 

200 

100 

100 

150 

135 

§f  King  Kong  vs.  Godzilla  (Univ) 

150 

175 

170 

175 

110 

250 

135 

100 

205 

125 

120 

156 

H Kiss  of  the  Vampire  (Univ) 

130 

100 

80 

90 

90 

98 

1 Long  Day's  J'n'y  Into  Night  (Embassy) 

150 

300 

200 

175 

250 

110 

150 

100 

220 

150 

100 

180 

100 

200 

300 

179 

% Main  Attraction,  The  (MGM) 

115 

125 

100 

90 

115 

115 

90 

65 

100 

90 

100 

70 

80 

75 

95 

f|  Marilyn  (20th-Fox) 

135 

75 

75 

105 

90 

150 

90 

100 

120 

104 

f|  Murder  at  the  Gallop  (MGM) 

155 

210 

135 

195 

150 

100 

150 

200 

162 

H Of  Love  and  Desire  (20th-Fox) 

75 

75 

115 

90 

120 

90 

125 

250 

118 

;i|  Shock  Corridor  (AA) 

135 

125 

70 

100 

75 

145 

160 

116 

|f  Stripper,  The  (20th-Fox) 

100 

160 

150 

150 

110 

125 

125 

250 

110 

120 

100 

90 

105 

150 

100 

150 

100 

no 

128 

Sword  of  Lancelot  (Univ) 

125 

95 

60 

125 

65 

90 

90 

93 

Terror,  The  (AIP) 

100 

145 

125 

100 

100 

100 

150 

100 

no 

114 

gf  30  Years  of  Fun  (20th-Fox) 

100 

105 

150 

100 

135 

80 

100 

100 

109 

gf  This  Sporting  Life  (Cont'l) 

175 

165 

205 

125 

90 

125 

90 

130 

195 

200 

150 

H 

Three  Fables  of  Love  (Janus) 

90 

115 

80 

140 

90 

103 

If  3 Stooges  Around  W'ld  in  Daze  (Col) 

170 

80 

150 

105 

70 

90 

111 

| Thrill  of  It  All.  The  (Univ) 

150 

200 

250 

250 

275 

210 

190 

200 

220 

175 

225 

200 

200 

200 

210 

210 

150 

190 

206 

||  Ticklish  Affair,  A (MGM) 

130 

120 

150 

90 

75 

100 

105 

125 

100 

80 

150 

95 

90 

90 

no 

95 

100 

150 

109 

f|  Toys  in  the  Attic  (UA) 

200 

175 

230 

90 

150 

115 

150 

170 

175 

175 

100 

140 

200 

120 

156 

1 V.LP.s,  The  (MGM) 

190 

275 

200 

225 

200 

300 

150 

155 

400 

200 

300 

250 

170 

200 

225 

125 

185 

300 

225 

225 

| Wall  of  Noise  (WB) 

110 

135 

115 

90 

75 

75 

105 

100 

100 

90 

80 

80 

100 

70 

90 

130 

80 

96 

Y/f  m 

H Winter  Light  (Janus) 

85 

105 

90 

110 

no 

175 

300 

139 

^ Wives  and  Lovers  (Para) 

100 

200 

160 

70 

100 

100 

130 

170 

100 

105 

160 

90 

135 

125 

p Young  and  the  Brave,  The  (MGM) 

100 

100 

100 

100 

95 

80 

70 

100 

93 
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TOP  HITS 


OF 


THE  WEEK 

Indivio  al  runs,  not  an  average. 
Listings  are  confined  to  opening 
week  figrres  on  new  releases  only. 


Long  Day's  Journey  Into  Night  (Embassy) 
Kansas  City  300 

V.I.P.s,  The  (MGM) 

Memphis  300 

Boston  275 

Milwaukee  250 

Detroit  155 

mmmm 


3.  New  King  of  Love,  A (Para) 

Los  Angeles  220 

Memphis  190 

4.  Tom  Jones  (Lopert) 

New  York  200 

5.  Hootenanny  Hoot  (MGM) 

Portland  150 

6.  Johnny  Cool  (UA) 

New  York  150 


mmmsmmm 


Jim  Nicholson,  AIP,  Joins  Omaha's 
Business  Jubilee  Celebration 


Meyer  Stern,  dean  of  the  movie  industry  in  the  Omaha  territory  and  one  of 
American  International  Pictures’  earliest  distributors,  entertained  James  Nichol- 
son, former  Omahan  and  co-founder  of  AIP,  at  a cocktail  dinner  in  connection 
with  Omaha’s  Golden  Jubilee  of  Retailing.  From  left  at  the  head  table:  Mrs.  Stern, 
Mrs.  Nicholson,  Nicholson,  Stern,  honor  guest  Peter  Lorre,  Mrs.  James  Dworak 
(wife  of  the  Omaha  mayor  who  made  Lorre  an  honorary  citizen  of  the  city) , Ralph 
Blank,  circuit  operator,  and  Mrs.  Blank.  In  the  foreground  around  the  table  are 
(left  to  right)  Don  and  Justin  Stern,  sons  of  Meyer  Stern,  Mr.  and  Mrs.  Danico, 
Davenport,  Iowa,  exhibitors  (back  to  camera),  and  Frank  Rubel,  Central  States 
circuit,  Des  Moines. 


Newspaper  Censorship 
Brings  Maco  Ad  Move 

MINNEAPOLIS — Minnesota  Amusement 
Co.  ad  director  Ev  Seibel  announced  this 
week  that  the  circuit  is  switching  a larger 
portion  of  its  theatre  advertising  to  radio 
and  television  due  to  increasingly  “arbi- 
trary and  unreasonable”  censorship  of  mo- 
tion picture  advertising  in  the  Minneapolis 
Star  and  Tribune  newspapers. 

The  change  in  media  has  been  accom- 
plished with  no  drop  in  theatre  attendance, 
and  in  some  instances  comparison  with  St. 
Paul  houses  utilizing  full  newspaper  cover- 
age has  disclosed  increased  patronage. 

Censorship  of  Maco’s  campaign  for  UA’s 
“Toys  in  the  Attic”  by  the  Cowles-owned 
dailies  was  the  last  sti’aw,  accoi'ding  to 
Seibel,  and  all  advertising  on  the  flick, 
which  gi’ossed  above  expectations  in  its 
first  week  at  the  State  Theatre,  was 
shifted  to  radio  and  TV. 

The  two  Mill  City  papei’s  have  a history 
of  blue-pencilling  movie  advertising  reach- 
ing back  several  years,  but  Seibel  believes 
the  policy  has  become  unreasonably  rigor- 
ous in  recent  months. 


Lido  Theatre  Relighting 
Delights  Arlington  Folks 

ARLINGTON,  MINN. — Reopening  of  the 
local  Lido  Theatre,  after  many  townspeo- 
ple had  resigned  themselves  to  living  in  a 
theatreless  community,  was  widely  wel- 
comed by  youngsters  and  their  parents 
aUke.  The  editor  of  the  Arlington  Enter- 
prise contributed  his  enthusiasm  to  the 
occasion  in  this  editorial: 

After  a shutdown  of  nearly  five  months, 
the  announcement  of  the  reopening  of  the 
Lido  Theatre  here  caused  more  than  a mild 
stir  with  everybody  (especially  the  young- 
sters) eager  to  have  our  hometown  theatre 
back  in  operation  again. 

There’s  something  about  going  to  a show 
that  the  TV  sets  will  never  replace — the 
big  screen  with  its  brilliant  color,  the  smell 
of  popcorn  that  seems  to  taste  just  a litt’e 
better  than  at  home.  Movies  are  not  dead 
and  the  little  TV  set  just  isn’t  a suitable 
replacement. 

We  are  foi'tunate  to  have  citizens  in  our 
city  with  the  courage  and  faith  in  the  pub- 
lic to  venture  into  this  sizeable  investment. 

When  most  theatres  close  in  smaller 
cities  and  towns,  it  is  usually  for  keeps 
and  the  buildings  are  converted  for  other 
purposes.  We  ai’e  fortunate  to  have  a sec- 
ond chance  to  keep  our  theatre. 

So  first  chance  you  get  load  mom  and 
the  kids  in  the  car  and  head  for  an  enjoy- 
able evening  at  the  movies. 

Responsible  for  giving  Arlington  a sec- 
ond chance  to  keep  its  theatre  are  Mr.  and 
Mrs.  Ralph  Soeffker  sr.,  local  residents, 
who  purchased  the  building  and  business 
from  Melvin  Ehlers.  Mrs.  Soeffker  is  in 
chai'ge  of  actual  opex-ation  of  the  theati’e. 


Leases  Hillsboro  Trail 

HILLSBORO,  N.D.— Claude  Porterville, 
Finley  exhibitor,  has  leased  the  local  Ti-ail 
Theatre  from  Orville  Overmoe  and  im- 
mediately began  preparing  it  for  reopening. 
Porterville,  owner  of  the  Finley  Theatre, 
said  that  he  will  book  programs  for  the 
Trail  for  each  evening  except  Monday  and 
Tuesday. 


OMAHA — Movies  and  movie  personali- 
ties played  a major  role  as  Omaha  com- 
pleted the  first  week  of  its  Golden  Jubilee 
of  Retailing  celebration.  Among  the  film 
industry’s  contributions  to  the  jubilee, 
termed  by  chairman  Morris  Miller  as  “the 
biggest  celebration  this  area  has  seen  in 
more  than  50  years,”  were: 

The  return  of  an  Omahan,  James 
Nicholson,  president  and  co-founder  of 
American  International  Pictures,  as  a guest 
of  the  jubilee  and  one  of  the  feature 
attractions. 

The  attendance  of  Peter  Lorre,  who  gave 
hours  of  his  time  in  personal  appearances 
and  intei-views,  making  it  possible  for 
thousands  of  Omahans  to  see  and  hear 
him. 

The  premiere  of  “X — the  Man  With  the 
X-Ray  Eyes”  at  the  Admiral,  Chief  and 
Skyview  theatres. 

The  assistance  of  innumerable  persons  in 
the  movie  industry  in  the  Omaha  trade 
area  which  added  glamor,  zing  and  show- 
manship know-how,  and  contributed 
gi-eatly  to  the  success  of  the  two-week  pro- 
gram. 

Meyer  Stem,  AIP  distributor  for  this 
area,  gave  a party  for  film  industry  per- 
sonnel which  was  attended  by  a number  of 
exhibitors  from  this  territory.  Mrs.  James 
Dworak,  acting  on  behalf  of  Mayor 
Dworak,  who  was  absent  from  the  city, 
made  Lorre  an  honorai’y  citizen  of  Omaha. 

Special  guests  at  the  Stern  dinner  were 
four  of  the  Navy’s  Blue  Angels:  Lt.  Comdr. 
Ken  Wallace;  Marine  Capt.  John  Kret- 
singer  and  lieutenants  George  Neal  and 
Robert  Cowles.  The  Blue  Angels  put  on 
their  jet  precision  flying  demonstration  at 
Eppley  Air  Field. 

Stei-n,  dean  of  the  movie  business  in  this 
section  of  the  Midlands,  paid  tribute  to 
American  International’s  Nicholson,  a 
former  Omaha  theatre  manager  who  came 
back  to  his  hometown  after  an  absence  of 


20  years.  With  him  was  his  wife,  former 
Omahan  Sylvia  Svoboda. 

“In  1954  Nicholson  came  into  the  pro- 
duction field  when  others  were  going  out. 
He  came  in  because  he  had  confidence  in 
the  industry,”  Stern  said.  “I  have  seen  big 
ones  come  and  big  ones  go,  but  never  have 
I seen  any  make  a mark  in  our  business 
like  his  company.  One  of  the  reasons  is 
that  Jim  was  willing  to  listen.  He  has  done 
to  the  industry  what  we’d  like  the  industry 
to  do  unto  us.” 

Nicholson  reflected  how  far  he  and  the 
fi’m  industi’y  have  come  since  he  entered 
the  business  in  the  late  1930s. 

“Back  in  1954  when  we  stai'ted  the  com- 
pany,” he  said,  “people  used  to  brag  about 
how  long  it  had  been  since  they  had  seen 
a film  in  a theatre.  The  motion  picture 
business  was  in  a bad  way,  several  film 
companies  folded  up  and  television  seemed 
to  have  taken  over. 

“Today  things  have  changed  consider- 
ably for  the  better.  In  fact,  it  seems  if 
you  haven’t  seen  ‘Cleopatra’  or  some  other 
big  pictui-e,  well,  you’re  just  not  ‘in.’  ” 

He  said  his  company  managed  to  occupy 
a void  in  the  industry  occupied  when  Re- 
public and  RKO  Pictures  went  out  of  busi- 
ness. American  International  stai’ted  with 
a fi’m  it  didn’t  own  completely  and  built 
up  a sales  force  to  promote  it. 

“I  believe  there’s  a new  espi’it  de  corps 
in  the  motion  picture  business,”  he  de- 
clared, “and  one  of  the  reasons  for  this  is 
the  vital  work  of  Darryl  Zanuck  (also  a 
former  Nebraskan) . 

“It  seemed  foolhai’dy,”  he  mused,  “to 
enter  the  production  end  when  we  did  but 
somehow  we  had  luck  and  timing  and  we 
kind  of  took  over  where  Republic  and  RKO 
left  off.  There  still  were  enough  theatres 
open  to  keep  the  business  going. 

“Today  we  make  and  distribute  our 
pictures  throughout  the  world,  though  we 
(Continued  on  next  page) 
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HORROR  IN  THEIR  HEARTS — You’d  never  guess  the  “smiling  five”  pic- 
tured above  actually  had  horror  in  their  hearts  when  a photographer  “shot”  them 
at  the  United  Artists  offices  in  Des  Moines.  The  “happy  occasion”  was  Sebastian 
Cabot’s  (center)  two-day  visit  promoting  UA’s  celluloid  terror  film,  “Twice  Told 
Tales.”  With  Cabot  are  (seated,  left).  Art  Stein,  Central  States  Theatre  Corp.,  and 
(standing),  John  Dugan,  UA  manager;  Charles  Legg,  Chief  Drive-In,  Estherville, 
and  Dick  Davis,  Pioneer  Drive-In,  Des  Moines.  Davis  and  Carl  McFarling,  RKO 
Orpheum  manager,  greeted  Cabot  at  the  airport. 


DES  MOINES 

Recording  to  reliable  sources,  the  Quad- 
Cities  area  is  being  considered  by  the 
Cooper  Foundation  as  the  site  of  a Cine- 
rama theatre.  Cooper  officials  have  been 
looking  over  the  Davenport-Rock  Island 
region  in  recent  weeks  and  reportedly  see  it 
as  a "very  good  area  for  Cinerama.”  At 
present,  there  is  no  Cinerama  house  be- 
tween Omaha  and  Chicago,  and  Minne- 
apolis and  St.  Louis  . . . Universal  Manager 
R.  G.  Olson,  who  returned  from  his  firm’s 
big  New  York  sales  session  “gung-ho”  on 
upcoming  film  product,  reports  a pleasant 
meeting  with  stars  Cary  Grant  and  Tony 
Randall.  Ole  and  wife  Betty,  the  latter  a 
Paramount  staffer,  planned  a week’s  vaca- 
tion with  visits  to  Cedar  Rapids  and 
Davenport  . . . Residents  of  Laurens  have 
been  exploring  the  possibility  of  reopening 
the  Laurens  Theatre  as  a community 
venture. 

Special  “Cleo”  promotion  was  geared  to 
Iowa’s  school  teachers,  in  session  at  Des 
Moines  October  17-19.  The  Ingersoll  The- 
atre shifted  its  midweek  matinee  from 
Wednesday  to  Thursday  to  accommodate 
the  schoolmarms.  In  addition,  letters  went 
out  to  school  superintendents,  handbills 
were  handed  the  teachers  upon  arrival  at 
Des  Moines  hotels,  and  signs  were  posted  at 
the  Vets  Auditorium,  scene  of  the  state 
convention.  With  the  only  Iowa  showing 


Take  A 
Tip  From 
Santa 


Merchants' 
Holiday 
Greeting 
Manual 
, Ready  Now 


Start  Selling 

Merchant  Holiday 
Greeting  Trailers  Early 

START  SELLING  TODAY,  YOU'LL  BE  GLAD  YOU  DIO 
for  Speed  And  Quality  Order  from  Dependable 


1327  S.  WABASH 


3Unutck 


CHICAGO  5,  ILL. 


SOMETHING  NEW  FROM  FILMACK  Merchants  Christmas 
Trailers  Photographed  On  Beautiful  Holiday  Greeting  Cards 


of  “Cleo”  on  the  Ingersoll  screen  here,  and 
with  teachers  coming  from  all  schoolrooms 
in  the  state,  the  theatre  management  left 
no  stone  unturned. 

On  October  21,  22,  the  Varsity  Theatre 
here  will  replay  “A  Raisin  in  the  Sun,” 
with  two  showings  each  evening.  The  Con- 
gress for  Racial  Equality  (CORE)  is  spon- 
soring the  thought-provoking  movie,  with 
tickets  $2  each  . . . Senor  Leon  Doherty 
played  the  role  of  host  and  “interpreter” 
for  Pancho,  “Little  Boy  Blue’s”  monkey 
friend  during  the  stay  here  of  Pancho  and 
his  Spanish -speaking  manager,  Oreste 
Canestrelli.  Doherty,  manager  of  the 
Paramount  Theatre,  may  have  split  a few 
Spanish  infinitives,  but  Leon  got  along 
“amigo”  with  the  Chimp. 

“Thanks,”  said  the  thieves  who  broke  into 
the  Bel-Air  Drive-In’s  concessions  build- 
ing at  Davenport  where  they  took  16  car- 
tons of  candy  and  eight  cartons  of  smokes. 
In  a note  left  for  the  management,  the  cul- 
prits added:  “But  next  time  leave  every- 
thing unlocked”  . . . Along  Filmrow,  the 
“flu  bug”  felled  Joyce  Brain  at  Paramount 
and  Lois  Lohr  at  Warners  . . . Back  on  the 
job  and  feeling  better  after  being  in  trac- 
tion for  an  ailing  disc  was  Sam  Rich  at 
Paramount.  Gladys  Dunahoo  of  UA  also 
was  off  the  sick  list  and  reporting  for  duty. 

Visitors  on  the  Row  included  Don  Smith 
of  the  Pioneer  circuit,  which  now  head- 
quarters at  Carroll,  and  Bill  Arts,  Carroll 
manager;  Glen  Lambert,  Monticello,  and 
Burton  Hood  of  Villisca  and  Massena  . . . 
Bernie  McCarthy  of  Parade  was  in  from 
St.  Louis  . . . Fred  Meyer  of  the  Humota 
Theatre  at  Humboldt  and  Bob  Davis  from 
Emmetsburg  were  in  on  business  with  Iowa 
United  . . . “That  Little  Old  Lady  From 
Dubuque,  long  the  symbol  of  provincialism, 
is  dead.  She  succumbed  to  mass  communi- 
cations.” These  words  were  spoken  here 
by  Joel  Chaseman,  producer  of  Steve 
Allen’s  TV  show.  Chaseman  stressed  that 
a midwest  farm  audience — has  the  same 
tastes  and  hunger  for  quality  as  the  sub- 
urbanites of  New  York  or  LA.  Wonder, 
would  many  (if  any)  midwest  exhibitors 
agree? 


Jim  Nicholson  Joins 
Omaha  Celebration 

(Continued  from  preceding  page) 
contract  out  our  distribution  of  films 
abroad.  The  situation  has  changed  tre- 
mendous’y  of  course  since  the  old  days. 
First  of  all,  there  was  the  enormous  impact 
of  the  drive-ins. 

“Then  you  had  the  release  of  a new  pic- 
ture not  just  in  a single  first-run  house 
downtown  but  also  in  many  theatres  around 
a town  at  the  same  time. 

“But  the  biggest  thing  in  theatres  to- 
day, I think,  can  be  found  in  the  new 
houses  being  built  into  shopping  centers, 
part  cularly  on  the  east  coast.  It  seems  as 
if  the  people  want  the  stores  to  follow  them 
into  their  new  neighborhoods — and  they 
want  the  theatres  to  do  this,  too.  Shop- 
p:ng  center  theatres  have  become  eminently 
successful  and  do  a large  afternoon  busi- 
ness, something  the  older  and  established 
theatres  have  had  trouble  doing  in  the 
past  few  years.  I think  we’ll  see  more  the- 
atres in  the  shopping  centers  in  the  years 
to  come.” 

Among  those  at  the  Stem  cocktail-din- 
ner were  Mr.  and  Mrs.  Ralph  Blank,  own- 
ers of  the  Admiral,  Chief  and  Skyview  The- 
atres in  Omaha.  Mr.  Blank  said  he  is  the 
only  exhibitor  in  the  world  to  play  all  of 
AIP  product. 


OJW_A_H_A 

0 E.  Bradshaw,  who  has  the  Hip  Theatre 
at  Gregory,  S.D.,  has  been  doing  a lot 
of  remodeling  and  figured  he  was  about 
at  the  reopening  point  but  had  to  delay  it 
because  his  new  carpeting  had  not  ar- 
rived. He  has  a new  snack  bar  and  other 
improvements.  Bradshaw  has  closed  his 
drive-in. 

Don  Gibson  has  reopened  his  Niobrara 
Theatre  at  Springview  on  a one-change-a- 
week  basis  . . . Ronnie  Connell  is  closing 
his  drive-in  at  Bassett  and  will  reopen  his 
conventional  Rock  Theatre  the  first  of  the 
month  . . . The  weather  has  been  great 
for  everybody  but  the  theatreman,  judging 
from  the  comments  coming  in  from 
throughout  the  territory.  The  balmy  Oc- 
tober weather  has  not  been  conducive  to 
inside  entertainment  and  the  drive-ins  are 
on  the  iffy  line  in  parts  of  the  area. 

Bill  Bradley,  the  enterprising  young  ex- 
hibitor at  Neligh,  and  his  poodle  dog  were 
awaiting  a blessed  event  last  week.  The 
mother-to-be,  bred  to  a champion,  is  ex- 
pecting her  litter  by  the  first  of  November 
. . . Pat  Halloran,  Buena  Vista  representa- 
tive in  this  region,  flew  to  California  last 
week  to  participate  in  a meeting  at  the 
Disney  studios  . . . Don  Hood,  exhibitor  at 
Ainsworth,  has  been  caught  up  in  the  fall 
harvesting  operations  and  helped  a neigh- 
bor put  up  silage. 

The  American  Legion  is  considering  re- 
opening the  theatre  at  Bonesteel,  S.D.  . . . 
Allan  Laird,  who  has  the  White  River  The- 
atre, was  among  the  hunters  participating 
in  the  opening  of  the  grouse  season.  The 
scattergun  enthusiasts  report  that  grouse 
are  plentiful  and  indications  are  there 
will  be  more  pheasants  than  usual  in  many 
parts  of  Nebraska  and  South  Dakota. 

Peter  Frederick  is  the  new  manager  of 


NC-2 


BOXOFFICE  ::  October  21,  1963 


the  Dundee  Theatre,  which  has  been  re- 
opened on  lease  from  the  Cooper  Founda- 
tion Theatres  by  Abbott  Swartz,  a Minne- 
apolis movie  distributor  in  partnership 
with  Bev  Mahon  as  the  Dundee  Theatre 
Co.  Mahon,  operator  of  the  Capri  and 
Varsity  theatres  in  Des  Moines,  said  the 
Dundee  will  be  similar  in  operation  to  the 
Varsity.  Frederick,  a native  of  Garner, 
Iowa,  is  only  21  but  he  says  he’s  a veteran 
of  nine  years  experience.  “I  went  to  work 
in  a Garner  theatre  when  I was  12  and  in 
the  eighth  grade,”  he  said.  He  was  man- 
ager of  the  Capri  and  Varsity  three  years 
and  asserts  he  has  some  new  ideas  he  hopes 
to  try  at  the  Dundee. 

Among  exhibitors  who  visited  Filmrow 
were  Nebraskans  Virgil  Kula,  Fullerton; 
Ben  Juracek,  Albion;  Art  Sunde,  Papillion; 
Sid  Metcalf,  Nebraska  City;  Phil  Lannon, 
West  Point,  and  Iowans  Arnold  Johnson, 
Onawa,  and  Vem  Brown,  Missouri  Valley. 

Andrew  H.  Talbol,  81 
Cedar  Rapids,  Dies 

CEDAR  RAPIDS  — Andrew  H.  Talbot, 
showman  whose  career  ran  the  full  course 
from  old  Wild  West  shows  to  the  wide- 
screen, died  recently.  He  was  81. 

Talbot  retired  in  1954,  after  managing 
the  RKO-Iowa  Theatre  here  for  more  than 
20  years.  During  that  time,  the  Iowa  often 
interrupted  its  movie  schedule  to  bring 
Broadway  roadshows  and  “live”  theatre  to 
residents  of  this  eastern  Iowa  city. 

Prompted  by  his  father-in-law,  Vernon 
C.  Seaver,  also  a showman,  young  Andy 
Talbot  launched  his  career  in  show  busi- 
ness in  1908.  One  of  his  early  jobs  was 
managing  the  Alcazar  Nickelodeon  in  Chi- 
cago, where  the  Morrison  Hotel  now  stands. 
For  a time  he  was  with  the  Seaver  Wild 
West  Show  and  presented  such  stars  as 
Tom  Mix  and  Annie  Oakley.  For  a num- 
ber of  years,  Talbot  booked  for  the 
Orpheum  circuit,  with  headquarters  in 
New  York.  In  1930,  he  returned  to  theatre 
managing,  first  in  Birmingham,  Ala.,  and 
later  in  Texas.  He  came  to  the  Iowa  The- 
atre here  in  1933.  He  was  a member  of  the 
Friars  Club  of  New  York  City. 

Survivors  are  his  wife,  the  former  Dot 
Seaver;  two  sons,  Jack  of  Cedar  Rapids 
and  Andrew  jr.,  of  San  Francisco,  two 
grandchildren  and  four  great-grand- 
children. 


Associated  Theatres, 
Dubuque,  Is  Dissolved 

DUBUQUE,  IOWA — Dissolution  of  As- 
sociated Theatres,  which  had  operated  the 
Grand,  Strand,  Orpheum  and  State  thea- 
tres here  for  a number  of  years,  became 
effective  October  1.  Under  the  new  setup, 
the  Grand  and  Strand,  owned  by  the  Grand 
Opera  House  Corp.,  return  to  their  original 
operators.  M.  J.  Dew-Brittain,  publicity 
director  for  all  four  theatres  under  the  As- 
sociated banner,  now  is  manager  of  the 
Grand  and  Strand. 

The  Orpheum,  owned  by  Dubuque  The- 
atre Corp.,  will  continue  to  be  operated  by 
James  and  Nick  Yiannias.  The  State,  pur- 
chased in  1953  by  the  Grand  Opera  House 
Corp.  and  operated  as  the  State  Theatre 
Co.,  will  be  operated  jointly  by  the  Grand 
and  Dubuque  corporations. 


LINCOLN 


Qne  of  the  city’s  three  drive-ins  has  re- 
duced its  schedule  to  a three-night 
weekend  for  the  fall-winter  season — the 
West  O.  This  coincided  more  with  mid- 
September  school  opening  than  the  advent 
of  cooler  weather  which  really  hasn’t  come 
yet  to  Lincolnland.  The  other  Dubinsky  local 
drive-in,  the  Starview,  and  the  84th  and  O 
are  still  running  every  night  every  week. 
A fulltime  schedule  also  holds  for  the 
Omaha  Brehm-Hruska  drive-ins — the  Q 
Twin,  the  84th  and  Center  and  the  Airport. 
Both  the  84th  and  O and  the  Starview  are 
shining  up  their  car  heaters.  Out  at  the 
former,  Manager  Dan  Flanagan  wrote  off 
a week’s  run  of  “The  Longest  Day”  with 
excellent  audiences. 

News  travels  Nebraska-way  from  Grand 
Junction,  Colo.,  that  the  Clayton  Cheevers 
have  welcomed  another  new  family  mem- 
ber— a baby  girl  this  time.  Clayton,  for 
years  in  the  theatre  business  here,  now 
jointly  manages  the  Cooper- Westmoreland 
theatres — the  Mesa,  the  Cooper  and  the 
Grand  Junction  drive-in  ...  No  more 
double  careers  for  Ramona  Zerr,  nighttime 
cashier  at  the  Varsity  for  the  past  five 
years.  She’s  holding  on  to  her  daytime  job 
as  a First  National  Bank  employe.  Taking 
her  ticket  office  job  at  the  Varsity  will  be 
a former  employe,  Linda  Rina. 

Variety  has  marked  Dean  Ziettlow’s  job  as 
Cooper  Foundation  city  manager  the  last 
week  or  two — all  because  of  the  Founda- 
tion’s cooperation  in  renting  the  Stuart 
Theatre  for  special  community  events. 
Dean  was  on  hand  for  the  Lincoln  Sym- 
phony’s first  concert  of  the  season  the 
first  of  the  month  and  again  on  the  8th 
when  the  Lincoln  General  Hospital  auxi- 
liary staged  its  first  big  benefit  show, 
“Fashion  Capitalized,”  with  both  after- 
noon and  evening  performances.  There 
were  dazzling  settings,  high  fashions,  young 
and  adult  models  and  the  governor’s  wife, 
Mrs.  Frank  Morrison,  as  production  ad- 
visor for  the  skit-studded  presentation. 

Walter  Jancke,  Nebraska  Theatres  city 
manager,  followed  the  University  of  Ne- 
braska Cornhusker  grid  team  to  Minne- 
apolis for  their  victorious  game  with  the 
University  of  Minnesota.  He  made  the  trip 
with  radio  KLIN  friends — Jack  Callaway, 
Bob  Zenner  and  Hal  Joiner  . . . The  Lin- 
coln Golden  Age  Club  members  who  joined 
others  from  Cooper  Foundation’s  Golden 
Ager  groups  in  Omaha  to  make  a three- 
week  tour  of  Europe  returned  to  Nebraska 
October  9.  The  27  Golden  Agers,  all  60  or 
over,  made  the  trip  by  air  with  Mabel 
Smith  of  Allied  Tour  and  Travel  in  Omaha 
as  their  tour  director.  Dean  Ziettlow,  al- 
ready thinking  of  the  Lincoln  Golden  Age 
Club’s  Christmas  season  party,  is  hoping 
some  of  the  local  travelers  have  returned 
home  with  some  good  pictures  to  show  at 
the  holiday  gathering.  Although  Lincoln 
has  about  5,750  Golden  Age  members,  the 
active  list  produced  by  club  membership 
renewals  shows  3,200  to  date,  according  to 
Ziettlow. 

The  State  Theatre  will  close  December  2 
for  its  big  interior  remodeling  job  with  a 
scheduled  reopening  Christmas  Day  with 
“Sword  in  the  Stone.”  After  that  will 
come  “Lawrence  of  Arabia.”  Some  work 
already  has  started  on  some  exterior  re- 


modeling on  the  downtown  O street  thea- 
tre. This  includes  sanding  the  upper  por- 
tion of  the  stone  surfaces  and  preparing 
the  lower  half  for  its  new  mosaic  tile  cover. 
All  th’s  will  blend  in  with  the  marquee, 
modernized  about  a year  ago.  Also  start- 
ing before  the  closing  date  will  be  the  mov- 
ing of  the  boxoffice  from  its  recessed  loca- 
tion to  the  sidewalk  line.  This  will  provide 
a roomier  lobby. 

Actor  Robert  Taylor  and  his  wife  Ursula 
Theiss  will  be  on  Doane  College  campus  at 
Crete,  Neb.  October  25  to  help  launch  a $5- 
million  campaign  for  his  former  alma 
mater.  Taylor,  a native  of  Nebraska,  first 
began  his  acting  career  while  a student  at 
Doane  . . . Scheduled  for  a mid-October 
showing  at  the  Varsity  Theatre  is  “Jungle 
Rampage,”  the  third  attraction  released 
under  this  year’s  new  Great  Plains  Box- 
office  Builders  program. 

'V.I.P.s'  and  'Lilies' 
Milwaukee  Leaders 

MILWAUKEE — With  two  new  indoor 
theatres  opening  this  week  and  a half- 
dozen  regulars  reporting  far  above  aver- 
age grosses,  exhibition  here  is  looking  up. 
“Lilies  of  the  Field”  enjoyed  excellent  pa- 
tronage at  the  Tower  and  Oriental  for  a 
combined  percentage  mark  of  215  for  the 
opening  week.  “The  V.I.P.s”  had  the  best 
percentage  in  town,  however,  for  its  sec- 


ond week  at  the  Riverside. 

(Average  Is  100) 

Downer — Murder  of  the  Gallop  (MGM),  2nd  wk.  100 
Palace — How  the  West  Was  Won  (MGM- 

Cinerama),  26th  wk 175 

Riverside — The  V.I.P.s  (MGM),  2nd  wk 225 

Strand — Cleopatra  (20th-Fox),  14th  wk 175 

Times — In  the  French  Style  (Col)  150 

Tower,  Oriental — Lilies  of  the  Field  (UA)  215 

Towne — Sword  of  Lancelot  (Univ);  The  Traitors 

(Univ)  100 

Warner — Shock  Corridor  (AA);  The  Gun  Hawk  (AA)  150 
Wisconsin — The  Condemned  of  Altona  (20th-Fox); 
Marilyn  (20th-Fox)  90 


layne  Mansfield  Picture  Makes 
Splash  in  Balmy  Minneapolis 

MINNEAPOLIS — The  talk  of  Filmrow 
is  the  success  of  “Promises!  Promises!”  a 
Jayne  Mansfield  picture  that  rode  into 
town  unheralded  but  for  the  space  given 
it  in  that  certain  magazine.  Except  for  the 
hard-ticket  shows,  Jayne  outgrossed  every- 
thing in  town  with  a 150  opening  at  the 
Gopher.  “How  the  West  Was  Won”  led 
the  field  at  a steady  160,  and  “A  New  Kind 
of  Love”  debuted  handsomely  with  135 
per  cent,  but  otherwise  a balmy,  blue- 
skyed  Minnesota  Indian  summer  spelled 
average  and  below  houses  for  the  week. 


Academy — The  Leopard  (20th-Fox),  2nd  wk 90 

Campus — Greenwich  Village  Story  (Shawn)  ....  90 

Century — Cleopatra  (20th-Fox),  16th  wk 100 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  31st  wk 160 

Gopher — Promises!  Promises!  (SR)  150 

Lyric — A New  Kind  of  Love  (Para)  135 

Mann — The  Caretakers  (UA),  2nd  wk 90 

Orpheum — Rampage  (WB)  90 

State— The  V.I.P.s  (MGM),  3rd  wk 70 

St.  Louis  Park — The  Thrill  of  It  All  (Univ),  12th  wk.  80 
World — Irma  La  Douce  (UA),  14th  wk 100 


Double  Chore  for  Previn 

HOLLYWOOD — Andre  Previn,  currently 
musical  director  on  “My  Fair  Lady”  at 
Warner  Bros.,  will  also  serve  as  musical 
director  on  the  recently  completed  “Dead 
Ringer,”  which  stars  Bette  Davis,  Karl 
Malden  and  Peter  Lawford. 


BOXOFFICE  ::  October  21,  1963 


NC-3 


MILWAUKEE 


M’1"  aukee  had  the  distinction  of  having 
two  newly  constructed  theatres  opened 
during  the  week.  The  Point  at  Point 
Loomis,  with  Robert  Groenert  as  manager, 
opened  on  Wednesday  (9),  playing  “55 
Days  at  Peking,”  and  the  Mayfair  opened 
at  the  Mayfair  Shopping  Center  the  fol- 
lowing evening  with  the  usual  Hollywood 
fanfare.  John  Roche,  manager,  had  “The 
Caretakers”  on  the  screen. 

Val  Wells,  executive  secretary  of  the 
Mayor’s  Motion  Picture  Commission,  re- 
cently spoke  out  against  some  of  the  for- 
eign films  being  played  in  this  area.  Mi- 
chael F.  Mayer,  executive  director  of  the 
IFIDA.  took  exception  to  some  of  Wells’ 
remarks,  and  Wells  responded  thus:  “After 
reading  the  quotes  on  my  opinion  and  the 
opinion  of  Michael  F.  Mayer,  I do  not  feel 
that  anything  further  can  be  gained  by 
either  of  us  in  a continuation  of  this  mat- 
ter of  opinion.  Members  of  the  exhibitor 
portion  of  the  motion  picture  industry  in 
Milwaukee  have  consistently  cooperated 
with  us,  and  I must  assume  that  they  fol- 
low the  recommendations  made  by  the 
Motion  Picture  Commission.” 

CORRECTION:  In  that  Wisconsin  Al- 
lied convention  coverage,  the  photo  de- 
picting Ben  Marcus  making  an  award,  the 
caption  should  have  read  the  award  going 
to  Walter  Holt,  Rialto  Theatre,  Kaukauna 
. . . Volmer  Dahlstrand  was  re-elected 
president  of  the  Wisconsin  Musicians 
Ass’n  at  the  semiannual  conference  in 
Oshkosh.  Others  elected:  Loren  Schelley, 
Eau  Claire,  vice-president;  Roy  E.  Smith, 
La  Crosse,  secretary;  and  Harvey  Glaeser, 
Sheboygan,  treasurer. 

A Jack  Benny  benefit  concert  will  be 
held  at  the  Pabst  Theatre  here  November 
10  in  behalf  of  the  Milwaukee  Symphony 
orchestra.  A sellout  would  net  $20,000,  and 
mark  the  successful  completion  of  a drive 
to  raise  $40,000  to  pay  the  orchestra’s  ex- 
penses ...  A celebration  of  the  25th  an- 
niversary of  the  founding  of  the  Associa- 
tion of  Marquette  University  Women,  was 
marked  by  the  presentation  of  the  first 
McElligott  medallion  for  “advancing  the 
educational  and  cultural  interests  of 
women”  to  actress  Jane  Wyatt  (Mrs.  Ed- 
gard  Ward)  and  her  mother  Euphemia 
Van  Rensselaer  Wyatt,  a New  York  drama 
critic. 

Something  new  has  been  added  at  the 
Downer  Theatre.  A dramatic  reading  pro- 
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gram  on  the  stage,  and  a motion  picture 
based  on  a Moliere  comedy  will  play  on  the 
same  bill  here  October  30.  The  picture  is 
“Le  Bourgeois  Gentilhomme”;  the  reading 
will  be  presented  by  Sumner  Kernan,  a 
former  public  relations  director  of  the 
Miller  and  Melody  Top  theatres.  He  also 
was  coproducer  of  the  “Theatre  for  Egg- 
heads” here. 

Actors  Pat  O’Brien  and  Dennis  Morgan, 
both  former  Milwaukeeans,  were  in  town 
for  their  roles  in  “Showboat”  at  the 
Pabst  Theatre  . . . Ken  Hermsen  has  re- 
opened the  Little  Chute  Theatre  at  Little 
Chute  on  a weekend  basis  for  the  time 
being  . . . The  Rudolph  at  Columbus  is 
being  dismantled. 

The  Better  Films  Council  of  Greater  Mil- 
waukee held  its  first  meeting  of  the  sea- 
son at  the  Wisconsin  Telephone  Co.,  Mon- 
day (7),  with  a long-distance  phone  con- 
versation featuring  the  opening  session. 
Mrs.  Marie  Hamilton,  film  estimates  di- 
rector for  the  Green  Sheet,  was  contacted 
for  her  observations  concerning  the  func- 
tions of  the  organization  for  the  benefit 
of  the  BFC.  The  preview  committee  an- 
nounced the  following  movie  ratings: 

FAMILY,  outstanding,  How  the  West  Was  Won.  Ex- 
cellent, Flipper,  Summer  Magic,  Lilies  of  the  Field.  Very 
Good,  Tammy  and  the  Doctor,  Mouse  on  the  Moon, 
A Gathering  of  Eagles,  Savage  Sam,  A Ticklish  Affair, 
Call  Me  Bwana,  PT  109.  Good,  The  Nutty  Professor, 
The  Young  and  the  Brave. 

ADULTS  AND  YOUNG  PEOPLE,  excellent,  The  Four 
Days  of  Naples,  The  Great  Escape.  Very  Good,  The 
List  of  Adrian  Messenger,  Don't  Give  Up  the  Ship, 
Donovan's  Reef,  Captain  Sindbad,  The  Haunting,  Hoote- 
nanny Hoot,  55  Days  at  Peking.  Good,  Kill  or  Cure, 
King  Kong  vs.  Godzilla,  Mystery  Submarine,  Cattle  King, 
Gidget  Goes  to  Rome,  The  Haunted  Palace.  Fair,  Duel 
of  the  Titans,  Tarzan  the  Magnificent,  Jason  and  the 
Argonauts,  Reptilicus.  Poor,  The  Terror. 

ADULTS  AND  MATURE  YOUNG  PEOPLE,  very  good, 
Wrong  Arm  of  the  Law,  The  Thrill  of  It  All,  For  Love 
or  Money,  Spencer's  Mountain,  Bye  Bye  Birdie.  Good, 
Trial  and  Error,  Maid  for  Murder,  Tne  Slave,  It  Happened 
at  the  World's  Fair.  Fair,  Beach  Party,  The  Castilian. 

ADULTS,  excellent,  Hud.  Good,  Room  at  the  Top, 
Love  and  Larceny.  Cleopatra.  Fair,  The  Balcony,  No 
Exit,  The  Main  Attraction,  Island  of  Love,  The  Girl 
Hunters,  Murder  on  the  Campus,  Dementia  13,  The 
Stripper,  Irma  La  Douce,  The  L-Shaped  Room,  Toys 
in  the  Attic,  Mondo  Cane,  Wall  of  Noise.  Poor,  Women 
of  the  World. 

The  Peter  H.  Albrecht  Co.,  theatrical 
equipment  firm  here,  has  signed  a $1,- 
430,000  contract  for  stage  equipment  at 
the  new  Metropolitan  Opera  House  in  New 
York  City.  Albrecht  will  design  the  ma- 
chinery, pulley  system  and  other  equip- 
ment for  scene  changes  in  the  opera  house. 
The  equipment  includes  109  machines  that 
will  be  placed  on  a steel  platform  120  feet 
above  the  stage  level,  the  machines  to  be 
operated  by  push  buttons,  to  raise  a back- 
drop, a tree,  a chandelier,  a ceiling,  etc. 
Paul  Birkle,  president,  said  his  firm  had 
also  done  stage  equipment  at  the  Carthage 
and  Oshkosh  State  colleges,  Northwestern 
University,  and  draperies  for  the  new  Ma- 
rine Plaza,  and  the  Art  Institute  in  Chi- 
cago, and  has  just  received  a contract  for 
equipment  at  the  new  CBS-TV  studios  in 
New  York. 
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rt  Bean’s  52  Hi  Drive-In  in  Harvey,  N.D. 
wrecked  six  weeks  ago  by  a savage 
prairie  windstorm,  has  been  repaired  and 
is  once  again  open  for  business  . . . The 
Rotary  Club  of  Detroit  Lakes,  Minn.,  is 
sponsoring  showings  of  six  films  in  MGM’s 
Heritage  series.  Planned  as  a community 


venture,  the  showings  will  be  held  in  the 
local  Lake  Theatre. 

Tribune  entertainment  columnist  Will 
Jones  has  been  on  a week’s  vacation  and 
exhibitors  say  they  miss  his  influence.  An 
affirmative  nod  from  Jones  can  really  make 
a picture’s  run  in  Mill  City  a success. 

Observers  of  the  area’s  state  of  cultural 
and  entertainment  soundness  point  ap- 
provingly at  the  Tyrone  Guthrie  Theatre 
group’s  recent  announcement  of  its  sea- 
son’s gross  receipts.  Patrons  placed  over 
$720,000  in  the  organization’s  tills  during 
the  summer  season  just  past. 

Ted  Mann’s  showing  of  “Madame  Butter- 
fly” at  his  Academy  house  on  October  17 
was  the  beginning  of  an  opera  series 
prompted  by  the  smashing  success  of  his 
previous  operetta  lineup.  “Aida”  will  be 
the  second  film  in  the  current  series.  Ted 
also  treated  his  patrons  this  last  week  to 
a sneak  showing  of  “Take  Her,  She’s  Mine” 
in  addition  to  the  regular  screening  of  the 
Academy’s  present  run,  “The  Leopard.” 

Minneapolis  Federal  Savings  & Loan 
Ass’n  has  recently  instituted  a “Dial-a- 
Movie”  information  center  for  Mill  Citians. 
A call  to  the  center’s  number  brings  a 
prospective  moviegoer  a rundown  on  all 
films  currently  showing  in  the  city,  rated 
as  to  standards  of  acceptability  by  Parents’ 
magazine,  the  Green  Sheet  and  the  Legion 
of  Decency. 

Charles  Winchell,  president  of  Minnesota 
Amusement  Co.,  and  Ev  Seibal,  director 
of  publicity  and  exploitation,  were  saluted 
in  a full  page  welcome  ad  which  20th-Fox 
sponsored  as  part  of  the  promotion  for  its 
New  York  merchandising  conference  on 
“Cleopatra.” 

Plaque  for  Showmanship 
To  Circuitman  Toilette 

BEAVER  DAM,  WIS.— Henry  B.  Toi- 
lette, vice-president  and  general  manager 
of  the  Marcus  Theatres  Management  Co. 
and  part-owner  of  the  local  Wisconsin  and 
Beaver  outdoor  theatres,  was  awarded  a 
plaque  for  his  many  contributions  in  the 
field  of  showmanship  at  the  30th  annual 
convention  of  Allied  Theatre  Owners  of 
Wisconsin  in  Milwaukee  recently. 

Toilette  was  presented  the  plaque  by 
Jack  Armstrong  of  Bowling  Green,  Ohio, 
president  of  the  national  Allied  States 
Ass’n.  Circuitman  Toilette  is  well-known 
here  both  as  part-owner  of  the  local  the- 
atres and  for  many  years  as  former  dis- 
trict manager  for  Fox  Theatres. 


Ex-Theatremcm  to  SES 

TOLEDO  — Martin  J.  Smith,  former 
vice-president  of  the  East  Side  Amuse- 
ment Co.  and  secretary-treasurer  of  Hoff- 
ner  & Smith,  has  joined  the  local  staff  of 
the  Ohio  State  Employment  Service. 
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• ADLINES  & EXPLOITIPS 

• ALPHABETICAL  INDEX 

• EXHIBITOR  HAS  HIS  SAY 

• FEATURE  RELEASE  CHART 

• FEATURE  REVIEW  DIGEST 

• SHORTS  RELEASE  CHART 

• SHORT  SUBJECT  REVIEWS 

• REVIEWS  OF  FEATURES 

• SHOWMANDISING  IDEAS 


THE  GUIDE  TO  BETTER  BOOKING  AND  BUSINESS-BUILDING 


First  Love  or  Money'  Patron  Wins  Bond 
In  Campaign  Built  Around  Money  Theme 


Polygon  Table  Tents 
For  Any  Type  Theatre 

Table  tents  can  be  made  in  many  shapes 
and  sizes;  in  fact,  they  can  be  designed  to 
fit  any  type  of  theatre,  indoor  or  outdoor, 
independent  or  circuit  operation.  Don 
Mott,  publicity  director  for  Greater  Indian- 
apolis Amusement  Co.,  points  this  out  in  a 
note  describing  a five-sided  tent  designed 
by  E.  J.  Clumb,  general  manager  of  the 
Indiana  capital  city  operator  of  four  the- 
atres and  a convention  facility. 

NEEDED  FIVE  SPOTS 

“There  was  a need  for  an  unusual  type  of 
table  tent  on  which  proper  advertising  could 
be  given  to  each  of  our  enterprises,”  Mott 
explains.  Thus  the  pentagon,  an  attractive 
kiosk -like  tent  in  multicolor  which  stands 
about  six  inches  high.  There  is  one  side 
for  each  of  the  company’s  operations — the 
Circle,  Keith’s,  Lyric  and  Indiana  theatres 
and  the  Indiana  roof  convention  facility. 
The  tent  was  designed  by  Clumb,  and  they 
are  made  locally. 

As  Mott  points  out,  once  an  exhibitor 
gets  the  master  die-cutting  plates  made, 
and  paid  for,  the  expense  is  not  great — 
merely  a matter  of  printing  and  paper  cost 
for  each  change. 

Mott  places  the  tents  in  leading  Indian- 
apolis hotel  restaurants  to  remind  the 
guests  of  the  wonderful  entertainment  in 
downtown  Indianapolis. 

LETTERS  TO  NEWCOMERS 

Clumb  and  Mott  send  a letter  to  every 
newcomer  to  the  city.  This  also  is  a pro- 
motion that  can  be  used  in  any  type  of 
theatre.  The  copy,  prepared  by  Clumb, 
follows: 

We  would  like  to  welcome  you  to  Indianapolis,  the 
Crossroads  of  America. 

This  is  a city  that  has  much  to  offer  for  family  en- 
joyment, including  the  finest  in  motion  picture  the- 
atres with  the  best  in  Cinerama  entertainment. 

Two  excellent  examples  of  this  fine  entertainment 
can  be  found  at  our  CIRCLE  and  KEITH'S  Theatres.  To 
help  you  become  acquainted  with  these  theatres  and 
their  large  screen  presentations  (often  in  full  color), 
just  present  this  letter  at  the  CIRCLE  or  KEITH'S  The- 
atre boxoffice  and  you  will  receive  two  (2)  admission 
tickets  for  the  current  attractions. 

The  CIRCLE  is  located  on  the  famed  Soldiers  and 
Sailors  Monument  Circle.  The  KEITH'S  is  located  at 
117  N.  Pennsylvania  Street.  Both  operate  daily  from 
noon  until  midnight. 

We  would  also  like  to  call  your  attention  to  our 
INDIANA  and  LYRIC  Theatres,  both  of  which  are 
reserved  seat  theatres — as  close  to  you  as  your  tele- 
phone. The  LYRIC  Theatre,  at  121  N.  Illinois  Street, 
presents  all  the  major  roadshow  motion  picture  at- 
tractions. The  INDIANA,  unique  in  the  midwest  for 
its  architecture,  presents  the  finest  in  Cinerama  pro- 
ductions. It  is  the  only  theatre  equipped  for  the 
Cinerama,  wall-to-wall  screen  process,  in  the  State  of 
Indiana.  The  INDIANA  is  located  at  134  W.  Wash- 
ington Street  directly  below  the  beautiful  Indiana  Roof. 

Yours  very  truly, 

E.  J.  Clumb, 

General  Manager. 

P.S.  If  you  have  small  children  and  there  is  a baby- 
sitting problem,  please  do  not  hesitate  to  call  me  at 
ME  4-2518,  and  we  will  make  arrangements  to  extend 
the  courtesy  to  the  little  ones. 


Would  you  stay  up  all  night  to  be  first 
in  line  at  a theatre  to  see  the  opening  of  a 
new  picture  . . . for  love  or  money?  Well, 
one  man  did  just  that  at  the  Keith  in  Cin- 
cinnati, and  he  received  a $25  savings  bond 
for  his  trouble — being  the  first  in  line  to 
see  “For  Love  or  Money!” 

The  idea  was  one  of  the  promotions  used 
by  Keith  Manager  Odis  R.  Owens  and  Uni- 
versal exploiter  Carl  Ferazza.  A represen- 
tative audience  came  at  7:30  a.m.  open- 
ing day  for  an  “early  bird”  show,  which 
was  followed  by  a quickie  breakfast  of 
doughnuts  and  coffee  served  in  the  lobby. 

During  the  afternoon  on  opening  day 
WZIP’s  popular  Will  Lenay  show  was 
broadcast  from  the  Keith  lobby.  Two 
models  with  transistor  radios  tuned  to  the 
lobby  broadcast,  were  on  the  downtown 
streets  passing  out  “For  Love  or  Money” 
bills,  each  stamped  with  a number.  Pedes- 
trians were  invited  to  the  Keith  lobby  to 
pick  up  prizes  based  on  lucky  numbers. 

Sixty  “For  Love  or  Money”  albums — 
Capitol,  Columbia,  Decca  and  RCA — were 
given  away  during  the  day,  as  were  50  six- 
bottle  cartons  of  Royal  Crown  Cola  and  a 
like  number  of  Royal  Crown  Diet  Cola. 

Added  to  this  was  another  treat.  The 
Fifth  Street  B&G  Restaurant  served  free 
cookies  and  coffee  in  the  lobby  all  day. 

Carrying  out  the  money  theme  in  all 
promotions,  Owens  and  Ferazza  well  in  ad- 
vance set  up  numerous  spot  announce- 


Ten  of  the  “finest  in  foreign  and  do- 
mestic motion  picture  classics”  are  being 
presented  by  the  Indiana  (Pa.)  Theatre  in 
a special  “Film  Arts”  series,  which  opened 
Monday,  October  14,  and  will  extend 
through  December  17  at  a package  price  of 
$3  for  membership,  plus  50  cents  (half 
price)  for  each  show  attended. 

Each  film  is  being  shown  twice  nightly 
on  Monday  and  Tuesday  nights.  On  the 
program  are  Carry  On,  Teacher,  The  Bal- 
cony, Kill  or  Cure,  The  Counterfeiters  of 
Paris,  The  Loneliness  of  the  Long  Distance 
Runner,  Doctor  in  Love,  Secrets  of  Women, 
Hamlet,  Yojimbo,  and  Ivan  the  Terrible. 

Booklets  emphasize  that  the  Film  Arts 
series  is  for  “Discriminating  Theatregoers 
Who  Want  . . . and  Appreciate  . . . Fine 
and  Unusual  Entertainment.” 


Will  Lenay  of  Cincinnati  radio  station  WZIP  broad- 
cast from  the  lobby  of  the  Keith  Theatre  on  the  "For 
Love  or  Money"  opening  day.  Two  girls  walked  the 
streets  carrying  portable  radios  tuned  to  the  Lenay 
program,  giving  away  number  "money"  slips.  Lucky 
numbers,  posted  in  the  lobby,  were  good  for  prizes. 

ments  on  all  radio  and  TV  stations,  and 
in  cooperation  with  several  radio  stations 
gave  free  passes  using  gimmicks,  “Check 
your  dollars”  and  “Dialing  for  dollars.” 
Newspaper  ads  and  stories  stressed  the 
money  theme. 


Performances  are  at  7:30  and  9:30  p.m. 
Individual  tickets  are  99  cents. 


'8V2'  Deal  With  Restaurant 
At  Buffalo  Runs  Month 

Three  thousand  cards  stressing  the 
Italian  content  of  “8 V2"  were  passed  out  to 
all  Italian-language  teachers  and  Italian 
organizations  in  Buffalo.  They  also  were 
distributed  in  the  lobby  and  at  Santora’s 
restaurant,  which  featured  an  8 -course 
dinner.  Joe  Garvey,  manager  of  the 
Granada,  set  up  the  deal  with  the  restau- 
rant to  run  throughout  October  with  men- 
tion in  radio,  TV  and  newspaper  ads. 
Radio  station  WEBR  carried  a “You  Be 
the  Critic”  contest  for  record  album  prizes. 


Film  Arts  Twice  Weekly  for  Ten  Weeks 
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Boxoffice  Melody  in  Musicals 


MGM  s New  World  Famous 
Musical  Hits  Package 
Fills  Midweek  Seats 

By  HUGH  E.  FRAZE 


When  Louis  B.  Mayer  spent  fortunes  to  es- 
tablish MGM  as  “The  Musical  Company,”  literally 
pouring  millions  into  spectacular  song-and-ro- 
mance  productions  with  multi-starred  casts  of  wide 
popular  appeal  and  talent,  little  did  he  dream  that 
these  same  pictures  would  become  big  money- 
makers at  today’s  boxoffice  a decade  and  more 
after  their  first  runs. 


The  Five  Points  Theatre  in  Columbia,  S.C.,  did  double  the  business  on  its  first  musical 
of  the  MGM  World  Famous  Musical  Hits  series  that  it  did  on  its  first  Golden  Operetta 
film.  In  the  long  line  are  all  types  and  ages.  The  musical  is  truly  family  entertainment. 
They  all  loved  it. 


The  big  grossers  of  the  late  1940s 
and  early  ’50s  are  now  back  again 
with  a BANG!  Test  bookings  of 
the  first  of  MGM’s  new  “World  Fa- 
mous Musical  Hits”  series  show  the 
colorful  pictures  possess  high  box- 
office  potency  to  cash  in  on  the  cur- 
rent nationwide  screen  musical 
trend. 

MGM’s  Special  Sales  Unit  com- 
posed of  a hard-hitting  team  headed 
by  Fred  Schwartz,  with  Jack 
Schlaifer,  overseeing  sales,  and  Si 
Seadler,  steaming  up  promotion, 
will  handle  the  new  series  of  spark- 
ling musicals. 

Reports  gathered  by  Boxoffice 
magazine  from  three  initial  engage- 
ments show  the  series  doubled  the 
business  of  similar  runs  of  MGM’s 
previously  issued  Golden  Operetta 
series.  The  test  engagements  were 
at  the  Eastown  Theatre  in  Grand 
Rapids,  Mich.;  the  Della,  in  Flint, 
Mich.,  and  the  Five  Points  Theatre 
in  Columbia,  S.  C. 


The  industry  just  doesn’t  make 
lavish  musicals  like  the  World  Fa- 
mous Musical  Hits  anymore — they’re 
too  expensive  in  these  days  of  in- 
flated costs.  The  sparkling  package 
presents : 

Jerome  Kern’s  “Till  the 
Clouds  Roll  By.” 

Rodgers  and  Hart’s  “Words 
and  Music.” 

Kalmar  and  Ruby’s  “Three 
Little  Words.” 

Dietz  and  Schwartz’  “The 
Band  Wagon.” 

Arthur  Freed  and  Nacio 
Brown’s  “Singin’  in  the  Rain.” 

Mario  Lanza  in  “Because 
You’re  Mine.” 

The  MGM  Special  Sales  Unit  la- 
bored to  develop  fresh  ideas  and  new 
tools  to  advertise  and  promote  the 
Golden  Operetta  series,  which  still 
is  marking  boxoffice  successes  in 
the  U.  S.  and  Canada.  Similarly  the 


Schwartz,  Schlaifer  and  Seadler 
team  has  worked  up  ticket-selling 
stunts  and  promotion  aids  for  the 
World  Famous  Musical  Hits  series, 
as  evidenced  by  a nine-minute  “An- 
nouncement Trailer,”  which  is 
loaded  with  entertainment  and  foot- 
age selling  trimmings  that  get  ap- 
plause! 

An  innovation,  described  as  the 
first  new  accessory  in  years,  is  a 
Poster-in-Action,  a 40x60  for  the 
lobby,  which  comes  with  an  envel- 
ope of  snipes  which  can  be  moved 
each  week  as  the  six  musicals  are 
played,  one  midweek  day  a week. 
Thus  the  Poster-in-Action  serves 
throughout  the  whole  series. 

A detailed  20-page  promotion 
manual  describes  this  innovation 
along  with  other  fresh  showmanship 
ideas,  step  by  step. 

To  prove  to  theatre  owners  that 
the  World  Famous  Musical  Hits 
series  will  fill  those  empty  midweek 
seats  that  knock  a hole  in  the 
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"TILL  THE  CLOUDS  ROLL  BY"  . . . 

Robert  Walker,  Judy  Garland,  Tony  Martin 


THREE  LITTLE  WORDS"  . . . Fred  Astaire,  "WORDS  AND  MUSIC"  . . . 

Vera-Ellen,  Arlene  Dahl,  Red  Skelton  Betty  Garrett,  Mickey  Rooney 
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Vocalist... Press  Car  Are  Promotion  Musts 


The  seclection  of  a Miss  MGM  Musicals,  who  should  be  a vocalist,  and  car  dealer  tieup  for  the  use  of 
a convertible  as  a "Press  Car"  are  two  musts  in  promotion  of  the  MGM  Famous  Musical  Hit  series. 
Test  campaigns  worked  out  by  MGM's  Special  Sales  Unit  promotion  director  Si  Seadler  and  publicist 
Morrie  Steinman  in  cooperation  with  local  managers  have  launched  the  series  to  big  grosses  in  Grand 
Rapids  and  Flint,  Mich.,  and  Columbia,  S.C.  Left  above,  vocalist  Lynn  Hart  and  Allen  Johnson  of  the 
Eastown  Theatre  presents  MGM  musical  hits  albums  to  Mayor  Stan  Davis,  center.  Grand  Rapids. 
Right,  Miss  MGM  Musicals  at  Columbia  rides  the  Press  Car  with  columnist  Bob  Talbert  of  the  State- 
Record. 


weekly  gross,  promotion  director 
Seadler  sent  Morrie  Steinman,  vet- 
eran publicist,  to  assist  in  the  cam- 
paigns for  the  series  test  openings 
in  Grand  Rapids,  Flint  and  Colum- 
bia. 

At  Grand  Rapids,  Allen  Johnson  of 
the  Eastown  Theatre  and  Steinman 
worked  up  nearly  a big-profit  house 
for  the  Thursday  opening  of  “Till 
the  Clouds  Roll  By,”  the  first  of  the 
series.  Promotions  included  a fire-red 
Plymouth  convertible  provided  by 
George  Weiss  of  Imperial  Motors. 
Banners  on  the  sides  designated  it 
as  a “Press  Car,”  and  proclaimed: 
“MGM  Pictures  Presents  the  World’s 
Greatest  Musical  Hits  . . . Coming 
to  the  Eastown  Theatre  Exclusively 
. . . One  Day  Only  ...”  plus  titles 
and  playdates. 

Giving  credit  to  the  dealers  was 
this  banner:  “This  Car  Courtesy  Im- 
perial Motors  . . . The  World’s  Great- 
est Automobile  Greets  the  World’s 
Greatest  Musical  Hits.” 

In  the  beautiful  car  was  a beauti- 
ful girl,  Miss  Lynn  Hart,  a vocalist 
with  local  bands  who  was  dubbed 
Miss  MGM  Musicals.  The  colorful 
combination  toured  Grand  Rapids 
and  vicinity  for  ten  days,  making 
the  shopping  centers,  supermarkets 
and  the  main  streets,  and  stopping 
at  intervals  to  give  a “concert”  of 
songs  which  are  featured  in  the 
musical  series. 

Miss  MGM  Musicals  also  was  fea- 
tured on  radio  and  TV  interviews. 

Five  thousand  heralds  and  300 
window  cards  were  spotted,  concen- 
trated on  banks,  shopping  centers 
and  supermarkets. 

Radio  stations  WOOD,  WJEF  and 
WGRD  not  only  spotted  the  music 
from  the  soundtrack  albums  daily 
but  also  held  memory  contests  in- 
volving titles  on  the  records.  Val- 
uable prizes  were  promoted  by  John- 
son. 

Music  stores  selling  the  MGM 
record  albums  featured  complete 
window  displays  of  material  on  the 
motion  picture  series  and  the  rec- 
ords. 

The  Grand  Rapids  campaign  was 
a winner.  The  grosses  on  the  World 


"SiNGIN'  IN  THE  RAIN"  . . . 

Gene  Kelly,  Debbie  Reynolds,  Donald  O'Connor 


Famous  Musical  Hits  series  were 
twice  that  of  the  operetta  series, 
tops  for  a series  until  then. 

Simultaneously  in  Flint,  Lewis 
Kervan,  top-level  showman  of  the 
Butterfield  circuit,  got  on  the  ball 
selling  the  series  there  at  the  Della 
Theatre.  Assisting  in  the  campaign 
were  Henry  Cabogna,  ad-publicity 
manager  for  Butterfield,  and  MGM’s 
Steinman.  Early  in  the  promotion 
surge,  Kervan  phoned  Steinman  in 
Grand  Rapids  and  engaged  Miss 
MGM  Musicals.  She  was  introduced 
at  a luncheon  arranged  for  news- 
papermen and  radio  and  television 
personalities  at  Cromers  cafe  in 
Flint.  Miss  Hart  presented  Mayor 
George  Paulos  the  LP  soundtrack  al- 
bums of  the  series,  and  he  in  turn 
gave  her  the  key  to  the  city  and 
made  her  an  honorary  citizen. 

Her  “royal  coach”  in  Flint  was  a 
Buick  Wildcat  convertible  furnished 
by  the  Buick  people  fresh  out  of  the 
Buick  plant  there.  She  was  the  hon- 
ored guest  at  a luncheon  given  for 
her  by  the  Buick  company  at  the 
plant  cafeteria,  then  escorted  along 


"THE  BAND  WAGON"  . . . 
Fred  Astaire,  Cyd  Charisse 


the  mile-long  asembly  line  where 
she  was  seen  by  40,000  employes. 

As  in  Grand  Rapids,  she  was  fea- 
tured on  half  a dozen  radio  and  tele- 
vision interview  shows,  getting 
nearly  two  hours  of  gratis  exposure 
on  these  media  talking  about  the 
musicals. 

The  16mm  print  of  the  announce- 
ment trailer,  furnished  gratis  by 
MGM,  was  shown  on  a portable 
screen  at  many  meetings  of  service 
clubs,  at  shopping  centers  outdoors, 
women’s  clubs.  At  each  showing, 
leaflets  plugging  the  series  were 
passed  out. 

Kervan  distributed  8,000  copies  of 
the  flyers  in  the  Flint  vicinity,  with 
the  local  FM  radio  station  mailing 
2,000  of  them  in  one  of  its  own  pro- 
motions in  connection  with  the  se- 
ries. Kervan  personally  covered  a 
16-story  medical  building,  putting 
in  flyers  in  every  doctor’s  office. 

On  the  Della  Theatre  marquee  on 
Monday,  Tuesday  and  Wednesday, 
dark  nights  at  the  house,  Kervan 
had  this  copy: 

(Continued  on  next  page) 


"BECAUSE  YOU'RE  MINE"  . . . 

Doretta  Morrow,  Mario  Lanza,  James  Whitmore 
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Hits  for  Midweek 

( Continued  from  preceding  page) 

BE  SURE  TO  SEE  THE  MGM 
FAMOUS  MUSICALS  . . . COMING 
TO  THIS  THEATRE  SOON. 

The  convertible  with  its  signs  was 
parked  at  a concert  in  the  local 
park  featuring  the  Detroit  Sym- 
phony. Standing  near  the  stage  over 
5,000  people  saw  the  signs. 

In  Flint,  too,  the  series  more  than 
doubled  the  Operetta  series.  Long 
lines  of  patrons  were  waiting  at  the 
boxoffice  of  the  Della  Theatre  at 
noon  on  days  of  the  showings. 

At  the  Five  Points  Theatre  in  Co- 
lumbia, the  last  test  town  for  the 
musicals,  alert  and  promotion- 
minded  Florence  Thomas  was  able  to 
profit  from  the  campaigns  at  Grand 
Rapids  and  Flint,  because  she 
started  the  World’s  Famous  Musical 
Hits  series  a week  later.  She  talked 
by  long  distance  telephone  with  the 
managers  of  the  Eastown  and  Della 
theatres,  then  repeated  their  stunts 
for  the  Press  Car,  Miss  Musicals,  etc. 

But  she  and  Steinman  amplified 
and  improvised  the  campaign. 

Her  Miss  MGM  Musicals,  Elaine 
Bishop  of  Columbia,  was  the  guest 
of  honor  at  the  annual  South  Caro- 
lina North-South  football  game  be- 
tween grid  stars  from  the  two  sec- 
tions of  the  state,  and  was  intro- 
duced from  the  Press  Car  in  the 
center  of  the  field  at  half  time  to 
the  crowd  of  more  than  15,000  fans. 

Bob  Talbert,  Columbia  State- 
Record  columnist,  had  lunch  with 
Miss  Musicals  and  kidded  her  about 
the  easy  life  she  was  leading  while 
doing  her  stint.  She  retorted  that  if 
he  thought  riding  an  open  car  in 
102  degrees  of  heat  was  a cinch,  then 
he  should  be  her  guest  that  after- 


A multimillicn  dollar  group  of  stars  were  assembled 
for  the  casts  of  the  MGM  musicals.  This  unprece- 
dented /ar  list  is  featured  on  a window  card  re- 
produced ebove. 
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New  Poster-in-Action  Good  for  Entire  Series 


MGM  provides  a new  concept  in  lobby  display  pieces,  a "poster-in-Action"  40x60,  which  is  easily 
changeable  each  week  as  the  six  musical  hits  are  played.  The  Poster-in-Action  comes  with  an 
envelope  of  title  snipes  which  are  to  be  used  through  the  six  weeks  with  playdates.  As  the  snipes 
are  moved  up,  note  that  each  panel  space  has  catchlines  so  it  will  not  be  blank.  The  Next  Attraction 
panel  is  designed  for  22x28  lobby  cards. 
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noon.  He  took  her  up  on  the  invita- 
tion and,  as  a result,  did  an  entire 
column  on  the  ride,  illustrated  with 
a four-column,  five-inch  picture  of 
himself  and  the  girl  riding  in  the 
bannered  convertible. 

Many  spots  were  used  on  the  three 
local  radio  stations,  and  one,  WQXL, 
featured  on  its  newscasts,  every 
hour  on  the  hour  for  two  days  from 
sunrise  to  sunset,  the  fact  that  Co- 
lumbia had  been  chosen  to  be  one  of 
the  first  cities  in  the  nation  as  a 
test  city  for  the  World  Famous  Mus- 
ical Hits  series.  And  last  but  far  from 
least,  proving  what  alert  ambitious 
managers  can  do  for  any  given  pic- 
ture or  series,  Mrs.  Thomas  took  ad- 
vantage of  a “once  in  a lifetime  situ- 
ation. She  arranged  for  the  girl  and 
the  convertible  to  be  allowed  to  drive 
around  the  boundaries  and  over  the 
battleground  of  the  largest  war 
game  maneuvers  ever  held  in  the 
history  of  the  United  States.  More 
than  500,000  soldiers  were  “fighting” 
within  the  vicinity  of  Columbia  at 
the  time. 

It  goes  without  saying  that  there 
were  hundreds  of  uniformed  paying 
customers  standing  in  the  record- 
breaking  lines  waiting  to  get  into  the 
Five  Point  Theatre  for  six  straight 
weeks — for  the  boxoffice  proved  to 
be  just  that,  recordbreaking  for  the 
one  day  midweek  dates. 

In  summary,  the  intensive,  three- 
cities,  hard-hitting,  imaginative 
campaign  substantiates  the  adage 
of  show  business  that  people  will 
flock  to  see  good  motion  pictures 


when  their  interest  is  aroused  . . . 
To  quote  showman  Seadler : 

“A  razzle-dazzle,  hoopla  campaign 
will  bring  people  to  see  and  hear  the 
greatest  musicals  ever  made  by  the 
only  company  that  had  a magic  for- 
mula for  them.  This  is  the  ‘Tale  of 
Three  Cities.’ 

“Livewire  showmanship, 
backed  by  pictures  that  arouse 
interest  and  ‘want-to-see,’  has 
once  again  proved  that  there  is 
plenty  of  business  around  if 
managers  can  only  be  inspired 
to  go  out  and  get  it. 

“MGM  has  provided  the  tools 
and  the  incentive.” 


MGM  is  providing  free  a package  containing  four 
albums  including  music  of  five  pictures  (no  album 
on  "Because  You're  Mine").  All  the  exhibitor  has  to 
do  is  arrange  for  air-time  play,  and  send  in  name 
of  person,  address  of  radio  station  and  details  of 
air-play,  and  the  albums  will  be  sent  direct  to  the 
station. 
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2767  All  the  Way  Home  (103)  Dr.. 

. Para 

9-30-63  A2 

+ 

44 

44 

+ 

6+ 

Arturo's  Island  (90) 

Drama  (sub  titles)  

. MGM 

2-23-63  B 

+ 

+ 

+ 

44 

5+ 

2736  Atom  Age  Vampire  (87)  Ho 

6-  3-63 

-4- 

1+1- 

— B — 

©Ballad  of  a Hussar,  The 

(94)  Operetta  Artkino 

7-29-63 

+ 

+ 

2+ 

2739  ©Battle  of  the  Worlds  (84)  SF. 

.Topaz 

6-17-63 

-4- 

1+1- 

2750  ©Beach  Party  (100)  ® Com 

. .AIP 

7-22-63  A3 

44 

44 

44 

+ 

2*2 

+ 

9+1- 

2750  Big  Risk,  The  (111)  ..Susp-Dr. 

. .UA 

7-22-63  A3 

+ 

2*~ 

2+1- 

2718  ©Birds,  The  (120)  Ho  Dr  

4-  1-63  A2 

+ 

+ 

44 

44 

+ 

44 

9+ 

2732  Black  Fox  (89)  Doc’y  

5-20-63  A1 

44 

+ 

44 

44 

+ 

8+ 

2733  Black  Gold  (98)  Action  

. .WB 

5-27-63  A1 

+ 

+ 

+ 

+ 

-4- 

5+1- 

2732  Black  Zoo  (88)  ® Shock  Dr.... 

. .AA 

4-29-63  A2 

+ 

-4- 

+ 

— 

-4- 

4+3- 

©Bluebeard  (Reviewed  as  Landru) 

(114)  Com-Dr  (subtitles)  ..Embassy 

5-  6-63  B 

44 

+ 

44 

2*2 

44 

8+1- 

2705  Bomb  for  a Dictator  (73)  Ac.  . Medallion 

2-18-63 

+ 

1+ 

2727  Break,  The  (75)  Ac  Dr  

2764  Burning  Court,  The  (102) 

. . .SR 

5-  6-63 

+ 

1+ 

Drama  Trans-Lux 

9-16-63  A2 

+ 

44 

2*2 

+ 

5+1- 

2720  ©©Bye  Bye  Birdie  (111)  ® Musical  Col 

4-  8-63  A3 

44 

44 

44 
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2737  ©Call  Me  Bwana  (103)  Comedy  . 

..UA 

6-10-63  A2 

44 

44 

44 

44 

+ 
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Candide  (90)  Satire 

(sub  titles)  

Union 

2-18-63  B 

+ 
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2748  Captain  Sindbad  (85)  Adv- Dr... 

.MGM 
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44 
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Films 
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+ 

2+ 
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.MGM 
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44 
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44 

44 

44 

44 

8+ 
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.MPI 
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+ 
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Toho 

10-14-63 

It 

44 

4+ 

(sub  titles)  
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8-26-63 

+ 

1+ 
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Hist-Spectacle  20th-Fox 

6-24-63  B 

44 

44 

44 

44 

+ 

44  H+ 

2705  ©Cleopatra's  Daughter  (93) 

© Adv  Spectacle Medallion 

2-18-63 

+ 

1+ 

2734  ©Come  Blow  Your  Horn  (115) 

® Comedy  

5-27-63  A3 

+ 

+ 

44 

44 

+ 

7+ 

2719  ©Come  Fly  With  Me  (109) 

® Romantic  Comedy MGM 

4-  8-63  A2 

44 

+ 

44 

+ 

+ 

+ 

8+ 

2764  Condemned  of  Altona,  The 

(114)  © Drama  20th-Fox 

9-16-63  A3 

44 

44 

44 

44 

8+ 

Conjugal  Bed,  The  (90)  Com Embassy 

10-  7-63 

1+1- 
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..WB 
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+ 

dr 

— 

+ 

+ 

2*2 
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44 

2+ 
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. . Cari 

4-22-63 

2+2 

+ 

— 

2+2- 

2770  Cry  of  Battle  (99)  Drama... 

. .AA 
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+ 

+ 

2+ 

— D — 
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■±2 
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3+3- 
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8-  5-63 

44 

2+ 
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MGM 
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2*2 
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+ 
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6+4- 
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. Para 
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..UA 
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+ 

44 

44 

44 

8+ 
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MGM 
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+ 
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+ 
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2*2 
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Astor 
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1+ 
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44 

+ 

+ 

+ 

44 
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2725  ©European  Nights  (82)  Tour  of 

• AIP 

9-  9-63  A2 

+ 

+ 

2+ 

Europe’s  night  spots  Burstyn 

5-13-63 

+ 

+ 

+ 

5+ 

2703  Fatal  Desire  (80)  Melodrama... 

Ultra 

2-11-63  A3 

+ 

+ 



2+1- 

Fiasco  in  Milan  (104)  Comedy 

A-T-U 

5-20-63 

+ 

+ 

4+2- 

2730  ©55  Days  at  Peking  (150)  © 

Ad.enture  Drama  

. .AA 

5-13-63  A1 

44 

+ 

44 

44 

44 

44  11+ 

2708  Five  Minutes  to  Live  (80)  Crime. 

Astor 

2-25-63  B 

2*2 

1+1- 

Flamboyant  Sex,  The 

(76)  Drama  Shawn 

Int’l 

9-30-63 

2*2 

+ 

2+1- 

2728  ©Flipper  (92)  Drama  

MGM 

5-  6-63  A1 

4+ 

+ 

+ 

+ 

44 

+ 

8+ 

2744  ©For  Love  or  Money  (108)  Comedy 

Univ 

7-  1-63  B 

44 

+ 

+ 

44 

+ 

44 

9+ 

2708  Four  for  the  Morgue  (84)  Action. 
2694  Freud:  The  Secret  Passion  (120) 

MPA 

2-25-63 

+ 

1+ 

Drama  

.Univ  12-24-62  A4 

+ 

44 

44 

44 

44 

44  H+ 

2729  Fruit  Is  Ripe,  The  (90)  Eng-dubbed 

Melodrama 

Janus 

5-13-63 

+ 

1+ 

2749  Fury  of  the  Pagans  (86)  Hist  Spec  Col 

7-22-63  A2 

2*2 

1+1- 
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• CDA 

6-10-63 

+ 

1+ 

In  the  summary  44  is  rated  2 pluses,  — as  2 minuses. 


2738  ©Gathering  of  Eagles,  A (115) 

Air  Drama  Univ 

2741  Get  On  With  It  (88)  Comedy Governor 

2766 ©Giant  of  Metropolis,  The 

(91)  Sc-Fiction  Seven  Arts 

2753  ©Gidget  Goes  to  Rome  (101)  Com..  Col 
2738  Girl  Hunters,  The  (103)  ® Cr..Colorama 

Golden  Plague,  The  (95) 

Melodrama  (sub-titles)  Bakros 

Great  Battle  of  the  Volga,  The 

(75)  Doc'y  Artkino 

2724  ©Great  Escape,  The  (168)  ® Dr UA 

2752  Greenwich  Village  Story 

(95)  Drama Shawn  Inti 

Grown-Up  Children  (75)  Comedy.  .Artkino 

— H— 

Hand  in  the  Trap  (90)  Drama.  ..  .Angel 

2751  Harbor  Lights  (68)  Ac  Dr.  . . .20lh-Fox 
2759  ©Haunted  Palace,  The  (85)  ® Dr..AIP 
2758  Haunting,  The  (112)  ® Mys-Dr..MGM 

2750  Heavens  Above  (105)  Com Janus 

2726  ©Hercules  and  the  Captive 

Women  (93)  © Adv Woolner 

Hidden  Fortress,  The  (90)  Melodr.  . Albex 
2762  Hootenanny  Hoot  (91)  Folk  Mus..MGM 
House  on  the  Front  Line, 

The  (105)  War  Drama  ....Artkino 

2686  ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama MGM -Cinerama 

2729  Hud  (112)  ® W’n  Drama  Par; 

2714  ©I  Could  Go  on  Singing 

(99)  ® Drama/Songs  UA 

Idiot,  The  (165)  Melodrama.  .Shochiku 
2747  ©In  the  Cool  of  the  Day 

(88)  ® Drama MGM 

2765  In  the  French  Style  (105)  Drama.. Col 
2765  ©Invincible  Gladiator,  The 

(96)  Adv  Spec Seven  Arts 

2761  Invitation  to  Murder  (65) 

Sus  Melodr  Atlantic 

2740  ©Irma  La  Douce  (146)  ® Com UA 

2724  ©Island  of  Love  (101)  ® Comedy.  .WB 
2723  ©It  Happened  at  the  World's  Fair 

(105)  ® Com-Romance/Songs.  . MGM 
— J"  — 

2737  ©Jason  and  the  Argonauts  (104) 

Dynamation  Fantasy  Adv Col 

2769  Johnny  Cool  (101)  Drama UA 

2741  Just  for  Fun  (72)  Teenage  Mus Col 

2764  Just  Once  More!  (78)  Melodrama.  Janus 

— K— 

2740  ©King  Kong  vs.  Godzilla  (91) 

Horror  Spoof  Univ 

2754  ©Kiss  of  the  Vampire  (88)  Hor-Dr..Univ 

— L— 

2715  ©Lafayette  (110)  ® 70 

Historical  Drama  Maco 

2698  ©©Lawrence  of  Arabia  (204) 

Super  ® 70  Adv.  Drama  Col 

Lazarillo  (100)  Com-Dr  Union 

2755  ©Leopard,  The  (165)  © 

Period  Drama  20th-Fox 

2752  Lilies  of  the  Field  (94)  Drama...  UA 
2736  List  of  Adrian  Messenger,  The 

(98)  Mystery  Drama  Univ 

2674  ©Longest  Day,  The  (180) 

© War  Drama  20th-Fox 

2741  L-Shaped  Room,  The  (124) 

Drama  Col 

2758  Lord  of  the  Flies  (90)  Drama Cont’l 

2687  Lovers  on  a Tight  Rope  (83) 

Suspense  Drama  Ellis 

— M— 

2715  ©Magic  Voyage  of  Sinbad,  The 

(79)  © Adv  Sped Filmgroup 

2728  ©Magnificent  Sinner  (91) 

Eng-dubbed  Period  Drama.  .Film-Mart 

2730  Maid  for  Murder  (89)  Comedy.  . . .Janus 
2739  ©Main  Attraction,  The  (85)  Dr..  MGM 
2732  Man  and  His  Woman  (S3)  Dr.  .Starkey-SR 
2720  Man  From  the  Diners’  Club,  The 

(96)  Farce  Comedy  Col 

2739  ©Marilyn  (83)  © Compilation  20th-Fox 


ewed 

Issue 

Rating 

a> 

>. 

>v 

'ro 

O 

"o 

O QJ 
1% 

OJ 

fa 

o z 
>-  >, 

>* 

E 

x 

JE 

\ t.— 

E 

a.  a 3 

CD 

> 

u. 

X CL 

z o 

(/> 

6-10-63  A1 

44 

+ 

44 

+ 

44 

44 

10+ 

6-24-63 

+ 

i+ 

9-23-63 

+ 

i+ 

8-  5-63  A1 

44 

2*2 

44 

+ 

+ 

+ 

8+1- 

6-10-63 

+ 

+ 

+ 

+ 

2*2 

5+1- 

8-26-63 

44 

2+ 

6-10-63 

+ 

1+ 

4-22-63  A1 

44 

44 

44 

44 

44 

44  12+ 

7-29-63 

+ 

+ 

2*2 

+ 

4+1- 

5-13-63 

2± 

1+1- 

8-  5-63 

44 

2*2 

44 

5+1- 

7-29-63  A2 

2*2 

— 

2+3- 

9-  2-63 

44 

44 

44 

+ 

7+ 

8-26-63 

44 

2*2 

+ 

+ 

44 

+ 

8+1- 

7-22-63  A3 

44 

+ 

2*2 

4+1- 

4-29-63  A1 

+ 

1+ 

7-29-63 

+ 

+ 

2+ 

9-  9-63 

+ 

+ 

+ 

3+ 

9-23-63 

44 

2+ 

11-26-62  A1 

44 

44 

44 

44 

44 

44  12+ 

5-13-63  A3 

44 

+ 44 

44 

44  9+ 

3-18-63  A3 

+ 

2*2 

44 

44 

+ 

+ 

8+1- 

5-20-63 

+ 

44 

5+2- 

7-15-63  B 

_ 

2*2 

2*2 

44 

2+2 

5+4- 

9-23-63  A3 

44 

44 

44 

+ 

+ 

44  10+ 

9-23-63 

+ 

1+ 

9-  9-63 

+ 

1+ 

6-17-63  B 

44 

+ 

44 

44 

2*2 

+ 

9+1- 

4-22-63  B 

+ 

44 

2*2 

+ 

2*2 

7+3- 

4-22-63  A2 

+ 

+ 

+ 

2*2 

2*2 

5+2- 

6-10-63  A1 

+ 

+ 

44 

+ 

+ 

44 

8+ 

10-  7-63  B 

+ 

+ 

+ 

+ 

4+ 

6-24-63  A2 

2*2 

— 

+ 

2+3- 

9-16-63 

44 

2+ 

6-17-63  A1 

+ 

+ 

_ 

2*2 

5+3- 

8-  5-63  A2 

44 

44 

+ 

44 

2*2 

8+1- 

3-25-63  A1 

44 

+ 

44 

+ 

6+ 

1-21-63  A2 

44 

44 

44 

44 

44 

44  12+ 

5-13-63  A2 

+ 

+ 

44 

4+ 

8-19-63  A3 

44 

44 

44 

44 

44 

+ H+ 

7-29-63  A1 

44 

+ 

+ 

44 

44 

44  10+ 

6-  3-63  A1 

+ 

+ 

44 

-4- 

44 

44 

9+1- 

10-15-62  A1 

44 

44 

44 

44 

44 

44  12+ 

6-24-63  A4 

+ 

44 

44 

+ 

44 

44  10+ 

8-26-63 

+ 

+ 

— 

3+1- 

12-  3-62  B 

+ 

2*2 

2+1- 

3-25-63 

+ 

1+ 

5-  6-63  A3 

2*2 

+ 

2*2 

2*2 

4+3- 

5-13-63 

44 

2+ 

6-17-63  B 

+ 

+ 

+ 

2*2 

2*2 

+ 

6+2- 

5-20-63 

+ 

1+ 

4-  8-63  A1 

44 

+ 

44 

± 

+ 

+ 

8+1- 

6-17-63  B 

+ 

+ 

44 

2*2 

+ 

2*2 

7+2- 

BOXOFFICE  BookinGuide  ::  Oct.  21,  1963 


5 


REVIEW  DIGEST 

AND  ALPHABETICAL  INDEX 


In  the  summory  +t  it  rated  2 pluses.  = as  2 mm  a set. 


SC 

O 

? 

X 

o 

>N 

Cl 

'5 

?5 

a 

E 

§ fc 

is 

o S 

C> 

I! 

i 1 
o z 

>-  X 

m 

>* 

cS 

E 

E 

CO 

> 

iZ 

xae 

a.2 

zo 

t/> 

tt 

tt 

+ 

+ 

+ 

7+ 

tt 

+ 

++ 

++ 

7+ 

+ 

1+ 

+ 

1+ 

tt 

+ 

tt 

tt; 

++ 

8+1- 

+ 

— 

tt 

+ 

tt 

tt 

8+1- 

+ 

tt 

= 

= 

+ 

4+4- 

+ 

tt 

+ 

tt 

++ 

9+1- 

tt 

+ 

tt 

+ 

+ 

tt 

9+ 

tt 

- 

2+1- 

+ 

tt; 

2+1- 

tt 

— 

+ 

tt 

5+1- 

tt 

tt 

tt; 

+ 

6+1- 

+ 

tt; 

tt 

tt 

tt 

+ 

9+1- 

;+; 

+ 

+ 

tt; 

4+2- 

tt- 

1+1- 

tt; 

1+1- 

tt 

tt; 

tt 

tt 

tt; 

8+2- 

+ 

+ 

tt 

tt 

tt 

tt  10+ 

tt- 

+ 

tt; 

— 

3+3- 

tttt 

1+1- 

tt 

tt- 

tt 

+ 

+ 

+ 

8+1- 

tt 

+ 

+ 

tt 

_ 

+ 

7+1- 

tt- 

1+1- 

+ 

tt; 

— 

2+2- 

+ 

+ 

tt 

+ 

tt; 

+ 

7+1- 

+ 

+ 

±. 

3+1- 

tt 

2+ 

+ 

tt 

3+ 

tt; 

+ 

+ 

3+1- 

+ 

+ 

2+ 

+ 

1+ 

± 

+ 

— 

2+2- 

+ 

1+ 

+ 

tt 

tt 

+ 

tt 

8+ 

tt 

+ 

+ 

4+ 

tt; 

+ 

- 

3+2- 

tt 

tt; 

tt- 

4+2- 

tt- 

+ 

+ 

tt; 

tt; 

5+3- 

+ 

— 

tt; 

+ 

3+2- 

tt  Very  Good;  -r  Good;  — Fair;  - Poor;  = Very  Poor. 


©Marriage  of  Figaro,  The  (105) 

Fr.  Classic  Union 

2761  ©Mary,  Mary  (126)  Comedy  WB 

2687  Maxime  (93)  Comedy-Drama Ellis 

2731  ©Mill  of  the  Stone  Woman  (94) 

HorTor  Drama  Parade 

2715  Mind  Benders,  The  (99)  Dr AIP 

2719  L>©Mirade  of  the  White  Stallions 

(118)  Drama  BV 

2721©Mondo  Cane  (102)  Documentary . .Times 
2735 ©Mouse  on  the  Moon,  The 

(82)  Comedy  Lopert 

2758  Murder  at  the  Gallos  (SI) 

Mystery-Com  MGM 

2670  Murde  Can  Be  Deadly 

(60)  Sus.  Melodr  Colorama 

2748  Murder  on  the  Campus 

(61)  Mys-Melo  Colorama 

My  Name  Is  Ivan  (97)  Melodr.  . Sig  Shore 
My  Hobo  (96)  Comedy  Toho 

2712  ©My  Six  Loves  (101)  Comedy ....  Para 
2767  ©My  Son,  the  Hero  (111)  Ac  Dr..UA 
— N— 

2765  ©Nature's  Sweethearts  (63) Ikay 

2755  ©Nero's  Mistress  (86)  © 

Period  Comedy  MFI 

2760  ©New  Kind  of  Love,  A (110)  Com.  Para 
2708  ©Nine  Hours  to  Rama  (125) 

© Suspense  Drama 20th-Fox 

2697  No  Exit  (85)  Drama  Zenith 

2711  No  Time  to  Kill  (70)  Melodr ADP-SR 

2732  ©Nutty  Professor,  The  (107) 

Comedy  Para 


2759  ©Of  Love  and  Desire 

(97)  Drama  20th-Fax  9-  2-63  B 

Of  Love  and  Lust  (109)  Com- Dr  F-A-W  7-22-63 
2761  Ordered  to  Love  (65)  Drama.  .Transocean  9-  9-63 

— PQ— 

2723  Paranoiac  (80)  Mystey  Dr Uniy  4-22-63  A2 

Pickpocket  (75)  Drama  Delahaye  6-10-63 

2766  Pair  of  Briefs,  A (90)  Comedy ....  Davis  9-23-63 
2727  Pillar  of  Fire  (75)  Eng-dubbed 

War  Action  Drama Noel  Meadow  5-  6-63 

2744  Play  It  Cool  (74)  Teenage  Mus AA  7-  1-63  A2 

2734  ©Playboy  of  the  Western  World, 

The  (100)  Corn-Drama Janus  5-27-63  A2 

2745  Please,  Not  Now! 

(74)  © Rom-Com  20th-Fox  7-  8-63  C 

2733  Police  Nurse  (64)  Action 20th-Fox  5-27-63  A3 

2753  Prelude  to  Ecstasy  (84)  Sus  Melo  Man  son  8-  5-63 

2716  ©PT  109  (140)  ® War  Dr WB  3-25-63  A1 

2687  Quare  Fellow,  The  (85)  Drama Astor  12-  3-62  A3 

2733  Quick  and  the  Dead,  The  (90) 

War  Drama  Beckman  5-27-63 


2765  ©Rage  of  the  Buccaneers 

(90)  © Colorama 

2746  Raiders  of  Leyte  Gulf 

(80)  Ac-Dr  Hemisphere  7-  8-63 

2757  ©Rampage  (98)  Adv-Drama WB 

2765  Reach  for  Glory  (89)  War  Dr Col 

2760  Reluctant  Saint,  The  (105) 

Drama  Davis-Royal  10-  1-62  A1 

2667  Requiem  for  a Heavyweight  (87) 

Drama Col 

2701  ©Rice  Girl,  The  (90)  © Drama  . Ultra 

2755  Right  Hand  of  the  Devil,  The 

(72)  Farce  Cinema-Video 


9-16-63 


8- 26-63  B 

9- 23-63 


9-24-62  A2 
2-  4-63  A3 


■o  S 'CS 

I a oe 

'?  a 

3 


8- 12-63  A3 

9-  9-63 
12-  3-63  B 

5- 20-63 

3- 25-63  A3 

4-  8-63  A1 

4- 15-63  A4 

6-  3-63  A1 

8- 26-63  A1 

9-  2-63 

7- 15-63  A2 

8-  5-63  A2 

8- 26-63 
3-11-63  A1 

9- 30-63 

9-16-63  ± 

8- 19-63 

9-  2-63 

2- 25-63  A3 
1-21-63  B 

3- 11-63 

5- 20-63  A1 


tt  + tt 


+ 6+ 


tt  + tt  + 7+1— 


+ + 


± + 


8-19-63 


tt  8+1- 
2+2- 

3+3- 


2768  ©Running  Man,  The  (103)  ® Dr  . Col 

2725  Sadist,  The  (94)  Psycho  Dr.  ...  Fairway 

Sanjuro  (96)  Adv-Dr Toho 

2736  ©Savage  Sam  (103)  Outdoor  Com  . . . . BV 
Secrets  of  the  City  (88)  Melodr  . . Bakros 
2699  Seducers,  The  (88)  Melodrama.  . . . Brenner 
7 Capital  Sins  (113) 

Episode  Comedy  (sub  titles)  Embassy 
2689  Seven  Daring  Girls  (76)  Action  Man  son 
2748 ©Shock  Corridor  (101)  Psycho-Dr.  .AA 

2721  Showdown  (79)  Western  Univ 

2756 ©Siege  of  the  Saxons  (85)  Adv  Dr. ..Col 
2731  Sin  You  Sinners  (73)  Melodr.  . . . Brenner 

2731  ©Slave.  The  (102)  © Adv MGM 

2757  Small  World  of  Sammy  Lee, 


11-12-62 

+ 

+ 

+ 

3+ 

12-17-62 

1+1- 

9-30-63 

A3 

tt 

tt 

tt 

tt 

+ 

9+ 

4-29-63 

+ 

tt- 

3+2- 

7-  8-63 

A2 

+ 

tt 

tt 

If 

tt; 

8+1- 

6-  3-63 

A1 

+ 

— 

tt 

tt 

++ 

+ 

8+1- 

8-12-63 

+ 

1+ 

1-28-63 

tt- 

— 

+ 

2+2- 

2-18-63 

C 

tt 

tt 

+ 



5+1- 

12-10-62 

tt~ 

1+1- 

7-15-63 

B 

+ 

— 

+ 

+ 

— 

-tt 

4+3- 

4-15-63 

A2 

+ 

tt~ 

+ 

+ 

4+1- 

8-19-63 

+ 

+ 

+ 

tttt 

4+1- 

5-20-63 

tt; 

1+1- 

5-20-63 

A2 

+ 

tt; 

+ 

tt; 

tt- 

6+4- 

Of  2 re 

s-  2 


CJ 

O 

X 

>. 

Cl 

n 

o 

E 

u 

_ O 
O £ 

Cl 

i! 

00 

> 

lA. 

X oc 

a-  S 

zo 

The  (105)  Com-Dr Seven  Arts 

2684  Smashing  of  the  Reich  (89) 

Documentary  Brigadier 

2735  Sparrows  Can't  Sing 

(93)  Comedy Janus 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  UMPO 

2709  ©Spencer's  Mountain 

(118)  ® Drama  WB 
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(110)  ® Comedy  Col 
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— W — 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB 
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(92)  Films  Around  the  World 
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(106)  ® Comedy  MGM 
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(111)  Melodr  Tojo 
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© Mystery  Drama  20tb-Fox 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  tor  Cinema  Scope; 
® VistaVision;  ( g)  Panavision;  (r)  Techniroma;  © Other  anamorphic  processes.  Symbol  ij  denotes  BOXOFFICE 
Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
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Feature  chart 


ALLIED  ARTISTS  | *$ 

AMERICAN  INT'L  | a 

BUENA  VISTA  g jt 

COLUMBIA  | if 

CONTINENTAL  | a 

California  (86)  W.  .806 

Jock  Mahoney,  Faith  Domergue 

The  Balcony  (84)  D 

Shelley  Winters,  Peter  Falk, 

Lee  Grant 

MARCH 

Operation  Bikini  (84)  ....Ac.. 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102) . . D . . 807 
Frederick  O’Neal,  Annalena 
Lund  (Special  release) 

!U©Miracle  of  the  White 

Stallions  (118)  D . . 141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciscus 

The  Man  From  the  Diners’ 

Club  (96)  C.  .718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

The  Wrong  Arm  of  the  Law  (91)  C.  . 

Peter  Sellers,  Lionel  Jefir.es 

APRIL 

©The  Day  of  the  Triffids 

(94  © Ho..  6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  D . 802 

Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  . Ac.  805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S.  .721 
Edmund  Purdom,  Rossana  Podesta 

AVW 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  © ...  Ho.  .6303 
Michael  Gough,  Jeanne  Cooper. 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.  808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  . . CD  . 144 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

U©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Hick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad.. 722 

Todd  Armstrong,  Nancy  Kovack 

©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth,  Michael  Ruhl 

JUNE 

©55  Days  at  Peking 

(150)  ® 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  in  May) 

©The  Terror  (81)  © ....  Ho.  .804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  . . . CD  . 144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My.  Ac  001 

Murray  Ham  lton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M..003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (See  Misc. 
DAVIS-ROYAL) 

This  Sporting  Life  (126)  . . . .D.. 
R.cha.  d Harris,  Rachel  Roberts 

JULY 

©Beach  Party  (100)  ®....C..810 
Robert  Cummings,  Dorothy  Malone. 
Frankie  Avalon,  Annette  Funlcello 

©Gidget  Goes  to  Rome  (101)  C.  .002 
James  Darren,  Cindy  Carol 

Lord  of  the  Flies  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Ed  sards,  Roger  Elwin 

AUGUST  | 

©The  Gun  Hawk  (91)  Ac.  .6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.. 812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  . D.  .005 
Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C . 009 
The  Three  Stooges 

SEPTEMBER  | 

Shock  Corridor  (101)  D..6305 

Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 

©“X”— The  Man  With  the 

X-Ray  Eyes  (80)  SF.  809 

Ray  Milland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M..  813 

Cliff  Richard,  Lauri  Peters 

The  Old  Dark  House  (86)  . D . 007 

Tom  Poston,  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.  .008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103)  . . D.  .006 
Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

Billy  Liar  (98)  CD  . . 

Tom  Courtenay 

OCTOBER  | 

©Gunfight  at  Comanche 

Creek  (..)  W. 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  CD.. 

Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.  . 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey  (145)..  D.. 
True  Life  Adventure 

©Under  the  Yum  Yum 

Tree  (110)  C.  .011 

Jack  Lemmon,  Caiol  Lynley. 

Dean  Jones,  Edie  Adams 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 

Black  L;ke  Me  ( . . ) 

James  Whitmore 

NOVEMBER  | 

©Gohath  and  the  Sins  of 

Babylon  (..)  © Ac..  817 

Mark  Forrest,  Scilla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  ( . . ) © Ac . . 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the  Stone ..  An  . 148 

Cartoon  feature 

Thomasina  (..)  Ac.. 

©The  Cardinal  (111)  ® ,.D.. 
Tom  Tryon,  Romy  Schneider 

Ladies  Who  Do  ( . . ) 

Robert  Morley 

The  Love  Goddesses  ( . . ) ....  Anth . . 

DECEMBER 

War  Madness  D. 

Tony  Russell.  Baynes  Barron, 
Judy  Dan 

©Masque  of  the  Red 

Death  ® Ho.  . 

Vincent  Price 

©The  Comedy  of  Terrors  ® C .819 

Vincent  Price,  Peter  Lorre 

©Muscle  Beach  Party  ® C 

Frankie  Avalon,  Annette  Funicello 

Congo  Vivo  Ad  . . 

Jean  Seberg.  Gabriele  Frezetti 

The  Victors  ® D 

Vincent  Edwards,  Melina  Mercouri, 
Jeaime  Moreau,  Romy  Schneider 
Dr.  St/angelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bom b C.  . 

Peter  Sellers 

COMING  I 
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COMING  DECEMBER  I NOVEMBER  I OCTOBER 


FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


| M-G-M  s i g 

PARAMOUNT  a 

t-  z: 

20TH-FOX  | » 

| UNITED  ARTISTS  f U 

©Seven  Seas  to  Calais 

5 (102)  © D.  .309 

Rod  Taylor,  Keith  Michell 

4 ©Follow  the  Boys  (95)  ® CD.. 320 
Connie  Francis,  Paula  Prentiss, 

1 Dany  Robin,  Russ  Tamblyn 

©The  Courtship  of  Eddie's  Father 
(117)  ® C.  .321 

Glenn  Ford.  Shirley  Jones 

©Papa’s  Delicate  Condition 

(98)  C .6212 

Jackie  Gleason,  Glynis  Johns, 
Laurel  Goodwin,  Oias.  Ruggles 

30  Years  of  Fim  (85)  . ...C..308 
Comedy  compilation . . Charlie 
Chaplin,  Buster  Keaton 

House  of  fhe  Damned 

(62)  © D..313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D..6306 

Sophia  Loren,  Anthony  Perkins 

©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Kovack 

©Love  Is  a Ball  (111)  ®..C..6309 
Glenn  Ford,  Hope  Lange 

©Come  Fly  With  Me 

(109)  ® C .322 

Dolores  Hart,  Hugh  O'Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World's  Fair 

(105)  ® C/M.. 323 

Elvis  Presley,  Joan  O’Brien 

Rififi  in  Tokyo  (89)  D.  .324 

Karl  Boehm,  Barbara  Lass 

©My  Six  Loves  (101)  ...©..6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125  © D.  .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 

©1  Could  Go  on  Singing 

(99)  ® D/M.. 6311 

Judy  Garland,  Dirk  Bogarde 

©In  the  Cool  of  the  Day 

(88)  ® D 325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.  .327 
Frankie  Avalon,  Mariette  Hartley 

Hud  (112)  ® OD.  .6216 

Paul  Newman,  Patricial  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.  .330 

Chuck  Connors,  Luke  Halpin 
©Main  Attraction, 

The  (85)  D . .070 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © . ...D..309 
Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . Todd-AO  . . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103) C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © . Adv..328 

Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  ..C/D.. 318 
Barbara  Luna,  Paid  Langton 

©Donovan's  Reef  (109) . . Ad . . 6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

©The  Longest  Day 

(ISO)  © D . .221 

All-Star  cast 
general  release 

Harbor  Lights  (68)  © ...Ac.. 317 
Miriam  Colon,  Curt  Jurgens 

©The  Great  Escape 

(168)  ® Ac.. 6312 

Steve  McQueen,  James  Gamer. 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C.  .6313 
Jack  Lemmon,  Shirley  MacLaine, 
Herscbel  Bemardi 

The  Young  and  the  Brave 

(84)  Ac  336 

Rory  Calhoun,  Wm.  Bendix,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . ...M..406 
The  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  ® C.  .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie's  Great  Adventure 

(103)  D . .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © . . . D . .311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ®.  D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janis  Paige 

©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom, 

Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  ...  C/D.  .402 
Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martinelll, 
Margaret  Rutherford,  Rod  Taylor 

©The  Young  Swingers 

()  © M .325 

Rod  Lauren,  Molly  Bee 

Lilies  of  the  Field  (94)  . D.  .6321 

Sidney  Poitier,  Lilia  Skala 

Tiko  and  the  Shark  (107  ..D..407 

Tahitian  Cast 

©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 
( . . ) © Ad . . 408 

Twilight  of  Honor  (..)  . ...D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103)  . . C . .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C . .6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D .312 

Sophia  Loren,  Maxmlllian  Schell 

©Marilyn  (83)  © Doc.. 302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©..D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H . 6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . . . . D . .6323 
Susan  Hayward.  Michael  Craig, 
Diane  Baker,  Edward  Judd 
©My  Son,  the  Hero  (111)  C.  .6320 
Pedro  Annendariz,  Jacqueline 
Sassard 

MGM's  Big  Parade  of 

Comedy  (..)  C.  410 

i Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  . D..411 

Richard  Harrison,  Loredana  Nusciak 

©The  Wheeler  Dealers  (106).. 404 

James  Gamer,  Lee  Remick 

All  the  Way  Home  (103) ..  D . .6307 

Robert  Preston,  Jean  Simmons 

©Fun  in  Acapulco  (97)  . M . 6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She's  Mine 

(.  .)  © C.  .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®.  . CD..  6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 

©The  Prize  ® D 

Paul  Newman,  Edward  G.  Robinson, 
Elke  Sommer 

i 

Who’s  Minding  the 

Store?  (..)  C.  .6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C.  .6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  © C.. 

Doris  Day,  James  Gamer 

©Kings  of  the  Sun  Ad.  . 

Yul  Brynner,  George  Chakiris 

j ©Sunday  in  New  York  ® . . . . C . . 
Cliff  Robertson,  Jane  Fonda, 
Rod  Taylor 

Children  of  the  Damned  ....D.. 
Ian  Hendry,  Alan  Badel 

©Paris  When  It  Sizzles.  . CD  . .6314 

William  Holden,  Audrey  Hepburn 

Lady  in  a Cage  (93) D..6311 

Olivia  de  Havilland 

©Love  With  the  Proper 
Stranger  C..6312 

Natalie  Wood,  Steve  McQueen 

©The  Man  in  the  Middle  ©..D.. 
Robert  Mitchum,  France  Nuyen 

The  Ceremony  (108)  D.. 

Laurence  Harvey,  Sarah  Miles 

EMBASSY 


Rory  Calhoun,  Marina  Berti 

Love  at  Twenty  (113)  . ...D... 
(French)  . .Jean  Pierre,  Leaud, 
Marie-France  Pisier 

Strangers  in  the  City  (S3)  . D.  .1 
Kenny  Pelinar,  Robert  Gentile 


The  Law  (126)  D. 

(Italian) . .Gina  Lollobrigida 

©The  Bear  (S6)  C. 

(ESrg-dubbed) . .Renato  Rascel 
Francis  Blance-Gocha 


302 

305 


(Eng-dubbed) . .Anna  Magnani 

©Bluebeard  (114)  CO..) 

(Eng-dubbed)  . Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  ''Landru”) 


(French)  . . Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doc.  .318 

Narrated  by  Peter  Ustinov 


S>/2  (135)  D . .317 

(Italian)  • .Marcello  Mastroiamni, 
Claudia  Cardinale,  Anouk  Aimee 


©Three  Penny  Opera  ( . . ) © D . . 313 
Sammy  Davis  jr..  Curt  Jurgens, 
Hildegarde  Neff,  June  Ritchie 

The  Conjugal  Bed  (..) D.. 

(Italian)  . .Ugo  Tognazzi, 

Marina  Vlady,  Walter  Giller 


The  Light  Fantastic  (84).. D .308 
Danielle  Darrieux 

Only  One  New  York  Doc.  . 
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UNIVERSAL 


OTo  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badham, 

Phillip  Alford,  John  Megna 


©The  Birds  (120)  D..6307 

Kod  Taylor,  Tippl  Hedren 
Suzanne  Pleshette,  Jessica  Tandy 

Q©The  Ugly  American 

(120)  D..6308 


Marlon  Brando,  Sandra  Church,  Eliji 
Okada,  Pat  Hingle,  Jocelyn  Brando 


Paranoiac  (SO)  D.  .6309 

Janette  Scott,  Oliver  Reed, 

Shelia  Burrell 

Showdown  (79)  0D..6310 

Audie  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

<S9)  CD..  6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  ® Ad.  .6312 

Comel  Wilde,  Jean  Wallace, 

Brian  Aheme 


©A  Gathering  of  Eagles 

(115)  D . .6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My.. 6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC..6314 

Michael  Keith.  Harry  Holcomb 


.6316 


©The  Thrill  of  It  All 

(108)  C. 

Doris  Day,  James  Gamer, 

Arlene  Francis.  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D .6301 

Montgomery  Clift,  Susannah  York, 
(General  release) 


©Kiss  of  the  Vampire 

(88)  Ho..  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 


©For  Love  or  Money  (108)  C..6319 
Kirk  Douglas,  Mitzi  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Dark  Purpose  ( . . ) D . . 

Shirley  Jones,  Rossano  Brazzi, 

George  Sanders 

Pre-release 


©Charade  ® MyC.. 

Cary  Grant,  Audrey  Hepburn, 
Walter  Matthau,  James  Coburn 


©Man’s  Favorite  Sport?  C 

Rock  Hudson,  Paula  Prentis, 
Maria  Perschy 


WARNER  BROS. 


a.  . ' 


©Critic’s  Choice  (100)  ® C..259 
Bob  Hope,  Lucille  Ball 


©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 


Black  Gold  (98)  D . .263 

Philip  Carey,  Diane  McBain 


4,5©Scencer’s  Mountain 

(118)  ® D.  .265 

Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mimsy  Farmer 

©PT  109  (140)  ® D.  .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 


©The  Castilian  (129)  © AD  . 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  Valli 

Wall  of  Noise  (112)  ....Ac.  .351 
Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©Rampage  (98)  Ad. 353 

Robert  Mltchum,  Elsa  MartinelU, 
Jack  Hawkins 


©Mary,  Mary  (126)  C.  .354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (..)..  CD  . . 
Troy  Donahue,  Connie  Stevens 


©Four  for  Texas D..356 

Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 


America  America  D 

Stathis  Giallelis,  Elena  Karam 


Rel. 

Date 


A.D.P.  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland.  Ellen  Schwiers 

ASTOR  (APEX) 

The  Quare  Fellow  (85)  D..  Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84) . . D . . 

Don  Borisenko,  Susan  Hampshire 
Fi  e Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash.  Donald  Woods 

The  Trial  (118)  D.  .Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  E'sa  Martinelli 
ATLANTIC  PICTURES 
West  End  Jungle  (60)  . . Doc . . Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  . M . Jun  63 

Robert  Beatty,  Lisa  Daniely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc . . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C. Jun  63 

Toney  Naylor,  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho.  Jul  63 

Aram  Katcher,  Lisa  McDonald 

COLORAMA 

The  Girl  Hunters  (103) . . My.  .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My..  July  63 

L:z  Fraser,  Kenneth  Griffith  . . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Stakeout  (81)  D . . Dec  62 

Bing  Russell.  Bill  Hale 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 
As  Nature  Intended  (64)  D.. May  63 

Pamela  Green 

DAVIS-ROYAL 

The  Reluctant  Saint  (105)..  CD.. 
Maximilian  Schell,  Ricardo  Montalban 
The  L-Shaped  Room 

(124)  D..  Jun  63 

Leslie  Caron,  Tom  Bell 
ELLIS 

Two  Before  Zero  (78) . . Doc.  . Oct  62 
Lovers  on  a Tight  Rope 

(83)  D . Dec  62 

Annie  Girardot,  Francois  Perier 
EMERSON  FILM  ENTERPRISES 
A Swingin’  Affair  (85)  . . M . . May  63 
Arline  Judge,  Bill  Wellman  jr., 

Dick  Dale  & the  Dell  Tones 
©The  King’s  Musketeers 

(96)  Ac.. Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 
Two  Living,  One  Dead 

(..)  D Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho.  . Oct  62 
Don  Megowan,  Erica  Elliot 
FAIRWAY  INT’L 

The  Sadist  (94)  Ac.. Jun  63 


MISCELLANEOUS 


Arch  Hall  jr.,  Helen  Hovey 

FILMGROUP 

©Mermaids  of  Tiburon 

(75)  © Ad.  .Dec  62 

Diane  Webber,  George  Ilowe 
GOVERNOR 
Carry  On  Regardless 

(87)  C..  Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . . C . Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 
HERTS-LION  INT’L 
Escape  to  Berlin  (75) . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(80)  Ho..  Aug  63 

Russ  Harvey 

©Gorilla  (90)  © Dr  . .Sep  63 

Gia  Petry 

JANUS 

Crooks  Anonymous  (87) . . C . . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90)..  D.. 

(Eng-dubbed)  .. Scilla  Gabel 
Maid  for  Murder  (89)  . . C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD  . Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C..  Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (105)  . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  ...  D..  Dec  62 

Nnella  Dierking,  Mark  Saegers 

LOPERT  FILMS 

©The  Mouse  on  the  Moon 

(82)  C . Jun  63 

Margaret  Rutherford,  Terry-Thomas 

MACO  FILM  CORP. 

©Lafayette  (110) 

® 70  HiD  . . May  63 

(Eng-dubbed)  ..  Jack  Hawkins, 

Orons  Welles,  Lilo  Pulver, 

Edmund  Purdom 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D.  .Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra's  Daughter 

(93)  © Ad.. Feb  63 

Debra  Paget,  E.  Maranl,  Robt.  Alda 
Bomb  for  a Dictator  (73)  Ac.  - Feb  63 
Pierre  Fresnay,  Michel  Auclalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (S3) . . D . .July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  Sirgo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girls  (SO) . .C . . Feb  63 
Barbara  Valentine.  Alex  D'Arcy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 


(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Scilla  Gabel 

©Cavalry  Command 

(84)  Ad..  Oct  63 


Rel. 

Date 


John  Agar,  Richard  Arlen,  Myron 
Healy 

©Ballad  of  a Gunfighter 


(84)  Ad.. Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Dr..  Mar  63 


Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

SHAWN  INTERNATIONAL 

Greenwich  Village  Story 

(95)  D July  63 

Robert  Hogan,  Melinda  Plank, 

Tani  Seitz 

STARKEY  ASSOCIATES-SR 

Man  and  H.s  Woman 

(83)  D..  Jun  63 

John  Ilaveron,  Mary  Harrigan, 

Lisa  Holland 

TIMES  FILM 

©Mondo  Cane  (102) . . Doc . . Feb  63 
“World-wide  film  portrayal  of 


real  life’’ 

E.a  (..)  D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 
Defiant  Daughters  (92)  . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D.  Apr  63 
Tumata  Teuian 


Violent  Midnight  (90)  . . My . . May  63 
Lee  Philips,  Shepperd  Strudwick 
V.olated  Paradise 

(67)  Doc..  July  63 

Narration:  Thomas  I,.  Row,  Paulette 
Gi  ard 

TOPAZ  FILMS 

A*om  Age  Vampire  (87)  Ho.  . Jun  63 
Albert  Lupo,  Susanne  Loret 

©Battle  of  the  Worlds 

(84)  SF  .Jun  63 

Claude  Rains.  Rill  Carter 

TRANSOCEAN  FILMS 

Ordered  to  Love  (82)  . . D . . Aug  63 
Mar  a Perschv,  Harry  Meyen 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D Feb  63 

Elsa  Martinelli  (Eng-dubbed) 

Fatal  Desire  (80)  D . Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Manni  (Eng-dubbed) 
A Day  in  Court  (70)  Ep-C.  .May63 
Sophia  Loren,  Alberto  Sordl 
©2  Nights  With  Cleopatra 

(..)  ®..  Jun  63 

(Eng-dubbed)  . .Sophia  Loren, 
Alberto  Sordl,  Ettore  Manni 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C.. 

George  Chakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Riberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  ® D..  Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  ® . . . .Ad.  .Apr  63 
Reg  Park,  Fay  Spain 
ZENITH  INT'L 

No  Exit  (85)  D Dec  62 

I Viveca  Llndfors,  Rita  Gam 


RD^  foreign  language 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel)  . Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81) . . 4-22-63 
(Trans- Lux)  Birgitte  Federsplel 

FRANCE 

Army  Game,  The  (87)  ....  5-27-63 
(SR)  C.  de  Tiliere,  Ricet-Barrler 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Counterfeiters  of  Paris  (99)  4-22-63 
(MGM)  . .Jean  Gabin,  Martine  Carol 

Cross  of  the  Living  (90)  . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 


Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Micheline 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 
Suitor,  The  (83) 10-14-63 


Atlantic) . . Pierre  Etaix 

Sundays  and  Cybele  (110)  . . 2-11-63 
(Davis-Royal)  . .Hardy  Kruger, 
Patricia  Gozzi,  Nicole  Courcel 
Third  Lover,  The  (85)  . . 7-29-63 
(Atlantic)  . .Jacques  Charrier 
Three  Fables  of  Lo/e  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Brazzi 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  . . Dick  van  der  Velde 

Faust  (121)  5-27-63 

( Divtna-Traut)  . . Will  Quadflieg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . . Annemarie  Duerlnger 
The  Golden  Plague  (95)  . . 8-26-63 
(Bakros)  . . Ivan  Pesny 


GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
( (IMP ) . . Aliki  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  . .Irene  Papas 
Policeman  of  the  16th 

Precinct  5-13-63 

(GMP)  Costas  Hadjlchrlstos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.)  ..  Dimitri  Horn, 
Yvonne  Sanson 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . ,C.  Biswas,  S.  Chatteriee 
Two  Daughters  (114)  ....  5-27-63 
(Janus)  . .A.  Chatterjee,  C.  Banerjee 

ITALY 

Arturo’s  Island  (90)  1-21-63 

(MGM).. Reg  Kerman,  Key 
Meersman 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon,  Monica  Vitti 

Fiasco  in  Milan  (104)  5-20-63 

(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM).. Jean  Sorel.  Lea  Massari, 
Georges  Wilson,  Regina  Bianchi 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero,  Peppino  de  Filippo 

JAPAN 

Ballad  of  a Hussar  (94)  . . 7-29-63 
(Artklno)  ..  Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . . Koushiro  Matsurooto 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex)  . .Toshiro  Mifune, 

Misa  Uehara 


©My  Hobo  (98)  8-26-63 

(Toho)  . . Ketju  Koabayashi 

Sanjuro  (96)  7-  8-63 

(Toho)  ..  Toshiro  Mifune 

The  Idiot  (165)  5-20-63 

(Shochiko)  . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  ..  Yumeji  Tsukioka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho) . . Hideko  Takamine 

POLAND 

Partings  (101)  12-  3-62 

(Telepix)  . .Maria  Wachowiak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artklno)  ..  Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . .Documentary 
Grown-Up  Children  (75)..  5-13-63 


(Artkino)  . . A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

( Artkino) . . Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97)  ....  8-5-63 
(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . .Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Lore  and  Lust  (109) . . 7-22-63 
(F-A-W)  . .Mai  Zetterling, 

Anita  Bjork 

Winter  Light  (80)  5-  6-63 

(Janus)  . .Ingrid  Thulin,  Gunnar 
Bjornstrand,  Max  von  Sydow 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


° 6 at  "rc 

a.  z oc  q 

BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yello.vstone  Cubs  (48)  

0094  Legend  of  Sleepv  Hollow  (33)  . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7) . . 

18204  Light  Housekeeping  (7)  . . . . 

18205  Pluto's  Quin-puplets  (7) 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Wo:  k (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) 

119  Saga  of  Windwagon  Smith  (14)  . . 

102  Noah's  Ark  (20)  

0097  Go  iath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  ... 

0099  Eyes  in  Outer  Space  (26)  ... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

CC86  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7425  She’s  Oil  Mine 

(17Vi)  Apr  63 

7426  Meet  Mr.  Mischief 

(17t/i)  May  63 

7436  Pardon  My  Terror 

< 16 Vi ) June  63 

4421  Down  the  Hatch  ( 17 Vi ) Sep  63 
4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11) . May  63 

7556  No.  6.  Series  4 (9 !/2)  Jul  63 
4551  No.  1.  Series  5 (10 Vi ) Sep  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 


7612  Let's  Go  (7i/2)  Apr  63 

7613  Gerald  McBoing  Boing 

(7)  May  63 

7614  Bon  Bon  Parade  (8)  . . . .Jun  63 

7615  Madeline  (7)  Jul  63 

4601  Carnival  Courage  (7)  . Sep  63 

4602  Woodman  Spare  that 

Tree  (7 Vj)  Sep  63 

4633  Up'll  Atom  (6)  Oct  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7707  Watcha  Watchin'  (7)  . Apr  63 

7708  Fallible  Fable  (7)  . May  63 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  63 

7710  Wolf  in  Sheep's  Clothing 

(7)  Jul  63 


4701  Not  in  Nott’ngham  (7)  Sep  63 
4752  Magoo’s  Check  Up  (6/2) 

MR-.  MAGOO  REISSUES 
(Technicolor) 

7756  Magoo  Goes  Overboard 


(6)  0©  and  standard)  . Mar  63 

7757  Bwana  Magoo  (6)  . May  63 

7758  Matador  Magoo  (6)  . Jul  63 

4751  Destination  Magoo 

(6'/j)  Sep  63 


4752  Magoo's  Check  Up  (6Y2) 


Oct  63 

ONE-REEL  SPECIALS 
4651  ©Three  Stooges 

Scrapbook  (8)  Sep  63 

SPECIAL  COLOR  FEATURES 

7444  Winderful  Africa  (18)  Mar  63 

7445  Wonderful  New  York 

(18)  May  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 
4441  Swiss  Water  Paradise 

(18)  Sep  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunfighters  of  the 

Northwest  Jul  63 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  63 


CL  Z QC  Q 

7407  Scheming  Schemers 

(16)  May  63 

7458  Commotion  in  the 
Ocean  (17)  Jul  63 


4401  Pest  Man  Wins  (16)  Sep  63 

4402  A Missed  Fortune  (16'/j) 
Oct  63 

WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9/z>  Jun  63 
8702  Rasslin'  Rampage  (9/2)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 

The  Plucky  Plumber  (18)  . . Oct  62 


TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7)  

C6432  Cartoon  Kit  ( . . ) 

C6433  Tall  in  the  Trap  (..)  .... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8)  . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7)  ... 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Fo  led  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  . ...  Feb  63 
MODERN  MADCAPS 
(Technicolor) 

M23-1  Harry  Happy  (7)  . . .Sep  63 

M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M23-3  The  Pig's  Feat  (7)  Oct  63 

M 23-4  Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P22-7  A Sight  for  Squaw 

Eyes  (7)  Mar  63 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo’s  Holiday  (7)  . . Oct  63 

P23-3  Hound  for  Pound  (7)  Oct  63 

P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  ...  Nov  63 

P23-6  Whiz  Quiz  Kid  (7)  . Dec  63 

POPEYE  CHAMPIONS 
E23-1  Beach  Peach  (7)  Sep  63 

E23-2  Jitterbug  Jive  (7)  ...  Sep  63 

E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly's  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Single  Reel-Color) 

T21-4  Swingin'  West  (10)  Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  Jul  63 

©Three  Is  Company  (30)  Aug  63 

ONE-REELERS 

©Ravenna  (12'/2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  Aug  63 

©Pictures  in  the  Fire  (10)  Sep  63 

©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  Color) 

People  of  the  Rock  (14)  Mar  63 

©Wedding  of  the  Year  (22)  Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 

©Yorkshire  Sands  (15)  Sep  63 

©Thousand  Island  Summer 


£6  w'S 

a.z ec  a 

~ (15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  Mar  63 

7303  Sports.  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  May  63 

7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ....  Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  ( . . ) Aug  63 

5309  Roc-a- Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 
4374  End  of  the  Plains  ...  Apr  63 
5375  Island  Spectacular  ...  May  63 

4376  South  of  the  Amazon . .Jun  63 

4377  Land  of  the  Extremes  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  ( . . ) Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie's  Mother-in- Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  . . . May  63 

4319  Shutter  Bug  (WW)  . .Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough  Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)  . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitin  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare  Apr  63 

2721  Mad  As  a Mars  Hare  . Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  . Apr  63 

1709  Woolen  Under  Where  . .May  63 

1710  Hare-Breadth  Hurry  . . . .Jun  63 

1711  Banty  Raids  Jun  63 

1H2  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  ...Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ...  Nov  63 

2704  Transylvania  6-5000  Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp  . Jun  63 

(One-Reel) 

1503  (NEW)  Moroccan 

Rivieras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland . . Aug  63 


Write — 


YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  JUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 
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The  Exhibitor  Has  His  Say 

BOXOFFICE.  825  Van  Brunt  Bird.. 

Kansas  City  24.  Mo. 


Title Company 
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Days  of  Week  Played 
Weather  


Title Company 

Comment  


Days  of  Week  Played. 
Weather  


Title Company 

Comment  


Days  of  Week  Played. 
Weather  


Title Company 
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Exhibitor  
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemoScope;  ® VlitoVislon;  ® Techniromo;  ® other  onomorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Take  Her,  She's  Mine 

20th-Fox  (323)  98  Minutes  Rel.  Nov.  ’63 

The  first  of  the  20th-Fox  productions  to  be  made  after  - , . 
the  studio  resumed  operations  under  the  new  Zanuck  ,rs'  c 
regime  early  in  1963.  this  picturization  of  the  Broadway  rs'  1 
stage  hit  has  sure-fire  audience  appeal  and  strong  mar- 
quee value,  headed  by  the  perennial  James  Stewart  and 
Sandra  Dee,  the  teenage  favorite  who  is  one  of  today’s 
top  ten  female  stars,  according  to  the  annual  Boxoffice 
poll.  Produced  and  directed  by  Henry  Koster,  from  a 
screenplay  by  Nunnally  Johnson,  the  story  goes  far  afield 
(to  Paris)  from  the  original  American  college  locale,  but 
it  is  always  fast-moving,  and  packed  with  hilarious 
situations  stemming  from  a worried  father’s  attempts  to 
straighten  out  his  college-student  daughter’s  romantic 
misadventures.  Stewart  losing  his  Daniel  Boone  costume 
at  a Paris  ball  and  being  accidentally  caught  in  a raid  on 
a Paris  house  of  ill-repute  are  among  the  laugh  high- 
lights. Stewart  gives  his  usual  natural  portrayal  and 
Miss  Dee  looks  enchanting  and  does  well  as  his  amazing 
progeny.  But  it  is  two  foreigners,  Robert  Morley,  as  a 
blustering  Britisher  in  Paris,  and  the  handsome  young 
Frenchman,  Philippe  Forquet,  who  will  score  most  heavily 
with  audiences.  The  Travilla  costumes  and  bright 
De  Luxe  Color  photography  are  other  assets. 

James  Stewart,  Sandra  Dee,  Audrey  Meadows,  Robert 

Morley,  Philippe  Forquet,  John  McGiver,  Monica  Moran. 

Stolen  Hours  T 

United  Artists  (6323)  97  Minutes  Rel.  Oct.  ’63 

juila.  The  so-called  “woman’s  picture,”  in  which  the  woes  of 

3.C.  8 a long-suffering  heroine  bring  tears  to  the  eyes  of 
s feminine  patrons,  has  been  in  short  supply  in  recent  years 
so  there  should  be  a ready  market  for  this  poignant 
emotional  drama.  With  Susan  Hayward  giving  a beauti- 
fully restrained  portrayal  of  a woman  with  only  a few 
months  to  live — a role  which  won  accolades  and  boxoffice 
success  for  Bette  Davis  in  1939  when  she  did  the  same 
part  in  “Dark  Victory” — this  Denis  Holt  production  for 
Mirisch-Barbican  is  sure-fire  audience  fare  which  even 
most  men  will  enjoy.  A fine  new  screenplay  by  Jessamyn 
West  avoids  the  maudlin  cliches  so  that  the  heroine  is 
courageous  yet  entirely  believable  and  director  Daniel 
Petrie  has  guided  the  plot  toward  its  moving,  inevitably 
tragic  conclusion.  Striking  Eastman  Color  shots  of  fash- 
ionable Ascot  and  the  rocky  Cornwall  coast  will  enchant 
patrons  while  the  music  by  Mort  Lindsey  and  the  star’s 
striking  Fabiani  wardrobe  are  other  plus  values.  Michael 
Craig,  Britain’s  handsome  comedy  star,  is  fine  in  his 
romantic  doctor  role  and  Diane  Baker  is  sweet  and 
sympathetic  as  the  star’s  sister.  The  rugged  Edward 
Judd  also  stands  out.  Stuart  Millar  and  Lawrence  Tur- 
man, both  Americans,  are  the  executive  producers. 

Susan  Hayward,  Michael  Craig,  Diane  Baker,  Edward 
Judd,  Paul  Rogers,  Jerry  Desmonde,  Gwen  Nelson. 

The  Castilian  Adventure^rama 

Warner  Bros  (352)  129  Minutes  Rel.  Sept.  ’63 

Magnificently  filmed  in  Panacolor,  which  gives  soft- 
ness and  beauty  to  the  rocky  mountains  and  arid  plains 
of  the  Spanish  provinces  and  realism  to  the  spectacular 
and  bloody  battles,  this  Sidney  W.  Pink  production  will 
attract  the  action  devotees  and  the  youngsters.  As  in  its 
New  York  neighborhood  bookings,  the  “Valley  of  the 
Swords”  subtitle  might  be  given  ad  and  marquee 
prominence  in  place  of  “The  Castilian,"  which  suggests 
historical  drama  only.  For  average  audiences,  the  epic  — ; 
tale  of  a legendary  Spanish  hero  is  over-long,  laden  with 
intrigue  and  religious  significance  and  lacking  in  humor 
or  sympathy  for  its  poker-faced  hero.  While  two  Latin 
stars,  Spartacus  Santony  and  Teresa  Velasquez,  make  a 
handsome,  if  somewhat  dull,  romantic  pair,  it  is 
America’s  Cesar  Romero  whose  hearty  warmth  registers 
most  strongly  and  he  and  Broderick  Crawford,  as  a 
bombastic  ruler,  add  marquee  value.  The  handsome  Italian 
Alida  Valli  is  wasted  in  a few  brief  scenes.  Javier  Seto 
directed  the  Cinemagic  of  Spain  coproduction. 

Cesar  Romero,  Frankie  Avalon,  Broderick  Crawford, 

Alida  Valli  Spartacus  Santony,  Teresa  Velasquez. 

The  Incredible  Journey  ££  “y'*-"'- 

Buena  Vista  (145)  80  Minutes  Rel.  Nov.  ’63 

A heart-warming,  appealing  and  fascinating  adventure 
film  about  three  domestic  animals  who  travel  250  miles 
across  Canada,  this  is  one  of  the  best  of  Walt  Disney’s 
True-Life  Adventures  and  ideal  entertainment  for  the 
entire  family,  particularly  the  kiddies  and  the  millions  of 
cat  and  dog  lovers.  In  this  case,  the  Disney  name  will  be 
the  magic  selling  point  for  the  human  cast  is  composed 
of  Emile  Genest,  who  was  in  two  previous  Disney  films, 
polite,  and  other  French -Canadian  actors  lacking  in  name 
Cont  value.  The  true  and  “incredible”  stars  are  Tao,  a remark- 
able Siamese  cat;  Luath,  a Labrador  retriever,  and 
Bodger,  an  old  bull  terrier,  who  encounter  a stalking 
lynx,  an  attacking  bear  and  a quill-throwing  porcupine 
during  their  journey — all  of  these  animals  being  seen 
against  the  Canadian  outdoors  beautifully  photographed 
in  Technicolor.  The  screenplay  by  co-producer  John 
Algar  is  based  on  the  book  by  Sheila  Burnford  and  the 
film  is  narrated  by  Rex  Allen,  one-time  Republic  cowboy 
star.  Directed  by  Fletcher  Markle.  Another  fine  example 
of  Walt  Disney’s  wholesome  entertainment,  this  is  Par- 
ents’ Magazine  family  medal  winner  for  November. 

Emile  Genest,  John  Drainie,  Sandra  Scott,  Tommy 

Tweed,  Syme  Jago,  Bodger,  the  terrier,  Toa,  the  cat. 

The  Gun  Hawk  ^ w7" 

Allied  Artists  (6306)  92  Minutes  Rel.  Sept.  ’63 

As  today’s  westerns  go,  this  Bern-Field  production  pro- 
duced by  Richard  Bernstein  has  all  the  ingredients  to 
attract  lovers  of  this  type  of  fare,  including  two  stars, 
Rory  Calhoun  and  Rod  Cameron,  who  have  recently  in- 
creased their  marquee  value  by  starring  in  TV  series. 
Other  assets  are  soft  Eastman  Color  photography;  Rod 
Lauren,  a youngster  with  teenage  appeal,  and  a screen- 
play by  Joe  Heims  which  has  riding  and  shooting  action, 
plus  a bitter-sweet  ending  in  which  an  outlaw  gives  his 
life  to  reform  a devil-may-care  younger  man.  Calhoun, 
who  has  headlined  in  TV’s  “The  Texans,”  gives  a strong 
and  convincing  portrayal  of  a middle-aged  outlaw,  yet  he 
is  virile  enough  to  make  the  romantic  interlude  with 
Ruta  Lee  seem  entirely  credible.  And  Cameron,  Republic 
star  of  a decade  ago,  who  has  since  starred  in  TV’s  “State 
Trooper”  series,  is  good  as  the  sheriff  who  also  takes  an 
interest  in  the  juvenile  gun-slinger,  the  part  well  played 
by  the  personable  young  Lauren.  Another  veteran  of  old 
Warner  films  who  has  recently  been  on  TV,  John  Litel, 
turns  up  as  a kindly  old  drunk.  Edward  Ludwig  directed  — | 
with  a good  feel  for  the  west  and  Edward  Critchfield  is 
listed  as  executive  producer. 

Rory  Calhoun,  Rod  Cameron,  Ruta  Lee,  Rod  Lauren, 

Robert  J.  Wilke,  John  Litel,  Morgan  Woodward. 

The  Helliire  Club  "“i* 

Embassy  93  Minutes  Rel.  Sept.  63 

Typical  Douglas  Fairbanks  acrobatics  and  swordplay 
against  an  18th  Century  English  setting,  this  Robert  S. 
Baker-Monte  Berman  production  will  delight  the  young- 
sters and  action  fans  in  the  neighborhood  spots.  Jimmy 
Sangster,  who  did  the  screenplay  with  Leon  Griffiths 
from  his  own  story,  and  Baker  and  Berman,  who  directed 
as  well  as  produced,  permit  the  super-heroics  of  the  hero, 
Keith  Michell,  to  take  on  a tongue-in-cheek  quality, 
which  makes  the  film  more  palatable  for  regular  audi- 
ences. Two  of  the  British  players,  the  handsome  Michell 
and  the  beautiful  Adrienne  Corri,  are  currently  starring 
on  the  Broadway  stage  in  David  Merrick’s  “The  Re- 
hearsal," while  Peter  Cushing  is  familiar  through  his 
“Dracula”  and  “Frankenstein”  portrayals  for  Hammer 
Films.  As  costume  drama,  dealing  with  an  infamous 
society  which  indulges  in  undercover  orgies,  the  picture 
starts  off  with  a thrilling  chase  in  the  prolog,  but  the 
story  proper  has  too  many  improbable  settos  in  which 
Michell  outrides  dozens  of  pursuers  and  vanquishes  a 
R u score  of  swordsmen — just  as  the  great  Fairbanks  once 
Halstf  did.  Miss  Corri,  as  a high-born  lady,  shares  the  romantic 
chores  with  Kai  Fischer,  as  a rather-sluttish  circus  per- 
former. 

Keith  Michell,  Adrienne  Corri,  Peter  Arne,  Kai  Fischer, 
Peter  Cashing,  Bill  Owen,  Martin  Stephens. 

The  review*  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  ony  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  standard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS 


Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Stolen  Hours”  (UA) 

Susan  Hayward,  a wealthy  American  playgirl,  leaves  a 
party  at  her  English  mansion  to  drive  to  meet  her  sister, 
Diane  Baker,  arriving  from  America.  En  route  to  the  tl0 
airport,  Susan  has  an  attack  of  vertigo  which  results  in  (Color, 
a near-collision.  Meanwhile,  Edward  Judd,  her  current  W 
lover,  arranges  for  Michael  Craig,  a physician  friend,  to 
meet  Susan  and  find  out  the  nature  of  her  illness.  Craig 
persuades  her  to  have  a brain  operation,  which  is  ap- 
parently successful,  although  he  is  unable  to  tell  her 
that  she  will  have  a recurrence  of  the  illness  and  has  less 
than  a year  to  live.  She  and  Michael  fall  in  love,  and 
although  she  learns  the  truth,  he  persuades  her  to  marry 
him  and  share  his  rural  practice  in  the  Cornish  village 
where  he  was  born.  She  has  a few  happy  months  with 
Craig,  far  from  her  former  artificial  London  existence, 
before  she  dies. 

EXPLOITIPS: 

To  attract  women  patrons,  stress  Susan  Hayward,  her 
lavish  costumes  and  the  story  by  Jessamyn  West,  which 
many  will  recall  as  Bette  Davis’  great  hit,  “Dark  Vic- 
tory.” Mention  that  Michael  Craig  starred  in  “Doctor 
in  Love,”  “Sapphire”  and  other  British  films. 

CATCHLINES: 

The  Story  of  a Woman  Who  Snatched  a Few  Happy 
Hours  With  the  Man  She  Loved  . . . Her  Shimmering 
Gowns  and  Glittering  Jewels  Hid  a Tormenting  Terror 
Locked  in  Her  Heart. 

THE  STORY:  “Take  Her,  She’s  Mine”  (20th-Fox) 

James  Stewart,  a respected  lawyer  in  a small  town,  is 
called  before  his  local  school  board  to  explain  the  news 
headlines  telling  of  his  flamboyant  escapades  in  Paris. 
*cified  In  flashback,  Stewart  shows  that  they  all  stemmed  from 
l0)t  . the  time  his  daughter,  Sandra  Dee,  was  dismissed  from 
an  American  college  for  her  protest  march  against 
banned  books,  in  which  a French  artist,  Philippe  Forquet, 
joins  in.  Later,  Sandra  receives  a scholarship  from  a 
French  art  college,  which  Stewart  learns  was  arranged  by 
Forquet.  When  Sandra  is  photographed  posing  in  a 
French  magazine,  Stewart  flies  over  to  Paris,  where, 
while  trying  to  help  his  daughter  in  her  romance  with 
Forquet,  he  is  arrested,  loses  his  costume  at  an  art  ball 
and  gets  into  other  embarrassing  scrapes  before  he  de- 
cides to  permit  Sandra  to  marry  Forquet. 

EXPLOITIPS: 

For  the  mature  moviegoers,  Stewart,  a star  for  30 
years  and  64  films,  will  be  the  selling  name,  but  do  not 
overlook  Robert  Morley,  a favorite  with  the  art  house 
set.  Sandra  Dee,  one  of  the  top  ten  feminine  stars,  is 
popular  through  her  “Tammy”  films.  Stress  that  the 
play  ran  on  Broadway  for  a year  with  Alan  Carney 
starred,  and  then  toured  the  key  cities  with  Tom  Ewell. 
CATCHLINES: 

There  Comes  a Time  in  Every  Father’s  Life  When  His 
Baby  Becomes  a Babe  . . . James  Stewart  as  the  Papa 
Who  Was  a Square  to  His  Daughter. 

THE  STORY:  “The  Incredible  Journey”  (BV) 

Emile  Genest,  a Canadian  writer,  offers  to  house  the 
three  domestic  pets  belonging  to  professor  John  Drainie 
when  the  latter  is  forced  to  go  to  a distant  place  for  a 
teaching  assignment.  When  Genest  leaves  on  a hunting 
trip,  the  three  animals,  a Siamese  cat  and  a retriever  and 
an  old  bull  terrier,  become  restive  and  set  out  by  them- 
selves over  unknown  terrain  for  their  faraway  home. 

The  three  encounter  many  adventures,  the  old  dog  be- 
comes tired  and  hungry  until  fed  by  a hermit;  the  cat  is 
nearly  drowned  when  the  dogs  cross  a liver  but  is  nursed 
back  to  health  by  a little  Finnish  girl  and  the  retriever 
is  wounded  by  a porcupine’s  sharp  quills.  Meanwhile, 
when  Genest  returns  from  his  hunting  trip,  the  animals  •>«» 
are  given  up  for  lost.  As  Genest  is  telling  the  tragic  news  ut,'r 
to  Drainie  and  his  family,  the  dogs  and  the  cat  turn  up  n,(> 
for  a happy  reunion. 

EXPLOITIPS: 

Stress  the  Walt  Disney  name  and  the  “True-Life  Ad- 
venture” angle.  Make  up  handbills  or  throwaways  with 
pictures  of  the  two  dogs  and  the  Siamese  cat  for  dis- 
tribution to  all  pet-loving  patrons  or  from  pet  shops. 

CATCHLINES: 

The  True-Life  Tale  of  Three  Animals  Who  Traveled 
Alone  Across  250  Miles  . . . Three  Four-Footed  Heroes,  a 
Bull  Terrier,  a Siamese  Cat  and  a Labrador  Retriever  . . . 

A Story  of  Courage  and  Loyalty  Filmed  in  the  Wilds  of 
Canada. 

THE  STORY:  “The  Castilian”  (WB) 

Three  hundred  fifty  years  before  the  Crusades,  Sparta- 
cus  Santony,  a young  Castilian  nobleman,  comes  out  of 
self-imposed  exile  to  lead  his  people  in  a series  of  daring 
raids,  first  against  the  Navarrese  troops,  ruled  by  the 
fierce  king  (Broderick  Crawford)  and,  after  the  latter’s 
death,  against  the  Moors.  Accompanied  by  his  nigged 
companion,  Cesar  Romero,  Santony  meets  and  falls  in 
love  with  Teresa  Velasquez,  the  Infanta  of  Navarre,  and 
later  they  encounter  two  patron  saints,  who  come  to 
earth  in  human  form  and  whose  wise  counsel  influences 
Santony  and  his  enemy,  the  young  king  of  Navarre.  The 
two  rulers  combine  their  Christian  armies  and  vanquish 
■ the  huge  forces  of  the  Moors. 

. / EXPLOITIPS: 

This  being  a tale  of  ancient  Castile  and  its  rulers  and 
enemies,  U.S.  audiences  should  be  sold  on  the  picture’s 
epic  qualities.  However,  greater  stress  should  be  put  on 
Frankie  Avalon,  the  teenage  singing  favorite,  and  on 
Cesar  Romero  and  Broderick  Crawford,  veteran  Holly- 
wood players.  In  Spanish-speaking  neighborhoods, 
Spartacus  Santony  and  Teresa  Velasquez  are  popular 
film  favorites. 

CATCHLINES: 

The  Mighty  Adventures  in  the  Valley  of  the  Swords  . . . 
I Will  Strike  the  Infidels  While  They  Revel  in  Their  Sin- 
ful Pleasures ! . . . The  Thrilling  Tale  of  the  Earliest  Hero 
in  Castilian  History. 

THE  STORY:  “The  Hellfire  Club”  (Embassy) 

In  18th  Century  England,  young  Martin  Stephens 
blunders  into  an  orgy  conducted  by  his  father,  leader  of 
the  infamous  “Hellfire  Club.”  When  his  father  beats  the 
boy,  his  mother  leaves  home  with  him.  After  she  is 
killed  in  a coach  accident,  the  boy  is  brought  up  by  David 
Lodge,  who  joins  a traveling  circus.  Fifteen  years  later, 

Keith  Michell  is  a circus  acrobat  while  his  cousin,  Peter 
Arne,  has  usurped  the  boy’s  rightful  estates.  Michell, 
searching  for  proof  of  his  inheritance,  takes  a job  as 
groom  for  Arne,  where  the  latter’s  fiancee,  Adrienne 
Corri,  is  attracted  to  him  and  manages  to  learn  his  true 
identity.  Arne,  who  is  carrying  on  the  “Hellfire  Club” 
orgies,  has  Michell  thrown  in  jail  on  a false  murder 
charge.  But,  Michell  is  rescued  by  his  circus  friends,  and, 
disguised  as  a foppish  nobleman,  manages  to  set  matters 
right  and  regain  his  estates. 

EXPLOITIPS: 

For  the  action  fans,  stress  the  title,  which  suggests 
skullduggery,  and  the  fighting  and  swordplay.  Keith 
Michell,  who  starred  on  Broadway  in  “Irma  La  Douce,” 
and  Adrienne  Corri,  who  first  attracted  attention  in 
Rank’s  “The  River,”  are  currently  starring  in  David  .,  u. 
Merrick’s  “The  Rehearsal”  on  Broadway.  <«  in 

CATCHLINES:  Vsylv* 

One  Fighting  Man  Against  the  Evil  Crew  Who  Con- 
duct the  Infamous  “Hellfire  Club,”  the  Scandal  of  18th 
Century  England. 

THE  STORY:  “The  Gun  Hawk”  (AA) 

Rory  Calhoun,  an  outlaw  who  returns  to  his  home 
town,  aids  Rod  Lauren,  a devil-may-care  young  gun- 
slinger, in  a fight  with  two  killers,  who  later  kill  John 
Litel,  the  town  drunk.  Calhoun  tells  the  sheriff,  Rod 
Cameron,  that  he  intends  to  stalk  the  killers.  Calhoun 
does  this,  against  Cameron’s  advice,  so  the  latter  is 
forced  to  pursue  the  outlaw.  Followed  by  Lauren,  Cal- 
houn gets  to  Sanctuary,  an  outlaw’s  hideout,  where 
Cameron  is  not  welcome.  Calhoun,  wounded  by  a stray 
bullet,  refuses  to  die  in  bed  so  he  tricks  Lauren  into  a 
shoot-out.  Lauren’s  bullet  kills  Calhoun  and  the  younger 
man  is  forced  to  leave  Sanctuary,  which  allows  no  kill- 
ings among  its  outlaws.  Lauren  then  is  captured  by  the 
waiting  Cameron,  who  intends  to  give  the  boy  a chance 
to  redeem  himself. 

EXPLOITIPS: 

Interest  the  TV  devotees  by  stressing  that  Rory  Cal- 
houn has  starred  in  “The  Texans”  and  other  series  while 
Rod  Cameron  starred  in  “State  Trooper,”  another  TV 
series.  Cameron  was  also  star  of  many  Republic  ad- 
venture films.  Rod  Lauren  is  a singer  of  rock  ’n  roll 
numbers  for  the  teenage  set. 

L • CATCHLINES: 

The  Story  of  the  Town  Where  Outlaws  Find  Sanctuary 
. . . Rory  Calhoun  and  Rod  Cameron,  Favorites  of  West- 
erns on  TV,  Return  to  the  Old  West  on  the  Big  Theatre 
Screen. 
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CLfflRMG  HOUSE 


HELP  WANTED 


Experienced  projectionist.  Nonunion, 
steady.  Boxoffice,  9745. 


SALESMAN  wanted  to  represent  firm 
selling  outdoor  advertising  in  conjunction 
with  theatre  display  frame  service.  Oppor- 
tunity to  build  for  future.  Exclusive  terri- 
tory available.  Contact  Romar-Vide  Co., 
Chetek,  Wisconsin. 


Managers  wanted.  Conventional  the- 
atres, New  York  state.  Young,  aggres- 
sive assistants  who  have  served  their  ap- 
prenticeship considered.  Send  resume, 
references  and  recent  snapshot.  Replies 
held  in  confidence.  Boxoffice,  9756. 


Manageri  Experienced  for  first  run  the- 
atre in  town  of  40,000.  Berger  Amusement 
Co.,  317  Plymouth  Bldg.,  Minneapolis  2, 
Minn. 


Manager!  Expanding  circuit  in  midwest 
area  needs  experienced  men.  Excellent 
opportunity  for  aggressive  showmen. 
Drive-in  theatre  experience  preferred.  Send 
complete  resume,  references,  recent  snap- 
shot and  salary  requirements.  All  replies 
strictly  confidential.  Boxoffice,  9759. 


Theatre  manager,  male  or  female  for 
Chicago  south  side  art  house!  Salary 
open.  Write:  H.  Schoenstadt  & Sons,  Inc., 
1118  South  Michigan  Ave.,  Chicago  5, 
111.,  or  call  HArrison  7-3034. 


WANTED:  All  'round  theatre  employe 
over  45.  Capable  of  cleaning,  general 
maintenance,  working  in  concession  and 
operating  part  time.  Year  'round  employ- 
ment with  apartment  furnished.  Good  sal- 
ary. Send  full  details,  photograph,  ex- 
perience and  references.  No  children. 
Must  be  permanent.  Drunks  or  drifters 
need  not  apply.  Boxoffice,  9765. 


POSITIONS  WANTED 

Exploitation  and  promotion  minded.  12 
years  managerial  experience.  Seeking  per- 
manent position  in  northeast.  Boxoffice, 
9761 


Supervisor  or  General  Manager.  Top 

showman  and  man  who  loves  to  work, 
desires  position  as  general  manager  or 
supervisor  of  small  chain  of  theatres. 
Age  32,  married.  With  same  company  11 
years.  Presently  own  three  theatres  but 
am  selling.  Prefer  the  "Carolinas"  or 
Florida.  Top  references.  Boxoffice,  9768. 


FILMS  WANTED 

Silent  films,  trade  magazines.  611  North 
Fairfax,  Los  Angeles,  Calif. 


PHOTO  BLOWUPS 

PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 


BUY!  SELL!  TRADE! 


FIND  HELP  OR  POSITION 


Through 


BOXOFFICE 


Classified  Advertising 


Greatest  Coverage  in  the 


Field  at  Lowest  Cost 


Per  Reader 


4 insertions  for  the  price  of  3 


GENERAL  EQUIPMENT— USED  | 

— 

Lamphouses,  Magnarc.  Simplex  Hi- 
Strong,  also  Standard  Simplex  mechanisms 
and  movements,  also  pair  supports  for  5- 
point  bases  (new),  bargains.  LOU  WAL- 
TERS SALES  AND  SERVICE  CO.,  4207 
Lawnview  Ave.,  Dallas  27,  Texas. 

SPECIAL!  Pair  DeVry  12,000  projectors, 
rebuilt,  Suprex  lamphouses,  rectifiers, 
ready  to  operate,  only  $1,995  pair;  thous- 
and other  bargains.  STAR  CINEMA  SUP- 
PLY.  621  W.  55tn  St.,  New  York  19. 

Equipment  from  2 well  equipped  and 
maintained  theatres.  Will  sell  as  units  or 
in  part.  350  very  good  spring  and  uphol- 
stered seats.  Economy  Electric  Company, 
502  16th  Avenue,  N.,  Clinton,  Iowa. 

Priced  for  quick  sale!  Heavy  duty  Sim- 
plex bases,  RCA  sound,  Altec  Voice  of 
Theatre  speaker,  Simplex  projectors, 
Brenkert  Enarc  lamps,  Strong  50-70  amp 
rectifiers,  complete,  $900.  Box  32,  North 
Creek,  N Y.  Phone:  3801 


EQUIPMENT  REPAIRING 

All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


EQUIPMENT  WANTED 

Wanted:  metal  screen  tower,  within  200 
miles  of  Tyler,  Texas.  Write  price  and  de- 
scription Jack  Miller,  Rt.  2,  Tyler,  Texas. 

Wanted:  Simplex  S.P.  portable  pro- 

jectors with  2,000'  magazines,  or  Simplex 
XLs.  G.  M.  Films,  1504  North  Ave.,  Bur- 
lington, Vermont. 

Wanted:  Used  theatre  booth  equipment 
We  dismantle.  Leon  Jarodsky,  Paris,  Il- 
linois. 


DRIVE-IN  THEATRE  EQUIPMENT 

RAIN  VISORS.  Drizzle-Gards  are  sold  in 
hundreds  of  drive-in  theatres  from  coast 
to  coast.  Earns  profit,  helps  business.  Dri- 
View  Mfg.  Co.,  2223  Paris  Drive,  Louis- 
ville 18,  Ky. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers,  speakers,  soundheads, 
drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  35/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  "Blue  Book” 
of  the  industry.  Edited  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Binder  only  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT,  Publisher, 
Box  575,  Enid,  Oklahoma. 


BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


BIG  KIDDIE  ATTRACTIONS.  Flicker  pic- 
ture rings,  Stooge,  Tarzan,  many  others 
available.  Inexpensive.  Box  248,  Pulaski, 
Wise. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 

ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


BARGAIN!  S0'xl20'  steel  and  concrete 
theatre  building  in  Mission,  near  Van- 
couver, B.C.  $35,000.  $5,000  cash,  balance 
10  years.  S.  A.  Lechtzier,  945  Granville, 
Vancouver,  B.  C.,  Canada. 


Theatre  for  sale.  Beautiful  Morro  Bay, 
Calif.,  ocean  resort  town.  Family  operation. 
Boxoffice,  9754. 


Doctor  says.  "Must  Sell,"  operating  the- 
atre 400  seats,  air  conditioned.  Brenkerts, 
RCA  opt.  and  Mag.  sound.  CinemaScopes. 
All  equipment  A-l  condition.  Town  of 
3,000.  Write:  Rex  Theatre,  Evansville,  Wis- 
consin. 

For  Sale!  Lake  Theatre.  Brick  and  steel, 
stereophonic  sound,  36'  screen,  380  seats. 
Three  apartments  and  beauty  shop  rentals. 
Otto  Sorensen,  Powers  Lake,  N.  D. 

AUTO  DRIVE-IN.  DE  LUXE  THEATRE, 

for  sale,  outright  or  in  paTt.  1,500-car 
capacity  or  more.  Almost  completed  Stra- 
tegically located  in  the  Cleveland-Akron 
area.  Will  take  partner  or  sell  my  40- 
year  lease.  Opportunity  to  develop  addi- 
tional recreational  activities  Boxoffice, 
9763. 

One  of  the  best  small  locations  in  Wis- 
consin offered  for  sale.  Indoor  and  out- 
door for  $60,000.  Have  winters  free.  Box- 
office,  9769. 

MICHIGAN  THEATRE.  1,500  seats,  build- 
ing and  equipment  in  excellent  condition. 
Extra  income  from  stores  and  offices  now 
rented.  Selling  for  real  low  price  with 
easy  terms.  Schafer  Realty  Co.,  2540  So 
Grand  Travers,  Flint,  Mich. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


Wanted  to  buy  or  lease  by  aggressive 
exhibitor,  drive-in  or  indoor  theatre  in 
Southeastern  section  of  U.S.  Boxoffice  re- 
ceipts must  be  $35,000  or  more  per  year. 
Would  not  be  interested  in  so-called  family 
operation.  Reply:  Boxoffice,  9753. 


Drive-in  wanted.  Year  around  opera- 
tion. State  of  Arizona,  California  or  Texas. 
Will  pay  cash  for  one  showing  profit.  Re- 
ply, Boxoffice,  9758. 


Euy  or  lease!  Hard  top  or  drive-in  the- 
atre for  family  operation.  Boxoffice,  9764. 

Theatre  wanted  to  lease  in  N.Y.C.  area 
Small  investment  by  aggressive  showman. 
Seeks  between  500  to  800  seats.  Boxoffice, 
9766. 


Wanted  to  buy  or  lease.  Indoor  theatre 
in  Miami,  Florida.  Reply:  Boxoffice,  9767 


THEATRES  FOR  LEASE 


For  lease!  Excellent  family  operation, 
managing  operator.  Southwest  health 
town.  Good  equipment,  improvements, 
metal  screen.  Only  drive-in  70  miles.  Does 
not  fit  with  our  circuit  type  absent  man- 
agement operation.  $1,000  advance  rent. 
Interested  people  only  please.  Boxoffice, 
9762. 

Lease  modem  theatre,  located  in  heart 
of  Whiting,  Indiana.  Only  theatre  in 
town.  650  seating  capacity,  fully  equipped. 
Drawing  radius,  25,000  population.  Reas- 
onable rent  to  responsible  operator.  Write: 
Teninga  & Co.,  10835  So.  Michigan  Ave., 
Chicago  28,  111. 


POPCORN  MACHINES 

Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


MISCELLANEOUS 


Eliminate  tackiness  on  rubber  matting 
Order  economical  No.  52CB  floor  soap. 
$11.25  for  5 gallon  pail,  F.O.B.,  M & M 
Chemical  Co.,  Willimantic,  Conn. 


THEATRE  SEATING 

Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 

st..  n.y:c. 

800  Heywood  Wakefield  theatre  chairs. 
Good  condition,  sacrifice  price.  Write:  Abe 
D.arbose,  8 Parker  St.,  Gardner,  Mass. 
Telephone:  6-321115. 

CHAIRS  REBUILT  ANYWHERE1  Expert 
workmanship,  personal  service,  finest  ma- 
tenalp.  ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 

Wanted:  Used  International  chairs.  Any 
model,  any  condition.  Riegel  Theatre  Chair 
Service,  933  N.  Howard  St.,  Union  City, 
Ind. 

Seats  repaired  reasonable.  25  years  ex- 
perience, expert  workmanship.  References 
furnished.  Abe  Barach,  1500  Chicago  Ave., 
Minneapolis  4,  Minn.  Phone  FE  5-0505. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll 
tickets,  100,000,  $40,75;  10,000,  $13.75: 

2,000,  $5.95.  Each  change  in  admission 
price,  including  change  in  color,  $4.25 
extra.  Double  numbering  extra.  F.O.B 
Kansas  City,  Mo.  Cash  with  order.  Kansas 
City  Ticket  Co.,  Dept.  11,  109  W.  18th 
Street,  Kansas  City  8,  Mo. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  ol  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 


BOXOFFICE  ::  October  21,  1963 


29 


Complete  service  to  help  you 
make  and  save  more  money  now 


ONLY  BOXOFFICE  BRINGS  YOU 
YOUR  OWN  HOME  AREA  EDITION 
FOR  EXTRA  VALUE 


MORE  NEWS  AND  IDEAS  FOR 
MORE  READERS  EVERY  WEEK 


You'll  find  more  of  everything  that'll  help  you 
make  and  save  more  money  in  Boxoffice. 

For  only  Boxoffice  brings  you  extra  help, 
extra  answers  in  a sectional  edition  each  week 
specifically  for  your  own  home  area. 


Boxoffice  publishes  nine  sectional  home 
area  editions  — the  only  trade  paper  in  your 
entire  industry  that  "tailors"  its  services  so 
completely  to  your  needs. 

Here  . . . and  here  only  . . . you  get 
complete  service  that  goes  all  the  way  — that 
keeps  you  "in  the  know"  about  all  that  means 
so  much  to  you  — all  the  vital,  significant 
happenings  and  trends  right  in  your  own  home 
area  and  all  around  your  world  of  films. 

Here,  too,  you  get  the  industry-famous 
Showmandiser  Section.  With  dozens  of  proven 
promotion  ideas  that  have  made  money  for 
theatremen  — that  you  can  easily,  economically 
adapt  to  serve  your  own  theatre.  Plus  the 
"Review  Digest"  that  tells  you  what  reviewers 
on  seven  industry  and  general  publications 
think  of  pictures.  Plus  timely  booking  in- 
formation in  the  "Feature  Chart"  . . . candid 
opinions  of  other  exhibitors  in  "The  Exhibitor 
Has  His  Say"  . . . reviews,  story  synopses,  ex- 
ploitips  and  adlines  in  unbiased  "Feature  Re- 
views." 


And  there's  more:  The  Modern  Theatre 

Section  each  month  brings  you  practical  "how- 
to" answers  on  equipment,  supplies,  refresh- 
ments merchandising  — on  making  indoor  and 
drive-in  theatre  operation  more  profitable. 
The  unduplicated  "Looking  Ahead"  Boxoffice 
Barometer  Issue  brings  you  complete  picture 
information  — present,  past  and  future  — at 
the  start  of  each  year.  The  Buyers'  Directory 
and  Reference  Issue  puts  a goldmine  of  plan- 
ning, buying  and  saving  aids  at  your  finger- 
tips in  one  handy  source  each  October. 

But  see  yourself  how  Boxoffice  complete 
service  can  help  you  build  bigger  boxoffice  pro- 
fits—help  you  make  and  save  more  money.  And 
why  more  theatremen  read  and  rely  on  BOX- 
OFFICE  than  any  other  film  trade  journal  in  the 
world!  Start  Boxoffice  coming  your  way  now- 
only  $3  for  a year  of  52  issues  (in  U.  S.,  U.  S. 
possessions  and  Canada).  Foreign  $10  per  year. 


Nationally  Extensive — Locally  Intensive 


NOW  AVAILABLE  FOR 
DRIVE-INS  IN  70mm! 


“BEST  PICTURE  OF  THE  YEAR” 


Winner  of  7 Academy  Awards! 


lAWREXCE  OIAIUIUV 


...  the  fabulous  Sam  Spiegel-David  Lean  Academy  Award  winner,  has  been 
released  to  drive-ins.  This  first  general  release  of  a 70mm  film  to  outdoor  theatres  is  setting 
the  trend  for  similar  availability  of  other  70mm  attractions  now  ready  or  being  planned.  The 
reason  for  this  is  obvious.  Nothing  less  than  the  70mm  process  can  show  these  films  the  way 
they  are  meant  to  be  shown.  After  all,  if  70mm  is  so  thrillingly  brilliant  on  the  big  indoor 
screen — think  how  much  more  effective  it  is  on  the  even  bigger  outdoor  screen!  70mm  pro- 
jection is  actually  4 times  brighter  and  4 times  sharper  than  35mm.  No  wonder  the  future 
of  drive-in  projection  is  increasingly  and  inevitably  to  the  larger  process.  With  Norelco’s 
advanced  model  AAII  Universal  70/35  projector,  you  not  only  have  the  world’s  finest  70mm 
equipment — but  in  less  than  4 minutes  you  also  have  the  most  modern,  rugged  and  trouble- 
free  35mm  mechanism.  For  today  and  tomorrow,  Norelco  70/35  is  your  wisest  investment. 


The  1962  Academy  of  Motion  Picture  Arts  and  Sciences  presented 
this  award  for  outstanding  achievement  to  the  North  American  Philips 
Company  for  the  design  and  engineering  of  the  Norelco  Universal 
70/35mm  motion  picture  projector. 

© AM PAS 
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TED  STATES  patent  office  by  north  American  philips  company.  INC  norelco  is  known  as  philips  in  CANADA.  100  E.  42nd  Street,  New  York,  N.Y.  • Phone:  212-OX  7-3S00 


"PEPSI-COI  A”  AND  "PEPSI”  ARE  TRADE  MARKS  OF  PEPSI-COLA  COMPANY,  REG.  U.  S.  PAT.  OFF.  © 1963.  PEPSI-COLA  COMPANY 


Now  it’s  Pepsi- UP  FRONT  EVERYWHERE 

TV,  Radio,  Magazines,  hlewspapers,  Outdoor  Posters,  Point-of -Sale— Pepsi  is 
one  of  the  world’s  largest  advertisers,  in  all  media.  That’s  why  more  and 
more  people  today  are  saying  “Pepsi,  please!”  Pepsi  is  moving  out  front 
. . . display  it  up  front!  Call  your  local  Pepsi -Cola  Bottler  today,  or  write: 
National  Accounts  Dept.,  Pepsi-Cola  Company,  500  Park  Avenue,  N.  Y.  C. 
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Hundreds  of  letters  in 
our  files  from  Cretors 
owners  provide  the 
proof  that  “it  pays  in 
profits  to  buy  a 
Cretors.” 
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JUST  AS  TRUE  IN  1963 . . . 
AS  IT  WAS  IN  1885! 


Cretors — for  78  years  the  leader  in  developing  better, 
more  efficient,  more  profitable  methods  of  popping 


There’s  quite  a contrast 
between  the  old  Cretors 
“Steam  Power  Wagon”, 
shown  here,  and  the 
new  CRETORMATIC,  the 
world's  first  perfected 
completely  automatic 
machine  for  popping 
corn  in  oil,  shown  at 
right.  But — whether  in 
1 885  or  1963 — Cretors 
machines  have  always 
led  the  way  to  greater 
popcorn  profits. 


corn — makes  a machine  for  every  location,  every  size 
of  operation.  It  will  pay  you  to  get  the  facts. 

“78  YEARS  OF  LEADERSHIP” 
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13  Popcorn  Building  * Nashville,  Ten 
Factory:  Chicago,  III. 
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WRITE  FOR  "POPCORN  PROFIT" 
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Foyer  of  the  new  Fox  Winrock  Theatre  in  Albuquerque,  N.M.,  with  the  boxoffice  to  the  right,  and  the  lobby  left  center,  showing  a portion  of  the 
concessions  stand.  Note  the  interesting  dividers  at  left  of  the  picture. 


FOX  WINROCK  A LUXURIOUS  SHOWCASE 

Albuquerque,  N.  M.,  Gets  Its  First  New  Theatre  in  20  Years 


C osting  in  the  neighborhood  of 
$1,000,000  and  seating  801,  the  new  Fox 
Winrock  Theatre  in  Albuquerque,  N.M., 
epitomizes  the  finest  setup  in  the  region. 
Centered  in  a parking  area  for  350  cars, 
the  theatre  is  located  in  the  new  Winrock 
Shopping  Center,  which  has  space  for  more 
than  5,000  cars,  which  space  is  very  close 
to  the  theatre.  The  cost  of  the  theatre  is 
in  addition  to  the  ground  lease  cost. 

The  theatre  is  not  only  one  of  the  most 
beautiful  in  the  west,  but  is  easily  one  of 
the  most  functional,  with  the  planning  for 
the  house  having  been  done  by  Mel  Glatz, 
construction  engineer  for  Fox  Inter-Moun- 
tain Theatres,  a division  of  National  Gen- 
eral Corporation.  Architects  were  Richard 
Crowther  & Associates,  Denver.  The  as- 


sociate architect  was  Arthur  Dekker,  Albu- 
querque. These  people  combined  their  best 
talents  in  the  planning  and  building  of 
the  theatre  which  marked  the  entrance  of 
Fox  Inter-Mountain  Theatres  into  Albu- 
querque, although  they  have  theatres  in 
other  New  Mexico  cities. 

As  one  enters  the  theatre,  which  has  an 
entrance  built  of  glass  and  aluminum,  one 
is  struck  with  the  beauty  of  the  lobby. 
The  floor  is  of  quarry  tile;  the  walls  of 
concrete  block,  covered  with  sheetrock  and 
vinyl  fabric,  and  to  the  right  is  the  box- 
office  with  the  new-style  open  counter, 
topped  with  walnut  Formica. 

Just  past  the  boxoffice  area  one  comes  to 
the  carpeted  foyer.  The  carpeting  for  the 
theatre  was  custom  woven,  and  is  a perfectly 


balanced  blend  of  heavy  commercial  car- 
pet, manufactured  for  both  durability  and 
beauty.  Glatz  selected  the  warm  golds  and 
browns  used  as  the  basic  colorations.  These 
colors  bring  into  the  theatre  the  friendly 
natural  tones  found  in  the  rocks  and  hills 
in  America’s  great  southwest.  Glatz  cor- 
related the  emerald  green,  accented  with 
flecks  of  brown  and  bittersweet,  to  give  a 
dimensional  effect  to  the  five-pointed 
stars  forming  the  secondary  pattern  in  the 
design.  This  lends  a modern  contemporary 
feeling  conforming  to  the  theatre’s  archi- 
tectural plan.  The  famous  “WR”  brand, 
the  insignia  for  the  entire  Winrock  Shop- 
ping Center,  is  the  highlight  of  the  carpet 
pattern. 

BRAND  IN  OVERLAY  EFFECT 

Glatz  designed  the  WR  as  an  overlay 
effect  and  directed  the  carpet  weavers  to 
place  the  WR  brands  at  various  angles  so 
as  to  be  looking  into  the  insignia  from  any 
approach  within  the  theatre.  Arthur 
Schneider,  director  of  the  carpet  manu- 
facturer’s styling  department,  collaborated 
with  Glatz  in  the  final  execution  of  setting 
up  the  design. 

The  801  seats  in  the  auditorium  are  a 
brand  new  conception  in  seating  comfort, 
with  the  Fox  Winrock  being  their  first  in- 
stallation in  the  world.  When  the  planners 
for  the  new  theatre  laid  out  their  designs 
for  the  comfort  of  the  patrons,  they  paid 
special  attention  to  seats.  “The  new  chairs 
will  give  our  patrons  the  most  comfortable 
seating  available  in  any  theatre  in  the 
world,”  manager  Lou  Gasparini  said.  For 


Exterior  of  the  Fox  Winrock,  showing  roominess  of  the  auto  entrance  and  exit,  with  parking  area  beyond 
the  sign.  Some  of  the  landscaping  is  shown. 
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example,  every  patron  will  have  two  indi- 
vidual arm  rests  for  his  own  comfort. 
Previous  to  this  innovation  it  was  neces- 
sary for  a patron  to  share  the  arm  rest 
with  the  person  sitting  next  to  him.  The 
chairs  are  constructed  to  scientific  prin- 
ciples of  posture  control  that  assure  the 
patron  of  complete  comfort  throughout  the 
show.  The  seats  are  spaced  38  inches 
back-to-back. 

In  line  with  installing  the  finest  equip- 
ment available,  the  Fox  Winrock  is  the 
first  theatre  in  the  Rocky  Mountain  area 
to  be  equipped  with  transistorized  sound 
system.  From  a listener  standpoint  this 
sound  has  a “crisper  and  fuller”  effect  in 
all  of  the  frequencies,  including  the  rich, 
low  responses  as  well  as  the  clear,  smooth, 
extended  high  frequencies  for  both  music 
and  voice.  Five  back  stage  speakers  are 
used  as  well  as  the  surround  speakers. 

The  projection  booth  is  well  equipped  so 
that  any  width  film  or  any  sound  track 
can  be  used.  Sound  is  transistorized  six 
track. 

There  is  a well-equipped  playroom  and 
nursery,  complete  with  tables,  chairs,  cribs, 
toys  and  games,  and  the  facility  is  super- 


The  auditorium  features  plush  seating  with  two  individual  arm  rests,  bittersweet  draperies  and  recessed 
ceiling  lighting  on  dimmers.  Acoustical  plaster  walls  and  ceiling  are  painted,  walls  in  muted  gold,  and 
ceiling,  deep  brown.  The  screen  is  64  feet  wide  and  curved. 


vised  by  a registered  nurse.  (See  page  25.) 

The  playroom  and  nursery  are  con- 
sidered such  important  features  that  mer- 
chants in  the  Winrock  Shopping  Center 
occasionally  arrange  for  special  kiddie 
shows,  as  indicated  in  the  following  copy 
of  a circular  distributed  in  the  stores: 
Don’t  bother  looking  for  a baby  sitter 
...  let  us  do  it!  Winrock  Center  is  the 
first  shopping  center  in  the  nation  to 
offer  a free  baby  sitting  service  for 
children  under  twelve  years  of  age. 
The  beautiful  new  Fox  Winrock  The- 
atre has  arranged  for  your  conven- 
ience to  have  five  special  children’s 
movies  each  week,  June  10  through 
July  13. 

Mondays  1 p.m.  to  4 p.m. 

Tuesdays  1 p.m.  to  4 p.m. 

Thursdays  1 p.m.  to  4 p.m. 

Fridays  1 p.m.  to  4 p.m. 

Saturdays  10  a.m.  to  12  noon 

The  double  arm  rests  on  the  theatre  chairs  may  be  plainly  seen  in  this  picture.  Continued  on  page  37 


CREDITS: 

Air  Conditioning:  Westinghouse 
Blower:  Breuer  Tornado 
Carpet:  Alexander  Smith 
Changeable  Letters:  Adler 
Cigar et  TJrns:  Duk-It  wall  and  Groove - 
wood  floor 

Draperies:  Grosh  & Sons 
Drink  Machines:  Sodamaster 
Ice  Cream  Case:  Bally 
Ice  Machine:  Scotsman 
Lamps:  Constellation 
Lenses:  T-Kiptagon,  Vicom,  Kollmorgen, 

Bausch  & Lomb 

Marquee  Background  Panels:  Bevelite 
Plumbing:  Crane 
Projectors:  Norelco  70/35 
Rectifier:  Strong 
Screen:  Walker 
Seats:  American  Stellar 
Sign  Manufacturer:  Electrical  Products 
of  New  Mexico 
Spotlight:  Trouperette 
Track  and  Screen  Frame:  Tru-Roll 
Traffic  Control:  Lawrence  Products 
Vacuum  Cleaner:  Super  Suction  A view  of  the  luxurious  lounge  area  with  its  long,  curved,  custom-built  sofa  bench. 
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TORONTO  THEATRE  BUILT  BELOW  GRADE 


plaza  itself.  The  marquee  is  also  separate 
from  the  theatre.  This  is  located  at  the 
street,  so  that  it  can  be  seen  by  passing 
traffic  in  both  directions.  Also  it  is  quite 
unadorned,  with  bold  black  lettering 
against  a white-lighted  background. 

A wide  stairway  leads  from  the  parking 
area  down  to  the  theatre  entrance.  This 
group  of  steps  is  protected  by  a steel- 
girded  canopy.  Fieldstone  and  glass  have 
been  used  extensively  for  the  wide,  six-door 
entrance  to  the  lobby.  The  boxoffice  is 
located  at  the  left  side  of  a massive  field- 
stone  wall,  immediately  facing  the  theatre 
entrance.  The  boxoffice  is  entered  from 
the  foyer,  through  the  manager’s  office, 
and  this  eliminates  the  need  to  carry 
receipts  for  any  exposed  distance. 


A SPACIOUS  FOYER 


TO  MAINTAIN  UNIFORM  HEIGHT 

The  Don  Mills  had  to  be  sunk  down  be- 
low grade,  to  comply  with  these  regula- 
tions. Quoting  Mandel  Sprachman,  the 
architect,  directly:  “The  purpose  for 

having  the  theatre  and  other  shopping 
center  buildings  sunk  down  below  grade 
was  to  try  to  maintain  a uniform  height 
in  the  shopping  center,  so  that  a super- 
market and  a small  store  and  a theatre 
would  all  have  the  same  roof  line:  i.e.,  the 
same  roof  height  above  grade. 

“When  the  shopping  center  was  designed, 
they  had  never  anticipated  that  there 
would  be  a theatre  in  it,  and  they  laid 
down  a strict  rule  that  all  roofs  were  not  to 
exceed  ten  feet  above  grade.  The  result  is 
that  we  are  below  grade  at  the  rear  end 
approximately  16  feet.” 

This,  in  turn,  suggested  a sunken  court- 
yard, running  parallel  to  the  length  of  the 
auditorium.  This  courtyard  has  been 
plumbed  and  wired,  so  that  a kiosk  can 
eventually  be  built  here  for  the  serving  of 
drinks  and  sandwiches.  The  area  can  also 
be  heated  with  infra-red  light,  thus  ex- 
te!  Ting  its  season  of  usefulness.  Another 
sur  stion  is  to  screen  16mm  films  here, 
for  p?  “rons  waiting  to  get  into  the  theatre. 


There  are  six  steps  down  to  the 
lobby  entrance  of  the  theatre 
which  is  sunk  below  grade. 
This  view  from  the  canopied 
stairway  looks  toward  the  en- 
trance. Note  the  fieldstone 
rear  wall  of  the  lobby  with  the 
boxoffice  immediately  to  the 
left.  Glass  doors  on  either  side 
lead  to  an  extraordinarily 
spacious  foyer  and  lounge. 


The  foyer  can  be  entered  from  either 
side  of  the  lobby,  and  surrounds  the  lobby 
spaciously.  Curtained  glass  windows,  reach- 
ing from  floor  to  ceiling,  also  add  to  this 
sense  of  spaciousness  and  quiet  luxury. 
The  refreshment  counter  is  located  im- 
mediately at  the  entrance  to  the  standee 
area,  which  stretches  the  entire  width  at 
the  rear  of  the  auditorium.  Teakwood  and 
arborite  have  been  used  effectively  in  the 
straight,  clean  design  for  this  long  counter. 

Subdued,  indirect  lighting  is  a most  ef- 
fective feature  of  the  auditorium  itself. 
The  color  scheme  here  is  blue,  orange  and 
yellow  throughout.  The  exposed  brick  is 
actually  an  ironspot  brick,  which  tends  to 
be  bluish  in  color — closer  to  purple.  The 
seats  have  been  upholstered  in  blue,  while 
the  backs  are  in  stripes  of  orange  and  yel- 
low. The  pattern  very  effectively  reflects 
the  pattern  in  the  ceiling.  The  same  seats 
were  installed  in  Toronto’s  famed  O’Keefe 
Center.  Carpeting  has  been  done  in  blue 
and  gray  stripes. 

The  Don  Mills  was  built  and  operated  by 
Barry  Allen,  a director  of  Premier  Oper- 


Artistic  lighting  effects  were  achieved  in  the  auditorium  of  the  Don  Mills  Theatre,  Toronto,  Canada.  Natural 
brick  walls  are  unpainted,  and  acoustic  baffles  were  suspended  from  a gypsum  deck. 


By  J.  W.  AGNEW 

T he  new  Don  Mills  Theatre  in 
Toronto,  opened  last  February,  suggests  a 
departure  in  construction  from  most  the- 
atres built  recently.  Located  as  a separate 
unit  of  a better-than-usual  shopping  plaza, 
the  theatre  will  draw  its  audience  from 
Don  Mills  itself — a fast-growing  Toronto 
suburb,  also  above  average  in  the  distinc- 
tion of  its  residential  districts.  The  same 
rigid  building  restrictions  imposed  upon 
the  huge  plaza  were  directly  responsible 
for  the  unusual  features  incorporated  into 
the  theatre. 


A striking  innovation  in  theatre  con- 
struction can  be  noted  in  the  brick  walls. 
These  have  been  given  exterior-interior 
treatment,  and  left  in  their  natural  color. 
There  is  no  paint  on  them.  The  construc- 
tion of  the  ceiling  has  also  been  left  ex- 
posed. It  is  a gypsum  deck  with  steel 
beams,  to  which  acoustic  baffles  have  been 
hung  for  decorative  effect.  The  entire 
building  is  dry  wall.  There  is  no  plaster  in 
it  at  all,  which  is  a big  feature  in  terms  of 
cost  and  time  economy. 

The  Don  Mills  has  its  own  spacious  park- 
ing lot,  quite  apart  from  the  shopping 
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The  Don  Mills  foyer,  looking  towara 
one  front  entrance.  Patrons  may 
enter  the  foyer  from  either  side  of 
the  lobby.  The  door  to  the  man- 
ager's office  is  in  the  center  of  the 
ornamental  brick  wall.  Suspended 
acoustic  panels  and  lights  form  a 
decorative  as  well  as  functional 
ceiling.  The  floor  is  ceramic  tile. 
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The  16-foot  refreshment  bar  of  teakwood  and  white  arborite  is  located  near  the  standee  area  which  is  at 
the  right  in  the  picture.  The  striped  flooring  is  vinyl. 


Slide  Rule  to  Cut  Maintenance  Time  and  Costs 


ating  Corp.,  a Canadian  company  which 
owns  many  theatres  in  Canada  and  the 
United  States.  In  late  summer  it  became  a 
unit  in  the  Odeon  chain. 

The  Don  Mills  is  the  first  new  four-wall 
theatre  to  be  built  in  the  provincial  capital 
in  a decade. 


CREDITS: 

Acoustical  Material:  Tectum 

Air  Conditioning : Cool-Aire 

Carpet:  Elite  & Sons 

Changeable  Letters:  Bevelite 

Lamps:  Peerless  Magnarc 

Lenses:  Bausch  & Lomb 

Plumbing:  Emsig  & Son 

Projection  and  Sound:  Simplex  XL 

Seats:  Canadian  Seating 

Sign  Manufacturer:  Steel  Art  Co. 

Stage  Equipment:  O.  H.  Evans  & Sons 


Remodel  Store  for  Theatre 

Reversing  a trend  of  recent  years,  a fur- 
niture store  is  being  converted  into  a the- 
atre! This  happy  reversal  is  taking  place 
in  Coloma,  Mich.,  where  Jack  Lalo  has 
purchased  the  Loma  Furniture  Co.  build- 
ing from  Tom  DeRosa  and  already  is  busy 
preparing  to  open  a first-run  theatre  in 
the  building  in  March  1964. 

Lalo  is  making  the  new  theatre  first- 
class,  all  the  way,  with  the  very  latest  in 
projection  equipment  and  fixtures.  De  luxe 
features  will  be  wall-to-wall  carpeting,  an 
enlarged  lobby,  extra-large  seats  (22  inches 
wide)  which  will  be  staggered  and  installed 
with  36-inch  spacing  between  rows.  The 
new  theatre,  which  will  be  known  as  the 
Loma,  is  to  have  a capacity  of  450. 

The  reopening  is  receiving  tremendous 
support  and  encouragement  from  the  town 
which  has  been  without  a theatre  since 
1959. 


A plan  to  cut  cleaning  maintenance  costs, 
using  engineering  techniques  and  a spe- 
cially designed  slide  rule,  has  been  de- 
veloped by  members  of  the  National  Sani- 
tary Supply  Ass’n.  Known  as  the  “Area 
Cleaning  Time  Calculator,”  the  slide  rule 
simplifies  and  speeds  up  the  mathematical 
work  involved  in  cleaning  maintenance  sur- 
veys and  cost  estimates.  It  is  also  used  to 
spot  check  the  efficiency  of  cleaning  opera- 
tions. 

The  slide  rule  is  based  on  the  average 
cleaning  time  figures  collected  by  nearly 
1,300  NSSA  manufacturers  and  jobbers 
from  all  parts  of  the  country.  Twenty-one 
separate  cleaning  operations  are  listed  on 
the  back  of  the  rule.  The  approximate 
time  in  minutes  and  hours  per  1,000  square 
feet  is  obtained  by  setting  the  indicator 


arrow  on  the  desired  operation.  By  using 
this  time  factor,  any  cleaning  task  listed  on 
the  rule  can  be  estimated.  It  requires  two 
steps.  The  length  and  width  of  the  area  is 
set  on  one  scale ; the  total  time  in  hours  per 
day,  week,  month  or  year  may  then  be 
read  directly  on  the  scales  below.  Annual 
costs  are  as  simple  to  figure  as  daily. 

A full  line  of  bulletin  board  posters 
illustrating  approved  methods  of  cleaning 
stairways,  toilets  and  floors  and  five  new 
posters  on  manual  and  machine  dishwash- 
ing, giving  step-by-step  instructions  recom- 
mended by  the  United  States  Public 
Health  Service,  are  available  through  local 
NSSA  suppliers  or  the  National  Sanitary 
Supply  Ass’n.,  159  N.  Dearborn  St.,  Chicago 
1,  111. 
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The  Oak  Village  Theatre,  located  on  one  end  of  a 
strip  shopping  center,  Houston,  Tex.,  has  this  huge 
attraction  board  pointing  to  the  building  across  the 
parking  area. 


Soffit  of  the  marquee  is  brightly  lighted  by  recessed  strip  lights  above  a suspended  aluminum  grille  ceiling. 
Mosaic  tile  in  blue  tones  faces  the  boxoffice  and  the  area  above  the  doors.  Black  letters  are  used  on  the 
white  reader  board. 


NEW  SHOP  CENTER  THEATRE  FOR  HOUSTON 


T he  new  Oak  Village  Theatre, 
located  in  the  Oak  Village  Shopping 
Center,  Houston,  Tex.,  was  designed  by 
Richard  B.  Walton  and  Woodrow  Bush, 
architects,  to  fit  harmoniously  into  the 
overall  design  of  the  shopping  center  which 
was  already  under  construction  before  the 
theatre  lease  was  negotiated.  The  theatre 
is  located  at  the  end  of  the  strip  center 
and,  while  its  architecture  is  distinctive,  it 
is  not  dominating. 

The  building  is  of  pink  Mexican  brick, 
with  panels  of  limestone  to  break  up  the 
mass  of  the  auditorium  with  a pleasing 
decorative  effect.  The  part  of  the  building 
which  contains  the  lobby,  lounge,  projec- 


tion room  and  lease  areas  was  lowered  to 
provide  a good  relationship  between  the 
theatre  and  the  existing  center.  The  pro- 
jection room  is  at  a level  slightly  above 
the  marquee  which  is  covered  with 
oriental  stucco  accented  by  panels  of  ex- 
panded aluminum,  colored  white,  set  in 
aluminum  frame. 

The  attraction  board  mounted  on  the 
marquee  is  also  white  with  black  letters, 
and  the  marquee  soffit  is  lighted  by  means 
of  recessed  strip  lights  over  a suspended 
aluminum  grille  ceiling.  Mosaic  tile  in  an 
overall  tone  of  blue  was  used  over  the  entry 
doors  and  as  facing  for  the  boxoffice.  The 
doors  and  frames  are  aluminum  with  solar 


bronze,  heat-absorbing  glass.  The  bronze 
glass  reflects  the  general  color  scheme,  and 
the  floor  of  the  outer  lobby  is  washed  ter- 
razzo  in  a rust  color  to  match  portions  of 
the  interior. 

The  inside  colors  are  a combination  of 
blue,  rust,  white  and  gold,  with  walnut  in- 
terior doors  and  fixtures.  The  carpet  is  a 
pattern  of  rust,  tan  and  maroon  with  white 
accents.  The  walls  of  the  foyer  and  lounge 
are  plaster,  painted  white  with  gold  flecks, 
and  a large,  antique  mirror  and  gold  vinyl 
wall  covering  decorate  the  east  wall  of  the 
lounge.  Walnut  benches  are  covered  with 
blue  vinyl  upholstery. 

LIGHTING  IS  RECESSED 

The  ceilings  are  acoustical  plaster, 
painted  bone  white.  All  lighting  in  the 
foyer  and  lounge  areas  is  recessed.  Built- 
in  vending  machines  augment  the  refresh- 
ment stand. 

The  1,050-seat  auditorium  is  divided  into 
three  general  areas:  the  rocker  loge,  the 
smoking  loge  and  general  seating.  The 
chairs  are  of  the  latest  design  with  blue 
nylon  upholstery  over  foam  rubber 
cushions.  Chair  standards  are  blue  to 
match  the  ceiling. 

Auditorium  walls  are  acoustical  plaster, 
broken  into  splayed  panels,  and  painted  in 
various  shades  of  rusty  rose.  The  carpet  is 
the  same  as  that  in  the  foyer  and  lounge. 
The  screen  curtain  is  the  full  height  and 
full  width  of  the  auditorium  and  is  gold 
antique  satin.  The  screen  is  the  largest  in 
the  state  of  Texas,  built  in  one  piece,  and 
allows  a zero  projection  angle,  due  to  its 
height  and  the  low  second-floor  projection 
room. 

Lighting  in  the  auditorium  is  recessed, 
and  in  a random  pattern,  except  for  a row 
of  spots  focused  upon  the  screen  curtain. 

The  theatre  is  equipped  for  the  latest 

Continued  on  page  12 


V/arm  colors  were  used  to  create  this  inviting  foyer  and  lounge  in  the  Oak  Village.  The  carpet  is  in  rust, 
tan,  maroon  and  white.  The  walls  are  painted  plaster,  white  with  gold  specks,  and  the  benches  are  walnut, 
upholstered  in  blue  vinyl.  Built-in  vending  machines  along  one  wall  supplement  the  service  at  the 
refreshment  bar  at  left. 
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Good  for  First-Class  transpor- 
tation to  bigger  sales  and  higher 
profits  — when  you  reserve  a 
prominent  place  for  Dr  Pepper 
in  your  vending  machines. 


People  everywhere  are  saying,  “It’s  different ...  I like  it,”  about  Dr  Pepper. 
Not  a cola  . . . not  a root  beer,  Dr  Pepper  has  that  distinctively  different  taste 
that  folks  go  for  in  a big  way.  And  the  sales  records  prove  it!  For  more  than  14 
years,  Dr  Pepper  fountain-vending  sales  have  been  jetting  past  all  previous 
records ! Climb  aboard  the  big  profit  rocket ! Give  your  customers  what  they  want 
by  having  Dr  Pepper  in  your  vending  machines  and  snack  bar  dispensers.  Get 
Dr  Pepper  now!  For  more  information  write  to  Fountain-Vending  Division, 
Dr  Pepper  Company,  P.  0.  Box  5086,  Dallas,  Texas. 


now  available 


same  great  name 
same  great  flavor! 

only  1/.3  calorie  per  ounce 


Dr  Pepper  Company,  Dallas,  Texas,  1963 
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SHOP  CENTER  THEATRE,  HOUSTON 

Continued  from  page  10 

dimensional  projection,  including  70mm, 
35mm,  Cinemascope  and  other  aspect 
ratios. 

In  keeping  with  all  its  other  fine  equip- 
ment, the  theatre  features  clean  and  at- 
tractive restrooms.  The  ladies’  room  has 
rust-colored  terrazzo  floors  with  a ceramic 
tile  wainscot  of  champagne  color.  Above 
the  wainscot  the  walls  are  covered  with  a 
white  vinyl  specked  with  gold.  The  toilet 
partitions  are  oriental  red  (rust) . A powder 
room  adjoining  has  the  same  colors  and 
has  a plastic-covered  dressing  counter  with 
full-length  mirror.  The  powder  room  is 
equipped  with  benches.  The  men’s  room 
has  the  same  color  floor  and  wainscot  with 


CREDITS: 

Equipment  Contractor:  Southwestern 

Theatre  Equipment  Co. 

Carpet:  Gulistan 

Coin  Changers:  CoinOmeter 

Curtain  Controls:  Autodrape 

Display  Frames  and  Mirrors:  Pittsburgh 

Draperies  and  Tracks:  Houston  Scenic 
Studio 

Generator:  Imperial 
Lamps:  Ashcraft 

Lenses:  Super  Snaplite  and  Super 

ClNEPHOR 

Lounge  Furniture,  Ticket  Box:  Burge 

Projectors:  Norelco  70-35mm 

Screen:  Technikote 

Seating:  Griggs,  Heywood-Wakefield 

Sign  Letters:  Wagner 

Sound  and  Speakers:  Altec 

Ticket  Issuing  Machines:  Automaticket 


GUARANTEED  ECONOMY  AND  f 

TOP  PERFORMANCE  . 


eye't-S Uuih  9k c.  metal  reflectors 

0 GUARANTEED  5 YEARS! 


The  shimmering,  gold  antique  satin  screen  drapery  extends  across  the  entire  front  of  the  theatre,  and 
blends  with  walls  painted  in  several  shades  of  rusty  rose. 


bone  white  walls.  The  partitions  are  the 
same  as  for  the  ladies’  restroom. 

The  area  adjoining  the  restrooms  and 
lounge  contains  built-in  telephone  booths, 


a drinking  fountain  and  wall-mounted  ash 
urn.  The  second  floor  contains  the  projection 
room,  general  office  and  additional  lease 
space. 


Seating  is  divided  into  three  areas,  a rocker  loge  on  one  side  at  the  rear,  a smoking  loge  on  the  other  side, 
and  general  seating. 


A projection  room  to  delight  any  boothman  is  this 
well-lighted  and  well-equipped  one  at  the  Oak  Vil- 
lage. Note  that  the  projectionist  got  his  share  of  the 
carpeting,  used  elsewhere  in  the  theatre,  laid  on  top 
of  the  vinyl  tile  at  spots  where  he  stands  most. 


UNBREAKABLE -NON-PITTING  - NON-TARNISHING -NON-PEELING 


"Plus  Factory 
Refinishing  Service" 


Manufactured 


See  Your  Theatre  Supply  Dealer 


Hey&i-Slmiti  %c. 

Cedar  Grove,  @ N.  J, 
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TOP  AUDIO  QUALITY  WITH  NEW  ACOUSTICS 


High  quality  sound  has  been  achieved  in  the  Palm  Springs  Theatre, 
Hialeah,  Fla.,  by  the  use  of  Geocoustic  unit  absorbers  arranged  in 
an  attractive  pattern  on  the  auditorium  walls.  Use  of  "patch" 
technique  allows  hard  surfaces  to  help  reinforce  sound  for  maximum 
clarity.  The  absorbers  are  ISVz-inch-square  blocks  of  glass  foam. 


This  view  of  the  back  wall  shows  the  only  ceiling  treatment.  Three  rows  of  unit  absorbers 
were  used  next  to  the  rear  wall.  The  units  are  of  open-celled  foamed  glass  and  are 
unaffected  by  moisture.  Both  the  units  and  the  walls  are  painted  an  Arabian  gold  color. 
Less-expensive  hard  plaster  ceiling  was  used  and  the  walls  are  of  concrete  block.  The  Geo- 
coustic absorbers  were  simply  installed  with  adhesive  and  only  one  mechanical  fastener  each. 


A NEW  AND  SIMPLIFIED  method  Of 
acoustical  treatment  for  motion  picture 
theatres  was  incorporated  in  the  1,200-seat 
Palm  Springs  Theatre  recently  opened  in 
Hialeah,  Fla.,  by  Wometco  Enterprises,  Inc. 

The  normal  practice  of  installing  an  ex- 
pensive acoustic  tile  ceiling  and  also  cover- 
ing the  walls  with  absorption  material  was 
bypassed.  Instead,  Architect  A.  Herbert 
Mathes  of  Miami  designed  a highly  func- 
tional building  using  a standard  plaster 
ceiling  throughout.  The  walls  are  painted 
concrete  block. 

An  acoustic  environment  that  yields  con- 
trolled reverberation  and  clarity  of  the 
original  sound  was  achieved  by  the  use  of 
individual  Geocoustic®  unit  absorbers  on 
the  side  and  rear  walls. 

AN  ATTRACTIVE  PATTERN 

Arranged  in  an  attractive  pattern,  the 
total  of  2,045  units  are  distributed  for  the 
most  effective  acoustic  performance.  There 
are  696  units  on  the  rear  wall.  Three  rows, 
totaling  167  units,  are  installed  on  the  ceil- 
ing immediately  next  to  the  rear  wall.  The 
balance  of  1,182  units  is  split  between  the 
two  side  walls,  with  the  farthest  forward 
bay  having  only  96  units  set  in  spread- 
diamond  patterns. 

According  to  Wometco  vice-president, 
Harvey  Fleischman,  “Scientific  tests,  em- 
ploying a test  reel  loaned  by  RCA  Labora- 
tories, were  conducted  after  installation  of 
the  Geocoustic  units  and  these  tests 
showed  almost  100  per  cent  perfect  sound 
control  was  achieved  with  the  Geocoustic 
absorbers.  There  was  undistorted  sound 
throughout  all  audience  portions  of  the 
theatre  even  with  the  house  not  filled  to 
capacity.” 

® A regstered  trademark  of  the  Pittsburgh  Corning 
Corp. 


The  test  reel  referred  to  is  designed  to 
bring  out  the  worst  acoustic  qualities  of 
any  theatre  in  which  it  is  played.  Pro- 
duced for  RCA  by  the  Academy  of  Motion 
Picture  Arts  and  Sciences,  it  contains 
numerous  sharp  reports  and  explosive 
sounds  of  both  high  and  low  frequency,  as 
well  as  a full  range  of  intermediates,  both 
vocal  and  musical. 

Geocoustic  unit  absorbers,  a product  of 
the  Pittsburgh  Corning  Corp.,  are  13 V2- 


inch-square  blocks  of  two-inch-thick  glass 
foam.  The  millions  of  tiny  glass  cells  are 
interconnected.  Over  1,600  precision-cut 
holes  of  predetermined  depth  lead  from 
both  front  and  rear  surfaces.  Built-in  pro- 
jections at  the  back  of  each  unit  hold  it 
away  from  the  wall,  allowing  the  back  to 
function  as  an  absorbing  surface  and  also 
create  the  effect  of  a resonant  chamber. 

Continued  on  following  page 
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The  Palm  Springs  auditorium  has  monochromatic  decor  in  tones  of  gold.  There  is  no  carpeting,  but  a 
rubberized  tile  in  the  aisles.  Air  conditioning  is  in  six  individual  units,  each  of  ten-ton  capacity,  so  that 
it  one  goes  out,  the  whole  theatre  is  not  affected. 
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Today’s  new  Simplex  X*L  projec- 
tor is  the  result  of  four  decades 
of  engineering  and  performance 
know-how  by  the  world’s  largest 
manufacturer  of  professional 
motion  picture  projectors. 

Continually  being  improved 
and  refined  to  meet  every  new 
advance  in  motion  picture  pre- 
sentation, the  famed  X*L  com- 
bines brilliant  performance, 
remarkable  reliability,  un- 
matched economy  and  a long  list 
of  exclusive  features  simply  not 
available  on  any  other  equip- 
ment. 

For  all  the  facts, 

call  your  National  man. 

National 

THEATRE  SUPPLY  COMPANY 

HOME  OFFICE.  50  PROSPECT  AVE..  TARRYTOWN.  N Y. 

Subsidiary  of  General  Precision  Equipment  Corporation  (CJ)) 


TOP  AUDIO  QUALITY 


Continued  from  preceding  page 

Being  completely  of  glass,  the  absorber  is 
incombustible,  strong  and  unaffected  by 
moisture. 

According  to  Wometco  officials,  top 
audio  quality  is  especially  important  now 
that  indoor  theatres,  as  a group,  face  such 
intense  competition  in  the  entertainment 
industry. 

The  Geocoustic  absorbers  serve  to  con- 
trol reverberations  which  would  otherwise 
destroy  the  high  fidelity  effect  achieved  at 
a considerable  investment.  In  addition, 
they  allow  the  use  of  the  “patch”  technique 


Exterior  view  of  the  Palm  Springs  Theatre,  located  in 
a shopping  center  with  a parking  capacity  of  ap- 
proximately 5,000  cars.  The  marquee  sign  is  1,000 
square  feet  in  area,  one  of  the  largest  in  the  south. 
Letters  are  27  inches  high. 

which  utilizes  some  of  the  hard  surfaces  to 
reinforce  the  sound,  giving  a clarity  and 
impact  not  possible  when  the  theatre  is 
covered  with  solid  areas  of  absorption  ma- 
terial as  was  formerly  the  practice. 

The  new  Palm  Springs  Theatre  is  located 
in  the  Palm  Springs  Villa  Shopping  Center 


in  Hialeah.  Its  1,000-square-foot  marqee 
sign  is  one  of  the  largest  in  the  south.  Its 
interior  design  features  single-level, 
staggered  seating  of  the  latest  contour, 
rocking-chair  type  such  as  those  in  the 
Radio  City  Music  Hall.  Behind  its  huge 
25-foot  by  50-foot  Cinemascope  screen  is 
a bank  of  two  250-watt  speakers  mounted 
with  directional  baffles  consisting  of  16- 
foot  folded  horns  to  provide  full-range  re- 
production. The  low  band  of  each  speaker 
has  a response  of  35  to  400  cycles  per  sec- 
ond. The  high  band  overlaps  this  slightly 
at  the  lower  end  with  a frequency  response 
of  380  to  15,000  cycles  per  second.  Volume 
is  distributed  ten  decibels  above  7,000  cycles 
per  second,  and  20  decibels  above  10,000 
cycles  per  second. 

The  2,045  Geocoustic  absorbers  were  in- 
stalled with  adhesive  and  one  mechanical 
fastener  each  by  the  acoustical  contractor, 
Rowell-VanAtta  Acoustics,  Inc.,  of  Miami. 
Both  the  walls  and  units  were  then  painted 
an  Arabian  gold  color.  Floor  covering  and 
seats  have  been  given  a special  coloring 
effect  that,  together  with  special  concealed 
lighting,  enables  patrons  to  find  their  seats 
without  the  aid  of  an  usher. 


CREDITS: 

Air  Conditioning : Carrier 
Candy  Vender:  National 
Changeable  Letters:  Hatke 
Cigar et  Vender:  Rose 
Display  Frames:  Sealuxe 

Floor  Covering:  Tuflex 
Hot  and  Cold  Drink  Venders:  Continental- 
Apco 

Ice  Cream  Vender:  Vendo 
Lamps:  Strong 
Lenses:  Bausch  & Lomb 
Popcorn  Machine:  Manley 
Projectors:  Simplex 
Rewinds:  Golde 
Screen:  Super-Optica 
Seats:  American 
Sound:  RCA 


The  spacious  lobby  in  the  Palm  Springs  provides  a conversation  nook  (center  of  picture)  and  a battery  of 
vending  machines  which  are  recessed  and  flush  with  the  wall. 
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"COCA-COLA”  ANO  "COKE”  APE  PEGISTEPED  TRADE-MAP K5  WHICH  IDENTIFY  ONLY  THE  PROOUCT  OF  THE  COCA-COLA  COMPANY. 
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From  cup  machines , more  people  (including  men)  buy 
Coca-Cola  than  all  other  brands  of  soft  drinks  combined . 
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Roadshow  and  Grind 


Theatres  in  Same 


House  Paying  Off 


By  LOUIS  A.  ARRU* 

T wo  major  factors  prompted  our 
action  to  create  the  Penthouse  Theatre  in 
Louisville. 

First,  for  purely  civic  reasons  we  turned 
over  our  Brown  Theatre,  originally  built 
for  stage  presentations,  to  the  Louisville 
Theatrical  Ass’n,  a civic  group  dedicated  to 
keep  Louisville  well  supplied  with  the  finest 
of  stage  presentations.  This  theatre  was 
equipped  with  70mm  projection  and  was 
our  roadshow  house. 


The  810-seat  Penthouse  which  was  constructed  in  the  former  balcony  of  the  United  Artists  Theatre  in 
Louisville,  Ky.,  which  is  served  by  the  original  booth.  A new  projection  room  to  serve  the  1,750-seat 
United  Artists  Theatre  on  the  ground  floor  was  built  at  the  rear  of  the  theatre,  beneath  the  center  curtain 
of  the  Penthouse. 


IDEAL  FOR  ROADSHOWS 

Second,  it  became  increasingly  difficult 
for  the  large  U.A.  Theatre  (3,200  seats)  to 
compete  with  other  first-run  theatres  with 
much  lower  overhead.  The  idea  occurred  to 
us  that  the  balcony,  since  it  was  there  and 
seldom  used,  would  make  an  ideal  roadshow 
house. 

We  held  a conference  with  the  archi- 
tectural firm  of  Wagner  and  Potts  con- 
cerning the  structural  requirements  and 
had  them  prepare  plans  and  specifications 
for  the  project. 

All  the  plush  loge  seats  (284)  were  re- 
moved. A new  booth  to  serve  the  down- 
stairs theatre  was  constructed  in  the  cen- 
ter of  the  former  loge  area.  Steel  frames 
were  erected  on  the  edge  of  the  balcony 


•Executive  vice-president.  Fourth  Avenue  Amusement 
Co.,  Louisville,  Ky. 


Longitudinal  sketch  of  the  United  Artists  Theatre  and  the  Penthouse. 


Ar.  escalator  was  installed  to  lift  patrons  to  the  Penthouse,  and  can  be  operated  in  either  direction  as 
nee.  d.  The  old  stairway  remains.  The  refreshment  counter  serves  patrons  of  both  theatres. 


extending  through  the  ceiling  and  to  the 
roof  to  prevent  sound  transmission  from 
one  theatre  to  the  other  via  the  attic. 

A specially  designed  acoustical  and 
sound-proof  wall  was  built  to  contain 
sound  waves  up  to  90  decibles. 

The  screen  (28x45  feet)  sets  four  feet 
out  from  the  new  wall  to  permit  the  proper 
placing  of  the  sound  horns.  The  sides  of 
the  new  wall,  that  portion  not  occupied  by 
the  screen,  were  draped  and  a traveler  and 

Continued  on  page  38 


The  lobby  prior  to  remodeling. 
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Planters  Cashews 


Planters  Chocolate  Peanuts 


PLANTERS 

'P/a/ 

Ttoaoted 

PEANUTS 


Planters  Mixed  Nuts 


Planters  Chocolate  Raisins 


Planters  Dry  Roasted  Peanuts 


Planters  Peanut 
Butter  Sandwiches' 


Mr.  Peanut  says: 

FOR  TOP  SALES -TOP  PROFITS 

pick  the  Planters  Eight 


Peanuts  — Jumbo  Blocks  — Peanut  Butter  Sand- 
wiches—Candy.  They’re  all  here  with  the  reli- 
able, nationally  known  Planters  name!  Planters 
Peanuts  and  Jumbo  Blocks  have  been  national 
favorites  year  after  year  — and  their  profit  return 
is  higher  than  most  candy  items. 

Now  you  get  these  advantages  in  the  new, 


larger  line  of  quality  products  . . . the  Planters 
eight  . . . designed  with  everyone  in  mind. 

Wherever  candy  is  sold,  Planters  is  in  de- 
mand. You’ll  get  faster  turnover,  higher  profit- 
per-item  when  you  stock  with  the  Planters  eight, 
the  most  complete  line  of  nationally  known, 
nationally  advertised  candy  products. 


Get  the  action... get 


PLANTERS 


MR.  PEAi 


...THE  NAME  FOR  QUALITY 
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I The  Legal  Angle  — 
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ADEQUATE  LIGHTING  MAY 
LIGHTEN  LIABILITY 
FOR  DAMAGES 


&S3M. 


By  NORMAN  SHIGON* 

T here  have  been  a number  of 
awards  for  damages  rendered  to  claimants 
upon  the  theory  that  the  owner  or  pro- 
prietor of  a theatre  did  not  properly  or 
adequately  mark  or  light  a step  causing  the 
patron  to  sustain  injuries  as  a result  by 
falling  over  a single-step  change  in  the 
grade  or  floor  level  in  or  adjoining  toilet  or 
restroom  facilities. 

In  one  case,  Fox  Tucson  Theatres  Corp. 
vs.  Lindsay,  47  Ariz.,  388,  56  P.  2d  183 
(1936) , it  was  held  to  be  a question  for  the 
jury  as  to  whether  lighting  conditions  were 
sufficient  or  reasonably  safe  for  a patron’s 
use,  when  the  patron  claimed  to  have  sus- 
tained personal  injuries  as  a result  of  fall- 
ing down  three  or  four  steps  leading  from  a 
lavatory  to  the  lounge  in  a theatre. 

The  lavatory  did  have  several  lights  and 
several  signs  illuminating  the  conditions  in 
the  area.  However,  the  court  held  that  the 
question  as  to  whether  the  lighting  condi- 
tions were  sufficient  to  be  reasonably  safe 
for  a patron’s  use  was  a jury  question  so 
that  a verdict  awarded  to  an  injured  plain- 
tiff was  affirmed. 

It  was  held  that  evidence  as  to  the 
absence  of  previous  accidents  in  the  area 
was  irrelevant  since  it  might  introduce  col- 
lateral issues  not  bearing  directly  upon 
the  main  issue  in  the  case.  In  addition,  the 
court  held  that  the  fact  that  the  plaintiff 
had  fallen  down  did  not  necessarily  mean 
that  she  failed  to  exercise  ordinary  care 
for  her  own  safety. 

QUESTION  OF  A WARNING  SIGN 

In  another  case.  Buck  vs.  Miller  Amuse- 
ment Co.,  166  Kan.,  205,  200  P.  2d  286 
(1948),  a verdict  for  the  plaintiff  was  up- 
held and  affirmed  by  the  appellate  court, 
which  gave  recognition  to  the  fact  that  the 
question  as  to  whether  there  should  or 
should  not  have  been  a warning  sign  upon 
a door  leading  to  the  restroom  in  the  de- 
fendant’s theatre  that  there  was  was  a step- 
down  was  a question  for  the  jury.  The 
evidence  in  the  case  indicated  that  the  door 
was  hinged  on  the  right  and  had  a knob  on 
the  left.  There  was  a drop  or  step-down  of 
five  or  six  inches  inside  the  lavatory  and 
this  step-down  led  to  another  platform. 
There  was  a sign  apparently  inside  the 
lavatory  indicating  that  there  was  a “step- 
down.” 

The  fact  that  a plaintiff  sustained  in- 
juries from  fa  ng  down  a dimly  lighted 
step  which  led  . om  a foyer  to  the  restroom 

’Attorney  ot  Law,  Philadelphia. 


was  held  to  present  a question  for  a jury  in 
Vale  vs.  Indiana  County  Theatres  Co.,  120 
P.  2d  495  (C.A.  3 Pa.,  1941).  The  question 
of  contributory  negligence  on  the  part  of 
the  plaintiff  was  also  held  to  be  a jury 
question. 

In  another  case,  where  the  evidence  in- 
dicated that  there  were  no  warning  signs 
in  the  toilet  room  or  in  the  corridor,  and 
shadows  on  the  floor  near  the  door  of  the 
restroom,  and  the  floors  of  both  the  corri- 
dor and  the  restroom  were  the  same  color, 
the  door  sill  being  a slightly  different 
shade,  the  court  in  Trame  vs.  Orpheum 
Theatre  Co.,  60  Ohio  App.  323,  13  Ohio  Ops. 
66,  27  Ohio  L.  Aps.  645,  21  N.E.  2d  178 
(1938)  held  that  a verdict  for  the  plain- 
tiff should  be  affirmed  where  the  plain- 
tiff, not  aware  of  a six-and-one-half-inch 
step-down  between  the  corridor  and  the 
lavatory  or  restrooms,  was  injured  when 
she  stepped  out  of  a toilet  room  in  de- 
fendant’s theatre  into  the  corridor. 

CONSTRUCTION  A FACTOR 

In  addition,  in  that  case,  the  court  held 
it  to  be  proper  to  permit  expert  testimony 
as  to  the  design,  planning  and  construction 
of  the  corridor  and  the  toilet  room  since 
the  architectural  layout  or  design  was  held 
not  to  be  one  of  common  or  general  knowl- 
edge. It  was  held  not  to  be  an  invasion  of 
the  province  of  the  jury  upon  the  ultimate 
issue  of  fact  to  permit  an  expert  witness  to 
answer  a hypothetical  question  as  to 
whether  the  corridor  and  the  toilet  room 
were  constructed  in  a reasonable  and 
proper  manner,  since  the  witness  was  not 
asked  whether  the  defendant  was  negligent 
and  the  jury  was  not  bound  to  award  a ver- 
dict to  the  plaintiff  even  if  it  agreed  with 
the  answer  of  the  witness  to  the  effect  that 
the  construction  was  not  reasonable  or 
proper,  since  the  jury  could  still  have  found 
that  the  defendant  had  exercised  reason- 
able care. 

The  maintenance  of  a six-inch  step- 
down  from  a women’s  restroom  to  a hall- 
way in  a theatre,  although  there  was  suf- 
ficient light  in  the  hallway  for  a person 
with  average  vision  to  see  the  step,  was 
held  to  present  a jury  question  in  Wright 
vs.  Paramount-Richards  Theatres,  Inc. 
(C.A.  5 La.,  1952),  198  F.  2d  303  since  there 
was  no  warning  sign  or  similar  notice  on 


Pictorial  Section  Credits 

Manufacturers’  credits  related  to  the 
pictures  shown  in  the  following  pictorial 
section  may  be  found  on  page  64.  Com- 
plete credits  will  be  given  with  publica- 
tion of  the  individual  theatre  stories. 


or  about  the  door  calling  attention  to  the 
presence  of  the  step-down.  In  addition,  the 
court  held  that  the  plaintiff  was  not 
guilty  of  contributory  negligence  in  failing 
to  see  the  step-down,  although  the  testi- 
mony indicated  that  there  was  sufficient 
light  in  the  area  for  a person  with  aver- 
age vision  to  see  the  step. 

The  court  held  that  since  there  was  no 
warning  of  any  kind  as  to  the  presence  of 
a step,  and  since  a person  in  a place  of 
amusement  such  as  the  theatre  had  a right 
to  assume  the  premises  were  safe,  the 
plaintiff  was  not  guilty  of  contributory 
negligence  since  the  plaintiff  did  not  have 
an  obligation  to  seek  out  lurking  or  hidden 
dangers. 

In  another  case,  Simpson  vs.  Doe,  39 
Wash.,  2d  934,  239  P.  2d  1051  (1952)  the 
court  held  that  an  injured  plaintiff  is  not 
guilty  of  contributory  negligence  as  a 
matter  of  law  and  that  a verdict  by  the 
jury  should  be  affirmed.  The  court  indi- 
cated that  many  factors  have  to  be  con- 
sidered in  such  a case.  The  court  indicated 
that  whether  or  not  a person  was  under  an 
obligation  to  remember  a particular  haz- 
ard, such  as  the  presence  or  absence  of  a 
step-down  from  a ladies  room  to  a lounge 
in  a motion  picture  theatre  depended  upon 
numerous  factors,  including  opportunities 
for  distraction,  peculiarities  of  construc- 
tion, furnishings  and  light,  the  length  of 
time  elapsing  before  the  way  is  retraced 
and  other  matters. 

FAILED  TO  RECALL  STEP 

Under  such  circumstances,  where  the 
evidence  in  this  case  indicated  the  plain- 
tiff had  climbed  a stairway  in  a theatre  to 
the  lounge,  had  traversed  the  lounge, 
climbed  a single  step  into  the  toilet  room 
and  had  spent  a few  minutes  there,  had 
momentarily  hesitated  upon  opening  the 
door  between  the  rooms,  had  not  recalled 
the  step  and  had  fallen  down  when  she 
stepped  forward  into  the  lounge,  it  was  held 
a jury  question  as  to  both  whether  the  pro- 
prietor of  the  establishment  was  negligent 
and  as  to  whether  the  plaintiff  was  guilty 
of  contributory  negligence. 

The  court  pointed  out  that  the  experi- 
ence of  climbing  or  mounting  the  stairway 
to  the  lounge  which  was  the  factor  which 
might  have  distracted  the  plaintiff  and 
excused  her  from  remembering  the  single 
step  between  the  rooms.  The  defendant,  in 
this  particular  case,  did  not  fight  the  ver- 
dict upon  the  issue  of  primary  negligence 
since  the  testimony  indicated  that  there 
was  a step  five  inches  high  between  the 
floors  of  the  lounge  and  the  toilet  room,  the 
step  being  flush  with  the  door. 

IMPROPER  LIGHTING  IN  LOUNGE 

While  the  toilet  room  was  well  lit,  the 
lounge  was  dimly  illuminated  by  a single 
floor  lamp  in  a corner  which  cast  a glaring 
light  at  the  ceiling  so  that  one  could  not 
read  in  the  adjacent  area.  The  area  of  the 
lounge  was  approximately  eight  and  one- 
half  feet  by  17  feet.  When  the  door  was 
open,  additional  light  was  reflected  into 
the  lounge  but  this  light  would  be  ob- 
scured by  the  plaintiff’s  figure  in  the  door- 
way. The  court  indicated  that  the  differ- 
ence in  the  floor  levels  was  a deceptive  con- 
dition which  was  overwhelmingly  estab- 
lished by  the  evidence,  and  that  the  plain- 
tiff could  not  be  held  contributorily  negli- 
gent as  a matter  of  law. 

Continued  on  page  34 
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OWNER  • Redstone  Monagement  Co. 


ARCHITECT  • William  Riseman  Associates 


NEW  CONCEPTS  IN  THEATRE  DESIGN 


Both  width  and  height  combine  in  pleasing  design  in  the  new  Pine  Hollow  Theatre,  Oyster  Bay,  N.Y.  Drew  Eberson  was  architect  for  Skouras  Theatres. 


Solar  screens  of  metal  or  archi- 
tectural concrete  block,  lavish  use  of 
glass  and  intriguing  lighting  effects  are 
notable  in  today's  theatre  architecture,  as 
indicated  by  the  photographs  on  this  page. 
New  design  trends  are  interesting,  too, 
because,  with  the  move  to  shopping  center 
or  outlying  locations,  the  very  shape  of 
theatres  has  changed  (this,  of  course,  is 
in  reference  to  indoor  theatres).  With 
more  ground  area  available,  the  familiar, 
box-like,  two  or  three-story  theatre  build- 
ing has  spread  out  on  all  sides  to  provide 
the  gracious  atmosphere  of  spaciousness. 
This  is  not  to  say  that  they  are  "flat  tops," 
because  the  buildings  are  designed  with 
two  or  more  elevations,  and  many  of  them 
are  dramatized  with  pylons  which  are  an 
integral  part  of  them.  Drive-in  concessions 
buildings,  due  to  the  nature  of  the  pro- 
jection system,  must  be  kept  low  but,  as 
shown  below,  they  can  be  made  more  beau- 
tiful by  the  incorporation  of  a solar  screen 
set  at  an  angle  to  adjacent  plane  sides. 


Dramatic  effects  were  achieved  in  the  Hillside  Theatre  in  the  Hillside  (III.)  Shopping  Center. 
Ro-Bar  Amusement  Co.  is  owner,  and  Liebenberg,  Kaplan,  Glotter  & Associates  were  the  architects. 


This  new  4,800-square-foot  concessions  building  was  completed  this  summer  to  replace  a 2,500-square-foot  structure  which  had  become  inadequate  to  serve  potrons  of 
the  Norfolk  (Va.)  Drive-In  Theatre.  The  solar  screen  is  of  specially  designed  concrete  block  of  pure  white  sand.  Jack  K.  Vogel  was  architect  for  Fabian  Theatres. 
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The  proscenium  and  ad- 
joining walls  in  the  Fox 
California  Theatre,  San 
Diego,  are  swathed  in 
luxurious  floor  to  ceil- 
ing draperies  and  re- 
cessed ceiling  lighting 
adds  sparkle  to  the  en- 
tire area.  Auditorium 
improvements  in  the  re- 
cent remodeling  of  the 
1,816-seat  house  also  in- 
cluded completely  rebuilt 
theatre  chairs  and  re- 
painting and  redecorat- 
ing of  walls  and  ceiling. 
In  addition  to  other  up- 
dating throughout  the 
theatre  120  tons  of  air 
conditioning  were  in- 
stalled, and  the  entire 
theatre  was  rewired. 


AN  AUDITORIUM 
IS  A MANY- 
SPLENDORED 
THING' 


Fluted  Fiberglas  walls  in  rich  colors  serve  both  acoustical  and  decorative  purposes  in  the  auditorium 
of  the  new  Concord  Theatre,  Miami,  and  hanging  light  fixtures  are  charming.  The  screen  curtain  is 
gold  Fiberglas  with  side  trim  of  turquoise  Fiberglas.  The  1,100-seat  house  is  owned  by  Town  & 
Country  Theatres,  and  is  located  in  the  thriving  Concord  Plaza  Shopping  Center,  southwest  Miami. 


The  very  attractive  Red  Room,  which  is  typical  of  the  Salle  Doree,  in  suburban  Montreal's  Twin  Dorval  Theatre.  The  Red  Room  seats  726 
in  the  orchestra  and  96  in  the  balcony.  The  Salle  Doree  seats  600.  United  Amusement  Corp.,  Ltd.,  owns  the  new  Canadian  theatre. 
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Patrons  of  The  Continental,  Walter  Reade-Sterling's  new  theatre  in  Forest  Hills,  Long  Island,  N.Y.,  are 
greeted  at  the  gaily  designed,  drum-like  boxoffice  just  inside  the  outer  doors.  Plants  are  decorative. 


Ticket  counter  in  the  new  Martin  Cinerama,  New 
Orleans,  is  set  against  a glass  mosaic  tile  wall. 


TODAY'S  BOXOFFICES  MOVE  INSIDE 


This  view,  taken  from  the  inner  lobby  of  Walter  Reade-Sterling's  new  34th  St.  East  Theatre,  New  York 
City,  shows  cashier's  booth  in  outer  lobby  and  access  to  auditorium.  Venders  are  in  standee  area. 


Drapery  adds  a nice  touch  to  this  inside  boxoffice  at 
Skouras  Theatres'  Forest  Hills  (N.Y.)  updated  house. 


10- 


Distinctive  boxoffice  of  walnut  panels  and  strips  in  the  new  Cinema,  Rock  Hill, 
S.C.,  owned  by  Stewart  & Everett.  Floor  is  paving  brick  in  basket-weave  pattern. 


The  open-style  boxoffice  located  just  inside  the  entrance  of  the  new  Northgate 
Theatre,  Durham  N.C.,  built  by  Consolidated  Theatres.  Note  unusual  clock. 
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MODERN  LIGHTING  LENDS  ENCHANTMENT 


Globular  lighting  fixtures  suspended  at  varying 
heights  add  charm  to  the  lobby  of  the  remodeled  Fox 
California  Theatre,  San  Diego,  a 1,816-seat  house. 


Inset  ceiling  lights,  graceful  chandeliers  and  slit-cone 
downlights  create  a delightful  atmosphere  in  the  new 
Twin  Dorval  Theatre  opened  in  Montreal,  Canada. 


Wagon  wheel-type  chandeliers  in  the  foyer,  mez- 
zanine and  over  the  stairs  are  truly  "highlights" 
of  the  Martin  Cinerama  in  New  Orleans,  La. 


DECORATING 

WITH  A 
FLAIR 


Elimination  of  seats  in  the  rear  of  the  orchestra  in  Loew's  Cinerama  Theatre,  New  York  City, 
made  possible  this  Japanese  garden  featuring  a wood  bridge  over  a fish-inhabited  pool. 


Black  and  white  zebra  stripe  vinyl  plastic  walls  in  the  outer  lobby  and  settee  in 
the  inner  lobby  distinguish  the  remodeled  Skouras'  Victoria  Theatre,  Ossining,  N.Y. 


Seemingly  three-dimensional  carpeting  is  a striking  feature  of  the  lobby  and  stairs 
in  the  redecorated  New  Mission  Theatre,  San  Francisco,  a Nasser  Bros,  house. 
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HIGH  STYLING  IN  LOBBY-LOUNGES 


Inviting  lobby-lounge  in  the  new  Pace  Cinema,  St.  James,  Man., 
Canado,  (rural  Winnipeg)  serves  patrons  of  both  of  its  auditoriums. 
The  theatre  is  owned  by  PACE  (Production  & Co-ordination  & 
Enterprise),  and  shows  foreign  and  classic  films.  Seating  capacity 
in  the  largest  studio  is  240  and  200  in  the  smaller  auditorium. 


The  beautiful  Grand  Lounge  of  the  Coronet  Theatre,  New  York  City,  is  known  as  the 
Proscenium  Gallery,  devoted  to  exhibition  and  sale  of  art  with  themes  related  to  the  per- 
forming arts.  In  the  foreground  is  a large  Italian  marble  coffee  table.  Carpeting  is  a 
deep  blue  in  a free  form  adjoining  the  Venetian  terrazzo.  The  long  settees  are 

upholstered  in  black  and  blue  vinyl.  The  Coronet  is  a Walter  Reade-Sterling  property. 


The  upstairs  lounge  of  Joseph  Levine's  new  Festival  Theatre,  New  York  City,  with 
windows  overlooking  57th  Street.  There  are  also  two  downstairs  lounges,  in 
separate  areas,  decorated  respectively  in  French  and  Italian  motifs.  Special  areas 
in  all  the  lounges  are  devoted  to  coffee  bars,  picture  galleries  and  seating. 


Main  lounge  in  the  split-level  Continental  Theatre,  Forest  Hills,  L.I.,  N.Y.,  is  not 
only  an  attractive,  comfortable  place  for  patrons  to  sit  and  visit,  and  where 
coffee  is  served,  but  it  is  also  a permanent  art  gallery  for  the  display  of  paintings 
or  sculptures  by  local  artists.  The  lounge  is  reached  by  a stairway  off  the  foyer. 


The  new  Cinema,  Rock  Hill,  S.C.,  opened  this  year  by  Stewart  & Everett  Theatres, 
Inc.,  is  said  to  be  the  only  theatre  in  the  Carolinas  with  spacious,  all-glass  lobby 
wg  1 ■ of  light-reflecting  glass.  Attractive  lighting  fixtures  and  modern  seating 
facilities  make  this  lobby-lounge  truly  charming.  The  seating  area  is  carpeted. 


An  interesting  and,  perhaps,  unique  seating  arrangement  is  shown  in  this  picture 
of  the  lobby-lounge  in  the  Twin  Dorval  Theatre,  Montreal,  Canada.  The  carpeted 
conversation  areas,  each  complete  with  modern  seating  and  a table,  are  most 
inviting  to  small  groups  for  private  talk,  set  off,  as  they  are,  by  themselves. 
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LOOKING  OUT  FOR  THE  SMALL  FRY' 


Both  Hardtops  and  Drive-Ins 
Provide  Free  Care  and  Play 
For  Babies,  Tots  and  Kids 


The  playground  has  become  an  essential  part  of  the 
drive-in  theatre,  and  this  one  at  the  Smithtown  All- 
Weather  Drive-In,  Nesconset,  N.Y.,  is  something 
special  with  its  unique  equipment.  It  is  very  large, 
extending  from  behind  the  concessions  building  to 
the  screen  for  a depth  of  150  feet,  and  widening 
from  60  feet  to  a total  of  120  feet  in  front  of  the 
screen.  It  is  surrounded  by  gaily  painted  pickets  in 
multicolors  which  are  repeated  on  the  screen  base 
in  wider  panels.  The  All-Weather  playground  is 
supervised.  Babies  are  given  consideration  with  bottle 
warmers  available  to  mothers  in  the  concessions. 


In  addition  to  the  regulation  swings,  slides  and 
climbers  the  All-Weather  playground  has  spring- 
mounted  horses  and  a group  of  imaginative  concrete 
"houses,"  called  "Fantastic  Village,"  which  allow 
children  to  enjoy  creative,  adventurous  type  of  play. 


Playroom  and  nursery  at  the  new  Fox  Winrock,  Albuquerque,  N.M.,  is  supervised  by  a registered  nurse. 


The  Baby-Rama  in  Loew's  Cinerama,  New  York  City,  where  parents  may  check  their  children. 


Nursery  section  of  Baby-Rama,  like  the  playroom,  is  in  charge  of  a registered  nurse. 
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Al  tytiebob 

Zbinuta 

Fresh  air  and  cooling  breezes 
stimulate  the  appetities  and  add  to  the 
pleasure  of  movie  patrons  enjoying  re- 
freshments on  drive-in  theatre  patios,  some 
complete  with  tables  as  well  as  chairs, 
and  the  gaily  canopied  sidewalk  cafe  of 
a Parisian-style  art  house.  The  latter  the- 
atre was  rescued  from  five  years  of  shut- 
tered oblivion  and  given  new  beauty  with  This  fi jnjng  patio  on  the  east  side  of  the  Golden  Glades  Twin  Drive-In,  Miami,  Fla.,  is  duplicated  on  the 

a French  decorative  motif  throughout.  west  side  of  the  theatre.  The  tables  and  chairs  seat  60  and  there  are  240  row  seats  on  both  sides. 


The  Razorback  Twin  Drive-In  Theatre, 
Little  Rock,  Ark.,  has  two  outdoor 
serving  areas  from  which  patrons  may 
view  the  movie  while  enjoying  a snack. 
Immediately  behind  each  patio  is  an 
air-conditioned  indoor  auditorium  which 
faces  its  drive-in  screen.  Intermissions, 
as  well  as  program  starts,  are  stag- 
gered to  prevent  traffic  jams  in  the 
refreshment  area,  and  a service  island 
dividing  the  two  sides  of  the  conces- 
sions further  speeds  service  to  both  the- 
atre areas.  The  Razorback  cafeteria 
has  1,500  square  feet  of  floor  space. 


Small,  wrought  iron  tables  and  chairs,  set  beneath  a colorful  awning  which  is  partially  supported  by  wrought 
iron  panels,  offer  a pleasant  place  to  visit  and  munch  French  pastries  at  the  Paris  Theatre,  Denver,  Colo. 


This  is  only  a small  section  of  the  large  rooftop  patio 
above  the  concessions  building  at  the  Smithtown  All- 
Weather  Drive-In  Theatre,  Nesconset,  N.Y.  There  is 
more  seating  to  the  left  and  a section  of  tables  and 
chairs  at  the  rear.  For  convenience  of  patrons,  there 
is  also  a separate  concessions  located  on  the  rooftop. 
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SCREEN  CARE  A MUST' 


The  unusual  auditorium  of  the  new  Walter  Reade-Sterling  theatre  in  the  Barclay  Farms  Shopping  Center, 
Cherry  Hill  Township,  N.J.,  is  dominated  by  a Technikote  Pearlite  seamless  screen,  2 0x40  feet.  When  not 
in  operation,  the  screen  is  covered  by  a massive  blue  and  gold-flecked  curtain,  a practice  recommended  to 
prevent  dust  from  settling  on  it  during  theatre  cleaning  work.  The  Griggs  Push-Back  seats  have  white 
standards  with  gold  seats  and  backs,  and  all  carpeting  throughout  the  theatre  is  blue. 


METICULOUS 


After  Selection  of  the 
Right  Kind  of  Screen 
For  the  Particular 
Auditorium,  Regular 
Cleaning  Is  Vital 


By  WESLEY  TROUT 

I N ORDER  TO 

obtain  a sharp,  well- 
illuminated  picture, 
one  must  have  suf- 
ficient light  from  the 
arc  lamp;  high- 
quality,  coated  pro- 
jection lenses  and  a 
good  screen  surface. 
All  three  work  to- 
gether to  secure  the 
desired  results.  It 
should  be  under- 
standable that  an 
inferior,  cheap  projection  lens  will  com- 
pletely mar  good  projection;  and  an  arc 
lamp  that  does  not  have  sufficient  light 
output  will  deliver  only  a dull-looking 
image  and  spoil  completely  the  beauty  of 
colored  photography.  No  projection  screen, 
no  matter  how  good  the  reflective  surface 
may  be,  can  overcome  either  one  of  these 
projection  room  faults. 

REQUIREMENTS  OF  SCREEN 

The  function  of  a screen  is  to  reflect  the 
projected  picture  in  the  most  pleasing 
manner.  In  order  for  the  audience  to  en- 
joy the  projected  image,  the  screen  surface 
must  deliver  to  the  audience  the  largest 
percentage  of  the  light  incident  upon  its 
surface;  it  must  do  this  with  a minimum 
fadeaway  at  side  angles  and  must  have 
its  perforations  spaced  so  that  there  will 
be  a minimum  of  interference  to  sound 
volume  (sound  output  through  the  perfor- 
ations) and  distribution. 

Let  us  point  out  to  our  readers  that  these 
are  characteristics  that  should  be  required 
when  purchasing  a new  screen  to  assure  a 
full  measure  of  efficiency  during  its  life 
in  the  theatre.  It  is  a good  idea,  when 
planning  to  purchase  a new  screen,  to  ob- 
tain several  large  samples  before  finally 
purchasing  any  make  of  screen  for  your 
theatre.  In  order  to  secure  highest  ef- 
ficiency and  a minimum  fadeaway,  it  re- 
quires a particular  surface  for  each  par- 
ticular theatre — a special  surface  for  nar- 
row and  wide  auditoriums. 

Reflection  power  of  any  projection 
screen  surface  is  affected  by  age,  cleanli- 
ness and  color.  As  the  screen  ages  its 
power  of  reflection  will  gradually  diminish 
and,  if  it  is  not  kept  free  of  dust,  it  will 
require  more  and  more  light  from  the  arc 
lamp,  with  an  increase  in  electrical  con- 
sumption, making  your  light  bills  higher 


and  higher.  Use  a screen  brush  at  least 
once  a month. 

The  selection  of  the  correct  type  of 
screen  surface  is  very  important.  There 
are  two  distinct  factors  to  keep  in  mind 
when  making  the  selection — one,  the 
width  of  the  auditorium;  two,  the  total 
percentage  of  incident  light  reflected  and 
its  distribution.  It  should  be  kept  in  mind 
that  the  measurement  in  a single  direction 
is  no  proof  of  the  total  reflection  power  of 
a screen  surface.  A screen  surface  that 
has  high  efficiency  in  a 30-foot  auditorium 
might  prove  extremely  inefficient  in  one 
twice  this  width.  A smooth-surface  screen 
should  never  be  used  in  a wide  auditorium 
because  the  fadeaway  will  be  too  much  at 
the  side  seating.  And,  bear  in  mind,  the 
type  of  light  source  will  also  determine  the 
reflective  type  of  surface  necessary  for  a 
pleasingly  illuminated  image.  In  many 
situations  a very  high  gain  is  a “must”  in 
order  to  secure  sufficient  light  reflection 
or  the  beauty  of  colored  pictures  will  be 
destroyed.  There  are  several  types  of 
screen  finishes  on  the  market  today  and 
one  should  use  care  in  their  selection. 

TYPES  OF  SCREENS 

Glass  bead  screens  are  not  suited  for 
wide  auditoriums  or  for  theatres  with 
balconies.  This  type  of  screen  has  been  dis- 
continued. The  silver  screen  has  its  place 
in  the  theatre,  but  should  be  used  only  in 
a narrow  auditorium.  A highly  reflective 
surface,  when  used  in  a wide  auditorium, 
should  have  “a  broken-up”  type  of  finish 
in  order  to  give  better  light  distribution 
over  a wide  area.  Screen  manufacturers  or 
theatre  supply  dealers  will  be  glad  to  send 
or  demonstrate  large  samples  of  the  type 
of  screen  surface  best  suited  for  your  par- 
ticular auditorium  and  light  source. 

Some  patent  screen  surfaces  can  be  re- 


finished successfully.  We  strongly  recom- 
mend that  you  have  it  refinished  by  the 
manufacturer,  provided  it  is  not  too  old 
and  can  be  taken  down  and  replaced  with- 
out damage  to  the  material.  In  most  situ- 
ations it  is  much  better  to  install  a new 
screen.  At  one  time  there  were  a few  com- 
panies that  refinished  screens  in  the  the- 
atre. In  any  case  the  theatre  owner  should 
make  sure  about  any  claims  made  by  the 
company  because  refinishing  takes  ex- 
perience and  the  right  kind  of  ingredients. 

DUST  PENETRATES  PERFORATIONS 

It  should  be  borne  in  mind  that  per- 
forated screens  require  frequent  cleaning 
because  of  air  circulating  through  the 
perforations  and  filling  them  with  dust, 
cutting  down  sound  output  in  many  cases. 
Airborne  grime  and  tar  particles  un- 
avoidably settle  upon  the  surfaces  of  pro- 
jection screens,  darkening  and  discolor- 
ing. Some  types  of  finishes  turn  yellow  in 
time  and  the  only  remedy  is  a resurfacing 
job. 

When  screens  become  extremely  dis- 
colored and  dirty,  they  should  be  replaced 
because  no  amount  of  cleaning  with  a 
camel-hair  brush  will  remove  grime  and 
stains  after  a passage  of  time,  in  some 
cases  three  or  four  years.  Some  modern 
plastic  screens  may  be  washed  repeatedly 
but  we  strongly  advise  taking  the  matter 
up  with  the  screen  manufacturer  before 
attempting  to  wash  any  screen. 

The  back  of  a screen  should  always  be 
cleaned  first,  before  the  front  is  cleaned. 
Use  a soft  camel-hair  brush.  Never  use  a 
brush  with  stiff  bristles,  as  these  may  im- 
bed gritty  particles  in  the  screen  surface 
that  cannot  be  removed. 

It  is  best  to  always  start  at  the  top  of 
Continued  on  following  page 
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Continued  from  preceding  page 

the  screen,  brushing  downward  slowly  to 
the  bottom  each  time.  Don’t  push  hard 
with  the  brush  when  cleaning  as  it  might 
cause  a dent  in  the  screen.  Use  a brush 
with  a long  handle.  After  you  have  finished 
your  cleaning  job,  wrap  the  brush  up  with 
a clean  cloth  and  keep  it  where  no  one 
will  use  it  for  some  other  purpose.  Supply 
dealers  keep  brushes  in  stock  but,  if  not, 
send  to  the  manufacturer. 

Sometimes  it  is  a good  idea,  when  clean- 
ing the  back  of  a screen,  to  use  a vacuum 
cleaner  to  draw  out  the  dust  from  the  per- 
forations, but  this  must  be  done  very,  very 
carefully  so  as  not  to  damage  the  screen 
surface.  Never  use  a vacuum  cleaner  on 
the  front  side  of  the  screen,  only  a screen 
brush. 

We  have  received  many  letters  asking 
how  to  remove  candy  or  other  kinds  of 
spots  from  a screen.  Frankly,  there  is  no 
way  to  remove  a bad  spot  except  to  have 
the  screen  refinished.  If  you  try  to  paint 
a spot  with  screen  paint,  you  make  mat- 
ters worse  and  have  a “sun”  spot  where 
you  have  used  screen  paint. 

MORE  VOLUME  REQUIRED 

Why  should  perforations  be  kept  open? 
Some  may  think  that  partial  plugging  of 
perforations  will  do  little  to  sound  output 
but,  if  they  are  not  kept  cleaned,  the 
sound,  in  time,  will  become  “muffled”  and 
it  will  require  more  volume. 

In  most  high-quality  sound  screens  the 
perforations  approximate  10  per  cent  of 
the  total  area  of  the  screen  surface.  Per- 
forations have  been  made  standard  in 
distance  by  most  leading  screen  manu- 
facturers. The  reason  for  this  is  to  cut 
down  light  loss  and  still  not  cut  down 
sound  output  and  quality  of  sound  repro- 
duction. 


We  find  that  most  modem  screens  con- 
sist of  a plastic  material,  some  have  a 
cloth  backing  to  reinforce  the  material 
and  make  it  much  stronger.  However,  most 
manufacturers  use  a very  high-grade  plas- 
tic material  that  will  give  long  service. 
And  the  very  finest  material  is  used  for 
coating  that  will  retain  its  reflective 
powers  a long  time.  However,  any  type 
of  screen  finish  will  gradually  deteriorate 
with  age  and  should  be  replaced  with  new 
or  refinished  surface  after  four  or  five 
years. 

TRAVELER  CURTAIN  PROTECTS  FROM  DUST 

We  are  strong  for  a traveler  curtain  that 
can  be  closed  when  the  theatre  is  not  in 
operation  and  will  help  to  keep  dust  off 
the  screen  surface.  Considerable  dust 
settles  on  the  surface  when  the  auditorium 
is  being  cleaned  and  sometimes  this  dust 
is  not  cleaned  off  for  months.  It  takes 
only  about  an  hom-  to  clean  most  screens 
and  one  should  take  pride  enough  in  his 
screen  presentation  to  do  this  at  least  once 
a month. 

It  is  not  wise  to  accept  any  statement 
from  a high-pressure  salesman  that  his 
particular  screen  could  be  cleaned  and  al- 
ways retain  its  same  high  reflective 
powers.  Cleaning  frequently  with  a good 
camel-hair  brush  will  help,  of  course,  but 
as  the  screen  ages  it  will  lose  some  of  its 
reflective  power  with  each  successive 
cleaning.  We  know,  from  long  experience 
and  maintenance  of  theatre  cleaning.  Tests 
with  precision  meters  have  proved  this  con- 
clusively. Therefore,  good  screen  mainte- 
nance is  a “must”  in  any  theatre  if  one 
expects  better  projection. 

In  conclusion,  a clean,  bright  picture, 
such  as  every  theatre  owner  desires  to 
bring  before  his  patrons,  requires  a combi- 
nation of  projectors,  lenses,  arc  lamps,  rec- 
tifiers or  generator,  all  in  good  operating 
condition — and  a new  screen. 

Everyone  conversant  with  motion  pic- 


tures knows  that  the  screen  plays  a most 
appreciable  part  in  improving  picture 
definition,  and  bringing  out  the  highlights 
and  beautiful  colors  in  color  photography. 

So,  while  buying  a new  screen  is  more 
important  than  ever  today,  buying  the 
right  kind  of  screen  surface  and  type  is 
equally  important.  Don’t  just  buy  a screen 
— or  just  don’t  pick  your  screen  on  price 
alone.  Look  for  the  fabrics  that  will  give 
long  service  and  will  not  puncture  easily. 
The  right  kind  of  plastic  material  will  give 
longer  service. 

And  buy  one  that  best  complements  the 
projection  angles  and  auditorium  width 
and  will  have  the  least  fadeaway  at  the 
sides.  The  finish  will  depend  on  the  type 
of  arc  lamps  and  the  width  of  the 
auditorium. 

Again,  keep  the  perforations  in  your 
screen  free  of  dust;  clogged  perforations 
will  cut  down  sound  transmission  and  the 
quality  of  sound  output.  Clogged  perfora- 
tions will  many  times  muffle  the  sound — 
especially  so,  on  high  frequencies.  Screen 
manufacturers  have  standardized  on  hole 
size  and  distance  spacing,  so,  if  you  buy 
a well-known  make  of  screen  you  will  be 
assured  of  good  sound  transmission  if  you 
do  your  part  in  keeping  your  screen  clean. 

TRUE  ECONOMY  IN  NEW  SCREEN  WHEN  NEEDED 

We  realize  that  the  average  theatre 
owner  wants  to  use  his  equipment  just  as 
long  as  he  possibly  can,  and  we  have  no 
quarrel  with  him  for  it,  for  we  are  just  as 
much  a believer  in  true  economy  as  the 
next  fellow.  Note  that  we  say  true  econ- 
omy. When  your  screen  sprouts  a thick 
crop  of  fuzz,  it’s  high  time  to  contact  your 
equipment  dealer  and  get  a new  one. 
Don’t  put  up  with  inferior  projection  be- 
cause of  spending  a few  dollars.  Keep  your 
patrons  happy  with  better  projection  and 
high-quality  sound  reproduction.  It  pays 
off  at  the  boxoffice! 


General  Maintenance  of  Xenon  Projection  Lamps 


First,  let  us  present  a few  instructions  on 
handling  the  xenon  bulb.  The  xenon  bulb, 
when  outside  of  the  lamphouse,  must  be 
encased  in  its  plastic  protective  shell. 

The  projectionist  should  always  wear  the 
protective  shield  when  opening  the  lamp- 
house  or  when  handling  the  bulb.  Play 
safe  and  avoid  accidents. 

The  bulb  should  always  be  inserted  into 
the  lamphouse  while  still  encased  in  its 
protective  shell.  The  shell  can  be  removed 
when  all  the  necessary  cable  connections 
have  been  made.  Keep  this  in  mind:  When 
removing  the  bulb  from  the  lamphouse  it 
should  always  be  encased  in  the  shell  and 
then  all  cable  connections  removed. 

Don’t  touch  the  glass  envelope  of  the 
bulb;  fingerprints  will  burn  in  the  glass 
and  dull  the  bulb,  thereby  slightly  cutting 
down  light  output.  If  fingerprints  are 
made  the  bulb  should  be  cleaned  with 
methyl  alcohol.  Use  a soft,  lintless  cloth 
for  cleaning. 

CAUTION:  Never  open  the  lamphouse 
door  when  the  bulb  is  in  operation.  Wait 
at  least  ten  or  15  minutes  for  bulb  to  cool. 
Keep  interior  of  the  lamphouse  clean  and 
all  the  electrical  connections  tight  and 
clean.  You  will  obtain  longer  service  from 
your  bulb,  if  you  will  follow  our  instruc- 
tions. 

Be  sure  to  dispose  of  unusable  bulbs, 


immediately,  in  the  following  manner: 
Wrap  the  bulb  with  several  layers  of  can- 
vas or  very  heavy  cloth  and  smash  it  with 
a hammer  before  depositing  in  a refuse 
container. 

Always  keep  a supply  of  extra  bulbs  on 
hand  and  in  a safe  place  where  no  one  will 
handle  them  until  needed. 

Always  encase  the  bulb  in  its  protective 
cover  when  cleaning  the  interior  of  the 
lamphouse. 

OPERATION  TIPS 

As  a xenon  bulb  ages,  its  light  output,  of 
course,  will  diminish.  The  slow  aging  of  a 
xenon  bulb  in  one  projection  lamp  will 
cause  an  imbalance  of  screen  light  at  pro- 
jector changeovers.  Now,  to  maintain 
screen  light  balance,  increase  the  current 
of  the  lamp  giving  low  light  output;  or  you 
can  decrease  current  of  the  lamp  giving 
high  light  output;  or  adjust  the  current 
equally  in  both  lamps.  This  should  be  care- 
fully watched  and  the  check  made  while 
running  both  projectors  without  any  film. 
Checking  the  light  output  should  be  done 
at  least  once  a month  and  as  the  bulbs 
age,  this  check  should  be  made  more 
frequently. 

When  placing  the  plastic  protective  shell 
on  the  xenon  bulb  make  sure  that  the 
plastic  case  fits  over  the  lip  on  the  anode 


and  cathode  base.  Only  the  anode  and 
cathode  base  should  protrude  from  the 
plastic  shell. 

Adjust  the  rectifier  dial  switches  and 
internal  line  taps  to  obtain  63  amperes  as 
indicated  on  ammeter,  when  bulbs  are 
new. 

The  xenon  lamp  requires  very  little 
maintenance  to  keep  it  in  good  working 
order.  The  same  care,  with  the  extra  pre- 
caution in  handling,  should  be  given  as 
with  arc  lamps. 

If  you  remove  the  reflectors  for  clean- 
ing or  any  other  purpose,  check  to  see  that 
they  are  again  adjusted  for  maximum  light 
output  after  reinstalling.  Cleaning  should 
be  done  as  outlined  in  the  writer’s  Service 
Manual  as  special  procedure  should  be  ad- 
hered to  so  as  not  to  damage  the  surface 
of  the  reflector. 

Imbalance  of  screen  light  at  projector 
changeover.  Remedy:  Adjust  as  per  in- 
structions above. 

Lamp  fails  to  light.  Check  for  defective 
bulb.  (Buzzing  sound  is  heard  when  igni- 
tion button  is  pushed.)  Replace  with  new 
lamp.  It  may  be  defective  quench  spark- 
gap  (no  buzzing  sound  heard  when  igni- 
tion button  is  pushed).  Replace  this  part 
as  it  has  become  defective  and  bulb  will 
not  light,  of  course. 

— Wesley  Trout 
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A Checklist  to  Keep  Theatre 
Projection  and  Sound  in 
Tip-Top  Operating  Condition 


The  sound  lens  is  a very  important  unit 
in  your  sound  equipment  because,  if  it  is 
not  focused  correctly,  there  will  be  a loss 
of  high  frequencies  and  dialog  will  not  be 
sharp  and  clear,  the  music  not  crisp  and 
sharp.  Dirty  sound  lens  surfaces  will  also 
mar  sound  quality  and  produce  low 
volume.  Use  a soft,  lintless  rag  or  lens 
tissue  for  cleaning. 


Since  the  pitch  or  frequency  of  the  re- 
produced sound  depends  upon  the  rate  of 
speed  the  track  passes  the  beam  of  light 
from  the  sound  lens,  it  will  be  quite  evi- 
dent that  the  correct  speed  of  90  feet  per 
minute  must  be  maintained.  Therefore, 
occasionally  the  rate  of  speed  should  be 
checked  and  the  motor  speed  should  also 
Continued  on  following  page 
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Have  you  cleaned  your  lenses  and  re- 
flectors today?  Remember,  metal-type  re- 
flectors require  a different  cleaning  pro- 
cedure than  glass. 

Have  you  checked  the  asbestos  leads  on 
your  arc  lamp  to  see  if  they  have  de- 
teriorated inside  of  the  lamphouse  where 
it  is  hot  near  the  holders?  See  if  they  are 
springy  when  bent.  If  not,  remove  and  cut 
the  asbestos  insulation  back  about  three  or 
four  inches,  cut  this  off  and  make  a new 
connection.  High  resistance  will  cause 
extra  current  consumption  and  if  the  wire 
is  badly  corroded  and  burnt,  high  resist- 
ance will  set  up  and  make  your  meter 
speed  up. 

Lamps  using  rotating  carbons  should 
have  careful  maintenance  and  the  con- 
tacts in  which  the  carbons  are  rotated 
should  be  cleaned  every  day  with  a wire 
brush.  An  extra  set  should  be  kept  on 
hand  and  ready  to  install  and  the  ones 
used  can  be  cleaned  and  be  ready  for  in- 
stallation the  next  day. 

LAMP  MUST  "BREATHE" 

Keep  the  interior  of  the  lamphouse  clean 
and  free  of  carbon  soot  and  carbon  butts. 
Be  sure  the  vents  in  the  lamphouse  are 
clean  so  the  lamp  can  “breathe”  and  keep 
down  the  heat  inside. 

Have  you  checked  the  reflector  mount 
and  holder  to  see  that  the  reflector  fits 
snugly  but  not  so  tightly  it  will  cause  glass 
reflector  to  crack?  Don’t  let  dirt  or  carbon 
stubs  collect  in  back  of  the  reflector. 

The  proper  lubrication  of  the  slides  and 
the  feed  mechanism  is  of  utmost  import- 
ance. Keep  these  parts  lubricated  but  do 
not  over-oil  or  grease  as  this  is  worse  than 
no  lubrication — it  simply  collects  dust  and 
causes  irregular  feeding  of  the  carbons. 
Check  those  motor  brushes  and  replace 
with  new  when  they  have  become  worn 
down  where  they  don’t  have  enough  con- 
tact or  the  spring  does  not  have  enough 
pressure.  It  is  a small  motor  and  does  re- 
quire proper  maintenance  to  avoid  burn 
out  or  complete  stoppage  of  feeding  car- 
bons. Check  the  connections  frequently, 
too. 

CHECKING  SOUNDHEAD 

Sprockets,  lateral  guide  rollers,  im- 
pedance drum,  couplings  to  motor  and 
gears  should  be  checked  at  least  once  a 
month — sprockets  for  worn  teeth,  guide 
rollers  for  grooves,  impedance  drum  for 
free  running  and  motor  couplings  for 
alignment  and  screws. 

Check  exciter  lamp  to  see  that  the  fila- 
ment has  not  sagged  and  the  bulb  is  not 
blackened  or  has  oil  on  it.  Too,  the  photo- 
cell should  not  be  neglected  and  should  be 
replaced  at  least  every  year  or  two  for  high 
quality  sound  and  sufficient  volume  output. 
If  exciter  lamp  filament  has  sagged,  it 
will  cause  low  volume  and  inferior  sound 
quality. 
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LaVezzi  Machine  Works 

4635  WEST  LAKE  ST.  • CHICAGO  44,  ILL. 


KNEISLEY 
has 


rectifiers  for  every 
installation,  CARBON 
and  XENON  Arcs 


Silicon  Rectifiers 
15  thru  180  amps 

Selenium  Rectifiers 
30  thru  180  amps 
for  CARBON  ARCS, 
20  thru  95  amps 
for  XENON  ARCS 


Tube  Type  Rectifiers 
30  thru  80  amps 

Silicon  Conversion 
Stacks,  3 phase  to 
replace  Selenium 

Silicon  Tubes  (SIL-TUBES) 
for  Rectifiers  and 
Exciter  Lamp  Supplies 


- 


THE  KNEISLEY  ELECTRIC  COMPANY 


D.C.  Silicon  Exciter  Lamp  Supply 

Automatic  Arc  Striking 
Current  Minimizers 

Coconut  Oil  Heater  only,  and 
Combination  Heater-Dispenser 

See  your  supply  dealer  or  write,  Dept.  L., 

P.0.  Box  1506  TOLEDO,  OHIO  43603 
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Some  Pertinent  Advice 

T he  hard  scum  that  forms  on  the 
arc  lamp  reflector  will,  if  allowed  to  remain 
on  the  surface  of  the  reflector,  bum  itself 
into  the  surface  of  the  glass.  Then  it  can 
only  be  removed  if  scoured  off  by  con- 
siderable polishing  with  Bon  Ami.  Use  a 
slightly  moistened  cloth  and  polish  until 
dry. 

Carbon  particles  which  may  adhere  to 


TO-GET-THE 
BEST  RESULTS 
USE  THE  BEST 

FILM 

CEMENT 

ETHYLOID 

Available  at  All  Theatre  Supply  Dealers 

Fisher  Manufacturing  Co. 

Mcatu^actuAinCf.  Gltemidid. 

1185  Mt.  Read  Blvd. 

Rochester,  New  York,  U.S.A. 


on  Carbon  Arc  Lamps 

the  surface  of  an  old  reflector  may  be 
scraped  off  with  a flexible  razor  blade  and 
then  subsequently  polished  with  Bon  Ami 
used  on  a slightly  moistened  cloth. 

Fine  though  carbon  dust  may  be,  it  still 
can  act  as  an  abrasive  — and  gears  and 
shafts  just  don’t  get  along  well  with 
abrasives.  Moral:  keep  your  lamphouse 
free  from  carbon  dust  and  soot  with  a well- 
ventilated  lamphouse  and  exhaust  draft. 
Wipe  interior  clean  at  least  once  a day. 

In  all  makes  of  projection  lamps,  ac- 
curacy of  the  optical  alignment  and  optical 
focus  is  very  important.  A misadjustment 
of  only  one-sixteenth  inch  between  arc 
and  reflector  may  cost  an  important  per- 
centage of  light  loss.  Always  adhere  to  the 
manufacturers’  recommendations  as  to 
distance  of  arc  crater  and  center  of  re- 
flector and  from  center  of  reflector  to 
aperture. 

FOLLOW  MANUFACTURERS'  INSTRUCTIONS 

We  strongly  advise  operating  any  type 
or  make  of  arc  lamp  according  to  instruc- 
tions furnished  by  the  manufacturer  or  in 
this  department.  Carbons  should  also  be 
burned  according  to  data  furnished  by 
manufacturer.  If  more  light  is  needed  use 
a different  carbon  trim,  or  increase  the  arc 
current,  or  adjust  the  burning  rate,  but 
only  within  limits  specified  by  the  makers 
of  the  equipment,  or  as  designated  by  car- 
bon manufacturer. 

Never  use  ordinary  rags  to  clean  optical 
surfaces.  Cotton  will  scratch  optical  glass. 
Always  use  a soft  rag  or  lens  tissue  and 
avoid  damage  to  glass  surface. 

Irregular  feeding  of  carbons  will  cause 
an  unsteady  light.  Keep  your  carbon  feed 
mechanism  clean  and  well  lubricated  for 
smooth  operation. 

We  can  generally  trace  five  of  the  major 
causes  of  reflector  breakage  to:  poorly  de- 
signed carbon  savers;  arc  current  exces- 
sive; improper  exhaust  system  for  remov- 
ing heat  from  interior  of  lamphouse;  door 
opened  too  soon  after  shutting  off  arc 
current;  reflector  holder  clamps  too  tight, 
and  flame  may  strike  reflector. 

An  increase  of  current  in  a high  in- 


USE UP  those  CARBONS! 


CALI  CARBON  COUPLERS 
Let  You  Burn  All  the  Carbon 

" They're  Expendable " 


FOR  ROTATING  CARBONS 
10mm  or  11mm  EXTENDER  KITS 
for  2 lamps  $7.00 


The  most  popular  carbon  saver.  Used  by  more  They  save  25%  or  more  of  carbon  costs. 
theatres  than  ALL  other  makes  COMBINED. 


Per  Hundred,  postpaid:  Not  Packed  in 
Mixed  Sizes. 

6mm  S2.50  8mm  $2.75 

7mm  $2.50  9mm  $3.25 

No  worrying  about  injury  to  high  priced  car- 
bon savers.  Bum  ’em  up,  you  still  profit 


Most  economical  carbon  saver  you  ever  used!  ,j 

CALI  Products  Company^ 

3719  Marjorie  Way  Sacramento  20,  Calif  ^ 


’he  WORLD'S  LARGEST  Producer  of  Carbon  Savers 


At  all  progressive  theatre  supply  houses. 


tensity  arc  increases  the  crater  area  only 
slightly,  but  produces  a marked  increase 
in  brilliancy. 

The  “feel”  of  just  how  far  to  move  the 
various  adjustments  (outside  of  lamp- 
house)  will  very  quickly  become  second 
nature  to  the  projectionist,  but  he  should 
learn  the  reason  for  each  adjustment  and 
its  location  so  that  any  adjustment  neces- 
sary to  clear  up  light  on  the  screen  can 
be  made  without  looking  for  these  adjust- 
ments. 

When  the  crater  has  a tendency  to 
“wander”  and  will  not  hold  a steady  flame 
in  high  intensity  arcs,  check  the  magnets 
and  see  that  they  have  sufficient  strength 
to  hold  the  arc  flame  steady.  Aging  mag- 
nets will  lose  some  of  their  strength,  of 
course.  They  should  be  replaced,  in  many 
cases,  with  new  if  your  lamps  have  been 
in  service  a long  time. 

If  aligning  tools  are  not  part  of  the  pro- 
jection room  equipment,  you  may  secure 
these  direct  from  your  dealer  or  the  lamp 
manufacturer.  As  a result  of  the  careful 
use  of  this  tool,  the  lamphouse  will  be 
aligned  so  that  its  optical  axis  is  in  line 
with  both  the  center  of  the  aperture  and 
the  center  of  your  projection  lens.  This 
will  assure  maximum  light  output  from 
your  projection  arc. 

— Wesley  Trout. 


PROJECTION  AND  SOUND  CHECKLIST 


Continued  from  preceding  page 

be  checked  for  constant  speed.  Slow  speed 
will  produce  sound  that  is  rough  and 
gargly.  Slower  variations  as  those  result- 
ing from  drive  motor  speed  variations,  or 
defects  in  mechanical  filtering  (rotary 
stabilizer)  will  cause  “wows”  in  sound  out- 
put. 

If  your  soundhead  is  the  type  that  is 
equipped  with  a mirror  and  relay  lens,  be 
sure  to  clean  these  every  day  or  your 
volume  output  will  be  low. 

Magnetic  reproducers  (soundheads)  re- 
quire the  same  maintenance  as  given  for 
optical,  only  they  do  not  have  photocell  or 
sound  lens.  The  cluster  head  should  be 
kept  clean  and  the  guide  rollers  adjusted 
so  that  the  film  tracks  down  straight,  and 
the  upper  magazine  spindle  must  have 
enough  tension  to  keep  the  upper  reel  from 
racing  as  this  is  a film-drive  soundhead. 

— Wesley  Trout 


Send 
for  complete 
information 
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The  MODERN  THEATRE  SECTION 


The  only  good  jug  is  a “dead”  jug 

And  full  jugs  become  empty  jugs  faster  when  they’re  Canada  Dry  jugs.  Be- 
cause Canada  Dry  syrup  sells  faster,  sells  easier,  sells  more.  It  delivers  the 
best  quality  at  the  right  price  with  a name  people  know.  All  the  flavors  you 
need  . . .the  right  dispensing  equipment,  too.  Get  Canada  Dry  selling  for  you. 

Just  drop  a postcard  to:  Syrup  Division,  Canada  Dry  Corporation,  59-02 
Borden  Ave.,  Maspeth  78,  N.  Y.  You’ll  agree  the  only  good  jug  is  a “dead  jug”! 

ORANGE  / GRAPE  / ORANGE-PINEAPPLE  / GINGER  ALE  / ROOT  BEER  / HI-SPOT  LEMON  / COLA  / LEMON-LIME  / GRAPEFRUIT  / CHERRY 
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Ef  a / la  ntynG 


IS  HEADQUARTERS  FOR  THIS  WINNING  COMBINATION 


PROJECTORS 


35 


mm 

OR 


70/35 


mm 


.and  l^^allantyne 

Transistorized  Sound 


DON'T  MAKE  A MOVE  UNTIL  YOU  TALK  TO  BALLANTYNE 


■ Plan  now  to  put  your  theatres  out  front. 
Whether  you’re  planning-  a new  theatre 
or  updating-  an  old  one,  indoor  or  drive-in, 
it  will  pay  you  to  g-et  a quotation  from 
Ballantyne. 

■ The  turn-key  job  can  fit  into  your  pic- 
ture. It  includes  engineering,  planning, 
financing,  complete  equipment  and  instal- 
lation-supervision. And  it  includes  every- 


thing—carpets,  draperies,  towers,  screens, 
Norelco  projection  and  Ballantyne  sound. 

■ This  package  deal  is  perfect  for  the  new 
built-or-lease  shopping  center  theatres. 
Working  with  your  architect  we  can  give 
you  the  theatre  of  tomorrow  — even  com- 
plete concession  arrangements  at  favorable 
terms  through  ABC  Vending  Corporation, 
if  desired. 


CONTACT  BALLANTYNE  TODAY 


al/antyne 

A Division  of  ABC  Vending  Corporation 


INSTRUMENTS  & ELECTRONICS,  INC. 

1712  Jackson  Street  Omaha,  Nebraska  68102 


THE  LEGAL  ANGLE 


Continued  from  page  18 

The  failure  to  have  a louver  light  at  or 
near  a step  between  the  mezzanine  floor 
and  the  restroom  floor  and  in  addition  the 
failure  to  have  a warning  sign  was  held  to 
be  a violation  of  the  duty  imposed  upon  the 
proprietor  of  a theatre  in  Helms  vs.  Fox 
Badger  Theatres  Corp.,  253  Wis.,  113,  33 
N.W.  2d  210  (1948).  Therefore,  the  testi- 
mony by  experts  as  to  the  necessity  and 
efficacy  of  a warning  sign  and  a louver 
light  in  such  a situation  was  held  to  sup- 
port the  verdict  of  the  jury. 

In  addition  the  testimony  of  the  case  in- 
dicated that  the  restroom  was  of  white 
ceramic  tile  while  the  mezzanine  floor  was 
constructed  of  gray  rubber  or  asphalt  tile 
with  a diamond  or  square  pattern  varying 
from  light  to  dark.  The  restroom  was  lit 
by  a white  ceiling  light  of  75  or  100  watts 
located  near  the  door  while  the  mezzanine 
area  was  lit  by  a chrome-amber  light  of  40 
watts  located  about  five  to  seven  feet  from 
the  door,  and  this  small  wattage  light  was 
apparently  the  only  light  in  the  area  except 
from  another  white  light  located  12  feet 
away  over  a stairway.  The  illumination 
from  the  restroom  was  shaded  by  the  door 
which  opened  inward  toward  the  lavatory. 

POOR  ILLUMINATION 

The  court  further  found  that  the  jury 
could  be  permitted  to  take  into  considera- 
tion, on  the  question  of  contributory  negli- 
gence of  the  plaintiff-patron,  that  she  was 
an  old  woman  approximately  75  years  of 


age  and  suffered  from  high  blood  pressure 
and  senile  dementia  of  long  standing.  In 
Wisconsin,  at  the  time,  juries  were  per- 
mitted to  decide  questions  on  the  basis  of 
comparative  negligence,  and  it  was  held 
that  a finding  by  the  jury  that  35  per  cent 
of  the  cause  of  the  injury  was  due  to  the 
plaintiff’s  contributory  negligence  was 
amply  supported  by  the  evidence. 

INTENT  UPON  OBJECTIVE 

The  court  held,  in  another  case,  that  a 
person  entering  a public  toilet  may  well  be 
intent  and  engrossed  upon  reaching  the 
objective,  especially  when  accompanied  by 
small  children  with  pressing  needs.  There- 
fore, in  Bunce  vs.  Grand  and  Sixth  Build- 
ing, 206  Wis.,  100,  238  N.W.  67  (1931)  a ver- 
dict for  the  plaintiff  was  affirmed  when 
there  came  into  issue  in  the  case  the  loca- 
tion and  construction  of  a step  between  two 
lines  of  stalls  in  the  defendant’s  toilet  room 
in  its  theatre.  The  main  issue  in  the  case 
was  the  breach  of  the  duty  of  the  pro- 
prietor of  the  theatre  under  a safe  place 
statute  which  was  in  force  in  Wisconsin. 
There  was  only  a single  ceiling  light  in  the 
restroom,  but  this  light  apparently  was 
sufficient  to  light  that  area. 

However,  there  was  no  light  on  the  step 
and  there  was  some  conflicting  expert 
testimony  as  to  the  propriety  of  the  erec- 
tion or  construction  of  the  step.  The  pa- 
tron who  was  injured  had  fallen  over  the 
step  when  she  was  taking  her  two  small 
grandchildren  to  the  toilet.  The  court 
found  as  a fact  that  the  jury  could  con- 
sider that  the  location  of  the  step  was 
dangerous  if  its  presence  would  not  be 


reasonably  anticipated  by  theatre  patrons. 

The  law  appears  to  be  similar  in  situa- 
tions where  a person  lawfully  upon  the 
premises  has  fallen  down  stairways  in  or 
near  a restroom.  Such  an  incident  has 
usually  been  held  to  present  a jury  ques- 
tion. Facts  which  may  be  considered  in 
arriving  at  a verdict  include  the  illumina- 
tion in  the  area,  the  construction  or  de- 
sign of  the  area,  and  whether  there  are  any 
warnings  or  warning  signs  given  to  the 
plaintiff  so  that  the  situation  will  not  pre- 
sent a trap  or  a lurking  danger  to  a patron. 
Painesville  Eutopia  Theatre  Co.  vs.  Lauter- 
milch,  118  Ohio  St.  167,  160  N.E.  683 
(1928) ; Dively  vs.  Penn-Pittsburgh  Corp., 
332  Pa.  65,  2 A.  2d  831  (1938). 

VARIOUS  FACTORS  INVOLVED 

Whether  or  not  a patron  is  guilty  of  con- 
tributory negligence  in  such  situations  de- 
pends on  numerous  factors,  and  some  of 
the  facts  which  might  control  in  a case  of 
injury  to  persons  lawfully  upon  the 
premises  are  the  degree  of  darkness,  the 
justification  of  the  injured  person’s  pres- 
ence in  the  place  of  danger,  and  whether 
the  person  was  a business  invitee  or 
trespasser. 

As  a rule  of  thumb,  it  might  be  said  that 
both  the  questions  of  negligence  of  the 
theatre  proprietor  and  contributory  negli- 
gence on  the  part  of  the  patron  are  gen- 
erally held  to  be  jury  questions. 

Proper  lighting,  therefore,  will  not  only 
help  to  illuminate  the  area  of  a lavatory, 
toilet  or  restroom,  it  may  well  lighten  a 
theatre  owner  or  operator’s  liability  to 
respond  in  damages. 


America's  Finest  Theatre  Seating . . . 


Griggs 


No.  1050  PUSH-BACK 


Push\.Bcicfc 

America’s  finest  seating  means  Griggs  Push  Back  the  chair  that  makes 
the  best  appearance  and  provides  maximum  comfort  with  minimum 
maintenance  problems.  PUSH-BACKS  mean  happier  patrons  since 
they  have  not  been  unduly  inconvenienced  when  others  left  or  entered 
their  seats.  Passing  space  is  created  by  merely  pushing  back  in  chair. 
Seats  return  to  normal  position  automatically. 


No.  3100 
INTERNATIONAL 


1— Here's  the  nor-  2— Seated  patrons  3— Relax.chair slides 
mal,  comfortable  need  not  stand— a backtonormaI.com- 
lounge-chair  posi-  (remit  movement  of  fortable  position — 
tion  of  the  Push-Back  the  body  slides  the  no  standing  up,  no 
Theatre  Seat.  seat  back.  inconvenience. 


Griggs  International 

A sleek,  durable  line  of  theatre 
seating  that  is  modestly  priced. 
Long  known  for  its  comfortable 
styling,  quality  materials  and 
sturdy  construction,  the  Inter- 
national is  backed  by  the  unquali- 
fied Griggs  guarantee. 


Griggs  ] Griggs  Equipment, 


34 


The  MODERN  THEATRE  SECTION 


A MOVIE  HOUSE  IS  REBORN  IN  L.  A. 


encore 


„ unique 

"unSPlK  theatre 

NOW  OPEN 


ji  \ Parking  in  rear. 


X he  Encore  Theatre  in  Hollywood,  Calif.,  is 
a charming  new  movie  house  with  an  interesting  his- 
tory. Originally  it  was  the  Melvin  Theatre,  then  it 
became  a television  sound  stage,  then  a TV  warehouse 
and  now,  finally,  it  has  emerged  as  an  art  house. 

In  the  remodeling,  the  entire  floor  had  to  be  torn 
out  and  a new  one  laid.  All  carpeting  is  in  a dark  red 
hue,  and  in  the  auditorium  walls,  ceiling,  the  dra- 
peries, seats  and  all  fixtures  are  coral.  The  all  new 
seats,  400  of  them,  are  spaced  43  inches  back-to-back, 
so  that  a patron  may  walk  to  the  center  of  the  seating 
row  without  disturbing  anyone  already  seated.  A new 
screen  and  a new  sound  system  were  installed. 

BOXOFFICE  AND  CONCESSIONS  JOINED 

The  boxoffice  is  located  inside  the  theatre  and  the 
concessions  counter  which  offers  only  imported  Swiss 
chocolates  is  attached  to  it.  However,  in  redoing  the 
theatre  to  offer  the  movie-going  patron  as  much  per- 
sonal service  and  comfort  as  possible,  free  candy, 
coffee,  Hawaiian  punch,  small  hard  candies  and  spe- 
cial Encore  cigarets  are  given  in  a spacious  lounge 
area. 

Customarily  on  display  in  the  lobby  are  about  50 
paintings  by  prominent  Los  Angeles  artists,  with  the 
exhibition  changing  approximately  every  two  months. 

Ample  free  parking  for  400  cars  is  provided  for  the 
Encore  patrons.  The  theatre  is  also  conveniently 
located  next  door  to  the  Paramount  and  Desilu 
Studios. 

Exceptional  and  award-winning  foreign  and  U.S. 
films  are  shown,  and  the  Encore  maintains  popular 
prices  in  the  southern  California  area. 

Louis  Federici,  the  owner,  directed  the  remodeling 
and  redecorating. 


The  attractive  and  inviting  front  of  the  new  Encore  Theatre  in  Hollywood. 


More  pictures  on  following  page 


the  new 


of  available  through 

WALKER 
SCREENS 

NATIONAL  THEATRE  SUPPLY  CO. 
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ENCORE  THEATRE  • Los  Angeles 


The  lobby-lounge  of  the  new  Encore  Theatre  is  richly  decorated  with  dark  red 
carpeting,  light  walls  and  graceful  lighting  fixtures.  Paintings  by  local  artists 
are  exhibited.  At  right  is  the  coffee  bar. 


The  entire  proscenium  and  side  walls  are  fully  draped  and  the  screen  area  is 
highlighted  by  ceiling  spots.  The  all-new  seats  are  widely  spaced  on  43-inch 
centers  to  provide  for  greater  patron  comfort. 


Animated  Snack  Bar  Mural 

Jerry  Braude,  Los  Angeles  consultant- 
designer,  will  create  an  animated  snack 
bar  display  mural  for  the  new  Pacific 
Cinerama,  Hollywood,  according  to  Stanley 
Lefcourt,  manager  of  Pacific’s  snack  bar 
operations.  Patrons  will  choose  their  re- 
freshments from  those  shown  in  the  30- 
foot  display. 


1480  BUCHANAN  GRAND  RAPI DS,  MICH. 


Candy  Bars  Caught  on  Fast 
After  Introduction  in  1911 

The  candy  bar,  known  as  the  “meal-in- 
a-minute,”  first  appeared  in  America  in 
1911,  as  far  as  candymakers  can  determine. 
That  year,  candy  bars  were  merely  a 
novelty  consisting  mostly  of  almond 
nougats  and  chocolate-coated  marshmal- 
lows with  peanuts,  and  sold  at  baseball 
parks. 

However,  the  status  of  individually 
wrapped  bars  has  grown  from  zero  early  in 
the  century  to  capture  close  to  a third  or 
better  of  the  market  for  all  confections 
sold  in  the  United  States.  The  Candy, 
Chocolate  and  Confectionery  Institute  at- 
tributes this  increase  in  popularity  to  the 
increased  pace  and  mobility  of  modern  life. 

The  first  bar  confection  resulted  from 
research  conducted  in  Europe  around 
1800.  This  gave  the  world  the  first  choco- 
late bar.  Milk  chocolate  bars  followed  in 
1876.  But  the  world  had  to  wait  until  the 
20th  Century  for  an  imaginative  American 
candymaker  to  make  chocolate  covered 
creams  in  a single  confection  which 
evolved  quickly  into  the  modern  candy  bar. 

U.S.  bar  manufacturers’  skill  in  tempt- 
ing Americans  is  based  on  the  experience 
of  producing  a total  of  about  three  trillion 
candy  and  chocolate  bars  in  the  past  50 
years,  according  to  C.C.C.I.  There  are  now 
hundreds  of  varieties  of  bars,  and  candy- 
makers  are  constantly  seeking  new  combi- 
nations and  approaches  to  create  new 
sweet  treats. 


TOP  SERVICE!  TOP  QUALITY! 
ALWAYS! 


BRENKERT  35mm. 
PROJECTOR 
& ARC  LAMP 
REPLACEMENT 
PARTS 

• Manufacturers  of  Deluxe  Magazines 

• Bench  & Clamp  Type  Hond  Rewinds 

• Carbon  Waste  Cans  • Naren  Spot  Lights 

• Ex-Cell  Sand  Urns  • Aperture  Plates 

• Rectifier  Bulbs — 6 omp.  / 15  amp. 

• Replacement  Parts  for  Projectors 

• Arc  Lamps  • RCA — Simplex  Sound 

See  your  theatre  supply  dealer.  Or  write: 


EDW.  H.  WOLK,  Inc. 

1241  S.  Wobosh  Ave.  Chicago  5,  111.,  U.S.A. 


CARBON  ARCS  . . . for  finest  Projection  . . . Compact  Xenon  Arcs 

Jlo^UuUne  /Uc  Gasiho+vi  / 


division 

• Brighter  Light  on  Screen 

* Longer  Burning  per  Carbon 
* More  Economical 


products 


division 


Xtinu/s  LAMPHOUSES  • XsTnosr  POWER  SUPPLIES 

by  Cinemeccanica  by  Christie 


r 


CARBONS,  INC. 


BOON  TON,  N.  J. 


The  MODERN  THEATRE  SECTION 


FOX  WINROCK  SHOWCASE 


Continued  from  page  7 

• Admission  is  free  upon  presentation 
of  any  sales  slip  from  any  Winrock 
store,  dated  within  one  week  of  use 
date. 

• One  Winrock  sales  slip  is  required 
for  each  child  you  leave  in  our  care. 

• Admission  for  children  without  a 
Winrock  sales  slip  is  35  cents  in- 
cluding tax. 

• Registered  nurses  in  supervision. 

• Pick  your  child  up  at  any  time  dur- 
ing the  movie. 

All  of  us  at  Winrock  Center  are  pleased 
to  welcome  the  new  Fox  Winrock  The- 
atre to  our  midst.  We  hope  you  enjoy 
letting  us  do  your  baby  sitting  in  the 
beautiful  surroundings  of  our  new  the- 
atre, and,  in  any  case,  we’ll  appreciate 
your  comments. 

CHILDREN  MUST  BE  ACCOMPA- 
NIED BY  PARENT  AT  TIME  OF  AD- 
MITTANCE TO  THEATRE. 


Carpet  of  Acrylic  Fiber 
Resists  Dirt  and  Moisture 

When  exhibitors  discover  carpeting 
which  can  be  kept  looking  like  new  with 
only  a few  minutes  maintenance  at  night 
or  before  the  theatre  opens,  they  are  cer- 
tain to  want  to  try  it  out  in  their  own  the- 
atres. That’s  why  more  than  5,000  yards  of 
Alexander  Smith’s  Crestweave  carpets  have 
been  installed  in  west  coast  theatres  in 
the  last  two  years. 

Made  of  Acrilan  acrylic  carpet  fiber  pile, 
Crestweave  isn’t  damaged  by  soft  drink 
spills  or  when  dropped  popcorn  and  candy 
are  ground  into  the  carpet  fibers  under 
patrons’  feet.  Acrilan  carpet  fibers  spot 
clean  easily,  vacuum  quickly,  resist  dirt 
and  grime  — reducing  maintenance  to  a 
minimum. 

LICKED  MILDEW  PROBLEM 

Acrilan  also  resists  vermin,  insects  and 
moths,  as  well  as  moisture — all  important 
assets  to  theatres  in  warm,  rainy  climates. 
A theatre  in  Honolulu,  for  instance,  posed 
a special  problem  because  of  dampness  and 
mildew.  Crestweave  was  installed,  and 
thanks  to  Acrilan  being  hydrophobic 
(don’t  absorb  moisture),  the  Honolulu 
exhibitor’s  problem  was  solved. 

With  such  high  resistance  to  most  of 
the  factors  which  quickly  destroy  the 
beauty  and  usefulness  of  much  carpeting, 
Crestweave  naturally  has  a longer  life  in 
a theatre.  In  one  California  theatre,  where 
it  has  been  installed  for  more  than  two 
years  and  subject  to  heavy  daily  wear, 
Crestweave  still  shows  no  signs  of  pat- 
tern walk-out. 


...  qJLJ 

DRILL  & TAP  THREADING  TOOL  FOR  ROTATING  CARBONS 

ROTATING  . ii  v- 

Used  With  CARBON  ' 

SAVERS All  Sizes 

CARBON  SAVERS  FOR  THEATRES  AND  DRIVE-IN  THEATRES 

Eliminate  Your  Carbon  Waste,  Use  "Phillips  Savers" 

ORDER  NOW!  See  Your  Theatre  Supply  Dealer 


The  ONLY 
COMPLETE 
LINE 

of  Changeable 
Plastic  and 
Cast  Aluminum 
Letters  . . . 

4 to  31 " 

FOR  ATTRACTION 
PANELS,  SIGNS, 

MARQUEES. 

Recent  installation  of  an  Adler  Changeable  Letter  Display 
at  the  Conejo  Theatre  in  Southern  California 

SEE  US  AT  BOOTHS  64-65,  AMERICANA  HOTEL,  OCT.  28-29-30-31. 

ADLER  SILHOUETTE  LETTER  CO. 

General  11843  WEST  OLYMPIC  BOULEVARD, 

Offices  : LOS  ANGELES  64,  CALIFORNIA 

tos  Angeles— Chicago  — New  York  — Toronto,  Canada  — London,  England 
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DUAL  USE  FOR  LOUISVILLE  THEATRE 

Continued  from  page  16 

curtain  were  installed  for  the  screen  area. 

The  35mm  projection  equipment  was  re- 
moved from  the  old  booth  and  reinstalled 
into  the  new  booth,  which  was  now  to 
project  for  the  downstairs  (United  Artists) 
theatre. 

The  70mm  projection  equipment  that 
had  been  taken  out  of  the  Brown  Theatre 
was  brought  out  of  storage  and  installed 
into  the  old  booth  that  would  now  serve 
the  balcony  (Penthouse)  theatre. 

House  light  circuits  had  to  be  revamped 
to  remove  all  balcony  lighting  off  the 
downstairs  circuits  and  vice-versa. 

An  escalator  was  installed  in  the  lower 
outer  lobby  to  lift  patrons  to  the  balcony 
lobby  or  mezzanine.  The  escalator  is  run 
in  the  direction  of  the  traffic  flow  as 


needed.  The  balcony  stairway  is  adjacent 
to  the  escalator  for  opposite  direction 
travel. 

Since  all  restrooms  for  the  entire  theatre 
were  located  on  the  mezzanine,  new  facili- 


CREDITS: 

Carpet:  Stephen-Leedom 
Changeable  Letters:  Wagner 
Escalator:  Peelle 
Lamps:  Peerless 
Lenses:  Todd- AO 
Plumbing:  American  Standard 
Projectors:  Philips,  Todd-AO 
Screen:  Technikote 

Sign  Manufacturer:  Wm.  J.  Rueff  Sign  Co. 
Sound:  Ampex 


MAKE  MONEY  WITHOUT  EFFORT 

LET  US  HELP  YOU  SELL  THE  PICTURE 

AT  NO  COST  TO  YOU!! 

PROFIT  WITHOUT  WORK  BY  USING 

ROMAR  OUTDOOR  DISPLAY  FRAMES 

THEY  PULL  IN  THE  CROWDS,  BECAUSE 

• They  are  eye  catchers  . . . they  are  weatherproof  and  out  selling 
in  all  kinds  of  weather 

• They  sell  both  your  current  program  and  your  theatre 

• They  make  your  town  theatre  conscious 

YES,  NO  EFFORT  OR  COST  TO  YOU: 

We  select  good  locations,  arrange  for  installations  and  make  all  re- 
placements without  cost  to  the  exhibitor  at  any  time.  Have  this 
nationally  known  and  widely  used  service  build  your  business  too. 


{ Step  up  your  concessions  j 
( traffic  with  our  attrac-  i 
>tive  laminated  signs,  j 
(Ask  about  them. 


Write  or  call  us  today  for  details 

ROMAR-VIDE  CO. 

Chetek,  Wisconsin 


ties  were  constructed  on  the  main  floor  for 
the  downstairs  theatre  patrons.  There  is 
no  cross  traffic  of  patrons  from  one  theatre 
to  the  other. 

The  Penthouse  can  truly  be  called  a 
“Jewel  Box.”  It  is  an  intimate,  small  (810 
seats)  well-appointed  arena  type  theatre. 
Every  seat  has  an  unobstructed  view  of  the 
screen.  The  new  seats  are  roomy  and  com- 
fortable, the  carpeting  and  decorating 
regal. 

Business  in  the  Penthouse  has  exceeded 
our  expectations.  The  creation  of  a road- 
show and  grind  theatre  in  the  same  space 
formerly  occupied  by  the  3,200-seat  opera- 
tion, splits  the  former  overhead  and  gives 
the  new  operation  a sound,  economic  out- 
look. 


For  more  information  about  products 
described  editorially  or  in  advertising  in 
this  issue  use  Readers'  Service  Bureau 
coupon  on  page  65. 


Looking  for  the 

RIGHT  SCREEN 

■' the  RIGHT  PRICE? 


• THE  WORLD’S  FINEST 
THEATRES  RELY  ON 

HURLEY  SCREENS 

FOR  QUALITY  PROJECTION 
AND  REAL  ECONOMY 


SUPEROPTICA 


Lcnticulated  pcorl  surface.  More  Light. 
Designed  to  meet  every  projection  need. 


SUPERGLO 


Non-lenticulated  pcorl  surface.  Top 
quality.  Beats  competitive  prices. 


MATTE  WHITE 


Extra  white,  durable,  efficient. 
See  your  independent  theatre 
supply  dealer.  Or  write: 


HURLEY  SCREEN  CO.,  Inc. 

96-17  Northern  Blvd.,  Corona,  N.Y.  11368 


Golf  Franchise — No  Franchise  Fee 


Own 


LOMMA 


CHAMPIONSHIP 
MINIATURE 
GOLF  COURSE 

Write:  Director  of  Marketing 


Installed  Indoors 
or  Outdoors. 

18-Hole  Courses 
Starting  at 
$5,900. 


LOMMA  ENTERPRISES  scranton,  pa. 
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The  MODERN  THEATRE  SECTION 


Smart  Remodeling 

T urning  a shuttered  theatre 
building  into  a profitable,  new  art  house 
and  rental  shops,  on  a $75,000  budget, 
proved  an  interesting  venture  for  the  New 
York  real  estate  firm  of  Fass  & Wolper, 
Inc. 

The  realty  company  owned  a property  in 
the  Bronx  that  contained  a closed  theatre 
with  950  seats  downstairs  and  500  in  the 
balcony.  The  entire  theatre,  30  years  old, 
was  stripped  four  years  ago,  except  for  the 
seats. 

CHANGE  IN  PLANS 

Plans  had  been  to  turn  the  theatre  into 
a supermarket  but  the  cost  of  making 
necessary  changes  made  the  possible  ask- 
ing rental  prohibitive.  The  owners  de- 
cided to  convert  and  remodel  into  a small 
art  theatre. 

An  experienced  theatreman  was  called 
in  and  his  recommendations  were  accepted. 
The  survey  of  the  market  possibilities  indi- 
cated the  most  sensible  thing  to  do  was  to 
convert  the  theatre  into  a 600-seat  house, 
omit  the  balcony,  and  reduce  the  number 
of  seats  in  the  arena.  This  plan  permitted 
a 21 -inch  seat  and  40  inches  between  rows, 
with  wide  aisles.  Eliminating  some  of  the 
rear  seats  for  a larger  lounge  was  also 
beneficial. 

A budget  of  approximately  $75,000  was 
set  up  for  all  improvements  to  attract  the 
proper  exhibitor  and  to  keep  the  annual 
rent  low  enough.  The  specifications  origi- 
nally included  a new  air-conditioning  unit, 


on  a Tight  Budget 

seats,  carpets,  closing  off  the  balcony,  re- 
vamping the  marquee,  redecorating,  pro- 
jection machines,  40-foot  screen,  booth  ac- 
cessories, and  stage  and  lobby  equipment. 

Planned  to  be,  in  actuality,  a completely 
new  interior,  the  budget  was  very  tight. 
However,  the  use  of  reconditioning  as  far 
as  the  booth  was  concerned,  reconditioned 
seats,  and  other  fund  savings  reduced  the 
cost  to  within  the  budget.  But  just  barely. 
The  difference  in  cost  between  a recondi- 
tioned booth  and  new  equipment  was  $8,- 
000  against  $11,000.  The  saving  in  recon- 
ditioned seats  of  $9,000  helped  the  budget. 
The  air-conditioning  for  the  auditorium 
was  about  $25,000.  The  difference  between 
reconditioned  equipment  and  all  new  equip- 
ment was  about  $15,000.  A sizable  sum. 

MANY  STUDIES  MADE 

Prior  to  establishing  the  budget,  the  area 
was  studied  with  great  care.  Competition 
was  checked  and  the  possible  picture 
clearance  was  ascertained.  The  decision  to 
show  first-run  art  pictures  was  based  on 
studies  that  indicated  such  pictures  would 
obtain  greater  acceptance  in  the  area. 

Owner  problem  was  to  turn  a vacant 
property  into  an  income-producer  by  rent- 
ing theatre  space  first,  then  stores,  and  to 
set  the  investment  in  the  asset  column  of 
the  company.  This  objective  has  been  ac- 
complished for  the  stores  will  be  leased  the 
day  the  theatre  opens.  So  the  new  invest- 
ment funds  are  felt  sure  to  be  returned. 

Ingenuity  in  planning  was  the  keynote. 


Foresight,  plus  a certain  amount  of  busi- 
ness judgment  based  on  consultant’s  ex- 
perience and  the  know-how  of  equipment 
selection  enabled  the  owner  to  get  full 
value  for  the  expenditure. 

— M.  Monroe  Fass 

New  Performance  Rating 
Classification  for  Carpet 

After  two  years  of  experience  with  its  Per- 
formance Rating  system,  A.&M.  Kara- 
gheusian,  Inc.,  has  decided  upon  a revised 
rating  label  classifying  its  commercial  and 
residential  carpets  according  to  wear-life 
and  appearance  retention. 

The  original  system  classified  carpet  for 
Light  Use,  Standard  Use,  Medium-Heavy 
Use  or  Heavy  Use.  The  new  back  label 
classification  will  read:  Quality-engineered 
and  test  proven  best  for  Normal  Traffic, 
Heavier  Traffic,  Heaviest  Traffic. 

Because  the  emphasis  is  on  total  perform- 
ance, the  rating  system  is  also  of  great 
significance  to  the  customer  whose  prime 
interest  is  luxury,  according  to  dealer  com- 
ment. Rating  text  procedures  measure  ap- 
pearance retention  as  well  as  wear  life,  and 
scores  are  weighed  equally. 

Karagheusian  has  announced  that  fiber 
manufacturer’s  brand  names  will  now  be  im- 
printed directly  on  the  Gulistan  back  label. 
Hence,  the  new  PR  back  label  will  consolidate 
all  fiber  and  quality  information,  elimin- 
ating the  need  for  separate  fiber  labels. 


xenos 


The  revolutionary , proven 
Xenon  Light  System  for  Quality 
Motion  Picture  Projection. 


xenosol  features 
these  advantages : 

■ COLOR  FIDELITY  — pure  white- 
colored  light  — equally  effective  for 
black  and  white  or  color  films. 

■ ECONOMY  — far  lower  current  con- 
sumption. Bulb  guaranteed  1,500  hours 
— bulb  averages  2,500  hours. 

■ SUPERIOR  QUALITY  PROJEC- 
TION — permanent  adjustment.  Even 
distribution  of  light  over  screen.  Low 
temperature.  No  buckling  of  film. 

■ TROUBLE-FREE  — uninterrupted 
performance  — operates  without  rou- 
tine maintenance.  No  carbons  to 
change. 

■ CLEAN  OPERATION  — no  residue 
from  combustion — no  waste  gases,  no 
ventilation  required,  lower  cleaning 
and  maintenance  costs. 

■ IMMEDIATE  STARTING  — no 
burning  in  or  heating  up  time  — the 
lamps  can  be  turned  on  just  before 
changeover. 


CINE  ELECTRONICS  SYSTEMS,  INC. 
225  East  46th  St.  ■ New  York  17,  N.  Y. 
Telephone:  PLaza  8-2956 


AN  AFFILIATE  OF  CITY  INVESTING  COMPANY 


HEYWOOD- 

WAKEFIELD 


COMFORT ... 
where  it  pays  off! 


Patrons  of  Manhattan’s  new 
Cinema  I and  Cinema  II  sit  deep  in 
the  engineered  comfort  of  TC-725 
chairs  by  Hey  wood -Wakefield.  Coil- 
spring  seats  and  shaped,  polyfoam 
padded  backs.  Designed  to  equal  the 
elegant  surroundings.  For  details, 
contact  Heywood-Wakefield, 
A Public  Seating  Division, 

Menominee,  Mich. 
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EASY  COME  - - EASY  GO 
There’s  More  where 
This  came  from 

If  that's  your  philosophy,  that's  your  busi- 
ness, but,  if  getting  business  keeps  you  on 
the  go,  take  our  tip,  from  others'  costly 
experience,  check  your  seating.  Often,  it 
makes  the  difference  between  red  and  black. 
Phone  us  for  a little  chat. 


> Now  Available 

The  New  "MASCOFOAM" 
Seat  Cushion 


\ 


More  durable#  more  comfortable# 
safer!  Fire  & moth  resistant,  won't 
lump,  sag  or  mat.  Molded  to 
'’breathe"  and  may  be  cleaned. 
Priced  reasonably.  Ask  for  samples. 


/ 


WRITE,  WIRE  OR 
PHONE  CHapel  2-2561 


MANUFACTURERS 

Foam  Rubber  & 
Spring  Cushion? 
back  and  seal 
covers. 


I 


DISTRIBUTORS 

Upholstery  fabrics 
and  general  seat- 
ing supplies. 


"X 


theatre  seat  SERVICE  CO. 


A Division  of 


MASSEV 

100  Taylor  Street 
Nashville,  Tennessee 


IF  IR!  HE  IE ! 

New  Catalog  of  Superb  Values 

SMALL  PRIZES  • FLASH 
PLUSH  TOYS  • DOLLS 

Send  for  your  copy  today. 

EFRNY  NOVELTY  CO.,  INC 


Movie  Business  Could  Be  Improved 
By  More  Care  on  Part  of  Exhibitor 


By  LOU  WALTERS* 

In  discussing  the 
problems  of  our  in- 
dustry with  various 
ones  it  was  amazing 
to  learn  of  some  of 
the  problems  so  cost- 
ly to  our  business 
which  could  be  so 
easily  corrected. 

For  instance  — 
some  wonder  why 
their  snack  bar  re- 
ceipts are  off,  yet  do 
these  same  exhibitors 
take  a look  around 
the  grounds  of  their  drive-ins  after  the 
show  to  see  for  themselves  the  great  num- 
ber of  discarded  sandwiches,  hot  dogs, 
etc.  Now  it  certainly  stands  to  reason  a 
patron  will  not  pay  25  cents  for  a hot  dog 
just  to  be  buying  one.  He  wanted  a good 
hot  dog,  but  when  he  throws  it  away  after 
one  or  maybe  two  bites  there  is  a reason 
...  is  it  the  poor  grade  meat?  Is  it  half 
cooked?  Is  it  dirty?  These  things  need  be 
investigated  for  it  is  so  easy  to  drive  a few 
miles  away  and  get  a good  show  and  good 
food  too,  so  protect  your  attendance  by 
watching  every  avenue  of  service  rendered. 

ARE  YOU  OVERCHARGING? 

Another  thing,  you  often  see  families 
drive  up  with  a car  full  of  children  and 
open  up  the  trunk  of  the  car  and  bring 
out  their  own  cold  drinks.  Why?  Is  it  be- 
cause you  give  them  three-cents-worth  of 
ice  and  two  cents  of  cold  drink  and  charge 
a quarter? 

Are  your  restrooms  clean?  You  say  the 
kids  are  so  filthy  and  write  on  the  walls 
. . . why  not  demand  more  respect  from 
them  by  patroling  them  more  often  and, 
as  the  exhibitor  in  Kerrville  did,  have  them 
arrested.  Just  talking  to  them  and 
threatening  to  not  let  them  come  back 
into  the  theatre  will  not  scare  the  kids  of 
this  nature,  but  to  prefer  charges  will, 
they  will  know  you  mean  business. 

Do  you  allow  off-color  behavior  in  your 
theatre  or  drive-in?  Patrol  your  theatres 
more  closely,  and  demand  respect  so 
families  of  good  character  will  feel  free  to 
attend  and  allow  their  children  to  attend 
your  theatre. 

A HANDBILL  IN  EVERY  CAR 

What  has  happened  to  the  old  handbill? 
We  encourage  attendance  at  our  snack  bar 
so  while  our  preview  of  coming  attractions 
is  on  the  patrons  are  often  at  the  snack 
bar  so  a good  handbill  placed  on  the  seat 
of  every  parked  auto  would  help  renew  the 
interest  of  many  who  have  gotten  out  of 
the  habit  of  going  to  the  show. 

Projectionists  need  to  be  cautioned  to 
keep  their  machines  clean  and  in  good 
shape  so  there  will  be  no  unnecessary 
breaks  in  the  show.  One  would  be  amazed 
at  the  filth  on  many  pieces  of  machinery 
sent  in  for  repair  even  from  big  first-run 
theatres.  It  is  no  wonder  they  have  breaks 
in  the  film  to  interrupt  the  continuity  of  a 
picture. 

*Lou  Walters  Sales  and  Service  Co. 


Exhibitors  Must  Not  Only 
Give,  But  Enforce  Orders 

|n  one  case,  where  the  theatre 
owner  denied  that  lye  was  used  in  cleaning 
a restroom,  but  nevertheless  a patron  sus- 
tained injuries  of  burns  caused  by  the  fall 
of  a can  of  lye  upon  him  while  in  a toilet 
room  commode  closet,  the  court  held  in 
Smith  vs.  Saenger  Theatres  Corp.,  186  So. 
866  (La.,  App.  1939)  that  it  is  well  known 
and  characteristic  for  certain  persons  to 
use  lye  in  cleaning  receptacles.  In  fact, 
this  southern  court  held  that  the  porter  in 
the  case  probably  fell  into  the  pattern  or 
mold  so  characteristic,  said  the  court,  of 
Negroes  to  use  lye  in  cleaning  receptacles. 

CARELESS  HANDLING 

Therefore,  applying  this  common-knowl- 
edge principle  or  taking  judicial  notice  of 
the  alleged  weakness  of  Negroes  to  use  lye 
in  cleaning  receptacles,  the  court  held  that 
the  lye  had  been  left  on  a wooden  board 
above  the  commode  closet  door  by  the 
porter  for  his  own  convenience  in  cleaning, 
and  therefore  held  the  theatre  owner 
responsible  whether  or  not  he  had  supplied 
the  lye. 

The  plaintiff’s  injuries  in  this  case  in- 
cluded second-degree  bums  upon  his  head, 
eyelids,  abdomen  and  genital  organs.  The 
court  rejected  as  farfetched  an  argument 
that  the  injuries  had  been  fraudulently 
self-inflicted  and  the  court  emphasized 
that  there  was  no  evidence  whatsoever  that 
the  plaintiff  was  insane. 

This  case  seems  to  support  that  not  only 
must  the  theatre  operator  give  proper 
orders  but  he  must  act  as  somewhat  of  an 
“enforcer”  to  make  certain  that  the  orders 
are  followed  through. 

Norman  Shigon,  attorney  at  law,  Philadelphia. 

Non-Food  Vending  Can  Be 
Profitable  to  Theatremen 

There  are  many  non-food  items  which 
are  suitable  for  vending  in  both  drive-in 
theatres  and  indoor  houses,  which  can  add 
a sizeable  income  to  the  overall  revenue. 
Among  these  items  are  the  following: 

Aspirin,  books,  combs,  handkerchiefs, 
hosiery,  ice,  newspapers,  perfume,  soap, 
pencils,  postcards,  postage  stamps,  tooth 
brushes,  tissue  (cleansing) , towels  and 
razor  blades. 

Venders  of  this  type  can  be  set  up  in 
lobbies  or  restrooms  and  actually  perform 
a service  to  the  patrons. 


Art  in  Regular  Movie  Houses 

A good  many  non-art  houses  are  now 
displaying  permanent  sculptures  and 
paintings  or  transient  exhibits  by  local 
artists  in  the  lobby  or  lounge. 


Lou  Walters 
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Miniature  Train  Is  Big  Attraction  for  Kids 


Dick  Wommack,  manager  of  the  71  Drive-In  Theatre  at  Fayetteville,  Ark.,  is  thoroughly  sold  on  having  a 
modern,  interesting  playground  which  will  entice  and  hold  the  family  trade.  One  of  the  most  popular 
rides  is  the  40-foot  miniature  train,  as  is  indicated  by  the  lineup  of  youngsters  at  the  Funderland  Railroad 
station,  waiting  for  their  turn.  The  roof  of  the  station  is  gaily  dramatized  by  colorful  cutouts  of  a 
"tinker-type"  train,  but  the  actual  train  is  composed  of  three  coaches,  accommodating  15  children,  pulled 
by  a gas-powered  engine.  It  is  manned  by  an  engineer  in  authentic  railroad  overalls  and  cap. 


Handbook  on  Refreshment 
Merchandising  by  NAC 

The  “Concession  Handbook,  a Guide  to 
More  Profits  Through  Better  Concession 
Management,”  has  been  published  as  a 
special  service  and  may  be  purchased  from 
the  National  Ass’n  of  Concessionaires. 

Written  and  compiled  by  concessions  ex- 
perts, the  handbook  contains  articles 
such  as  the  following:  “Setting  Up  a Con- 


cession Stand,”  by  Philip  L.  Lowe;  “Pur- 
chasing,” by  Nat  Buchman;  “Training 
Personnel,”  by  J.  J.  Fitzgibbons  jr.;  “The 
Management  of  Improvement,”  by  Edward 
S.  Redstone;  “Means  of  Merchandising  on 
Concessions  Stands,”  by  Robert  E.  Salter; 
“Yield  Reports,”  by  James  O.  Hoover; 
“Impulse  Buying  and  Salesmanship,”  by 
Julian  Lefkowitz;  “Preparation  and  Pro- 
motion of  Popcorn,”  by  Kendall  Way;  and 
“Basic  Bookkeeping  for  Concessionaires,” 
by  Mortie  Marks.  All  of  these  men  are  ex- 
perienced theatremen  and  concessionaires. 

The  handbook  also  contains  the  Code  of 
Ethics  adopted  by  the  National  Ass’n  of 
Concessionaires  in  October  1961. 


For  more  information  about  products 
described  in  this  issue  use  Readers'  Service 
Bureau  coupon  on  page  65. 


DEIBLER 

TRACKLESS  TRAINS 

Free  Brochures 

1964  Models,  All  New 

PR  8-5480 

914  Claflin,  Manhattan,  Kans. 


DRIVE-IN  THEATRE  CAR  COUNTER 

Note  dials  of  TWO  Veeder-Root  counters. 
Each  driveway  past  “Box-Office" 

COUNTED  ON  SEPARATE  COUNTER 

Comes  complete  with  cumulative  counters, 
driveway  treadles  and  ALL  parts  at  $ 99.50 
With  turn-back  to  zero  counters  $114.50 
"One  Way"  Counter  (IN  ONLY)  $164.50 
(Single  Lane  Counter  $79.50) 

K-HILL  SIGNAL  CO. 

UHRICHSVILLE,  OHIO 


The  PLAYMATE  Line 
PLAYGROUND  EQUIPMENT 

Merry  Go  Rounds,  TriSwing,  "Swedish  Gym"® 
All  Metal  Slides  Swings 

Metal  Beam  Balancers  Climbers 

The  DELMER  F.  HARRIS  CO. 

BOX  288,  CONCORDIA,  KANSAS 


MODERNIZE  with  America's 
FINEST  Theatre  Equipment 

NOW!  MATCHED  BOX-OFFICE  ITEMS 

ALL  IN  CLEAR  PLEXIGLAS! 


STOPS  VANDALISM! 


Custom  Made 

WINDOW 
LOCK 
To  Fit  Any 
Opening 


Heavy,  clear  plexiglas  blends  with  box-office  plate 
glass.  Two  heavy  duty  stainless  steel  snap  locks 
Completely  locks  box-office  front.  Keeps  out  cold 
air.  Protects  ticket  register. 

NO  DRAFT  "SPEAKING  TUBE'' 

EASY  TO 
INSTALL 

Matches  window  lock. 

Blends  with  plate 
glass.  For  4 in.  round 
opening.  Larger  sizes 
on  request.  Staggered 
grills  give  perfect 
hearing,  stop  drafts. 


ATTRACTIVE  — ECONOMICAL 


QUICK  CHANGE  SCHEDULE  HOLDER 

Hangs.  Stands.  Side 
insert  for  schedules. 
Slotted  for  quick 
change.  Blends  with 
plate  glass.  Matches 
speaking  tube,  window 
lock.  Sturdy.  Attrac- 
tive. Many  uses:  box- 
office,  office,  projec- 
tion booth,  concession 
stand,  admission  sign. 

ROLL  TICKET  HOLDERS 

Quick,  easy  operation  where 
ticket  machines  are  not  used. 
Keeps  roll  tickets  clean  and 
in  order.  Single  or  double  roll. 
Designed  for  wall  or  counter 
mounting.  Economical.  No  in- 
stallation expense.  Matches 
window  lock,  speaking  tube, 
schedule  holder.  Blends  with 
plate  glass.  (Presdwood  ticket 
holders  also  available.) 

Cast  Aluminum 

NAME  PLATES 

Attractive,  natural  alum- 
inum finish  with  red  side 
trim.  Rugged.  Economical. 

No  maintenance.  Ends 
confusion.  Your  customers 
will  appreciate  the  added 
convenience. 


Easy  Change 

MARQUEE  LETTERS 


SNAP  RIGID  WAGNER  ADLER 
CLIP  CLIP  CLIP  CLIP 

Eye-catching.  Easy  to  read.  Weatherproof.  Long 
life.  No  maintenance,  warping,  peeling.  All  standard 
sizes  8"  to  36"  in  red  and  black.  Other  sizes  on 
request.  Clips  securely  riveted. 

SEE  US:  Booth  55,  TOA-NAC  Tradeshow,  New  York 
Write  or  call  for  additional  information. 


DRIVE-IN  THEATRE  MFG.  CO 

P.  O.  Box  247,  Edwardsville,  Kansas 
Phone:  HAmilton  2-5400 
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Drive-In  Exhibitor  Treats 
Patrons  to  Annual  Party, 
Gains  Friends  and  Profits 


Robert  E.  Michaelson,  manager, 
gives  an  annual  party  resembling  an  old- 
fashioned  picnic  with  games,  races  and 
contests  at  the  Yucca  Drive-In  Theatre, 
Santa  Fe,  N.M.,  to  show  his  appreciation  to 
patrons  for  their  continued  attendance, 
and  says  it  is  an  excellent  method  to  in- 
crease goodwill. 

“Goodwill,  by  the  way,”  he  says,  “is  an 
asset  that  more  and  more  places  of  busi- 
ness fail  to  show  on  the  balance  sheet  be- 
cause it  does  not  exist.  Too  many  places 
are  willing  to  take,  but  not  to  give  any- 
thing back.  Theatres  that  let  the  drive-in 
fill  up  with  weeds,  allow  playground  equip- 
ment to  become  rusted  and  untidy,  ex- 
pensively ignore  their  projection  and  sound 
equipment  and  ignore  unsanitary  and  poor- 
service  concessions  operations  are  theatres 
that  have  greedy  owners  and  give  the 
whole  industry  a bad  name. 

PROFIT  IN  TEN  CENT  COFFEE 

“They  are  interested  in  regaining  their 
investment  as  soon  as  possible.  In  this, 
most  of  them  suffer  in  the  long  haul.  For 
example,  why  is  it  that  a cup  of  coffee  costs 
as  high  as  15  cents?  I sell  the  cup  for  a 
dime  and  refills  are  on  the  house.  My 
profit  on  coffee  still  runs  better  than  300 
per  cent. 

“Some  of  my  patrons  bring  their  own 
cups.  This,  I encourage — I do  draw  the 
line  at  thermos  bottles,  if  you  aren’t  care- 
ful, they  tend  to  run  over  you.  By  the 
way,  my  coffee  pot  is  out  of  the  regular 
passage.  They  do  not  have  to  stand  in 
line  for  refills. 

“I  have  several  high-profit  items  and 
the  rest  pay  for  themselves.  Pizza,  popcorn 
and  cold  drinks  have  a high  profit.  Ten- 
cent candy,  Eskimo  Pies,  etc.,  all  sell  for 
the  same  prices  as  downtown.  These  items 
have  a rapid  turnover  because  the  smaller 
children  can  afford  them.  I could  get  15 
cents  for  both  ice  cream  and  candy,  but 
the  turnover  would  not  be  as  great.  Also, 
the  feeling  by  the  public  that  it  is  getting 
gypped  will  raise  its  ugly  head.” 


FROM  TOP  TO  BOTTOM:  Kitchen  area  at  the  Yucca 
Drive-In  Theatre,  Santa  Fe,  N.M.;  and  two  views  of 
the  cafeteria  area.  The  numbered  units  are  as 
follows:  1.  Large  pizza  oven,  2.  Deep  fat  fryer,  3. 
Hot  dog  boiler,  4.  Hamburger  grill,  5.  Popcorn 
popper,  6.  Condiment  counters,  7.  Coffee  urn  heater, 
8.  Electric  warmer  for  sandwiches,  9.  Infrared  lamps 
for  popcorn,  10.  Ice  cream  self-service,  11.  Hot 
chocolate,  12.  Non-carbonated  orange,  13.  Cash 
register,  14.  Three-head  carbonator  and  soft-drink 
dispenser,  15.  Ice  cream  maker,  16.  Kitchen  and 
storeroom,  17.  Cinder  block  wall,  18.  Trays,  19. 
Reach-in  popcorn  warmer. 
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HIGH  ON  THE  BALANCE  SHEET 


The  girls  in  the  Yucca  Drive-In  conces- 
sions all  wear  white  uniforms  (another  ex- 
pense many  exhibitors  do  without,  says 
Michaelson)  and  meet  customers  with  a 
smile  and  by  their  names  if  they  know 
them.  The  stand  is  kept  spotlessly  clean, 
and  the  food  is  all  high  quality  and  served 
hot  or  cold,  depending  on  the  manner  in 
which  it  should  be  served. 

Hot  dogs  are  all  meat,  hamburger  is 
lean  with  just  enough  fat  to  fry  well.  All 
drinks  are  made  with  slightly  more  syrup 
than  suggested  on  the  syrup  container  and 
generous  portions  of  butter  (real  butter) 
are  used  on  buttered  popcorn.  Pizza  is  not 
made  until  ordered.  The  customer  goes 
through  the  line,  and  by  the  time  he 
reaches  the  cash  register  his  pizza  is  there. 
Occasionally  there  is  a slight  delay.  The 
important  thing  is  the  pizza  doesn’t  taste 
from  being  enclosed  or  wrapped.  It  is  hot 
and  ready  to  eat. 

OVER  6,000  PIZZAS  LAST  YEAR 

The  500-car  Yucca  is  a relatively  small 
operation,  but  over  6,000  pizzas  went 
through  its  oven  last  year.  The  charge  is 
70  cents  for  plain  and  80  cents  for  pep- 
peroni.  These  are  the  eight-inch  pizza 
crusts. 

Another  reason  for  good  operation  in  the 
Yucca  Drive-In  is  the  fact  that  there  is  very 
little  turnover  in  personnel.  Three  adults 
have  been  employes  for  ten  years  and  the 
rest,  high  school  students,  all  over  a year. 
Michaelson,  who  has  been  manager  for  five 
years,  said  they  are  all  very  efficient  and 
enjoy  their  work. 

To  speed  service  at  intermission,  hot  dogs 
and  hamburgers  are  prepared  just  before 
the  break  and  placed  in  four  stainless  steel 
warmers,  each  of  which  holds  about  40 
sandwiches.  Michaelson  said  it  takes  only 
a little  practice  to  judge  how  many  sand- 
wiches to  prepare.  The  warmers  open  on  the 
public  side  for  self-service.  Mustard,  relish, 
pickles,  onions  and  catsup  are  at  two  condi- 
ment counters  outside  the  line  of  customers. 
The  containers  are  kept  full  by  the  con- 
cessions girls.  Popcorn,  ice  cream  and 
candy  bars  are  self-service. 


A three-foot-high  block  wall  down  the 
center  of  the  concessions  area  keeps  cus- 
tomers in  line  and  prevents  crowding  ahead. 

But — back  to  the  party.  Michaelson 
just  picks  a day  that  will  allow  for  the 
largest  crowd,  a Saturday  or  Sunday.  After 
the  day  is  set  he  crosses  his  fingers  and 
hopes  for  good  weather.  The  last  time  it 
was  St.  Patrick’s  Day,  March  17.  About  a 
month  in  advance,  he  included  in  radio  ad- 
vertising for  current  showings  a remark 
or  two  about  the  big  St.  Patrick’s  party  at 
the  Yucca.  Occasionally,  he  used  a line  or 
two  in  newspaper  ads  for  the  same 
announcement. 

Through  various  novelty  houses  he  pur- 
chased balloons,  noisemakers,  confetti  and 
other  inexpensive  party  playthings.  He  ar- 
ranged for  enough  chocolate  cream  pies 
for  about  eight  or  ten  contests.  The 
bakery  gave  a good  discount  and  delivered 
the  pies  just  beforehand.  Winning  pie- 

Continued  on  following  page 


A night  shot  of  the  drive-in  marquee  and  the  large 
yucca  plant  on  the  back  of  the  screen.  This  can  be 
seen  from  the  north  approach  to  town  for  a distance 
of  ten  miles.  The  entrance  is  to  the  right  of  the 
marquee  and  the  exit  to  the  left. 


Overall  view  of  the  Yucca,  with  its  concessions  building  and  screen.  The  children's  playground  is  directly 
under  the  completely  enclosed  screen  and  is  on  high  ground  so  that  children  can  be  seen  from  the  cars. 
The  equipment  is  custom  made. 


Children  accompany  ramp  boy  with  big  bag  of  balloons  to  the  playground  where 
they  will  be  released.  Each  balloon  has  a pass,  money  or  a card  tor  a free 
concessions  item  in  it. 


The  pie-eaters  are  allowed  no  spoon  or  forks  in  the  contest  and  must  eat  the 
whole  pie  to  win.  What  a happy  mess!  This  contest  was  for  eight  to  ten-year-olds. 
Other  contests  were  held  for  other  age  brackets. 
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Continued  from  preceding  page 

eaters  have  been  awarded  silver  dollars 
and,  says  Michaelson,  it  works  fine. 

Three-legged  sack  races  are  conducted  in 
age  groups,  with  50-lb.  popcorn  gunny- 
sacks. 

The  radio  station  (KTRC)  sets  up  its 
equipment  a day  in  advance  and  checks  out 
the  next  morning.  This  service  has  been 
free.  Several  announcers  and  a disc  jockey 
are  out  during  the  whole  program,  broad- 
casting the  events  and  interviewing  people. 
This  brings  other  people  out  to  see  what  is 
going  on.  Winners  are  interviewed  on  the 
air  and  this  is  a big  thrill  for  the  kids. 


Right  after  the  theatre  opens,  about  2 
p.m.,  100  or  more  balloons  are  freed.  Each 
of  the  balloons  has  a prize  in  it — many 
with  just  pennies,  some  with  nickels  and 
dimes,  some  with  tickets  good  for  a ham- 
burger or  some  other  item  in  the  snack 
bar.  Some  have  passes.  This  usually  ends 
up  in  a terrific  scramble. 

Helium  is  not  used,  as  it  would  carry  the 
balloons  away,  and  C02  is  much  cheaper. 
The  balloons  are  filled  the  day  before. 
After  a few  contests,  more  balloons. 

Beginning  at  2 p.m.,  every  item  in  the 
snack  bar  is  “you  buy  one,  we  buy  one.” 
This  has  always  required  another  girl  in 
the  concessions,  ordinarily  thex-e  are  four. 
The  snack  bar  has  a continuous  line  for 
three  hours,  Michaelson  has  found,  and 


gWOPCOR 


STEPS  UP  SALES  AND  PROFITS! 

Sell  more  popcorn — sell  foster!  Attractive  bright 
red  all-new  SERVETTE  530'  stimulates  impulse 
sales  . . . always  keeps  hot  crispy  popcorn  on  top. 
Convenient.  Compact.  Yet  hos  two  fost  operating 
elevator  wells  that  hold  approximately  110  boxes 
each!  Eliminates  costly  operating  labor  and  main- 
tenance! Easy  to  clean.  New  low  price. 


Heavily  plated  chrome  ond  strengthened 
gloss  top  holds  butter  dispenser. 

Available  with  or  without  chrome 
top  for  in-line  installation. 


POPCORN 
STAYS  FRESH,  HOT 
CRISPY  FOR  DAYS! 


COMPACT!  SERVETTE  JR. 

BIG  PROFITS  IN  SMALL  SPACE! 

Now!  A counter  model  popcorn  warmer  thot  creates 
impulse  sales  . . . designed  to  tit  the  needs  of 
theatre  concessionaires  with  limited  space,  at  a 
small  investment!  Dependable.  Attractive. 

Only  26"x24"x23"  . . . yet  holds  three 
bushels  of  popped  corn—  obout  125 
bags  or  boxes!  Stainless  steel. 
Plexiglas  doors.  Easy  to  clean, 
load. 


NOW!  MAKE  HOT  DOGS  & HOT  SANDWICHES  FASTER  - AHEAD  OF  BUSY  TIME 

INFRA  CHIEF 


YES!  We  Make  & Sell 

POPCORN 

WARMERS 


Designed  to  Make 


MORE  IMPULSE  SALES  & 


MORE  PROFITS  FOR  YOU! 


Get  moximum  soles — maximum  profits  from  your  hot 
dogs  and  sandwiches.  Now  INFRA  CHIEF  makes  it 
possible  to  prepare  them  hours  oheod  of  your 
rush  periods  . . . and  keep  them  reody  for  quick 
service  in  attractive  Rex  aluminum  foil  bogs. 

INFRA  CHIEF  boosts  impulse  sales,  too  ...  heat 
turns  Rex  foil  bags  into  sparkling,  eye-catching 
display.  INFRA  CHIEF  saves  salary  of  attendant. 
Quickly  pays  for  itself.  Lightweight.  Portoble.  Easy, 
economical  to  operate. 


Sell  MORE  Popcorn,  Hot  Dogs  & Hot  Sandwiches  FASTER!  Call  or  write  now — 


ALL  NEW!  SERVETTE  530' 


this  means  he  has  to  be  sure  to  have  enough 
supplies  on  hand. 

Many  of  the  party  supplies  are  pro- 
moted. National  Theatre  of  Denver  ar- 
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NEW 

ODELL’S  POPCORN 

BUTTER 


uirui  v 

CONCENTRATED 


FOR 


EXTRA  VOLUME-PROFITS 


• 99.80%  PURE  DAIRY  CONCENTRATE 

• NO  WATER- NO  SOGGY  POPCORN 

• NO  WASTE  • NO  RANCIDITY  • NO  CURD 

• NEEDS  NO  REFRIGERATION 

• 20%  MORE  VOLUME  PER  POUND 

• 17  MORE  SERVINGS  PER  POUND 

• HIGHEST  SPREADING  QUALITIES 

• ADVANCE  BUTTERING  NOW  POSSIBLE 

• SAVES  TIME  • SPEEDS  SERVICE 

• INCREASES  SALES 

• MAKES  MONEY . . . MONEY . . .MONEY 


NOW 


ORDER  #30  LB. 
TEST  DRUM 


FOR  FULL  INFORMATION 
TEL:  (414)  SPring  4-8467 
EXCLUSIVE  DISTRIBUTORS 


DAIRY  SERVICE  CO..INC. 

1109  N.  108th  ST.  MILWAUKEE  13,  WIS. 

_ / 


Make  Your  Own 

Top  Quality 
Syrup 

For:  • Beverages  • Sno-Cones  - Toppings 

If  you  now  buy  1,000  gallons  or  more  of 
finished  syrup  a year  we  can  save  you  about 
Vi  your  present  cost  for  syrup.  How?  By 
making  your  own  syrup  with  Hurty-Peck  Fla- 
vors. This  is  important  too — you  will  have 
the  finest  quality  syrup  available. 
Hurty-Peck  has  been  recognized  for  over  50 
years  as  the  leader  in  this  field.  For  full 
information  write  us  today.  Tell  us  your 
flavor  need  and  we  will  do  the  rest. 

Jobbers-Distributors  ask  about  our  private 
label  plan  to  help  you  develop  more  sales. 

HURTY-PECK  & CO. 

333  W.  Ninth  St.  Indianapolis  7,  Indiana 
615  N.  Cypress  St.  Orange,  California 

933  Lehigh  Ave.,  Union,  New  Jersey 
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Tips  to  Ambitious 
Concessionaires 


Attractive  Sandwiches 

Sandwiches,  considered  the  perfect  and 
popular  answer  to  the  patron’s  need  for 
convenience  and  satisfaction  in  a quick 
meal,  are  profitably  handled  in  concessions 
operations,  but  care  should  be  taken  in 
preparation,  and  storing  in  warmers  so 
that  tempting  flavors  are  retained.  Eye- 
appeal  packaging  is  also  a factor  in  achiev- 
ing volume  sandwich  sales. 


* 


* 


When  to  Plan  a Cafeteria 

In  the  planning  of  a drive-in  theatre,  ac- 
cording to  Joseph  Pietroforte,  district  man- 
ager and  purchasing  agent  of  Los  Angeles 
Drive-In  Theatre  Co.,  a cafeteria  type 
snack  bar  should  be  planned  if  the  popula- 
tion in  the  surrounding  area  warrants  the 
expected  build-up  of  a maximum  amount 
of  business.  This  will  enable  customers  to 
make  maximum  purchases  in  the  minimum 
amount  of  time,  from  an  appealing  and 
well  stocked  counter,  regardless  of  the 
crowd,  resulting  in  a consistently  good 
sales-per-person  average. 

* * * 


Popcorn  Package  Evolution 

According  to  Clifford  Lorbeck,  president 
of  Supurdisplay,  Inc.,  and  Server  Sales, 
Inc.,  the  most  revolutionary  improvement 
in  popcorn  occurred  when  butter  was  ap- 
plied to  it.  He  recalls  when  plain  popcorn 
was  sold  in  a five-cent  bag,  later  in  a 
printed  ten-cent  box,  which  at  that  time 
was  thought  to  be  the  ultimate.  “The  in- 
troduction of  the  printed  paper  cup  as  a 
container  for  popcorn,”  says  Lorbeck, 
“proved  to  be  the  perfect  vehicle.  It  was 
not  only  leakproof  but,  for  the  first  time,  it 
allowed  for  the  merchandising  of  popcorn. 

“As  a companion  to  the  paper  cup  con- 
tainer, it  was  necessary  to  replace  the  old- 
type,  pot-and-ladle  method  of  conveying 
butter.  To  accomplish  this,  various  dis- 
pensers, each  able  to  heat  butter,  control 
the  portions  dispensed,  and  meet  all  of  the 
requirements  for  efficiency,  sanitation  and 
appearance  were  developed.” 


For  YOUR 
BOXOFFICE 

Engraved  b y 
our  exclusive 
process  on  lu- 
cite  to  your 
specifications. 

LAMOLITE* 

ILLUMINATED  PRICE  ADMISSION  SIGNS 

Our  enlarged  plant  facilities  assure  OVERNIGHT 
service  from  coast  to  coast. 

Plastic  Signs  Engraved  for  the  Entire  Theatre 
Send  tor  Folder  *Pat  pend. 

DURA  ENGRAVING  CORP. 

LAMOLITE-BOWMAN  DIVISION 
133  West  20th  Street  New  York  11,  N.  Y. 


Hi  Buttercup ! 

BUTTERCUP  — leakproof  . . . wax- 
free  with  Vita-Glaze*  — the  Name 
Brand  your  customers  ask  for. 

BUTTERCUP  — in  3 sizes, 
custom  created  to  increase  your  butter 
popcorn  sales. 

BUTTERCUP  — imitated  but  never 
duplicated  — the  original  buttered 
popcorn  container  . . . write  for 
NEW  BUTTERCUP  brochure. 

*Vita-Glaze  — new  paper  coating  developed 
for  exclusive  use  on  BUTTERCUP 

7 SUPURDISPLAY,  Inc. 
^ J SERVER  SALES,  Inc. 

1109  N.  108th  St.,  Milwaukee  13,  Wis. 
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The  first  show 

is  in  the  lobby 

Movies  are  better  than  ever.  So  are 
the  appetites  of  the  people  who 
enjoy  them.  That’s  where  your  ice 
cream  novelties  get  into  the  act. 
Especially  when  they  have  a 4-star 
display  in  a Bally  Case.  Gleaming 
Porcelain  finish  gives  real  showman- 
ship to  your  products.  Whether  it’s 
in  theatre  lobbies  or  in  drive-in 
refreshment  counters,  the  result  is 
the  same  in  both  places  ...  in- 
creased ice  cream  sales. 


Model  TI-30  above  for 
theatre  lobbies,  30" 
long,  Approx.  875 
novelties. 

Model  TI-43  to  right 
for  drive-ins,  43" 
long.  Approx.  1194 
novelties. 


Bally  Case  and  Cooler,  Inc. 
Bally,  Pennsylvania 


NEW  1964 

SODAMAKER 

SPECIAL 


Especially  Designed 
For  Drive-Ins  & 
Where  Space  Is 
Limited! 

Completely  Self-contained 
AMERICA'S  LOWEST  COST 
QUALITY  DRINK  SERVER 

3 DRINKS!  Faster,  Easier 


Write  for  complete  specifications  and  low  cost. 


SUPERIOR 

350  N.  Union  Blvd. 


REFRIGERATOR 
MFG.  CO.,  INC. 
St.  Louis  15,  Mo. 


Memo-  to-  Qai.lue.ni.: 


Safeguards  in  Handling  Money 


The  following  material  is  reprinted 
from  a booklet  called  “Tips  on  Making 
Change,”  with  the  permission  of  The 
National  Cash  Register  Co.  It  should 
prove  helpful  to  cashiers  in  theatre  con- 
cessions as  well  as  those  in  the  boxoffice. 


Don't  run  out  of  change. 

Follow  your  store’s  policy  in  buying 
change  for  the  cash  drawer.  Be  sure  to 
keep  enough  change  in  the  drawer  so  that 
you  can  give  customers  prompt  service. 
When  you  need  change  buy  it  only  from  an 
authorized  source. 

Never  make  change  from  your  own 
pocket  or  pocketbook.  To  do  so  is  unbusi- 
nesslike, often  causes  mistakes,  and  some- 
times results  in  unjust  suspicion. 

Never  buy  change  from  another  sales- 
person or  another  cash  register,  unless 
authorized  to  do  so.  This  practice  invites 
errors  that  may  result  in  shortages  or 
overages,  and  also  may  leave  the  other  cash 
register  with  too  little  change. 

You  are  responsible  for  the  money  you 
handle,  so  it  is  to  your  advantage  to  han- 
dle it  correctly  and  carefully  at  all  times. 

Make  change  with  fewest  pieces  of  money 

possible. 

In  counting  change  use  the  fewest  pieces 
of  money  possible.  For  example,  use  a dime 
instead  of  two  nickels,  a quarter  instead  of 
two  dimes  and  a nickel,  and  a half-dollar 
instead  of  two  quarters.  This  will  help  you 
speed  service  to  customers  and  will  lessen 


chances  for  error,  because  you  will  be  han- 
dling fewer  coins. 

Do  not  "bunch"  sales. 

Never  “bunch”  several  sales  when  re- 
cording them  on  the  cash  register.  To  do 
so  would  destroy  the  accuracy  of  your 
store’s  records;  the  register  would  show 
that  only  one  customer  was  served  instead 
of  several.  In  a store  using  receipt-print- 
ing cash  registers,  the  practice  would  pre- 
vent giving  each  customer  a receipt.  But 
even  more  serious,  it  would  show  plainly 
that  you  were  violating  store  rules  with 
the  result  that  you  might  be  unjustly  sus- 
pected of  dishonesty. 

Keep  your  cash  drawer  closed  when  if  is 

not  in  use. 

An  open,  unattended  cash  drawer  shows 
inefficiency  and  invites  theft.  When  you 
close  the  drawer,  do  not  slam  it,  but  push 
it  in  firmly  until  the  latch  clicks.  Learn  to 
recognize  the  sound  of  the  cash  register 
bell,  so  you  will  know  if  someone  opens  the 
drawer. 

How  to  correct  an  "over-ring"  or  an 

II  I n 

under-ring. 

If  you  should  over-ring  or  under-ring  on 
the  cash  register,  the  way  to  correct  the 
error  is  to  re-ring  the  transaction  correctly 
and  then  to  “void”  the  incorrect  cash  reg- 
ister receipt.  The  incorrect  receipt  should 
be  okayed  by  an  authorized  person  and  kept 
in  the  cash  drawer  to  be  turned  in  with  the 
cash  receipts  at  the  close  of  the  day.  The 
correct  receipt  is  given  to  the  customer. 


Your  Customers  Will  Enjoy  The... 

FLAVOR 


Castleberry's  is  America's  Number  One 
Brand  of  GENUINE,  PIT-COOKED  Barbecue 
because  it  offers  unsurpassed  quality,  ex- 
ceptional profits,  convenience,  promotional 


know-how,  proven  performance  and  an  un- 
conditional guarantee!  Contact  your  dis- 
tributor, or  write  . . . 


CASTLEBERRY'S  FOOD  COMPANY  • BOX  1010  • AUGUSTA,  GEORGIA 
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Dependable 

Quality 

Equipment! 


POPCORN  MACHINES 


COUNTER  & 
FLOOR  SIZES 
FOR  EVERY 
REQUIREMENT 


rsP 


HOT  DOG  EQUIPMENT 


COUNTER  COOKING  UNITS 


GRIDDLES  FRYERS 
Star-Master  Fryers  are 
available  in  gas  or  electric 
models. 


HOTPLATES  WARMERS 

r 


counter 


floor 


Star-Master  Griddles  in  36"  and  24" 
sizes  in  gas  or  electric  models. 


MANUFACTURING  COMPANY 

Division  of  Hercules  Ga/ion  Products  Incorporated 
ST.  LOUIS  20.  MISSOURI 


You  should  never  attempt  to  correct  an 
error  by  “making  up’’  the  difference  on  the 
next  registration.  To  do  so  will  lead  only 
to  difficulties  for  you  and  incorrect  records 
for  your  store. 

Handling  paper  money. 

When  placing  paper  money  in  the  cash 
drawer,  always  turn  it  face  up,  smooth  it 
out,  and  place  it  under  the  weight  in  the 
correct  compartment.  New  paper  money 
has  a tendency  to  “stick  together.”  Make 
certain  when  handling  it  that  you  do  not 
give  a customer  two  bills  instead  of  one  by 
mistake.  New  currency  can  be  prevented 
from  sticking  together  if  you  turn  down  one 
corner  of  each  bill,  or  crumple  the  bill  and 
then  straighten  it  out.  Always  keep  $1 
bills  separate  from  larger  bills  in  your  cash 
drawer.  Pay  particular  attention  to  the 
denomination  of  all  the  paper  money  you 
handle  to  prevent  mistaking  a large  bill  for 
a small  one. 

In  case  you  give  out  incorrect  change. 

If  the  customer  questions  the  amount  of 
change,  be  courteous.  Ask  that  all  of  the 
change  be  handed  back  to  you,  and  then 
start  counting  all  over  again.  If  you  dis- 
cover that  the  amount  of  change  is  wrong  j 
and  you  are  POSITIVE  you  have  made  an 
error,  register  a “No  Sale”  on  the  cash 
register  and  make  the  necessary  correction 
in  the  amount  of  change. 

If  you  are  not  positive  who  is  right,  have 
your  cash  drawer  checked  by  an  authorized 
person.  If  possible  this  checking  should  be 
done  in  the  customer’s  presence,  but  in 
some  cases  it  may  be  necessary  to  wait 
until  after  the  close  of  business.  This 
should  be  explained  to  the  customer  with 
tact  and  courtesy.  Never  argue  with  the  | 
customer.  If  he  becomes  argumentative,  let  j 
someone  in  authority  handle  the  situation. 

Protecting  yourself  from  short-change 

artists. 

By  following  the  procedure  suggested 
above,  you  will  protect  yourself  from  short- 
change artists  who  sometimes  try  to  con- 


Continued  on  following  page 


TREMENDOUS  PROFITS!! 

From  the  New  Bert's  "Snow  Magic" 
Multipurpose  Snow  Cone  Machine 

Snow  Cones,  Snow  Magic  Sundaes,  and 
Snow  Magic  Ices  All  From  One  Machine 

HERE'S  HOW  TO  MAKE 

BIG  MONEY  WITH  "SNOW 


No  Pulleys! 
No  Oiling! 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flavor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


MAGIC" 

THE  NEW  SNOW 
CONE  MACHINE 

Capacity:  50  cones 
every  30  seconds. 

The  Bert’s  “SNOW 
MAGIC”  machine 
combines  eye-appeal- 
ing beauty  with  per- 
fect mechanical  per- 
formance and  large 
capacity.  “Snow 
Magic”  is  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  154  to 
iyzc  and  usually 
sells  for  10c  . . . 
that’s  profit! 


SAMUEL  BERT  MFG.  CO. 

Fair  Park  Station,  Box  26410,  DALLAS,  TEXAS 
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MEMO  TO  CASHIERS 


IN  THE  BAG  For  YOU 


BIGGEST  HOT  SANDWICH  PROFITS 
EVER  ...  with  NEW  REX  FOIL  BAG! 


Time's  money!  Be  ready  to  sell-scll-sell  oil  during 
your  ruth  periods.  Make  . . . pre-pack  hot  dogs, 
barbecue  beet,  hamburgers  and  other  hot  sand- 
wich foods  way  ahead  of  time  in  the  new  REX 
Aluminum  Foil  Sandwich  Bag.  Just  like  an  envelope. 
Easy  to  open  . . . easy  to  load.  Locks  in  heat,  flavor 
for  hours.  Ends  muss,  fuss.  Regular  and  king  site. 

MAKE  MORE  SALES.  TOO 
WITH  REX  BAGS  FOR: 

Cheeseburgers  Hot  Dogs 
Hamburgers  Barbecue  Beef 
Meatball  ft  Pa-Boy  Sandwiches 
Other  Hot  Sandwich  Foods 
Donuts  Caramel  Com  Nuts 
We  also  make  a complete 
line  of  custom  bags. 


SPARKLES  . . . 
BOOSTS  SALES 
IN 

HOLLYWOOD 
SERVEMASTER 
INFRA  CHIEF 

See  ad  page  44 


Write  for  full  information  now. 


Jbfc» JE2Z2KZ  Packaging 

21-09  Borden  Ave.  Long  Island  City  1,  N Y. 


Give  ice  cream  quality  . . . make  7i  on 
1 sales.  Cash  in  on  the  demand  for 
delicious  soft-served  cones,  shakes. 

Serve  a 1 Off  cone  in  2 seconds  . . . 
your  food  cost  less  than  3ff.  Serve  a 
2 5 i shake  in  5 seconds  . . . your  food 
cost  only  6^.  Win  new  fans,  make  big 
profits  with  a compact  Sweden  freezer. 
Easily  run  by  untrained  help. 


Like  the  Model  1-262  Soft- 
Server  shown  here,  all  compact 
Sweden  machines  are  keyed  to 
high-production  needs.  They  oc- 
cupy only  3 square  feet — or 
less.  SpaceSaver  counter  models 
are  also  available. 


SWCDCM 


SWEDEN  FREEZER  MFG.  CO. 
Seattle  99,  Wash.  Dept.  MD-1 


Continued  from  preceding  page 


fuse  an  inexperienced  salesperson  by  in- 
terruptions or  by  disputing  the  amount  of 
change. 

They  may,  for  example,  interrupt  while 
you  are  counting  change  and  ask  that  you 
change  a large  bill.  They  may  suddenly 
“remember”  some  small  item  that  they 
want  you  to  add  to  their  purchase,  or  they 
may  ask  that  you  exchange  one  item  for 
another.  Their  purpose  is  to  confuse  you, 
and  they  are  always  willing  to  be  “helpful” 
in  suggesting  the  easiest  way  out  of  your 
confusion — which,  of  course,  will  result  in 
some  advantage  for  them. 

To  avoid  being  “taken  in”  by  the  short- 
change artist,  do  not  allow  yourself  to  be 
confused.  Ignore  any  interruptions  until 
you  have  finished  counting  the  change,  and 
then  answer  the  customer’s  request  or 
question.  Complete  the  change-making  be- 
fore adding  another  item  to  the  purchase 
or  making  an  exchange.  Consider  the  addi- 
tional item  or  the  exchange  as  another 
transaction.  In  other  words,  let  nothing 
interrupt  or  confuse  your  change-making, 
and  don’t  let  the  customer  do  your  think- 
ing for  you. 


WORK  AS  A TEAM 

Another  favorite  short-change  trick  is 
staged  by  a team  of  two  persons.  The  first 
enters  the  store,  buys  some  small  item  and 
presents  a $5  bill.  The  salesperson  gives 
correct  change  and  places  the  $5  bill  in  the 
cash  drawer.  A few  minutes  later  the  sec- 
ond of  the  two  confederates  enters  and 
buys  some  small  item,  paying  for  it  with  a 
$1  bill.  After  the  bill  has  been  placed  in 
the  cash  drawer  and  the  change  counted 
out,  the  customer  turns  to  leave,  but  im- 
mediately stops  and  says,  “Say,  I gave  you 
a $5  bill  and  you  gave  me  change  for  a 
one.”  When  you  disagree,  he  says,  “I  know 
it  was  a $5  bill  because  I remember  some- 
one had  written  the  name  ‘John’  on  the  bill 


TO  FILL 
POPCORN  BAGS 
AND  BOXES  WITH 
THE  HEW  PATENTED 

SPEEDSCQQP 

THOUSANDS  OF 
DELIGHTED  USERS 

ONLY  $2Z9  AT  YOUR 
THEATRE  SUPPLY  or 
POPCORN  SUPPLY  DEALER 


NOW! 

END 

COFFEE 

WASTE 


Save  money.  No  stale  or 
left-over  coffee  when  your 
coffeemaster  is  an  E-Z 
WAY  automatic.  Coffee's 
fresh,  hot  and  ready  all 
the  time.  Get  the  facts — 
write  now: 

STEEL  PRODUCTS  CO. 

40  8th  Ave.,  S.W. 
Cedar  Rapids,  Iowa 


with  red  ink.”  Of  course  when  you  look  in 
the  cash  drawer  you  find  the  $5  bill  that 
the  customer  has  described,  because  it  was 
given  you  by  the  previous  customer. 

The  best  defense  against  this  trick  is  to 
observe  both  sides  of  each  large  bill  pre- 
sented you.  If  you  notice  any  unusual 
marking,  casually  call  the  customer’s  at- 
tention to  it.  The  marking  may  be  a blot  of 
ink,  a torn  corner,  a phone  number  or  any- 
thing that  might  identify  the  bill.  If  the 
person  presenting  the  bill  is  a member  of 
a short-change  team,  he  will  know  from 
your  remark  that  you  are  not  a novice,  and 
will  warn  his  partner  not  to  follow  up  on 
the  trick. 

If  you  are  not  certain  whether  the  cus- 
tomer presented  a small  bill  or  a large  one, 


The  Biggest  Profit-Maker  | 
In  Your  Concessions  Line* 

SNOW 
CONES 

8V2  Cents  Profit 
On  Every  10-Cent 
Unit  Sold 

The  Year-Around  Confection 
For  Indoor  and  Drive-In  Theatres 

Echols  improved  ice  shaver  will  handle 
your  peak  crowds.  A single  shaving  opera- 
tion makes  enough  snow  to  fill  case  and 
serve  over  400  snow  cones.  Polished  alu- 
minum, stainless  steel  blades,  fluorescent 
light  in  case. 

Special  offer,  improved 
ice  shaver  and  deluxe 
case,  as  shown. 

Get  In  Now  On  This  Bigtime  Moneymaker 

See  Your  Local  Dealer  or  Write 

S.  T.  ECHOLS,  Inc. 

Box  612  Bismarck,  Mo. 


OA  NO  WASTE! 

3QoZ  CAN  MAKES  20 

BIG  SANDWICHES 
PORK,  BEEF,  TURKEY  BARBEQUE 


The  Smithfield  Ham  and  Products  Co.,  Inc. 

SMITHFIELD  29.  VIRGINIA 
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do  not  be  persuaded  by  his  argument.  Do 
not  be  influenced  by  his  well-dressed  ap- 
pearance or  his  apparent  honesty.  The  ex- 
perienced short-change  artist  is  a con- 
vincing actor.  Have  the  cash  drawer 
checked.  To  protect  yourself  and  your  store 
against  short-change  artists:  be  alert,  but 
not  overly  suspicious:  never  make  accusa- 
tions; and,  even  though  you  feel  sure  the 
customer  is  wrong,  be  courteous.  If  you  are 
reasonably  sure  the  person  is  a short- 
change artist,  report  his  appearance  to  your 
employer  or  the  police  and  let  them  take 
the  responsibility  of  apprehending  him. 

Recognizing  "bad"  money. 

You  should  be  alert  to  the  possibility  that 
someone,  sometime,  may  attempt  to  pass 
some  “bad”  money.  This  may  be  authentic 
money  that  has  been  altered  to  increase  its 
apparent  value  or  it  may  be  counterfeit 
money. 

Short-change  artists  sometimes  split  bills 
of  large  denomination  into  two  pieces — 
difficult  as  it  sounds.  One  thin  half  of  a 
bill  of  larger  denomination  then  is  pasted 
on  one  side  of  a real  $1  bill  and  the  other 
half  on  another  $1  bill.  These  bills  are  pre- 
sented at  a busy  time  with  the  large  de- 
nomination side  up.  Another  trick  is  to  cut 
a large  denomination  bill  in  half  and  paste 
one  half  on  one  end  of  a $1  bill  and  the 
other  half  on  the  end  of  another.  Each  bill 
is  then  folded  so  only  the  large  denomina- 
tion end  shows. 

To  prevent  such  swindles,  make  a habit  of 
unfolding  all  paper  money  and  looking  at 
both  sides  of  large  bills. 

Counterfeit  bills  usually  “look  bad,”  and 
can  be  readily  detected  if  reasonable  care 
is  taken  in  handling  and  observing  money. 


Your  most  reliable  source  for 
items  to  do  your  job  better, 
easier,  and  more  profitably  I I 
—Write  for  Free  Catalog  Today. 


GOLD  MEDAL  PRODUCTS  CO. 

1851  FREEMAN  AVE  CINCINNATI  U.  OHIO 


See  us  in  Booth  105  at  the  TOA-NAC  Trodeshow, 
Americana  Hotel,  New  York  City,  October  28-31. 


By  comparing  a suspected  counterfeit  bill 
with  a genuine  bill  of  the  same  type  and 
denomination,  several  distinguishing  dif- 
ferences will  be  apparent.  Quite  likely  the 
fine  lines  on  the  counterfeit  will  be  ir- 
regular, broken,  and  scratchy:  the  points 
on  the  rim  of  the  printed  seal  may  be 
broken  and  irregular;  portions  of  the  de- 
signs may  appear  unusually  white  or  dark 
and,  perhaps,  smudgy;  serial  numbers 
probably  will  be  unevenly  spaced;  and 
there  will  be  no  tiny  red  and  blue  silk 
threads  scattered  about  in  the  paper. 

Counterfeit  coins  are  detected  by  drop- 
ping them  on  the  cash  register  change 
plate.  Authentic  coins  ring  clearly,  while 
counterfeits  sound  dull.  A counterfeit  coin 
also  usually  feels  greasy  and  the  corrugated 


ridges  around  its  edge  may  be  uneven. 

The  United  States  Secret  Service  offers 
this  advice  to  the  person  who  receives 
counterfeit  money: 

1.  Do  not  return  it. 

2.  Telephone  the  police  at  once. 

3.  Delay  the  passer  under  a pretext. 

4.  Avoid  argument;  if  necessary  say 
that  police  will  handle  the  matter. 

5.  If  the  passer  leaves,  write  down  his 
description. 

6.  Write  down  the  license  numbers  of 
any  cars  involved. 


SOMETHING  NEW  AND  TASTY 
for  YOUR  Snack  Bar/ 

lAZAR  S KOSHER 


PURE  BEEF 


FRANKFURTERS 

WILL  SHIP  SAMPLES! 

WRITE.  WIRE.  OR  PHONE  FOR  INFORMATION 
WB  SHIP  EVERYWHERE 


LAZAR’S  KOSHER  SAUSAGE  FACTORY 

5511  N.  Kedzie  Ave.,  Chicago  25,  Illinois  Phone:  IN  3-3351 

STOP  IN  AT  BOOTH  84  FOR  FREE  SAMPLES 


PROVED  DRIVE-IN  SUCCESS! 


Manley  Serv-O-Ramic 


BOOSTS  SALES!  Average  increase  of 
5<f  per  patron*  — "impulse  buying” 
steps  up  as  people  see  all  food  items. 
REDUCES  PAYROLL!  One-third  the 
number  of  persons  required  for  old- 
time  concessions  operate  the  Serv- 
O-Ramic  with  ease.* 


MANLEY,  me. 


“TURN  KEY”  INSTALLATION!  Manley 
handles  details  of  planning,  design- 
ing, supervising  installation.  Turns 
key  over  to  you  when  projit-proved 
concession  is  complete. 

*Act  Now!  Write  for  specific  facts 
and  figures  on  Serv-O-Ramic 
drive-in  installations. 


1920  Wyandotte,  Kansas  City  8,  Missouri 

Supplying  the  Theater  Industry  for  more  than  35  years 
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This  hydro-electric  sub-station  situated  in  the  concessions  and  projection  building  in  the  Odeon  Bay  Ridges 
Drive-In  Theatre  near  Toronto  supplies  all  power  needs  of  Canada's  first  all-electric  drive-in.  Similar  in- 
stallations are  in  the  Queensway  Drive-In,  Ottawa,  Ontario,  and  the  Odeon  Drive-In  in  Winnipeg,  Manitoba. 


This  special  popcorn  and  ice 
cream  bar  in  the  Bay  Ridges 
concessions  building  is  located 
immediately  opposite  the  self- 
service  counter  and  between  the 
two  main  entrance  doors  at  the 
front  of  the  building.  It  pro- 
vides rapid  service  for  patrons 
who  wish  only  popcorn,  ice 
cream  or  cold  milk.  The 
Queensway  in  Ottawa  and 
Odeon  in  Winnipeg  also  have 
special  service  stands.  Note  the 
two  indirect  heating  fixtures 
mounted  on  the  ceiling. 


FIRST  ALL-ELECTRIC 


Odeon  Theatres,  Ltd.,  has  pioneered  the  all- 
electric  drive-in  theatres  in  Canada  with  three  * 
outstanding  operations,  each  with  its  own  electric 
power  sub-station.  No  other  form  of  energy  is  / 
used;  all  buildings  are  heated  electrically — forced 
air  and  radiant — electric  heater  cable  protects  all 
building  entrances  from  ice  during  winter,  and 
automatic  emergency  lighting  systems  are  installed 
in  the  structures,  according  to  F.  H.  Fisher, 
to  Odeon  vice-president  and  general  manager. 

§ 


First  of  the  all-electric  drive-ins 
was  the  Odeon  Bay  Ridges  opened  in  late 
December  in  Pickering  Township,  28  miles 
from  the  center  of  metropolitan  Toronto. 
The  1,000-car  theatre  is  located  on  a 24- 
acre  site,  and  was  built,  including  equip- 
ment, at  a cost  of  $300,000,  under  the  con- 
struction management  of  W.  E.  Smith, 
Odeon  engineering  department,  and  H.  A. 
Sander. 

Electric  power  is  brought  into  the  drive- 
in  by  underground  cables  at  8,300  volts,  and 
the  power  supply  of  750  kva  is  said  to  be 
sufficient  to  take  care  of  the  requirements 
of  some  400  average  homes.  In  addition  to 
all  cooking,  lighting,  film  projection  and 
sound,  electricity  is  used  for  750-watt  elec- 
tric in-car  heaters  with  built-in  fans  for 
proper  air  circulation. 

THREE  KINDS  OF  ELECTRIC  HEAT 

Three  types  of  electric  heat  are  used  in 
the  drive-in’s  main  building,  with  radiant 
panels  in  the  ceilings  in  some  parts  of  the 
big,  6,700-square  foot  building;  ceiling- 
mounted,  electric  blower-type  units  where 
doors  are  constantly  opened;  and  baseboard 
convector  heaters  in  other  parts  of  the 
building. 

The  huge,  steel  screen  tower,  located  460 
feet  from  the  concessions  building,  is 
120x56  feet,  said  to  be  the  largest  motion 
picture  screen  in  Canada,  and  the  screen 


The  Bay  Ridges  self-service  cafeteria  with  cashier's  booth  in  the  center.  The  two 
ent'ances  to  the  kitchen  are  immediately  behind  the  counter  on  either  side,  while 
there  is  an  extra  pass  door  to  the  extreme  right  of  the  picture. 


The  Bay  Ridges  kitchen  with  the  two  entrances  to  the  serving  counters  on  the  right 
and  pass  door  at  left  center.  At  the  far  end  is  the  entrance  to  the  "walk-in" 
cold  room.  Note  equipment  includes  deep  fryers,  pizza  oven  and  refrigerators. 
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CANADIAN  DRIVE-INS  BY  ODEON 


An  attractive  and  well-equipped  playground  is  located  in  the  shadow  of  the  90-foot-high  and  120-foot-wide 
screen  at  the  Bay  Ridges.  Soft  grass  surface  provides  a pleasant  landing  spot  for  kiddies  who  occasionally 
take  a tumble.  Note  the  interesting  design  of  the  picket  fence. 


The  6,700-square-foot,  brick  concessions  building  with  the  projection  room  on  the  right  is  located  460  feet 
from  the  screen  tower.  Fourteen  employes  staff  the  Bay  Ridges  kitchen  and  cafeteria. 


The  main  entrance  and  twin  boxofficss  at  the  Queens- 
way, serving  three-lane  traffic.  There  is  a catwalk 
above  them  for  changing  the  reader  board  and  letter 
storage  is  provided  at  the  right. 


picture  can  be  seen  clearly  for  more  than 
half  a mile. 

The  Bay  Ridges  has  a fine  lighting  sys- 
tem, with  illuminated  ramp  number  indi- 
cators, speaker  post  downlights  of  two 
colors,  perimeter  lighting  with  entrance 
and  exit  signs,  and  four  ramp  area  pole 
floodlights.  The  field  staff,  with  white 
jackets  and  traffic-control  type  flashlights, 
directs  traffic  throughout  the  theatre. 

Further  the  drive-in  is  fully  paved  and 
surrounded  with  steel  fencing  and  land- 
scaping. 

A1  Hewitt  is  manager  of  the  Bay  Ridges 
which  is  owned  by  Odeon  Theatres  and 
Poplar  Theatres. 

On  August  28  this  year,  Odeon  Theatres  as 
lessee  opened  the  Queensway  Drive-In,  three 
miles  out  of  Ottawa,  Ontario,  for  the  owner, 
Queensway  Holdings.  This  was  the  second 
all-electric  drive-in.  It  is  an  800-car  theatre 
on  a 19-acre  tract,  and  was  built  at  a cost 
of  $425,000.  Again,  Smith  of  Odeon’s  engi- 
neering department  and,  this  time,  R. 
Ogilvie,  supervised  construction. 

Built  along  similar  plans  to  those  of  the 
Bay  Ridges,  the  Queensway  has  a centrally 
located,  104x64-foot  concrete  block  con- 

Continued  on  page  61 


View  of  one  side  of  the  cafeteria  in  Queensway  Drive-In,  Ottawa,  Canada,  showing 
the  front  entrance  and  the  rapid-service  bar  on  the  left,  condiment  tables  in  the 
center,  and  cafeteria  at  right. 


The  opposite  side  of  the  Queensway  cafeteria  with  nicely  designed  poster  display 
case  for  coming  attractions.  Attractive  circular  condiment  counters  built  around 
the  center  posts  economize  on  space. 
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WIDEST  SCREEN  IN  NORTH  CAROLINA' 


Overall  view  of  the  new  Forest  Drive-In  Theatre,  Raleigh,  N.C.,  shows  its  8,784-square-foot  screen,  the 
concessions  and  projection  building  and  its  grass-covered  ramps.  The  theatre  was  formerly  located  just 
outside  the  city  limits  on  U.S.  I North,  but  was  forced  to  relocate  approximately  four  miles  outside  the 
city  limits  on  the  same  highway  because  of  construction  of  the  Raleigh  beltline,  with  the  result  of  a finer 
and  bigger  theatre. 


By  RAYMOND  LOWERY 

A NEW  AND  larger  Forest  Drive-In 
Theatre — one  able  to  accommodate  800  cars 
— recently  opened  on  U.S.  1 North,  four 
miles  outside  the  Raleigh,  N.C.,  city  limits. 

The  $250,000  facility  was  built  for  year- 
round  screenings  by  Consolidated  Theatres 
of  Charlotte,  which  also  operates  the  Vil- 
lage Theatre  in  the  Cameron  Village  Shop- 
ping Center  here. 

The  new  Forest  layout,  on  a 20-acre  site 
surrounded  by  heavily  wooded  land,  was 
designed  for  the  comfort  of  patrons  and 
for  easy  handling  of  traffic. 


Colorful  attraction  board  at  the  drive-in  entrance 
dominates  the  highway  at  that  point.  Beyond  it  is 
a long  entrance  drive  which  accommodates  300  cars 
to  cvnid  traffic  baching  up  on  the  highway. 


The  standout  feature  of  the  drive-in  is 
its  screen,  consisting  of  8,784  square  feet. 
A tower  72  feet  high  supports  a 52x120- 
foot  picture  screen,  widest  outdoor  screen 
in  the  state  and  one  of  the  widest  in  the 
southeast. 

The  approach  to  the  drive-in  is  made 
exciting  by  an  impressive,  colorful  attrac- 
tion board.  A long  entrance  drive  will  hold 
300  cars  so  that  traffic  will  not  be  backed 
up  on  the  highway.  A 750-foot  corrugated 
fence  keeps  car  lights  off  the  viewing  area. 
Twin  boxoffice  windows  enable  cashiers  to 
serve  two  lines  of  traffic. 

Among  other  features  are  14  Bermuda 
grass  ramps  and  800  wide-spaced  speakers. 
An  extra-wide  exit  drive  has  been  black- 
topped.  So  has  the  entrance  drive. 

There  are  two  rows  of  lights  on  a pole  at 
a high-rise  spot  at  the  rear  of  the  site.  The 
four  amber  and  green  bulbs  across  the  top 
give  a moonlight  effect,  lighting  the  way 
for  comers  and  goers  but  not  disturbing 


viewers.  The  four  white  bulbs  on  the 
bottom  row  are  used  before  the  show  goes 
on  and  at  intermission. 

In  the  approximate  center  of  the  drive- 
in,  a concrete  block  building  contains  the 
projection  booth,  restrooms,  spacious 
kitchen,  breezeway  with  canopy  and  a con- 
cessions area  with  twin  serving  lanes.  Up 
to  2,000  persons  may  be  accommodated  in- 
side the  building,  which  is  brilliantly 
lighted.  Colorful,  divided  aisles  control  the 
crowds  so  that  they  may  move  along  in  an 
orderly  manner. 

The  glass  front  on  the  building  and  in- 
door speakers  allow  customers  to  follow  the 
movie  in  progress  while  waiting  in  line  or 
making  purchases.  Everything  is  self- 
service  and  payment  is  made  to  the  cashier 
where  the  serving  lanes  converge. 

The  menu  includes  Charco  hamburgers, 
hot  dogs,  French  fries — all  wrapped  in  tin- 
foil  bags — ice  cream,  coffee,  soft  drinks, 
popcorn  and  candy. 

DESIGNED  FOR  EASY  MAINTENANCE 

A terrazzo  tile  floor  is  in  a pattern  of 
yellow,  tangerine  and  aqua.  Counter 
paneling  is  Formica,  counter  tops  are  stain- 
less steel,  lane  dividers  are  diamond -shaped 
mesh  metal.  All  equipment — grills,  French 
fry  units,  preparation  bars,  ice  machine 
units,  drink  dispensers,  etc. — is  at  least  six 
inches  off  the  floor  to  make  for  easy 
cleaning. 

Restroom  and  toilet  facilities  are  roomier 
than  at  any  drive-in  theatre  in  this  area. 
A playground  and  recreation  center  will  be 
constructed  in  the  near  future. 

The  old  Forest,  formerly  located  just  out- 
side the  city  limits  on  U.S.  1 North,  was 
compelled  to  relocate  to  make  way  for  a 
leg  of  the  Raleigh  beltline  now  under 
construction. 

The  night  before  the  new  drive-in  opened 
to  the  public,  Consolidated  held  a cocktail 
party  at  the  city’s  luxurious  Velvet  Cloak 
Inn  for  business  and  civic  leaders,  press, 
radio  and  television  representatives. 

On  opening  night,  the  screen  program 
was  preceded  by  a special  two-hour  pro- 
gram of  live  entertainment.  Prizes  valued 


An  attractive,  two-lane  boxoffice  was  gaily  decorated  for  opening  night,  with  a down  on  hand  to  delight 
the  kiddies  and  girls  to  pass  out  favors  to  patrons  in  the  approaching  cars.  The  entrance  drive  is  black- 
topped,  as  is  the  extra-wide  exit  drive.  The  drive-in  is  well  lighted  along  both  entrance  and  exit  drives. 
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Customers  are  shown  moving  down  one  of  the  theatre's  two  self-service  lanes  in  the  Forest  Drive-In's 
spacious  cafeteria  which  can  easily  accommodate  up  to  2,000  persons.  The  two  serving  lanes  converge  The  Forests  projection  room  is  located  in  the  con- 
at  the  cash  register.  cessions  building  and  is  well  laid  out  and  equipped. 

Shown  are  the  water-cooled  Century  projectors. 


at  $2,500  were  given  away.  There  was  a 
radio  broadcast  from  the  premises,  along 
with  a band  concert  and  a hootenanny 
songfest.  A clown  was  on  hand.  So  was 
“Miss  Wake  County”  (Carolyn  Byrd) . 

The  specially  designed  amphitheatre 
type  drive-in  in  its  naturally  scenic  sur- 
roundings was  designed  by  Robert  Hall  of 
Leif  Veland  and  Associates. 


T.  A.  Little  of  Charlotte  is  president  of 
Consolidated  Theatres;  F.  H.  Beddingfield 
of  Charlotte  is  secretary-treasurer;  and 
Philip  N.  Nance  of  Raleigh  is  district  man- 
ager. Allen  Woodham  is  manager  of  the 
Forest. 

CREDITS: 

Deep  Fat  Fryers  and  Grills:  Wells 


Heat  and  Air  Conditioning : Carrier 
Hot  Dog  Equipment:  Vittle  Vendor 
Ice  Cream  Merchandiser : Bally 
Ice  Machine:  Scotsman 
In-Car  Speakers:  RCA 
Lamps  and  Rectifiers:  Strong 
Lenses:  Bausch  & Lomb 
Popcorn  Machine:  Cretors 
Projection  and  Sound:  Century 


Carry  Out  Trays  and  Popcorn  Boxes 

$17.95  M 

Tray  is 
6%xlOV8x3 
inches  deep. 
Holds  all  sizes 
of  cups  includ- 
ing Buttercorn 
Cups. 


Red  & White  Striped  Sunburst  Design 
Automatic  Lock  Popcorn  Boxes 
10c  Boxes  $ 9.90  M Freight  prepaid  within  200 
miles  of  Pittsburgh,  Pa.  on 
15c  Boxes  12.50  M any  combination  order  of 
boxes  and  trays  amounting 
25c  Boxes  19.80  M to  $75.  or  more. 


SAMPLES  ON  REQUEST 


THEATRE  CANDY  CO.  INC. 

400  Dinwiddie  St.,  Pittsburgh  19,  Pa. 

Area  code  412  Phone  281-8503 


DRIZZLE  GARD® 


For  full  details  write  to 

DRI-VIEW  MANUFACTURING  CO. 

2223  Paris  Drive,  Louisville  18,  Ky. 


A PERFECT  GIVEAWAY! 

Here’s  the  perfect  promotion  for  Grand 
openings,  Anniversary  celebrations  or  just  to 
say  "Thank  You’.’  Dewy  fresh  vanda  orchids 
or  the  popular  everlasting  woodrose  will  make 
your  next  promotion  a real  success.  Write  or 
wire  for  brochures. 


All  flowers  shown  approximately  1/2  size. 


119HUS 


Style  B-l  • Exquisite 
double  Vanda  Orchid 
Corsage,  dressed  in  foil 
holder.  (Also  available 
in  plastic  vial) 


_f Warn 


mi 


670  S.  LAFAYETTE  PARK  PLACE 
LOS  ANGELES  57.  CALIFORNIA 


American 


— Approved 


PARK  and  PICNIC, 
PLAYGR O U N D 
AND  SWIMMING 
POOI.  EQUIPMENT 

The  wise  choice  of  experienced 
buyers  for  more  than  half  a century. 
Write  for  comprehensive  literature. 


American 

PLAYGROUND  DEVICE  CO. 

ANDERSON,  INDIANA,  U.  S.  A. 

WORLD’S  LARGEST  MANUFACTURtRS  OF  FINE 
PARK,  PICNIC.  PLAYGROUND,  SWIMMING 
POOL  AND  DRESSING  ROOM  EQUIPMENT 


BOXOFFICE  ;:  October  21,  1963 


53 


LIGHTNING  PROTECTION  NEED  GROWING 


By  MARVIN  M.  FRYDENLUND 

Three  modern-day  factors  are  in- 
creasing America’s  property  toll  to  light- 
ning at  a rate  of  nearly  10  per  cent  per 
year.  They  are  (1)  greater  vulnerability, 
^2)  greater  exposure,  and  (3)  increased 
valuation. 

Outdoor  theatres,  new  indoor  theatres 
and  new  homes  all  are  in  the  thick  of  these 
factors,  making  knowledge  about  proper 
lightning  protection  a more  vital  need. 

Lightning  starts  more  than  30,000  fires 
annually  in  the  U.S.,  is  blamed  for  12  per 
cent  or  $150,000,000  worth  of  the  nation’s 
total  fire  loss,  and  “cold  bolts”  add  millions 
of  dollars  to  the  over-all  toll. 

The  three  factors  responsible  for  the  rise 
in  losses  are  these: 

1.  Increased  exposure — As  homes, 
commercial  structures  and  other  build- 
ings take  the  place  of  barns  and  trees 
in  suburbia  and  the  country,  they  be- 
come more  exposed  to  lightning.  In 
large  cities,  skyscrapers,  towering 
chimneys,  and  other  tall  structures 
offer  a “cone  of  protection.” 

In  outlying  areas,  “hot-bolt”  light- 
ning causes  37  per  cent  of  all  destruc- 


tive fires,  and  the  twice  as  frequent 
“cold  bolts”  also  take  a correspond- 
ingly higher  toll. 

2.  Greater  vulnerability  — Covering 
more  area,  housing  much  more  elec- 
trical equipment  and  other  metallic 
bodies  of  conductance,  topped  by  radio 
and  TV  antennas,  modern  buildings 
present  more  opportunity  for  damage 
by  lightning  and,  essentially,  make 
more  likely  targets. 

3.  Each  lightning  strike  on  a build- 
ing today  finds  a target  that’s  more 
expensive  to  repair  or  replace.  “Cold 
bolts,”  which  do  not  cause  fire  but  do 
cause  structural  or  equipment  damage, 
are  a greater  factor  for  this  reason. 

CAUSE  AND  EFFECT 

Lightning  is  a gigantic  electric  spark 
containing  tens  to  hundreds  of  millions  of 
volts  and  sometimes  terrific  amperage — 
from  1,000  to  340,000  amperes. 

“Cold”  lightning  is  high  voltage  with  low 
amperage  and  strikes  and  dissipates  at  a 


‘Executive  secretary  of  the  Lightning  Protection  In- 
stitute. 


speed  of  about  1/10,000  of  a second,  seldom 
causing  fire,  but  the  tons  of  pressure  of  its 
expanding  gases  will  explode  parts  of  the 
building  or  other  target. 

“Hot”  lightning — low  voltage  with  high 
amperage — is  the  fire-setting  variety.  Its 
high-current,  long-duration  core  path 
reaches  a temperature  up  to  several  thou- 
sand degrees. 

In  either  case,  lightning  is  the  result  of 
an  overpowering  attraction  between  op- 
posite electrical  charges  in  the  ground  and 
in  storm  clouds.  Here’s  what  happens: 

When  storm  clouds  gather,  humid  air 
condenses  to  raindrops,  water  turns  to  ice 
crystals  inside  violent  air  currents,  and 
there  is  a resulting  separation  of  electrical 
charges.  Usually,  negative  charges  accu- 
mulate in  the  lower  part  of  the  cloud,  while 
positive  charges  build  up  in  the  earth  and 
in  the  upper  part  of  the  cloud.  When  the 
attraction  between  these  opposite  charges 
becomes  strong  enough,  they  leap  across 
the  gap  of  non-conducting  air  between,  and 
there  you  have  lightning! 

The  lightning  rod,  invented  by  Benjamin 
Franklin  after  the  famous  kite  and  key 
test,  has  been  described  as  the  world’s  most 
perfect  invention.  Correctly  installed  and 
connected  to  properly  designed  roof  and 


Basic  Lightning  Protection  System  (or  Homes  Also  Applies  to  Theatre  Buildings 


Modern  lightning  protection  system  includes 
web  of  conducting  cable,  conveying  any  bolt 
harmlessly  from  air  terminal  to  groupd  rod. 
Here  are  details  of  concealed  installation: 


0-Ai  r terminal  is 
pushed  up  through 
hole  cut  in  ridge 
at  each  location. 
Rod  is  secured  to 
ridge  board  while 
cable  is  attached 
to  terminal  base. 


©-The  TV  aerial  is 
bonced  to  the  main 
conductor  cable  of 
protection  system. 
Lightning  arrester 
is  fastened  on  the 
lead-in  wire,  tape 
or  cable;  grounded 
midway  on  the  mast. 


Q-Chimney  conductor 
may  be  coursed  down 
between  masonry  and 
flue,  or  if  this  is 
not  possible,  cable 
may  extend  down  the 
outside  to  the  roof 
and  then  be  brought 
inside  for  attach- 
ment to  main  cable. 


J- To  ground  system, 
the  conductor  might 
be  (1)  carried  down 
along  wall  to  a rod 
beneath  floor  slab, 
(2)  brought  on  out- 
side to  grade-level 
trench  and  then  out 
2-ft.  to  ground  rod 
or  (3)  coursed  down 
inside  the  wall. 

In  a semi-concealed 
system,  slender  and 
neutral-colored  air 
terminals  are  fixed 
to  conductors  which 
are  inconspicuously 
attached  to  outside 
of  the  house.  If  it 
is  possible,  cables 
are  concealed  along 
downspouts  or  other 
objects  on  exterior. 
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ground  conductors,  the  lightning  rod 
rarely,  if  ever,  fails  to  safely  convey  a light- 
ning stroke  into  the  ground,  or  dissipate  it 
harmlessly  in  the  air. 

The  average  number  of  lightning  strikes 
for  any  single  area  across  the  country  is 
40  to  60  per  square  mile  per  year,  based  on 
an  average  of  40  area  thunderstorms 
annually. 

If  you  erect  a building  in  the  average 
location,  you  are  putting  up  a potential 
target  for  about  40  electrical  storms  per 
year.  Your  building  may  never  be  struck, 
of  course.  But  then  again  it  may  be  hit  two 
times  within  minutes.  Lightning,  contrary 
to  an  old  saw,  could — and  has — struck 
twice. 

LIGHTNING  PROTECTION  FOR 
INDOOR-OUTDOOR  THEATRES 

Lightning  protection  for  outdoor  thea- 
tres and  indoor  theatre  buildings  is  based 
on  similar  principles,  but  effective  installa- 
tion calls  for  a specialized  knowledge  about 
structural  differences,  soil  and  other  side 
conditions,  and  materials,  design  and 
dimensions  of  the  building. 

Most  indoor  theatres,  particularly  the 
newer  ones  in  suburbia,  come  under  the 
general  rules  covering  buildings  less  than 
75  feet  high. 

As  shown  in  Fig.  1,  a building  such  as  a 
theatre  has  air  terminals  or  rods  at  inter- 
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FOR  GROUNDS 
Fig.  1 


vals  not  exceeding  20  feet  around  the 
perimeter.  In  addition,  it  has  terminals  at 
central  points  of  the  roof — placed  not  over 
50  feet  apart,  all  in  right  angle  directions 
from  each  other. 

All  roof  projections  are  protected  by  tie- 
in  with  the  complete  system.  Chimneys 
shou'd  be  protected  with  air  terminals 
anchored  directly  to  the  masonry,  so  that 
no  outside  corner  of  the  chimney  is  more 
than  two  feet  from  a terminal.  A lead- 
coated  metal  band  may  be  used  to  anchor 
the  rods  if  this  is  more  practicable  than 
direct  fastening  to  masonry. 

The  perimeter  rods  are  placed  within  two 
feet  of  roof  edges,  and  must  not  be  more 
than  the  distance  from  ends  of  ridges,  cor- 
ners, or  edges  of  dormer  roofs. 

Terminals  should  project  upward  at  least 
10  inches,  but  not  more  than  35  inches.  If 
solid  copper,  they  are  at  least  three-eighths 
inch  in  diameter,  and  if  solid  aluminum, 
the  diameter  is  at  least  one-half  inch. 
Tubular  copper  or  aluminum  rods  must  be 
at  least  five-eighths  inch  in  diameter,  and 
of  20  gauge  thickness. 

Copper  cable  conductors  in  this  installa- 
tion must  weigh  at  least  187.5  pounds  per 
1,000  feet  of  conductor,  and  individual 


wires  of  the  twisted  cable  must  be  at  least 
17  gauge.  If  aluminum  is  used,  weight  must 
be  95  pounds  for  the  same  length,  and  in- 
dividual wires  not  less  than  14  gauge. 

Standard  rules  call  for  bends  with  angles 
not  less  than  90°  and  radius  not  less  than 
eight  inches;  support  of  conductors  at  least 
every  three  feet  when  coursed  through  the 
air;  with  maintenance  of  a horizontal  or 
downward  course,  free  from  pockets. 

Grounds  are  spaced  within  100  feet  of 
each  other,  and  any  prominent  projection 
of  the  building  has  at  least  an  additional 
down  conductor.  Irregular-shaped  build- 
ings may  require  more  than  the  standard 
number  of  down  conductors  and  grounds. 

In  good  soil,  ground  rods  must  be  sunk 
at  least  ten  feet  deep.  Rocky  or  sandy  soil 
will  call  for  special  ground  installations  de- 
signed according  to  the  amount  of  electrical 
resistance.  Depth  and  condition  of  top  soil, 
moisture  content  and  other  factors  are 
taken  into  consideration  and  computed  in 
a properly  designed  grounding. 

More  than  half  of  all  American  outdoor 
theatres  are  protected  against  lightning, 
according  to  the  Lightning  Protection 
Institute. 

Design  of  the  system  depends  on  the 
screen’s  construction.  Grounding  recom- 
mendations are  essentially  the  same  as  for 
other  buildings. 

Older  theatre  screens  with  wood  framing, 
or  with  a frame  in  which  metal  may  not  be 
continuous,  are  equipped  with  complete 
lightning  protection  systems  such  as  those 


While  "hot-bolt"  lightning  causes  37  per  cent  of  all 
destructive  fires,  "cold  bolts"  occur  twice  as  fre- 
quently and  cause  high  structural  or  equipment  dam- 
age, as  shown  in  this  picture. 

described.  Newer  screens  which  have  metal 
frames  in  continuous  connection,  are  fitted 
with  rods  or  points,  but  the  metal  framing 
often  takes  the  place  of  down-conducting 

Continued  on  following  page 
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• Building  heaters  for  nearly  a decade 

• Low  priced  — why  pay  more? 
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ONE  YEAR  WARRANTY 


against  defects  in  material  and 
workmanship. 

See  us  at  T.O.A.  Convention, 
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Hotel,  New  York  City,  Booth  34. 

Listed  by  Underwriter  Laboratories 
and  Canadian  Standards  Assn. 
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Continued  from  preceding  page 

cables.  Grounds  are  then  bonded  to  the 
base  parts  of  the  metal  frame. 

Screens  which  are  4 feet  deep  or  less 
can  be  protected  with  a single  row  of 
terminal  points,  spaced  at  20-foot  inter- 
vals or  less  along  the  center  of  the  screen’s 
top. 

If  the  screen  is  more  than  4 feet  deep, 
it  should  have  two  rows  of  air  terminals — 
one  row  along  each  edge.  The  rods  should 
be  mounted  as  close  to  the  edge  as  possible 
— within  six  inches — unless  construction  of 
the  screen  makes  this  impossible. 

Projection  buildings  should  be  under  the 
same  principles  used  for  other  less-than- 
75-foot-high  structures.  Necessity  to  pro- 
tect the  projection  structure  is  almost  as 
great  as  that  of  protecting  the  screen  itself 
— rarely  does  the  building  fall  into  the 
cone  of  protection  offered  by  the  protected 
screen. 

Speaker  units  are  unlikely  to  need  light- 
ning protection.  Because  they  are  con- 
nected to  each  other  and  to  the  projection 
building  only  by  very  small  wires  which 
lightning  will  not  follow,  each  speaker  post 
is  a target  by  itself.  And  as  a target  even 
of  a direct  stroke,  the  speaker  post  would 
probably  ground  the  lightning  stroke  di- 
rectly, without  harm  to  the  speaker  unit 
or  the  occupants  of  the  automobile. 

HOW  TO  PROTECT  YOUR  HOME 
FROM  DAMAGE  BY  LIGHTNING 

For  homeowners  who  envision  that  tall 


spires  with  decorative  glass  balls  will  de- 
tract from  modern  architectural  appear- 
ance, here  is  good  news:  Protection  sys- 
tems have  been  available  for  years  which 
are  so  inconspicuous  it  takes  a shaip  eye 
to  detect  them. 

A concealed  system  can  be  integrated 
into  a home’s  design  and  construction.  A 
semi-concealed  system  can  be  installed  to 
protect  an  existing  home. 

The  system  may  be  financed  under 
locally  determined  arrangement  by  FHA 
for  new  construction,  or  under  Title  1 for 
home  improvement — or,  of  course,  by  pri- 
vate financing. 

PERIL  IN  COUNTRY  LIVING 

Last  year’s  toll,  when  major  lightning 
strokes  were  known  to  have  hit  4,752 
homes,  with  an  average  loss  of  $4,075, 
illustrated  that  country  living  has  its  perils 
as  well  as  its  pleasures.  The  majority  of 
losses  occurred  where  exposed  location 
teamed  up  with  less  efficient  or  less  avail- 
able fire  protection. 

Suburban  or  country  locations  also  re- 
ceived the  majority  of  several  thousand 
lesser,  unreported  cases  of  lightning  dam- 
age, and  nuisance  strikes  that  damage 
roofs,  gutters,  chimneys  and,  in  particular, 
TV  antennas. 

The  pattern  of  installations  each  year 
closely  follows  the  pattern  of  losses,  as 
families  move  from  the  “cone  of  protec- 
tion” of  tall  buildings  and  objects  into  un- 
familiar exposure.  For  such  families,  the 
Lightning  Protection  Institute,  a non-profit 
educational  organization,  offers  data  and 
recommendations.  Chief  among  these  for 
homeowners  are  seven  tips: 


1.  A complete  system,  installed  under 
Underwriters  Laboratories  inspection  con- 
trol for  materials  and  engineering,  is  the 
only  sure  protection.  Don’t  consider  a bar- 
gain substitute. 

2.  The  best  time  to  install  a system  on  a 
new  home  is  during  construction;  but  when 
this  is  not  done,  a semi-concealed  system 
can  be  designed  to  compliment  any 
structure. 

3.  Neither  TV  antennas  nor  trees  will 
protect  your  house  against  lightning;  in  fact 
the  reverse  is  often  true.  TV  antennas 
rarely  have  sufficient  size  conductors  or 
deep  enough  grounds  to  serve  as  lightning 
rods — and  even  when  they  do,  offer  only 
a single-rod’s  protection.  Trees  are  often 
struck  first,  and  then  the  bolt  skips  to  the 
house. 

4.  Neither  metal  roofing  nor  metal  siding 
for  homes  constitute  any  kind  of  lightning 
protection  system,  whether  or  not 
grounded.  The  average  metal  thus  used  is 
nowhere  near  thick  enough. 

5.  Lightning  protection  installation  is 
not  a job  for  a novice.  Every  installation 
should  be  done  by  an  expert  familiar  with 
specialized  needs. 

TAKE  CARE  IN  DEALING 

6.  Know  who  you  are  dealing  with  when 
you  buy  lightning  protection.  Obtain 
names  of  the  representative  and  his  firm 
and  check  if  in  doubt.  Metal  plates  carried 
by  associate  members  of  the  Lightning 
Protection  Institute  make  it  easy  to  de- 
termine identity.  Beware  of  any  high- 
pressure,  low-price  deal  offered. 

7.  Once  installed,  lightning  protection  is 
almost  maintenance-free.  But  any  roofing 
or  exterior  repair  or  maintenance  job 
should  be  followed  by  an  examination  to 
see  that  terminal  points,  conductors  and 
connections  are  still  intact  and  tight. 
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B irdlovers  notwithstanding,  pi- 
geons, starlings  and  sparrows  are  terrible 
nuisances!  The  main  reason  is  that  they 
share  the  same  buildings  with  us,  in  an 
uncivilized  manner.  Maintenance  person- 
nel know  too  well  the  nest  debris  and 
feathers  that  clog  gutters  and  downspouts, 
the  acids  in  bird  droppings  that  corrode 
roofs  and  fire  escapes. 

Moreover,  birds  carry  insects  that  can 
transmit  germs  to  humans.  The  most  com- 
mon bird-borne  disease  is  the  sometimes 
fatal  psittacosis,  which  has  the  same  symp- 
toms as  virus  pneumonia.  It  can  be  inhaled 
by  humans  from  the  blown  dust  of  dried 
excrement  or  from  keeping  close  company 
with  these  birds. 

Austin  L.  Rand,  chief  curator  of  zoology 
at  Chicago’s  Natural  History  Museum,  says 
a single  wild  pigeon  can  be  host  to  a com- 
munity of  parasites.  On  one  bird  he  listed 
two  species  of  ticks,  eight  mites,  one  fly,  six 
lice,  nine  roundworms,  18  tapeworms,  three 
flukes,  eight  protozoans,  two  fungi,  nine 
bacteria,  four  viruses  and  one  unidentified 
bug. 

Oddly,  many  insects  share  the  same  nests 
— unmolested  by  these  dirty  birds. 

What  Is  Being  Done? 

According  to  the  Miami  News,  one  hotel 
manager  put  mothballs  in  the  nests  he 
found,  and  a lady  fed  rat  poison  to  her 
pigeons,  but  it  only  made  the  pests  burp. 
Owl  statues,  fake  snakes  and  scarecrows 
used  for  horrifying  the  birds,  only  become 
favorite,  defaced  roosts.  Results  from  scare 
devices  such  as  firecrackers  and  recorded 
bird  distress  signals,  are  spotty.  Luckily, 
some  successful  measures  have  been  found : 

® Sanitation  and  building  design — Based 
upon  the  belief  that  an  ounce  of  prevention 
is  worth  more  than  17  tons  of  pigeon  excre- 
ment per  building,  we  should: 

(1)  deny  nuisance  birds  food 

(2)  practice  careful  sanitation 

(3)  design  buildings  with  a minimum  of 
roosting  places,  without  wide  ledges  or 
overhanging  cornices.  Sculpture  and  orna- 
mentation should  have  no  alighting  spots 

(4)  screen  off  existing  pigeon-pleasing 
edifices  with  three-fourths-inch  chicken 
wire 

(5)  add  wires  and  sharp  metal  strips 
over  doorways  and  small  ledges  so  birds 
will  “get  the  point.” 

USE  OF  REPELLENTS 

• Repellents — These  have  been  most  suc- 
cessful. When  a bird  lands  on  a surface 
containing  commercial  glues  and  jellies,  he 
is  irritated  but  not  injured  by  the  sticky 
substances  and  thereafter  gives  the  build- 
ing a wide  berth.  One  anti-roost  chemical 
that  looks  like  yellow  toothpaste  and  also 
comes  in  liquid  form,  is  recommended  by 
the  Audubon  Society.  It  is  spread  by  pres- 
sure gun  on  bird  landings  and  gives  a mild 
“hot  foot”  to  those  who  dare  to  alight.  One 
application  lasts  one  to  three  years.  Pleas- 
ant to  humans,  this  stuff  is  like  b.o.  to 
birds.  One  fowl  smell  sends  them  to  some- 
body else’s  roosting  place. 

In  the  nation’s  capital  alone,  during  the 
1961  inauguration,  ten  thousand  dollars 
were  spent  for  bird-repellent  to  protect  silk 
top  hats  and  spectators  from  starlings. 


'Reprinted,  courtesy  of  Institutions  Magazine.  Photo 
at  top,  courtesy  of  Bird  Control  Laboratories. 


Man  has  regarded  birds  as  a source  of  beauty  and 
pleasure  since  the  dawn  of  civilization.  But,  as 
Ogden  Nash  points  out  in  his  rhyme  below,  certain 
plumed  creatures  have  their  nuisance  elements. 


*.  . . there  is  nothing  in 
any  religion  which  says 

YOU  MUST  LOVE 

A PIGEON’ 


Other  repellents  are  applied  with  caulk- 
ing guns,  putty  knives,  wooden  paddles, 
polyethylene  squeeze  bottles,  compressed 
air  sprayers  and  aerosol  containers.  Glues 
are  spread  in  strips  one-half-inch  wide, 
about  three  inches  apart.  Whichever  is 
used,  it  is  economical  to  clean  the  surfaces 
first  by  sandblasting,  steam  spraying,  or 
scrubbing  with  detergent.  Porous  concrete, 
wood,  brick  and  stone  should  first  be 
primed  with  a clear  sealer. 


Unloved  Doves 

Steel  strips  with  spikes  and  weak  solu- 
tions of  ammonia  in  water  have  driven 
away  starlings,  but  not  pigeons.  However, 
pieces  of  metal  or  wood,  slanted  at  45°  have 
succeeded  in  St.  Louis  as  “pigeon  slides.” 

• Trapping — Pigeons  can  be  captured 
alive  in  specially  constructed  traps.  Grain 
placed  near  natural  feeding  areas  is  the 
preferred  lure,  with  live  bird  decoys  in  the 
traps  to  enhance  prospects  for  a good  haul. 
Always  check  to  make  sure  that  no  cap- 
tured pigeons  are  banded:  the  sign  of 
racing  pigeons,  which  should  be  released. 
Captured  birds  can  be  disposed  of  hu- 
manely with  gas  or  sold  to  gun  clubs  or 
trainers  of  hunting  dogs. 


Frank  Approach  to  Bird  Control 

If  you  are  not  afraid  of  the  laws  in  many 
cities  against  feeding  nuisance  birds,  try 
one  ingenious  fellow’s  method.  He  spiked 
some  mash  with  gin.  The  birds  got  so 
drunk,  they  fell  off  perches  and  were  easily 
picked  up  for  disposal ! 

• Killing — Those  who  wish  to  destroy 
nuisance  birds  should  first  make  sure  the 
birds  are  not  protected  by  law.  Where 
game  ordinances  permit,  poisoning  is 
probably  the  most  effective  way  to  remove 
pigeons  and  sparrows.  Starlings  are  rural 
feeders  in  the  daytime  and  harder  to 
poison.  They  also  travel  and  roost  with 
blackbirds  and  it  is  illegal  to  kill  blackbirds, 
since  they  are  song  birds. 

Seed  seasoned  with  swift-acting  thallium 
sulfate,  strychnine  sulfate  or  strychnine 
alkaloid  are  most  commonly  used  in 
poisoning  campaigns.  Every  care  and  pre- 
caution must  be  exercised  in  handling  these 
materials,  including  the  wearing  of  gloves. 
Nor  should  poisoning  be  attempted  where 
people,  pets  or  other  animals  would  be  in 
danger. 

The  choice  of  bait  into  which  the  poison 
Continued  on  page  61 


Pigeons  captured  in  cages  baited  with  their  favorite  grain  can  be  removed  and  disposed  of  humanely. 
However,  any  banded  birds  are  trained  homing  or  racing  pigeons.  These  are  protected  by  law  and  must  be 
released,  rather  than  destroyed. 
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A distinctive  feature  of  the  restrooms  in  both  the 
Coronet  and  Baronet  Theatres,  New  York  City,  are 
individual  dressing  rooms,  each  with  its  own  wash 
basin  and  mirror.  All  fixtures  are  in  a soft  pink  and 
the  fluorescent  lighting  is  a soft  white.  Flooring  is 
imported  Italian  tile  in  gold  on  white  and  gold  on 
black. 


By  BRIAN  DAVIS* 

F or  many  owners  and  managers 
of  theatres,  restrooms  are  a problem.  They 
are  a problem  especially  for  owners  of  older 
buildings  who  are  attempting  to  “get  by” 
with  out-dated  and  poorly  maintained 
equipment. 

They  are  definitely  not  a problem  for 
owners  and  operators  of  theatres  with  rest- 
rooms that  have  been  brought  up  to  date. 

Americans  are  a plumbing-conscious  peo- 
ple. They  expect  modern  plumbing  wher- 
ever they  live,  work,  or  play.  This  is  a fact 
which  theatremen  must  take  into  con- 
sideration. 

The  double  feature  may  be  thrilling,  the 
seats  extremely  comfortable,  and  the  pop- 
corn delicious,  yet  the  comments  on  the 
evening’s  entertainment  made  by  the  pa- 
trons as  they  leave  the  theatre  may  be  any- 
thing but  complimentary. 

AN  INSULT  TO  PATRONS 

“This  theatre  has  the  most  unsanitary 
and  unattractive  restrooms  I have  ever 
seen,”  women  may  be  overheard  telling 
their  husbands.  “It’s  an  insult  to  the  pa- 
trons of  this  theatre  to  expect  them  to  use 
a room  like  that.” 

And  friend  husband  may  chime  in  with  a 
comment  that  might  run  something  like 
this  “I  can’t  say  that  the  men’s  room  was 
any  better.  The  equipment  is  pretty  dingy 
and  the  whole  room  could  stand  a good 
cleaning.” 

There  doesn’t  seem  to  be  any  middle 
ground  when  it  comes  to  theatre  wash- 
rooms. They  are  either  bright  and  attrac- 
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DO  YOUR  RESTROOMS  SPEAK 
WELL  FOR  YOUR  THEATRE? 

Cleanliness  Comes  First  But  Consider  New  Trends 
In  Fixture  Design,  Color,  Wall  and  Ceiling  Surfaces 


tive  or  dingy  and  old-fashioned.  In  either 
event,  they  are  a powerful  factor  in  creat- 
ing an  image  for  the  theatre,  favorable  or 
unfavorable. 

If  the  washrooms  in  your  theatre  are  not 
what  they  should  be,  then  modernization 
is  the  answer.  There  comes  a time  in  the 
life  of  every  building  when  a complete  re- 
placement of  all  existing  fixtures  is  advis- 
able for  the  prestige  and  usefulness  of  the 
building.  Not  merely  replacement  of  all 
existing  fixtures,  but  the  installation  of  ad- 
ditional fixtures  is  required  in  many 
theatres. 

Modernization  is  advisable  for  the  older 
theatres  not  only  as  a matter  of  prestige 
to  hold  customers,  but  also  from  a dollar 
and  cents  standpoint.  Time  is  wasted  in 
trying  to  keep  an  old  washroom  clean  and 
looking  respectable. 

Modernization  isn’t  nearly  the  big  job  it 
used  to  be.  Many  plumbing  contractors  are 
prepared  to  take  the  responsibility  for  the 
entire  job — tile  work,  decorating,  electrical 
work,  carpentry.  They  will  supervise  all  of 
this  work  in  addition  to  providing  the 
plumbing  fixtures  and  taking  care  of  their 
installations.  Some  plumbing  contractors 
will  also  take  care  of  the  financing  for  the 
entire  job,  splitting  the  cost  up  into 
monthly  payments  spread  over  a period  of 
years. 

One  of  the  advantages  of  having  the 
plumbing  contractor  do  the  entire  job  is 
that  this  places  him  in  a good  position  to 

‘Plumbing-Heating-Cooling  Information  Bureau. 


coordinate  the  work  of  the  other  craftsmen 
involved.  He  can  see  to  it  that  there  is  no 
time  wasted  by  the  journeyman  plumber 
waiting  for  the  carpenter  or  by  the  elec- 
trician waiting  for  the  tile  man  to  get  out 
of  the  way. 

It  should  be  pointed  out  that  many 
plumbing  contractors  nowadays  specialize 
in  modernization  and  their  workmen  are 
especially  trained  in  this  phase  of  the 
plumbing  business. 

Before  you  go  ahead  on  a modernization 
program,  it  would  be  a good  idea  to  take  a 
look  at  some  new  washroom  installations  in 
theatres,  clubs,  restaurants  or  shopping 
centers.  They  will,  of  course,  differ  in 
many  respects.  But  the  more  you  look,  the 
more  you  will  find  that  the  new  washrooms 
in  public  or  semi-public  buildings  have 
some  things  in  common. 

Among  these  are: 

Spacious  rooms — not  of  minimum  size. 

Adequate  ventilation. 

Water  closet  stalls  with  partitions  and 
doors  for  privacy. 

Walls  and  floors  are  easy  to  clean  and 
are  made  of  some  non-absorbent  material 
like  ceramic  tile  or  terrazzo. 

There  are  paper  towel  dispensers  and 
wastepaper  baskets  for  paper  towels. 

Mirrors  are  large  and  well  illuminated 
— they  are  not  exclusively  over  the  lava- 
tories so  the  users  of  the  mirrors  do  not 
prevent  others  from  using  the  lavatories. 

Liquid  soap  dispensers  or  powdered  soap 


A luxurious  ladies  lounge,  beautifully  decorated,  carpeted  and  upholstered,  adjoins  the  restroom,  largely 
finished  in  ceramic  tile,  off  the  main  floor  foyer  of  the  recently  opened  Fox  Theatre  in  Polos  Verdes,  Calif. 
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dispensers.  (Bar  soap  gets  messy  and 
sometimes  is  carried  away.) 

Women’s  washrooms  are  provided  with 
lounging  chairs  and  a well -illuminated 
vanity  or  dressing  table  either  as  a counter- 
top  lavatory  or  a separate  piece  of 
furniture. 

Ashtrays  or  sand  buckets  are  provided 
for  cigarets. 

Convenient  location.  People  do  not  like 
to  ask  where  washrooms  are  located.  It  is 
a good  idea  to  have  them  near  the  en- 
trance, clearly  marked,  so  they  can  be 
found  easily. 

What  about  the  plumbing  fixtures?  What 
are  some  of  the  new  things  available? 
What  are  the  distinctive  features  of  some 
of  the  newer  public  and  semi-public  wash- 
rooms? 

1.  Color.  There  is  a definite  trend  to- 
ward the  use  of  colored  fixtures.  The  wise 
use  of  color  in  the  fixtures  as  well  as  the 
wall  and  floor  materials  gives  the  owner  of 
a theatre  an  opportunity  to  create  wash- 
rooms that  are  distinctive  and  beautiful, 
and  which  will  build  a favorable  image. 

VANITY-TYPE  LAVATORIES 

2.  Countertop  lavatories.  Have  you  been 
out  in  the  suburbs  lately  to  see  some  of  the 
model  homes  erected  by  progressive  build- 
ers? If  you  have,  you  will  have  been  im- 
pressed by  the  almost  universal  use  of 
vanity  lavatories  in  the  bathrooms  and 
powder  rooms  of  these  display  houses.  The 
same  trend  is  noticeable  in  the  semi -public 
washrooms  in  theatres  and  restaurants. 

There  is  much  to  be  said  in  favor  of  the 
countertop  lavatory.  It  provides  a con- 
venient place  for  the  woman  to  put  her  bag 
and  find  the  things  she  wants  to  use.  By 
providing  a lavatory  with  a large  amount 
of  flat  space,  the  theatre  owner  is  doing 
something  that  will  please  his  women 
patrons. 

Countertop  lavatories  are  custom  made. 
All  of  the  leading  manufacturers  of  plumb- 
ing fixtures  offer  bowls  especially  designed 
for  sinking  in  counters  made  of  ceramic 
tile,  plastic  laminate,  or  marble. 

3.  Fixtures  off  the  floor.  Wall-hung  fix- 
tures, because  they  so  well  satisfy  two  ob- 
jectives— that  is,  convenience  of  users  and 
ease  of  maintenance — deserve  serious  con- 


Turnstiles (or  Women? 

British  ladies  are  demanding  equal 
rights  with  men  in  public  washrooms. 

Men  use  them  free  in  England,  but 
women  have  to  pay.  In  addition,  the 
“vicious”  turnstiles  through  which  they 
must  pass  often  give  them  a kick  to- 
boot,  the  women  complain. 

The  issue  came  to  a head  when  women 
members  of  Parliament  launched  a cru- 
sade against  the  “injustice  and  indig- 
nity” of  having  to  pay  for  the  use  of 
washrooms.  One  woman  member  of 
Parliament  cited  a notice  in  a women’s 
restroom  in  Derbyshire:  “If  unable  to 
operate,  please  contact  the  butcher  at 
adjoining  premises.” 

Women  all  over  Britain  have  become 
thoroughly  aroused  over  the  problem, 
and  two  bills  were  recently  introduced 
in  Parliament  that  would  prohibit  all 
turnstiles  in  public  restrooms. 


This  charming  powder  room  in  the  Savoy  Hilton  Hotel, 
New  York  City,  offers  theatremen  some  interesting 
ideas.  Hooks  on  the  wall  for  hats  and  coats  are 
wall  decorations,  too.  Sofa  (reflected  in  mirror)  and 
tub  chairs  provide  luxury  seating. 

— Photo,  courtesy  Institutions. 

sideration.  Studies  have  shown  that  the 
cleaning  cost  for  rooms  with  wall-hung  fix- 
tures is  from  25  to  30  per  cent  less  than  for 
rooms  with  floor-type  units. 

WALL-HUNG  EQUIPMENT  BEST 

Here’s  why:  Wall-hung  equipment  pro- 
vides an  unobstructed  washroom  floor.  It 
permits  rapid  hosing  down  and  mopping. 
It  eliminates  sharp  corners  and  cracks 
that  can  harbor  germs  and  make  cleaning 
difficult.  A fixture-bare  floor  not  only  re- 
duces maintenance  costs  sharply,  it  also 
gives  restrooms  a hygienic  appearance  that 
patrons  find  appealing. 

4.  Water  Closets.  Theatre  owners  have 
found  that  it  does  not  pay  to  buy  the 
cheaper  type  of  water  closet.  Frequent 
stoppages  and  the  nuisance  of  an  “out  of 
order”  sign  are  the  result  of  attempts  to 
economize  on  this  fixture. 

The  better  toilets  have  a larger  water 
seal  and  a larger  trapway.  The  theatre 
owner  who  pays  a little  more  to  get  the 
best  will  have  little  or  no  trouble  with 
stoppages.  Furthermore,  the  better  toilets 
have  a quieter  and  more  positive  flushing 
action. 

All  public  washroom  toilets  should  have 
an  elongated  bowl.  The  extra  water  area 
makes  it  easier  to  keep  such  fixtures  in 
clean  and  sanitary  condition.  As  a matter 
of  fact,  in  many  states  the  elongated  bowl 
is  required  by  the  plumbing  code. 

Flushing  valves  should  be  placed  high 
on  the  wall  at  a point  in  accordance  with 
code  requirements.  These  vary  from  a 
minimum  of  9 inches  to  11  *4  inches  above 
the  rim  of  the  toilet  bowl.  Installed  in  this 
position,  the  valve  is  not  so  likely  to  be 
kicked. 

All  flush  valves  should  be  equipped  with 
vacuum  breakers  to  prevent  possible  back 
siphonage  of  wastes  from  toilet  bowls  and 
urinals  into  the  fresh  water  supply. 

5.  Urinals.  Urinals  in  men’s  washrooms 
may  be  wall-hung  or  floor-mounted. 

The  floor-mounted  fixtures  have  drains 
that  can  be  used  to  carry  away  the  runoff 


water  when  the  floors  are  hosed  down  and 
scrubbed  in  the  daily  cleaning  routine. 

Wall-hung  urinals,  on  the  other  hand, 
leave  the  floor  space  underneath  entirely 
free  and  unobstructed.  This  makes  mop- 
ping and  scrubbing  much  easier. 

For  sanitation  and  ease  of  maintenance, 
the  plumbing  industry  recommends  the 
siphon  jet  and  blow-out  urinal.  These  fix- 
tures are  constructed  like  a water  closet 
with  a visible  water  surface.  They  look 
clean  and  are  clean.  There  is  no  unseen 
soiling  area  that  requires  cleaning. 

There  is  another  advantage  of  the  siphon 
jet  and  blow-out  urinal.  These  urinals  are 
so  constructed  that  if  anyone  throws  any- 
thing in  them  small  enough  to  go  through 
the  opening  at  the  bottom,  it  will  flush  out. 

Continued  on  following  page 


PO.WERFUL  PLUNGER  CLEARS 


CLOCCED  TOILETS 

in  a jiffy! 


Clear  Messy,  Stuffed  Toilets 
Cut  Maintenance  Costs  with 

TOILAFLEX® 

Toilet  [alu^le]  plunger 

Ordinary  plungers  just  don’t  seat  properly. 
They  permit  compressed  air  and  water  to 
splash  back.  Thus  you  not  only  have  a 
mess,  but  you  lose  the  very  pressure  you 
need  to  clear  the  obstruction. 

With  “Toilaflex”,  expressly  designed  for 
toilets,  no  air  or  water  can  escape.  The 
full  pressure  plows  through  the  clogging 
mass  and  swishes  it  down.  Can’t  miss! 

• Double-size  cup,  double-pressure 

• Tapered  tail  gives  air-tight  fit 

• Designed  to  flex  at  any  angle 

• Centers  itself,  can't  skid  around 

Get  a "TOILAFLEX"  for  your  home  too. 
Positive  insurance  against  stuffed  toilet. 

$^65 

Higher  in  Canada 

AT  YOUR  HARDWARE  SUPPLIER 
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New  FROM  SPATZ 

High-Light  Texture- White 


THE  PERFECT  COATING 


TO  BRIGHTEN  YOUR  SCREEN 

Produces  a light  gain  higher  than  ever  before. 
NEW  ingredients  and  a NEW  approach  make 
this  the  best  screen  paint  available.  Lenticular 
effect  of  paint  gives  your  audience  a clearer, 
brighter  picture.  Reduces  distortion  from  rain. 
HIGH  LIGHT  TEXTURE-WHITE  is  easily  applied 
with  a roller.  One  coat  is  usually  sufficient. 

Available  Through  Your  Theatre  Supply  Dealer 


MISCO  HAS  THE  NEW 

MISCO  MARVEL 


IN  CAR  SPEAKER 


• Speaker  Reconing 
Service 

• Replacement  Cone 
Units 

• Volume  Controls  and 
Knobs 

• Straight,  Coiled,  and 
Theft  Proof  Cords 

• Spade  Lugs  and 
Connectors 

• Speaker  Transformers 

• Tools  and  Supplies 

MINNEAPOLIS  SPEAKER  CO. 

3806  Grand  Ave.  So. 
Minneapolis  9,  Minn. 


DO  YOUR  RESTROOMS  SPEAK  WELL? 


Continued  from  preceding  page 

Many  women  are  reluctant  to  come  in 
physical  contact  with  water  closets  in  pub- 
lic restrooms.  Often  the  result  is  the  misuse 
of  toilet  facilities.  To  solve  this  problem,  a 
urinal  has  been  designed  for  the  use  of 
women.  It  is  a straddle  type  of  fixture, 
deliberately  shaped  to  prevent  misuse. 

The  women’s  urinal  is  enclosed  like  a 
water  closet  in  a stall  of  its  own.  It  has 
been  found  that  women’s  urinals  speed  up 
the  use  of  restrooms  considerably.  The 
fixture  discourages  unnecessary  lingering. 
Thus  waiting  lines  are  avoided  and  rest- 
room traffic  moves  faster. 

Some  of  the  finest  engineering  in  the 
world  has  gone  into  the  design  and  manu- 
facture of  plumbing  brass  goods.  Ameri- 
can-made faucets  and  valves  are  unequal- 
ed in  precision  and  engineering,  in  dura- 
bility, and  in  beauty  of  styling.  Then  why 
use  any  other? 

This  is  a question  which  confronts  the- 
atre owners  who  may  be  offered  foreign- 
made  brass  goods  at  a saving  of  a few  pen- 
nies. Not  only  are  American-made  fittings 
superior  in  styling  and  engineering,  but 
they  offer  the  great  advantage  of  avail- 
ability of  repairs  and  replacements. 

The  theatre  owner  who  makes  the  mis- 
take of  buying  imported  faucets  and  valves 
will  very  likely  find  himself  with  an  orphan 
on  his  hand  when  he  is  looking  for  re- 
placements and  repairs. 

REPAIR  PARTS  SIMPLIFIED 

A recent  development  in  fixture  trim 
that  greatly  simplifies  the  stocking  of  re- 
pair parts  is  the  interchangeable  cartridge. 
This  means  that  the  inside  or  working 
parts  of  the  faucet  or  valve  are  inter- 
changeable with  other  brass  products  of  the 
same  manufacturer.  This  is  an  advantage 
to  everyone  concerned  because  the  stock- 
ing of  a few  repair  parts  will  permit  re- 
pairs of  the  various  faucets  and  valves. 

In  public  or  semi-public  buildings  there 
is  no  reason  to  install  a pop-up  waste  or 
stopper  on  the  lavatories  inasmuch  as 
these  fixtures  are  not  normally  used  by  the 
public  as  receptacles  for  water.  Instead  of 
separate  hot  and  cold  water  faucets,  the 
preference  is  for  faucets  with  a common 
spout  because  of  the  ease  with  which  water 
can  be  tempered  according  to  the  user’s 
preference. 

The  drinking  fountain  must  be  so  de- 
signed and  installed  that  there  is  no  possi- 
bility for  back-siphonage,  that  is,  the  suck- 
ing back  into  the  water  supply  piping  of 
dirty  or  contaminated  water.  This  hazard 


IF  YOU  ARE  NOT  USING  THE 
"LITTLE  MISER"  CARBON  SAVER 
YOU  ARE  LOSING  SEVERAL 
HUNDRED  DOLLARS  EACH  YEAR 


Just  twist  the  stud  in  and  out 
No  grinding — No  dirt 

4 sizes,  9-10-llmm,  $3.00  ea.  13.6mm,  $4.50  ea. 


In  stock  at  most  theatre  supply  houses.  If  not  in  stock 


NEW 


AN  ILLUMINATED  SCREW  DRIVER 


for  working  on  speaker  post  after  dark  . . . Com- 
plete with  4 driver  bits;  two  sizes  flat  head  and 
Phillips  head  and  two  No.  135  batteries,  $3.35  each. 


LOU  WALTERS 

Sales  and  Service  Co. 

4207  Lawnview  Ave.,  Dallas  27,  Texas 
Phone  EV  8-1550 

Post  paid  when  check  is  sent  with  order, 
at  your  local  supply  house — you  may  order  direct. 


points  to  the  importance  of  having  all 
plumbing  done  under  the  supervision  of  an 
experienced  plumbing  contractor. 

Drinking  fountains  should  be  installed 
with  water  pressure  regulators  and  guards 
to  minimize  the  squirting  of  water. 

Several  manufacturers  make  a combina- 
tion faucet  and  drinking  fountain  fitting. 

The  object  of  the  theatre  owner  should 
be  to  provide  facilities  that  are  adequate, 
handsome,  and  clean  enough  to  earn  the 
respect  of  the  user — respect  that  can  help 
eliminate  unnecessary  mess  and,  at  the 
same  time,  build  good  public  relations. 

What  are  the  steps  that  can  be  taken  to 
efficiently  and  economically  achieve  this 
desired  environment? 

ATTRACTIVE  AND  FUNCTIONAL 

Basically  they  fall  into  two  categories — 
design  and  maintenance.  The  prime  func- 
tion of  the  washroom  is  to  provide  a neces- 
sary service.  This  service  can  be  designed 
to  be  attractive  as  well  as  functional.  Traf- 
fic flow,  ventilation,  number  of  fixtures, 
color,  surface  materials,  accessories  are  all 
important  considerations  of  the  design 
aspect. 

In  addition  to  providing  users  with  pleas- 
ing facilities,  an  equally  important  func- 
tion of  washroom  design  is  employing 
equipment  and  materials  that  will  aid  the- 
atre maintenance  people  in  minimizing  up- 
keep. The  usual  surfaces  in  public  wash- 
rooms are  tile,  terrazzo,  marble,  metal, 
glass,  porcelain  and  plastic  laminate. 

Floors  can  enhance  room  appearance  and 
promote  a cheerful  atmosphere.  Nonporus 
materials  are  best  for  washrooms  because 
they  keep  maintenance  to  a minimum. 
Floor  materials  in  this  category  would  be 
concrete,  terrazzo,  and  ceramic  tile. 

Where  floors  are  pitted  or  porous,  re- 
surfacing with  any  number  of  materials 
can  correct  this  condition.  The  applica- 
tion of  floor  seals  will  make  many  sur- 
faces nonporous  and  permit  quick  hosing 
down  and  mopping.  Hosing  is  restricted,  of 
course,  to  those  rooms  having  floor  drains. 
Rooms  without  this  essential  facility 
should  be  furnished  with  drains  at  the 
earliest  opportunity. 

Wall  surfaces  should  be  impervious  to 
moisture.  Nonporous  surfaces  are  the 
easiest  to  keep  clean  and  eliminate  a con- 
siderable area  which  might  absorb  odors 
and  dirt. 


DURABLE  MATERIALS  USED 

Walls  behind  washbasins  should  be  pro- 
tected with  splashboards  if  the  wall  surface 
cannot  withstand  frequent  scrubbing. 
Sometimes  the  entire  washroom  is  dadoed 
or  wainscoted  to  a height  of  80  inches  from 
the  floor.  Many  durable  materials  such  as 
marble,  tile,  or  construction  glass  are 
available  for  this  purpose  in  a wide  range 
of  colors  which  will  harmonize  with  any 
functional  color  scheme. 

Good  lighting  improves  the  appearance 
of  washrooms  while  reducing  the  time 
necessary  for  their  maintenance.  Dirt  and 
stains  spotlighted  by  bright  light  may  be 
quickly  removed.  The  saving  in  mainte- 
nance time  alone  soon  pays  the  cost  of  in- 
stalling good  lighting. 

Lighting  fixtures  should  be  located  over 
the  lavatories.  Where  rooms  have  high  ceil- 
ings, the  use  of  a false  ceiling  of  a good 
light-reflecting  material  is  desirable.  When 
new  washroom  construction  is  planned, 
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lighting  should  be  recessed  in  the  ceiling 
for  better  reflection  and  for  ease  of  clean- 
ing and  maintenance  of  the  ceilings. 

The  functional  use  of  color  in  wash- 
rooms is  an  inexpensive  method  of  improv- 
ing appearance.  Dark,  drab  walls  and  ceil- 
ings contribute  to  the  same  unattractive 
atmosphere  found  in  rooms  with  poor 
lighting.  Ceiling  finishes  should  be  a light 
color  (preferably  white)  which  will  act  as 
a reflective  base  and  add  to  the  overall 
effectiveness  of  good  lighting. 

Finishes  may  be  obtained  which  will  re- 
flect from  60  to  80  per  cent  illumination 
from  the  ceiling.  Wall  finishes  reflecting 
from  20  to  30  per  cent  illumination  provide 
better  lighting  and  add  to  the  attractive- 
ness of  the  washrooms.  Similarly  and  for 
the  same  reason,  floor  finishes  should  have 
reflectance  of  between  20  and  30  per  cent. 

Washroom  appearance  is  further  en- 
hanced by  colors  that  suggest  spaciousness 
and  offer  a pleasing  change  from  other 
areas.  Cool  colors,  such  as  greens  and 
blues,  appeal  to  men  and  may  be  used  to 
make  rooms  appear  larger  and  more  re- 
laxing. Warm  colors,  such  as  peach,  pink, 
and  salmon  are  often  preferred  by  women. 

In  planning  the  washrooms  for  a new 
theatre  or  in  making  plans  for  the  modern- 
ization of  an  existing  property,  the  choice 
of  the  plumbing  contractor  is  one  of  the 
most  important  decisions  which  the  owner 
must  make. 

It  is  advisable  for  the  theatre  owner  to 
get  the  advice  of  a good  plumbing  con- 
tractor before  the  plans  for  the  moderniza- 
tion project  reach  the  blueprint  stage.  The 
advice  of  the  plumbing  contractor  on  the 
choice  of  the  fixtures,  their  arrangement, 
and  the  selection  of  piping  materials  will 
be  most  valuable. 


ODEON  ALL-ELECTRIC  DRIVE-IN 


Continued  from  page  51 

cessions  and  projection  building,  a screen 
which  is  105x45  feet  and  a playground  in 
front  of  the  screen  tower.  It  has  perimeter 
downlighting  and  speaker  post  downlights, 
and  is  landscaped  and  fenced  with  steel. 

With  its  own  electric  sub-station,  50  per 
cent  of  the  concessions  building  lighting  is 
controlled  from  the  projection  room,  as  well 
as  theatre  ramp  floodlighting  for  subdued 
lighting  during  screenings. 

Manager  of  the  Queensway  is  E.  Burrows. 


STOP 

Speaker  and 
Heater  Theft* 

Eliminate  costly  loss  of 
stolen  speakers  and  heat- 
ers with  Speaker  Security  Installation. 
Easy  to  install!  Inexpensive!  Less  than 
75g  per  speaker  unit! 

Now  in  use  by  leading  Drive-In  Chains 
and  Exhibitors  in  U.  S.  and  Canada. 

For  full  details  write: 


SPEAKER  SECURITY  COMPANY 

1650  Willow  Avenue,  Hoboken,  N.J. 


The  Odeon  Drive-In  Theatre  in  Winni- 
peg opened  September  19.  It  is  a 1,000-car 
theatre  on  a 24-acre  site,  and  was  built  at 
a cost  of  $500,000.  It  is  owned  by  Odeon- 
Morton  Theatres  and  is  managed  by  J. 
Fustey.  A complete  report  of  this  all-elec- 
tric drive-in  will  be  published  when  photos 
are  available. 


CREDITS: 

(Odeon  Bay  Ridges) 

Changeable  Copy  Equipment:  Bevelite 
Concessions  Equipment:  Concessions 
Equipment  Co.,  Ltd.;  Cretors  Popcorn, 
Ltd.;  Moffatts,  Ltd.;  Garland,  Ltd.; 
Frigidaire,  Ltd.;  Milner  Co.,  Ltd.; 
Toastmaster,  Ltd.;  Server  Sales,  Ltd.; 
Culligan  Water  Service,  Ltd.;  Roto- 
Grille,  Ltd. 

In-Car  Heaters:  Electromode 
In-Car  Speakers:  Eprad 
Lamps:  Ashcraft 

Lenses:  Bausch  & Lomb,  Isco  Super  Kiptar 
Playground  Equipment:  Madsen  Manufac- 
turing Co. 

Projectors:  Century 
Sound:  Ballantyne 


CREDITS: 

( Queensway  Drive-In) 
Changeable  Copy  Equipment:  Bevelite 
Concessions  Equipment:  Concession 
Equipment  Co.,  Ltd.;  Cretors  Popcorn, 
Ltd.;  Moffatts,  Ltd.;  Garland,  Ltd.; 
Frigidaire,  Ltd.;  Milner  Co.,  Ltd.;  Cul- 
ligan Water  Service,  Ltd.;  Toastmaster, 
Ltd.;  Server  Sales,  Ltd.;  Roto-Grille, 
Ltd. 

In-Car  Speakers  and  Sound:  Ballantyne 
Lamps:  Ashcraft 
Lenses:  Bausch  & Lomb 
Playground  Equipment:  Madsen  Manufac- 
turing Co. 

Projectors:  Century 

Screen  Tower:  Robertson-Irwin 


THERMOLATOR  • THERMOLATOR 


PACK  'EM  IN 
ALL  WINTER... 
with  SAFE  heaters! 

no  flames  — 
no  fumes  — 
completely 
U-L  approved! 

LET  RELIABLE  FORCED-AIR 

THERMOLATOR 

INKAR  HEATERS 

GIVE  you  extra  profit  months 
— wiring  can  be  leased  — 

THERMOLATOR  CORPORATION  Dept!  B-1063 
1628  Victory  Blvd.,  Glendale  1,  Calif. 

Rush  heater  details  without  obligation  to: 

Name 

Company  

Address ; 

City  

Zone State 


THERMOLATOR  • THERMOLATOR 


PIGEON  PEST  CONTROL 


Continued  from  page  53 

is  mixed,  should  be  left  up  to  the  birds. 
Wheat,  oats,  corn,  barley,  rice  and  com- 
mercial seed  mixtures  can  be  put  out  to  de- 
termine which  is  most  attractive.  Once  the 
grain  is  chosen,  “pre-baiting,”  or  placing 
unpoisoned  baits  around  for  a few  days  will 
encourage  feeders.  Thereafter,  the  poison 
can  be  added. 

It  is  said  that  our  “balance  in  nature” 
needs  man’s  help  to  stay  balanced  in  man’s 
favor.  Where  the  bird  population  is  large 
enough  to  threaten  a human  epidemic, 
man’s  humanity  to  birds  has  to  be  sacri- 
ficed for  man’s  humanity  to  man.  Public 
health  officers  estimate  that  30  million 
lung  infections  have  been  caused  by  pi- 
geons, sparrows  and  starlings.  The  recent 
sleeping  sickness  in  Florida  has  been 
blamed  partly  on  the  parasites  picked  up 
by  insects  from  pigeon  residue.  For  protec- 
tion against  such  germ-laden  dust,  a face 
mask  should  be  worn  when  cleaning  bird 
excrement  from  premises  or  when  coming 
in  close  contact  with  the  birds. 


POSTER  CASES  OUT  DOORTHEA  TRES 

MARQUEES  and  SIGNS 

FOR  INDOOR  & OUTDOOR  THEATRES 

PREFABRICATED  PORCELAIN 

ENAMELED  FRONTS 

PREFABRICATED  BOX-OFFICES 

For  Indoor  & Outdoor  Theatres 

CHANGEABLE  MARQUEE 

I ETTEDC  PLASTIC  OR 
LEIIEIxJ  ALUMINUM 

• For  new  theatres  send  blueprints. 

• If  you  desire  modernization  of  existing 
theatre  send  photo. 

• Will  furnish  colored  sketches,  specifications 
and  price  at  no  obligation  on  your  part. 

• Cash  or  time  payment  plan. 

• Please  see  your  theatre  supply  dealer  or 
write  direct  to: 

POBLOCKI  AND  SONS  COMPANY 

SINCE  1920 

3238  West  Pierce  St.,  Milwaukee  15,  Wis. 


[jpflkG  UARANTEED 

“ SPEAKER 

RECONING  and  REPAIRS 


FREE!  Send  us  two  3 or  4 in.  speakers.  We  will 
recone  them  FREE.  Once  you  try  us,  we  feel, 
you  will  always  send  us  your  speakers. 

SERVICE  AND  PARTS  GUARANTEED 

Each  Speaker  Reconed  with  ALL  NEW 
Waterproof  Cloth  Cone 

All  Speakers  Rebuilt  with  Aluminum-based 

Voice  Coil 

Notion-wide,  Fast,  Efficient  Service 
Send  your  speakers  . . . send  for  full  facts  now 


NATIONAL  SPEAKER  RECONING  CO. 

1511  - 17th  St.  — Denver,  2,  Colo. 


BOXOFFICE  ::  October  21,  1963 
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Clever  Method  of 

By  PAUL  RICKETTS* 

w e want  to  give  a little  account 
of  a seat-spacing  project,  just  completed, 
for  the  benefit  of  any  considering  such  a 
move.  In  our  theatre  we  spaced  238  seats 
from  31  inches  to  41  inches  back-to-back 
and  were  able  to  do  it  with  drilling  a mini- 
mum of  holes  in  the  concrete  floor. 

Here  is  the  way  it  worked:  Starting  at 


I 

X 

2 

s 

ABILITY 


STEEL-ABILITY  — In  screen  towers 
that  are  built  to  stay  put. 

STEEL-ABILITY — In  the  industry’s 
most  beautiful  entrance  and  exit 
canopies. 

STEEL-ABILITY  —In  decorator- 
designed  box  offices. 

STEEL-ABILITY— In  “Lite-Tite”  all 
steel  “durability”  fencing  and 
wing  walls. 

STEEL-ABILITY— For  strength  and 
low  maintenance. 

'OR  MORI  INFORMATION  AND  PRICES  WRITE 


industries,  inc. 

MJJSO  GHENT  MILLS  ROAD  — AKRON  1 J,  OHIO 
Area  Code  216  MO  6-7211 


Respacing  Seating 

the  back,  Row  No.  1 was  left  as  was,  Row 
No.  3 was  removed  and  taken  down  front. 
Row  No.  2 was  moved  forward  so  that  the 
former  front  row  of  bolts  was  now  the  back 
row — drilling  new  holes  for  the  front.  Row 
No.  4 was  moved  back  using  the  former 
rear  bolts  for  the  front  legs  and  drilling 
new  holes  for  the  rear.  Thus  we  were  able 
to  space  four  rows  of  seats  by  drilling  two 
rows  of  holes  plus  some  extras  at  the  end 
standards  where  the  holes  didn’t  match. 

With  Row  No.  5 we  started  over  again, 
the  whole  project  being  handled  in  units  of 
four  rows  as  explained  above.  We  removed 
82  seats  from  a 409-seat  house  and  now 
have  the  new  spacing  about  two-thirds  of 
the  way  down. 

We  were  fortunate  that  our  front  and 
rear  leg  bolts  were  in  a straight  line — this 
is  not  the  case  with  all  seats.  This  cut 
down  the  work  immensely.  If  you  have 
hesitated  because  of  the  work,  I suggest 
you  check  your  seats  to  see  if  they  will 
work  like  this.  We  have  a bank  of  four 
seats  between  the  outer  wall  and  the  aisle 
and  we  removed  the  rear  row  on  each  side, 
tiled  the  floor,  and  got  tubular  metal,  wall- 
mounted  racks  for  the  rear  wall.  This  pro- 
vides a place  for  coats,  hats,  and  packages, 
and  it  also  removes  that  corner  “necking 
seat”  which  is  sometimes  a problem. 

We  figure  that  our  “slaves”  put  in  about 
140  hours  of  work  and  this  includes  some 
floor  repair  and  some  gum  removal.  We 
used  about  $25  worth  of  lead-shielded  bolts 


*Mr.  Ricketts  is  owner  of  the  Ness  Theatre,  Ness  City, 
Kas.,  and  also  operates  a drive-in  and  other  theatres. 
This  article  first  appeared  in  Speed-O-Gram,  bulletin 
of  the  United  Theatre  Owners  of  the  Heart  of  America, 
of  which  he  is  president. 
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SAVE  ON 
ELECTRIC  CABLE 

Drive-In  Theatre  Cable 
Speaker  Cords 
Heater  Cable 
Stage  Cable 

and  other  types  in  stock 

UNIVERSAL  WIRE  & CABLE 

2937  N.  Paulina,  Chicago,  III.  60657 
EA.  7-4777 


J 


and  $8  to  $10  worth  of  cement  drills.  We 
believe  we  will  get  our  money’s  worth  in 
more  seating  comfort,  easier  entry  and  exit, 
customer  satisfaction,  and  better  teenage 
behavior  by  having  moved  the  seats  farther 
apart.  We  have  presented  this  in  some  de- 
tail hoping  it  might  answer  questions  for 
some  who  have  been  wondering  about  re- 
spacing their  seats. 

When  we  reopen  in  the  fall  we  will  give 
this  improvement  adequate  publicity  with 
newspaper  space  and  a screen  trailer  that 
will  likely  run  most  of  the  winter.  We  be- 
lieve we  have  something  to  sell  that  is 
worth  talking  about. 


WESTERN  ELECTRONICS  CO. 

Dept.  B 

3311  Houston  Ave.,  Houston  9,  Texas 


FINE  EQUIPMENT  DOES  NOT  HAVE  TO  BE  EXPENSIVE 

In  fact,  the  PERMANENT  QUALITIES  OF  PS  SPEAKERS  prove 
them  by  far  the  most  economical  speaker  you  can  buy. 

A NEW  EXPERIENCE  IN  SOUND,  TOO!  See  and  hear  why  the  finest 
drive-in  theatres  and  large  circuits  all  over  America  now  use  PS 
in-car  speakers. 

24  MODELS— 

STANDARD  OR  L-PAD  CONTROLS 
WRITE  FOR  BROCHURE  AND  PRICES 

PS  JUNCTION  BOX  Quality  Product!  ^ 

Assures  correct  hanging  for  most  speakers.  Makes  speaker  connec- 
tions easy.  Ends  large  cord  loops.  Weatherproofed  high  efficiency 
transformer,  heavy  duty  terminal  block,  plus  other  features  assure 
long,  trouble-free  life.  Wide  range  of  finishes.  IF  rite  for  full  infor- 
mation, prices  today. 

PROJECTED  SOUND,  INC.  PLAINFIELD,  INDIANA  (Indianapolis  TE  9-4111) 


Aluminum 
Die  Cast 

IMMEDIATE  DIRECT 
SHIPMENTS 
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RATES  GOODWILL  HIGH 


Continued  from  page  44 

ranged  for  a discount  on  pizza  supplies, 
Kingstons  Meat  & Provision  supplied 
enough  hot  dogs  for  125  sandwiches  free. 
Rocky  Mountain  Wholesale  has  always 
supplied  the  free  candy  suckers  and  give- 
aways. Meads  Bakery  charges  half  price 
for  all  the  buns  used,  and  Michaelson  is  very 
appreciative  of  all  the  fine  cooperation. 

From  1,500  to  2,000  persons  come  out 
during  the  day  of  the  annual  party  and 


Yucca  Drive- 

In  Menu 

Pizza  (8 -inch)  

70-80(2 

Fries  

200 

Hamburger  

350 

Hot  Dog  

250 

Buttercorn  

250 

Popcorn  

100 

Ice  Cream  Bars 

100 

Sundaes  (chocolate,  strawberry) 250 

Milkshakes  

300 

Chili  

100 

Chilidogs  

300 

Cold  drinks 

10,  20,  300 

Hot  chocolate  

150 

Coffee  

100 

Candy  bars  (about  eight  kinds)  100 

Life  Savers,  gum 

50 

many  of  them  stay  for  the  show.  There  is 
no  charge  to  get  in  until  5 p.m.  At  8 pan. 
a few  minutes  before  intermission  time, 


everything  goes  back  to  regular  prices  at 
the  boxoffice  and  concessions. 

Michaelson  says  he  usually  buys  three 
good  color  pictures  at  $20  or  $25  each  for 
the  night’s  program.  This  year,  the  tem- 
perature was  40°  and  windy,  yet  the  Yucca 
still  took  in  over  $400  in  the  concessions 
and  $170  at  the  boxoffice. 

“You  decide,”  says  Michaelson,  “was  it 
worth  it?” 

The  Yucca’s  concessions  consistently  run 
over  50  per  cent  of  the  boxoffice. 

Admission  is  75c  which  includes  three- 
cent  tax. 

It  would  be  impossible  to  crowd  all  the 
fun  in  one  event  after  the  other,  so 
Michaelson  has  several  high  school  boys  to 
help  control  events,  some  held  simul- 
taneously, and  to  generally  supervise.  This 
is  done  for  passes.  Michaelson  is  a high 
school  teacher  and  has  found  that  this 
position  is  an  advantage  in  operating  the 
theatre.  “The  kids  know  me,  and  problems 
are  at  a minimum.  I receive  very  good 
cooperation  from  school  children  and  am 
thankful  for  it,”  he  says. 

FRONTAGE  FENCED  WITH  REDWOOD 

The  Yucca,  which  is  owned  by  R.  E.  Wiles 
and  Brooks  Noah  of  Kansas  City,  Mo.,  is 
four  miles  out  of  town  and  has  a 550-foot 
frontage  fenced  with  six-foot  redwood. 
There  is  not  much  artificial  landscaping, 
most  is  natural.  The  sides  and  back  of  the 
six-acre  theatre  are  fenced  with  five-strand 
barbed  wire.  There  is  one  entrance  and  one 
exit  directly  on  a major  highway. 

Two  60-foot  poles  with  two  white  flood- 
lights on  each,  plus  a floodlight  with  blue 
lens  on  each,  light  the  theatre.  The  blue 
lights  are  on  during  the  show,  and  at  inter- 
mission the  other  four  floods,  plus  two  more 
on  the  screen,  are  turned  on  to  illumine  the 
whole  area. 


For  more  information  about  products 
described  in  this  issue  use  Readers'  Service 
Bureau  coupon  on  page  65. 


IT’S  HERE! 

all  NEW  electric 

"C I R C L E - R" 

IN-CAR  HEATER 

Pufs  the  Heat  Where  You  Want  It! 

FAN-CIRCULATED  ELECTRIC  HEAT  ON  A CIRCU- 
LAR PLANE-PLUS  RADIATED  HEAT  VERTICALLY! 

NOW!  For  the  First  Time  You  May  Have  Heat 
Distributed  to  ALL  Areas — Not  Just  Straight  Ahead! 


Patent  Pending 


• STURDY  DIE  CAST  ALUMINUM  • COMPACT 
• LIGHT  WEIGHT  • SITS  ON  ANY  FLAT  SURFACE 


• SAFE 


May  be  comfortably  used  on  the  transmission  hump  on  the  floor 
— top  of  the  dash — or  on  the  rear  deck. 

• EFFICIENT  • ALL  ELECTRICAL  PARTS  ENCLOSED 
• HEATING  ELEMENT  COMPLETELY  SEALED 

Sleet,  rain,  snow,  humidity  cannot  harm  or  affect  heater. 


SEE  US  in 
Booth  55 
TOA-NAC 
Tradeshow 
New  York 


• Straight  or  coiled  cord  • Permanent  or  plug-in  installation  • Engineered  survey  forms 
• Aluminum  baskets  for  hanging  at  posts  • Wide  range  of  voltages  and  wattages 


Try  this  NEW  heater — You'll  be  glad  you  did!  Call  your  theatre  supply  dealer  now.  Or  write: 


DRIVE-IN  THEATRE  MANUFACTURING  CO. 


P.O.  Box  247,  Edwardsville,  Kansas  Phone:  HAmilton  2-5400 


BOXOFFICE  ::  October  21,  1963 
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Standby  Power  Plant 
Prevents  Panic  When 
Public  Source  Fails 

The  vital  importance  of  having 
a standby  power  plant  as  part  of  a thea- 
tre’s regular  equipment  was  amply  demon- 
strated the  afternoon  hurricane  Donna 
struck  Long  Island. 

As  service  from  the  Long  Island  Lighting 
Co.  to  the  Amityville  Theatre  suddenly  quit, 
the  theatre  screen  went  dark.  So  did  the 
exit  signs,  as  well  as  aisle,  stairway,  rest- 
rooms and  booth  lights.  Darkness  gripped 
the  audience  and  staff  in  startling  be- 
wilderment—but  only  for  a few  seconds. 
Just  long  enough  for  projectionist  Harold 
Wild  to  flip  a switch  on  the  standby  Onan 
generator  plant  and  restore  every  emergency 
light  in  the  theatre.  Without  panic,  the 
audience  was  able  to  leave  the  theatre  safely. 
Power  from  the  public  source  was  not  re- 
stored at  the  theatre  for  seven  hours. 

INSTALLED  WHEN  THEATRE  WAS  BUILT 

The  Amityville  management  had  wisely 
provided  for  just  such  an  emergency  by  in- 
stalling the  standby  power  plant  so  it  was 
ready  for  service  from  the  first  day  the 
theatre  was  open  to  the  public  in  May  1960. 
Rated  at  3,500  watts  A.C.,  the  Amityville 
plant  is  Model  305CCK-LR,  and  provides 
sufficient  power  for  emergency  lights  in  the 


main  theatre,  lobby,  exit  signs,  boxoffice, 
projection  room  and  restrooms. 

The  Amityville  theatre  has  experienced  no 
more  outages  since  the  incident  occurring 
with  the  arrival  of  hurricane  Donna.  How- 
ever, one  important  lesson  was  learned — that 
is,  that  it’s  best  to  have  the  standby  power 
source  hooked  up  so  it  will  go  on  auto- 
matically in  case  the  public  power  source 
fails. 

Such  power  failure  can  result  from  such 
major  upheavals  of  nature  as  hurricanes, 
floods  and  severe  sleet  storms.  However, 
theatre  power  also  can  be  knocked  out  any 
time  by  an  auto  hitting  and  knocking  down 
a utility  pole  carrying  the  main  power  line 
to  the  theatre. 

Herman  Weigle,  who  was  manager  of  the 
Amityville  Theatre  at  the  time  of  the 
hurricane  Donna  emergency,  said:  “Power 
failure  creates  the  problem  of  evacuating 
people  from  a darkened  theatre  without 
panic.  This  could  be  done  by  having  theatre 
personnel  assist  with  flashlights  but  it  is 
not  practical.  An  emergency  generator  is 
a must.” 


Fire-Resistant  Draperies  or 
Flameproofing  Essential 

To  avoid  tragedies  which  may  result  from 
fires,  many  theatres  today  are  using  screen 
curtains  and  draperies  of  Fiberglas  and  other 
such  fire-resistant  materials.  However, 
many  exhibitors  still  prefer  satin,  velvet, 
etc.,  which  are  subject  to  burning. 

They  may  be  made  quite  safe,  however, 


by  having  them  flameproofed  by  treatment 
with  products  which  are  made  expressly  for 
that  purpose.  Some  of  these  products  may 
be  used  satisfactorily  by  the  custodial  staff, 
but  it  is  recommended  that  the  flameproof- 
ing be  done  by  professionals.  Some  of  the 
flameproofing  companies  will  come  to  the 
theatre  and  do  the  job  right  on  the  premises. 

Manufacturers'  Credits 
For  Pictorial  Section 

As  noted  on  page  34,  credits  given  here 
pertain  only  to  the  principal  subject 
material  in  the  pictures,  and  if  such  in- 
formation has  been  made  available  to  the 
Modern  Theatre  Section. 

Page  20 

Pine  Hollow  Theatre,  Oyster  Bay,  N.Y. — 
Marquee  Letters:  Adler;  Display  Frames: 
Champion  Moulding  Co. 

Page  21 

Fox  California  Theatre,  San  Diego — 
Draperies:  Grosch  & Sons;  Screen: 

Walker-American;  Seats:  American;  Car- 
pet: Mohawk. 

Concord  Theatre,  Miami,  Fla. — Dra- 
peries: Joe  Hornstein,  Inc.;  Screen: 

Technikote;  Seats:  American;  Carpet: 

Magee. 

Page  23 

New  Mission  Theatre,  San  Francisco — 
Carpet:  Karagheusian. 

Page  24 

Coronet  Theatre,  New  York  City — Car- 
pet: Karagheusian;  Escalator:  Peelle. 

Continental  Theatre,  Forest  Hills,  N.Y. — 
Carpet:  Karagheusian. 

Cinema,  Rock  Hill,  S.C. — Carpet:  Alex- 
ander Smith. 

Page  25 

Smithtown  All-Weather  Drive-In  Thea- 
tre, Nesconset,  N.Y. — Patio  Seats:  Lloyd; 
Screen:  Technikote;  Playground  Equip- 
ment: Miracle,  Play  Sculptures. 


ASHCRAFT 

CORE-LIGHT 
SUPER  CINEX 
CINEX  SPECIAL 

PROJECTION  LAMPS 
AND  HIGH-REACTANCE 
MULTI-PHASE  RECTIFIERS 
* 

World’s  Standard 
of 

Projection  Excellence 


TUFCOLD 


FIRST  SURFACE 
DICHROIC  REFLECTORS 


The  modern , long-service  heat  reducing 
mirrors  with  the  harder  than  glass,  flake 
and  peel-proof  front  coating. 

Produce  more  light  on  the  screen  because  it  is  reflected 
from  the  front  surface  and  does  not  pass  through  the 
glass  twice,  as  with  second  surface  reflectors. 

Cut  film  gate  heat  50%.  Aperture  and  lens  never  get 
hot.  Make  constant  refocusing  unnecessary.  Stop  emul- 
sion deposit  on  film  track.  Prevent  unnecessary  wear  on 
projectors. 

cdncl  tliey.’ re 

GUARANTEED  2 YEARS 

— twice  ciS  long,  against 

coating  deterioration! 

The  lowest  cost  way  to  brighter  pictures  is  to 
replace  those  old  reflectors  with  TUFCOLDS.  Im- 
mediately available  in  the  type  and  size  you  need. 


11 
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The  MODERN  THEATRE  SECTION 


CONDENSED  INDEX  OF  PRODUCTS 


Page 


Page 


Page 


ADMISSION  CONTROL  SYSTEM 


K-Hill  Signal  Co 41 

ATTRACTION  BOARDS  AND 
LETTERS 

Adler  Silhouette  Letter  Co 37 

Drive-In  Theatre  Mfg.  Co 41 

National  Devices  Co 56 

Poblocki  & Sons  61 

Wagner  Sign  Service,  Inc.  3rd  Cover 

BARBECUED  MEATS 

Castleberry’s  Food  Co 46 

Smithfield  Ham  & Products  Co.  ..  48 

BOXOFFICES 

Poblocki  & Sons  Co 61 

BOXOFFICE  ADMISSION  SIGNS 
Dura  Engraving  Co 45 

BUTTER  FOR  POPCORN 

Dairy  Service  Co 44 

CABLE,  ELECTRIC 

Universal  Wire  & Cable  62 

CABLE,  THEFT-PROOF  SPEAKER 
Speaker  Security  Co 61 

CANDY  AND  NUTS 

Hershey  Chocolate  Corp 47 

Planters  Peanuts, 

Standard  Brands  17 

CARBON  SAVERS 

Cali  Products  Co 30 

Philips  Electro  Extensions  37 

Lou  Walters  Sales  and  Service  ....  60 


FRAMES,  SCREEN 

Selby  Industries,  Inc 62 

FRONTS,  PORCELAIN  ENAMEL 
Poblocki  & Sons  Co 61 

GLASS  AND  CHROME  CLEANER 
Kinner  Products  Co 56 

HEATERS,  IN-CAR 

Drive-In  Theatre  Mfg.  Co 63 

Eprad,  Inc 55 

Thermolator  Corp 61 


HOT  DOGS,  KOSHER 

Lazar’s  Kosher  Sausage  Factory  ..  49 


HOT  DOG  EQUIPMENT 

Hollywood  Servemaster  Co 44 

Star  Manufacturing  Co 47 

ICE  CREAM  MERCHANDISERS 
Bally  Case  & Cooler  Co 46 

JUNCTION  BOXES 
Projected  Sound,  Inc 62 

MARQUEES  AND  SIGNS 

Poblocki  & Sons  Co 61 

MATCHED  BOXOFFICE  ITEMS 
Drive-In  Theatre  Mfg.  Co 41 


Clip  and  Mail  This  Postage-Free  Coupon  Today 


FOR  MORE  INFORMATION 


This  form  is  designed  to  help  you  get  more  information  on  products  and  services 
advertised  in  this  Modern  Theatre  Buyers'  Directory  and  Reference  Section.  Check: 
The  advertisements  or  the  items  on  which  you  want  more  information.  Then:  Fill 
in  your  name,  address,  etc.,  in  the  space  provided  on  the  reverse  side,  fold  as 
indicated,  staple  or  tape  closed,  and  mail.  No  postage  stamp  needed. 

ALPHABETICAL  INDEX  OF  ADVERTISERS,  Issue  of  October  21,  1963 


COLLARS  AND  FRONTS 

Gibson  Lee,  Inc 56 

CONCESSIONS  EQUIPMENT 
& SUPPLIES 

Gold  Medal  Products  49 

Manley,  Inc 49 

Theatre  Candy  Co.,  Inc 53 

COFFEE  DISPENSERS 
Steel  Products  Co 48 

COUNTER  COOKING  UNITS 
Star  Manufacturing  Co 47 

CUPS  FOR  BUTTERCORN 
Supurdisplay,  Inc., 

Server  Sales,  Inc 45 

DRINKS,  SOFT 

Canada  Dry  Corp 31 

Coca-Cola  Co 15 

Dr  Pepper  Co 11 

Pepsi-Cola  Co 3 

DRINK  DISPENSER 

Superior  Refrigerator  Mfg.  Co 46 

DRIVE-IN  THEATRE  EQUIPMENT 

Drive-In  Theatre  Mfg.  Co 41,  63 

Eprad  55 

Western  Electronics  Co 62 

FILM  CEMENT 

Fisher  Mfg.  Co 30 

FLAME  PROOFING,  DRAPERIES 
Neva-Burn  Products  Corp 56 

FOIL  BAGS  FOR  SANDWICHES 
Rex  Packaging  48 


BOXOFFICE  ::  October  21,  1963 


Page 


□ Adler  Silhouette  Letter  Co 37 

□ American  Playground  Device  Co 53 

□ Ashcraft  Manufacturing  Co.,  C.  S 64 

□ Ballantyne  Insts.  & Elects.  Co 32,  33 

□ Bally  Case  & Cooler,  Inc 46 

□ Bert  Mfg.  Co.,  Samuel  47 

□ Berny  Novelty  Co 40 

□ Cali  Products  Co 30 

□ Castleberry's  Food  Co 46 

□ Canada  Dry  Corp 31 

□ Cine  Electronics  Systems,  Inc 39 

□ Coca-Cola  Co 15 

□ Cretors  Corp 5 

□ Dairy  Service  Co.,  Inc 44 

□ Deibler  Trackless  Trains  41 

□ Dri-Vue  Mfg.  Co 53 

□ Drive-In  Theatre  Mfg.  Co 41,  63 

□ Dr  Pepper  Co 1 1 

□ Dura  Engraving  Corp 45 

□ S.  T.  Echols,  Inc 48 

□ Eprad,  Inc 55 

□ Fisher  Mfg.  Co 30 

□ Flowers  of  Hawaii  53 

□ General  Register  Corp 37 

□ Gibson  Lee,  Inc 56 

□ Goldberg  Bros 38 

□ Gold  Medal  Products  Co 49 

□ Griggs  Equipment  Co 34 

□ Harris  Co.,  Delmer  F 41 

□ Hershey  Chocolate  Corp 47 

□ Heyer-Shultz,  Inc 12 

□ Heywood-Wakefield  Co 39 

□ Hollywood  Servemaster  Co.,  The  44 

□ Hurley  Screen  Co.,  Inc 38 

□ Hurty-Peck  & Co 44 

□ Indiana  Cash  Drawer  Co 56 

□ Irwin  Seating  Co 36 

□ K-Hill  Signal  Co 41 

□ Kinner  Products  Co 56 

□ Kneisley  Electric  Co 29 

□ La  Vezzi  Machine  Works  29 


Page 


□ Lazar's  Kosher  Sausage  Factory  49 

□ Lomma  Enterprises  38 

□ Manley,  Inc 49 

□ Massey  Seating  Co 40 

□ Minneapolis  Speaker  Co 60 

□ Miracle  Equipment  Co 63 

□ National  Devices  Co 56 

□ National  Speaker  Reconing  Co 61 

□ National  Studios  30 

□ National  Theatre  Supply  Co 14 

□ Neva-Burn  Products  Corp 56 

□ North  American  Philips  Co 2 

□ Pepsi-Cola  Co 3 

□ Phillips  Electro  Extensions  37 

O Planters  Peanuts,  Standard  Brands  17 

□ Poblocki  & Sons  Co 61 

□ Projected  Sound,  Inc 62 

□ Rex  Packaging  48 

□ Romar-Vide  Co 38 

□ Selby  Industries,  Inc 62 

□ Smithfield  Ham  & Products  Co.,  Inc 48 

□ Spatz  Paint  Industries,  Inc 60 

□ Speaker  Security  Co 61 

□ Speed-Scoop  48 

□ Star  Manufacturing  Co 47 

□ Steel  Products  Co 48 

□ Strong  Electric  Corp 64,  Back  Cover 

□ Supurdisplay,  Inc. — Server  Sales,  Inc 45 

O Superior  Refrigerator  Mfg.  Co.,  Inc 46 

□ Sweden  Freezer  Mfg.  Co 48 

□ Theatre  Candy  Co.,  Inc 53 

□ Thermolator  Corp 61 

□ Toilaflex — Stevens-Burt  59 

□ Universal  Wire  & Cable  Co 62 

□ Wagner  Sign  Service,  Inc 3rd  Cover 

□ Walker-American  Corp 35 

□ Walters  Sales  & Service  Co.,  Lou  60 

□ Western  Electronics  Co 62 

□ Wolk,  Inc.,  Edw.  H 36 

□ Xetron  Div.,  Carbons,  Inc 36 


Page 


Page 


Page 


MINIATURE  GOLF  COURSE 
Lomma  Enterprises  38 

NAME  PLATES.  CAST  ALUMINUM 
Drive-In  Theatre  Mfg.  Co 41 

OUTDOOR  DISPLAY  FRAMES 
Romar-Vide  Co 38 

PAINT  FOR  DRIVE-IN  SCREENS 
Spatz  Industries,  Inc 60 

PLAYGROUND  EQUIPMENT 
American  Playground 

Devices  Co 53 

Deibler  Trackless  Trains 41 

Delmer  F.  Harris  Co 41 

Miracle  Equipment  Co 63 


POPCORN  EQUIPMENT 

Cretors  & Co 5 

Hollywood  Servemaster  Co 44 

Speed-Scoop  48 

Star  Manufacturing  Co 47 

POSTER  CASES 

Poblocki  & Sons  Co 61 

PROJECTION  ARC  LAMPS 

C.  S.  Ashcraft  Mfg.  Co 64 

Strong  Electric  Corp Back  Cover 

PROJECTION  ARC  LAMPS 

AND  SUPPLIES,  XENON 

Cine-Electronics,  Inc 39 

Xetron  Div.,  Carbons,  Inc 36 

PROJECTOR  CARBONS 

Carbons,  Inc 36 


BOXOFFICE-MODERN  THEATRE: 

Send  me  more  information  about  the  products  and  articles  checked  on 
the  reverse  side  of  this  coupon. 

Name Position 

Theatre  or  Circuit 

Seating  or  Car  Capacity 

Street  Number 

City Zone State 


Fold  along  this  line  with  BOXOFFICE  address  out.  Staple  or  tape  closed. 

The  MODERN  THEATRE  INFORMATION  BUREAU 

825  Van  Brunt  Boulevard,  Kansas  City  24,  Mo. 


Gentlemen:  Please  have  suppliers  furnish  me  with  information  on: 


□ Acoustics 

□ Air  Conditioning 

□ Automatic  Vending 

□ Building  Material 

□ Carpets 

□ Concessions  Equipment 

□ Concessions  Foods 


□ Drink  Dispensers 

□ Drive-In  Equipment 

□ Lenses 

□ Lighting 

□ Playground  Equipment 

□ Projection  Lamps 

□ Projectors 


□ Screens,  Indoor 

□ Screen  Towers 

□ Seating 

□ Signs  and  Marquees 

□ Sound  Equipment 

□ Stage  Equipment 

□ Theatre  Fronts 


I am  also  interested  in  the  following  subjects,  companies  and  products. 


^ Fold  olong  this  line  with  BOXOFFICE  address  out.  Staple  or  tape  closed. 


BUSINESS  REPLY  ENVELOPE 

First  Class  Permit  No.  874  - Section  34.9  PL&R  - Kansas  City,  Mo. 


No 

Postage  Stamp 
Necessary 
LIf  Mailed  in  the  , 
.United  States . 


BOXOFFICE-MODERN  THEATRE 

825  Van  Brunt  Blvd. 

KANSAS  CITY  24,  MO. 


PROJECTOR  PARTS 

La  Vezzi  Machine  Works  29 

PROJECTORS 

Ballantyne  Insts.  & Elects 32,  33 

National  Theatre  Supply  14 

PROJECTORS,  70/35mm 
FOR  DRIVE-INS 

North  American  Philips  Co 2 

PROJECTOR  AND  ARC  LAMP 
REPLACEMENT  PARTS 
Edw.  H.  Wolk,  Inc 36 

PROMOTIONS 

Berny  Novelty  Co 40 

Flowers  of  Hawaii  53 

RAIN  VISORS 

Dri-Vision  Mfg.  Co 53 

REFLECTORS 

Heyer-Shultz,  Inc 12 

Strong  Electric  Corp 64 

RECTIFIERS 

Kneisley  Electric  Co 29 

REELS,  PROJECTOR 

Goldberg  Bros 38 

SCREENS,  THEATRE 

Hurley  Screen  Co.,  Inc 38 

Walker  American  Corp 35 

SEATING,  THEATRES 

Griggs  Equipment,  Inc 34 

Heywood-Wakefield  Co 39 

Irwin  Seating  Co 36 

Massey  Seating  Co 40 

SILICON  D.  C.  EXCITER  LAMP 
SUPPLY  AND  SIL-TUBES 
Kneisley  Electric  Co 29 

SLIDES 

National  Studios  30 

SNOW  CONES 

Samuel  Bert  Mfg.  Co 47 

S.  T.  Echols,  Inc 48 

SOFT  ICE  CREAM  MACHINES 

Sweden  Freezer  Mfg.  Co 48 

SPEAKERS,  IN-CAR 

Eprad,  Inc 55 

Minneapolis  Speaker  Co 60 

Projected  Sound,  Inc 62 

SPEAKER  RECONING  & REPAIR 

Minneapolis  Speaker  Co 60 

National  Speaker  Reconing  Co.  ..  61 
Western  Electronics  Co 62 

SYRUPS 

Hurty-Peck  & Co 44 

THEATRE  CHAIR  RENOVATION 

Massey  Seating  Co 40 

Neva-Burn  Products  Corp 56 

THEATRE  EQUIPMENT  & SUPPLIES 
Indiana  Cash  Drawer  Co 56 

TICKET  MACHINES 

General  Register  Corp 37 

TOILET  PLUNGERS 
Toilaflex,  Stevens  Burt  59 

SCREEN  TOWERS 

Selby  Industries,  Inc 62 


SCREWDRIVERS,  ILLUMINATED 
Lou  Walters  Sales  & Service  Co.  ..  60 

The  MODERN  THEATRE  SECTION 


• THIS  SIDE  OUT 


THE 


Directory 
Classifications 

1.  Advertising  Display 

2.  Air  Conditioning 

3.  Concessions 

4.  Decorating 

5.  Floors  and  Carpets 

6.  Frontage 

7.  Furnishings 

8.  Heating 

9.  Insulation-Acoustics 

10.  Lighting 

11.  Projection 

12.  Restrooms 

13.  Safety  Devices 

14.  Sanitation 

15.  Seating 

16.  Sound  Equipment 

17.  Stage  Equipment 

18.  Ticket  Office 

19.  Vending  Machines 

20.  Miscellaneous 

21.  Drive-Ins 


TO  BETTER  BUTING 


THE  MANUFACTURERS’  & DEALERS’  DIRECTORY 
of  The  MODERN  THEATRE  section  of  R0X0FFICE 


J4, 


ow  to  use  it: 


1.  As  will  be  noted  by  looking  at  the  directory  index  at  the  left,  the  theatre 
equipment  and  supplies  listings  are  divided  into  twenty-one  (21)  classifications, 
each  numbered  heading  keyed  to  the  department  of  the  theatre  in  which  the 
materials,  equipments  and  supplies  are  used.  Thus,  for  example,  if  you  are  interested 
in  items  for  the  projection  room,  reference  to  the  chart  will  show  the  number  of 
heading  (11)  to  look  for  in  the  following  pages.  Under  each  of  these  numbered 
headings  you  will  find  numerous  firms  which  manufacture  these  items. 

Product  information,  literature,  prices,  etc.,  may  be  had  without  obligation  by 
writing  direct  to  any  firm  listed  herein.  Say  you  saw  it  in  the  MODERN  THEATRE 
BUYERS’  GUIDE,  please,  and  if  you  will  mention  the  key  number  of  the  product 
in  which  you  are  interested  (such  as  1119 — Film  Splicers)  it  will  help  the  company 
to  identify  exactly  the  type  of  product  or  service  you  are  seeking. 

2.  In  event  you  are  in  search  of  some  specific  item  of  theatre  equipment,  known 
only  to  you  by  trade  name,  and  you  wish  to  know  the  manufacturer  and  source  of 
supply  thereof,  refer  to  our  alphabetized  listing  of  MATERIAL  AND  EQUIPMENT 
BY  TRADE  NAMES  in  this  section. 

3.  PRODUCTS  ADVERTISED  in  this  issue  are  listed  alphabetically  in  the 
CONDENSED  INDEX  OF  PRODUCTS  which  appears  in  this  issue  along  with  a 
postage-free  self-mailer  coupon  which  is  designed  to  help  you  get  full  information 
from  manufacturers  without  obligation. 

4.  To  obtain  suppliers’  literature  on  broader  subjects  than  those  shown  in  the 
CONDENSED  INDEX  OF  ADVERTISED  PRODUCTS  or  The  Key  to  Better  Buying  . . . 
or  to  inquire  concerning  a specific  subject,  company  or  product,  use  the  coupon  on 
opposite  page. 

5.  THEATRE  EQUIPMENT  and  SUPPLY  DEALERS,  with  current  addresses, 
etc.,  will  also  be  found  in  this  section. 


1.  Advertising  Display 


101- ADVERTISING  MATS,  WINDOW  CARDS, 
HERALDS,  ETC. 

Ace-Hi  Displays,  Inc.,  21  Front  Ave.,  N.W.,  Grand 
Rapids  2,  Mich. 

Fepco  Theatre  Adv.,  Box  795,  Omaha,  Neb. 

Mercury  Adv.  Co.,  221  W.  18th  St.,  Kansas  City  8,  Mo. 

Metropolitan  Engravers,  Ltd.,  303  E.  4th  St.,  Los  An- 
geles 13,  Calif. 

Motion  Picture  Service  Co.,  125  Hyde  St.,  San  Fran- 
cisco 2,  Calif. 

National  Screen  Service  Corn.,  1600  Broadway,  N.  Y. 
19,  N.  Y. 

Top  Advertising  Co.,  4110  Commercial,  Omaha  1,  Neb. 

102- ADVERTISING  PROJECTORS 

Bodde  Screen  & Projector  Co.,  11541  Bradley  Ave.,  San 
Fernando,  Calif. 

Camera  Equip.  Co.,  315  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Cine  Electronic  System,  225  E.  46th  St.,  N.  Y.  17,  N.  Y. 

Harwald  Co.,  Inc.,  1245  Chicago  Ave.,  Evanston,  III. 

National  Studios,  42  W.  48th  St.,  N.  Y.  36,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

103- BANNERS,  FLAGS,  VALANCES 

Ace-Hi  Displays,  Inc.,  21  Front  Ave.  N.  W.,  Grand 
Rapids  2,  Mich. 

Capitol  Flag  & Banner  Co.,  1809  Baltimore,  Kansas  City 
8,  Mo. 

National  Flag  Co.,  43  W.  21st  St.,  N.  Y.,  N.  Y. 

National  Screen  Service  Corp.,  1600  Broadway,  N.  Y.  19. 

BLACK  LIGHT  EQUIPMENT-See  401  & 402 


104-BUMPER  STRIPS 

Ace-Hi  Displays,  Inc.,  21  Front  Ave.  N.  W.,  Grand 
Rapids  2,  Mich. 

W.  H.  Brady  Co.,  727  W.  Glendale  Ave.,  Milwaukee  9, 
Wis. 

Continental  Display  Adv.,  1411  Wyandotte,  Kansas 
City,  Mo. 

Top  Advertising  Co.,  4110  Commercial,  Omaha  1,  Neb. 


105-  CHANGEABLE  LETTERS  FOR  MARQUEES, 
ATTRACTION  BOARDS 

Adler  Silhouette  Letter  Co.,  11843  W.  Olympic  Blvd.,  Los 
Angeles  64,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Bevelite  Mfg.  Co.,  3626  11th  Ave.,  Los  Angeles  18,  Calif. 

Berloc  Mfg.  Co.,  13623  Crenshaw  Blvd.,  Hawthorne, 
Calif. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Everbrite  Electric  Signs,  Inc.,  1440  N.  4th,  Milwaukee 
12,  Wis. 

National  Devices  Co.,  3965  Oneida,  Denver  7,  Colo. 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15, 
Wis. 

Wagner  Sign  Service,  Inc.,  218  S.  Hoyne  Ave.,  Chicago 
12,  III. 

106- DATE  STRIPS 

Dura  Engraving  Co.,  133  W.  20th  St.,  N.  Y.  11,  N.  Y. 

Romar-Vide  Co.,  Chetek,  Wis. 

Top  Advertising  Co.,  4110  Commercial,  Omaha  1,  Neb. 

107- DISPLAY  FRAMES,  CASES  & EASELS 

Everbrite  Electric  Signs,  Inc.,  1440  N.  4th,  Milwaukee 
12,  Wis. 

Metal  Products  Engineering,  Inc.,  4000  Long  Beach 
Ave.,  Los  Angeles  58,  Calif. 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 

Romar-Vide  Co.,  Chetek,  Wis. 

Tiffin  Art  Metal  Co.,  2nd  Ave.  & Wall  St.,  Tiffin,  Ohio. 

108- LAMPS,  COLORING 

Capitol  Stage  Lighting  Co.,  Inc.,  427  W.  45th  St., 
N.  Y.  36,  N.  Y. 

Radiant  Lamp  Co.,  300  Jelliff  Ave.,  Newark  8,  N.  J. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

109- PORCELAIN  ENAMELED  SIGNS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Berloc  Mfg.  Co.,  13623  Crenshaw  Blvd.,  Hawthorne, 
Calif. 

Everbrite  Electric  Signs,  Inc.,  1440  N.  4th,  Milwaukee  12. 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 


110- SIGN  FLASHERS  & BORDER  CHASERS 

Everbrite  Electric  Signs,  Inc.,  1440  N.  4th,  Milwaukee  12. 

Federal  Sign  & Signal  Corp.,  8700  S.  State,  Chicago,  III. 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 

Sign  Crafters,  Inc.,  101  N.  Kentucky  Ave.,  Evansville, 
Ind. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

111- SIGN  LETTERS,  MISCELLANEOUS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son,  Omaha  2,  Neb. 

W.  H.  Brady  Co.,  727  W.  Glendale  Ave.,  Milwaukee 
9,  Wis. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

National  Devices  Co.,  3965  Oneida,  Denver  7,  Colo. 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 

Sign  Crafters,  Inc.,  101  N.  Kentucky  Ave.,  Evansville, 
Ind. 

Wagner  Sign  Service,  Inc.,  218  S.  Hoyne  Ave.,  Chicago 
12,  III. 

112- SIGNS,  ADMISSION 

Berloc  Mfg.  Co.,  13623  Crenshaw  Blvd.,  Hawthorne 
Calif. 

Dura  Engraving  Co.,  133  W.  20th  St.,  N.  Y.  11,  N.  Y. 

Everbrite  Electric  Signs,  Inc.,  1440  N.  4th,  Milwaukee 
12,  Wis. 

113- SLIDES,  ADVERTISING 

Bodde  Screen  & Projector  Co.,  11541  Bradley  Ave.,  San 
Fernando,  Calif. 

Kansas  City  Slide  Co.,  3608  Woodland,  Kansas  City  9, 
Mo. 

National  Screen  Service  Corp.,  1600  Broadway,  N.  Y. 
19,  N.  Y. 

National  Studios,  42  W.  48th  St.,  N.  Y.  36,  N.  Y. 

J.  B.  Whitley,  2123  Stanley,  Fort  Worth  10,  Tex. 


2.  Air  Conditioning 


201 -AIR  CONDITIONING  SYSTEMS 

(Cooling  Only.  For  Heating  See  801) 

Alton  Mfg.  Co.,  1112  Ross  Ave.,  Dallas  2,  Tex. 
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FREE  self-mailer  coupon  preceding  this  section  is  provided  to  bring  you  full  information  on  any  advertised  product. 


Carrier  Corp.,  Carrier  Parkway,  Syracuse,  N.  V. 
Chrysler  Corp.,  Airtemp  Div.,  1600  Webster  St.,  Dayton 

I,  Ohio. 

Curtis  Mfg.  Co.,  Curtis  Refrigeration  Machine  Div., 
1905  Kienlen  Ave.,  St.  Louis  33,  Mo. 

Frigidaire  Div.,  General  Motors  Corp.,  300  Taylor  St., 
Dayton  1,  Ohio. 

Garland  Div.,  Welbilt  Corp.,  Welbilt  Square,  Maspeth 
78,  N.  Y. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 
Iron  Fireman  Mfg.  Co.,  3170  W.  106th  St.,  Cleveland 

II,  Ohio. 

Typhoon  Air  Conditioning  Co.,  Div.  Hupp  Corp.,  505 
Carroll  St.,  Brooklyn  15,  N.  Y. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

Worthington  Corp.,  Harrison,  N.  J. 

York  Corp.,  Roosevelt  Ave.,  York,  Pa. 

202- BLOWERS 

Alton  Mfg.  Co.,  1112  Ross  Ave.,  Dallas  2,  Tex. 

Carrier  Corp.,  Carrier  Parkway,  Syracuse,  N.  Y. 

Curtis  Mfg.  Co.,  Curtis  Refrigeration  Machine  Div., 
1905  Kienlen  Ave.,  St.  Louis  33,  Mo. 

Westinghouse  Corp.,  3 Gateway  Center,  Pittsburgh  30. 
York  Corp.,  Roosevelt  Ave.,  York,  Pa. 

203- COOLING  TOWERS 

Carrier  Corp.,  Carrier  Parkway,  Syracuse,  N.  Y. 

Chrysler  Corp.,  Airtemp  Div.,  1600  Webster  St.,  Dayton 
1,  Ohio. 

Marley  Co.,  Inc.,  222  W.  Gregory,  Kansas  City  14,  Mo. 
York  Corp.,  Roosevelt  Ave.,  York,  Pa. 

204- DIFFUSERS,  AIR 

Anemostat  Corp.  of  America,  888  N.  Keyser  Ave., 
Scranton,  Pa. 

Carrier  Corp.,  Carrier  Parkway,  Syracuse,  N.  Y. 

Todd  Shipyards  Corp.,  Products  Div.,  Columbia  & Hallect 
Sts.,  Brooklyn  31,  N.  Y. 


3.  Concessions 


301- BAGS 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Chicago  Transparent,  1737  W.  Grand,  Chicago  22,  III. 

Detroit  Popcorn  Co.,  5633  Grand  River  Ave.,  Detroit  8, 
Mich. 

Dore  Popcorn  Co.,  4339  W.  Diversey  Ave.,  Chicago  39. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Midland  Popcorn  Co.,  67  8th  Ave.  N.E.,  Minneapolis 
13,  Minn. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd.,  St.  Louis  2,  Mo. 

Rex  Packaging  Div.,  Bon  Ami  Co.,  Inc.,  21-09  Borden 
Ave.,  Long  Island  City  1,  N.  Y. 

BARBECUED  MEATS-See  337 

BEVERAGE  DISPENSERS,  Coin-Operated, 

See  1906 

302- BEVERAGE  DISPENSERS, 

Manually  Operated 

American  Machine  & Foundry  Co.,  Food  Service  Div., 
261  Madison  Ave.,  N.  Y.  16,  N.  Y. 

Bastian-Blessing  Co.,  4201  W.  Peterson  Ave.,  Chicago 
46,  III. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Carbonic  Dispenser,  Inc.,  Canfield,  Ohio. 

Canada  Dry  Corp.,  59-02  Borden  Ave.,  Maspeth  78,  N.  Y. 

Coca-Cola  Co.,  310  North  Ave.  N.W.,  Atlanta,  Ga. 

Cornelius  Co.,  2727  N.  Ferry  St.,  Anoka,  M nn. 

Crush  International,  Inc.,  2201  Main  St.,  Evanston,  III. 

Dad's  Root  Beer  Co.,  2800  N.  Talman,  Chicago  18,  III. 

Donut  Supplies,  Inc.,  1123  Welch  St.,  Little  Rock,  Ark. 

Dr  Pepper  Co.,  P.O.  Box  5086,  Dallas  32,  Tex. 

Dripcut  Starline  Corp.,  P.  O.  Box  3131,  Santa  Barbara, 
Calif. 

Dunhill  Food  Equip.  Corp.,  79  Walworth  St.,  Brooklyn 
5,  N.  Y. 

Freez-King  Corp.,  Div.  Tastee  Freez  Industries,  Inc., 
4311  W.  Belmont  Ave.,  Chicago  41. 

Green  River  Corp.,  4554  Broadway,  Chicago  40,  III. 

Heat  Exchangers,  Inc.,  2003  W.  Fulton  St.,  Chicago  12. 

Jet  Spray  Cooler,  Inc.,  195  Bear  Hill  Rd.,  Waltham,  Mass. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Mile  High  Equipment  Co.,  610  Santa  Fe  Drive,  Denver 
4,  Colo. 

Mission  of  California,  Inc.,  197  Chatham,  New  Haven, 
Conn. 

Multiplex  Co.,  1400  Ferguson  Ave.,  St.  Louis  33,  Mo. 

Perlick  Co.,  3110  W.  Meinecke  Ave.,  Milwaukee  45,  Wis. 

Ross-Temp,  Inc.,  1805  S.  55th  Ave.,  Chicago  50,  III. 

S&R  Soda  Fountain  Mfg.  Co.,  Inc.,  P.O.  Box  233, 
Paramus,  N.  J. 

Selmix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island  City, 
N.  Y. 

Server  Sales/Supurdisplay,  1109  N.  109th  St.,  Mil- 
waukee 13,  Wis. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32.  Mo. 

Superior  Refrigerator  Mfg.  Co.,  3350  N.  Union  Blvd.,  St. 
Louis  1 5,  Mo. 

den  Freezer  Mfg.  Co.,  401  W.  Town,  Columbus, 

..  hio. 

3C3-  BEVERAGES,  SOFT  DRINK  SYRUPS 

. evins  opcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 


Canada  Dry  Corp.,  59-02  Borden  Ave.,  Maspeth  78, 
N.  Y. 

Coca-Cola  Co.,  310  North  Ave.  N.W.,  Atlanta,  Ga. 

Cold  Springs  Products  Co.,  P.O.  Box  82,  Three  Rivers, 
Mich. 

Crush  International,  Inc.,  2201  Main  St.,  Evanston,  III. 

Dad's  Root  Beer  Co.,  2800  N.  Talman,  Chicago  18,  III. 

Dr  Pepper  Co.,  P.O.  Box  5086,  Dallas  22,  Tex. 

Gold  Medal  Products  Co.,  1 825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Green  River  Corp.,  4554  Broadway,  Chicago  40,  III. 

Hurty-Peck  & Co.,  333  W.  9th  St.,  Indianapolis  7,  Ind. 

Midland  Popcorn  Co.,  67  8th  Ave.,  N.  E.,  Minneapolis  13. 

Mission  of  California,  Inc.,  197  Chatham,  New  Haven, 
Conn. 

Pepsi-Cola  Co.,  500  Park  Ave.,  N.  Y.  22,  N.  Y. 

Rio  Syrup  Co.,  1804  S.  Jefferson,  St.  Louis,  Mo. 

Royal  Crown  Cola  Co.,  P.O.  Box  1440,  Columbus  2,  Ga. 

Seeburg  Corp.,  1500  N.  Dayton  St.,  Chicago  22,  III. 

Select  Drink,  Inc.,  4210  W.  Florissant  Ave.,  St.  Louis 
15,  Mo. 

Seven-Up  Co.,  1316  Delmar  St.,  St.  Louis  3,  Mo. 

Roy  Smith  Co.,  365  Park  St.,  Jacksonville  3,  Fla. 

Stoelting  Bros.  Co.,  Kiel,  Wis. 

304- BEVERAGES,  DRY  SYRUPS 

Cramore  Products,  Inc.,  416  Richmond  Ave.,  Point 
Pleasant  Beach,  N.  J. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Royal  Crown  Cola  Co.,  P.O.  Box  1440,  Columbus  2,  Ga. 

Stoelting  Bros.  Co.,  Kiel,  Wis. 

Victor  Products  Corp.,  328  N.  18th  St.,  Richmond,  Va. 

305- BUTTER  DISPENSERS,  POPCORN 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago 
6,  III. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City,  8,  Mo. 

Midland  Popcorn  Co.,  67  8th  Ave.,  N.E.,  Minneapolis  13. 

Server  Sales/Supurdisplay,  1109  N.  109th  St.,  Mil- 
waukee 1 3,  Wis. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

Wyandot  Popcorn  Co.,  200  Oak  St.,  Marion,  Ohio. 

306- CANDY  APPLE  EQUIPMENT 
& SUPPLIES 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago 
6.  III. 

Midland  Popcorn  Co.,  67  8th  Ave.  N.E.,  Minneapolis 
13,  Minn. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Server  Sales/Supurdisplay,  1109  N.  109th  St.,  Mil- 
waukee 13,  Wis. 

Victor  Products  Corp.,  328  N.  18th  St.,  Richmond,  Va. 

307- CANDY  BARS 

Fred  W.  Amend  Co.,  610  Church  St.,  Evanston,  III. 

Banner  Candy  Mfg.  Corp.,  700  Liberty  Ave.,  Brooklyn  8. 

Paul  F.  Beich  Co.,  1121  Front,  Bloomington,  III. 

Blumenthal  Bros.  Chocolate  Co.,  Margaret  & James 
Sts.,  Philadelphia  37,  Pa. 

Bonomo  Candy  Div.,  Gold  Medal  Candy  Corp.,  2857 
W.  8th  St.,  Brooklyn  24,  N.  Y. 

E.  J.  Brach  & Sons,  Box  802,  Chicago  44,  III. 

Charms  Co.,  611  Heck,  Asbury  Park,  N.  J. 

Chunky  Chocolate  Corp.,  655  Dean  St.,  Brooklyn  38. 

D.  L.  Clark  Co.,  503  Martindale,  Pittsburgh  12,  Pa. 

Curtiss  Candy  Co.,  3638  N.  Broadway,  Chicago  12,  III. 

Fenn  Bros.,  Inc.,  114-128  E.  10th,  Sioux  Falls,  S.  D. 

Henry  Heide,  Inc.,  P.  O.  Box  271,  Jujyfruit  Lane,  New 

Brunswick,  N.  J. 

Hershey  Chocolate  Corp.,  19  E.  Chocolate  Ave.,  Hershey, 
Pa. 

Hoben  Candy  Corp.,  Ashley,  III. 

Hoffman  Candy  Co.,  6600  Avalon,  Los  Angeles  3. 

Hollywood  Brands,  Inc.,  836  S.  Chestnut  St.,  Centralia, 
Ilf. 

Walter  H.  Johnson  Candy  Co.,  4500  W.  Belmont  Ave., 
Chicago  41,  III. 

Kayline  Candy  Co.,  1314  S.  Wabash,  Chicago  5,  III. 

King  Kup  Candies,  Inc.,  749  E.  Chocolate  Ave.,  Hershey, 
Pa. 

Leaf  Brands,  Inc.,  1155  N.  Cicero,  Chicago  51,  111. 

Life  Savers  Corp.,  Port  Chester,  N.  Y. 

M&M's  Candies,  Div.  Food  Mfrs.,  Inc.,  High  St.,  Hack- 
ettstown,  N.  J. 

Mars,  Inc.,  2019  N.  Oak  Park  Ave.,  Chicago  35,  III. 

Mason,  Au  & Magenheimer  Confectionery  Mfg.  Co., 
P.O.  Box  549,  Mineola,  N.  Y. 

Merrill  Candy  Co.,  1215  E.  Main,  Merrill,  Wis. 

Nestle  Co.,  100  Bloomingdale  Rd.,  White  Plains,  N.  Y. 

New  England  Confectionery,  254  Massachusetts  Ave., 
Cambridge  39,  Mass. 

Peter  Paul,  Inc.,  New  Haven  Rd.,  Naugatuck,  Conn. 

Planters  Nut  & Chococlate  Co.,  632  S.  Main,  Wilkes- 
Barre,  Pa. 

Quaker  City  Chocolate  & Confectionery  Co.,  Inc.,  2140 
Germantown  Ave.,  Philadelphia  22,  Pa. 

H.  B.  Reese  Candy  Co.,  U.  S.  422  West,  Hershey,  Pa. 

Sperry  Candy  Co.,  133  W.  Pittsburgh  Ave.,  Milwaukee 
4,  Wis. 

Suchard  Chocolate,  Inc.,  1238  Lititz,  Lancaster,  Pa. 

Sweets  Co.  of  America,  Inc.,  1515  Willow  Ave.,  Ho- 
boken, N.  J. 

Switzer  Licorice  Co.,  621  N.  1st  St.,  St.  Louis  2,  Mo. 

James  O.  Welch  Co.,  810  Main,  Cambridge  39,  Mass. 

Williamson  Candy  Co.,  4701  W.  Armitage,  Chicago  39. 

308- CANDY,  BULK 

Banner  Candy  Mfg.  Co.,  700  Liberty  Ave.,  Brooklyn  8. 

Paul  F.  Beich  Co.,  1121  Front,  Bloomington,  III. 

Bonomo  Candy  Div.,  Gold  Medal  Candy  Corp.,  2857 
W.  8th  St.,  Brooklyn  24,  N.  Y. 

E.  J.  Brach  & Sons,  Box  802,  Chicago  44,  III. 

Chunky  Chocolate  Corp.,  655  Dean  St.,  Brooklyn  38. 


Ferrara  Chocolate  Co.,  7301  N.  Harrison,  Forrest  Park,  III. 

Henry  Heide,  Inc.,  P.O.  Box  271,  Jujyfruit  Lane,  New 
Brunswick,  N.  J. 

Hershey  Chocolate  Co.,  19  E.  Chocolate  Ave.,  Hershey, 
Pa. 

Hoffman  Candy  Co.,  6600  Avalon,  Los  Angeles  3,  Calif. 

King  Kup  Candies,  Inc.,  749  E.  Chocolate  Ave.,  Hershey, 
Pa. 

Leaf  Brands,  Inc.,  1155  N.  Cicero,  Chicago  5,  III. 

M&M's  Candies,  Div.  Food  Mfrs.,  Inc.,  High  St.,  Hack- 
ettstown,  N.  J. 

Merrill  Candy  Co.,  1215  E.  Main,  Merrill,  Wis. 

Peter  Paul,  Inc.,  New  Haven  Rd.,  Naugatuck,  Conn. 

W.  H.  Schrafft  & Sons  Corp.,  Sullivan  Square,  Boston 
29,  Mass. 

Schutter  Candy  Co.,  4730  W.  Augusta  Blvd.,  Chicago 
51,  III. 

Sweets  Co.  of  America,  1515  Willow  Ave.,  Hoboken,  N.  J. 


309-CANDY  FLOSS  MACHINES 


Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Samuel  Bert  Mfg.  Co.,  P.O.  Box  26410,  Fair  Park  Sta- 
tion, Dallas,  Tex. 

Cretors  & Co.,  P.O.  Box  1329,  Nashville  9,  Tenn. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Krispy  Kist  Korn  Machine  Co.,  1 20  S.  Halsted,  Chicago 
6,  III. 


Midland  Popcorn  Co.,  67  8th  Ave.,  N.  E.,  Minneapolis 
13,  Minn. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 


310-  CARB0NAT0RS 

Carbonic  Dispenser,  Inc.,  Canfield,  Ohio. 

Dunhill  Food  Equip.  Corp.,  79  Walworth  St.,  Brooklyn  5, 
N.  Y. 

Selmix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island  City, 
N.  Y. 

Superior  Refrigerator  Mfg.  Co.,  3250  N.  Union  Blvd.,  St. 
Louis  15,  Mo. 

Multiplex  Co.,  1400  Ferguson  Ave.,  St.  Louis  33,  Mo. 

311- CARAMEL  CORN  EQUIPMENT 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Cretors  & Co.,  P.O.  Box  1329,  Nashville  9,  Tern. 
Electroware  Corp.,  5350  Rondeau  St.,  Toledo  15,  Ohio. 
Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago  6. 
Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave.,  N.E.,  Minneapolis  13. 
Server  Sales/Supurdisplay,  1109  N.  109  th  St.,  Mil- 
waukee 13,  Wis. 

312- CARRY-OUT  TRAYS  FOR  DRIVE-INS 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Loroco  Industries,  Inc.,  1000  E.  Benson  St.,  Reading  15, 
Ohio. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave.,  N.E.,  Minneapolis  13. 
Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Tyson-Caffey  Corp.,  Shadyside  Rd.,  R.F.D.  No.  2,  Down- 
ingtown,  Pa. 

Victor  Wagner  & Son,  Inc.,  115  Ash  St.,  Buffalo,  N.  Y. 


313-CHOCOLATE  SYRUP 

Hershey  Chocolate  Corp.,  19  E.  Chocolate  Ave.,  Hershey, 
Pa. 


314— C0FFEEMAKERS  AND  DISPENSERS 

Cecilware-Commodore  Products  Corp.,  43-05  20th  Ave., 
Long  Island  City,  N.  Y. 

Cory  Corp.,  3200  W.  Peterson  Ave.,  Chicago,  III. 
General  Electric  Co.,  470  Lexington  Ave.,  N.  Y.  22,  N.  Y. 
Seeburg  Corp.,  1500  N.  Dayton  St.,  Chicago  22,  III. 
Selmix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island  City, 
N.  Y. 

Silex  Co.,  88  Pliny  St.,  Hartford,  Conn. 

Star-Metal  Corp.,  Trenton  & Ann  Sts.,  Philadelphia,  Pa. 
Steel  Products  Co.,  40  8th  Ave,  S.  W.,  Cedar  Rapids, 
Iowa. 


COFFEE  VENDING  MACHINES, 
AUTOMATIC See  1903 


315- CONCESSIONS  CONTRACT  SERVICE 

ABC  Vending  Corp.,  5001  Northern  Blvd.,  Long  Island 
City,  N.  Y. 

Berio  Vending  Co.,  333  S.  Broad,  Philadelphia,  Pa. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Sportservice,  Inc.,  703  Main  St.,  at  Tupper,  Buffalo,  N.  Y. 

Server  Sales/Supurdisplay,  1109  N.  109th  St.,  Mil- 
waukee 13,  Wis. 

316- CONCESSIONS  TRAILERS 

Dad's  Root  Beer  Co.,  2800  N.  Talman  Ave.,  Chicago  18. 

Filmack  Corp.,  1327  S.  Wabash,  Chicago  5,  III. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago 
6,  III. 

Mickelberry  Food  Products,  1401  Fairfax  Trafficway, 
Kansas  City  1 5,  Kas. 

Midland  Popcorn  Co.,  67  8th  Ave.  N.E.,  Minneapolis  13, 
Minn. 

Mission  of  California,  197  Chatham  St.,  New  Haven  9, 
Conn. 

National  Screen  Service  Corp.,  1600  Broadway,  N.  Y. 
19,  N.  Y 

Roll-A-Grill  Corp.  of  America,  645  1st  Ave.,  N.  Y.  16, 
N.  Y. 

Server  Sales/Supurdisplay,  1109  N.  109th  St.,  Mil- 
waukee 13,  Wis.. 

Silver  Skillet  Food  Products  Co.,  7450  St.  Louis  Ave., 
Skokie,  III. 

Swift  & Co.,  Union  Stock  Yards,  Chicago  9,  III. 

Virga's  Pizza  Crust  Co.,  2336  Conners  Ave.,  N.  Y.  66. 


When  writing  manufacturers  or  their  distributors  please  mention  The  Modern  Theatre  "Buyers'  Directory.' 
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317- CUP  DISPENSERS 

American  Machine  & Foundry  Co.,  Food  Service  Div., 
261  Madison  Ave.,  N.  Y.  16,  N.  Y. 

Samuel  Bert  Mfg.  Co.,  P.O.  Box  26410,  Fair  Park  Sta- 
tion, Dallas,  Tex. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Continental  Can  Co.,  633  Third  Ave.,  N.  Y.  17,  N.  Y. 

Crush  International,  Inc.,  2201  Main  St.,  Evanston,  III. 

Dixie  Cup  Div.,  American  Can  Co.,  24th  & Dixie  Ave., 
Easton,  Pa. 

S.  T Echols,  Inc.,  Box  612,  Bismarck,  Mo. 

Lily-Tulip  Cup  Corp.,  122  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Server  Sales/Supurdisplay,  1109  N.  109th  St.,  Mil- 
waukee 1 3,  Wis. 

Solo  Cup  Co.,  7431  E.  End  Ave.,  Chicago  49,  III. 

Steel  Products  Co.,  40  8th  Ave.  S.W.,  Cedar  Rapids,  Iowa. 

318- CUPS,  PAPER 

Samuel  Bert  Mfg.  Co.,  P.O.  Box  26410,  Fair  Park  Sta- 
tion, Dallas,  Tex. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Centinental  Can  Co.,  633  Third  Ave.,  N.  Y.  17,  N.  Y. 

Crush  International,  Inc.,  2201  Main  St.,  Evanston,  III. 

Dad's  Root  Beer  Co.,  2800  N.  Talman  Ave.,  Chicago  18. 

Dixie  Cup  Div.,  American  Can  Co.,  24th  & Dixie,  Easton, 
Pa. 

Dr  Pepper  Co.,  P.O.  Box  5086,  Dallas  2,  Tex. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Lily-Tulip  Cup  Corp.,  122  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Mil- 
waukee 13,  Wis. 

Solo  Cup  Co.,  7431  E.  End  Ave.,  Chicago  49,  III. 

Sweetheart  Cup  Div.,  Maryland  Cup  Corp.,  Owings  Mills, 
Md. 

319- DEEP  FRY  EQUIPMENT  (ELECTRIC) 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Donut  Supplies,  Inc.,  1123  Welch  St.,  Little  Rock,  Ark. 

Garland  Div.,  Welbilt  Corp.,  Welbilt  Square,  Maspeth 
78,  N.  Y. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Hoisted,  Chicago  6. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

J.  C.  Pitman  & Sons,  Inc.,  P.O.  Box  501,  Concord,  N.  H. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Roll-A-Grill  Corp.  of  America,  645  1st  Ave.,  N.  Y.  16, 
N.  Y. 

Speedster,  Inc.,  15860  W.  5th  Ave.,  Golden,  Colo. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

Super  Chef  Mfg.  Co.,  12309-23  Hodges  St.,  Houston 
45,  Tex. 

Toastmaster  Div.,  McGraw-Edison  Co.,  1200  St.  Charles 
Rd.,  Elgin,  III. 

320- DEEP  FRY  EQUIPMENT  (GAS) 

Anetsberger  Bros.,  Inc.,  180  N.  Anets  Dr.,  Northbrook, 
III. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Garland  Div.,  Welbilt  Corp.,  Welbilt  Square,  Maspeth  78, 
N.  Y 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Hoisted,  Chicago  6. 

Magic  Chef,  Inc.,  1641  S.  Kingshighway  Blvd.,  St.  Louis 
2,  Mo. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

J.  C.  Pitman  & Sons,  Inc.,  P.O.  Box  501,  Concord,  N.  H. 

Prunty  Popcorn  Div.,  Prunty  Seed  and  Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Speedster,  Inc.,  15860  W.  5th  Ave.,  Golden,  Colo. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

Super  Chef  Mfg.  Co.,  12309-23  Hodges  St.,  Houston 
45,  Tex. 

321- DEEP  FRY  SUPPLIES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jackson, 
Omaha  2,  Neb. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Victor  Products  Corp.,  328  N.  18th  St.,  Richmond,  Va. 

Procter  & Gamble  Co.,  Box  599,  Cincinnati  1 , Ohio. 

322- DISPENSERS,  MUSTARD,  KETCHUP 

Dispensers,  Inc.,  400  Rutherford,  Galeta,  Calif. 

Dripcut  Starline  Corp.,  P.O.  Box  3131,  Santa  Barbara, 
Calif. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Mil- 
waukee 1 3,  Wis. 

Wyott  Mfg.  Co.,  P.O.  Box  898,  Cheyenne,  Wyo. 

323- DISPLAY  CASES  & COUNTERS 

Duke  Mfg.  Co.,  2305  N.  Broadway,  St.  Louis  6,  Mo. 

Walter  H.  Johnson  Candy  Co.,  4500  W.  Belmont  Ave., 
Chicago  41 , III. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Savon  Co.,  286  Pennsylvania  Ave.,  Paterson  3,  N.  J. 

324- DOUGHNUT  MACHINES 

Donut  Supplies,  Inc.,  1123  Welch  St.,  Little  Rock,  Ark. 

Gem  Doughnut  Machine  Co.,  45  Sycamore,  Waterloo, 
Iowa. 

Speedster,  Inc.,  15860  W.  5th  Ave.,  Golden,  Colo. 

325-  FAUCETS— Soft  Drink  Dispensing 

Carbonic  Dispensers,  Inc.,  Canfield,  Ohio. 

Cornelius  Co.,  2727  N.  Ferry  St.,  Anoka,  Minn. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City,  8,  Mo. 

Selmix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island  City, 
N.  Y. 


Superior  Refrigerator  Mfg.  Co.,  3350  N.  Union  Blvd., 
St.  Louis  15,  Mo. 

Wyott  Mfg.  Co.,  P.O.  Box  898,  Cheyenne,  Wyo. 

326-  FOUNTAINETTES 

Bastian-Blessing  Co.,  4201  W.  Peterson  Ave.,  Chicago  46. 

Dunhill  Food  Equip.  Corp.,  79  Walworth  St.,  Brooklyn 
5,  N.  Y. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

S&R  Soda  Fountain  Mfg.  Co.,  Inc.,  P.O.  Box  233,  Para- 
mus,  N.  J. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

FRANKFURTER  & HOT  DOG  EQUIPMENT 
See  332 

327-  FRENCH  FRIES,  FROZEN 

J.  R.  Simplot  Co.,  P.O.  Box  51,  Caldwell,  Ida. 

328- GUM,  CHEWING 

American  Chicle  Co.,  Long  Island  City,  N.  Y. 

Beech-Nut  Packing  Co.,  10  E.  40th  St.,  N.  Y.,  N.  Y. 

Clark  Bros.  Gum  Co.,  Merchant  St.,  Pittsburgh  12,  Pa. 

Cu/tiss  Candy  Co.,  3638  N.  Broadway,  Chicago  13,  III. 

Frank  H.  Fleer  Corp.,  10th  & Sommerville,  Philadelphia 
41,  Pa. 

Topp's  Chewing  Gum,  237  37th  St.,  Brooklyn,  N.  Y. 

J.  William  Wrigley  Co.,  410  N.  Michigan  Ave.,  Chicago 

II,  III. 

329- HAMBURGER  GRILLS  & GRIDDLES 

Anetsberger  Bros.,  Inc.,  180  N.  Anets  Dr.,  Northbrook, 

III. 

Bakers  Pride  Oven  Co.,  Inc.,  1641  E.  233rd  St.,  N.  Y.  66. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Clark  Industries,  1509  Meridian  St.,  Nashville  7,  Tenn. 

Ease-E-Grill  Div.,  Apollo  Industries,  22  Wycoff  St., 
Brooklyn  1 , N.  Y. 

General  Equipment  Mfg.  & Sales,  Inc.,  1348  Stadium  Dr., 
Indianapolis,  Ind. 

Harvic  Mfg.  Co.,  760  St.  Anns  Ave.,  N.  Y.  56,  N.  Y. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

S&R  Soda  Fountain  Mfg.  Co.,  Inc.,  P.O.  Box  233,  Para- 
mus,  N.  J. 

Speedster,  Inc.,  15860  W.  5th  Ave.,  Golden,  Colo. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Me. 

Super  Chef  Mfg.  Co.,  12309-23  Hodges  St.,  Houston 
45,  Tex. 

Toastmaster  Div.,  McGraw-Edison  Co.,  1200  St.  Charles 
Rd.,  Elgin,  III. 

330- HOT  CHOCOLATE  DISPENSERS 

Samuel  Bert  Mfg.  Co.,  P.O.  Box  26410,  Fair  Park  Sta- 
tion, Dallas,  Tex. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Heat  Exchangers,  Inc.,  2003  W.  Fulton  St.,  Chicago  12. 

Jet  Spray  Cooler,  Inc.,  195  Bear  Hill  Rd.,  Waltham,  Mass. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Savon  Co.,  286  Pennsylvania  Ave.,  Paterson  3,  N.  J. 

Seeburg  Corp.,  1500  N.  Dayton  St.,  Chicago  22,  III. 

Selmix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island  City, 
N.  Y. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Milwaukee 
13,  Wis. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

Steel  Products  Co.,  40  8th  Ave.  S.  W.,  Cedar  Rapids, 
Iowa. 

331- HOT  CHOCOLATE  MIX,  DRY 

Hershey  Chocolate  Corp.,  19  E.  Chocolate  Ave.,  Hershey, 
Pa. 

Nestle  Co.,  100  Bloomingdale  Rd.,  White  Plains,  N.  Y. 

332- HOT  DOG  & FRANKFURTER 
EQUIPMENT  & SUPPLIES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son,  Omaha  2,  Neb. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Garvis  Mfg.  Co.,  210  Court  Ave.,  Des  Moines  9,  Iowa. 

Gold  Medal  Products  Co.,  1 825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Greer  Enterprises,  Inc.,  31  E.  Chicago  St.,  Quincy,  Mich. 

Hollywood  Servemaster  Co.,  114  W.  18th  St.,  Kansas 
City  8,  Mo. 

Jet  Spray  Cooler,  Inc.,  195  Bear  Hill  Rd.,  Waltham,  Mass. 

Lazar's  Kosher  Sausage  Factory,  551 1 N.  Kedzie  Ave., 
Chicago  25,  III. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Selmix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island  City, 
N.  Y. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Milwau- 
kee 13,  Wis. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

Sylvan  Stainless  Products,  7558  S.  Chicago  Ave.,  Chi- 
cago 19,  III. 

Toastmaster  Div.,  McGraw-Edison  Co.,  1200  St.  Charles 
Rd.,  Elgin,  III. 

333- ICE  CREAM  FREEZERS-S0FT 

Freez-King  Corp.,  Div.  Tastee  Freez  Industries,  Inc., 
4311  W.  Belmont  Ave.,  Chicago  41,  III. 

General  Equipment  Mfg.  & Sales,  Inc.,  1348  Stadium 
Dr.,  Indianapolis,  Ind. 

Port  Morris  Machine  & Tool  Co.,  708  E.  135th  St., 
N.  Y„  N.  Y. 

Sweden  Freezer  Mfg.  Co.,  401  W.  Town,  Columbus,  Ohio. 

334- ICE  CREAM  SELF-SERVICE  CABINETS 

Bally  Case  & Cooler,  Inc.,  Bally,  Pa. 

General  Equipment  Mfg.  & Sales,  Inc.,  1348  Stadium 
Dr.,  Indianapolis,  Ind. 

National  Market  Equip.  Co.,  Inc.,  25531  Dequindre, 
P.O.  Box  166,  Madison  Heights,  Mich. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Mil- 
waukee 13,  Wis. 


ICE  CREAM  VENDERS-See  1909 

335- ICE  MAKING  MACHINES 

American  Automatic  Ice  Machine  Co.,  1600  Broadway 
N.  E.,  Minneapolis,  Minn. 

Bastian-Blessing  Co.,  4201  W.  Peterson  Ave.,  Chicago  46. 
Cold  Corp.  of  America,  1371  N.  Branch,  Chicago,  III. 
Freez-King  Corp.,  Div.  Tastee  Freez  Industries,  Inc., 
4311  W.  Belmont  Ave.,  Chicago  41. 

Mile  High  Equip.  Co.,  610  Santa  Fe  Dr.,  Denver  4,  Colo. 
Perlick  Co.,  3110  W.  Meinecke  Ave.,  Milwaukee  45,  Wis. 
Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Scotsman-Queen  Products  Div.,  King-Seeley  Thermos  Co., 
505  Front  St.,  Albert  Lea,  Minn. 

Ross-Temp,  Inc.,  1805  S.  55th  Ave.,  Chicago  50,  III. 
York  Div.,  Borg-Warner,  York,  Pa. 

336- ICE  SHAVERS 

American  Automatic  Ice  Machine  Co.,  1600  Broadway 
N.  E.,  Minneapolis  13,  Minn. 

Samuel  Bert  Mfg.  Co.,  P.  O.  Box  26410,  Fair  Park 
Station,  Dallas,  Tex. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Clawson  Machine  Co.,  Inc.,  Clawson  Ave.,  Flagtown  1, 
N.  J. 

S.  T.  Echols,  Inc.,  Box  612,  Bismarck,  Mo. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago  6. 
Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Midland  Popcorn  Co.,  67  8th  Ave.,  Minneapolis  13,  Minn. 
Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Ross-Temp,  Inc.,  1805  S.  55th  Ave.,  Chicago  50,  III. 
Sno-Master  Mfg.  Co.,  124  Hopkins  PI.,  Baltimore  1,  Md. 

337- MALT  & SHAKE  MACHINES 

Freez-King  Corp.,  Div.  Tastee  Freez  Industries,  Inc., 
4311  W.  Belmont  Ave.,  Chicago  41,  III. 

Glascock  Bros.  Mfg.  Co.,  Muncie,  Ind. 

Hamilton  Beach  Corp.,  Racine,  Wis. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 
Sweden  Freezer  Mfg.  Co.,  401  W.  Town,  Columbus,  Ohio. 
Tekni-Craft,  Rockton,  III. 

338- MEATS,  BARBECUED,  CANNED 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Castleberry's  Food  Co.,  Box  1010,  Augusta,  Ga. 
Mickelberry  Food  Products,  1401  Fairfax  Trafficway, 
Kansas  City  15,  Kas. 

Silver  Skillet  Foods  Co.,  7450  St.  Louis  Ave.,  Skokie,  III. 
Smithfield  Ham  & Products  Co.,  Smithfield,  Va. 

Village  Kitchen  Foods,  Inc.,  615  Medows  Bldg.,  Dallas  6, 
Tex. 

339- NUTS 

Allen  & Smith  Co.,  11-19  N.  20th  St.,  Richmond,  Va. 
Ferrara  Candy  Co.,  7301  W.  Harrison,  Forest  Park,  III. 
Midland  Popcorn  Co.,  67  8th  Ave.,  N.  E.,  Minneapolis 
13,  Minn. 

Planters  Peanuts  (Div.  Standard  Brands),  625  Madison 
Ave.,  N.  Y.  22,  N.  Y. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Ritchie  Nut  Co.,  333  E.  2nd  St.,  Los  Angeles  4,  Calif. 

340- 0VENS,  ELECTRONIC,  HIGH-FREQUENCY 

Bruder  & Co.,  17905  Miles  Ave.,  Cleveland  28,  Ohio. 

341 - PIZZA  OVENS  8.  EQUIPMENT 

Bakers  Pride  Oven  Co.,  Inc.,  1641  E.  233rd  St.,  N.  Y.  66. 
Garland  Div.,  Welbilt  Corp.,  Welbilt  Square,  Maspeth 
78,  N.  Y. 

Harvic  Mfg.  Co.,  760  St.  Anns  Ave.,  N.  Y.  56,  N.  Y. 
S&R  Soda  Fountain  Mfg.  Co.,  Inc.,  P.O.  Box  233, 
Paramus,  N.  J. 

Savon  Co.,  286  Pennsylvania  Ave.,  Paterson  3,  N.  J. 
Speedster,  Inc.,  15860  W.  5th  Ave.,  Golden,  Colo. 
Toastmaster  Div.,  McGraw-Edison  Co.,  1200  St.  Charles 
Rd.,  Elgin,  III. 

Virgo's  Pizza  Crust  Co.,  2336  Conners  Ave.,  N.  Y.  66. 

342- PIZZA  SUPPLIES 

Dell  Food  Specialties,  Inc.,  203  Public  Service  Bldg., 
Beloit,  Wis. 

Savon  Co.,  286  Pennsylvania  Ave.,  Paterson  3,  N.  J. 
Tolona  Pizza  Products,  401  S.  Cicero,  Chicago,  III. 
Virgo's  Pizza  Crust  Co.,  2336  Conner  Ave.,  N.  Y.  66. 

343- P0PC0RN  BUTTER 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Dairy  Service  Co.,  1109  N.  108th  St.,  Milwaukee  13, 
Wis. 

Detroit  Popcorn  Co.,  5633  Grand  River  Ave.,  Detroit  8, 
Mich. 

Sunroc  Co.,  Glen  Riddle,  Pa. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

344-  POPCORN  MACHINES 

Samuel  Bert  Mfg.  Co.,  P.O.  Box  26410,  Fair  Park  Sta- 
tion, Dallas,  Tex. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Cretors  & Co.,  Box  1329,  Nashville  9,  Tenn. 

Detroit  Popcorn  Co.,  5633  Grand  River  Ave.,  Detroit  8. 
Dore  Popcorn  Co.,  4339  W.  Diversey  Ave.,  Chicago  39. 
S.  T.  Echols,  Inc.,  Box  612,  Bismarck,  Mo. 

Electroware  Corp.,  5350  Rondeau  St.,  Toledo  15,  Ohio. 
Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago 
6,  III. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave.  N.  E.,  Minneapolis 
1 3,  Minn. 
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Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2na  St.,  St  Louis  2,  Mo. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Milwaukee 
1 3 Wis 

Star  Mfg.  Co.,  9325  Olive  St.  Rd„  St.  Louis  32,  Mo. 
Wyandot  Popcom  Co.,  200  Oak  St.,  Marion,  Ohio. 


345- POPCORN,  RAW 

American  Popcorn  Co.,  P.O.  Box  178,  Sioux  City  2,  Iowa. 
Associated  Popcorn  Distributors,  Inc.,  308  S.  Harwood, 
Dallas,  Tex.  . _ 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  lenn. 
Capitol  City  Products  Co.,  525  W.  1st  Ave.,  Columbus 
16,  Ohio. 

Central  Popcorn  Co.,  Schaller,  Iowa. 

Detroit  Popcorn  Co.,  5633  Grand  River  Ave.,  Detroit  o. 
Dore  Popcorn  Co.,  4339  W.  Diversey  Ave.,  Chicago  39. 
Electroware  Corp.,  5350  Rondeau  St.,  Toledo  15,  Ohio. 
Golden  Popcom  Co.,  Winchester,  Ind. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Jayhawk  Popcorn  Co.,  P.O.  Drawer  /yA,  Atchison,  Kas. 
Kay  line  Candy  Co.,  1314  S.  Wabash,  Chicago  5,  III. 
Krispy  Kist  Korn  Machine  Co.,  120  S.  Hoisted,  Chi- 
cago 6,  III. 

L&L  Popcorn  Co.,  114  W.  18th,  Kansas  City,  Mo. 
Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave.,  N.E.,  Minneapolis  13. 
National  Oats  Co.,  Wall  Lake,  Iowa. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Tarkio  Popcorn  Co.,  Inc.,  3706  Broadway,  Kansas  City, 
Mo. 

j-N-T  Food  Products,  Inc.,  804  Mass.  St.,  Lawrence,  Kas. 
Victor  Products  Corp.,  328  N.  18th  St.,  Richmond,  Va. 
Wyandot  Popcorn  Co.,  200  Oak  St.,  Marion,  Ohio. 

346- P0PC0RN  SACKS,  BOXES  & CUPS 

American  Popcorn  Co.,  P.O.  Box  178,  Sioux  City  2,  Iowa. 
Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Detroit  Popcom  Co.,  5633  Grand  River  Ave.,  Detroit  8, 
Mich. 

Dixie  Cup  Div.,  American  Can  Co.,  24th  & Dixie,  Easton, 

Pa- 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave  N.  E.,  Minneapolis 
13,  Minn. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Rex  Packaging  Div.,  Bon  Ami  Co.,  Inc.,  21-09  Borden 
Ave.,  Long  Island  City,  1,  N.  Y. 

Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Milwaukee 
13,  Wis. 

Service  Confections,  Ltd.,  243  Lilac  St.,  Winnipeg,  Mani- 
toba. 

Sweetheart  Cup  Div.,  Maryland  Cup  Corp.,  Owings  Mills, 
Md. 

Wyandot  Popcom  Co.,  200  Oak  St.,  Marion,  Ohio. 


347— POPCORN  SCOOPS 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
S.  T.  Echols,  Inc.,  Box  612,  Bismarck,  Mo. 

Gold  Medal  Products  Co.,  1 825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago  6. 
Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave.,  N.  E.,  Minneapolis  13. 
Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620 
N.  2nd  St.,  St.  Louis  2,  Mo. 

Speed-Scoop,  109  Thornton  Ave.,  San  Francisco  24,  Calif. 


348-P0PC0RN  SEASONING 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 

Capitol  City  Products  Co.,  525  W.  1st  Ave.,  Columbus 
16,  Ohio. 

Cargill,  Inc.,  Cargill  Bldg.,  Minneapolis  2,  Minn. 

Dell  Food  Specialties,  Inc.,  203  Public  Service  Bldg., 
Beloit,  Wis. 

Detroit  Popcom  Co.,  5633  Grand  River  Ave.,  Detroit  8. 

Dore  Popcorn  Co.,  4339  W.  Diversey  Ave.,  Chicago  39. 

Durkee  Famous  Foods,  Div.  Glidden  Co.,  1396  Union 
Commerce  Bldg.,  Cleveland  14,  Ohio. 

Electroware  Corp.,  5350  Rondeau  St.,  Toledo  15,  Ohio. 

Food  Sales,  Inc.,  102  Cedar  Lake  Rd.,  Minneapolis  5. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 

Midland  Popcorn  Co.,  67  8th  Ave.  N.E.,  Minneapolis  13. 

Morton  Salt  Co.,  110  W.  Wocker  Dr.,  Chicago,  III. 

Planters  Nut  & Chocolate  Co.,  Wilkes-Barre,  Pa. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620 
N.  2nd  St.,  St.  Louis  2,  Mo. 

Savarol  Co.,  Popcorn  Village,  Nashville,  Tenn. 

C.  F.  Simonin's  Sons,  Inc.,  Tioga  & Belgrade  Sts.,  Phila- 
delphia 34,  Pa. 

Wesson  & Snowdrift  Soles,  1701  Canal,  New  Orleans,  La. 

Wyandot  Popcorn  Co.,  200  Oak  St.,  Marion,  Ohio. 


Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Mil- 
waukee 1 3,  Wis. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 
Stein  Woodcraft,  1205  Rockaway  Ave.,  Brooklyn  36, 
N.  Y. 

Wyandot  Popcorn  Co.,  200  Oak  St.,  Marion,  Ohio. 

SHAKE  DISPENSERS-See  337 

350- SHRIMP  ROLLS 

Flavo-Rite  Foods,  Inc.,  2964  Lafayette  Ave.,  N.  Y. 
65,  N.  Y. 

Golden  Palace  Food  Prod.,  Inc.,  543  W.  59th  St.,  N.  Y. 
19,  N.  Y. 

351- SLUSH  MAKERS 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago 
6,  III. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Sno-Master  Mfg.  Co.,  124  Hopkins  Place,  Balltimore  1, 
Md. 

Stoelting  Bros.  Co.,  Kiel,  Wis. 

Sweden  Freezer  Mfg.  Co.,  401  W.  Town,  Columbus, 
Ohio. 

352- SNOW  CONE  MACHINES 

Samuel  Bert  Mfg.  Co.,  P.O.  Box  26410,  Fair  Park  Sta- 
tion, Dallas,  Tex. 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
S.  T.  Echols,  Inc.,  Box  612,  Bismarck,  Mo. 

Gold  Medal  Products  Co.,  1825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago  6. 
Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Midland  Popcorn  Co.,  67  8th  Ave.  N.  E.,  Minneapolis 
13,  Minn. 

Prunty  Popcorn  Div.,  Prunty  Seed  & Grain  Co.,  620  N. 
2nd  St.,  St.  Louis  2,  Mo. 

Roll-A-Griil  Corp.  of  America,  645  1st  Ave.,  N.  Y.  16. 
Sno-Master  Mfg.  Co.,  124  Hopkins  Place,  Baltimore  1. 
Superior  Refrigerator  Mfg.  Co.,  3350  N.  Union  Blvd.,  St. 
Louis  15,  Mo. 

353- WARMERS,  BUN  & FOOD 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Garvis  Mfg.  Co.,  210  Court  Ave.,  Des  Moines  9,  Iowa. 
Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 
Roll-A-Grill  Corp.  of  America,  645  1st  Ave.,  N.  Y.  16. 
Savon  Co.,  286  Pennylvania  Ave.,  Paterson  3,  N.  J. 
Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Milwaukee 
13,  Wis. 

Speedster,  Inc.,  15860  W.  5th  Ave.,  Golden,  Colo. 

Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 
Star-Metal  Corp.,  Trenton  & Ann  Sts.,  Philadelphia,  Pa. 
Super  Chef  Mfg.  Co.,  12309-23  Hodges  St.,  Houston 
45,  Tex. 

Toastmaster  Div.,  McGraw-Edison  Co.,  1200  St.  Charles 
Rd.,  Elgin,  III. 


4.  Decorating 


401- BLACK  LIGHT  FIXTURES 

Ariel  Davis  Mfg.  Co.,  3687  S.  State,  Salt  Lake  City 
15,  Utah. 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36, 
N.  Y. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36  N.  Y. 

Stroblite  Co.,  75  W.  45th  St.,  N.  Y.  36,  N.  Y. 

Switzer  Bros.,  Inc.,  4732  St.  Clair  Ave.,  Cleveland  3, 
Ohio. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Ultra-Violet  Prod.,  Inc.,  5114  Walnut  Grove  Ave.,  San 
Gabriel,  Calif. 

402- BLACK  LIGHT  MURALS 

Stroblite  Co.,  75  W.  45th  St.,  N.  Y.  36,  N.  Y. 

Switzer  Bros,  Inc.,  4732  St.  Clair  Ave.,  Cleveland  3, 
Ohio. 

Ultra-Violet  Prod.,  Inc.,  5114  Walnut  Grove  Ave.,  San 
Gabriel,  Calif. 

403-  DECORATIVE  SERVICE 

Armstrong  Cork  Co.,  Liberty  & Charlotte  Sts.,  Lan- 
caster, Pa. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hartselle, 
Ala. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28. 

Hanns  T.  Teichert  Co.,  1311  N.  Wells,  Chicago,  III. 

DRAPERIES,  FABRICS-See  704 


POPCORN  VENDERS-See  1913 


349— POPCORN  WARMERS 

Blevins  Popcorn  Co.,  Popcorn  Village,  Nashville,  Tenn. 
Cretors  & Co.,  P.O.  Box  1329,  Nashville  9,  Tenn. 

Dore  Popcorn  Co.,  4339  W.  Diversey  Ave.,  Chicago  39. 
Electroware  Corp.,  5350  Rondeou  St.,  Toledo  15,  Ohio. 
Gold  Medal  Products  Co.,  1 825  Freeman  Ave.,  Cin- 
cinnati 14,  Ohio. 

Hollywood  Servemaster  Co.,  114  W.  18th  St.,  Kansas 
City  8,  Mo. 

py  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago  6. 
Mi  'ey,  Inc.,  1920  Wvandotte,  Kansas  City  8,  Mo. 
Mid.-'d  Popcorn  Co.,  67  8th  Ave.  N.E.,  Minneapolis  13, 

Minn. 

Poppers  Supply  Co.,  1211  N.  2nd  St.,  Philadelphia  22. 


404-PAINT  PRODUCTS,  DECORATIVE 

M.  L.  Campbell  Paint  Co.,  2909  Chrysler  Rd.,  Kansas 
City,  Kas. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

E.  I.  DuPont  de  Nemours  & Co.,  Wilmington,  Del. 

Glidden  Co.,  900  Union  Commerce  Bldg.,  Cleveland  14, 
Ohio. 

National  Gypsum  Co.,  325  Delaware,  Buffalo  2,  N.  Y. 

National  Lead  Co.,  1 1 1 Broadway,  N.  Y.,  N.  Y. 

Pittsburgh  Plate  Glass  Co.>  632  Ft.  Duquesne  Blvd., 
Pittsburgh  22,  Pa. 

Sherwin-Williams  Co.,  101  Prospect  Ave.  N.  W.,  Cleve- 
land 1,  Ohio. 

Spatz  Paint  Industries,  Inc.,  1601  N.  Broadway,  St. 
Louis  6,  Mo. 

Stroblite  Co.,  75  W.  45th  St.,  N.  Y.  36,  N.  Y. 


Switzer  Bros.,  Inc.,  4732  St.  Clair  Ave.,  Cleveland  3, 
Ohio. 

Tropical  Paint  Co.,  1246  W.  70th,  Cleveland  2,  Ohio. 

405-WALL  COVERING,  MISCELLANEOUS 

American-Olean  Tile  Co.,  1000  Cannon  Ave.,  Lansdale, 
Pa. 

Armstrong  Cork  Co.,  Liberty  & Charlotte  Sts.,  Lancaster, 
Pa. 

Celanese  Corp.  of  America,  N.  Y.  16,  N.  Y. 

Celotex  Corp.,  120  So.  LaSalle,  Chicago  3,  III. 

Congoleum-Nairn,  Inc.,  195  Belgrove  Dr.,  Kearny,  N.  J. 

Firestone  Tire  & Rubber  Co.,  Akron,  Ohio. 

Formica  Co.,  4614  Spring  Grove  Ave.,  Cincinnati,  Ohio. 

Hayes  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour 
Falls,  N.  Y. 

Imperial  Paper  & Color  Corp.,  Box  231,  Glens  Falls,  N.  Y. 

Interchemical  Corp.,  Standard  Coated  Prod.  Div.,  67  W. 
44th  St.,  N.  Y.  18,  N.  Y. 

Johns-Mansville  Corp.,  22  E.  40th,  N.  Y.  16,  N.  Y. 

Knoxville  Scenic  Studios,  P.  O.  Box  1029,  Nashville  1, 
Tenn. 

Maharam  Fabric  Corp.,  130  W.  46th  St.,  N.  Y.,  N.  Y. 

Manko  Fabrics  Co.,  Inc.,  49  W.  38th  St.,  N.  Y.  18,  N.  Y. 

Marsh  Wall  Products,  Inc.,  Dover,  Ohio. 

Masland  Duraleather  Co.,  Amber  & Willard  Sts.,  Phila- 
delphia 34,  Pa. 

National  Gypsum  Co.,  325  Delaware,  Buffalo  2,  N.  Y. 

Novelty  Scenic  Studios,  432  E.  91st,  N.  Y.  28,  N.  Y. 

Thortel  Fireproof  Fabric,  101  Park  Ave.,  N.  Y.,  N.  Y. 

U.  S.  Rubber  Co.,  1230  Ave.  of  Americas,  N.  Y.  20. 


5.  Floors  and  Carpets 


501 - CARPETS 

Artloom  Carpet  Co.,  Allegheny  & Howard  Sts.,  Philadel- 
phia, Pa. 

Bigelow-Sanford  Carpet  Co.,  140  Madison  Ave.,  N.  Y. 
16,  N.  Y. 

Blumenthal  & Co.,  1 Park  Ave.,  N.  Y.,  N.  Y. 

Firth  Carpet  Co.,  295  5th  Ave.,  N.  Y.  16,  N.  Y. 
Hardwick  & Magee  Co.,  650  W.  Lehigh.  Ave.,  Phila- 
delphia 33,  Pa. 

Archibald  Holmes  Carpet  Co.,  Erie  Ave.  & K St.,  Phila- 
delphia, Pa. 

A.&M.  Karagheusian,  Inc.,  295  5th  Ave.,  N.  Y.  16,  N.  Y. 
Stephen  Leedom  Carpets  Co.,  Beaver  St.,  Bristol,  Pa. 
James  Lees  & Sons  Co.,  Bridgeport,  Pa. 

Magee  Carpet  Co.,  295  5th  Ave.,  N.  Y.  16,  N.  Y. 

C.  H.  Masland  & Sons,  Carlisle,  Pa. 

Mohasco  Carpet  Mills,  Lyon  St.,  Amsterdam,  N.  Y. 
Philadelphia  Carpet  Co.,  Philadelphia  34,  Pa. 

Alexander  Smith,  Inc.,  295  5th  Ave.,  N.  Y.  16,  N.  Y. 
U.  S.  Rubber  Co.,  1230  Ave  of  Americas,  N.  Y.  20,  N.  Y. 

CARPET  SWEEPERS  & VACUUMS-See  1414 

502- MATS  & MATTING 

American  Mat  Corp.,  2018  Adams  St.,  Toledo  2,  Ohio. 
Fremont  Rubber  Co.,  Fremont,  Ohio. 

U.  S.  Rubber  Co.,  1230  Ave.  of  Americas,  N.  Y.  20,  N.  Y. 
Wearproof  Mat  Co.,  2156  W.  Fulton  St.,  Chicago,  III. 

503- MATS,  HEATED 

Ace  Lite  Step  Co.,  1708  S.  State  St.,  Chicago  16,  III. 
American  Mat  Corp.,  2018  Adams  St.,  Toledo  2,  Ohio. 

504-  RESILIENT  FLOOR  COVERING 

American-Olean  Tile  Co.,  1000  Cannon  Ave.,  Lansdale, 
Pa. 

Armstrong  Cork  Co.,  Liberty,  & Charlotte  Sts.,  Lancaster, 
Pa. 

Congoleum-Nairn,  Inc.,  195  Belgrove  Dr.,  Kearny,  N.  J. 
Goodyear  Tire  & Rubber  Co.,  1144  E.  Market  St.,  Akron 
16,  Ohio. 

Hewitt-Robins,  Inc.,  666  Glenbrook  Rd.,  Stamford,  Conn. 
Johns-Manville  Corp.,  22  E.  40th,  N.  Y.  16,  N.  Y. 

U.  S.  Rubber  Co.,  1230  Ave.  of  Americas,  N.  Y.  20,  N.  Y. 


6.  Frontage 


601—  B0X0FFICES 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 

602—  DOOR  CONTROLS  & CLOSERS 

Minnesota  Fire  Extinguisher  Co.,  Inc.,  2480  University 
Ave.,  St.  Paul  14,  Minn. 

Pittsburgh  Plate  Glass  Co.,  632  Ft.  Duquesne  Blvd., 
Pittsburgh  22,  Pa. 

Sargent  & Co.,  45  Water  St.,  New  Haven  9,  Conn. 
Stanley  Works,  Magic  Door  Div.,  Lake  St.,  New  Britain, 
Conn. 

603- ELECTRIC  EYE  DOORS 

Kawneer  Co.,  N.  Front  St.,  Niles,  Mich. 

Stanley  Works,  Magic  Door  Div.,  Lake  St.,  New  Britain, 
Conn. 

604- FRONTS,  THEATRE 

Kawner  Co.,  N.  Front  St.,  Niles,  Mich. 

Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 
Sign  Crafters,  Inc.,  101  N.  Ky.  Ave.,  Evansville,  Ind. 

EXIT  DEVICES,  PANIC  DOORS-See  1302 


When  writing  manufacturers  or  their  distributors  please  mention  The  Modern  Theatre  "Buyers'  Directory.' 
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605-MARQUEES  & BACKGROUND  PANELS 

Adler  Silhouette  Letter  Co.,  11843  W.  Olympic  Blvd., 
Los  Angeles  64,  Calif. 

Berloc  Mfg.  Co.,  13623  Crenshaw  Blvd.,  Hawthorne, 
Calif. 

Bevelite  Mfg.  Co.,  3626  11th  Ave.,  Los  Angeles  18. 
Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Everbrite  Electric  Signs,  Inc.,  1440  N.  4th,  Milwaukee  12. 
Kawneer  Co.,  N.  Front  St.,  Niles,  Mich. 

Long  Sign  Co.,  6209  John  Dodge,  Detroit  2,  Mich. 
Poblocki  & Sons,  3238  W.  Pierce  St.,  Milwaukee  15,  Wis. 
Seaporcel  Porcelain  Metals,  Inc.,  28-20  Borden  Ave., 
Long  Island  City,  N.  Y. 

Sign  Crafters,  Inc.,  101  N.  Ky  Ave.,  Evansville,  Ind. 
Wagner  Sign  Service,  Inc.,  218  S.  Hoyne  Ave.,  Chicago 


7.  Furnishings 


701- AISLE  LIGHTS 

Capitol  Stage  Lighting  Co.,  Inc.,  527  W.  45th  St.,  N.  Y. 
36,  N.  Y. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Kliegl  Bros.,  Inc.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

Oglesby  Equip.  Co.,  20356  Grand  River  Ave.,  Detroit  19. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

702- CONTROL  ROPES,  POSTS  & RAILINGS 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hartselle, 
Ala. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28. 

Theatre  Seat  Service  Co.,  160  Hermitage  Ave.,  Nash- 
ville 10,  Tenn. 

703-  DIRECTIONAL  SIGNS,  EXIT  SIGNS, 

ETC. 

Capitol  Stage  Lighting  Co.,  Inc.,  527  W.  45th  St.,  N.  Y. 
36,  N.  Y. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hartselle, 
Ala. 

Kliegl  Bros.,  Inc.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Voight  Co.,  1636  N.  Carlisle,  Philadelphia  21,  Pa. 

704- DRAPERIES  & CURTAINS 

J.  R.  Clancy,  1020  W.  Belden  Ave.,  Syracuse  4,  N.  Y. 

Great  Western  Staqe  Equip.  Co.,  1324  Grand  Ave., 
Kansas  City  6,  Mo. 

Hoves  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour  Falls, 
N.  Y. 

Knoxville  Scenic  Studios,  P.  O.  Box  1029,  Nashville  1, 
Tenn. 

Maharam  Fabrics  Cora.,  130  W.  46th  St.,  N.  Y.,  N.  Y. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hartselle, 
Ala. 

NevaBurn  Products  Co.,  262  South  St..  N Y.  2,  N.  Y. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28. 

Premier  Studios,  414  W.  45th  St.,  N.  Y.,  N.  Y. 

Thortel  Fireproof  Fabric,  101  Park  Ave..  N.  Y.,  N.  Y. 

Tiffin  Scenic  Studios,  Inc.,  Box  915,  Tiffin,  Ohio. 

705- DRINKING  FOUNTAINS 

American  Radiator  & Standard  Sanitary  Corp.,  P.O. 
Box  1226,  Pittsburgh  30,  Pa. 

Rorg-Warner  Coro.,  Norae  Div.,  Detroit,  Mich. 

Ebco  Mfg.  Co.,  401  W.  Town  St.,  Columbus,  Ohio. 

Friaidaire  Div-.,  General  Motors  Sales  Corp.,  300  Taylor 
St.,  Dayton  1,  Ohio. 

Sunroc  Co.,  Glen  Riddle,  Pa. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 


8.  Heating 


801- B0ILERS  & FURNACES-See  Also  804 

American  Blower  Corp.,  81 1 1 Tireman  Ave.,  Detroit, 
Mich. 

American  Radiator  & Standard  Sanitary  Corp.,  P.  O. 

Box  1226,  Pittsburgh  30,  Pa. 

Chrysler  Corp.,  Airtemp  Div.,  1600  Webster  St.,  Dayton 
1 Ohio. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 
Iron  Fireman  Mfg.  Co.,  3170  W.  106th  St.,  Cleveland 

11,  Ohio. 

National  Radiator  Co.,  221  Central  Ave.,  Johnstown,  Pa. 
Todd  Shipyards  Corp.,  Products  Div.,  Columbia  & 
Hallect  Sts.,  Brooklyn  31,  N.  Y. 

802- FANS,  HEAT  CIRCULATORS 

Berko  Electric  Mfg.  Co.,  182-20  Liberty  Ave.,  Jamaica 

12,  N.  Y. 

Davenport  Mfg.  Co.,  Meadville,  Pa. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 
National  Radiator  Co.,  221  Central  Ave.,  Johnstown,  Pa. 

803- GAS  BURNERS 

American  Radiator  & Standard  Sanitary  Corp.,  P.O.  Box 
1226,  Pittsburgh  30,  Pa. 


General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 
Iron  Fireman  Mfg.  Co.,  3170  W.  106th  St.,  Cleveland 
11,  Ohio. 

National  Radiator  Co.,  221  Central  Ave.,  Johnstown,  Pa. 
Todd  Shipyards  Corp.,  Products  Div.,  Columbia  & Hal- 
lect Sts.,  Brooklyn  31,  N.  Y. 


804-HEATING  SYSTEMS-See  Also  801 


American  Radiator  & Standard  Sanitary  Corp.,  P.  O. 

Box  1226,  Pittsburgh  30,  Pa. 

American  Foundry  & Furnace  Co.,  Bloomington,  III. 
Berko  Electric  Mfg.  Co.,  182-20  Liberty  Ave.,  Jamaica 
12,  N.  Y. 

Bryant  Heater  Div.,  Affiliated  Gas  Equip.,  Inc.,  17825 
St.  Clair  Ave.,  Cleveland  10,  Ohio. 

Chrysler  Corp.,  Airtemp  Div.,  1600  Webster  St.,  Dayton 
1,  Ohio. 


Delco  Appliance  Div.,  General  Motors  Corp.,  1391  Lyell, 
Rochester  1 , N.  Y. 

Electromode  Div.,  Commercial  Controls  Corp.,  570  Cul- 
ver Rd.,  Rochester  3,  N.  Y. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y 

Iron  Fireman  Mfg.  Co.,  3170  W.  106fh  St.,  Cleveland  11, 
Ohio. 

Todd  Shipyards  Corp.,  Products  Div.,  Columbia  & Hal- 
lect Sts.,  Brooklyn  31,  N.  Y. 

Typhoon  Air  Conditioning  Co.,  Div.  Hupp  Corp.,  505 
Carroll  St.,  Brooklyn  15,  N.  Y. 


9.  Insulation— Acoustics 


901 - ACOUSTICAL  MATERIALS 

Armstrong  Cork  Co.,  Liberty  & Charlotte  Sts.,  Lancaster, 
Pa. 

Celotex  Corp.,  120  S.  La  Salle,  Chicago  3,  III. 

Certain-Teed  Products  Corp.,  120  E.  Lancaster  Ave., 
Ardmore,  Pa. 

Johns-Manville  Coro.,  22  E.  40th,  N.  Y.  16,  N.  Y. 

Libbey-Owens-Ford  Glass  Co.,  Nicholas  Bldg.,  Toledo  3, 
Ohio. 

National  Gypsum  Co..  325  Delaware,  Buffalo  2,  N.  Y. 

Owens-Corning  Fiberqlas  Corp.,  Toledo  1,  Ohio. 

U.  S.  Gypsum  Co.,  300  W.  Adams,  Chicago,  III. 

Wood  Conversion  Co.,  1 Nat'l  Bank  Bldg.,  St.  Paul  1 , 
Minn. 

902- INSULATION  MATERIALS 

Armstrong  Cork  Co.,  Liberty  & Charlotte  Sts.,  Lancaster, 
Pa. 

Celotex  Corp.,  120  La  Salle  St.,  Chicago,  III. 

Certain-Teed  Products  Corp.,  120  E.  Lancaster,  Ardmore, 
Pa. 

Eagle-Picher  Co.,  American  Bldg.,  Cincinnati,  Ohio. 

F.  B.  Goodrich  Co.,  Shelton,  Conn. 

Johns-Manville  Corp.,  22  E.  40th,  N.  Y.  16,  N.  Y. 

Kimberly-Clark  Corp.,  Neenah,  Wis. 

Masonite  Corp.,  Ill  W.  Washington,  Chicago,  III. 

National  Gvosum  Co.,  325  Delaware,  Buffalo  2,  N.  Y. 

Owens-Illinois  Glass  Co.,  Kaylo  Div.,  Box  1935,  Toledo 
1,  Ohio. 

Pittsburgh  Plate  Glass  Co.,  632  Ft.  Duquesne  Blvd.,  Pitts- 
burgh 30,  Pa. 

Reynolds  Metals  Co.,  2500  S.  3rd,  Louisville,  Ky. 

U.  S.  Gypsum  Co.,  300  W.  Adams,  Chicago,  III. 

II  S.  Rubber  Co.,  1230  Ave  of  Americas,  N.  Y.  20.  N.  Y. 

Wood  Conversion  Co.,  1st  Nat'l  Bank  Bldg.,  St.  Paul  1, 
Minn. 


10.  Lighting 


1001 - BULB  CHANGERS 

Lumidor  Mfg.  Co.,  4801  E.  50th  St.,  Los  Angeles,  Calif. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Rite-O-Lite  of  Calif.,  308  E.  Washington,  Los  Angeles 
15,  Calif. 

1002-  COLOR  WHEELS  & GELATIN  SHEETS 

Amplex  Corp.,  214  Gren  Cove  Rd.,  Carle  Place,  N.  Y. 

Ariel  Davis  Mfg.  Co.,  3687  S.  State  St.,  Salt  Lake  City 
15,  Utah. 

Associated  Lighting  Service,  780  Broadway,  Redwood 
City,  Calif. 

Best  Devices,  Inc.,  10921  Briggs  Rd.,  Cleveland  11, 
Ohio. 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Kliegl  Bros.,  Inc.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

Minneapolis-Honeywell  Regulator  Co.,  Heiland  Div., 
5200  Evans,  Denver,  Colo. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle, Ala. 

1003- DIMMERS  & CONTROLS 

Frank  Adam  Electric  Co.,  3650  Windsor  PI.,  St.  Louis 
66,  Mo. 

Ariel  Davis  Mfg.  Co.,  3687  S.  Stote,  Salt  Lake  City  15, 
Utah. 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Cutler-Hammer,  Inc.,  315  N.  12th,  Milwaukee,  Wis. 

Federal  Electric  Co.,  50  Paris  St.,  Newark,  N.  J. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Kliegl  Bros.,  Inc.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle, Ala. 

Superior  Electric  Co.,  383  Middle  St.,  Bristol,  Conn. 


Ward  Leonard  Electric  Co.,  115  MacQuesten  Pkway  So., 
Mt.  Vernon,  N.  Y. 

1004-ELECTRIC  POWER  GENERATORS 

Allis-Chalmers  Mfg.  Co.,  Box  512,  Milwaukee  1,  Wis. 
Delco  Products  Div.,  General  Motors  Corp.,  329  E.  1st 
St.,  Dayton  1,  Ohio. 

Fairbanks  Morse  & Co.,  600  S.  Michigan,  Chicago  5,  III. 
General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 
Kohler  Co.,  Kohler,  Wis. 

Onan  Div.,  Studebaker  Corp.,  2515  University  Ave.  S.E., 
Minneapolis  14,  Minn. 

Ready  Power  Co.,  11431  Freud  Ave.,  Detroit  14,  Mich. 

EMERGENCY  LIGHTING,  BATTERY-See  1301 


POST  LIGHTS-See  2134 


SIGNS,  DIRECTIONAL— See  703 

1005—  SPOT  & FLOODLIGHTS 

Amplex  Corp.,  214  Glen  Cove  Rd.,  Carle  Place,  N.  Y. 

Ariel  Davis  Mfg.  Co.,  3687  S.  State,  Salt  Lake  City  15, 
Utah. 

Best  Devices  Co.,  Inc.,  10921  Briggs  Rd.,  Cleveland  11, 
Ohio. 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Genarco  Corp.,  9704  Sultplues  Blvd.,  Jamaica  35,  N.  Y. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Kliegl  Bros.,  Inc.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

Lustre  Corp.  of  America,  Glen  Cove  Rd.,  Carle  Place, 
N.  Y. 

Minneapolis-Honeywell  Regulator  Co.,  Heiland  Div., 
5200  Evans,  Denver  22,  Colo. 

Radiant  Lamp  Corp.,  300  Jelliff  Ave.,  Newark  8,  N.  J. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago 
5,  III. 

1006- SP0TLIGHT  LENSES 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Kliegl  Bros.,  Inc.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

Lustre  Corp.  of  America,  Glen  Cove  Rd.,  Carle  Place, 
N.  Y. 

Minneapolis-Honeywell  Regulator  Co.,  Heiland  Div.,  5200 
Evans,  Denver  22,  Colo. 


11.  Projection 


11 01 - ADAPTERS  for  CENTERING  PICTURE 
(Horizontally  & Vertically) 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 
Cinesound  Service  Corp.,  420  W.  45th  St.,  N.  Y.  36,  N.  Y. 
National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1102- APERTURE  PLATES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 
Heyer-Shultz,  Inc.,  10  Factory  St.,  Cedar  Grove,  N.  J. 
LaVezzi  Machine  Works,  4635  W.  Lake  St.,  Chicago  44. 
Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 
National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 
Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago  5. 

BLOWERS,  LAMPHOUSE-See  1120 
CARBONS-See  1129 


1103- CARB0N  SAVERS 

Best  Devices  Co.,  10921  Briggs  Rd.,  Cleveland  11,  Ohio. 

Cali  Products  Co.,  3709  Marjorie  Way,  Sacramento,  Calif. 

Full  Run  Carbon  Saver  Co.,  P.  O.  Box  107,  2015  High 
St.,  Salem,  Ore 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Payne  Products  Co.,  Cron-O-Matic  Div.,  2451  W.  Sta- 
dium Blvd.,  Ann  Arbor,  Mich. 

Phillips  Electro  Extensions,  Box  388,  Ronceverte,  W.  Va. 
Dallas  27,  Tex. 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

Lou  Walters  Sales  & Service  Co.,  4207  Lawnview  Ave., 
Dallas  27,  Tex. 

Wenzel  Projector  Co.,  2505-19  W.  State  St.,  Chicago  16, 
III. 

West  Coast  Theatre  Service,  1923  N.  W.  Kearney,  Port- 
land, Ore. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago  5. 

1104- CARBON  WASTE  CANS 

Economizer  Enterprises,  524  W.  43rd  St.,  Los  Angeles 
37,  Calif. 
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National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Minnesota  Fire  Extinguisher  Co.,  Inc.,  2480  University 
Ave.,  St.  Paul  1 4,  Minn. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash,  Chicago  5,  III. 

1105- CHANGEOVER  DEVICES 

Ace  Electric  Mfg.  Co.,  1500  Bay  Rd.,  Box  1500  So., 
Miami  Beach  39,  Fla. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1 106-  CONDENSING  LENSES 

Bausch  & Lomb,  Inc.,  72063  Bausch  St.,  Rochester 
2,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Pacific  Optical  Corp.,  5956  W.  98th  St.,  Los  Angeles, 
Calif. 

1107- COOLERS,  FILM  TRAP 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1108- CUE  MARKERS 

Ace  Electric  Mfg.  Co.,  1500  Bay  Rd.,  Box  1500  So., 
Miami  Beach  39,  Fla. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

Clint  Phare  Products,  282  E.  214th  St.,  Euclid  19,  Ohio. 

1109- DEMAGNETIZATION  TOOLS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Bizzelle  Cinema  Supply  Co.,  420  W.  45th  St.,  N.  Y.,  N.  Y. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Ideal  Industries,  Inc.,  5225  Becker  Place,  Sycamore,  III. 

1 1 10-  DOWSERS 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.,  19,  N.  Y. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1 1 11-  FILM  cabinets 

Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 

Hollywood  Film  Co.,  946  N.  Seward,  Hollywood,  Calif. 

National  Theotre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

1112- FILM  CEMENT 

Ace  Electric  Mfg.  Co.,  1500  Bay  Rd.,  Box  1500  So., 
Miami  Beach  39,  Fla. 

Fisher  Mfg.  Co.,  1185  Mt.  Read  Blvd.,  Rochester  6,  N.  Y. 

Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 

Hollywood  Film  Co.,  946  N.  Seward,  Hollywood,  Calif. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

1113- FILM  CLEANERS  & PRESERVATIVES 

Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 

Hollywood  Film  Co.,  946  N.  Seward,  Hollywood,  Calif. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

1114- FILM  HANDLING  DEVICES 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

1115- FILM  MAGAZINES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Wenzel  Projector  Co.,  2505-19  S.  State,  Chicago,  III. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash,  Chicago  5,  III. 

1116- FILM  MEASURING  MACHINES 

Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 

Hollywood  Film  Co.,  946  N.  Seward,  Hollywood,  Calif. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

1117- FILM  REELS 

Goldberg  Bros.,  3535  Larimer  St.,  Denver  17,  Colo. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

Spantex  Corp.  of  America,  Brooklyn,  N.  Y. 

1118- FILM  SCRAPERS 

Ace  Electric  Mfg.  Co.,  1500  Bay  Rd.,  Box  1500  So., 
Miami  Beach  39,  Fla. 

Gr  void  Machine  Works,  412  Main,  Port  Jefferson,  N.  Y. 

Nat,  nal  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 

towr.  N.  Y. 

Neuma  ,'e  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 


1119-FILM  SPLICERS 

Ace  Electric  Mfg.  Co.,  1500  Bay  Rd.,  Box  1500  So., 
Miami  Beach  39,  Fla. 

Camera  Equip  Co.,  315  W.  43rd  St.,  N.  Y.  36,  N.  Y. 
Florman  & Babb,  68  W.  45th  St.,  N.  Y.  36,  N.  Y. 
Griswold  Machine  Works,  412  Main,  Port  Jefferson,  N.  Y. 
Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  111. 
National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 

FILM  TRAP  COOLERS-See  1107 


1 120-  LAMPHOUSE  & PORTHOLE  BLOWERS 

Carbons,  Inc.,  400  Myrtle  Ave.,  Boonton,  N.  J. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1121- LENSES,  ANAM0RPHIC 

Bausch  & Lomb,  Inc.,  72063  Bausch  St.,  Rochester  2, 
N.  Y. 

Isco  Optical  Works,  704  Bronx  River  Rd.,  Bronxville, 
N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Pictorial  Co.,  2704Vi  Grand  Ave.,  New  Castle,  Ind. 

Projection  Optics  Co.,  330  Lyell  Ave.,  Rochester  6,  N.  Y. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

Superscope,  Inc.,  8150  Vineland  Ave.,  Sun  Valley,  Calif. 

Wollensack  Optical  Co.,  Rochester  21,  N.  Y. 

1122- LENSES,  PRIME 

American  Optical  Co.,  19  Doat  St.,  Rochester,  N.  Y. 

Bausch  & Lomb,  Inc.,  72063  Bausch  St.,  Rochester  2, 
N.  Y. 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y. 
36,  N.  Y. 

Isco  Optical  Works,  705  Bronx  River  Rd.,  Bronxville, 
N.  Y. 

Kollmorgen  Corp.,  347  King  St.,  Northampton,  Mass. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

North  American  Philips  Co.,  Inc.,  Motion  Picture  Equip. 
Div.,  100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

Pacific  Optical  Corp.,  5965  W.  98th  St.,  Los  Angeles, 
Calif. 

Projection  Optics  Co.,  330  Lyell  Ave.,  Rochester  6,  N.  Y. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

Wollensack  Optical  Co,  Rochester  21,  N.  Y. 

Vicom,  Inc.,  70  Aberthaw  Rd.,  Rochester,  N.  Y. 

1123- LENS  CLEANERS 

Kinner  Products  Co.,  13325  E.  Broad  St.,  Pataskala,  Ohio. 

Edward  H.  Wolk,  Inc.,  1241  So.  Wabash  Ave.,  Chicago  5, 

111. 

1124- M0T0R  GENERATORS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Electric  Co.,  1806  Pine  St.,  St.  Louis  66,  Mo. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

General  Precision,  Inc.,  Kearfott  Div.,  12690  Elmwood 
Ave.,  Cleveland,  Ohio. 

Imperial  Electric  Co.,  84  Ira  Ave.,  Akron  9,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

Wagner  Electric  Corp.,  6400  Plymouth,  St.  Louis,  Mo. 

1125- PIN  PUSHERS 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Wenzel  Projector  Co.,  2505-19  S.  State,  Chicago  16,  III. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago  5. 

1126- PORTABLE  PROJECTORS 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

North  American  Philips  Co.,  Inc.,  Motion  Picture  Equip. 
Div.,  100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

Paromel  Electronics  Corp.,  3956  Belmont  Ave.,  Chicago 
39.  III. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

PORTHOLE  BLOWERS-See  1120 

1127- PROJECTION  ARC  LAMPS 

C.  S.  Ashcraft  Mfg.  Co.,  36-32  38th  St.,  Long  Island 
City,  N.  Y. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Cinematograph  International,  Inc.,  341  W.  44th  St., 
N.  Y.  36.  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burg 30,  Pa. 

1128- PROJECTION  LAMPS,  PULSED 
DISCHARGE 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Cine  Electronic  System,  225  E.  46th  St.,  N.  Y.,  N.  Y. 

North  American  Philips  Co.,  Inc.,  Motion  Picture  Equip. 
Div.,  100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 


Radiant  Lamp  Corp.,  300  Jelliff  Ave.,  Newark  8,  N.  J. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

1129- PROJECTION  CARBONS 

ElectroCarbons,  Inc.,  940  Belmont  St.,  Chicago  14,  III. 

Hellos  Carbons,  Inc.,  122  Washington  St.,  Bloomfield, 
N.  J. 

Carbons,  Inc.,  400  Myrtle  Ave.,  Boonton,  N.  J. 

Marble  Co.,  Inc.,  P.O.  Box  391,  605  Swift  Bldg.,  Co- 
lumbus, Ga. 

National  Carbon  Co.,  Div.  Union  Carbide  Corp.,  270 
Park  Ave.,  N.  Y.  17,  N.  Y. 

Ringsdorff  Carbon  Co.,  15  W.  44th  St.,  N.  Y.  36,  N.  Y. 

West  Coast  Theatre  Supply,  1923  N.  W.  Kearney,  Port- 
land, Ore. 

1130- PROJECTION  MACHINES,  16mm 

American  Theatre  Supply  Co.,  2300  1st  Ave.,  Seattle, 
Wash. 

Bell  & Howell  Co.,  7100  McCormick,  Chicago,  III. 

Camera  Equipment  Co.,  315  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Cine  Electronic  Svstem,  225  E.  46th  St.,  N.  Y.  17,  N.  Y. 

North  American  Philips  Co.,  Inc.,  Motion  Picture  Equip. 
Div.,  100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

1131- PROJECTION  MACHINES,  35mm 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Cine  Electronic  System,  225  E.  46th  St.,  N.  Y.  17,  N.  Y. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

North  American  Philips  Co.,  Inc.,  Motion  Picture  Equip. 
Div.,  100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

Paromel  Electronics  Corp.,  3956  Belmont  Ave.,  Chicago 
39,  III. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

Wenzel  Projector  Co.,  2505-19  S.  State.  Chicago  16,  III. 

1132- PROJECTION  MACHINES,  35/70mm 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Cine  Electronic  System,  225  E.  46th  St.,  N.  Y.  17.  N.  Y. 

Cinematograph  International,  Inc.,  341  W.  44th  St., 
N.  Y.  36,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

North  American  Philips  Co.,  Inc.,  Motion  Picture  Equip. 
Div.,  100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

1133- PROJECTOR  PARTS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

ElectroCarbons,  Inc.,  940  Belmont  St.,  Chicago  14,  III. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

LaVezzi  Machine  Works,  4635  W.  Lake  St.,  Chicago  44. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

North  American  Philips  Co.,  Inc  . Motion  Picture  Equip. 
Div.  100  E.  42nd  St.,  N.  Y.  17.  N.  Y. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

Wenzel  Projector  Co.,  2505-19  W.  State.  Chicago  16 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash,  Chicago  5,  111. 

1134- REAMERS 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

LaVezzi  Machine  Works,  4635  W.  Lake  St.,  Chicago  44. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago  5. 

1135- RECTIFIER  BULBS 

Christie  Electric  Corp.,  3410  W.  67th  St.,  Los  Angeles 
43,  Calif. 

ElectroCarbons.  Inc.,  940  Belmont  St.,  Chicago  14,  111. 

Gordos  Corp.,  250  Glenwood  Ave.,  Bloomfield,  N.  J. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

1136- RECTIFIER  BULBS,  Silicon 

Kneisley  Electric  Co.,  2501-09  Lagrange  St.,  Toledo,  Ohio. 

1137- RECTIFIER  BULBS,  Xenon 

Carbons,  Inc.,  400  Myrtle  Ave.,  Boonton,  N.  J. 

Christie  Electric  Corp.,  3410  W.  67th  St.,  Los  Angeles 
43,  Calif. 

1138- RECTIFIERS,  BULB  TYPE 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Garver  Electric  Co.,  P.O.  Box  306,  Union  City,  Ind. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Kneisley  Electric  Co.,  2501-09  Lagrange,  Toledo,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Star  Cinema  Supply  Co.,  621  W.  55th  St.,  N.  Y.  19,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

1139- RECTIFIERS,  COPPER  OXIDE 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

1140- RECTIFIERS,  COPPER  SULPHIDE 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1141- RECTIFIERS,  SELENIUM 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
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son,  Omaha  2,  Neb. 

Cine  Electronic  System,  225  E.  46th  St.,  N.  Y.  17,  N.  Y. 

Garver  Electric  Co.,  P.O.  Box  306,  Union  City,  Ind. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Kneisley  Electric  Co.,  2501-09  Lagrange  St.,  Toledo,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

1142- RECTIFIERS,  SILICON 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Christie  Electric  Corp.,  3410  W.  67th  St.,  Los  Angeles 
43,  Calif. 

Kneisley  Electric  Co.,  2501-09  Lagrange  St.,  Toledo,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

1143- RECTIFIERS,  XENON 

Carbons,  Inc.,  400  Myrtle  Ave.,  Boonton,  N.  J. 

Cine  Electronic  System,  225  E.  46th  St.,  N.  Y.,  N.  Y. 

Kneisley  Electric  Co.,  2501-09  Lagrange  St.,  Toledo,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 

1144- RECTIFIER  CONVERSION  UNITS 

Kneisley  Electric  Co.,  2501-09  Lagrange  St.,  Toledo,  Ohio. 

1145- REEL  BANDS 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19, 
N.  Y. 

Sure  Grip  Reel  Bands,  3910  H.  St.,  Sacramento,  Calif. 

1146- REEL-END  SIGNALS 

Ace  Electric  Mfg.  Co.,  1500  Bay  Rd.,  Box  1500  So., 
Miami  Beach  39,  Fla. 

American  Theatre  Supply  Co.,  2300  1st  Ave.,  Seattle, 
Wash. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

E.  W.  Hulett  Mfg.  Co.,  1430  Merriman  Dr.,  Glendale 
2,  Calif. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1147- REFLECTORS 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1148- REFLECTORS,  GLASS  "COLD" 

Bausch  & Lomb,  Inc.,  72063  Bausch  St.,  Rochester  2, 
N.  Y. 

ElectroCarbons,  Inc.,  940  Belmont  St.,  Chicago  14,  III. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1 , Ohio. 

1149- REFLECTORS,  METAL 

Heyer-Shultz,  Inc.  10  Factory  St.,  Cedar  Grove,  N.  J. 


1150- REWINDS,  AUTOMATIC 

Goldberg  Bros..  3535  Larimer  St.,  Denver  17,  Colo. 
Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 
Wenzel  Projector  Corp.,  2505-19  S.  State,  Chicago  16,  III. 

11 51 - REWINDS,  HAND 

Best  Devices  Co.,  Inc.,  10921  Briggs  Rd.,  Cleveland  14, 
Ohio. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 
Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 
National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 
Wenzel  Projector  Corp.,  2505-19  S.  State,  Chicaao  16,  III. 
Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago  5. 

1152- REWIND  TABLES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Harwald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 
National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19. 


1153- RHEOSTATS 

Capitol  Stage  Lighting  Co.,  Inc.,  527  W.  45th  St., 
N.  Y.  36,  N.  Y. 

Century  Lighting,  Inc.,  521  W.  43rd  St.,  N.  Y.  36,  N.  Y. 

Cutler-Hammer,  Inc.,  315  N.  12th  St.,  Milwaukee,  Wis. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

General  Precision,  Inc.,  Kearfott  Div.,  12690  Elmwood 
Ave.,  Cleveland,  Ohio. 

Neumade  Products  Corp.,  250  W.  57th  St.,  N.  Y.  19, 
N.  Y. 

1154- SLIDE  PROJECTORS  & 

STERE0PTIC0NS 

American  Optical  Co.,  19  Doat  St.,  Rochester,  N.  Y. 

Bausch  & Lomb,  Inc.,  72063  Bausch  St.,  Rochester  2, 
N.  Y. 

Bodde  Screen  & Projector  Co.,  11541  Bradley  Ave., 
San  Fernando,  Calif. 

Century  Lighting,  Inc.,  521  W.  43ra  St.,  N.  Y.  36,  N.  Y. 

Cine  Electronic  System.  225  E.  46th  St..  N.  Y.  17,  N.  Y. 

Kliegl  Bros.,  321  W.  50th  St.,  N.  Y.  19,  N.  Y. 

Minneapolis-Honeywell  Regulator  Co.,  Heiland  Div., 
5200  Evans,  Denver  22,  Colo. 

National  Studios,  42  W.  48th  St.,  N.  Y.  36,  N.  Y. 

Strong  Electric  Corp.,  87  City  Park  Ave.,  Toledo  1,  Ohio. 


1155- SPROCKETS 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.,  19,  N.  Y. 

General  Precision,  Inc.,  GPL  Div.,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

LaVezzi  Machine  Works,  4635  W.  Lake  St.,  Chicago  44. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Wenzel  Projector  Corp.,  2505-19  S.  State  St.,  Chicago  16. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago 
5,  III. 

1156- SPROCKET  PULLER 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Wenzel  Projector  Corp.,  2505-19  S.  State,  Chicago  16,  III. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago  5. 

1157- TELEVISION,  Cable  Theatre 
Equipment 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

International  Telemeter  Corp.,  1501  Broadway,  N.  Y. 

Jerrold  Electronics  Corp.,  15th  & Lehigh  Ave.,  Phila- 
delphia, Pa. 

1158- TELEVISION,  THEATRE  SYSTEMS 

Allen  B.  DuMont  Laboratories,  Inc.,  2 Main  Ave.,  Pas- 
saic, N.  J. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Trad  Television  Corp.,  1001  1st  Ave.,  Asbury  Park,  N.  J. 


1226,  Pittsburgh  30,  Pa. 

Briggs  Mfg.  Co.,  3001  Miller  St.,  Detroit 
Crane  Co.,  836  S.  Michigan,  Chicago,  111. 
Kohler  Co.,  Kohler,  Wis. 


11,  Mich. 


1206-LEAK  DETECTOR  FLUID 

Flamort  Chemical  Co.,  746  Natoma,  San  Francisco  3. 


1207- SEWER  CLEANING  RODS 

Miller  Sewer  Rod  Co.,  4642  N.  Central  Ave.,  Chicago  30. 
Ohio  Tool  & Engineering  Co.,  128  N.  Spring  St.,  Spring- 
field,  Ohio. 

1208- SOAP  DISPENSERS 

Antiseptol  Co.,  5524  N.W.  Highway,  Chicago  III. 

Bobrick  Dispensers,  Inc.,  1839  Blake  Ave.,  Los  Angeles 

Bram  Chemical  Co.,  820  65th  Ave.,  Philadelphia  26,  Pa. 
C.  B.  Dolge  Co.,  Westport,  Conn. 

J.  I.  Holcomb  Mfg.  Co.,  Indianapolis  7,  Ind. 
Huntington  Lobs.,  Inc.,  900-970  E.  Tipton,  Huntington, 

West^  Disinfecting  Co.,  42-16  West  St„  Long  Island  City, 
N.  Y. 

1209- TOILET  FIXTURES 

American  Radiator  & Standard  Sanitary  Corp.,  P.  O. 

Box  1226,  Pittsburgh  30,  Pa 
Briggs  Mfg.  Co.,  3001  Miller  St.,  Detroit  11,  Mich. 
Crane  Co.,  836  S.  Michigan,  Chicago,  III. 

Electric-Aire  Engineering  Corp.,  7908  W.  Grand,  Chicago 

Eljer  Plumbingware  Div.,  3 Gateway  Center,  Pittsburgh 
22,  Pa. 


1159-  TEST  FILM,  for  Testing  Projectors 

Wesley  Trout,  Box  575,  Enid,  Okla. 

1160- TOOLS  FOR  PROJECTOR  REPAIRING 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

LaVezzi  Machine  Works,  4635  W.  Lake  St.,  Chicago  44. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Wenzel  Projector  Corp.,  2505-19  S.  State,  Chicago  16. 

Edward  H.  Wolk,  Inc.,  1241  S.  Wabash  Ave.,  Chicago 
5,  III. 

11 61 - VOLTAGE  REGULATORS  & 
TRANSFORMERS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Suoerior  Electric  Co.,  383  Middle  St.,  Bristol,  Conn. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem 
Mass. 

Wagner  Electric  Corp.,  6500  Plymouth,  St.  Louis,  Mo. 


12.  Restrooms 


1201- CLEANERS,  DRAIN,  TOILET  & 

URINAL 

Airkem,  Inc.,  241  E.  44th  St.,  N.  Y.  17,  N.  Y. 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

Chemical  Solvent  Co.,  P.  O.  Box  487,  Birmingham,  Ala. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

J.  I.  Holcomb  Mfg.  Co.,  Inc.,  Indianapolis  7,  Ind. 

Huntington  Labs,  Inc.,  900-907  E.  Tipton,  Huntington, 
Ind. 

Imperial  Products  Co.,  1314  N.  Front  St.,  Philadelphia 
22,  Pa. 

Miller  Sewer  Rod  Co.,  4642  N.  Central  Ave.,  Chicago  30. 

Ohio  Tool  & Engineering  Co.,  128  N.  Spring  St.,  Spring- 
field,  Ohio. 

Reliance  Chemical  Co.,  2432  Lakeside  Ave.,  Cleveland 
14,  Ohio. 

West  Disinfecting  Co.,  42-16  West  St.,  Long  Island  City, 
N.  Y. 

Wyandotte  Chemicals  Corp.,  J.  B.  Ford  Div.,  1609  Bid- 
dle, Wyandotte,  Mich. 

1202- FLUSHING  GUN 

Miller  Server  Rod  Co.,  4642  N.  Central  Ave.,  Chicago  30. 

1 203-  GERMICIDAL  LAMPS 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Sperti  Faraday,  Inc.,  Cincinnati  12,  Ohio. 

Ultra-Violet  Prod.,  Inc.,  5114  Walnut  Grove  Ave.,  San 
Gabriel,  Calif. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 


1210-TOILET  PLUNGERS 

Miller  Sewer  Rod  Co.,  4642  N.  Central  Ave.,  Chicago  30, 
Stevens-Burt  Co.,  New  Brunswick,  N.  J. 


13.  Safety  Devices 


1301 - EMERGENCY  LIGHTING 

American  Dryer  Div.,  Utah-American  Corp.,  1124  E. 

Franklin  St..  Huntington,  Ind. 

Carpenter  Mfg.  Co.,  174  Master-Light  Bldg.,  Somer- 
ville 45,  Mass.  ... 

Darley  & Co.,  2810  Washington  Blvd.  Chicago  12,  III 
Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville 

Electric  Storage  Battery,  Rising  Sun  & Adams  Ave. 
Philadelphia  20,  Pa. 

Kohler  Co.,  Kohler,  Wis.  . _ m . 

National  Emergency  Light  Co.,  214  Bessemer  Blvd. 
Pittsburgh  22,  Pa. 

Onan  Div.  Studebaker  C<?rp.,  2515  University  Ave 
S.E.,  Minneapolis  14,  Minn. 

Sireno  Co.,  Inc.,  214  William  St.,  N Y.  38  N.  Y. 
Surrette  Storage  Battery  Co.,  Inc.,  Jefferson  Ave.,  Salem 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem 
Mass.  ,,  . , ... 

Trippe  Mfg.  Co.,  133  N.  Jefferson  Chicago  6 III 
U-C  Lite  Mfg.  Co.,  290  E.  Prairie  St.,  Crystal  Lake,  III 

1302- EXIT  DEVICES,  PANIC  DOORS 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Kawneer  Co.,  N.  Front  St.,  Niles,  M-rh  . , 

Minnesota  Fire  Extinguisher  Co.,  2480  University  Ave., 
St.  Paul  14,  Minn.  c , 

Phillips  Pattern  & Mfg.  Co.,  5215  Tweedy  Blvd.,  South 
Gate,  Calif.  , _ 

Sargent  & Co.,  45  Water  St.,  New  Haven,  Conn. 

1303- FIRE  ALARMS 

American-LaFrance,  100  E.  LaFrance  St.,  Elmira,  N.  Y. 

M nnesota  Fire  Extinguisher  Co.,  2450  University  Ave., 
St.  Paul  14,  Minn. 

1304- FIRE  EXTINGUISHER  SYSTEMS 

American-LaFrance,  100  E.  LaFrance  St.,  Elmira,  N.  Y. 
Automatic  Sprinkler  Corp.,  Youngstown  1,  Ohio. 
Fyr-Fyter  Co.,  221  Crane  St.,  Dayton  1,  Ohio 
Globe  Sprinkler  Co.,  21st  & Washington  Philadelphia  Pa. 
Minnesota  Fire  Extinguisher  Co.,  2480  University  Ave., 
St.  Paul  14,  Minn. 

Red  Comet,  Inc.,  2309  W.  Main,  Littleton  Colo. 

U.  S.  Rubber  Co.,  1230  Ave.  of  Americas,  N.  Y.  20,  N.  Y. 

1305- FIRE  EXTINGUISHERS 

American-LaFrance,  100  E.  LaFrance  St.,  Elmira,  N.  Y. 
Minnesota  Fire  Extinguisher  Co.,  2450  University  Ave., 
St.  Paul  14,  Minn. 
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1204- HAND  DRYERS,  ELECTRIC 

Activeaire  Devices,  Inc.,  363  Prospect  Place,  Brooklyn, 
N.  Y. 

American  Dryer  Div.,  Utah-American  Corp.,  1124  E. 

Franklin  St.,  Huntington,  Ind. 

Electric-Aire  Engineering  Corp.,  7908  W.  Grand,  Chicago 
35,  III. 

World  Dryer  Corp.,  616  W.  Adams  St.,  Chicago  6,  III. 

1205- LAVATORIES 

American  Radiator  & Standard  Sanitary  Corp.,  P.O.  Box 


106— FIREPROOF  FABRICS 

iharam  Fabric  Corp.,  130  W.  46th  St.,  N.  Y.,  N.  Y. 
rens-Corning  Fiberglas  Corp.,  Toledo  1,  Ohio. 


1307-FIREPROOFING  COMPOUNDS 

Flamort  Chemical  Co.,  746  Natoma,  San  Francisco  3, 
Calif.  , , . 

Fyr-Fyter  Co.,  221  Crane  St.,  Dayton  1,  Ohio. 

Maharam  Fabric  Corp.,  130  W.  46th  St.,  N.  Y.,  N.  Y. 
NevaBurn  Products  Corp.,  262  South  St.,  N.  Y.  2,  N.  Y 
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1308-FIRE  RETARDANT  PAINTS 

E.  I.  Dupont  de  Nemours  & Co.,  Inc.,  Wilmington,  Del. 
Flamort  Chemical  Co.,  746  Natoma,  San  Francisco  3, 
Calif. 

Fyr-Kote  Co.,  1823  Washington  Ave.,  St.  Louis,  Mo. 
Pittsburgh  Plate  Glass  Co.,  632  Ft.  Duquesne  Blvd., 
Pittsburgh  22,  Pa. 

Spatz  Paint  Industries,  Inc.,  1601  N.  Broadway,  St. 
Louis  6,  Mo. 


14.  Sanitation 


1401- BLOWERS  FOR  DUST  & LITTER 

Atwater  Strong  Co.,  Atwater,  Ohio. 

Breuer  Electric  Mfg.  Co.,  5100  N.  Ravenswood,  Chi- 
cago 40,  III. 

Huntington  Labs,  Inc.,  900-970  E.  Tipton  St.,  Hunting- 
ton,  Ind. 

Mideast  Sales  Co.,  106  Pemdery  Ave.,  Cincinnati  15, 
Ohio. 

Multi-Clean  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul 
16,  Minn. 

1402- CARPET  SHAMPOO  MACHINES 

Kent  Co.,  Div.  Kent  Finnell  Industries,  Inc.,  Canal  & 
James  Sts.,  Rome,  N.  Y. 

Multi-Clean  Products,  Inc.,  2277  Ford  Parkway,  St. 
Paul  16,  Minn. 

1403- CLEANERS,  ASPHALT  TILE 

American-Lincoln  Corp.,  503  S.  St.  Clair,  Toledo  3, 
Ohio. 

Berman  Chemical  Co.,  Toledo,  Ohio. 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

Duo-Dellay  Products  Co.,  4201  Pulaski  Hwy.,  Baltimore 
24,  Md. 

Johns-Manville  Corp.,  22  E.  40th,  N.  Y.  16,  N.  Y. 

Multi-Clean  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul 
16,  Minn. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis. 

1404- CLEANERS,  FABRIC 

American-Lincoln  Corp.,  503  S.  St.  Clair  St.,  Toledo  3, 
Ohio 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

Bryn  Mawr  Products  Co.,  P.O.  Box  532,  Bryn  Mawr,  Pa. 

Duo-Dellay  Products  Co.,  4201  Pulaski  Hwy.,  Baltimore 
24,  Md. 

Multi-Clean  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul  16, 
Minn. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis. 

1405- CLEANERS,  FLOOR 

Airkem,  Inc.,  241  E.  44th  St.,  N.  Y.  17,  N.  Y. 

American-Lincoln  Corp.,  503  S.  St.  Clair,  Toledo  3, 
Ohio. 

Armstrong  Cork  Co.,  Liberty  & Charlotte  Sts,  Lancaster, 
Pa. 

Berman  Chemical  Co.,  Toledo,  Ohio. 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

Duo-Dellay  Products  Co.,  4201  Pulaski  Hwy.,  Baltimore 
24,  Md. 

Flintkote  Co.,  Tile-Tex  Div.,  1232  McKinley  Ave.,  Chi- 
cago Heights,  III. 

J.  I.  Holcomb  Mfg.  Co.,  Indianapolis  7,  Ind. 

Huntington  Labs,  Inc.,  900-970  E.  Tipton  St.,  Hunting- 
ton,  Ind. 

Hyson  Products,  932  W.  38th  Place,  Chicago,  III. 

Multi-Clean  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul 
16,  Minn. 

Reliance  Chemical  Co.,  2432  Lakeside  Ave.,  Cleveland 
14,  Ohio. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis. 

Tropical  Point  Co.,  1246  W.  70th  St.,  Cleveland  2,  Ohio. 

United  Labs,  Inc.,  16801  Euclid,  Cleveland,  Ohio. 

West  Disinfecting  Co.,  42-16  West  St.,  Long  Island  City, 
N.  Y. 

Wyandotte  Chemicals  Corp.,  J.  B.  Ford  Div.,  1609  Biddle, 
Wyandotte,  Mich. 

1406- CLEANERS,  GLASS  & CHROME 

Brulin  & Co.,  Inc.,  2939-45  Columbia  Ave.,  Indianapolis 
7,  Ind. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

Imperial  Products  Co.,  1314  N.  Front  St.,  Philadelphia 
22,  Pa. 

Kinner  Products  Co.,  13325  E.  Broad  St.,  Pataskala,  Ohio. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis. 

1407- CLEANERS,  RUGS  & UPHOLSTERY 

American-Lincoln  Corp.,  503  S.  St.  Clair,  Toledo  3,  Ohio. 

Breuer  Electric  Mfg.  Co.,  5100  N.  Ravenswood  Ave., 
Chicago  40,  III. 

Brulin  & Co.,  Inc.,  2939-45  Columbia  Ave.,  Indianapolis 
7,  Ind. 

Bryn  Mawr  Products  Co.,  P.O.  Box  532,  Bryn  Mawr,  Pa. 

Du  -Dellay  Products  Co.,  4201  Pulaski  Hwy.,  Baltimore 

24,  Md. 

Huntington  Labs.,  Inc.,  900-970  E.  Tipton,  Huntington, 

Ind. 


Hyson  Products,  932  W.  38th  Place,  Chicago,  III. 

Kent  Co.,  Div.  Kent  Finnell  Ind.,  Inc.,  Canal  & James 
Sts.,  Rome,  N.  Y. 

Magicleaner  Co.,  778  Chancellor  Ave.,  Irvington  11, 
N.  J. 

Multi-Clean  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul 
16,  Minn. 

Wyandotte  Chemical  Corp.,  J.  B.  Ford  Div.,  1609  Biddle, 
Wyandotte,  Mich. 

CLEANERS,  VACUUM-See  1414 

1408- DEODORANTS  & DISINFECTANTS 

Airkem,  Inc.,  241  E.  44th  St.,  N.  Y.  17,  N.  Y. 

American-Lincoln  Corp.,  503  S.  St.  Clair  St.,  Toledo  3, 
Ohio. 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

Duo-Dellay  Products  Co.,  4201  Pulaski  Hwy.,  Balti- 
more 24,  Md. 

J.  I.  Holcomb  Mfg.  Co.,  Inc.,  Indianapolis  7,  Ind. 

Huntington  Labs.,  Inc.,  900-970  E.  Tipton,  Huntington, 
Ind. 

Hyson  Products,  932  W.  38th  Place,  Chicago,  III. 

Multi-Clean  Products,  Inc.,  2277  Ford  Parkway,  St.  Paul 
16,  Minn. 

Reliance  Chemical  Co.,  2432  Lakeside  Ave.,  Cleveland 

14,  Ohio. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis 

West  Disinfecting  Co.,  42-16  West  St.,  Long  Island  City, 
N.  Y. 

Wyandotte  Chemical  Corp.,  J.  B.  Ford  Div.,  1609  Biddle, 
Wyandotte,  Mich. 

1409- FLOOR  SCRUBBERS,  POLISHERS,  ETC. 

American-Lincoln  Corp.,  503  S.  St.  Clair,  Toledo  3, 
Ohio. 

Breuer  Electric  Mfg.  Co.,  5100  N.  Ravenswood,  Chicago 
40,  III. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

J.  I.  Holcomb  Mfg.  Co.,  Indianapolis  7,  Ind. 

Huntington  Labs.,  Inc.,  900-970  E.  Tipton  St.,  Hunting- 
ton,  Ind. 

Kent  Co.,  Div.  Kent  Finnell  Ind.,  Inc.,  Canal  & James 
Sts.,  Rome,  N.  Y. 

Lawler  Co.,  125  N.  Aberdeen  St.,  Chicago,  III. 

Multi-Clean  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul 
16,  Minn. 

National  Super  Service  Co.,  1946  N.  13th  St.,  Toledo 
2,  Ohio. 

Pullman  Vacuum  Cleaner  Corp.,  25  Buick  St.,  Boston 

15,  Mass. 

FOGGING  EQUIPMENT-See  2113 

1410- GUM  REMOVERS 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

Reliance  Chemical  Co.,  2433  Lakeside  Ave.,  Cleveland 
14,  Ohio. 

1411 - INSECTICIDES  & GERMICIDES 

Airkem,  Inc.,  241  E.  44th  St.,  N.  Y.  17,  N.  Y. 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

Curtis  Automotive  Devices,  Inc.,  P.O.  Box  297,  West- 
field,  Ind. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

Dow  Chemical  Co.,  Midland,  Mich. 

Duo-Dellay  Products  Co.,  4201  Pulaski  Hwy.,  Baltimore 
24,  Md. 

E.  I.  Dupont  de  Nemours  & Co.,  Inc.,  Wilmington,  Del. 

Gardner  Mfg.  Co.,  263  Kansas  St.,  Horicon,  Wis. 

J.  I.  Holcomb  Mfg.  Co.,  Indianapolis  7,  Ind. 

Huntington  Labs.,  Inc.,  900-970  E.  Tipton,  Huntington, 
Ind. 

NAR  Trading  Corp.  of  Florida,  Inc.,  320  N.E.  60th  St., 
Miami  37,  Fla. 

Pic  Corp.,  480  Washington  St.,  Newark,  N.  J. 

Pittsburgh  Plate  Glass  Co.,  632  Ft.  Duquesne  Blvd., 
Pittsburgh  22,  Pa. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 

5,  Wis. 

West  Disinfecting  Co.,  42-16  West  St.,  Long  Island  City, 
N.  Y. 

1412- MOP  WAGONS  & WRINGERS 

J.  I.  Holcomb  Mfg.  Co.,  Inc.,  Indianapolis  7,  Ind. 

Huntington  Labs.,  Inc.,  900-970  E.  Tipton  St.,  Hunting- 
ton,  Ind. 

Market  Forge  Co.,  Garvey  St.,  Everett  49,  Mass. 

1413- 0D0R  ABSORBERS 

Airkem,  Inc.,  241  E.  44th  St.,  N.  Y.  17,  N.  Y. 

J.  I.  Holcomb  Mfg.  Co.,  Inc.,  Indianapolis  7,  Ind. 

Reliance  Chemical  Co.,  2432  Lakeside  Ave.,  Cleveland 
14,  Ohio. 

Research  Products  Corp.,  1015  E.  Washington  Ave., 
Madison  10,  Wis. 

West  Disinfecting  Co.,  42-16  West  St.,  Long  Island 
City,  N.  Y. 


URINAL  CLEANERS  & DE0D0RANTS- 
See  1201  & 1408 

1414-VACUUM  CLEANERS 

American-Lincoln  Corp.,  503  S.  St.  Clair,  Toledo  3, 
Ohio. 


Breuer  Electric  Mfg.  Co.,  5100  N.  Ravenswood,  Chicago 
40,  III. 

J.  I.  Holcomb  Mfg.  Co.,  Inc.,  Indianapolis  7,  Ind. 

Ideal  Industries,  Inc.,  5225  Becker  Place,  Syracuse,  III. 

Kent  Co.,  Div.  Kent  Finnell  Ind.,  Inc.,  Canal  & James 
Sts.,  Rome,  N.  Y. 

Mideast  Sales  Co.,  106  Pemdery  Ave.,  Cincinnati  15, 
Ohio. 

Multi-Cleon  Products,  Inc.,  2277  Ford  Pkwy.,  St.  Paul 
16,  Minn. 

National  Super  Service  Co.,  1946  N.  13th  St.,  Toledo  2, 
Ohio. 

Pullman  Vacuum  Cleaner  Corp.,  25  Buick  St.,  Boston  15, 
Mass- 

Spencer  Turbine  Co.,  486  New  Park,  Hartford  6,  Conn 

United  Floor  Machine  Co.,  7715  S.  Chicago  Ave.,  Chi- 
cago 19,  III. 

1415-VACUUM-SCRUBBER  MACHINE 

American-Lincoln  Corp.,  503  S.  St.  Clair  St..  Toledo  3, 
Ohio. 

National  Super  Service  Co.,  1946  N.  13th  St.,  Toledo 
2,  Ohio. 

Pullman  Vacuum  Cleaner  Corp.,  25  Buick  St.,  Boston 
15,  Mass. 


15.  Seating 


1501 - AUDITORIUM  CHAIRS 

American  Desk  Mfq.  Co.,  P.O.  Box  416,  Temple,  Tex. 

American  Seating  Co.,  901  Broadway,  Grand  Rapids  2, 
Mich. 

Eastern  Seating  Co.,  138-13  Springfield  Blvd.,  Springfield 
Gardens,  N.  Y. 

Griggs  Equipment,  Inc.,  P.O.  Box  630.  Belton.  Tex. 

Hayes  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour  Falls, 
N.  Y. 

Heywood-Wakefield  Co.,  3010  10th  St.,  Menominee, 
Mich. 

Ideal  Seating  Co.,  519  Ann  St.,  N.  W.,  Grand  Rapids  2, 
Mich. 

Irwin  Seating  Co.,  1 480  Buchanan  Ave.,  S.  W.,  Grand 
Rapids  2,  Mich. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

Pacific  Seating  Corp.,  P.O.  Box  1470,  247  W.  6th  St., 
San  Pedro,  Calif. 

Peabody  Seating  Co.,  Inc.,  802  W.  4th,  North  Man- 
chester, Ind. 

Southern  Desk  Co.,  Hickory,  N.  C. 

1502- CHAIR  FASTENING  CEMENT  & 

CHAIR  PATCHING  CEMENT 

C.M.P.S.  Corp.,  354  W.  44th  St.,  N.  Y.  34,  N.  Y. 

Fensin  Seating  Co.,  1322  N.  Elston  Ave.,  Chicago  22. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

W.  J.  Ruscoe  Co.,  483  Kenmore  Blvd.,  Akron  1,  Ohio. 

DRIVE-IN  CHAIRS— All-Weather,  See  2104 

1503- SEAT  COVERS,  SLIP-ON 

American  Desk  Mfg.  Co.,  P.O.  Box  416,  Temple.  Tex. 

Baker  Seating  & Fabrics,  P.  O.  Box  3353,  Oklahoma 
City  5,  Okfa. 

Haves  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour 
Falls.  N.  Y. 

Irwin  Seating  Co.,  1480  Buchanan  Ave.  S.  W.,  Grand 
Rapids  2,  Mich. 

Manko  Fabrics  Co.,  Inc.,  49  W.  38th  St.,  N.  Y.  18,  N.  Y. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

NevaBurn  Products  Co.,  262  South  St.,  N.  Y.  22,  N.  Y. 

1504- SEAT  CUSHIONS 

American  Desk  Mfg.  Co.,  P.O.  Box  416,  Temple,  Tex. 

Eaker  Seating  & Fabrics,  P.O.  Box  3353,  Oklahoma  City 
5,  Okla. 

Hayes  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour 
Falls.  N.  Y. 

Irwin  Seating  Co.,  1480  Buchanan  Ave.  S.  W.,  Grand 
Rapids  2,  Mich. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

1505- SEAT  REPAIR  & MAINTENANCE 

Century  Seating  Co.,  356  W.  44th  St.,  N.  Y.,  N.  Y. 

Chicago  Used  Chair  Mart,  829  S.  State  St.,  Chicago,  III. 

Eaker  Seating  & Fabrics,  P.O.  Box  3353,  Oklahoma 
City,  5,  Okla. 

Eastern  Seating  Co.,  138-13  Springfield  Blvd.,  Spring- 
field  Gardens,  N.  Y. 

Arthur  Judge,  2100  E.  Newton  Ave.,  Milwaukee,  Wis. 

Hayes  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour 
Falls,  N.  Y. 

Lone  Star  Seating,  3509  Dartmouth  St.,  Dallas  5,  Tex. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle,  Ala. 

NevaBurn  Products  Co.,  262  South  St.,  N.  Y.  22,  N.  Y. 

Pacific  Chemical  Co.,  P.O.  Box  3199,  Fort  Worth,  Tex. 

Service  Seating  Co.,  1525  W.  Edsel  Ford,  Detroit  8,  Mich. 

1506- UPH0LSTERY  MATERIALS 

Blumenthal  & Co.,  1 Park  Ave.,  N.  Y.,  N.  Y. 

E.  I.  Dupont  de  Nemours  & Co.,  Inc.,  Wilmington,  Del. 

Duracote  Corp.,  350  N.  Diamond,  Ravenna  3,  Ohio. 

Eaker  Seating  & Fabrics,  P.O.  Box  3353,  Oklahoma  City 
5,  Okla. 

Firestone  Tire  & Rubber  Co.,  Akron,  Ohio. 

B.  F.  Goodrich  Co.,  Shelton,  Conn. 

General  Tire  & Rubber  Co.,  P.O.  Box  875,  Toledo,  Ohio. 

Goodyear  Tire  & Rubber  Co.,  1144  E.  Market  St.,  Akron 
16,  Ohio. 


When  writing  manufacturers  or  their  distributors  please  mention  The  Modem  Theatre  "Buyers'  Directory.' 
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Hayes  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour 
Falls,  N.  Y. 

Irwin  Seating  Co.,  1480  Buchanan  Ave.  S.  W.,  Grand 
Rapids  2,  Mich. 

Maraham  Fabric  Co.,  130  W.  46th  St.,  N.  Y.,  N.  Y. 
Mank®  Fabrics  Co.,  Inc.,  49  W.  38th  St.,  N.  Y.  18,  N.  Y. 
Masland  Duraleather  Co.,  Ambert  & Willard  Sts.,  Phila- 
delphia 34,  Pa. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 
NevaBurn  Products  Co.,  262  South  St.,  N.  Y.  2,  N.  Y. 
Pantasote  Corp.  of  N.  J.,  444  Madison  Ave.,  N.  Y.  22. 
U.  S.  Rubber  Co.,  1230  Ave.  of  Americas,  N.  Y.  20,  N.  Y. 


16.  Sound  Equipment 


1601- AMPLIFIERS 

Altec  Lansing  Corp.,  1515  S.  Manchester  Ave.,  Ana- 
heim, Calif. 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Bell  Sound,  6325  Huntley  Rd.,  Columbus,  Ohio. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Eprad,  Inc.,  1214  Cherry,  Toledo  4,  Ohio. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Jerrold  Electronics  Corp.,  15th  & Lehigh  Ave.,  Philadel- 
phia, Pa. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

1602- AMPLIFIER  TUBES 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

AUDITORIUM  SPEAKERS-See  1609 

1603-  DC  EXCITER  SUPPLY 

Altec  Lansing  Corp.,  1515  S.  Manchester  Ave.,  Ana- 
heim, Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Eorad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Kneisley  Electric  Co.,  2501-09  Lagrange  St.,  Toledo,  Ohio. 

1 604-  INTERCOMMUNICATING  SYSTEMS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Connecticut  Telephone  & Electric  Corp.,  199  Brittania 
St.,  Meriden,  Conn. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

Tru-Sonic,  Inc.,  389  N.  Fair  Oaks  Ave.,  Pasadena,  Calif. 

1605- LAMPS,  EXCITER 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Radiant  Lamp  Corp.,  300  Jelliff  Ave.,  Newark  8,  N.  J. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Wenzel  Projector  Co.,  2505-19  S.  State  St.,  Chicago  16, 

III. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

1606- MICROPHONES 

Altec  Lansing  Corp.,  1515  S.  Manchester  Ave.,  Ana- 
heim, Calif. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Permoflux  Corp.,  4900  W.  Grand  Ave.,  Chicago  39,  III. 

Tru-Sonic,  Inc.,  389  N.  Fair  Oaks  Ave.,  Pasadena,  Cailf. 

Superscope,  Inc.,  8150  Vineland  Ave.,  Sun  Valley,  Calif. 

1 607-  PHOTOELECTRIC  CELLS 

Ballantyne  Instruments  & Electronics,  1712  Jackson  St., 
Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Continental  Electric  Co.,  6 N.  Michigan,  Chicago  21,  III. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Weber  Machine  Corp..  59  Rutter,  Rochester  6,  N.  Y. 

Wenzel  Projector  Co.,  2505-19  S.  State  St.,  Chicago  16. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

1608- PRE-AMPLIFIER  WALL  CABINET 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

1609- PUBLIC  ADDRESS  SYSTEMS 

Altec  Lansing  Corp.,  1515  S.  Manchester  Ave.,  Anaheim, 
Calif. 


Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Bell  Sound,  6325  Huntley  Rd.,  Columbus,  Ohio. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

RECTIFIERS— See  1138  through  1143 

1610- SOUND  EQUIPMENT,  COMPLETE 

Altec  Lansing  Corp.,  1515  S.  Manchester  Ave.,  Anaheim, 
Calif. 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Cailf. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Cinematograph  International,  Inc.,  341  W.  44th  St., 
N.  Y.  36,  N.  Y. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Magnasync  Corp.,  5546  Satsuma  Ave.,  North  Hollywood, 
Calif. 

Stelma,  Inc.,  389  Ludlow  St.,  Stamford,  Conn. 

1611- SOUND  HEADS 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Magnasync  Corp.,  5546  Satsuma  Ave.,  North  Holly- 
wood, Calif. 

Wenzel  Projector  Co.,  2505-19  S.  State.,  Chicago  16. 

1612- SOUND  SERVICE  CONTRACT 

Altec  Service  Co.,  222  Park  Ave.  S.,  N.  Y.  3,  N.  Y. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

RCA  Service  Co.,  Div.  Radio  Corp.  of  America,  Cherry 
Hill,  Camden  8,  N.  J. 

1613- SOUND  TESTING  EQUIPMENT 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Triplett  Electrical  Instrument  Co.,  Harmon  Rd.,  Bluff- 
ton,  Ohio. 

SPEAKER  SYSTEMS-See  1609,  1610 

1614- STAGE  SPEAKERS 

Altec  Lansing  Corp.,  1515  S.  Manchester  Ave.,  Ana- 
heim, Calif. 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Tru-Sonic,  Inc.,  389  N.  Fair  Oaks  Ave.,  Pasadena, 
Calif. 


161 5—  STEREOPHONIC  SOUND  ADAPTER 
SYSTEMS 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Cailf. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Magnasync  Corp.,  5546  Satsuma  Ave.,  North  Holly- 
wood, Calif. 

161 6—  STEREOPHONIC  SOUND  SYSTEMS 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  Rd., 
Pleasantville,  N.  Y. 

Magnasync  Corp.,  5546  Satsuma  Ave.,  North  Hollywood, 
Calif. 

Tru-Sonic,  Inc.,  389  N.  Fair  Oaks  Ave.,  Pasadena, 
Calif. 

1617- TAPE  RECORDERS 

Alliance  Drive-In  Theatre  Recording  Service,  3706  Broad- 
way, Kansas  City  1 1 , Mo. 

Ampex  Audio  Co.,  1020  Kifer  Rd.,  Sunnyvale,  Calif. 

Bell  Sound,  6325  Huntley  Rd.,  Columbus,  Ohio. 

Drive-In  Recording  Service,  221  W.  18th  St.,  Kansas 
City  8.  Mo. 

Entertainment  Associates,  Inc.,  1696  Avalon,  Saginaw, 
Mich. 

Magnasync  Corp.,  5546  Satsuma  Ave.,  North  Holly- 
wood, Calif. 

Superscope,  Inc.,  8150  Vineland  Ave.,  Sun  Valley,  Calif. 

1618- TRANSISTOR  SOUND  SYSTEMS 

Ballantvne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Magnasync  Corp.,  5546  Satsuma  Ave.,  North  Hollywood, 
Calif. 


17.  Stage  Equipment 


1701 -CONTROL  STANDS 

Associated  Lighting  Service,  780  Broadway,  Redwood 
City,  Calif. 


Automatic  Devices  Co.,  2121  S.  12th,  Allentown,  Pa. 

J.  R.  Clancy,  Inc.,  1020  W.  Belden  Ave.,  Syracuse  4, 
N.  Y. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hartselle, 
Ala. 

1702- CURTAIN  CONTROL  & TRACKS 

Automatic  Devices  Co.,  2121  S.  12th,  Allentown,  Pa. 

J.  R.  Clancy,  Inc.,  1020  W.  Belden  Ave.,  Syracuse  4, 
N.  Y. 

Great  Western  Stage  Equipment  Co.,  Inc.,  1324  Grand, 
Kansas  City  6,  Mo. 

Hayes  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour 
Falls,  N.  Y. 

Knoxville  Scenic  Studios,  P.  O.  Box  1029,  Knoxville  1, 
Tenn. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle, Ala. 

Novelty  Scenic  Studios,  432  E.  91st  St.,  N.  Y.  28,  N.  Y. 

Speaker  Security  Co.,  Willow  Ave.  at  17th  St.,  Ho- 
boken, N.  J. 

Vallen,  Inc.,  225  Bluff  St.,  Akron  4,  Ohio. 

1703- CURTAINS 

J.  R.  Clancy,  Inc.,  1020  W.  Belden  Ave.,  Syracuse  4, 
N.  Y. 

Dazian's,  Inc.,  142  W.  44th  St.,  N.  Y.,  N.  Y. 

Great  Western  Stage  Equipment  Co.,  Inc.,  1324  Grand, 
Kansas  City  6,  Mo. 

R.  L.  Grosh  & Sons,  41 1 4 Sunset  Blvd.,  Hollywood,  Cailf. 

Haves  Seating  Co.,  Inc.,  244  W.  Main  St.,  Montour  Falls, 
N.  Y. 

Knoxville  Scenic  Studios,  P.  O.  Box  1029,  Knoxville  1, 
Tenn. 

Maharam  Fabric  Corp.,  130  N.  46th  St.,  N.  Y.,  N.  Y. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hartselle. 
Ala. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28. 

Thortel  Fireproof  Fabrics,  101  Park  Ave.,  N.  Y.,  N.  Y. 

Vallen,  Inc.,  225  Bluff  St.,  Akron  4,  Ohio. 

1704-  MASKING  EQUIPMENT 

Automatic  Devices  Co.,  2121  S.  12th,  Allentown,  Pa. 

Great  Western  Stage  Equipment  Co.,  Inc.,  1 324  Grand, 
Kansas  City  6,  Mo. 

Hurley  Screen  Co.,  Inc.,  96-17  Northern  Blvd.,  Corona 
68,  N.  Y. 

Knoxville  Scenic  Studios,  P.O.  Box  1029,  Knoxville  1, 
Tenn. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle, Ala. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28. 

Vallen,  Inc.,  225  Bluff  St.,  Akron  4,  Ohio. 

1705- SCREEN  BRUSHES 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

Walker  American  Corp.,  2665  Delmar  Blvd.,  St.  Louis 
3,  Mo. 

1706- SCREEN  COATINGS 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Spatz  Paint  Industries,  Inc.,  1601  N.  Broadway,  St.  Louis 
6.  Mo. 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 


1707-SCREENS,  INDOOR  THEATRE 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Bodde  Screen  & Projector  Co.,  11541  Bradley  Ave.,  San 
Fernando,  Calif. 

Hurley  Screen  Co.,  Inc.,  96-17  Northern  Blvd.,  Corona 
68,  N.  Y. 

Knoxville  Scenic  Studios,  P.O.  Box  1029,  Knoxville  1, 
Tenn. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Radiant  Mfg.  Corp.,  P.O.  Box  5640,  Chicago,  III. 

Stewart -Trans-Lux  Corp.,  1111  W.  Sepulveda  Blvd., 
Torrance,  Calif. 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

Walker-American  Corp.,  2665  Delmar  Blvd.,  St.  Louis  3, 
Mo. 

Williams  Screen  Co.,  1674  Summit  Lake  Blvd.,  Akron  14, 
Ohio. 


1708-SCREEN  FRAMES,  Variable  & Fixed 
Curvature 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Hurley  Screen  Co.,  Inc.,  96-17  Northern  Blvd.,  Corona 
68,  N.  Y. 

Knoxville  Scenic  Studios,  P.O.  Box  1029,  Knoxville  1, 
Tenn. 

Nick  Mulone  & Son.,  Pittsburgh  St.,  Cheswick,  Pa. 

Selbv  Industries,  Inc.,  1350  Ghent  Hills  Rd.,  Akron  13, 
Ohio. 

Stewart-Trans-Lux  Corp.,  1111  W.  Sepulveda  Blvd.,  Tor- 
rance, Calif. 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

Walker-American  Corp.,  2665  Delmar  Blvd.,  St.  Louis  3, 
Mo. 


SCREENS— DRIVE-IN  See  2141 


1709-STAGE  HARDWARE  & RIGGING 

Automatic  Devices  Co.,  2121  S.  12th  St.,  Allentown,  Pa. 
Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36, 
N.  Y. 
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J.  R.  Clancy,  1020  W.  Belden  Ave.,  Syracuse  4,  N.  Y. 

Great  Western  Stage  Equip.  Co.,  Inc.,  1324  Grand, 
Kansas  City  6,  Mo. 

Knoxville  Scenic  Studios,  P.O.  Box  1029,  Knoxville  1, 
Tenn. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle,  Ala. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28, 
N.  Y. 

Speaker  Security  Co.,  Willow  Ave.  at  17th  St.,  Hoboken, 
N.  J. 

Vallen,  Inc.,  225  Bluff  St.,  Akron  4,  Ohio. 

Weiss  & Sons,  Inc.,  445  W.  45th  St.,  N.  Y.,  N.  Y. 

1710-STAGE  SCENERY 

Capitol  Stage  Lighting  Co.,  527  W.  45th  St.,  N.  Y.  36, 
N.  Y. 

J..  R.  Clancy,  1020  W.  Belden  Ave.,  Syracuse  4,  N.  Y. 

Great  Western  Stage  Equip.  Co.,  Inc.,  1324  Grand, 
Kansas  City  6,  Mo. 

Knoxville  Scenic  Studios,  P.  O.  Box  1029,  Knoxville  1, 
Tenn. 

Hubert  Mitchell  Industries,  Inc.,  100  Short  St.,  Hart- 
selle,  Ala. 

Novelty  Scenic  Studios,  Inc.,  432  E.  91st  St.,  N.  Y.  28. 


18.  Ticket  Office 


1801- ADMISSION  CHECKER 

Abbott  Coin  Counter  Co.,  Riverdale  Ave.,  Greenwich, 
Conn. 

K-Hill  Signal  Co.,  326  W.  3rd  St.,  Uhrichsville,  Ohio. 

Perey  Turnstiles,  101  Park  Ave.,  N.  Y.  17,  N.  Y. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Stroblite  Co.,  75  W.  45th  St.,  N.  Y.  36,  N.  Y. 

Theatre  Control  Corp.,  711  W.  Canfield,  Detroit,  Mich. 

1802- ADMISSION  PRICE  SIGNS 

Berloc  Mfg.  Co.,  13623  Crenshaw  Blvd.,  Hawthorne, 
Calif. 

Dura  Engraving  Co.,  133  W.  20th  St.,  N.  Y.  11,  N.  Y. 

1803- CASH  CONTROL  SYSTEMS 

American  Electronics  Div.,  Taller  & Cooper,  Inc.,  75 
Front  St.,  Brooklyn  1,  N.  Y. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

International  Ticket  Co.,  50  Grafton  Ave.,  Newark  4, 
N.  J. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Perey  Turnstiles,  101  Park  Ave.,  N.  Y.  17,  N.  Y. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 

1804- CASH  DRAWERS 

Abbott  Coin  Counter  Co.,  Riverdale  Ave.,  Greenwich, 
Conn. 

American  Electronics  Div.,  Taller  & Cooper,  Inc.,  75 
Front  St.,  Brooklyn  1 , N.  Y. 

Indiana  Cash  Drawer  Co.,  P.O.  Box  236,  Shelbyville, 
Ind. 

1805- CHANGE-MAKING  MACHINES 

Abbott  Coin  Counter  Co.,  Riverdale  Ave.,  Greenwich, 
Conn. 

Brandt  Automatic  Cashier  Co.,  515-517  1st  St.,  Water- 
town,  Wis. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

Johnson  Fare  Box  Co.,  4619  Ravenswood  Ave.,  Chicago 
40,  III. 

Klopp  Engineering  Co.,  Inc.,  35551  Schoolcraft,  Livonia, 
Mich. 

Metal  Products  Engineering,  Inc.,  4000  Long  Beach 
Ave.,  Los  Angeles  58,  Calif. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 

1806- COIN  SORTERS  & COUNTERS 

Abbott  Coin  Counter  Co.,  Riverdale  Ave.,  Greenwich, 
Conn. 

Brandt  Automatic  Cashier  Co.,  515-517  1st  St.,  Water- 
town,  Wis. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

Johnson  Fore  Box  Co.,  4619  Ravenswood  Ave.,  Chicago 
40,  III. 

Klopp  Engineering  Co.,  Inc.,  35551  Schoolcraft,  Livonia, 
Mich. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 

1807- SPEAKING  TUBE  (for  Ticket  Office) 

Goldberg  Bros.,  3535  Larimer  St.,  Denver  17,  Colo. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

1808- TICKETS 

Ansell-Simplex  Ticket  Co.,  Inc.,  2834  W.  Chicago  Ave., 
Chicago  22,  III. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

International  Ticket  Co.,  50  Grafton  Ave.,  Newark  4, 
N.  J. 

Kansas  City  Ticket  Co.,  109  W.  18th  St.,  Kansas  City, 
Mo. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Premiere  Southern  Ticket  Co.,  1621  Dana  Ave.,  Cin- 
cinnati 7,  Ohio. 

Southwest  Globe  Ticket  Co.,  8800  Ambassador  Row, 
Dallas,  Tex. 

Ticke'  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 


Toledo  Ticket  Co.,  3963  Catawba  St.,  Toledo  12,  Ohio. 

1809- TICKET  CHOPPERS  & BOXES 

General  Register  Corp.,  745  5th  Ave.,  N.  Y.  22,  N.  Y. 

Goldberg  Bros.,  3535  Larimer  St.,  Denver  17,  Colo. 

International  Ticket  Co.,  50  Grafton  Ave.,  Newark  4, 
N.  J. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Perey  Turnstiles,  101  Park  Ave.,  N.  Y.  17,  N.  Y. 

Theatre  Control  Corp.,  711  W.  Canfield,  Detroit,  Mich. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 

1810- TICKET  ISSUING  MACHINES 

American  Electronics  Div.,  Taller  & Cooper,  Inc.,  75  Front 
St.,  Brooklyn  1,  N.  Y. 

General  Register  Corp.,  745  5th  Ave.,  N.  Y.  22,  N.  Y. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

International  Ticket  Co.,  50  Grafton  Ave.,  Newark  4, 
N.  J. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 

1811 - TICKET  REGISTERS 

General  Register  Corp.,  745  5th  Ave.,  N.  Y.  22,  N.  Y. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

International  Ticket  Co.,  50  Grafton  Ave.,  Newark  4, 
N.  J. 

National  Ticket  Co.,  1564  Broadway,  N.  Y.  36,  N.  Y. 

Theatre  Control  Corp.,  71 1 W.  Canfield,  Detroit,  Mich. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 

1812- TURNSTILES 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 

Perey  Turnstiles,  101  Park  Ave.,  N.  Y.  17,  N.  Y. 

Ticket  Register  Industries,  1223  S.  Wabash  Ave.,  Chi- 
cago 5,  III. 


19.  Vending  Machines 


1901 - CANDY  VENDER 

Coan  Mfg.  Co.,  2070  Helena  St.,  Madison,  Wis. 

Curtiss  Candy  Co.,  3638  N.  Broadway,  Chicago  13,  III. 
Arthur  H.  DuGrenier,  Inc.,  15  Hale  St.,  Haverhill,  Mass. 
National  Vendors,  Inc.,  5055  Natural  Bridge  Rd.,  St. 
Louis  15,  Mo. 

Rowe-Ac  Automatic  Service,  1 8 S.  Michigan,  Chicago  3. 
Shipman  Mfg.  Co.,  1326  S.  Lorena  St.,  Los  Angeles, 
Calif. 

J.  Schoenbach  Co.,  715  Lincoln  PI.,  Brooklyn  16,  N.  Y. 
Stoner  Mfg.  Co.,  328  Gale  St.,  Aurora,  III. 

Vending  Industries,  Inc.,  10  E.  49th  St.,  N.  Y.,  N.  Y. 
Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

1902-  CIGARET  VENDER 

Automatic  Products  Co.,  1740  Broadway,  N.  Y.,  N.  Y. 
Coan  Mfg.  Co.,  2070  Helena  St.,  Madison,  Wis. 
Continental-Apco,  Inc.,  5000  Brush  Hollow  Rd.,  Westbury, 
N.  Y. 

Arthur  H.  DuGrenier,  Inc.,  15  Hale  St.,  Haverhill,  Mass. 
J.  H.  Keeney  & Co.,  Inc.,  2600  W.  50th  St.,  Chicago,  III. 
Mercury  Vendors,  Inc.,  5209  Euclid  Ave.,  Cleveland,  Ohio. 
National  Vendors,  Inc.,  5055  Natural  Bridge  Rd.,  St. 
Louis  15,  Mo. 

Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago  3. 
Seeburg  Corp.,  1500  N.  Dayton  St.,  Chicago  22,  III. 
Stoner  Mfg.  Corp.,  328  Gale,  Aurora,  III. 

Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

1903- C0FFEE  VENDERS 

Continental-Apco,  Inc.,  5000  Brush  Hollow  Rd.,  West- 
bury, N.  Y. 

Arthur  H.  DuGrenier,  Inc.,  15  Hale  St.,  Haverhill,  Mass. 
Glasco  Corp.,  P.  O.  Box  712.  Muncie  Ind. 

J.  H.  Keeney  & Co.,  Inc.,  2600  W.  50th  St.,  Chicago,  III. 
National  Vendors,  Inc.,  5055  Natural  Br'dge  Rd.,  St. 
Louis  15,  Mo. 

Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago  3. 
Rudd-Melikian,  Inc.,  300  Jacksonville  Rd.,  Hatboro,  Pa. 
Seeburg  Corp.,  1500  N.  Dayton,  Chicago  22,  III. 
Sno-Master  Mfg.  Co.,  124  Hopkins  Place,  Baltimore  1, 
Md. 

Vending  Industries,  Inc.,  10  E.  49th  St.,  N.  Y.,  N.  Y. 
Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

1904- COIN  & CURRENCY  CHANGERS 

National  Rejectors,  Inc.,  5100  San  Francisco,  St.  Louis 
Mo. 

Model  Vendina  Controls,  Inc.,  24800  Chagrin  Blvd., 
Cleveland  22,  Ohio. 

Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago 
3,  III. 

1905- COLOGNE,  PERFUME  VENDERS 

Colma,  Inc.,  70  Piedmont  St.,  Worcester  10,  Mass. 
Shipman  Mfg.  Co.,  1326  S.  Lorena  St.,  Los  Angeles, 
Calif. 

1906- DRINK  VENDERS 

Bally  Vending  Corp.,  2460  George  St.,  Chicago,  III. 

Coan  Mfg.  Co.,  2070  Helena  St.,  Madison,  Wis. 
Continental-Apco,  Inc.,  5000  Brush  Hollow  Rd.,  West- 
bury, N.  Y. 

Crush  International,  Inc.,  2201  Main  St.,  Evanston,  III. 
Dr  Pepper  Co.,  P.  O.  Box  5086,  Dallas  2,  Tex. 

Glascock  Bros.  Mfg.  Co.,  Muncie,  Ind. 

Charles  E.  Hires  Co.,  206  S.  24th  St.,  Philadelphia  3,  Pa. 


Jet  Spray  Cooler,  Inc.,  195  Bear  Hill  Rd.,  Waltham,  Mass. 
National  Vendors,  Inc.,  5055  Natural  Bridge  Rd.,  St. 
Louis  15,  Mo. 

Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago  3. 
Rudd-Melikian,  Inc.,  300  Jacksonville  Rd.,  Hatboro,  Pa. 
Scotsman-Queen  Products  Div.,  King-Seeley  Thermos 
Co.,  505  Front  St.,  Albert  Lea,  Minn. 

Seeburg  Corp.,  1500  N.  Dayton,  Chicago  22,  III. 

Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

Victor  Products  Co.,  901  Pope  Ave.,  Hagerstown,  Md. 

1907- GUM  VENDERS 

Coan  Mfg.  Co.,  2070  Helena  St.,  Madison,  Wis. 

Arthur  H.  DuGrenier,  Inc.,  15  Hale  St.,  Haverhill,  Mass. 
Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago  3. 
Shipman  Mfg.  Co.,  1326  S.  Lorena  St.,  Los  Angeles, 
Calif. 

J.  Schoenbach  Co.,  715  Lincoln  PI.,  Brooklyn  16,  N.  Y. 

1908- HOT  & COLD  COMBINATION 
BEVERAGE  CUP  VENDERS 

Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

1909- ICE  CREAM  BAR  VENDERS 

Continental-Apco,  Inc.,  5000  Brush  Hollow  Rd.,  West- 
bury, N.  Y. 

Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

1910- LEASING-FINANCING  MACHINES 

Vending  Industries,  Inc.,  10  E.  49th  St.,  N.  Y.,  N.  Y. 

1911- MILK  VENDERS 

Glascock  Bros.  Mfg.  Co.,  Muncie,  Ind. 

Rudd-Melikian,  Inc.,  300  Jacksonville  Rd.,  Hatboro,  Pa. 
Vendo  Co.,  7400  E.  1 2th  St.,  Kansas  City,  Mo. 

1912- NUT  VENDERS 

Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago  3. 
J.  Schoenbach  Co..  715  Lincoln  PI.,  Brooklyn  16,  N.  Y. 
Stoner  Mfg.  Co.,  328  Gale  St.,  Aurora,  III. 

1913- POPCORN  VENDERS 

Continental-Apco,  Inc.,  5000  Brush  Hollow  Rd.,  West- 
bury, N.  Y. 

Electroware  Corp.,  5350  Rondeau  St.,  Toledo  15,  Ohm. 
J.  H.  Keeney  & Co.,  Inc.,  2600  W.  50th  St.,  Chicago,  III. 
Krispy  Kist  Korn  Machine  Co.,  120  S.  Hoisted,  Chicago  6. 
J.  Schoenbach  Co.,  715  Lincoln  PI.,  Brooklyn  16,  N.  Y. 
Vend-A-Box,  Inc.,  321  York  St.,  Newport,  Ky. 

1914- SANDWICH  VENDERS 

Arthur  H.  DuGrenier,  Inc.,  15  Hale  St.,  Haverhill,  Mass. 
National  Vendors,  Inc.,  5055  Natural  Bridge  Rd.,  St. 
Louis  15,  Mo. 

Rowe-AC  Automatic  Service,  18  S.  Michigan,  Chicago  3. 
Rudd-Melikian,  Inc.,  300  Jacksonville  Rd.,  Hatboro,  Pa. 
Stoner  Mfg.  Co.,  328  Gale  St.,  Aurora,  III. 

Vendo  Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

1915-  SANITARY  NAPKIN  DISPENSERS 

Bobrick  Dispensers,  Inc.,  1 839  Blake  Ave.,  Los  Angeles 
39,  Calif. 

Sanitex  Co.,  14182  Meyers  Rd.,  Detroit  27,  Mich. 

J.  Schoenbach  Co.,  715  Lincoln  PI.,  Brooklyn  16,  N.  Y. 


20.  Miscellaneous 


2001- BOWLING  LANES 

American  Machine  & Foundry  Co.,  261  Madison  Ave., 
N.  Y.  16.  N.  Y. 

Brunswick  Corp.,  623  S.  Wabash  Ave.,  Chicago  5,  III. 

MBA  Bowling  Corp.,  3280  N.  Calif.  Ave.,  Dept  B,  Chi- 
cago 18,  III. 

2002- EQUIPMENT  LEASING 

B.I.E.  Leasing  Co.,  1712  Jackson  St.,  Omaha  2,  Neb. 

2003- ESCALATORS 

Peelle  Co.,  47  Stewart  Ave.,  Brooklyn  37,  N.  Y. 

2004- GIVEAWAYS,  PREMIUMS,  THEATRE 
GAMES 

De  Luxe  Theatre  Premiums  Co.,  346  W.  44th  St.,  N.  Y. 
36,  N.  Y. 

Eagle  Rubber  Co.,  710  Orange  St.,  Ashland,  Ohio. 

Flowers  of  Hawaii,  670  S.  Lafayette  Park  Place,  Los 
Angeles  57,  Calif. 

Hecht  Mfg.  & Premium  Co.,  184  W.  Merrick  Rd.,  Mer- 
rick, N.  Y. 

Hollywood  Amusement  Co.,  3750  Oakton  St.,  Skokie,  III. 

Imperial  Products  Co.,  1314  N.  Front  St.,  Philadelphia 
22,  Pa. 

Johnson  Smith  & Co.,  6615  E.  Jefferson  Ave.,  Detroit  7, 
Mich. 

National  Theatre  Merchandising,  P.O.  Box  203,  Grand 
Central  Station,  N.  Y.  17,  N.  Y. 

Novelty  Games  Co.,  106  Rogers  Ave.,  Brooklyn  16,  N.  Y. 

Oak  Rubber  Co.,  Ravenna,  Ohio. 

Orchids  of  Hawaii,  Inc.,  305  7th  Ave.,  N.  Y.  1,  N.  Y. 

Price  Theatre  Premiums  Co.,  Inc.,  180-25  Liberty  Ave., 
Jamaica,  N.  Y. 

Pioneer  Rubber  Co.,  Tiffin  Rd.,  Willard,  Ohio. 

Power  Car  Co.,  Willow  St.,  Mystic,  Conn. 

Premium  Products  Co.,  346  W.  44th  St.,  N.  Y.  36,  N.  Y. 

Southern  Balloon  Co.,  1107  Ga.  Savings  Bank  Bldg., 
Atlanta  3,  Ga. 


When  writing  manufacturers  or  their  distributors  please  mention  The  Modern  Theatre  "Buyers'  Directory.' 
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2005- LADDERS  & SCAFFOLDS,  Safety 

Dayton  Safety  Ladder  Co.,  2337  Gilbert  Ave.,  Cincin- 
nati 6,  Ohio. 

Goshen  Mfg.  Co.,  10th  & Reynolds  Sts.,  Goshen,  Ind. 

Minnesota  Fire  Extinguisher  Co.,  2480  University  Ave., 
St.  Paul  14,  Minn. 

Newark  Ladder  Co.,  1 Walnout  Ave.,  Clark,  N.  J. 

Patent  Scaffolding  Co.,  Inc.,  38-21  1st  St.,  Long  Island 
City,  N.  Y. 

2006- ORCHIDS 

Flowers  of  Hawaii,  670  S.  Lafayette  Park  PI.,  Los  An- 
geles 57,  Calif. 

Orchids  of  Hawaii,  Inc.,  305  7th  Ave.,  N.  Y.  1,  N.  Y. 

2007-  SCALES  (Weighing  Machines) 

American  Scale  Mfg.  Co.,  3203  Grace  St.,  N.  W., 
Washington  7,  D.  C. 

Hamilton  Scale  Corp.,  3350  Secor  Rd.,  Toledo  6,  Ohio. 

Krispy  Kist  Korn  Machine  Co.,  120  S.  Halsted,  Chicago 
6,  III. 

Peerless  Weighing  & Vending  Machine  Corp.,  Long 
Island  City,  N.  Y. 

J.  Schoenbach  Co.,  715  Lincoln  PL,  Brooklyn  16,  N.  Y. 

Watling  Mfg.  Co.,  4541  W.  Lake,  Chicago  24,  III. 

2008- TAPE  RECORDINGS 

Alliance  Drive-In  Theatre  Recording  Service,  3706  Broad- 
way, Kansas  City  1 1 , Mo. 

Commercial  Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyo. 

Drive-In  Recording  Service,  221  W.  1 8th  St.,  Kansas 
City  8,  Mo. 

Entertainment  Associates,  Inc.,  1696  Avalon,  Saginaw, 
Mich 

National  Screen  Service  Corp.,  1 600  Broadway,  N.  Y. 
19,  N.  Y. 

2009- TRAILERS 

Filmack  Trailer  Co.,  1327  S.  Wabash,  Chicago  5.  III. 

Motion  Picture  Service  Co.,  125  Hyde  St.,  San  Fran- 
cisco 2,  Calif. 

National  Screen  Service  Corp.,  1600  Broadway,  N.  Y. 
19,  N.  Y. 

2010- UNIFORMS 

Angelica  Uniform  Co.,  700  Rosedale  Ave.,  St.  Louis 
12,  Mo. 

Brooks  Uniform  Co.,  Inc.,  75  W.  45th  St.,  N.  Y.  36, 
N.  Y. 

Delta  Uniforms,  3 E.  28th  St.,  N.  Y.  16,  N.  Y. 

Maier-Lavaty  Co.,  2141  Lincoln  Ave.,  Chicago,  III. 

Marcus  Ruben,  Inc.,  823  S.  Wabash,  Chicago  5,  III. 

201 1 —UNIFORMS— Disposable  Collars, 
Dickeys,  etc. 

Gibson  Lee,  Inc.,  successor  to  Reversible  Collar  Co.,  95 
Binney  St.,  Cambridge  42,  Mass. 


21.  Drive-Ins 


2101- ADMISSION  CONTROL  SYSTEMS 

American  Electronics  Div.,  Taller  & Cooper,  Inc.,  75 
Front  St.,  Brooklyn  1,  N.  Y. 

Auto  Parks,  Inc.,  762  Lancaster  Pike,  Devon,  Pa. 
Eprad,  Inc..  1214  Cherry  St.,  Toledo  4,  Ohio. 

General  Register  Corp.,  745  5th  Ave.,  N.  Y.  22,  N.  Y. 
Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 
J&D  Mfg.  Co.,  214  S.  Main,  Bryan,  Tex. 

K-Hill  Signal  Co.,  326  W.  3rd  St.,  Uhrichsville,  Ohio. 
National  Automation  Corp.,  110  Denton  Ave.,  Garden 
City  Park,  N.  Y. 

Ticket  Register  Industries,  1223  S.  Wabash,  Chicago  5. 

2102- BOTTLE  WARMERS 

Mercury  Vendors,  Inc.,  5209  Euclid  Ave.,  Cleveland,  Ohio. 
Server  Sales'Supurdisplay,  1109  N.  108th  St.,  Mil- 
waukee 1 3,  Wis. 

2103- CAR  COUNTER,  MECHANICAL-(Also 
See  2101) 

Auto  Parks,  Inc.,  762  Lancaster  Pike,  Devon,  Pa. 

Globe  Ticket  Co.,  112  N.  12th  St.,  Philadelphia  7,  Pa. 
J&D  Mfg.  Co.,  214  S.  Main,  Bryan,  Tex. 

K-Hill  Signal  Co.,  326  W.  3rd  St.,  Uhrichsville,  Ohio. 
Ticket  Register  Industries,  1223  S.  Wabash,  Chicago 


2104- CHAIRS  AND  BENCHES,  OUTDOOR 
SEATING 

American  Desk  Mfg.  Co..  P.O.  Box  416,  Ternole,  Tex. 

American  Seating  Co.,  901  Broadway,  Grand  Rapids  2, 
Mich. 

Goshen  Mfg.  Co.,  10th  & Reynolds  Sts.,  Goshen,  Ind. 

Ideal  Seating  Co.,  519  Ann  St.  N.  W.,  Grand  Rapids 
2,  Mich. 

Massey  Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

Pacific  Seating  Corp.,  P.O.  Box  1470,  247  W.  6th  St., 
San  Pedro,  Calif. 

Peabody  Seating  Co.,  Inc.,  802  W.  4th,  North  Man- 
chester, Ind. 

2105- CONCESSION  COUNTERS,  PRE  FAB 

Ballantvne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Manley,  Inc.,  1920  Wyandotte,  Kansas  City  8,  Mo. 


Server  Sales/Supurdisplay,  1109  N.  108th  St.,  Milwaukee 

13,  Wis. 

Stein  Woodcraft,  1205  Rockaway  Ave.,  Brooklyn  36, 
N.  Y. 

2106-  DIRECTIONAL  LIGHTS,  TRAFFIC 

American  Electronics  Div.,  Taller  & Cooper,  Inc.,  75 
Front  St.,  Brooklyn  1,  N.  Y. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

2107- DUST  CONTROL 

Dow  Chemical  Co.,  Midland,  Mich. 

2108- EXIT  CONTROLS,  TRAFFIC 

American  Electronics  Div.,  Taller  & Cooper,  Inc.,  75  Front 
St.,  Brooklyn  1,  N.  Y. 

Auto  Parks,  Inc.,  762  Lancaster  Pike,  Devon,  Pa. 

J&D  Mfg.  Co.,  214  S.  Main,  Bryan,  Tex. 

K-Hill  Signal  Co.,  326  W.  3rd  St.,  Uhrichsville,  Ohio. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

2109- FENCES,  FLORAL 

Forest  Keeling  Nursery,  Elsberry  65,  Mo. 

2110- FENCES,  STEEL 

Selby  Industries,  Inc.,  1350  Ghent  Hills  Rd.,  Akron  13, 
Ohio. 

2111- FIREWORKS 

Atlas  Fireworks,  5415  E.  Century  Blvd.,  Lynwood,  Calif. 

Entertainment  Associates,  Inc.,  1696  Avalon,  Saginaw, 
Mich. 

Hudson  Fireworks  Co.,  Inc.,  Box  305,  Hudson,  Ohio. 

Liberty  Display  Fireworks  Co.,  Box  683,  Danville,  III. 

Lafer  Enterprises,  Rt.  1,  Port  Clinton,  Ohio. 

Olympic  Enterprises,  Saginaw  30,  Mich. 

Paramount  Fireworks  Co.,  P.O.  Box  1272,  Tulsa  1,  Okla. 

Rich  Brothers  Co.,  Box  514,  Sioux  Fall  1,  S.  D. 

Wald  & Co.,  208  Broadway,  Kansas  City,  Mo. 

2112- FLAG  POLES 

American  Playground  Devices  Co.,  P.O.  Box  790,  An- 
derson, Ind. 

Game-Time,  Inc.,  Litchfield,  Mich. 

General  Playground  Equipment,  Inc.,  1133  S.  Court- 
land,  Kokomo,  Ind. 

Goshen  Mfg.  Co.,  10th  & Reynolds  Sts.,  Goshen,  Ind. 

Jamison  Mfg.  Co.,  8800  S.  Mettler  St.,  Los  Angeles, 
Calif. 

Recreation  Equip.  Corp.,  Dept.  BO,  724  W.  8th  St.,  An- 
derson. Ind. 

Troian  Playground  Equip.  Co.,  11  2nd  Ave.,  N.  E.,  St. 
Cloud,  Minn. 

FLOODLIGHTS— See  1005 

2113-  FOGGING  EQUIPMENT 

Curtis  Automotive  Devices,  Inc.,  P.  O.  Box  297,  West- 
field,  Ind. 

C.  B.  Dolge,  Westport,  Conn. 

Northeastern  Associates,  131  Alexander  Ave.,  Upper 
Montclair,  N.  J. 

Reliance  Chemical  Co.,  2432  Lakeside  Ave.,  Cleveland 

1 4,  Ohio. 

Silver  Creek  Precision,  Silver  Creek,  N.  Y. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madi- 
son 5,  Wis. 

Todd  Shipyards  Corp.,  Products  Div.,  Columbia  & Hal- 
lect  Sts.,  Brooklyn  31,  N.  Y. 

Southern  Mill  Creek  Prod.  Co.,  1906  N.  Armenia  Ave., 
Tampa,  Fla. 

2114- GOLF,  MINIATURE 

Eastern  Golf  Co.,  2537  Boston  Rd.,  Bronx  67,  N.  Y. 

Fairway  Miniature  Golf,  302  N.  Douglas  Ave.,  Mar- 
gate, N.  J. 

Lomma  Enterprises,  P.O.  Box  955,  Scranton,  Pa. 

Niagara  Sportcenter,  Inc.,  553  River  Rd.,  North  Tona- 
wanda,  N.  Y. 

Arnold  Palmer  Putting  Course,  239  N.  Missouri  Ave., 
Atlantic  City,  N.  J. 

Tnvlor  Pros.,  Jacobs  Rd.,  Apalachin,  N.  Y. 

Wittek  Golf  Range  Supply,  5128  North  Ave.,  Chicago, 


21 1 5—  HEATERS— In-Car,  Electric 

Century  Projector  Corp.,  729  7th  Ave.,  N.  Y.  19,  N.  Y. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Electromode  Div.,  Commercial  Controls  Corp.,  570  Cul- 
ver Rd.,  Rochester  3,  N.  Y 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Reed  Speaker  Mfg.  Co.,  Route  1.  Box  561  Golden,  Colo. 

Sandler  Mfg.  Co.,  1412  E.  25th  St.,  Cleveland  14,  Ohio. 

Thermolator  Corp.,  1628  Victory  Blvd.,  Glendale  1, 
Calif. 

211 6—  HEATERS— In-Car,  Gas  (Flamless) 

Stanford  Industries,  1322  S.  Wabash,  Chicago  5,  III. 

2117— HEATER  THEFT  PREVENTION 

Eprad,  Inc.,  1214  Cherrv  St.,  Toledo  4,  Ohio. 

Speaker  Security  Co.,  Willow  Ave.  at  17th  St.,  Ho- 
boken, N.  J. 


2118- HIGHWAY  FLARE  LIGHTS 

Minnesota  Fire  Extinguisher  Co.,  Inc.,  2480  University 
Ave.,  St.  Paul  14,  Minn. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

2119- ICE,  SNOW  REMOVERS 

Monroe  Co.,  Inc.,  10703  Quebec  Ave.,  Cleveland  6,  Ohio. 

Pittsburgh  Plate  Glass  Co.,  632  Ft.  Duquesne  Blvd., 
Pittsburgh  22,  Pa. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

2120- INCINERATOR  CARTS 

County  Specifies,  P.O.  Box  968,  G.  C.  Station,  N.  Y. 
17,  N.  Y. 

2121- INCINERATORS 

Alsto  Co.,  4007  Detroit  Ave.,  Cleveland  13,  Ohio. 

2122- JUNCTION  BOXES  (For  In-Car 
Speakers) 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eorad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Glenn  E.  Koropp  Drive-In  Theatre  Supply,  2731  Bray- 
nard  Way,  Sacramento  25,  Calif. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

Projected  Sound,  Inc.,  170  N.  Mill  St.,  Plainfield,  Ind. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

2123- LIGHTING 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St..  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Radiant  Lamp  Corp.,  300  Jelliff  Ave..  Newark  8,  N J. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Westinghouse  Electric  Corp.,  3 Gateway  Center,  Pitts- 
burgh 30,  Pa. 

2124- LITTER  REMOVAL  EQUIPMENT 

Mideast  Sales  Co.,  106  Pemdery  Ave.,  Cincinnati  15, 
Ohio. 

Tarrant  Mfg.  Co.,  55  Jumel  PI.,  Saratoga  Springs,  N.  Y. 

2125- MOSQUITO  AND  INSECT  REPELLENTS 

C.  B.  Dolge  Co.,  Westport,  Conn. 

NAR  Trading  Corp.  of  Florida,  Inc.,  320  N.E.  60th  St., 
Miami  37,  Fla. 

Pic  Com.,  480  Washington  St.,  Newark  2,  N.  J. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis. 

2126- PAINT,  DECORATIVE,  for  Drive-Ins 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Monroe  Co.,  Inc.,  10700  Quebec  Ave.,  Cleveland  6, 
Ohio. 

National  Gypsum  Co.,  325  Delaware,  Buffalo  2,  N.  Y. 

Selbv  Industries,  Inc.,  1380  Ghent  Hills  Rd.,  Akron 
13,  Ohio. 

Spatz  Paint  Industries,  Inc.,  1601  N.  Broadway,  St. 
Louis  6,  Mo. 

Switzer  Bros.,  Inc.,  4732  St  Clair  Ave.,  Cleveland  3, 
Ohio. 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

2127-  PAINT,  Drive-In  Screen 

M.  L.  Campbell  Co.,  2909  Chrysler  Rd.,  Kansas  City, 
Kas. 

Consolidated  Chemical  & Paint  Co.,  456  Driggs  Ave., 
Brooklyn,  N.  Y. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

George  English,  Inc.,  53  Midland  Ave.,  Berwyn,  Pa. 

Eorad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

W.  J.  Ruscoe  Co.,  483  Kenmore  Blvd.,  Akron  1,  Ohio. 

Spatz  Paint  Industries,  Inc.,  1601  N.  Broadway,  St. 
Louis  6.  Mo. 

Steelcote  Mfg.  Co.,  3418  Gratiot,  St.  Louis  5,  Mo. 

Technikote  Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

Tropical  Paint  Co.,  1246  W.  70th  St.,  Cleveland  2, 
Ohio. 

2128- PEST  & INSECT  C0NTR0L-(Also 
See  2113  & 2125) 

Brulin  & Co.,  Inc.,  2939-45  Columbia  Ave.,  Indian- 
apolis 7,  Ind. 

Burr  Chemical  Co.,  3329  Auburn,  Rockford,  III. 

Curtis  Automotive  Devices,  Inc.,  P.  O.  Box  297,  West- 
field,  Ind. 

Devenco,  150  Broadway,  N.  Y.,  N.  Y. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

Dow  Chemical  Co.,  Midland,  Mich. 

Gardner  Mfg.  Co.,  263  Kansas  St.,  Horicon,  Wis. 

Huntington  Labs.,  Inc.,  900-970  E.  Tipton  St.,  Hunting- 
ton,  Ind. 

NAR  Trading  Corp.  of  Florida,  Inc.,  320  N.  E.  60th 
St.,  Miami  37,  Fla. 

Northeastern  Associates,  131  Alexander  Ave.,  Upper 
Montclair,  N.  J. 

Pic  Corp.,  480  Washington  St.,  Newark  2,  N.  J. 

Solvit  Chemical  Co.,  Inc.,  3734  Speedway  Rd.,  Madison 
5,  Wis. 

Sno-Master  Mfg.  Co.,  124  Hopkins  PI.,  Baltimore  1,  Md. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

Todd  Shipyards  Corp..  Products  Div.,  Columbia  & Hal- 
lect  Sts.,  Brooklyn  31,  N.  Y. 
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2129- PICNIC  TABLES 

American  Playground  Device  Co.,  P.  O.  Box  790,  An- 
derson, Ind. 

J.  E.  Burke  Co.,  P.  0.  Box  549,  Fond  du  Lac,  Wis. 
Game-Time,  Inc.,  Litchfield,  Mich. 

General  Playground  Equip.,  Inc.,  1133  S.  Courtland, 
Kokomo,  Ind. 

Goshen  Mfg.  Co.,  10th  & Reynolds  Sts.,  Goshen,  Ind. 
Jamison  Mfg.  Co.,  8800  So.  Mettler  St.,  Los  Angeles 
3,  Calif. 

Miracle  Equipment  Co.,  Box  275.  Grinnell,  Iowa. 

Trojan  Playground  Equip.  Mfg.  Co.,  11  2nd  Ave.,  N.  E., 
St.  Cloud,  Minn. 

2130- PLAYGROUND  EQUIPMENT— Kiddie 
Rides,  Mechanical 

Amusement  Supply  Co.,  1791  Vine  St.,  Salt  Lake  City 
17,  Utah. 

General  Playground  Equipment,  Inc.,  1133  S.  Courtland, 
Kokomo,  Ind. 

Allan  Herschell  Co.,  1165  Clinton  St.,  Buffalo  6,  N.  Y. 
Hurlbut  Amusement  Equip.  Co.,  7860  Western  Ave., 
Buena  Park,  Calif. 

King  Amusement  Co.,  Inc.,  P.  O.  Box  445,  Mt.  Clem- 
ens, Mich. 

Makers  Miniature  Railroads,  3933  Shatter,  Oakland, 
Calif. 

Miracle  Equipment  Co.,  Box  275.  Grinnell,  Iowa. 
National  Amusement  Device  Co.,  Box  488,  V.A.F., 
Dayton,  Ohio. 

Ottoway  Amusement  Co.,  4219  Irving,  Wichita,  Kas. 
Rolfe  Products  Co.,  400  8th  St.  S.W.,  Mason  City,  Iowa. 
Smith  & Smith,  Inc.,  303  Franklin  St.,  Soringville,  N.  Y. 
Tinkertown  Enterprises,  6039  W.  76th  St.,  Los  Angeles 
45,  Calif. 

2131- PLAYGROUND  EQUIPMENT— Self 
Propelled  Rides 

Amusement  Supply  Co.,  1791  Vine  St.,  Salt  Lake  City 
17,  Utah.  y 

Game-Time,  Inc.,  Litchfield,  Mich. 

General  Playground  Equipment,  Inc.,  1133  S.  Courtland, 
Kokomo,  Ind. 

Delmer  F.  Harris  Co.,  P.O.  Box  288,  Concordia,  Kas. 
Hodges  Amusement  & Mfg.  Co.,  2856  Westwood  Dr., 
Indianapolis,  Ind. 

Miracle  Equipment  Co.,  Box  275,  Grinnell,  Iowa. 

Smith  & Smith,  303  Franklin  St.,  Springville,  N.  Y. 

Troian  Playground  Equip.  Co.,  11  2nd  Ave.  N.  E.,  St. 
Cloud,  Minn. 

2132- PLAYGROUND  EQUIPMENT-Slides, 
Swings,  Teeter-Totters,  etc. 

American  Playground  Device  Co.,  P.  O.  Box  790,  An- 
derson, Ind. 

J.  E.  Burke  Co.,  P.O.  Box  549,  Fond  du  Lac,  Wis. 
Game-Time,  Inc.,  Litchfield,  Mich. 

General  Playground  Equip.,  Inc.,  1133  S.  Courtland 
Kokomo,  Ind. 

Goshen  Mfg.  Co.,  10th  & Reynolds  Sts.,  Goshen  Ind 
Delmer  F.  Hams  Co.,  P.O.  Box  288,  Concordia,  Kas 
Jamison  Mfg.  Co.,  8800  S.  Mettler  St.,  Los  Angeles  3 
Calif. 

Miracle  Equipment  Co.,  Box  275,  Grinnell,  Iowa 
Recreation  Equip.  Corp.,  Dept.  BO,  724  W.  8th  St.,  An- 
derson, Ind. 

Rolfe  Products  Co.,  400  8th  St.,  S.  W.,  Mason  City 
Iowa. 

Troian  Playground  Equip.  Mfg.  Co.,  11  2nd  Ave  N E 
St.  Cloud,  Minn. 

2133- PLAYGROUND  EQUIPMENT— 

Miniature  Trains 

Amusement  Supply  Co.,  1791  Vine  St.,  Salt  Lake  City  17, 
Utah. 

All°n  Herschell  Co.,  Inc.,  1165  Clinton  St.,  Buffalo  6, 

Reed  Speaker  Mfg.  Co.,  Route  1.  Box  561,  Golden,  Colo. 
Diebler  Trackless  Trains,  914  Claflin,  Manhattan  Kas 
Makers  Miniature  Railroads,  3933  Shatter,  Oakland 
Calif. 

Miracle  Equipment  Co.,  Box  275,  Grinnell,  Iowa 
National  Amusement  Device  Co.,  Box  488  VA  F Dav- 
ton,  Ohio. 

Ottoway  Amusement  Co.,  4219  Irving,  Wichita  Kas 
Recreation  Equip.  Corp.,  724  W.  8th  St.,  Anderson,  Ind. 

2134- POST  LIGHTS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville 
Kas. 

Eprod,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22,  N.  Y 
Glenn  E.  Koropp  Drive-In  Theatre  Supply,  2731”  Bray- 
nard  Way,  Sacramento  25,  Calif. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo 
Sylvama  Electric  Products,  Inc.,  60  Boston  St.,  Salem 
Mass. 

Steber  Mfg.  Co.,  2700  Roosevelt  Rd.,  Broadview  III 
Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem, 
Mass. 

2135- POST  LIGHT  TRANSFORMERS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eprod,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Re".  Speaker  Mfg.  Co.,  Route  1,  Box  561,  (Bolden,  Colo. 
Sylvan  i Electric  Products,  Inc.,  60  Boston  St.,  Salem, 

Mass. 


RAIN  VISORS-See  2154 

2136- RAMP  LIGHTS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

Steber  Mfg.  Co.,  2700  Roosevelt  Rd.,  Broadview,  III. 

Sylvania  Electric  Products,  Inc.,  60  Boston  St.,  Salem 
Mass. 

2137- RAMP  REPAIR  MATERIALS 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Monroe  Co.,  10703  Quebec  Ave.,  Cleveland,  Ohio. 

2138—  RECORDED  MUSIC  & ANNOUNCE- 
MENTS)—Intermission  Tapes,  Radio 
Spots,  etc.) 

Alliance  Drive-In  Theatre  Recording  Service,  3706 
Broadway,  Kansas  City  11,  Mo. 

Commercial  Sound  Service,  P.O.  Box  199,  Cheyenne, 
Wyo. 

Drive-In  Recording  Service,  221  W.  18th  St.,  Kansas 
City  8,  Mo. 

Entertainment  Associates,  Inc.,  1696  Avalon,  Saginaw, 
Mich. 

National  Screen  Service  Corp.,  1600  Broadway,  N.  Y. 
19,  N.  Y. 

2139—  REVOLVING  LIGHTS 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Federal  Sign  & Signal  Corp.,  8700  S.  State  St.,  Chicago, 
III. 

Minnesota  Fire  Extinguisher  Co.,  2480  University  Ave., 
St.  Paul  14,  Minn. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Sireno  Co.,  Inc.,  214  William  St.,  N.  Y.  38,  N.  Y. 

Trippe  Mfg.  Co.,  133  N.  Jefferson,  Chicago  6,  III. 

SCREEN  PAINTS-See  2127 


2140- SCREEN  TOWER  FACING 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

George  English,  Inc.,  50  Midland  Ave.,  Berwyn,  Pa. 

Jackson  Construction  Co.,  P.O.  Box  992,  Robstown,  Tex 

Keasby  & Mattison,  Ambler,  Pa. 

Manco-Vision,  Box  8,  Butler,  Wis. 

Masonite  Co.,  Ill  W.  Washington,  Chicago,  III. 

Selby  Industries,  Inc.,  1350  Ghent  Hills  Rd.,  Akron  13, 
Ohio. 

Tiffin  Art  Metal  Co.,  2nd  Ave.  & Wall  St.,  Tiffin,  Ohio. 

2141- SCREEN  TOWERS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Chestnut  Welding  & Iron  Works,  120  Elm  St.,  Water- 
town,  Mass. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Jackson  Construction  Co.,  P.O.  Box  992,  Robstown,  Tex. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Selby  Industries,  Inc.,  1350  Ghent  Hills  Rd.,  Akron,  Ohio. 

2142- SPEAKER  CONES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

ElectroCarbons,  Inc.,  940  Belmont  St.,  Chicago  14,  III. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Glenn  E.  Koropp  Drive-In  Theatre  Supply,  2731  Bray- 
nard  Way,  Sacramento  25,  Calif. 

Minneapolis  Speaker  Co.,  3806  Grand  Ave.,  Minne- 
apolis 9,  Minn. 

Projected  Sound,  Inc.,  170  N.  Mill  St.,  Plainfield,  Ind. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

Western  Electronics  Co.,  331 1 Houston  Ave.,  Houston  9, 
Tex. 

2143- SPEAKER  CORDS 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2.  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Koiled  Kords,  Inc.,  Box  K,  New  Haven  14,  Conn. 

Glenn  E.  KoroDp  Drive-in  Theatre  Supply,  2731  Bray- 
nard  Way,  Sacramento  25,  Calif. 

Minneapolis  Speaker  Co.,  3806  Grand  Ave.,  Minneapolis 
9,  Minn. 

Projected  Sound,  Inc.,  170  N.  Mill  St.,  Plainfield,  Ind. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

Sandler  Mfg.  Co.,  1412  E.  25th  St.,  Cleveland  14,  Ohio. 

2144- SPEAKER  COVERS 

Central  States  Bag  & Paper  Co.,  5221  Natural  Bridge 
Rd.,  St.  Louis  15,  Mo. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 


2145-SPEAKER  POSTS 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Selby  Industries,  Inc.,  1350  Ghent  Hills  Rd.,  Akron  13, 
Ohio. 


2146-SPEAKER  RECONING  SERVICE 

Glenn  E.  Koropp  Drive-In  Theatre  Supply,  2731  Bray- 
nard  Way,  Sacramento  25,  Cailf. 

Minneapolis  Speaker  Co.,  3806  Grand  Ave.,  Minneapolis 
9,  Minn. 

National  Speaker  Reconing  Service,  1511  17th  St 
Denver  2,  Colo. 

National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

Hershel  D.  Parker,  1004  Holly  St.,  Gadsden,  Ala. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

Wallace  Reconing  Service,  712  Rose  Ave.,  Des  Moines, 
Iowa. 

Western  Electronics  Co.,  3311  Houston  Ave.,  Houston  9 
Tex. 


2147- SPEAKERS,  In-Car 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

ElectroCarbons,  940  Belmont,  Chicago  14,  III. 

General  Precision,  Inc.,  GPL  Division,  63  Bedford  St., 
Pleasantville,  N.  Y. 

Glenn  E.  Koropp  Drive-In  Theatre  Supply,  2731  Bray- 
nard  way,  Sacramento  25.  Calif. 

Minneapolis  Speaker  Co.,  3806  Grand  Ave.,  Minne- 
apolis 9,  Minn. 

Montay  Co.,  P.O.  Box  21,  Cuthbert,  Ga. 

Motiograph,  Inc.,  4926  W.  Grand,  Chicago  39,  III. 

Projected  Sound,  Inc.,  170  N.  Mill  St.,  Plainfield,  Ind. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

Sandler  Mfg.  Co.,  1412  E.  25th  St.,  Cleveland,  Ohio. 

Soundcrafters  of  Scranton,  232  Cdown  Ave.,  Scranton,  Pa. 

Western  Electronics  Co.,  3311  Houston  Ave.,  Houston 
9,  Tex. 

2148- SPEAKER  THEFT  PREVENTION 
DEVICES 

American  Steel  & Wire,  Div.  U.  S.  Steel,  Rockefeller 
Bldg,  Cleveland,  Ohio. 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

Gar-Mac  Cable  Guards,  1112  Rock  Creek  Dr.,  Garland, 
Tex. 

Glenn  E.  Koropp  Drive-In  Theatre  Supply,  2731  Bray- 
nard  Way,  Sacramento  25.  Calif. 

Minneapolis  Speaker  Co.,  3806  Grand  Ave.,  Minne- 
apolis 9,  Minn. 

Reed  Speaker  Mfg.  Co.,  Route  1,  Box  561,  Golden,  Colo. 

Speaker  Security  Co.,  Willow  Ave.  at  17th  St.,  Ho- 
boken, N.  J. 

2149- SWIMMING  POOLS  & EQUIPMENT 

American  Playground  Device  Co.,  P.O.  Box  790,  Ander- 
son, Ind. 

Genera!  Playground  Equip.,  Inc.,  1133  S.  Courtland, 
Kokomo,  Ind. 

Monroe  Co.,  Inc.,  10703  Quebec  Ave.,  Cleveland  6,  Ohio. 

2150- TRACTORS,  TRUCKS  (Small) 

Gravely  Tractors,  Inc.,  P.  O.  Box  35,  Dunbar,  W.  Va. 

Toro  Mfg.  Corp.,  3042  Snelling  Ave.  S.,  Minneapolis 
6,  Minn. 

Willys  Motors,  Inc.,  940  N.  Cove  Blvd.,  Toledo,  Ohio. 

2151- TRAFFIC  WAND  FLASHLIGHTS 

National  Carbon  Co.,  30  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

Ray-O-Vac  Co.,  212  E.  Washington  Ave.,  Madison  10, 
Wis. 


TRAINS,  MINIATURE— See  2133 


2152- UNDERGROUND  CABLES 

Ballantyne  Instruments  & Electronics,  Inc.,  1712  Jack- 
son  St.,  Omaha  2,  Neb. 

Drive-In  Theatre  Mfg.  Co.,  P.O.  Box  247,  Edwardsville, 
Kas. 

General  Electric  Co.,  570  Lexington  Ave.,  N.  Y.  22. 

Koiled  Kords,  Inc.,  Box  K,  New  Hoven  14,  Conn. 

Simplex  Wire  & Cable  Co.,  79  Sidney,  Cambridge,  Mass. 

21 53-  VACUUM  CLEANERS,  for  Drive-Ins 

Mideast  Sales  Co.,  106  Pemdery  Ave.,  Cincinnati  15, 
Ohio. 

Spencer  Turbine  Co.,  486  New  Park  Ave.,  Hartford  6, 
Conn. 

Tarrant  Mfg.  Co.,  27-29  Jumel  PI.,  Saratoga  Springs, 
N.  Y. 

2154- VISORS  FOR  CARS 

Dri-View  Mfg.  Co.,  2223  Paris  Dr.,  Louisville  18,  Ky. 

Pioneer  Sales  Co.,  Box  899,  Waterbury,  Conn. 

2155- WEED  KILLERS 

Brulin  & Co.,  2939-45  Columbia  Ave.,  Indianapolis  7, 
Ind. 

C.  B.  Dolge  Co.,  Westport,  Conn. 

U.  S.  Rubber  Co.,  1230  Ave.  of  Americas,  N.  Y.  20,  N.  Y. 


Material  and  Equipment  by  TRADE  NAMES 

AN  ALPHABETICAL  DIRECTORY  OF  COMMODITIES  POPULARLY  REFERRED  TO  AS  “ADVERTISED  BRANDS’' 


A 

ADCO  carbonated  and  noncarbonated  self-contained 
beverage  dispensers:  Food  Service  Div.(  American  Ma- 
chine & Foundry  Co.,  261  Madison  Ave.,  N.Y.  16,  N.Y. 

ADMATIC  color  slide  machine:  Harwald  Co.,  1245  Chi- 
cago Ave.,  Evanston,  III. 

AD-SLIDES  for  merchant-theatre  publicity:  National 

Studio,  42  W.  48th  St.,  N.  Y.  36.  N.  Y. 

AEROHOT  food  warmer:  Duke  Mfg.  Co.,  2305  N.  Broad- 
way, St.  Louis  6,  Mo. 

AIRFLO  chairs:  Heywood-Wakefield  Co.,  Menominee, 
Mich. 

ALL-IN-ONE  drink  dispenser:  Freez  King  Corp.,  Div. 
Tastee  Freez  Industries,  Inc.,  4311  W.  Belmont  Ave., 
Chicago  41,  III. 

ALUMA-TOP  speaker  junction  box:  Eprad,  Inc.,  1214 
Cherry  St.,  Toledo  4,  Ohio. 

AMBASSADOR  in-car  speaker:  Drive-In  Theatre  Mfg. 
Co.,  P.O.  Box  247,  Edwardsville,  Kas. 

AMBASSADOR  popcorn  machine:  Cretors  & Co.,  P.O. 
Box  1329,  Nashville  9,  Tenn. 

AMBER  BRAND  ham,  bacon:  Smithfield  Ham  & Prod- 
ucts Co.,  Inc.,  Smithfield,  Va. 

AMCO-30  drink  dispenser:  Selmix  Dispensers,  Inc.,  5-17 
46th  Rd.,  Long  Island  City,  N.  Y. 

AMERICAN-APPROVED  playground  and  swimming  pool 
equipment:  American  Playground  Device  Co.,  P.O. 
Box  790,  Anderson,  Ind. 

ANETS  food  warmers,  chicken  fryers:  Anetsberger  Bros., 

lnc. ,  180  N.  Anets  Dr.,  Northbrook,  III. 

ANGELICA  uniforms:  Angelica  Uniform  Co.,  700  Rose- 
dale  Ave.,  St.  Louis  12,  Mo. 

ANNIVERSARY  popcorn  machine:  Cretors  & Co.,  P.O. 
Box  1329,  Nashville  9,  Tenn. 

ARIELITES  lighting  instruments:  Ariel  Davis  Mfg.  Co., 
3687  S.  State,  Salt  Lake  City  15,  Utah. 

ARTHO  two-way  soda  mixing  faucets:  Superior  Refriger- 
ator Mfg.  Co.,  3350  N.  Union  Blvd.,  St.  Louis  15,  Mo. 

ASTRONAUT  III  beverage  dispenser:  Multiplex  Co.,  1400 
Ferguson  /We.,  St.  Louis  33,  Mo. 

AT-SERIES  aluminum  indoor  screen  frames:  Stewart- 

Trans-Lux  Corp.,  1111  W.  Sepulveda,  Torrance,  Calif. 

AUTODRAPE  curtain  machines:  Automatic  Devices  Co., 
2121  S.  12th  St.,  Allentown,  Pa. 

AUTOMATIC  JET  lamphouse  blower:  Drive-In  Theatre 
Mtg.  Co.,  P.O.  Box  247,  Edwardsville,  Kas. 

AUTOMATICKET  ticket  issuing  machine:  General  Regis- 
ter Corp.,  745  5th  Ave.,  N.  Y.  22,  N.  Y. 

B 

BABY  RUTH  candy  bar  & nuggets:  Curtiss  Candy  Co., 
3638  N.  Broadway,  Chicago  13,  III. 

BAKESPAR  floor  wax:  Brulin  & Co.,  Inc.,  2939-45  Co- 
lumbia Ave.,  Indianapolis  7,  Ind. 

BALCOLD  relector  "cold":  Bausch  & Lomb,  Inc.,  72063 
bausch  St.,  Rochester  2,  N.  Y. 

BANG-0  unpopped  popcorn:  Central  Popcorn  Co., 

Schaller,  Iowa. 

BANKO  game:  Novelty  Games  Co.,  106  Rogers  Ave., 
Brooklyn  16,  N.  Y. 

BEEHIVE  popcorn:  Blevins  Popcorn  Co.,  Popcorn  Village, 
Nashville,  Tenn. 

BERNZ-O-MATIC  flameless  in-car  heaters;  Stanford  In- 
dustries, 1322  S.  Wabash,  Chicago  5,  III. 

BESTEEL  curtain  tracks:  Automatic  Devices  Co.,  2121 
S.  12th  St.,  Allentown,  Pa. 

B.I.E.  intercommunication  system:  Ballontyne  Instru- 

ments & Electronics,  Inc.,  1712  Jackson  St.,  Omaha 
2,  Neb. 

BI-POWR  rectifier:  Strong  Electric  Corp.,  87  City  Park 
Ave.,  Toledo  1,  Ohio. 

BLAK-RAY  black  light  fixtures,  fluorescent  lights:  Ultra- 
Violet  Products,  Inc.,  5114  Walnut  Grove  Ave.,  San 
Gabriel,  Calif. 

BLAZER  in-car  speakers:  Eprad,  Inc.,  1214  Cherry  St., 
Toledo  4,  Ohio. 

BODIFORM  chairs:  American  Seating  Co.,  901  Broadway, 
Grand  Rapids  2,  Mich. 

BOLTAFLEX  vinyl  upholstery  material:  General  Tire  & 
Rubber  Co.,  P.O.  Box  875,  Toledo  1,  Ohio. 

BOND-WELD  plastic  bags:  Chicago  Transparent,  1737 
W.  Grand,  Chicago  22,  III. 

BOWLAIDE  & BOWLETTE  toilet  & urinal  cleaner:  Brulin 
& Co.,  Inc.,  2939-45  Columbia  Ave.,  Indianapolis  7, 

lnd. 

BOWLINE  screen  frames:  Hubert  Mitchell  Industries,  100 
Short  St.,  Hartselle,  Ala. 

BRADYLITE  reflective  numbers  & letters:  W.  H.  Brady 
Co.,  727  W.  Glendale  Ave.,  Milwaukee  9,  Wis. 

BRITEWAY  cleaner  & disinfectant:  C.  B.  Dolge  Co., 
Westport,  Conn. 

BUFFALO  turbine  mist  blowers,  dusters  & granular  ap- 
plicators: Northeastern  Associates,  131  Alexander 

Ave.,  Upper  Montclair,  N.  J. 


BUTTERCUP  popcorn  container:  Server  Sales/Supurdis- 
play,  Inc.,  1009  N.  108th  St.,  Milwaukee  13,  Wis. 

BUTTERFINGER  candy  bar  & nuggets:  Curtiss  Candy 
Co.,  3638  N.  Broadway,  Chicago  13,  III. 

BUTTERFLAKE  popcorn:  National  Oats  Co.,  Wall  Lake, 
Iowa. 

BUTTERKIST  popcorn  container:  Server  Sales/Supurdis- 
play,  Inc.,  1009  N.  108th  St.,  Milwaukee  13,  Wis. 

BUTTER-MAT  popcorn  butter:  Server  Sales/Supurdis- 

play,  Inc.,  1009  N.  108th  St.,  Milwaukee  13,  Wis. 

BUTTERMATIC  serving-warming  unit  for  buttered  pop- 
corn: Server  Sales/Supurdisplay,  Inc.,  1009  N.  108th 
St.,  Milwaukee  13,  Wis. 

BUTTER  SERVER  manual  butter  dispenser:  Server  Sales/ 
Supurdisplay,  Inc.,  1009  N.  108th  St.,  Milwaukee  13, 
Wis. 

c 

CALI  carbon  couplers  & extender  kits:  Cali  Products 
Co.,  3709  Marjorie  Way,  Sacramento,  Calif. 

CANDI-MAT  candy  apple  cooker:  Server  Sales/Supur- 
display, Inc.,  1009  N.  108th  St.,  Milwaukee  13,  Wis. 

CANDY  APPLE  MAGIC  mix  for  candy  apples:  Victor 
Products  Co.,  328  N.  18th  St.,  Richmond,  Va. 

CANDY  CORN:  Henry  Heide,  Inc.,  P.  O.  Box  271,  Jujy- 
fruit  Lane,  New  Brunswick,  N.  J. 

CARACOL  insect  repellent:  NAR  Trading  Corp.  of  Fla., 
Inc.,  320  N.E.  60th  St.,  Miami  37,  Fla. 

CARMELIZER  automatic  carmelcorn  mixer:  Cretors  & 
Co.,  P.O.  Box  1329,  Nashville  9,  Tenn. 

CASCADE  drink  dispensing  equipment:  Selmix  Dispensers, 
Inc.,  5-17  46th  Rd.,  Long  Island  City,  N.  Y. 

CESI  rectifiers:  Cine  Electronic  System,  225  E.  46th  St., 
N.  Y.  17,  N.  Y. 

CHALLENGER  chair:  Ideal  Seating  Co.,  519  Ann  St. 
N.  W.,  Grand  Rapids  2,  Mich. 

CHAMPIONSHIP  miniature  golf:  Lomma  Enterprises,  P.O. 
Box  955,  Scranton,  Pa. 

CHEFMASTER  hot  dog  & frankfurter  equipment:  Sylvan 
Stainless  Products,  Inc.,  7558  S.  Chicago  Ave.,  Chicago 
19,  III. 

CHIEF  chairs:  Ideal  Seating  Co.,  519  Ann  St.  N.  W., 
Grand  Rapids  2,  Mich. 

CHINA-COTE  hot  drink  cup:  Lily-Tulip  Corp.,  122  E. 
42nd  St.,  N.  Y.  17,  N.  Y. 

CHOCOLATE  FLAVOR  BABIES  candy:  Henry  Heide,  Inc., 
P.  O.  Box  271,  Jujyfruit  Lane,  New  Brunswick,  N.  J. 

CHUCKLES  candy:  Fred  W.  Amend  Co.,  610  Church  St., 
Evanston,  III. 

CINEPHOR  condensers:  Bausch  & Lomb,  Inc.,  72063 
Bausch  St.,  Rochester  2,  N.  Y. 

CIRCLE-R  in-car  heaters:  Drive-In  Theatre  Mfg.  Co., 
P.O.  Box  247,  Edwardsville,  Kas. 

CIRCLETS  candy:  Curtiss  Candy  Co.,  3638  N.  Broadway, 
Chicago  13,  111. 

CIRCUS  trackless  miniature  train:  Miracle  Equipment 
Co.,  Box  275,  Grinnell,  Iowa. 

COCONUT  GROVE  candy:  Curtiss  Candy  Co.,  3638 
N.  Broadway,  Chicago  13,  III. 

COFFEE-SHOPPE  coffee  vender:  Continental-Apco,  Inc., 
5000  Brush  Hollow  Rd.,  Westbury,  N.  Y. 

COLOSSEUM  popcorn  & drink  machine:  Manley,  Inc., 
1920  Wyandotte,  Kansas  City,  Mo. 

COMET  chairs:  Irwin  Seating  Co.,  1480  Buchanan  Ave., 
S.W.,  Grand  Rapids  2,  Mich. 

CONCESSION  speaker:  Drive-In  Theatre  Mfg.  Co.,  P.O. 
Box  247,  Edwardsville,  Kas. 

CONNOLLY  glass  sandwich  grill:  Roll-A-Grill  Corp.  of 
America,  645  1st  Ave.,  N.  Y.  16,  N.  Y. 

CONSTELLATION  arc  lamp:  National  Theatre  Supply 
Co.,  50  Prospect  Ave.,  Tarrytown,  N.  Y. 

CONTOURS  seating:  Pacific  Seating  Corp.,  P.O.  Box 
1470,  247  W.  6th  St.,  San  Pedro,  Calif. 

CORE-L1TE  projection  lamps:  C.  S.  Ashcraft  Mfg.  Co., 
36-32  38th  St.,  Long  Island  City,  N.  Y. 

COUNTER  TRED  rubber  & cord  runner  matting:  Ameri- 
can Mat  Corp.,  2018  Adams  St.,  Toledo  2,  Ohio. 

CRON-O-MATIC  carbon  saver:  Payne  Products  Co.,  2450 
W.  Stadium  Blvd.,  Ann  Arbor,  Mich. 

CRUSH-LEMONADE:  Crush  International,  Inc.,  2201  W. 
Main,  Evanston,  III. 

CRYSTALGAIN  pearlescent  screen:  Walker-American 

Corp.,  2665  Delmar  Blvd.,  St.  Louis  3,  Mo. 

CSCO  ice  machine  cleaner:  Chemical  Solvent  Co.,  P.O. 
487,  Birmingham,  Ala. 

CURVIT-SURE  curtain  track  for  curved  screens:  Auto- 
matic Devices  Co.,  2121  S.  12th  St.,  Allentown,  Pa. 

D 

DE  LUXE  in-car  speaker:  Drive-In  Theatre  Mfg.  Co., 
P.O.  Box  247,  Edwardsville,  Kas. 

DESIGNER  SERIES  heavy  duty  matched  counter  equip- 
ment: Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis 
32,  Mo. 


DETECT-A-LEAK  leak  detecting  fluid:  Flamort  Chemical 
Co.,  746  Natoma,  San  Francisco  3,  Calif. 

DE  VRY  projection  & sound  equipment:  Paromel  Elec- 
tronics Corp.,  3956  Belmont  Ave.,  Chicago  39,  III. 

DIAMOND  CINE  carbons:  Ringsdorff  Carbon  Corp.,  15 
W.  44th  St.,  N.  Y.  36,  N.  Y. 

DIAMOND  LICORICE  DROPS:  Henry  Heide,  Inc.,  P.O. 
Box  271,  Jujyfruit  Lane,  New  Brunswick,  N.  j. 

DIET-RITE  COLA  dietary  drink:  Royal  Crown  Cola  Co., 
P.O.  Box  1440,  Columbus  2,  Ga. 

DIPSY  DOG  hot  dog  batter:  Victor  Products  Corp.,  328 
N.  18th  St.,  Richmond,  Va. 

DIXIE  paper  cups:  Dixie  Cup  Div.,  American  Can  Co., 
24th  & Dixie  Ave.,  Easton,  Pa. 

DO-AII  rubber  and  cord  runners:  American  Mat  Corp., 
2018  Adams  St.,  Toledo  2,  Ohio. 

DOLE  PACER  and  DIRECTOR  drink  dispensers:  Coca- 
Cola  Co.,  P.  O.  Drawer  1734,  Atlanta  1,  Ga. 

DRINK-O-MATIC  combination  drink  dispenser  & ice 
maker:  Mile  High  Equip.  Co.,  610  Santa  Fe  Dr.,  Denver 
Colo. 

DRI-SYRUPS  ade-type  beverage  mix:  Cramore  Prod- 
ucts, Inc.,  416  Richmond  Ave.,  Pt.  Pleasant  Beach, 
N.  J. 

DRIZZLE  GARD  car  rain  visor:  Dri-View  Mfg.  Co.,  2223 
Paris  Dr.,  Louisville,  Ky. 

DUB'L-CONE  in-car  speakers:  Ballantyne  Instruments 

& Electronics,  Inc.,  1712  Jackson  St.,  Omaha  2,  Neb. 

DYNA-FOG  fogging  equipment:  Curtis  Automotive  De- 
vices, Inc.,  Box  297,  Westfield,  Ind. 

E 

ECHOLS  ice  shaver  & corn  poppers:  S.  T.  Echols,  Inc., 
Box  612,  Bismarck,  Mo. 

E-FECT  colored  slides  for  trailer  backgrounds:  National 
Studios,  42  W.  48th  St.,  N.  Y.  36,  N.  Y. 

ELECTRIC  EEL  drain  and  sewer  cleaning  machines:  Ohio 
Tool  & Eng.  Co.,  128  N.  Spring  St.,  Springfield,  Ohio. 

ELECTRO-MIX  drink  dispenser  station:  Dunhill  Food 

Equip.  Corp.,  79  Walworth  St.,  Brooklyn  5,  N.  Y. 

ENCORE  chairs:  Heywood-Wakefield  Co.,  Menominee, 

Mich. 

ENDLESS  projection  carbons:  West  Goast  Theatre  Ser- 
vice, 1923  N.  W.  Kearney,  Portland,  Ore. 

ENDURONAMEL  changeable  copy  panel:  Wagner  Sign 
Service,  Inc.,  218  S.  Hoyne  Ave.,  Chicago  12,  III. 

ETHYLOID  film  cement:  Fisher  Mfg.  Co.,  1185  Mt. 
Read  Blvd.,  Rochester  6,  N.  Y. 

EUREKA  carbon  clamp  and  carbon  savers:  Economizer 
Enterprises,  524  W.  43rd  St.,  Los  Angeles  37,  Calif. 

EVEREADY  flashlights  and  batteries:  National  Carbon 
Co.,  Div.  Union  Carbide  Corp.,  270  Park  Ave.,  N.  Y. 

EVERWEAR  rewinds:  Neumade  Products  Corp.,  250  W. 
57th  St.,  N.  Y.  19,  N.  Y. 

EXCELALL  carbonator:  Bastian-Blessing  Co.,  4203  W. 
Peterson  Ave.,  Chicago  46,  III. 

EXCELON  vinyl  asbestos  tile:  Armstrong  Cork  Co., 
Liberty  & Charlotte  Sts.,  Lancaster,  Pa. 

E-Z  WAY  coffee  makers:  Steel  Products  Co.,  40  8th 
Ave.,  S.  W.,  Cedar  Rapids,  Iowa. 

F 

FAT  MIZER  fryers:  Super  Chef  Mfg.  Co.,  12309-23 
Hodges  St.,  Houston  45,  Tex. 

FENESTEEL  curtain  tracks:  Automatic  Devices  Co.,  2121 
S.  12th  St.,  Allentown,  Pa. 

FIESTA  food  service  equipment:  Bastian-Blessing  Co., 
4201  W.  Peterson  Ave.,  Chicago  46,  III. 

FLAV-O-NUT  popcorn  seasoning:  Capitol  City  Products 
Co.,  525  W.  1st  Ave.,  Columbus  16,  Ohio. 

FLAVOR-CRISP  deep  fry  equip:  Ballantyne  Instruments 
& Electronics,  Inc.,  1712  Jackson  St.,  Omaha  2,  Neb. 

FLAVOS  shrimp  rolls:  Flavo-Rite  Foods,  Inc.,  2964  Lafay- 
ette Ave.,  N.  Y.  65,  N.  Y. 

FLOMAT1C  drink  dispensers:  Bastion-  Blessing  Co.,  4203 
W.  Peterson  Ave.,  Chicago  46,  III. 

FLOOR-KING  polishers  & scrubbers:  American-Lincoln 
Corp.,  503  S.  St.  Clair,  Toledo  3,  Ohio. 

FREEZER  FRESH  soda  cups:  Lily-Tulip  Cup  Corp.,  122 
E.  42nd  St.,  N.  Y.  17,  N.  Y. 

FREEZKING  soft  ice  cream  machines,  ice  flake  ma- 
chines: Freez-King  Corp.,  Div.,  Tastee  Freez  Indus- 
tries, Inc.,  4311  W.  Belmont  Ave.,  Chicago  41,  III. 

FRIGIDRINK  ice  flake  machine  and  drink  dispenser: 
Freez-King  Corp.,  Div.  Tastee  Freez  Industries,  Inc., 
4311  W.  Belmont  Ave.,  Chicogo  41,  III. 

FROSTY  MALT  malt  cups:  Lily-Tulip  Cup  Corp.,  122 
E.  42nd  St.,  N.  Y.  17,  N.  Y. 

FRUIT-CRUSH:  Crush  International,  Inc.,  2201  W.  Main, 
Evanston,  III. 

FUN-FUL  playground,  swim  pool  apparatus:  General 

Playground  Equip.  Co.,  1133  S.  Courtland,  Kokomo, 
Ind. 
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FUNSPOT  program  paper  cups:  Sweetheart  Cup  Div., 
Maryland  Cup  Corp.,  Owings  Mills,  Md. 

FUTURA  theatre  chairs:  Heywood-Wakefield  Co. .Meno- 
minee, Mich. 

G 

GB  film  reels  and  rewinds:  Goldberg  Bros.,  3535  Larimer 
St.,  Denver  17,  Colo. 

GEM  doughnut  machine:  Gem  Doughnut  Machine  Co., 
45  Sycamore,  Waterloo,  Iowa. 

GLENRAY  hot  dog  machine:  Greer  Enterprises,  Inc.,  31 
E.  Chicago  St.,  Quincy,  Mich. 

GLO-TOP  speaker  junction  box:  Eprad,  Inc.,  1214  Cherry 
St.,  Toledo  4,  Ohio. 

GLO-BRITE  marquee  letters:  National  Devices  Co.,  3965 
Oneida,  Denver  7,  Colo. 

GOLD  BOND  building  products:  National  Gypsum  Co., 
325  Delaware,  Buffalo  2,  N.  Y. 

GOLD  CROWN  bowling  lane  equipment:  Brunswick  Corp., 
623  S.  Wabash  Ave.,  Chicago  5,  III. 

GOLDEN  HOT-SHOT  electric  in-car  heater:  Eprad,  Inc., 
1214  Cherry  St.,  Toledo  4,  Ohio. 

GOLDEN  PALACE  shrimp  & lobster  rolls:  Golden  Palace 
Foods,  543  W.  59th  St.,  N.  Y.  19,  N.  Y. 

GOOD  & PLENTY  licorice  candy:  Quaker  City  Choc. 
& Confy.  Co.,  Inc.,  2140  Germantown  Ave.,  Phila- 
delphia 22,  Pa. 

GRAPE  CRUSH:  Crush  International,  Inc.,  2201  W.  Main, 
Evanston,  III. 

GREEN  LEAF  cold  drink  cup:  Lily-Tulip  Cup  Corp.,  122 
E.  42nd  St.,  N.  Y.  17,  N.  Y. 

GRIPTITE  & GRIPVENT  cup  lids:  Lily-Tulip  Cup  Corp., 
122  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

GULISTAN  carpet:  A.  M.  Karagheusian,  Inc.,  295  5th 
Ave.,  N.  Y.  16,  N.  Y. 

GUM-KLEEN  liquid  solvent  for  removing  aum  and 
qrease:  Reliance  Chemical  Co.,  2432  Lakeside  Ave., 
Cleveland  14,  Ohio. 

H 

HAIL  KING  ice  shavers  & chippers:  Clawson  Machine 
Co.,  Inc.,  Clawson  Ave.,  Flagtown,  N.  J. 

HANDLE  HANDY  hot  & cold  cup  carriers:  Tyson-Caffey 
Corp.,  Shadyside  Rd.,  R.F.D.  No.  2,  Downingtown,  Pa. 

HEAT-N-EAT  infra-red  oven:  Bruder  & Co.,  17905  Miles 
Ave.,  Cleveland  28,  Ohio. 

HERCULES  curtain  machine:  Automatic  Devices  Co., 
2121  S.  12th  St.,  Allentown,  Pa. 

HERSKEY'S  chocolates:  Hershey  Chocolate  Corp.,  19  E. 
Chocolate  Ave.,  Hershey,  Pa. 

HI-FI  in-car  soeaker:  Eprad,  Inc.,  1214  Cherry  St.,  To- 
ledo 4,  Ohio. 

HI-GAIN  pearlescent  screen:  Walker-American  Corp., 
2665  Delmar  Blvd.,  St.  Louis  3,  Mo. 

HIGH  INTENSITY  metallic  screens:  Walker-American 
Corp.,  2665  Delmar  Blvd.,  St.  Louis  3,  Mo. 

HIGH-LIGHT  screen  paint:  Spatz  Paint  Industries,  Inc., 
1601  N.  Broadway,  St.  Louis  6,  Mo. 

HILUX  metalic  screen:  Technikote  Corp.,  63  Seabring 
St.,  Brooklyn  31,  N.  Y. 

HILUX  VAL  variable  anamorphic  lens:  Projection  Op- 
tics Co.,  Inc.,  330  Lyell  Ave.,  Rochester  6,  N.  Y. 

HI-POP  popcorn:  Manley,  Inc.,  1920  Wyandotte,  Kan- 
sas City,  Mo. 

HI-REACTANCE  12-phase  rectifier:  C.  S.  Ashcraft  Mfg. 
Co.,  36-32  38th  St.,  Long  Island  City,  N.  Y. 

HIRES  ROOT  BEER:  Crush  International,  Inc.,  2201  W. 
Main,  Evanston,  III. 

HITEX  projector  carbons:  National  Carbon  Co.,  30  E. 
42nd  St.,  N.  Y„  N.  Y. 

HOLLYWOOD  candy  bar:  Hollywood  Brands,  Inc.,  836 
S.  Chestnut,  Centralia,  III. 

HOL'N  ONE  doughnut  machine  & mixes:  Donut  Supplies, 
Inc.,  1123  Welch  St.,  Little  Rock,  Ark. 

HORTSON  16mm  projector:  American  Theatre  Supply 
Co.,  2300  1st  Ave.,  Seattle,  Wash. 

H-S  precision  metal  reflectors:  Heyer-Shultz,  Inc.,  10 
Factory  St.,  Cedar  Grove,  N.  J. 

HUMDINGER  paper  cups,  containers:  Sweetheart  Cup 
Div.,  Maryland  Cup  Corp.,  Owings  Mills,  Md. 

I 

ICEE  frozen  drink  dispensers:  John  E.  Mitchell  Co.,  3800 
Commerce  St.,  Dallas,  Tex. 

ICE-O-BAR  beverage  dispenser:  Manley  Inc.,  1920 

Wyandotte,  Kansas  City,  Mo. 

ICE-O-MATIC  automatic  ice  flaker:  Mile  High  Equip. 
Co.,  610  Santa  Fe  Dr.,  Denver  4,  Colo. 

IMPERIAL  chairs:  Ideal  Seating  Co.,  519  Ann  St.  N.  W., 
Grand  Rapids  2,  Mich. 

IMPS  candy:  Paul  F.  Beich  Co.,  1121  Front,  Blooming- 
ton, III. 

IMPERIAL  sodamakers:  Superior  Refrigerator  Mfg.  Co., 
3350  N.  Union  Blvd.,  St.  Louis  15,  Mo. 

INDIANA  POP  popcorn:  Detroit  Popcorn  Co.,  5633 
Grand  River  Ave.,  Detroit  8,  Mich. 

INKAR  heaters  for  drive-ins:  Thermolator  Corp.,  1628 
Victory  Blvd.,  Glendale,  Calif. 

'SECT  ELECTROCUTOR  machine:  Sno-Master  Mfg.  Co., 
124  Hopkins  PL,  Baltimore  1,  Md. 

INSECT-O-CUTOR  electrical  insect  killer:  Gardner  Mfg. 
Co.,  763  Kansas  St.,  Horicon,  Wis. 


INTERNATIONAL  chairs:  Griggs  Equipment,  Inc.,  P.O. 
Box  630,  Belton,  Tex. 

ISCO  T-KIPTAGON  projection  lens  for  70mm:  North 
American  Philips  Co.,  Inc.,  Motion  Picture  Equip.  Div. 
100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

J 

JACKSON'S  automatic  reel-end  signal:  American  Theatre 
Supply  Co.,  2300  1st  Ave.,  Seattle,  Wash. 

JAMES  RIVER  barbecue  meats:  Smithfield  Ham  & 

Products  Co.,  Smithfield,  Va. 

JEFRONA  film  cement:  Ace  Electric  Mfg.  Co.,  1500 
Bay  Rd.,  Box  1500  So.,  Miami  Beach  39,  Fla. 

JETARC  projection  lamp:  Strong  Electric  Co.,  87  City  Park 
Ave.,  Toledo  1,  Ohio. 

JIMBO'S  barbecued  beef,  chili-hot  dog  sauce:  Village 
Kitchen  Foods,  Inc.,  615  Medows  Bldg.,  Dallas  6, 
Tex. 

JOLLYTIME  popcorn:  American  Popcorn  Co.,  P.  O.  Box 
178,  Sioux  City  2,  Iowa. 

JUJUBES  gum  confection:  Henry  Heide,  Inc.,  P.  O.  Box 
271,  Jujyfruit  Lane,  New  Brunswick,  N.  J. 

JUJYFRUITS  candy:  Henry  Heide,  Inc.,  P.O.  Box  271, 
Jujyfruit  Lane,  New  Brunswick,  N.  J. 

K 

KINNER'S  glass  & chrome  cleaner:  Kinner  Products  Co., 
13325  E.  Broad  St.,  Pataskala,  Ohio. 

KLIEGLIGHT:  Kliegl  Bros.,  321  W.  50th,  N.  Y.  19,  N.  Y. 

KNI-TRON  rectifiers:  Kneisley  Electric  Co.,  2501-09  La- 
grange St.,  Toledo,  Ohio. 

KOILED-KORDS  speaker  cords:  Koiled  Kords,  Inc.,  Box 
K,  New  Haven  14,  Conn. 

KOOL-FRONT  four-way  charcoal  broiler:  Bakers  Pride 
Oven  Co.,  1641  E.  233rd  St.,  N.  Y.  66,  N.  Y. 

KRAZY  KORN  popcorn:  Krisoy  Kist  Korn  Machine  Co., 
120  S.  Hoisted,  Chicago  6,  III. 

KRISPY  KIST  popcorn:  Krispy  Kist  Korn  Machine  Co., 
120  S.  Hoisted,  Chicago  6,  III. 

KRIST-O-SLUSH  slush-type  beverage  and  dry  slush 
powder:  Stoelting  Bros.  Co.,  Kiel,  Wis. 

L 

LAMOLITE  illuminated  price  admission  signs:  Dura  En- 
graving Co.,  133  W.  20th  St.,  N.  Y.  11,  N.  Y. 

LEE  ARTOE  lamphouses,  reflectors,  speaker  & rectifier 
parts:  ElectroCarbons,  940  Belmont  Ave.,  Chicago  14. 

LENTICLITE  matte  white  screen:  Hurley  Screen  Co., 
Inc.,  96-17  Northern  Blvd.,  Corona  68,  N.  Y. 

LIGHTMASTER  arc  lamp,  rectifier  & generator:  Ballan- 
tyne  Instruments  & Electronics,  Inc.,  1712  Jackson 
St.,  Omaha  2,  Neb. 

LINOTILE  flooring  tile:  Armstrong  Cork  Co.,  Liberty  & 
Charlotte  Sts.,  Lancaster,  Pa. 

LINTEX  disposable  collars,  fronts  & dickeys:  Gibson  Lee, 
Inc.,  successor  to  Reversible  Collar  Co.,  95  Binney  St., 
Cambridge  42,  Mass. 

LITTLE  MISER  carbon  saver:  Lou  Walters  Sales  & Ser- 
vice Co.,  4207  Lawnview  Ave.,  Dallas  21,  Tex. 

LORRAINE  carbons:  Carbons,  Inc.,  400  Myrtle  Ave., 
Boonton,  N.  J. 

LOWERATOR  self-leveling  disoenser  for  china,  qlasses. 
trays,  etc.:  Food  Service  Div.,  American  Machine  & 
Foundry  Co.,  261  Madison  Ave.,  N.  Y.  16,  N.  Y. 

LUXCHROME  50  seamless  rear  projection  screen:  Stew- 
art-Trans-Lux  Corp.,  1111  W.  Sepulveda  Blvd.,  Tor- 
rance, Calif. 

LUXURIA  & LUXMATTE  screens:  Stewart-Trans-Lux 

Corp.,  1111  W.  Sepulveda  Blvd.,  Torrance,  Calif. 

M 

M & B barbecued  beef,  chili:  Village  Kitchen  Foods, 
Inc.,  615  Medows  Bldg.,  Dallas  6,  Tex. 

MAJIC  JET  carbonators:  Carbonic  Dispenser,  Inc.,  Can- 
field,  Ohio. 

MARBLE  DOUBLE  EAGLE  projector  carbons:  Marble  Co. 
1271  Spring  St.,  N.  W.  Atlanta  9,  Ga. 

MARK  I popcorn  warmer:  Cretors  & Co.,  P.  O.  Box  1329, 
Nashville  9,  Tenn. 

MARK  IV  automatic  film  inspection  machine:  Har- 

wald  Co.,  1245  Chicago  Ave.,  Evanston,  III. 

MASCO  FOAM  moulded  theatre  seat  cushions:  Massey 
Seating  Co.,  100  Taylor  St.,  Nashville  8,  Tenn. 

MISCO  MARVEL  in-car  speakers:  Minneapolis  Speaker 
Co.,  3806  Grand  Ave.,  Minneapolis  9,  Minn. 

MISCO  MIRACLE  four-inch  replacement  soeaker  cone 
unit:  Minneaoolis  Speaker  Co.,  3806  Grand  Ave., 
Minneapolis  9,  Minn. 

MERCO  spot  and  flood  vapor  lamps:  Radiant  Lamp 
Corp.,  300  Jelliff  Ave.,  Newark  8,  N.  J. 

MERIT  in-car  speakers:  Eprad,  Inc.,  1214  Cherry  St., 
Toledo  4,  Ohio. 

METEOR  in-car  speaker:  Drive-In  Theatre  Mfg.  Co., 
P.  O.  Box  247,  Edwardsville,  Kas. 

MIDCO  popcorn  seasoning,  butter  dispenser,  caramel  for 
apples:  Midland  Popcorn  Co.,  67  8th  Ave.,  N.  E. 
Minneapolis  13,  Minn. 

MINTOL  disinfectant:  C.  B.  Dolge  Co.,  Westport,  Conn. 

MINT  PATTIES:  Curtiss  Candy  Co.,  3638  N.  Broadway, 
Chicago  13,  III. 

MIRA-GLAZE  paper  hot  drink  cups:  Dixie  Cup  Div., 
American  Can  Co.,  24th  & Dixie  Ave.,  Easton,  Pa. 

MISS  AMERICA  ice  fountain  dispenser:  Pepsi  Cola  Co., 
500  Park  Ave.,  N.  Y.  22,  N.  Y. 


MISSION  ORANGE,  GRAPE,  FRUIT  PUNCH,  PINK 
LEMONADE,  LEMON-LIME  beverages:  Mission  of  Cali- 
fornia, Inc.,  197  Chatham  St.,  New  Haven,  Conn. 

MIX  MONITOR  faucets:  Carbonic  Dispenser,  Inc.,  Can- 
field,  Ohio. 

MIX-O-MATIC  automatic  electric  drink  dispenser:  Dun- 
hill  Food  Equip.  Corp.,  79  Walworth  St.,  Brooklyn  5, 
N.  Y. 

MIXRITE  soda  cups:  Lily-Tulip  Cup  Corp.,  122  E.  42nd 
St.,  N.  Y.  17,  N.  Y. 

MIXSUPPLIER  soft  serve  mix  supply  cabinets:  Sweden 
Freezer  Mfg.  Co.,  401  W.  Town,  Columbus,  Ohio. 

MONITOR  three-faucet  beverage  dispensing  barrel:  Mul- 
tiplex Co.,  1400  Ferguson  Ave.,  St.  Louis  33,  Mo. 

MOTORSTAIR  escalator:  Peelle  Co.,  47  Stewart  Ave., 
Brooklyn  37,  N.  Y. 

MOV-E-VUE  rainshields  for  autos:  Pioneer  Sales  Co., 
P.O.  Box  899,  Waterbury,  Conn. 

MULTIFLO  carbonators:  Multiplex  Co.,  1400  Ferguson 
Ave.,  St.  Louis  33,  Mo. 

MULTIPOP  corn  poppers,  carmelizers  and  venders:  Elec- 
troware Corp.,  5350  Rondeau  St.,  Toledo  15,  Ohio. 

MW-16  smooth  matte  white  screen:  Hurley  Screen  Co., 
Inc.,  96-17  Northern  Blvd.,  Corona  68,  N.  Y. 

N 

NATIONAL  carbons:  National  Carbon  Co.,  270  Park 
Ave.,  N.  Y.  17,  N.  Y. 

NEHI  fruit  flavor  in  syrups,  cans  & bottles:  Royal  Crown 
Cola  Co.,  P.  O.  Box  1440,  Columbus  2,  Ga. 

NEUTYPE  film  cabinet:  Neumade  Products  Corp.,  250 
W.  57th  St.,  N.  Y„  N.  Y. 

NIAGARA  carbonator:  Selmix  Dispensers,  Inc.,  5-17  46th 
Rd.,  Long  Island  City,  N.  Y. 

NORELCO  16mm,  35mm  and  35/70  projectors:  North 
American  Philips  Co.,  Inc.,  Motion  Picture  Equip.  Div., 
100  E.  42nd  St.,  N.  Y.  17,  N.  Y. 

NO  TARE  leatherette  for  seat  coverings:  Manko  Fabrics, 
Inc.,  49  W.  38th  St„  N.  Y.  18,  N.  Y. 

NYLWOOD  carpet:  National  Theatre  Supply  Co.,  50 
Prospect  Ave.,  Tarrytown,  N.  Y. 

0 

O'DELL's  popcorn  butter:  Dairy  Service  Co.,  1009  N. 
108th  St.,  Milwaukee  13,  Wis. 

OLD  COLONY  beverages:  Crush  International,  Inc., 
2201  W.  Main  St.,  Evanston,  III. 

OLYMPIC  popcorn  machine:  Cretors  & Co.,  P.  O.  Box 
1329,  Nashville  9,  Tenn. 

ORANGE-CRUSH  beverage:  Crush  International,  Inc., 

2201  W.  Main  St.,  Evanston,  III. 

P 

PAC-VAC,  Tornado  vacuum  cleaner  and  air  sweeper: 
Breuer  Electric  Mfg.  Co.,  5100  N.  Ravenswood, 
Chicago  40,  III. 

PANELESCENT  lamps:  Sylvania  Electric  Products,  Inc., 
60  Boston  St.,  Salem,  Mass. 

PAR  in-car  speaker:  Eprad,  Inc.,  1214  Cherry  St.,  To- 
ledo 4,  Ohio. 

PAR-T-PAK  soft  drinks:  Royal  Crown  Cola  Co.,  P.  O.  Box 
1440,  Columbus  2,  Ga. 

PAUL  BUNYAN  popcorn  cartons:  Midland  Popcorn  Co., 
67  8th  Ave.,  Minneapolis  13,  Minn. 

PAYDAY  candy  bar:  Hollywood  Brands,  Inc.,  836  S. 
Chestnut,  Centralia,  III. 

PEANUT  BUTTER  CUPS:  H.  B.  Reese  Candy  Co.,  U.  S. 
422  West,  Hershey,  Pa. 

PERFECTION  candy  floss  machines:  Cretors  & Co., 

P.  O.  Box  1329,  Nashville  9,  Tenn. 

PERLITE  indoor  screen:  Williams  Screen  Co.,  1674  Sum- 
mit Lake  Blvd.,  Akron  7,  Ohio. 

PICTO-SCOPE  anamorphic  lens:  Pictorial  Co.,  2704'/^ 
Grand  Ave.,  New  Castle,  Ind. 

PINE-O-SAN  germicide-disinfectant:  Reliance  Chemical 
Co.,  2432  Lakeside  Ave.,  Cleveland  14,  Ohio. 

PLAYMATE  playground  equipment:  Delmer  F.  Harris 
Co.,  P.O.  Box  288,  Concordia,  Kas. 

PLEXIGLAS  acrylic  plastic:  Rohm  & Haas  Co.,  Wash- 
ington Square,  Philadelphia  5,  Pa. 

PONY  RIDE  powered  merry-go-round:  Miracle  Equip- 
ment Co.,  Box  275,  Grinnell,  Iowa. 

POPCOBETTER  popcorn  seasoning;  Manley,  Inc.,  1920 
Wyandotte,  Kansas  City,  Mo. 

POPCORN  SHOPPE  popcorn  dispenser:  Continental-Apco, 
Inc.,  5000  Brush  Hollow  Rd.,  Westbury,  N.  Y. 

POP  KING  popcorn:  Prunty  Popcorn  Div.,  Prunty  Seed 
& Grain  Co.,  620  N.  2nd  St.,  St.  Louis  2,  Mo. 

POPSIT  PLUS  popcorn  seasoning:  C.  F.  Simonin's  Sons, 
Inc.,  Tioga  & Belgrade  Sts.,  Philadelphia  34,  Pa. 

POPSRITE  coconut  oil,  boxes  & bags:  Blevins  Popcorn 
Co.,  Popcorn  Village,  Nashville,  Tenn. 

PRIMER  theatre-designed  carpets:  Mages  Carpet  Co., 
295  5th  Ave.,  N.  Y.  16,  N.  Y. 

PRIZO  BINGO  game:  Novelty  Games  Co.,  106  Rogers 
Ave.,  Brooklyn  16,  N.  Y. 

PRISM  drive-in  theatre  screen:  George  English,  Inc., 
53  Midland  Ave.,  Berwyn,  Pa. 

PROTECT-O-FILM  film  cleaner:  Harwald  Co.,  1245  Chi- 
cago Ave.,  Evanston,  III. 
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PS  in-car  speaker  and  parts:  Projected  Sound,  Inc.,  1 70 
N.  Mill  St.,  Plainfield,  Ind. 

PURE  PLUS  peanut  oil:  Blevins  Popcorn  Co.,  Popcorn 
Village,  Nashville,  Tenn. 

PUSH-BACK  theatre  chairs:  Griggs  Equipment  Inc., 
P.  O.  Box  630,  Belton,  Tex. 

Q 

QUALATEX  balloons:  Pioneer  Rubber  Co.,  449  Tiffin 
St.,  Willard,  Ohio. 

QUICK  MIX  dry  flavor  concentrate  for  making  syrup: 
Victor  Products  Co.,  328  N.  18th  St.,  Richmond,  Va. 

QUIK-CHANGE  marquees:  Berloc  Mfg.  Co.,  13623  Cren- 
shaw Blvd.,  Hawthorne,  Calif. 

QUIK-LABEL  wire  markers:  W.  H.  Brady  Co.,  727  W. 
Glendale  Ave.,  Milwaukee  9,  Wis. 

R 

RAINMASTER  drive-in  speaker:  Motiograph,  Inc.,  4926 
W.  Grand,  Chicago  39,  III. 

RANGER  in-car  speaker:  Drive-In  Theatre  Mfg.  Co., 
P.  O.  Box  247,  Edwardsville,  Kas. 

REED  in-car  speakers,  junction  boxes,  reconing  service, 
repair  parts:  Reed  Speaker  Mfg.  Co.,  Route  1,  Box 
561,  Golden,  Colo. 

REFRESHERETTE  hot  dog  and  drink  machine:  Manley, 
Inc.,  1920  Wyandotte,  Kansas  City,  8,  Mo. 

REGULINE  theatre  chairs:  American  Desk  Mfg.  Co., 
P.  0.  Box  416,  Temple,  Tex. 

RELAX  RECLINER  reclining  back  chairs:  Heywood-Wake- 
field  Co.,  Menominee,  Mich. 

REMOVA-PANEL  frames:  Adler  Silhouette  Letter  Co., 
11843  W.  Olympic  Blvd.,  Los  Angeles  64,  Calif. 

RIG-I-FLEX  curtain  tracks:  Automatic  Devices  Co.,  2121 
S.  12th  St.,  Allentown,  Pa. 

RODEO  ROCKY  horse  on  a spring:  Miracle  Equipment 
Co.,  Box  275,  Grinnell,  Iowa. 

ROLL-A-GRILL  frankfurter  grill  & pressure  fryer  for 
chicken:  Roll-A-Grill  Corp.  of  America,  645  1st  Ave., 
N.  Y.  16,  N.  Y. 

ROMAN  MIRIO  carbons:  ElectroCarbons,  940  W.  Belmont, 
Chicago  14,  III. 

ROMAR  outdoor  display  frames:  Romar-Vide  Co.,  Chetek, 
Wis. 

ROTARY  ice  shavers  and  ice  chippers:  Clawson  Machine 
Co.,  Inc.,  Clawson  Ave.,  Flagtown,  N.  J. 

ROTO-CORE  rotating  core  pin  for  joining  carbon  stubs: 
Economizer  Enterprises,  524  W.  43rd  St.,  Los  Angeles 
37,  Calif. 

ROTO-GRILLE  hot  dog  broiler:  Hollywood  Servemaster 
Co.,  114  W.  18th  St.,  Kansas  City  8,  Mo. 

ROTO-SLEEVE  carbon  coupling  device:  Economizer  Enter- 
prises, 524  W.  43rd  St.,  Los  Angeles  37,  Calif. 

ROYAL  sodamakers:  Superior  Refrigerator  Mfg.  Co., 

3350  N.  Union  Blvd.,  St.  Louis  15,  Mo. 

ROYAL  SOUNDMASTER  sound  systems:  Ballantyne  In- 
struments & Electronics,  Inc.,  1712  Jackson  St.,  Omaha 
2,  Neb. 

ROYL  fountain  syrups,  peanuts  in  shell,  pre-popped 
corn:  Roy  Smith  Co.,  365  Park  St.,  Jacksonville  3,  Fla. 

RUSH  HOUR  popcorn:  Prunty  Popcorn  Div.,  Prunty 

Seed  & Grain  Co.,  620  N.  2nd  St.,  St.  Louis  2,  Mo. 

RUST-CURE  decorative  paints  for  drive-ins:  Monroe  Co., 
Inc.,  10703  Quebec  Ave.,  Cleveland  6,  Ohio. 

s 

SACHS  concession  packed  salted-in-the-shell  peanuts: 
Midland  Popcorn  Co.,  67  8th  Ave.,  N.  E.,  Minneapolis 
13,  Minn. 

SAFETY  SURF  rubber  playground  cushioning:  Mitchell 
Products,  2130  San  Fernando  Rd.,  Los  Angeles,  Calif. 

SAUCER  WHIRL  playground  ride:  Miracle  Equipment 
Co.,  Box  275,  Grinnell,  Iowa. 

SAVOROL  popcorn  seasoning:  Blevins  Popcorn  Co.,  Pop- 
corn Village,  Nashville,  Tenn. 

SCOTSMAN  automatic  ice  machines:  Scotsman-Queen 
Products  Div.,  King-Seeley  Thermos  Co.,  505  Front 
St.,  Albert  Lea,  Minn. 

SEALTITE  film  storage  cabinets:  Neumade  Products 

Corp.,  250  W.  57th  St.,  N.  Y.,  N.  Y. 

SEAZO  popcorn  seasoning:  C.  F.  Simonin's  & Sons,  Inc., 
Tioga  & Belgrade  Sts.,  Philadelphia  34,  Pa. 

SERVETTE  & SERVETTE  JR.  popcorn  warmers:  Holly- 
wood Servemaster  Co.,  114  W.  18th  St.,  Kansas  City 
8,  Mo. 

SERVO-MAT  butter  dispenser:  Server  Sales^Supurdisplay, 
In.,  1009  N.  108th  St.,  Milwaukee  13,  Wis. 

SERV-O-RAMIC  concession  stand:  Manley,  Inc.,  1920 
Wyandotte,  Kansas  City  8,  Mo. 

SERVUS-FONE  communication  system:  Motiograph,  Inc., 
4926  W.  Grand,  Chicago  39,  III. 

SEXTET  self-contained  drink  dispensing  machine:  Sel- 
mix  Dispensers,  Inc.,  5-17  46th  Rd.,  Long  Island 
City,  N.  Y. 

SHAKEMAKER  milk  shake  machine:  Sweden  Freezer  Mfg. 
Co.,  401  W.  Town,  Columbus,  Ohio. 

SHOKLESS  coconut  oil  heater:  Kneisley  Electric  Co.,  2501- 
09  Lagrange  St.,  Toledo,  Ohio. 

SILENT  SCREEN  curtain  tracks:  Automatic  Devices  Co., 
2121  S.  12th  St.,  Allentown,  Pa. 

SIL-TUBE  silicon  tubes:  Kneisley  Electric  Co.,  2501-09 
Lagrange  St.,  Toledo,  Ohio. 

SILVER  SERVICE  curtain  machines:  Automatic  Devices 
Co.,  2121  S.  12th  St.,  Allentown,  Pa. 


SILVERSHEET  metallic  screens:  Walker-American  Corp., 
2665  Delmar  Blvd.,  St.  Louis  3,  Mo. 

SILVER  SKILLET  barbecued  meats  and  chili-hot  dog 
sauce:  Silver  Skillet  Foods  Co.,  7450  St.  Louis  Ave., 
Skokie,  III. 

SIMPLEX  projection  and  sound  systems:  distributed  by 
National  Theatre  Supply  Co.,  50  Prospect  Ave.,  Tarry- 
town,  N.  Y. 

SKY-HIGH  popcorn,  cartons,  bags  & salt:  Midland  Pop- 
corn Co.,  67  8th  Ave.,  N.  E.,  Minneapolis  13,  Minn. 

SLIDE-O-GRAF  sidewalk  projector:  National  Studios, 

42  W.  48th  St.,  N.  Y.  36,  N.  Y. 

SLUSHMASTER  beverage  dispenser:  Sweden  Freezer  Mfg. 
Co.,  401  W.  Town,  Columbus,  Ohio. 

SLUSHMASTER  slush-type  drink  dispenser:  Stoelting  Bros. 
Co.,  Kiel,  Wis. 

SNAPLITE  projection  lenses:  Kollmorgen  Corp.,  347 

King  St.,  Northampton,  Mass. 

SNAP  LOK  plastic  changeable  letters:  Adler  Silhouette 
Letter  Co.,  1 1 843  W.  Olympic  Blvd.,  Los  Angeles 
64,  Calif. 

SNO-BAR  snow  cone  machines:  Gold  Medal  Products 
Co.,  1825  Freeman  Ave.,  Cincinnati  14,  Ohio. 

SNO  KING  candy  bar:  Hollywood  Brands,  Inc.,  836  S. 
Chestnut,  Centralia,  111. 

SNO-MASTER  ice  shaver  & sno-cone  machine:  Sno- 
Master  Mfg.  Co.,  124  Hopkins  PI.,  Baltimore  1,  Md. 

SNO  TOP  syrup  for  snow  cones:  Midland  Popcorn  Co., 
67  8th  Ave.,  N.  E.,  Minneapolis  13,  Minn. 

SNOW  ICE  machine:  Roll-A-Grill  Corp.  of  America,  645 
1st  Ave.,  N.  Y.  16,  N.  Y. 

SNOW  KING  & SNOW  BALL  ice  shavers  and  chippers: 
Clawson  Machine  Co.,  Inc.,  Clawson  Ave.,  Flagtown, 
N.  J. 

SNOW  MAGIC  snow  cone  machine:  Samuel  Bert  Mfg. 
Co.,  P.O.  Box  26410,  Fair  Park  Station,  Dallas,  Tex. 

SODAMAKER  two-way  soda  mixing  faucets:  Superior 
Refrigerator  Mfg.  Co.,  3350  N.  Union  Blvd.,  St. 
Louis  15.  Mo. 

SODAMASTER  beverage  dispenser:  Carbonic  Dispensers, 
Inc.,  Canfield,  Ohio. 

SODASERVER  soft  drink  dispenser:  Sweden  Freezer  Mfg. 
Co.,  401  W.  Town,  Columbus,  Ohio. 

SODASHOPPE  automatic  beverage  dispenser:  Continental- 
Apco,  Inc.,  5000  Brush  Hollow  Rd.,  Westbury,  N.  Y. 

SOFT-SERV  soda  fountain:  Sweden  Freezer  Mfg.  Co., 
401  W.  Town,  Columbus,  Ohio. 

SOFTSERVER  ice  cream  macnine:  oweden  Freezer  Mfg. 
Co.,  401  W.  Town,  Columbus,  Ohio. 

SONY  tape  recorders  & microphones:  Superscope,  Inc., 
8150  Vineland  Ave.,  Sun  Valley,  Calif. 

SPARKLE-GLO  changeable  letters:  Ballantyne  Instru- 

ments & Electronics,  Inc.,  1712  Jackson  St.,  Omaha 
2,  Neb. 

SPECTATOR  theatre  chairs:  American  Desk  Mfg.  Co., 
P.  O.  Box  416,  Temple,  Tex. 

SPEED  SCOOP  popcorn  scoop:  Speed-Scoop,  109  Thorn- 
ton Ave.,  San  Francisco  24,  Calif. 

SPINOLUBE  oil  for  precision  equipment:  Phillips  Electro 
Extensions,  P.O.  Box  388,  Ronceverte,  W.  Va. 

SPIX  insecticides:  C.  B.  Dolge  Co.,  Westport,  Conn. 

SPRED  paint  products:  Glidden  Co.,  900  Union  Com- 
merce Bldg.,  Cleveland  14,  Ohio. 

SS  weed  killer:  C.  B.  Dolge  Co.,  Westport,  Conn. 

STANDEE  speaker:  Drive-In  Theatre  Mfg.  Co.,  P.  O. 
Box  247,  Edwardsville,  Kas. 

STARGAZER  powered  ferris  wheel:  Miracle  Equipment 
Co.,  Box  275,  Grinnell,  Iowa. 

STARLINE  non-carbonated  beverage  dispenser:  Dripcut 
Starline  Corp.,  P.  O.  Box  3131,  Santa  Barbara,  Calif. 

STARMASTER  SERIES  gas  and  electric  fryers,  griddles, 
etc.:  Star  Mfg.  Co.,  9325  Olive  St.  Rd.,  St.  Louis 
32,  Mo. 

STEAMETTE  portable  s*eam  table:  Greer  Enterprises, 
Inc.,  31  E.  Chicago  St.,  Quincy,  Mich. 

STEAMRO  hot  dog  steamer  and  bun  warmer:  Star  Mfg. 
Co.,  9325  Olive  St.  Rd.,  St.  Louis  32,  Mo. 

STEDYPOWER  motor  generator  sets:  Imperial  Electric 
Co.,  84  Ira  Ave.,  Akron  9,  Ohio. 

STELLAR  theatre  seats:  American  Seating  Co.,  901 

Broadway,  Grand  Rapids  2,  Mich. 

STEREORAMA  3-D  lens:  Pictorial  Co.,  2704i/2  Grand 
Ave.,  New  Castle,  Ind. 

STIP-TEX  drive-in  screen  paint:  Spatz  Paint  Industries, 
Inc.,  1601  N.  Broadway,  St.  Louis  6,  Mo. 

STROBLITE  fluorescent  paints:  Stroblite  Co.,  Inc.,  75 
W.  45th  St„  N.  Y.  36,  N.  Y. 

SUPER  CINEPHOR  prime  lenses:  Bausch  & Lomb,  Inc., 
72063  Bausch  St.,  Rochester  2,  N.  Y. 

SUPER  CINEX  projection  lamps:  C.  S.  Ashcraft  Co.,  36- 
32  38th  St.,  Long  Island  City,  N.  Y. 

SUPERFLOOD  lamps:  Sylvania  Electric  Products,  Inc.,  60 
Boston  St.,  Salem,  Mass. 

SUPER-GLO  motion  picture  screen:  Hurley  Screen  Corp., 
96-17  Northern  Blvd.,  Corona  68,  N.  Y. 

SUPER  HI-INTENSITY  metallic  screens:  Walker-Ameri- 
can Corp.  2665  Delmar  Blvd.,  St.  Louis  5,  Mo. 

SUPER  135  arc  lamps:  Strong  Electric  Corp.,  87  City 
Park  Ave.,  Toledo,  Ohio. 

SUPERLITE  projection  lenses:  Projection  Optics,  330 

Lyeil  Ave.,  Rochester  6,  N.  Y. 


SUPER-OPTICA  screen:  Hurley  Screen  Corp.,  96-17 

Northern  Blvd.,  Corona  68,  N.  Y. 

SUPERSCOPE  anamorphic  lenses:  Superscope,  Inc.,  8150 
Vineland  Ave.,  Sun  Valley,  Calif. 

SUPER-SERVICE  projector  parts:  LaVezzi  Machine 

Works,  4635  W.  Lake  St.,  Chicago,  III. 

SUPER  SUCTION  vacuum  cleaners:  National  Super  Ser- 
vice Co.,  1946  N.  13th  Ave.,  Toledo  2,  Ohio. 

SUPER  TROUPER  spotlight:  Strong  Electric  Corp.,  87 
City  Park  Ave.,  Toledo  1,  Ohio. 

T 

TAXIBOARD  three-dimensional  changeable  letter  sign: 
Berloc  Mfg.  Co.,  13623  Crenshaw  Blvd.,  Hawthorne, 
Calif. 

THERMADUKE  electric  waterless  food  warmer:  Duke 

Mfg.  Co.,  2305  N.  Broadway,  St.  Louis  6,  Mo. 

TILE  TOP  sponge,  antifatigue  mats:  American  Mat 

Corp.,  2018  Adams  St.,  Toledo  2,  Ohio. 

TOILAFLEX  toilet  plunger:  Stevens-Burt  Mfg.  Co.,  New 
Brunswick,  N.  J. 

TOP-HAT  fountain  syrups:  Victor  Products  Co.,  328  N. 
18th  St.,  Richmond,  Va. 

TOPPER  drink  dispenser:  Perlick  Co.,  3110  W.  Meinecke 
Ave.,  Milwaukee  45,  Wis. 

TORNADO  vacuum  cleaners  and  floor  machines:  Breuer 
Electric  Mfg.  Co.,  5100  N.  Ravenswood,  Chicago 
40,  III. 

TRANSING  transistor  sound  systems:  Eprad,  Inc.,  1214 
Cherry  St.,  Toledo  4,  Ohio. 

TRANSVERTER  motor  generator:  National  Theatre  Sup- 
ply Co.,  50  Prospect  Ave.,  Tarrytown,  N.  Y. 

TRAVERTONE  acoustical  ceilings:  Armstrong  Cork  Co., 
Liberty  & Charlotte  Sts.,  Lancaster,  Pa. 

TRI  SWING  playground  ride:  Delmar  F.  Harris  Co.,  P.O. 
Box  288,  Concordia,  Kas. 

TROUPER  & TROUPERETTE  spotlight:  Strong  Electric 
Corp.,  87  City  Park  Ave.,  Toledo  1 , Ohio. 

TRU-FOCUS  projection  lamps:  Sylvania  Electric  Products, 
Inc.,  60  Boston  St.,  Salem,  Mass. 

TUFCOLD  cold  reflector:  Strong  Electric  Corp.,  87  City 
Park  Ave.,  Toledo  1,  Ohio. 

TURKISH  TAFFY  candy:  Bonomo  Candy  Div.,  Gold  Medal 
Candy  Corp.,  2857  W.  8th  St.,  Brooklyn  24,  N.  Y. 

TWO-WAY  post:  Drive-In  Theatre  Mfg.  Co.,  P.  O.  Box 
247,  Edwardsville,  Kas. 

u 

UNIVARC  projection  lamps:  Strong  Electric  Corp.,  87  City 
Park  Ave.,  Toledo  1,  Ohio. 

ULTIMA  lounge  furniture:  Griggs  Equipment,  Inc.,  P.  O. 
Box  630,  Belton,  Tex. 

ULTRAMATTE  white  seamless  sound  screen:  Stewart- 
Trans-Lux  Corp.,  1111  W.  Sepulveda,  Torrance,  Calif. 

ULTRA-WHITE  drive-in  screen  coating:  Drive-In  The- 
atre Mfg.  Co.,  P.  O.  Box  247,  Edwardsville,  Kas. 

UNI-FLOSS  cotton  candy  machine:  Gold  Medal  Products 
Co.,  1825  Freeman  Ave.,  Cincinnati  14,  Ohio. 

UNIVERSAL  in-car  speaker:  Drive-In  Theatre  Mfg.  Co., 
P.  O.  Box  247,  Edwardsville,  Kas. 

UNIVERSAL  slide  projectors:  Strong  Electric  Co.,  87  City 
Park  Ave.,  Toledo  1,  Ohio. 

V 

VAC-KING  vacuum  cleaners:  American-Lincoln  Corp., 
503  S.  St.  Clair,  Toledo  3,  Ohio. 

VENTARC  projection  lamps:  National  Theatre  Supply 
Co.,  50  Prospect  Ave.,  Tarrytown,  N.  Y. 

VICTORIA  X 70/35mm  projection  and  sound  equipment: 
Cinematograph  International,  Inc.,  341  W.  44th  St., 
N.  Y.  36,  N.  Y. 

VISI-VEND  automatic  food  serving  equipment:  Vendo 
Co.,  7400  E.  12th  St.,  Kansas  City,  Mo. 

VISTA  POP  popcorn  machine:  Manley,  Inc.,  1920  Wy- 
andotte, Kansas  City,  Mo. 

VYNA-PLASTIC  screen  paint:  Spatz  Paint  Industries, 
Inc.,  1601  N.  Broadway,  St.  Louis  6,  Mo. 

w 

WATCH-DOG  car  counter  & burglar  alarm  systems: 
Eprad,  Inc.,  1214  Cherry  St.,  Toledo  4,  Ohio. 

WAHOO  theatre  games:  Hollywood  Amusement  Co., 

3740  Oakton  St.,  Skokie,  III. 

WEAVER'S  popcorn:  Victor  Products  Co.,  328  N.  18th 
St.,  Richmond,  Va. 

WHITE  WAY  spots:  Capitol  Stage  Lighting  Co.,  Inc.,  527 
W.  45th  St.,  N.  Y.  36,  N.  Y. 

WHIZ  candy  bar:  Paul  F.  Beich  Co.,  1121  Front,  Bloom- 
ington, III. 

X Y Z 

XETRON  lamphouses,  power  supplies  and  bulbs:  Car- 
bons, Inc.,  400  Myrtle  Ave.,  Boonton,  N.  J. 

XR-171  anti-static  plastic  coated  screen:  Technikote 
Corp.,  63  Seabring  St.,  Brooklyn  31,  N.  Y. 

X-16  xenon  lamps:  Strong  Electric  Corp.,  87  City  Park 
Ave.,  Toledo  1.  Ohio. 

X-73  ice  and  snow  remover:  Monroe  Co.,  Inc.,  10703 
Quebec  Ave.,  Cleveland  6,  Ohio. 

ZEISS-IKON  xenosol  lamphouses;  motion  picture  and 
slide  projectors:  Cine  Electronic  System,  225  E 46th 
St.,  N.  Y.  17,  N.  Y. 


THEATRE  EQUIPMENT  AND  SUPPLY  DEALERS:  U S.  AND  CANADA 

KEY  TO  SYMBOLS:  (C)  Century  dealers;  (R)  RCA  affiliates;  (B)  Ballantyne;  (E)  Eprad.  National  Theatre  Supply  dealers  ore  indicated  by  name.  Others  are  unaffiliated. 


ALABAMA:  Birmingham — The  Queen  Feature  Service, 

Inc.,  1912'/2  Morris  Ave.  (E) 

ARIZONA:  Phoenix — Arizona  Theatrical  Supply  & 
Rentals,  324  N.  1 1 th  Way. 

National  Theatre  Supply,  111  W.  Jackson. 

Tuscon — Arizona  Film  Supply,  33  W.  Congress  St. 

ARKANSAS:  North  Little  Rock — Arkansas  Theatre  Sup- 
ply, 1015  Division. 

CALIFORNIA:  Fresno — Midstate  Theatre  Supply,  1906 
Thomas  Ave. 

Los  Angeles — John  P.  Filbert  Co.,  Inc.,  2007  So.  Vermont 
Ave.  (C)  (R)  (E) 

National  Theatre  Supply  Co.,  1961  S.  Vermont  Ave. 
Pembrex  Theatre  Supply,  1969  S.  Vermont  Ave.  (C)  (E) 
B.  F.  Shearer  Co.,  1964  S.  Vermont  Ave.  (E) 

Sacramento — Glenn  E.  Koropp  Drive-In  Theatre  Supply, 
2731  Braynard  Way. 

Son  Froncisco — National  Theatre  Supply  Co.,  255  Golden 
Gate  Ave. 

Walter  G.  Preddey,  187  Golden  Gate  Ave.  (C)  (E) 

B.  F.  Shearer  Co.  of  California,  243  Golden  Gate  Ave. 

(E) 

Western  Theatrical  Equipment  Co.,  168  Golden  Gate 
Ave.  (C)  (R)  (E) 

COLORADO:  Denver — National  Theatre  Supply,  21 1 1 
Champa  St. 

Service  Theatre  Supply  Co.,  2054  Broadway  (B) 

Western  Service  & Supply,  Inc.,  2071  Broadway  (C)  (R) 
(E) 


CONNECTICUT:  Hamden — National  Theatre  Supply  Co., 
1890  Dixwell  Ave. 


DISTRICT  OF  COLUMBIA:  Washington— Lust  Theatre 

Supply,  1005  New  Jersey  Ave.,  N.  W. 

R.  & S.  Theatre  Supply,  1013  New  Jersey  Ave.,  N.  W. 

(B) 


FLORIDA:  Jacksonville — Roy  Smith  Co.,  365  Park  St.  (R) 
Miami — Joe  Hornstein,  Inc.,  273  W.  Flagler  St.  (C)  (E) 


GEORGIA:  Albany — Dixie  Theatre  Service  & Supply,  1010 
North  Slappey  Dr.  (B) 

Atlanta — Capitol  City  Supply,  Inc.,  161  Walton  St. 
N.  W.  (C) 

National  Theatre  Supply,  187  Walton  St.  N.  W. 
Southeastern  Theatre  Equipment  Co.,  203  Luckie  St. 
N.  W.  (R) 

Wil-Kin  Theatre  Supply,  150  Walton  St.,  sales  office; 
301  North  Ave.  N.  E.,  general  office.  (E) 

Savannah — Rhodes  Sound  & Projection  Service,  218  E. 
56th  St. 


HAWAII:  Honolulu — Theatrical  Equipment  & Supply 

Co.,  1055  Alakea  St. 


ILLINOIS:  Chicago — Abbott  Theatre  Equipment  Co.,  Inc., 
1311  S.  Wabash  Ave.  (C)  (E) 

An-Lee,  Inc.,  940  W.  Belmont  Ave. 

Gardner  Theatre  Service,  Inc.,  2831  N.  Clark  St.  (E) 
National  Theatre  Supply  Co.,  1325  S.  Wabash  Ave. 

Coulterville — Frank  McLean  Theatre  Service,  Second  & 
Vine  Sts. 

INDIANA:  Evansville — Evansville  Theatre  Supply  Co., 
2900  E.  Chandler  Ave.  (E) 

Indianapolis — Ger-8ar,  Inc.,  442  N.  Illinois. 

National  Theatre  Supply  Co.,  408  N.  Illinois. 

Union  City — Projection  Equipment  Co.  (B) 


IOWA:  Des  Moines — Des  Moines  Theatre  Supply,  1121 
High  St.  (C)  (E) 


KENTUCKY:  Louisville — Falls  City  Theatre  Equipment 
Co.,  427-29  South  3rd  St.  (E) 

Hadden  Theatre  Supply  Co.,  209  South  3rd  St.  (C)  (E) 

LOUISIANA:  New  Orleans — Hodges  Theatre  Supply  Co., 
2927  Jackson  (E) 

National  Theatre  Supply  Co.,  220  S.  Liberty  St. 
Shreveport — Alon  Boyd,  P.  O.  Box  362,  Town  House. 

MARYLAND:  Baltimore— J.  F.  Dusman  Co.,  12  E.  25th 
St.  (C)  (E) 

East  Coast  Theatre  Supply,  5321  Kenwood  Ave. 

’ ational  Theatre  Supply  Co.,  417  St.  Paul  Place 

MASSACHUSETTS:  Boston — Capitol  Theatre  Supply  Co., 
28  Piedmont  St.  (R) 

Major  Theatre  Equipment  Co.,  44  Winchester  St. 


Massachusetts  Theatre  Equipment  Co.,  Inc.,  20  Pied- 
mont St.  (C)  (E) 

National  Theatre  Supply  Co.,  37  Winchester  St. 

MICHIGAN:  Detroit — Amusement  Supply  Co.,  208  W. 
Montcalm  St. 

National  Theatre  Supply  Co.,  2312  Cass  Ave. 

Theatre  Equipment  Co.,  221 1 Cass  Ave.  (E) 

Grand  Rapids — Ringold  Theatre  Equipment  Co.,  106 
Michigan  St.  N.  W. 

MINNESOTA:  Minneapolis — Minneapolis  Theatre  Sup- 

ply, 51  Glenwood  Ave.  (C)  (R)  (E) 

National  Theatre  Supply  Co.,  56  Glenwood  Ave. 

MISSOURI:  Kansas  City — Missouri  Theatre  Supply  Co., 
115  W.  18th  St.  (B)  (R)  (E) 

National  Theatre  Supply  Co.,  223  W.  18th  St. 

Shreve  Theatre  Supply  Co.,  217  W.  18th  St.  (C) 

St.  Louis — National  Theatre  Supply  Co.,  3222  Olive  St. 

NEBRASKA:  Omaha — -The  Ballantyne  Co.,  1712  Jackson 
St.  (B) 

National  Theatre  Supply  Co.,  307  N.  16th  St. 

Quality  Theatre  Supply  Co.,  1515  Davenport  St.  (C)  (E) 

NEW  JERSEY:  Asbury  Park — Clark  Cinema  Service,  P.O. 

Box  835. 

NEW  MEXICO:  Clovis — Eastern  New  Mexico  Theatre 
Supply  Co.,  Box  1099. 

NEW  YORK:  Albany — Albany  Theatre  Supply  Co.,  443 
N.  Pearl  St.  (B)  (C)  (E) 

National  Theatre  Supply  Co.,  962  Broadway. 

Auburn — Auburn  Theatre  Equipment  Co.,  1 1 North  St. 
Buffalo — National  Theatre  Supply  Co.,  500  Pearl  St. 

New  York — Amusement  Supply  Co.,  Inc.,  234  W.  44th 
St.  (C) 

Capitol  Motion  Picture  Supply,  630  Ninth  Ave.  (C)  (R) 
Crown  Motion  Picture  Supplies  Corp.,  354  West  44th  St. 
Joe  Hornstein,  Inc.,  341  W.  44th  St.  (E) 

National  Theatre  Supply  Co.,  356  W.  44th  St. 

S.O.S.  Photo-Cine-Optics,  Inc.,  602  W.  52nd  St. 

Star  Cinema  Supply  Co.,  621  W.  55th  St. 

NORTH  CAROLINA:  Charlotte — Charlotte  Theatre  Sup- 
ply, 227  S.  Church  St.  (B)  (E) 

Dixie  Theatre  Supply  Co.,  213  West  3rd  St.  (E) 
Independent  Theatre  Supply  Co.,  223  S.  Mint  St. 
National  Theatre  Supply  Co.,  304  S.  Church  St. 

Standard  Theatre  Supply  Co.,  1624  W.  Independence 
Blvd.  (E) 

Theatre  Equipment  Co.,  1220  E.  7th  St. 

Wil-Kin  Theatre  Supply,  Inc.,  229  S.  Church  St.  (E) 

Greensboro — Standard  Theatre  Supply  Co.,  Inc.,  215  E. 
Washington  St.  (C)  (E) 

OHIO:  Cincinnati — National  Theatre  Supply  Co.,  1638 
Central  Pkwy. 

Cleveland — Cleveland  Projector  Co.,  2108  Payne  Ave.  (B) 
National  Theatre  Supply  Co.,  2142  Payne  Ave.  (R) 

Ohio  Theatre  Supply  Co.,  2108  Payne  Ave.  (C)  (E) 

Columbus — American  Theatre  Equipment  Co.,  165  N. 
High  St.  (B) 

Cuyahoga  Falls — Jones  Projector  Co.,  2727  6th  St.  (C) 
Dayton — Dayton  Theatre  Supply,  4679  Richwood  Drive. 
Toledo — Theatre  Equipment  Co.,  1206  Cherry  St.  (C)  (E) 
Toledo  Theatre  Supply  Co.,  3916  Secor  Rd.  (B) 

OKLAHOMA:  Oklahoma  City— National  Theatre  Supply 

Co.,  700  W.  Sheridan  Ave. 

Oklahoma  Theatre  Supply  Co.,  628  W.  Sheridan  Ave.  (E) 

OREGON:  Dayton — Motion  Picture  Accessories  Co.,  Box 
240. 

Portland — S.  F.  Burns  Co.,  Inc.,  1923  N.  W.  Kearney  St. 
Modern  Theatre  Supply  Co.,  1923  N.  W.  Kearney  St. 

B.  F.  Shearer  Co.,  1947  N.  W.  Kearney  St.  (E) 

West  Coast  Theatre  Service,  1923  N.  W.  Kearney  St. 

PENNSYLVANIA:  Philadelphia— Blumberg  Bros.,  1305-07 

Vine  St. 

National  Theatre  Supply  Co.,  1310  Vine  St. 

Superior  Theatre  Equipment  Co.,  311  North  13th  St. 

Pittsburgh — Atlas  Theatre  Supply  Co.,  402  Miltenberger 
St.  (E) 

National  Theatre  Supply  Co.,  84  Van  Braam  St. 

RHODE  ISLAND:  Providence — Rhode  Island  Theatre 

Supply  Co.,  357  Westminster  St.  (C) 


SOUTH  CAROLINA:  Greenville — Trio  Amusement  Co., 
229  N.  Main  St. 

SOUTH  DAKOTA:  Sioux  Falls — American  Theatre  Sup- 
ply, 207  S.  Main  Ave.  (B) 

TENNESSEE:  Memphis — National  Theatre  Supply  Co., 
412-414  S.  2nd  Ave. 

Tri-State  Theatre  Supply,  320  S.  Second  St.  (C)  (E) 

TEXAS:  Dallas — Hardin  Theatre  Supply  Co.,  714  S. 
Hampton  Rd.  (B)  (C)  (E) 

National  Theatre  Supply  Co.,  300  S.  Harwood  St. 

Modern  Sales  and  Service,  2200  Young  St.  (C)  (R) 

Lou  Walters  Sales  & Service  Co.,  4207  Lawnview  Ave. 

El  Paso — El  Paso  Theatre  Equipment  & Service  Co., 
2804  Catnip  St.  (B)  (E) 

Houston — Southwestern  Theatre  Equipment  Co.,  1702 
Rush  Ave. 

Son  Antonio — Independent  Theatre  Supply,  2750  E. 
Houston  St. 

Equipo  Sales  Co.,  915  S.  Alamo  St. 

UTAH:  Salt  Lake  City — Inter-Mountain  Theatre  Supply 
Co.,  264  E.  First  South  St. 

National  Theatre  Supply  Co.,  256  E.  First  South  St. 

Western  Sound  & Equipment  Co.,  264  E.  First  South  St. 

VIRGINIA:  Roanoke  — Perdue  Cinema  Service,  313 
Eugene  Drive  N.W. 

WASHINGTON:  Seattle — American  Theatre  Supply  Co., 
Inc.,  2300  First  Ave.  at  Bell  St.  (B)  (E) 

S.  F.  Burns  & Co.,  2319  Second  Ave. 

B.  F.  Shearer  Co.,  2318  Second  Ave.  (E) 

WEST  VIRGINIA:  Charleston — Charleston  Theatre  Sup- 
ply Co.,  506  Lee  St.  (E) 

Clarksburg — Lovett  & Co.,  Box  1127. 

Huntington — Theatre  Service  & Supply  Co.,  1019  Tenth 
St. 

WISCONSIN:  Milwaukee — Vic  Manhardt  Co.,  Inc.,  3131 
W.  Lisbon  Ave. 

National  Theatre  Supply  Co.,  1027  N.  8th  St. 

The  Ray  Smith  Co.,  710  W.  State  St. 

CANADA 

ALBERTA:  Calgary — General  Sound  & Theatre  Equip- 
ment, Ltd.,  731  Tenth  Ave. 

Sharp's  Theatre  Supplies,  Ltd.,  104  4th  St.,  S.  W. 

Edmonton — General  Sound  & Theatre  Equipment,  Ltd., 
10939  82nd  Ave. 

M.  L.  Adamson  Co.,  9921  113th  St. 

J.  M.  Rice  & Co.,  Ltd.,  10029  Jasper  Ave.  (B) 

BRITISH  COLUMBIA:  Vancouver — Dominion  Theatre 

Equipment  Co.,  Ltd.,  970  Davie  St.  (C) 

General  Sound  & Theatre  Equipment,  Ltd.,  2158  West 
1 2th  Ave. 

La  Salle  Recreations,  Ltd.,  (Theatre  Chair,  Stadium  Chair, 
Linoleum  and  Tile  Carpet  Div.)  945  Granville  St. 

Theatre  Equiment  Supply,  2182  W.  12th  Ave.  (B) 

MANITOBA:  Winnipeg — General  Sound  & Theatre 

Equipment,  Ltd.,  102-313  Donald  St. 

J.  M.  Rice  & Co.,  Ltd.,  430  Kensington  (B) 

NEW  BRUNSWICK:  St.  John — General  Sound  & The- 
atre Equipment,  Ltd.,  166  Hollis  St. 

NEWFOUNDLAND:  St.  John's — Atlantic  Films  & Elec- 
tronics, Ltd.,  22  Prescott  St. 

Motion  Picture  Supplies,  Ltd.,  22  Prescott  St. 

NOVA  SCOTIA:  Halifax — General  Sound  & Theatre 

Equipment,  Ltd.,  93  Prince  William  St. 

ONTARIO:  Hamilton — General  Sound  & Theatre  Equip- 
ment, Ltd.,  68  Terrace  Drive. 

London — General  Sound  & Theatre  Equipment,  Ltd.,  327 
Brock  Ave. 

Ottawa — General  Sound  & Theatre  Equipment,  Ltd.,  10 
Bristol  Ave. 

Timmins — General  Sound  & Theatre  Equipment,  Ltd., 
305  Cedar  St.  N. 

Toronto — General  Sound  & Theatre  Equipment,  Ltd.,  861 
Bay  St. 

QUEBEC:  Montreal — Best  Theatre  Supply  Reg'd,  4810 
Saint-Denis 

General  Sound  & Theatre  Equipment,  Ltd.,  160  Bates  Rd. 

National  Theatre  Equipment  Co.,  Ltd.,  1434  St.  Cather- 
ine St.  W. 

RCA  Victor  Co.,  Ltd.,  1001  Lenoir  St. 

Quebec  City — General  Sound  & Theatre  Equipment,  Ltd., 
3226  Milleret. 
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Signs  of  good  box  office 
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Nebraska  Neon  Sign  Co. 
Lincoln,  Nebraska 


Long  Sign  Co. 
Detroit,  Michigan 


Artkraft  Strauss  Sign  Co. 
New  York,  N.  Y. 
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DIRECT 
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^ NAME  that  tume 

DEWITT  IN  PERSON 
TWO  SHOWS  FRi  4 5 8 PM 
DUPONT  CHRISTMAS  PARTY  SAT 
WRESTLING  MON  830  PM 


Neon  Electric,  Inc. 


W.  Horstman  and  Co. 


White  Way  Electric  Sign  Co. 


Augusta,  Georgia 


Detroit,  Michigan 


Chicago,  III. 


WAGNER  BOARDS..  .Can  you  think 

of  any  better  way  to  capture  immediate 
attention  at  the  same  low  cost? 


■ More  theatres  use  Wagner  attraction  panels 
and  letters  in  their  marquees  than  any  other 
type.  Six  good  reasons  are: 

• You  get  immediate  passer-by  impact 

• You  get  24-hour  visibility 

• You  can  service  the  Boards  without  removing 
frames 

• The  patented  Wagner  “Mechanical  Hand” 
eliminates  “two  men  and  a ladder”  letter 
changing  on  overhead  marquees 


• You  get  exclusive  “tapered-slot”  letters  that 
won’t  slip  out  of  place  or  fall  off  the  board 

• You  get  initial  low  cost  and  long-run  economy 
during  many  years  of  service  in  any  type  of 
weather 

Visit  booths  36-37  at  the  Motion  Picture 
Theatre  Equipment  and  Concessions  Industries 
Trade  Show... October  28-31,  Americana  Hotel, 
New  York  City.  See  the  signs  of  good  box  office 
. . .Wagner  Boards! 


WAGNER 


SIGN  SERVICE,  INC. 


( 

Wagner  Sign  Service,  Inc. 

218  South  Hoyne  Avenue,  Chicago  12,  Illinois 

Please  send  more  information  about  Wagner 
Theatre  Attraction  Panels 


address — 

city — sto'e 

1 


What  projection  lamp  is  so  good  looking 
and  has  so  many  beneficial  advantages? 


THE  HISTORY-MAKING 


I 

■ 


Fills  the  requirements  of  all  indoor  theatres  with  screens  up  to  65  feet  and  all  drive-ins 
with  screens  up  to  120  feet.  Available  in  three  ratings:  FUTURA 1 for  economy  of  operation 
with  11mm  carbon  trim  burning  at  75-105  amperes,  and  the  FUTURA  11,  with  automatic 
crater  positioner  for  13.6mm  carbon  trim  burning  at  120-160  amperes,  or  11mm  carbon 
trim  burning  at  100-125  amperes.  The  optical  system  matches  the  requirements  of  all 
projectors,  35mm  or  70mm  with  simple  interchangeability  for  either  film  width.  18-inch 
Strong  TUF-COLD  reflector  for  operation  above  95  amperes,  silvered  reflectors  for  opera- 
tion below  95  amperes.  Burning  economical  20-inch  carbons,  an  extra  reel  can  be  projected 
per  carbon  length.  The  price?  Surprisingly  low.  Send  for  brochure  now— 


The  Electric  Corporation 

11  City  Park  Avenue  • Toledo  1,  Ohio 


OCTOBER  28.  T 


Taking  part  in  the  ground- 
breaking ceremonies  for  the 
Los  Angeles  County  Hollywood 
Museum,  held  Sunday  (20),  were, 
from  left.  Jack  Wrather,  Mervyn 
LeRoy  and  A.  E.  Englund,  Museum 
directors;  Rosalind  Russell,  who 
served  as  Mistress  of  Ceremonies, 
Sol  Lesser,  Museum  president,  and 
young  Ricky  Powell,  11 -year-old 
son  of  the  late  Dick  Powell.  Two 
men  at  the  rear  were  unidentified. 
Story  on  page  8. 


Report  on 
National  Allied 
Convention 


Cfcn'i+mqs  SeJ, 


An  interpretive  analysis  of  lay  and  tradepress  reviews.  Running  time  is  in  parentheses.  The  plus  and 
minus  signs  indicate  degree  or  merit.  Listings  cover  current  reviews,  updated  regularly.  This  department 
also  serves  as  an  ALPHABETICAL  INDEX  to  feature  releases.  © is  for  CinemaScope;  © VistaVision; 
® Panavision;  ® Technirama;  © Other  anamorphic  processes.  Symbol  © denotes  BOXOFFICE  Blue  Ribbon 
Award;  © color  photography.  Legion  of  Decency  (LOD)  ratings:  A1 — Unobjectionable  for  General  Patron- 
age; A2 — Unobjectionable  for  Adults  or  Adolescents;  A3 — Unobjectionable  for  Adults;  A4 — Morally 
Unobjectionable  for  Adults,  with  Reservations;  B — Objectionable  in  Part  for  all;  C — Condemned.  For 
listings  by  company  in  the  order  of  release,  see  FEATURE  CHART. 


Review  digest 

AND  ALPHABETICAL  INDEX 
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2767  All  the  Way  Home  (103)  Dr.  . . 

. . Para  9-30-63  A2 

+ 

44 

44 

+ 

44 

8+ 

Arturo's  Island  (90) 

Drama  (sub  titles)  

.MGM  2-23-63  B 

+ 

+ 

+ 

44 

5+ 

2736  Atom  Age  Vampire  (87)  Ho 

.Topaz  6-  3-63 

1+1- 

— B— 

©Ballad  of  a Hussar,  The 

(94)  Operetta  

Artkino  7-29-63 

+ 

+ 

2+ 

2739  ©Battle  of  the  Worlds  (84)  SF. 

.Topaz  6-17-63 

2+ 

1+1- 

2750  ©Beach  Party  (100)  ® Com 

..AIP  7-22-63  A3 

44 

4+ 

44 

+ 

2+ 

+ 

9+1— 

2750  Big  Risk,  The  (111)  ..Susp-Dr. 

. . . UA  7-22-63  A3 

+ 

2+2 

2+1- 

2718  ©Birds,  The  (120)  Ho  Dr  

. . Univ  4-  1-63  A2 

+ 

+ 

44 

44 

+ 

44 

9+ 

2732  Black  Fox  (89)  Doc’y  

.Capri  5-20-63  A1 

44 

+ 

44 

44 

+ 

8+ 

2733  Black  Gold  (98)  Action  

..WB  5-27-63  A1 

+ 

+ 

+ 

+ 

2+2 

5+1- 

2732  Black  Zoo  (88)  ® Shock  Dr.... 

...A A 4-29-63  A2 

+ 

-4- 

+ 

— 

2+2 

4+3 — 

©Bluebeard  (Reviewed  as  Landru) 

(114)  Com-Dr  (sub  titles)  ..Embassy  5-  6-63  B 

44 

+ 

44 

■±2 

44 

8+1- 

2705  Bomb  for  a Dictator  (73)  Ac.  . Medallion  2-18-63 

+ 

1+ 

2727  Break,  The  (75)  Ac  Dr  

. . .SR  5-  6-63 

+ 

1+ 

2764  Burning  Court,  The  (102) 

Drama  Trans-Lux  9-16-63  A2 

+ 

44 

2+2 

+ 

5+1- 

2720  ^©Bye  Bye  Birdie  (111)  ® Musical  Col  4-  8-63  A3 

44 

44 

44 

44 

+ 

44  U+ 

—C— 

2737  ©Call  Me  Bwana  (103)  Comedy  . 

. . . UA  6-10-63  A2 

-H- 

4+ 

44 

44 

+ 

+ 10+ 

Candide  (90)  Satire 

(sub  titles)  

. Union  2-18-63  B 

+ 

2+ 

+ 

3+1- 

2748  Captain  Sindbad  (85)  Adv-Dr... 

.MGM  7-15-63  A1 

If 

+ 

+ 

+ 

44 

+ 

8+ 

2757  Caretakers,  The  (97)  Melodrama. 

. ..UA  8-26-63  A3 

44 

-4- 

44 

+ 

— 

6+2- 

2749  Carry  On  Regardless  (87)  Com  Gov 

Films  7-22-63 

+ 

+ 

2+ 

2772  ©Castilian,  The  (129)  Adv-Dr. 

..WB  10-21-63  A2 

-H- 

+ 

44 

2±2 

±2 

7+2- 

2743  ©Cattle  King  (89)  West-Dr... 

.MGM  7-  1-63  A1 

+ 

± 

44 

2+ 

44 

7+2- 

2770  ©Charade  (114)  Mys-Com 

. . Univ  10-  7-63  A2 

44 

4+ 

44 

44 

8+ 

2751  ©Checkered  Flag,  The  (83)  Dr.. 

. .MPI  7-29-63 

+ 

-4- 

2+1- 

©Chushingura  (108)  © Drama. . 

.Toho  10-14-63 

-H- 

44 

4+ 

Ciske  the  Rat  (88)  Melodrama 

(sub  titles)  

Bakros  8-26-63 

+ 

1+ 

2742  ©Cleopatra  (221)  Todd-AO 

Hist-Spectacle  20th-Fox  6-24-63  B 

44 

44 

44 

44 

+ 

44  n+ 

2705  ©Cleopatra's  Daughter  (93) 

© Adv  Spectacle Medallion  2-18-63 

+ 

1+ 

2734  ©Come  Blow  Your  Horn  (115) 

® Comedy  

.Para  5-27-63  A3 

+ 

+ 

44 

44 

+ 

7+ 

2764  Condemned  of  Altona,  The 

(114)  © Drama  20th-Fox  9-16-63  A3 

44 

44 

44 

44 

8+ 

Conjugal  Bed,  The  (90)  Com . . . . Em bassy  10-  7-63 

2+ 

1+1- 

2720  ©Critic’s  Choice  (100)  ® Com.. 

..WB  4-  8-63  A3 

+ 

2+2 

— 

+ 

+ 

2+2 

5+3- 

2704  Crooks  Anonymous  (87)  Comedy. 

.Janus  2-11-63  A3 

44 

2+ 

Cross  of  the  Living  (90)  Drama.. 

. . Cari  4-22-63 

2+ 

+ 

— 

2+2- 

2770  Cry  of  Battle  (99)  Drama  . . . 

. . AA  10-  7-63  B 

+ 

+ 

+ 

+4- 

— D — 

2735  Day  in  Court,  A (70)  Eng-dubbed 

Episodes  

.Ultra  6-  3-63  A3 

2+ 

2+2 

3+3- 

2753  Defiant  Daughters  (91)  Melodrama. 

.Times  8-  5-63 

-H- 

2+ 

2718  Dime  With  a Halo  (94)  Com-Dr. 

.MGM  4-  1-63  A3 

2+ 

+ 

+ 

2+2 

6+4— 

2742 ©Donovan's  Reef  (109)  Com-Dr.. 

. Para  6-24-63  A2 

44 

+ 

44 

+ 

+ 

+ 

8+ 

2751  Double  Deception  (101)  Melodr 

UMPO  7-29-63 

+ 

1+ 

2717  ©Dr.  No  (111)  Adv  Dr  

. . UA  4-  1-63  B 

+ 

+ 

44 

44 

44 

8+ 

2725  ©Drums  of  Africa  (92)  © Adv. . 

.MGM  4-29-63  A1 

+ 

— 

+ 

+ 

± 

■±2 

5+3- 

2721  ©Duel  of  the  Titans  (90)  © Ad . . 

.Para  4-15-63  A 2 

+ 

2+2 

+ 

-4- 

— 

2+2 

5+4- 

2704  During  One  Night  (84)  Dr 

• Astor  2-11-63  C 

+ 

1+ 

8!/2  (135)  Dr-Fantasy  Embassy  7-15-63  A4 

44 

+ 

+ 

+ 

2+2 

44 

8+1- 

2762  ©Erik  the  Conqueror  (90)  © Ad 

.AIP  9-  9-63  A2 

+ 

+ 

2+ 

2725  ©European  Nights  (82)  Tour  of 

Europe’s  night  spots  Burstyn  5-13-63 

+ 

+ 

+ 

3+ 

2703  Fatal  Desire  (80)  Melodrama... 

• Ultra  2-11-63  A3 

+ 

+ 

2+1- 

Fiasco  in  Milan  (104)  Comedy.... 

A-T-U  5-20-63 

+ 

+ 

2+2 

2+2 

4+2- 

2730  ©55  Days  at  Peking  (150)  © 

Adventure  Drama  

..AA  5-13-63  A1 

44 

+ 

44 

44 

44 

44  11+ 

2708  Five  Minutes  to  Live  (80)  Crime. 

Astor  2-25-63  B 

-4- 

1+1- 

Flamboyant  Sex,  The 

(76)  Drama  Shawn 

Int'l  9-30-63 

2+ 

+ 

2+1- 

2728  ©Flipper  (92)  Drama  

MGM  5-  6-63  A1 

4+ 

+ 

+ 

+ 

44 

+ 

8+ 

2744  ©For  Love  or  Money  (108)  Comedy 

Univ  7-  1-63  B 

44 

+ 

+ 

44 

+ 

44  9+ 

2708  Four  for  the  Morgue  (84)  Action. 

MPA  2-25-63 

4- 

1+ 

2694  Freud:  The  Secret  Passion  (120) 

Drama  

Univ  12-24-62  A4 

+ 

44 

44 

44 

44 

44  11+ 

2729  Fruit  Is  Ripe,  The  (90)  Eng-dubbed 

Melodrama  

Janus  5-13-63 

+ 

i+ 

2749  Fury  of  the  Pagans  (86)  Hist  Spec  Col  7-22-63  A2 

±2 

1+1- 

— G — 

2737  Garbage  Man,  The  (86)  Corn-Satire. 

• CDA  6-10-63  + 

1+ 

2738  ©Gathering  of  Eagles,  A (115) 


In  the  summery  44  is  rated  2 pluses,  — as  2 minuses. 
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Air  Drama  

. . . Univ 

6-10-63  A1 

4+ 

+ 

44 

+ 

44 

44  10+ 

2741  Get  On  With  It  (88)  Comedy 

Governor 

6-24-63 

+ 

1+ 

2766 ©Giant  of  Metropolis,  The 

(91)  Sc-Fiction  Seven  Arts 

9-23-63 

+ 

1+ 

2753  ©Gidget  Goes  to  Rome  (101)  Com.. Col 

8-  5-63  A1 

+4 

± 

44 

+ 

+ 

+ 

8+1- 

2738  Girl  Hunters,  The  (103)  ® Cr..Colorama 

6-10-63 

+ 

+ 

+ 

+ 

2+2 

5+1- 

Golden  Plague,  The  (95) 

Melodrama  (sub-titles)  .... 

. Bakros 

8-26-63 

44 

2+ 

Great  Battle  of  the  Volga,  The 

(75)  Doc’y  

.Artkino 

6-10-63 

+ 

1+ 

2724  ©Great  Escape,  The  (168)  ® Dr 

UA 

4-22-63  A1 

44 

44 

44 

44 

44 

44  12+ 

2752  Greenwich  Village  Story 

(95)  Drama Shawn  Inti 

7-29-63 

+ 

+ 

2+2 

+ 

4+1- 

Grown-Up  Children  (75)  Comedy. 

Artkino 

5-13-63 

2+2 

1+1- 

2772  ©Gun  Hawk,  The  (92)  Western 

AA 

10-21-63 

44 

2+2 

+ 

+ 

5+1- 

— H — 

Hand  in  the  Trap  (90)  Drama. . 

. .Angel 

8-  5-63 

44 

2+2 

44 

5+1- 

2751  Harbor  Lights  (68)  Ac  Dr 20th-Fox 

7-29-63  A2 

2+2 

2+2 

— 

2+3- 

2759  ©Haunted  Palace,  The  (85)  ® Dr.  .AIP 

9-  2-63 

44 

44 

44 

+ 

7+ 

2758  Haunting,  The  (112)  ® Mys-Dr.  .MGM 

8-26-63 

44 

2+2 

+ 

+ 

44 

+ 

8+1- 

2750  Heavens  Above  (105)  Com.... 

. -Janus 

7-22-63  A3 

44 

+ 

2+z 

4+1- 

2771  Hellfire  Club,  The  (93)  ® Adv.. 

Embassy  10-21-63 

+ 

1+ 

2726  ©Hercules  and  the  Captive 

Women  (93)  © Adv 

Wool  ner 

4-29-63  A1 

+ 

1+ 

Hidden  Fortress,  The  (90)  Melodr 

. . Albex 

7-29-63 

+ 

+ 

2+ 

2762  Hootenanny  Hoot  (91)  Folk  Mus 

. .MGM 

9-  9-63 

+ 

+ 

+ 

3+ 

House  on  the  Front  Line, 

The  (105)  War  Drama  ... 

Artkino 

9-23-63 

44 

2+ 

2686  ©How  the  West  Was  Won  (165) 

Cinerama 

Historical  Drama MGM-Cinerama  11-26-62  A1 

44 

44 

44 

44 

44 

44  12+ 

2729  Hud  (112)  ® W'n  Drama  .... 

5-13-63  A3 

44 

+ 

44 

44 

44  9+ 

2714  ©1  Could  Go  on  Singing 

(99)  ® Drama/Songs  .... 

...UA 

3-18-63  A3 

+ 

2+2 

44 

44 

+ 

+ 

8+1- 

Idiot,  The  (165)  Melodrama.  .Shochiku 

5-20-63 

2+2 

+ 

44 

■±2 

5+2- 

2771  ©Incredible  Journey,  The 

(80)  True  Life  Adv 

BV 

10-21-63 

44 

+ 

3+ 

2747  ©In  the  Cool  of  the  Day 

(88)  ® Drama 

7-15-63  B 

— 

2+2 

2+2 

44 

2+2 

5+4- 

2765  In  the  French  Style  (105)  Drama.. Col 

9-23-63  A3 

44 

44 

44 

+ 

+ 

44  10+ 

2765  ©Invincible  Gladiator,  The 

(96)  Adv  Spec Seven  Arts 

9-23-63 

+ 

1+ 

2761  Invitation  to  Murder  (65) 

Sus  Melodr  

Atlantic 

9-  9-63 

+ 

1+ 

2740  ©Irma  La  Douce  (146)  ® Com. . 

. ..UA 

6-17-63  B 

44 

+ 

44 

44 

2+2 

+ 

9+1- 

2724  ©Island  of  Love  (101)  ® Comedy..  WB 

+22-63  B 

+ 

44 

2+2 

+ 

2+ 

7+3- 

2737  ©Jason  and  the  Argonauts  (104) 

Dynamation  Fantasy  Adv 

...Col 

6-10-63  A1 

+ 

+ 

44 

+ 

+ 

44 

8+ 

2769  Johnny  Cool  (101)  Drama 

. . .UA 

10-  7-63  B 

+ 

+ 

+ 

+ 

4+ 

2741  Just  for  Fun  (72)  Teenage  Mus.. 

...  Col 

6-24-63  A2 

2+2 

— 

2+2 

2+3- 

2764  Just  Once  More!  (78)  Melodrama 

.Janus 

9-16-63 

44 

2+ 

2740  ©King  Kong  vs.  Godzilla  (91) 

Horror  Spoof  

6-17-63  A1 

2+2 

+ 

+ 

+ 

— 

2+2 

5+3- 

2754  ©Kiss  of  the  Vampire  (88)  Hor-Dr 

. . Univ 

8-  5-63  A2 

44 

44 

+ 

44 

2+ 

8+1- 

2715  ©Lafayette  (110)  © 70 

Historical  Drama  

3-25-63  A1 

44 

+ 

44 

+ 

6+ 

2698  ^©Lawrence  of  Arabia  (204) 

Super  ® 70  Adv.  Drama  . . . 

. . .Col 

1-21-63  A2 

44 

44 

44 

44 

44 

44  12+ 

Lazarillo  (100)  Com-Dr  

5-13-63  A2 

+ 

+ 

44 

4+ 

2755  ©Leopard,  The  (lfi>)  © 

Period  Drama  20th-Fox 

8-19-63  A3 

44 

44 

44 

44 

44 

+ n+ 

2752  Lilies  of  the  Field  (94)  Drama. 

...UA 

7-29-63  A1 

44 

+ 

+ 

44 

44 

44  10+ 

2736  List  of  Adrian  Messenger,  The 

(98)  Mystery  Drama  

6-  3-63  A1  + 

+ 

44 

^4- 

44 

44  9+1- 

2674  Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1  +4 

44 

44 

44 

44 

44  12+ 

2741  L-Shaped  Room,  The  (124) 

Drama  

6-24-63  A4  + 

44 

44 

+ 

44 

44  10+ 

2758  Lord  of  the  Flies  (90)  Drama... 

. Cont’l 

8-26-63  + 

+ 

2+2 

3+1- 

2687  Lovers  on  a Tight  Rope  (83) 

Suspense  Drama  

..  Ellis  12-  3-62  B + 

± 2+1- 

— M— 

2715 ©Magic  Voyage  of  Sinbad,  The 

(79)  © Adv  Sped Filmgroup 

2728  ©Magnificent  Sinner  (91) 

Eng-dubbed  Period  Drama. . Film-Mart 
2730  Maid  for  Murder  (89)  Comedy.  . . .Janus 
2739  ©Main  Attraction,  The  (85)  Dr.  . MGM 
2732  Man  and  His  Woman  (S3)  Dr.  .Starkey-SR 
2720  Man  From  the  Diners'  Club,  The 


3-25-63 

+ 

1+ 

5-  6-63  A3 

2+z 

+ 

it  ± 

4+3- 

5-13-63 

44 

2+ 

6-17-63  B 

+ + 

+ ± 

± + 

6+2- 

5-20-63 

+ 

1+ 
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CO 

Variety 

Film  Daily 

Hollywood 

Reporter 

Parents’ 

Magazine 

New  York 
Daily  News 

Summary 

(96)  Farce  Comedy  

Col 

4-  8-63  A1 

44 

+ 

44 

2+2 

+ 

+ 

8+1- 

2739  ©Marilyn  (S3)  © Compilation 

20th- Fox 

6-17-63  B 

+ 

+ 

44 

2+2 

+ 

2+2 

7+2- 

©Marriage  of  Figaro,  The  (105) 

Fr.  Classic  

8-12-63  A3 

44 

44 

+ 

+ 

+ 

7+ 

2761  ©Mary,  Mary  (126)  Comedy  . 

WB 

9-  9-63 

-H- 

+ 

44 

44 

+ 

8+ 

2687  Maxime  (93)  Comedy-Drama.  . 

Ellis 

12-  3-63  B 

+ 

1+ 

2731  ©Mill  of  the  Stone  Women  (94) 

Horror  Drama  

. . Parade 

5-20-63 

+ 

1+ 

2715  Mind  Benders,  The  (99)  Dr.. 

AIP 

3-25-63  A3 

44 

+ 

44 

-f- 

44 

8+1- 

2719  ^©Miracle  of  the  White  Stallions 

(US)  Drama  

BV 

4-  8-63  A1 

+ 

— 

44 

+ 

44 

44 

8+1- 

2721©Mondo  Cane  (102)  Documentary.  .Times 

4-15-63  A4 

+ 

44 

= 

= 

+ 

4+4- 

2735  ©Mouse  on  the  Moon,  The 

(82)  Comedy  

6-  3-63  A1 

-4- 

+ 

44 

+ 

44 

44 

9+1- 

2758  Murder  at  the  Gallop  (81) 

Mystery-Corn  

. . .MGM 

8-26-63  A1 

44 

+ 

44 

+ 

+ 

44 

9+ 

2670  Murder  Can  Be  Deadly 

(60)  Sus.  Melodr 

Colorama 

9-  2-63 

4+ 

— 

2+1- 

2748  Murder  on  the  Campus 

(61)  Mys-Melo  

Colorama 

7-15-63  A2 

+ 

2+2 

2+1- 

My  Name  Is  Ivan  (97)  Melodr. . 

Sig  Shore 

8-  5-63  A2 

-H- 

— 

+ 

44 

5+1- 

My  Hobo  (98)  Comedy  .... 

. . .Toho 

8-26-63 

4+ 

44 

2t. 

+ 

6+1- 

2712  ©My  Six  Loves  (101)  Comedy 

. . . Para 

3-11-63  A1 

+ 

2+2 

44 

44 

44 

+ 

9+1- 

2767  ©My  Son,  the  Hero  (111)  Ac 

Dr.  .UA 

9-30-63 

+ 

+ 

+ 

2+2 

5+2- 

— N — 

2765  ON  at  lire’s  Sweethearts  (63).. 
2755  ©Nero’s  Mistress  (86)  © 

Ikay 

9-16-63 

1+1- 

Period  Comedy  

. . . . MFI 

8-19-63 

-4- 

1+1- 

2760  ©New  Kind  of  Love,  A (110)  Com.  .Para 

9-  2-63 

44 

Hh 

44 

44 

2^2 

8+2- 

2697  No  Exit  (85)  Drama  

1-21-63  B 

2+2 

+ 

2+2 

— 

3+3- 

2711  No  Time  to  Kill  (70)  Melodr. . . 
2732  ©Nutty  Professor,  The  (107) 

• ADP-SR 

3-11-63 

1+1- 

Comedy  

5-20-63  A1 

44 

2+2 

44 

+ 

+ 

+ 

8+1- 

— 0 — 

2759  ©Of  Love  and  Desire 

(97)  Drama  

20th- Fox 

9-  2-63  B 

44 

+ 

+ 

44 

— 

+ 

7+1- 

Of  Love  and  Lust  (109)  Com- Dr  F-A-W 

7-22-63 

2+2 

1+1- 

2761  Ordered  to  Love  (65)  Drama.  .Transocean 

9-  9-63 

+ 

■±2 

— 

2+2- 

— PQ— 

2723  Paranoiac  (80)  Mystery  Dr.... 

4-22-63  A2 

+ 

+ 

44 

+ 

-+- 

+ 

7+1- 

Pickpocket  (75)  Drama  

Delahaye 

6-10-63 

+ 

+ 

2+2 

3+1- 

2766  Pair  of  Briefs,  A (90)  Comedy. 
2727  Pillar  of  Fire  (75)  Eng-dubbed 

. . . Davis 

9-23-63 

44 

2+ 

War  Action  Drama Noel 

Meadow 

5-  6-63 

+ 

44 

3+ 

2744  Play  It  Cool  (74)  Teenage  Mus. 
2734  ©Playboy  of  the  Western  World, 

AA 

7-  1-63  A2 

2+2 

+ 

+ 

3+1- 

The  (100)  Corn-Drama 

5-27-63  A2 

+ 

+ 

2+ 

2745  Please,  Not  Now! 

(74)  © Rom-Com  

20th-Fox 

7-  8-63  C 

+ 

1+ 

2753  Prelude  to  Ecstasy  (84)  Sus  Melo  Manson 

8-  5-63 

+ 

1+ 

2716  ©PT  109  (140)  ® War  Dr.. 

WB 

3-25-63  A1 

+ 

44 

44 

+ 

44 

8+ 

2687  Quare  Fellow,  The  (85)  Drama. 
2733  Quick  and  the  Dead,  The  (90) 

. . Astor 

12-  3-62  A3 

44 

+ 

+ 

4+ 

War  Drama  

Beckman 

5-27-63 

2+2 

+ 

— 

3+2- 

— R— 

2765  ©Rage  of  the  Buccaneers 

(90)  © 

Colorama 

9-16-63 

44 

2+2 

2+2 

4+2- 

2746  Raiders  of  Leyte  Gulf 

(80)  Ac-Dr  Hemisphere 

7-  8-63 

+ 

+ 

2+2 

2+2 

5+3- 

2757  ©Rampage  (98)  Adv-Drama.  . 

WB 

8-26-63  B 

+ 

— 

2+2 

+ 

+ 

4+2- 

2765  Reach  for  Glory  (89)  War  Dr 
2760  Reluctant  Saint,  The  (105) 

Col 

9-23-63 

44 

+ 

44 

44 

+ 

8+ 

Drama  Davis-Royal 

10-  1-62  A1 

+ 

— 

44 

+ 

44 

+ 

7+1- 

2667  Reguiem  for  a Heavyweight  (87) 

Drama 

....  Col 

9-24-62  A2 

+ 

+ 

44 

2+2 

+ 

44 

8+1- 

2701  ©Rice  Girl,  The  (90)  © Drama..  Ultra 

2-  4-63  A3 

2+2 

+ 

— 

2+2- 

2755  Right  Hand  of  the  Devil.  The 

(72)  Farce  Cinema-Video 

8-19-63 

-4- 

2+2 

3+3- 

2681  ©Roommates  (91)  Comedy.  ...  Herts-Lion 

11-12-62 

+ 

+ 

+ 

3+ 

2692  Run  Across  the  River  (74)  Ac. 

. Citation 

12-17-62 

2+2 

1+1- 

2768  ©Running  Man,  The  (103)  ® 

Dr.  .Col 

9-30-63  A3 

44 

44 

44 

44 

+ 

9+ 

— s 

2725  Sadist,  The  (94)  Psycho  Dr... 

. Fairway 

4-29-63 

+ 

2+2 

2+z 

3+2- 

Sanjuro  (96)  Adv-Dr 

7-  8-63  A2 

+ 

44 

44 

44 

2+2 

8+1- 

2736  ©Savage  Sam  (103)  Outdoor  Com 

BV 

6-  3-63  A1 

+ 

— 

44 

44 

44 

+ 

8+1- 

Secrets  of  the  City  (88)  Melodr 

. Bakros 

8-12-63 

+ 

1+ 

2699  Seducers,  The  (88)  Melodrama... 

. Brenner 

1-28-63 

± 

_ 

+ 

2+2- 

7 Capital  Sins  (113) 

Episode  Comedy  (sub  titles) 

Embassy 

2-18-63  C 

44 

44 

+ 

_ 

5+1- 

2689  Seven  Daring  Girls  (76)  Action 

Manson 

12-10-62 

-4- 

1+1- 

2748  ©Shock  Corridor  (101)  Psycho-Dr.  AA 

7-15-63  B 

+ 

_ 

+ 

+ 



2+2 

4+3- 

2721  Showdown  (79)  Western 

4-15-63  A2 

+ 

^4- 

+ 

+ 

4+1- 

2756  ©Siege  of  the  Saxons  (85)  Adv.  Dr  . Col  8-19-63  + + + 

2731  Sin  You  Sinners  (73)  Melodr. ...  Brenner  5-20-63  ± 

2731  ©Slave,  The  (102)  © Adv MGM  5-20-63  A2  + ± ± + 

2757  Small  World  of  Sammy  Lee, 

The  (105)  Com-Or Seven  Arts  8-26-63  C # + # 

S 


Documentary  

11-19-62 

+ 

2+2 

— 

44 

4+2- 

2735  Sparrows  Can’t  Sing 

(93)  Comedy 

6-  3-63  A3 

+ 

+ 

44 

+ 

5+ 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  .... 

UMPO 

3-18-63 

44 

2+ 

2709  ^©Spencer’s  Mountain 

(118)  ® Drama  

WB 

3-  4-63  A3 

44 

+ 

44 

44 

2+2 

44  10+1- 

2769  Stark  Fear  (86)  Psy  Drama 

Ellis 

10-  7-63 

+ 

+ 

2+ 

2771  ©Stolen  Hours  (97)  Drama.. 

UA 

10-21-63 

44 

44 

44 

6+ 

Stray  Dog  (122)  Drama... 

9-30-63 

+ 

1+ 

2727  Stripper,  The  (95)  © Dr 

. . 20th-Fox 

5-  6-63  B 

+ 

2+2 

44 

+ 

+ 

+ 

7+1- 

Suitor,  The  (S3)  Comedy. 

. . Atlantic 

10-14-63 

44 

44 

44 

6+ 

2744  ©Summer  Magic  (108)  Period 

Com . . BV 

7-  1-63  A1 

+ 

44 

44 

44 

7+ 

Sundays  and  Cybele  (110)  Dr  1 

Davis- Royal 

2-11-63  A3 

44 

44 

44 

44 

+ 

9+ 

2728  ©Sword  of  Lancelot  (reviewed 

as  Lancelot 

and  Guinevere)  (116)  ® Adv  Dr  Univ 

5-  6-63  A2 

+ 

+ 

44 

+ 

+ 

6+ 

2769  ©Sword  in  the  Stone,  The 

(75)  Cartoon  

BV  10-  7-63 

44 

44 

44 

6+ 

— T— 

2772  ©Take  Her,  She’s  Mine 


(98)  © Com  20th-Fox 

10-21-63 

44 

+ 

3+ 

2730  ©Tammy  and  the  Doctor  (89) 

Comedy-Drama  Univ 

5-13-63  A1 

+ 

2+2 

44 

44 

44 

8+1- 

2745  ©Tarzan’s  Three  Challenges 

(92)  © Adv-Dr  MGM 

7-  8-63  A1 

+ 

+ 

44 

+ 

+ 

44 

8+ 

©Temptress  and  the  Monk,  The 

(87)  Drama  Hakim 

7-15-63  B 

+ 

+ 

2+ 

2762  ©Terror,  The  (81)  © Horror AIP 

9-  9-63  A2 

+ 

+ 

2+ 

Third  Lover,  The  (85)  Drama.  .Atlantic 

7-22-63 

2+2 

2+2 

2+2 

3+3— 

2740  ©13  Frightened  Girls  (89) 

Action  Mystery  Col 

6-17-63  A1 

2+2 

— 

± 

■+2 

+ 

+ 

5+4— 

2753  This  Sporting  Life  (129)  Dr....Cont’l 

8-  5-63  A4 

+ 

44 

44 

44 

7+ 

Three  Fables  of  Love  (76) 

Episode  Comedy  Janus 

9-23-63 

44 

2+2 

3+1- 

2760  Three  Stooges  Go  Around  the  World  in  a 

Daze,  The  (94)  Comedy  Col 

9-  2-63 

44 

44 

44 

+ 

7+ 

2738  ©Thrill  of  It  All  (108)  Com....  Univ 

6-10-63  A2 

44 

44 

44 

44 

44 

44  12+ 

2747  ©Ticklish  Affair,  A 

(89)  ® Rom-Com  MGM 

7-15-63  A1 

2+2 

2+2 

2+2 

2+2 

44 

44 

8+4 

Time  Out  for  Love  (91)  Drama.  .Zenith 

5-20-63  B 

2+2 

— 

2+2 

2+3— 

Tire-Au-Flanc  (87) 

Comedy  . . Les  Films  du  Carisse/SEDIF 

5-27-63 

+ 

2+2 

2+1- 

2746  Toys  in  the  Attic  (90)  ® Drama UA 

7-  8-63  A3 

44 

+ 

44 

2+2 

+ 

+ 

8+1- 

2746  Traitors,  The  (71)  Spy  Dr Univ 

7-  8-63  A1 

2+2 

2+2 

2t 

3+3- 

2696  Trial  and  Error  (91)  Comedy MGM 

1-  7-63  A3 

2+2 

+ 

+ 

rt 

+ 

44 

7+2- 

2710  Trial,  The  (118)  Drama  Astor 

3-  4-63  A3 

+ 

44 

2+2 

+ 

+ 

6+1- 

2767  ©Twice  Told  Tales  (119)  Horror  UA 

9-30-63 

+ 

+ 

44 

+ 

+ 

6+ 

2768  Twilight  of  Honor  (105)  ® Dr.... MGM 

9-30-63 

44 

44 

44 

+ 

7+ 

Two  Daughters  (114)  Com-Dr Janus 

5-27-63  A1 

44 

44 

44 

6+ 

— UV— 

2718  Q© Ugly  American,  The  (120)  Dr.. Univ 

4-  8-63  A1 

44 

+ 

44 

44 

44 

44  H+ 

2770  ©Under  the  Yum  Yum  Tree 

(110)  ® Comedy  Col 

10-  7-63  A4 

44 

+ 

44 

44 

+ 

8+ 

2752  ©Violated  Paradise  (67)  Doc Times 

7-29-63 

2+2 

+ 

2+1- 

2759  Violent  Midnight 

Sus.  Melodr  Times  Film 

9-  2-63 

44 

2+ 

2756  ©V.I.P.s,  The  (119)  ® Drama....  MGM 

8-19-63  A3 

44 

44 

44 

44 

44  1D+ 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB 

8-19-63  B 

+ 

+ 

+ 

+ 

— 

+ 

5+1- 

We  Have  Only  One  Life  (90) 

Rom  Melo  Greek 

9-23-63 

44 

2+ 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2-11-63 

+ 

1+ 

2765  What  a Woman ! 

(92)  Films  Around  the  World 

9-16-63 

44 

2+ 

2766  ©Wheeler  Dealers,  The 

(106)  ® Comedy  MGM 

3-23-63  A2 

44 

44 

44 

44 

44 

+ n+ 

When  a Woman  Ascends  the  Stairs 

(111)  Melodr  Tojo 

8-  5-63 

44 

+ 

+ 

4+ 

2706  Wild  Is  My  Love  (74)  Drama.  . Mishkin 

2-18-63 

2+2 

2+2 

2+2- 

Winter  Light  (80)  Drama 

(sub  titles)  Janus 

5-  6-63  A3 

+ 

+ 

+ 

+ 

44 

6+ 

2743  Wild  Guitar  (87)  Musical .. Fairway  Int’l 

7-  1-63 

± 

— 

1+2- 

2754  Wives  and  Lovers  (103)  Com Para 

8-  5-63  B 

44 

+ 

44 

44 

44 

+ 10+ 

2749  0Women  of  the  World  (107)  Doc  Embassy 

7-22-63  C 

+ 

44 

— 

+ 

5+2 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135) MGM-Cinerama 

8-20-62  A1 

44 

44 

44 

44 

44 

44  12+ 

— XYZ— 

2768  ©"X”— the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction.  .Amer  Int’l 

9-30-63 

44 

44 

+ 

+ 

6+ 

2726  Yellow  Canary,  The  (93) 

© Mystery  Drama  20th- Fox 

4-29-63  A2 

+ 

2+2 

+ 

44 

44 

7+1- 

2734  Young  and  the  Brave,  The 

(84)  War  Action  MGM 

5-27-63  A1 

+ 

2+2 

2+2 

+ 

3+2- 

2742  ©Young  Racers,  The  (84)  Ac-Dr..  AIP 

6-24-63  A2 

2+2 

2+2 

+ 

± 

4+3- 

2745  ©Your  Shadow  Is  Mine  (90)  Dr  Cont’l 

7-  8-63 

2+2 

— 

2+2 

2+3- 

BOXOFFICE  BookinGuide  ::  Oct.  28,  1963 


+ ± 5+1- 

1+1- 
± ± 6+4- 


44  7+ 


Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  for  CinemaScope; 
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Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
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Feature  chart 


ALLIED  ARTISTS  | H 

AMERICAN  INT'L  § 

BUENA  VISTA  | 

COLUMBIA  | H 

California  (86)  W..806 

Jock  Mahoney,  Faith  Domergue 

Operation  Bikini  (84)  ...  Ac.. 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102)  . . D . . 807 
Frederick  O'Neal,  Annalena 
Lund  (Special  release) 

0©Mirade  of  the  White 

Stallions  (118)  D..141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciscus 

The  Man  From  the  Diners’ 

Club  (96)  C..718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel.  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  . ...D..802 
Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  ..Ac.. 805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (SS)  ® Ho.  .6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren,  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.. SOS 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  CD..  144 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

U©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 
(104)  Ad.. 722 

Todd  Armstrong,  Nancy  Kovack 

©55  Days  at  Peking 

(150)  ® 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  in  May) 

©The  Terror  (81)  © ....Ho.. 804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ....CD.. 144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My..  Ac.. 001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M..003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (See  Mlsc. 
DAVIS-ROYAL) 

©Beach  Party  (100)  ®....C..810 
Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funlcello 

©Gidget  Goes  to  Rome  (101)  C.  .002 
James  Darren,  Cindy  Carol 

©The  Gun  Hawk  (91)  Ac.. 6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.. 812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  . .D.  .005 

Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C.  .009 
The  Three  Stooges 

Shock  Corridor  (101)  D..6305 

Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 

©“X”— The  Man  With  the 

X-Ray  Eyes  (SO)  SF..809 

Ray  Milland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M..  813 

Cliff  Richard,  Laud  Peters 

The  Old  Dark  House  (86)..  D..  007 

Tom  Poston,  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.  .008 

Kenvin  Mathews,  Nadia  Gray 

©The  Running  Man  (103) . . D.  .006 

Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

©Gunfight  at  Comanche 

Creek  (90)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  CD.. 

Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.  816 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey  (145) . . D . . 
True  Life  Adventure 

©Under  the  Yum  Yum 
Tree  (110)  C..011 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©Goliath  and  the  Sins  of 

Babylon  ( . . ) © Ac.  .817 

Mark  Forrest,  Scilla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  (.  . ) © Ac. . 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the 

Stone  (80)  An..  148 

Thomasina  (..)  Ac.. 

©The  Cardinal  (111)  ® . 0.. 
Tom  Tryon,  Romy  Schneider 

War  Is  Hell  D . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

Year  of  the  Tiger  Ac.. 

Marshall  Thompson 

The  Boston  Strangler  Cr.. 

Victor  Buono 

©Masque  of  the  Red 

Death  ® Ho.  . 

Vincent  Price 

©The  Comedy  of  Terrors  ® C.  .819 
Vincent  Price,  Peter  Lorre 

©Muscle  Beach  Party  ® C.. 

1 Frankie  Avalon,  Annette  Funicello 

Mary  Poppins  F.  . 

Julie  Andrews,  Dick  Van  Dyke 

Congo  Vivo  Ad.. 

Jean  Seberg,  Gabriele  Frezetti 

The  Victors  ® D . . 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 
Dr.  Stranoelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C.  . 

Peter  Sellers 

CONTINENTAL  | jx 


> 

PO 

r~» 

:e 

Shelley  Winters,  Peter  Falk, 
Lee  Grant 

The  Wrong  Arm  of  the  Law  (91)  C.  . 
Peter  Sellers,  Lionel  Jeffries 

APRIL 

AVW 

©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth,  Michael  Ruhl 

JUNE 

This  Sporting  Life  (126)  ,...D.. 

Richard  Harris,  Rachel  Roberts 

JULY 

Lord  of  the  Files  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Edwards,  Roger  Elwln 

| AUGUST  | 

SEPTEMBER  | 

Billy  Liar  (98)  CD.  . 

Tom  Courtenay 

OCTOBER  | 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 

z 

o 

Black  Like  Me  (..) 
James  Whitmore 


Ladies  Who  Do  (. .)  

Robert  Morley 

The  Love  Goddesses  ( . . ) ....  Anth . . 
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EMBER  ! DECEMBER  I COMING 


COMING  I DECEMBER  I NOVEMBER  I OCTOBER  I SEPTEMBER  I AUGUST 


FEATURE  CHART 


EMBASSY 


A Face  in  the  Rain  (81)  . . . . D . . 306 
Rory  Calhoun,  Marina  Berti 

IE 


CXl 

< 

Love  at  Twenty  (113)  D..304 

(French)  . .Jean  Pierre,  Leaud, 
Marie-France  Pisier 

Strangers  in  the  City  (83)  . .0.  .208 
Kenny  Delmar,  Robert  Gentile 

APRIL 

The  Law  (126)  D..302 

(Italian)  .. Gina  Lollobrigida 

OThe  Bear  (8 6)  C.  .305 

(Eng-dubbed) .. Renato  Rascel 
Francis  Blance-Gocha 

MAY 

The  Passionate  Thief  (100) . .C. .307 
(Eng-dubbed) ..  Anna  Magnani 

©Bluebeard  (114)  CD.. 311 

( Eng-dubbed  j ..  Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  '•Landru") 

LU 

ZD 
— > 

JULY 

Gentle  Art  of  Murder  (122) . . D.  .215 
(French)  ..  Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doc.. 318 

Narrated  by  Peter  Ustinov 

&/2  (135)  D . , 317 

(Italian)  . .Marcello  Mastrolanni, 
Claudia  Cardinale,  Anouk  Aimee 


©Three  Penny  Opera  ( . . ) © D . .313 
Sammy  Davis  Jr. , Curt  Jurgens, 
Hlldegarde  Neff,  June  Ritchie 

The  Conjugal  Bed  ( . . ) D . . 

(Italian) . .Ugo  Tognazzi 
Marina  Vlady,  Walter  GiUer 


The  Light  Fantastic  (84)..  D.. 308 
Danielle  Darrieux 

Only  One  New  York Doc.. 


The  key  to  letters  ond  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Droma;  (Ac)  Action 
Dramo;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


1 

C\ 

1 

2 

Type 

Rel. 

No. 

PARAMOUNT  s U 

1-  a z 

20TH-FOX  | 

UNITED  ARTISTS  f | = 

©Seven  Seas  to  Calais 

(102)  © D.  .309 

Rod  Taylor,  Keith  Michell 

©Follow  the  Boys  (95)  0 CD.. 320 
Connie  Francis,  Paula  Prentiss, 
Dany  Robin,  Russ  Tamblyn 

©The  Courtship  of  Eddie’s  Father 

(117)  0 C.  .321 

Glenn  Ford.  Shirley  Jones 

©Papa’s  Delicate  Condition 

(98)  C . 6212 

Jackie  Gleason,  Glynis  Johns, 
Laurel  Goodwin.  Chas.  Ruggles 

30  Years  of  Fun  (85)  C . . 308 

Comedy  compilation.  .Charlie 
Chaplin,  Buster  Keaton 

House  of  the  Damned 

(62)  © D..313 

Ronald  Foster,  Merry  Anders 

Five  Miles  to  Midnight 

(110)  D . .6306 

Sophia  Loren,  Anthony  Perkins 

©Diary  of  a Madman  (96)  Ho.  .6308 
Vincent  Price,  Nancy  Kovack 

©Love  Is  a Ball  (111)  ©..C..6309 
Glenn  Ford,  Hope  Lange 

©Come  Fly  With  Me 

(109)  © C.  .322 

Dolores  Hart,  Hugh  O'Brian,  Pamela 
Tiffin.  Karl  Boehm.  Karl  Malden 

©It  Happened  at  the  World's  Fair 

(105)  0 C/M.. 323 

EH  vis  Presley,  Joan  O’Brien 

Rififi  in  Tokyo  (S9)  D..324 

Karl  Boehm,  Barbara  Lass 

©My  Six  Loves  (101)  ...©..6213 
Debbie  Reynolds.  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125  © D.  .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 

©1  Could  Go  on  Singing 

(99)  0 D/M..  6311 

Judy  Garland,  Dirk  Bogarde 

©In  the  Cool  of  the  Day 

(88)  © D . .325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Mariette  Hartley 

Hud  (112)  © OD.  .6216 

Paul  Newman.  Patricial  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My..  315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors.  Luke  Halpin 
©Main  Attraction, 

The  (85)  D.  .070 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C.  .6219 

Jerry  Lewis,  Stella  Stevens 

<2)Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves.  Gordon  Scott 

The  Stripper  (95)  © D..309 

Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . .Todd-AO . . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103)  C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac  . 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv.,328 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  0 C.  .224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  . .C/D.  .318 
Barbara  Luna,  Paul  Langton 

©Donovan’s  Reef  (109)  . . Ad . .6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lam  our,  Elizabeth  Allen 

yThe  Longest  Day 

(ISO)  © D.  .221 

All-Star  cast 
general  release 

Harbor  Lights  (68)  © ...Ac.. 317 
Miriam  Colon,  Curt  Jurgens 

©The  Great  Escape 

(168)  0 Ac..  6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  © C.  .6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herscbel  Bernardl 

The  Young  and  the  Brave 

(84)  Ac.. 336 

Rory  Calhoun,  Wm.  Bendlx,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . ...M..406 
The  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  0 C.  .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  0 heron.  Curt  Jurgens, 

Steve  Cochran 
Lassie’s  Great  Adventure 

(103)  D . .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © . . . D . .311 
Burt  Lancaster.  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  0.  .D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  D . . 6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Jan  Is  Paige 

©The  Haunting  (112)  D..401 

Julie  Harris.  Claire  Bloom. 

Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  C/D  . . 402 

Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martinelll, 
Margaret  Rutherford,  Rod  Taylor 

©The  Young  Swingers 

0 © M . .325 

Rod  Lauren,  Molly  Bee 

Lilies  of  the  Field  (94)  . D.  .6321 
Sidney  Poitler,  Lilia  Skala 

Tiko  and  the  Shark  (107)  . D .407 
Tahitian  Cast 

©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 
(..)  © Ad. .408 

Twilght  of  Honor  (105)  D .409 

Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103) ..  C . .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C 6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D .312 

Sophia  Loren,  Maxmilllan  Schell 

©Marilyn  (83)  © Doc.. 302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©..D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H..6318 
Vincent  Price.  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . . . D . .6323 
Susan  Hayward.  Michael  Craig, 
Diane  Baker,  Edward  Judd 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendariz,  Jacqueline 
Sassard 

MGM’s  Big  Parade  of 

Comedy  (..)  C .410 

Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  . . D..411 

Richard  Harrison,  Loredana  Nusclak 

©The  Wheeler  Dealers  (106).. 404 
James  Gamer,  Lee  Remick 

All  the  Way  Home  (103) . . D . .6307 
Robert  Preston,  Jean  Simmons 

©Fun  in  Acapulco  (97) . . M . .6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She’s  Mine 

(..)  © C .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ©..CD.. 6322 
John  Wayne,  Maureen  O'Hara 

©It's  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 

©The  Prize  (156)  0 D.. 

Paul  Newman,  Edward  G.  Robinson, 
Elke  Sommer 

Any  Number  Can  Win  (,.)..D.. 
Jean  Gabin,  Alain  Delon 

Who's  Minding  the 

Store?  (..)  C.  .6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who's  Been  Sleeping  in  My 

Bed?  (103)  C..6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  (..)  © ,.C.. 
Doris  Day,  James  Gamer 

©Kings  of  the  Sun  (..)  ....Ad.. 
Yul  Brynner,  George  Chaklrls 

©Sunday  in  New  York  0 . . . .C.  . 
Cliff  Robertson,  Jane  Fonda, 

Rod  Taylor 

Children  of  the  Damned  ....D.. 
Ian  Hendry,  Alan  Badcl 

©Paris  When  It  Sizzles  . . CD  . .6314 
William  Holden,  Audrey  Hepburn 

Lady  in  a Cage  (93) D.  .6311 

Olivia  de  Havllland 

©Love  With  the  Proper 
Stranger  C..6312 

Natalie  Wood,  Steve  McQueen 

©The  Man  in  the  Middle  ©..D.. 
Robert  Mltchum,  France  Nuyen 

The  Ceremony  (108)  D . . 

Laurence  Harvey,  Sarah  Miles 
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©To  Kill  a Mockingbird 

(129)  D..6306 

Gregory  Peck,  Mary  Badham, 

Phillip  Alford,  John  Megna 

©The  Birds  (120)  D..6307 

Hod  Taylor,  Tippi  Hedren 
Suzanne  Pleshette,  Jessica  Tandy 

©©The  Ugly  American 

(120)  D..6308 

Marlon  Brando.  Sandra  Church,  Eliji 
Okada,  Pat  Hingle,  Jocelyn  Brando 

©Critic’s  Choice  (100)  ® C.  .259 
Bob  Hope,  Lucille  Ball 

Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audio  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 

©Island  of  Love  (101)  ® C.  .264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 

©Tammy  and  the  Doctor 

(89)  CD..  6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  ® Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aheme 

Black  Gold  (98)  D . .263 

Philip  Carey,  Diane  McBain 

©A  Gathering  of  Eagles 

(115)  D . .6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My.. 6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC.  .6314 

Michael  Keith,  Harry  Holcomb 

©©Spencer's  Mountain 

(118)  ® D.  .265 

Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mlrasy  Farmer 

©PT  109  (140)  ® D.  .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 

©The  Thrill  of  It  All 

(108)  C.  .6316 

Doris  Day,  James  Gamer, 

Arlene  Francis,  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D..6301 

Montgomery  Clift,  Susannah  York, 
(General  release) 

©Kiss  of  the  Vampire 

(88)  Ho.  .6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 

©The  Castilian  (129)  © AD.. 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  ValU 

Wall  of  Noise  (112)  Ac.. 351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 

©For  Love  or  Money  (108)  C.  .6319 
Kirk  Douglas,  Mitzi  Oaynor, 

Gig  Young,  Thelma  Ritter 

©Rampage  (98)  Ad.. 353 

Robert  Mil  chum,  Elsa  Martinelli, 
Jack  Hawkins 

©Dark  Purpose  (..)  ....D..6320 
Shirley  Jones,  Rossano  Brazzi, 

George  Sanders 
Pre-release 

©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 
Troy  Donahue,  Connie  Stevens 

©Charade  (..)  ® MyC.. 

Cary  Grant.  Audrey  Hepburn, 

Walter  Matthau,  James  Cobum 

©Four  for  Texas  (..)....  D . .356 
Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 

©Man's  Favorite  Sport?  C.. 

Rock  Hudson,  Paula  Prentis, 

Maria  Perschy 

America  America  D.. 

Stathis  Giallelis,  Elena  Karam 

Date  MISCELLANEOUS 


A.D.P.  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland.  Ellen  Schulers 

ASTOR  (APEX) 

The  Quare  Fellow  (85)  D.  . Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84) . . D . . 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash.  Donald  Woods 

The  Trial  (118)  D.  Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  Martinelli 
ATLANTIC  PICTURES 
West  End  Jungle  (60) ..  Doc.  . Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  .M.  .Jun  63 

Robert  Beatty,  Lisa  Daniely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc.  . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C . Jun  63 

Toney  Naylor.  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho..Ju!63 

Aram  Katcher,  Lisa  McDonald 

COLORAMA 

The  Girl  Hunters  (103) . . My.  .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My.  July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 
As  Nature  Intended  (64)  D..  May  63 
Pamela  Green 

DAVIS-ROYAL 

The  Reluctant  Saint  (105)..  CD.. 
Maximilian'  Schell,  Ricardo  Montalban 
The  L-Shaped  Room 

(124)  D..  Jun  63 

Leslie  Caron,  Tom  Bell 
ELLIS 

Two  Before  Zero  (78) ..  Doc.  . Oct  62 
Lovers  on  a Tight  Rope 

(S3)  D..  Dec  62 

Annie  Girardot,  Francois  Perier 
EMERSON  FILM  ENTERPRISES 
A Swingin’  Affair  (85)  . . M . . May  63 
Arllne  Judge,  Bill  Wellman  jr., 

Dick  Dale  & the  Dell  Tones 


©The  King’s  Musketeers 

(96)  Ac.  .Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 
Two  Living,  One  Dead 

(92)  D..  Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho.  . Oct  62 
Don  Megowan,  Erica  Elliot 
FAIRWAY  INT'L 

The  Sadist  (94)  Ac..  Jun  63 


Arch  Hall  jr.,  Helen  Hovey 

FILMGROUP 


©Mermaids  of  Tiburon 

(75)  © Ad.  .Dec  62 

Diane  Webber,  George  Rowe 
GOVERNOR 
Carry  On  Regardless 

(87)  C.. Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . . C . . Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 
HERTS-LION  INT'L 
Escape  to  Berlin  (75)  . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(75)  Ho.. Dec  63 

Russ  Harvey 

©Gorilla  (90)  © Dr.  Sep  63 

Gia  I’etry 
©The  Telegians 

(90)  © SF.  .Dec  63 

JANUS 

Crooks  Anonymous  (87) . . C . . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90) . . D . . 

(Eng-dubbed)  ..  Scilla  Gabel 
Maid  for  Murder  (89) . . C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD..  Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C..  Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (105)  . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  . ...D..  Dec  62 

Nuella  Dierking,  Mark  Saegers 

LOPERT  FILMS 

©The  Mouse  on  the  Moon 

(82)  C..  Jun  63 

Margaret  Rutherford,  Terry-Thomas 

MACO  FILM  CORP. 

©Lafayette  (110) 

© 70 HiD.  May  63 

(Eng-dubbed)  . .Jack  Hawkins, 

Orons  Welles,  Lilo  Pulver, 

Edmund  Purdoot 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D..  Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra’s  Daughter 

(93)  © Ad.. Feb  63 

Debra  Paget,  E.  Marenl,  Robt.  Alda 

Bomb  for  a Dictator  (73)  Ac.  .Feb  63 
Pierre  Fresnay,  Michel  Auelalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (S3) . . D . .July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  Sirgo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girls  (SO) . . C.  . Feb  63 
Barbara  Valentine.  Alex  D'Arcy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 

(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Scilla  Gabel 

©Cavalry  Command 

(84)  Ad.. Oct  63 


John  Agar,  Richard  Arlen,  Myron 
Healy 

©Ballad  of  a Gunfighter 


(84)  Ad.. Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Dr..  Mar  63 


Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

SHAWN  INTERNATIONAL 

Greenwich  Village  Story 

(95)  D . July  63 

Robert  Hogan,  Melinda  Plank, 

Tani  Seitz 

STARKEY  ASSOCIATES-SR 

Man  and  H is  Woman 

(83)  D.  .Jun  63 

John  Haveron,  Mary  Harrigan, 

Lisa  Rolland 

TIMES  FILM 

©Mondo  Cane  (102) . . Doc . . Feb  63 
’'World-wide  film  portrayal  of 


real  life” 

Eva  (..)  D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 
Defiant  Daughters  (92) . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D..  Apr  63 
Tumata  Teuiau 


Violent  Midnight  (90)  . . My.  . May  63 
Lee  Philips,  Shepperd  Strudwick 
Violated  Paradise 

(67)  Doc.  . July  63 

Narration:  Thomas  L.  Row,  Paulette 
Giard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.  .Jun  63 
Albert  Lupo,  Susarene  Loret 

©Battle  of  the  Worlds 

(84)  SF.  .Jun  63 

Claude  Rains.  Bill  Carter 

TRANSOCEAN  FILMS 

Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Perschy,  Harry  Meyen 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D . . Feb  63 

Elsa  Martinelll  (Eng-dubbed) 

Fatal  Desire  (80)  D . Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima.  Ettore  Manni  (Eng-dubbed) 
A Day  in  Court  (70)  Ep-C.  .May63 
Sophia  Loren,  Alberto  Sordi 
©2  Nights  With  Cleopatra 

(..)  ®.. Jun  63 

(Eng -dubbed)  . Sophia  Loren, 
Alberto  Sordi,  Ettore  Manni 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C.. 

George  Oiakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Riberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  © D..  Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  © Ad..  Apr  63 

Reg  Park.  Fay  Spain 
ZENITH  INT’L 

No  Exit  (85)  D.  Dec  62 

Viveca  Lindfors,  Rita  Gam 


"tfS  FOREIGN  LANGUAGE 


Date 

Review 


ARGENTINA 

Hand  in  the  Trap  (90)  ....  8-  5-63 
(Angel) . .Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81)  . . 4-22-63 
(Trans-Lux)  Birgitte  Federspiel 

FRANCE 

Army  Game,  The  (87)  ....  5-27-63 
(SR)  C.  de  Tiiiere,  RIcet-Barrier 

Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Counterfeiters  of  Paris  (99)  4-22-63 
(MGM)..Jean  Gabin.  Martine  Carol 

Cross  of  the  Living  (90)  . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 


Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Michellne 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 
Suitor,  The  (S3) 10-14-63 


Atlantic)  . . Pierre  BtaLx 

Sundays  and  Cybele  (110)  . . 2-11-63 
(Davis-Royal)  ..  Hardy  Kruger, 
Patricia  Gozzi,  Nicole  Courcel 
Third  Lover,  The  (85)  . . 7-29-63 
(Atlantic) . .Jacques  Charrier 
Three  Fables  of  Love  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Brazzi 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

( Divina-Traut)  . . Will  Quadflleg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  ..  Annemarie  Duerlnger 
The  Golden  Plague  (95)  . . 8-26-63 
(Bakros)  . .Ivan  Pesny 


GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
(GMP).Aliki  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  ..  Irene  Papas 
Policeman  of  the  16th 

Precinct  5-13-63 

(GMP)  Costas  Hadjlchrlstos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.)  ..  Dimitri  Horn, 
Yvonne  Sanson 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . .C.  Biswas,  S.  Chatteriee 

Two  Daughters  (114)  5-27-63 

(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Arturo’s  Island  (90)  1-21-63 

(MGM)..Reg  Kerman,  Key 
Meersmam 

Eclipse  (123)  2-11-63 

(Times)  . . Alain  Delon,  Monica  Vitti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM).  Jean  Sorel,  Lea  Massari, 
Georges  Wilson,  Regina  Bianchl 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero,  Peppino  de  Filippo 

JAPAN 

Ballad  of  a Hussar  (94)  . . 7-29-63 
(Artkino)  ..  Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho) . .Koushiro  Matsumoto 
Hidden  Fortress,  The  (90)  7-29-63 
( Albex ) . . Toshiro  Mifune, 

Misa  Uehara 


©My  Hobo  (98)  8-26-63 

(Toho)  - . Keiju  Koabayashl 

Sanjuro  (96)  7-  8-63 

(Toho)  . . Toshiro  Mifune 

The  Idiot  (165)  5-20-63 

(Shochiko) . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  ..  Yumeji  Tsukioka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hideko  Takamine 

POLAND 

Partings  (101)  12-  3-62 

(Telepix)  . .Maria  Wachowiak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  ..  Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . .Documentary 
Grown-Up  Children  (75)..  5-13-63 


(Artkino)  . . A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  ..  Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97) 8-5-63 

(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109) . . 7-22-63 
(F-A-W)  . .Mai  Zetterling, 

Anita  Bjork 

Winter  Light  (80)  5-  6-63 

(Janus)  . .Ingrid  Thulin,  Gunnar 
Bjornstrand,  Max  von  Sydow 
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£horts  chart 


Short  subjects,  listed  by  company,  in  or- 
der ot  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


2 ore 

a.  z cc  a 

BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Ye'lowstone  Cubs  (48)  

0094  Legend  of  Sleepv  Hollow  (33) . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7).. 
38204  Light  Housekeeping  (7) . . . . 

18205  Pluto's  Quin-puplets  (7) 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Wo-k  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) . . 

119  Saga  of  Windwaqon  Smith  (14) . . 

102  Noah's  Ark  (20)  

0097  Go'iath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  ... 
0099  Eyes  in  Outer  Space  (26) .... 

THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  i 

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITE! 

(Reissues) 

7426  Meet  Mr.  Mischief 

(17 Vi)  May  6' 

7436  Pardon  My  Terror 
.(16Vi)  June  61 

4421  Down  the  Hatch  (17Vi)  Sep  6: 

4422  How  Spry  I Am  (18)  Nov  6'. 
4431  Kids  Will  Be  Kids  (16) 

Oct  6i 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11)  ..  May  6; 

7556  No.  6.  Series  4 (9*/2)  Jul  6' 
4551  No.  1,  Series  5 (10V2)  Sep  6' 

COLOR  FAVORITES 
(Technicolor  Reissues) 

7614  Bon  Bon  Parade  (8) . . . .Jun  6i 

7615  Madeline  (7)  Jul  6i 

4601  Carnival  Courage  (7)  ..Sep  61 

4602  Woodman  Spare  that 

.Tree  (7>/i>  Sep  6i 

4603  Up'n  Atom  (6)  Oct  6: 

4604  Robin  Hoodlum  (7) . . . . Nov  6 

4605  Two  Lazv  Crows  (7) . . Nov  6 

LOOPY  de  LOOP 
(Color  Cartoons) 

7708  Fallible  Fable  (7)  May  6i 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  6i 

7710  Wolf  in  Sheep’s  Clothing 

(7)  - • Jul  6i 

4701  Not  in  Nottingham  (7)  Sep  6' 

4702  Drumsticked  (7) Oct  6 

4703  Bear  Up  (7)  Nov  6 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  . . . . May  6: 

7758  Matador  Manoo  (6)  . jul  6: 

4751  Destination  Magoo 

(6V»)  Sep  6: 

4752  Magog's  Check  Up  (6>/i) 

Oct  6 

4753  Magoo  Express  (6>/2)  . . Nov  6 

ONE-REEL  SPECIALS 
4651  ©Three  Stooges 

Scrapbook  (8)  Sep  6 

4653  The  Little  Star  of 

Bethlehem  (10)  Nov  6 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

(18)  May  6 

7446  Wonderful  Beaulieu  (18)  Jul  6 

4441  Swiss  Water  Paradise 

(18)  Sep  6 

4442  Song  of  London  (..)  Nov  6 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  6 
7160  Gunfighters  of  the 

Northwest  Jul  6 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  6 

7407  Scheming  Schemers 


o.  z PC  o 

(16)  May  63 

7408  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  ..Sep  63 

4402  A Missed  Fortune  (16'/2) 

Oct  63 

4403  Listen  Judge (17) Nov  63 


WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9*/2)  Jun  63 
8702  Rasslin'  Rampage  (9'/2)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 

The  Plucky  Plumber  (18)  ...  .Oct  62 


TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7)  

C6432  Cartoon  Kit  ( . . ) 

C6433  Tall  in  the  Trap  (..)  

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  (..)  

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

V. 6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8)... 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8)  . . 

W6568  The  Milky  Wa  f (7)  

W6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7)  . . . 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Fo  led  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M23-1  Harry  Happy  (7)  ....Sep  63 
M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M23-3  The  Pig's  Feat  (7)  . .Oct  63 

M23-4  Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P22-7  A Sight  for  Squaw 

Eyes  (7)  Mar  63 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo's  Holiday  (7)  ..Oct  63 
P23-3  Hound  for  Pound  (7)  Oct  63 
P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  ....  Nov  63 
P23-6  Whiz  Quiz  Kid  (7)..  Dec  63 
POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  Sep  63 

E23-2  Jitterbug  Jive  (7)  ....Sep  63 
E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  . . May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D -22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Single  Reel-Color) 

T21-4  Swingin’  West  (10) . . .Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  . . . .Jul  63 
©Three  Is  Company  (30)  ..Aug  63 
ONE-REELERS 

©Ravenna  (12'/2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  . . .Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  Color) 

People  of  the  Rock  (14)  ..Mar  63 
©Wedding  of  the  Year  (22).. Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 
©Yorkshire  Sands  (15)  . . . .Sep  63 
©Thousand  Island  Summer 


2 6 

Q.Z 

(15)  .Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  ..Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  . . May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ...  .Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a-Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 
4374  End  of  the  Plains  ....Apr  63 
5375  Island  Spectacular  ....May  63 

4376  South  of  the  Amazon . .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  ( . . ) Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  May  63 

4319  Shutter  Bug  (WW)  . .Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough ....  Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)..Nov63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartuties.  .Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell- Hoppy  Jun  63 

1312  Satan’s  Waitin  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare  Apr  63 

2721  Mad  As  a Mars  Hare.. Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  ....Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare-Breadth  Hurry  ....Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  ...Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  ..Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp.. Jun  63 

(One-Reel) 

1503  (NEW).. Moroccan 

Rivieras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  .Aug  63 


cc.  o 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Any  Number  Can  Win  Adventure  Drama 

MGM  116  Minutes  Rel.  Nov.  ’63 

Exhibitors  who  recall  “Rififi,”  the  French  sus- 
pense drama  which  fascinated  audiences  and  was  a 
boxoffice  winner  in  the  art  spots  in  1956,  will  find 
this  Jacques  Bar  production  similar  in  theme  but 
equally  exciting — and  with  two  of  France’s  top 
stars,  the  veteran  Jean  Gabin  and  the  handsome 
young  Alain  Delon,  currently  starring  in  “The 
Leopard,”  for  strong  marquee  value.  One  of  the 
current  top-grossers  in  France,  the  French-lan- 
guage film  is  certain  to  be  a smash  in  class  houses 
in  the  U.  S.  Brilliantly  directed  by  Henri  Verneuil, 
who  did  the  adaptation  with  Albert  Simonin  and 
Michel  Audiard  from  a novel  by  John  Trinian,  the 
picture  builds  steadily  through  all  the  preparatory 
work  toward  a “sure-fire”  robbery  of  the  Cannes 
gambling  casino,  followed  by  a half-hour  of  ex- 
cruciating suspense  during  the  split-second  timing 
of  the  actual  crime — and  then  a magnificently 
ironic  ending  which  again  proves  that  “crime  does 
not  pay.”  All  this  is  photographed  against  the  lush 
backgrounds  of  the  Riviera  beaches  and  the  Casino 
Theatre,  where  beautiful  girls  cavort  in  scanty 
costumes.  Gabin  does  his  customary  expert  acting 
job,  aided  by  Delon,  who  also  participates  in  some 
romantic  dallying  with  Carla  Marlier,  and  Maurice 
Biraud,  as  a nervous  accomplice.  Vivian  Romance, 
French  star  of  two  decades  ago,  makes  a screen  re- 
turn as  Gabin’s  patient  wife.  Moviegoers  should  be 
cautioned  not  to  reveal  the  surprise  ending. 

Jean  Gabin,  Alain  Delon,  Viviane  Romance, 

Maurice  Biraud,  Carla  Marlier,  Jose  De  Villalonga. 


The  Steppe 


Ratio:  Period  Drama 

1.85-1  © 


Royal  Films  Int’l  100  Minutes  Rel.  Oct.  ’63 

Like  a long,  leisurely  visit  to  an  art  gallery,  this 
Italian-French  coproduction  based  on  the  novel 
by  the  Russian  Anton  Chekhov  and  mostly  filmed 
in  Yugoslavia  is  a magnificent  pictorial  experience 
even  if  the  proceedings  are  slow-moving  and  com- 
paratively unexciting.  But  the  Chekhov  name,  plus 
that  of  the  noted  director  Alberto  Lattuada,  will 
have  draw  in  the  art  spots,  where  Marina  Vlady, 
currently  starring  in  “The  Conjugal  Bed,”  and 
Charles  Vanel  also  will  be  of  value.  The  Eastman 
Color  photography  by  Enzo  Serafin  captures  superb 
vistas  of  the  fields,  the  rivers,  the  farming  villages 
and  the  bazaars,  feasts  and  rituals,  all  with  the 
feel  of  the  late  19th  century  as  seen  through  the 
eyes  of  a small  boy  traveling  through  the  Russian 
steppe  to  school  in  the  city.  En  route,  he  en- 
counters homeless  wagon  drivers  who  spear  fish 
and  eat  them  raw,  farm  workers  who  dance  at  the 
village  fair,  a dying  man  and  a violent  storm 
which  causes  him  to  fall  ill.  All  of  the  background 
is  fascinating  to  behold  but  the  spectator  rarely 
becomes  involved  in  the  story.  Daniel  Spallone  is 
wholesomely  natural  as  the  boy  and  Vanel  is 
splendid,  as  always,  as  a kindly,  bearded  priest.  A 
big,  blond  brute  named  Dimov  plays  himself  in 
lustv  fashion  as  he  makes  love  to  a river  girl,  played 
by  Cristina  Gajoni.  Miss  Vlady,  a vision  in  rich  cos- 
tumes, is  seen  only  briefly.  Produced  by  Morris 
Ergas  in  Italian  with  English  subtitles. 


Charles  Vanel,  Marina  Vlady,  Daniel  Spallone, 
Cristina  Gajoni,  Pavlo  Vuisic,  Dimov. 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  ® Technirama;  © other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


The  Cardinal  0Drama@ 

Columbia  ( ) 175  Minutes  Rel.  Dec.  '63 

Otto  Preminger,  whose  picturization  of  the  Israeli 
novel,  “Exodus,”  was  an  artistic,  as  well  as  a boxoffice,  A * 
triumph,  now  turns  to  the  best-selling  novel  about 
Catholics  for  another  magnificent,  stirring  and  com- 
pletely absorbing  film,  one  that  deals  with  the  period  en- 
compassing botn  World  War  I and  II  yet  is  extremely 
timeiy  in  view  of  today’s  news  headlines  about  racial 
integration  in  the  South  and  the  current  Ecumenical 
Council  in  Rome.  With  all  these  conflicts  and  vital  issues 
as  background,  Robert  Dozier’s  screenplay,  based  on 
Henry  Morton  Robinson’s  novel,  concentrates  on  the  ten- 
der and  moving  personal  tale  of  a young  American  who 
attains  the  eminence  of  Cardinal.  The  picture  will  be 
acclaimed  and  widely  discussed  and,  with  its  appeal  to 
the  huge  Catholic  audience,  should  become  a boxoffice 
smash.  Preminger’s  astute  casting  results  in  an  outstand- 
ing performance  by  director  John  Huston,  in  the  key  role 
of  Cardinal  Glennon,  plus  fine  portrayals  by  Burgess 
Meredith,  as  a selfless,  ailing  country  priest,  the  Italian 
Raf  Vallone  and  Josef  Meinrad,  as  Cardinal  Innitzer — 
the  only  real  person  in  this  fictional  tale.  Leon  Shamroy’s 
Panavision  70-Technicolor  photography  is  of  Academy 
Award  caliber.  Preminger  produced  and  directed. 

Tom  Tryon,  Romy  Schneider,  John  Huston,  Carol  Lyn- 
ley,  John  Saxon,  Raf  Vallone,  Burgess  Meredith. 

Summer  Holiday  2““;  c”“" 

American  Int’l  (813)  100  Minutes  Rel.  Oct.  26,  ’63 

This  is  a boisterous,  teenage  musical  with  enough  real 
talent  to  satisfy  more  discriminating  audiences,  The  im- 
probable plot  gives  lots  of  occasion  for  song  and  nance 
numbers,  directed  by  choreographer  Herbert  Ross,  that 
make  for  completely  convincing  entertainment.  Director 
Peter  Yates  is  to  be  commended  for  adroitly  sustaining 
a situation  fraught  with  possibilities  for  sexual  exploita- 
tion without  once  succumbing  to  the  obvious.  Four  boys, 
touring  Europe  in  a double  deck  bus  with  hotel  facilities, 
pick  up  four  girl  entertainers  and  the  result  is  wholesome 
comedy.  The  title  song  is  whistling  material  and  all  the 
tunes  and  lyrics,  written  by  Peter  Myers  and  Ronald  Cass, 
who  authored  the  original  story  and  screenplay,  are  good. 
Lauri  Peters,  a little  girl  with  a very  big  voice,  is  re- 
freshingly unglamorous,  costarring  with  Cliff  Richard, 
doubly  blessed  with  looks  and  talent.  In  Technicolor  and 
CinemaScope,  much  of  the  scenery  is  breathtaking,  par- 
ticularly while  the  bus  labors  through  Switzerland.  One 
scene  alone — a hilarious  “wedding  feast”  in  Yugoslavia — 
makes  the  picture  worth  seeing.  The  Shadows  and  their 
guitars  are  bonus  entertainment.  The  excellent  British- 
made  film  was  produced  by  Kenneth  Harper. 

Cliff  Richard,  Lauri  Peters,  David  Kossoff, 

Ron  Moody,  The  Shadows. 

The  Old  Dark  House  """  CI”'i, 

Columbia  (007)  86  Minutes  Rel.  Oct.  ’63 

J.  B.  Priestley’s  “The  Old  Dark  House”  was  made  into 
a classic  horror  thriller  by  Universal  in  1932  but  William 
Castle’s  hoked-up  1963  remake  is  played  broadly  with  a 
tongue-in-cheek  approach  to  the  extent  that  the  pic- 
ture is  rarely  frightening  and  never  more  than  mildly 
amusing.  Two  well-known  British  comics,  Robert  Morley 
and  Joyce  Grenfell,  mugg  outrageously  and  get  a fair 
share  of  laughs,  and  their  names,  plus  that  of  America’s 
Tom  Poston,  will  help  sell  it  to  horror  devotees  although 
the  latter  will  find  the  companion  film,  “Maniac”  (re- 
viewed in  this  issue)  far  more  to  their  taste.  Castle,  who 
directed  and  produced  (with  Anthony  Hinds)  uses  the  a.es! 
properly  eerie  setting  of  an  old  castle  on  a stormy  night  ir> 
for  the  goings-on,  which  include  a dead  man  in  his 
coffin,  a deep-voiced  siren  a la  Vampira  and  two  brutal 
slayings,  but  these  are  never  believable  and  therefore 
lacking  in  shudders.  The  identity  of  the  killer  is  revealed 
in  a surprise  ending,  but  only  after  a long  sequence  in 
which  Poston  runs  madly  about  the  old  house  discon- 
necting time  bombs  set  to  go  off  in  a few  moments  time. 
Poston  is  more  frantic  than  funny  but  Peter  Bull  and 
Mervyn  Johns,  two  other  British  reliables,  contribute 
weird  characterizations. 

Tom  Poston,  Robert  Morley,  Janette  Scott,  Peter  Bull, 

Joyce  Grenfell,  Mervyn  Johns,  Fenella  Fielding. 

Passion  Holiday  ££ 

Davis  Distributors  75  Minutes  Rel.  Nov.  '63 

This  Flamingo  production,  filmed  within  metropolitan 
Miami,  is  going  into  worldwide  release  via  Boston-based 
Davis  Film  Distributors,  and,  with  sufficient  exploitation 
endeavor,  can  be  depended  upon  for  peak  boxoffice  per- 
formance. In  addition  to  a provocative  title,  it  contains 
spirited  delineations,  particularly  by  as  lissome  a four- 
some of  lady  thespians  as  has  emerged  from  the  sun- 
kissed  Florida  beaches  in  lo!  these  many  moons.  Pro- 
ducer Hal  Marsh  and  director  Wynn  Miles  have  wisely  in- 
corporated a profusion  of  location  scenery  long  accepted 
rf  , by  hinterlanders  as  very  much  part  and  parcel  of  the  Flor- 
,7'  ida  tourist  atmosphere  and  appeal.  Four  girls  find  romance 
'M1  and  resolutely  resounding  adventure  with  four  bachelors, 
while  vacationing  in  plush  Miami  Beach.  Hal  Carrington’s 
photographic  effects  are  adequately  aware  of  basic  motif, 
while  Jack  Johnson  has  contributed  a fair  quota  of 
special  effects.  Gloria  Izzo  served  as  production  co- 
ordinator. The  film  has  been  enhanced  and  embellished 
with  fetching  Eastman  Color.  A location-trek  highlight 
is  footage  on  Miami’s  famed  Place  Pigalle,  featuring  ex- 
otic dancing  of  Wynona,  Habibi  and  Kismet.  Abbreviated 
running  time  necessitates  a strong  supporting  bill  of 
either  featurettes  or  companion  attraction. 

Christy  Foushee,  Linda  Hall,  Yanka  Mann,  Stella 
Palma,  Bruce  Brown,  Harry  Hooker. 

Maniac  JJJ;-  CHme  Drama 

Columbia  (008)  86  Minutes  Rel.  Oct.  ’63 

A superior  thriller,  written  and  produced  by  the  inde- 
fatigable Jimmy  Sangster  for  Hammer  Films  in  Eng- 
land, this  is  comparable  to  those  made  by  Alfred  Hitch- 
cock and  is  lacking  only  in  marquee  value  to  attract  the 
horror-action  devotees.  Filmed  on  location  in  the  wild, 
white-cave  section  of  Cammargue  in  the  south  of  France, 
the  backgrounds  are  stunning  and  add  a macabre  beauty 
to  the  unusual  tale  which,  for  the  first  time,  has  an 
acetylene  torch  killer  as  a terrifying  menace.  For  thrills, 
this  is  far  better  than  “The  Old  Dark  House,”  (also  re- 
viewed in  this  issue)  with  which  it  is  being  paired  for 
Halloween  bookings.  Kerwin  Mathews,  who  played  in 
“The  Seventh  Voyage  of  Sinbad”  and  “The  Three  Worlds 
of  Gulliver,”  turns  in  a forthright  acting  job  as  an  Ameri- 
can painter  who  stumbles  into  a web  of  intrigue  in  a rural 
cafe  run  by  a sensuous  woman  and  her  lonely  stepdaugh- 
ter. These  roles  are  well  played  by  Nadia  Gray  (remem- 
bered from  “La  Dolce  Vita”)  and  Lilianne  Brousse  while 
the  British  Donald  Houston  is  effective  as  a fiendish 
killer.  The  picture’s  chase  climax  inside  a gigantic  cave 
will  keep  patrons  on  the  edge  of  their  seats.  Directed  by 
Michael  Carreras.  The  title  is  the  best  selling  point  but  's>  e 
a name  cast  would  have  put  this  in  line  for  top  bookings. 

Kerwin  Mathews,  Nadia  Gray,  Donald  Houston,  Lilianne 

Brousse,  George  Pastell,  Norman  Bird,  Arnold  Diamond. 

Common-Law  Wile 

Cinema  Dist.  of  America  81  Minutes  Rel. 

M.  A.  “Mike”  Ripps’  burgeoning  Cinema  Distributors  of 
America,  gearing  all  efforts  for  mass  market  consumption, 
has  latched  on  to  a winner.  The  Fred  Kadane  production, 
dramatically  handled  by  director  Eric  Sayers  (he  was 
Killed  in  an  automobile  accident  shortly  after  completion 
incidentally),  from  a Grace  Knowiand  script,  contains 
some  mighty  potent  emotive  qualities,  pronouncedly  pro- 
jected by  Lacy  Kelly,  a “comer,”  if  there  ever  was  one  in 
me  promising  newcomer  ranks;  Annabelle  Lee,  Shugfoot 
Rainey,  Jody  Works  and  Bull  Connors.  Accent,  under- 
standably, is  on  the  shock-and-suspense  atmosphere 
generated  by  abrupt  appearance  of  Rainey’s  physically 
endowed  niece,  Miss  Kelly,  in  the  backwoods  country. 
The  gal’s  actions  set  off  a chain  reaction,  climaxed  in 
death  and  poisoning.  Along  the  way,  director  Sayers  has 
incorporated  some  sharply  incisive  touches  of  a lone 
woman’s  effect  on  a remote  community;  his  black-and- 
white  photography  is  very  much  in  keeping  with  the 
mood  and  manner  of  the  primary  premise.  And,  for  good 
measure,  he  has  a sequence — a wildly  careening  automo- 
x bile — strongly  mindful  of  Ingmar  Bergman’s  memorable 
imp  “Wild  Strawberries.”  The  more  discriminating  critics 
should  be  alerted  to  this  release. 

Lacy  Kelly,  Shugfoot  Rainey,  Annabelle  Lee,  Jody 
Works,  Bull  Connors,  Emma  Lou  Watkins. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Summer  Holiday”  (AIP) 

Cliff  Richard  and  his  three  friends,  all  young  mechanics 
hoping  to  form  a vacation  travel  service  by  bus  through 
Europe,  make  a trial  run  in  a borrowed  bus  that  has  been 
equipped  by  friends  with  complete  living  facilities.  On  the  v1E, 
way,  they  pick  up  three  young  girl  entertainers  from  Eng-  i (Color 
land  and  a “runaway  boy”  who  turns  out  to  be  Lauri  "’in- 
Peters,  a famous  American  girl  singer  whose  ambitious 
mother  is  looking  for  her.  Her  agent  convinces  the  mother 
that  the  publicity  derived  from  the  girl’s  disappearance  is 
invaluable,  so  she  is  allowed  to  stay  with  the  group  after 
her  whereabouts  are  known.  When  the  bus  reaches  its 
destination.  Athens,  the  mother  has  the  boys  arrested  for 
abducting  her  daughter,  and  immediately  calls  a press 
conference.  At  the  interview,  Lauri  and  Cliff  announce 
their  engagement  and  the  bus  company  wires,  offering 
the  boys  200  buses  for  their  project.  Seeing  that  the 
publicity  is  getting  away  from  her,  the  mother  gives  her 
blessing  and  all  ends  well. 

EXPLOITERS: 

Excellent  opportunity  for  a tiein  with  a Ford  agency 
to  promote  the  Thunderbird  driven  by  the  star’s  mother 
following  the  bus  through  Europe.  Attention  is  called  to 
the  car  and  the  name  mentioned.  Also,  good  chance  for 
promotion  with  record  shops. 

CATCHLINES: 

A Fabulous,  Fateful  Summer  . . . See  How  They  Sang 
Their  Way  Through  Europe  . . . Four  Bachelor  Boys  Meet 
Four  Gorgeous  Girls. 

THE  STORY:  “The  Cardinal”  (Col) 

As  Tom  Tryon,  Boston-born  American,  receives  his 
Cardinal’s  robes  in  Rome,  he  recalls  the  period  before 
World  War  I when  he  became  a priest,  aroused  the  en- 
,MAS  mity  of  Cardinal  Glennon  (John  Huston)  and  is  sent 
ipecifir  to  a Poor  parish,  where  he  ministers  to  the  dying  Burgess 
’O'  Mex-edith.  Back  in  Huston’s  favor,  Tryon  is  sent  to  the 
Vatican  diplomatic  corps  but,  feeling  responsible  for  his 
sister’s  loss  of  faith,  he  asks  for  a year’s  leave  of  absence 
from  the  priesthood.  Teaching  in  Vienna,  Tryon  is  at- 
tracted to  Romy  Schneider  but  when  he  realizes  the 
church  comes  foremost,  he  leaves  her  and  returns  to 
Rome.  As  a Monsignor,  Tryon  aids  the  cause  of  a Negro 
priest  who  is  being  attacked  by  the  Ku  Klux  Klan  in 
his  Georgia  town  and,  as  a bishop,  he  is  in  Vienna 
when  Cardinal  Innitzer  tries  to  salvage  the  Catholic 
church  there  before  being  attacked  by  the  Nazis.  Tryon 
then  becomes  a Cardinal  on  the  eve  of  World  War  II. 
EXPLOITIPS: 

The  fame  of  Henry  Morton  Robinson’s  novel  will  at- 
tract its  millions  of  Catholic  readers.  Arrange  for  window 
displays  of  the  novel  in  bookstores.  Identify  Otto  Prem- 
inger as  producer  of  “Exodus,”  “Anatomy  of  a Murder” 
and  other  great  films.  Play  up  Romy  Schneider  for 
“Boccaccio  ’70”  and  Carol  Lynley  as  star  of  “Under  the 
Yum  Yum  Tree.” 

CATCHLINES: 

Otto  Preminger,  Producer  of  “Exodus,”  Scores  Again 
With  a Notable  Film  About  a Prince  of  the  Church. 

THE  STORY:  “Passion  Holiday”  (Davis) 

Four  young  girls  from  widely  varied  backgrounds  and 
circumstances  meet  enroute  to  Miami  Beach,  where  each 
intends  to  relax  in  a much-needed  vacation.  Poolside  at  a 
plushly  luxurious  hotel,  they  are  quickly  approached  by 
four  unattached  young  men.  The  new  friendships  fast 
develop  into  attachments.  On  a nearly  deserted  island, 
while  picknicking,  the  girls  come  across  two  rough-look- 
ing men  in  the  act  of  burying  a package.  The  four  young 
men  come  to  their  rescue,  setting  the  gunmen  adrift  in 
a rowboat  without  oars.  The  Coast  Guard  is  informed  and 
the  package  uncovered  is  found  to  contain  a fortune  in 
diamonds.  The  four  couples  return  to  their  hotel. 

/li-Sea 

EXPLOITIPS:  1?!" 

Motif  lends  itself  admirably  to  a stage  bathing  beauty 
contest  opening  night.  Invite  local  critics  and  other 
opinion-makers  to  serve  as  judges.  Tie  up  with  beauty 
salons  and  the  like  for  cooperative  ads. 

CATCHLINES: 

Lust  and  Adventure  in  the  Torrid  Tropics!  . . . What 
Leads  Four  Love-Starved  Beauties  to  Seek  Untamed  Ad- 
venture? . . . Run,  Girl,  Rim!  for  Your  Life!  . . . Thun- 
dering ! Tumultuous.  A Fortune  in  Stolen  Diamonds — and 
Four  Young  Lovelies! 

THE  STORY:  “The  Old  Dark  House”  (Col) 

Tom  Poston,  an  American  car  salesman  in  England, 
goes  to  an  old  dark  house  in  the  country  one  stormy  night 
to  find  that  his  eccentric  client,  Peter  Bull,  has  been  mur- 
dered. Bull’s  family,  including  his  mother,  Joyce  Gren- 
fell; his  weapon-collecting  uncle,  Robert  Morley,  and 
two  young  cousins,  Janette  Scott  and  Fenella  Fielding, 
all  act  suspicious  and  Poston  stays  on  in  the  house.  Later, 
both  Morley  and  Miss  Grenfell  are  brutally  slain,  just  an 
hour  apart.  Poston,  who  is  suspected  of  the  killings,  ac- 
cidentally discovers  that  murder  traps  have  been  set  with 
dynamite  to  blow  up  the  old  house.  Poston,  working 
against  time,  destroys  the  time-clocks  and,  at  the  same 
--  time,  tosses  the  bomb  out  the  window — thus  destroying 
yvw)"  the  waiting  killer. 

EXPLOITIPS: 

The  title  is  a natural  for  road  signs  pointing  towards 
the  theatre,  for  window  cards  about  a “House”  warming 
at  . . . Theatre,  etc.  Tom  Poston  was  the  star  of  Castle’s 
“Zotz”  and  Robert  Morley  and  Joyce  Grenfell  are  familiar 
to  all  devotees  of  British  comedy  through  “The  African 
Queen,”  “Around  the  World  in  80  Days,”  etc. 

CATCHLINES: 

The  Killer-Diller-Chiller-Thriller  ...  A Nut  House  of 
Horrors — Open  the  Door  and  You’ll  Die  Laughing  . . . 
So  Scary  and  Screwy — It’s  Nail-Chewy  . . . Kooks,  Spooks 
and  Coffin-Nooks— Every  Host’s  a Ghost. 

THE  STORY:  “Common-Law  Wife”  (CDA) 

Shugfoot  Rainey’s  common-law  marriage  to  Annabelle 
Lee  is  threatened  by  the  sudden  appearance  of  Rainey’s 
niece  Lacy  Kelly,  a cuddly  bit  of  youthful  femininity 
fondly  called  “Baby  Doll.”  Lacy,  determined  to  get  rid 
of  Annabelle,  plays  up  to  sheriff  Jody  Works.  After  per- 
forming a sensual  dance  in  a town  restaurant,  Lacy  hies 
herself  to  Bull  Connors’  whiskey-making  still  in  the 
swampland,  where  she’s  inevitably  assaulted.  Rainey’s 
thoughts  of  saying  goodbye  to  Annabelle  are  stilled  by 
knowledge  that  she  possesses  the  motel  slip  they  signed 
five  years  hence;  in  the  region  in  which  they  live,  dis- 
closure of  such  action  passes  for  common-law  marriage. 

In  climactic  moments,  Bull  goes  to  his  death,  poisoned, 

Lacy  and  Annabelle  die  in  an  aftermath  of  struggle  and  a 
wild  automobile  ride. 

EXPLOITIPS: 

Get  social  workers  to  comment,  for  press-radio-TV, 
on  moral  effects  of  common-law  marriage.  Use  teaser 
ads  in  newspapers. 

CATCHLINES : £,qauwas 

If  You’re  Old  Enough  to  Be  Married,  You’re  Old  van' 
Enough  to  See  This  Motion  Picture!  . . . Realism!  As 
You’ve  Never  Seen  It  Before!  . . . Miles  From  Town, 

That  Moment  Is  Now! 

THE  STORY:  “Maniac”  (Col) 

Kerwin  Mathews,  an  American  artist  who  runs  out  on 
a wealthy  girl  friend  in  the  Camargue  section  of  France, 
takes  a room  at  a small  inn  run  by  Nadia  Gray,  a sensual 
woman  who  lures  him  into  an  affair.  Nadia’s  stepdaugh- 
ter, Lilianne  Brousse,  is  also  attracted  to  Mathews  and 
Nadia  finally  tells  him  that  the  girl’s  father,  Donald 
Houston,  is  in  an  asylum  since  he  committed  a fiendish 
revenge-murder  a few  years  before.  Nadia,  who  wants  to 
be  free  of  Houston,  visits  him  and  arranges  to  plan  his 
escape  if  he  will  disappear  and  let  her  marry  Mathews. 
The  latter  aids  Nadia  in  Houston’s  escape  but  a male 
nurse  is  found  murdered  and  the  police  go  on  the  killer’s 
trail.  Mathews  escapes  death  in  a murder  trap  and  Lili- 
anne in  another.  Only  then  are  the  police  able  to  reveal 
the  identity  of  an  acetylene  torch  killer,  as  well  as  cap- 
ture the  woman  who  has  been  woi’king  with  him. 
EXPLOITIPS: 

With  the  title  the  chief  selling  angle,  use  cut-outs  of  a 
figure  wearing  dark  glasses  and  carrying  an  acetylene 
torch,  atop  the  mai’quee.  Kerwin  Mathews  was  starred  in 
two  of  Columbia’s  “The  Seventh  Voyage  of  Sinbad”  and 
“The  Three  Worlds  of  Gulliver.”  Nadia  Gray  attracted  at- 

tention  in  her  strip-tease  sequence  in  “La  Dolce  Vita.” 

tase  CATCHLINES: 

000  He  Stalked  His  Wife  . . . His  Daughter  . . . Their  Lover 

. . . What  Was  the  Secret  Behind  the  Acetylene  Torch 
Murders?  ...  An  Escaped  Madman  Starts  a Reign  of 
Terror  in  the  South  of  France. 
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YESTERDAY , TODAY  AND  TOMORROW 


MANY  in  attendance  at  National  Al- 
lied’s 34th  annual  convention,  held 
in  New  York  this  past  week,  referred  to 
it  as  the  best  in  the  organization’s  his- 
tory. In  all  respects,  it  was  a lively,  well- 
managed  and  constructive  affair  for 
which  the  convention  committee  headed 
by  Irving  Dollinger  deserves  due  credit. 
While  some  new  problems  came  in  for 
attention  and  some  new  faces  took  part 
in  their  discussion,  many  of  the  old  and 
pernicious  problems  still  remain,  with 
their  solution  apparently  as  remote  as 
ever. 

Some  of  these  problems  have  been 
with  the  industry  for  so  long,  they  have 
become  ingrown  and  deep-rooted  to  such 
an  extent  that  they  are  believed  to  be 
an  integral  part  of  the  business;  that  it 
might  even  be  judged  to  be  fatal  to  be 
rid  of  them;  that  it  is  but  natural  for  ex- 
hibitors and  distributors  to  be  in  constant 
conflict  with  each  other  and  neither 
would  be  happy,  if  the  causes  for  these 
battles  were  to  be  removed.  That  isn’t 
true,  of  course,  but  that’s  the  way  it 
often  appears,  especially  to  one  who  has 
been  associated  with  the  industry  for 
more  than  four  decades,  a part  of  which 
time  was  spent  both  in  distribution  and 
exhibition.  There  has  been  a continuous 
repetition  of  discourse  on  the  same  old 
problems,  hashed  and  rehashed  and  re- 
solved upon,  but  rarely  changed. 

It  is  a fundamental  of  all  good  busi- 
ness that  buyer  and  seller  work  together 
to  promote  the  widest  possible  sale  of 
the  products  dealt  in;  that  good  relations 
be  maintained  between  them  and  that 
differences,  whether  over  price,  quality  or 
service,  be  quickly  resolved,  else  both 
lose — and  the  ultimate  purchaser,  the 
public,  loses,  too.  In  just  about  every 
other  business  we  can  think  of,  “the  cus- 
tomer is  always  right.”  So  goes  a slogan 
or  credo  that  seems  quite  widely  re- 
membered— except  in  this  business.  In 
every  other  industry,  the  manufacturer 
or  distributor  of  a product  seeks,  not 
only  to  retain  his  every  outlet  for  that 
product,  but  bends  over  backwards  to 
strengthen  it  and  so  increase  the  sales 
of  his  products.  Entering  into  that  is 
every  conceivable  type  of  service  and 
consideration,  whether  it  be  in  terms, 
delivery,  merchandising  and  all  else 
that  enter  into  good  seller-buyer  rela- 
tionships. And  when  a retailer  is  hit 
by  adverse  conditions,  everything  possible 
is  done  by  the  distributor  to  help  keep 
that  retailer’s  doors  open.  And,  in  most 
cases,  it  has  proved  mutually  beneficial. 

Is  there  only  a “today”  in  this  business, 
and  no  tomorrow?  Is  the  product  in 


which  the  industry  deals  so  perishable,  as 
it  has  been  made  out  to  be,  that  every 
drop  of  profit  it  may  hold  must  be  ob- 
tained now  or  never?  And  hasn’t  that 
myth  been  exploded  by  the  long  and 
profitable  life  shown  by  motion  pictures, 
some  of  which  have  been  shown  over  and 
over — and  then  continued  to  run  on  tele- 
vision? 

In  his  talk  at  a business  session  of  the 
Allied  convention,  Ely  Landau,  accused 
exhibitors  of  not  thinking  for  tomorrow. 
But  this  producer  said  nothing  about 
producers  and  distributors  who  fail  to 
plan,  let  alone  work,  for  tomorrow.  If 
more  of  them  did,  the  problems  that 
are  perennially  dealt  with,  collectively, 
at  exhibitor  conventions  and,  individual- 
ly, between  these  conclaves,  would  long 
since  have  been  done  away  with. 

For  years  and  years,  we  have  been 
hearing  the  cry  from  exhibitors  that 
distributors  are  not  cooperating  in  this 
or  that;  and  the  distributors  blaming 
the  exhibitors  for  not  properly  or  ade- 
quately promoting  the  distributors’  prod- 
uct at  the  local  level.  Why  can’t  that 
condition  be  remedied  at  the  local  level 
by  a sane  approach  that  calls  for  a 
little  more  “give”  and  less  “take”  on  the 
part  of  each?  And,  in  the  doing,  set  a 
solid  base  for  the  continuing  of  good  and 
sound  relations  into  the  future. 

As  has  frequently  been  pointed  out, 
the  three  principal  branches  of  this  busi- 
ness are  interdependent — and  the  EN- 
TIRE business  is  dependent  upon  what 
comes  through  the  boxoffice.  It  is,  there- 
fore, patently  obvious  that,  with  an  eye 
to  the  future  well-being  of  the  industry, 
it  cannot  “write  off”  even  the  smallest 
of  theatre  situations,  as  distributors 
have  been  accused  of  trying  to  do. 

The  motion  picture  business  always 
has  been,  still  is  and  always  will  be  a 
mass  business.  And,  as  in  virtually  every- 
thing else,  there  is  strength  in  numbers, 
so  must  this  business  seek  its  perpetua- 
tion and  progress  through  expansion  in 
numbers,  as  well  as  in  other  ways,  and 
not  through  reduction  of  its  places  of 
contact  with  the  public.  To  this  end,  the 
mutuality  of  interests  can  best  be  served 
by  the  utmost  of  cooperation  via  every 
facet  of  showmanship  and  sound  business 
practice  — between  exhibitors  and  dis- 
tributors. 


ALLIED  CONVENTION 


NATIONAL  ALLIED  FILM  BUYING 
PLAN  IS  PROPOSED  BY  SNAPER 


ALLIED  BOARD  RE-ELECTS  ALL  PRESENT  OFFICERS 


The  board  of  directors  of  Allied  States  Ass’n  met  in  the  Americana  Hotel  in 
New  York  on  the  eve  of  the  opening  of  the  organization’s  34th  annual  convention. 
Front  row,  left  to  right:  Edward  Johnson,  Irving  Dollinger,  Marshall  Fine,  Jack 
Armstrong,  Wilbur  Snaper,  George  Stern  and  Milton  London.  Second  row:  C. 
Elmer  Nolte  jr.,  Harrison  Wolcott,  James  Whittle,  Neal  Houtz,  Sidney  Cohen  and 
Jack  Clark.  Standing:  Albert  Aaron,  Ben  Berger,  Ray  Vanderhaar,  Alden  Smith 
and  William  Clark.  Board  members  not  shown  are  Ben  Marcus  and  Harry  Hendel. 


Believes  Exhibitors  Should 
Organize  Opposition  to 
Harsh  Terms,  TV  Sales 

By  AL  STEEN 

NEW  YORK — Product,  percentage  terms, 
uneven  flow  of  quality  pictures  and  the  al- 
leged inability  to  play  desired  films  were 
among  the  subjects  that  were  dissected  un- 
der an  open  forum  “microscope”  at  the 
opening  session  of  Allied  States  Ass’n’s 
34th  annual  convention  at  the  Americana 
Hotel  here  on  Tuesday  (22).  Out  of  the 
discussions  came  a proposal,  presented  by 
New  Jersey’s  Wilbur  Snaper  for  a buying 
plan  under  which  two  or  three  Allied  men 
would  be  delegated  to  do  the  negotiations 
on  one  or  more  top  quality  pictures  from 
each  company,  thereby  making  lump  deals 
for  approximately  2,000  theatres. 

Snaper,  who  was  one  of  several  speakers 
at  the  morning  segment,  asserted  that,  un- 
der present  conditions,  fewer  persons  were 
seeing  top  pictures,  fewer  theatres  were 
playing  them  and  therefore,  less  money 
was  being  made  by  both  exhibitors  and  dis- 
tributors. Although  Snaper  primarily  was 
concerned  with  the  withholding  and  slow 
playoffs  of  roadshow  pictures,  he  said  all 
high-grade  product  would  be  involved  in 
his  suggestion. 

Contending  that  large  numbers  of  po- 
tential patrons  were  being  deprived  of 
seeing  important  pictures,  Snaper  said  the 
day  may  come  when  exhibitors  will  have  to 
go  to  the  Department  of  Justice  for  some 
sort  of  relief  to  force  distributors  to  make 
desirable  and  needed  product  available. 


At  a meeting  of  the  board  of  directors  of 
Allied  States  Ass’n  Wednesday  morning 
(23),  it  was  indicated  that  Allied  would 
take  steps  toward  the  establishment  of  a 
buying  unit  along  the  lines  discussed  at  the 
Tuesday  session  of  the  national  convention. 
The  board,  it  was  said,  conferred  with  at- 
torneys, unidentified,  who  expressed  the 
opinion  that  such  a plan  would  not  be  il- 
legal. The  mechanics  of  the  setup  will  be 
formulated  by  the  directors,  possibly  at  a 
special  meeting. 


When  the  afternoon  session  was  thrown 
open  to  a general  discussion  of  the  topics 
covered  by  the  morning  speakers,  Paul 
Vogel  of  Ohio  said  he  approved  Snaper’s 
national  buying  suggestion,  but  urged  that 
something  be  done  about  it.  He  indicated 
that  in  the  17  years  he  had  been  attending 
conventions,  many  issues  had  been  dis- 
cussed and  approved,  but  were  not  always 
carried  through  to  a conclusion.  Both  he 
and  Sidney  Cohen  of  New  York  State  Al- 
lied asked  for  immediate  action.  Snaper 
contended  that  the  mechanics  would  have 
to  be  worked  out  and  that  approval  of  the 
units  would  have  to  be  obtained  before  any- 
thing could  be  developed.  He  estimated 
that,  under  a central  Allied  buying  formula, 
a distributor  could  be  offered  $2,500,000 
from  that  source  on  a single  picture.  He 


NEW  YORK — Jack  Armstrong,  presi- 
dent, and  all  other  officers  of  Allied  States 
Ass’n  of  Motion  Picture  Exhibitors  were 
re-elected  by  the  board  of  directors  at 
its  meeting  here  Monday  (21)  on  the  eve 
of  the  formal  opening  of  the  organiza- 
tion’s 34th  annual  convention  in  the  Amer- 
icana Hotel.  In  addition,  a new  vice-presi- 
dent was  elected,  William  M.  Wetsman  of 
Detroit. 

Returned  to  their  respective  posts  were 
Marshall  H.  Fine,  chairman  of  the  board; 
Ben  Marcus,  chairman  of  the  executive 
committee;  Milton  H.  London,  executive 
director;  George  Stern,  James  L.  Whittle 
and  Harrison  D.  Wolcott,  vice-presidents; 


said  his  plan  was  not  a “sudden  thought,” 
but  one  he  had  been  mulling  for  a long 
time  and  that  it  might  be  tried  first  on  a 
regional  basis.  He  said,  if  Allied  members 
liked  the  idea,  they  should  say  so  by  card 
or  letter  to  the  national  body. 

Two  other  hints  at  possible  government 
intervention  in  industry  affairs  were  made 
by  convention  speakers  on  the  opening 
day.  Ben  Marcus  of  Milwaukee,  chairman 
of  the  executive  committee,  and  Ben  Ber- 
ger of  Minneapolis,  a member  of  the  board, 
each  brought  up  the  possibilities  of  gov- 
ernment help. 

Marcus  said  distribution  must  develop 
realistic  sales  policies  and  half  the  “feast 
and  famine”  philosophy  of  release.  He 
said,  if  there  would  be  a steady  flow  of 
quality  product,  the  industry  would  be 
enjoying  its  greatest  era  of  prosperity,  but, 
he  added,  theatres  were  being  fed  pictures 
with  “teaspoons,”  bunching  them  at  Christ- 
mas, New  Year’s,  Easter  and  July  4 per- 
iods, as  well  as  a reasonably  good  span  of 


Edward  E.  Johnson,  secretary,  and  Harry 
B.  Hendel,  treasurer. 

Wetsman,  veteran  exhibitor  in  the  De- 
troit area  and  a partner  in  the  circuit  of 
Wisper  & Wetsman,  will  be  chairman  of  the 
1964  convention  which  will  be  held  in  De- 
troit, September  19,  20.  He  is  a past  chief 
barker  of  Variety  Club  Tent  No.  5. 

The  1964  convention,  unlike  the  one 
held  in  New  York  last  week,  will  have  a 
tradeshow,  but  whether  it  will  be  in  di- 
rect association  with  Theatre  Equipment 
and  Supply  Manufacturers  Ass’n  will  not 
be  determined  until  the  TESMA  board 
holds  a board  meeting,  which  is  scheduled 
in  about  two  weeks. 


summer  pictures.  However,  he  continued, 
the  top  summer  pictures  still  hadn’t  played 
many  small  towns. 

Marcus  said  he  believed  in  peaceful  co- 
existence with  the  distributors,  but  that 
their  policy  of  withholding  pictures  was 
costing  them  money.  As  to  terms,  he  said 
that  there  was  a time  when  a deal  calling 
for  35  per  cent  gave  the  opportunity  for 
a “look,”  but  now  there  was  no  “look.”  He 
said  that  there  should  be  a “buyer’s  pol- 
icy” to  combat  the  sales  policies. 

The  Wisconsin  leader  was  critical  of  the 
policy  on  20th  Century-Fox’s  “The  Long- 
est Day,”  which,  he  said,  was  offered  in 
first-run  areas  at  60  per  cent  the  first 
week,  50  per  cent  the  second  week  and  40 
per  cent  the  third  week.  But,  when  the 
picture  went  into  a subsequent  run,  citing 
one  instance  of  two  towns  15  miles  apart, 
the  terms  went  back  up  to  60  per  cent.  Un- 
der such  conditions,  he  said,  the  subse- 
quent run  actually  was  paying  as  much,  if 
not  more,  than  the  first  run.  He  proposed 
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that  Allied’s  trade  practice  committee  dis- 
cuss the  policy  with  20th-Fox  executives. 
He  said  that,  if  no  agreement  could  be 
reached,  he  believed  that  there,  then,  was 
“an  area”  for  government  action  whereby 
a ceiling  could  be  placed  on  terms.  He  said 
ceilings  on  terms  existed  in  some  European 
countries  and  that  it  could  be  applied  in 
the  United  States. 

Berger,  who  operates  a circuit  in  the 
Minneapolis  area,  said  that  this  country 
was  enjoying  “great  prosperity,”  but  that 
the  motion  picture  theatre  business  was 
not  getting  its  share,  asserting  that  90  per 
cent  of  the  smaller  theatres  were  being 
“snuffed  out.”  He  said  there  was  discrimi- 
nation against  smaller  theatres  in  making 
pictures  available  to  them  and  that  the 
public  had  a right  to  see  those  pictures  that 
were  being  denied  them. 

THEATRES  AS  PUBLIC  UTILITY 

Berger’s  proposal  for  government  action 
was  more  drastic,  but  hardly  feasible.  He 
said  that  many  small  theatres  had  been 
forced  to  close  because  of  inability  to  get 
product  or  were  unable  to  get  pictures  on 
terms  within  the  exhibitors’  ability  to  pay. 
He  said,  if  he  were  younger,  he  would 
start  a campaign  to  make  the  industry  a 
public  utility  in  some  localities  so  that 
many  closed  theatres  could  reopen.  “I  still 
may  do  it,”  he  said. 

Later,  Berger  told  Boxoffice  that,  as  a 
public  utility,  theatres  would  not  be  denied 
product  and  that  closed  theatres  could 
“live  again.”  He  said  that  “some  sort  of  a 
plan”  could  be  worked  out  and  that  it  also 
would  be  good  for  the  distributors. 

Sol  Horowitz  of  Illinois  Allied  said  that 
national  sales  policies  of  the  distributors 
were  hurting  both  distribution  and  ex- 
hibition. He  described  the  release  patterns 
as  a “mess.” 

Harrison  Wolcott  of  the  Iowa-Nebraska 
unit  urged  small  town  exhibitors  to  get 
townspeople  to  cultivate  the  theatre  habit, 
contending  that  they  would  be  steady  cus- 
tomers, if  they  were  “intrigued”  with  the 
programs.  But,  he  said,  they  would  lose 
interest,  if  they  had  to  wait  until  Christmas 
or  the  next  holiday  to  see  a good  picture. 

Edward  Johnson  of  Wisconsin  told  the 
convention  the  showing  of  choice  pictures 
on  prime  television  time  was  an  economic 
threat  to  the  industry  and  that  television 
had  an  “over-abundance”  of  pictures.  He 
said  he  could  not  understand  how  the  dis- 
tributors could  ignore  the  protests  of  ex- 
hibitors over  this  competition.  He  said  he 
hoped  the  distributors  would  restrict  prime 
time  pictures  and  give  greater  clearance 
to  theatres  over  films  on  TV. 

SHOULD  TELL  STOCKHOLDERS 

The  withholding  of  product,  unreasonable 
percentage  terms  and  other  adverse  trade 
practices  should  be  brought  to  the  atten- 
tion of  stockholders  of  the  major  com- 
panies, it  was  contended  by  some  conven- 
tion delegates,  because  such  practices  were 
reducing  companies’  earnings.  Marcus  said 
stockholders  could  not  be  counted  on  for 
help,  because  they  were  primarily  inter- 
ested in  dividends  and,  as  long  as  dividends 
were  being  paid  and  earnings  were  satis- 
factory, they  were  not  concerned  over  ex- 
hibitor problems.  Marshal]  Fine  pointed 
out  that  he  and  other  Allied  leaders  had 
attended  the  last  MGM  stockholders  meet- 
ing and  had  spoken  of  exhibition’s  prob- 
lems, but  that  the  shareholders  had  taken 
the  attitude  that  the  exhibitors  were  only 


MERCHANDISING  SESSION 

Exhibition -Sponsored  TV  Program, 
Other  Promotion  Ideas  Advocated 


NEW  YORK — A proposal  whereby  ex- 
hibition sponsor  a television  program,  pos- 
sibly an  hour  in  length,  which  would  give 
a preview  of  forthcoming  pictures  for  the 
next  three  to  six  months,  was  presented 
here  Wednesday  (23)  by  Hank  Toilette, 
general  manager  of  the  Marcus  Circuit  of 
Wisconsin,  at  the  merchandising  forum  of 
Allied  States  Ass’n  convention  here  at  the 
Americana  Hotel. 

Toilette  pointed  out  that  in  August  of 
every  year,  the  television  networks  give 
previews  of  their  new  season  programs  to 
stimulate  public  interest  in  the  forth- 
coming offerings.  He  said  the  film  indus- 
try should  do  the  same  thing,  combining 
clips  from  completed  pictures  and  films  in 
work  and  present  them  on  a network  in 
October  or  November.  A similar  program 
could  be  prepared  for  radio,  he  said.  He 
offered  the  plan  for  consideration  by  the 
Allied  board. 

The  Wisconsin  executive  said  he  was  a 
strong  believer  in  television  as  an  adver- 
tising medium  for  theatres,  having  found  it 
to  be  highly  effective,  but  he  warned  that 
it  did  not  pay  to  buy  “cheap”  time;  that 
is,  “C”  or  “D”  time.  He  said  it  was  better 
to  buy  six  spots  on  “A”  or  “Double  A” 
prime  time  than  15  on  non-prime  time. 

Toilette  said  he  was  somewhat  dissatis- 
fied with  television  trailers,  admitting  that 
some  were  good,  but  that  others  lacked 
impact.  He  said  his  circuit  often  made  up 
its  own  TV  trailers  from  accessories  and 
pressbook  material.  He  also  said  that  local 
TV  stations  were  cooperative  in  “sniping” 
the  line  “Let’s  Go  Out  to  a Movie  Tonight” 
ahead  of  the  television  trailer. 

Another  effective  advertising  gimmick, 
Toilette  said,  was  the  placing  of  newspaper 
theatre  ads  on  the  same  page  with  the 
television  program  listings.  He  said  that 
persons  reading  the  TV  programs  often 
found  a picture  they  wanted  to  see  at  a 
local  theatre  and,  instead  of  staying  home, 
went  out  to  a picture. 

When  a big  television  campaign  is  used 
on  a picture  playing  in  his  circuit’s  thea- 
tres, other  forms  of  advertising  are  cut 
down,  Toilette  said. 

Toilette  said  that  in  one  of  his  towns, 
coupons  were  issued  in  connection  with 
United  Artists’  “Lilies  of  the  Field,”  al- 
lowing a discount.  He  said  they  were 
issued  to  Catholic  schools  and  churches 
and  that  the  theatre  grossed  $7,000  in  two 


weeks,  a “fantastic”  figure.  Although  the 
city  was  predominately  Catholic,  he  said 
the  plan  worked  equally  well  in  a Protes- 
tant town. 

Robert  S.  Ferguson,  vice-president  of 
Columbia  Pictures,  took  issue  with  Toilette 
on  some  of  the  lat- 
ter’s assertions.  Fer- 
guson said  that  prime 
“A”  time  was  not  al- 
ways the  best  TV 
slot,  because  differ- 
ent types  of  audi- 
ences watched  tele- 
vision at  different 
times  and  that  it  was 
necessary  to  reach 
all  segments  of  the 
public.  He  also  dif- 
fered with  Toilette 
on  the  recommenda- 
or  circuits  make  up 
their  own  TV  trailers,  stating  that  the  best 
thinking  went  into  the  preparation  of  a 
TV  trailer  and  that  the  most  important 
angles  were  covered. 

Ferguson  contended  that  theatres  and 
circuits  have  very  few  “merchandisers”  on 
their  staffs,  claiming  that  the  merchan- 
dising chores  often  were  assigned  to  men 
who  had  other  duties.  On  the  other  hand, 
he  added,  “in  any  time,  no  matter  how 
small,  there  are  people  who  have  the 
talent  and  potential  to  do  a fine  mer- 
chandising job.” 

The  word  merchandising  is  simply  a 
Madison  Avenue  word  for  showmanship, 
Ferguson  said.  He  urged  theatre  owners  to 
carry  their  share  of  the  showmanship  ball 
and  to  “be  showmen  or  run  the  risk  of 
losing  their  place  in  show  business.”  He 
said  Columbia  would  continue  to  forcefully 
merchandise  pictures  from  the  time  the 
property  was  purchased  until  they  were 
in  the  theatres.  Ferguson  contended  that 
there  was  nothing  so  frustrating  for  a dis- 
tributor than  to  spend  countless  dollars 
and  man-hours  on  a coordinated  campaign 
only  to  see  it  halt  and  die  at  the  theatre 
entrance. 

“Showmanship,”  he  continued,  “is  not 
switching  headlines  off  an  ad  and  putting 
it  on  another;  making  paper  dolls  out  of 
a pressbook  or  filling  up  white  space  with 
‘Free  Parking’  or  ‘Next  Week  Triple  Hor- 
ror Bill.’  The  first  step  is  for  exhibition  to 
(Continued  on  page  6) 


Robert  S.  Ferguson 

tion  that  theatres 


trying  to  buy  pictures  at  a cheaper  price. 

The  advantages  and  disadvantages  of 
the  Premiere  Showcase  plan,  as  operated 
in  New  York,  Buffalo  and  Pittsburgh,  were 
debated  at  the  morning  session  of  the  Al- 
lied convention  closing  day  Thursday,  but 
no  conclusions  were  drawn. 

Speaking  on  the  pro  side  was  Sam  Hor- 
witz,  Brooklyn  exhibitor,  and  for  the  anti 
side  was  Meyer  Ackerman,  Westchester 
exhibitor.  The  plan  was  praised  for  its 
ability  to  give  sub-run  theatres  first-run 
product  and  condemned  for  destroying  the 
value  of  first  runs  and  a continuous  flow 
of  product. 

At  the  Thursday  luncheon,  sponsored  by 


National  Screen  Service,  James  Nicholson 
and  Samuel  Z.  Arkoff,  president  and  ex- 
ecutive vice-president,  respectively,  of 
American  International  Pictures,  were 
awarded  silver  bowls  in  recognition  of  their 
being  selected  as  Producers  of  the  Year  by 
Allied. 

Other  speakers  at  the  afternoon  session 
were  Nicolas  Reisini,  president  of  Cine- 
rama; John  McNamara,  noted  theatre 
architect,  and  Nathan  Halpern,  president 
of  Theatre  Network  Television. 

Harry  Brandt,  New  York  circuit  oper- 
ator, was  honored  as  Showman  of  the  Year 
at  the  closing  banquet,  hosted  by  Coca- 
Cola. 
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Allied  Merchandising 
Considers  TV  Show 


ALLIED  CONVENTION  . . . (Cont'd) 

Independent  Producer-Distributor 
Viewed  as  New  Era  of  Industry 


NEW  YORK — “A  new  era  looms  before 
the  motion  picture  industry,”  predicted 
Paul  N.  Lazarus  jr., 
executive  vice-presi- 
dent of  Samuel  Bron- 
ston  Productions,  as 
he  delivered  the  fea- 
ture address  to  the 
afternoon  session  of 
the  Allied  States  As- 
sociation's convention 
at  the  Americana 
Hotel  here,  Wednes- 
day (23). 

“Our  business  is 
verging  on  a revolu- 
tion,” Lazarus  told 
the  delegates.  “Thirty  years  ago,  we  were 
in  the  ‘Major  Company  Era,’  the  age 
of  the  ‘Hollywood  Titan,’  the  ‘Star  List’ 
and  the  ‘Studio-Made  Program.’  Twenty 
years  ago,  in  the  early  war  years,  came 
the  ‘Birth  of  the  Independent.’  This  was 
the  period  when  independent  production 
tried  its  wings,  when  it  faltered,  fell  and 
rose  to  fly  again. 

START  TEN  YEARS  AGO 

“Ten  years  ago,”  continued  the  Bron- 
ston  executive,  “we  entered  the  ‘Decade 
of  the  Independent,’  the  coming  of  age  of 
the  untrammeled  and  talented  producer 
and  the  acceptance  by  the  major  com- 
panies of  the  independent  as  the  primary 
source  of  product. 

“We  are  now  entering  the  next  evolu- 
tionary stage,  the  ‘Age  of  the  Independent 
Producer-Distributor.’  More  and  more,  we 
find,  that  the  truly  independent  is  no 
longer  satisfied  with  traditional,  yes,  even 
antiquated,  distribution  techniques.  Just 
as  he  has  pioneered  the  development  of 
a mature  and  progressive  production  proc- 
ess, the  independent  will  probe  and  search 
for  new  methods  of  bringing  his  films  to 
the  marketplace.  Our  own  Bronston  Dis- 
tributions Co.  is  an  example  of  this.  So  is 
Joseph  Levine’s  Embassy  Pictures.  So  are 
the  announced  plans  of  Dino  de  Laurentiis 
and  many  other  major  independents.” 

The  Bronston  vice-president,  scheduled 
to  leave  shortly  for  his  Madrid  offices 
for  meetings  with  Samuel  Bronston,  re- 
viewed distribution  and  merchandising 
plans  for  his  company’s  $16,000,000  produc- 
tion, “The  Fall  of  the  Roman  Empire,” 
scheduled  for  roadshowing  next  spring. 
“Motion  pictures  of  this  magnitude,”  he 
declared,  “require  new  concepts  of  selling 
and  distribution.” 

ELY  LANDAU  OPTIMISTIC 

Lazarus  also  discussed  production  prog- 
ress on  “Circus  World,”  the  John  Wayne- 
Claudia  Cardinale  starrer,  which  Para- 
mount will  release  in  this  hemisphere. 

Although  describing  himself  as  a new- 
comer to  this  business,  Ely  Landau  told  the 
Allied  States  Ass’n  convention  here  Wed- 
nesday ^23)  that  in  the  20  months  he  had 
been  associated  with  the  industry,  he  had 
personally  financed  and  produced  three 
major  pictures,  had  four  pictures  in  work, 
would  have  seven  films  in  distribution  be- 
fore the  end  of  1964  and  had  acquired  two 
theatres  in  New  York. 

Landau  said  his  first  reactions  to  the 


business  had  been  “appalling,”  having 
found  lethargy,  a callousness,  a resigna- 
tion, a hide-bound  tradition,  a lack  of  in- 
novation, and  enormous  amount  of  “band- 
wagons-manship”  and  a lack  of  forward 
thinking. 

The  growth  of  television,  the  reduction 
in  the  average  weekly  attendance  and  the 
drop  in  production  were  given  as  reasons 
for  the  condition.  As  a newcomer,  Landau 
felt  that  too  little  was  being  done  to  meet 
the  challenge  and  that  what  was  being 
done  was  being  done  by  too  few.  He  said 
it  was  in  the  area  of  exhibition  that  he 
found  the  greatest  weaknesses  in  the  film 
industry. 

Landau  said  that  it  was  in  the  area  of 
thinking  for  tomorrow  where  he  found  the 
exhibitor  had  failed.  He  said  the  exhibitor 
must  think  for  tomorrow  now,  individually 
and  collectively,  and  to  analyze,  experiment 
and  discover  what  it  is  that  will  bring 
more  people  of  America  back  to  the  the- 
atres. Landau  said  he  did  not  know  for 
certain  what  the  something  was,  but  that 
unless  exhibitors  experimented  with  new 
processes  and  new  ideas,  they  never  would 
get  the  lost  audiences  back. 

Expressing  optimism,  however,  Landau 
said  a new  motion  picture  industry  would 
emerge  in  the  next  decade,  different  in 
concept  and  operations,  but  based  on  the 
premise  that  people  like  to  go  out  for  the 
best  in  entertainment,  and  that  that  en- 
tertainment will  be  found  in  the  motion 
picture  theatres  of  the  United  States. 


Letter  Expresses  Fear 
For  Small  Town  Theatre 

NEW  YORK — A letter  written  by  Mrs. 
L.  C.  West  of  the  Strand  Theatre,  Mount 
Vernon,  Iowa,  expressing  fear  for  the  fu- 
ture of  the  small  town  theatre,  was  read 
at  the  Tuesday  (22)  trade  practice  session 
of  the  Allied  States  Ass’n  convention  here. 

The  letter,  addressed  to  Irving  Dollinger, 
convention  chairman,  asked  Allied  to  try  to 
make  producers  “realize  the  value  of  the 
small  theatre,”  and  continued:  “Some  act 
as  if  they  wish  there  were  no  such  thing, 
or  consider  them  a nuisance. 

“The  little  theatres  are  just  a reminder 
that  there  are  motion  pictures  still  being 
shown.  If  nobody  sees  them  in  the  little 
town  itself,  the  tourists  see  them.  One 
said  to  me,  ‘I  am  glad  to  see  a little  the- 
atre in  a small  town.  There  aren’t  many 
left  any  more.’ 

“Closed,  they  are  a bad  omen  and  cause 
talk.  Like  closed  banks,  ‘Pictures  business 
is  bad!’  The  little  theatre  teaches  the  kids 
the  theatregoing  habit.  They  are  the  cities’ 
potential  customers.  Too  many  producers 
are  putting  pictures  out  on  percentage  and 
ignoring  the  little  theatre  that  must  have 
some  of  the  good  films  and  the  new  ones 
to  exist.” 


Stanley  Warner  Dividend 

NEW  YORK — The  board  of  directors  of 
Stanley  Warner  Corp.  has  declared  a divi- 
dend of  30  cents  per  share  on  the  com- 
mon stock,  payable  November  25  to  stock- 
holders of  record  November  8. 


(Continued  from  page  5) 

give  more  thought  to  hiring  the  right  men 
for  the  showmanship  handling  of  pictures 
at  the  theatre  level.” 

Melvin  Gold,  general  sales  manager  of 
National  Screen  Service,  addressed  the  con- 
vention not  as  an  NSS  executive  but  as 
president  of  Associated  Motion  Picture  Ad- 
vertisers. He  said  that  AMPA  no  longer  was 
a New  York  City  organization,  but  had 
launched  a new  membership  drive  for  the 
purpose  of  helping  all  theatres  everywhere. 
Gold  said  that  the  theatre  had  to  be  the 
focal  point  in  every  town  and  urged  ex- 
hibitors to  offer  special  events  and  special 
shows. 

Stating  that  AMPA  wanted  every  ex- 
hibitor to  be  a member,  Gold  said  initiation 
fees  were  being  waived.  He  said  AMPA 
would  supply  exhibitors  with  institutional 
publicity  for  local  planting.  He  said  he 
wanted  exhibitors  to  send  him  the  names 
of  the  editors  and  publishers  of  their  local 
newspapers  and  that  AMPA  would  write 
them  to  tell  them  AMPA  wanted  their 
support  of  the  motion  picture  business  in 
return  for  the  premium  rates  they  charged. 
He  added  that  speeches  would  be  provided 
for  delivery  at  local  Lions  Clubs,  Rotary 
Clubs  and  women’s  organizations.  He  said 
AMPA  had  many  other  plans  to  help  get 
the  public  out  of  its  parlors  and  into  the- 
atres. 

The  recent  campaign  in  which  28  the- 
atres in  Detroit  tied  up  together  on  a 13- 
week  business  drive  was  described  by 
Robert  Solomon,  head  of  his  own  adver- 
tising agency  in  Detroit.  With  the  use  of 
slides,  some  of  them  on  the  humorous  side, 
Solomon  explained  how,  on  a combined 
budget  of  under  $12,000,  the  theatres 
grossed  $2,600,000  with  a group  of  care- 
fully advertised  pictures. 

A highlight  of  the  merchandising  ses- 
sion was  an  address  by  Neal  Houtz  of  New 
Hampton,  la.,  who  gave  a review  of  his  ca- 
reer as  an  exhibitor,  starting  as  a seller 
of  his  own  homemade  popcorn  in  Nebraska, 
then  as  an  usher,  head  usher  and  assistant 
manager  in  Kansas  City  and  finally  to 
the  ownership  of  his  own  theatres. 

Houtz  said  the  most  important  thing 
was  to  get  a patron  back  after  he  had 
once  attended  his  theatre.  Cleanliness  and 
a smiling  staff  were  the  important  factors. 
He  said  a burned-out  light  bulb  was  a dis- 
tracting item  in  a theatre,  stating  that 
nobody  noticed  it  when  all  the  bulbs  in  a 
marquee  were  lit,  but  that  one  dead  bulb 
was  noticed  at  once. 

Frederick  Klein,  executive  vice-presi- 
dent and  associate  publisher  of  Macfadden- 
Bartell  Corp.,  described  the  link  between 
fan  magazines  and  the  theatre  in  draw- 
ing business.  He  publishes  Photoplay  and 
Motion  Picture  magazines. 


Gurney  Switches  Film  Title 

NEW  YORK — Robert  J.  Gurney  jr.,  who 
produced  “The  Prude  and  the  Parisienne”  in 
New  York  last  spring  with  Lilianne  Brousse 
starred,  has  changed  the  order  of  the  title 
to  “The  Parisienne  and  the  Prude”  to  avoid 
any  possible  confusion  as  to  which  point  of 
view  wins  out  in  the  film,  he  said.  The  film 
has  not  yet  been  passed  by  the  New  York 
censors  and  Gurney  has  not  closed  a dis- 
tribution deal,  as  yet. 
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CONVENTION  SIDELIGHTS 


By  AL  STEEN 

^ RENDEZVOUS  of  the  Allied  convention 
was  the  National  Screen  Service  hos- 
pitality room  where  the  latest  accessories 
were  on  display,  along  with  bottomless 
bottles,  pretty  hostesses  and  cordial  greet- 
ers in  the  person  of  the  Robbins  brothers, 
Mel  Gold,  Roger  Ferri,  Paula  Frasier  and 
others.  They  will  all  be  there  this  week,  too, 
for  the  TOA  convention. 

* * * 

When  Jack  Armstrong,  Allied  president, 
introduced  Marshall  Fine  who  gave  the 
keynote  address,  Jack  poured  on  the  ad- 
jectives in  praise  of  Marshall’s  ability  and 
personality.  In  taking  a bow,  Marshall  said, 
“Thanks,  Jack,  you  said  it  all  just  as  I 
wrote  it  for  you.” 

* * * 

The  MPAA’s  welcoming  dinner  Monday 
night  was  a gala  affair,  with  executives  of 
the  member  companies  on  hand.  At  the 
preceding  cocktail  party,  one  man  was 
heard  to  say,  “I  don’t  understand  it.  I 
don’t  recognize  a single  doctor  here.”  It 
seems  the  fellow  was  attending  a medical 
convention  in  the  hotel  and  had  wandered 
into  the  wrong  room. 

* * * 

Conventioneers  found  copies  of  the  N.Y. 
Herald-Tribune  at  their  doors  each  morning, 
a gift  of  Joe  Levine  and  Embassy  Pictures. 
* * * 

And  that  promotion-minded  company, 
American-International,  distributed  a 
special  Allied  convention  newspaper,  mas- 
ter-minded by  Milt  Moritz  and  Ruth  Pologe. 
And,  as  at  all  exhibitor  conventions,  AIP 
had  living  dolls  on  hand  to  give  the 
glamor  touch. 

* * * 

When  it  was  learned  that  Jack  Arm- 
strong had  accepted  a second  term  as  Al- 
lied president,  somebody  remarked  he  was 
a glutton  for  punishment.  Whereupon,  a 
nearby  cocktail  holder  said:  “No,  but  he 
just  loves  aspirin.” 

* * * 

Pepsi-Cola  took  over  the  entire  Latin 
Quarter  night  club  Wednesday  night  for 
the  convention  guests.  The  public  was  bar- 
red, except  for  the  midnight  show. 

* * * 

But  Ed  Finneran,  who  holds  a similar 
spot  with  Pepsi-Cola,  is  sort  of  just  em- 
barking on  his  career,  although  such  con- 
ventions are  not  new  to  him.  But  to  his 
glamorous  bride,  Tori,  it  was  an  exciting, 
new  experience. 

* * * 

Ben  Marcus,  executive  committee  chief 
and  an  ex-Allied  president,  was  a day  late 
in  arriving  at  the  convention.  The  death  of 
a close  friend  in  Milwaukee  made  it  neces- 
sary for  him  to  stay  there  for  the  funeral 
services. 

* * * 

As  usual  the  National  Carbon  suite  was 
the  popular  gathering  spot  where  Bill 
Cosby,  Phil  Freeman  and  all  the  old-time 
gang  were  on  hand  to  roll  out  the  red  car- 
pet. 

* * * 

An  interesting  visitor  at  the  Tuesday 
session  was  Alec  Gorshel,  former  mayor  of 
Johannesburg,  South  Africa,  who  is  here 


An  American  International  Pictures  luncheon  was  held  Wednesday  (23)  at 
the  Allied  States  Ass’n  convention  at  the  Americana  Hotel  in  New  York,  with 
James  H.  Nicholson,  AIP  president,  and  Samuel  Z.  Arkoff,  executive  vice-presi- 
dent, as  hosts.  Shown  in  the  photo,  left  to  right:  Irving  Dollinger,  convention 
chairman:  Jack  Armstrong,  Allied  president;  Arkoff  and  Nicholson. 


on  a motion  picture  survey  as  a guest  of 
the  State  Department.  Gorshel  listened 
to  the  comments  on  television  competition 
and  told  the  convention  that  that  was  one 
form  of  competition  that  South  Africa  did 
not  have.  There  is  no  television  in  South 
Africa.  He  got  a laugh  when  he  said  that 
it  was  strange  so  many  new  theatres  were 
being  built  to  take  care  of  the  bad  business 
he  had  been  hearing  about. 

* * * 

Motion  Picture  Advertisers  hosted  the 
breakfast  each  morning,  a much-appreci- 
ated gesture,  especially  for  those  in  need  of 
strong  coffee  as  an  eye-opener. 

* * * 

Although  the  Vogel  brothers  from  Ohio 
are  not  twins,  they  look  enough  alike  for 
people  to  say  “Hello,  Jack”  to  Paul  and 
vice  versa. 

* * * 

Coca-Cola’s  Charley  Okun  and  his 
charming  Margaret  were  their  usual 
charming  and  smiling  selves,  but  there  may 
have  been  a trace  of  melancholy.  Charley 
is  retiring  at  the  conclusion  of  this  week’s 
TOA  convention.  How  many  years  has 
Charley  been  hosting  exhibitor  convention 
banquets  and  parties?  Don’t  ask! 

* * * 

American-International’s  luncheon  Wed- 
nesday topped  all  previous  affairs  of  its 
kind.  Scenes  from  “The  Comedy  of  Ter- 
rors” were  presented,  after  which  two 
beautiful  gals  opened  a wooden  box  in  front 
of  the  dais  and  out  popped  Morey  Am- 
sterdam whose  line  of  gags  kept  the  hun- 
dreds of  guests  in  an  uproar.  And  Candy 
Johnson  wowed  the  guests  with  exotic 
dancing. 

* * * 

AIP  also  took  over  the  front  page  of 
the  New  York  Daily  News  with  a three- 
line  streamer  headline  reading:  “Allied 
Ain’t  Seen  Nothing  Yet,  Says  AIP.”  The 
luncheon  show  proved  that  they  were 
right. 

* * * 

Mort  Sunshine’s  production  of  the  his- 
tory of  the  movies  at  Coca-Cola’s  windup 
banquet  Thursday  night  had  a headline 
cast  consisting  of  Dore  Schary,  Robert 
Preston,  Tony  Randall,  Conrad  Nagel,  Rita 
Gam,  Julia  Meade,  John  Cameron  Swayze, 
Bill  Hayes,  James  Hurst,  Karen  Morrow, 
Bonnie  Murray,  Candy  Johnson  and  Dick 
Liebert,  the  latter  being  the  Radio  City 
Music  Hall’s  organist. 


AIP  Heads  Point  to 
Industry  Progress 

NEW  YORK — In  reply  to  those  who  have 
been  wisecracking  that  the  movie  industry 
is  all  washed  up,  James  H.  Nicholson, 
American  International  president,  stressed 
there  is  “a  current  boom  of  new  movie 
houses  and  an  increase  of  production 
activity  in  Hollywood.”  He  mentioned  that 
the  entire  industry  has  released  117  fea- 
tures since  the  first  quarter  of  the  year 
started  and  will  release  66  more  for  the 
fourth  quarter.  “This  is  hardly  the  sign 
of  a vanishing  industry,”  he  said. 

Nicholson  and  Samuel  Z.  Arkoff,  AIP 
executive  vice-president,  sponsored  a 
luncheon  at  the  Allied  States  Ass’n  con- 
vention Wednesday  (23),  held  in  the 
Georgian  Room  of  the  Americana  Hotel. 
Arkoff  emphasized  the  future  growth  of 
the  industry,  saying,  “Ours  is  a thriving, 
growing  business  and  should  be  reverently 
spoken  of  as  such.” 

AIP’s  forthcoming  musical,  “Muscle 
Beach  Party”  was  the  motif  for  the  lunch- 
eon which  also  included  a 15 -minute  film 
starring  Vincent  Price  with  a surprise 
ending — Morey  Amsterdam,  master-of- 
ceremonies,  popping  out  of  a coffin  carried 
by  six  Gaslight  girls  and  carrying  on  a 
conversation  with  the  on-celluloid  Price. 
Fred  Astaire  dance  teachers  were  on  hand 
to  introduce  the  “Mau  Mau,”  new  dance 
choreographed  for  “Muscle  Beach”  and 
Jerry  Jerome  and  his  orchestra  provided 
music  for  the  luncheon. 

Others  on  the  dais  from  AIP  were  Joseph 
Moritz,  treasurer;  Leon  P.  Blender,  vice- 
president  in  charge  of  distribution;  Milton 
Moritz,  national  director  of  advertising 
and  publicity;  Sam  Seidelman,  vice-presi- 
dent in  charge  of  distribution,  and  William 
Asher,  director  of  the  forthcoming  AIP 
film,  as  well  as  Paul  Lazarus  jr.,  Jack 
Armstrong,  Ben  Marcus,  Marshall  Fine, 
George  Stein,  Milton  London,  Morton  Sun- 
shine, Jack  Whittle,  Harrison  Wolcott, 
Edward  Johnson  and  Harry  B.  Hendel. 


Noveck  Completes  Short 

NEW  YORK— Fima  Noveck  Productions 
has  completed  a second  in  a series  of  short 
subjects,  “Reflections  of  Paris.”  The  first 
in  the  series,  “Reflections  of  New  York,” 
won  the  Golden  Eagle  Award  and  was  given 
a plaque  at  the  Venice  Film  Festival,  where 
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7,000  See  Ground-Breaking  Event 
For  $14  Million  Hollywood  Museum 


An  architect’s  rendering  of  the  new  $14, 000, 000  Hollywood  Museum. 


HOLLYWOOD  — Groundbreaking  cere- 
monies were  held  Sunday  (20)  for  the 
long-awaited  $14,000,000  Hollywood  Mu- 
seum, with  more  than  7,000  invited  guests 
in  attendance,  representing  the  top  per- 
sonalities of  today  and  yesteryear  in  mo- 
tion pictures,  TV,  radio  and  recording. 

Located  on  a four-and-a-half  acre  site 
just  opposite  the  famed  Hollywood  Bowl, 
the  museum  is  expected  by  its  president,  Sol 
Lesser,  to  attract  a yearly  attendance  of 
1,000,000  people. 

Lesser,  keynoting  the  ceremonies,  told 
the  audience,  “It  is  our  intention  and  the 
good  intentions  of  Los  Angeles  County,  to 
have  something  for  everybody  in  the  Hol- 
lywood Museum.  For  the  fan,  tourist,  stu- 
dent, expert,  technician,  artist  and  child 
who  visits  the  museum,  there  will  be  ever- 
lasting memory  of  an  industry  which  grew 
out  of  bean  patches  and  orchards  for  more 
than  50  years  to  become  an  important  seg- 
ment in  the  way  of  life  for  millions  and 
billions  *he  world  over.” 

RICHARD  POWELL  ASSISTS 

With  a forecast  for  the  future,  Lesser 
continued,  “We  will  have  room  to  do  and 
time  to  dare  and  share,  and  the  dedication 
to  make  this  museum  as  exciting  and  ed- 
ucational and  artistic  as  the  four  forms 
which  not  only  live  but  also  breathe  here.” 

Assisting  Lesser  in  actual  ground-break- 
ing were  county  supervisor  Ernest  Debs 
and  Richard  Powell,  11 -year-old  son  of 
the  late  Dick  Powell,  who  turned  the  first 
spadeful  of  dirt. 

Mary  Pickford’s  emotionally  charged 
words  were  met  with  great  enthusiasm. 
“Here,  where  50  years  ago  there  were 
orange  groves  and  vineyards,  we  will  soon 
see  a beautiful  building  that  will  say  to 
all  the  world,  ‘Ours  is  a noble  profession.’ 
It  has  lightened  the  burden  of  people 
everywhere.  It  has  taught  them  much.  It 
has  elevated  them.  It  has  brought  us  all 
infinitely  closer  together.  It  has  given  us 
understanding.” 

Officiating  as  mistress  of  ceremonies, 
Rosalind  Russell  read  a message  sent  by 


President  Kennedy.  It  read:  “Through  the 
motion  picture,  television,  radio  and  other 
recording  media,  modern  technology  has 
added  a totally  new  and  exciting  dimension 
to  the  creative  arts.  The  unique  character- 
istics of  these  new  art  forms  require  special 
institutions.  The  new  Hollywood  Museum 
can  make  a major  contribution  to  the  ed- 
ucational and  cultural  resource  of  the 
country,  and  I should  like  to  congratulate 
its  sponsors  on  undertaking  this  challeng- 
ing task.” 

WARNER,  DISNEY  SPEAK 

Jack  L.  Warner  and  Walt  Disney,  co- 
chairmen  of  the  event,  also  spoke,  as  did 
other  film  personalities,  including  Gene 
Autry,  Edward  G.  Robinson,  Gloria  Swan- 
son, Francis  X.  Bushman  and  Jack  Webb. 
The  educational  field  was  represented  by 
Dr.  Franklin  Murphy,  chancellor,  Uni- 
versity of  California  at  Los  Angeles,  and 
Dr.  C.  C.  Trillingham,  county  superin- 
tendent of  schools.  Supervisor  Ernest  E. 
Debs,  termed  “father  of  the  Museum,”  and 
Warren  Dorn,  chairman  of  the  county 
board  of  supervisors,  under  whose  jurisdic- 
tion the  project  will  be  maintained,  also 
spoke. 

Special  buses  brought  some  25  oldtimers 
from  the  Motion  Picture  Country  Home  in 
San  Fernando  Valley  and  a rising  ovation 
was  given  the  delegation,  special  guests  of 
the  Museum  committee. 

Seating  stands  were  erected  around  the 
ground-breaking  site  and  special  parking 
facilities  on  the  grounds  of  the  Hollywood 
Bowl  were  used  as  a test,  since  an  over- 
pass will  connect  the  Bowl  and  the  Museum. 

Gov.  Edmund  G.  Brown  spoke,  and 
architect  William  L.  Pereira  discussed  the 
design  of  the  Museum.  Dr.  Albert  Hibbs, 
California  Space  Technology,  introduced 
the  new  Laser  beam  communication  sys- 
tem. Heading  the  public  relations  cabinet 
is  Jack  Diamond,  Universal  Studios,  with 
Casey  Shawhan,  NBC,  vice-chairman. 
Curtis  Kenyon  was  ex-officio  member  of 
this  group  and  handled  more  than  100 
members  of  the  press  corps. 


Attendance  Reflects 
Growth  of  Allied 

NEW  YORK — Continued  growth  of  Al- 
lied States  Ass’n  is  reflected  in  the  large 
attendance  at  its  regional  conventions  and 
was  further  in  evidence  at  the  national 
get-together  at  the  Americana  Hotel  here 
last  week. 

Milton  H.  London,  Allied’s  executive  di- 
rector, said  that  the  convention  which 
closed  Thursday  evening  (24)  had  the 
largest  attendance  in  the  memory  of  most 
of  the  present  members.  While  the  final 
tabulation  had  not  been  completed  at  press 
time,  registration  had  exceeded  the  700- 
mark.  London  pointed  out  that  while  the 
convention  in  Cleveland  last  year  also  drew 
more  than  700  persons,  that  conclave  also 
had  equipment  and  concessions  representa- 
tives. The  New  York  convention  was  com- 
posed of  only  theatre  owners  and  their 
wives. 

There  are  areas  in  which  Allied  is  con- 
templating new  units,  but  negotiations 
still  are  in  a formative  stage  and  it  would 
be  premature  to  identify  the  territories, 
London  said.  He  said,  too,  that  there  were 
no  inactive  units  within  the  association. 
Allied  has  15  regional  organizations  with 
members  in  48  of  the  50  states.  Regional 
conventions,  London  said,  often  drew  more 
than  200  members,  a situation  which  did 
not  exist  a few  years  ago. 

As  for  the  prospects  of  an  ultimate  single 
association  representing  all  exhibitors,  Lon- 
don said  there  was  “no  agitation”  by  mem- 
bers of  either  Allied  or  Theatre  Owners  of 
America  for  a consolidation.  He  said  the 
existence  of  two  national  bodies  was 
“healthy”  and  that  the  “friendly  rivalry” 
of  the  two  groups  was  good  for  the  industry, 
inasmuch  as  both  worked  together  on  all 
industry  problems  of  importance. 

The  finance  committee  approved  the  na- 
tional budget  for  the  coming  year,  but 
figures  were  not  revealed. 


Kenneth  Winograd  Urges 
Allied-TOA  Merger 

NEW  YORK— Contending  that  Allied 
States  Ass’n  was  not  big  enough  to  solve 
exhibition’s  problems  by  itself  and  that  the 
organization  could  not  back  up  its  threats, 
a Western  Pennsylvania  exhibitor  asked 
that  Allied  explore  the  possibilities  of  a 
merger  with  Theatre  Owners  of  America. 

Kenneth  Winograd,  speaking  from  the 
floor  at  the  afternoon  session  of  the  con- 
vention’s opening  day,  said  it  was  time  to 
develop  a strength  that  distribution  would 
understand,  so  that  film  could  be  bought 
on  an  equitable  basis. 

“Give  us  one  big  national  organization,” 
Winograd  said,  in  advocating  a consolida- 
tion with  TOA. 

Irving  Dollinger,  convention  chairman, 
told  the  exhibitor  that  he  was  out  of  or- 
der and  that  the  subject  under  discussion 
was  trade  practices  and  that  it  was  no  time 
to  make  such  a proposal. 

Jack  Armstrong,  Allied  president,  told 
Winograd  that  his  suggestion  was  not  a 
new  thought  and  that  he  did  not  object 
to  his  bringing  it  up.  He  said,  however, 
that  National  Allied  followed  the  direction 
of  the  individual  units,  indicating  that 
such  action  would  rest  with  the  regional 
segments. 
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Cites  COMPO  Rights  Bill 
As  a Public  Service 

NEW  YORK— The  campaign  which  the 
Council  of  Motion  Picture  Organizations 
is  currently  conducting  to  make  the  pub- 
lic more  aware  of  the  Bill  of  Rights  was 
described  Wednesday  (23)  by  Charles  E. 
McCarthy,  COMPO  executive  vice-presi- 
dent, as  a public  service  that  will  enhance 
the  film  industry’s  reputation. 

Speaking  at  the  morning  session  of  the 
National  Allied  convention  at  the  Ameri- 
cana Hotel  here,  McCarthy  also  said  that 
the  campaign  against  the  industry’s  federal 
admissions  tax  had  been  roadblocked  by 
the  Administration’s  tax  reduction  bill, 
but  that  the  COMPO  tax  committee  was 
still  trying. 

After  sketching  the  14-year  history  of 
COMPO,  McCarthy  outlined  the  highlights 
of  the  campaign  for  the  Bill  of  Rights, 
which  the  organization  was  authorized  to 
conduct  at  its  executive  committee  meeting 
last  May.  First  objective  of  the  campaign, 
he  said,  is  to  achieve  a wider  observance 
of  Bill  of  Rights  Day,  December  15.  To 
obtain  this,  the  committee  plans  to  pro- 
duce a 150-foot  trailer  carrying  a message 
from  President  Kennedy,  with  1,000  prints 
distributed  through  National  Screen  Serv- 
ice and  every  exhibitor  urged  to  play  it. 

“This  campaign,”  McCarthy  said,  “should 
increase  the  alertness  of  the  public  to 
threats  against  the  freedom  of  speech, 
freedom  of  worship  and,  needless  to  say, 
freedom  of  the  screen.  For  that  reason, 
our  committee  believes  it  is  of  great  im- 
portance to  our  industry. 

“The  campaign  will  not  bring  a dollar 
into  theatre  boxoffices,”  he  continued. 
“However,  it  is  an  example  of  what  good 
public  relations  can  be.  It  shows  that 
the  motion  picture  industry  has  a con- 
cern for  the  national  well-being  and  is 
ready  to  work  to  bring  about  a solution 
of  the  national  need.” 


7 UA  Field  Men  in  N.Y. 

For  'Mad  World'  Showing 

NEW  YORK — United  Artists  field  men 
from  seven  key  cities  are  in  New  York  to 
attend  the  special  showing  of  “It’s  a Mad, 
Mad.  Mad,  Mad  World”  in  the  new  single- 
lens projection  system  at  the  Syosset  The- 
atre, Tuesday  (22)  and  for  a series  of 
meetings  at  the  home  office,  conducted 
by  Milton  E.  Cohen,  UA  national  director 
of  roadshow  sales,  and  Fred  Goldberg,  UA 
vice-president. 

Out-of-town  men  in  New  York  included 
Joe  Mansfield,  Boston;  Max  Miller,  Phila- 
delphia; Howard  Pearl,  Detroit;  Ed  Lurie, 
Pittsburgh;  Bernie  Evens,  Kansas  City; 
Archie  Laurie,  Toronto,  and  Addie  Addi- 
son, Dallas.  Exhibitors,  representatives  of 
group  sales  and  UA  home  office  personnel 
also  were  on  hand. 

A “Mad  World”  sales  conference  for 
central,  northwestern  and  far  western  field 
men  will  be  held  in  Hollywood  in  conjunc- 
tion with  the  international  press  preview 
October  31 -November  4. 


Ascap  Meeting  Oct.  30 

NEW  YORK — The  semi-annual  east  coast 
membership  meeting  of  the  American 
Society  of  Composers,  Authors  and  Pub- 
lishers will  be  held  at  the  Americana  Hotel 
October  30,  according  to  Stanley  Adams, 
Ascap  president. 


NAC  Convention  Program 

Americana  Hotel — New  York  City 

SUNDAY,  OCTOBER  27 

1:00  P.M. — NAC  board  of  directors  meet- 
ing. 

MONDAY,  OCTOBER  28 

10:00  A.M. — Popcorn  industry  meeting. 
Speakers  will  cover  every  facet  of  the 
popcorn  industry  from  seed  to  con- 
sumer. 

12:30  P.M. — Luncheon. 

2:00  P.M. — Grand  opening  of  trade  show — 
ribbon  cutting  ceremonies. 

2 P.M. -6P.M. — Visit  the  tradeshow. 

TUESDAY,  OCTOBER  29 

8:45  A.M. — Guided  bus  tour  and  inspection 
of  New  York’s  finest  theatre  conces- 
sion operations,  including  visits  to 
world’s  largest  shopping  centers. 
Afternoon  snack  en  route. 

2 P.M. — Visit  the  tradeshow. 

WEDNESDAY,  OCTOBER  30 

8:00  A.M. — Joint  continental  breakfast 
(NAC-TOA-TESMA-TEDA) . 

8:30  A.M. — “All  Star  Program”  presented 
by  NAC  for  TOA-TESMA-TEDA.  Top 
executives  from  beverage,  food,  con- 
cession and  vending  companies  cover- 
ing all  phases  of  theatre  (drive-in  and 
conventional)  and  other  fun-spot  op- 
erations. 

12:45  P.M. — NAC  annual  membership 
luncheon  and  business  meeting — Elec- 
tion. 

2 P.M. -6  P.M. — Visit  the  tradeshow. 

8:00  P.M. — The  Pepsi-Cola  party. 

THURSDAY,  OCTOBER  31 

9:00  A.M. — NAC  merchandising  forum. 
Leading  speakers  will  cover  the  over- 
all spectrum  of  concession  merchandis- 
ing. 

12:30  P.M. — Luncheon. 

2 P.M. -5  P.M. — Visit  the  tradeshow. 

6:30  P.M. — National  Carbon  cocktail  party. 

8:00  P.M. — President’s  banquet.  Host:  The 
Coca-Cola  Co. 

NAC  farewell  cocktail  party  in  NAC 
president’s  suite  following  the  Coca- 
Cola  banquet  for  NAC  members,  guests 
and  press. 

FRIDAY,  NOVEMBER  1 

10:00  A.M.— NAC  board  of  directors  meet- 
ing. 


Columbia  Color  Preview 
Set  for  TOA  Convention 

NEW  YORK — A color  feature,  prepared  by 
the  Cellomatic  Corp.  and  utilizing  “a  com- 
bination of  every  visual  effect  ever  em- 
ployed,” will  give  a “panoramic  view”  of  Co- 
lumbia Pictures’  complete  product  lineup  at 
the  Theatre  Owners  of  America  convention 
at  the  Americana  Hotel  here  this  week. 

Robert  S.  Ferguson,  Columbia  vice-presi- 
dent in  charge  of  advertising  and  publicity, 
said  that  more  than  1,000  persons  were  ex- 
pected to  attend  the  event,  which  will  be 
held  Tuesday  (29)  at  5:30  p.m.  in  two  of 
the  largest  ballrooms  of  the  hotel.  After  a 
cocktail  reception  in  the  Royal  ballroom, 
guests  will  go  to  the  Imperial  ballroom  where 
a specially  constructed  30-foot  screen  using 
both  front  and  rear  projection  equipment 
will  be  used  for  showing  the  film. 

The  picture  will  be  shown  to  exhibitors 
internationally  after  its  TOA  convention 
premiere. 


Technicolor  9-Month 
Net  in  Big  Increase 

NEW  YORK — Technicolor,  Inc.,  and  its 
diversified  subsidiaries  reports  net  earn- 
ings of  $2,444,911  for  the  first  nine  months 
of  1963,  this  continuing  the  upward  trend 
in  sales  and  earnings  for  the  company,  ac- 
cording to  Patrick  Frawley,  chairman  of 
Technicolor.  Earnings  for  the  like  period 
in  1962  amounted  to  $433,850. 

The  1963  earnings  are  equal  to  91  cents 
per  common  share  on  2,688,071  shares  out- 
standing, compared  with  16  cents  per  share 
on  the  2,640,478  shares  outstanding  in  1962. 

Frawley  said  that  the  consolidated  sales 
for  the  first  three  quarters  of  1963  totaled 
$57,495,448,  compared  with  $42,689,527  for 
the  similar  period  in  1962,  this  being  an 
increase  of  35  per  cent.  Consolidated  sales 
and  earnings  for  the  first  three  quarters 
of  1963  and  in  the  corresponding  period 
for  1962  do  not  include  sales  and  undis- 
tributed income  of  the  foreign  affiliates. 

A regular  quarterly  cash  dividend  of 
12y2  cents  per  share  was  payable  October 
21  to  stockholders  on  record  September  30. 
The  board  also  declared  a two  per  cent 
stock  dividend  payable  on  the  same  date. 

The  proposed  acquisition  of  the  assets 
of  Town  Photolab,  Inc.,  by  Technicolor  has 
been  announced  by  Frawley  who  said  that 
“the  consummation  of  the  transaction  is 
still  subject  to  negotiations  of  mutually 
satisfactory  agreements  and  to  formal  ap- 
proval by  the  boards  of  directors  of  both 
companies  and  the  shareholders  of  Town. 
The  managements  have  agreed  in  principal 
that  the  purchase  price  would  be  approxi- 
mately 130,000  shares  of  Technicolor  stock, 
which  is  equivalent  of  one  share  of  Techni- 
color for  about  four  and  one-third  shares 
of  Town,  Frawley  said. 

Town  Photolab,  which  recently  moved 
their  New  York  facilities  into  a new  build- 
ing in  Mount  Vernon,  N.Y.,  is  engaged  in 
the  amateur  photo  finishing  field,  in  the 
merchandising  of  film  and  in  direct  mail 
order  film  processing.  Town  also  operates 
laboratories  in  Boston  and  St.  Louis. 


Fred  Frank  in  Trans-Lux  TV; 
Sales  Meet  in  N.Y.  Oct.  28 

NEW  YORK — Fred  R.  Frank  jr„  a ten- 
year  veteran  of  TV  syndicated  sales  who 
served  with  NTA  and  Ziv  in  the  southeast 
market,  has  been  named  southeast  division 
manager  of  Trans-Lux  Television  Corp.  by 
Richard  Carlton,  vice-president.  Frank 
will  headquarter  at  the  Miami  Beach  office 
and  will  report  directly  to  Murray  Oken, 
national  sales  manager. 

Trans-Lux  Television  will  hold  a three- 
day  sales  meeting  in  its  New  York  offices 
October  28-30,  presided  over  by  Carlton 
and  Oken.  Others  who  will  attend  include 
Frank  jr. ; Richard  Restler,  eastern  sales 
representative;  Marvin  L.  Lowe,  midwest 
division  manager,  and  Arthur  L.  Man- 
heimer,  western  division  manager. 

Carlton  called  the  meeting  to  lay  the 
groundwork  for  the  November  sales  kick- 
off of  “Mack  and  Myer  for  Hire,”  a 200 
program  series  starring  Joey  Faye  and 
Mickey  Deems,  and  an  accelerated  sales 
plan  for  “The  Mighty  Hercules,”  adven- 
ture-cartoon series  already  launched  in  45 
markets. 
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AT  NATIONAL  SCREEN’S  SALES  CONVENTION— National  Screen  Service’s 
expanded  1963-64  Showmandizing  program,  involving  a cost  of  approximately  85 
per  cent  greater  than  that  of  its  1962-63  output  was  detailed  at  the  recent  national 
sales  convention  of  its  branch  managers  at  the  Ascot  Hotel  in  Chicago.  In  the 
photo,  left  to  right,  seated:  Fred  Weimar,  Los  Angeles  branch  manager;  Walter  E. 
Branson,  vice-president  in  charge  of  distribution;  Melvin  L.  Gold,  general  sales 
manager  who  presided;  Burton  E.  Robbins,  chief  executive  officer  and  president, 
and  branch  managers  William  Beirs,  Cincinnati;  Kenneth  Friedman,  Seattle;  R. 
M.  Simril,  Charlotte,  and  Milton  Feinberg,  Chicago.  Standing:  Perry  Seif  ter,  head 
of  the  home  office  contract  department;  branch  managers  Jack  Lustig  of  Den- 
ver, J.  L.  Boyer  of  New  Orleans,  A1  Rothschild  of  St.  Louis,  Paul  Ayotte  of  Minne- 
apolis, Jack  W’inningham  of  Kansas  City,  Irving  Marcus  of  Pittsburgh,  Julie  Fine 
of  New  York,  Stanley  Goldberg  of  Philadelphia,  D.  J.  Rossi  of  Boston,  Ivan  Clavet 
of  Detroit,  Charles  P.  Lester  of  Atlanta,  Ray  Richman  of  San  Francisco  and  Paul 
Short  of  Dallas. 


Federal  Judge  Approves 
Mass.  Theatre  for  AB-PT 

NEW  YORK — Approval  has  been  granted 
to  AB-Paramount  Theatres  by  Federal 
Judge  Edmund  L.  Palmieri  to  complete  con- 
struction of  a new  800-seat  house  in  Chelsea, 
Mass.  Under  terms  of  the  order,  AB-PT 
must,  when  the  new  theatre  is  opened,  stop 
showing  pictures  at  their  recently  operated 
Chelsea  house,  the  Olympia.  Another  court 
order  will  be  required  for  AB-PT  to  reopen 
or  replace  the  Olympia. 

The  ruling  by  Judge  Palmieri  was  made 
necessary  by  a previous  consent  decree. 


George  Sidney  to  Produce 
Academy  Awards  Show 

HOLLYWOOD  — George  Sidney,  noted 
motion  picture  producer-director,  has  been 
named  producer  of  the  36th  Annual  Academy 
Awards  presentation,  it  was  announced  by 
Arthur  Freed,  president  of  the  Academy  of 
Motion  Picture  Arts  and  Sciences,  who 
handled  the  post  for  the  last  four  years. 
Sidney  will  be  in  charge  of  all  details  of 
the  production  of  the  Oscar  Show,  April  13, 
1964,  to  be  held  at  the  Santa  Monica  Civic 
Auditorium.  Sidney  has  been  president  of 
the  Directors  Guild  of  America  for  12  years. 


Lippert  Forms  British 
Company  for  Features 

LONDON — Robert  L.  Lippert,  who 
specializes  in  low-budget  pictures,  has 
formed  a new  British  company,  Lippert 
Films,  Ltd.,  to  produce  features  in  England 
for  worldwide  distribution  by  20th  Century- 
Fox.  Many  of  his  Hollywood  films  in  the 
past  were  released  globally  by  20th-Fox. 

His  first  under  the  new  banner,  now  be- 
ing filmed,  is  “The  Horror  of  It  All,”  star- 
ring America’s  Pat  Boone  with  Erica  Ro- 
gers, Dennis  Price,  Valentine  Dyall  and 
Andree  Melly. 

In  Rome,  Seymour  Poe,  20th-Fox  ex- 
ecutive vice-president,  finalized  the  deal 
for  the  company  to  take  over  worldwide 
distribution  of  “La  Vendetta  della  Sig- 
nora,” which  is  being  co-produced  by  Cine- 
citta  and  Dearfilm,  Italian  companies,  and 
French  and  German  companies. 

The  film,  which  will  be  released  in  the 
U.S.  and  Canada  as  “The  Visit,”  the  title 
of  the  Broadway  stage  play  by  Friedrich 
Duerrenmatt  on  which  the  picture  is  based, 
stars  Ingrid  Bergman  and  Anthony  Quinn 
with  Irina  Demich,  Paolo  Stoppa,  Valentina 
Cortesa,  Romolo  Valli  and  Claude  Dauphin. 
Directing  is  Bernhard  Wicki. 


Trade  Secrets  Trial  Won 
By  National  Rejectors 

ST.  LOUIS — Culminating  an  11 -month 
courtroom  trial  that  involved  18,000  pages 
of  testimony,  circuit  judge  Robert  J.  Kirk- 
wood decided  in  favor  of  National  Rejectors 
in  its  trade  secrets  lawsuit  against  three 
former  employes,  Coin  Acceptors  and  The 
Vendo  Co.  Judge  Kirkwood  found  that  the 
defendants’  disloyalty  to  the  plaintiffs 
caused  National  Rejectors  a substantial 
loss  for  which  it  is  entitled  to  requitable 
relief  in  the  form  of  an  injunction,  an  ac- 
counting and  damages. 

Defendants  were  ordered  to  compensate 
National  Rejectors,  a subsidiary  of  Uni- 
versal Match  Corp.,  for  injury  suffered 
through  loss  of  sales  and  profits,  caused 
by  the  “defendants’  unfair  competition.” 

The  suit,  begun  in  October  1960,  charged 
that  the  three  former  employes  had  con- 
spired to  steal  trade  secrets  used  in  the 
production  of  National  Rejectors  coin  de- 
vices while  still  in  the  employ  of  the  com- 
pany during  1957-59,  these  employes  later 
quitting  and  organizing  Coin  Acceptors. 
Vendo  was  charged  with  joining  the  new 
company  in  the  alleged  conspiracy. 


AIP  Sets  'Comedy  of  Terrors' 
Release  Up  to  December 

HOLLYWOOD — American  International 
Pictures  sales  and  distribution  head  Leon 
P.  Blender  this  week  announced  that  the 
company  had  moved  up  the  release  date  of 
its  recently  completed  “The  Comedy  of 
Terrors”  to  the  latter  part  of  December  in 
response  to  numerous  requests. 

Blender  said  the  unprecedented  exhibitor 
response  was  due  to  the  many  high-priced 
Christmas  roadshow  films  on  the  market 
and  the  scarcity  of  top-quality,  general  run, 
regular  admission-priced  films.  This  sit- 
uation, he  continued,  brought  AIP  a wave 
of  requests  from  theatre  owners  and  cir- 
cuits around  the  country  as  soon  as  the 
Vincent  Price,  Peter  Lorre,  Boris  Karloff, 
Basil  Rathbone  starring  terror  comedy  was 
announced  as  completed. 
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this, 

we  promise, 
is  a film 
jour  audienees 

will  never 
forget ! 

FROM  THE  MAN  WHO  FIRED  THE  GUNS  OF  NAVARONE’ 


THE  NEW  YORK  TIMES,  SUNDAY,  OCTOBER  20,  1963. 


THIS,  WE  PROMISE,  IS  A FILM  YOU  WILL 


ON  JUNE  8, 1961, when  we  announced  the  American 
premiere  of  Carl  ForemanY ‘The  Guns  Of  Navarone" 
at  the  Criterion  Theatre,  we  made  the  following  statement: 


—Carl  Foreman's  first  film  since“The  Guns  Of  Navarone.’ 
Once  again  the  American  premiere  takes  place  at  the 


Criterion  Theatre,  with  a concurrent  engagement  at  the 


Tlipcitrp  A ml  once 


ormin  with  ahcnintp  rnnfi- 


American  Premiere  New  York  Dec,  19th 
Criterion  Theatre  and  Sutton  Theatre 
Royal  Premiere  Performance:  London  Nov.  18th 
Royal  Premiere  Performance:  Stockholm  Dec.  13th 
Royal  Premiere  Performance:  Copenhagen  Dec.  17th 
Los  Angeles  Premiere  Dec.  22nd  ■ 


“ This,  we  promise,  is  the  most  exciting 
motion  picture  you  will  ever  see.” 

If  you  were  one  of  the  millions  upon  millions  of  people 
throughout  the  world  who  were  thrilled  by  “The  Guns  Of 
Navarone,”  and  who  made  it  one  of  the  greatest  box-office 
attractions  in  movie  history,  you  know  that  we  didn  t let 
you  down.  We  kept  our  word. 

Now  we  have  the  good  fortune  to  present  “The  Victors” 


dence,  we  are  making  you  a promise: 

l In  all  your  life,  you  have  never  seen 
a film  like  ‘ 1 The  Victors. 

2.“  The  Victors”  is  a film  you  will  never 
want,  or  be  able,  to  forget. 

Finally,  we  predict:  In  its  uncompromising  honesty, 
“The  Victors"  will  be  the  most  controversial  film  of  this 
or  any  other  year. 


COLUMBIA  PICTURES 
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NEW  YORK  TIMES,  SUNDAY.  OCTOBER  20.  .903, 


[EVER  WANT  TO  FORGET! 


Cffil  KIM®  A HIGHROftO  PRODUCTION  • PANAVIM® 


THE  SIX  MOST  EXCITING  WOMEN  IN  THE  WORLD. . . 
THE  MOST  EXPLOSIVE  ENTERTAINMENT  EVER  MADE! 
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Kansas  City's  Plaza  Theatre 
which  began  as  an  integral  part 
of  a shopping  center  in  1928. 


IT  ALL  BEGAN  35  YEARS  AGO- 

Yet  Shopping  Center  Trend 
Is  Just  Getting  Underway 


KANSAS  CITY — In  the  current  boom  in  theatre  building 
throughout  the  country,  the  high  percentage  (41.2  in  1963) 
of  those  that  are  a part  of  a shopping  center  installation  in- 
dicates a new  and  rising  trend.  But  this  type  of  theatre  actually 
came  into  being  35  years  ago,  when  the  Plaza  Theatre  here 
was  opened,  on  October  10,  1928,  to  be  exact.  Its  builders, 
therefore,  lay  claim  to  the  Plaza’s  being  the  first  theatre  in 
the  U.  S.  to  be  built  as  an  integral  part  of  a major  shopping 
center — and  as  having  kept  constant  pace  with  the  times,  not 
overlooking  the  increasing  needs  for  parking  space. 

Seldom  does  a “new”  trend  find  itself  pre-market-tested, 
but  the  value  of  such  a plan  has  been  ably  tested  by  time 
and  the  Plaza  Theatre,  operated  by  Pox  Midwest  Theatres, 
which  has  been  and  continues  to  be  a community  institution. 
And  the  surrounding  area,  known  as  the  Country  Club  Plaza, 
has  been  called  the  “granddaddy”  of  the  shopping  centers. 

BUSINESS  AREA  STARTED  IN  1923 

The  entire  business  area,  which  took  several  years  to 
build,  was  started  in  1923  and  eventually  covered  50  acres.  In 
1928,  the  Plaza  Theatre  and  Shops  Building  was  completed, 
covering  an  entire  block  of  ground  and  comprising  only  a part 
of  the  center. 

A souvenir  brochure,  printed  for  patrons  who  attended  the 
opening  on  October  10,  1928,  gives  the  following  explanation 
of  the  developer’s  plans.  “.  . . for  many  years,  the  building  of 
a worthy  entertainment  center  had  been  contemplated  as  a 
part  of  the  Country  Club  Plaza  conception.  It  was  decided  to 
build,  not  alone  a theatre  but  a theatre  that  should  be  the 
central  unit  of  a whole  composition.  Since  commercial  struc- 
tures normally  stand  beside  a playhouse,  it  was  logical  to  treat 
all  the  units  as  one.  Having  sought  to  give  the  Plaza  the  air  of 
a Spanish  market  place,  the  architectural  style  had  been  pre- 
determined.” 

A MODEL  FOR  SHOPPING  CENTERS 

This  concept,  then,  was  the  plan  of  the  late  J.  C.  Nichols, 
the  city  planner  whose  shopping  centers  and  residential  develop- 
ments were  to  become  models  for  developers  all  over  the  coun- 
try and,  indeed,  the  world. 

Nichols  considered  the  interior  decorating  of  the  theatre 
so  important  that  he  spent  several  weeks  in  Spain  and  Northern 
Africa,  part  of  that  time  in  the  company  of  J.  C.  Taylor, 
present  chairman  of  the  board  of  directors  of  the  firm,  choos- 
ing the  appointments. 

No  major  decorating  has  been  done  since  1928.  When  the 
exhibitor  put  in  a concession  stand  and  cigarette  machine,  the 
fountain  in  the  center  of  the  patio  had  to  be  removed  to  af- 
ford more  space.  As  in  the  rest  of  the  Fox  Theatres,  candy, 
popcorn  and  soft  drinks  are  sold  over  the  counter  in  a variety 
of  sizes.  An  air  conditioning  system  was  installed  one  year  after 
the  opening.  Talking  pictures  became  immediately  available. 

The  designer’s  intention  of  building  an  auditorium  for  other 
uses  than  the  showing  of  movies  was  reflected  in  the  stage  itself 
where  the  proscenium  arch  was  40  feet  wide;  the  stage,  28  feet 
by  48  feet,  being  of  ample  size  to  provide  for  legitimate  drama, 
a symphony  orchestra  or  any  theatrical  performance.  Seven 
dressing  rooms  on  the  south  side  of  the  theatre  made  the  build- 
ing adaptable  to  many  uses. 

In  1961,  a remodeling  job  was  done  in  a two-fold  plan 


which  involved  a new  stage  to  accommodate  performances  by 
the  Kansas  City  Philharmonic  orchestra  with  80  instruments, 
and  the  new  screen  and  projection  equipment  to  allow  70mm 
films  to  be  shown.  The  new  stage  has  1,400  square  feet  and 
extends  across  the  theatre  in  front  of  the  former  stage.  The 
weekly  matinee  concerts  are  preceded  by  luncheons  in  clubs 
and  restaurants  throughout  the  city  attended  by  civic  groups, 
women’s  organizations  and  school  children.  Obviously,  a new 
audience  is  attracted  each  week,  both  to  the  theatre  and  to  the 
shopping  center.  The  combined  screen  and  stage  installation 
required  the  removal  of  279  seats,  leaving  a total  seating  capac- 
ity of  1,630.  Because  of  the  extended  stage,  front  row  seats 
are  now  removed  35  feet  from  the  projection  screen. 

L.  E.  Pope,  purchasing  agent  for  Fox  Midwest,  said,  at  that 
time,  that  even  though  the  theatre  was  designed  and  built  mox-e 
than  three  decades  ago,  the  acoustical  characteristics  of  the 
main  auditorium  required  no  change  of  any  kind  to  accommodate 
the  most  modern  sound  equipment.  The  director  of  the  Phil- 
harmonic, Hans  Schweiger,  considers  the  theatre  one  of  the 
finest  concert  halls  in  the  nation.  This  year,  the  Philharmonic’s 
Plaza  matinee  series,  starts  its  sixth  season. 

BROAD  SERVICE  TO  COMMUNITY 

The  possibilities  for  promotional  activities  that  a theatre 
can  offer  its  adjoining  business  area  are  manifest  in  the  proj- 
ects that  the  Plaza  Theatre  has  housed  from  its  earliest  years. 
In  the  1930s,  book  reviews  drew  housewives  from  all  over  the 
city;  a popular  teacher  gave  bridge  lessons  from  the  stage  with 
giant  playing  cards.  There  have  been  travelogs  by  local  and 
visiting  authors;  cultural  lectures;  fashion  shows  sponsored  by 
local  merchants  for  charitable  benefits;  home  decorating  dem- 
onstrations; and  sales  training  classes  by  store  owners  in  the 
area  for  their  own  employes;  all  of  which  have  contributed 
to  holding  and  strengthening  the  community’s  interest  in  the 
theatre,  thereby  profiting  merchants  and  the  theatre  itself. 

Some  other  such  community  relations  projects  are:  a forum 
on  telephone  courtesy,  held  last  year;  beauty  clinics  featuring 
name  personalities,  sponsored  by  a leading  drug  chain;  the 
Christian  Science  Church  uses  the  auditorium  about  five  times 
a year,  usually  on  Saturday  mornings.  A new  feature,  starting 
August  of  this  year,  is  the  free  admission  program  for  children 
between  the  hours  of  10  a.m.  and  12  noon.  The  special  show 
offers  an  hour  of  stage  antics  by  Whizzo  the  Clown,  a local 
TV  personality,  and  cartoons.  The  service  is  for  the  convenience 
of  mothers  who  wish  to  shop  in  the  morning.  Admission  is  free, 
but  the  tickets  must  be  procured  from  merchants. 

SHOPS  SHARE  TIMELESS  APPEAL 

The  timeless  appeal  of  the  Plaza  Theatre  is  shared  by  the 
entire  shopping  area  which  it  exemplifies.  The  center  has  mel- 
lowed rather  than  aged.  Change  is  manifest  only  in  improve- 
ments, enlarged  quarters  for  some  merchants,  new  art  objects 
and  fountains  for  which  the  area  is  world  famous,  and  more 
and  more  landscaped  parking  lots — one  of  these  across  the 
street  from  the  theatre. 

The  plans  for  the  Plaza  Theatre  were  executed  by  Ed- 
ward Tanner,  head  of  the  J.  C.  Nichols  Companies’  architectural 
staff  at  that  time,  in  association  with  Boiler  Bros.,  theatre 
specialists. 
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‘Refcont 


•By  SYD  CASSYD 


0ARL  FOREMAN  is  planning  another 
film  to  follow  “The  Victors”  and  will 
act  in  the  capacity  of  writer-producer  and 
possibly  director.  He  has  found  very  little 
conflict  with  the  multiple  roles.  Produc- 
tion plans  and  schedule  are  not  ready  . . . 
Douglas  Heyes  has  been  signed  to  an  ex- 
clusive long  term  writer-director  contract 
by  Universal.  His  novel,  "The  12th  of 
Never,”  which  has  just  been  published  by 
Random  House,  was  bought  by  Universal 
from  galley  proofs  several  months  ago  and 
is  now  on  producer  Ross  Hunter’s  future 
schedule,  according  to  Edward  Muhl,  vice- 
president  in  charge  of  production  at  Uni- 
versal. 

w 

“Flipper  and  the  Pirates”  is  the  name  of 
the  sequel  to  Metro-Goldwyn-Mayer’s 
story  of  a boy  and  a dolphin,  with  young 
Luke  Halpin  repeating  in  the  role  of  the 
boy.  Art  Arthur  has  been  assigned  by 
Ivan  Tors,  who  produced  “Flipper,”  to 
handle  the  screenplay.  The  pair  is  scout- 
ing locations  in  the  West  Indies,  Bahamas, 
or  Trinidad  for  the  new  version.  The  tele- 
vision segments  of  the  “Flipper”  saga  are 
not  expected  to  reach  the  airways  before 
the  sequel  is  released  . . . Jack  L.  Warner 
will  produce  the  story,  “The  Sparrow,” 
based  on  the  life  of  Edith  Piaf,  who  died 
several  weeks  ago,  and  will  try  to  get  a 
bilingual  star  who  can  play  the  role  in 
both  English  and  French.  Studio  executives 
will  conduct  a poll  of  the  French  people 
to  find  a suitable,  perhaps  unknown  ac- 
tress for  the  part  of  the  dynamic  little 
singer  with  the  large  voice. 


Robert  L.  Lippert  has  signed  Kenny 
Miller  and  Jackie  DeShannon  to  a two- 
picture  deal,  reported  Fred  Roos,  produc- 
tion executive  for  Lippert  . . . Robert 
Fellows  will  film  “The  Snake,”  a Mickey 
Spillane  “Mike  Hammer”  novel  soon  to  be 
published  by  E.  F.  Dutton.  Roy  Rowland 
will  direct  the  Fishbein-DuPont-Fellows  pic- 
ture reportedly  set  for  a $750,000  budget. 
Others  on  the  schedule  are  “The  Green 
Woman,”  also  a Spillane  story,  and  a 
Marion  Hargrove  screenplay,  “Formosa” 
. . . Robert  Marcucci  and  Oscar  L.  Nichols 
have  purchased  “A  Girl’s  Delight”  by  Jack 
Bennett  and  Leslie  Kardos,  and  “The  Fly- 
ing Dud,”  by  Jack  Miller  and  M.  A.  Chaney. 
Marcucci  is  the  president  of  Chancellor 
Records,  Philadelphia,  and  has  extended 
his  activities  to  production  of  motion  pic- 
tures. Chancellor  handles  Frankie  Avalon 
. . . “Nervous  in  the  Service”  is  the  final 
title  on  the  Frank  McCarthy  film  which 
he  originally  called,  “Yeoman  Major.”  Ray 
Allen  and  Harvey  Allen  are  writing  the 
screenplay,  which  is  based  on  a single 
chapter  from  William  J.  Lederer’s  book, 
“All  the  Ship’s  at  Sea.”  The  Universal 
film  is  planned  for  production  after  the 
first  of  the  year. 

In  the  tradition  of  Mata  Hari,  World 
War  I female  spy,  the  play  “Hannah  Sen- 
nesh,”  about  Israeli’s  heroine  who  was  cap- 
tured and  tortured  to  death  by  the  Nazis, 
when  she  came  down  behind  their  lines 


while  engaged  in  guerrilla  work,  has  been 
acquired  by  Laurence  Merrick,  producer. 
Before  formalizing  his  film  plans,  he  will 
stage  the  play  in  Hollywood.  It  has  run 
for  years  in  Israeli’s  Habima  Theatre.  The 
American  translation  is  by  Meyer  Levin 
...  A coproduction  deal  between  Fulvio 
Lucisano,  Italian  International  Films 
president  and  American  International, 
calls  for  production  in  Rome,  starting  in 
January,  of  “The  Dunwich  Horror.”  The 
thriller,  to  be  filmed  in  color  and  wide- 
screen, will  be  directed  by  Mario  Bava, 
who  had  the  same  job  on  “Black  Sunday.” 
James  Nicholson  and  Samuel  Z.  Arkoff 
signed  the  papers  for  the  project  at  AIP 
offices  in  Hollywood. 

W 

George  Edwards  and  Joe  Hoenig  start 
their  first  film,  “Young  and  Willing,”  in 
January.  Gavin  Lambert,  who  wrote  the 
novel,  “The  Slide  Area,”  from  which  the 
picture  will  be  made,  will  direct,  with  pro- 
duction scheduled  for  Producer’s  Studio. 
James  Bridges  collaborated  with  him  on  the 
screenplay  . . . Continuing  the  trend  of 
studios’  use  of  pilot  films  which  didn’t  sell, 
Warner  Bros,  will  issue  “The  Man  From 
Galveston”  as  a feature  release  in  January, 
after  it  was  rejected  as  one  of  the  episodes 
in  “Temple  Houston,”  a TV  series,  because 
of  a change  in  format  . . . Ralph  Edwards, 
who  has  acted  as  National  Crusade  chairman 
for  the  American  Cancer  Society,  has  turned 
his  attention  to  a new  schedule  which  will 
include  production  of  feature  films. 

w 

Jim  Hutton,  now  costarring  with  Connie 
Francis  in  “Looking  for  Love”  at  MGM, 
has  been  signed  to  a new  four-picture  con- 
tract by  the  studio.  A non-exclusive  pact, 
the  deal  calls  for  Hutton  to  appear  in  the 
new  films  over  a four-year  period  . . . 
Donald  Woods,  veteran  motion  picture  and 
stage  actor,  has  been  set  for  the  role  of 
an  Air  Force  colonel  in  MGM’s  “Kissin’ 
Cousins.”  Sam  Katzman  is  producing 
with  Gene  Nelson  directing  and  Elvis  Pres- 
ley starring.  Pamela  Austin,  Arthur  O’Con- 

William  Castle  Is  Signed 
To  Pact  With  Universal 

William  Castle,  one  of  the  leading 
independent  producers  and  showman - 
disers  of  suspense  films,  has  been  signed 
by  Edward  Muhl,  vice-president  in 
charge  of  Universal  production,  to 
bring  into  the  Universal-Revue-MCA 
organization  his  special  “cost-control” 
films.  Castle  moves  to  the  valley  lot 
on  October  28,  with  Dona  Holloway 
going  along  as  associate  producer  and 
Lin  Unkefer  engaged  as  publicity  di- 
rector. The  producer  has  also  signed 
to  a multiple-picture  deal  writer  Ray 
Bloch,  whose  “Psycho”  novel  was  made 
into  one  of  Alfred  Hitchcock’s  top 
film  hits  and  who  scripted  Castle’s 
recently  completed  “Strait-Jacket,” 
starring  Joan  Crawford. 


nell,  Shelley  Fabares  and  Yvonne  Craig  are 
costarred  . . . Pauline  Meyers,  prominent 
Negro  character  actress,  has  been  set  by 
MGM  for  an  important  comedy  role  in 
“His  and  His.”  She  will  portray  the  secre- 
tary to  the  head  of  a Madison  Avenue  firm. 
Robert  Goulet,  Nancy  Kwan,  Robert  Morse 
and  Elsa  Lanchester  also  head  the  cast  of 
the  romantic  comedy  being  directed  by 
Henry  Levin  and  produced  by  Pandro  S. 
Berman. 


Lena  Horne  fits  the  part  in  “No  Strings,” 
the  new  Seven  Arts  production  of  the  stage 
musical  which  is  being  prepared  for  the 
screen  by  Arthur  Laurents,  who  is  writing 
the  screenplay,  and  has  been  asked  to  play 
the  role.  Her  reply  and  starting  dates  are 
to  be  announced  soon  . . . Richard  Harris, 
who  won  kudos  for  his  work  in  “This  Sport- 
ing Life,”  has  been  signed  by  producer- 
director  Michelangelo  Antonioni  as  star  of 
“The  Red  Desert.”  The  film  rolls  at  Cinec- 
itta,  Rome,  this  week  . . . Dolores  Del  Rio 
comes  back  into  the  Hollywood  fold  once 
again  with  her  role  in  “Cheyenne  Autumn,” 
the  John  Ford-Bernard  Smith  production 
for  Warner  Bros.  This  is  her  second  appear- 
ence  since  1947  when  she  also  appeared  in 
a John  Ford  film,  “The  Fugitive.”  Ford  is 
using  410  Indian  and  white  extras  in  one 
scene  . . . The  wry  smile  on  Shelley  Winters’ 
face  in  the  picture  “Wives  and  Lovers”  might 
take  on  a realistic  meaning  when  one  learns 
that  she  has  optioned  “My  Son  Never  Drew 
Those  Dirty  Pictures  on  the  Wall.”  The 
Ralph  Hart  original  story  will  be  written  for 
the  screen  by  him,  along  with  his  directing 
chores.  To  be  filmed  abroad  in  Italy  and 
Britain,  students  from  England  and  America 
are  the  subjects  of  the  film,  termed  a 
farcical-comedy. 

nhi 

George  Cukor  has  assigned  Gene  Allen  to 
direct  the  second  unit  of  “My  Fair  Lady,” 
Ascot  scene  . . . David  Miller  has  been  set 
by  Edward  Muhl,  Universal  studio  head,  to 
direct  Cary  Grant’s  forthcoming  untitled 
comedy-drama  for  the  studio.  The  director 
megged  Universal’s  release,  “Captain  New- 
man, M.D.”  Peter  Stone,  who  wrote  the 
screenplay  for  “Charade,”  does  same  on  new 
film  . . . Following  the  tradition  set  by 
Alfred  Hitchcock,  Steven  Bernhardt  and 
Gene  S.  Taft,  associate  producers  on  “Kisses 
for  My  President,”  play  hospital  corpsmen 
in  the  picture.  Curtis  Bernhardt  and  pro- 
ducer-writer Robert  Lord  are  discussing 
another  film  to  bring  Lord  into  active  status 
on  one  of  his  properties  . . . James  Poe 
joins  producer-director  James  B.  Harris  to 
start  work  on  the  novel,  “The  Bedford  Inci- 
dent,” Richard  Widmark  will  star  in  the  pic- 
ture. The  original  was  written  for  the  book 
market  by  Marc  Rascovitch. 


AIP  to  Handle  Release 
Of  Galatea  Product 

HOLLYWOOD — Franco  Fanfani,  super- 
vising executive  of  Galatea  Films  of  Rome, 
Italy,  concluded  meetings  with  James  H. 
Nicholson  and  Samuel  Z.  Arkoff  of  Ameri- 
can International,  at  which  arrangements 
were  made  for  AIP  distribution  of  Galatea 
product  in  America.  The  first  joint  AIP- 
Galatea  deal  is  for  the  release  of  a twin 
spectacle  film  package  this  Christmas  com- 
prising “Goliath  and  the  Sins  of  Babylon” 
and  “Samson  and  the  Slave  Queen.”  Re- 
lease plans  also  were  set  for  “House  of 
Terror”  and  “Black  Sabbath.” 
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Fairway  Int'l  Schedules 
Four  Films  for  Release 

HOLLYWOOD  — Fairway  International 
Films  executive  L.  Steven  Snyder  this  week 
announced  that  his  company  would  release 
four  new  pictures  during  the  coming  year, 
with  four  others  in  preparation  or  slated  for 
production  in  1964. 

Releases  scheduled  include  “The  Sadist,” 
which  has  played  a few  areas  in  late  1963; 
“The  Incredibly  Strange  Creatures  Who 
Stopped  Living  and  Became  Mixed  Up  Zom- 
bies!” starring  Cash  Flagg;  the  Charles 
Bros.’  “Drivers  Into  Hell,”  and  “What’s  Up 
Front,”  with  Tommy  Holden.  Two  of  the 
pictures  are  in  Technicolor  and  all  are 
scheduled  for  release  beginning  in  January. 

In  preparation  are  “Johnny  Eagle”  and 
“Deadwood.”  Slated  for  production  during 
the  summer  of  1964  are  “Live  It  Up”  and 
“Striganza.”  The  latter  will  be  filmed  in 
Europe  and  will  star  Arch  Hall  jr.  and  Helen 
Hovey. 


Book  Review 

MAX  GORDON  PRESENTS— 

Bernard  Geiss  Associates — 306  Pages 

Although  Max  Gordon  principally  is 
identified  with  the  Broadway  stage,  he  did 
have  a brief,  and  unsuccessful,  fling  in 
motion  pictures.  This  autobiography,  writ- 
ten in  association  with  Lewis  Funke  of 
The  New  York  Times,  is  interesting  read- 
ing for  all  folks  in  show  business  in  that 
it  tells  of  the  trials  and  tribulations  of  be- 
coming a producer,  holding  the  spotlight 
after  the  first  successes  and  the  heart- 
aches that  go  with  the  occasional  flops. 
The  book  takes  the  reader  backstage  to  the 
problems  of  financing,  staging  and  con- 
troversies with  collaborators  and  partners. 

Gordon  pulls  no  punches  in  revealing 
some  of  the  unethical  methods  used  by 
some  of  the  characters  who  crossed  his 
path  over  the  years,  but  he  shows  no  bit- 
terness. His  real  name  is  Melchel  Salpeter 
and  he  was  raised  on  the  lower  East  Side 
of  New  York.  At  an  early  age  he  was  smit- 
ten with  the  stage  bug,  augmented  some- 
what by  his  brother  Cliff  who  won  renown 
in  vaudeville  as  the  German  Senator. 

Starting  as  an  advance  man  for  the  Bell- 
man Show,  Gordon  saw  the  commer- 
cial possibilities  of  one-act  plays  on  vaude- 
ville and  with  a partner,  A1  Lewis,  was  the 
top  producer  of  such  acts.  He  eventually  be- 
came a top  executive  of  the  Orpheum  cir- 
cuit before  embarking  on  his  career  as  a 
Broadway  producer.  Across  the  pages  run 
the  great  names  of  show  business. 

Among  his  stage  successes,  several  of 
which  became  motion  pictures,  were 
“Three’s  a Crowd,”  “The  Band  Wagon,” 
“Roberta,”  “The  Cat  and  the  Fiddle,” 
“The  Great  Waltz,”  “The  Women,”  “My 
Sister  Eileen,”  “Dodsworth,”  “The  Late 
George  Apley,”  “Junior  Miss,”  “The  Dough- 
girls,”  “The  Solid  Gold  Cadillac”  and 
“Born  Yesterday.” 

Gordon’s  one  stab  at  pictures  was  “Abe 
Lincoln  in  Illinois,”  based  on  his  personally 
produced  play,  but  the  film,  despite  its 
quality,  was  a financial  fiasco. 

“Max  Gordon  Presents”  should  be  in 
every  showman’s  library. 

— AL  STEEN 


LETTERS 


One  Manager's  Opinion 

I read  your  article,  “Progress  on  Product,” 
and  in  the  process  came  across  a para- 
graph which  lit  the  fuse  and  brought  forth 
this  letter.  Quoting  Edward  L.  Hyman, 
vice-president  of  Paramount  Theatres, 
from  your  article,  “Quality  in  and  of  it- 
self does  not  guarantee  success  at  the  box- 
office.  I urge  all  exhibitors  to  pitch  in  and 
work  at  the  grass-roots  level  to  make  such 
success  a reality.” 

By  the  phrase  “grass-roots  level,”  I take 
it  to  mean  the  local  level  of  campaigning. 
Now  let’s  be  truthful  and  out  in  the  open 
about  this  end  of  show  business.  I have 
been  reading  stories  written  by  vice-presi- 
dents and  by  theatre  owners  for  many 
years.  The  vice-presidents  want  more  co- 
operation from  Hollywood,  and  in  all  this, 
who  is  the  forgotten  man?  Managers. 

I think  I speak  for  most  theatre  man- 
agers. We  all  have  basically  the  same  prob- 
lem. First,  we  usually  receive  bookings  only 
a few  weeks  before  the  playdate,  too  late  to 
get  any  campaign  started.  We  order  paper 
and  also  request  and  receive  the  usual 
pressbook.  This  little  gem  is  full  of  won- 
derful ideas,  thought  up  by  some  fellow 
who  has  nothing  else  to  do  but  sit  around 
and  think  them  up.  Fashion  features,  film 
shorts  available  in  16mm,  tie-ins  with  soap 
companies  or  you  name  it,  contests  of  all 
kinds,  have  your  mayor  proclaim  this  and 
that  day,  special  screenings,  and  the  latest 
one  suggested  arranging  a charity  ball. 

Now  let’s  face  it.  Again,  I say,  I’m  speak- 
ing for  the  average  theatre  manager,  not 
one  that  owns  a piece  of  the  business,  or 
one  that  is  fortunate  to  have  two  or  three 
assistant  managers,  but  the  average  man 
who  works  six  days  a week  including  holi- 
days, earns  an  average  salary,  and  has  all 
the  headache  that  goes  with  managing 
a theatre. 

Do  the  theatre  owners  and  vice-presi- 
dents really  expect  this  man  to  be  effer- 
vescency enthusiastic  about  every  week’s 
program?  When  is  he  supposed  to  have 
time  to  carry  out  all  these  marvelous  ideas? 
How  many  hours  in  the  day  is  he  expected 
to  work? 

Do  these  people  expect  him  to  spend  the 
better  part  of  the  day  making  contacts, 
talking  with  people,  arranging  all  the  many 
details  that  make  up  one  of  these  cam- 
paigns and  operate  the  theatre  at  night? 
At  five  o’clock  every  day  and  on  Saturdays, 
Sundays,  and  holidays  I can  guess  where 
these  vice-presidents  are. 

This  letter  is  not  written  entirely  out  of 
anger,  but  to  bring  forward  some  of  the 
facts  that  we  all  know  of  and  never  seem 
to  talk  about.  The  ideas  for  campaigns  will 
continue  to  come  and  the  theatre  owners 
will  nod  their  approval,  but  in  most  cases, 
that’s  as  far  as  it  will  go. 

It  would  be  too  presumptuous  of  me  to 
write  a solution  to  this  problem,  so  I shall 
leave  that  to  the  men  with  all  the  ideas. 

NAME  WITHHELD  BY  REQUEST 


The  Cause  of  Sloppy  Changeovers 

I received  your  October  7 issue  of  Box- 
office,  and  was  much  impressed  with  the 
article  by  Wesley  Trout  concerning  film 
splicing  and  changeover  marks.  Ironically, 
I received  a print  today  on  “The  Secret  of 
Nina  Duprez,”  and  was  very  astonished  at 


(Letters  must  be  signed.  Names  withheld  on  request) 


the  markings  at  the  end  of  each  reel  for 
changeovers.  The  markings  consisted  of 
a double  circle  and  a huge  “X”  on  the 
right  side  of  the  film,  along  with  a single 
cue  on  the  LEFT  side  of  the  film.  Also, 
the  first  “mess”  was  a good  foot  and  a half 
late,  putting  it  closer  to  the  changeover 
cue.  I agree  with  Mr.  Trout  100  per  cent, 
that  there  is  no  reason  for  damaging  film 
this  way  and  something  should  be  done 
about  it.  We  are  a first-run  theatre,  and 
when  such  things  as  a sloppy  changeover 
are  exposed  to  the  public,  I consider  that 
time  for  action. 

It  is  understood,  of  course,  that  these 
improper  marks  could  be  cut  out.  But, 
when  an  “X”  scratched  in  the  emulsion 
covers  five  or  six  frames,  much  of  the  dia- 
log could  be  missed.  I also  think  that  if  the 
exchanges  examined  their  prints  after 
each  run,  much  of  this  could  be  detected, 
and  the  persons  responsible  could  be 
caught  and  made  to  pay  for  damage  to  the 
film. 

Some  of  these  sloppy  operators  seem  to 
forget  what  the  term  “changeover”  means, 
so  I’d  like  to  give  them  a refresher  course. 

“A  changeover  is  the  act  of  going  from 
one  machine,  as  the  reel  runs  out,  to  a 
second  machine  containing  a new  reel  of 
film,  in  a manner  that  is  not  noticed  by  the 
audience.”  If  half  of  these  operators  have 
licenses,  which  I sometimes  doubt,  nine 
chances  out  of  ten  that  would  have  been 
included  in  their  examination.  I also  came 
to  the  conclusion  that  there  is  no  room 
for  such  men  in  our  profession,  and  if  it 
were  up  to  me  to  say  anything,  they’d  all 
be  looking  for  other  jobs  or  paying  for  the 
damage  that  they’re  doing. 

ARTHUR  H.  CLAY 

Projectionist, 

Bethlehem  Drive-In  Theatre 
Butztown,  Pa. 


Doing  What  Should  Come  Naturally 

I would  like  to  thank  you  and  your  staff 
for  the  Citation  for  outstanding  showman- 
ship you  have  seen  fit  to  give  me. 

But,  honestly,  this  is  the  first  time  I have 
ever  been  rewarded  for  doing  just  the  many 
little  things  that  we  have  to  do  in  order 
to  make  our  business  a success! 

But  this  points  out  what  I have  said  many 
times,  with  criticism  by  some  exhibitors  for 
saying  it  and  that  is,  “most  of  our  many 
ills  are  directly  the  fault  of  the  exhibitor 
himself.” 

Just  think!  Here  I am  getting  a citation 
for  doing  the  little  things  we  are  supposed 
to  do,  that  not  long  ago  were  expected  from 
every  showman  and  his  only  reward  was 
satisfaction  and  usually  a fair  bank  balance 
in  his  favor;  he  did  not  expect  more. 

Nowadays,  too  many  cry  the  blues  day  and 
night  and  do  nothing  to  help  themselves,  the 
result  is  they,  too,  get  a “citation”  either  in 
the  form  of  a foreclosure  or  a notation  in 
the  local  paper,  that  their  theatre  has  been 
closed  due  to  lack  of  patrons. 

However,  Mr.  Shlyen,  we  all  have  a little 
ego  and  I am  proud  of  my  citation  that  you 
have  given  me.  It  will  have  a favored  wall 
spot  in  my  office  and  on  the  sunny  side 
(in  a frame  too!). 

WALTER  W.  BELL 

Capri  Theatre, 

Dewey,  Okla. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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Beach  Party  (AIP) 
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150 

250 

200 

135 

160 

170 

125 

170 

150 

90 

115 

120 

145 

200 

175 

158  | 

H 

Black  Zoo  (AA) 
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80 
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110 

96  I 

1 

Care  takers.  The  (UA) 

115 

175 

200 
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125 

125 

100 

120 
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150 
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Castilian,  The  (WB) 

90 

75 
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100 
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80 

95 

70 

135 
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Cleopatra  (20th-Fox) 
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Condemned  of  Altona,  The  (20th-Fox) 
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160 
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Haunted  Palace,  The  (AIP) 
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Haunting,  The  (MGM) 
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Hootenanny  Hoot  (MGM) 
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In  the  French  Style  (Col) 
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Irma  La  Douce  (UA) 
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170 
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100 

150 

148  | 

§| 

Kiss  of  the  Vampire  (Univ) 

130 

100 

80 

90 

100 

90 

98  t 

Leonard,  The  (20th-Fox) 

120 

75 

165 

160 

125 

100 

140 

250 

142  1 

1 

Love  at  Twenty  (Embassy) 

110 

175 

115 

90 

100 

65 

50 

90 

100 

175 

300 

125  | 

1 

Main  Attraction,  The  (MGM) 

115 

125 

100 

90 

115 

115 

90 

65 

100 

90 

100 

70 

80 

75 

95  | 

Marilyn  (20th-Fox) 

135 

75 

75 

105 

100 

90 

90 

150 

90 

100 

120 

103  | 

Mind  Benders,  The  (AIP) 

100 

75 

100 

125 

100 

100  | 

Mondo  Cane  (Times) 

130 

200 

200 

150 

110 

150 

125 

120 

330 

300 

300 

190 

200 

140 

300 

196  p 

Mouse  on  the  Moon,  The  (Lopert) 

150 

165 

170 

110 

230 

200 

120 

180 

150 

100 

195 

145 

200 

163  | 

£:■ 

Murder  at  the  Gallop  (MGM) 

155 

210 

135 

195 

150 

100 

150 

200 

162  | 

New  Kind  of  Love,  A (Para) 

150 

125 

100 

250 

220 

190 

135 

140 

164  1 

Nutty  Professor,  The  (Para) 

165 

200 

130 

175 

425 

150 

150 

175 

120 

125 

210 

165 

150 

90 

174 

Of  Love  and  Desire  (20th-Fox) 

75 

75 

115 

65 

90 

120 

90 

125 

250 

112  | 

Rampage  (WB) 

140 

90 

75 

125 

90 

90 

105 

100 

104  pi 

Shock  Corridor  (AA) 

135 

125 

70 

100 

70 

75 

145 

160 

80 

107  | 

Stolen  Hours  (UA) 

200 

165 

90 

100 

180 

147  1 

Sword  of  Lancelot  (Univ) 

125 

95 

60 

125 

65 

100 

90 

125 

90 

97  1 

Tales  of  Paris  (Times) 

130 

100 

160 

85 

80 

110 

110 

80 

90 

125 

107  | 

Terror,  The  (AIP) 

100 

145 

125 

100 

100 

100 

150 

100 

no 

114  | 

This  Sporting  Life  (Cont'l) 

175 

165 

75 

205 

125 

90 

125 

90 

130 

195 

200 

143 

3 Stooges  Around  W'ld  in  Daze  (Col) 

170 

80 

150 

70 

105 

90 

70 

90 

103 

Traitors,  The  (Univ) 

100 

100 

100 

100 

80 

96  | 

V.LP.s,  The  (MGM) 

190 

275 

200 

225 

200 

300 

150 

155 

400 

200 

300 

250 

170 

200 

225 

125 

185 

300 

225 

225  1 

Wives  and  Lovers  (Para) 

100 

200 

150 

160 

70 

100 

100 

130 

170 

100 

105 

160 

90 

135 

126  | 

Women  of  the  World  (Embassy) 

140 

135 

170 

150 

80 

100 

220 

140 

350 

250 

100 

165 

210 

155 

200 

120 

168  | 

V/ 

Wond'fl  W'ld  Bros.  Grimm  (MGM-CinJ 

100 

300 

125 

275 

200 

240 

300 

250 

400 

125 

100 

300 

250 

110 

200 

350 

227  1 

p 

1 

Yojimbo  (Seneca-Toho) 

130 

150 

145 

85 

175 

125 

100 

90 

165 

129  | 
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TOP  HITS 

OF  2' 

THE  WEEK  3 

Individual  runs,  not  an  average. 

Listings  are  confined  to  opening  . 

week  figures  on  new  releases  only.  4. 

Leopard,  The  (20th-Fox) 

San  Francisco  

Kansas  City  

New  Kind  of  Love,  A (Para) 

Kansas  City  

Lilies  of  the  Field  (UA) 

Milwaukee  

Boston  

Johnny  Cool  (UA) 

Boston  

250 

165 

250 

215 

170 

210 

5. 

6. 
7. 

Stolen  Hours  (UA) 

Boston  

New  Haven  

Chicago  

Twilight  of  Honor  (MGM) 
Chicago  

Beach  Party  (AIP) 

Memphis  

...200 

..180 

..165 

..175 

...170 
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mm 
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mm. 
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wm. 
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2 Milwaukee  Houses 
Off  to  Good  Start 

MILWAUKEE — With  both  new  theatres, 
the  Mayfair  and  Point,  now  open  for  a 
week,  both  doing  well,  they  don’t  seem  to 
have  made  much  of  a dent  on  the  pro- 
ceeds of  other  theatres  in  the  area.  How- 
ever, Prudential  houses  appear  to  be  the 
leading  theatres  in  the  city  picture,  box- 
office  wise. 


(Average  Is  100) 

Downer — This  Sporting  Life  (Cont'l)  100 

Palace — How  the  West  Was  Won  (MGM- 

Cinerama),  27th  wk 175 

Riverside— The  V.I.P.s  (MG M),  3rd  wk 100 

Strand — Cleopatra  (20th-Fox),  15th  wk 175 

Times — In  the  French  Style  (Col),  2nd  wk 100 

Tower,  Oriental — Lilies  of  the  Field  (UA),  2nd  wk. . .150 

Warner — Rampage  (WB)  125 

Wisconsin,  Mayfair — The  Caretakers  (UA)  150 


Minneapolis  Exhibitors  Enjoy 
Best  Week  of  the  Fall 

MINNEAPOLIS  — The  most  successful 
theatre  week  in  over  a month  in  the  Mill 
City  found  “How  the  West  Was  Won”  in 
first  place  once  again  with  a 160  return 
and  only  three  houses  failing  to  reach  100 
per  cent  or  more.  “Promises!  Promises!” 
in  its  second  go  round  and  the  debuting 
"Lord  of  the  Flies”  brought  home  the 
bacon  to  the  tune  of  150  per  cent  each, 
while  "The  V.I.P.s”  concluded  its  first 
profitable  month  with  a comfortable  120 
count.  “A  New  Kind  of  Love”  continued 
solid  at  110,  and  it  looks  like  the  fall  sea- 
son has  finally  started  to  take  to  its  wings. 


Academy — Sword  of  Lancelot  (Univ)  80 

Campus — Hand  in  the  Trap  (SR)  80 

Century — Cleopatra  (20th-Fox),  17th  wk 100 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  32nd  wk 160 

Gopher — Promises!  Promises!  (SR),  2nd  wk 150 

Lyric — A New  Kind  of  Love  (Para),  2nd  wk 110 

Mann — Wives  and  Lovers  (Para)  100 

Orpheum — 20,000  Leagues  Under  the  Sea  (BV), 

reissue  100 

St.  Louis  Park — The  Thrill  of  It  All  (Univ), 

13th  wk 80 

State — The  V.I.P.s  (MGM),  4th  wk 120 

Suburban  World — Lord  of  the  Flies  (Cont'l) 150 

World— Irma  La  Douce  (UA),  15th  wk 100 


Omaha  Patrons  Chiefly 
Interested  in  'West' 

OMAHA — Theatre  patrons  in  the  area 
apparently  did  not  take  too  well  to  the 
week’s  offerings  and  only  the  MGM-Cine- 
rama  production,  “How  the  West  Was 
Won,”  was  able  to  push  very  much  above 
average  figures.  The  State  had  a good 
third  and  final  week  for  “The  V.I.P.S.” 


Admiral — Lilies  of  the  Field  (UA)  110 

Cooper— The  V.I.P.s  (MGM)  120 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama)  175 

Omaha — The  Leopard  (20th-Fox)  90 

Orpheum — Rampage  (WB)  85 

State — Battleground  (MGM),  reissue  90 


Take  A 
Tip  From 
Santa 


Merchants' 
Holiday 
Greeting 
Manual 
, Ready  Now 


Start  Selling 

Merchant  Holiday 
Greeting  Trailers  Early 

START  SELLING  TODAY,  YOU'LL  BE  GLAD  YOU  DID 
For  Speed  And  Quality  Order  From  Dependable 


1327  S.  WABASH 


UUnutok 


CHICAGO  S,  ILL. 


SOMETHING  NEW  FROM  FILMACK  Merchants  Christmas 
Trailers  Photographed  On  Beautiful  Holiday  Greeting  Cards 


LINCOLN 


Bob  Livingston,  retired  Lincoln  and  Ne- 
braska showman,  should  be  having  a 
great  time  visiting  and  catching  up  with 
news  from  his  longtime  friends  at  the  an- 
nual Theatre  Owners  of  America  conven- 
tion in  New  York  City.  Bob,  president  of 
the  Nebraska  Theatre  Owners  Ass’n  until  it 
was  dropped  several  years  ago,  flew  east 
Friday  (25)  to  be  in  New  York  City  in  time 
for  the  luncheon  Sunday  honoring  Herman 
Levy,  retiring  legal  counsel  for  TOA.  Mrs. 
Livingston,  who  didn’t  accompany  Bob  on 
the  flying  trip  east,  nevertheless  paid 
her  own  kind  of  tribute  to  the  popular 
TOA  legal  counsel  by  recalling  the  many 
thoughtful  acts  for  which  Herman  Levy 
is  known.  Bob  will  return  to  Lincoln  by 
plane  after  the  convention  which  ends 
Thursday. 

Homer  H.  Hotchkiss,  Lincoln  motion  pic- 
ture projectionist  local  union  member, 
has  gone  to  Fort  Pierce,  Fla.,  for  the 
winter.  He  worked  this  summer  in  the 
Varsity  projection  booth,  returning  after  a 
recovery  from  a major  automobile  accident 
earlier  this  year.  Friends  here  don’t  look 
for  Homer  to  return  until  after  spring  and 
warm  weather  have  preceded  him  to  Lin- 
coln. 

The  Joyo,  Havelock’s  suburban  theatre, 
is  scheduled  for  some  lobby  facelifting 
this  fall  or  winter.  Owner-operator  Clar- 
ence Frasier  plans  to  have  both  inner  and 
outer  lobbies  repainted,  install  new  light- 
ing fixtures  and  carpet  the  inner  lobby. 
A flagstone  floor  is  used  in  the  outer 
lobby — a most  satisfying  choice,  Frasier 
adds,  in  view  of  year-round  weather  traf- 
fic. Frasier  reports  better  business  than 
average  for  this  time  of  year,  attributing 
it  to  a run  of  good  pictures,  such  as  “PT 
109,”  the  currently  showing  “A  Gather- 
ing of  Eagles”  and  “The  Thrill  of  It  All” 
— the  Doris  Day-James  Garner  comedy, 
scheduled  for  November  screenings  . . . Fra- 
sier and  his  family  should  have  a whop- 
ping big  vacation  next  summer.  They 
ended  up  this  summer  with  only  a short 
trip  to  Kansas  City.  Now  school  for  young 
Paul  and  Connie  Frasier  make  any  other 
long  trips  impossible  until  next  vacation 
time. 

Dan  Flanagan,  84th  and  O Drive-In 
manager,  is  directing  envious  glances  to- 
ward another  of  the  Brehm-Hruska  drive- 
ins — the  84th  and  Center  in  Omaha — 
where  “Lawrence  of  Arabia”  is  current  fare. 
But  the  84th  and  O probably  won’t  get 
this  film  before  next  year,  he  adds.  Dan’s 
immediate  problem  is  replacing  his  cashier. 
His  daughter,  Mrs.  Katherine  Hansen,  fill- 
ing in  temporarily,  has  deserted  her  dad 
to  take  on  a daytime  downtown  job. 

Weather  summary  by  a downtown  movie 
house  man:  Lincoln’s  weather  still  is  too 
good  for  the  indoor  theatres  to  have  the 
business  they  should;  it’s  still  summer  as 
far  as  drive-in  movie  business  is  concerned. 
“That’s  right,”  might  be  the  smiling  drive- 
in  operator’s  comment. 

Walt  Jancke,  city  manager  for  the  Ne- 
braska Theatres  Corp.,  is  doing  a lot  of 
weekend  traveling  this  fall  following  the 
University  of  Nebraska  football  team  to 
their  out-of-town  games;  last  was  the  one 
with  Kansas  State  at  Manhattan  the  19th. 


Walt,  always  having  to  favor  a bad  leg, 
guesses  the  big  climb  up  some  30  tiers  in 
the  stadium  was  worth  the  28-6  UN  vic- 
tory, “though  I wondered  once  or  twice 
about  whether  I’d  make  it.”  His  game 
companions  were  John  Reta,  Lincoln 
Southeast  swim  coach,  and  businessman 
Max  Polsky. 

Elruth  Loos  is  missed  around  the  State 
Theatre  these  days.  She’s  left  to  have  an 
addition  to  the  family.  Meanwhile,  one 
problem  has  been  solved  by  Manager  Bert 
Cheever — storage  space  for  the  new  seats 
and  other  equipment  ordered  for  the  De- 
cember 1-25  remodeling  of  the  State.  In 
order  that  slow  shipments  won’t  delay  the 
scheduled  Christmas  reopening  of  the 
State,  Nebraska  Theatres  is  ordering  all 
items  early,  even  though  it  means  extra 
storage  costs.  Bert  already  has  one  big 
crated  item,  the  new  popcorn  machine, 
to  be  placed  in  the  storage-rental  place — 
part  of  the  Eagles  building  at  14th  and  P 
streets — not  far  from  the  State.  The  crated 
popcorn  machine  had  been  standing  in  the 
State  lobby. 

Exhibitor  William  Freise; 

In  Industry  60  Years 

LA  CROSSE,  WIS. — William  Freise,  who 
was  in  the  theatre  industry  for  more  than 
60  years,  died  recently  in  a hospital  here 
at  the  age  of  80.  Freise  managed  the  Rivoli 
Theatre  for  33  years  and  the  Riviera  The- 
atre from  1955  until  the  time  of  his  death. 

A native  of  La  Crosse,  he  started  out  as 
properties  boy  in  local  theatres  while  at- 
tending school.  He  advanced  to  property 
man  for  vaudeville  and  turned  the  crank  on 
the  first  movies,  which  were  shown  at  the 
Bijou  Theatre,  the  La  Crosse  Tribune  re- 
called. He  was  with  the  Rivoli  when  talking 
pictures  were  introduced.  Industry  friends 
and  civic  associates  united  in  giving  him 
and  his  wife  a recognition  banquet  in  No- 
vember 1957.  He  was  a member  of  several 
civic,  business  and  lodge  organizations. 

Survivors  are  his  wife  Gladys;  a daughter, 
Mrs.  Donald  (Betty)  Biel,  Sparta;  a son, 
William  jr.,  Chicago,  and  six  grandchildren. 


MGM’s  “The  Haunting”  deals  with  the 
world  of  the  supernatural. 


As  a screen  game, 
HOLLYWOOD  takes  top 
honors.  As  a box-office  at- 
traction, it  is  without  equal.  It  has 
been  a favorite  with  theatre  goers  for 
over  15  years.  Write  today  for  complete  de- 
tails. Be  sure  to  give  seating  or  car  capacity, 
HOLLYWOOD  AMUSEMENT  CO.  ... 
3750  Ookton  Sr.  * Skokie,  Illinois 
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combines  can  be  of  mutual  assistance  in 
the  handling  of  industry  problems. 


J^ow  that  Milwaukee  has  two  new  the- 
atres, the  Mayfair  and  the  Point,  the 
managers  of  each  are  already  knee  deep 
in  promotional  activities.  John  Roche, 
Mayfair,  which  plays  day-and-date  with 
first  runs  downtown,  is  scheduling  theatre 
parties,  art  exhibits  and  kiddies  mat- 
inees. Bob  Groenert,  Point,  lined  up  the 
merchants  of  Point  Loomis  to  buy  out  the 
house  one  day  each  week  and  has  some 
special  parties  dated.  It  was  nip  ’n’  tuck 
for  the  staffs  at  each,  in  the  throes  of 
formal  opening,  both  managers  barely 
getting  into  their  “evening’  clothes  as  the 
ribbons  were  cut  to  mark  the  opening  fes- 
tivities. 

Bud  Rose,  free-lancing  publicity  and 
public  relations,  spreads  the  word  that 
he  has  added  several  Florida  hotels  to  his 
banner  and  was  on  his  way  to  New  York 
for  finalizing.  He  intimated  that  while 
in  New  York  he  would  be  in  conference 
with  some  VIP  politicians,  relative  to 
handling  the  public  relations  chores  for  a 
presidential  candidate,  with  headquarters 
either  in  Chicago  or  Milwaukee.  “You’ll 
really  see  some  showmanship  in  all  its 
traditional  glory,”  he  said. 

The  teachers  convention,  scheduled  here 
for  November  7,  8,  is  expected  to  attract  the 
largest  number  of  conventioneers  to  Mil- 
waukee in  years,  around  12,000.  Most  ex- 
hibitors plan  their  programs  with  this 
event  in  mind  . . . Over  at  Madison,  the 
opening  night  of  “Lilies  of  the  Field”  at 
the  Strand  Theatre  was  a special  St.  Bene- 
dict’s Academy  Library  benefit  premiere. 

In  some  quarters  there  is  a growing 
feeling  that  ratings  of  movies  suitable  for 
children  aren’t  reaching  the  proper  sources. 
Someone,  therefore,  apparently  has  pre- 
vailed upon  Chris  Schroeder  & Sons,  to  do 
something  about  it.  So,  they’ve  sponsored 
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a project  called  “Dial-a-Movie.”  It  is  a 
24-hour  automatic  dial  service  for  the  Mil- 
waukee area.  All  anyone  interested  in  ob- 
taining the  ratings  on  suitable  movies  need 
do  now,  is  dial  SHeridan  4-4822.  Movie 
titles  are  recorded  and  classified  as  suit- 
able for  the  Entire  Family,  Teenagers, 
Adults  and  Objectionable.  The  service  re- 
ports classification  by  such  agencies  as 
the  Protestant  Motion  Picture  Council, 
Parents’  Magazine  and  National  Legion  of 
Decency.  The  recording  and  answering 
equipment  was  installed  at  DeSales  Prep- 
aratory Seminary,  with  Rev.  Louis  E.  Rie- 
del, rector,  announcing  and  Rev.  Gerald 
Hauser  as  the  narrator. 

How  to  succeed  in  the  theatre  business 
without  half-trying:  Get  a Ford  Founda- 
tion grant  for  $118,000,  have  the  com- 
munity contribute  $2,250,000  to  build  the 
theatre  and  sell  21,000  advance  tickets. 
The  Guthrie  Theatre  at  Minneapolis  did 
it.  But  how  about  the  movie  exhibitor? 

Motion  pictures  in  Cinerama  at  the 
Palace  Theatre  here  are  on  their  last  lap, 
according  to  the  Prudential  Theatres’  gen- 
eral manager,  Albert  P.  Frank.  The  house 
will  be  closed  for  two  days  to  replace  seats 
and  equipment  and  will  reopen  November 
13  with  “McLintock!”  and  show  genera! 
motion  picture  fare  in  the  future.  Seating 
capacity  will  be  increased  from  1,130  to 
2,300. 

The  Wisconsin  Theatre,  where  remodel- 
ing is  going  on  to  convert  the  auditorium 
into  two  theatres,  will  close  November  11 
for  final  structural  changes  and  will  re- 
open December  20  as  Cinema  I,  on  the  main 
floor,  and  Cinema  II,  in  the  balcony.  Stan- 
ley Kramer’s  “It’s  a Mad,  Mad,  Mad,  Mad 
World,”  in  the  new  single  lens,  single 
projector  Cinerama  process  will  be  the 
premiere  feature  at  Cinema  I.  The  fea- 
ture for  Cinema  II  has  not  as  yet  been 
decided  upon. 

The  new  1963-’64  series  of  international 
films  presented  by  the  Milwaukee  Film 
Circle  and  sponsored  by  the  University  of 
Wisconsin-Milwaukee  is  now  under  way  at 
the  Kenwood  campus.  Such  old  favorites  as 
Queen  Christina,  What  Price  Glory  and 
Duck  Soup  are  some  of  the  films  to  be 
presented. 


MINNEAPOLIS 

^ U.  S.  District  Court  judge  was  expected 
to  sign  a stipulation  this  week  dismiss- 
ing an  appeal  by  Sauk  Centre  exhibitors 
Burt  and  Freeman  Parsons  of  a verdict 
against  them  in  a $300,000  suit  they  brought 
against  Minnesota  Amusement  Co.  and  nine 
film  distributing  companies  in  an  alleged 
antitrust  case  begun  here  more  than  a year 
ago. 

A welcome  back  to  Mill  City  for  Bud 
Wiggins,  manager  of  the  State  Theatre,  a 
recent  vacationer  . . . The  efforts  of  Ben 
Berger  on  behalf  of  the  problems  of  the 
smaller  outstate  exhibitor  members  of  North 
Allied  Central  have  resulted  in  a proposed 
meeting  between  buying  and  booking  com- 
bines of  the  area  and  NCA  officials.  The 
feeling  is  that  the  organization  and  the 


Bob  Schmid,  assistant  president  of  Min- 
nesota Amusement  Co.,  suffered  an  injured 
left  arm  in  an  auto  accident  while  on  his 
vacation.  Bob’s  getting  around  in  fine 
fashion  with  the  recuperating  member  in 
a sling  . . . Porter  W.  Ashley,  who  owned 
and  operated  the  Lyric  Theatre  at  Lake- 
field,  Minn.,  for  more  than  30  years  until 
his  retirement  recently,  died  in  Lakefield 
hospital  after  a brief  illness.  Ashley  was 
81  years  old. 

The  Minnesota  Educational  Ass’n’s  annual 
convention  is  approaching  once  again  and 
will  put  the  kids  out  of  school  for  two  days 
in  a coming  week.  Among  others,  Ben  Ber- 
ger of  the  Gopher  is  waiting  for  ’em  with 
a triple-feature  horror  show  at  his  the- 
atre . . . Maco’s  Bob  Carr  points  out 
that,  to  his  knowledge,  his  Lyric  Theatre 
is  the  only  house  in  the  country  currently 
playing  the  National  Anthem  before  each 
and  every  feature.  Lyric  audiences  are  re- 
quested to  stand  while  the  Anthem  is  played, 
accompanied  by  a color  trailer  featuring 
scenes  of  historic  and  patriotic  interest. 
Now  in  its  second  month,  the  theatre’s 
policy  will  be  subject  to  an  audience  survey 
in  another  four  weeks.  This  writer’s  visits 
to  the  Lyric  have  observed  appreciative  pa- 
trons, and  this  is  a timely  and  handsome 
gesture  which  ought  to  be  picked  up  by 
theatres  far  and  wide. 

Hootenannies  are  the  order  of  the  day 
locally  as  well  as  across  the  country:  no 
less  than  four  of  the  things  are  due  to  ap- 
pear on  local  stages  between  now  and 
Christmas,  with  even  more  being  booked  for 
early  1964.  The  secret  of  their  success  with 
the  younger  set?  Your  guess  is  as  good  as 
ours. 

This  writer  attended  an  advance  press 
screening  of  “Lord  of  the  Flies”  at  Ted 
Mann’s  Suburban  World  Theatre  last  week 
and  noticed  the  prominence  of  reviewers 
from  campus  and  student  publications.  The 
novel  is  currently  the  literary  rage  among 
local  students  and  to  a large  extent  has 
presold  the  picture.  University  audiences, 
often  an  apathetic  film  market,  have  boomed 
the  film’s  first  week  at  the  Suburban  World 
and  are  expected  to  keep  coming.  Rave  re- 
views from  Morrison  and  Jones  of  the  Star 
and  Tribune  helped  to  grease  the  ways, 
too  . . . Speaking  of  university  audiences,  the 
local  one  has  kept  “8Y2,”  a disappointment 
in  its  downtown  run  at  the  Academy,  at 
the  on-campus  Varsity  Theatre  for  double 
the  scheduled  run. 


Hayward  Development  Plan 
Provides  for  New  Theatre 

From  Western  Edition 

HAYWARD,  CALIF.— This  city  will  have 
a new  indoor  theatre  as  part  of  a $40-$60 
million  civic  and  recreational  center  pro- 
posed by  city  and  Chamber  of  Commerce 
officials. 

Plans  for  the  elaborate  project  were  re- 
vealed at  an  informal  breakfast  meeting 
between  those  officials  and  trustees  of  the 
Hayward  Unified  School  District.  The 
trustees  are  concerned  with  the  develop- 
ment since  the  proposed  site  for  the  new 
center  is  the  Foothill  High  School,  for- 
merly Hayward  High.  Of  the  50  acres  in 
the  area,  47  would  be  available  for  de- 
velopment. 
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Motion  Picture  Association 
or  America.  Imo. 

1600  Eye  Street.  Nouthwiet 
Washington  6.  D. C. 


ERIC  JOHNSTON 

rw*  01000 


10  April  1963 


KENNETH  CLARK 

EXECUTIVE  VICE  POKSIOZNT 


Century  Projector  Corporation 
7 29  Seventh  Avenue 
New  York  19,  New  York 


Attention:  Frank  E.  Cahill,  Jr. 


Gentlemen: 


It's  the  talk  .of  the  town  . . . the  Century- equipped 
projjection  booth  in  our  screening  room. 

Now,  with  this  marvelous  new  installation,  we  can  show 
everything  from  16mm.  to  70mm.  The  transistorized  sound 
system  is  also  perfect. 

A top  U.  S.  Government  official  who  attended  a screening 
here  the  other  night  came  out  smiling  and  said: 

"If  this  is  how  it  is  in  theaters,  I'm  becoming  a movie 
fan  again.  It's  almost  like  attending  a live  stage  show,  only 
better  in  many  respects.  I realize  now  how  much  I've  been 
missing  from  passing  up  too  many  motion  pictures.  " 

When  theaters  have  equipment  such  as  you  have  in- 
stalled for  us,  I am  sure  it  will  lure  back  customers  who  have, 
as  our  friend  said,  been  passing  up  too  many  movies. 

We  are  delighted  with  it  all. 

Best  wishes. 


i(ju^ 


Kenneth  Clark 


Awarded  1962 
Pres.  Century 


to  L.  W.  Davee, 
Projector  Corp. 


Not  only  for  the  amazing  new  CENTURY  70-35  Projector,  but 
for  all  the  significant  contributions  by  CENTURY  to  the  art  of  film  projection 

and  sound CENTURY  LEADS  THE  INDUSTRY 

See  and  hear  the  new  CENTURY  All-Transistor  Sound  Systems  and 
the  new  CENTURY  70-35  Projector — the  more  you  improve  the  more  you  gain. 

See  your  Century  dealer  or  write 

CENTURY  PROJECTOR  CORPORATION 

^ NEW  YORK  19,  N.  Y. 


Quality  Theatre  Supply  Co. 

1515  Davenport  St. 
Omaha,  Nebraska 

Harry  Melcher  Enterprises 

3238  West  Fond  Du  Lac  Ave. 
Milwaukee  10,  Wisconsin 


Des  Moines  Theatre  Supply  Co. 

1121  High  St. 

Des  Moines  9,  Iowa 

Minneapolis  Theatre  Supply  Co. 

51  Glenwood  Ave. 
Minneapolis  3,  Minnesota 
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DES  MOINES 


£Jhuek  Larson  is  the  new  manager  of  the 
Strand  at  Fort  Dodge.  He  also  is  a re- 
cent bridegroom.  Congrats  twice  . . . And 
in  Des  Moines,  a welcome  to  Judy  Burt, 
who  has  taken  over  Franny  Boys’  desk  in  the 
accounting  department  at  Warner  Bros. 

Allied  theatremen  from  Iowa  who  trekked 
to  New  York  for  national  Allied’s  big  an- 
nual confab  included  Neal  Houtz  of  New 
Hampton,  Iowa  prexy;  Harrison  Wolcott, 
Eldora,  Iowa  secretary-treasurer  and  na- 
tional board  member;  Bryan  Rowley,  Mar- 
shalltown exhibitor,  and  Jim  Watts  from 
Osage. 

A grim  note  on  the  small  town  celluloid 
horizon  this  gridiron  season  is  the  notice 
that  some  churches  are  running  after-the- 
game  movies  with  popcorn  (both  free)  . . . 
Very  active  and  drawing  good  attendance 
are  Variety  auxiliary  meetings  at  the  Elks 
Club.  Sarah  Gold  heads  the  enthusiastic 
group. 

But  Grandpa,  What  Big  Teeth  You  Have 
Dep’t:  The  small  grandson  of  a Central 
States  circuit  executive  recently  attended  his 
very  first  movie  in  a motion  picture  the- 
atre. The  tot’s  comment:  “Look!  Big  TV!” 
Actually,  Grandpa  did  not  eat  the  little  boy 
alive.  The  youngster  probably  will  grow  up 
to  be  a gag -writer. 

“Take  Her,  She’s  Mine”  opens  at  the  Des 
Moines  Theatre  here  November  27.  The 
Jimmy  Stewart-Sandra  Dee  comedy  from 
20th  Century-Fox  has  been  selected  by 
Mercy  Hospital  Guild  for  a benefit  show- 
ing at  the  Des  Moines  November  26.  The 
Guild  is  buying  out  the  house  and  tickets 
will  range  from  $2.50  to  $5.  The  latter  are 
in  the  “golden  circle,”  down  front. 


ENDLESS 

BURNS  THE  ENTIRE 
POSITIVE  ROD 
Sove  Corbon  Cost 


t 1 MfTUtVTMl 

Wott  Coo  it  Thiotrt  Strvic* 

mi  *W.  KLAIMIT  — POtTlAND.  OtfOON 

c«ll — vote — wire  — o df  momt'orion 


«£»01UII0NUT 

PROJECTOR 

£ 


Harrison  Wolcott  of  the  Grand  Theatre 
in  Eldora  has  written  in  Allied’s  recent  bul- 
letin a eulogy — to  Fox  Movietone  News.  Wol- 
cott, whose  family  soon  will  celebrate  its 
40th  anniversary  at  the  Grand,  does  not 
mourn  the  passing  of  an  old  friend  whose 
usefulness  is  no  more.  He  pens  it  as  the 
“passing  of  an  era — an  old  friend  to  re- 
member with  kind  thoughts,  and  may  it  rest 
in  peace.” 

Test  Yourself:  According  to  Larry  Day, 
a group  of  film  industrymen  recently  were 
gathered  ‘round  a table  somewhere  and 
heard  an  old  theatre  organist  play  ditties 
that  reminded  them  of  films  long  past. 
Quick  now!  Who  were  the  stars  of  Para- 
mount’s “Wings”  of  1929?  Of  “Hell’s  Angels,” 
back  in  1930? 


o_MAhA 

jyjarvin  Jones,  exhibitor  at  Red  Cloud,  Neb., 
and  his  wife  flew  in  the  Jones  plane 
to  Rochester,  Minn.,  where  Marvin  was  to 
undergo  surgery  . . . Pat  Halloran,  the  ram- 
rod of  the  Variety  Club  Golf  League,  has 
set  up  an  awards  party  for  the  linksters 
at  the  Omaha  Athletic  Club  tonight  (28). 
He  promised  he  would  not  tie  up  any  brick- 
bats in  fancy  packages  for  the  winners  of 
the  sock-’em-and-groan  brigade. 

Bill  Zedicker,  theatreman  and  contractor 
at  Osceola,  Neb.,  and  his  wife  were  up  to 
their  ears  in  an  added  activity  last  week. 
They  worked  long  and  late  helping  their 
kids  make  floats  for  the  annual  homecom- 
ing parade  . . . Don  Campbell,  who  has  the 
State  Theatre  at  Central  City,  went  west 
on  a deer-hunting  expedition  . . . The 
Cooper  Theatre  brought  in  Disney’s  “20,000 
Leagues  Under  the  Sea”  for  a replay  after 
three  fairly  good  weeks  of  “The  V.I.P.S” 
and  later  in  November  will  offer  another 
Disney  production,  “Incredible  Journey.” 

Loren  Landkamer,  former  Tri-States  The- 
atres manager  who  now  runs  the  Crystal 
Theatre  at  Arapahoe,  and  Mrs.  Landkamer 
are  now  parents  of  a third  son,  Gregg 
Tracy.  The  family  also  includes  a girl  . . . 


P/ease 

sencf  fne 

□ 2 yeors  for  $5  □ 1 year  for  $3  □ 3 years  for  $7 

□ Remittance  Enclosed  □ Send  Invoice 

THEATRE 

STREET  ADDRESS 

TOWN ZONE STATE 

NAME POSITION 

THE  NATIONAL  FILM  WEEKLY  52  issues  a year 

825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo. 


Sales  of  ' Favorite  Story ' 
To  Aid  MP  Relief  Fund 

From  Western  Edition 

Hollywood — The  Motion  Picture  Re- 
lief Fund  is  to  benefit  from  sale  of 
“My  Favorite  Story,”  an  album  fea- 
turing the  talents  of  14  foremost  Hol- 
lywood personalities.  The  album  was 
put  into  national  distribution  by  20th 
Century-Fox  Records  Wednesday  (16) 
and  all  proceeds  from  its  sale  above 
actual  production  costs  are  earmarked 
for  the  MPRF  treasury. 

Performers  in  the  album,  all  of  whom 
donated  their  services;  Bing  Crosby, 
emcee;  Lucille  Ball,  Jack  Benny, 
Joey  Bishop,  George  Burns,  Bob  Hope, 
George  Jessel,  Gene  Kelly,  Art  Link- 
letter,  Groucho  Marx,  Phil  Silvers,  Red 
Skelton,  Jimmy  Stewart  and  Danny 
Thomas. 

Bill  Smith,  20th-Fox  Record  Co. 
executive,  initiated  and  carried  out  the 
project. 


B.  N.  Brown,  who  has  been  an  exhibitor  at 
Hawarden  about  six  months,  visited  the  Row 
last  week.  He  bought  the  Sioux  Theatre 
and  the  Wigwam  Drive-In  from  veteran 
exhibitor  Harry  Lankhorst  jr. 

M.  O.  Frost,  telephone  man  at  Wilcox, 
Neb.,  has  reopened  the  Community  Theatre 
at  that  town  . . . The  Joslyn  Memorial  Mu- 
seum offered  the  first  of  six  feature-length 
colored  movies  of  travel  and  adventure  last 
week.  The  opener  was  “Hong  Kong”  and 
will  be  folowed  by  Spain,  Mediterranean, 
Asiatic  Russia,  Sweden  and  Holland.  The 
package  price  for  a season  ticket  is  $7.50 
and  single  admissions  $2  . . . The  regular 
theatres  have  had  or  will  have  lots  of  other 
competition,  including  Peter,  Paul  and  Mary 
(a  sellout  with  a $4.50  top),  Mantovani  and 
his  orchestra,  plus  the  annual  top  autumn 
social  event,  the  Ak-Sar-Ben  ball  and  coro- 
nation of  the  Ak-Sar-Ben  king  and  queen. 

Exhibitors  on  the  Row  last  week  included 
Nebraskans  Frank  Hollingsworth,  Beatrice; 
Sid  Metcalf,  Nebraska  City;  Phil  Lannon, 
West  Point,  and  Iowans  S.  J.  Backer,  Har- 
lan; Mr.  and  Mrs.  Arnold  Johnson,  Onawa; 
Vern  Brown,  Missouri  Valley,  and  B.  N. 
Brown,  Hawarden. 


Mrs.  John  C.  Stoflet 

VALLEY  CITY,  N.  D.  — Mrs.  John  C. 
Stoflet,  86,  mother  of  Charles  R.  Stoflet, 
MGM  representative,  died  here  recently 
after  being  hospitalized  for  eight  years.  Mrs. 
Stoflet  was  a native  of  Flat  Rock,  but  long 
resided  in  Scottville,  Mich.,  with  her  hus- 
band John,  who  died  in  1954.  Survivors,  in 
addition  to  the  son,  are  a niece,  Mrs.  Thurs- 
ton Widmark  of  Scottville,  and  two  grand- 
children. 


Piller  Theatre  Is  Sold 

VALLEY  CITY,  N.  D.— Mrs.  John  Piller 
and  the  Piller  Theatre  Corp.  have  sold  the 
Piller  Theatre  building  here  to  a local  cor- 
poration. The  business  will  continue  as  a 
theatre  and  no  immediate  changes  are  in 
prospect,  according  to  the  Fargo  Evening 
Forum. 


UA’s  suspense  thriller,  “The  Great 
Escape,”  stars  Steve  McQueen,  James 
Garner  and  Richard  Attenborough. 
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BETTER  BOOKING  AND  BUSINESS-BUILDING 


MAKE  YOUR  OWN  BEACH 


Swimming  Pool  or  a Few  Tons 
Of  Sand  Do  for  Beach  Party' 


You  don’t  have  to  have  a lake  or  ocean 
to  have  a beach  party.  A few  tons  of  sand 
and  beach  paraphernalia  will  do,  or  even  a 
swimming  pool. 

Which  means  that  exhibitors  showing 
“Beach  Party”  in  its  first  runs  over  the 
country  have  arranged  all  kinds  of  beach 
parties — at  motels,  around  pools  at  apart- 
ment buildings,  on  a truckload  of  sand 
spread  next  to  concession  buildings  at 
drive-ins,  and  sometimes  in  theatre  lobbies. 

AT  APARTMENT  CENTER 

For  example  at  Baltimore,  AIP  publicist 
Jerry  Sandy  and  Bill  Michaelson  lined  up 
a swimming  pool  for  a distributor  promo- 
tion of  the  kickoff  of  a multiple  opening  in 
that  city.  The  pool  was  at  Sutton  Place,  a 
high-rise  apartment  building  going  up  near 
the  fashionable  Mount  Royal  district.  Dick 
Dale  and  his  combo  were  flown  in  from 
Wildwood,  N.J.,  to  send  with  rock  and  roll 
to  an  audience  of  teenagers  and  young 
adults  invited  to  a poolside  screening. 

Deejays  from  all  the  city’s  radio  and  TV 
stations  were  there  to  record  the  proceed- 
ings. A local  newspaper  reporting  the 
event  related  that  the  loud  rock  and  roll 
wailing  of  the  soundtrack,  supplemented 
by  Dale  and  the  Del  Tones  during  a long 
intermission,  ricocheted  off  the  high-rise 
curtain  wall  and  was  heard  as  far  away  as 
five  blocks.  Residents  in  the  surrounding 
area  called  police  to  complain  of  the  noise. 

NO  ARREST— TOO  BAD 

“The  biggest  favor  the  police  could  have 
done  would  have  been  to  arrest  me,”  said 
Sandy.  The  police,  however,  merely  passed 
along  the  complaints.  However,  some  of 
the  Mount  Royal  residents  were  muttering 
the  next  day  about  returning  the  artillery 
fire,  the  paper  related. 

The  hostess  of  the  Sutton  Place  party, 
statuesque  brunette,  wore  a white  bathing 
suit.  Guests  were  invited  to  bring  their 
suits,  and  several  did,  but  there  wasn’t  any 
time  for  swimming. 

The  Armstrong  circuit,  with  the  co- 
operation of  AIP,  put  on  a rousing  cam- 
paign for  a four-theatre  showing  at  the 
downtown  Princess  Theatre  and  the  Jesse 
James,  Starlite  and  Parkside  drive-ins  at 
Toledo,  Ohio.  There  were  a blast  of  radio 
and  television  coverage,  large-space  ads, 
broad  distribution  of  special  heralds  at  the 


RIGHT,  TOP:  A highlight 
of  the  beach  party  given 
by  the  Fox  Warfield  Theatre 
in  San  Francisco  around  the 
pool  at  a motel  was  the 
christening  of  a boat  parked 
outside  on  the  street  in  the 
heart  of  the  city.  Since  it 
was  a "clean"  party,  a huge 
bottle  of  Pepsi  was  used  in- 
stead of  champagne.  KGO- 
TV  covered  the  event. 


RIGHT,  BOTTOM:  "Beach 
Party"  was  screened  at  an 
apartment  building  pool  in 
Baltimore.  During  a long 
intermission,  the  Dick  Dale 
combo  continued  the  sound- 
track thunder,  bringing  com- 
plaints from  the  surrounding 
fashionable  area.  In  the 
photo  Dale  is  seated  with 
Vicki  Webb,  swim-suited 
hostess.  Standing  are  the 
Del  Tones,  two  Capitol 
Records  men  and  Jerry 
Sandy,  AIP  publicist. 


theatres,  recreational  areas,  record  hops 
and  the  county  fair,  all  putting  a hard-sell 
pressure  on  the  teeners  and  young  adults. 

Getting  on  the  ball  for  this  citywide  ef- 
fort were  Thor  Hauschild,  Armstrong  city 
manager,  and  managerial  staffers  Barbara 
Fuller,  Paul  Brake,  Kenneth  Herrick,  How- 
ard Fischer  and  Barry  Bateman. 

“The  campaign  followed  simple  lines,” 
Hauschild  reported.  “However,  these  were 
executed  with  mounting  detail  that  totaled 
up  to  a winning  campaign  and  sent  box- 
office  grosses  soaring  to  record-breaking 
highs.” 

The  big  focus  was  put  on  beach  parties, 
which  were  held  at  all  the  participating 
theatres  on  opening  night.  Radio  spots, 
along  with  the  deejays,  started  plugging 
the  parties  a week  in  advance.  Television 
spots,  being  more  expensive,  opened  three 
days  prior.  The  distributor  surfer  straw- 
hats,  given  away  at  record  hops,  etc.,  also 
helped  bang  across  the  invitation  to  the 
“first  teenage  couples  appearing  at  the 


boxoffices  on  opening  night  will  be  ad- 
mitted free.” 

The  bathing-suited  kids  gave  atmosphere 
to  the  theatres  and  helped  with  the  four 
“Fun  at  the  Beaches”  parties. 

“We  tried  to  construct  our  ‘beaches’  as 
naturally  as  possible  without  umbrellas, 
tables,  beach  chairs,  etc.,”  Hauschild  re- 
lates. “The  ‘beaches’  were  placed  immedi- 
ately in  front  of  the  concession  stands  and 
consisted,  in  the  main,  of  sand  (five  tons 
for  each  theatre)  old  iron-bound  chest, 
tree  stumps,  an  outdoor  fire  pit,  a pontoon 
raft  (which  served  as  the  stage  for  enter- 
tainment), paddleboards,  water  skis,  beach 
balls  and  girls  in  swim  suits,  the  latter  fur- 
nished by  the  Patricia  Stevens  Charm 
School. 

“Each  theatre  promoted  a swingin’ 
combo  from  a night  club.  Between  num- 
bers, the  models  and  patrons  enjoyed 
twisting  on  the  beach.  Hotdogs  were 
roasted  at  the  open  fire  pit — free  to  the 
(Continued  on  next  page) 
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Armstrong  theatres  at  Toledo,  Ohio — one  indoor  and  three  drive-ins — opening  "Beach  Party"  centered  their 
campaign  barrage  on  "beach  parties"  arranged  at  each  theatre.  Some  five  tons  of  sand,  tree  stumps,  an 
outdoor  fire  pit,  water  skis,  beach  balls  and  some  charm  school  girls,  plus  a pontoon  boat  for  entertain- 
ment added  up  to  Fun  at  the  Beach,  as  seen  above. 


Few  Tons  of  Sand 


• • V 


Serve  for  Beach 


(Continued  from  preceding  page) 
beach  party  participants,  and  ten  cents 
(each  hotdog)  to  the  patrons.” 

Instead  of  beer  as  in  the  film,  Seven-Up 
dispensed  free  drinks  at  a bar  set  up  at 
each  party.  This  was  important  publicity- 
wise  for  the  company  featured  the  beach 
party  on  all  its  radio  spots  for  an  entire 
week  at  no  cost  to  the  theatres. 

The  big  kicker  came  when  WTOL-TV 
filmed  each  party  and  used  the  film  on  its 
news  programs  on  the  day  after  opening. 

The  total  cost  of  the  four-theatre  tele- 
vision spots  scheduled  was  $2,018. 

Lawrence,  Trenton,  NJ. 

Don  Stott  of  the  Lawrence  Drive-In  at 
Trenton,  N.J.,  had  a local  disc  jockey  host 
a “Beach  Party”  at  the  airer  at  which  hot- 
dogs,  drinks  and  popcorn  were  served.  A 
Miss  Beach  Party  also  was  selected  with 
radio  cooperation.  This  got  under  way 
three  weeks  in  advance.  Newspaper  ads 
($1,200  total)  and  several  hundred  dollars 
of  radio  spots  hammered  the  invitation  to 
come  in  bathing  suits  (first  50  couples  so 
attired  admitted  free) . or  bring  surfboards 
(all  so  doing  admitted  free).  He  used  a 
gross  of  the  “Beach  Party”  hats,  and  had 
models  in  swim  suits  walking  streets  with 
signs. 

Fox,  San  Francisco 

The  Fox  Warfield  showmen  in  San 
Francisco  wanted  no  problems,  so  they 
made  their  beach  party,  staged  at  the  pool- 
side  of  the  Holiday  Lodge,  a Pepsi-Cola 
affair,  with  even  the  “Beach  Party”  hat 
copy  changed  to  read  “In  case  of  emergency 
please  buy  me  a Pepsi”  instead  of  . . buy 
me  a beer.” 

Since  even  it’s  cool  in  the  summer  at 
the  Bay  City,  not  only  was  the  pool  heated 
but  so  was  the  patio  by  special  outdoor 
radiant  heaters  loct  ted  on  surrounding 
poles. 

Six  radio  stations  and  ads  in  the  three 
local  dailies  kept  pounding  out  that  the 
first  200  patrons  (not  children)  at  the 
opening  would  be  enrolled  as  members  of 
the  Fox  Warfield’s  Beach  Party  Club  and 

2 


invited  to  attend  a private  beach  party  at 
the  Holiday  Lodge,  where  Pepsi,  hotdogs, 
candy  and  popcorn  were  served,  all 
donated.  Transportation  was  in  chartered 
buses  immediately  after  the  first  show 
which  ended  at  3 p.m. 

The  entertainment  consisted  of  two  con- 
tests— one  for  local  combos,  in  which  the 
prize  was  a “promo”  recording  and  audition 
for  a recording  company,  and  the  other  to 
select  a Miss  Beach  Party,  the  big  prize  of 
which  is  a trip  to  Hollywood  and  a chance 
for  a part  in  AIP’s  next  film,  “Muscle 
Beach  Party.  Dick  Dale,  who  appears  with 
his  combo  in  “Beach  Party”  and  was  in  the 
Bay  City  for  a PA,  helped  judge  the 
contests. 

The  winner  of  the  Miss  Beach  Party  con- 
test was  blonde  Donna  Driskell,  21. 

Democrats  Buy  Out  'Cleo' 
Start  at  Albuquerque 

“Cleopatra”  opening  night  was  Demo- 
cratic night  in  Albuquerque.  The  party’s 
state  committee  bought  the  entire  1,000 
seats  of  the  Sunshine  Theatre  for  $2.50 
each,  then  party  members  paid  $12.50 
each,  with  a box  supper  added,  to  see 
the  Thursday  night  premiere. 

The  previous  night  Frontier  Theatres 
was  host  to  an  invitational  preview  for 
media  folk,  city  officials  and  theatremen. 
Lou  Avoilo,  Sunshine  manager;  Doug 
Speakerman,  assistant,  and  Chick  Evens, 
20th-Fox,  were  hosts. 

A half-dozen  of  the  costumes  used  in  the 
production  of  the  picture  were  flown  to 
Albuquerque  for  display  in  Montgomery 
Ward’s  big  store  in  the  new  Winrock  Shop- 
ping Center. 

Models  wore  three  of  the  costumes  at 
the  invitational  preview. 


600  Students  at  ‘Teacher' 

Students  at  California  State  College  were 
guests  of  Richard  Crosby  jr.,  manager  of 
the  Hollywood  Theatre,  California,  Pa.,  for 
a special  showing  of  “Carry  On,  Teacher.” 
About  600  of  approximately  2,000  students 
took  advantage  of  the  invitation. 
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Sweet  Irma  Messes  Up 
Schedules  for  'Gidget' 

When  Cindy  “Gidget  Goes  to  Rome” 
Carol  was  in  Fort  Worth,  Tex.,  for  a day 
on  her  national  tour,  she  originally  was 
scheduled  for  an  appearance  at  the  Hol- 
lywood Theatre,  but  “Irma  La  Douce”  got 
in  the  way  (held  for  a fourth  week)  and 
Cindy  was  content  to  confine  her  itinerary 
to  the  press,  TV  and  radio  rounds,  plus  an 
autograph  party  at  the  Fort  Worth  Sav- 
ings & Loan  Co. 

You  see  a sweet  young  thing  like  Cindy, 
that  is  Gidget,  could  not  afford  to  be  seen 
with  a Parisian  streetwalker! 

The  popularity  of  Sweet  Irma  upset  an- 
other event  on  Manager  Harry  Gaines  pro- 
gram, a Tuesday  morning  preview  of 
“Gidget”  sponsored  by  the  Savings  & Loan 
Co.,  which  was  canceled  and  the  auto- 
graph party  held  in  its  place. 

Gaines  arranged  tieups  with  five  camera 
shops  to  take  advantage  of  the  national 
“Gidget  Goes  to  Rome”  Camera  Sweep- 
stakes  sponsored  by  Columbia  Pictures. 


'Chute  in  Front  of  Theatre 

A parachute,  suspended  half  open  from 
a rigging  on  the  theatre  roof,  caught  the 
attention  of  all  eyes  in  front  of  the  Cas- 
tamba  Theatre  in  Shelby,  Ohio.  The  ’chute 
was  put  up  by  the  Air  National  Guard,  at 
the  request  of  Manager  Art  Shreffler.  The 
guardsmen  also  brought  in  machine  guns, 
bombs,  a jet  engine,  etc.,  in  promotion  of 
“A  Gathering  of  Eagles.”  A fully  dressed 
dummy  was  suspended  from  the  ’chute. 


Use  for  Old  Uniforms 

Have  you  ever  wondered  what  an  old 
World  War  II  Army  officer  does  with  all 
his  old  uniforms  now  that  the  Army  has 
completely  changed  the  styles?  Well,  Paul 
Vogel  of  the  Midway  Drive-In  between 
Kent  and  Ravenna  near  Cleveland  dug 
them  out  of  his  attic  and  dressed  up  four 
ushers  with  them  and  sent  the  boys  around 
the  area  to  promote  “The  Great  Escape.” 


A wreath-laying  ceremony  at  the  marble  bust  of 
Enrico  Caruso  which  stands  outside  the  Municipal 
Auditorium  in  Atlanta  climaxed  a radio,  music  store 
and  restaurant  tieup  promotion  for  the  rerun  combo 
of  "The  Great  Caruso"  and  "Showboat"  at  Loew's 
Grand  Theatre  in  the  Georgia  state  capital.  Right, 
Bill  Shealey,  Grand  manager,  welcomes  Robert  Mad- 
dox, prominent  Atlantan  and  friend  of  Caruso,  to 
the  ceremony. 
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Cleo'  Is  a Magic  Word 
In  Sales  Promotions 


Cleopatra  is  the  name  to 
conjure  with — in  merchan- 
dising as  in  literature,  his- 
tory and  the  arts.  Ad-pro- 
motion forces  of  20th-Fox 
are  convincing  diverse  busi- 
ness managers  that  the 
"Cleopatra"  spell  built  in 
the  film  will  help  them  in 
sales  campaigns.  The  two- 
column  ad  at  top  right  ap- 
peared three  times  weekly 
in  Cincinnati  to  stimulate 
hotel  and  dining  business. 
The  other  two-column  ad  is 
from  Pittsburgh  where  the 
Pick-Roosevelt  Hotel  found 
"Cleo"  profitable  in  promot- 
ing trips  to  the  city.  At  bot- 
tom, is  a 7x5-inch  insert 
from  the  Loblaw  grocery 
chain  in  the  Toronto  area 
offering  "Cleo"  tickets  in 
exchange  for  Green  stamps. 


Pick-ROOSEVELT 

invites  you  to  PITTSBURGH 

for  a Date  with 

CKOPATfcA 

. \ starting  June  26 

STATE  THEATRE 

I 8 p.m.  nightly 


CLEOPATRA 
DINNER  SPECIAL 


i£ 


. 2 Ticket*  to  "Cleopatra 

Plus... 

• Attroitiv*  Guust  Room 

All  FOR  OMIT  1 

boo50  1 

• Full  Course  Dinnur 

• Breakfast 

• Froo  Overnight  Parking 

1 AO c0UPLE  I 

FULL  COURSE  DINNER  in 

Frontier  Steak  House,  Netherland  Hilton 
Skyline-Terrace  Garden,  Terrace  Hilton 

with 

A CHOICE  SEAT  FOR  "CLEOPATRA" 

and 

FREE  THEATER-DINNER  PARKING 

at  Phillips  Parking,  130  W.  6th  St. 

$7.00  • Monday  thru  Thursday 

S7.60  ■ Friday,  Saturday,  Sunday  & Holiday! 

Mol*  R#i«rvof/oni  Now / Phono: 

mownm  stem  house  Jr  skviine  terrace  6xroeh 


Write  or  Phone  Jot  Reservations  Tha  P1CK-R00SEVEIT 


/^/<L<OPATBA 

UNIVERSITY  THEATRE 

KSsSErS  LUCKY  GREEN  STAMPS  PERFORMANCES 

JUST  REDEEM  YOUR  STAMPS  FOR  TICKETS  AT  LOBLAWS 


2 $3.00  ORCHESTRA 


3 books  OF  ORDER  NOW! 

LUCKY  GREEN  STAMPS  FOR  BEST  SELECTION 


SEATS  FOR 

(2  WEEKS  TO  ENSURE  QOOO  TICKETS  — PLEASE  OIVE  ALTERNATE  DATE) 


The  acceptance  of  filled  books  of  trading 
stamps  for  orchestra  seats  for  “Cleopatra” 
is  only  one  of  a variety  of  promotion  gim- 
micks being  innovated  in  behalf  of  the 
picture.  Merchants  in  various  parts  of  the 
country  are  using  “Cleopatra”  tickets  as  a 
sales  promotion  device  and  indications  are 
that,  based  on  the  success  of  the  ventures, 
the  plan  will  be  extended  to  other  im- 
portant pictures. 

In  Toronto,  two  $3  orchestra  seats  for 
“Cleopatra”  were  given  away  by  the  Lob- 
law Markets  for  three  books  of  Lucky 
Green  stamps.  To  ensure  good  seats,  pa- 
trons were  asked  to  order  at  least  two 
weeks  in  advance  and  to  give  alternate 
dates. 

Loblaw,  according  to  Myron  Weinberg, 
who  is  handling  group  sales  for  20th-Fox, 
buys  the  tickets  from  the  University  The- 
atre at  the  full  price,  with  no  discounts. 

In  Minneapolis,  a new  Muntz  TV  store 
gave  two  reserved  seats  to  “Cleo”  with  the 
purchase  of  any  Muntz  TV  or  stereo  set 
as  a grand  opening  sales  promotion. 

In  Des  Moines,  two  tickets  were  given 
with  the  purchase  of  any  Zenith  set  by  the 
Pidgeon  stores.  The  K.  Ginsberg  & Sons 
furniture  stores,  also  in  Des  Moines,  had 
a three-day  offer  of  two  “Cleopatra” 
tickets  with  the  purchase  of  $88  or  more  of 
merchandise. 

A theatre-dinner  package  was  made  up 
by  the  Netherland  Hilton  and  the  Terrace 
Hilton  Hotel  in  Cincinnati  whereby  a 
choice  seat  to  “Cleopatra”  and  a full 
course  dinner  were  offered  for  $7  Monday 
through  Thursday  and  $7.50  on  other  days. 

Finkelman’s  furniture  and  appliance 
store  in  Newport,  Ky.,  went  a step  further 
and  gave  a dinner  for  two  and  two  tickets 
to  “Cleopatra”  with  the  purchase  of  any 
nationally  advertised  refrigerator. 

The  Pick-Roosevelt  advertised  a special 


hotel  plan  under  which,  for  $28.50  a couple, 
offered  a guest  room,  full-course  dinner, 
breakfast,  overnight  parking  and  two 
tickets  to  “Cleopatra.” 

The  newspaper  ads  for  the  various 
projects  did  not  construe  in  any  way  an 
endorsement  for  the  picture.  Theatres  did 
not  have  any  financial  participation  in  the 
ads,  but  merely  sold  the  tickets  at  the  full 
price. 

In  Rochester,  N.Y.,  the  Ford  dealer 
worked  a different  twist  in  plugging  the 
“1963  Vz”  model.  Every  person  who  called 
to  arrange  a test  ride  was  awarded  a pair 
of  “Cleopatra”  tickets  to  the  Riviera 
Theatre. 

Also  getting  into  the  “Cleopatra”  promo- 
tion act  are  airlines,  television  set  stores, 
home  developers,  etc. 


Star  Home  Co.  of  Denver  used  8xll-inch 
ads  to  herald  “Denver’s  Biggest  Attrac- 
tions” with  art  work  and  copy  defining  the 
two  as  “Cleopatra”  and  North  Star  Hills 
homes.  The  copy  included:  “No  expense 
was  spared  in  making  ‘Cleopatra’  the 
quality  spectacle  that  it  is.  Every  scene 
was  planned  to  perfection  and  the  result 
was  the  ‘Movie  of  the  Century.’  The 
same  is  true  of  Stars  Homes  . . .” 
Trans-Canada  Air  Lines — Air  Canada  has 
put  out  color  booklets  promoting  “New 
York  on  a Cleopatra  Holiday  ...  an  adven- 
ture to  one  of  the  world’s  great  cities  with 
added  excitement  of  a great  motion  pic- 
ture.” The  booklet  offers  several  combina- 
tions on  length  of  tour,  sightseeing,  etc., 
but  all  include  “Cleo”  at  the  New  York 
Rivoli. 


Rate  Hikes  Add  to  Advertising  Problems 


Plenty  of  Dames  Ready 
For  Midnighter  Stunt 

Add  Holy  Terrors,  variety  femme!  The- 
atre owner  Paul  Vogel  boosted  patronage 
at  his  Salem  Drive-In  at  Salem,  Ohio,  by 
inserting  the  following  advertisement  in 
the  classified  ads  of  the  Salem  News. 

$10  reward  to  the  lady  patron  who  will  sit 
alone  in  her  automobile  at  midnight.  Sept.  26th, 
and  watch  the  sneak  preview  of  the  Horror  Mo- 
tion Picture,  "The  Terror"  at  the  Salem  Drive-In 
Theatre.  Call  Ed  7-6134,  Thurs.,  Fri.,  Sat.,  Sun., 
after  7:30  p.m. 

You  think  the  dames  don’t  read  the 
classified — under  the  heading  of  “Female 
Help?”  Vogel  was  almost  ready  to  install 
a switch  board,  but  instead  not  only  gave 
his  crowded  theatre  “The  Terror,”  which 
was  a hit  with  the  “loner,”  but  he  added 

) three  other  horror  films.  The  results  made 
both  Vogel  and  his  boxoffice  very  happy. 


Commended  by  Air  Force 

Charles  Pincus,  T&D  Theatres  manager 
at  Oakland,  Calif.,  was  presented  an  Air 
Force  certificate  of  commendation  for  out- 
standing support  of  the  Air  Force’s  recruit- 
ing programs. 


Mounting  advertising  rates  for  news- 
paper space  and  radio-television  and  other 
media  coverage  and  what  to  do  about  it 
were  under  discussion  at  a showmanship 
session  at  the  recent  Allied  Theatre  Own- 
ers of  Wisconsin  convention  held  in  Mil- 
waukee recently. 

“Hardly  a day  goes  by  that  we  are  not 
confronted  with  a rise  in  rates  for  news- 
paper space,  radio,  TV  and  so  on.  Adver- 
tising has  become  quite  a problem,”  com- 
mented Henry  Toilette,  moderator.  “It  fol- 
lows that,  due  to  our  limited  budget,  we 
have  to  find  new  ways  to  get  by.  We  have 
to  be  flexible.” 

Otto  Settele,  who  owns  the  See-More  at 
Seymour  and  the  Pulaski  in  Pulaski,  Wis., 
said  newspaper  advertising  is  a problem  in 
small  towns,  too. 

“Usually  we  go  along  with  the  nearby 
large  cities,  in  my  case,  Green  Bay,  on  a 
small  scale.  The  weekly  newspaper  is  a 
must  place  to  advertise,”  he  commented. 

He  mentioned  that  the  discount  ticket 


placed  in  the  hands  of  youngsters  is  bound 
to  reach  the  homes  on  a picture  like 
“Lilies  of  the  Field.” 

Ben  Katz,  Chicago,  Universal  publicist 
who  was  one  of  the  judges  in  the  show- 
manship contest,  referred  to  a recent  sur- 
vey that  shows  that  78  per  cent  of  the  peo- 
ple prefer  motion  pictures  over  any  other 
single  form  of  entertainment,  and  declared 
that  this  can  only  mean  that  the  theatre 
business  is  there — use  some  ingenuity  to 
get  it. 

One  exhibitor  reported  he  made  a deal 
to  give  a radio  station  10  per  cent  of  his 
profits  in  return  for  100  spots  on  “From 
Here  to  Eternity.”  He  said  this  “worked 
wonders  despite  the  fact  the  picture  was 
on  its  fourth  or  fifth  time  around.” 


“The  Drylanders,”  first  feature-length 
film  made  by  Canada’s  National  Film  Board, 
was  premiered  recently  at  Swift  Current, 
Sask.,  where  it  was  filmed. 
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Reptilicus  (AIP)  — Carl  Ottosen,  Ann 
Smyrner,  Mimi  Heinrich.  The  kids  ate 
this  up,  but  that  was  about  all  I had  in 
both  nights  and  very  few  adults.  The  color 
in  this  w’as  very  odd.  Very  hard  to  get  in 
focus.  Played  Fri.,  Sat.  Weather:  Warm. 
— James  Hardy,  Crescent  Theatre,  Jason- 
ville,  Ind.  Pop.  2,500. 

BUENA  VISTA 

Savage  Sam  (BV) — Brian  Keith,  Tommy 
Kirk,  Kevin  Corcoran.  As  usual,  Disney 
brought  out  many  people  to  see  this  ter- 
rific comedy-adventure.  Played  this  Fri- 
day, Saturday,  Sunday  on  Labor  Day  week- 
end, so  many  people  were  still  away  at  the 
summer  resort  a few  miles  away.  Busi- 
ness wasn’t  as  big  as  it  would  have  been 
had  I played  it  a little  earlier,  but  still 
we  made  enough  to  pay  the  light  bill  and 
make  a trip  to  the  bank.  The  public  here 
can  hardly  wait  for  each  Disney  picture, 
because  of  TV  plugging. — Richard  Hen- 
rick,  Cass  Theatre,  Cass  City,  Mich.  Pop. 
1,965. 

COLUMBIA 

Barabbas  (Col)  — Anthony  Quinn,  Sil- 
vana  Mangano,  Arthur  Kennedy.  One  too 
many  or  one  too  soon  in  this  cycle  of 
pictures  of  this  type,  as  the  moviegoers  did 
not  go  for  “Barabbas”  here.  Weakest  of 
the  lot,  but  still  a good  picture.  Boxoffice 
disappointing.  Played  Sun.,  Mon.  Weather: 
Fair  to  warm. — Ken  Christianson,  Roxy 
Theatre,  Washburn,  N.  D.  Pop.  968. 

Ring-a-Ding  Rhythm  (Col) — Helen  Sha- 
piro, Craig  Douglas,  Felix  Felton,  the 
Brook  Bros.  Just  a lot  of  music  put  to- 
gether with  no  story.  Result — no  boxoffice ! 
Guess  they’re  getting  tired  of  this  stuff.  I 
know  I am.  Played  Fri.,  Sat.,  Sun.  Weather: 
Cold  and  windy. — A.  Madril,  La  Plaza  The- 
atre, Antonito,  Colo.  Pop.  1,255. 

METRO-GOLDWYN-MAYER 

Come  Fly  With  Me  (MGM)  — Dolores 
Hart,  Hugh  O’Brian,  Karl  Boehm.  This  is 
better  than  “Follow  the  Boys”  and  it  did 
fair  business.  Has  some  mighty  beautiful 
color  photography  and  an  entertaining 
story,  plus  fine  acting.  Not  a blockbuster, 
but  a pleasant  entry  nevertheless.  Played 
Sun.,  Mon.  Weather:  Warm.  — Paul 

Fournier,  Acadia  Theatre,  St.  Leonard, 
N.  B.  Pop.  2,150. 

Flipper  (MGM) — Chuck  Connors,  Luke 
Halpin,  Kathleen  Maguire.  If  you  can’t 


Broke  All  Records 
With  ' Hootenanny ' 

Played  “Hootenanny  Hoot”  on  Wed- 
nesday through  Saturday  and  broke 
all  records  for  all  times  for  the  four 
days  AND  for  Saturday  only.  This 
is  a wonderful  example  of  what  people 
really  want,  regardless  of  low  budget. 
W’eather  was  fine,  as  usual  down  here 
— 75  degrees  days,  50  degrees  nights. 

ART  RICHARDS 

Marion  Theatre 
Marion,  S.  C. 


Praise  for  Continental 
And  'David  and  Lisa 

I kicked  “David  and  Lisa”  around 
for  a long  time,  then  I got  stuck  for 
a picture  and  set  it  in.  Lots  of  people 
were  waiting  for  it.  It  came  through 
on  good  playing  time  and  did  all  right. 
And  Continental’s  live-and-let-live 
terms  won’t  hurt  you.  This  is  a good 
company  to  do  business  with  if  you 
can  find  a place  for  product  that  is  a 
little  different.  Their  policies  reflect 
the  thinking  of  people  who  run  the- 
atres themselves  and  they  seem  to 
understand  our  problems.  I hope  this 
company  continues  to  rise  to  the  status 
it  deserves. 

JIM  FRASER 

Auditorium  Theatre 
Red  Wing,  Minn. 


do  business  on  this  in  a small  town,  you 
have  a sad  situation.  This  is  what  my 
patrons  like.  They  ate  this  one  up.  Play 
it,  if  you  want  the  business.  It  was  okay 
at  my  theatre.  Played  Fri.,  Sat.  Weather: 
Good. — Herman  Powell  jr.,  Joy  Theatre, 
Joaquin,  Tex.  Pop.  500. 

It  Happened  at  the  World’s  Fair  (MGM) 

— Elvis  Presley,  Gary  Lockwood,  Joan 
O’Brien.  Satisfactory  business,  but  story 
rather  thin.  Production  good.  Presley  is  im- 
proving as  an  actor  and  is  going  to  need 
some  good  story  material  to  keep  going. 
Played  Thurs.,  Fri.,  Sat.  Weather:  Good. — 
Mel  Danner,  Circle  Theatre,  Waynoka, 
Okla.  Pop.  2,018. 

PARAMOUNT 

Come  Blow  Your  Horn  (Para) — Frank 
Sinatra,  Lee  J.  Cobb,  Molly  Picon.  Very 
well  liked  and  did  average  business.  Played 
Sat.  through  Wed.  Weather:  Warm. — Jim 
Fraser,  Auditorium  Theatre,  Red  Wing, 
Minn. 

My  Six  Loves  (Para) — Debbie  Reynolds, 
Cliff  Robertson,  Eileen  Heckart.  Excellent 
picture.  Played  Sun.,  Mon. — S.  T.  Jackson, 
Jackson  Theatre,  Flomaton,  Ala. 

Papa’s  Delicate  Condition  (Para)  — 
Jackie  Gleason,  Glynis  Johns,  Charlie 
Ruggles.  Kids  thoroughly  enjoyed  “Papa’s 
Delicate  Condition.”  Ran  with  “Five  Miles 
to  Midnight,”  which  kept  the  adults  won- 
dering. Even  in  the  end  they  were  still 
confused.  Played  Fri.,  Sat.  Weather:  Good. 

— Frank  Patterson,  Mansfield  Theatre, 
Mansfield,  La.  Pop.  6,000. 

Who’s  Got  the  Action?  (Para) — Dean 
Martin,  Lana  Turner,  Eddie  Albert.  Busi- 
ness was  rather  mild  on  this  one.  Just  didn’t 
draw  like  it  should.  Played  Sim.,  Mon., 
Tues.  Weather:  Good. — Mel  Danner,  Circle 
Theatre,  Waynoka,  Okla.  Pop.  2,018. 

20th  CENTURY-FOX 

Stripper,  The  (20th-Fox)  — Joanne 
Woodward,  Richard  Beymer,  Claire  Trevor. 
A very  good  picture.  Paid  off  at  the  box- 
office.  The  teens  ate  it  up.  Pack  the  house 
on  this  one.  Fox  can  give  me  more  like 
this  one.  Thanks  to  Fox.  Played  Fri.,  Sat. 
Weather:  Good. — Herman  Powell  jr.,  Joy 
Theatre,  Joaquin,  Tex.  Pop.  500. 


UNITED  ARTISTS 

Revolt  of  the  Slaves  (UA)  — Ettore 
Manni,  Wandisa  Guida,  Rhonda  Fleming. 
This  is  not  just  another  Italian  cowboy 
picture.  This  one  is  good.  Miss  Fleming 
at  her  best.  Dubbing  is  fine.  Though  the 
title  was  wrong.  Business  off.  Played  Fri., 
Sat.,  Sun.  Weather:  Good. — James  Cech, 
Elsie  Theatre,  Elsie,  Mich.  Pop.  1,000. 

Taras  Bulba  (UA)  — Tony  Curtis,  Yul 
Brynner,  Christine  Kaufmann,  Sam  Wana- 
maker.  This  was  one  of  the  so  called 
“biggies”  that  if  an  exhibitor  knew  about 
in  advance  UA  would  be  lucky  to  get  the 
second  allocation  price  for.  The  picture  was 
good  and  the  acting  was  excellent,  but  at 
the  boxoffice  it  fell  flat  for  me.  I be- 
lieve the  public  is  fed  up  with  the  spectacu- 
lars, and  this  further  substantiated  the  long 
contention  of  a lot  of  exhibitors  that  the 
public  wants  comedy  and  more  comedy. 
Yul  Brynner  was  good  again.  The  failure 
at  the  boxoffice  was  not  his  fault  here. 
Played  Sun.,  Mon.,  Tues.  Weather:  Cool. — 
Oral  Ledbetter,  Howard  Theatre,  Monon, 
Ind. 


UNIVERSAL 

To  Kill  a Mockingbird  (Univ) — Gregory 
Peck,  Mary  Badham,  Phillip  Alford.  Played 
this  one  first  run  in  our  county.  We  used 
a lot  of  extra  advertising  and  it  really 
paid  off.  Best.  Sun.,  thru  Wed.  in  five 
years.  Weather:  Warm. — Larry  Thomas, 
Fayette  Theatre,  Fayetteville,  W.  Va.  Pop. 
2,000. 

Ugly  American,  The  (Univ)  — Marlon 
Brando,  Eiji  Okada,  Sandra  Church.  This 
one  did  not  bring  them  out  as  expected. 

Had  more  adult  appeal.  Story  very  apropos 
of  the  present  times  in  the  Far  East.  Had  " 
too  much  talking  for  some.  More  action 
would  have  helped  a lot.  Played  Fri.,  Sat. 
Weather:  Good. — Leonard  J.  Leise,  Roxy 
Theatre,  Randolph,  Neb.  Pop.  1,029. 

WARNER  BROS. 

Critic’s  Choice  (WB) — Bob  Hope,  Lucille 
Ball,  Marilyn  Maxwell,  Rip  Torn.  This  is 
a cute  comedy  and  it  did  business.  People 
love  Bob  and  Lucille,  so  how  can  it  miss. 

I also  wish  producers  would  make  more 
comedies.  If  it  needs  a little  spice,  okay, 
but  keep  it  over  the  kids’  heads  (like  this 
one).  Don’t  spell  it  out.  The  adults  will 
get  it,  if  not,  no  harm  done.  I believe  if 
a Hollywood  sex  writer  had  just  one  good 
night  in  a bedroom,  he  wouldn’t  write 
about  it.  He  would  treasure  it,  instead  of 
wasting  his  time  writing  a script  that 
should  be  titled,  “Oh,  how  I wish  it  were.” 
Played  Fri.,  Sat.,  Sun.  Weather:  Good. — 
James  Cech,  Elsie  Theatre,  Elsie,  Mich. 

Pop.  1,000. 

What  Ever  Happened  to  Baby  Jane? 
(WB) — Bette  Davis,  Joan  Crawford,  Vic- 
tor Buono.  This  did  average  here.  The 
ones  that  came  were  surprised  to  see  Miss 
Davis  and  Miss  Crawford  in  these  kinds  of 
roles.  Played  Wed.,  Thur.  Weather:  Warm. 

— Larry  Thomas,  Fayette  Theatre,  Fayette- 
ville, West  Va. 


MISCELLANEOUS 

Mondo  Cane  (Times)  — Documentary. 
Remarkable  grosser.  It  makes  men  and 
women  both  turn  pale,  but  they  talk  about 
it,  and  they  patronize  it  heavily.  Needs 
special  handling,  but  it  deserves  it.  Played 
Sun.  through  Wed.  Weather:  Mild. — Jim 
Fraser,  Auditorium  Theatre,  Red  Wing, 
Minn. 
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CLMIH6  HOUSE 


HELP  WANTED 

Managers  wanted.  Conventional  the- 
atres, New  York  state.  Young,  aggres- 
sive assistants  who  have  served  their  ap- 
prenticeship considered.  Send  resume, 
references  and  recent  snapshot.  Replies 
held  in  confidence.  Boxoffice,  9756. 


Managed  Expanding  circuit  in  midwest 
area  needs  experienced  men.  Excellent 
opportunity  for  aggressive  showmen. 
Drive-in  theatre  experience  preferred.  Send 
complete  resume,  references,  recent  snap- 
shot and  salary  requirements.  All  replies 
strictly  confidential.  Boxoffice,  9759. 


Theatre  manager,  male  or  female  for 
Chicago  south  side  art  house!  Salary 
open.  Write:  H.  Schoenstadt  & Sons,  Inc., 
1118  South  Michigan  Ave.,  Chicago  5, 
111.,  or  call  HArrison  7-3034. 


Drive-In  Managersl  Young  aggressive 
showmen  with  exploitation  ability.  Send 
complete  resume  first  letter  of  experience, 
references,  and  recent  snapshot.  Good  op- 
portunity for  advancement.  Oklahoma  ter- 
ritory. All  replies  strictly  confidential.  Box- 
office,  9770. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 

Company,  Chetek,  Wise. 


POSITIONS  WANTED 


Exploitation  and  promotion  minded.  12 
years  managerial  experience.  Seeking  per- 
manent position  in  northeast.  Boxoffice, 
9761. 


Manager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


FILMS  WANTED 


Silent  films,  trade  magazines.  611  North 
Fairfax,  Los  Angeles,  Calif. 


PHOTO  BLOWUPS 


PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 


BUY! 

SELL! 

TRADE! 

FIND  HELP 
or 

POSITION 


Through 


BOXOFFICE 

Classified  Advertising 


Greatest  Coverage  in  the 


Field  at  Lowest  Cost 


Per  Reader 


4 insertions  for  the  price  of  3 


GENERAL  EQUIPMENT— USED 

Lamphouses,  Magnarc.  Simplex  Hi- 
Strong,  also  Standard  Simplex  mechanisms 
and  movements,  also  pair  supports  for  5- 
point  bases  (new),  bargains.  LOU  WAL- 
TERS SALES  AND  SERVICE  CO.,  4207 
Lawnview  Ave.,  Dallas  27,  Texas. 


SPECIAL!  Pair  DeVry  12,000  projectors, 
rebuilt,  Suprex  lamphouses,  rectifiers, 
ready  to  operate,  only  $1,995  pair;  thous- 
and other  bargains.  STAR  CINEMA  SUP- 
PLY. 621  W.  55th  St.,  New  York  19. 


Equipment  from  2 well  equipped  and 
maintained  theatres.  Will  sell  as  units  or 
in  part.  350  very  good  spring  and  uphol- 
stered seats.  Economy  Electric  Company, 
502  16th  Avenue,  N.,  Clinton,  Iowa. 


EQUIPMENT  REPAIRING 

All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


EQUIPMENT  WANTED 

Wanted:  Simplex  S.P.  portable  pro- 

jectors with  2,000'  magazines,  or  Simplex 
XLs.  G.  M.  Films,  1504  North  Ave.,  Bur- 
lington, Vermont. 


Wanted:  Used  theatre  booth  equipment. 
We  dismantle.  Leon  Jarodsky,  Paris,  Il- 
linois. 


Wanted:  Metal  screen  tower.  Minimum 
40'x80'.  Movable,  full  description,  price. 
Charles  Payson,  Carrollton,  Mo. 


DRIVE-IN  THEATRE  EQUIPMENT 

Drive-In  Theatre  Tickets!  100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send  for 
samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St. , (Filmrow), 
Kansas  City  8,  Mo. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  <S 
MONTHLY  SERVICE  BULLETINS 

SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers,  speakers,  soundheads, 
drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  35/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  "Blue  Book" 
of  the  industry.  Edited-  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Binder  only  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT,  Publisher, 
Box  575,  Enid,  Oklahoma. 


BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  with  real  Hawaiian 
o.rchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


BIG  KIDDIE  ATTRACTIONS.  Flicker  pic- 
ture rings,  Stooge,  Tarzan,  many  others 
available.  Inexpensive.  Box  248,  Pulaski, 
Wise. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 

ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


Doctor  says,  "Must  Sell,"  operating  the- 
atre 400  seats,  air  conditioned.  Brenkerts, 
RCA  opt.  and  Mag.  sound.  CinemaScopes. 
All  equipment  A-l  condition.  Town  of 
3,000.  Write:  Rex  Theatre,  Evansville,  Wis- 
consin. 


For  Salel  Lake  Theatre.  Brick  and  steel, 
stereophonic  sound,  36'  screen,  380  seats. 
Three  apartments  and  beauty  shop  rentals. 
Otto  Sorensen,  Powers  Lake,  N.  D. 


AUTO  DRIVE-IN.  DE  LUXE  THEATRE, 

for  sale,  outright  or  in  part.  1,500-car 
capacity  or  more.  Almost  completed.  Stra- 
tegically located  in  the  Cleveland-Akron 
area.  Will  take  partner  or  sell  my  40- 
year  lease.  Opportunity  to  develop  addi- 
tional recreational  activities.  Boxoffice, 
9763. 


One  ot  the  best  small  locations  in  Wis- 
consin offered  for  sale.  Indoor  and  out- 
door for  $60,000.  Have  winters  free.  Box- 
office,  9769. 


MICHIGAN  THEATRE.  1,500  seats,  build- 
ing and  equipment  in  excellent  condition. 
Extra  income  from  stores  and  offices  now 
rented.  Selling  for  real  low  price  with 
easy  terms.  Schafer  Realty  Co.,  2540  So. 
Grand  Travers,  Flint,  Mich. 


MODERN  THEATRE.  750  seats,  fully 
equipped.  City  and  suburban  population 
over  600,000.  Low  rent.  Dial  JUstice  81849. 
Write:  J.  M.  Echols,  201  Lenox  Ave.,  Nor- 
folk,  Va.  23503. 

An  operating  300-seat  theatre  building 
and  equipment  in  a live  Southeast  Kansas 
county  seat  town  of  2,000.  Bargain.  Terms. 
Boxoffice,  9772. 


365-seat  theatre  in  rich  farming  com- 
munity in  Central  Oklahoma.  X-L  Magnarc, 
X-L  sound,  CinemaScope.  $15,000  buys  all 
equipment,  rent  building  $75  a month. 
Boxoffice,  9773. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


Drive-in  wanted.  Year  around  opera- 
tion. State  of  Arizona,  California  or  Texas. 
Will  pay  cash  for  one  showing  profit.  Re- 
ply, Boxoffice,  9758. 


Theatre  wanted  to  lease  in  N.Y.C.  area. 
Small  investment  by  aggressive  showman. 
Seeks  between  500  to  800  seats.  Boxoffice, 
9766. 


Wanted  to  buy  or  lease.  Indoor  theatre 
in  Miami,  Florida.  Reply:  Boxoffice,  9767. 


THEATRES  FOR  LEASE 

For  lease!  Excellent  family  operation, 
managing  operator.  Southwest  health 
town.  Good  equipment,  improvements, 
metal  screen.  Only  drive-in  70  miles.  Does 
not  fit  with  our  circuit  type  absent  man- 
agement operation.  $1,000  advance  rent. 
Interested  people  only  please.  Boxoffice, 
9762. 


Lease  modem  theatre,  located  in  heart 
of  Whiting,  Indiana.  Only  theatre  in 
town.  650  seating  capacity,  fully  equipped. 
Drawing  radius,  25,000  population.  Reas- 
onable rent  to  responsible  operator.  Write: 
Teninga  & Co.,  10835  So.  Michigan  Ave., 
Chicago  28,  111. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


MISCELLANEOUS 


Pocket  size  date  books!  Mail  $1.00  to: 
Date  Book,  P.O.  Box  9231,  Jacksonville  8, 
Fla. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


800  Heywood  Wakefield  theatre  chairs. 
Good  condition,  sacrifice  price.  Write:  Abe 
Darbose,  8 Parker  St.,  Gardner,  Mass. 
Telephone:  6-321115. 


CHAIRS  REBUILT  ANYWHERE!  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


Wanted:  Used  International  chairs.  Any 

model,  any  condition.  Riegel  Theatre  Chair 
Service,  933  N.  Howard  St.,  Union  City, 
Ind. 


Seats  repaired  reasonable.  25  years  ex- 
perience, expert  workmanship.  References 
furnished.  Abe  Barach,  1500  Chicago  Ave., 
Minneapolis  4,  Minn.  Phone:  FE  5-0505. 


We  specialize  in  rebuilding  opera  chairs 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Sewed  covers  to  fit  your  seats, 
$1.65  each.  Chicago  Used  Chair  Mart, 
829  So  State  St.,  Chicago  5,  Illinois. 
Phone:  WEbster  9-4519. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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BOXOFFICE  LEADS  THE  FIELD 

with  more  exhibitor  subscribers 
because  it  publishes  . . . 


MORE  Local  and  National  News 
MORE  Booking  Information 
MORE  Showmandising  Ideas 

MORE  Projection  Information 
MORE  Equipment  and  Concessions  Tips 
MORE  Convention  Coverage 
MORE  on  all  counts  that  count  most 


—read  and  relied  on  by  MORE  Theatremen 
than  any  other  film  trade  paper  in  the  world 


THE  NATIONAL  FILM  WEEKLY  - WITH  THE  LOCAL  TOUCH! 


John  H.  Rowley,  who  wos 
elected  president  of  the 
Theotre  Owners  of  America 
at  its  convention  held 
in  New  York  this  past 
week.  A native  of  San 
Angelo,  Texas,  he  is  president 
of  Rowley  United  Theatres, 
headquartering  in  Dallas,  and 
is  a member  of  the  board  of 
the  United  Artists  Theatre 
Circuit.  He  takes  an  active 
part  in  Variety  Club  work, 
as  well  as  in  other  humani- 
tarian endeavors. 


Report  on 
TOA's  Annual 
Convention 


TELEVISION..: 
GIVEAWAY 


“The  Wheeler  Dealer 
Sweepstakes”  on 
ABC-TV  network 
every  week  for  five 
weeks!  National  attention  via  an 
oil-well  giveaway  on  the  top-rated 
“Price  Is  Right”!  Weekly  audience 
estimated  at  20  million,  insuring 
more  than  100  million  impressions! 


SCREENING 

PROGRAM 


A unique  program  of  screenings  for 
brokerage  firms,  security  analysts, 
financial  page  editors,  across  the 
country.  Keyed  to  the  Wall  Street 
hijinx  in  the  film,  this  program 
should  be  a great  grapevine  and 
garner  off-amusement  page  space! 


ON  RADIO 


A daringly-DIFFERENT  radic 
campaign  with  unique  angles 
Featuring  that  incomparable  press 
agent  Buddy  Zack.  Will  comple 
ment  the  other  radio  spots  and  T\ 
exposure  with  hilarious  60  and  30- 
second  spots.  Try  and  catch  . . 
for  kicks! 


TV  SPOTS 


Off-beat  campaign  with  specially- 
produced  commercials  starring 
James  Garner  and  Lee  Remick  ir 
provocative  scenes  and  persona 
pitches!  Acclaimed  by  exhibitors  as 
the  funniest  motion  picture  trailers 
ever!  A tremendous  plus  for  youi 
pre-sell! 


DEAUITPROMOnoilS!!'! 


BACK  BOOKS 


PAPERBACK 

PROMOTION 


dig  push  to  the  count- 
ess readers  of  popular- 
>riced  books  via  Ban- 
am’s  11,000  outlets  in  the  nation 
»lus  special  tie-in  promotion  via 
treamers,  cards,  etc! 

ADVERTISING 

CONTEST 

n key  cities,  special  ads  will  be 
un  on  “What’s  A Wheeler  Dealer?” 
Contest  with  winners  awarded  cash 
rizes  and  title- value  obviously 
iddely  promoted! 

SNEAK  PREVIEWS 

i special  series  of  sneak  previews 
fanned  during  the  run  of  “THE 
TP’s”  will  give  the  picture  a tre- 
lendous  captive  audience  and  the 
levitable  word-of-mouth! 


TV  APPEARANCES 

James  Garner  on  the  Bob  Hope 
spectacular!  Lee  Remick  on  Andy 
Williams  show!  James  Garner  on 
‘I’ve  Got  A Secret”!  All  with  credits 
for  film  spotted  strategically! 

FASHION  AND 
COSMETIC  . 
PROMOTIONS-  ^ 
THE  MIDAS  TOUCH' 

Vast  promotion  inspired  by  the 
glamorous  wardrobe  created  for  Lee 
Remick  by  Norman  Norell,  with 
pecial  kits  for  women’s  pages,  fash- 
ion shows  and  window  displays.  And 
complementing  the  clothes  of  mas- 
ter designer  Norell,  Helena  Rubin- 
stein has  created  a look  she  calls 
“The  Midas  Touch,”  with  a dazzl- 


s 


ing  array  of  cosmetics  and  coiffures. 
Truly  a magical  combination  with 
tremendous  promotional  impact. 

PHONOGRAPH 
RECORDS  t 

Randy  Sparks  and  the  J 
New  Christy  Minstrels  sing 
the  potential-hit  title-song.  Big 
disc-jockey  push  and  Columbia 
Records  drive  keyed  to  openings. 

MAGAZINE  PUBLICITY 

Major  Life  layout  scheduled  for 
film,  also  rave  reviews  in  McCall’s, 
Redbook,  Cosmopolitan  and 
others!  Seventeen’s  Picture  Of  The 
Month  — for  November! 

NEWSPAPER  ADS 

See  the  press-book  for  pre-tested 
consumer  ads  with  zest  and  zing! 
Specially  posed  shots  of  stars 
illustrate  the  titillating  copy-lines! 
Every  ad  a business-getter! 


ANSOHOFF  PRODUCT!! 

JAMES 


GAINER 


NYE- JOHN  ASTIN  • ELLI0T1  REID,,  PATRICIA  GROWLLY 


Miss  REMICKs  wardrobe  Screen  Play 
designed  by  NORMAN  NORELL  by 


Based  on  a novel  by  Directed 


M-G-M 

IS 

ON 

THE 

MOVE! 


JACK 

BUCHANAN 


mickeyX 

ROONEY 


VAN 

HEFLIN 


W JAMES 
WHITMORE 


DEBBIE' 
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RED  ^ «« 
SKELTON 


ARLENE 

DAHL 


ROBERT 

WALKER 


FRED 

ASTAIRE 


FRANK 

SINATRA 


JUDYl 

GARLAND 


LINE 

ALLYSON 


DONALD” 

O'CONNOR 


CYD  CHARISSE 


M-G-M’s  Great  New  Series! 

WORLD  FAMOUS  ( 
MUSICAL  HITS! 

Jerome  Kern’s 

"TILL  THE  CLOUDS  ROLL  BY” 


KATHRYN 

GRAYSON 


LUCILLE 

BREMER 


“WORDS  AND  MUSIC” 

Kalmar  and  Ruby’s 

"THREE  LITTLE  WORDS’ 

Dietz  and  Schwartz’ 

"THE  BAND  WAGON” 

Arthur  Freed  and  Nacio  Herb  Brown’s 

“SINGIN’  IN  THE  RAIN” 

Mario  Lanza  in 

BECAUSE  YOU’RE  MINE 


PAUIA^ 

CORDAY 


ANN  ' 
SOTHERN 


DORETTA" 

MORROW 


DEAN  1 
MILLER 


KEENAN 

WYNN 


W BETTY 
GARRETT 


OSCAR"' 

LEVANT 


NANETTE 

FABRAY 


ANGELA  ^ 
LANSBURY 


JEANl 

HAGEN 


THIS  IS  A “BANK-BOOK!” 

It’s  money-in-the-bank  when  you  book  M-G-M’s  New  Series  “WORLD  FAMOUS  MUSICAL 
HITS.”  Get  the  20-page  Manual  shown  above  from  National  Screen  Service.  It  shows  you,  step 
by  step,  how  three  test  engagements  DOUBLED  their  “Operetta”  business.  CALL  YOUR  LOCAL 
M-G-M  INDEPENDENT  DISTRIBUTOR  TODAY  (and  fill  those  mid-week  seats!) 
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ON  THE 

IN  STRONG  EVIDENCE  at  the  Theatre 
Owners  of  America  convention,  held  in 
New  York  this  past  week,  was  the  upbeat 
spirit  that  prevailed  throughout  its  busi- 
ness session,  resounding  also  at  the  meet- 
ings jointly  held  by  the  National  Ass’n 
of  Concessionaires,  the  Theatre  Equip- 
ment Manufacturers  Ass’n  and  the  The- 
atre Equipment  Supply  Dealers.  Exhibi- 
tors and  distributors  displayed  a most 
confident  attitude  toward  the  future  of 
this  business,  and  while  not  minimizing 
the  severity  or  seriousness  of  some  prob- 
lems, they  didn’t  exaggerate  them  either. 

There  was  a general  feeling  on  the  part 
of  exhibitors,  distributors  and  suppliers 
that  cooperation  could  overcome  any 
deterrents  to  their  progress  and  this  was 
borne  out  by  the  programs  that  each 
offered— highly  constructive  and  loaded 
with  practical  use-values.  Showmanship 
pervaded  the  atmosphere  at  each  and 
every  gathering  and  added  inspiration 
to  the  information  dispensed  that  ex- 
hibitors could  carry  back  home  and  prof- 
itably adapt  or  wholly  implement. 

Richard  A.  Smith,  who  delivered  the 
keynote  address,  sounded  an  optimistic 
note  when  he  told  of  the  increased  ac- 
tivity in  the  building  of  new  theatres  and 
in  his  analysis  of  why  this  “boom”  would 
continue.  He  foresaw  the  building  of  a 
minimum  of  200  new  shopping  center 
theatres  each  year  for  the  next  five  years, 
at  least,  and  cited  “an  immediate  2,000 
possible  new  theatre  locations  without 
even  considering  the  possibilities  in 
urban-renewal  areas.”  To  this,  he  added, 
there  are  also  5,000  or  more  smaller 
centers  to  provide  an  additional  pool  of 
potential  locations. 

Mr.  Smith  saw  in  this  an  opportunity 
to,  once  again,  establish  the  theatregoing 
habit  and  he  pointed  to  the  growth  in 
number  of  theatres  as  the  means  of 
adding  substantially  to  the  industry’s 
revenue,  both  for  exhibition  and  produc- 
tion-distribution. Somewhat  like  our  ob- 
servation on  this  page  last  week  that 
“there  is  strength  in  numbers,”  Mr. 
Smith  declared  that,  if  only  1,500  of  the 
potential  2,000  theatres  were  built,  the 
industry  would  realize  a possible  $175,- 
000,000  a year  in  added  theatre  receipts, 
from  which  producer-distributors  would 
gain  more  than  $60,000,000  in  film  rent- 


UPBEAT! 

als.  This,  in  turn,  he  said,  would  lead  to  a 
greater  supply  of  pictures  produced  ex- 
clusively for  theatres. 

Stating  that  every  basic  economic  in- 
dicator pointed  toward  an  uptrend  in 
motion  picture  business,  and  specifying 
five  of  these  reasons,  Mr.  Smith  con- 
cluded with  “there  is  a tremendous  op- 
portunity and  there’s  room  for  every  ex- 
hibitor with  courage  and  confidence  in 
the  future  to  participate.” 

In  line  with  this  favorable  point  of 
view  was  the  statement  by  Ralph  Hetzel, 
acting  head  of  the  Motion  Picture  Ass’n 
of  America,  who  said  a significant  in- 
crease in  motion  picture  business  was 
indicated  by  the  index  of  current  busi- 
ness developments  at  the  MPAA  offices. 
The  uptrend  included  the  rising  interest 
in  motion  pictures  on  the  part  of  young 
people  and  “the  determination  of  dis- 
tribution executives  to  make  the  indus- 
try grow.” 

From  the  physical  side  of  the  theatre 
came  an  almost  unfailing  indicator  of 
improvement  that  already  has  taken 
place,  as  well  as  of  the  expectancy  of 
continuing  progress.  Not  only  was  the 
attendance  at  the  meetings  and  visits  to 
the  equipment  and  concession  exhibits 
of  NAC,  TESMA  and  TEDA  record-break- 
ing, but  the  lookers  were  also  buying. 
Improvements  all  along  the  line  in  the- 
atre operation — “from  the  screen  to  the 
street” — thus  were  indicated.  And,  with 
about  150  equipment  and  concessions 
people  pleased  with  this  interest  shown 
bv  exhibitors — and  the  orders  they  left — 
this  evidences  a concrete  example  of 
“courage  and  confidence.” 

Enthusiasm  — that  essential  to  suc- 
cessful showmanship  (and  we  don’t 
mean  just  in  exhibition)  — was  in  con- 
stant evidence  at  the  convention.  And 
the  fact  that  an  all-time  high  mark  was 
set  by  the  number  of  exhibitors  in  at- 
tendance, coming  from  just  about  every 
state  in  the  Union,  is  another  good  sign. 
Doubtless,  industry  conditions  have  im- 
proved. But  the  important  thing  is  to 
hold  to  the  line  of  progress  and,  by  put- 
ting forth  extra  measures  of  effort,  per- 
petuate and  extend  it. 


TOA  CONVENTION 


BRIGHTER  PRODUCT  PICTURE 
HERALDED  AT  TOA  SESSIONS 


TOA  May  Take  Blind-Selling  Practice 
Before  Federal  Trade  Commission 


'Return  to  Reality'  Noted 
In  Forums  and  Speeches 
On  Theatre  Programs 

By  AL  STEEN 

NEW  YORK — Theatre  Owners  of  Amer- 
ica closed  its  16th  annual  convention  here 
Thursday,  October  31,  on  a note  of  what 
some  observers  termed  a “return  to 
reality.”  The  realities  were  the  apparent 
increase  in  production,  stimulation  of 
showmanship,  clarification  of  the  consent 
decrees  and  the  examination  of  legal  prob- 
lems. The  California  “battleground”  on 
the  pay  television  issue  also  came  under 
examination,  as  well  as  an  exchange  of 
information  on  art  theatre  operation, 
drive-ins  and  concessions. 

COMPANIES  SHOW  TRAILERS 

The  product  situation  appeared  bright, 
judging  from  a showing  of  specially  pre- 
pared trailers  by  seven  companies  which 
presented  scenes  from  their  upcoming  pic- 
tures at  the  Rivoli  Theatre  Tuesday  morn- 
ing. The  companies  were  Warner  Bros., 
Metro-Goldwyn-Mayer,  20th  Century-Fox, 
Universal,  United  Artists,  Paramount  and 
Allied  Artists.  Columbia  had  a separate 
demonstration  that  evening. 

Darryl  Zanuck,  president  of  20th  Cen- 
tury-Fox, made  an  encouraging  report 
when  he  said  that  his  company  could  as- 
sure a continuous  flow  of  pictures.  While 
admitting  that  20th-Fox  financed  inde- 
pendent producers  and  distributed  their 
films,  he  said  it  was  a studio’s  responsi- 
bility to  produce  its  own  pictures.  He 
pointed  to  the  six  recently  announced 
roadshow  pictures  which  20th-Fox  would 
make,  as  an  example  of  what  he  meant. 
He  said  that  “we  are  not  bankers”  but 
producers  and  that  “our  job  is  to  make 
pictures  and  that  is  what  we  intend  to  do.” 

From  an  attendance  standpoint,  TOA 
never  had  a larger  convention.  Total  regis- 
tration was  well  above  the  1,000  mark, 
with  dinners  seating  almost  1,300. 

The  tradeshow  also  was  the  largest  on 
record,  with  more  than  125  exhibit  booths 
presenting  their  wares,  ranging  from  re- 
freshments to  projectors. 

MERCHANDISING  FORUM 

The  merchandising  forum  on  Thursday, 
led  by  Robert  W.  Selig  of  National  General 
Corp.,  presented  seven  ways  to  create  box- 
office  activity.  It  was  an  exciting  and  in- 
spiring demonstration  and  will  be  more 
fully  reported  in  Boxoffice  next  week. 

American  International  Pictures  was  host 
at  the  closing-day  luncheon,  at  which  a 
Halloween  atmosphere  prevailed.  Pepsi- 
Cola’s Wednesday  night  party  was  strictly 
one  of  entertainment,  with  no  speeches. 

The  final  banquet  Thursday  night  was 
hosted  by  Coca-Cola.  Cary  Grant  was  hon- 
ored as  the  TOA  Star  of  the  Year,  and 
Angie  Dickinson  was  cited  as  the  “Most 
Exciting  New  Personality  of  the  Year.” 

Charles  Okun,  in  charge  of  theatre  sales 
for  Coca-Cola,  was  voted  an  honorary  life 


NEW  YORK — Legal  rights  of  exhibitors 
on  the  matter  of  bidding,  product  splits 
and  blind  selling  were  clarified  by  indus- 
try attorneys  here  Wednesday,  October  30, 
at  the  TOA  convention,  along  with 
Maurice  Sliverman,  attorney  for  the  De- 
partment of  Justice  antitrust  division.  The 
discussions  were  part  of  the  session  held 
by  the  TOA  legal  advisory  council. 

A large  part  of  the  discussions  were 
centered  on  the  so-called  Viking  case,  in 
Philadelphia,  where  the  Viking  Theatre 
challenged  the  legality  of  splits  in  a suit 
brought  against  the  major  distributors  and 
the  Stanley  Warner  and  Goldman  circuits. 
The  charge  was  that  the  split  violated  the 
antitrust  laws  because  they  did  not  involve 
all  theatres  that  were  potential  buyers  of 
product. 

The  Viking  case  has  been  submitted  to 
the  U.S.  Supreme  Court  for  review  after 
having  been  dismissed  at  both  the  trial 
and  on  appeal.  It  was  indicated  that  TOA 
may  participate  in  the  hearing,  if  the  high 
court  should  agree  to  review  it,  although 
such  a review  appeared  to  be  unlikely. 
TOA  may  enter  the  case  as  a friend  of  the 
court,  if  it  wants  to  defend  the  principle 
of  “splits.” 

Silverman  expressed  the  opinion  that 
product  splitting  was  not  illegal,  provided 
everybody  concerned  was  in  agreement, 
but  an  exhibitor  could  not  impose  a split 
on  a distributor.  It  was  brought  out  that 
distributors  had  been  granting  adjust- 
ments on  films  which  had  been  sold  on 
competitive  bids.  Silverman  said  he  had 
not  delved  very  much  into  adjustments,  but 
it  was  his  opinion  that  the  terms  could  not 
be  lower  than  the  next  highest  bid.  He 


membership  in  the  National  Ass’n  of  Con- 
cessionaires. 

Another  “nudge”  toward  the  establish- 
ment of  a single  exhibitor  organization 
was  made  by  John  H.  Stembler,  retiring 
president  of  TOA,  in  his  report  to  the  board 
of  directors  and  executive  committee  on 
the  eve  of  the  convention. 

Stembler  said  it  had  been  his  hope  and 
ambition  to  see  all  exhibitors  consolidated 
into  one  strong  national  organization.  He 
said  that  in  various  industry  matters,  he 
had  worked  closely  with  Jack  Armstrong, 
president  of  Allied  States  Ass’n,  and  other 
Allied  leaders,  and  that,  while  he  was  ap- 
preciative of  their  fine  cooperation,  this 
method  of  attacking  industry  problems  was 
at  most  the  second  best  thing  to  a single 
association. 

Armstrong  attended  the  TOA  meeting 
as  a guest  of  Stembler. 

Stembler  said  that  although  there  may 


said  a distributor  could  be  vulnerable  to  a 
charge  that  the  adjustments  were  one  way 
of  giving  preferential  treatment  to  a par- 
ticular exhibitor. 

Commenting  further  on  bidding,  Silver- 
man  said  a distributor  did  not  have  to  take 
the  highest  bid,  if  there  were  a sound  busi- 
ness reason  for  not  accepting  it.  He 
warned,  however,  that  the  distributor 
would  have  to  have  a very  good  reason  for 
refusing  a first-run  picture  to  a theatre. 
He  added  that  a distributor  could  elimi- 
nate bidding  for  across-the-table  negotia- 
tion as  long  as  everybody  had  an  equal 
opportunity. 

Silverman  said  a distributor,  in  prefer- 
ential situations,  would  have  to  prove 
there  was  a great  difference  between  the- 
atres and  that  he  had  reached  a decision 
unilaterally  without  conferring  with  other 
exhibitors. 

Herman  Levy,  who  retired  as  TOA  gen- 
eral counsel  at  the  end  of  the  convention, 
explained  that  trade  screenings  no  longer 
were  required  under  the  consent  decrees 
and  that  blind  selling  could  be  met  only  by 
negotiations,  or  the  whole  matter  could  be 
placed  before  the  Federal  Trade  Commis- 
sion. He  regarded  blind  selling  as  an  un- 
fair trade  practice  and  said  the  legal  ad- 
visory council  would  discuss  the  issue  fur- 
ther and  make  recommendations  to  the 
TOA  board.  There  were  several  complaints 
that  exhibitors  were  required  to  buy  pic- 
tures several  months  in  advance  without 
having  seen  any  of  them  and  that  it  ap- 
peared certain  that  circuits  have  the  op- 
portunity to  see  pictures  available  to  them 
before  booking  them. 


have  been  differences  in  conditions  or 
philosophy  that  warranted  two  national  as- 
sociations in  past  years,  he  knew  of  no 
single  valid  reason  for  this  duplication 
of  effort  and  dilution  of  effectiveness  to 
continue  to  exist  today. 

“Though  obviously  not  an  automatic 
cure-all  for  industry  ailments,  a single 
voice  can  most  effectively  and  efficiently 
represent  all  exhibitors,”  Stembler  said, 
“just  as  a single  national  association  rep- 
resents the  lawyers,  doctors  and  virtually 
every  other  trade  or  profession  in  the 
United  States.  It  is  in  my  opinion  clearly 
to  the  enlightened  self-interest  of  the  ex- 
hibitors to  forget  and  put  aside  past  rival- 
ries, personality  clashes,  personal  vanities 
or  whatever  other  unimportant  reasons 
stand  in  the  way  of  a single,  strong,  united 
exhibitor  association.” 

As  for  TOA,  Stembler  said  the  associa- 
tion was  represented  in  all  50  states  and 
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Dais  guests  at  the  luncheon  meeting  of  TOA’s  board  of 
directors  and  executive  committee  in  honor  of  Herman  Levy, 
retiring  general  counsel.  Left  to  right:  Arthur  Lockwood,  Bos- 
ton; Mitchell  Wolf  son,  Miami;  Ernest  Stellings,  Charlotte; 
Myron  Blank,  Des  Moines;  Samuel  Pinanski,  Boston;  E.  D. 


Martin,  Columbus,  Ga.;  Albert  Pickus,  Stratford,  Conn.;  Stuart 
Aarons,  N.  Y.;  Herman  Levy,  New  Haven;  John  Stembler,  At- 
lanta; Walter  Reade,  Oakhurst,  N.  J.;  S.  H.  Fabian,  New  York, 
and  George  Kerasotes,  Springfield,  111.  Levy,  who  was  presented 
a citation,  will  devote  himself  to  private  practice. 


was  stronger  today,  both  as  to  membership 
and  financial  stability,  than  it  or  any 
other  exhibitor  association  had  ever  been. 

Continuing  his  report,  Stembler  said  the 
inadequate  supply  of  boxoffice  attractions 
topped  the  list  of  problems.  He  said  a re- 
cent check  revealed  that,  as  bad  as  things 
seemed  last  year,  the  total  number  of 
1963  releases  would  be  about  15  per  cent 
less  numerically  than  those  of  last  year. 
Quality-wise,  the  boxoffice  results,  for- 
tunately, indicated  that  the  number  of 
outstanding  boxoffice  attractions  for  the 
two  years  were  comparable. 

On  the  subject  of  orderly  distribution, 
Stembler  said  that,  through  the  Hollywood 
Preview  Engagements,  it  had  been  proven 
that  quality  pictures  could  do  as  well  at 
the  boxoffice  in  so-called  off  periods  as 
during  the  summer  months  or  holiday 
seasons.  Under  the  leadership  of  Nat  Fell- 
man,  chairman  of  TOA’s  product  commit- 
tee, three  pictures  were  selected  for  spe- 
cial handling  and  Stembler  said  over- 
all grosses  on  these  pictures  were 
judged  by  the  committee  to  be  at  least 
as  great,  if  not  greater,  as  if  they  had  been 
held  for  summer  or  holiday  playing  time. 

BLIND  SELLING,  BIDDING 

As  for  blind  selling  and  bidding,  Stemb- 
ler told  the  board  that  the  practice  of 
selling  and  dating  pictures  months  in  ad- 
vance and  before  screening  was  a vicious 
practice  in  bidding  situations.  He  said  it 
was  within  the  power  of  the  distributors  to 
discontinue  this  practice,  in  which  case 
none  of  them  would  be  at  any  disadvant- 
age. 

Stembler  said  the  sale  of  recent  pictures 
for  television  on  prime  time  was  produc- 
ing disastrous  results  for  both  exhibitors 
and  distributors.  Although  distribution  has 
expressed  concern  over  the  problem,  the 
situation  now  is  completely  out  of  hand, 
Stembler  said.  Selling  pictures  to  televi- 
sion to  compete  with  unamortized  invest- 
ments “simply  makes  no  sense,”  he  said, 
adding  that  it  was  evidence  of  “incredibly 
bad  judgment”  on  the  distributors’  part. 

The  practice  of  advertising  pictures  on 
television  as  “first-run  movies”  has  been 
discussed  with  Rand  Nixon,  chairman  of 
the  Federal  Trade  Commission,  resulting  in 
a toning  down  of  misleading  advertising. 


John  Rowley  Elected 
President  of  TOA 

NEW  YORK — John  H.  Rowley,  president 
of  Rowley  United  Theatres  of  Texas,  was 
elected  president  of  Theatre  Owners  of 
America  by  the  board  of  directors  here 
Sunday,  October  27,  prior  to  the  opening 
of  the  16th  annual  convention  at  the 
Americana  Hotel  the  following  day.  Row- 
ley  succeeds  John  H.  Stembler  of  Atlanta 
who  served  two  terms. 

Stembler  was  elected  chairman  of  the 
board,  succeeding  Albert  Pickus  of  Stam- 
ford, Conn.  Samuel  Pinanski  of  Boston 
was  named  honorary  board  chairman. 
Mitchell  Wolfson  of  Miami  was  elected 
treasurer,  replacing  S.  H.  Fabian  of  New 
York.  H.  F.  Kincey  of  Charlotte,  N.  C., 
was  re-elected  secretary.  Myron  Blank  of 
Des  Moines  was  re-elected  chairman  of 
the  finance  committee. 

Joseph  Alterman  and  George  Roscoe  were 
re-elected  as  administrative  secretary  and 
director  of  exhibitor  relations  respectively. 
Named  as  assistants  to  the  president: 

John  G.  Broumas,  Washington;  Roy 
Cooper,  San  Francisco;  Edward  L.  Fabian, 
New  York;  Philip  F.  Harling,  New  York; 
R.  M.  Kennedy,  Birmingham,  Ala.;  David 
E.  Milgram,  Philadelphia;  Richard  H. 
Orear,  Kansas  City,  Mo.;  E.  LaMar  Sarra, 
Jacksonville;  Robert  W.  Selig,  Los  Angeles. 

Rowley  is  a native  of  San  Angelo,  Tex., 
where  he  was  born  on  Oct.  6,  1917.  He 
started  in  the  business  in  1935  on  a part- 
time  basis  with  the  Arkansas  Amusement 
Co.  in  Little  Rock,  after  attending  the 
University  of  Texas.  He  served  as  a booth 
operator,  house  manager,  city  manager, 
booker,  district  manager  and  became  presi- 
dent of  Rowley  United  Theatres  in  1955. 

In  addition,  Rowley  is  a member  of  the 
board  of  United  Artists  Theatre  Circuit, 
chairman  of  the  board  of  the  Variety 
Foundation  of  Texas  and  a director  of 
the  Mustang  Club  of  Southern  Methodist 
University.  Until  elected  president,  he  was 
an  assistant  to  the  president  of  TOA.  Row- 
ley  is  a member  of  the  St.  Luke’s  Episco- 
pal Church  and  has  served  as  a senior 
warden,  vestryman  and  is  on  the  stand- 
ing committee  of  the  Diocese  of  Dallas. 

Rowley  is  a past  chief  barker  of  the 


Dallas  Variety  Club  and  was  international 
chief  barker  in  1956-57.  In  April  1955 
he  was  awarded  the  R.  J.  O’Donnell  Award 
for  distinguished  services. 

Offensive  Ads  Blamed 
For  Film  Criticism 

NEW  YORK — The  type  of  advertising 
used  in  the  motion  picture  industry  was 
criticized  here  last  Wednesday  by  the  Rt. 
Rev.  Msgr.  Thomas  F.  Little,  executive 
secretary  of  the  National  Legion  of 
Decency.  Speaking  at  the  luncheon  meet- 
ing of  the  Theatre  Owners  of  America  con- 
vention, Msgr.  Little  said  that  the  Legion’s 
next  statistical  survey  would  reveal  that 
more  than  80  per  cent  of  all  films  reviewed 
during  the  last  year  were  judged  morally 
unobjectionable  for  some  segment  of  the 
audience  and,  in  the  case  of  domestic  films, 
the  figure  was  85.11  per  cent  so  approved. 

Why  then,  he  asked,  is  there  widespread 
criticism  of  pictures?  He  said  the  reason 
was  to  be  found  largely  in  the  advertising. 

Msgr.  Little  said  that,  since  the  mature 
and  balanced  adult  refused  to  be  taken  in 
by  this  advertising,  the  evident  conclusion 
was  that  the  average  theatre  man  de- 
liberately debauched  the  young  and  inno- 
cent in  his  pursuit  of  the  almighty  dollar. 

“Certainly  no  one  here  today,”  Msgr. 
Little  said,  “would  like  to  think  that  the 
corruption  of  youth  is  his  role  in  our  free 
society.  Moreover,  no  one  of  you  would 
knowingly  support  a practice  or  policy 
which  drives  people  away  from  your  box- 
office.  The  conclusion  then  seems  self- 
evident:  Your  first  step  in  building  a 
bridge  to  universal  respect  in  the  com- 
munity and  to  attracting  to  your  theatres 
the  huge  audiences  which  habitually  shun 
you  is  to  do  something  about  your  adver- 
tising.” 

Msgr.  Little  stated  that  blame  could  be 
placed  upon  distributors  who  supplied  of- 
fending advertising  copy  and  trailers  or  to 
the  exploiters  of  nudist  and  other  films. 
He  said  exhibitors  may  understand  these 
distinctions  but  that  the  public  did  not. 
He  added  that  he  had  confidence  that  TOA 
could  use  its  influence  to  correct  a prac- 
tice that  offended  public  decency  and 
handicapped  business  prosperity. 
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TOA  CONVENTION  . . . (Cont'd) 


Says  Boom  in  Exhibition 
Challenge  to  Industry 


NEW  YORK — The  most  important  issue 
facing  the  industry  can  be  summed  up  in 
one  word  — the 
BOOM,  according  to 
Richard  A.  Smith, 
head  of  Smith  Man- 
agement Corp.  Speak- 
ing at  the  opening 
session  of  the  The- 
atre Owners  of  Amer- 
ica convention,  Smith 
said  the  boom  in  the 
exhibition  business 
was  a challenge  af- 
forded by  a new  mar- 
ket opportunity  to, 
once  again,  establish 
the  theatregoing  habit  as  an  integral  part 
of  the  American  way  of  life. 

Smith  said  the  essential  ingredient  of 
the  boom  was  the  almost  universal  accept- 
ance of  shopping  center  theatres  by  the 
public.  On  the  basis  of  current  estimates, 
there  are  about  1,500  to  2,000  community 
and  regional  shopping  centers  in  the  United 
States.  Smith  said  that,  in  addition,  there 
perhaps  would  be  200  new  ones  built  each 
year  for  the  next  five  years,  at  least. 

“To  me,”  he  continued,  “this  means 
that  there  are  an  immediate  2,000  possible 
new  theatre  locations  without  even  con- 
sidering the  possibilities  in  urban-renewal 
areas.  To  offset  the  major  center  that 
doesn’t  have  room  for  a theatre  or  the  one 
that  may  be  in  a trading  area  already 
adequately  served  by  existing  houses,  there 
are  also  5,000  or  more  smaller  centers  to 
provide  an  additional  pool  of  potential  lo- 
cations.” 

Smith  said  if  only  1,500  of  these  2,000 
potential  theatres  were  built,  and  if  one- 
fourth  of  their  business  was  taken  from 
existing  houses  fa  huge  figure)  and  if  these 
new  houses  averaged  only  $3,000  a week, 
these  theatres  would  bring  into  this  in- 
dustry more  than  $175,000,000  a year  in 


added  boxoffice  receipts.  He  added  that 
a realistic  figure  for  the  additional  film 
rental  generated  would  be  more  than  $60,- 
000,000  a year. 

“Here  is  the  answer,”  Smith  said,  “to 
the  industry’s  most  basic  need.  An  addi- 
tional $60,000,000  a year  in  film  rentals 
will,  once  more,  make  the  production  of 
motion  pictures  a much  more  financially 
attractive  investment.  Therefore,  there  will 
be  more  pictures  produced.  These  are  the 
basic  economics  of  our  capitalist  system 
and  can’t  be  faulted.” 

Asserting  that  every  basic  economic 
indicator  pointed  favorably  toward  more 
motion  picture  business.  Smith  listed  some 
economic  facts: 

1.  The  national  population  is  growing  at 
a rapid  rate. 

2.  The  most  frequent  theatregoers  are 
in  the  age  groups  that  are  growing  the 
fastest  — the  young  married  people  and 
the  retired. 

3.  The  work -week  is  getting  shorter  and 
vacations  are  getting  longer. 

4.  Disposable  income  is  rising  faster  than 
total  income  or  gross  national  product. 

5.  The  affluent  society  now  is  increas- 
ing its  spending  on  services  such  as  enter- 
tainment faster  than  on  goods,  as  its  appe- 
tite for  homes,  cars  and  appliances  is  more 
nearly  satiated. 

Smith  said  he  believed  the  downtown 
theatres  would  survive  and  prosper,  al- 
though many  had  closed  as  the  country 
and  industry  changed.  Some  more  will  have 
to  go,  but  “if  we  meet  the  challenge  of  a 
great  new  marketing  opportunity,  by  ex- 
panding vigorously  but  selectively,  we  may 
look  forward  to  a greater  supply  of  pictures 
produced  exclusively  for  theatres.”  He  said 
many  downtown  houses  would  have  to  be 
remodeled  and  parking  spaces  to  be  found. 

There  is  a tremendous  opportunity, 
Smith  said,  “and  there’s  room  for  every 
exhibitor  with  courage  and  confidence  in 
the  future  to  participate.” 


Hetzel  Sees  Growth 
In  Film  Business 

NEW  YORK — A significant  increase  in 
motion  picture  business,  indicated  by  the 
index  of  current  busi- 
ness developments  at 
the  Motion  Picture 
Ass’n  of  America  of- 
fices, was  predicted 
by  Ralph  D.  Hetzel, 
acting  head  of  the 
MPAA,  at  the  Tues- 
day luncheon  of  the 
TOA  convention. 
Member  companies  of 
the  MPAA  were 
hosts. 

Hetzel  said  indica- 
tions pointing  to  the 
uptrend  in  business  included  the  rising  ex- 
citement among  young  people — especially 
the  more  educated  young  folks — and  the 
determination  of  distribution  executives  to 
make  the  industry  grow.  He  paid  tribute 
to  industry  leaders  as  a “special  breed”  of 
men,  with  special  qualification  and  en- 
thusiasms, and  gave  a warm  tribute  to  the 
late  Eric  A.  Johnston,  for  18  years  head  of 
MPAA. 

H.  H.  “Hi”  Martin,  vice-president  of 
Universal  Pictures,  spoke,  not  as  a distri- 
bution executive  but  as  the  head  of  the 
sales  managers’  drive,  for  funds  for  the 
Will  Rogers  Hospital.  He  indicated  he  was 
distressed  over  the  “excuses”  offered  by 
some  exhibitors  for  not  conducting  audi- 
ence collections  for  the  hospital  and  asked 
that  exhibition  come  to  the  rescue  so  that 
the  great  work  at  the  hospital  could  be 
continued. 

Arthur  Tolchin,  Loew’s  Theatres  execu- 
tive, was  toastmaster. 


TOA  Board  Adopts  Plan 
For  Audience  Awards 

NEW  YORK — A plan  to  organize  and 
execute  a national  audience  awards  poll, 
in  association  with  all  interested  exhibitors, 
was  adopted  by  the  board  of  directors 
and  executive  committee  of  Theatre  Own- 
ers of  America  prior  to  the  opening  of 
its  16th  annual  convention  at  the  Ameri- 
cana Hotel  here.  The  audience  awards 
long  has  been  a hopeful  project  of  Robert 
Selig  of  National  General  Corp.,  who  has 
been  championing  for  it  for  several  years. 

In  essence,  the  awards  plan  is  one  in 
which  the  patron  selects  the  outstanding 
picture  of  the  year,  best  actor,  etc.,  in- 
stead of  by  the  Academy  of  Motion  Pic- 
ture Arts  and  Sciences. 

Details  are  yet  to  be  worked  out,  but, 
basically,  the  poll  would  be  culminated 
with  a television  spectacular,  sponsored 
by  a compatible  advertiser,  on  which  the 
results  of  the  poll  would  be  announced 
and,  by  sponsorship  fee,  paying  the  entire 
cost  of  the  program. 

A TOA  committee  will  be  appointed  to 
define  in  specific  terms  the  mechanics 
of  the  plan,  the  necessary  organization 
for  financing  and  the  method  of  self- 
liquidation of  the  interim  financing.  The 
committee  also  will  resolve  exhibitor  costs. 

The  board  and  executive  committee  also 
voted  to  hold  its  annual  midwinter  meet- 
ing in  Kansas  City  in  association  with 
the  Show-A-Rama  of  United  Theatres  of 
the  Heart  of  America,  March  3-5. 


Officials  of  NAC,  TOA,  TESMA  and  TEDA  gather  for  the  ribbon-cutting 
ceremony  opening  the  combined  tradeshow  at  the  Americana.  Reading  from 
left  to  right:  Bert  Nathan,  NAC  exhibit  committee  chairman;  Lee  Koken,  NAC 
program  committee  chairman;  Edward  L.  Fabian,  TOA  convention  chairman; 
John  Rowley,  new  TOA  president;  Edward  S.  Redstone,  NAC  general  convention 
chairman;  E.  H.  Geissler,  TEDA  president.  Between  Rowley  and  Redstone  in 
second  row  are  John  H.  Stembler,  retiring  TOA  president,  and  Augie  J.  Schmitt, 
retiring  NAC  president. 


Ralph  D.  Hetzel 
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Tough  Film  Classification  Battle 
Foreseen  in  State  Legislatures 


Theatre  Desegregation 
Progress  Lauded 

NEW  YORK — Theatres  were  praised  for 
being  in  the  forefront  of  progress  and  for 
their  voluntary  desegregation  by  Robert 
Kennedy,  U.S.  attorney  general,  at  Joseph 
E.  Levine’s  dinner  to  the  Theatre  Owners 
of  America  convention  here  Monday,  Oc- 
tober 28.  More  than  1,200  persons  jammed 
the  Imperial  Ballroom  of  the  Hotel  Ameri- 
cana to  hear  Kennedy  and  see  Levine  cited 
as  the  “Master  Showman  of  the  World”  by 
John  Stembler,  retiring  TO  A president. 
George  Jessel  was  toastmaster. 

Referring  to  the  matter  of  civil  rights, 
Kennedy  said  the  “heartening,  encourag- 
ing fact”  was  that  voluntary  desegregation 
had  become  a rapidly  increasing  trend 
among  theatre  owners.  He  said  that,  prior 
to  the  President’s  conference  with  national 
leaders  in  May  at  the  White  House  on  civil 
rights,  there  were  desegregated  theatres 
in  109  cities,  but  that,  in  the  last  five 
months,  theatres  in  144  more  border  and 
southern  cities  had  desegregated,  bringing 
the  total  to  253. 

The  attorney  general  said  exhibitors  had 
found  they  could  safely  desegregate  as 
long  as  they  did  so  in  unison  with  their 
competitors,  with  very  few  disruptive  in- 
cidents. He  stated  that  theatre  men  in 
some  areas  would  welcome  the  opportunity 
to  desegregate,  if  the  law  demanded  it  and 
that  there  still  were  some  theatres  where 
Negroes  were  either  excluded  or  forced  to 
sit  in  the  back  of  the  theatre.  He  said  he 
hoped  for  voluntary  desegregation,  but  that 
he  was  convinced  voluntary  action  was  im- 
possible in  many  areas. 

Kennedy  said  various  types  of  unsavory 
persons  could  go  to  any  theatre  and  sit 
where  they  wanted  to  sit,  as  long  as  they 
were  white.  He  urged  exhibitors  to  take 
part  in  bi-racial  action  and  that  civil  rights 
legislation  must  be  enacted  for  the  sake  of 
country  as  well  as  for  racial  minorities. 

Pickets  of  CORE  paraded  in  front  of  the 
Americana  Hotel  while  Kennedy  was 
speaking.  His  address  was  greeted  with 
cheers,  but  there  also  were  boos  when  he 
sat  down. 

Kennedy  referred  to  Levine  as  a Boston 
boy  who  made  good,  in  his  introduction  of 
the  Embassy  Pictures  president.  He  also 
read  a telegram  of  congratulations  from 
President  Kennedy  to  Levine. 

In  presenting  the  citation  to  Levine, 
Stembler  praised  him  for  his  innovations 
of  showmanship  and  his  creation  of  un- 
usual merchandising. 


Levy  Praises  Tradepress 

NEW  YORK — Herman  M.  Levy,  re- 
tiring general  counsel  of  Theatre 
Owners  of  America,  praised  the  trade- 
press  at  National  Screen  Service’s 
luncheon  to  convention  guests  October 
28. 

Said  Levy:  “I  am  pleased  that  the 
tradepress  is  here.  Personnel  in  the 
tradepress  has  changed  over  these 
many  years,  but  its  discerning  and  ob- 
jective eye  has  not  changed.  It  is  an 
integral  part  of  the  industry  and, 
therefore,  an  integral  part  of  all  of  the 
associations  in  the  industry.  For  its 
assistance  to  TOA  and  to  me,  I am 
grateful.” 


NEW  YORK — With  21  state  legislatures 
scheduled  to  meet  in  regular  session  next 
year,  the  industry 
will  face  its  toughest 
censorship  battle  in 
more  than  a decade 
largely  because  of  the 
drive  for  “classifica- 
tion.” That  opinion 
was  expressed  here 
on  the  opening  day, 
October  28,  of  the 
Theatre  Owners  of 
America  convention 
by  E.  LaMar  Sarra, 
chairman  of  TOA’s 
legislation  committee. 

Sarra  said  that,  unfortunately,  the  21- 
state  group  included  New  York,  Ohio, 
California,  Kansas.  New  Jersey  and 
Massachusetts  where  there  was  the  most 
censorship-classification  agitation.  The 
new  trend  in  legislation  appeared  to  be 
that  advocates  of  censorship  and  classifi- 
cation now  were  concentrating  their  fire 
on  exhibitors.  He  said  this  had  been  the 
theme  running  through  the  series  of  hear- 
ings in  New  York  State  and,  he  added, 
several  attempts  had  been  made  in  the 
New  England  area  to  take  away  theatre 
licenses  unless  the  exhibitor  agreed  to  a 
ban  on  “C”  or  condemned  pictures.  These 
attempts,  he  said,  had  failed  because  the 
industry  had  fought  back. 

A DANGER  TO  EXHIBITOR 

It  was  unfortunate,  Sarra  said,  that 
many  persons  who  were  opposed  to  censor- 
ship often  were  attracted  to  classification. 
This  sometimes  included  exhibitors  who, 
apparently,  failed  to  recognize  that  the 
inherent  danger  was  in  the  fact  that  ad- 
vocates of  governmental  classification 
were  not  really  interested  in  informing  the 
public,  but  rather  desired  to  place  on  the 
exhibitor,  by  law,  the  responsibility  of 
keeping  a segment  of  his  own  patrons 
from  viewing  certain  films  under  the 
threat  of  severe  penalty. 

“This  is  their  ultimate  goal  and  the 
danger  cannot  be  over-stressed,”  Sarra 
said. 

In  view  of  continuing  pressure  on  the 
industry  at  both  the  national  and  state 
levels,  Sarra,  based  on  past  experiences, 
suggested  some  preparations  for  the  1964 
sessions. 

ASKS  FOR  YEAREND  CHECK 

“First,”  he  said,  “we  must  make  an  esti- 
mate of  the  current  situation  near  the 
close  of  business  1963,  so  as  to  point  up 
most  likely  forms  of  adverse  legislation 
which  will  be  advanced  for  introduction  in 
your  particular  state.  Such  proposals  are 
certain  to  include  censorship  and/or 
classification,  state  revenue  needs  with 
probable  tax  sources,  including  excise  taxes 
on  admissions;  pressure  for  home  rule 
through  enabling  acts  granting  cities  an 
increase  in  taxing  power;  daylight  saving 
time;  minimum  wage  and  Sunday  closing, 
as  well  as  a host  of  others.” 

Sarra  said  that,  after  such  legislation 
had  been  considered  carefully  by  the 
regional  emits’  legislative  committees,  ob- 
viously an  evaluation  of  the  strength  and 


weakness  of  the  exhibitor  organization 
must  then  be  made  and  plans  developed  to 
enable  the  state  organization  to  best  meet 
such  threats  of  adverse  legislation.  He 
said  the  most  successful  legislative  efforts 
were  but  a continuation  of  the  public  rela- 
tions program  at  the  local  and  state  levels, 
intensified  at  the  proper  time  and  with 
special  emphasis  toward  the  state 
legislatures. 

After  giving  several  definitions  of  public 
relations,  Sarra  submitted  one  which  he 
regarded  as  the  best:  “Public  relations  is 
our  honest  and  dedicated  interpretation  to 
the  public  and  to  our  legislators  of  the 
policies,  personalities  and  prestige  of  our 
industry.” 

Sarra  added  that,  during  the  period 
when  any  proposed  legislation  reached  its 
climax,  and  hearings  were  imminent,  a 
qualifying  and  necessary  ingredient  must 
be  added  that  best  insured  success.  That 
ingredient,  he  said,  was  the  relentless 
“presentation  and  interpretation  of  your 
specific  problem  to  each  of  your  repre- 
sentatives and  especially  to  your  repre- 
sentatives who  may  serve  as  members  of 
your  key  committees,  including  finance 
and  taxation  and  business  regulations.” 

In  his  address,  Sarra  reviewed  and 
summarized  legislative  activities,  among 
them  being  attempts  to  remove  the  admis- 
sion tax,  minimum  wage-and-hour  laws, 
censorship  and  classification,  taxes  on  film 
rentals  and  Sunday  closings. 


Brylawski  Reports  on  Legislation: 

No  National  Adverse  Bills  Passed 

NEW  YORK — No  national  legislation  af- 
fecting exhibitors  has  been  passed  by  the 
88th  Congress  and  no  adverse  legislation  is 
on  the  immediate  horizon,  A.  Julian 
Brylawski  told  the  board  of  directors  of 
Theatre  Owners  of  America  at  a meeting 
prior  to  the  opening  of  its  annual  conven- 
tion in  the  Americana  Hotel. 

Brylawski,  chairman  of  TOA’s  national 
legislation  committee,  reported  that,  while 
the  usual  crop  of  bills  for  censorship, 
classification  and  pernicious  advertise- 
ments had  been  introduced  in  both  houses 
of  Congress,  none  of  them  had  received 
more  than  token  recognition  and,  as  far 
as  he  knew,  there  were  no  plans  to  hold 
hearings  on  any  of  these  measures. 

In  the  87th  Congress,  Brylawski  noted, 
Congressman  Dowdy  of  Texas  had  intro- 
duced a bill  on  obscene  material,  which 
would  have  included  motion  pictures,  but 
that  President  Kennedy  had  vetoed  it, 
after  it  passed  the  House  and  Senate.  He 
said  Dowdy  again  had  introduced  legisla- 
tion on  the  same  topic,  but  in  such  a form 
as  to  meet  most  of  TOA’s  objections  against 
arbitrary  search  and  seizure  provisions  of 
the  old  bill.  He  said  the  language  of  the 
bill  had  been  reduced  so  that  “we  can  live 
with  it,  if  the  Senate  does  not  change  it.” 

A bill  introduced  by  Senator  Morse  of 
Oregon  for  a minimum  wage  of  $1.25  an 
hour  and  a 40-hour  week  in  the  District  of 
Columbia  is  being  opposed  by  Washington 
exhibitors  and  civic  organizations,  Brylaw- 
ski said,  but  he  added  that  the  chances 
for  the  measure  to  pass  were  very  dim. 


E.  LaMar  Sarra 
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TOA  CONVENTION  . . . (Cont'd) 

Closed  Circuit  Color  TV  Is  Viewed 
As  Theatres  Great  Opportunity' 


NEW  YORK — The  fact  must  be  faced 
that  pay  television  now  is  a reality  and  it 
is  up  to  the  industry 
to  put  it  where  it  be- 
longs so  that  it  can 
achieve  its  greatest 
impact — in  the  thea- 
tres of  this  country. 
That,  in  essence,  was 
the  message  delivered 
to  the  Theatre  Own- 
ers of  America  con- 
vention at  the  Ameri- 
cana Hotel  on  the 
opening  day,  October 
28,  by  Eugene  V. 
Klein,  president  of 
National  General  Corp. 

Klein  said  it  was  his  sincere  conviction 
that  closed  circuit  color  entertainment  of- 
fered exhibition  the  greatest  opportunity 
it  had  had  in  its  history  to  establish  itself 
as  a leader  in  the  world  of  entertainment. 
He  stressed  that  the  screens  were  for  en- 
tertainment, not  just  motion  pictures.  List- 
ing the  many  problems  facing  the  indus- 
try, Klein  said  the  most  vital  one  was  the 
spectre  of  pay  TV  in  the  home. 

National  General,  Klein  said,  had  dis- 
covered a way  to  bring  people  back  to  the 
theatre:  the  Talaria  projector  and  the 
new  network  called  Theatre-Vision.  He 
said  General  Electric  Co.  had  invested 
more  than  $10,000,000  in  the  development 
of  Talaria  and  that  National  General  had 
been  appointed  the  exclusive  U.S.  distri- 
butor. He  described  Talaria  as  a compact 
device  measuring  66  inches  high,  28  inches 
wide,  60  inches  deep  and  weighing  about 
1,000  pounds,  providing  a picture  “with 
brightness,  contrast,  accuracy  and  color 
fidelity  that  will  enable  the  patron  to  pro- 
ject himself  into  the  performance.” 

PROVIDE  NEW  DIMENSION 

Exhibitors  who  qualify  to  become  part  of 
the  closed  circuit  network  will  have  a great 
deal  in  store  for  them,  Klein  said,  adding 
that  his  company  had  turned  loose  some 
of  the  best  programming  brains  in  the 
business.  He  said  the  network  would  pro- 
vide an  entirely  new  dimension  of  enter- 
tainment and  would  open  a vast  new  mar- 
ket for  producers  and  exhibitors. 

“Visualize,”  Klein  said,  “the  automotive 
industry  giants  utilizing  the  entire  Thea- 
tre-Vision network  across  the  country — at 
10  a.m.,  a normally  dead  time  for  us — for 
an  advance  showing  of  their  new  models 
to  dealers  and  a select  public  audience. 
With  service  a key  to  consumer  satisfac- 
tion in  every  industry  today,  weigh  the 
advantages  of  these  same  automobile 
companies  using  Theatre-Vision  houses  to 
train  service  men  via  live  broadcasts 
rather  than  bringing  thousands  of  them 
to  Detroit.” 

Klein  listed  other  possible  users  of  the 
network  as  major  appliance  manufactur- 
ers, airlines,  trade  associations,  political 
parties,  corporations  for  stockholders  meet- 
ings, medical  students,  clergymen,  such  as 
Billy  Graham  and  Oral  Roberts,  educators 
and  sports. 

In  addition,  Klein  continued,  network 
theatres  will  be  able  to  offer  concerts  by 


great  artists,  ballet,  opera,  hit  Broadway 
shows  and  Shakespeare  as  performed  by 
great  talents. 

“I  do  not  call  the  miracle  of  closed  cir- 
cuit color  entertainment  the  cure-all  for 
our  industry,”  Klein  said.  “It  is,  however,  a 
solid  answer  to  boxoffice  problems  and 
limited  product  now  being  offered  to  us.” 

The  first  public  presentation  of  Thea- 
tre-Vision and  Talaria  will  be  held  in  Na- 
tional General’s  Village  Westwood  Theatre 
in  West  Los  Angeles  on  the  afternoon  of 
November  19,  when  samples  of  entertain- 
ment and  educational  features  will  be 
shown  under  actual  theatre  conditions. 
Klein  said  the  demand  for  invitations  had 
been  so  “overwhelming”  that  a series  of 
presentations  would  be  held. 

Klein  said  his  company  was  not  afraid  of 
tomorrow,  because  tomorrow  meant  pay  TV 
in  theatres,  not  in  the  homes.  He  said 
nothing  would  dislodge  pay  television  from 
the  home  but  an  all-out  effort  on  the  part 
of  the  theatre  exhibitors  to  provide  it 
better  and  without  excessive  cost. 


War  Against  Pay  TV  Meeting 
Some  Success,  Harling  Says 

NEW  YORK  — Continuing  his  battle 
against  pay  TV,  Philip  F.  Harling,  chair- 
man of  the  TOA  anti -pay  TV  committee, 
told  the  convention  at  the  October  28  ses- 
sion that,  despite  some  inroads  made  by  the 
medium,  the  12-year  war  against  pay  TV 
had  met  with  some  success.  He  said  that, 
if  it  had  not  been  for  the  work  done  by 
the  Joint  Committee  Against  Pay  TV,  a 
great  many  of  the  exhibitors  in  the  room 
would  have  been  out  of  business.  Tracing 
the  activities  of  Telemeter  in  Canada  and 
RKO-General  in  Hartford,  Harling  as- 
serted that,  after  almost  four  years  of  op- 
erations, Telemeter  could  show  “only  great 
globs  of  red  ink.”  The  Zenith  Corp.,  in 
conjunction  with  RKO-General,  Harling 
said,  had  admitted  cash  outlays  in  excess 
of  $10,000,000  for  a test  “which  has  taken 
18  months  to  prove  that  it  is  doomed  to 
failure  without  first-run  pictures.” 

A newcomer  in  the  field.  Teleglobe, 
Harling  continued,  had  gone  to  the  Federal 


Subscription  Television 
Stock  Oversubscribed 

Washington  — Within  a few  hours 
after  receiving  Securities  and  Exchange 
Commission  approval  on  Wednesday, 
October  30,  for  sale  of  1,700,000  shares 
of  Subscription  Television,  Inc.,  stock 
at  $12  per  share,  the  54  underwriters 
and  75  selected  dealers  in  the  stock- 
selling group  had  sold  out  and  were  in 
an  oversubscribed  condition,  accord- 
ing to  a spokesman  for  William  R. 
Staats  & Co.  STI  has  an  agreement 
with  the  Los  Angeles  Dodgers  and  the 
San  Francisco  Giants,  both  of  whom 
are  investors  in  the  company,  to  pre- 
sent closed-circuit  television  over  an 
area  50  miles  from  each  ball  park.  To 
fulfill  the  contract,  20,000  subscribers 
are  needed  in  each  area  by  June  1964. 


Trade  Commission  three  times  for  post- 
ponements for  what  was  advertised  to  be  a 
“world-shaking  bonanza,”  on  the  grounds 
that  it  had  not  been  able  to  obtain  first- 
run  films  for  the  project. 

Harling  urged  exhibitors  to  support  two 
bills  now  in  Congress  which,  if  passed, 
would  bar  pay  TV  from  the  homes. 

Columbia  Shows  Film 
On  New  Product 

NEW  YORK — Columbia  Pictures’  first 
film  presentation  of  the  outline  of  “its 
biggest  year”  of  product  through  the  com- 
ing season  attracted  more  than  1,000  TOA 
convention  participants  at  the  Americana 
Hotel,  Tuesday,  October  29,  in  the  Imperial 
Ballroom,  following  a cocktail  reception  in 
the  Royal  Ballroom. 

To  celebrate  Columbia’s  40th  year  of 
service  to  the  industry,  Rube  Jackter,  vice- 
president  and  general 
sales  manager, 
greeted  the  TOA 
delegates  and  then 
introduced  Robert  S. 
Ferguson,  vice-presi- 
dent in  charge  of  ad- 
vertising and  pub- 
licity, who  narrated 
during  the  presenta- 
tion of  the  film, 
which  lasted  just 
under  one  hour.  Ac- 
Robert  S.  Ferguson  cording  to  Ferguson, 
the  debut  of  the 
presentation  marked  the  beginning  of  a 
unique  “road  show.”  The  feature  will  be 
shown  internationally  to  exhibitors  by  spe- 
cial invitation  in  communications  centers 
throughout  the  world. 

Starting  with  a quick  glimpse  of  some  of 
Columbia’s  Award-winning  films  of  the 
past,  including  “It  Happened  One  Night” 
and  continuing  through  last  year’s  “Law- 
rence of  Arabia,”  the  viewers  then  saw 
specially-prepared  scenes  and  film  clips 
from  Otto  Preminger’s  “The  Cardinal,” 
which  will  open  in  mid-December;  Fred- 
erick Brisson’s  “Under  the  Yum  Yum 
Tree,”  Carl  Foreman’s  “The  Victors,” 
which  will  open  late  in  December;  Stanley 
Kubrick’s  “Dr.  Strangelove  or:  How  I 
Learned  to  Stop  Worrying  and  Love  the 
Bomb”;  Robert  Rossen’s  “Lilith,”  Fred 
Zinneman’s  “Behold  a Pale  Horse,”  Hanna- 
Barbera’s  cartoon  feature,  "Whistle  Your 
Way  Back  Home,”  and  Irving  Allen’s  “The 
Long  Ships,”  still  filming  in  Yugoslavia, 
which  concluded  the  first  portion  of  the 
presentation.  Also  included  was  Joan 
Crawford  welcoming  the  TOA  delegates 
from  the  screen  and  then  a showing  of 
clips  from  William  Castle’s  “Strait- 
Jacket,”  which  garnered  the  most  thrills. 

Stars  and  directors  of  other  pictures,  all 
still  in  work,  were  seen,  these  including 
Richard  Brooks’  “Lord  Jim,”  David  Swift’s 
“Good  Neighbor  Sam,”  Jerry  Bresler’s 
“Major  Dundee,”  Robert  Cohn’s  “The  New 
Interns,”  Alexander  Singer’s  “Psyche  59,” 
Alan  Pakula  and  Robert  Mulligan’s  “The 
Traveling  Lady,”  James  Woolf’s  “The 
Pumpkin  Eater”  and  Charles  H.  Schneer’s 
“First  Man  in  the  Moon.” 

The  film  presentation  required  a spe- 
cially constructed  40-foot  screen  to  be  set 
up  in  the  Imperial  Ballroom,  using  both 
front  and  rear  projection.  The  feature 
was  prepared  for  Columbia  by  the  Cello - 
matic  Corp. 
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Holiday  MOBILES  and  ADHESIVES 

These  1 2-inch,  brilliantly  full-color  Mobiles  and  Adhesives,  printed  on  both  sides  on  roll  board,  are  unusually  low-priced  for  expansive,  po- 
tential patron  communication.  The  Season's  Greetings  Wreath,  Merry  Christmas  Santa  and  Gala  New  Year's  Eve  Show  (two  styles)  Bells  Mobiles 
are  punched  at  top  for  stringing  across  lobbies  and  foyers  and  hanging  along  walls.  Their  Adhesive  counterparts  have  Kleen  Stik  attach- 
ments, covered  by  detachable  paper,  for  affixing  on  lobby  doors,  mirrors,  box  office  windows  and  other  places  in  and  away  from  the  theatre. 


crown  your  holiday  display 
with  a touch  of  elegance. 


• HM-8 

• HM-9 

• HM-10 


Greetings  Wreaths  for 
holiday  ardor 
Santa  cut-out  for  hang- 
ing anywhere! 

N.Y.  Eve  Show  Bells  . . . 
in  two  styles! 


12-Inch  ADHESIVES  will 

ebulliently  transmit  your  greet- 
ings  everywhere. 

q LJ  A J^Adhesive  Greetings 
™ with  great  fervor! 

^ ■■  M Adhesive  cut-outs  glori- 

1^3  fying  Santa! 

^ ■■  it  Adhesively  Gala  N.Y.  E. 

Show  Bells 


MULTI-USE  4' 


IN  5 GLOWING  COLORS 

This  rectangular  Snipe  may  be 
affixed  to  any  theatre  display 
area  . . . ideal  for  tie-ins,  too! 


25h  • 6F0R$125 


TOA  CONVENTION 


Cont'd 


Drop  in  Popcorn  Production  Forecast , 
But  No  Shortage  Seen,  NAC  Hears 


NEW  YORK — A 40  per  cent  drop  in  the 
production  of  popping  corn  was  forecast 
for  this  year  by  C.  E.  Burkhead,  chief  of 
the  Field  Crops  Statistics  Branch  of  the 
U.S.  Department  of  Agriculture,  speaking 
before  the  opening  session  of  the  National 
Ass’n  of  Concessionaires  convention  at  the 
Americana  Hotel  here  Monday  (28) . The 
opening  meeting,  entitled  “Popcorn  Smor- 
gasbord,” dealt  with  all  phases  of  the  pop- 
corn industry. 

“We’ve  had  rough  weather  for  all  crops 
this  year — and  corn  is  no  exception,” 
Burkhead  said.  “We  don’t  know  exactly 
what  the  harvest  will  be  at  the  present 
moment,  but  we  expect  it  will  show  a re- 
duction of  about  40  per  cent. 

“Only  about  108,000  acres  were  set  aside 
this  year  for  planting  compared  to  178,000 
acres  last  year,”  he  continued.  “This  means 
the  total  yield  probably  will  be  about  260,- 
000,000  pounds  compared  to  last  year’s 
yield  of  450,000,000.” 

William  Smith,  National  Popcorn  Insti- 
tute executive  director,  told  the  NAC  gath- 
ering that  while  the  institute  had  not 
anticipated  the  cutback  in  production  fore- 
seen by  Burkhead,  “We  don’t  believe  there 
will  be  a serious  shortage.”  The  carryover 
from  previous  crops,  he  said,  should  satisfy 
the  needs  of  the  popcorn  lovers  this  year, 
“although  there  may  not  be  enough  com 
to  satisfy  all  processors.” 

Phyllis  Haeger,  director  of  public  rela- 
tions for  the  Popcorn  Institute,  outlined 
that  organization’s  campaigns  toward 
keeping  the  public  aware  of  the  popularity 
of  popcorn  throughout  the  year.  She  said 
the  total  consumption  of  popcorn  in  the 
U.S.  this  year  will  amount  to  360,000,000 
pounds. 

Augie  J.  Schmitt,  NAC  president,  opened 
the  meeting  which  had  record-breaking 
attendance.  Lee  Koken,  program  chairman, 
said  attendance  was  double  the  turnout  for 
last  year’s  opening  meeting  and  was  the 
greatest  gathering  for  an  opener  in  the 
history  of  NAC. 

Don  W.  Mayborn  of  Cornco,  Inc.,  Balti- 
more, served  as  moderator,  and  panelists 
who  answered  questions  from  the  floor  in- 
cluded Barney  Schwarzkopf,  National  Oats 


Co.,  Cedar  Rapids,  Iowa;  Virgil  Odell, 
Odell’s  Butter  Oil,  Caldwell,  Ida.;  Henry 
Wischusen,  Winchester  Carton  Co.,  Win- 
chester, Mass.;  Jack  O’Brien,  New  England 
Theatres  Service  Corp.,  Boston;  Ed  Chris- 
man,  Cretors  & Co.,  Nashville,  Tenn.;  J.  C. 
Evans,  Gold  Medal  Products  Co.,  Cincin- 
nati; Cliff  Lorbeck,  Supurdisplay-Server 
Sales,  Milwaukee;  Larry  Moyer,  Moyer 
Theatres,  Portland,  Ore.,  and  Matt  Peter- 
son, Drew  Chemical  Co.,  Chicago. 

In  the  question-and-answer  portion  of 
the  program.  O’Brien  revealed  that  the  sale 
of  popcorn  in  the  chain  of  theatres  with 
which  he  is  associated  represents  about  7 
per  cent  of  each  theatre’s  gross.  Gimmicks 
used  to  increase  popcorn  sales  include 
prizes  to  sales  girls  “for  sales  over  and 
above  their  quotas,”  free  distribution  of 
movie  guides  with  each  sale  of  popcorn  and 
the  use  of  screen  trailers. 

Moyer  said  that  profits  from  popcorn 
sales  in  his  drive-ins  averaged  about  six 
cents  per  patron  in  1960.  This  figure,  he 
added,  has  increased  this  year  to  eight 
cents  per  patron.  He  attributed  this  rise  to 
the  introduction  of  larger  size  containers 
for  both  buttered  and  plain  popcorn. 


Phil  Wicker  Is  Elected 
President  of  TEDA 

NEW  YORK— L.  Phil  Wicker  of  Greens- 
boro, N.C.,  was  elected  president  of  the 
Theatre  Equipment  Dealers  Ass’n  at  the 
Tuesday  (29)  meeting  of  the  organization 
at  the  Americana  Hotel  here.  TEDA  of- 
ficials said  90  per  cent  of  the  organiza- 
tion’s membership  was  in  attendance  at 
the  evening  meeting. 

Lloyd  C.  Pearson,  Toronto,  was  elected 
vice-president,  and  Bob  Tankersley,  Den- 
ver, was  named  secretary-treasurer. 
Elected  to  the  board  of  directors  were  Tom 
Shearer,  Seattle;  George  Hornstein,  New 
York;  Hal  Hornstein,  Miami;  C.  C. 
Creamer,  Minneapolis;  Louis  M.  Wutke, 
Los  Angeles;  J.  H.  Elder,  Dallas,  and  Cyril 
Kontos,  Los  Angeles.  Membership  and 
liaison  chairman  is  A1  Boudouris,  Toledo. 

The  TEDA  spring  meeting  will  be  held 
in  Chicago  next  year. 


E.  S.  Redsione  Named 
President  of  NAC 

NEW  YORK  — Edward  S.  Redstone, 
treasurer  and  vice-president  of  the  North- 
east Drive-In  The- 
atres Corp.  of  Boston 
was  named  president 
of  the  National  Ass’n 
of  Concessionaires  at 
the  NAC-TOA  con- 
vention here  Wednes- 
day (30).  He  succeeds 
Augie  J.  Schmitt 
of  Houston,  Tex.,  who 
held  the  post  for  the 
last  two  years. 
Schmitt  now  is  chair- 
man of  the  NAC 
board  of  directors. 

The  35-year-old  Redstone  is  the  youngest 
man  ever  to  hold  the  position  of  NAC 
president.  He  also  is  on  the  executive  com- 
mittee of  Theatre  Owners  of  America  and 
is  vice-president  of  the  Theatre  Owners 
of  New  England. 

James  O.  Hoover  of  Columbus,  Ga.,  was 
named  executive  vice-president,  replacing 
Redstone  in  that  position,  and  Sydney 
Spiegel  of  Toronto  became  first  vice- 
president.  Jack  O’Brien  of  Boston,  pre- 
viously a director,  is  the  new  second  vice- 
president. 

Announcement  of  the  new  slate  of  of- 
ficers was  made  by  Louis  L.  Abramson  of 
Chicago,  executive  director  of  NAC. 

Drew  Eberson  Describes 
Theatre  of  Tomorrow' 

NEW  YORK — Drew  Eberson,  well-known 
theatre  architect,  described  “the  theatre  of 
tomorrow”  as  one  with  comfortable  seats, 
plenty  of  leg  room,  improved  sight  lines  and 
a design  and  interior  that  will  be  com- 
pletely flexible  to  receive  any  foreseeable 
new  type  of  exhibition  and  projection  of 
pictures  and  sound. 

Speaking  at  the  opening  session  of  The- 
atre Owners  of  America  convention  here, 
Eberson  said  that  lobbies,  with  emphasis 
on  the  concession  area,  would  accent  the 
“indoor-outdoor”  look  and  that  lighting 
would  be  flexible  enough  to  provide  soft 
lights  for  a love  story,  bright  ones  for  a 
musical. 


E.  S.  Redstone 


Phyllis  Haeger,  director  of  public  relations  for  the  Popcorn 
Institute,  addressing  the  opening  business  meeting  of  the  Na- 
tional Ass’n  of  Concessionaires.  The  other  panelists,  reading 
from  left  to  right,  are  Barney  Schwarzkopf,  National  Oats  Co.; 
C.  E.  Burkhead,  chief  of  field  crops  statistics  branch  of  the 


U.  S.  Dept,  of  Agriculture;  John  Ashby,  Star  Mfg.  Co.;  Don 
Mayborn,  Cornco,  Inc.;  Virgil  Odell,  Odell’s  Butter  Oil  Co.; 
Matt  Peterson,  Drew  Chemical  Co.;  Henry  Wischusen,  Win- 
chester Carton  Co.;  Jack  O’Brien,  New  England  Theatres  Serv- 
ice Corp.;  Larry  Moyer,  Moyer  Theatres. 
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Cites  Far-Reaching  Goodwill  Values 
In  Kramer's  'Mad  World'  Junket 


8 Features  Financed 
By  A.C.E.  Films,  Inc. 

NEW  YORK— A.C.E.  Films,  Inc.,  will 
finance  or  have  investments  in  eight  pic- 
tures during  the  next  year,  the  Theatre 
Owners  of  America  convention  was  told 
here  October  30.  Sidney  Markley,  presi- 
dent of  A.C.E.,  speaking  at  the  luncheon 
meeting,  reported  that  the  production- 
financing company  was  entering  its  second 
year  and  that  it  had  invested  in  two  pic- 
tures during  the  year;  namely,  “55  Days  at 
Peking”  and  “The  Day  of  the  Triffids,” 
both  Allied  Artists  releases. 

At  the  first  meeting  of  stockholders  on 
October  29,  Markley  and  all  other  officers 
were  re-elected. 

Markley  reported  to  the  convention  that 
A.C.E.  had  just  concluded  a deal  with 
Edward  Chodorov  for  the  production  of 
two  or  three  pictures  a year  on  a con- 
tinuing basis.  A deal  also  has  been  set 
with  Philip  Yordan  for  two  pictures  and 
another  with  Louis  Edelman  for  three 
pictures. 

The  first  Chodorov  film  will  be  “Traffic 
in  Innocents,”  a story  based  on  the  career 
of  William  T.  Stead,  British  publisher  who 
created  the  practice  of  newspaper  cru- 
sades. Rights  also  have  been  acquired  to 
“Gondolier,”  which  Chodorov  will  make. 

The  Yordan  properties  are  “The  Thin 
Red  Line,”  now  in  production  in  Spain, 
and  “White  Savage.”  The  Edelman  films 
will  be  “Streets  of  Montmartre,”  “79  Park 
Ave.”  and  one  other. 


Marks  Plans  Feature  Film 
In  New  Dimension  Process 

NEW  YORK — Details  of  a new  motion 
picture  system  called  “Dimension,”  a 
patented  process  invented  by  Alvin  H. 
Marks,  “which  can  be  adapted  for  show- 
ing in  any  motion  picture  theatre  and  is 
adaptable  to  any  size  screen,”  were  made 
known  by  Marks,  who  is  president  of  Marks 
Polarized  Corp.  of  Whitestone,  N.Y.,  where 
filming  and  projection  equipment  is  being 
produced. 

Marks’  company  has  licensed  Dimension 
International  Co.  of  New  York  as  a corpor- 
ation to  produce  and  distribute  films  in 
the  new  process  under  patents  covering  the 
system,  which  requires  no  special  cameras 
or  projection  equipment,  but  will  let 
audiences  “view  films  in  unprecedented 
depth  and  dimension  without  wearing  spe- 
cial glasses,”  Marks  said. 

Arrangements  have  been  made  with  Jack 
Kuhne,  in  charge  of  production  at  Fox 
Movietone  News,  to  make  a film  in  the 
new  process  in  color,  this  to  be  used  to 
familiarize  studio  technical  personnel  with 
the  Dimension  process,  according  to  Rich- 
ard Behrman,  president  of  Dimension 
Int’l.  Leo  Lax,  head  of  Lax  International 
of  Paris,  has  flown  to  New  York  to  act  as 
technical  adviser  for  the  first  films  to  be 
made  in  Dimension.  Lax  heads  the  largest 
special  effects  studio  outside  the  U.  S., 
Behrman  said. 

Current  plans  call  for  the  first  mass 
distribution  film  in  Dimension  to  be  re- 
leased nationally  in  1964.  The  name,  as 
well  as  the  handling  of  production  and 
distribution  of  the  Dimension  feature,  will 
be  announced  “within  the  next  few  weeks,” 
Marks  said. 


TOA  Presents  Citation 
To  Herman  Levy 

NEW  YORK  — Herman  M.  Levy  was 
tendered  a testimonial  luncheon  by  Theatre 
Owners  of  America’s  board  of  directors 


Herman  M.  Levy,  center,  is  shown 
accepting  a gift  from  John  H.  Stembler, 
retiring  president  of  TOA,  as  John  H. 
Rowley,  newly  elected  TOA  president, 
looks  on. 

and  executive  committee  on  October  27, 
saluting  the  outgoing  general  counsel  for 
his  contributions  to  the  association  and 
the  industry. 

Levy  retired  as  counsel  at  the  conclu- 
sion of  the  convention  and  will  devote  him- 
self to  private  practice.  The  office  of  gene- 
ral counsel  will  not  be  continued,  but 
TOA’s  legal  staff  will  be  called  when  an 
emergency  should  arise. 

Stuart  M.  Aarons,  counsel  for  Stanley 
Warner  Corp.,  was  toastmaster  at  the 
luncheon. 

A citation  presented  to  Levy  read  as  fol- 
lows: 

CITATION 

Presented  to  HERMAN  M.  LEVY 

We,  the  officers,  past  and  present,  individually  and 
as  representatives  of  the  Theatre  Owners  of  America, 
gathered  in  testimonial  to  Herman  M.  Levy  on  the 
occasion  of  his  relinquishing  the  reins  of  legal  guid- 
ance for  the  Theatre  Owners  of  America  after  nearly 
two  decades  of  extraordinary  service,  do  hereby  pro- 
nounce and  proclaim: 

Our  heartfelt  appreciation  for  his  enthusiasm  and 
loyalty  in  this  representation  of  exhibition,  and  most  im- 
portantly for  his  untiring  efforts  and  unselfish  de- 
votion to  our  Association  and  to  the  cause  of  the 
entire  Motion  Picture  Industry.  Our  sincerest  admira- 
tion for  his  astute  knowledge,  skill  and  probing  mind, 
which  for  years  pioneered  new  roads  of  procedure, 
cleared  roadblocks  of  operational  problems,  and  provided 
a lighted  beacon  for  industry  progress.  For  these  bene- 
fits all  of  exhibition  shall  forever  be  in  his  debt. 

Our  deepest  thanks  for  the  privilege  of  having  en- 
joyed his  enduring  friendship,  unique  in  its  sincerity, 
even  among  men  of  goodwill.  And  our  warmest  best 
wishes  to  a wonderful  gentleman,  that  he  may  enjoy 
a long  future  of  continued  success  and  happiness,  both 
in  his  professional  career  and  in  the  circle  of  his  family. 
Counselor  Levy,  with  all  humility  and  gratefulness,  we 
thank  you. 

— John  H.  Stembler,  President 


Free  Date  Books 

OKLAHOMA  CITY— Theatre  Calendar 
Service,  headed  by  Roy  Avey,  has  a limited 
number  of  exhibitor  date  books  which  he 
will  mail  free  on  request.  His  address  is 
708  West  Sheridan,  Oklahoma  City. 


NEW  YORK — The  far-reaching  goodwill 
of  the  American  motion  picture  industry 
was  greatly  enhanced  during  the  weekend 
of  November  2-4,  according  to  Ralph  Het- 
zel,  vice-president  of  the  Motion  Picture 
Ass’n  of  America,  when  Stanley  Kramer 
and  United  Artists  brought  in  some  250 
newsmen  representing  50  nations  to  show 
them  that  Hollywood  is  still  the  entertain- 
ment capital  of  the  world. 

“Stanley  Kramer  and  United  Artists,  in 
sponsoring  this  international  press  preview 
of  ‘It’s  a Mad,  Mad,  Mad,  Mad  World,’  are 
doing  more  than  just  selling  this  new  film,” 
commented  Hetzel.  “They  are  selling  the 
entire  American  motion  picture  industry 
to  the  audiences  of  the  world. 

“Other  major  companies,  film  person- 
alities, the  craft  unions  and  guilds  are 
all  cooperating  in  a nonpartisan  spirit  to 
help  make  this  significant  event  a suc- 
cess for  all  concerned.” 

Universal  Pictures  is  making  available 
a complete  sound  stage  at  their  Universal- 
Revue  Studios  to  show  the  visiting  news- 
paper representatives  motion  picture  fea- 
tures and  television  projects  now  before 
the  cameras. 

Concerning  the  worldwide  press  preview, 
Kramer  said;  “We  will  prove  that  Holly- 
wood is  the  vital,  living,  exciting  center 
of  entertainment  activity.  We  intend  to 
have  our  global  guests  see  everything.  We 
want  them  to  visit  not  only  all  movie  stu- 
dios, but  all  television  film  studios  and 
the  live  television  centers.  For  that  is  what 
Hollywood  is — a place  where  entertain- 
ment is  created.” 


Louis  Nizer,  prominent  attorney, 
(seated  center)  is  surrounded  by 
friends  at  the  opening  day  convention 
luncheon  of  Theatre  Owners  of  Amer- 
ica. Seated  left  is  Ed  Fabian,  con- 
vention chairman,  and  at  far  right, 
John  Stembler,  retiring  TOA  presi- 
dent. Standing  left  to  right,  Burton 
Robbins,  president  of  National  Screen 
Service  which  hosted  the  luncheon,  and 
Julian  Rifkin,  of  Boston,  luncheon 
toastmaster.  Nizer  emphasized  that  the 
challenge  of  the  future  is  to  increase 
public  capacity  to  enjoy  increased 
leisure.  The  film  industry  problem  is 
to  make  sure  people  will  turn  to  mo- 
tion pictures  not  only  for  entertain- 
ment but  also  for  learning  and  inspi- 
ration. 
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Allied  Convention  Windup  Shows 
Organization  in  Good  Health 


NEW  YORK — Allied  States  Ass’n  brought 
its  34th  annual  convention  to  a close  on 
the  night  of  October  24  at  the  Americana 
Hotel  with  a banquet  sponsored  by  the 
Coca-Cola  Co.,  and,  according  to  veteran 
Allied  members  and  industry  observers,  it 
was  a convention  unequalled  in  the  history 
of  the  association. 

According  to  Milton  H.  London,  execu- 
tive director,  more  than  700  activity  books 
were  purchased,  which  meant  the  actual 
number  of  registrations.  In  addition,  many 
New  Jersey  and  New  York  exhibitors  at- 
tended individual  day  sessions  which 
boosted  the  overall  total  to  more  than  800, 
while  it  was  estimated  that  there  were  ap- 
proximately 1,000  at  the  windup  dinner. 

If  Allied  could  be  considered  on  totter- 
ing legs  three  years  ago,  its  convention  this 
year  was  strong  evidence  that  the  “invalid” 
not  only  had  recovered  but  was  in  better 
health  than  before.  An  interesting  side- 
light was  the  heavy  attendance  at  all  busi- 
ness sessions,  with  several  hundred  exhibi- 
tors at  each. 

PREMIERE  SHOWCASE’  DISCUSSED 

The  morning  segment  of  the  closing  day 
was  devoted  to  a discussion  of  the  “Pre- 
miere Showcase”  formula  of  which  the 
majority  of  the  exhibitors  present  were 
not  familiar  or  not  affected.  The  plan  has 
been  limited  primarily  to  New  York  City, 
Buffalo  and  Pittsburgh,  although  some 
speakers  from  the  floor  contended  that  it 
was  not  much  different  from  the  satura- 
tion booking  setups  which  had  been  in 
practice  in  all  parts  of  the  country  for 
several  years. 

If  the  discussions  could  be  considered  a 
debate,  neither  side  was  the  winner.  A 
slight  edge,  however,  possibly  could  have 
gone  to  the  opponents  of  the  plan,  led  by 


Meyer  Ackerman,  who  had  used  the  show- 
case setup  in  his  Westchester  theatres  on 
the  premise  that  it  was  a good  plan,  but 
he  had  turned  against  it.  Ackerman  con- 
tended that  participating  theatres  had  no 
voice  in  advertising  budgets,  that  small 
theatres  could  not  top  the  bids  of  the  lar- 
ger houses  and  there  were  no  adjustments. 
He  claimed  that  the  public  was  being 
charged  higher  admission  prices  to  see 
some  first-run  pictures  that  ordinarily 
would  be  the  lower  half  of  a double  bill. 

Speaking  in  favor  of  the  plan  was  Sam 
Horwitz,  Brooklyn  exhibitor,  who  said  the 
showcase  medium  gave  added  prestige  to 
a theatre,  brought  higher  admission  prices 
and  a bigger  gross  and  gave  patrons  the 
opportunity  to  see  pictures  in  their  neigh- 
borhood simultaneously  with  Broadway. 
He  pointed  out  that  competitive  theatres 
profited  by  it,  because  they  could  play 
other  important  pictures  that  were  not 
booked  by  the  “showcase”  theatre.  On  that 
point,  Sidney  Cohen  of  Buffalo  said  that 
his  opposition  did  outstanding  business  on 
pictures  he  would  have  played,  if  he  had 
not  been  in  on  the  showcase  setup,  although 
he  said  he  did  good  business  with  the  plan. 

George  Stern  of  Pittsburgh  said  that, 
while  he  had  made  some  money  with  the 
plan,  he  would  need  more  time  to  test  it 
before  he  passed  final  judgment. 

NSS  SPONSORS  LUNCHEON 

The  luncheon  break  between  the  morning 
and  afternoon  sessions  was  sponsored  by 
National  Screen  Service  which  presented 
a display  of  NSS  holiday  accessories.  Mel- 
vin Gold,  general  sales  manager,  said  ex- 
hibitors appeared  to  be  anxious  to  support 
the  big  pictures  scheduled  for  the  Yuletide 
season  with  plenty  of  lobby  banners  and 
special  “greetings”  trailers.  This  was  in 


evidence  from  comments  made  by  visitors 
to  the  NSS  hospitality  suite  during  the 
convention. 

At  the  final  afternoon  session,  Nathan 
L.  Halpern,  president  of  Theatre  Network 
Television,  told  the  convention  that  the 
installation  of  closed  circuit  television 
equipment  in  theatres  would  open  a new 
avenue  for  profits  and  entrench  them  as 
“communications  centers.”  Such  equip- 
ment, he  said,  would  attract  special  audi- 
ences for  sports,  ballet,  drama,  opera  and 
business  meetings.  The  permanent  instal- 
lations in  nine  Famous  Players  Canadian 
theatres  have  been  successful,  Halpern 
said. 

TNT  now  has  mobile  equipment  for  use 
in  the  United  States  but  there  is  no  per- 
manent equipment  in  any  theatre.  Halpern 
described  the  advent  of  regular  program- 
ming as  a “chicken  or  the  egg”  situation, 
meaning  that  programming  would  come  in 
the  wake  of  installations. 

REISINI  APPEALS  FOR  UNITY 

“Peaceful  coexistence”  between  exhibitor 
and  distributor  and  a change  in  exhibition’s 
modus  operandi  were  advocated  by  Nicolas 
Reisini,  president  of  Cinerama,  at  the  final 
convention  session.  Reisini  said  the  entire 
approach  to  business  between  exhibitor  and 
distributor  had  to  change.  He  asked  if  it 
would  not  be  better  “if  a distributor  and  ex- 
hibitor would  come  to  some  sort  of  an  un- 
derstanding where  the  idea  of  coexistence 
and  partnership  would  be  brought  forward, 
where  both  of  them  would  agree  that,  if 
the  producer  has  to  risk  and  invest  money 
in  the  picture,  the  exhibitor  also  is  taking 
a risk  and  should  have  at  least  a chance 
to  make  more  than  ten  per  cent  and  not 
be  pushed  into  so-called  “legal  larceny.” 

Discussing  new  ideas,  Reisini  said  that, 
for  30  years,  architectural  concepts  had 
not  changed  and  that  “the  exhibitor  has 
introduced  two  new  things,  popcorn  and 
air  conditioning.”  He  warned  exhibitors 
that,  unless  they  made  a serious  effort  to 
change  methods  of  working  with  each 
other,  the  danger  was  that,  sooner  or  later, 
some  of  their  competitors  in  the  enter- 
tainment field  would  “really  swallow  us.” 

Discussing  architectural  change,  John 
McNamara,  noted  theatre  architect,  said 
the  new  geodesic  dome  theatre  was  de- 
signed to  give  exhibitors  an  area  15,000 
square  feet  at  an  economical  price.  The 
first  of  such  theatres  will  open  in  Holly- 
wood in  early  November. 

Prior  to  the  afternoon  business  session, 
Henry  H.  “Hi”  Martin,  Universal  vice-presi- 
dent and  head  of  the  sales  managers’  drive 
for  funds  for  the  Will  Rogers  Hospital, 
presented  Sidney  Cohen  of  Buffalo  with 
a gold  statuette  for  his  work  in  collecting 
funds  for  the  hospital. 

BRANDT  RECEIVES  CITATION 

At  the  banquet  that  night,  Harry  Brandt, 
president  of  Independent  Theatre  Owners 
Ass’n,  was  cited  as  Showman  of  the  Year 
in  a short  ceremony  following  the  presen- 
tation of  “A  History  of  the  Movies,”  writ- 
ten and  produced  by  Mort  Sunshine. 
Brandt  was  introduced  by  Mayor  Robert 
Wagner  and  the  presentation  was  made  by 
Jack  Armstrong,  Allied  president. 

The  pageant  featured  Dore  Schary,  Tony 
Randall,  Conrad  Nagel,  Julia  Meade,  Robert 
Preston,  among  others,  along  with  clips  of 
“The  Jazz  Singer”  and  a community  sing. 

As  the  Allied  people  started  to  move  out 
Friday  morning,  the  early  arrivals  to  the 
Theatre  Owners  of  America  convention  be- 
gan checking  in. 


HONORED  AS  PRODUCERS  OF  THE  YEAR— James  H.  Nicholson,  American 
International  Pictures  president,  and  Samuel  Z.  Arkoff,  executive  vice-president, 
were  honored  as  Producers  of  the  Year  and  presented  silver  bowls  at  the  Allied 
States  Ass’n  convention,  October  25,  at  the  Americana  Hotel  in  New  York.  Left 
to  right  are  Arkoff,  Jack  Armstrong,  Allied  States  president;  Irving  Dollinger, 
convention  chairman,  and  Nicholson. 
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Aldrich  Plans  Eight  Films 

To  Cost  5/4,000,000 


Bronsion  Sets  Madrid 
Meeting  on  'Empire' 

MADRID — Samuel  Bronston  has  called 
an  International  distribution  conference  at 
the  Bronston  headquarters  here  November 
22-23  to  show  the  final  rough  cut  version 
of  “The  Fall  of  the  Roman  Empire”  and 
a merchandising  program  for  the  picture 


AWARD  TO  BRONSTON  — At  the 
Spanish  Ministry  of  Information  and 
Tourism,  American  film  producer 
Samuel  Bronston  was  awarded  the 
Encomienda  of  the  Order  of  Isabel  La 
Catolica  for  his  work  in  establishing 
closer  cultural  ties  between  the  U.  S. 
and  Spain.  Left  to  right  are  Robert 
McBride,  charge  d’  affaires  of  the 
American  embassy,  Madrid;  Mrs.  Bron- 
ston; Bronston  and  Fraga  Iribarne, 
Spanish  minister  of  information  and 
tourism. 

to  over  100  foreign  distributors  and  key 
domestic  exhibitors. 

“We  look  upon  ‘The  Fall  of  the  Roman 
Empire’  as  a bellwether  in  this  current 
time  of  the  independent  producer-distri- 
butor. It  is  a picture  which  demands  bold 
new  thinking,  both  in  distribution  and 
merchandising  techniques.  At  this  con- 
ference, such  a package  will  be  presented 
to  our  overseas  distributors  and  key  U.S. 
exhibitors.  Designed  according  to  modern 
concepts,  the  distribution-merchandising 
package  will  fuse  the  efforts  of  producers, 
distributors  and  exhibitors  for  the  first 
time,  giving  ‘The  Fall  of  the  Roman  Em- 
pire’ the  new  look  in  motion  picture  mer- 
chandising and  distribution,”  Bronston 
said. 

Among  those  who  will  be  in  Madrid  for 
the  meetings  are  Paul  N.  Lazarus  jr.,  ex- 
ecutive vice-president;  Leon  Patlach,  vice- 
president;  Ralph  Wheelwright,  vice-presi- 
dent; Harold  Roth,  vice-president  of 
Bronston  Distributions;  William  Schneider, 
creative  advertising  consultant;  Howard  E. 
Kohn  H,  world-wide  coordinator  advertis- 
ing and  publicity,  and  Tony  Silver  and 
Lars  McSorley,  advertising-publicity  rep- 
resentative, as  well  as  Alan  Foshko  of 
Foshko  Associates,  recently  retained  by  the 
Bronston  organization  to  handle  special 
events.  The  delegates  will  tour  the  Roman 
Forum  set  at  Las  Matas  before  seeing  the 
rough  cut  of  the  picture  and  then  take  part 
in  a full-scale  merchandising  conference. 

In  addition  to  the  meetings  and  a trip  to 
the  Forum,  the  delegates  are  scheduled  to 
visit  Toledo,  where  Bronston’s  “Circus 
World”  will  be  shooting,  with  Henry 
Hathaway  directing  and  John  Wayne,  Rita 
Hayworth  and  Claudia  Cardinale  starring 
in  the  Paramount  release. 


Thompson  Forms  Own  Firm 
To  Make  Low-Budget  Films 

NEW  YORK — J.  Lee  Thompson,  director 
of  “The  Guns  of  Navarone,”  the  United 
Artists  December  release,  “Kings  of  the 
Sun,”  and  the  just-completed  “What  a 
Way  to  Go!”  for  20th  Century-Fox  release, 
has  formed  Bowhall  Productions,  Ltd.,  a 
London-based  company,  solely  to  make 
low-budget  pictures  in  the  $120-160,000 
range  for  art  house  showings. 

Thompson  plans  to  function  only  as 
producer  on  these  projects,  financing 
them  out  of  his  own  pocket,  with  the  hope 
of  developing  talented  new  directors.  He 
said  he  hopes  to  produce  four  films  a year 
under  the  Bowhall  trademark,  most  of 
these  “very  unlikely  to  make  a profit,  but 
films  which  I deeply  wish  to  make,”  he 
admitted. 

The  first  property  under  option  to  Bow- 
hall is  “Chips  With  Everything,”  from  the 
British  play  by  Arnold  Wesker,  which  is  a 
current  success  on  Broadway.  John  Dexter, 
who  directed  the  play,  has  been  set  by 
Thompson  to  direct  the  film.  The  second 
property  is  “Rose  Without  a Thorn,”  an 
original  by  Clifford  Box,  while  a third,  an 
untitled  original,  will  be  filmed  in  Spain. 

After  “What  a Way  to  Go!”  Thompson 
will  report  to  the  Mirisch  Co.  to  produce  and 
direct  “Return  From  the  Ashes,”  which  has 
a Paris  locale  but  will  be  filmed  in  Holly- 
wood, and  in  the  spring  of  1964,  Thomp- 
son will  team  up  with  Arthur  Jacobs’ 
APJAC  Productions  to  produce  “Thunder 
of  Giants,”  budgeted  at  $7,000,000,  which 
Warner  Bros,  will  release. 


Adolphe  Menjou  Dies; 

111  for  Many  Years 

HOLLYWOOD — Actor  Adolphe  Menjou 
died  at  his  Beverly  Hills  home  here  Mon- 
day (28)  of  chronic  hepatitis.  He  was  73 
years  old.  His  third  wife,  Veree  Teasdale, 
a former  actress,  and  his  adopted  son, 
Peter,  27,  were  at  his  bedside.  Menjou 
had  been  ailing  for  years  and  in  bed  for 
nine  months. 

The  veteran  actor  made  his  first  film  in 
New  York  in  1912,  then  came  to  Hollywood 
to  help  pioneer  the  industry  here.  He  ap- 
peared in  more  than  200  films  and  had 
been  active  in  television  in  recent  years. 
Born  in  Pittsburgh  and  educated  in  the 
U.S.,  Menjou  was,  nevertheless,  Holly- 
wood’s model  of  the  debonair  European. 

Before  World  War  I he  appeared  with 
such  actresses  as  Norma  Talmadge  and 
Marguerite  Clark.  Early  films  included 
“The  Amazons,”  “The  Valentine  Girls,” 
“The  Kiss”  and  “The  Moth.”  More  recent 
pictures  included  “Across  the  Wide  Mis- 
souri,” “The  Front  Page,”  “The  Huck- 
sters,” “Sweet  Rosie  O’Grady,”  “State  of 
the  Union,”  “Bachelor’s  Daughters”  and 
“Pollyanna.” 


HOLLYWOOD  — Robert  Aldrich,  pro- 
ducer-director for  the  Associates  and  Aid- 
rich  Co.,  has  outlined 
a program  of  eight 
theatrical  features 
and  at  least  one  tele- 
vision series,  with  a 
total  expenditure  of 
close  to  $14,000,000  in 
the  next  two  years. 

The  eight  films  to 
be  produced  will  be 
taken  from  company- 
owned  properties  and 
will  be  financed  by 
his  company  from 
fees  and  profits  from 
“What  Ever  Happened  to  Baby  Jane?”  and 
“4  for  Texas,”  produced  for  Warner  Bros, 
release,  and  “Sodom  and  Gomorrah,” 
which  he  produced  and  20th  Century-Fox 
distributed  in  1963.  The  Associates  and 
Aldrich  Co.  will  not  limit  its  production 
activity  to  any  one  producer. 

Aldrich  claimed  that  no  money  was 
available  in  this  country  for  producers  to 
make  good,  artistic  or  off-beat  pictures  to 
compete  with  the  numerous  top  foreign 
films  which  have  been  having  worldwide 
success. 

“It  will  be  up  to  the  producers  them- 
selves to  gamble  by  cross-collaterizing 
with  their  successful  commercial  pictures, 
as  well  as  reinvesting  profits  and  fees, 
which  we  are  doing,”  Aldrich  claimed. 

The  first  production  to  go  before  the 
cameras  will  be  either  “Cross  of  Iron,”  a 
BBC  teleplay  by  Lukas  Heller,  who  also 
write  the  screenplay  for  “What  Ever  Hap- 
pened to  Cousin  Charlotte?”  an  original 
story  by  Henry  Farrell,  author  of  the  novel, 
“What  Ever  Happened  to  Baby  Jane?”  “The 
Tsar’s  Bride,”  a story  by  Aldrich,  is  being 
screenplayed  by  Robert  Sherman;  “Brou- 
haha,” a British  play  by  George  Tabori, 
and  “Legend  of  Lylah  Clare,”  a DuPont 
Show-of-the-Week  TV  drama  by  Robert 
Thom,  are  also  in  work,  and  “Paper  Eagle,” 
a novel-in-work  by  Tony  Ellis;  “Ghengis 
Khan’s  Bicycle,”  a Turkish  play  by  Refik 
Erduran,  and  “There  Really  Was  a Gold 
Mine,”  a semisequel  to  “Vera  Cruz”  and 
“4  for  Texas,”  with  Teddi  Sherman  to 
screenplay,  are  all  on  Aldrich’s  active  list. 
Screenplays  have  also  been  completed  on 
“Now  We  Know,”  a story  by  John  O’Hara; 
“Vengeance  Is  Mine,”  a screenplay  by  I.  A. 
Bezzerides  and  Hugo  Butler;  “Potluck  for 
Pomeroy,”  “Too  Late  the  Hero”  and  other 
properties  include  “The  Strong  Are  Lonely” 
and  “Pursuit  of  Happiness.”  The  TV  series, 
“Mr.  Man,”  will  star  Victor  Buono. 


'Rape'  Retitled  'Outrage' 

HOLLYWOOD  — “The  Outrage”  has 
been  selected  by  MGM  as  the  new  and 
final  title  for  the  projected  film  formerly 
called  “The  Rape.”  Scheduled  to  go  be- 
fore the  cameras  in  early  December,  with 
Paul  Newman  starring,  the  picture  will  have 
Martin  Ritt  directing  and  A.  Ronald  Lubin 
producing.  Script  is  by  Michael  Kanin,  who 
also  will  serve  as  associate  producer. 


Robert  Aldrich 
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This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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Beach  Party  (AIP) 

170 

150 

250 

200 

135 

160 

1 

170 

125 

170 

150 

90 

115 

120 

145 

200 

175 

— 8 

158  | 

Black  Zoo  (AA) 

100 

120 

80 

65 

100 

no 

90 

95  f 

Caretakers,  The  (UA) 

115 

175 

200 

100 

125 

125 

100 

120 

180 

150 

150 

125 

100 

125 

85 

132  | 

Condemned  of  Altona,  The  (20th-Fox) 

130 

160 

120 

135 

95 

90 

115 

120 

130 

75 

100 

90 

75 

no 

100 

125 

140 

90 

111  \ 

Dime  With  a Halo  (MGM) 

100 

200 

120 

100 

90 

90 

117  \ 

Drums  of  Africa  (MGM) 

135 

125 

85 

65 

100 

85 

90 

100 

80 

95 

75 

100 

62 

92  1 

8V2  (Embassy) 

130 

200 

120 

195 

250 

325 

225 

210 

275 

300 

250 

225 

160 

225 

200 

219  | 

Flipper  (MGM) 

155 

150 

225 

110 

175 

135 

130 

135 

275 

175 

125 

90 

100 

130 

100 

147  \ 

For  Love  or  Money  (Univ) 

130 

130 

125 

150 

200 

135 

275 

75 

300 

no 

100 

165 

175 

135 

135 

150 

70 

151  i 

Four  Days  of  Naples,  The  (MGM) 

120 

160 

165 

120 

165 

120 

165 

110 

100 

190 

130 

100 

125 

225 

143  i 

Gidget  Goes  to  Rome  (Col) 

170 

125 

100 

110 

125 

245 

100 

150 

100 

175 

no 

175 

175 

150 

143  | 

Girl  Hunters,  The  (Colorama) 

105 

125 

125 

65 

115 

100 

90 

100 

90 

101  i 

Haunted  Palace,  The  (AIP) 

145 

150 

150 

90 

160 

100 

150 

100 

105 

no 

120 

125 

150 

127  i 

Hootenanny  Hoot  (MGM) 

215 

100 

100 

80 

100 

90 

90 

105 

150 

60 

109  i 

In  the  French  Style  (Col) 

175 

105 

200 

100 

150 

115 

185 

100 

141 

Irma  La  Douce  (UA) 

400 

300 

225 

160 

400 

190 

300 

150 

320 

300 

350 

250 

200 

260 

200 

170 

125 

200 

250 

Johnny  Cool  (UA) 

125 

210 

200 

115 

150 

100 

100 

100 

150 

139 

King  Kong  vs.  Godzilla  (Univ) 

150 

175 

170 

175 

110 

250 

135 

100 

205 

125 

120 

156 

Leopard,  The  (20th-Fox) 

120 

210 

100 

75 

150 

165 

160 

125 

100 

140 

90 

250 

140 

Lilies  of  the  Field  (UA) 

170 

185 

165 

215 

175 

no 

170 

Lord  of  the  Flies  (Cont'l) 

200 

190 

220 

150 

200 

300 

210  ! 

Marilyn  (20th-Fox) 

135 

155 

75 

75 

105 

100 

90 

90 

150 

90 

100 

120 

107  | 

Mouse  on  the  Moon,  The  (Lopert) 

150 

165 

170 

110 

230 

200 

120 

180 

80 

150 

100 

100 

195 

145 

200 

153 

Murder  at  the  Gallop  (MGM) 

155 

210 

135 

195 

150 

150 

100 

150 

200 

161 

Of  Love  and  Desire  (20th-Fox) 

75 

75 

115 

65 

90 

120 

90 

125 

250 

112 

New  Kind  of  Love,  A (Para) 

150 

170 

125 

100 

250 

220 

190 

135 

140 

164 

Rampage  (WB) 

140 

100 

90 

75 

125 

90 

125 

90 

105 

145 

85 

125 

100 

107 

Reluctant  Saint,  The  (Col) 

135 

185 

135 

90 

150 

139 

Running  Man,  The  (Col) 

200 

90 

120 

90 

105 

130 

100 

119 

Shock  Corridor  (AA) 

135 

125 

95 

70 

100 

70 

100 

75 

145 

160 

80 

105 

Sparrows  Can't  Sing  (Janus) 

130 

170 

125 

85 

120 

no 

100 

115 

185 

127 

Stolen  Hours  (UA) 

200 

165 

90 

105 

100 

180 

140 

140 

Sword  of  Lancelot  (Univ) 

125 

95 

60 

125 

65 

100 

80 

90 

125 

90 

96 

13  Frightened  Girls  (Col) 

100 

125 

100 

85 

70 

96 

This  Sporting  Life  (Cont'l) 

130 

175 

165 

75 

205 

125 

125 

90 

125 

100 

90 

130 

195 

200 

138 

3 Stooges  Around  W'ld  in  Daze  (Col) 

170 

80 

150 

70 

105 

90 

85 

70 

90 

101 

Thrill  of  It  All,  The  (Univ) 

150 

200 

250 

250 

275 

210 

190 

200 

220 

175 

225 

200 

200 

200 

210 

210 

150 

190 

206 

Toys  in  the  Attic  (UA) 

130 

200 

175 

230 

90 

150 

115 

150 

170 

175 

175 

100 

140 

200 

120 

155 

V.I.P.s,  The  (MGM) 

190 

275 

200 

225 

200 

300 

150 

155 

400 

200 

300 

250 

170 

200 

225 

125 

185 

300 

325 

225 

Wall  of  Noise  (WB) 

110 

135 

115 

90 

75 

75 

105 

100 

100 

90 

80 

80 

100 

70 

90 

130 

80 

96 

Wives  and  Lovers  (Para) 

100 

200 

150 

160 

70 

100 

100 

130 

170 

100 

100 

105 

160 

90 

135 

125 

X — Man  With  X-Ray  Eyes  (AIP) 

125 

120 

115 

125 

135 

124 
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TOP  HITS 


OF 


THE  WEEK 

Individual  runs,  not  an  average. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Stranger  Knocks,  A (Trans-Lux) 

Los  Angeles  225 

2.  Lord  of  the  Flies  (Cont'l) 

Los  Angeles  220 

3.  Leopard,  The  (20th-Fox) 

Chicago  210 


4.  In  the  French  Style  (Col) 

Kansas  City  200 

5.  Running  Man,  The  (Col) 

Chicago  200 

6-  New  Kind  of  Love,  A (Para) 

Chicago  170 

mmmmmmmmm  w ' s 


Plush  Capitol  Court  Theatre  Gets 
Under  Way  in  Milwaukee  Center 


Cooler  Weather  Spurs 
Minneapolis  Upturn 

MINNEAPOLIS — Freezing  weather  and 
the  attraction  of  late  evening  downtown 
shopping  combined  to  fill  many  first-run 
Mill  City  houses  in  a busy  week.  “How  the 
West  Was  Won”  held  first  place  in  its 
ninth  month  at  the  Cooper  with  a 160  tally, 
closely  followed  by  “Lord  of  the  Flies”  with 
140  in  its  second  solid  week  at  the  Subur- 
ban World.  “A  New  Kind  of  Love”  and 
“Twilight  of  Honor”  each  rang  the  register 
to  the  tune  of  120  per  cent  and  all  but 
two  of  the  rest  of  the  town’s  first  runs  re- 


ported average  or  above  returns. 

(Average  Is  100) 

Academy — Wuthering  Heights  (MGM),  reissue  ....  80 

Century — Cleopatra  (20th-Fox),  18th  wk 110 

Cooper — How  the  West  Was  Won  (MGM- 

Cmerama),  33rd  wk .....160 

Gopher — Twice  Told  Tales  (UA)  100 

Lyric — A New  Kind  of  Love  (Para),  3rd  wk 120 

Mann — Twilight  of  Honor  (MGM)  120 

Orpheum — 20,000  Leagues  Under  the  Sea  (BV), 

reissue,  2nd  wk 100 

St.  Louis  Park — The  Thrill  of  It  All  (Univ),  14th  wk.  90 

State — The  V.I.P.s  (MGM),  5th  wk 100 

Suburban  World — Lord  of  the  Flies  (Cont'l),  2nd  wk.  140 
World — Irma  La  Douce  (UA),  16th  wk 110 


'Women  of  the  World'  200 
At  Milwaukee  Times 

MILWAUKEE— The  Times,  a neighbor- 
hood theatre,  turned  to  the  first-run  show- 
ing of  “Women  of  the  World”  and 
promptly  picked  up  the  week’s  highest  fig- 
ure, an  even  200  per  cent.  At  the  down- 
town Palace,  “How  the  West  Was  Won” 
was  still  doing  far  above  average.  Around 
town  generally,  things  are  looking  up. 


Downer — Candide  (SR)  120 

Palace — How  the  West  Wos  Won  (MGM- 

Cinerama),  28th  wk 175 

Riverside— The  V.I.P.s  (MGM),  4th  wk 125 

Strand — Cleopatra  (20th-Fox),  16th  wk 150 

Times- — Women  of  the  World  (Embassy)  200 

Tower,  Oriental — Lilies  of  the  Field  (UA),  3rd  wk.  125 

Towne — Twilight  of  Honor  (MGM)  85 

Warner — The  Running  Man  (Col);  Fury  of  the 

Pagans  (Col)  100 

Wisconsin,  Mayfair — The  Caretakers  (UA),  2nd  wk.  125 


Detroit  Arc  to  Be  Closed 
In  Street  Widening  Plan 

DETROIT  — The  Arc,  the  downtown 
area’s  youngest  theatre,  has  been  doomed 
by  city  growth.  Following  condemnation 
of  the  property  to  allow  widening  of  Stim- 
son  avenue,  which  passes  near  the  film 
house,  owners  Jack  Krass  and  wife  Mae 
said  they  will  close  the  Arc  December  31 
and  leave  for  Europe  on  a leisurely  vaca- 
tion. 

The  Krasses  built  the  Arc  in  1950  on 
what  is  essentially  a downtown  side  street 
in  the  apartment  and  hotel  area.  At  one 
time  they  operated  four  theatres,  but  with 
the  closing  of  the  Arc  they  will  have  only 
one,  the  Main  in  suburban  Royal  Oak.  Ed 
Schings,  formerly  with  theatres  in  Toledo, 
has  been  appointed  manager  at  the  Main. 

Mrs.  Krass,  member  of  a well-known 
theatre  family,  has  managed  theatres  per- 
sonally for  many  years,  formerly  operat- 
ing the  Coliseum,  and  running  the  Arc 
since  it  opened.  She  confirmed  that  she 
and  her  husband  plan  to  return  to  active 
management  and  buy  or  build  one  or  more 
theatres  following  their  return  from 
Europe. 


Andy  Devine,  who  appears  in  Stanley 
Kramer’s  “It’s  a Mad,  Mad,  Mad,  Mad 
World,”  recently  completed  a summer  stock 
tour  in  which  he  portrayed  Captain  Andy 
in  “Showboat.” 


MILWAUKEE— Henry  Burger,  Stanley 
Warner  zone  manager  here,  and  Walter 
Kroening,  vice-president  and  general  man- 
ager of  the  Capitol  Court  Corp.,  announced 
the  beginning  of  construction  at  the 
Capitol  Court  Shopping  Center  of  “the 
most  costliest  theatre  to  be  built  in  Wis- 
consin in  the  past  30  years.” 

“The  new  theatre,”  said  Kroening,  “will 
complete  our  dream  of  making  the  Capitol 
Court  Shopping  Center  one  of  the  largest 
and  most  complete  family  shopping,  civic 
and  entertainment  complex  in  the  mid- 
west.” 

After  negotiations  of  more  than  a year, 
outstanding  theatre  architect  Drew  Eber- 
son  of  New  York  was  commissioned  by 
Stanley  Warner  to  design  the  structure. 
Eberson,  a graduate  of  the  Northwestern 
Military  and  Naval  Academy  at  Lake 
Geneva,  Wis.,  has  designed  and  supervised 
the  construction  of  more  than  800  theatres. 
The  Eberson  designs  include  opera  houses 
and  ornate  structures  such  as  the  Capitol 
and  Paradise  in  Chicago,  to  the  latest 
streamlined  screen  centers. 

The  new  one-floor  theatre  will  be  air- 
conditioned  by  two  separate  plants,  one  for 
the  auditorium  and  one  for  the  lounge  and 
lobby  areas,  to  permit  perfect  control  of 
temperatures  at  all  times. 

The  exterior  design,  which  will  include 
a glass-walled  lobby,  gives  an  “indoor-out- 
door” effect  instead  of  the  usual,  conven- 
tional theatre  box  design.  The  excitement 
of  the  interior  lobbies,  the  ultra  modern 
furnishings  and  lighting  will  be  viewed 
from  both  Fond  du  Lac  avenue  and  the 
shopping  center  plaza  through  the  garden- 
like terraces  surrounding  the  building.  The 
exterior  will  complement  the  design  of  the 
shopping  center,  but  will  utilize  accents 
of  blue  and  screen-like  terra  cotta,  with 
the  side  walls  having  brick  panels  relieved 
with  breaks  of  blue  enameled  brick. 

“The  new  Capitol  Court  Theatre  affirms 
the  faith  of  the  Stanley  Warner  Corp.  in 
the  future  of  the  motion  picture  industry 
and  is  the  realization  of  long-range  plans 
to  bring  to  residents  of  Milwaukee  one  of 


Teitel-Goldberg  to  Open 
New  Chicago  Art  House 

CHICAGO — The  Globe  Theatre  on  the 
near  north  side  will  shift  from  subsequent 
runs  to  first-run  art  films,  starting  late  in 
November. 

Clares  Teitel  and  Dan  Goldberg,  owners, 
who  present  art-type  movies  in  their  World 
Playhouse  and  Town  Theatre,  said  they  be- 
lieve there  is  a need  here  for  another  top 
art  house  to  provide  necessary  playing  time 
for  the  many  fine  art  pictures  now  on  the 
market.  They  said  that  every  year  dozens 
of  excellent  art  movies  are  being  passed  up 
due  to  lack  of  screen  space. 

The  Globe  is  being  remodeled  throughout. 


Cliff  Robertson  Costar 

HOLLYWOOD— Cliff  Robertson  will  co- 
star  with  Lana  Turner  in  Jerry  Bresler’s 
next  picture,  “Love  Has  Many  Faces,” 
for  Columbia  release.  Alexander  Singer 
directs  from  Marguerite  Robert’s  script. 


This  is  the  scene  at  Capitol  Court 
Shopping  Center,  Milwaukee,  as  ground 
was  broken  for  construction  of  a 1,200- 
seat  theatre  for  the  Stanley  Warner 
circuit.  Shown,  left  to  right:  Walter 
Kroening,  vice-president  and  general 
manager  of  the  shopping  center;  Drew 
Eberson,  architect;  Dennis  Morgan, 
star  of  stage  and  screen,  and  Henry 
Burger,  zone  manager  for  Stanley 
Warner. 

the  finest  and  most  complete  modern  the- 
atres in  America,”  Burger  said. 

“The  Capitol  Court  will  be  truly  an  all- 
purpose theatre,  and  will  be  able  to  present 
all  the  present  screen  processes — Cinema- 
Scope,  Todd-AO,  VistaVision,  70mm  and 
Cinerama.” 

Emphasizing  the  modern  trend,  the  new 
theatre  will  feature  a wall-to-wall  screen — 
the  largest  existing,  or  planned  for  Mil- 
waukee— 65  feet  wide,  and  35  feet  high. 

Phil  March  to  Build 
Le  Mars  Drive-In 

LE  MARS,  IOWA — Permission  to  build  a 
drive-in  here  was  granted  by  the  city 
council  when  it  recently  approved  a build- 
ing permit  application  of  Phil  March,  who 
operates  the  local  Royal  Theatre  here  and 
the  Wayne  Theatre  at  Wayne,  Neb. 

The  proposed  airer  will  be  constructed 
on  a sloping  land  area  near  the  Floyd 
river  where  the  terrain  forms  a natural 
ampitheatre  setting.  According  to  plans 
okayed  by  the  council,  the  drive-in  will 
accommodate  380  cars.  A long  entrance 
drive,  with  a capacity  for  135  autos,  will 
eliminate  the  possibility  of  a traffic 
bottleneck  on  Highway  75. 

The  projection  booth  and  concessions 
building  will  be  located  in  the  center  of 
the  drive-in  area.  The  permit  application 
estimated  construction  costs  at  $10,500.  The 
land  was  purchased  for  the  proposed  airer 
some  years  ago. 
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^hings  are  swinging  along  Hennepin  avenue 
again,  attracting  evening  crowds  of 
shoppers  out  to  capitalize  on  the  late  hours 
of  the  department  stores  beginning  the 
holiday  season  at  an  unusually  early  date. 
Movie  exhibitors  and  restaurateurs  are  not 
complain  ng,  either,  at  the  inspiring  up- 
surge in  business.  Minnesota  Amusement 
Co.  has  announced  its  tentative  Thanks- 
giving holiday  features  as  follows:  “Under 
the  Yum  Yum  Tree”  will  play  the  State, 
"Fun  in  Acapulco”  will  bring  perennially 
popular  Elvis  Presley  to  the  screen  of  the 
Lyric  and  “Cleopatra”  will  continue  at  the 
Century. 

Tribune  columnist  Will  Jones’  recent 
pieces  about  Hollywood  actresses  prompted 
a flurry  of  letters  to  the  paper’s  editorial 
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page  complaining  about  the  outspoken  na- 
ture of  the  interviews.  The  harassed 
Tribune  ran  an  editorial  mildly  lecturing 
actresses  who  seek  out  sensational,  sexy 
roles  and  let  it  go  at  that.  Jones  really  gets 
the  town  talking  movies  and  the  fact  that 
several  of  his  columns  were  devoted  to 
stars  whose  pictures  will  soon  be  opening 
locally  is  a source  of  delight  to  Filmrow. 

Ted  Mann,  always  alert  to  the  trends  of 
the  art  house  crowds,  is  offering  a festival 
of  Russian  films  in  his  Campus  Theatre. 
Everything  from  the  early  silents  of  Eisen- 
stein  to  the  recent  opera  and  ballet  movies 
will  be  provided  in  the  series,  currently 
getting  much  promotion  on  the  campus  of 
the  University  of  Minnesota.  The  program 
will  occupy  the  Campus’  screen  for  most 
of  the  current  month. 

Eminent  violin  soloist  Jack  Benny  ap- 
peared in  town  this  week  with  the  Min- 
neapolis Symphony  for  a benefit  concert, 
only  one  of  many  this  indefatigable 
trouper  gives  to  worthy  causes  throughout 
the  year  . . . “The  Leopard,”  the  ponderous 
epic  that  proved  somewhat  disappointing  in 
its  brief  downtown  run  in  Mill  City,  is 
opening  in  the  neighborhoods  amid  hopes 
for  better  things.  “Lawrence  of  Arabia”  is 
also  currently  packing  ’em  into  the 
neighborhoods. 

Plan  Spring  Opening 
For  New  Akron  Unit 

From  Mideast  Edition 

AKRON,  OHIO  — A spring  opening  is 
planned  for  the  Village  Theatre  in  the 
Fairlawn  district  on  Miller  road,  north  of 
West  Market  street,  according  to  the  Akron 
Beacon  Journal.  Construction  on  the  800- 
seat  theatre  is  to  begin  within  the  next 
30  days. 

The  Beacon  Journal  said  that  the  the- 
atre has  been  leased  to  Edward  J.  Rabb, 
owner  of  the  Ascot  and  Starlight  drive-ins. 
Rabb  announced  that  the  policy  of  the 
Fairlawn  theatre  would  be  to  show  out- 
standing foreign  and  domestic  films  on  a 
reserved-seat  basis. 

The  theatre  is  to  be  air-conditioned 
and  equipped  with  a platform  stage  for 
concerts,  lectures  and  similar  events.  In- 
cluded in  the  project,  which  is  being  built 
by  Akron  Homes,  is  a 300-car  parking  lot. 


Opening  in  North  English 

NORTH  ENGLISH,  IOWA  — The  Or- 
pheum  Theatre  will  be  reopened  this 
month  under  the  management  of  Richard 
Munn. 
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DES  MOINES 

Jellied  Independent  Theatre  Owners  of 
Iowa,  Nebraska  and  South  Dakota 
scheduled  a regional  meeting  for  10  a.m., 
Monday  (4)  here  at  the  Varsity  Theatre. 
According  to  Harrison  Wolcott,  secretary- 
treasurer,  plans  were  to  make  a complete 
report  on  the  recent  Allied  convention  held 
in  New  York.  Wolcott,  Neal  Houtz  of  New 
Hampton  and  other  Iowa  Alliedmen  at- 
tended the  national  meeting.  Other  items 
on  the  November  4 agenda  included  dis- 
cussion of  the  National  Allied  buying  or- 
ganization, plans  for  a fall  meeting  and 
election  of  officers. 

The  American  Theatre  at  Corning  has  re- 
opened on  a Saturday-Sunday  schedule 
following  a general  “sprucing  up”  of  the 
interior  . ... , At  Moville,  the  Gem  Theatre 
resumed  operations  under  the  management 
of  Robert  Herbold  and  Bud  Chapman,  high 
bidders  when  the  theatre  was  sold  at  public 
auction  last  August.  The  Gem,  which  has 
undergone  exterior  and  interior  renova- 
tion, reopened  with  a free  movie. 

Bert  Thomas,  B&I  Booking  Agency, 
entered  Mercy  Hospital  October  28  for 
treatment  of  a kidney  ailment  . . . Ralph 
Oison,  Universal  branch  manager,  and  wife 
Betty  concluded  a week’s  vacation  by 
taking  in  a whale  of  a ball  game  at  Iowa 
City,  when  the  Hawks  lost  by  only  three 
points  to  Wisconsin. 

Fund  Drive  Is  Launched 
For  Kovacs  Fellowship 

From  Western  Edition 

HOLLYWOOD— The  Ernie  Kovacs  fel- 
lowship program  has  launched  a fund  drive 
to  support  the  Ernie  Kovacs  comedy  writ- 
ing fellowship.  The  first  donation,  $500, 
came  from  Edgar  Bergen.  Each  fellowship 
will  consist  of  a full-season’s  employment 
on  a comedy  show,  with  the  salary  and 
costs  underwritten  from  the  fund  and  the 
production  company  involved.  Edie  Adams 
is  honorary  chairman,  and  Tom  Sarnoff 
and  Donald  McGannon  are  cochairmen. 
The  program  will  be  administered  through 
the  Television  Academy  Foundation, 
headed  by  Harry  Ackerman. 

Klansmen  Unintentionally 
Promote  The  Haunting' 

From  Southeast  Edition 

SAVANNAH,  GA.  — Robed  Ku  Klux 
Klansmen  are  picketing  all  the  downtown 
theatres  which  recently  integrated.  Both 
men  and  women  members  are  in  the  lines 
carrying  signs  with  anti-integration  slo- 
gans. 

By  coincidence  the  Weis  Theatre  is  play- 
ing “The  Haunting”  and  in  the  event  the 
pickets  remain  another  week  the  attrac- 
tion at  the  Lucas  will  be  “The  Haunted 
Palace.” 

The  pickets  are  on  duty  from  5 until 
boxoffice  closing  daily,  all  day  Saturday 
and  Sunday. 


M.  Proctor  to  Co-Art 

From  Western  Edition 

HOLLYWOOD— Producer  Tom  J.  Cor- 
radine  has  signed  a contract  with  talented 
newcomer  Marland  Proctor  for  his  Company 
Of  Artists  Productions.  Proctor  handles  the 
role  of  a young  reporter  in  Co-Art’s  “Terror 
in  the  City”  for  Allied  Artists’  release. 
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J^oy  E.  Aitken,  film  magnate  of  the  silent 
era,  best  remembered  for  “The  Birth 
of  a Nation,”  and  Clark  Wilkinson,  film 
historian,  were  honored  guests  at  the  Mil- 
waukee Press  Club’s  Family  Night  festivi- 
ties, during  which  a number  of  oldtime 
movies  were  shown.  Regarding  D.  W.  Grif- 
fith, Aitken  had  this  to  say:  “To  hear 
people  talk  of  Griffith,  one  gets  the  idea 
that  he  was  his  own  boss.  From  the  time 
we  hired  him  away  from  Biograph  in  1913, 
he  took  orders  from  Harry  E.  Aitken  (Roy’s 
late  brother)  right  up  to  the  time  he  left 
Triangle  in  1917.  Much  of  these  points  will 
be  brought  out  in  my  book  which  will  be 
published  early  in  1964.” 

Theatreman  Don  Perlewitz  is  going  to 
"diversify”  come  the  Christmas  season. 
He  plans  to  have  a lot  selling  Christmas 
trees  at  51st  and  Lisbon  avenue  . . . Since 
the  new  Mayfair  Theatre  opened  after  the 
new  telephone  directory  was  delivered,  the 
theatre’s  number  does  not  appear,  so  here 
it  is:  SPring  1-1414.  The  Point  Theatre, 
which  opened  the  day  before  the  Mayfair, 
is  listed  in  the  directory.  Its  number  is 
EVergreen  3-8900. 

That  cocktail  party  they  gave  in  honor 
of  Pat  O’Brien  and  Dennis  Morgan,  who 
were  starring  in  “Show  Boat”  at  the  Pabst 
Theatre,  was  attended  by  persons  from  all 
segments  of  the  entertainment  industry. 
One  guest  even  came  in  on  a wheelchair 
with  his  leg  propped  up  in  a cast.  Then 
somebody  suggested  that  Pat  and  Dennis 
autograph  the  cast  ...  by  the  time  they 
did  their  stuff,  others  decided  to  get  into 
the  act,  and  the  leg  received  a total  of  some 
65  autographs  in  all  colors. 

Phil  Megna,  a parttime  actor,  will  produce, 
write  and  direct  a film  series  to  be  called 
“The  Open  Eye.”  It  will  be  shot  at  the 
Holiday  House  here,  starting  November 
10.  Megna  said  he  had  been  encouraged 
by  Frankie  Avalon  and  Joseph  Balistrieri, 
both  of  whom  are  associated  with  Challenge 
Productions,  Hollywood.  To  produce  a film 
of  this  type  in  Hollywood,  said  Megna, 
would  cost  about  $80,000  for  the  pilot  film. 
“We  don’t  have  that  kind  of  money.”  The 
film  will  be  sent  to  Challenge  Productions 
for  appraisal  on  completion,  Megna  said. 

Gertrude  Levy,  former  cashier  at  the  Co- 
lumbia office,  is  now  secretary  to  Meyer 
Kahn,  manager  at  Allied  Artists  on  Film- 
row  . . . Pro  Provencher,  former  salesman 
for  United  Artists,  and  now  retired,  still 
makes  the  rounds  with  his  advertising  gad- 
gets and  gimmicks  for  promotional  ideas, 
“just  to  keep  out  of  mischief,  and  keep  in 
touch  with  the  boys”  . . . The  Cass  Theatre 
at  Cassville  has  been  taken  over  by  J. 
Ko.tewa  from  F.  Yocum. 

Services  were  held  here  for  Willy  Schmidt, 
69,  a former  cellist  with  the  old  Milwaukee 
symphony  orchestra.  Schmidt  began  his 


career  with  orchestras  in  silent  movie 
houses.  Later  he  played  with  the  symphony, 
and  from  1947  to  1957  he  was  a cellist  at 
Karl  Ratzch’s  restaurant,  retiring  shortly 
afterwards.  . . . Stan  Gross,  manager  of 
the  Warner  Theatre,  is  back  on  the  job 
after  weathering  a couple  of  operations  on 
his  eye.  Stan  got  a big  lift  in  his  promo- 
tion of  “Mary,  Mary,”  with  an  announce- 
ment by  Buelah  Donahue  over  WTMJ-TV 
in  color  to  the  effect  that  he  was  screening 
the  picture  for  all  girls  named  Mary.  All 
they  needed  to  do  was  write  in. 

A1  Elewitz,  Columbia  publicist,  was  in 
town.  A1  formerly  was  the  Milwaukee 
Sentinel’s  Sunday  entertainment  editor. 

Jack  Krueger,  president  of  the  Milwaukee 
Press  Club,  reports  that  guests  of  members 
are  welcome  to  attend  the  big  anniversary 
dinner  dance  scheduled  for  Sunday  eve- 
ning (10).  The  cocktail  session  starts  at  6 
p.m.,  steak  dinner  at  7 and  the  festivities 
immediately  afterward.  Jack  said:  “We’ve 
kept  the  fee  down  to  $2.50  a person,  which 
might  come  as  a surprise,  but  that’s  not  all. 
Reservations  must  be  in  by  the  9th.  Con- 
firmation may  be  had  by  phoning  George 
Moffat,  club  manager,  at  BRoadway 
3-7375.  The  club  will  be  78  years  old,  old- 
est club  of  its  type  in  the  nation. 

Buffalo  Shop  Center 
To  Get  1,000-Seater 

From  Eastern  Edition 

BUFFALO — A new  motion  picture  the- 
atre is  planned  at  the  Thruway  Plaza  at 
Harlem  and  Union  roads.  Commer  Bros. 
Management  Co.,  which  operates  the  47- 
store  center  in  Cheektowaga,  said  construc- 
tion on  the  1,000-seat  theatre,  costing 
about  $500,000,  will  start  within  60  days. 

The  building  will  be  leased  to  General 
Drive-In  Corp.,  a Boston-based  national 
chain  which  operates  51  theatres  and  13 
bowling  alleys  in  shopping  centers  from 
Maine  to  Florida  and  Texas.  The  theatre, 
of  glass  and  brick,  will  include  an  art 
gallery.  A General  Drive-In  Corp.  state- 
ment emphasized:  “It’s  our  policy  to  bring 
entertainment  to  the  public  in  those  places 
most  accessible  to  the  public.” 

Acoustic  aids,  the  company  said,  will  in- 
clude an  all-transistor  sound  system  and  a 
staggered  seating  plan  which  will  feature 
pushback  seats  and  an  unusual  amount  of 
leg  room  between  rows. 

The  projectors  will  be  able  to  show  all 
types  of  films  now  in  use.  The  screen  will 
be  the  largest  that  can  be  fitted  into  the 
building  and  there  will  be  three  boxoffices. 
The  Thruway  Plaza  theatre  will  be  the 
first  roofed-in  motion  picture  house  built 
in  the  Buffalo  area  since  1950,  when  the 
Abbott  Theatre  went  up  at  1298  Abbott 
Rd.  in  Lackawanna. 


Wilby-Kincey  Plans 
Charlotte  Theatre 

CHARLOTTE,  N.C. — A contract  has  been 
awarded  for  construction  of  what  is  being 
planned  as  “the  most  elegant  motion  pic- 
ture theatre  in  the  South.” 

It  will  be  the  Park  Terrace  Theatre  and 
will  be  at  Park  Road  Shopping  Center  near 
the  S&W  Cafeteria  and  North  Carolina 
National  Bank.  Paul  R.  Younts,  who  with 
A.  V.  Blankenship  developed  the  center, 
said  the  theatre  will  cost  in  excess  of  half 
a million  dollars. 

The  Park  Terrace,  which  will  seat  about 
1,000  persons,  will  be  operated  by  the 
Wilby-Kincey  Theatres  which  also  operates 
the  Carolina,  Imperial  and  Dilworth  the- 
atres here. 

The  C.  P.  Street  Construction  Co.  has  the 
construction  contract.  Preliminary  work 
has  already  started  and  completion  of  the 
building  is  expected  in  early  1964. 

Features  of  the  theatre  will  include  an 
unusual  and  large  lobby  giving  the  im- 
pression of  an  open  garden,  a richly  draped 
auditorium,  luxurious  seats  and  luxurious 
carpeting. 

The  theatre  will  have  a glass,  two-story 
front  opening  into  the  lobby.  Lush  ever- 
greens and  foliage  will  be  planted  in  the 
lobby  where  lounge  and  concession  areas 
will  be  located.  A large  skylight  over  the 
lobby  will  heighten  the  outdoor  effect.  An 
open  stairway  with  a cantilevered  balcony 
will  lead  to  the  manager’s  office  and 
equipment  room. 

The  theatre  will  have  a curved  screen 
which  will  cover  the  entire  rear  wall  at  the 
stage.  Equipment  for  showing  all  types  of 
motion  pictures,  including  those  filmed  in 
70mm  process,  will  be  installed. 


Butterfield  at  Pontiac 
Reduces  to  Art  Field 

DETROIT — A change  of  name  and  policy 
for  the  Strand  Theatre  at  Pontiac  marks 
the  passing  of  Butterfield  from  regular 
theatre  operation  in  this  former  circuit 
stronghold.  The  Strand,  with  seating  capa- 
city reduced  from  1,127  to  992,  becomes 
the  Forum  Theatre,  and  is  being  switched 
over  to  an  art  policy,  still  under  the  But- 
terfield flag. 

Old  records  list  six  Butterfield  houses  in 
Pontiac,  all  within  a block  of  each  other, 
in  what  was  considered  the  biggest  con- 
centration in  one  area  of  a city  any- 
where in  the  country.  Pontiac  (popula- 
tion 82,223)  is  the  biggest  city  within  50 
miles  of  Detroit.  It  marks  the  nearest  ap- 
proach to  Detroit  of  the  Butterfield  cir- 
cuit operation,  which  once  had  100  the- 
atres and  was  rated  as  the  largest  inde- 
pendent circuit  operation  in  the  country  at 
the  time.  Paradoxically,  the  headquarters 
of  the  circuit  has  been  maintained  in 
Detroit  for  close  to  half  a century. 
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An  outdoor  concessions  for  twin  indoor  theatres?  Well,  not  quite.  While  it  is  outside  Parkway  One  and 
Two,  Ward  Parkway  Shopping  Center,  Kansas  City,  Mo.,  there  is  a vaulted  roof  over  the  entire  center. 
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The  MODERN  THEATRE  SECTION 


What  projection  lamp  is  so  good  looking 
and  has  so  many  beneficial  advantages? 
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with  11mm  carbon  trim  burning  at  75-105  amperes,  and  the  FUTURA  11,  with  automatic 
crater  positioner  for  13.6mm  carbon  trim  burning  at  120-160  amperes,  or  11mm  carbon 
trim  burning  at  100-125  amperes.  The  optical  system  matches  the  requirements  of  all 
projectors,  35mm  or  70mm  with  simple  interchangeability  for  either  film  width.  18-inch 
Strong  TUF-COLD  reflector  for  operation  above  95  amperes,  silvered  reflectors  for  opera- 
tion below  95  amperes.  Burning  economical  20-inch  carbons,  an  extra  reel  can  be  projected 
per  carbon  length.  The  price?  Surprisingly  low.  Send  for  brochure  now— 

The  Electric  Corporation 


11  City  Park  Avenue 


Toledo  1,  Ohio 
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To  ACHIEVE  maximum  cents- 
per-person  sales,  theatre  concession- 
aires should  make  every  effort  to  as- 
sure that  the  refreshment  bar  is  so  out- 
standing that  it  cannot  fail  to  be  a 
cynosure  for  all  eyes.  There  are  many 
ways  that  this  can  be  accomplished, 
but  light,  color  and  animation  are  es- 
sential to  create  a "fun"  atmosphere 
which  is  conducive  to  the  enjoyment 
of  food  and  refreshments. 

On  the  following  pages  are  pictures 
of  some  of  the  refreshment  stands  that, 
along  with  enthusiastic  promotion  by 
managers  and  staff,  produced  high 
cents-per-person  totals  in  a recent  con- 
test conducted  by  Odeon  Theatres  of 
Canada.  Notable  in  these  displays  are 
the  use  of  gaily  colored  balloons, 
clowns,  carnival  and  western  themes, 
imaginative  murals,  candy  stripes,  spot 
and  flasher  lights- — all  real  attention- 
getters. 

Seasonal  promotions  are  excellent  for 
moving  more  of  the  food  and  refresh- 
ment merchandise,  but  they  should  be 
planned  well  in  advance.  For  example, 
Thanksgiving  Day  displays  should  be 
up  by  the  first  of  November,  and  Christ- 
mas merchandising  should  begin  be- 
fore Thanksgiving  and  be  intensified 
after  the  big  turkey  day.  Valentine  pro- 
motions should  be  under  way  by  the 
middle  of  January.  Such  timing  allows 
at  least  four  solid  weeks  of  selling  for 
each  of  these  holidays. 

And,  good  any  time  of  the  year  are 
sampling  of  fresh,  hot  popcorn,  prizes 
or  admission  tickets  to  every  20th  soft 
drink  (cups  can  be  starred  or  otherwise 
marked  on  the  bottoms)  and  a good  re- 
freshment trailer  or  public  address  invi- 
tation to  visit  the  stand  or  cafeteria. 

Of  such  things,  greater  sales  are 
made — provided  the  product  is  right  in 
price  and  quality. 
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Parkway  One  and  Two  seat  400  and  300  persons,  respectively , 
and  are  operated  by  Durwood  Theatres  of  Kansas  City,  Mo. 
Reason  for  the  “outside”  refreshment  stand  was  to  utilize  all 
available  space  for  comfortable  seating  on  41-inch  centers.  The 
theatre  building  is  in  French  Victorian  style.  Colorful  awnings  and 
a lighted  kiosk  carry  out  the  Parisian  atmosphere. 
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Western  Representative:  Wettstein,  Nowell  & Johnson,  Inc.,  New  York  Life  Bldg.,  2801  West 
Sixth  St.,  Los  Angeles  57,  Calif. 
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When  today’s  stars  were  in  diapers,  Wagner 
Attraction  Panels  were  front-line  performers 
in  the  battle  of  the  box  office. 

You  can’t  think  of  a theatre  marquee  without 
thinking  of  Wagner.  The  panels  and 
changeable  letters  are  as  much  a part  of  your 
theatre  as  the  seats  and  the  projector. 

More  theatres  use  Wagner  attraction  panels  than 
use  all  other  brands  combined,  and  for  good 
reason.  For  instance,  the  window- type  frames 
permit  changing  bulbs  and  cleaning  glass  without 
removing  the  frames.  The  exclusive  “tapered 
slot”  letters  won’t  slip  out  of  place  or  fall  off  the 
board.  One  man  can  put  up  and  take  down 
the  letters  in  minutes,  using  the  patented 
Wagner  Mechanical  Hand. 

For  immediate  passer-by  impact,  for  24-hour 
visibility,  for  low  cost  and  long  years  of  service, 
you  can’t  surpass  Wagner  Attraction  Panels. 
Building  a new  theatre,  or  remodeling  an  old 
one,  count  on  Wagner  to  provide  your 
“sign  of  good  box  office”. 


Southern  Neon  Display,  Inc. 
Atlanta,  Georgia 


Industrial  Signs,  Inc. 
New  Orleans,  Louisiana 


White  Way  Electric  Sign  and  Maintenance  Company 
Chicago,  Illinois 


Wagner  Sign  Service,  Inc. 

218  South  Hoyne  Avenue,  Chicago,  Illinois  60612 

Please  send  more  information  about  Wagner 
Theatre  Attraction  Panels 


name 


address. 


city. 


state. 
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CONCESSIONS  CONTEST  SETS  A NEW  SALES  RECORD 


Big  Prizes  Spark  Enthusiasm 
Of  Managers  and  Staff  to 
Put  Forth  Extra  Effort 


At  the  Roxy  Theatre,  Midland,  Ontario,  the  whole  bar  was  decorated  in  a western  motif,  with  covered 
wagon,  split-log  fence  rails,  old  wagon  wheels,  etc.  Even  the  attendants  wore  cow  girl  costumes.  The 
effect  was  terrific.  As  Wilf  La  Rose,  manager,  said,  "We  had  everything  but  the  horse." 


An  early  summer,  circuit- wide 
contest  conducted  by  Odeon  Theatres  in 
Canada  provided  the  opportunity  for  the- 
atre managers  and  their  staffs  to  win 
some  extra  vacation  spending  money  and 
helped  to  establish  a new  confection  sales 
record  for  the  circuit. 

Set  up  by  C.  L.  Sweeney,  director  of  con- 
cessions sales  for  Odeon,  and  his  assistants, 
including  Bob  Gardner,  and  Jack  Walker, 
statistician,  the  contest  was  dubbed  the 
“7-11  Confections  Festival,”  and  covered 
a period  of  seven  weeks  in  May  and  June. 
All  concessions  items  except  cigarets  were 
included  in  the  sales  promotion  drive,  and 
winners  among  the  75  theatres  competing 
across  Canada  were  determined  by  the 
highest  increase  in  cents-per-person  over 
last  year’s  figures.  Quotas  were  determined 
by  taking  the  total  cents  per  patron  for  the 
same  period  in  1962  and  subtracting  the 
cigaret  cents-per-person. 

PRIZES  IN  MANY  CATEGORIES 

Additional  prizes  were  given  for  mer- 
chandising promotions,  candy  counter  or 
lobby  displays,  highest  popcorn  cents-per- 
person  increase,  highest  Coca-Cola  cents- 
per-person  increase,  highest  Pepsi-Cola 
cents-per-person  increase  and  highest 
Orange -Crush  cents-per-person  increase. 

A total  of  $2,148.63  was  awarded  at  the 


close  of  the  contest,  with  Odeon  Theatres 
supplying  the  prize  money  for  managers, 
and  the  prizes,  in  money  or  gifts,  being  pro- 
moted from  suppliers  for  the  candy  girls. 

Indoor  theatres  were  grouped  in  three 
classifications:  The  Runners,  The  Pacers 
and  the  Trotters.  Drive-In  theatres  were 


included  in  a special  group,  even  those 
which  were  in  operation  for  only  four  or 
five  weeks  of  the  contest. 

Some  of  the  successful  merchandising 
maneuvers  employed  by  managers  and 
staffs  which  kept  the  concessions  opera- 
tions in  the  theatres  constantly  alive  and 
attractive  are  related  and  illustrated  on 
these  pages. 

A CARNIVAL  THEME 

At  the  Park  Theatre  in  Vancouver,  Jim 
Moore,  manager,  and  staff,  developed  a 
carnival  theme  for  the  backbar  and  con- 
cessions stand.  A different  item  each  week 
was  featured  on  the  front  counter  as 
“Treat  of  the  Week.”  This  helped  patrons 
make  decisions  and  worked  extremely  well 
in  moving  along  slow  lines. 

Koko  Nut,  a popular  carnival  item  that 
does  well  in  this  theatre,  was  displayed  in 
quantity,  also  front  and  center  on  the 
counter.  A sales  card  behind  a display  of 
plastic  orange  cups  at  front  right,  urged: 
“Drink  me  here,  then  take  me  home.” 
Moore  said  this  is  one  of  the  most  popular 
items  he  has  ever  seen  on  a bar,  and  they 
increased  the  large  drink  sales  291  per 
cent! 

At  the  left  of  the  stand  a special  popcorn 
corner  featured  a flashing  popcorn  sign, 
plush  flashers  in  front  of  the  machine  and 
a small  mobile  of  a boy  diving  into  a large 
popcorn  box.  A huge,  inverted,  plastic 


As  usual,  in  Odeon  Theatre  contests,  managers  were 
constantly  stimulated  with  a regular  flow  of  "exciter" 
promotional  material  from  the  home  office.  This  one 
at  left,  packed  a lot  of  punch. 


ODEON'S  CONFECTION  DEPT  MANES  SUPE  THE  "7-1 / FESTIVAL " 

PRIZE  MONEY  IS  IN  THE  BANK.. . . AND  IN  THE  BAG FOR  THOSE  A/HO  EARN  IT/ 
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A lively  clown  highlighted  the 
backbar  of  the  concessions 
stand  in  the  Park  Theatre,  Van- 
couver, and  the  whole  stand 
was  set  up  to  create  a carnival 
effect.  Brightly  colored  bal- 
loons, a huge  candy  cane,  and 
peppermint-striped  lining  in  the 
candy  case  were  employed  to 
achieve  this  aim.  In  the  pic- 
ture at  the  right  is  shown  the 
special  popcorn  corner  which 
featured  a flashing  popcorn 
sign  pointing  to  the  popcorn 
warmer  heaped  high  with 
popped  corn  and  boxes. 


Coke  cup,  spotlighted,  fit  perfectly  into  the 
display. 

In  Kingston,  Ontario,  the  Odeon  Theatre 
featured  an  unusual  mural  on  the  backbar 
which  drew  many  comments  from  patrons 
and  helped  boost  the  concessions  cents-per- 
patron.  A candy-striped,  painted  popcorn 
tree  on  the  left  was  covered  with  pieces  of 
popcorn  put  on  by  hand  after  the  mural 
was  installed.  On  the  right  of  the  mural 
the  Coke  Falls  cascaded  into  the  Orange 
River,  and  in  the  central  area  of  the  mural 
were  beverage  cups,  popcorn  boxes  over- 
flowing with  popcorn,  ice  cream  bars  and 
a small  boy  shown  enjoying  a delicious 
Shopsy  hot  dog.  All  of  these  items  were 
dummies,  glued  to  the  display  to  add  a 
third  dimension. 

To  add  a touch  of  animation,  the  sun  in 
the  center  was  backed  by  a motorized  re- 
volving disc  to  simulate  the  radiant  rays 
of  light.  The  whole  display,  21  feet  of  it, 
was  professionally  lighted  with  a profusion 
of  colored  lights  concealed  by  a valance. 
The  finishing  touch  was  achieved  by  the 
addition  of  a colorful  banner  stretching 
the  full  length  of  the  bar,  which  boasted 
proudly  of  the  popcorn,  drinks  and  other 


confectionery  delights  for  sale  at  the 
“Candy  Corner.” 

Rita  Smart  also  pushed  the  15-cent-size 
popcorn  at  the  Odeon  Kingston  with  re- 
markable results,  and  she  utilized  some 
rings  left  over  from  “The  Three  Stooges 
Meet  Hercules”  at  the  Saturday  matinee 
with  every  ten-cent  box  of  popcorn. 

“CIRCUS"  ALL  THE  WAY 

G.  Rathburn,  manager  of  the  Odeon 
Kent,  St.  John,  N.B.,  centered  the  conces- 
sions display  on  “Cadbury’s  Dairy  Milk 
Circus.”  The  stand  was  “circus”  all  the 
way,  with  all  the  bright  colors  set  off  by 
floating  balloons  and  streamers,  funny- 
face  clowns,  and  wild  animal  cutouts. 
Overhead,  a rotating  chimp  on  a trapeze, 
flanked  by  large  red  popcorn  boxes,  swayed 
in  and  out  amid  red  and  blue  drink  cups. 

The  brightly  colored  tent  was  centered 
on  the  backbar  with  a wheel  of  chance  on 
a gold  background  to  hold  the  display  of 
prizes  and  instructions.  Promotion  was 
done  by  the  wheel  of  chanGe  by  a section  of 
the  candy  case  holding  144  large  Dairy 
Milk  bars,  45  of  which  were  num- 
bered to  correspond  to  the  numbers  on  the 


wheel;  36  of  these  were  prizes  of  Cad- 
bury’s donated  seven-ounce  Angel  Creams, 
and  other  prizes  consisted  of  five  single 
passes,  two  boxes  of  popcorn,  one  Coke 
and  one  package  of  potato  chips. 

“Pop,”  the  chimp,  was  a special  prize 
for  the  little  tots  under  ten  years  old  and 
was  won  on  a purchase  of  popcorn  and  a 
drawing.  Results:  sold  out  of  the  candy 
bars  in  one  week,  and  continued  with  the 
large  popcorn  to  keep  the  youngsters 
happy. 

At  the  Odeon  in  London,  Ontario,  for  a 
candy  bar  that  is  open  on  two  sides  and 
has  no  back  counter  or  wall  space,  it  was 
found  best  to  decorate  the  concessions 
stand  as  an  old-fashioned  circus  wagon 
with  gaily  covered  wheels  and  brilliant 
trimmings.  The  striped  poles,  special  Coke 
streamers,  cut-out  clowns,  balloons  and 
the  stand’s  gaily  packaged  confection 
items  were  bathed  in  color  and  the  entire 
bar  unit  took  on  a mantle  of  hues  that 
could  not  help  but  be  inviting  to  patrons. 

Frank  Marshall,  manager  of  the  West- 
minster Drive-In  in  North  Surrey,  B.C., 

Continued  on  following  page 


View  of  the  left  and  center  of  the  refreshment  stand  in  the  Odeon  Theatre, 
Kingston,  Ontario.  When  the  mural  background  was  in  place,  popped  corn  was 
put  on  the  candy-striped  popcorn  tree  at  far  left  by  hand.  The  river  represents 
Orange-Crush  and  was  called  the  Orange  River,  the  sun  was  animated. 


This  is  the  right  hand  side  of  the  concessions  in  the  Kingston  Odeon,  showing  the 
hot  dog  equipment,  cups  and  drink  dispensers.  Although  not  distinctly  visible,  if 
one  looks  closely  the  Coke  Falls  can  be  seen  on  the  background  mural  between 
the  drink  dispensers  on  the  right. 
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CONTEST  SETS  NEW  SALES  RECORD 


Continued  from  preceding  page 

opened  his  contest  displays  with  one  pro- 
moting the  “Coke  and  Popcorn  Go  To- 
gether” theme.  An  oversize  popcorn  bag 
was  made  up  for  the  Westminster  out  of 
three  five-pound  bags  by  Harlan  Fair- 
banks Co.,  and  this  was  mounted  on  a 
giant  plastic  display  cup  with  blinker  light 
above  the  popcorn  machine  in  the  front  of 
the  cafeteria  line.  Patrons  purchasing 
jumbo  Cokes  (25-cent-size)  with  buttered 
popcorn  received  ballots  to  guess  the  num- 
ber of  kernels  in  the  popcorn  bag;  the 
answer  in  a sealed  envelope  was  decided 
by  Jack  Senior  of  Harlan  Fairbanks. 

Prizes  were  promoted  for  the  winners: 
four  L.P.  records  from  R.C.A.;  Coke  cooler; 
double  pass  to  Cave  Theatre  Restaurant 
(top  local  night  club);  also  ten  theatre 
passes. 

Results  of  the  four-week  contest  put 
buttered  corn  and  jumbo  drinks  over  at 
the  Westminster  with  jumbo  drinks  now 
outselling  the  large  completely.  Sales  totals 
for  the  weeks  were  660,  457,  301,  1,222  for 
drinks,  and  370,  263,  306  and  566  for 
buttered  corn. 

A FISH  'N  CHIPS  WEEK 

A second  display  at  the  Westminster 
featured  “Fish  ’n  Chips,”  with  the  cafe- 
teria decorated  with  fish  net  holding  cut- 
outs in  tin  foil  of  fish,  with  a fishing  rod 
and  line  holding  cutout  of  a large  fish 
with  a card  reading  “You  Don’t  Have  to 
Fish  . . . We  have  Fish  ’n  Chips,  50<t.” 
Catch  nets  held  new  price  cards  in  shape 
of  a fish.  Attendants  wore  lapel  pieces, 
made  by  attendant  Dorreen  Spratt,  consist- 
ing of  miniature  fish  pole  and  net  with 


small  tin  foil  fish  with  card  reading  “Fish 
Week.” 

All  the  fishing  equipment,  rod,  nets,  etc., 
were  promoted  from  Watson’s  Sporting 
Goods  Store. 

There  were  two  reasons  for  this  display 
— first,  to  help  sell  more  of  a top-priced 
item  to  help  the  cents-per-person  take,  but 
mainly  to  soften  the  impact  to  the  patron 
of  the  increase  in  price  of  fish  and  chips 
from  40  to  50  cents,  due  to  increase  in  fish 
prices. 

A p.a.  announcement  was  made  prior  to 
the  show  and  intermission  asking  patrons 
to  support  the  British  Columbia  Fish  In- 
dustry, and  saying  that  this  was  drive-in 
theatre  fish  week. 

One  in  every  20  trays  had  a lucky  star 
which  gave  the  patron  one  single  pass  to 
the  drive-in. 

Result;  No  complaints  over  price  in- 
crease and  more  fish  and  chips  sold  than 
ever  before  during  the  week — 379  orders — 
previous  high  was  249. 

MANY  OTHER  IDEAS  TRIED 

Some  of  the  other  theatre  managers  with 
good  promotional  ideas  included  the  fol- 
lowing : 

Dan  Jardine,  Odeon,  North  Sydney,  of- 
fered a month  of  free  movies  to  a lucky 
patron.  All  they  had  to  do  to  participate 
in  the  drawing  was  to  purchase  either  a 
large  drink  or  large  popcorn. 

At  Odeon  in  Peterborough,  Bob  Clemin- 
son  pushed  large  drinks,  paying  particular 
attention  to  aisle  sales. 

Julie  Marshall,  Circle  Theatre,  Van- 
couver, stamped  every  20th  Coke  at  the 
Movie  Club  matinee  with  a free  pass  to  the 
child  for  the  following  week.  During  regu- 
lar performances  fresh  popcorn  was  placed 
in  a glass  bowl  for  customer  sampling. 


A 15-pound  bag  of  popcorn  suspended  above  the 
cafeteria  line  between  Coca-Cola  pennants  and  over 
the  popcorn  machine  was  a focal  point  of  interest  in 
this  display  at  the  Westminster  Drive-In  Theatre, 
North  Surrey,  B.C.  Patrons  who  purchased  jumbo 
Cokes  and  buttered  corn  were  given  ballots  to  guess 
the  number  of  kernels  in  the  bag  to  win  some  fine 
prizes  which  the  manager  promoted. 


Sign  beside  the  popcorn  machine  at  the  Westminster 
announces  the  prizes  in  contest. 


Concessions  girls  wore  lapel  badges  labeled  "Co- 
Stars,  Coke,  Popcorn,"  and  composed  of  a paper  red 
heart  and  Coke  cup  labeled  "Jumbo  Coke,"  plus  a 
tiny  cellophane  bag  of  popcorn.  Results  of  the  tie- 
in  promotion  at  the  Westminster  were  absolutely 
terrific.  Dorreen  Spratt,  an  attendant  who  made  the 
lapel  pieces,  also  made  other  novel  lapel  bodges  for 
the  fish  week  promotion. 


Popcorn  was  the  big  item  at  the  Odeon,  London,  Ontario,  with  the  special  round  easel  sign  at  left  inform- 
ing the  public  of  the  many  lines  in  the  popcorn  field.  At  right,  on  the  counter,  is  shown  a pyramid  of 
25 -cent  boxes  topped  with  a buttercup  to  attract  the  passing  trade.  On  each  tier  of  the  pyramid  fresh 
popcorn  was  added  as  a "come-on,"  permitting  patrons  to  try  the  popcorn  before  buying — with  excellent 
results.  The  large  Coca-Cola  cups  around  the  canopy  each  had  lights  inside  them  to  give  added  flair  to 
the  Odeon's  refreshment  stand. 


8 


The  MODERN  THEATRE  SECTION 


GOLF  COURSE  SUCCESSFUL  ADJUNCT  TO  DRIVE-IN 


Exhibitor  Enthusiastic  After  14-Year  Experience  With  Combined  Operations 


An  18-hole  miniature  golf  course  laid  out  in  1940  at  the 
Del-Sego  Drive-In  Theatre,  Oneonta,  N.Y.,  proved  so  successful 
that  this  year,  owner-operator  William  Warnken  jr.,  expanded  it 
in  size  for  the  enjoyment  of  the  patrons  of  his  500-car  outdoorer. 

“For  all  these  years  I have  been  in  the  miniature  golf  and 
driving  range  business  in  conjunction  with  my  drive-in  theatre,” 
said  Warnken,  “and  I find  that  they  work  very  well  together. 

“Many  people  come  to  the  theatre  early  and  go  directly  to  the 
golf  course  to  play  before  the  show  starts.  The  course  and  driving 
range  are  open  on  weekends  from  noon  until  midnight,  and  on 
weekdays  from  six  o’clock  till  midnight.  Admission  is  50  cents. 

“My  new  course,”  said  Warnken,  “is  about  three  times  the 
size  of  the  old  one  (which  was  110x135  feet)  although  it  is  still 
18  holes.  This  gives  more  grass  area  and  adds  to  the  appearance. 
It  is  located  adjacent  and  to  the  rear  of  the  theatre.  The  new 
course,  as  well  as  the  original  one,  was  laid  out  and  a good  deal 
‘prefabbed’  by  Taylor  Bros.” 

NEW,  AUTOMATED  HAZARD  SHOTS 

To  add  interest,  the  new  course  has  several  automated  shots: 
a windmill  where  one  has  to  shoot  between  the  blades,  a barn 
with  an  automatic  rising  and  lowering  door  which  the  ball  must 
go  through  and  many  other  challenging  devices,  including  an 
operating  grist  mill  to  a pond  below. 

Warnken  further  describes  his  course  as  follows: 

“The  putting  area  of  the  course  itself  is  a goat’s  hair  carpet 
with  a nylon  backing.  This  eliminates,  to  a great  extent,  shrink- 
age which  was  a serious  problem  with  the  burlap-backed  carpet. 
This  carpet  is  supposed  to  last  two  to  three  years  and  then  will 
have  to  be  replaced. 

“Because  the  carpet  is  cemented  on  reinforced  concrete  slabs, 
there  are  spacers  beneath  the  2x4s  surrounding  the  putting  area 
which  allow  a great  deal  of  the  water  to  run  off  after  a heavy 
rain.  Some  operators  use  rollers  or  squeegees  to  remove  excess 
water,  but  I have  found  that  this  does  not  help  the  carpet  at  all. 
Incidentally,  I have  had  no  complaints  from  people  playing  on  wet 
carpet ! 

“There  are  many  lighting  fixtures  used  and  they  are  all  good. 
I use  21  750-watt  bulbs  under  heavy  shields  mounted  on  two-inch 
pipe  poles  (two  lights  on  each  pole)  connected  by  underground 
wiring  to  do  the  job.  Operating  cost  is  about  $50  per  month. 

“I  have  found  that  this  lighting  to  the  rear  of  my  theatre  also 
affords  a dual  purpose  in  that  it  gives  me  just  about  the  right 
degree  of  ‘Moonlight’  which  has  cut  down  on  speaker  thefts  75 
per  cent.  I also  have  not  had  a speaker  pole  knocked  over  this 
year  as  compared  to  ten  to  12  in  years  past. 

"HAPPY  WITH  THE  WHOLE  SETUP" 

“Needless  to  say  I’m  very  happy  with  the  whole  setup  and 
if  we  can  get  some  favorable  weather  next  season  (which  we  did 
not  have  this  year)  I hope  to  enjoy  a very  profitable  season. 

“I  have  used  all  mediums  such  as  newspaper  ads,  radio,  pro- 
grams and  window  cards  to  promote  the  golf  course.  I do  plan 
to  spend  more  money  on  radio  next  year  because  I have  found 
it  to  be  the  most  effective. 

“I  have  also  tried  several  tournaments  such  as  ‘Couples- 
Mixed,’  ‘Father  and  Son,’  etc.,  and  I plan  next  year  to  hold  at 
least  one  tournament  a month.  There  was  a lot  of  enthusiasm 
over  them,  but  I made  one  error  in  not  allowing  enough  time  for 
registration,  and  I lost  some  of  the  effectiveness.  Two  weeks 
should  be  allowed  for  people  to  sign  up — this  gives  added  stimulus 
because  those  registered  come  up  regularly  to  practice  before  the 
tournament ! 

“Prizes  for  the  first  three  winners  are  money;  the  next  five 
winners  receive  two  passes  to  the  theatre;  the  next  five  receive 
two  free  games  of  golf. 

“I  also  have  half-price  tickets  for  my  theatre  customers 
which  I give  out  nightly.  The  tickets  are  good  for  one  round  of 
golf  at  half  price,  and  must  be  purchased  along  with  a regular 
theatre  ticket  at  the  Del  Sego  Drive-In  Theatre  ticket  office,  and 

Continued  on  page  12 


FROM  TOP  TO  BOTTOM:  Some  of  the  interesting  and  automated  "hazards"  in 
the  miniature  golf  course  and  driving  range  adjacent  to  the  Del-Sego  Drive-In 
Theatre,  Oneonta,  N.Y.  are  shown  here.  At  top,  with  the  drive-in  screen  in  the 
right  background,  may  be  seen  a church  and  wishing  well;  in  the  center,  a barn 
with  rising  and  lowering  door  and  a windmill  with  turning  blades  to  shoot  through; 
and  at  the  bottom,  an  operating  gristmill  for  a shot  to  the  pond  below. 
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the  Stellar  series 

by  American  Seating 


hoose  the  look  you  like.  The  Soil-Guard  (shown  right,  above)  is  optional. 


Selecting  seating 
for  selective  audiences? 


The  luxury  you're  looking  for  is 
here  in  American  Seating's  new 
Stellar  Series . You  can't  make  a 
better  choice , or  find  a wider  one. 

It’s  luxuriously  comfortable.  It  introduces  crisp, 
contemporary  lines  to  theatre  seating.  It  ends  a 
25-year  stereotype  in  style.  And  it  is  as  new  as 
it  looks. 

American  Seating’s  new  Stellar  theatre  chair  is 
the  first  one  styled  for  your  theatre  alone  without 
costly  custom  work— the  only  chair  offering  you  a 
choice  of  every  element  of  design. 

Fabrics,  aisle  standards,  seats,  backs,  widths, 
mountings— all  can  be  chosen  freely  to  fit  the  setting. 
Colors,  textures,  shapes,  sizes— your  designer  or 
architect  can  work  with  them  all. 

The  idea?  To  make  theatre  seating  an  integral 
part  of  theatre  design.  The  key  to  it  is  choice— and 
the  Stellar  Series  gives  you  virtually  custom  choice 
at  far  less  than  custom  cost. 

Want  details?  Write  Department  B-l  for  our  bro- 
chure on  the  new  Stellar  Series. 


AMERICAN 
® SEATING 


The  standard  by  which  all  public  seating  is  measured 
GRAND  RAPIDS  2,  MICHIGAN 


The  Stellar  chair  has  a very  long  back 
to  protect  the  seat  from  feet.  There  are 
three  variations  of  the  Amerflex®  plastic 
back,  two  of  the  upholstered  back. 


Single  or  double  armrests  are  available. 
You  may  choose  either  type. 


Exclusive  Soil-Guard  (optional)  of  solid- 
molded  plastic  protects  upholstery  at  top 
of  the  chair  back. 


GOLF  COURSE  SUCCESSFUL  ADJUNCT  TO  DRIVE-IN 


Continued  from  page  9 

are  valid  only  between  6 and  8 p.m.  They  tend  to  bring  people 
in  early  during  a normally  slow  period. 

“I  still  have  a concessions  stand  at  the  golf  course  which  I 
hope  to  elaborate  on  next  year.  The  concessions  part  of  the  build- 
ing is  about  12x14  feet  and  I hope  to  put  in  a soft  ice  cream 
service  along  with  soft  drinks,  candy  and  hot  dogs  if  the  demand 
calls  for  it.  This,  of  course,  will  require  one  additional  person  to 
handle  the  service  end  of  the  golf  course  and  driving  range.  At 
present,  one  man  handles  the  service  end  of  the  golf  course  and 
driving  range. 

“My  one  suggestion  to  those  interested  in  building  a minia- 
ture golf  course  and  driving  range  would  be:  Do  a good  job,  which 
will  cost  $15,000  to  $25,000,  and  try  to  make  it  as  attractive  as 
possible,”  Warnken  said. 


Landscaped  entrance  to  the  Del-Sego  Drive-In 


The  Del-Sego  Drive-In  does  many  things  to  build  patron 
goodwill,  including  holding  church  services  Sunday  mornings.  On 
a recent  Sunday  over  300  cars  were  there. 


The  first  show 

is  in  the  lobby 

Movies  are  better  than  ever.  So  are 
the  appetites  of  the  people  who 
enjoy  them.  That’s  where  your  ice 
cream  novelties  get  into  the  act. 
Especially  when  they  have  a 4-star 
display  in  a Bally  Case.  Gleaming 
Porcelain  finish  gives  real  showman- 
ship to  your  products.  Whether  it’s 
in  theatre  lobbies  or  in  drive-in 
refreshment  counters,  the  result  is 
the  same  in  both  places  ...  in- 
creased ice  cream  sales. 


The  following  concerns  have  recently 
filed  copies  of  interesting  descriptive  liter- 
ature with  the  Modern  Theatre  Informa- 
tion Bureau.  Readers  who  wish  copies  may 
obtain  them  promptly  by  using  the  Readers’ 
Service  Bureau  coupon  in  this  issue  of 
The  Modern  Theatre. 

A colorful,  eight-page  brochure  is  avail- 
able from  Orchids  of  Hawaii,  Inc.,  describ- 
ing and  illustrating  its  many  types  of  leis, 
hats,  Polynesiun  decorations,  orchid  cor- 
sages, etc. — items  which  may  be  used  for 
special  promotions  and  premium  gifts. 

A new  catalog  of  small  prizes,  flashy 
plush  toys,  dolls  and  other  items  to  be  used 
by  theatres  for  giveaways  or  for  contests 
may  be  obtained  from  Berny  Novelty  Co., 
Inc.,  dealer  in  premium  merchandise  for 
many  years.  The  price  list  has  been  com- 
piled with  a view  to  giving  highly  desirable 
merchandise  at  rock-bottom  prices,  ac- 
cording to  the  company. 

A brochure,  “Popcorn  Profit,”  is  avail- 
able from  Cretors  and  Co.  which  will  give 
theatremen  the  benefit  of  the  company’s 
78  years  experience  in  developing  better, 
more  efficient  and  more  profitable  methods 
of  popping  corn.  Cretors  makes  a machine 
for  every  type  of  location  and  size  of 
operation. 


Readers'  Service  Bureau  coupon,  page  25. 


NEW 

ODELL’S  POPCORN 

BUTTER 

HIGHLY 

CONCENTRATED 

FOR 

EXTRA  VOLUME-PROFITS 

• 99.80%  PURE  DAIRY  CONCENTRATE 

• NO  WATER  — NO  SOGGY  POPCORN 

• NO  WASTE  • NO  RANCIDITY  • NO  CURD 

• NEEDS  NO  REFRIGERATION 

• 20%  MORE  VOLUME  PER  POUND 

• 17  MORE  SERVINGS  PER  POUND 

• HIGHEST  SPREADING  QUALITIES 

• ADVANCE  BUTTERING  NOW  POSSIBLE 

• SAVES  TIME  • SPEEDS  SERVICE 

• INCREASES  SALES 

• MAKES  MONEY  . . . MONEY  . . .MONEY 


NOW 


ORDER  #30  LB. 
TEST  DRUM 


FOR  FULL  INFORMATION 
TEL:  (414)  SPring  4-8467 
EXCLUSIVE  DISTRIBUTORS 

DAIRY  SERVICE  CO., INC. 

1109  N.  108th  ST.  MILWAUKEE  13,  WIS. 

/ 


Model  TI-30  above  for 
theatre  lobbies,  30" 
long,  Approx.  875 
novelties. 

Model  TI-43  to  right 
for  drive-ins,  43" 
long,  Approx.  1194 
novelties. 


Bally  Case  and  Cooler,  Inc. 
Bally,  Pennsylvania 


H.  B.  REESE 
CANDY  CO. 
HERSHEY,  PA. 


Make  every  night 
OPENING  night! 
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The  MODERN  THEATRE  SECTION 


Is  ice  all  it’s  cracked  up  to  be? 


Absolutely. . . when  it’s 
in  the  world’s  largest 
selling  soft  drink. 


Serve  Coke  with  ice... it's  good  box  office. 
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Candy  Film  Is  Planned 


How  to  Properly  Make 


A candy  industry  motion  picture  will  be 
produced  in  1964,  according  to  plans  of  the 
Candy,  Chocolate  and  Confectionery  In- 
stitute. The  proposed  film  will  factually 
demonstrate  the  nutritive  values  of  candy, 
its  energy  giving  qualities,  its  wholesome- 
ness and  the  fine  and  healthy  materials 
which  go  into  it. 

It  is  planned  to  show  the  film  in  schools, 
before  women’s  clubs,  PTA  groups,  men’s 
service  organizations,  church  groups  and 
over  television.  It  is  designed  to  overcome 
old  prejudices  and  bugaboos  which  some- 
t;mes  cause  school  boards  and  other  or- 
ganizations to  prohibit  the  sale  of  candy. 

Exhibition  of  the  film  will  be  arranged 
by  candy  wholesalers. 


TO  FILL 
POPCORN  BAGS 
AND  BOXES  WITH 
THE  NEW  PATENTED 

SPEEDSCQOP 


THOUSANDS  OF 
DELIGHTED  USERS 


ONLY  $2™  AT  YOUR, 
THEATRE  SUPPLY  on 
POPCORN  SUPPLY  DEALT* 


TREMENDOUS  PROFITS!! 


From  the  New  Bert's  "Snow  Magic" 
Multipurpose  Snow  Cone  Machine 

Snow  Cones,  Snow  Magic  Sundaes,  and 
Snow  Magic  Ices  All  From  One  Machine 

HERE'S  HOW  TO  MAKE 

BIG  MONEY  WITH  "SNOW 

MAGIC" 

THE  NEW  SNOW 
CONE  MACHINE 

Capacity:  50  cones 
every  30  seconds. 

The  Bert’s  “SNOW 
MAGIC”  machine 
combines  eye-appeal- 
ing beauty  with  per- 
fect mechanical  per- 
formance and  large 
capacity.  “Snow 
Magic”  is  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  V/4  to 
l'/2c  and  usually 
sells  for  10c  . . . 
that’s  profit! 


No  Pulleys! 


No  Oiling! 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flavor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


SAMUEL  BERT  MFG.  CO. 

Fair  Park  Station,  Box  26410,  DALLAS.  TEXAS 


For  more  information  about  products 
described  editorially  or  in  advertising  in 
this  issue  use  Readers'  Service  Bureau 
coupon  on  page  25. 


Change  to  Avoid  Errors 
And  Misunderstandings 

1.  Mention  total  of  sales  and  amount 
received  from  customer. 

When  the  customer  has  made  a choice, 
accept  the  money  for  the  purchase,  keep- 
ing it  in  plain  view.  Call  back  to  the  cus- 
tomer both  the  total  of  the  sale  and  the 
amount  received.  For  example,  if  the  price 
of  the  merchandise  is  $2.44,  and  the  cus- 
tomer gives  you  a $5  bill,  hold  the  bill  so 
that  the  customer  can  see  it  easily  and  say, 
“That  is  $2.44  out  of  $5.” 

This  will  help  you  remember  both 
amounts  and  will  call  the  customer’s  atten- 
tion to  the  amount  of  money  he  or  she  gave 
you,  so  there  will  be  no  misunderstanding. 

2.  Place  the  customer's  money  on  the 
register  change  plate. 

Stand  squarely  in  front  of  the  cash 
register.  Place  the  customer’s  money  on 
the  change  plate  of  the  register.  (The 
change  plate  is  the  ledge  just  above  the 
cash  drawer.)  This  leaves  both  hands  free 
to  operate  the  register  and  to  make  change. 
It  also  permits  the  customer  to  see  the 
money  and  prevents  you  from  forgetting 
the  amount  the  customer  gave  you.  Do  not 
put  the  bill  in  the  drawer  until  after  the 
change  has  been  counted. 

3.  Record  the  sale  on  the  cash  register. 

In  recording  the  sale  be  careful  to  de- 
press the  correct  amount  keys.  Also  de- 
press the  department  identification  key 
and  your  individual  salesperson’s  identifi- 
cation key,  if  your  register  has  such  keys. 

The  information  now  is  set  up  on  the 
keys.  Check  to  see  that  you  have  depressed 
the  correct  keys.  If  you  have  made  an 
error,  you  still  can  correct  it  by  operating 
the  release  key  or  lever  and  starting  the 
registration  all  over  again.  With  the  proper 
keys  depressed,  complete  the  registration. 

The  cash  drawer  is  designed  to  open  to 
its  full  length,  so  experienced  sales  people 
form  the  habit  of  checking  the  movement  of 
the  drawer  with  the  left  hand. 

Operating  the  register  causes  the  amount 
of  the  sale  to  come  into  view  on  the  indica- 
tion at  the  top  of  the  register.  A record  of 
the  transaction  is  printed  on  a paper  tape 
inside  the  machine.  Some  registers  print 
and  issue  a receipt  showing  details  of  each 
sale  or  print  these  details  on  a sales-slip 


The  material  above  is  reprinted  from 
a booklet  called  “Tips  on  Making 
Change,”  with  the  permission  of  The 
National  Cash  Register  Co.  It  should 
prove  helpful  to  cashiers  in  theatre  con- 
cessions as  well  as  those  in  the  boxoffice. 


GLASS* 

SSESfiJ 


* HIGHEST  QUALITY 

CLEANS 


* 


GLASS 
CHROME 
i.  POPCORN 
r MACHINES 


Clean 


when  the  slip  is  inserted  in  the  register 
printing  table. 

Check  the  accuracy  of  your  registration 
by  referring  to  the  indication.  Take  the 
customer’s  receipt  or  certified  sales-slip 
and  place  it  on  the  change  plate,  amount 
side  up,  beside  the  money  received  from 
the  customer.  Now  you  are  ready  to  count 
change.  If  your  register  does  not  issue  a 
receipt  or  print  on  a sales-slip,  refer  to 
the  indication  to  remind  you  of  the  amount 
of  the  customer’s  purchase. 

4.  Count  change  carefully. 

Follow  this  rule  for  the  easiest,  quickest 
and  most  accurate  method  of  counting 
change:  Start  counting  with  the  amount  of 
the  sale  shown  on  the  receipt  or  sales-slip 
or  on  the  indication;  stop  counting  when 
the  sum  is  the  same  as  the  amount  the  cus- 
tomer gave  you. 

If  you  follow  this  rule,  you  need  not  add 
nor  subtract;  you  merely  count  money. 
For  example:  If  the  purchase  is  for  $2  44 
out  of  $5,  start  counting  with  the  $2.44. 
Count  “$2.44,  $2.45,  $2.50,  $3,  $4,  $5,”  as 
you  take  the  coins  and  currency  from  the 
till.  You  started  counting  with  the  amount 
of  the  sale  and  stopped  counting  with  the 
amount  the  customer  gave  you. 

Take  the  customer’s  money  and  place  it  in 
the  proper  compartment  or  compartments 
of  the  cash  drawer.  Close  the  drawer 
immediately. 

5.  Deliver  change,  receipt  or  sales-slip, 
and  merchandise  to  customer. 

Place  the  receipt  or  sales-slip  in  the 
package  with  the  merchandise,  if  this  is 
practical.  Count  the  change  back  to  the 
customer,  coin  by  coin  and  bill  by  bill. 
Start  with  the  amount  of  the  sale  and  stop 
with  the  amount  the  customer  gave  you. 
When  you  have  done  this,  the  change  will 
have  been  counted  three  times:  twice  by 
you  and  once  by  the  customer  as  he  re- 
ceived it  from  you.  Place  the  change  in  the 
customer’s  hand,  if  possible;  do  not  just 
throw  it  on  the  counter. 

In  giving  change  to  elderly  people,  count 
the  money  slowly.  Be  patient  if  the  per- 
son has  difficulty  checking  the  amount. 

Change  being  given  to  a small  child 
should  be  placed  carefully  in  his  purse,  if 
he  has  one.  If  the  child  has  no  purse,  seal 
the  change  in  an  envelope  to  prevent  its 
loss.  Many  stores  have  small  change 
envelopes  for  this  purpose,  a service  ap- 
preciated by  mothers. 

In  counting  money  be  sure  to  mention 
each  dollar  denomination.  This  will  pre- 
vent skipping  a dollar.  For  example,  see 
how  easy  it  would  be  to  give  a dollar  too 
much  change  by  counting  it  this  way : 
“That  was  $2.44  out  of  $5 — 44,  45,  50,  2,  3, 
4,  5.”  The  loss  would  be  avoided  if  the 
change  were  counted  correctly:  “That  was 
$2.44  out  of  $5— TWO  44,  TWO  45,  TWO 

Continued  on  page  24 


Save  money.  No  stale  or 
left-over  coffee  when  your 
coffeemaster  is  an  E-Z 
WAY  automatic.  Coffee's 
fresh,  hot  and  ready  all 
the  time.  Get  the  facts — 
write  now: 

STEEL  PRODUCTS  CO. 

40  8th  Ave.,  S.W. 
Cedar  Rapids,  Iowa 
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The  MODERN  THEATRE  SECTION 


presenting  the  NEW 


®AA  U UNIVERSAL  70/35 


Leave  it  to  famed  Norelco  engineering  to  take  a projector 
that  has  just  received  an  Academy  Award  for  design  and  en- 
gineering . . . and  improve  it ! 

That’s  right. ..the  new  Norelco AAI1  70/35  projector  has  18 
major  technical  improvements  including:  new  dual-split  maga- 
zine shafts  that  eliminate  need  for  special  35mm  reels  with 
70mm  flanges;  new  intermittent  assembly;  new  single  motor 
dual  drive;  new  adjustable  lamphouse  bracket  for  moving 
lamp  without  realignment;  new  threading  guards;  new  oil 
vapor  leak  protection;  new  reduced  torque  motor;  and  others. 


Most  of  today's  top  boxoffice  attractions  are  70mm  releases. 
Even  more  are  coming.  By  equipping  with  Norelco  AA  H 
70/35's  you'll  be  able  to  show  them  in  all  their  spectacular 
brilliance  and  cash  in  on  their  tremendous  drawing  power. 
What’s  more,  in  a quick  4-minute  changeover,  you  also  have 
the  most  modern,  rugged  and  trouble-free  35mm  mechanism! 

No  matter  how  you  look  at  it. ..for  today  and  tomorrow, 
NorelcoAAII  70/35  projectors  are  your  wisest  investment. 
Get  all  the  facts  from  your  theatre  supply  dealer  or  write 
Norelco  today. 


The  Academy  of  Motion  Picture  Arts  and  Sciences  presented  this 
award  for  outstanding  achievement  to  the  North  American  Philips 
Company  for  the  design  and  engineering  of  the  Norelco  Universal 
70/35mm  motion  picture  projector. 


/\fore/c< 


MOTION 

PICTURE 

EQUIPMENT 

DIVISION 


®REG.  UNITED  STATES  PATENT  OFFICE  BY  NORTH  AMERICAN  PHILIPS  COMPANY.  INC.  NORELCO  IS  KNOWN  AS  PHILIPS  IN  CANADA.  100  E.  42nd  Street,  New  York,  N.Y.  • Phone:  212-OX  7-3600 
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A CONDENSED  REVIEW  OF  NEW 
IMPROVEMENTS  IN  SOUND 
AND  PROJECTION  EQUIPMENT 


By  WESLEY  TROUT 

T HE  PAST  TWO 
years  have  seen  sev- 
eral new  improve- 
ments in  projection 
and  sound  equipment. 
Most  modern  pro- 
j e c t o r mechanisms 
come  equipped  with 
electric  changeover 
built  in  the  mecha- 
nism, operated  by  a 
foot  switch  for 
smooth  changeovers. 
The  changeover  can 
be  made  instantaneous  for  a perfect 
change  from  one  to  the  other  projector. 
It  is  important  to  keep  the  grooves  clean 
that  the  shutter  rides  in  or  the  shutter 
might  stick  and  slow  up  its  action.  There 
is  an  adjusting  screw  for  speeding  up  the 
action  of  the  opening  and  closing  and  this 
should  be  so  adjusted  for  speed  it  will  close 
the  minute  you  operate  the  foot  switch. 
In  order  to  avoid  damage  to  the  coil,  re- 
lease the  foot  switch  instantly,  do  not 
“ride”  it. 

There  have  been  made  many  new  im- 
provements in  35/70mm  projectors  re- 
cently, too  many  to  go  into  detail  about  in 
our  limited  space.  However,  briefly,  we 
will  mention  a few  most  important  im- 
provements; new,  non-glare  Plexiglas  ob- 
servation window  in  mechanism  door;  new, 
improved  intermittent  assembly,  quiet  in 
operation,  with  hardened  parts;  more 
simplified,  built-in  water-cooling  circuit; 
heavier  main  drive  gear  set;  new  spiral 
gear  take-up  drive;  graphite-impregnated 


nylon  idler  and  pad  rollers;  new  type 
threading  guards  on  magnetic  shield  and 
idler  roller,  plus  improved  lamphouse 
bracket  for  easy  alignment  of  lamphouse. 
For  further  details,  theatre  supply  dealers 
or  manufacturers  of  35/70mm  should  be 
consulted,  or  the  technical  data  presented 
in  our  Service  Manual. 

Of  course,  gears  run  in  sealed  housing 
and  lubricant  is  usually  pumped  to  the 
main  bearings  and  intermittent  move- 
ment; many  shafts  run  in  sealed-in-for- 
life  lubricated  bearings  that  require  no 
further  oiling.  Paramount  importance  is 
keeping  the  mechanism  (both  35  and  70mm 
types)  clean  and  free  of  oil  and  dirt  ac- 
cumulations. 

TAKEUP  FULLY  ENCLOSED 

The  takeup,  which  rewinds  the  lower 
reel,  has  been  improved  and  the  old-type 
using  leather  washers  has  been  discarded. 
The  new  type  is  fully  enclosed.  This  elimi- 
nates oil  getting  on  the  takeup  mechanism 
and  assures  a smoother  operation.  The 
upper  and  lower  magazines  have  been 
made  larger  and  easier  to  handle  large 
reels. 

In  older  mechanism,  the  gears  were  steel 
and  generally  noisy  in  operation.  Now,  in 
the  modem  mechanism,  where  steel  gears 
are  used,  they  run  in  connection  with 
laminated  Bakelite  gears  for  unusually 
silent  operation  and  exceptionally  long  life. 
The  new  gear  trains  operate  very  smoothly 
and  have  practically  no  back-lash,  even 
when  they  have  been  in  operation  several 
years.  With  gears  running  in  a bath  of 
oil,  there  is  practically  no  wear  and  the 
operation  is  very  quiet. 


Before  we  go  any  further,  may  we  point 
out  that  the  new  35/70mm  mechanism  is 
unit-built?  In  case  of  necessity  each  unit 
or  component  can  be  quickly  and  easily 
replaced  in  its  correct  position  by  the  pro- 
jectionist with  very  few  tools  to  do  so.  Now, 
in  some  of  the  more  modem  projectors  the 
units  are  locked  in  place  by  Allen  screws, 
no  special  tools  necessary.  In  most  mecha- 
nisms the  intermittent  movement  unit  can 
easily  be  removed  and  replaced,  and  the 
intermittent  sprocket  can  be  turned  around 
and  used  longer,  provided  the  sprocket 
teeth  are  not  too  badly  worn.  No  taper 
pins  are  used,  only  one  set  screw. 

NO  SPECIAL  TOOLS  NEEDED 

The  modem  mechanism  is  equipped  with 
a film  gate  that  is  easy  to  remove  and  has 
adjustment  for  tension  on  shoes  for  old 
and  new  film.  The  projectionist  can  thus 
remove,  for  cleaning  and  subsequently  re- 
place, gate  shoes,  lateral  guide  rollers, 
gears,  sprockets  and  gate  assemblies 
quickly,  and  without  having  to  purchase 
special  tools. 

The  curved  gate  brought  out  by  several 
manufacturers  is  an  important  improve- 
ment in  projection.  The  curved  gate  has 
many  noteworthy  features;  among  them  is 
better  picture  definition,  sharper  focus 
with  buckled  film,  and  the  ability  to  hold 
the  film  within  the  focal  plane  of  the  pro- 
jection lens.  This  is  more  important  when 
projecting  70mm  film. 

An  important  advancement  in  sound 
equipment  was  the  RCA  replaceable  mag- 
netic (cluster)  pickup  head.  One  can 
understand  that  when  the  film  is  running, 
small  particles  of  the  coating,  a fine  fer- 
rous oxide  which  is  the  sound  track  coat- 
ing for  magnetic  sound  reproduction,  ad- 
here to  the  pole  pieces  and  act  like  an 
abrasive  and  cause  wear  after  many  thou- 
sands of  feet  of  film  are  run  over  the 
head.  It  is  now  possible  to  easily  replace 
these  heads  when  they  start  giving  poor 
sound  quality  and  is  not  too  expensive. 

THE  TRANSISTOR  SOUND  SYSTEM 

Next  came  the  transistor  sound  system 
that  requires  less  power  consumption  but 
plenty  of  power  for  high  quality  sound  re- 
production. The  units  are  small  and  with 
proper  care  will  give  years  of  service  with 
practically  trouble-free  operation.  New 
circuits  have  been  designed  for  transistor 
systems,  of  course,  and  the  sound  repro- 
duction for  optical  and  magnetic  is  ex- 
ceptionally fine.  Too,  considerable  im- 
provement has  been  made  in  the  repro- 
ducer and  it  operates  day-in-and-day-out 
with  practically  no  servicing.  Of  course, 
transistor  sound  systems  do  require,  as 
with  vacuum  tube  systems,  occasional 
checking  and  testing  to  keep  them  in  tip- 
top running  condition.  This  is  discussed  in 
our  Service  Manual  in  detail  as  our  space 
is  too  limited  in  this  department.  However, 
we  will  tell  you  more  about  transistor 
equipment  in  future  issues  of  Modern 
Theatre. 

In  keeping  with  the  advance  of  modem 
technology,  The  Strong  Electric  Corp.  has 
utilized  the  silicon  rectifier  and  grain- 
oriented,  tape-wound  cores  in  the  design 
and  development  of  the  newly  developed 
Bi-Powr  series  silicon  power  supplies.  The 
new  Strong  rectifier  is  built  to  handle  two 
arcs  in  place  of  having  to  use  one  rectifier 
for  each  lamp.  It  has  a single  fan  and  fan 
motor,  a removable,  drip-proof  cover  top, 
two  three-phase  silicon  rectifiers,  a single 


The  neat  and  clean  wiring  installation  in  the  projection  room  of  the  Queensway  Drive-In  Theatre,  Ottawa, 
Canada,  is  noteworthy,  as  well  as  the  equipment  layout.  The  Queensway  was  the  second  all -electric  drive- 
in  to  be  built  in  Canada.  See  pages  50,  51,  The  Modern  Theatre  Buyers'  Directory  and  Reference  Issue, 
October  21,  1 963. 


Wesley  Trout 
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RCA’S  COMPREHENSIVE 
SERVICE  CHECKLIST  INCLUDES: 

El  SPEAKERS 
El  SOUNDHEADS 
El  AMPLIFIERS 
El  POWER  SUPPLIES 
El  SOUND  CONTROLS 
El  MOTORS 

El  FREQUENCY  RESPONSE 
El  SOUND  QUALITY  ANALYSIS 

The  RCA  Theatre  Service  Program  is 
planned  to  be  thorough  . . . planned  to 
be  complete  . . . planned  to  produce 
superior  performance.  Thousands  of  ex- 
hibitors enjoy  this  better  service  program 
—why  don’t  you? 

TECHNICAL  PRODUCTS  SERVICE 

RCA  SERVICE  COMPANY 

A Division  of  Radio  Corporation  of  America 
Camden  8,  N.  J. 


three-phase  power  transformer  and  a com- 
mon choke  to  both  DC  outputs. 

With  the  use  of  silicon  rectifiers  for  AC 
to  DC  conversion,  shelf  life  is  no  longer  a 
problem.  Silicon  has  the  intrinsic  property 
of  no  aging.  This  permits  stocking  of  a 
spare  rectifier  without  fear  of  detei-iora- 
tion. 


THE  NEW  XENON  LAMP 

Coming  to  the  front  rapidly,  is  the  new 
xenon  projection  arc  lamp  for  16mm  and 
35mm  projection.  Offered  to  the  industry 
are  several  makes  and  models  to  fit  vari- 
ous needs  in  the  motion  picture  theatre 
and  16mm  field.  Each  manufacturer,  of 
course,  offers  special  features  in  the  par- 
ticular design  of  his  lamp,  such  as  type  of 
mirror,  mechanism  for  holding  and  adjust- 
ing bulb  and  lamphouse  design.  Featured 
is  the  power  supply  for  this  lamp,  a very, 
very  essential  and  important  unit  for  suc- 
cessful operation  of  any  make  of  xenon 
bulb. 

One  company,  XeTRON,  Inc.,  has  de- 
veloped a modification  for  16mm  projec- 
tion and  by  using  xenon  bulb  and  rectifier, 
this  lamp  will  deliver  at  least  three  times 
as  much  screen  illumination  as  normally 
developed  by  such  a projector  using  a 
1,200-watt  incandescent  bulb,  plus  a high 
intensity  light  similar  to  that  from  a high 
intensity  carbon  arc,  at  very  little  extra 
current  consumption. 

In  order  to  obtain  maximum  light  out- 
put, it  is  paramount  that  the  lamp  be  per- 
fectly aligned  optically,  and  then  it  should 
be  adjusted  as  per  the  manufacturer’s  in- 
structions. While  these  adjustments  are 
not  too  critical,  they  should  be  carefully 
made  in  order  to  obtain  full  light  output 
and  an  even  screen  illumination  from 
center  to  edge.  There  are  manual  adjust- 
ments for  obtaining  satisfactory  overall 
screen  illumination. 

BRILLIANT  LIGHT  AT  APERTURE 

The  Zeiss-Ikon  Xenosol  lamp  has  many 
outstanding  features.  The  well-known 
Zeiss-Ikon  optical  system  produces  a very 
brilliant  light  spot  at  the  aperture  plate 
and  will  give  excellent  overall  screen  illu- 
mination when  correctly  adjusted.  An- 
other feature  is  the  principal  mirror 
(356mm  in  diameter)  located  on  the  back 
wall  of  the  lamphouse.  The  xenon  lamp  is 
next,  followed  in  line  by  the  auxiliary 
mirror  and  the  ignition  device  for  lighting 
the  lamp  (lamp  will  not  light  if  lamphouse 
door  is  open) . 

Xenoblock — This  unit  is  the  optic  heart 
of  the  Xenosol  system.  It  is  available  alone 
and  allows  theatre  operators  to  enjoy  the 
advantages  of  xenon  light  projection  by 
using  existing  carbon  arc  lamphousings. 
The  Xenoblock  forms  a complete  unit  and 
is  very  easily  installed  in  many  standard 
lamphouses.  With  rectifiers  (specially  de- 
signed Sil-Tube  (selenium  type)  and 
Xenoblock  unit,  you  are  provided  with  all 
the  advantages  of  a complete  Xenosol 
system. 

The  Zeiss-Ikon  XenOoOl  lamp  system  is 
distributed  by  Cine  Electronics,  Inc. 

We  have  on  our  desk  several  reports  from 
theatres  using  xenon  bulb  equipment,  one 
that  has  been  running  over  35  hours  and 
still  getting  excellent  results,  and  light  out- 
put test  was  made  which  showed  almost 
100  per  cent  output.  In  some  cases  there 

Continued  on  following  page 


ONLYlmCECO! 


Me  /HcotHpata6/e 

BAUER  SELECTON 
16mm  PROJECTOR 

Some  of  the  features  that  put  the  Bauer 

in  a class  by  itself: 

• 2Vi  hrs.  uninterrupted  showings  with 
5000  ft.  reel. 

• No  skilled  operator  needed  — simple 
push  button  operation. 

• XENON  LAMP  operates  1500  continu- 
ous hrs. ...  No  carbon  replacement 
...  No  lamp  maintenance  ...  No  mir- 
ror splatter ...  No  exhaust  system 
needed  (Generates  no  carbon  monox- 
ide fumes) . . . Instant  starting  at  peak 
output . . . Quality  closest  to  daylight 
...Variable  light  output  with  no 
change  in  color  quality. 

• 2000  WATT  XENON  LAMPHOUSE  de- 
livers 4100  lumens  — fills  Cinema- 
scope screen  over  40  ft.  wide.  1000 
watt  Xenon  gives  2300  lumens  for 
Cinemascope  screens  to  30  ft.  wide. 

• Exclusive  lamphouse  “Cold  Mirror” 
reduces  aperture  heat  — extends 
film  life. 

• Film  Pulldown  System,  Maltese  Cross 
Design  Intermittent  Sprocket,  insures 
positive,  safe  film  engagement  — no 
claw  mechanism  to  damage  film. 

• Circulating  Lubrication  System  for 
trouble-free  operation. 

• SOUND  SYSTEM  — Optical  & Mag- 
netic Sound  Heads ...  Amplifier 
handles  optical  & magnetic  signals 
...  15  watt  amplifier  for  optical  and 
magnetic  reproduction. 

• CEC0  2-Speed  Synchronous  Motor  16 
& 24  F.P.S.  available. 

• Simple  Installation. 

• Guaranteed  Parts  & Service. 

INDUSTRIAL  DEALERSHIPS  AVAILABLE 

For  complete  information,  write: 
Projector  Division,  Dept.  32 

CAMERA  EQUIPMENT  co.,  inc. 

A SUBSIDIARY  OF  CECO  INDUSTRIES.  INC. 

NEW  YORK.  N.  Y. 

315  West  43rd  St  • JU  6-1420 

HIALEAH.  F10RI0A 

51  East  10th  Ave  • TU  8 4604 
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REPORT  ON  NEW  IMPROVEMENTS 

Continued  from  preceding  page 

will  be  considerable  savings  in  carbons,  but 
comparatively  speaking,  the  operation  ex- 
pense will  be,  with  xenon  bulbs,  about  the 
same  as  with  carbons.  Frankly,  getting 
down  to  expense  in  arc  and  xenon  lamp 
operation,  it  will  depend  upon  the  type  of 
equipment  in  operation,  namely,  shutter, 
ratio  of  picture,  lens,  screen  surface  and 


amount  of  screen  area  to  be  covered,  plus 
high  gain  screen  surface. 

There  have  been  made  some  outstanding 
improvements  in  projection  arc  lamps. 
Really,  it  is  no  problem  now  to  obtain  suf- 
ficient screen  illumination  in  drive-in 
theatres,  provided  associated  units  are 
carefully  selected  to  team  up  with  the  new 
high-powered  arc  lamps. 

For  an  example,  the  new  Futura  pro- 
jection arc,  manufactured  by  Strong,  is  a 
very  high-powered  lamp  with  many  out- 


in  one  package 

LEASE  FINANCE  PLAN 
TECHNICAL  PLANNING 
TOP  GRADE  EQUIPMENT 

THAT  INCLUDES  NORELCO  PROJECTORS 

Soundheads  — Lamps  — Projectors  — Amplification  Speakers  — Seating  — Screens 
Screen  Towers  — Carpets  — In-A-Car  Speakers  — In-A-Car  Heaters. 

Now  you  can  finance  new  theatre  equipment  — remodel  or  replace  outmoded  equip- 
ment in  your  present  one  all  with  the  same  company.  No  need  to  purchase  part  of  the 
equipment  from  one  company,  have  it  installed  by  another,  and  serviced  by  a third. 
Ballantyne  technicians  handle  your  theatre  work  from  start  to  finish.  And  saves  you 
money. 

alia  n tyne 

Instruments  and  Electronics,  Inc. 

1712  JACKSON  ST.  OMAHA.  NEBRASKA  68102 
A DIVISION  OF  ABC  VENDING  CORPORATION 
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USE  UP  th.se  CARBONS! 


Full  Refund 
if  not  100% 
Satisfied 


CALI  CARBON  COUPLERS 
Let  You  Burn  All  the  Carbon 

" They're  Expendable " 

The  most  popular  carbon  saver.  Used  by  more 


FOR  ROTATING  CARBONS 
10mm  or  11mm  EXTENDER  KITS 
for  2 lamps  $7.00 

They  save  25%  or  more  of  carbon  costs. 


theatres  than  ALL  other  makes  COMBINED. 

Per  Hundred,  postpaid:  Not  Packed  in 
Mixed  Sizes. 

6mm  $2.50  8mm  $2.75 

7mm  $2.50  9mm  $3.25 

No  worrying  about  injury  to  high  priced  car- 
bon savers.  Bum  'em  up,  you  still  profit 


Mosf  economical  carbon  saver  you  ever  used1  ,i 

CALI  Products  Company 


3719  Marjorie  Way 


Sacromento  20,  Calif 


The  WORLD'S  LARGEST  Producer  of  Carbon  Savers 

At  all  progressiva  theatre  supply  houses. 


standing  features.  It  will  fill  the  35  and 
70mm  needs  of  all  indoor  screens  up  to  65 
feet  and  drive-ins  with  screens  up  to  120 
feet,  provided  a good  screen  surface  is  used 
and  high  quality  projection  lenses.  These 
two  important  units  work  hand-in-hand 
for  perfect  screen  projection.  The  optical 
system  of  this  lamp  has  been  specially  de- 
signed to  work  satisfactorily  with  all  leading 
makes  of  projectors.  A very  excellent  fea- 


Lou  Schneider,  projectionist,  with  his  fellow  booth- 
man,  Joe  Coco,  manned  the  booth  of  Philharmonic 
Hall  at  New  York's  Lincoln  Center  for  the  Perform- 
ing Arts  during  the  Film  Festival  recently  completed. 
National  Theatre  Supply  made  the  entire  installation. 

ture  is  the  simplicity  of  change  from  one 
film  width  to  the  other,  the  turning  of  a 
single  knob.  A calibrated  scale  with  refer- 
ence pointer  permits  precise  reset  of 
burner  focus  once  the  35  and  70mm,  at 
time  of  installation,  positions  are 
established. 

The  Futura  arc  lamp  employs  an  18- 
inch  diameter  first  surface  Tuf-Cold  re- 
flector. Moreover,  this  lamp  has  a new- 
type  convenient  arc  imager  system,  re- 
designed to  eliminate  parallel. 

The  new  arc  lamp  and  X-16  xenon  pro- 
jection lamp,  plus  the  new  Bi-Powr  silicon 
diode  stack  transformer-rectifier  are  out- 
standing contributions  to  obtaining  better 
screen  illumination. 

Joining  the  family  of  high  power  pro- 
jection lamps  is  the  new  Ashcraft  Core-lite 
projection  lamp  which  delivers  an  amaz- 
ing amount  of  light,  due  to  special  design. 
It  has  the  same  arc  burner  and  arc  con- 
trols as  the  Super-Cinex.  According  to 
the  manufacturer,  this  lamp  is  optically 
designed  to  give  greater  white  light  dis- 
tribution at  less  cost  in  electricity 
consumption. 

Ashcraft  has  built  a special  Core-Lite 
12-phase,  high-reactance  rectifier  to  use 
with  this  lamp  in  order  to  obtain  very 
satisfactory  light  output  and  long  service. 
This  is  a very  rugged  piece  of  equipment 
and  should  give  years  of  trouble-free  op- 
eration. This  rectifier  should  be  used  for 
Core-Lite  lamp  as  it  is  specially  designed 
for  this  particular  lamp. 

Yes,  there  have  been  some  very  important 
improvements  in  projection  and  sound 
equipment  in  1963,  and,  no  doubt,  more 
will  come  in  1964.  Rest  assured  we  will 
keep  you  posted. 
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Pepsi -Cola  Co.  President 
Announces  New  Global 
Marketing  Program 

Donald  M.  Kendall,  recently  elected 
president  and  chief  executive  officer  of 
Pepsi-Cola  Co.,  has  announced  that  under 
the  company’s  new  marketing  program  the 
separation  of  effort  into  domestic  and  in- 
ternational activities  would  be  discon- 
tinued and  that  henceforth  all  strategic 
planning  would  be  global  in  character, 
with  operational  authority  “local”  by  broad 
areas  of  similarity. 

NOW  A GLOBAL  BUSINESS 

“Selling  Pepsi  in  104  countries,”  Ken- 
dall said,  “is  global  business  and  must  be 
treated  as  global  by  modern-minded  busi- 
ness management  with  modern  methods. 
A world  enterprise  requires  modifications 
in  many  techniques  of  management  here- 
tofore generally  accepted  and  employed  in 
our  business  and  in  other  businesses  in  the 
United  States.  The  old  duplications  of 
separate  organizations  for  domestic  and 
international  are  no  longer  efficient  or  de- 
sirable. The  product  is  the  same  around 
the  world;  only  the  marketing  conditions 
and  needs  differ.” 

Under  the  new  system  the  world  as  a 
whole  will  be  divided  into  areas  whose 
managers  will  have  wide  authority  for 
execution  of  plans  formulated  by  a central 
staff,  and  each  area  will  operate  as  a 
“profit  center”  responsible  for  its  own 
growth. 

Kendall  described  a “one-world”  man- 
agement concept  under  study  for  the  past 
year,  in  which  all  functions  and  personnel 
concerned  with  the  marketing  and  sale  of 
Pepsi  anywhere  in  the  world  are  unified 
under  one  central  marketing  staff. 

A MASTER  CORPORATE  PLAN 

“The  future  of  our  business  in  a com- 
plex of  cultures  and  developments,”  he 
said,  “is  best  served  by  centralizing  re- 
sponsibility for  strategic  planning  and  con- 
trol, and  decentralizing  responsibility  for 
area  planning  and  the  operational  execu- 
tion of  these  strategies.  The  process  of 
decision-making  which  leads  to  these 
strategies  will  begin  with  research  and  at 
division  level,  the  master  corporate  plan 
evolving  from  the  adjusted  realisms  of  area 
plans,  and  coordination  and  control  being 
retained  at  corporate  headquarters.” 

Kendall  emphasized  that  functional 
authority  at  area  level  will  be  very  broad 
to  meet  the  variations  in  area  needs.  “There 
is  no  suit  to  fit  all  men,”  he  said.  “The 
programs  Pepsi  needs  in  Italy  may  be  very 
different  from  those  needed  in  the  Philip- 
pines, and  those  in  New  England  very  dif- 
ferent from  our  needs  in  Texas.  Placing 
authority  at  area  levels  also  assigns  re- 
sponsibility there  for  judicious  investment 
to  serve  the  most  responsive  need.  A man- 
ager in  the  field  must  have  freedom  to 
operate  all  activities  within  his  assigned 
responsibility  under  a practical  span  of 
control.” 

Peter  K.  Warren  will  be  in  charge  of 
marketing  for  the  entire  world  under  the 
new  plan.  Warren,  recently  named  presi- 
dent of  Pepsi-Cola  International,  retains 
that  title  also. 
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BALANCE 


BUTTERCUP  — leakproof  . . . wax- 
free  with  Vita-Glaze*  — the  Name 
Brand  your  customers  ask  for. 

BUTTERCUP  — in  3 sizes, 
custom  created  to  increase  your  butter 
popcorn  sales. 

BUTTERCUP  — imitated  but  never 
duplicated  — the  original  buttered 
popcorn  container  . . . write  for 
NEW  BUTTERCUP  brochure. 

*Vita-Glaze  — new  paper  coating  developed 
for  exclusive  use  on  BUTTERCUP 


"■%  SUPURDISPLAY,  Inc. 
SERVER  SALES,  Inc. 


1109  N.  108th  St.,  Milwaukee  13,  Wis. 


ALL  1 1 SIZES 

PERFECT 

PROFIT 


BOXOFFICE  ::  November  4,  1963 


Colorful  building  materials  and  green  shrubs  and  trees  add  to  the  attractiveness  of  the  design  of  the  new 
Mount  Kisco  Theatre  in  Ml.  Kisco,  N.Y. 

Mount  Kisco  (N.Y.)  Theatre  Has 
A Covered  Walkway  Leading  to 
350-Car  Municipal  Parking  Area 


The  beautiful  Mount  Kisco  The- 
atre in  Mt.  Kisco,  N.Y.,  is  the  first  new 
theatre  to  be  built  in  Westchester  in  18 
years.  Modern  in  every  respect,  it  is  a far 
cry  from  the  outmoded  one  that  was  torn 
down  in  1954  to  make  way  for  Mt.  Kisco’s 
railroad  overpass  project. 

The  600-seat  theatre,  from  the  drawing 
board  of  Drew  Eberson,  architect,  is  a 
downtown  theatre  and  has  a covered  out- 
side walkway  leading  to  the  municipal 


parking  area  in  the  rear  of  the  theatre 
which  has  a capacity  of  350  cars. 

The  building  is  of  brick  and  native  stone, 
with  a generous  use  of  plate  glass  beneath 
the  marquee,  including  the  entrance  and 
exit  doors  and  the  area  above  them,  and 
a spacious  lounge  at  the  left  which  has  full 
length  draperies.  The  soffit  of  the  mar- 
quee and  the  ceiling  of  the  lobby  are 
studded  with  recessed  downlights. 

Across  the  front  of  the  building  is  a 


landscaped  area  with  green  plantings.  Two 
poster  display  cases  are  mounted  on  the 
left  wall,  and  two  on  two  sides  of  the 
corner  pillar. 

The  boxoffice  is  in  the  lobby  where 
there  are  additional  planters.  A well- 
stocked  and  neatly  displayed  refreshment 
stand  is  also  located  here. 

DAMASK  AUDITORIUM  WALLS 

Walls  of  the  auditorium  are  of  damask 
and  the  screen  curtain  is  also  of  this  ma- 
terial. Decorative  wall  lighting  fixtures 
add  to  the  charm  of  the  auditorium.  The 
theatre  chairs  are  wide  and  comfortable 
and  are  spaced  on  wide  centers  so  that 
newcomers  can  reach  their  seats  without 
asking  those  already  seated  to  rise. 

The  projection  room  is  large  and  a model 
in  layout.  All  wiring  is  in  conduit  and  there 
are  especially  large  worklights  for  the  pro- 
jectionist. The  floor  is  resilient  tile.  Walls 
and  ceiling  are  white  to  create  a light, 
pleasant  atmosphere  for  more  efficient 
work  by  the  projectionist.  Projection  and 
sound  equipment  are  of  latest  design. 

Mount  Kisco  Theatre  is  leased  and  op- 
erated by  Howard  Lesser;  his  son,  Ronald; 
and  Edmund  Linder  who  is  also  manager. 
They  also  operate  two  theatres  on  Long 
Island,  the  Roslyn  and  Spring  Valley. 

Linder  came  to  the  Mount  Kisco  from 
the  Gopher  Theatre  in  Minneapolis.  He 
originally  started  with  Loew’s  in  1929,  and 
managed  the  Criterion  and  Winter  Garden 
Theatres  in  New  York  City,  the  Ontario  in 
Washington,  the  Roosevelt  in  Miami  Beach 
and  the  Town  and  Country  in  Jacksonville. 

MUCH  PUBLICITY  FOR  OPENING 

He  is  an  outstanding  showman  and  has 
won  several  Boxoffice  Showmandiser 
Citations  and  other  showmanship  prizes. 
An  example  of  his  showmandising  was  the 
garnering  of  much  publicity  and  many  pic- 
tures in  the  editorial  section  of  the  local 
newspaper,  the  Patent  Trader,  as  well  as  a 
full  page  ad  for  the  opening  sponsored  by 
local  construction  companies  and  others 
who  were  involved  in  building  the  theatre. 
The  premiere  drew  a packed  house,  and  for 
those  who  could  wedge  through  the  lobby 
there  was  champagne. 

Also  on  the  opening  night,  the  American 
Legion  did  a beautiful  job  in  dedicating  a 
new  American  flag  that  Linder  promoted 
from  the  local  bank  of  Westchester. 


Ed  Linder,  managing  director,  stands  before  the  indoor,  open-type  boxoffice. 


An  overhead  planter  lends  charm  to  the  well-lighted  refreshment  stand. 
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Mount  Ki sco's  efficiently-designed  projection  room. 


Damask  screen  draperies  extend  across  the  auditorium  front  to  adjoining  walls  also  covered  with  damask. 


Linder  advertises  the  Mount  Kisco 
through  a four-page  circular  which  is 
subsidized  by  merchant  and  bank  adver- 
tising. 

Incidentally,  Linder’s  wife,  Bunny,  is 
active  in  the  operation  of  the  new  theatre. 
She  is  a former  assistant  manager  for 
Brandt  Theatres  in  Miami  Beach,  Fla., 
and  carries  an  IATSE  boxoffice  treasurer’s 
card  from  Local  827. 


The  Mount  Kisco  was  built  at  a cost  of 
$250,000,  plus  $100,000  for  equipment.  It 
plays  first  runs  and  has  a population 
drawing  radius  of  50,000. 


CREDITS: 

Changeable  Letters  and  Background 
Panels:  Bevelite 
Carpet:  Alexander  Smith 


Decoration  and  Stage  Equipment:  Nation- 
al Theatre  Supply 

Lamps:  Magnarc 

Lenses:  Bausch  & Lomb 

Local  Sign  Manufacturer:  Monroe  Sign  Co. 

Projection  and  Sound:  Simplex 

Rectifiers:  Ashcraft 

Rewinds:  Goldberg 

Seats:  American 


New  2,000-Seat  Theatre 
For  Philadelphians 

The  Orleans  Theatre,  opened  this  year 
in  the  Greater  Northeast  section  of  Phila- 
delphia by  William  Goldman,  is  a luxury 
house  in  every  respect. 

Typical  of  the  comfort  and  decor  of  the 
theatre  which  was  designed  by  Thalheimer 
& Weitz,  architect,  is  the  auditorium  with 
its  2,000  Griggs  Push-Back  chairs  up- 
holstered in  bright  red  nylon.  The  loge 
sections  have  de  luxe,  spring-cushioned 
backs.  Seats  are  extra  wide  and  on  wide 
centers. 

The  carpet  is  by  Masland  in  five  shades 
of  red  and  special  lighting  effects  add  to 
the  charm  of  the  auditorium. 

Two  shades  of  blue  are  used  on  perforated 
aluminum  walls,  and  light  troughs  on  side 
walls  illuminate  the  auditorium  with  in- 
direct lighting.  Three  sunbursts  add  beauty 
to  each  side  wall.  The  beautiful  auditorium  of  the  Orleans  Theatre  in  Philadelphia  Greater  Northeast  section. 


CARBON  ARCS  . . . for  finest  Projection  . . . Compact  Xenon  Arcs 

JlowUne  /Uc  GcuhJmmA  / vT^JFl  fJJXr 


division 

• Brighter  Light  on  Screen 

• Longer  Burning  per  Carbon 
* More  Economical 


products 


division 


X rTnoss  LAMPHOUSES  • X grunts  POWER  SUPPLIES 

by  Cinemeccanica  by  Christie 


CARBONS,  INC. 


BOONTON,  N.  J.  L 


BOXOFFICE  ::  November  4,  1963 


21 


Drink  Dispenser  Designed  for 
Drive-Ins  With  Limited  Space 

The  1 9 6 4 Soda- 
maker  Special,  manu- 
factured by  Superior 
Refrigerator  Manu- 
facturing Co.,  Inc.,  is 
especially  designed  for 
drive-in  theatres 
where  space  is 
limited.  The  Soda- 
maker  dispenser  rolls 
behind  hardening 
cabinets  with  dis- 
pensing faucets  ex- 
tended forward  for 
faster,  easier  service. 

The  entire  self-con- 
tained dispenser  with  ice  bank  in  ice 
water  bath  is  quality  engineered  and  has  a 
capacity  of  six  gallons  of  syrup.  Three 
drinks  may  be  served — three  carbonated  or 
two  carbonated  and  one  plain  water.  The 
faucets  are  two-way — turn  one  way  for 
drinks  and  turn  the  other  way  for  fizz  or 
plain  water.  The  cabinet  is  baked  enamel 
on  cold  rolled  steel  and  the  table  top  is 
Formica. 


FOR  MORE 
INFORMATION 

Use  Readers’ 

Bureau  Coupon  on  Page  25 


35  square  inches  of  working  surface,  the 
comb  covers  a broader  carpet  area  with 
fewer  strokes.  Among  other  features  are  a 
unique  block  design  which  makes  the  comb 
about  16  ounces  lighter  for  easier  handling; 
an  angled  insert  which  assures  proper 
comb  lift,  eliminating  lost  motion  and 
tugging;  a permanently  built-in  bumper  for 
protection  of  walls  and  furniture,  and  a 
screw  thread  which  will  accommodate  any 
pushbroom  handle. 


Alarm  for  Legally  Locking 
Emergency  Theatre  Exits 


Carpet  Cleaning  Brush  Designed 
Like  Comb  to  Lift  the  Pile 


A tool  to  speed  and  reduce  the  effort  of 
carpet  cleaning,  with  professional  results, 
is  the  Professional  Carpet  Comb,  according 
to  its  manufacturer,  Braun  Brush  Co.  The 
comb  is  designed  to  lift  carpet  pile  and 
loosen  dirt  in  preparation  for  machine 
cleaning,  and  is  later  used  to  remove  any 
streaks  after  cleaning.  The  comb  was  job- 
tested  over  200  times  for  the  carpet  clean- 
ing industry.  It  contains  600  teeth,  three- 
fourths  inch  long,  set  in  a “stagger- 
tooth”  pattern  which  tends  to  prevent 
streaks  and  requires  less  reworking  time 
and  effort  than  earlier  brushes.  With  over 


“Exit  Lock”  is  the  name  of  a new  device 
for  legally  locking  emergency  exits  in  the- 
atres, which  is  being  manufactured  by  Best 
Universal  Lock  Co.,  Inc.  It  is  a self-con- 
tained, mechanically  operated  alarm.  The 
Exit  Lock  keeps  a door  locked  from  inside 
and  outside,  yet  lets  it  open  instantly  from 
the  inside.  However,  when  it  opens  an 
alarm  is  sounded.  The  lock  is  activated  by 
a metal  clapper  which  breaks  a glass  panel, 
unlocks  the  door,  and  rings  the  alarm. 
Authorized  personnel  may  operate  the  lock 
with  a key  without  setting  off  the  alarm. 
A Crowd  Release  Bar  is  available  to  auto- 
matically open  an  Exit  Lock  when  people 
jam  the  exit  door.  Also  available  is  a light- 
panel  Security  Indicator  which,  from  a 
central  location,  shows  which  lock  has  been 


Claims  made  for  products  described  editorially 
on  this  and  other  pages  are  taken  from  the 
manufacturers'  statements. 


activated.  For  instant  identification  the 
Exit  Lock  is  bright  red  with  white  lettering. 


Special  Thimble  an  Aid  in 
Repairing  Carpet  and  Seats 


A new,  patented  device  called  the  Nimble 
Thimble  pulls  a stuck  needle  through  the 
heaviest  fabrics,  even  canvas  or  leather, 
and  should  prove  useful  for  theatre  mainte- 
nance men  in  repairing  seats  or  carpets. 
The  secret  is  a patented  Needl-Gripper  at- 
tached to  the  thimble  which  never  lets  go 
until  the  needle  is  pushed  or  pulled 
through  the  fabric.  Then  it  releases  for 
continued  sewing.  The  Nimble  Thimble 
comes  in  three  sizes,  small,  medium  and 
large  and  carries  a money-back  guarantee. 
It  is  available  from  Kraft  Sales. 

Portable  Electric  Foot  Mat 
For  Indoor  or  Outdoor  Use 


American  Mat  Corp.  has  announced  a 
new,  high-quality,  low-priced  portable  elec- 
tric foot-warmer  mat  which  can  be  used 
either  indoors  or  out.  By  merely  plugging 
the  six-foot,  approved  cord  into  a 110/120 
volt  outlet,  a gentle  warmth  is  radiated 
from  the  mat  to  the  feet  and  legs  to  protect 
against  cold  floors  and  drafts  for  less  than 
a penny’s  worth  of  current  per  eight-hour 
day.  The  black  mat  is  of  durable,  molded, 
top-quality  rubber,  is  five-sixteenths  inch 
thick,  with  ribbed  surface  and  beveled 
edges.  It  is  completely  waterproof  and  may 
be  washed  in  soap  and  water.  It  carries  a 
one-year  factory  warranty  against  de- 
fective materials  or  faulty  workmanship. 
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New  Pressurized  Dispensing 
System  for  Beverages 


The  Coca-Cola  Co.  has  introduced  a 
totally  new  type  of  pressurized  beverage 
dispensing  system  called  the  Satellite 
which  offers  more  than  a single  new  dis- 
penser. It  is  a complete  line  of  inter- 
changeable and  flexible  components  de- 
signed to  perform  a number  of  beverage 
assignments,  and  has  been  engineered  to 
fit  in,  with  minor  adaptation,  with  much 
existing  equipment.  The  Satellite  system 
incorporates  a unique  capability  for  mul- 
tiple placement  of  individual  dispensers. 
The  system,  with  its  patented,  positive 
syrup  flow  control  device,  coupled  with  top 
refrigeration  performance  assures  conces- 
sionaires strong  profit  and  quality.  Be- 
cause its  syrup  tanks  can  be  remoted,  it 
saves  valuable  space  at  point  of  sale.  Five- 
gallon,  pressurized  syrup  tanks  are  utilized 
by  the  system  which  dispenses  Coca-Cola, 
plus  two  additional  carbonated  or  non- 
carbonated  drinks.  It  has  a jet  stream, 
plus  outlets  for  carbonated  water  and  plain 
water,  making  a total  of  six  selections  from 
a single  unit.  In  the  picture,  at  left,  is  the 
master  mechanical  refrigeration  and  car- 
bonation  unit,  a component  part  of  the 
system. 


Lily-Tulip  Cup  Corp.  has  appointed 
Michael  G.  Schechter  as  director  of  mar- 
keting and  service  products.  He  will  super- 
vise three  product  departments:  vending 
and  concessions  products,  institutional 
products  and  fast  food  service  products. 


ASHCRAFT 

CORE-LIGHT 
SUPER  CINEX 
CINEX  SPECIAL 

PROJECTION  LAMPS 
AND  HIGH-REACTANCE 
MULTI-PHASE  RECTIFIERS 
* 

World’s  Standard 
of 

Projection  Excellence 


First  Slide  Projector 
To  Use  Xenon  Light 


The  first  slide  projector  employing  the 
newly  developed  and  highly  efficient  xenon 
light  source,  developed  originally  for  mo- 
tion picture  projection,  is  now  available 
from  the  Strong  Electric  Corp.  The  light 
source,  an  arc  enclosed  in  a quartz  globe, 
produces  8,000  to  9,000  lumens  of  snow- 
white  light,  making  possible  projection  of 
31/4x4-inch  and  2x2-inch  slides  on  screens 
up  to  35  feet  wide,  even  in  rooms  which  are 
not  darkened.  With  a high  side-to-center 
illumination,  85  per  cent  coverage,  the  light 
distribution  results  in  clean-cut  picture 
corners.  This  light  is  approximately  6,000° 
K.,  ideal  for  vivid  projection  of  colored 
slides.  Because  the  light  source  in  the 
Universal  xenon  slide  projector  is  clean, 
the  optics  require  cleaning  only  every  30 
days,  approximately.  The  optical  system 
utilizes  a 14-inch-diameter,  ellipsoidal, 
heat-reducing  main  reflector  to  collect  the 
illumination  from  the  source  and  direct  it 
to  the  remaining  point.  Operation  is  by 
push-button.  Electrodes  are  consumed  so 
slowly  there  is  no  shift  of  focus. 

Cold  Drink  Merchandiser 
For  Four  Flavor  Choices 


A new  cold  drink  merchandiser  being 
offered  by  National  Vendors,  Inc.,  has  a 
capacity  of  900  cups — seven,  nine  or  ten- 
ounce.  Four  flavors  are  standard,  in  high, 
low  and  noncarbonated  selections.  A 
crushed  ice  unit  delivers  one  and  one-half 
to  three  ounces  per  drink,  as  set  by  the 
operator;  but  there  is  also  a “No  Ice”  but- 
ton for  customers  not  wanting  it.  All 
drinks  are  refrigerated  by  an  ice-bank  sys- 
tem to  assure  that  every  cup  is  served  cold. 


The  vender  has  positive-displacement  syrup 
pumps,  each  with  its  own  motor.  Special 
features  which  make  servicing  easy  in- 
clude: the  icemaker  and  water  bath  are 
mounted  in  the  upper  rear  of  the  cabinet; 
syrup  pumps  are  easy  to  adjust  and  syrup 
tanks  are  conveniently  located  on  the  base 
of  the  machine;  electrical  relays  are 
grouped  in  two  panels  which  can  be  un- 
plugged and  removed  for  repair  or  re- 
placement. 


Dr  Pepper  Sales  Increase 

Dr  Pepper  Co.’s  September  volume 
topped  all  previous  figures  for  the  same 
month,  exceeding  last  year’s  September  by 
28  per  cent. 


POWERFUL  PLUNGER  CLEARS 

CLOGGED  TOILETS 


in  a jiffy! 


Clear  Messy,  Stuffed  Toilets 
Cut  Maintenance  Costs  with 


TOILAFLEX® 

Toilet  Plunger 

Ordinary  plungers  just  don’t  seat  properly. 
They  permit  compressed  air  and  water  to 
splash  back.  Thus  you  not  only  hsive  a 
mess,  but  you  lose  the  very  pressure  you 
need  to  clear  the  obstruction. 

With  “Toilaflex”,  expressly  designed  for 
toilets,  no  air  or  water  can  escape.  The 
full  pressure  plows  through  the  clogging 
mass  and  swishes  it  down.  Can’t  miss! 

* Designed  to  flex  at  any  angle 

* Suction-rim  stops  splash-back 

* Centers  itself,  can't  skid  around 

* Tapered  tail  gives  air-tight  fit 

Get  a “ TOILAFLEX lor  your  home  too. 
Positive  insurance  against  stuffed  toilet. 

$^65 

Higher  in  Canada 

AT  YOUR  HARDWARE  SUPPLIER 
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Today’s  new  Simplex  X*L  projec- 
tor is  the  result  of  four  decades 
of  engineering  and  performance 
know-how  by  the  world’s  largest 
manufacturer  of  professional 
motion  picture  projectors. 

Continually  being  improved 
and  refined  to  meet  every  new 
advance  in  motion  picture  pre- 
sentation, the  famed  X*L  com- 
bines brilliant  performance, 
remarkable  reliability,  un- 
matched economy  and  a long  list 
of  exclusive  features  simply  not 
available  on  any  other  equip- 
ment. 


For  all  the  facts, 
call  your  National  man. 


~Ai.TS- 


National 

THEATRE  SUPPLY  COMPANY 


HOME  OFFICE.  50  PROSPECT  AVE..  TARRYTOWN.  N Y. 

Subsidiary  ol  General  Precision  Equipment  Corporation  (op) 


HOW  TO  MAKE  CHANGE 


Continued  from  page  14 

50,  THREE  dollars,  FOUR  dollars,  FIVE 
dollars.” 

A customer,  whose  purchase  totals  a few 
cents  over  an  even  amount,  may  give  you 
the  odd  pennies  in  addition  to  the  money 
for  which  you  must  make  change.  These 
“odd-cent”  transactions  should  be  handled 
in  this  way: 

Suppose  the  customer  buys  an  item  cost- 
ing $1.26  and  gives  you  two  $1  bills  and  one 
penny  in  payment. 

Cancel  out  the  odd  penny  when  counting 
the  change  from  the  cash  drawer:  “$1.25 
out  of  $2— $1.25  and  25  is  $1.50  and  50  is 
$2.”  Then,  when  counting  the  change  back 
to  the  customer,  follow  the  usual  rule, 
starting  with  the  amount  of  the  sale  and 
stopping  with  the  amount  the  customer 
gave  you:  “$1.26  out  of  $2.01— $1.26  and  25 
is  $1.51,  and  50  is  $2.01.” 

As  another  example,  suppose  the  cus- 
tomer buys  an  item  costing  $2.13  and  hands 
you  a $5  bill,  a dime  and  three  pennies. 
Cancel  out  the  13  cents  when  counting 
change  from  the  cash  drawer:  “$2  out  of 
$5 — $2,  $3,  $4,  and  $5.”  Then,  when  count- 
ing the  change  back  to  the  customer, 
count:  $2.13  out  of  $5.13— $2.13  and  $1  is 
$3.13,  $1  is  $4.13,  and  $1  is  $5.13.” 

6.  Thank  the  customer. 

No  sale  is  satisfactorily  completed  until 
the  customer  is  thanked  and  the  sincerity 
of  your  thanks  should  be  reflected  both  in 
words  and  in  the  way  those  words  are  said. 
When  you  say,  “Thank  you,”  be  sure  the 
customer  knows  that  you  really  mean  it. 
Make  the  customer  want  to  return  to  your 
store — and  to  you. 


Royal  Crown  Earnings  Up 

Earnings  of  Royal  Crown  Cola  Co.  and 
Consolidated  Subsidiaries  for  the  nine 
months  ended  September  30,  amounted  to 
$1,813,768  ($1.54  per  share)  as  compared 
with  earnings  of  $1,398,629  ($1.21  per 

share)  reported  for  the  comparable  1962 
period.  For  the  third  quarter  1963  earn- 
ings were  60  cents  per  share  compared 
with  48  cents  per  share  for  the  same  quar- 
ter of  the  prior  year.  Sales  and  earnings 
for  the  nine  months  were  greater  than 
predicted  earlier  this  year,  and  this  trend 
is  expected  to  continue  throughout  the 
year.  The  year’s  earnings  are  expected  to 
reach  $1.80  per  share.  September  marked 
the  24th  consecutive  month  of  increases 
for  both  sales  and  earnings. 


New  Post  at  Pepsi-Cola 

Donald  M.  Kendall,  president  and  chief 
executive  officer  of  Pepsi-Cola  Co.,  has  an- 
nounced the  post  of  executive  vice-presi- 
dent of  the  company,  vacated  three  years 
ago,  is  reconstituted  and  that  elected  to 
that  position  is  Thomas  Elmezzi,  now  in 
his  33rd  year  with  the  company.  Joining 
Pepsi-Cola  as  a junior  chemist  during  his 
college  days,  Elmezzi  has  risen  through  the 
posts  of  chief  chemist,  vice-president  for 
manufacturing,  and  recently  vice-president 
in  charge  of  operations. 
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CARBON  SAVERS  FOR  THEATRES  AND  DRIVE-IN  THEATRES 

Eliminate  Your  Carbon  Waste,  Use  “Phillips  Savers" 
ORDER  NOW!  See  Your  Theatre  Supply  Dealer 
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• Cash  or  time  payment  plan. 
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to: 
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SINCE  1920 
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IF  R HE  IE ! 

New  Catalog  of  Superb  Volues 

SMALL  PRIZES  • FLASH 
PLUSH  TOYS  • DOLLS 
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Superscope,  Inc.,  of  Sun  Valley,  Calif., 
has  appointed  Ellis  Rosen  as  regional 
sales  manager  in  New  York  City.  Super- 
scope is  the  United  States  distributor  of 
Sony  tape  recorders  and  related  audio 
equipment,  and  also  is  actively  engaged  in 
the  motion  picture  lens  industry.  Until 
joining  Superscope,  Rosen  was  manager  of 
Packard  Electronics  and  established  its 
initial  retail  operation. 

A new  soft  drink  having  a flavor  new  to 
Americans  is  being  market-tested  in  four 
territories  by  Dr  Pepper  Co.  The  drink, 
called  Pommac,  has  long  been  a favorite  in 


Sweden  and  other  European  countries,  and 
the  flavor  essence  is  being  imported  from 
Pommac  AB  of  Stockholm,  Sweden,  where 
it  has  been  manufactured  for  over  40  years. 
The  drink  is  being  marketed  as  a low- 
calorie,  dietetic  product. 

The  1963  Journal  Award  of  the  Society 
of  Motion  Picture  and  Television  Engineers 
has  been  awarded  to  Robert  L.  Lamberts, 
research  associate  with  Kodak  Research 
Laboratories.  The  award  recognizes  the 
most  outstanding  technical  paper  published 
in  the  monthly  Journal  of  the  SMPTE 
during  the  preceding  year.  Lambert’s  win- 


Winners  of  the  San  Francisco  Fox-War  field  Theatre's 
" Pepsi  'n  Popcorn " twin  contest,  on  their  award  trip 
to  Hollywood,  visited  Joan  Crawford  on  the  set  of  her 
latest  film,  Columbia  Pictures'  "Strait-Jacket."  Janet 
and  Janice  Boscacci,  17-year-old  twins  on  the  left, 
and  Laurie  and  Lynn  Schoenfeld,  18  years  old,  right, 
presented  Miss  Crawford  with  twin  "Pepsi  'n  Pop- 
corn" stuffed  tigers  sent  by  Jack  Lucy,  manager  of 
the  Fox  Warfield. 


ning  paper,  “Application  of  Sine-Wave 
Techniques  to  Image  Forming  Systems,” 
discussed  the  derivation  of  spatial  fre- 
quency— more  properly  called  modulation 
transfer  function — and  illustrated  the  use- 
fulness of  modulation  transfer  function  in 
evaluating  optical  and  photographic  sys- 
tems. 


Dr  Pepper  Co.  will  make  its  fourth  ap- 
pearance in  the  75th  annual  Tournament 
of  Roses  Parade  in  Pasadena,  Calif.,  Janu- 
ary 1.  Entry  in  the  New  Year’s  Day  spec- 
tacle is  by  invitation  only  with  commercial 
participation  limited  to  ten  floats.  Two  of 
the  three  previous  Dr  Pepper  floats  have 
won  awards,  and  the  1964  float  is  planned 
to  be  more  spectacular  than  anything  the 
company  has  produced  in  the  past. 

The  Candy,  Chocolate  and  Confection- 
ery Institute  has  appointed  Barry  Mc- 
Nulty, trade  association  and  public  rela- 
tions executive,  its  executive  director.  The 
appointment  of  McNulty  completes  the 
various  steps  in  the  changeover  which  has 
placed  the  CCCI  under  the  administrative 
supervision  of  the  National  Confectioners 
Ass’n. 


Canada  Dry  Corp.  has  promoted  Norman 
O.  Tunnell  to  U.S.  carbonated  syrup  sales 
manager. 

John  B.  Finneran  has  joined  The  Nestle 
Co.  as  assistant  brand  manager  of  Nescafe 
instant  coffee  products  and  William  P. 
Betz  was  appointed  superintendent  of  the 
Brooklyn,  N.Y.,  distribution  center  of 
Nestle.  Other  company  changes  include  the 
naming  of  Carmine  Spatara  as  Betz’  as- 
sistant, and  the  transfer  of  Roger  Jones, 
formerly  manager  of  the  company’s  choco- 
late and  cocoa  products  center  in  Salinas, 
Calif.,  to  White  Plains,  N.Y.  as  senior  plan- 
ning engineer. 

Ronnie  Atwell,  advertising  and  pub- 
licity manager  of  Martin  Theatres  of 
Georgia,  has  been  named  assistant  vice- 
president  and  elected  to  the  board  of 
directors. 

The  MODERN  THEATRE  SECTION 


BOXOFFICE-MODERN  THEATRE: 

Send  me  more  information  about  the  products  and  articles  checked  on 
the  reverse  side  of  this  coupon. 


Name Position.. 


Theatre  or  Circuit.. 


Seating  or  Car  Capacity.. 


Street  Number 


City- 


Zone.. 


State., 


Fold  alorvg  this  line  with  BOXOFFICE  address  out.  Staple  or  tape  closed. 


HAVE  YOU  MADE  ANY  IMPROVEMENTS  LATELY? 

We’d  like  to  know  about  them  and  so  would  your  fellow  exhibitors. 
If  you’ve  installed  new  equipment  or  made  other  improvements  in  your 
theatre,  send  us  the  details — with  photos,  if  possible.  Or  if  you  have 
any  tips  on  how  to  handle  some  phase  of  theatre  operations,  concessions 
sales,  etc. — -faster,  easier  or  better — let  other  showmen  in  on  them.  Send 
this  material  to: 

The  Editor 

MODERN  THEATRE 


Fold  along  this  line  with  BOXOFFICE  address  out.  Staple  or  tape  closed. 


BUSINESS  REPLY  ENVELOPE 

First  Class  Permit  No.  874  - Section  34.9  PL&R  - Kansas  City,  Mo. 


No 

Postage  Stamp 
Necessary 
l If  Mailed  In  the  , 
.United  States . 


BOXOFFICE-MODERN  THEATRE 

825  Van  Brunt  Blvd. 

KANSAS  CITY  24,  MO. 

• THIS  SIDE  OUT 


• ADLINES  & EXPLOITIPS 

• ALPHABETICAL  INDEX 

• EXHIBITOR  HAS  HIS  SAY 

• FEATURE  RELEASE  CHART 

• FEATURE  REVIEW  OIGEST 

• SHORTS  RELEASE  CHART 

• SHORT  SUBJECT  REVIEWS 

• REVIEWS  OF  FEATURES 

• SHOWMANDISING  IDEAS 


THE  GUIDE  TO  BETTER  BOOKING  AND  B U S I N E S S - B U I L D I N G 

Nv 


A Dream  Stunt  Comes  to  Life 

Coon  in  Tree  and  Eager  Hound  on  Truck, 
Plus  Sound  Effects,  Make  Town  Howl! 


There  must  be  quite  a bit  of  the  coon 
dog  man  in  J.  P.  Harrison,  one  of  Inter- 
state Theatres’  bright  showmen  who  man- 
ages the  Campus  Theatre  at  Denton,  Tex. 
Recently  he  finally  got  a picture  that  gave 
him  an  excuse  to  put  on  an  exploitation 
that  which  he  says  he  had  been  waiting  to 
execute  for  a good  many  years! 

The  film  Harrison  had  been  waiting  for 
was  “Savage  Sam,”  and  his  dream  stunt 
fitted  this  one  perfectly.  As  illustrated  in 
the  photo  herewith,  the  stunt  brings  a bit 
of  the  wooded  hills  right  to  the  front  of 
the  theatre — a treed  coon  very  much  alive 
with  a mighty  eager  hound  rarin’  to  get  at 
him.  This  wildlife  drama  was  enacted  on  a 
large  flat  bed  truck,  equipped  with  proper 
sound  effects  and  signs  and  parked  in  front 
of  the  Campus  on  opening  day. 

Played  continuously  through  loudspeak- 
ers mounted  on  top  of  the  truck  cab  was  a 
45 -minute  specially  recorded  tape  blaring 
forth  announcements  on  the  film  between 
blasts  of  a cowhorn,  such  as  used  by  coon 
hunters  to  call  their  dogs  from  the  chase. 
Harrison  got  a champion  coon  hound  caller 
to  do  the  recording.  Following  blasts  from 
the  cowhorn,  announcements  would  follow, 
such  as,  “We’re  tooting  the  horn  for  Walt 
Disney’s  ‘SAVAGE  SAM,’  etc.”  This  kept 
on  continuously  through  the  day  and 
evening. 

“If  you  have  not  heard  the  shriek  of  a 
cowhorn,  you  won’t  appreciate  how  this 
sound  carries,”  Harrison  comments.  “It  is 
much  like  a siren  and  carries  for  blocks.” 

To  add  a little  more  atmosphere  to  the 
float,  a fireplug,  used  inside  the  lobby  in 
an  advance  display,  was  mounted  on  the 
truck  bed. 

Banners  on  the  truck  read:  “You  Too 
Will  Howl  With  Glee  When  You  See  Walt 
Disney’s  ‘SAVAGE  SAM’  . . . Campus  Now 
Showing.” 

“To  really  appreciate  all  this,”  Harrison 
relates,  “you  really  have  to  see  how 
vicious  these  dogs  bark  and  howl  and 
plunge.  At  night  we  had  three  hound  dogs 
plunging  and  howling  at  the  coon.  Spot- 
lights from  above  lighted  up  the  scene.  If 
I ever  pulled  a stunt  which  made  people 
laugh,  this  one  did. 

“I’ve  always  felt  that  when  you  can  sell 


people  through  a laugh,  they  are  doubly 
sold.” 

Harrison  reported  the  stunt  was  not 
expensive. 

( For  the  information  of  people  who 
aren’t  coon  hunters,  the  object  pri- 
marily is  to  tree  the  coon,  one  of  the 
smartest  of  animals,  not  kill  him. 
Sometimes  the  coon  seems  to  enjoy 
trying  to  outwit  the  hounds.) 

'That  Kind  of  Girl'  Copy 
Stresses  Personal  Pitch 

“High  school  age  and  over  SHOULD  SEE 
IT  . . . Children  under  high  school  age  not 
admitted.” 

This  notice  headed  a two-column  ad  on 
“That  Kind  of  Girl”  at  five  drive-ins  in 
New  Orleans.  Other  ad  copy,  also  two 
columns  wide: 

“IF  you  have  never  read  a movie  ad, 
please  read  this  one ! If  you  don’t  you  may 
well  miss  the  opportunity  of  seeing  a most 
unusual  motion  picture  . . . THAT  KIND 
OF  GIRL  . . . Produced  unpretentiously,  it 
was  unheralded  until  it  was  pointed  to  as 
worthy  of  Academy  award  notice  ...  It  was 
made  in  a city  not  unlike  ours  and  with  a 
cast  of  dedicated  players  who  poured  their 
hearts  into  the  filming  of  this  warm  and 
moving  story  . . . We  would  be  surely  re- 
miss if  we  did  not  urge  everyone  to  see  this 
picture.  It  offers  a rewarding  entertain- 
ment experience  beyond  anything  you  have 
ever  enjoyed  befoi’e.” 


Nuttycorn  Adds  to  Sales 

Lew  Bray  jr.  is  tilting  concession  sales  a 
bit  at  the  Texas  Theatre  in  Pharr,  Tex., 
with  Nuttycorn!  He  puts  a nickel  bag  of 
peanuts  in  a dime  bag  of  popcorn  and  sells 
the  two  for  15  cents.  Occasionally  he  “sea- 
sons” the  Nuttycorn  with  a pass. 


Interview  for  'Lawrence' 

The  Evening  Times-Globe,  St.  John, 
N.B.,  published  an  interview  with  Charles 
H.  Ward,  69,  who  fought  with  T.  E.  Law- 
rence and  the  Arab  forces  against  the 
Turks  as  a member  of  the  60th  London 
division.  The  interview,  arranged  by 
George  Forham,  manager  of  the  Para- 
mount Theatre  in  St.  John,  gave  full 
credits  to  “Lawrence  of  Arabia”  and  its 
Paramount  playdates. 


These  aren't  props!  That's  a live  coon  up  in  the  tree 
and  a mighty  eager  coon  hound  rarin'  to  get  at  him! 
This  was  the  scene  on  top  of  a flatbed  truck,  which 
was  equipped  with  sound  effects  and  banners,  in 
front  of  the  Campus  Theatre  in  Denton,  Tex.,  on 
opening  day  of  "Savage  Sam." 


Real  Space  Suit  Is  Prize 
At  Big  Space  Matineel 

A real  (!)  astronaut  suit  was  given  away 
at  Richard  Crosby  jr.’s  Gigantic  Space 
Matinee  at  the  Hollywood  Theatre  in 
California,  Pa.  Crosby,  who  operates  the 
theatre  and  teaches  in  the  junior  high 
school,  also  advertised  free  membership 
cards  in  his  Adventures  of  the  Future  Club ! 

On  the  screen  at  the  Space  Matinee 
were  “The  Lost  Planet,”  a science-fiction 
serial;  “War  of  the  Worlds”  and  “The  30- 
Foot  Bride  of  Candy  Rock,”  all  for  35 
cents. 

The  winner  of  the  astronaut  suit  ap- 
pealed at  the  theatre  the  following  week, 
taking  tickets  and  on  the  stage. 
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Manager  Becomes  Walking  Boxoffice  as  Irma'  Revives  Good  Old  Days! 


Few  complaints  are  heard  among  thea- 
tremen  in  Dallas  against  the  amusement 
editors  of  the  daily  newspapers  regarding 
the  support  they  give  motion  pictures. 
Dallas  newspaper  cooperation  is  generally 
rated  as  nothing  short  of  splendid.  An 
example  is  a cheerful  article  of  upbeat  im- 
port, and  helpful  on  a specific  film,  which 
appeared  in  the  Dallas  Morning  News,  with 
a two-column  illustration,  during  the  long 
run  of  “Irma  La  Douce.”  Since  the  article, 
written  by  amusement  editor  William  A. 
Payne,  concerns  a striking  bit  of  good  pro- 
motion news,  it  is  reprinted  herewith. 


GOOD  OLD  DAYS  BACK  AT  ESQUIRE 
AS  PATRONS  RUSH  TO  SEE  ‘IRMA’ 
— Headline  in  Dallas  News 
By  WILLIAM  A.  PAYNE 
Theatremen  are  prone  to  refer  to  the 
war  years  and  those  immediately  following 
as  “the  good  old  days”  of  motion  picture 
patronage  when,  they  say,  “All  you  had  to 
do  was  open  the  theatre  doors  and  stand 
back  to  get  out  of  the  way  of  the  crowds.” 
If  that  observation  is  true,  then  “the”  good 
old  days  are  not  as  far  back  in  the  limbo 
of  the  past  as  some  would  think.  In  fact, 
they  have  returned  to  the  Esquire  Theatre. 

Four  times  a day  and  five  times  on 
Saturday  and  Sunday,  Manager  Jimmy 


Jimmy  Cain,  manager  of  the  Esquire  Theatre  in 
Dallas,  became  a walking  boxoffice  before  almost 
every  performance  of  "Irma  La  Douce,"  selling 
tickets  in  front  of  the  theatre  to  "rush"  the  patrons 
into  the  theatre. 

Cain  and  his  Esquire  staff  are  literally 
overwhelmed  by  the  crush  of  patrons 
crowding  in  to  see  “Irma  La  Douce.” 

Cain,  however,  does  not  wait  to  get 


caught  in  the  crush  at  the  door.  He  meets 
the  crowds  on  the  sidewalk  in  front  of  the 
theatre,  equipped  with  a handful  of  bills 
and  change  and  long  strings  of  tickets 
looped  about  his  neck  to  become  sort  of 
walking  boxoffice. 

In  a way,  Cain  is  a victim  of  his  own 
psychology.  Patrons  have  been  encouraged 
to  see  “Irma”  from  the  first  and  the  push 
to  get  in  the  theatre  naturally  is  heaviest 
just  before  starting  time  of  the  perform- 
ance. By  operating  his  portable  boxoffice 
in  addition  to  the  regular  ticket  window, 
Cain  is  able  to  handle  several  hundred  pa- 
trons in  rapid  order.  The  schedule  calls  for 
only  15  minutes  between  performances. 

In  that  time,  Cain  must  clear  the  theatre 
and  get  those  waiting  seated.  There  are, 
of  course,  early  birds  who  buy  their  tickets 
20  and  30  minutes  before  a performance 
and  then  wait  outside.  There  are  many 
others,  though,  who  form  the  long  last- 
minute  lines.  That  is  when  Cain  goes  into 
action  with  his  tickets  on  the  sidewalk. 

“Irma”  . . . has  been  a boxoffice  sensa- 
tion in  Dallas.  Interstate  Theatres,  which 
operates  the  Esquire,  has  not  released  ex- 
act boxoffice  figures  on  the  engagement, 
but  will  say  that  “Irma”  is  outgrossing 
every  other  film  which  the  circuit  is  show- 
ing in  its  Dallas  first-run  movie  houses. 


I 


Three-Day  Burial  Sparks  Four-Feature  Chiller 


General  manager  Charles  J.  Lombardo 
employed  a novel  stunt,  so  old  it’s  brand 
new  again,  to  boost  the  weekend  business 
at  his  Cloverleaf  Drive-In  Theatre  in 
Cleveland.  He  brought  ’em  in  with  “a 
burial.”  On  Friday  evening,  a man  was 
hypnotized  before  the  audience,  placed  in  a 
specially  constructed  coffin  and  the  lid 
was  nailed  down. 

The  “burial”  was  not  too  far  from  the 
concession  stands  to  make  eating  also 
worth  while. 

The  “coffin”  had  a large  tube,  special 
lights,  etc.,  so  that  the  parade  of  happy 
“mourners”  could  pass  by  the  coffin  and 
see  that  the  man  remained  buried  for  three 


days.  At  the  end  of  that  time  he  was  dug 
up,  brought  out  of  his  hypnotic  trance  and 
seemed  none  the  worse  for  his  close  as- 
sociation with  “six-feet  under.” 

The  “grave”  was  covered  by  a gigantic 
tent,  and  on  the  burial  night  Ghoulardi,  a 
TV- wit  who  has  created  a following  by 
ridiculing  old  films  being  shown  by  his 
station,  was  present  to  help  out  the  cere- 
monies and  make  the  burial  a greater  pull, 
for  he  has  a youthful  following. 

In  addition  to  the  three-day  stunt,  Man- 
ager Lombardo  offered  Premature  Burial, 
The  Undead,  Haunted  Strangler  and  Fiend 
Without  a Face. 

Everything  added  up  to  double  business. 


Nervo-Rama  Spook  Show! 
Shock  Copy  for  Herald 

Heralds,  8xl2y2  inches,  printed  on  one  ial 
side  of  pale  blue  stock,  announced  a of 
Nervo-Rama  Spook  Show  on  a Friday  and 
Saturday  at  the  Center  Theatre  in  Weldon, 

N.C.  Manager  Cal  Cannon  used  this  copy: 

“NERVO-RAMA  Spook  Show  . . . How 
much  SHOCK  can  you  stand?  ...  1 hour, 

2 hours  or  5 full  hours  of  Savage  Terror 
never  before  shown  to  mankind  or  woman! 

“WE  WARN  YOU  . . . These  pictures  are 
in  color  . . . The  blood  is  red  . . . The 
screams  are  yours. 

“See — Vincent  Price,  Peter  Cushing.  See 
. . . More  Hori’or  than  ever  before  . . . 

Your  heart  will  pound  . . . Your  blood  will 
Freeze. 

“HORRIFYING  . . . BLOOD  CHILLING 
. . . MONSTROUS. 

“See  at  your  own  risk  BLOOD  OF  THE 
VAMPIRE  . . . THE  FLY  . . . THE  HOUSE 
OF  USHER. 

“Medical  supplies  in  the  lobby  at  all 
times. 

“Nerve -Shattering  Shock  . . . After  see- 
ing this  monsterpiece  5 out  of  6 will  pull 
the  cover  over  their  heads.” 


AA  Rereleasing  'Capone' 
And  'Pay  or  Die'  Pictures 

Due  to  the  public  interest  in  Cosa  Nostra 
aroused  by  the  McClellan  committee  hear- 
ings, Allied  Artists  is  rereleasing  two  films 
dealing  with  Cosa  Nostra  operations  in  the 
United  States.  One  of  the  combination  is 
“A1  Capone,”  reputed  king-pin  of  the  Chi- 
cago Mafia.  The  other  is  “Pay  or  Die,”  an 
expose  of  Mafia  operations.  New  advertis- 
ing and  promotional  material,  pegged  on 
the  Cosa  Nostra  disclosures,  has  been  pre- 
pared for  point-of-sale  merchandising  by 
the  exhibitor. 

BOXOFFICE  Showmandiser  ::  Nov.  4,  1963 


Dr.  Charles  LeRoy  casts  a hypnotic  spell  (left)  over  his  patient  at  the  Cloverleaf  Drive-In  at  Cleveland, 
prior  to  a three-day  burial  near  the  concession  stand.  No  pipes  were  run  to  the  patient  five  feet  under- 
ground. However,  a lorge  glass-covered  tube,  seen  extending  from  box  at  right,  placed  the  patient  on 
view  at  all  times  for  the  drive-in  audiences. 
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Mouse  Costs  Little 
But  Roar  Is  Loud 

Every  showman  should  demonstrate  oc- 
casionally to  his  own  satisfaction  that  ex- 
ploitation need  not  be  expensive  to  be  ef- 
fective. A striking  proof  of  the  truism  comes 
from  Richard  Keck  of  the  Campus  Theatre 
at  Missoula,  Mont. 

Due  to  the  popularity  of  Peter  Sellers  in 
the  area,  Keck  decided  to  rerun  “The  Mouse 
That  Roared,”  but  he  needed  some  pro- 
motion that  would  pinpoint  attention  on  the 
film. 

FINDING  ONE  NOT  EASY 

Why  not  a mouse  that  roars?  Using  the 
tape  recorder  to  simulate  a roar  was  easy, 
but  getting  the  mouse  that  was  to  roar  was 
quite  another  matter.  After  a full  week  of 
futile  search  of  pet  shops,  the  dog  pound, 
the  zoo  and  inquiry  among  neighborhood 
kids,  drastic  measures  appeared  in  order — 
time  had  run  out. 

Keck  made  a virtue  of  a necessity.  He  re- 
lates : 

“We  called  the  local  radio  stations  and 
they  issued  an  appeal  over  the  air  for  one 
live  mouse.  This  created  a great  deal  of 
curiosity  as  everyone  wanted  to  know  why 
a live  mouse  was  so  urgently  needed.  We 
told  all  those  who  phoned  to  inquire  that 
if  we  were  successful  in  our  quest,  they  could 
find  the  answer  by  dropping  by  the  Campus 
Theatre  at  4 o’clock  that  afternoon. 

“Then  when  it  looked  as  if  we  had  lost 
the  battle,  we  finally  got  the  call  we  hoped 
for.  We  had  a mouse  and  soon  he  would  be  on 
his  way  to  stardom. 

SPEAKER  IN  CAGE 

“We  placed  him  in  a clear  plastic  cage, 
under  which  the  speaker  to  the  recorder  was 
hidden.  The  recorder  itself  was  in  the  man- 
ager’s office.  At  4 o’clock,  the  peak  of  the 
after-school  rush — we  placed  the  cage  on  a 
table  on  the  sidewalk  in  front  of  the  theatre. 
Beside  the  table  on  a large  poster  we  printed 
“Columbia  Presents  — The  Mouse  That 
Roared.”  The  playdates  and  stars  were 
printed  below  in  smaller  letters. 

“From  time  to  time  our  little  star  would 
‘roar,’  much  to  the  astonishment  of  the 
crowds  gathered  about. 

“After  the  rush  was  over  our  litle  star  re- 
tired to  the  lobby  where  again  before  the 
show  and  during  intermissions  he  performed 
for  a full  week  before  the  picture  opened, 
much  to  the  delight  of  the  children  and 
amusement  of  the  adults.  Everyone  left  the 
theatre  talking  about  the  mouse  that  roared 
at  the  Campus.” 


Cokes  to  First  50 

Carl  Cannon  of  the  Center  Theatre  at 
Weldon,  N.C.,  had  this  giveaway  in  a her- 
ald on  “Invasion  of  the  Animal  People” 
and  “Terror  of  the  Bloodhunters”:  Free 
Cokes  to  the  First  50  People  Monday  Only ! 


Mary  Had  a . . . What? 

The  Liberty  Theatre  in  McKeesport,  Pa., 
cut  the  last  word  in  “Mary  Had  a Little” 
in  copy  in  a one-column  newspaper  ad 
which  read: 

“Guess  what  Mary  had?  . . . The  fun- 
niest sex  romp  in  years!  . . . MARY  HAD 
A.” 

The  other  film  on  the  double  bill  was 
‘Stolen  Hours.” 


Radio  Listeners  Match  Photos  of  Very 
Important  Platter  Spinners  and  Wives! 


An  eight-day  radio  hard-sell  benefit- 
ting  “The  V.I.P.s”  at  the  downtown  Roxy 
Theatre  in  Kansas  City  was  accomplished 
by  Bob  Goodfriend,  general  manager  for 
Durwood  Theatres,  and  his  coworkers  by 
a promotion  deal  with  station  KMBC. 

KMBC  invited  its  listeners  to  match  up 
its  Very  Important  Platter  spinners  with 
their  Very  Important  Partners  (wives)  on 
entry  blanks  available  at  Durwood’s  Em- 
pire, New  Parkway  and  of  course,  at  the 
Roxy.  The  entry  sheets,  11x81/2  inches, 
printed  on  one  side,  read: 

KMBC  RADIO  CONTEST  SALUTES 
THE  V.I.P.s. 

Elizabeth  Taylor  . . . Richard  Burton 
. . . Starring  in  “The  V.I.P.s” 

! 251  Winners  ! 

First  Prize:  The  famous  Bell  & Howell 
8mm  complete  Home  Movie  Outfit,  in- 
cluding electric-eye  zoom  camera,  self- 
threading  projector,  30x40  screen,  light 
bar  and  carrying  case  from  Goldman 
Jewelry  Co. 

PLUS:  250  passes  for  two  to  the  gala 
special  KMBC  Radio  preopening  pre- 
miere of  “The  V.I.P.S”  at  the  Roxy  The- 
atre date.  Have  a cup  of  coffee  with 
your  favorite  KMBC  V.I.P.D.J.  in  the 
lobby! 

This  copy  was  on  the  upper  half.  The 
lower  half  explained  how  the  prizes  could 
be  won  by  matching  the  KMBC-Radio 
Very  Important  Platter  spinners  with  their 
Very  Important  Partners  from  pictures  of 
the  disc  jockeys  and  wives  displayed  at 
Durwood’s  Roxy,  Capri,  Empire  and  Park- 
way theatres  and  in  a window  display  in 
the  Berkson  building  downtown. 

WIVES’  PHOTOS  NUMBERED 

The  wives’  photos  in  the  displays  bore 
only  numbers  and  entrants  were  required 
to  match  them  correctly  via  number  on 
indicated  spaces  on  the  lower  half  of  the 
blanks. 

“The  seven  deejays  started  plugging  the 
contest  September  15  and  hit  it  hard  and 
long  through  September  22,”  Goodfriend 
relates.  “This  resulted  in  almost  $2,500 
worth  of  free  air  time  and  developed 
enough  interest  to  bring  in  excess  erf 
1,000  entries  even  though  each  one  meant 
a trip  to  one  of  the  theatre  locations. 

“The  first  prize  of  a $200  Bell  & Howell 
home  movie  outfit  was  promoted  from  the 
Goldman  company,  which  operates  a chain 
of  jewelry  stores,  who  received  the  residual 
exposure  in  the  contest  radio  spots,  plus 
free  straight  commercial  time  provided 
by  KMBC. 

PASSES  TO  FIRST  250 
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Illustrated  here  is  one  of  the  display  boards  back- 
ing up  the  radio  deejay  Match  the  VIPs  contest 
which  received  big  publicity  for  “The  V.I.P.s"  open- 
ing at  the  Roxy  Theatre  in  Kansas  City.  As  indi- 
cated, the  gimmick  was  to  match  the  seven  KMBC 
deejays  and  wives  correctely. 


presentation. 

“This  combination  of  word-of-mouth 
created  by  the  radio  exposure,  the  displays 
and  the  crossplug  trailers  in  all  our  the- 
atres resulted  in  a great  opening  week  for 
‘The  V.I.P.s.’  ” 


'From  Russia'  to  675,000 
In  OK  Paperback  Edition 

A paperback  edition  of  “From  Russia, 
With  Love,”  the  spy  story  by  Ian  Fleming 
recently  named  by  President  Kennedy  as 
one  of  his  favorites,  is  being  published  in 
Great  Britain,  with  an  initial  print  order 
of  675,000,  prior  to  release  of  the  film  of 
the  same  title  by  United  Artists. 

The  special  Pan  Books  edition  will  be 
merchandised  in  a variety  of  new  media, 
including  candy  counter  racks  in  many 
Rank  theatres  that  will  play  the  film  in  its 
initial  run  in  the  United  Kingdom.  The 
cover  will  stress  that  Sean  Connery  again 
stars  in  the  new  film  of  Secret  Service 
agent  Bond. 


“The  first  250  entries,  right  or  wrong, 
were  awarded  the  250  pairs  of  tickets  good 
for  a special  ‘V.I.P.s’  preopening  premiere 
we  arranged  for  8 p.m.  Wednesday,  Sep- 
tember 25,  at  the  Roxy.  We  also  issued 
about  150  invitations  on  our  letterhead  to 
local  VIPs  in  politics,  civic  offices,  etc. 

“The  KMBC  deejays  were  on  hand  to 
welcome  people  in  the  Roxy  lobby,  where 
demi-tasses  of  coffee  were  served  before 
the  picture  started  at  8. 

“The  first  prize  winner  was  announced 
by  deejay  Mark  Foster  and  the  award 
was  made  from  the  stage  before  the  screen 


A Ghostly  Booklist 

A.  Milo  DeHaven,  former  Detroit  area 
exhibitor  who  now  lives  at  Venice,  Calif., 
has  reminded  friends  that  the  library 
bookmark  is  an  old  standby  promotion  that 
works  well  on  many  films  these  days.  He 
forwards  a bookmark  on  yellow  stock  which 
features,  on  one  side,  “A  Ghostly  Booklist” 
of  titles  about  haunted  houses  and  ghosts, 
prepared  by  the  staff  members  of  the  Los 
Angeles  public  library.  On  the  other  side 
are  illustration  and  copy  on  “The  Haunt- 
ing.” 
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This  striking  display  in  front 
of  the  Alameda  Theatre, 
downtown  Spanish-language 
theatre  in  San  Antonio  op- 
erated by  Jack  Cane, 
brought  in  the  ticket-buyers, 
according  to  Ignacio  Torres, 
manager.  The  display  was 
used  in  advance  and  dur- 
ing the  showing  of  "El 
Camino  de  la  Horca"  (The 
Road  to  the  Gallows). 


Kids  Like  Lots  of  Blood  Letting  in  Their 
Horror  Pictures;  Westerns  Are  Too  Tame 


An  interesting  report  on  the  strong 
tastes  of  small  children  for  bloody  action 
in  horror  shows  appears  in  a well -illus- 
trated story  in  the  Detroit  Free  Press 
written  by  Jean  Sharley.  Basing  her  de- 
tailed interviews  with  the  small  fry  on  a 
visit  to  the  Allen  Park  Theatre,  she  quoted 
Manager  Arthur  F.  Brock  that  the  kids 
aon’t  like  westerns  but  want  horror. 
“Besides,  they’re  fussier  than  adults;  they 
walk  out  if  they  don’t  get  constant  action,” 
Brock  said. 

“This  is  a pretty  good  picture,”  said  Paul 
Turchetta,  11,  “but  there  are  a lot  of  queer 
things  in  it.  Like  this  creeping  arm.  A 
guy’s  arm  gets  about  a mile  long  and  the 
hand  crawls  around  at  night  and  the 
other  guy  sets  it  on  fire.” 

HUGE  BIRDS,  TOO 

This  seemed  like  a swell  reason  for  de- 
serting the  matinee  line  at  the  Allen  Park 
movie  house. 

“You  shouldn’t  leave,  lady,”  said  another 
boy.  “They  got  these  big  birds  that  drop 
rocks  on  the  people  on  the  boat.” 

It  was  a treat  too  good  to  miss.  The  box- 
office  opened  at  12:15  p.m.  The  line  of 
aged  4-to-12  youngsters  stretched  four 
blocks.  Two  kids  fainted;  one  got  sick. 
People  trying  to  find  the  door  of  the 
sausage  store  next  to  the  theatre  decided  to 
go  home  and  have  eggs  for  breakfast. 

Kevin  Sutlick,  12,  said,  besides  his  35 
cents  for  admission,  he  would  spend  15 
cents  for  popcorn  (unbuttered),  10  cents 
for  pop  and  maybe  20  cents  for  candy  bars. 

“That’s  about  average  for  the  kids,” 
Kevin  said.  “With  a bigger  eater  like  me, 
I’ll  probably  have  another  popcorn  and 
another  pop.” 

Mrs.  Michael  Stapleton  stood  nearby 
dropping  candy  money  into  a number  of 
outstretched  hands.  After  a time,  realiz- 
ing that  some  of  the  hands  looked  un- 
familiar, she  announced  “I  only  have  four 
children.”  Two  hands  pulled  back. 

The  best  movie  seat  is  the  one  closest  to 
the  blood  letting.  How  the  blood  flows  is 
important  to  the  success  of  a children’s 


matinee.  Death  by  whipping  is  good. 
Chomping  by  a two-headed  monster  is 
keen.  As  the  sword  streaked  toward  the 
victim’s  neck  on  the  screen,  the  only  adult 
at  the  matinee  turned  away  . . . 

“They  don’t  show  it  coming  off,”  soothed 
the  8-year-old  girl  in  the  next  seat.  “Just 
the  blood.” 

“These  kids  won’t  give  you  15  cents  for 
12  westerns,”  said  manager  Arthur  F. 
Brock.  “They’re  fussier  than  adults.  They 
walk  out  if  they  don’t  get  constant  action.” 

During  periods  of  storm  and  stress  and 
monster  stalking,  the  Allen  Park  was  tomb 
quiet.  During  dancing,  kissing  and  con- 
versation, it  was  a mobile  ant  hill.  During 
dialog,  the  older  ones  rooted  the  little  ones 
in  their  seats,  commanding  “Stay  here!”, 
while  they  went  off  for  lobby  refreshment. 


As  a kickoff  for  the  promotion  of  "Wives  and 
Lovers"  at  a day-and-date  engagement  at  the  Cinema 
and  Amherst  theatres  in  Buffalo,  an  invitational  pre- 
view was  put  on  at  the  Amherst  in  the  afternoon. 
This  screening  was  promoted  on  the  Jay  Nelson 
show  on  WKBW  radio  station  eight  days  in  advance. 
Over  500  women  attended.  Above,  Jay  Nelson  of 
WKBW,  right,  is  presenting  to  Mrs.  N.  J.  Clerc  of 
West  Seneca,  N.Y.,  the  major  door  prize,  a weekend 
at  the  Sheraton  Brock  Hotel  in  Niagara  Falls,  Ont., 
as  Irving  Singer,  manager  of  the  Amherst,  looks  on. 


Some  of  the  tiny  ones  went  too,  hoping 
they  wouldn’t  have  to  go  back  for  the 
movie. 

Plot  is  unimportant.  The  older  children 
want  to  see  the  thrills  the  television  and 
newspaper  ads  guarantee.  The  younger 
ones  take  comfort  in  advertisement  as- 
sociation, too  . . . 

“It’s  a white  tornado!”  shouted  a 5-year- 
old,  as  the  magician  brewed  up  an  evil, 
spark-shooting  storm. 

CHEER  SWORD  FIGHTS 

Sword  fights  are  big,  with  the  cheers 
and  whistles  matching  those  at  the  begin- 
ning. Some  kids  never  find  out  who  was 
killed. 

“Who’s  the  good  guy?”  asked  little 
brother. 

“The  guy  in  the  blue,”  said  big  brother. 
“Shut  up.” 

“That  guy?” 

“Naw,  the  other  guy.  Shut  up.” 

Sex  can’t  match  sword  fighting,  even 
when  the  Magician  tells  the  beautiful 
Princess  to  take  off  all  her  clothes  before 
he  turns  her  into  a firebird  because  he 
can’t  grow  feathers  on  satin.  Except  for 
one  little  boy,  the  scene  was  received  coolly. 

“Wow,”  he  shouted.  “Look  at  the  dia- 
mond in  her  belly  button!” 

The  children  say  they  don’t  know  why 
they  like  monsters  or  why  they  like  to  be 
frightened  . . . 

“I  like  the  big  animals,”  said  a blond 
6-year  old. 

“It’s  nice  you  have  your  brother  along 
in  case  you  get  scared,”  said  the  grownup. 

“Yeah,  and  he’s  got  the  money,”  said 
the  blonde. 

Here's  Some  Scare  Copy 
For  a Chiller  Program 

Here’s  some  horror  show  copy,  taken 
from  a herald,  on  yellow  stock,  distributed 
by  the  Lakeside  Drive-In  on  Conneaut 
Lake,  Pa. 

“It’s  Frightime ! . . . It’ll  be  a monsterous 
experience  if  you  attend  the  horrifying 
and  blood-curdling  GHOSTS  & MON- 
STERS CONVENTION  ...  2 Gasp-Provok- 
ing Nights  . . . You’ll  Shiver  and  Shake, 
Even  Your  Goose  Bumps  Will  Have  Goose 
Bumps  . . . It’ll  Scare  the  Yell  Out  of 
You!!” 

On  the  end  of  the  herald  was,  “Those 
who  can  stand  it  and  stay  till  the  end  will 
be  given  a ticket  for  a future  show.” 

After  the  heralds  were  printed,  Elmer 
Hasley,  the  owner,  came  up  with  a second 
thought  and  cut  off  the  bottom  two  lines. 
It  was  good  thinking,  too,  he  reports,  since 
80  per  cent  of  his  Thursday  and  Friday 
audiences  for  the  five-feature  chiller  re- 
mained for  the  entire  show,  and  he  made 
no  refunds  or  issued  no  passes! 

Delay  in  'Birdie  Date' 

Is  Reported  by  Frankie 

When  the  opening  of  “Bye  Bye  Birdie” 
at  the  Saenger  Theatre  in  New  Orleans 
was  delayed  because  of  a holdover  of 
“Come  Blow  Your  Horn,”  Walt  Guarino, 
manager,  made  up  an  ad  featuring  art  of 
Frank  Sinatra  saying  (in  cartoon  balloon) : 

“Sorry  ‘Birdie,’  you’ll  have  to  wait  . . . 
in  7 more  days  you  have  a date!  ...  I tell 
you.  Chum,  the  crowd’s  been  neat  so  we’re 
here  another  week.” 

Ads  on  succeeding  days  merely  changed 
the  number  of  days  as  the  “Birdie”  play- 
date  neared. 
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. Zenith 

1-21-63  B 

-4- 

+ 

■±2 

— 

3+3- 

2711  No  Time  to  Kill  (70)  Melodr. . . 

.ADP-SR 

3-11-63 

Hh 

1+1- 

2732  ©Nutty  Professor,  The  (107) 

Comedy  

5-20-63  A1 

44 

H- 

44 

+ 

+ 

+ 

8+1- 

— 0 — 

2759  ©Of  Love  and  Desire 

(97)  Drama  

20th- Fox 

9-  2-63  B 

44 

+ 

+ 

44 

— 

+ 

7+1- 

Of  Love  and  Lust  (109)  Com-Dr  F-A-W 

7-22-63 

Hh 

1+1- 

2774  Old  Dark  House,  The  (86)  HoC Col 

10-28-63 

hh 

+ 

+ 

4+2- 

2761  Ordered  to  Love  (65)  Drama.  .Transocean 

9-  9-63 

+ 

HH 

— 

2+2- 

—PC— 

2723  Paranoiac  (80)  Mystery  Dr.  . . . 

4-22-63  A2 

+ 

+ 

44 

+ 

H; 

+ 

7+1- 

2773©Passion  Holiday  (75)  Melodr ..  Davis 

10-28-63 

44 

24 

Pickpocket  (75)  Drama  

Delahaye 

6-10-63 

+ 

+ 

± 

3+1- 

2766  Pair  of  Briefs,  A (90)  Comedy. 

. . . Davis 

9-23-63 

44 

2+ 

2727  Pillar  of  Fire  (75)  Eng-dubbed 

War  Action  Drama Noel  Meadow 

5-  6-63 

+ 

44 

3+ 

2744  Play  It  Cool  (74)  Teenage  Mus. 

. . . .AA 

7-  1-63  A2 

± 

+ 

+ 

3+1- 

2734  ©Playboy  of  the  Western  World, 

The  (100)  Corn-Drama 

5-27-63  A2 

+ 

+ 

2+ 

2745  Please,  Not  Now! 

(74)  © Rom-Com  

20th-Fox 

7-  8-63  C 

+ 

14- 

2753  Prelude  to  Ecstasy  (84)  Sus  Melo  Manson 

8-  5-63 

+ 

14- 

2716  ©PT  109  (140)  © War  Dr.. 

WB 

3-25-63  A1 

+ 

44 

44 

+ 

44 

8+ 

2687  Quare  Fellow,  The  (85)  Drama. 

. . . Astor 

12-  3-62  A3 

44 

+ 

+ 

4+ 

5-27-63 


9-16-63 

7-  8-63 

8- 26-63 

9- 23-63 


2733  Quick  and  the  Dead,  The  (90) 

War  Drama  Beckman 

— R— 

2765  ©Rage  of  the  Buccaneers 

(90)  © Colorama 

2746  Raiders  of  Leyte  Gulf 

(80)  Ac-Dr  Hemisphere 

2757  ©Rampage  (98)  Adv-Drama WB  8-26-63  B 

2765  Reach  for  Glory  (89)  War  Dr Col 

2760  Reluctant  Saint,  The  (105) 

Drama  Davis-Royal  10-  1-62  A1 

2701  ©Rice  Girl,  The  (90)  © Drama..  Ultra  2-  4-63  A3 

2755  Right  Hand  of  the  Devil,  The 

(72)  Farce  Cinema-Video  8-19-63 

2681  ©Roommates  (91)  Comedy.  ...  Herts-Lion  11-12-62 
2692  Run  Across  the  River  (74)  Ac.. Citation  12-17-62 
2768  ©Running  Man,  The  (103)  © Dr..  Col  9-30-63  A3 
— S — ■ 

2725  Sadist,  The  (94)  Psycho  Dr.  ...  Fairway  4-29-63 

Sanjuro  (96)  Adv-Dr Toho  7-  8-63  A2 

2736  ©Savage  Sam  (103)  Outdoor  Com  . . . . BV  6-  3-63  A1 
Secrets  of  the  City  (88)  Melodr  . . Bakros  8-12-63 
2699  Seducers,  The  (88)  Melodrama.  . . .Brenner  1-28-63 
7 Capital  Sins  (113) 

Episode  Comedy  (sub  titles)  Embassy  2-18-63  C 

2689  Seven  Daring  Girls  (76)  Action  Manson  12-10-62 

2748 ©Shock  Corridor  (101)  Psycho-Dr.  .AA  7-15-63  B 

2721  Showdown  (79)  Western  Univ  4-15-63  A2 

2756 ©Siege  of  the  Saxons  (85)  Adv.  Dr.. Col  8-19-63 
2731  Sin  You  Sinners  (73)  Melodr.  ...  Brenner  5-20-63 

2731  ©Slave,  The  (102)  © Adv MGM  5-20-63  A2 

2757  Small  World  of  Sammy  Lee, 

The  (105)  Com-Dr Seven  Arts  8-26-63  C 

2684  Smashing  of  the  Reich  (89) 

Documentary  Brigadier  11-19-62 


4+ 


3+2- 


± ± 4+2- 


± + + ± ± 

+ - ± + + 

+4  + 4+  44 


5+3- 
4+2— 
+ 8+ 


4- 

— 

44 

4- 

44 

4- 

7+1- 

+ 

— 

2+2— 

± 

± 

-4- 

3+3- 

+ 

+ 

4- 

3+ 

H; 

1+1- 

44 

++ 

44 

44 

4- 

9+ 

4- 

H; 

-f- 

3+2- 

+ 

4f 

44 

44 

H; 

8+1- 

4- 

— 

44 

44 

44 

+ 

8+1- 

+ 

1+ 

— 

4- 

2+2- 

44 

44 

+ 



5+1- 

1+1- 

4- 

— 

+ 

4- 

— 

H; 

4+3- 

+ 

H; 

+ 

4- 

4+1- 

+ 

+ 

+ 

4- 

Hh 

5+1- 

± 

1+1- 

4- 

H; 

4- 

■+2 

6+4- 

44 

+ 

++ 

4+ 

7+ 

+ 

— 

44 

4+2- 

C .-5  5 S « 

. ~ 3 >.  —Co 

a.  i—  oz  i-o  cc  _ -i 

2735  Sparrows  Can't  Sing 

(93)  Comedy Janus  6-  3-63  A3 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  UMPO  3-18-63 

2709  ^©Spencer’s  Mountain 


> „ 
i — 

c.  re 
Z O 


+ + 

44 


44  + 5+ 


2+ 


(118)  © Drama  

. .WB 

3-  4-63  A3 

44 

+ 

44 

44 

H; 

44  10+1- 

2769  Stark  Fear  (86)  Psy  Drama  .. 

. .Ellis 

10-  7-63 

+ 

+ 

2+ 

Steppe,  The  (100)  Period  Dr 

. Royal 

10-28-63 

± 

44 

4+2- 

2771  ©Stolen  Hours  (97)  Drama 

. . .UA 

10-21-63 

++ 

44 

44 

6+ 

Stray  Dog  (122)  Drama 

9-30-63 

+ 

1+ 

2727  Stripper,  The  (95)  © Dr 20th-Fox 

5-  6-63  B 

+ 

± 

44 

+ 

+ 

+ 

7+1- 

2773  ©Summer  Holiday  (100)  © Mus  C 

. .AIP 

10-28-63 

++ 

+ 

3+ 

Suitor,  The  (S3)  Comedy.  ..  .Atlantic 

10-14-63 

++ 

44 

44 

6+ 

2744  ©Summer  Magic  (108)  Period  Com..BV 

7-  1-63  A1 

+ 

44 

44 

44 

7+ 

Sundays  and  Cybele  (110)  Dr  Davis-Royal 

2-11-63  A3 

-H- 

44 

44 

44 

+ 

9+ 

2728  ©Sword  of  Lancelot  (reviewed  as  Lancelot 

and  Guinevere)  (116)  ® Adv  Dr  Univ 

5-  6-63  A2 

+ 

+ 

44 

+ 

+ 

6+ 

2769  ©Sword  in  the  Stone,  The 

(75)  Cartoon  

. . .BV 

10-  7-63  A1 

-H- 

44 

44 

6+ 

2772  ©Take  Her,  She’s  Mine 

(98)  © Com  20th-Fox 

10-21-63 

-H- 

+ 

3+ 

2730  ©Tammy  and  the  Doctor  (89) 

Comedy-Drama  

5-13-63  A1 

+ 

H; 

44 

44 

44 

8+1- 

2745  ©Tarzan’s  Three  Challenges 

(92)  © Adv-Dr  

.MGM 

7-  8-63  A1 

+ 

+ 

44 

+ 

+ 

44 

8+ 

©Temptress  and  the  Monk,  The 

(87)  Drama  

Hakim 

7-15-63  B 

+ 

+ 

2+ 

2762  ©Terror,  The  (81)  © Horror.  . . . 

. .AIP 

9-  9-63  A2 

+ 

+ 

2+ 

Third  Lover,  The  (85)  Drama.  .Atlantic 

7-22-63 

H-; 

H- 

H; 

3+3- 

2740  ©13  Frightened  Girls  (89) 

Action  Mystery  

...Col 

6-17-63  A1 

— 

+‘ 

+ 

5+4— 

2753  This  Sporting  Life  (129)  Dr.... 

Cont'l 

8-  5-63  A4 

+ 

44 

44 

44 

7+ 

Three  Fables  of  Love  (76) 

Episode  Comedy  

.Janus 

9-23-63  B 

-H- 

Hh 

3+1- 

2760  Three  Stooges  Go  Around  the  Work 

1 in  a 

Daze,  The  (94)  Comedy  

. . .Col 

9-  2-63 

+f 

44 

44 

+ 

7+ 

2738  ©Thrill  of  It  All  (108)  Com... 

. Univ 

6-10-63  A2 

-H- 

44 

44 

44 

44 

44  12+ 

2747  ©Ticklish  Affair,  A 

(89)  © Rom-Com  

.MGM 

7-15-63  A1 

H; 

H; 

-4- 

44 

44 

8+4 

Time  Out  for  Love  (91)  Drama.  . 

Zenith 

5-20-63  B 

H- 

— 

H~ 

2+3- 

Tire-Au-Flanc  (87) 

Comedy  ..Les  Films  du  Carisse/SEDIF 

5-27-63 

+ 

2+1- 

2746  Toys  in  the  Attic  (90)  © Drama.. 

..UA 

7-  8-63  A3 

■H- 

+ 

44 

H- 

+ 

+ 

8+1- 

2746  Traitors,  The  (71)  Spy  Dr 

7-  8-63  A1 

H; 

3+3- 

2696  Trial  and  Error  (91)  Comedy... 

.MGM 

1-  7-63  A3 

+ 

+ 

±2 

+ 

44 

7+2- 

2710  Trial,  The  (118)  Drama  

• Astor 

3-  4-63  A3 

+ 

44 

H- 

+ 

+ 

6+1- 

2767  ©Twice  Told  Tales  (119)  Horror  UA 

9-30-63 

+ 

+ 

44 

+ 

+ 

6+ 

2768  Twilight  of  Honor  (105)  © Dr... 

.MGM 

9-30-63 

+f 

44 

44 

+ 

7+ 

Two  Daughters  (114)  Com-Dr..., 

.Janus 

5-27-63  A1 

44 

44 

6+ 

— UV— 

2718  C|©Ugly  American,  The  (120)  Dr. 

.Univ 

4-  8-63  A1 

-H- 

+ 

44 

44 

44 

44  n+ 

2770  ©Under  the  Yum  Yum  Tree 

(110)  © Comedy  

. .Col 

10-  7-63  A4 

+ 

+ 

44 

44 

+ 

8+ 

2752  ©Violated  Paradise  (67)  Doc..., 

.Times 

7-29-63 

H- 

+ 

2+1- 

2759  Violent  Midnight 

Sus.  Melodr  Times 

Film 

9-  2-63 

■H- 

2+ 

2756  ©V.I.P.s,  The  (119)  ® Drama... 

.MGM 

8-19-63  A3 

-H- 

44 

44 

44 

44  10+ 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr.  . 

..WB 

8-19-63  B 

+ 

+ 

+ 

+ 

— 

+ 

5+1- 

We  Have  Only  One  Life  (90) 

Rom  Melo  

. Greek 

9-23-63 

4+ 

2+ 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2-11-63 

+ 

1+ 

2765  What  a Woman! 

(92)  Films  Around  the 

World 

9-16-63 

+4 

2+ 

2766  ©Wheeler  Dealers,  The 

(106)  ® Comedy  

MGM 

3-23-63  A2 

44 

44 

44 

44 

44 

+ H+ 

When  a Woman  Ascends  the  Stairs 

(111)  Melodr  

8-  5-63 

4+ 

+ 

+ 

4+ 

2706  Wild  Is  My  Love  (74)  Drama. . Mishkin 

2-18-63 

H; 

2+2- 

Winter  Light  (80)  Drama 

(sub  titles)  

Janus 

5-  6-63  A3 

+ 

+ 

+ 

+ 

44 

6+ 

2743  Wild  Guitar  (87)  Musical ..  Fairway 

Int’l 

7-  1-63 

— 

1+2- 

2754  Wives  and  Lovers  (103)  Com 

8-  5-63  B 

44 

+ 

44 

44 

44 

+ 10+ 

2749  ©Women  of  the  World  (107)  Doc  Embassy 

7-22-63  C 

+ 

44 

H; 

— 

+ 

5+2 

2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

8-20-62  A1 

44 

44 

44 

44 

44 

44 

12+ 

— XYZ— 

2768  ©“X” — the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction.  .Amer 

Int'l 

9-30-63 

44 

44 

+ 

+ 

6+ 

2726  Yellow  Canary,  The  (93) 

© Mystery  Drama  20th-Fox 

4-29-63  A2 

+ 

Hh 

+ 

44 

44 

7+1- 

2734  Young  and  the  Brave,  The 

(84)  War  Action  

MGM 

5-27-63  A1 

+ 

H; 

H- 

+ 

3+2- 

2742  ©Young  Racers,  The  (84)  Ac-Dr. 

• AIP 

6-24-63  A2 

Hh 

H; 

+ 

± 

4+3- 

2745  ©Your  Shadow  Is  Mine  (90)  Dr 

Cont’l 

7-  8-63 

Hh 

— 

2+3- 
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Feature  chart 


ALLIED  ARTISTS  § 

AMERICAN  INT'L  1 H 

h-  Z CC 

BUENA  VISTA  § 

COLUMBIA  | a 

CONTINENTAL  | « 

Operation  Bikini  (84)  ....Ac.. 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102)  . . D . .807 
Frederick  O’Neal,  Annalena 
Lund  (Special  release) 

Q©Miracle  of  the  White 

Stallions  (118)  D..141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciscus 

The  Man  From  the  Diners’ 

Club  (96)  C..718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

The  Wrong  Arm  of  the  Law  (91)  C.  . 
Peter  Sellers,  Lionel  Jeffries 

APRIL 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  D.  .802 

Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  ..Ac.. 805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

AVW 

Play  It  Cool  (74)  M..6302 

Billy  Fury.  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.. 6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.. SOS 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.. 801 

William  Campbell.  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  CD.. 144 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

Q©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad..  722 

Todd  Armstrong,  Nancy  Kovack 

©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth,  Michael  Kuhl 

JUNE 

©55  Days  at  Peking 

(150)  ® 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  In  May) 

©The  Terror  (81)  © ....Ho.. 804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ....  CD  . . 144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My.  Ac.  .001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M.  .003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (See  Misc. 
DAVIS-ROYAL) 

This  Sporting  Life  (126)  . ...D.. 

R:cha:d  Harris,  Rachel  Roberts 

JULY 

©Beach  Party  (100)  ®....C . 810 
Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funlcello 

<2)Gid{jet  Goes  to  Rome  (101)  C.  .002 
James  Darren,  Cindy  Carol 

Lord  of  the  Files  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Eduards,  Roger  Elwln 

AUGUST  | 

©The  Gun  Hawk  (91)  Ae..6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho. .812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  ..D..005 
Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C.  .009 
The  Three  Stooges 

SEPTEMBER  | 

Shock  Corridor  (101)  D..6305 

Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 

©“X” — The  Man  With  the 

X-Ray  Eyes  (80)  SF..809 

Ray  Mllland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M..  813 

Cliff  Richard,  Lauri  Peters 

The  Old  Dark  House  (86)..  D.. 007 

Tom  Poston,  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.  .008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103)  . . D . . 006 
Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

OCTOBER  | 

©Gunfight  at  Comanche 

Creek  (90)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  (..).... CD.. 
Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho..  816 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey  (80)..  D.. 
True  Life  Adventure 

©Under  the  Yum  Yum 

Tree  (110)  C.  Oil 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©Mediterranean  Holiday  (70)  Doc.. 

Narrated  by  Burl  Ives 

Ladies  Who  Do  (85)  ..Com 

Robert  Morley,  Peggy  Mount 

NOVEMBER  | 

©Goliath  and  the  Sins  of 

Babylon  ( . . ) © Ac.  .817 

Mark  Forrest,  Scilla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  ( . . ) © At. . 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the 

Stone  (80)  An..  148 

©The  Cardinal  (175)  ® ..D.. 
Tom  Tryon,  Romy  Schneider 

Billy  Liar  (98)  CD.. 

Tom  Courtenay,  Mona  Washbourne 

DECEMBER  | 

Black  Like  Me  (..)  

James  Whitmore 

JANUARY  I 

War  Is  Hell  D . . 

Tony  Russell.  Baynes  Barron, 

Judy  Dan 

Year  of  the  Tiger  Ac.. 

Marshall  Thompson 

The  Boston  Strangler  Cr.. 

Victor  Buono 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

©The  Comedy  of  Terrors  ® C..819 
Vincent  Price,  Peter  Lorre 

©Muscle  Beach  Party  ® C.. 

Frankie  Avalon,  Annette  Funlcello 

Mary  Poppins  F.. 

Julie  Andrews,  Dick  Van  Dyke 

Three  Lives  of  Thomasina  (.  .)  . . Ac.  . 
Patrick  McGoohan,  Susan  Hampshire 

©The  Misadventures  of 

Merlin  Jones  C.. 

Tommy  Kirk,  Annette  Funlcello, 
Leon  Ames 

Congo  Vivo  Ad.. 

Jean  Seberg.  Gabriele  Frezetti 

The  Victors  ® D. 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 
Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C.  . 

Peter  Sellers 

The  Love  Goddesses  ( . . ) ....  Anth . . 

The  Devil  C.. 

Alberto  Sordi,  Ulf  Palme 

1 9NIWO0 
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COMING  | JANUARY 


FEATURE  CHART 


The  key  to  letters  ond  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


rhe  Law  (126)  D..302 

(Italian) . .Gina  Lollobrigida 


©Bluebeard  (114)  CD.. 311 

(Eng-dubbed)  . .Michele  Morgan. 
Danielle  Darrieux 
(Reviewed  as  ’’Landru”) 


Gentle  Art  of  Murder  (122) . . D.  .215 

(Eng-dubbed)  ..  reviewed  as 
' Crime  Does  Not  Pay” 

(French) ..  Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doc.. 318 

Narrated  by  Peter  Ustinov 


&/2  (135)  D . .317 

(Italian)  . .Marcello  Masti ninuni. 
Claudie  Cardinale,  Anouk  Aimee, 
Sandra  Milo 


M-G-M 


©Come  Fly  With  Me 

(109)  © C.  .322 

Dolores  Ilart,  Hugh  O'Brian.  Pamela 
Tiffin.  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(105)  ® C/M.. 323 

Elvis  Presley,  Joan  O’Brien 

Rififi  in  Tokyo  (89)  D..324 

Karl  Boehm,  Barbara  Lass 


©In  the  Cool  of  the  Day 

(88)  ® D . .325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Marietta  Hartley 


©Cattle  King  (89)  0D.  .331 

Robert  Taylor,  Joan  Caulfield 

©Tarzan's  Three  Challenges 

(92)  © Ad..  333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors,  Luke  Halpin 
©Main  Attraction, 

The  (85)  D..070 

Pat  Boone,  Nancy  Kwan 


i 


% 


5The  Slave  (102)  © . Adv.,328 
Steve  Reeves,  Jacques  Sernas 


©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  ..C/D. .318 
Barbara  Luna.  Paul  Langton 


The  Young  and  the  Brave 
(84)  Ac.  .336 

Rory  Calhoun,  Wm.  Bendix,  Rich- 
ard Jaeckel,  Manuel  Padilla 


Hootenanny  Hoot  (91)  . . . . M . .406 
The  Brothers  Four,  Sheb  Wooley, 

\ Johnny  Cash 


The  Conjugal  Bed  (86) . . . . D . 
(Italian)  . .Ugo  Tognazzi. 
Marina  Vlady,  Walter  Ciller 

The  Passionate  Thief  (95).. C. 
(Eng-dubbed)  . .Anna  Magnani 

The  Hellfire  Club  (90) Ad 

Keith  Michell,  Adrienne  Corri, 
Peter  Cushing 


307 


©The  Bear  (86)  C . 

(Eng-dubbed)  ..  Renato  Rascel, 
Francis  Blance-Gocha 


.305 


Only  One  New  York Doc.. 


The  Light  Fantastic  (84)..  D.  308 

(Eng-dubbed)  . . Dolores  SlcDougal, 
Barry  Bartle 


©Three  Penny  Opera  ( . . ) © D . . 313 
Sammy  Davis  jr..  Curt  Jurgens, 
Hildegarde  Neff,  June  Ritchie 


A Ghost  at  Noon  D. 

Brigitte  Bardot,  Jack  Palance 


The  Empty  Canvas  ( . . ) D . 

Bette  Davis.  Horst  Buchholz, 
Catherine  Spaak 


©The  Haunting  (112)  ...  D..401 
Julie  Harris,  Claire  Bloom. 
Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  C/D.. 402 

Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martinelll, 
Margaret  Rutherford,  Rod  Taylor 


Tiko  and  the  Shark  (107)  ..D..407 

Tahitian  Cast 

©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 
(..)  © Ad. .408 

Twilight  of  Honor  (105)  . D..409 
Richard  Chamberlain,  Nick  Adams 


MGM's  Big  Parade  of 

Comedy  (..)  C.  .410 

Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  ..D..411 

Richard  Harrison,  Loredana  Nusciak 

©The  Wheeler  Dealers  (106).. 404 

James  Gamer,  Lee  Remick 


©The  Prize  (156)  ® D.. 

Paul  Newman,  Edward  G.  Robinson, 
Eike  Sommer 


Any  Number  Can  Win  (,.)..D. 
Jean  Cabin,  Alain  Delon 


©Sunday  in  New  York  ® . . . . C. 
Cliff  Robertson,  Jane  Fonda, 
Rod  Taylor 

Children  of  the  Damned  . ...D, 
Ian  Hendry,  Alan  Badel 


If  Human  Bondage D . . 

Kim  Novak,  Laurence  Harvey 

A Global  Affair  C . . 

Bob  Hope,  Lilo  Pulver 

N:ght  Must  Fall  My.. 

Albert  Finney,  Mona  Washbourne 


PARAMOUNT 


©My  Six  Loves  (101)  ...©..6213 
Debbie  Reynolds.  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 


Hud  (112)  ® 0D.  .6216 

Paul  Newman,  Patricial  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 


©The  Nutty  Professor 

(107)  C.  .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 


©Donovan's  Reef  (109) . Ad  .6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 


©Come  Blow  Your  Horn 

(115)  ® C.  .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 


Wives  and  Lovers  (103)  . .C.  .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C.  .6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 


©Fun  in  Acapulco  (97)..  M .6305 
Elvis  Presley,  Ursula  Andress 


Who’s  Minding  the 

Store?  (90)  C 6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C..6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 


All  the  Way  Home  (103) . . D . .6307 
Robert  Preston,  Jean  Simmons 


©Paris  When  It  Sizzles  . C..6314 
William  Holden,  Audrey  Hepburn 

Lady  in  a Cage  (93) D .6311 

Olivia  de  Havilland,  Ann  Sothcm 

Love  With  the  Proper 

Stranger  C.  .6312 

Natalie  Wood,  Steve  McQueen 


20TH-FOX 


©Nine  Hours  to  Rama 

(125  © 0.  .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 


The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 


The  Stripper  (95)  © . ...D..309 
Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . Todd-AO  . . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 


. D . . 221 


£>The  Longest  Day 

(ISO)  © 

All-Star  cast 
general  release 


Harbor  Lights  (68)  © ...Ac.. 317 
Miriam  Colon.  Curt  Jurgens 


©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie’s  Great  Adventure 

(103)  D . .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © ...D..3U 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 

(Special  release)  


©The  Young  Swingers 

0 © 

Rod  Lauren,  Molly  Bee 


M . .325 


The  Condemned  of  Altona 

(109)  © D .312 

Sophia  Loren,  Maxmlllian  Schell 

©Marilyn  (83)  © Doc.  .302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©..D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 


©Take  Her,  She’s  Mine 

(98)  © C.  .323 

James  Stewart,  Sandra  Dee 


©Move  Over  Darling  (..)  © ,.C. 

Doris  Day,  James  Gamer 

Harbor  Lights  (68)  © . ...D.. 
Kent  Taylor,  Jeff  Morrow 


©The  Man  in  the  Middle  ©..D. 

Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn,  Trevor  Howard, 
Barry  Sullivan 


UNITED  ARTISTS  I ± 


©I  Could  Go  on  Singing 

(99)  ® D/M..  6311 

Judy  Garland,  Dirk  Bogarde 


©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 


©Call  Me  Bwana  (103)  C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 


©The  Great  Escape 

(168)  ® Ac..  6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C.  .6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herschel  Bernard! 


Toys  in  the  Attic  (90)  ®.  D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  J arils  Paige 


Lilies  of  the  Field  (94)  . .D.  .6321 
Sidney  Poltier,  Lilia  Skala 


©Twice  Told  Tales  (119)  H..6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . ...D..6323 
Susan  Hayward,  Michael  Craig, 
Diane  Baker,  Edward  Judd 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendariz,  Jacqueline 
Sassard 


©McLintock!  (125)  ® . CD  . 6322 
John  Wayne,  Maureen  O'Hara 

©It's  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 


©Kings  of  the  Sun  (..)  ...  Ad. 
Yu!  Brynner,  George  Chaklrls 

Ladybug.  Ladybug  (..).... D . . 
Jane  Connell,  William  Daniels 


The  Ceremony  (108)  D. 

Laurence  Harvey,  Sarah  Miles 


Perang  D 

Will  am  Holden,  Susannah  York 

Reach  for  the  Stars  D 

Don  Murray,  Diana  Hyland 

From  Russia,  With  Love 

Sean  Connery,  Pedro  Armendariz 
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FEATURE  CHART 


UNIVERSAL 


©The  Birds  (120)  D..6307 

i!od  Taylor,  Tippi  Hedren 
Suzanne  Pleshette,  Jessica  Tandy 

4£©The  Ugly  American 

(120)  D..6308 

Marlon1  Brando,  Sandra  Church,  EMiji 
Okada,  Pat  Hingle,  Jocelyn  Brando 


Paranoiac  (SO)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audie  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD..  6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  © Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aheme 


©A  Gathering  of  Eagles 

(115)  D . .6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My..  6315 

(TO A Hollywood  Preview  May  29) 
George  C.  Scott.  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC.  .6314 

Michael  Keith,  Harry  llnlcomb 
©The  Thrill  of  It  All 

(108)  C.  .6316 

Doris  Day,  James  Gamer, 

Arlene  Francis,  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D..6301 

Montgomery  Clift,  Susannah  York, 

( General  release) 


©Kiss  of  the  Vampire 

(88)  Ho.  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 


©For  Love  or  Money  (108)  C.  .6319 
Kirk  Douglas,  Mitzi  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Charade  (120)  ® MyC.. 

Cary  Grant,  Audrey  Hepburn, 
Walter  Matthau,  James  Coburn 


©Man's  Favorite  Sport  (120)..  C.. 
Rock  Hudson,  Paula  Prentiss, 

Maria  Perschy 

©Dark  Purpose  (..)  . ...D..6320 
Shirley  Jones,  Rossano  Brazzl, 

George  Sanders 
Pre-release 


WARNER  BROS,  g 

©Critc’s  Choice  (100)  ® C..259 
Bob  Hope,  Lucille  Ball 


©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBain 


Q©Spencer’s  Mountain 

(118)  ® D.  .265 

Henry  Fonda,  Maureen  O'Hara, 
James  MacArthur.  Wally  Cox, 

Donald  Crisp,  Mlmsy  Farmer 

©PT  109  (140)  ® D..266 

Cliff  Robertson.  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 


©The  Castilian  (129)  ® AD.. 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  Valli 

Wall  of  Noise  (112)  Ac.. 351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©Rampage  (98)  Ad.  .353 

Robert  Mltchum,  Elsa  MartinelU, 
Jack  Hawkins 


©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 

Troy  Donahue,  Connie  Stevens 


©Four  for  Texas  (..)....  D . .356 
Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg.  Ursula  Andress 
The  Man  From 

Galveston  ( . . ) D . .360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 

Dead  Ringer  (..) D.  .357 

Bette  Davis,  Karl  Malden 

Dr.  Crippen  (98) D . .361 

Donald  Pleasence,  J.  R.  Justice 


America  America  D 

Stathis  Giallelis,  Elena  Karam 


Date  MISCELLANEOUS 


A.D.P.  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr.  .Mar  63 

John  Ireland,  Ellen  Schwiers 

ASTOR  (APEX) 

The  Quare  Fellow  (85)  D..  Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (54)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash,  Donald  Woods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  MartinelU 
ATLANTIC  PICTURES 
West  End  Jungle  (60)  ..  Doc.  . Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  ,M.  .Jun  63 

Robert  Beatty,  Lisa  Daniely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc . . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C. Jun  63 

Toney  Naylor,  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho..Jul63 

Aram  Katcher,  Lisa  McDonald 

COLORAMA 

The  Girl  Hunters  (103) ..  My.  .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My . .July  63 

Liz  Fraser,  Kenneth  Griffith  . . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 

As  Nature  Intended  (64)  D..  May  63 
Pamela  Green 

DAVIS-ROYAL 

The  Reluctant  Saint  (105).. CD.. 
Maximilian  Schell,  Ricardo  Montalban 
The  L-Shaped  Room 

(124)  D.. Jun  63 

Leslie  Caron,  Tom  Bell 
ELLIS 

Two  Before  Zero  (78) ..  Doe.  . Oct  62 
Lovers  on  a Tight  Rope 

(83)  D . . Dec  62 

Annie  Glrardot.  Francois  Perler 
EMERSON  FILM  ENTERPRISES 
A Swingin’  Affair  (85)  . . M . . May  63 
Arllne  Judge,  Bill  Wellman  jr., 
Dick  Dale  & the  Dell  Tones 


©The  King’s  Musketeers 

(96)  Ac.  .Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 
Two  Living,  One  Dead 

(92)  D..  Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho. . Oct  62 
Don  Megowan,  Erica  Elliot 
FAIRWAY  INT'L 

The  Sadist  (94)  Ac.. Jun  63 


Arch  Hall  jr.,  Helen  Hovey 

FILMGROUP 


©Mermaids  of  Tiburon 

(75)  © Ad.  .Dec  62 

Diane  Webber,  George  Rowe 
GOVERNOR 
Carry  On  Regardless 

(87)  C..  Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . .C.  .Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 


Shirley  Eaton 

HERTS-LION  INT'L 

Escape  to  Berlin  (75)  . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(75)  Ho  . Dec  63 

Russ  Harvey 

©Gorilla  (90)  © Dr.  .Sep  63 

Gia  I’etry 
©The  Telegians 

(90)  © SF . . Dec  63 

JANUS 


Crooks  Anonymous  (87) . . C . . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90) . . D . . 

(Eng-dubbed)  ..  Scilla  Gabel 
Maid  for  Murder  (89) . . C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD.  . Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C..  Jun  63 

James  Booth,  Barbara  Windsor 
Hea.ens  Above  (117)  . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  . ...D..  Dec  62 

Nuella  Dierklng,  Mark  Saegers 

LOPERT  FILMS 

©The  Mouse  on  the  Moon 

(82)  C.. Jun  63 

Margaret  Rutherford,  Terry-Thomas 

MACO  FILM  CORP. 

©Lafayette  (110) 

® 70 HiD.  .May  63 

(Eng-dubbed)  . . Jack  Hawkins, 

Or  ora  Welles,  Lllo  Pulver, 

Edmund  Purdom 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D.  .Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra's  Daughter 

(93)  ® Ad.. Feb  63 

Dobra  Paget,  E.  Manmi,  Robt.  Alda 
Bomb  for  a Dictator  (73)  Ac.  .Feb  63 
Pierre  Fresnay,  Michel  Auclalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (S3) . . D . .July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louts  Slrgo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girls  (80) . . C . . Feb  63 
Barbara  Valentine,  Alex  D’Arcy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 


(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Sdlla  Gabel 
©Cavalry  Command 

(84)  Ad..  Oct  63 


Rel. 

Date 


John  Agar,  Richard  Arlen,  Myron 
Healy 

©Ballad  of  a Gunfighter 


(84)  Ad.. Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Dr.  .Mar  63 


Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

SHAWN  INTERNATIONAL 

Greenwich  Village  Story 

(95)  D.  . July  63 

Robert  Hogan,  Melinda  Plank, 

Tani  Seitz 

STARKEY  ASSOCIATES-SR 

Man  and  H.s  Woman 

(S3)  D..  Jun  63 

John  Haveron,  Mary  Harrigan, 

Lisa  Rolland 

TIMES  FILM 

©Mondo  Cane  (102) ..  Doc.  . Feb  63 
'■World-wide  film  portrayal  of 


real  life” 

Eva  (..)  D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 
Defiant  Daughters  (92) . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D..  Apr  63 
Tumata  Teuiau 


Violent  Midnight  (90) ..  My.  . May  63 
Lee  Philips,  Shepperd  Strudwick 
Violated  Paradise 

(67)  Doc..  July  63 

Narration:  Thomas  I..  Row,  Paulette 
Gi  ard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho  . Jun  63 
Albert  Lupo,  Susanna  Loret 

©Battle  of  the  Worlds 

(84)  SF.  Jun  63 

Claude  Rains.  Bill  Carter 

TRANSOCEAN  FILMS 

Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Perschy,  Harry  Meyen 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D . . Feb  63 

Elsa  MartinelU  (Eng-dubbed) 

Fatal  Desire  (80)  D.  .Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Mann)  (Eng-dubbed) 
A Day  in  Court  (70)  Ep-C.  .May  63 
Sophia  Loren,  Alberto  Sordl 
©2  Nights  With  Cleopatra 

( . . ) ®.  .Jun  63 

(E)ng-dubbed)  . .Sophia  Loren, 
Alberto  Sordl,  Ettore  Mannl 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89)..  C.. 

George  Chaklrts,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Riberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  © D.. Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  © . . . . Ad . . Apr  63 
Reg  Park.  Fay  Spain 
ZENITH  INT'L 

No  Exit  (85)  D.  Dec  62 

Viveca  Llndfors,  Rita  Gam 


% FOREIGN  LANGUAGE 


Date 

Review 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel)  ..  Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81)  . . 4-22-63 
(Trans-Lux)  Birgitte  Federsplel 

FRANCE 

Army  Game,  The  (87)  ....  5-27-63 
(SR)  C.  de  Tiliere,  Ricet-Barrier 

Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Counterfeiters  of  Paris  (99)  4-22-63 
(MGM)..Jean  Gabin.  Martlne  Carol 

Cross  of  the  Living  (90)  . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 


Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Mlcheline 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 
Suitor,  The  (83) 10-14-63 


Atlantic) . .Pierre  Etalx 
Sundays  and  Cybele  (110)  . . 2-11-63 
(Davis-Royal)  . .Hardy  Kruger, 
Patricia  Gozzi,  Nicole  Courcel 
Third  Lover,  The  (85)  . . 7-29-63 
(Atlantic)  . .Jacques  Charrler 
Three  Fables  of  Lqje  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Brazzl 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

( DMna-Traut)  . . Will  Quadflleg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . .Annemarie  Duerlnger 
The  Golden  Plague  (95)  . . 8-26-63 
(Bakros)  . .Ivan  Pesny 


GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
(GMP)  . . Aliki  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  . . Irene  Papas 
Policeman  of  the  16th 

Precinct  5-13-63 

(GMP)  Costas  Hadjichristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.) .. Dimitri  Horn, 
Yvonne  Sanson 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison)  . ,C.  Biswas,  S.  Chatteriee 
Two  Daughters  (114)  ....  5-27-63 
(Janus).. A,  Chatterjee,  C.  Banerjee 

ITALY 

Arturo’s  Island  (90)  1-21-63 

(MGM)  . .Reg  Kerman,  Key 
Meersman 

Eclipse  (123)  2-11-63 

(Times)  ..  Alain  Delon,  Monica  Vittl 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM)  . .Jean  Sorel,  Lea  Massari, 
Georges  Wilson,  Regina  Bianchi 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . . Vittorio  Gassman,  Anna 
Maria  Ferrero,  Peppino  de  Filippo 

JAPAN 

Ballad  of  a Hussar  (94) . . 7-29-63 
(Artklno)  . .Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . .Koushlro  Matsurooto 
Hidden  Fortress,  The  (90)  7-29-63 
( Albex)  . , Toshiro  Mifune. 

Mlsa  Uehara 


©My  Hobo  (98)  8-26-63 

(Toho)  . .Keiju  Koabayashi 

Sanjuro  (96)  7-  8-63 

(Toho)  . . Toshiro  Mifune 

The  Idiot  (165)  5-20-63 

(Shochlko) . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yumejl  Tsukioka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hideko  Takamine 

POLAND 

Partings  (101)  12-  3-62 

(Telepix) . .Maria  Wachowiak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  . . Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . . Documentary 
Grown-Up  Children  (75)..  5-13-63 


(Artkino)  . . A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  . .Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97)  ....  8-5-63 
(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . .Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109)..  7-22-63 
(F-A-W)  . .Mai  Zetterllng, 

Anita  Bjork 

Winter  Light  (80)  5-  6-63 

(Janus)  . .Ingrid  Thulin,  Gunnar 
Bjornstrand,  Max  von  Sydow 
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Shorts  chart 


Short  subjects,  listed  by  compony,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


a,  tz 

tr  o 

BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepv  Hollow  (33)  . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7)  . . 

18204  Light  Housekeeping  (7) . . . . 

18205  Pluto's  Quin-puplets  (7)  . . 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Work  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) . . 

119  Saga  of  Windwagon  Smith  (14) . . 

102  Noah's  Ark  (20)  

0097  Go'iath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  .... 
0099  Eyes  in  Outer  Space  (26)  .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


2 O 
a.z 


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7426  Meet  Mr.  Mischief 

(17l/2 ) May  63 

7436  Pardon  My  Terror 
. . (16 Vi)  June  63 

4421  Down  the  Hatch  (171/2 ) Sep  63 

4422  How  Spry  I Am  (IS)  Nov  63 

4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5,  Series  4 (11)..  May  63 

7556  No.  6,  Series  4 (9%)  Jul  63 
4551  No.  1.  Series  5 (10'/j)  Sep  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 


7614  Bon  Bon  Parade  (8) . . . .Jun  63 

7615  Madeline  (7)  Jul  63 

4601  Carnival  Courage  (7)  ..Sep  63 

4602  Woodman  Spare  that 

Tree  (7i/2)  Sep  63 

4603  Up’n  Atom  (6)  Oct  63 

4604  Robin  Hoodlum  (7)....  Nov  63 

4605  Two  Lazy  Crows  (7)  . . Nov  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7708  Fallible  Fable  (7)  ...May  63 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  63 

7710  Wolf  in  Sheep’s  Clothing 

(7)  . . Jul  63 

4701  Not  in  Nottingham  (7)  Sep  63 

4702  Drumsticked  (7) Oct  63 

4703  Bear  Up  (7)  Nov  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  ....  May  63 

7758  Matador  Manoo  (6)  . Jul  63 

4751  Destination  Magoo 

(6!/j)  Sep  63 


4752  Magee’s  Check  Up  (6%) 


4753  Magoo  Express  (&/2)  . . Nov  63 
ONE-REEL  SPECIALS 
4651  ©Three  Stooges 

Scraphook  (8)  Sep  63 

4653  The  Little  Star  of 

Bethlehem  (10)  Nov  63 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

(18)  May  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 

4441  Swiss  Water  Paradise 

(18)  Sep  63 

4442  Song  of  London  (..)  Nov  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunfighters  of  the 

Northwest  Jul  63 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  63 

7407  Scheming  Schemers 


ir  Q 


1 16)  May  63 

7408  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  ..Sep  63 

4402  A Missed  Fortune  (16%) 

Oct  63 

4403  Listen  Judge(17) Nov  63 

WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9^/z)  Jun  63 
8702  Rasslin'  Rampage  (9 /2)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (18)  ....Oct  62 


TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7)  

C6432  Cartoon  Kit  (.  .)  

C6433  Tall  in  the  Trap  (..)  

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Thau 

Water  ( . . ) 

C6436  Carmen  Get  it  (..)  

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8) . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569  T rap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7)  ... 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Foiled  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M 23-1  Harry  Happy  (7)  ....Sep  63 
M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M23-3  The  Pig’s  Feat  (7)  ..Oct  63 

M 23-4  Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P22-7  A Sight  for  Squaw 

Eyes  (7)  Mar  63 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo’s  Holiday  (7)  ..Oct  63 
P23-3  Hound  for  Pound  (7)  Oct  63 
P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  Nov  63 

P23-6  Whiz  Quiz  Kid  (7)..  Dec  63 

POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  Sep  63 

E23-2  Jitterbug  Jive  (7)  Sep  63 

E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  . . May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Smgle  Reel-Color) 

T21-4  Swingin’  West  (10) . . . Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  Jul  63 

©Three  Is  Company  (30)  ..Aug  63 
ONE-REELERS 

©Ravenna  (12'/2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  . ...Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 


— O 

Q.  Z OS  O 

(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  . . Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ...  .Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a-Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

( . .)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 
4374  End  of  the  Plains  ....Apr  63 
5375  Island  Spectacular  ....  May  63 

4376  South  of  the  Amazon.  .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (..)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-In-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi -Seas  Hi-Jacker  May  63 

4319  Shutter  Bug  (WW)  ..Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  ...  .Jul  63 

4322  Goose  in  the  Rough ....  Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW) . . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  .Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 


1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitln  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare Apr  63 


2721  Mad  As  a Mars  Hare.. Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  ....Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare-Breadth  Hurry  ....Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  ...Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  . . Nov  63 


WORLD-WIDE  ADVENTURE 
SPECIALS 


(All  in  Color) 

People  of  the  Rock  (14)  ..Mar  63 
©Wedding  of  the  Year  (22).. Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 
©Yorkshire  Sands  (15)  ....Sep  63 


©Thousand  Island  Summer 


(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp.. Jun  63 

(One-Reel) 

1503  (NEW).  .Moroccan 

Rivleras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  .Aug  63 


1 Write — 

YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  JUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 
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The  Exhibitor  Has  His  Say 

BOXOFFICE,  825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 


Title Company 
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Title Company 

Continent  
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Title Company 
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Title Company 
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Days  of  Week  Played 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  ® Technirama;  © other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Captain  Newman , M.D.  Dr© 3 

Universal  ( ) 126  Minutes  Rel.  April  ’64 

A highly  dramatic  film  with  humorous  interludes,  this 
is  a fine  picturization  of  Leo  Rosten’s  best-selling  novel  N j 
dealing  with  the  psychiatric  ward  in  an  Army  hospital,  st  Ri 
Gregory  Peck  follows  up  his  Academy  Award-winning 
performance  in  “Mockingbird”  with  another  restrained 
and  effective  portrayal,  while  Tony  Curtis  ably  takes  care 
of  the  film’s  lighter  moments.  These  two  marquee 
names,  aided  by  Angie  Dickinson,  who  looks  beautiful 
and  supplies  the  comparatively  minor  romantic  interest, 
and  Bobby  Darin  and  Eddie  Albert,  should  insure  strong 
boxoffice  returns  in  any  type  of  situation.  Darin,  in  his 
terrifying  and  highly  explosive  scene  when  under  the 
influence  of  truth  serum,  contributes  the  film’s  high  spot 
which  may  win  him  an  Academy  Award  nomination. 
Albert  is  also  outstanding  as  a career  officer  who  cracks 
up,  goes  berserk  and  plunges  to  his  death — these  two 
scenes  are  truly  memorable  ones.  Produced  by  Robert 
Arthur  and  well  directed  by  David  Miller,  who  injects 
humor,  as  well  as  human  interest,  into  the  film’s 
essentially  grim  hospital  background.  A lively  Christmas 
party  brings  the  film  to  a lively  conclusion.  This  looks 
like  another  Universal  winner.  Fine  photography  in  East- 
man Color  by  Russell  Metty,  A.S.C. 

Gregory  Peck,  Tony  Curtis,  Angie  Dickinson,  Bobby 

Darin,  Eddie  Albert,  James  Gregory,  Jane  Withers. 

Tom  tones 

United  Artists-Lopert  131  Minutes  Rel.  October  ’63 

Without  question  the  rowdiest,  raciest  period  romp  to 
and'1  ke  shown  on  American  screens,  this  picturization  of 
---  Henry  Fielding’s  classic  novel  is  top  fare  for  adult 
audiences,  particularly  in  the  class  houses,  where  it  can- 
not fail  to  be  discussed  and  chalk  up  long  runs.  Mag- 
nificently produced  and  directed  in  England  by  Tony 
Richardson  with  a cast  of  superb  players,  headed  by 
Albert  Finney,  currently  starring  on  Broadway  in  the 
acclaimed  “Luther,”  and  including  Academy  Award- 
winning Hugh  Griffith,  Dame  Edith  Evans  and  such 
well-known  British  beauties  as  Susannah  York,  Joan 
Greenwood  and  Diane  Cilento,  the  picture  is  certain  to  be 
nominated  for  next  year’s  “Oscars,”  which  will  give  it 
a further  boxoffice  boost.  With  its  coarse  language, 
vulgarity  and  a lustful  hero  who  bounces  in  and  out  of 
various  ladies’  beds,  this  is  not  for  the  kiddies,  although 
their  elders  will  delight  in  all  the  bawdy  fun.  Starting 
with  a riotous  screenplay  by  the  noted  John  Osborne, 
Richardson  has  directed  the  film  at  a break-neck  pace. 
The  Eastman  Color  photography  is  striking,  the  John 
Addison  music  is  melodious — it’s  a triumph  for  all 
concerned. 

Albert  Finney,  Susannah  York,  Hugh  Griffith,  Dame 
Edith  Evans,  David  Tomlinson,  Joan  Greenwood. 

The  Passionate  Thiet  “y 

Embassy  (307)  95  Minutes  Rel.  Sept.  ’63 

Released  by  Titanus  in  Rome  in  1960  as  “Laughs  of 
Joy,”  this  Silvio  Clementelli  production  starring  two  of 
Italy’s  top  names,  Anna  Magnani  and  the  veteran  comic 
Toto,  plus  two  familiar  American  players,  Ben  Gazzara 
and  Fred  Clark,  is  only  now  getting  its  first  American 
dates — but  in  lesser  neighborhood  spots.  Directed  by 
Mario  Monicelli,  who  scored  with  “Big  Deal  on  Madonna 
Street,”  the  screenplay  by  the  director  and  three  other 
Italians  is  a rambling,  intermittently  amusing  satire 
dealing  with  two  movie  bit  players  who  tangle  with  an 
American  crook  during  a wild  New  Year’s  Eve  in  Rome.  -*  eqi 
Despite  the  name  cast,  the  picture  is  ill-suited  to  the  1 Ch 
art  spots,  mainly  because  Gazzara  and  Clark  speak  Eng- 
lish but  Miss  Magnani  and  the  other  Italian  players  are 
dubbed  into  English,  often  spoken  in  muffled  fashion. 

Miss  Magnani,  decked  out  in  a blonde  wig  and  evening 
dress,  gives  a flamboyant  portrayal  which  gets  frequent 
laughs  and  Toto  is  excellent  as  a simple-minded  buffoon. 
Travel-minded  tourists  will  recognize  the  landmarks  in 
Rome,  including  the  Trevi  Fountain,  but  much  of  the 
picture  was  filmed  at  night.  This  is  one  picture  that  La 
Magnani  cannot  salvage. 

Anna  Magnani,  Ben  Gazzara,  Toto,  Fred  Clark,  Edi 
Vessel,  Alberto  De  Amicis,  Gina  Rovere. 

The  Slime  People  ^ Horror 

Hansen  Enterprises- SR  60  Minutes  Rel.  Oct.  ’63 

Going  out  in  combination  package  with  “The  Crawling 
Hand,”  this  Joseph  F.  Robertson  attraction  is  handi- 
capped by  a minimal  running  time,  the  Vance  Skarstedt 
screenplay,  directed  by  principal  player  Robert  Hutton, 
never  probing  deeply  into  characterization  motif,  nor 
projecting  much  beyond  the  initially  imaginative  concept 
of  prehistoric  monsters  emanating  from  somewhere  to 
terrorize  the  populace  of  modern-day  Los  Angeles  until 
resoundingly  resolute,  resourceful  Hutton,  aided-and- 
n abetted  by  a professor  (Robert  Burton) , comes  up  with 
pric«  a dandy  idea  of  ridding  the  earth  of  these  unwelcome 
erme  visitors.  Charles  Duncan,  responsible  for  special  effects, 
has  accomplished  much  on  what  was  obviously  a limited 
budget  and  within  the  restrictive  framework  of  an  hour’s 
span;  he  and  director  Hutton  (a  remarkably  youngish 
leading  man  despite  the  swift  and  sure  passage  of  time 
since  his  major  studio  years)  applied  themselves  most 
assiduously  to  the  terrifying  basic  premise  and  let  the 
yarn  spew  forth  with  the  anticipatory  screams  and 
bellows.  Les  Tremayne,  another  oldtimer,  has  a few 
memorable  moments  as  one  of  the  remaining  Los 
Angelenos  doomed  to  certain  death. 

Robert  Hutton,  Les  Tremayne,  Robert  Burton,  Judee 
Morton,  Susan  Hart,  William  Boyce. 

Fire  in  the  Flesh  Romantic  ^Melodrama 

Pacemaker  Pictures  80  Minutes  Rel.  July  ’63 

Erno  Crisa,  the  personably  handsome  male  lead  of  the 
memorable  “Lady  Chatterley’s  Lover,”  costars  with  the 
beauteous  Claudine  Dupuis  in  an  Alfred  Rode-directed 
effort  geared  basically  for  the  adventure  crowd  that 
likes  its  action  brisk-paced,  its  women  most  alluring  and 
fetching,  and  the  primary  premise  the  eternal  quest  for 
riches-and-romance  against  the  most  remote  reaches  of 
the  storied  South  Seas.  The  more  critical-demanding 
audiences  may  find  that  much  transpiring  here  has  been 
handled  with  greater  quality  levels  in  attractions  of  the 
past,  but  the  aforementioned  adventure-applauding 
audiences  won’t  find  much  over  which  to  quibble.  The 
Naturecolor  tones  enticingly  capture  the  cliffs  and  the 
beaches  of  a South  Seas  island  on  which  dwells  a tiny 
threesome,  remainders  of  a scientific  laboratory  ship- 
wreck. When  Miss  Dupuis’  dad,  scientific  expedition 
chieftain,  conveniently  expires.  Miss  Dupuis  “weds”  her- 
self to  dad’s  number  one  helper,  Crisa,  and  the  two  live 
amid  a truly  idyllic  atmosphere.  Matters  are  resolved 
when  Capt.  Robert  Dupont  and  a swarm  of  international 
smugglers  arrive,  discover  there’s  a fortune  in  pearls  to  1 
be  had  and  scheme  to  kill  Crisa.  Selling  values  should  1 < m/ 
be  promising  indeed  for  the  Gaston  Hakim  production. 

Claudine  Dupuis,  Erno  Crisa,  Yoko  Tani,  Bill 
Marshall,  Allan  Lemarie,  Robert  Dupont. 

The  Crawling  Hand  “*££“"• 

Hansen  Enterprises-SR  89  Minutes  Rel.  Oct.  ’63 

This  latest  Joseph  F.  Robertson  production,  going  into 
states-rights  distribution  via  Hansen  Enterprises, 
adheres  most  steadfastly  to  anticipated  pattern  within 
the  realm  of  science-fiction  coupled  with  horror  and  the 
less  demanding  patrons  will  find  that  what  transpires  is 
of  reasonably  entertaining  content.  Arline  Judge  and 
Richard  Arlen,  two  names  of  some  importance  to  the 
older  audience,  have  cameo  roles.  Principal  emoting  is 
entrusted  to  Rod  Lauren,  cast  as  a college  chap  who 
happens  to  find,  on  a California  beach,  a dismembered 
arm  in  a spacesuit  sleeve,  thus  opening  the  doors  for 
some  highly  dramatic  happenings,  as  pinpointed  in  the 
screenplay  by  director  Herbert  L.  Strock  and  William 
Edelson.  Sirry  Steffen,  provocatively  billed  as  “The  Sex 
Iceberg”  (a  designation  easily  to  be  employed  by 
imaginative  showman  activity),  is  seen  as  Lauren’s  girl 
friend,  and  Peter  Breck  and  Kent  Taylor  dash  hither 
and  yon  as  U.S.  men-of-science  bent  on  seeking  out  the 
secrets  of  the  vast  regions  beyond  the  earth  galaxy, 
jim.  Alan  Hale,  son  of  an  illustrious  leading  man,  is  seen  as 
iown't  the  town  sheriff.  The  black-and-white  has  a sharp 
•ati°r  reaiism  about  it,  and  the  running  time  is  sufficiently 
trim  to  prevent  too  much  dawdling,  story-wise. 

Peter  Breck,  Kent  Taylor,  Rod  Lauren,  Arline  Judge, 
Richard  Arlen,  Sirry  Steffen,  Alan  Hale. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS 


Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Tom  Jones”  (UA-Lopert) 

In  18th  Century  England,  George  Devine,  a country 
squire,  returns  from  a trip  to  find  a bawling  infant  in 
his  bed.  After  dismissing  the  maid  accused  of  being  .... 
the  mother,  Devine  brings  up  the  child  as  Tom  Jones.  '/‘ETL 
Twenty  years  later,  Tom  (Albert  Finney)  vies  with  his  (T.?ior 
foster-brother,  David  Warner,  for  the  affections  of 
Susannah  York,  daughter  of  Devine’s  neighbor.  But 
various  ladies,  including  a lusty  servant  girl,  Diane 
Ci.ento,  and  the  aristocratic  Joan  Greenwood,  toss  him 
into  bed.  Tom  falls  out  of  favor  with  Devine,  who  turns 
h;m  out  and  he  goes  to  London.  Susannah  follows  him 
and.  after  their  paths  cross,  Tom  gets  into  further 
misadventures,  is  framed  and  sentenced  to  be  hanged. 

At  the  last  minute,  Devine  arrives  with  the  news  that 
Tom  is  really  the  illegitimate  son  of  his  late  sister.  So 
he  and  Susannah  can  wed. 

EXPLOITIPS: 

Life  Magazine’s  two  separate  color  spreads  on  “Tom 
Jones”  should  be  put  in  a lobby  frame  to  attract  passers- 
by.  Play  up  Albert  Finney  as  the  star  of  the  acclaimed 
‘“  Saturday  Night  and  Sunday  Morning,”  who  is  cur- 
rently starring  on  Broadway  in  “Luther.” 

CATCHLINES: 

It’s  Boisterous,  It’s  Roisterous  and  It’s  the  Funniest 
Comedy  of  the  Year  . . . Sex,  Seduction  and  Swordplay 
in  a Classic  Film. 

THE  STORY:  “Captain  Newman,  M.D.”  (Univ) 

Gregory  Peck  is  head  of  the  neuro -psychiatric  section 
at  a soutnwest  Army  Air  base,  where  he  deals  gently  with 
patients  even  though  his  commanding  officer  is  con- 
.masi  stantiy  urging  him  to  return  his  odd-ball  men  to  duty. 
Peck  receives  a new  orderly,  Tony  Curtis,  who  is  un- 
trained in  medical  arts,  but  proves  useful  in  handling 
psychiatric  therapy.  Among  Peck’s  patients  is  Eddie 
Albert,  a career  officer  with  a guilt  complex,  who 
eventually  goes  berserk  and  throws  himself  from  a high 
water  tank;  Bobby  Darin,  who  has  been  decorated  for 
bravery,  but  considers  himself  a coward  until  Peck’s  in- 
jection of  truth  serum  makes  him  blurt  out  his  misery, 
and  Robert  Duvall,  a withdrawn  patient,  who  regains 
h s true  perspective.  With  Curtis’  good-humored  aid, 
Peck  goes  on  healing  the  sick,  even  if  many  of  them  go 
out  and  get  killed. 

EXPLOITIPS: 

The  fame  of  Leo  Rosten’s  novel,  long  on  the  best-seller 
list,  suggest  bookstore  tieups  for  window  displays.  Stress 
the  fact  that  Gregory  Peck  won  an  Academy  Award  for 
“To  Kill  a Mockingbird”  in  1963.  Bobby  Darin  is  a teen- 
age singing  favorite  and  Tony  Curtis  is  popular  with  all 
ages.  Jane  Withers,  former  child  star,  returns  in  an 
adult  comedy  role. 

CATCHLINES: 

From  the  Best-Selling  Novel  by  Leo  Rosten  About  the 
Strange  World  of  Psychiatry. 

THE  STORY:  “The  Slime  People”  (Hansen) 

Huge,  scaly  prehistoric  monsters  from  slimy  regions 
invade  Los  Angeles  in  the  aftermath  of  nuclear  tests, 
f.ourishing  at  dew-point  and  roaming  the  streets  while 
killing  with  caveman  spears.  To  overpower  the  remain- 
ing population,  they  create  a dome  of  fog  above  the  city 
and  attempt  to  lower  the  temperature.  Six  people  are 
trapped  behind — Robert  Hutton,  Prof.  Robert  Burton, 
his  daughter,  Susan  Hart;  and  Judee  Morton,  Les  Tre- 
mayne  and  Marine  William  Boyce.  Tremayne  is  killed; 
the  five,  armed  with  chemicals,  fail  in  trying  to  break 
through.  Burton  deduces  that  sodium  chloride  will  dis- 
solve the  monster  wall.  Hutton  learns  that  the  monsters’  --- 
insides  can  be  oozed  out.  Burton  destroys  the  monsters’ 
machine,  turning  the  wall  to  vapor,  and  the  monsters  <».,*- 
perish. 

EXPLOITIPS: 

Get  cardboard  cutouts  of  prehistoric  monsters  from 
novelty  stores  for  improvised  lobby  and  interior  display. 

Film  lends  itself  most  nicely  to  teaser  ads  on  amusement 
pages  ahead  of  playdate. 

CATCHLINES: 

Up  From  the  Bowels  of  the  Earth!  . . . Prepare  Your- 
self for  a Scream!  . . . Trapped  Behind  a Wall  of  Solid 
Fog — Five  Desperate  People  Struggle  to  Survive,  to  Live! 

THE  STORY:  “The  Passionate  Thief”  (Embassy) 

In  Rome  on  New  Year’s  Eve,  Anna  Magnani,  movie 
bit-player,  is  deserted  by  her  friends,  but  latches  on  to 
her  long-time  admirer,  Toto,  who  gets  into  accidents  to 
live  off  the  insurance  money.  Toto  has  agreed  to  act  as 
“stooge”  for  Ben  Gazzara,  a petty  thief  who  plans  to 
take  jewels  from  the  women  in  the  lively  night  spots. 
Magnani,  unaware  of  the  scheme,  thinks  Gazzara  is 
attracted  to  her  wnen  he  is  actually  signalling  to  Toto. 
Later,  Gazzara  gets  friendly  with  Fred  Clark,  a drunken 
American,  in  order  to  lift  his  stuffed  wallet.  But  Clark 
escapes  before  they  wander  into  a palatial  residence, 
where  they  are  welcomed  until  Gazzara  steals  a cigaret 
,r"t  case  and  all  are  thrown  out.  Finally,  Gazzara  steals  a 
VW)”  necklace  and  throws  it  to  Magnani,  who  is  jailed.  Six 
months  later,  Toto  is  waiting  for  her  outside  the  prison. 
EXPLOITIPS: 

Anna  Magnani,  who  was  an  Italian  star  before  she 
made  her  Hollywood  films,  “The  Rose  Tattoo,”  for  which 
she  won  an  Oscar,  and  “The  Fugitive  Kind,”  is  the  big 
selling  point,  especially  in  her  blonde  wig.  Ben  Gazzara, 
who  was  starred  in  Columbia’s  “The  Young  Doctors,”  is 
currently  starring  in  the  TV  series,  “Arrest  and  Trial.” 
CATCHLINES: 

How  That  Lady  Loved  to  Be  Robbed  . . . Anna 
Magnani’s  Hilarious  Successor  to  “The  Rose  Tattoo” 
...  A Trio  of  Petty  Thieves  on  the  Loose  in  Rome  on 
New  Year’s  Eve. 

THE  STORY:  “The  Crawling  Hand”  (Hansen) 

Space  scientists  Peter  Breck  and  Kent  Taylor  are 
forced  to  destroy  a U.S.  astronaut  on  his  return  from 
the  moon  when  he  pleads  for  death  over  closed-circuit 
TV,  screaming,  “It  makes  me  kill,  kill!”  The  next  day 
col’.egiates  Rod  Lauren  and  Sirry  Steffen  find  a dis- 
membered arm  in  a spacesuit  sleeve  on  a deserted  Cali- 
fornia beach;  the  arm  later  kills  Lauren’s  landlady, 
Arline  Judge,  and  sheriff  Alan  Hale  accuses  Lauren  of 
murder.  Lauren,  meanwhile,  shows  signs  of  a terrifying 
transformation;  he  is  evidently  possessed  of  weird  space 
manifestations.  In  a dramatic  showdown,  he  rids  himself 
of  the  arm,  and  is  convinced  by  Breck  and  Taylor  that 
he  wasn't  responsible  for  Arline’s  death. 

EXPLOITIPS: 

Get  an  aide  to  walk  through  downtown  areas  and 
shopping  centers  in  space  costume.  Use  teaser-ads  in 
classified  sections  of  newspapers — i.e.  “This  is  no 
crawling  matter.  Call  (theatre  number).” 

Aua  L 

CATCHLLNES: 

Jolting  Space  Shocker!  . . . Introducing  the  “Sex  Ice- 
berg”— Sirry  Steffen!  . . . Terrifying  Menace  From  the 
Moon!  . . . She  Revealed  Her  Body — But  Not  the  Secret! 

THE  STORY:  “Fire  in  the  Flesh”  (Pacemaker) 

Cruising  the  lesser-known  regions  of  the  South  Seas 
in  his  laboratory  ship,  Prof.  Theodore  Heldt  finds  him- 
self caught  in  a typhoon;  the  professor,  his  daughter, 
Claudine  Dupuis  and  aide,  Erno  Crisa,  are  sole  sur- 
vivors of  the  ship’s  sinking.  Tossed  up  on  an  uncharted, 
deserted  island,  they  have  been  there  about  ten  years 
when  the  story  opens.  The  professor  dies,  and  Claudine 
and  Crisa,  long  in  love,  perform  a “marriage”  ceremony. 
Crisa  realizes  that  if  a passing  ship  finds  them,  he’ll 
lose  Claudine  to  civilization  and  he  neglects  to  light  a 
huge  pile  of  brush  atop  the  highest  cliff  when  a craft  is 
sighted.  Capt.  Robert  Dupont  and  a motley  crew  of 
smugglers  arrive  and  the  Dupont  men,  quickly  sizing  up 
the  situation,  decide  to  kill  Crisa  and  take  a huge  fortune 
in  pearls  just  off  the  island  coast.  Allan  Lemarie  and 
Bill  Marshall,  part  of  Dupont’s  crew,  kill  each  other 
over  the  pearls.  Dupont,  casting  off  because  of  a falling 
barometer  and  typhoon  threat,  tells  Claudine  that  Crisa 
has  probably  been  killed.  She  jumps  into  the  water, 
swims  back  to  the  island;  she  has  spotted  Crisa  atop 
the  cliff. 

EXPLOITIPS: 

L"'  Get  travel  agencies  to  set  up  window  and  lobby  dis- 

' plays  of  South  Seas.  Have  girls  in  hula  garb  on  stage. 
CATCHLINES: 

Adult  Entertainment!  A Naked  Look  at  Island  Love! 
They  Lived  in  a Back-to-Nature  Garden  of  Love! 
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CLEARING  HOUSE 


HELP  WANTED 

Manager!  Expanding  circuit  in  midwest 
area  needs  experienced  men.  Excellent 
opportunity  tor  aggressive  showmen. 
Drive-in  theatre  experience  preferred.  Send 
complete  resume,  references,  recent  snap- 
shot and  salary  requirements.  All  replies 
strictly  confidential.  Boxolfice,  9759. 

Theatre  manager,  male  or  female  for 
Chicago  south  side  art  house!  Salary 
open.  Write:  H.  Schoenstadt  & Sons,  Inc., 
1118  South  Michigan  Ave.,  Chicago  5, 
111.,  or  call  HArrison  7-3034. 

Drive-In  Managers!  Young  aggressive 
showmen  with  exploitation  ability.  Send 
complete  resume  first  letter  of  experience, 
references,  and  recent  snapshot.  Good  op- 
portunity for  advancement.  Oklahoma  ter- 
ritory. All  replies  strictly  confidential.  Box- 
office,  9770. 

Mcnager  for  drive-in  and  conventional 
theatre  in  greater  Kansas  City  area.  Good 
opportunity  for  former  small  town  manager 
or  assistant  manager.  Will  consider  right 
man  without  experience  if  clert,  not  afraid 
of  work  and  interested  in  permanent  em- 
ployment.  Boxoffice,  9774. 

SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 

Company,  Chetek,  Wise. 


POSITIONS  WANTED 

Exploitation  and  promotion  minded.  12 
years  managerial  experience.  Seeking  per- 
manent position  in  northeast.  Boxoffice. 

9761 

Mcnager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


FILMS  WANTED 

Silent  films,  trade  magazines.  611  North 
Fairfax,  Los  Angeles,  Calif. 


PHOTO  BLOWUPS 


PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll  tick- 
ets, 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5.95.  Each  change  in  admission  price,  in- 
cluding change  in  color,  $4.25  extra.  Dou- 
ble numbering  extra.  FOB  Kansas  City, 
Mo.  Cash  with  order.  Kansas  City  Ticket 
Co.,  Dept.  11,  109  W.  18th  Street,  Kansas 
City  8,  Mo. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers.  speakers,  soundheads, 
drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  3S/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  "Blue  Book" 
of  the  industry.  Edited  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Pinder  only  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT,  Publisher, 
Box  575,  Enid,  Oklahoma. 


BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N Y 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geies  5.  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KFNO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 

BIG  KIDDIE  ATTRACTIONS.  Flicker  pic- 
ture  rings,  Stooge,  Tarzan,  many  others 
available.  Inexpensive.  Box  248,  Pulaski, 


GENERAL  EQUIPMENT— NEW 

"HORTSON"  world  famous  professional 

16mm  sound  projector,  intermittent  move- 
ment, 75-amps  aic  lamp,  5,U„U  reels,  witn 
ALL  35mm  techniques,  only  $1,470.00  NEW. 
A "HORTSON”  with  Xenon  lamp,  operated 
12  hours  daily  for  six  months  at  Seattle 
World's  Fair.  Just  think  of  it!  AMERICAN 
THEATRE  SUPPLY,  Distributors,  2300  1st 
Ave.,  Seattle  98121,  Washington. 


GENERAL  EQUIPMENT— USED 


Lamphouses.  Magnarc.  Simplex  Hi- 
Strong,  also  Standard  Simplex  mechanisms 
and  movements,  also  pair  supports  for  5- 
point  bases  (new),  bargains.  LOU  WAL- 
TERS SALES  AND  SERVICE  CO.,  4207 
Lawnview  Ave.,  Dallas  27,  Texas. 


Equipment  from  2 well  equipped  and 
maintained  theatres.  Will  sell  as  units  or 
in  part.  350  very  good  spring  and  uphol- 
stered seats.  Economy  Electric  Company, 
502  16th  Avenue,  N.,  Clinton,  Iowa. 


Will  sacrifice  complete  projection  booth 
equipment  from  Madison  Theatre,  now 
closed.  Motiograph  heads,  Model  K,  Wes- 
tern Electric  sound,  Golde  rewind,  Enarc 
lamphouses,  4 ft.  rewind  table,  Cinema- 
Scope  lens,  Anamorphic  Vidoscope,  Gris- 
wold splicers.  Write  or  call:  T.  G Balias, 
2244  Madison,  Memphis  4,  Tenn.,  Phone: 
274-7278. 


Century  C projectors.  Simplex  SH  1000 
sound  heads,  Strong  60  amp  lamps  and 
rectifiers,  lens.  Simplex  amplifier  and 
speaker,  complete  booth.  100  amp  Ash- 
craft lamps,  water  cooled.  115  Motiograph 
generator.  Make  offer.  1220  E.  7th  St., 
Charlotte,  N.C.  FR  58481. 


For  sale:  Pair  Super  Simplex,  1 pcir 
Century  model  C.,  1 pair  Simplex,  H.  D. 
bases.  2 pair  Ballantyne  soundheads, 
model  6 & 9.  1 Simplex  4 Star  sound  sys- 
tem complete.  3 sets  of  DeVry  XD  sound 
projectors,  H.  D.  bases,  25  watt  amplifier, 
Strong  lamps,  electric  changeovers.  Bob 
Foster,  1123  E.  Henderson  St.,  Cleburne, 
Texas. 


2 Holmes  35s  complete.  One  perfect,  one 
noisy.  M.  Grasgreen,  Columbia  Pictures 
Film  Building,  Cleveland,  Ohio. 


EQUIPMENT  WANTED 


Wanted:  Simplex  S.P.  portable  pro- 

jectors with  2,000'  magazines,  or  Simplex 
XLs.  G.  M.  Films,  1504  North  Ave.,  Bur- 
lington, Vermont. 


Wanted:  Used  theatre  booth  equipment. 
We  dismantle.  Leon  Jarodsky,  Paris,  Il- 
linois. 


Wanted:  Metal  screen  tower.  Minimum 
40’x80'.  Movable,  full  description,  price. 
Charles  Payson,  Carrollton,  Mo. 


DRIVE-IN  THEATRE  EQUIPMENT^ 

300  in-car  heaters.  Electromode  model 
C-5,  phase  500  watts,  U.L.  203  volts.  Priced 
to  sell  or  trade  for  speakers.  Nu-View 
Drive-In,  3150  W.  Buckeye  Rd.,  Phoenix, 
Arizona. 


EQUIPMENT  REPAIRING 

All  mattes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  6 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27.  TEXAS. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 

ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
CaDacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines 
120  S.  Halsted,  Chicago  6,  111. 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


Doctor  says.  "Must  Sell,"  operating  the- 
atre 400  seats,  air  conditioned.  Brenkerts, 
RCA  opt.  and  Mag.  sound.  Cinemascopes. 
All  equipment  A-l  condition.  Town  of 
3,000.  Write:  Rex  Theatre,  Evansville,  Wis- 
consin 


For  Sale!  Lake  Theatre.  Brick  and  steel, 
stereophonic  sound,  36’  screen,  380  seats. 
Three  apartments  and  beauty  shop  rentals. 
Otto  Sorensen,  Powers  Lake,  N.  D. 


AUTO  DRIVE-IN.  DE  LUXE  THEATRE, 

for  sale,  outright  or  in  part.  1,500-car 
capacity  or  more.  Almost  completed.  Stra- 
tegically located  in  the  Cleveland-Akron 
area.  Will  take  partner  or  sell  my  40- 
year  lease.  Opportunity  to  develop  addi- 
tional recreational  activities.  Boxoffice, 
9763. 


One  of  the  best  small  locations  in  Wis- 
consin offered  for  sale.  Indoor  and  out- 
door for  $60,000.  Have  winters  free.  Box- 
office,  9769. 


MICHIGAN  THEATRE.  1,500  seats,  build- 
ing and  equipment  in  excellent  condition. 
Extra  income  from  stores  and  offices  now 
rented.  Selling  for  real  low  price  with 
easy  terms.  Schafer  Realty  Co.,  2540  So. 
Grand  Travers,  Flint,  Mich. 


335-seat  theatre  in  rich  farming  com- 
munity in  Central  Oklahoma.  X-L  Magnarc, 
X-L  sound,  CinemaScope.  $15,000  buys  all 
equipment,  rent  building  $75  a month. 
Boxoffice,  9773. 


400-seat  theatre.  Fully  equipped.  Same 
owner  28  years.  $2,500  down,  bclance  easy 
terms.  Dawn  Theatre,  Flushing,  Mich. 


Sacrifice  complete  equipment  232-seat 
theatre.  All  working  condition.  $850  Wal- 
ter Pearce,  3224  Trice,  Waco,  Texas  PL 
64943. 


Small  town  theatre,  150  seats.  Simplex 
equipment,  priced  for  quick  sale  Box  284, 
Chester,  Vermont. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


Theatre  wanted  to  lease  in  N Y C.  area 
Small  investment  by  aggressive  showman. 
Seeks  between  500  to  800  seats.  Boxoffice, 
9766. 


Wanted  to  buy  or  lease.  Indoor  theatre 
in  Miami,  Florida.  Reply:  Boxoffice,  9767- 

Buy  or  lease.  Circuit  negotiating  for  | 
drive-ins  or  hard  tops  in  or  near  metropoli- 
tan areas.  Reply  Boxoffice,  9775. 


THEATRES  FOR  LEASE 

For  lease!  Excellent  family  operation, 
managing  operator.  Southwest  health 
town.  Good  equipment,  improvements, 
metal  screen.  Only  drive-in  70  miles.  Does 
not  fit  with  our  circuit  type  absent  man- 
agement operation.  $1,000  advance  rent. 
Interested  people  only  please.  Boxoffice, 
9762. 


Lease  modem  theatre,  located  in  heart 
of  Whiting,  Indiana.  Only  theatre  in 
town.  650  seating  capacity,  fully  equipped. 
Drawing  radius,  25,000  population.  Reas- 
onable rent  to  responsible  operator.  Write: 
Teninga  & Co  , 10835  So.  Michigan  Ave., 
Chicago  28,  111. 


Now  operating  beautiful  800-sect,  fully 
equipped,  downtown  Altoona,  Pa.  For  any 
kind  of  operation.  Absentee  owner,  reason 
for  leasing.  Option  to  buy  if  desired.  Con- 
tact I.  Reinhart,  Plaza  Theatre,  Canton, 
Ohio.  453-7744. 


3C0-eat  theatre  for  lease  in  small  town 
in  California,  population  is  about  4,000 
If  interested  write:  Robert  G.  Rogers,  P.O. 
Box  275,  Tehachapi,  Calif. 


THEATRE  SEATING 

Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE]  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE.  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


Wanted:  Used  International  chairs.  Any 

model,  any  condition.  Riegel  Theatre  Chau 
Service,  933  N.  Howard  St.,  Union  City, 
Ind. 


Seats  repaired  reasonable.  25  years  ex- 
perience, expert  workmanship.  References 
furnished.  Abe  Barach,  1500  Chicago  Ave.. 
Minneapolis  4,  Minn.  Phone  FE  5-0505. 

100  Heywood  Wakefield  theatre  seats 
Good,  $3.00  each.  Eldon  Roles,  Box  181. 
Atchison,  Kas.,  Phone:  EM  7-1194 

NEW  THEATRE  CHAIRS.  Used  Bodiform- 
International.  Lone  Star  Seating,  Box  1734. 
Dallas,  Texas. 


MISCELLANEOUS 


Pocket  size  date  books!  Mail  $1.00  to: 
Date  Book,  P O.  Box  9231,  Jacksonville  8, 
Fla. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24.  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE.  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ S3. 00  FOR  1 YEAR 


□ S5.00  FOR  2 YEARS 


□ S7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 
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On  Monday,  November  25th 
The 


MOTION 

Picture 

Pioneers 

proudly  honor 

D.F.Z. 

as  the 

PIONEER  OF 
THE  YEAR 

at  its 
Silver 

Anniversary 

Dinner 


Americana 

Hotel 

New  York  City 

Order  your 

tickets 

NOW! 

$20 

Motion  Picture  Pioneers 
1600  Broadway 
New  York  19,  N.Y. 


FLASH! 

Greatest  Raffle  in 
M.P.P.  History 

2 Sensational 
Grand  Prizes 

• 1964  Thunderbird  Hardtop 


• 14  Day  All  Expense 
Deluxe  Vacation  For  2 To 
London -Paris-Rome- Athens 
Via  TWA  Star-Stream  Jet. 


"For  his  contributions  to  the  advancement  of  democracy  and  understanding,"  Barney  Balaban 
(center),  president  of  Paramount  Pictures  Corp.,  received  the  Anti-Defamation  League's  Human  Re- 
lations Award.  The  presentation  was  made  by  Dore  Schary,  at  the  League's  50th  Anniversary  lunch- 
eon, at  the  Americana  Hotel  in  New  York,  November  1.  Shown  with  Balaban  are  Benjamin  Melniker 
(left),  Amusement  Division  chairman,  and  Harry  Brandt,  chairman  of  the  luncheon.  Story  on  page  7. 


Feature  Lineup 
For  November 
Shows  Increase 


DEDICATED  TO  THE 
SPECIAL  NATfON-WiDE 
OF  THE  EXCiTfNG  NEW 

FROM  M-&M  ''SUNDAY 
BLUSHING)  SLIGHTLY 

DEDICATED  to  the 
GiRL  GETS...SOONER  OR 


A Seven  Art s Production 


Starring 

Rotiertson.  Fonda  Taylor 


Co-starring 

ROBERT 

n 


JO 


JIM 


IP  • MORROW  • BACKUS 


Music  by  Screenplay  by  Produced  by  Directed  by 

PETER  NORMAN  EVERETT  PETER 


NE 


METROCOLOR 


EXHiBiTORS  OF  AMERICA 


SCREENiN&S  ON  NOV  13 
SEVEN  ARTS  PRPDUCHDN 
IN  NEW  YORK*  A BOLD 
WiCKED  MOTi'ON  PICTURE.. 


-ATE  R I!! 

m — — - - - - 


SEE  IT  IN  ONE  OF  THE  FOLLOWING  CITIES-Wednesday,  November  13,  19  63 


Atlanta  Columbia  Screening  Room  2:00  P.M. 
195  Luckie  St.,  N.W. 

Boston  Universal  Screening  Room2:00  P.M. 
60  Church  Street 

Buffalo  Operators  Union  8:30  P:M. 

498  Pearl  Street 

Charlotte  Fox  Screening  Room  1:30  P.M. 
308  S.  Church  St. 

Chicago  Universal  Screening  Rooml:30  P.M. 

Cincinnati  Fox  Screening  Room  8:00  P.M. 

1635  Central  Parkway  Blvd. 
Cleveland  20th  Century-Fox 

Screening  Room  2:00  P.M. 

2219  Payne  Avenue 

Dallas  Fox  Screening  Room  10:00  A.M. 

1400  St.  Louis  St. 


Denver  Paramount  Screening 

Room  2:00  P.M. 

2100  Stout  St. 

Des  Moines  Fox  Screening  Room  1:00  P.M. 
Detroit  Film  Building  Screening 

Room  2:00  P.M. 

2310  Cass  Avenue 

Indianapolis  I llinois  Building  Screening 

Room  8:00  P.M. 

17  W.  Market  Street 
Jacksonville  Florida  State  Theatres 

Screening  Room  10:30  P.M. 

Kansas  City  Fox  Screening  Room  1:30  P.M. 

1720  Wyandotte  St. 

Los  Angeles  National  Theatres 

Screening  Room  8:00  P.M. 

9570  Wilshire  Blvd.,  Beverly  Hills. 


Memphis 

Fox  Screening  Room 
151  Vance  Ave. 

2:00  P.M. 

Milwaukee 

Stanley-Warner  Screening 
Room 

212  W.  Wisconsin  Avenue 

1:30  P.M. 

Minneapolis 

Fox  Screening  Room 
1015  Currie  Avenue  North 

1:30  P.M. 

New  Haven 

Forest  Theatre 
Allingtown,  Conn. 

1:30  P.M. 

New  Orleans 

Fox  Screening  Room 
200  S.  Liberty  St. 

2:00  P.M. 

Oklahoma  CityTrend  Theatre 

1:15  P.M. 

1212  North  Pennsylvania 

Philadelphia  Universal  Screening  Room8:30  P.M. 


Pittsburgh  20th  Century-Fox 

Screening  Room  2:00  P.M. 

1725  Boulevard  of  the  Allies 
Portland,  Ore.  Star  Film  Screening  Room  2:00  P.M. 
925  Northwest  19th  Ave. 

Salt  Lake  City  Fox  Screening  Room  1 :30  P.M. 

216  East  First  South 
San  Francisco  Twentieth  Century-Fox 

FilmCorp.  1:30  P.M. 

245  Hyde  St. 

Seattle  Jewel  Box  Preview  Theatre  1 :30  P.M. 

2318  Second  Avenue 

St.  Louis  Fox  Screening  Room  8:00  P.M. 

3330  Olive  St. 

Washington  Fox  Screening  Room  2:30  P.M. 

415  Third  St.,  N.W 


...It’s  Money  in  The  Bank I 
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THE  NATIONAL  FILM  WEEKLY 

Published  in  Nine  Sectional  Editions 

BEN  SHLYEN 

Editor-in-Chief  and  Publisher 

DONALD  M.  MERSEREAU,  Associate 
Publisher  & General  Manager 
JESSE  SHLYEN  ....Managing  Editor 

HUGH  FRAZE  Field  Editor 

AL  STEEN  Eastern  Editor 

I.  L.  THATCHER  Equipment  Editor 

MORRIS  SCHLOZMAN  Business  Mgr. 

Publication  Offices:  825  Van  Brunt  Blvd. 

Kansas  City  24.  Mo.  Jesse  Sblyen,  Man- 
aging Editor;  Morris  Schlozman,  Business 
Manager;  Hugh  Fraze,  Field  Editor;  I.  L. 

Thatcher,  Editor  The  Modern  Theatre 
Section.  Telephone  Cllestnut  1-7777. 

Editorial  Offices:  1270  SLxth  Ave.,  Rocke- 
feller Center,  New  York  20,  N.  Y.  Donald 
M Mersereau.  Associate  Publisher  & 

(Jereral  Manager;  A1  Steen.  Eastern  Edi- 
tor. Telephone  COlumbus  5-6370.  &i 

Central  Offices:  Editorial — 920  N.  Mich- 
igan Ave.,  Chicago  11,  HI..  Frances  B 
Clow,  Telephone  Superior  7-3972.  Adver- 
tising—5811  North  Lincoln,  Louis  Dldier 
and  Jack  Broderick,  Telephone  LOngbeach 
1-5284.  Il 

Western  Offices:  Editorial  and  Film  Adver- 
tising— 6362  Hollywood  Blvd..  Hollywood 
28,  Calif..  Syd  Cassyd.  Telephone  Holly- 
wood 5-1186.  Equipment  and  Non-Film 
Advertising — New  York  Life  Bldg.,  2801  •;!; 

West  Sixth  St.,  Los  Angeles  57.  Calif. 

Bob  Wettsteln,  manager.  Telephone  Dun-  |S 

kirk  8-2286. 

London  Office:  Anthony  (Jruner,  1 Wood- 
berry  Way,  Finchley,  N.  12.  Telephone 
Hillside  6733. 

The  MODERN  THEATRE  Section  is  in- 
cluded In  the  first  issue  of  each  month. 

Albany:  J.  S.  Conners.  140  State  St. 

Atlanta:  Mary  Charles  Watts,  205  Walton 

St.,  N.  W.  „ | 

Baltimore:  George  Browning,  208  E. 

25lh  St. 

Boston:  Guy  Livingston,  80  Boylston, 

Boston,  Mass. 

Charlotte:  Blanche  Carr,  301  S.  Church. 
Cincinnati:  Frances  Hanford,  UNiverslty 

1-7180.  K 

Cleveland:  W.  Ward  Marsh,  Plain  Dealer. 

Columbus:  Fred  Oestreicher,  52%  W. 

North  Broadway. 

Dallas:  Mable  Culnan,  5927  Winton. 

Denver:  Bruce  Marshall,  2881  S.  Cherry 
Way. 

Des  Moines:  Pat  Cooney,  2727  49tb  St. 

Detroit:  II.  F.  lteves,  906  Fox  Theatre 
Bldg.,  WOodward  2-1144. 

Hartford:  Allen  M.  Wldem,  Cli.  9-8211. 
Indianapolis:  Norma  Geraghty,  436  N. 

Illinois  St. 

Jacksonville:  Robert  Cornwall,  1199  Edge- 
wood  Ave. 

Manchester,  N.  IL:  Guy  Langley,  P.0. 

Box  56. 

Memphis:  Null  Adams.  707  Spring  St. 

Miami:  Martha  Lummus,  622  N.E.  98  St. 
Milwaukee:  Wm.  Ntchol,  2251  S.  Layton. 
Minneapolis:  Jon  Pankake,  729  8th  Ave. 

S E 

New  Orleans:  Mrs.  Jack  Auslet,  2268% 

St.  Claude  Ave. 

Oklahoma  City:  Sam  Brunk,  3416  N. 

Virginia. 

Omaha  Irving  Baker,  5108  Izard  St. 
Philadelphia:  Al  Zurawskl,  The  Bulletin. 
Pittsburgh:  R.  F.  Klingensmlth,  516  Jean- 
ette. Wilklnsburg.  412-241-2809. 

Portland,  Ore.:  Arnold  Marks,  Journal. 

St.  Louis:  Joe  & Joan  Pollack,  7335 
Shaftsbury,  University  City.  PA  5-7181. 

Salt  Lake  City:  11.  Pearson.  Deseret  News. 

Saw  Francisco:  Dolores  Barusch,  25  Tay- 
lor St..  ORdway  3-4813:  Advertising: 

Jerry  Nowell,  417  Market  St.,  YCkon 
2-9537. 

Washington:  Virginia  R.  Collier,  2308 
Ashmead  Place,  N.  W.,  DUpont  7-0892. 

In  Canada 

Montreal:  Room  314,  625  Belmont  St., 
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A MOOT  QUESTION 


IT,  DOUBTLESS,  would  be  a revela- 
tion to  thousands  of  movie  patrons — 
and  especially  non-patrons  — to  have 
heard  the  Rt.  Rev.  Msgr.  Thomas  F. 
Little,  executive  secretary  of  the  National 
Legion  of  Decency,  say,  as  he  did  to  dele- 
gates at  the  recent  Theatre  Owners  of 
America  convention,  that  “more  than  80 
per  cent  of  all  films  reviewed  during  the 
last  year  were  judged  morally  unobjec- 
tionable for  some  segment  of  the  audience 
and,  in  the  case  of  domestic  films,  the 
figure  was  85.11  per  cent.”  Perhaps  it 
was  even  a revelation  to  exhibitors,  if 
one  considers  the  criticism  leveled 
against  motion  pictures  on  charges  of 
indecency,  not  only  from  “professional” 
zealots  who  degrade  and,  therefore,  would 
grade  films  by  classifying  them  for  audi- 
ence suitability,  but  also  from  the  lay 
public  whose  complaints  the  exhibitors 
have  heard. 

Msgr.  Little  then  raised  the  question, 
“Why  is  there  widespread  criticism  of 
pictures?”  To  which  he  supplied  his  own 
answer,  saying  that  the  reason  was  to 
be  found  largely  in  the  advertising.  And 
he  admonished  the  exhibitors  “to  build 
a bridge  to  universal  respect  in  the  com- 
munity and  to  attract  to  your  theatres 
the  huge  audiences  which  habitually 
shun  you  is  to  do  something  about  your 
advertising,”  the  blame  for  which  he 
placed  upon  distributors  who  supplied 
“offending  advertising  copy  and  trailers.” 

This  would  seem  to  be  generalizing  to 
a greater  degree  than  is  warranted, 
though  there  is  much  truth  in  the  Mon- 
signor’s observations.  There  is  fault  on 
both  sides  of  the  fence,  and  not  excepting 
the  public,  too,  many  of  whom  do  not 
practice  what  they  preach. 

That’s  one  way  of  looking  at  it,  which, 
perhaps,  is  the  way  some  exhibitors  and 
distributors  have  looked  at  the  problem, 
largely  because,  when  they  did  truthfully 
advertise  the  good  and  wholesome  pic- 
tures— those  suitable  for  the  WHOLE 
FAMILY — the  family  patronage  did  not 
materialize  and,  actually,  others  were 
“driven  away.” 

Still,  this  is  not  the  best  of  business 
judgment.  For,  being  so  guided,  it  will, 
in  the  long  run,  have  an  adverse  effect. 
It  does  not  take  into  account  the  de- 
velopment of  this  business  for  the  future 
and  it  loses  sight  of  the  benefits  derived 
in  the  past  when  this  business  had  its 
greatest  growth  on  the  strength  of  family 
patronage. 


The  mores,  the  conventions  of  today 
are  considerably  different  from  those  of 
other  periods.  But  what  appears  to  be 
“in  keeping”  can  be  carried  too  far.  In 
fact,  it  may  already  have  been  carried  to 
the  point  beyond  which  it  cannot,  with- 
out stepping  off  the  brink,  go  further. 
Even  though  some  better  taste  is  being 
shown  in  this  tendency,  there  still  is  an 
unnecessary  dragging  of  raw  sex  into 
pictures,  deterring,  rather  than  attract- 
ing, patronage. 

True,  many  good  and  fine  pictures  have 
not  received  the  patronage  they  deserved 
— even  with  some  “suggestiveness”  of 
what  they  do  not  contain,  thrown  into 
the  advertising.  And  some  that  were  sold 
for  what  they  are,  may  have  been  under- 
sold, with  just  a surface-scratching  effort. 
And  some  have  failed,  despite  vigorous 
campaigns.  Somewhere  there  is  a reason 
for  this,  which  can  be  ferreted  out  and 
applied  with  resounding  success,  just  as 
Walt  Disney  has  demonstrated. 

Motion  pictures,  on  the  whole,  are  bet- 
ter than  they  ever  have  been.  The  treat- 
ment of  mature  subject  matter  is  a mark 
of  growing  up  and  progress.  And,  by 
and  large,  good  judgment  has  prevailed, 
in  its  handling  in  films.  But,  whether  this 
has  been  the  case  in  the  advertising  is  a 
moot  question. 

* * 

Well-Merited  Honor 

The  honor  conferred  upon  Barney 
Balaban,  president  of  Paramount  Pic- 
tures, by  the  Anti-Defamation  League, 
“for  his  services  to  the  advancement  of 
democracy  and  understanding,”  is  in- 
deed merited.  Since  the  very  founding 
of  the  League,  which  has  just  celebrated 
its  50th  Anniversary,  on  which  occasion 
Mr.  Balaban  was  presented  with  the 
League’s  Humanitarian  Award,  he  has 
played  a most  active  role  in  its  constant 
efforts  to  stamp  out  racial  and  religious 
prejudice  and  discrimination.  Active  in 
many  other  humanitarian  endeavors,  Mr. 
Balaban,  in  accepting  the  award,  summed 
up  well  the  ADL’s  objective,  to  “bring  this 
wonderful  country  of  ours  a little  closer 
to  that  better,  freer  world  our  fathers 
wanted  for  us,  and  we  want  for  our  chil- 
dren.” 


19  FEATURES  SCHEDULED 
FOR  RELEASE  IN  NOVEMBER 


Three  More  Than  Last  Year; 
Eleven  Majors  Releasing 
52  in  3-Month  Period 

By  FRANK  LEYENDECKER 

NEW  YORK — Despite  dire  reports  about 
lack  of  strong  product  before  the  Christ- 
mas-New Year’s  period,  the  11  major  com- 
panies will  distribute  a total  of  19  new 
pictures  during  November,  which  includes 
the  Thanksgiving  holiday,  this  being  three 
more  than  were  released  by  these  same 
firms  in  November  1962. 

The  total  of  releases  for  the  first  three 
months  of  the  1963-64  selling  period  is 
52,  four  more  than  the  48  released  during 
the  September-November  period  a year 
ago. 

MAJORITY  ARE  IN  COLOR 

The  majority  of  the  November  1963  re- 
leases are  in  color  and  are  ideally  suited 
to  family  audiences,  including  one  musical, 
Elvis  Presley’s  “Fun  in  Acapulco,”  a Walt 
Disney  True-Life  Adventure,  “Incredible 
Journey,”  three  pictures  adapted  from 
popular  Broadway  stage  successes,  “Mary, 
Mary,”  “Take  Her,  She’s  Mine”  and  “Under 
the  Yum  Yum  Tree,”  two  in  the  big  western 
category,  “McLintoek!”  and  “Gunfight  at 
Comanche  Creek,”  two  comedies,  “Palm 
Springs  Weekend”  and  “The  Wheeler- 
Dealers, ” and  “Dark  Purpose,”  “Gladiators 
7”  and  “Pyro-the  Man  Without  a Face,” 
all  in  the  adventure  vein.  Also  in  color- 
are  “It’s  a Mad,  Mad,  Mad,  Mad  World,” 
which  will  open  its  reserved-seat  run  in  No- 
vember, and  the  foreign-made  “The 
Steppe,”  distributed  by  Royal  Films,  Co- 
lumbia subsidiary. 

The  black-and-white  pictures  are  “Sol- 
dier in  the  Rain,”  Allied  Artists’  Jackie 
Gleason-Steve  McQueen  comedy;  MGM’s 
“Big  Parade  of  Comedy”;  a British  comedy, 
“Ladies  Who  Do,”  and  “The  Light  Fan- 
tastic” and  “Only  One  New  York,”  both 
distributed  by  Embassy. 

For  the  first  time  in  the  past  year,  the 
pictures  made  abroad  were  in  the  minority, 
only  “Dark  Purpose,”  “Ladies  Who  Do,” 
“Gladiators  7,”  “Pyro”  and  of  course,  “The 
Steppe”  originating  in  Europe,  all  the 
others  being  Hollywood-based  or  made  in 
New  York. 

LINEUP  BY  COMPANIES 

Broken  down  by  companies  the  Novem- 
ber 1963  releases  will  be: 

ALLIED  ARTISTS — "Soldier  in  the  Rain,"  produced 
by  Blake  Edwards  and  Martin  Jurow,  starring  Jackie 
Gleason,  Steve  McQueen,  Tuesday  Weld  and  Tom  Pos- 
ton, and  "Gunfight  at  Comanche  Creek,"  in  color, 
starring  Audie  Murphy  and  Colleen  Miller.  AA  released 
two  pictures  in  September  and  one  in  October. 

AMERICAN  INTERNATIONAL  — "Pyro— the  Man 
Without  a Face,"  produced  in  Spain  in  color  with 
Martha  Hyer  and  Barry  Sullivan  starred.  AIP  released 
two  pictures  in  October  and  one  in  September. 

BUENA  VISTA— "The  Incredible  Journey,"  a Walt 
Disney  True-Life  Adventure  in  color.  Buena  Vista  had 
no  releases  in  Septc  mber  or  October. 

COLUMBIA — "Undr  the  Yum  Yum  Tree,"  in  color, 
starring  Jack  Lemmon,  Carol  Lynley,  Edie  Adams,  Imo- 
gene  Coca  and  Dean  Jones.  Columbia  released  three 
pictures  in  October  and  two  in  September. 

CONTINENTAL — "Ladies  Who  Do,"  a British  comedy 


MGM  New  Season  Product 
To  Cost  $ 50,000 , 000 


CULVER  CITY  — Robert  H.  O’Brien, 
president  of  Metro-Goldwyn-Mayer,  ad- 

dressing the  opening 
session  Tuesday  (5) 

of  the  week-long 
MGM  international 
sales  conference  at 
the  Culver  City 
Studios,  revealed  that 
the  company  will 
spend  more  than 
$50,000,000  on  film 
production  and  has 

36  pictures  scheduled 
for  release  during  the 
1963-64  season. 
Reflecting  o p t i- 
mism  for  the  future,  O’Brien,  in  opening 
the  conference — the  most  extensive  such 
meeting  to  be  held  by  the  company  in  the 
last  ten  years — stressed  that  in  present- 
day  operations  also  MGM  is  “indeed  on  the 
move.”  He  reported  that  the  rise  in  fea- 
ture motion  picture  production  alone  for 
the  three-month  period  from  June  to  Sep- 
tember showed  a 307  per  cent  increase  over 
the  previous  year.  Breaking  down  the 

quarter  into  four-week  periods,  he  reported 
that,  from  June  10  to  July  8,  production 
was  up  177  per  cent;  July  8 to  August  4, 
up  480  per  cent,  and  August  8 to  September 
5,  up  266  per  cent.  Television  production 
at  MGM  in  the  fiscal  year  ending  Septem- 
ber 1,  he  said,  was  112  per  cent  above  the 
previous  year. 

“During  the  past  year,”  O’Brien  said, 
“the  goal  of  keeping  the  Culver  City  Studio 
busy  has  been  achieved,  with  top  artists  as- 
suring motion  pictures  with  outstanding 
entertainment  and  top  boxoffice  potential. 
MGM’s  British  Studio,  largest  and  most 
modern  in  the  world,  outside  Culver  City, 
also  is  operating  with  a full  production 
schedule  for  the  world  market.” 

Of  prime  importance  in  the  opening  day 


discussions  was  the  presentation  of  initial 
plans,  worldwide,  national  and  local  in 
scope,  formulated  for  the  MGM  40th  an- 
niversary celebration  in  April  1964,  in  ob- 
servance of  the  merging  of  Metro  Pictures, 
Goldwyn  Productions  and  Louis  B.  Mayer 
Productions. 

It  was  announced  at  the  meeting  that 
the  Culver  City  Studio,  experiencing  one  of 
the  most  active  periods  in  its  history,  has 
more  than  3,000  people  currently  employed, 
and  that  MGM  has  more  than  30,000  em- 
ployes working  in  all  parts  of  the  world. 

Morris  Lefko,  vice-president  and  general 
sales  manager,  announced  that  “The 
Prize,”  starring  Paul  Newman,  Edward  G. 
Robinson,  Diane  Baker  and  Elke  Sommer, 
will  be  the  first  1964  attraction  at  Radio 
City  Music  Hall.  It  will  be  the  third  MGM 
feature  to  play  the  Music  Hall  during  the 
current  fall  and  winter  season.  “The 
V.I.P.s”  opened  there  September  19  for  a 
record-breaking  five-week  run  and  “The 
Wheeler  Dealers,”  MGM-Martin  Ransohoff 
production,  starring  Lee  Remick  and 
James  Garner,  will  have  its  New  York 
premiere  there  on  November  14. 

Robert  M.  Weitman,  vice-president  in 
charge  of  production,  was  host  for  the 
sales  meeting,  attended  by  75  home  office 
executives,  sales  executives,  regional  branch 
managers  and  sales  managers  from 
throughout  the  U.S.  and  Canada. 

In  addition  to  extensive  business  ses- 
sions, publicity  and  advertising  presenta- 
tions, completed  product  was  shown,  in- 
cluding “Sunday  in  New  York,”  “Company 
of  Cowards?,”  “Viva  Las  Vegas,”  “A  Global 
Affair,”  “Mail  Order  Bride,”  “Seven  Faces 
of  Dr.  Lao,”  “Any  Number  Can  Win,” 
“Children  of  the  Damned,”  plus  footage 
from  “Night  Must  Fall,”  “The  Unsinkable 
Molly  Brown,”  “His  and  His,”  “Looking  for 
Love,”  “Kissin’  Cousins,”  “Rhino!”  and 
others  in  various  stages  of  completion. 


Robert  H.  O’Brien 


starring  Robert  Morley  and  Peggy  Mount.  Continental 
had  no  releases  in  September  or  October. 

EMBASSY — "The  Light  Fantastic,"  made  in  New 
York  with  an  off-Broadway  cast,  and  "Only  One  New 
York,"  a documentary  feature.  Embassy  released  "The 
Conjugal  Bed"  in  September. 

MGM — "The  Wheeler  Dealers,"  starring  James  Gar- 
ner and  Lee  Remick;  "Gladiators  7,"  made  in  Italy 
with  Richard  Harrison  featured,  and  "MGM's  Big 
Parade  of  Comedy,"  a comedy  compilation  of  the  past. 
MGM  had  three  pictures  in  October,  two  in  Sep- 
tember. 

PARAMOUNT — "Fun  in  Acapulco,"  a musical  in 
color  starring  Elvis  Presley  with  Ursula  Andress  and 
Paul  Lukas.  Paramount  had  two  releases  in  October, 
none  in  September. 

TWENTIETH  CENTURY-FOX  — "Take  Her,  She's 
Mine,"  from  the  Broadway  stage  hit,  in  color,  starring 
James  Stewart,  Sandra  Dee,  Audrey  Meadows  and  Robert 
Morley.  20th-Fox  released  four  features  in  October, 
one  in  September. 

UNITED  ARTISTS — "McLintoek!"  in  color  starring 


John  Wayne,  Maureen  O'Hara,  Chill  Wills,  Yvonne 
De  Carlo  and  Pat  Wayne,  and  the  special  two-a-day 
release  of  Stanley  Kramer's  Cinerama  feature,  "It's  a 
Mad,  Mad,  Mad,  Mad  World,"  with  40  top  stars.  UA 
released  four  pictures  in  October,  one  in  September. 

UNIVERSAL — "Dark  Purpose,"  produced  in  Europe  in 
color,  starring  Shirley  Jones,  Rossano  Brazzi,  Micheline 
Presle,  George  Sanders  and  Georgia  Moll.  Universal 
released  one  picture  each  in  September  and  October. 

WARNER  BROS. — "Mary  Mary,"  produced  by  Mervyn 
LeRoy  in  color,  based  on  the  current  Broadway  stage 
hit,  starring  Debbie  Reynolds,  Barry  Nelson,  Michaej 
Rennie  and  Diane  McBain,  and  "Palm  Springs  Weekend," 
in  color,  starring  Troy  Donahue,  Connie  Stevens  and 
Ty  Hardin.  WB  released  two  pictures  in  September,  one 
in  October. 

Royal  Films  International  will  distribute  "The  Steppe," 
filmed  in  Yugoslavia  in  color,  in  the  October-November 
period,  this  being  a Columbia  subsidiary  while  Lopert 
Films,  a subsidiary  of  United  Artists,  is  releasing 
"Tom  Jones,"  filmed  in  England  in  color,  starring  Al- 
bert Finney,  Susannah  York,  Hugh  Griffith,  Joan  Green- 
wood and  Dame  Edith  Evans. 
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COMPO  Holds  Annual 
Executive  Meeting 

NEW  YORK — A new  drive  for  dues  col- 
lections will  be  launched  by  the  Council  of 
Motion  Picture  Organizations  in  January, 
it  was  decided  at  the  annual  meeting  of 
COMPO’s  board  of  directors  and  executive 
committee  here  November  1.  As  in  the 
past,  film  salesmen  of  the  member  com- 
panies of  the  Motion  Picture  Ass’n  of 
America  will  solicit  dues  from  exhibitors, 
the  money  to  be  matched  dollar  for  dollar 
by  the  MPAA. 

All  officers  of  COMPO  were  re-elected 
for  another  year  at  the  meeting,  which  was 
attended  by  22  members. 

Censorship  occupied  an  important  part 
of  the  session  and  the  seriousness  of  the 
censorship  threats  was  stressed.  Regarded 
as  the  “hot  spots”  were  New  York,  Mary- 
land, New  Jersey  and  Kansas,  where  cen- 
sorship legislation  is  in  the  hoppers.  It 
was  emphasized  by  Charles  E.  McCarthy, 
COMPO  executive  vice-president,  that  the 
No.  1 necessity  was  the  organization  of  all 
segments  of  the  industry  to  combat  censor- 
ship legislation  wherever  it  arose.  It  was 
pointed  out  that  back  of  all  the  drives  for 
censorship  was  the  goal  of  barring  children 
from  theatres. 

Emanuel  Frisch  of  New  York  reported  on 
the  Bill  of  Rights  campaign  and  it  was 
voted  to  continue  the  committee  in  charge 
of  it  as  a public  service. 

COMPO  also  will  continue  its  pressure 
for  the  elimination  of  the  entire  federal 
admission  tax  even  though  it  appeared 
that  there  would  be  no  changes  in  excise 
taxes  in  this  session  of  Congress.  COMPO’s 
tax  committee  will  be  retained  until  the 
tax  has  been  repealed  or  until  it  is  deemed 
advisable  to  dissolve  it. 

Although  Theatre  Owners  of  America 
had  voted  to  pursue  an  audience  awards 
project  at  its  recent  convention,  COMPO 
will  not  be  active  in  it  unless  requested  by 
TOA.  McCarthy  explained  that  COMPO 
had  worked  on  the  idea  in  prior  years,  but 
when  it  was  found  that  insufficient  talent 
could  be  obtained  for  a TV  spectacular, 
the  matter  was  dropped.  McCarthy  said 
COMPO  now  had  no  part  of  the  plan. 

Prior  to  the  opening  of  the  meeting,  the 
members  stood  in  silence  for  one  minute 
in  honor  of  the  late  Herman  Robbins,  for- 
mer COMPO  treasurer,  and  Eric  Johnston, 
president  of  the  MPAA. 

The  re-elected  officers  were  Samuel 
Pinanski,  Ben  Marcus  and  Eugene  Picker, 
who  comprise  the  governing  committee ; 
Russell  Downing,  treasurer;  Sidney 
Screiber,  secretary,  and  McCarthy. 

Para.  Sets  Thanksgiving 
Dates  on  Presley  Film 

NEW  YORK — Paramount  has  set  500 
Thanksgiving  holiday  engagements  for 
Hal  Wallis’  “Fun  in  Acapulco,”  following 
the  successful  pattern  established  with 
Elvis  Presley’s  previous  Wallis  pictures, 
“G.I.  Blues,”  “Blue  Hawaii”  and  “Girls! 
Girls!  Girls!”  according  to  Charles  Boas- 
berg,  general  sales  manager. 

Paramount’s  largest  print  order  for  a 
Presley  picture  will  facilitate  a nationwide 
saturation  in  28  key  exchange  areas.  Para- 
mount’s merchandising  campaign  for  “Fun 
in  Acapulco”  includes  a music  promotion 
with  RCA  Victor  Records. 


Paramount 
Year , Says 

NEW  YORK  — Paramount  Pictures 
opened  the  first  of  three  sectional  sales 
conventions  on  a 
high  note  of  opti- 
mism Monday  (4) 
when  George  Welt- 
ner,  executive  vice- 
president,  told  the 
sales  executives  that 
the  company  was  on 
the  threshold  of  its 
greatest  year  in  his- 
tory. A similar  ses- 
sion was  held  at  the 
Roosevelt  Hotel  in 
New  Orleans  Thurs- 
day and  Friday  (7-8) 
and  another  scheduled  for  Chicago  on  No- 
vember 11-12. 

Weltner  said  he  was  expressing  not  only 
his  personal  enthusiasm,  but  also  the  en- 
thusiasm of  exhibitors,  declaring  that 
Paramount  was  the  “talk  of  exhibitors 
throughout  the  world  because  of  its  un- 
usually strong  product  position.”  He  said 
that  exhibition  had  acknowledged  that 
Paramount  was  the  “hot”  company. 

“Paramount  is  spending  time,  money, 
effort  like  there’s  no  tomorrow — because 
we  believe  there  is  a tomorrow,”  Weltner 
said,  adding  that  it  was  traditional  in  the 
industry  for  people  to  “respect  you  for 
what  you  are”  and  that  was  why  alliances 
had  been  made  with  the  world’s  outstand- 
ing producers.  He  said  the  studio  was 
“bubbling”  harder  than  ever  and  that  the 
domestic  sales  organization  under  Charles 
Boasberg,  the  overseas  branch  under  James 
Perkins  and  the  marketing- advertising- 
publicity  department  under  Martin  Davis 
were  “unparalleled.” 

Barney  Balaban,  president,  cited  what  he 
called  a “very  substantial  third-quarter 
performance”  and  said  that  this  “momentum 
will  carry  us  into  one  of  the  biggest  years 
in  the  history  of  Paramount.”  He  said  the 
promises  of  bigger  and  better  pictures  had 
been  fulfilled  and  “we  are  prepared  to 
shoot  our  bankroll  on  a continuing  product 
supply  because  we  are  completely  confident 
of  the  future.” 

The  Paramount  president  said  the  com- 
pany’s capital  structure  was  the  “envy  of 
the  industry”  and  that  whatever  the  com- 
pany wanted  to  do  it  could  do  “because  we 
have  the  money.” 

Charles  Boasberg,  general  sales  manager, 
urged  the  sales  force  to  deliver  the  most 
concentrated  and  thorough  selling  effort 
ever  expended.  He  said  exhibitors  could  be 
assured  of  “at  least  one  blockbuster 
monthly.” 

Martin  Davis,  vice-president,  said  the 
search  for  and  the  utilization  of  the  best 
available  tools  to  reach  potential  theatre 
patrons  was  a constant  one  and  one  that 
would  continue  to  cast  credit  on  the  com- 
pany. Also  participating  in  the  promotion 
discussions  were  Joseph  Friedman,  as- 
sistant to  Davis;  Bernard  Serlin,  exploita- 
tion manager;  Jerry  Levine,  advertising 
manager,  and  Hy  Hollinger,  publicity 
manager. 

Boasberg  conducted  the  meetings  and 
was  joined  by  Tom  W.  Bridge,  assistant 


in  Greatest 
Weltner 

general  sales  manager;  Hugh  Owen,  east- 
ern sales  manager;  Alfred  Taylor,  western; 
Edmund  C.  De  Berry,  southern;  Jack  Per- 
ley,  playdate  manager;  Ben  Shectman, 
contract  manager;  Arthur  Dunne,  assistant 
contract  manager;  Martin  Schank,  branch 
operations  manager;  Fred  Leroy,  sales  ad- 
ministration; Mario  Ghio,  print  manager, 
and  Joseph  Moscaret,  non -theatrical 
manager. 

Regional  sales  managers  were  John  G. 
Moore,  Boston,  and  Herb  Gillis,  Washing- 
ton; branch  managers:  Myron  Sattler,  New 
York;  Daniel  Houlihan,  Buffalo;  William 
Meier,  Cincinnati;  Harold  Henderson, 
Cleveland;  Henry  Germaine,  New  Haven; 
Don  Hicks,  Philadelphia,  and  Kip  Smiley, 
Pittsburgh. 

ADL  Human  Relations 
Award  to  Balaban 

NEW  YORK  — Barney  Balaban,  presi- 
dent of  Paramount  Pictures,  was  honored 
for  his  contributions  to  the  fight  against 
racial  and  religious  prejudice  and  discrim- 
ination at  the  50th  Anniversary  luncheon 
of  the  Anti-Defamation  League,  amusement 
division,  in  the  Imperial  Ballroom  of  the 
Hotel  Americana  Friday  (1). 

Dore  Schary,  national  chairman  of  the 
League,  presented  Balaban  with  the  Hu- 
man Relations  Award  for  “his  services  to 
the  advancement  of  democracy  and  under- 
standing.” In  his  acceptance  speech,  Bala- 
ban said,  “If  I have  worked  hard  for 
ADL,  I’ve  been  more  than  repaid — not  only 
by  this  wonderful  tribute  but,  even  more 
important,  by  the  knowledge  that  in  some 
small  way  I helped  bring  this  wonderful 
country  of  ours  a little  closer  to  that  better, 
freer  world  our  fathers  wanted  for  us,  and 
we  want  for  our  children.” 

Recalling  the  early  days  when,  with  Dick 
Gutstadt,  Harry  Brandt  and  Jack  Cohn, 
he  helped  to  rejuvenate  the  work  of  ADL 
in  New  York,  Balaban  said  that  “Today  the 
League  enjoys  tremendous  stature — such 
prestige  that  West  Germany  only  recently 
turned  to  it;  as  you  and  I might  turn  to 
a doctor.  This  powerful  government  called 
in  ADL  to  check  it  over,  to  see  whether 
its  young  democracy  was  in  good  shape, 
whether  its  youth  were  getting  the  kind 
of  education  they  needed  to  appreciate 
the  democratic  way,  to  grow  up  as  free 
men  in  a free  society.  ADL  sent  in  a team 
of  ten  experts  who  spent  six  weeks  at 
hard,  close  study.  The  result — a report  and 
recommendations  that  West  German  of- 
ficials and  educators  will  soon  be  using 
as  a blueprint  for  democratic  education.” 
Bess  Myerson,  stage  and  TV  personality, 
who  won  the  “Miss  America”  crown  in 
1945,  was  the  keynote  speaker  at  the  lunch- 
eon, of  which  Harry  Brandt,  president  of 
the  Independent  Theatre  Owners  Ass’n  of 
New  York,  was  chairman.  Benjamin  Mel- 
niker,  vice-president  and  general  counsel  of 
MGM,  who  is  this  year’s  chairman  of  the 
amusement  division  of  the  League,  intro- 
duced the  speakers. 


George  Weltner 
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TO  A and  Major  Circuits 
In  Anti -Pay  TV  Fight 


TO  SEEK  $1,000,000  IN  FUNDS 


NEW  YORK — The  drive  to  oppose  the 
introduction  of  pay  TV  in  California  next 
year  by  Subscription  Television,  Inc., 
gathered  momentum  on  two  fronts  last 
week  in  New  York. 

Representatives  of  major  theatre  cir- 
cuits held  an  emergency  meeting  on  Oc- 
tober 31  and  pledged  substantial  amounts 
to  supplement  the  $500,000  which  Cali- 
fornia exhibitors  already  had  committed. 

On  the  same  day,  prior  to  the  adjourn- 
ment of  the  annual  convention  of  Theatre 
Owners  of  America,  John  H.  Rowley, 
newly  elected  president,  called  a meeting 
of  the  TOA  board  to  discuss  the  critical 
California  situation.  As  a result,  TOA 
pledged  all-out  assistance  and  made  a sub- 
stantial contribution  to  the  Joint  Commit- 
tee Against  Pay  TV  for  the  purpose  of 
launching  a national  $1,000,000  fund-rais- 
ing campaign  from  the  exhibitors  of 
America  to  combat  pay  television.  Rowley 
said  the  majority  of  the  raised  funds  would 
be  used  to  support  the  efforts  of  the  Cali- 
fornia exhibitors  to  place  the  issue  of  pay 
TV  before  the  people  of  California. 

The  actions  by  TOA  and  the  circuits 
stemmed  from  the  authorization  by  the 
Securities  and  Exchange  Commission  to 
the  underwriting  firm  of  William  R. 
Staats  & Co.  of  Los  Angeles  to  sell  1,700,000 
shares  of  Subscription  Television  stock  to 
the  public  at  $12  a share. 

At  its  Chicago  board  meeting  in  Chicago 
in  September,  Allied  States  Ass’n  voted  its 
support  to  the  anti-pay  TV  campaign. 


James  Stewart  Tours  Ten 
Cities  for  Take  Her' 

NEW  YORK — James  Stewart,  star  of 
“Take  Her,  She’s  Mine,”  the  20th  Century- 
Fox  release  for  November,  will  make  a 
tour  of  ten  key  cities  for  personal  appear- 
ances to  promote  the  film. 

Stewart’s  tour  started  in  Texas,  where 
he  and  costar  Sandra  Dee  attended  the 
world  premiere  in  Abilene  Tuesday  (5). 
Jonas  Rosenfield  jr.,  20th-Fox  vice-presi- 
dent and  director  of  publicity,  advertising 
and  exploitation,  met  the  stars  in  Dallas 
Monday  ^4)  and  the  three  flew  to  Abilene 
with  a contingent  of  32  Texas  and  Okla- 
homa reporters  and  columnists  for  the  day- 
long event,  which  was  also  attended  by 
town  mayors  of  15  Texas  cities. 

Stewart  then  made  a whirlwind  tour  of 
other  Texas  cities,  including  Dallas,  Ft. 
Worth,  San  Antonio  and  Houston,  leaving 
the  latter  city  Saturday  (9)  for  New  York 
City.  He  will  later  visit  Boston,  Philadel- 
phia, Washington,  Chicago  and  Detroit,  all 
before  Thanksgiving. 

In  New  York,  “Take  Her,  She’s  Mine” 
will  open  November  13  at  the  Criterion 
and  other  metropolitan  area  theatres. 
Henry  Koster,  producer-director  of  the 
20th-Fox  release,  got  in  from  Hollywood 
Monday  <"4)  for  a week  of  promotional  ac- 
tivity before  returning  to  Hollywood 
November  11. 


Indiana  Allied  Unit 
Affiliates  With  TOA 

New  York — The  board  of  directors  of 
Allied  Theatre  Owners  of  Indiana  has 
voted  unanimously  to  affiliate  with 
Theatre  Owners  of  America. 

The  affiliation  was  regarded  here  as 
of  particular  interest  because  the  In- 
diana Allied  unit  had  been  one  of  na- 
tional Allied’s  strongest  units  prior  to 
the  internal  strife  that  developed  at 
its  Miami  Beach  convention  three 
years  ago.  Shortly  after  the  convention, 
Indiana  Allied  pulled  out  of  the  na- 
tional organization  and  there  had  been 
strong  reports  that  it  would  affiliate 
with  TOA. 

The  following  year,  Trueman  Rem- 
busch,  an  Indiana  Allied  leader,  at- 
tended the  TOA  convention  in  New 
Orleans  and  it  was  presumed  that  the 
formal  affiliation  would  follow.  Noth- 
ing happened,  however,  and  Indiana 
Allied  continued  as  an  independent, 
unaffiliated  association. 

Indiana  sent  three  of  its  representa- 
tives to  the  TOA  convention,  which 
ended  its  four  days  of  sessions  at  the 
Americana  Hotel  on  October  31.  They 
were  Richard  Lechry,  the  unit  presi- 
dent; Joseph  Cantor  and  Ted  Graulich. 
Negotiations  for  affiliation  were  con- 
ducted with  John  H.  Rowley,  newly 
elected  TOA  president;  Albert  Pickus, 
retiring  board  chairman,  and  George 
Roscoe,  director  of  exhibitor  relations. 

Formal  affiliation  followed  the  meet- 
ing. 


Herts-Lion  to  Discuss 
Merger;  Adds  Product 

HOLLYWOOD  — Kenneth  Herts,  presi- 
dent of  Herts-Lion,  announced  that  No- 
vember 15  is  the  date  for  the  company’s 
fourth  annual  shareholders  meeting. 
Among  the  members  of  its  New  York 
operation  who  will  attend  the  meeting 
are  Jon  Kaufman,  assistant  secretary  and 
head  of  Herts-Lion’s  eastern  operations, 
and  Rudy  Turck,  Herts-Lion  eastern  stock 
market  broker,  along  with  several  foreign 
operation  personnel.  The  company  has 
over  1,000  shareholders.  Among  the  mat- 
ters to  be  discussed  is  the  pending  merger 
with  another  company  that,  according  to 
Herts,  will  ultimately  effect  a consolida- 
tion worth  $10,000,000. 

Kenneth  Herts,  president,  said  Herts- 
Lion  has  acquired  17  major  film  releases 
from  Warner  Bros.  Harry  Gaffney,  head 
of  domestic  distribution  and  formerly  with 
Warners,  has  scheduled  to  release  them 
within  90  days.  The  company  now  has  a 
total  of  42  films  in  distribution. 

Herts-Lion  is  moving  its  home  offices  to 
233  South  Beverly  Drive  in  Beverly  Hills. 


AIP  Will  Release 
25  Features  in  '64 

NEW  YORK — Exhibitors  were  promised 
25  features,  not  including  reissues,  during 
the  next  year  from  American  Interna- 
tional Pictures  by  James  H.  Nicholson, 
president,  at  the  closing  luncheon  session 
of  the  Theatre  Owners  of  America  con- 
vention here.  He  said  the  figure  represented 
more  than  any  other  company  had  an- 
nounced and  that  16  of  the  films  would 
be  in  the  top  budget  class,  twice  the  num- 
ber AIP  had  in  previous  years. 

The  promise  was  one  of  five  New  Year’s 
resolutions  made  by  the  company,  the 
others  being  continued  advertising  and 
publicity  on  local  levels;  continuation  of 
the  policy  to  withhold  sale  of  films  to  TV 
that  have  been  in  release  less  than  five 
years;  continued  selling  of  pictures  on  mu- 
tual benefit  terms  so  both  exhibitor  and 
distributor  can  make  money  and,  with  the 
exhibitors’  help,  remain  solvent. 

Nicholson  said  the  25  pictures  would  con- 
sist of  two  based  on  Edgar  Allan  Poe  stor- 
ies, two  action  spectaculars,  three  horror 
films,  three  teenage  dramas,  five  science- 
fiction  stories,  five  action  pictures,  three 
macabre  comedies  and  two  musicals. 

Samuel  Z.  Arkoff,  AIP  executive  vice- 
president,  said  his  company’s  concept  was 
to  return  to  the  old  values  of  picture-mak- 
ing and  that  was  to  be  “master  of  our  ship.” 
He  said  the  industry  appeared  to  have  left 
the  hands  of  the  producers  and  shifted  over 
to  the  actors,  agents  and  promoters.  In 
stressing  his  point,  Arkoff  said  that  in  his 
opinion,  the  situation  was  equal  to  a 
“street-cleaner  following  an  excited  horse.” 


Harold  Chesler  Re-elected 
Treasurer  of  NAC 

CHICAGO — Harold  F.  Chesler,  Theatre 
Candy  Distributing  Co.,  Salt  Lake  City, 
was  re-elected  treas- 
urer of  the  National 
Ass’n  of  Concession- 
aires at  the  annual 
membership  meeting 
held  October  30  at 
the  Americana  Hotel, 

New  York  City,  dur- 
ing the  convention 
and  tradeshow,  it  was 
announced  by  Louis 
L.  Abramson,  NAC 
executive  director. 

Chesler,  who  has 
served  as  NAC  treas- 
urer for  two  years,  had  been  an  officer  of 
NAC  for  several  years,  having  also  served 
as  vice-president  for  two  terms.  Having 
been  active  in  NAC  since  his  company 
joined  the  Association  in  1954,  he  has  served 
on  many  committees  and  has  chaired  sev- 
eral western  regional  meetings  in  Salt  Lake 
City  and  Las  Vegas  for  NAC. 

Re-elected  to  serve  four  years  as  di- 
rectors-at-large  were  Melville  B.  Rapp, 
Continental-Apco,  Long  Island  City,  and 
Van  Myers,  Wometco  Enterprises,  Miami. 


Henry  Daniell  Is  Dead 

HOLLYWOOD— Henry  Daniell,  69,  dis- 
tinguished stage  and  screen  actor  of  the 
British  and  American  theatre,  died  of  a 
heart  attack  October  30.  He  was  playing 
the  role  of  an  ambassador  in  “My  Fair 
Lady”  at  Warner  Bros. 


Harold  F.  Chesler 
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AS  BIG  AS  YOUR 
SHOWMANSHIP  GAN  MAKE  IT! 


BIG  IN  DENVER— 5th  WEEK!  • IN  SALT  LAKE  CITY-5th  WEEK!  • IN  SAN  DIEGO-4th  WEEK! 
BIG  IN  SAN  FRANCISCO— 2nd  WEEK!  • IN  OAKLAND-2nd  WEEK!  • IN  OMAHA-3rd  WEEK! 


BIG  IN  CORAL  GABLES-2nd  WEEK!  • IN  SEATTLE— 3rd  WEEK!  . IN  SYRACUSE-3rd  WEEK! 


IN  WASHINGTON-3rd  WEEK!  • IN  DETROIT— 3rd  WEEK!  • IN  PHILADELPHIA— 3rd  WEEK! 


IN  BOSTON -3rd  WEEK!  . IN  BUFFALO— 3rd  WEEK!  • IN  NEW  ORLEANS-2nd  WEEK! 


Fantasia  Can  Work  the  Same 
BIG  Boxofflce  Magic  for 
You  in  Theaters  Equipped  with: 

1- Stereophonic  Sound! 

2- Hustling,  Tireless , Wide  Awake , 
Hard-Hitting  Showmen! 


WALT 
DISNEY’S 


STOKOWSKI 

and  the  Philadelphia  Orchestra 

The  original  and  complete  presentation  in 

FULL  STEREOPHONIC  SOUND 

Presented  in  SUPERSCOPE 


PLAYDATES  NOW  BEING 
ACCEPTED  FOR  JANUARY 


CONTACT  YOUR  NEAREST  BUENA  VISTA  SHOWMAN! 


©Walt  Disney  Productions 


Screen  Ads  Receiving 
Greater  Acceptance 


Hollywood  Premiere  of  Mad  World' 
Benefits  the  Industry  as  Well 


By  DON  MERSEREAU 

HOLLYWOOD — When  producer  Stanley 
Kramer  and  United  Artists  brought  250 
representatives  of  the  press,  television  and 
radio  from  all  parts  of  the  world  to  Holly- 
wood. they  were  doing  something  more 
than  ballyhooing  “It's  a Mad,  Mad,  Mad, 
Mad  World.”  They  were  doing  it  for  Hol- 
lywood. as  well.  The  junket  gave  the  emis- 
saries of  all  communications  media  the 
opportunity  to  see  for  themselves  that  this 
city  still  was  the  world  center  for  motion 
pictures.  They  saw  a community  bustling 
with  activity  to  provide  the  world  with  en- 
tertainment. still  the  hub  of  excitement 
and  glamour. 

EVENTS  .ARE  CONTINUOUS 

From  the  time  the  eastern  and  European 
contingents  enplaned  in  two  United  Air- 
lines DC  8s  at  New  York’s  Idlewild  airport 
on  October  31  until  they  took  off  for  the 
return  trip  on  November  4,  more  activity 
was  crammed  into  the  comparatively  short 
length  of  time  than  could  be  remembered 
by  the  most  seasoned  of  premiere  veterans. 

Rarely,  if  ever,  did  “visiting  firemen” 
receive  such  a greeting  as  was  bestowed  on 
the  newsmen  as  they  came  down  the 
ramps  of  their  planes.  A brass  band  of  150 
pieces  and  scores  of  beautiful  girls  were 
there  to  give  them  a royal  welcome  and  to 
usher  the  travelers  into  a caravan  of 
busses  that  whisked  them  to  the  Beverly 
Hilton  where  they  all  had  been  pre- 
registered. The  bannered  busses  were  pre- 
ceded by  police  escorts. 

From  then  on,  the  fun  began  with  each 
segment  of  the  visit  properly  spaced  and 
expertly  handled  by  United  Artists’  crew 
of  hosts.  There  was  a briefing  on  things 
to  come,  then  a welcoming  luau  at 
Kramer’s  palatial  home  where  food  and 
beverages  were  plentiful. 

There  were  some  sleepy  eyes  at  break- 
fast the  next  morning,  but  coffee  had  the 
desired  effect  and  everyone  appeared  wide 
awake  as  the  busses  transported  the 
journalists  to  the  Universal-Revue  studios 
where  they  were  taken  on  sets,  watched 
production  activity  and  then  wined  and 
dined  on  one  of  the  larger  stages.  Then 
back  to  those  mad,  mad  busses  and  a few 
hours  of  relaxation  at  the  hotel  before 
embarking  again  on  a jaunt  to  the  Ambas- 
sador Hotel  and  the  Cocoanut  Grove  for 
more  entertainment. 

ON  TOUR  OF  DISNEYLAND 

Those  faithful  busses  were  there  Satur- 
day morning  to  take  the  junketeers  to 
Disneyland  and  a tour  of  the  fabulous 
amusement  park,  plus  luncheon  in  the 
private  dining  room  and  then  to  Pepsi- 
Cola’s Golden  Horseshoe  for  a glamorous 
revue.  Next  on  the  agenda  was  the  Jerry 
Lewis  television  show  on  which  many  of 
the  stars  of  “Mad,  Mad  World”  were  the 
guests.  It  was  an  open  evening  after  that, 
so  that  the  guests  of  Kramer  and  UA  could 
do  as  they  pleased.  They  did  not  take  bus 
rides. 

Then  came  the  big  day — the  day  for 
which  the  news  people  had  journeyed  the 
many  miles.  Interviews  with  Kramer  and 
the  stars  were  on  the  program  for  the 
morning  and  afternoon.  In  order  to  stave 


off  hunger  until  after  the  premiere,  box 
lunches  were  delivered  to  each  room.  And 
then  off,  by  the  tireless  busses,  to  Pacific’s 
Cinerama  Theatre  where  Gov.  Edmund  G. 
Brown  of  California  formally  opened  the 
revolutionary  designed  theatre  and  wel- 
comed the  American  and  overseas  visitors 
at  the  ribbon-cutting  ceremony.  It  was 
one  of  the  most  exciting  and  colorful 
nights  in  many  a Hollywood  moon. 

The  trip  was  climaxed  with  a “Mad 
World”  ball  at  the  Beverly  Hilton,  an  af- 
fair that  lasted  well  into  the  night. 

Represented  on  the  junket  were  45  states 
and  50  countries,  England  led  the  foreign 
contingent  with  13  writers,  editors  and 
broadcasters;  France,  11;  Germany,  nine; 
Spain,  seven;  Japan,  six,  and  Argentina, 
Brazil  and  Italy  with  five  each. 

It  was  a magnificently  handled  event. 
Special  credit  should  go  to  UA’s  Fred 
Goldberg  and  his  New  York  staff,  and  to 
A1  Horwits  and  Kramer’s  western  crew. 


TV  Feature  Source  Book 
Lists  10,427  Pictures 

NEW  YORK — There  are  now  10,427  the- 
atrical film  features  in  current  release  for 
television,  according  to  the  fall-winter  is- 
sue of  the  TV  Feature  Film  Source  Book, 
the  17th  issue  to  be  researched  and  pub- 
lished by  Broadcast  Information  Bureau 
in  the  last  13  years. 

Of  the  10,427  feature  films  available 
to  TV,  2,997  are  post- 1948  and  many  of 
these  are  as  new  as  the  last  three  years. 
Some  1,205  features  are  available  to  TV 
in  color. 

Of  the  533  titles  released  to  TV  in  the 
past  year,  416  are  post-1948  titles,  with  307 
being  U.  S.  product,  157  being  British  and 
69  being  Italian,  French  and  German. 

Current  packages  in  release  are  bringing 
the  biggest  fees  from  stations  since  the 
first  release  of  features  to  TV,  Julienne 
Dupuy,  editor,  points  out. 


John  Rose  Will  Promote 
His  'Mr.  Limpet'  for  WB 

NEW  YORK  — John  Rose,  the  former 
story  editor  and  research  director  for  Walt 
Disney  Productions,  will  go  “all  out”  to  help 
promote  his  first  feature  picture,  “The  In- 
credible Mr.  Limpet,”  which  he  produced 
in  1962  and  which  will  be  Warner  Bros.’ 
Easter  release  in  1964. 

Rose,  who  entered  the  exhibition  end  of 
the  film  business  at  the  age  of  13,  when 
he  helped  manage  a theatre  in  La  Jolla, 
Calif.,  believes  that  a picture  must  appeal 
to  the  entire  family  and  his  novelty 
comedy,  starring  TV’s  Don  Knotts,  falls 
into  this  pattern,  he  said.  Rose  will  assist 
Warner  Bros,  in  exploiting  the  pic- 
ture via  a huge  fashion  promotion  and  a 
world  premiere  planned  for  early  January 
in  Florida,  where  the  press  will  be  invited 
to  the  first  “underwater  screening,”  during 
a three -day  press  junket.  Another  big 
selling  point  will  be  the  songs  by  Sammy 
Fain  and  Hal  Adamson,  Rose  believes. 

Arthur  Lubin,  who  directed  the  “Francis” 
pictures  for  Universal,  directed  “Mr. 
Limpet.” 


NEW  YORK — There  is  a better  accept- 
ance of  screen  advertising  by  theatres  now 
than  there  has  been  for  many  years  and 
approximately  12,000  theatres  currently  are 
showing  them,  according  to  Joseph  J.  Lee, 
vice-president  of  Motion  Picture  Alexander 
Corp.  of  New  Orleans. 

Lee  said  in  New  York  last  week  that 
MPA  serviced  most  of  the  major  theatre 
circuits,  although  independent  theatres 
represented  a majority  of  the  accounts. 
Local  merchants,  he  said,  were  offered 
four  or  five  different  programs  tied  in 
with  large  manufacturing  corporations. 
Among  the  companies  and  products  for 
which  MPA  is  producing  pictures  constantly 
are  Ford,  Sinclair  Oil,  Bulova  watches, 
Aetna  Life  Insurance  Co.,  Chevrolet,  Pon- 
tiac, Oldsmobile  and  Westinghouse.  The 
latter  company  has  seven  color  programs 
for  its  stoves,  refrigerators,  etc. 

One  of  the  big  items  provided  by  MPA 
is  the  intermission  clock  for  drive-in  the- 
atres, Lee  said.  In  addition,  there  are  20- 
second  concession  clips  for  drive-ins  and 
20-second  program  spots  for  conventional 
theatres,  sponsored  by  local  merchants. 

MPA  is  the  outgrowth  of  a merger  of 
four  companies,  three  in  1961  and  one  in 
1962.  They  were  MPA,  United  Film  Ser- 
vice of  Kansas  City,  Alexander  Film  Corp. 
of  Colorado  Springs  and  Independent 
Films,  Inc.,  of  Philadelphia.  In  addition, 
Adfilms,  Ltd.,  of  Toronto  is  affiliated  with 
the  company.  Production  is  centered  in  New 
Orleans  and  Colorado  Springs.  The  com- 
bined companies  have  a sales  force  of  ap- 
proximately 120  men  who  cover  all  50 
states  of  the  union.  Theatres  are  paid  on 
the  basis  of  paid  admissions. 

C.  J.  Mabry  is  president  of  MPA  and 
W.  H.  “Hardy”  Hendren  is  chairman  of 
the  board. 


Life  to  Publish  a Special 
Edition  on  Films  in  Dec. 

NEW  YORK — A special  yearend  edition 
devoted  to  motion  pictures  will  be  pub- 
lished by  Life  Magazine,  C.  D.  Jackson,  its 
publisher,  told  the  Theatre  Owners  of 
America  convention  here  on  the  final  day. 

Jackson  said  there  was  a renaissance  in 
motion  pictures  and  there  was  “something 
new  and  good”  stirring  in  the  industry,  ad- 
ding that  Life  could  describe  it  better  than 
anyone  else.  He  said  he  hoped  the  special 
issue,  coming  out  late  in  December,  reach- 
ing 30,000,000  readers,  would  be  of  great 
benefit  to  the  theatre  owners. 

The  film  industry  survived  the  competi- 
tion of  radio  and  television,  as  had  Life 
and  Time,  and  that  the  answer  was  found 
in  sticking  to  quality,  Jackson  said. 


Set  49th-50th  'Cleo'  Dates 

NEW  YORK  — Twentieth  Century-Fox 
has  set  the  49th  and  50th  domestic  road- 
show engagements  of  “Cleopatra,”  since 
the  picture  opened  in  New  York  June  12  at 
the  Rivoli  Theatre.  “Cleopatra”  will  open 
November  13  at  the  Tower  Theatre,  Okla- 
homa City,  and  at  the  Capri  Theatre, 
Kansas  City,  where  the  opening  has  been 
completely  bought  out  by  WHB,  Kansas 
City  radio  station. 
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most  exciting  innovation  since  sound!!!!! 

IT’S  TOTALLY  NEW!  Theatre  Color-Vision,  based  on  General 
Electric  Company’s  revolutionary  Talaria  projector,  adds  a totally 
new  dimension  to  entertainment  and  exhibition. 

ITS  NATIONAL!  Theatre  Color-Vision  initially  will  be  made 
available  to  approximately  100  theatres  in  key  cities  throughout 
the  country,  presenting  continuous  closed-circuit  programming  in 
full-screen  color. 

ITS  HERE  NOW!  Theatre  Color-Vision  will  be  shown  by  per- 
sonal invitation  only  to  entertainment  industry  leaders  for  the  first 
time  November  19,  1963,  at  2:30  P.M.,  Fox  Village  Westwood 
Theatre,  West  Los  Angeles,  California.  Produced  and  directed  by 
Gower  Champion  and  Bill  Colleran,  this  premiere  showing  will 
take  place  under  actual  theatre  operating  conditions  utilizing 
existing  lines  of  American  Telephone  & Telegraph  Company. 


big-screen  color  entertainment  in  theatres, 
continuous  closed-circuit  programming! 

HEATRE  COLOR-VISION  CORPORATION  A subsidiary  of  NATIONAL  GENERAL  CORPORATION 


Beverly  Hills,  California 


BETWEEN  THE  LINES  = 

By  AL  STEEN 


About  Conventions 

■pwo  NATIONAL  exhibitor  associations 
have  wrapped  up  their  respective  an- 
nual conventions  and  already  are  looking 
ahead  to  the  1964  conclave — Allied  in  De- 
troit and  Theatre  Owners  of  America  in 
Chicago.  Every  convention  is  the  result  of 
long-range  planning,  but  the  average  dele- 
gate or  attendee  is  not  aware  of  the  work 
that  goes  into  them. 

Both  Allied  and  TOA  had  their  biggest 
conventions  in  New  York  during  two  suc- 
cessive weeks  at  the  Americana  Hotel  and 
it  was  amazing  to  observe  the  clock-like 
precision  with  which  each  event  took  place. 
The  men  in  charge  of  convention  details 
are  truly  unsung  heroes.  Most  of  us  take 
for  granted  that  meeting  schedules  have 
been  arranged,  that  the  dais  lineup  is  cor- 
rect, that  the  kits  are  properly  packed,  that 
registrations  are  in  order,  that  the  mikes 
are  operating,  that  reservations  have  been 
taken  care  of,  that  the  press  is  serviced, 
that  banners  and  display  material  are  put 
up — but  even  those  lesser  details  occupy 
the  time  and  energy  of  the  boys  behind  the 
scenes,  night  and  day  throughout  the  con- 
ventions. 

The  Allied  crew,  Milton  London,  Irving 
Dollinger,  Jack  Armstrong  and  their  aides 
had  plenty  of  headaches  the  conven- 
tioneers never  knew  about,  but  there  wasn’t 
a hitch.  Mort  Sunshine  and  Herman  Schleier 
did  a terrific  job  in  the  presentation  of  the 
entertainment  program  at  Allied’s  banquet. 

Lou  Abramson  and  Burt  Nathan  can 
take  a bow  for  the  excellence  of  the  NAC 
tradeshow,  while  Larry  Davee  and  Merlin 
Lewis  of  Theatre  Equipment  and  Supply 
Manufacturers  Ass’n  and  E.  H.  Geissler 
and  Phil  Wicker  of  Theatre  Equipment 
Dealers  Ass’n  can  be  proud  of  their  groups’ 
participation  in  the  event. 

It  was  an  around-the-clock  job,  too,  for 
the  TOA  boys — Joe  Alterman,  Ed  Fabian, 
George  Roscoe,  John  Stembler,  and  Her- 
man Silver  who,  despite  working  into  the 
night  every  night,  managed  to  look  bright 
and  fresh  in  the  mornings.  Their  woes 
were  plenty. 

A tip  of  the  lid  to  all  of  them. 

• 

Exchange  Ideas 

^ND  SPEAKING  of  conventions,  a femi- 
nine exhibitor  told  us  of  her  idea  for  a 
panel  discussion  at  one  or  both  of  next 
year’s  exhibitor  conclaves. 

This  lady  suggested  that  a forum  be 
scheduled  at  which  exhibitors  who  attend 
either  or  both  of  the  1963  conventions  tell 
how  they  capitalized  on  the  information 
they  gathered  at  the  sessions  when  they 
returned  to  their  homes. 

At  both  the  Allied  and  TOA  conventions, 
there  were  seminars  on  merchandising, 
concessions  operations,  booking  and  buy- 
ing. trade  practices,  community  relations, 
money-saving  plans,  money-making  ideas, 
legal  rights — you  name  it,  they  had  it. 
Now,  what  did  the  conventioneers  do  with 
the  “education”  they  received?  the  lady 
asked.  :t  often  has  been  said  that  one  idea 
gleaned  a convention  frequently  paid  for 
the  whol  -ip. 

The  exi.  or  proposed  that  a session  be 


devoted  next  year  to  the  fruits  of  this 
year’s  discussions  so  that  there  could  be 
an  exchange  of  information. 

Not  a bad  idea  and  we  pass  it  on  to  next 
year’s  convention  chairmen. 

• 

Two  Important  Projects 

gOTH  Theatre  Owners  of  America  and 
Allied  States  Ass’n  have  two  big  pro- 
jects ahead  of  them  for  development  and 
from  all  indications  neither  organization  is 
going  to  let  grass  grow  under  its  feet. 

Allied,  at  its  convention,  resolved  to  set 
up  machinery  for  a buying  committee  to 
handle  one  top  picture  from  each  com- 
pany for  approximately  2,000  member 
theatres.  And  TOA  moved  to  establish  an 
audience  awards  project  under  which  the 
public  would  select  its  choice  of  best  pic- 
ture, best  actor,  best  story,  etc. 

The  Allied  enterprise  may  get  rolling 
shortly  as  plans  were  in  work  this  past 
week  to  set  up  a meeting  of  association 
toppers  in  New  York  before  the  end  of  this 
month.  The  groundwork  for  the  plan  will 
be  discussed  and  possibly  formulated  at  the 
session,  if  it  is  held,  and  indications  are 
that  it  will  be. 

As  for  the  TOA  audience  awards  pro- 
posal, the  first  step  must  be  to  get  pledges 
of  support  from  exhibitors  who  will  be 
polled  as  to  their  willingness  to  go  along 
with  it.  It  has  been  pointed  out  by  TOA 
executives  that,  until  active  participation 
by  exhibition  has  been  obtained,  it  would 
be  useless  to  seek  a sponsor  or  sponsors  for 
the  television  spectacular  on  which  the 
winners  would  be  announced. 

• 

Food  lor  Thought 

^HERE  WAS  some  food  for  thought  in  a 
recent  column  by  syndicated  Jim 
Bishop  who  commented  on  the  cultural 
and  amusement  pursuits  of  Americans. 
Although  Detroit  was  the  focal  point  of  his 
remarks,  he  turned  his  guns  on  other 
American  cities.  Said  Bishop: 

“I’m  not  sure  where  the  fault  lies,  but  I 
can  make  a guess.  Fun  and  culture  (the 
two  are  often  combined)  are  worthless 
unless  the  people  support  them.  Most  of 
us  are  rooted  to  the  television  screen  night 
after  night.  As  a nation,  we  don’t  even 
read  worthwhile  books  any  more. 

“There  are  good  motion  pictures  and  we 
do  not  go  out  to  see  them,”  he  continued, 
citing  a current  spectacular  picture  which 
was  playing  in  Detroit.  He  said  he  counted 
178  persons  in  the  place,  huddled  together 
“mostly  in  the  rear  of  the  center  aisle.  A 
few  were  in  loges. 

“My  position — for  whatever  it  is  worth — 
is  that  180,000,000  Americans  should  sup- 
port all  of  the  amusements,  all  of  the 
sports,  all  of  the  cultural  endeavors,” 
Bishop  stated.  He  added  he  was  not  op- 
posed to  television,  but  that  “too  much  of 
it  fosters  laziness.”  He  said  that  getting 
dressed  to  go  out  had  become  a hardship 
and  that  America  had  become  a sports 
shirt  and  slacks  civilization.  He  warned 
that  “as  poor  as  we  are — in  amusement 
and  culture — our  children  are  going  to  be 
worse.” 


Delbert  Smith  Named  Head 
Of  Technicolor  Division 

NEW  YORK — Delbert  K.  Smith,  gen- 
eral manager  of  Technicolor’s  consumer 
products  division  in 
Burbank,  Calif.,  has 
been  named  a vice- 
president  of  Techni- 
color Corp.  by  Melvin 
H.  Jacobs,  president. 
In  his  new  post, 
“Smith  will  head  up 
all  the  company’s 
consumer  product 
branches  engaged  in 
the  sale  of  Techni- 
color 8mm  instant 
movie  projectors,  con- 
sumer film  and  ama- 
teur film  processing,  located  in  New  York, 
Burbank,  Sacramento,  Seattle,  San  Fran- 
cisco and  Honolulu,”  Jacobs  said.  The  divi- 
sion is  expected  to  contribute  approximately 
$18,000,000  in  sales  this  year  to  the  com- 
pany, according  to  Jacobs. 

Smith  was  formerly  president  of  Hawaii 
Color,  which  was  acquired  by  Technicolor 
in  1961,  when  he  was  made  general  man- 
ager of  Technicolor’s  consumer  products. 

NGC  Names  Bill  Colleran 
TC-V  Producer-Director 

BEVERLY  HILLS  — Bill  Colleran  has 
been  signed  as  a producer-director  for 
Theatre  Color-Vision  Corp.,  the  National 
General  Corp.  subsidiary  now  developing 
a closed  circuit  color  television  network 
for  theatres  with  the  first  of  a series  of 
public  presentations  set  for  November  19, 
2:30  p.m.  at  the  Village  Westwood  The- 
atre in  West  Los  Angeles. 

Announcement  of  Colleran’s  appoint- 
ment was  made  in  Beverly  Hills  by  Irving 
H.  Levin,  NGC  executive  vice-president 
and  head  of  the  theatre-TV  subsidiary. 
Colleran  will  direct  a portion  of  the  presen- 
tation of  the  Talaria  system,  adding 
to  the  segments  previously  shot  by  Gower 
Champion,  program  adviser  of  TC-V  who  is 
now  in  New  York  on  another  assignment. 

Colleran,  who  previously  produced  and 
directed  for  television  Hit  Parade,  Project 
20s  and  several  Bing  Crosby  and  Frank 
Sinatra  television  spectaculars,  also  di- 
rected the  Louis  de  Rochemont  Cinemir- 
acle  production,  “The  Windjammer.”  He 
is  currently  discussing  a deal  with  Levin 
under  which  Kate  Productions,  owned  by 
Colleran  and  his  wife  actress  Lee  Remick, 
would  produce  a number  of  programs  for 
TC-V. 


Filmways  to  Distribute 
The  Loved  One#  in  U.S. 

NEW  YORK — Filmways,  Inc.,  will  fol- 
low the  example  of  Seven  Arts,  which  is 
distributing  “The  Small  World  of  Sammy 
Lee”  under  its  own  banner,  by  distributing 
“The  Loved  One,”  to  be  directed  by  Tony 
Richardson,  as  the  first  Filmways  release. 

Martin  Ransohoff,  Filmways’  production 
head,  will  serve  as  executive  producer  of 
“The  Loved  One”  for  producers  John 
Calley  and  Haskell  Wexler,  who  will  film 
the  picture  in  Hollywood  in  the  summer 
of  1964.  Richardson,  who  directed  “Tom 
Jones,”  United  Artists-Lopert  release,  is 
currently  directing  “Arturo  Ui,”  starring 
Christopher  Plummer,  for  the  Broadway 
stage. 
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Richard  Fleischer  to  Bring 
Magika  to  Broadway 

NEW  YORK  — Richard  Fleischer,  who 
directed  “20,000  Leagues  Under  the 
Sea”  for  Walt  Disney  and  “The  Vi- 
kings” for  United  Artists  release,  will 
introduce  the  Laterna  Magika  production 
of  Offenbach’s  “Tales  of  Hoffman,”  com- 
bining motion  pictures  with  live  musical 
theatre,  to  America  in  late  February. 
Fleischer  will  bring  the  production  from 
Czechoslovakia,  where  it  is  in  its  second 
season  in  Prague,  for  a limited  engage- 
ment on  Broadway,  followed  by  a short 
tour  of  the  U.S. 

A company  of  42  artists  from  Czecho- 
slovakia’s national  opera,  ballet  and  the- 
atre companies,  plus  32  tons  of  equipment 
involved  in  the  production,  will  be  brought 
to  the  U.S.  by  air.  The  Laterna  Magika 
presentation  uses  three  separate  motion 
picture  screens  of  different  sizes,  serviced 
by  three  projection  machines,  all  working 
simultaneously  and  showing  three  dif- 
ferent, but  plot-connected,  pictures.  Live 
singers,  dancers  and  actors  perform  in 
concert  with  the  filmed  action  and  a 
stereophonic  sound  track. 

Various  Laterna  Magika  productions 
have  been  playing  since  1958  in  a theatre 
in  Prague  especially  constructed  for  this 
type  of  presentation.  It  was  first  demon- 
strated at  the  Brussels  World  Fair,  where 
it  was  awarded  a Grand  Prize.  The  “Tales 
of  Hoffman”  production  has  also  been 
presented  in  Leningrad  and  Moscow. 

Vaclav  Kaslik,  artistic  director  of  the 
Prague  National  Theatre,  and  Jan  Po- 
korny,  its  technical  director,  arrived  in 
New  York  late  in  October  to  investigate 
various  Broadway  theatres  to  determine 
which  house  will  best  meet  the  needs  of 
Laterna  Magika. 

Harry  Bernsen  jr.  will  be  associated 
with  Fleischer  in  bringing  Laterna  Magika 
to  the  U.S.  in  1964. 

Eisenhower  to  Be  Speaker 
At  M.P.  Pioneers  Dinner 

NEW  YORK — Former  President  Dwight 
D.  Eisenhower  will  be  guest  of  honor  and 
principal  speaker  at  the  Motion  Picture 
Pioneers  annual  dinner  designating  Darryl 
F.  Zanuck  as  pioneer  of  the  year,  it  was 
announced  by  William  J.  Heineman,  presi- 
dent of  the  Pioneers. 

The  dinner  will  take  place  Monday, 
November  25,  in  the  Imperial  ballroom  of 
the  Americana  Hotel  here. 

Zanuck,  who  is  president  of  20th  Cen- 
tury-Fox, has  been  selected  for  the  Pioneers 
accolade  because  of  his  “brilliant  leader- 
ship” in  the  restoration  of  the  company 
as  a major  force  in  the  motion  picture  in- 
dustry, and  “for  the  vision  and  courage 
that  have  characterized  his  career  as  one 
of  the  world’s  foremost  producers.” 

The  Pioneers,  formed  in  1939,  consists 
of  film  industry  veterans  with  25  or  more 
years  in  the  business. 


Gould  Joins  Ad  Agency 

NEW  YORK — Joseph  Gould,  former  ad- 
vertising manager  of  Paramount  Pictures, 
has  been  appointed  a vice-president  of 
Bruck  & Lurie,  advertising  agency,  where 
he  will  coordinate  creative  activity  in  a 
newly  formed  department  to  handle  mo- 
tion pictures.  The  agency  handles  the 
Samuel  Bronston  Productions  and  Allied 
Artists  accounts. 


TOA  HONORS  STARS— Cary  Grant, 
honored  as  “Star  of  the  Year”  and 
Angie  Dickinson,  as  the  film  industry’s 
“Most  Exciting  New  Star”  by  the  The- 
atre Owners  of  America,  receive  their 
awards  at  the  President’s  Banquet  at 
the  Hotel  Americana  in  New  York. 


U.S.  Film  Companies  Gain 
In  Foreign  Earnings 

NEW  YORK — Foreign  earnings  of  U.  S. 
film  companies  rose  last  year  to  a record 
54.6  per  cent  of  their  world  gross,  the 
Motion  Picture  Ass’n  of  America  reported. 

Ralph  Hetzel,  acting  head  and  executive 
vice-president  of  the  association,  said  the 
1962  income  from  abroad  represented  a 
4.3  per  cent  increase  over  1961.  The  in- 
crease, he  said,  would  be  even  greater  if 
the  companies’  substantial  earnings  from 
television  films  were  added.  He  noted  that 
the  film  industry’s  overseas  earnings  are 
proportionately  greater  than  those  of  any 
other  major  U.S.  industry. 

The  rise  in  1962  earnings  abroad  was  ac- 
companied by  a reduction  in  overseas  staff 
of  about  7 per  cent,  Hetzel  said.  The  ma- 
jor U.S.  film  companies  employ  approxi- 
mately 15,000  persons  in  distribution  of- 
fices scattered  throughout  the  world. 

Hetzel  said  the  State,  Treasury,  and 
Commerce  Departments  also  have  praised 
the  film  industry’s  success  in  earning  dol- 
lars abroad.  Recently  the  President’s  “E” 
for  excellence  in  the  export  trade  was 
awarded  to  the  MPAA  in  recognition  of 
the  industry’s  foreign  trade  achievements, 
the  first  such  award  made  to  an  entire 
American  industry. 

With  the  high  of  nearly  55  per  cent  last 
year,  the  industry’s  overseas  income  has 
increased  by  more  than  100  per  cent  since 
World  War  II. 

“U.S.  motion  pictures  occupy  60  per  cent 
of  screen  time  in  theatres  of  the  free  world 
and  thus  stimulate  demand  for  American 
goods  among  the  hundreds  of  millions  of 
viewers  abroad,”  Hetzel  stated. 


'Pyro'  Set  for  Thanksgiving 

HOLLYWOOD — American  International’s 
“Pyro”  has  been  set  for  national  release 
starting  Thanksgiving  weekend,  it  was  an- 
nounced by  A IP  sales  and  distribution  chief 
Leon  P.  Blender.  The  suspense  thriller, 
filmed  in  color  on  location  in  Spain,  stars 
Barry  Sullivan  and  Martha  Hyer.  “Pyro” 
also  serves  to  introduce  to  American  film 
audiences  the  sensational  beauty,  Soledad 
Miranda. 


Detroit  Circuit  Pushes 
Downtown  Attendance 

DETROIT — United  Detroit  Theatres,  the 
city’s  largest  circuit,  has  started  a cam- 
paign to  build  business  at  its  four  down- 
town first  runs,  the  Michigan,  Madison, 
Palms  and  Grand  Circus  theatres.  The  in- 
itial promotion  blast  was  a Ladies  Day, 
with  prices  slashed  to  50  cents  from  11  a.m. 
to  5 p.m.,  and  other  attention-getting  in- 
ducements. 

The  added  attractions  include  corsages 
for  the  first  200  women  at  each  theatre; 
coffee  and  doughnuts  “served  on  the 
house”;  discount  tickets  good  at  three 
downtown  hairdressers,  and  reduced  prices 
at  four  prominent  downtown  restaurants 
good  on  presentation  of  theatre  ticket 
stubs. 

A continuous  program  of  gimmicks  and 
specifically  aimed  promotions  are  planned 
by  Woodrow  R.  Praught,  UDT  president, 
and  his  downtown  managers — Lincoln 
Friend,  Charles  Whitaker,  C.  E.  O’Bryan 
and  Richard  Skluckie.  The  Central  Business 
District  Ass’n,  of  which  Praught  is  a mem- 
ber, will  be  an  active  partner  in  the  UDT 
push. 

‘We  think  it  is  entirely  within  the  realm 
of  reason,”  Praught  said,  “that  with  a 
constant  barrage  of  gimmicks  and  special 
inducements  we  can  focus  enough  attention 
on  downtown  theatres  as  the  place  to  go, 
to  increase  the  number  of  patrons  by  50 
per  cent  or  more.” 

He  said  that  Detroit’s  downtown,  like 
in  many  other  large  cities,  suffers  because 
its  glamor  has  been  stolen  by  the  new 
shopping  centers,  new  residential  areas 
and  new  entertainment  facilities  of  the 
suburban  areas. 


Four  Star  Making  Films 
For  Theatrical  Release 

NEW  YORK — Four  Star  Television  is 
branching  out  into  theatrical  film  produc- 
tion and  will  have  four  features  in  release 
next  year,  with  others  on  the  drawing 
board. 

The  first  of  the  four  will  be  “The  Out- 
of-Towners,”  now  shooting  with  Glenn 
Ford,  Geraldine  Page  and  Angela  Lansbury 
in  the  top  roles.  This  will  be  for  Warner 
Bros,  release. 

In  preparation  is  “Cassandra  at  the 
Wedding,”  starring  Natalie  Wood,  which 
will  be  released  by  20th  Century-Fox.  The 
two  others,  for  which  distribution  negotia- 
tions are  in  progress,  will  be  “The  Hour  of 
Maximum  Danger”  and  “Born  to  Glory.” 


E.  C.  Grainger  Handling 
'Girls'  Censorship  Case 

NEW  YORK — Audubon  Films  has  re- 
tained Edmund  C.  Grainger  of  the  legal 
firm  of  O’Brien,  Driscoll  & Raftery  to  han- 
dle its  censorship  case  of  “Twilight  Girls” 
in  the  appellate  division  of  New  York  State 
Supreme  Court,  according  to  Radley  H. 
Metzger,  director  of  Audubon. 

A New  York  State  seal  had  been  denied 
the  film  on  the  grounds  that  sections  of 
the  picture  were  obscene,  but  Audubon 
denies  this  and  refused  to  make  any  cuts. 


BOXOFFICE  November  11,  1903 


13 


Loew's  Fiscal  Year 
Net  Was  $2,514,482 

NEW  YORK — For  the  fiscal  year  ended 
August  31,  Loew's  Theatres,  Inc.,  reported 
profits  from  operations  of  $933,384,  equal 
to  38  cents  per  share,  and  capital  gains  of 
$1,581,098,  equal  to  63  cents  per  share,  for 
a total  of  $2,514,482,  equal  to  $1.01  per 
share. 

For  the  preceding  year,  operating  profits 
were  $1,339,205,  or  50  cents  per  share,  and 
capital  gains  of  $706,057,  or  26  cents  per 
share,  for  a total  of  $2,045,262,  or  76  cents 
per  share.  This  did  not  include  a net 
profit  of  $7,647,626  on  the  sale  of  radio 
station  WMGM,  equal  to  $2.85  per  share. 

In  his  report  to  stockholders,  Laurence 
Alan  Tisch  said  the  good  summer  business 
had  helped  to  offset  the  lean  earlier  periods 
and  that  there  were  prospects  for  a more 
even  flow  of  strong  boxoffice  product  in 
the  year  ahead.  He  said  the  company  had 
divested  itself  of  eight  unprofitable  thea- 
tres in  recent  months. 

During  the  fiscal  year,  Tisch  said  that 
more  than  $750,000  had  been  spent  in 
modernization  programs  and  more  than 
twice  that  amount  had  been  earmarked  for 
the  refurbishing  of  other  theatres  during 
the  fiscal  year. 

ABC  Vending  Corp.  Reports 
New  High  in  Sales,  Net 

LONG  ISLAND  CITY,  N.Y.— ABC  Vend- 
ing Corp.  reports  net  income  for  the  39 
weeks  ended  September  29,  of  $2,234,242  or 
81  cents  a share,  compared  with  $2,094,- 
413  or  76  cents  a share  for  the  first  three- 
quarters  of  1962,  based  on  the  current 
equivalent  of  the  number  of  shares  out- 
standing during  the  respective  39-week 
periods. 

Sales  for  the  first  nine  months  were  the 
highest  for  any  similar  period  in  the  com- 
pany’s history  at  $79,457,405,  representing 
a 5.3  per  cent  increase  over  total  revenues 
of  $75,286,863  for  the  same  period  of  1962. 

Directors  voted  the  regular  quarterly 
dividend  of  12%  cents  a share,  payable  on 
November  26,  to  shareholders  of  record, 
November  14,  plus  a cash  extra  of  10  cents 
payable  on  the  same  dates.  The  extra  divi- 
dend is  in  lieu  of  the  2 per  cent  stock 
dividend,  which  has  been  declared  at  this 
time  in  each  of  the  past  five  years. 

Benjamin  Sherman,  chairman  of  the 
board,  announced  the  signing  of  a five- 
year  contract  with  RKO  Theatres  for  vend- 
ing products. 

New  United  Artists  Titles 
For  2 Forthcoming  Films 

NEW  YORK  — United  Artists  has  se- 
lected new  release  titles  for  two  forth- 
coming productions,  made  under  the  names 
“The  Norman  Vincent  Peale  Story”  and 
“Once  Upon  a Summer.” 

“One  Man’s  Way”  will  be  the  release 
title  of  the  Frank  Ross  production  based 
upon  the  life  of  Norman  Vincent  Peale, 
which  stars  Don  Murray  as  Dr.  Peale  and 
Diana  Hyland  as  his  wife. 

“Girl  With  Green  Eyes”  will  be  the  re- 
lease title  of  the  British-made  Tony  Rich- 
ardson picture  basec  upon  Edna  O’Brien’s 
novel  as  “Once  Upon  a Summer.  The 
Woodfall  production  stars  Rita  Tushing- 
ham  and  Peter  Finch  and  was  directed 
by  Desmond  Davis. 


Howard  Kinser  Is  New  Fox 
Manager  in  Minneapolis 

NEW  YORK — Moe  Levy,  whose  industry 
career  covered  more  than  40  years,  has  re- 
tired from  the  business  and  as  manager  of 


Moe  Levy 

the  20th  Century-Fox  exchange  in  Minne- 
apolis, it  was  announced  by  Joseph  M. 
Sugar,  Fox  vice-president  in  charge  of 
domestic  sales. 

Levy’s  association  with  the  company  be- 
gan in  1921.  At  various  times  he  served  as 
exchange  manager  in  Kansas  City  and 
Omaha  and  twice  headed  the  Minneapolis 
office,  the  most  recent  term  having  started 
in  April  1959. 

Sheperd  Bloom,  Fox  home  office  execu- 
tive, took  charge  of  the  Minneapolis  ex- 
change on  a temporary  basis  Monday  (4) . 
The  new  permanent  manager,  Howard 
Kinser,  is  to  assume  charge  of  the  Min- 
neapolis branch  November  18.  Kinser  has 
headed  the  20th-Fox  Washington  exchange 
since  March  1961  and  before  that  was 
manager  for  Fox  in  Indianapolis  and  Kan- 
sas City. 

Two  Zenith  IntT  Releases 
Open  in  November 

NEW  YORK — Two  of  Zenith  Interna- 
tional’s releases,  “Tiara  Tahiti,”  a British 
picture  produced  by  Ivan  Foxwell,  and  “An 
Affair  of  the  Skin,”  produced  on  location 
in  New  York  by  Ben  Maddow,  will  receive 
their  first  U.S.  engagements  in  November, 
according  to  Daniel  Frankel,  president. 

“Tiara  Tahiti,”  in  color,  starring  James 
Mason  and  John  Mills  with  Claude  Dau- 
phin and  Herbert  Lom  featured,  opened  at 
the  Victoria  Theatre,  New  York,  November 
5.  “An  Affair  of  the  Skin,”  written,  pro- 
duced and  directed  by  Maddow,  starring 
Viveca  Lindfors,  Kevin  McCarthy,  Lee 
Grant  and  Herbert  Berghof,  will  open  No- 
vember 20  at  the  Carnegie  Hall  Cinema 
and  the  68th  Street  Theatre. 


Noelle  Gillmor  to  Title 
Bronston's  French  Film 

NEW  YORK — Noelle  Gillmor,  a trans- 
lator of  French  verse  and  former  associate 
of  Jean  Renoir,  has  been  signed  by  Bron- 
ston  Distribution,  Inc.,  to  create  the  sub- 
titled version  of  the  Yves  Robert  feature, 
“The  War  of  the  Buttons,”  which  will  be 
released  by  Bronston  in  the  U.  S.  Miss 
Gillmor  did  the  subtitles  for  “Hiroshima, 
Mon  Amour,”  “Last  Year  at  Marienbad” 
and  “Shoot  the  Piano  Player.” 

“The  War  of  the  Buttons,”  the  first 
production  venture  of  Robert  and  his  ac- 
tress-wife, Daniele  Delorme,  was  written 
by  Robert  and  Francois  Boyer,  based  on 
the  classic  novel  by  Louis  Pergaud. 


Howard  Kinser 


Kurtzman  Leaving 
Loew's  Nov.  22 

NEW  YORK  — Charles  E.  Kurtzman, 
general  manager  of  theatre  operations  for 
Loew’s  Theatres  since  1960,  resigned  his 
post  Wednesday  (6)  and  announced  that 
his  future  affiliation  would  be  revealed 
shortly.  The  resignation  will  be  effective 
November  22. 

Kurtzman  joined  Loew’s  in  1936  after 
having  held  an  executive  position  with  the 
Fanchon  & Marco  circuit  of  St.  Louis  as 
manager  and  producer  of  stage  shows  in 
Washington,  D.C.  Subsequently,  he  headed 
Loew’s  northeastern  division,  with  head- 
quarters in  Boston,  for  17  years.  He 
started  his  business  career  as  a newspaper 
man  in  San  Francisco  and  later  was  in 
charge  of  advertising  and  publicity  for  the 
Publix  theatres  on  the  west  coast. 

Arthur  M.  Tolchin,  assistant  to  the 
president  of  Loew’s,  said  that  it  was  “with 
considerable  regret  that  we  accept  Charlie 
Kurtzman’s  decision  to  retire  from  our 
company.  His  27  years  in  our  management 
have  been  marked  by  substantial  contribu- 
tions to  our  corporation.  We  all  wish  him 
well  in  the  new  endeavor  in  which  he  is 
planning  to  engage.” 


Audubon  Films  Acquires 
Two  French  Pictures 

NEW  YORK — Audubon  Films  has  ac- 
quired two  new  French-made  features  for 
distribution  in  the  U.S.,  according  to  Rad- 
ley H.  Metzger,  director  of  the  company. 

They  are  “Soft  Skin  on  Black  Silk,”  pro- 
duced by  Rene  Thevenet  and  directed  by 
Jacques  Garcia,  starring  Agnes  Laurent 
and  Barbara  Laage,  which  will  be  released 
in  English,  and  “The  Secrets  of  a French 
Nurse,”  produced  by  Thevenet  and  di- 
rected by  Herve  Bromberger,  starring  Ray- 
mond Pellegrin,  Madeline  Robinson  and 
Bernard  Blier. 

Two  Versions  of  Movies 
Preferred  in  Turkey 

HARTFORD  — Turkish  producer  Murat 
Somay,  in  an  interview  with  Boxoffice 
here,  remarked  that  Turkish  distributors  of 
American  motion  pictures  have  tried,  un- 
successfully, for  several  decades  to  change 
one  aspect  of  native  receptivity:  City  audi- 
ences like  their  movies  subtitled,  country 
viewers  prefer  dubbed  prints. 

“It’s  expensive,  certainly,  to  ship  two  ver- 
sions of  the  same  attraction  into  a country 
as  small  as  Turkey,”  he  admitted,  “but 
there’s  a built-in  atmosphere  that  just  can’t 
be  modernized.” 


Warner  Bros,  to  Release 
Jeffrey  Hunter  Western 

NEW  YORK — “The  Man  From  Galves- 
ton,” a western  feature  produced  by  Mi- 
chael Meshakoff  and  directed  by  William 
Conrad  with  Jack  Webb  as  executive  pro- 
ducer, will  be  released  by  Warner  Bros,  in 
January. 

Jeffrey  Hunter,  star  of  the  Warner  TV 
series,  “Temple  Houston,”  is  starred  in 
the  film  with  Preston  Foster,  James  Co- 
burn, Joanne  Moore  and  Edward  Andrews 
costarred. 
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OFFSET  THE  COMPETITIVE  PRESSURE  OF  CHRISTMAS  SHOPPING  BY 
EXHILARATING  YOUR  PATRONS  WITH  THESE  INESCAPABLY  ECSTATIC 

HOLIDAY  BANNERS 


Sprightly  Magnetic  For  All  Concession  Stands 

The  festively  emblazoned  24"X82"  and  the  two  22''X40''  banners  have  been 
especially  designed  for  hanging  over  Snack  Bars  (left),  concession  stands, 
under  marquees  (above),  on  and  over  box  offices,  lobby  and  foyer  doors  and 
on  walls.  Greeting  in  the  Happy  New  Year  banner  is  lettered  white  on  red 
ribbons;  bells  in  red,  green,  white  and  blue,  and  outlined  stars  in  red  and 
green  on  white  background.  Merry  Christmas  is  lettered  in  green  against  a star- 
studded,  red  and  white  background  with  Santa's  sleigh  and  reindeers  in  purple. 


TO  A Showmanship  Forum  Presents 
Seven  Ways  to  Increase  Business 


NEW  YORK — The  most  dramatic  pres- 
entation of  the  Theatre  Owners  of  America 
convention,  and  prob- 
ably of  any  conven- 
tion in  the  annals  of 
exhibition,  was  the 
showmanship  forum 
on  the  closing  day, 
which  was  a show  in 
itself.  Robert  W.  Se- 
lig,  vice-president  of 
National  General 
Corp.,  was  the  “pro- 
ducer” of  the  show 
which  had  the  title  of 
“How  to  Oil  the 
Ticket  Machine.”  To 
give  it  a Halloween  flavor,  a huge  repro- 
duction of  a pumpkin  was  on  stage.  From 
this  pumpkin  at  various  times  came  beauti- 
ful girls  to  accent  certain  portions  of  the 
speakers’  talks.  And  the  presentation  ended 
with  the  parading  into  the  room  of  a six- 
piece  band  playing  “Happy  Days  Are  Here 
Again.” 

TICKET  MACHINE  GAG  USED 

In  opening  the  meeting,  Selig  said  that 
the  odd-looking  podiums  in  front  of  each 
speaker  were  electronically  controlled  so 
that,  if  any  one  of  the  speakers  was  in 
error  in  his  talk,  the  machine  in  front  of 
him  would  buzz.  At  the  end  of  the  meet- 
ing, there  had  been  no  buzzing,  but  each 
speaker  then  pressed  a button  and  the  po- 
diums turned  out  to  be  disguised  ticket  ma- 
chines which  shot  hundreds  of  theatre 
tickets  into  the  air.  The  devices  were  sup- 
plied by  General  Register  Corp. 

Each  speaker  was  introduced  in  song  by 
a pre-recorded  tape  which  mentioned  his 
name,  home  and  his  topic. 

Opening  the  seminar  was  John  Corbett 
of  Penn-Paramount  Theatres,  Scranton, 
Pa.,  who  discussed 
the  “teeming  teenage 
market.”  He  described 
methods  used  by  his 
circuit  to  attract  the 
young  patrons  such  as 
disc  jockey  shows, 
radio  promotions  and 
heavy  advertising  in 
school  publications. 

He  said  that  teenage 
fashion  shows,  teen- 
age premieres  in  co- 
operation with  mer- 
chants and  personnal 
appearances  of  starlets  had  been  very  ef- 
fective. 

RADIO  HIGHLY  EFFECTIVE 

Ronnie  Otwell  of  the  E.  D.  Martin  cir- 
cuit of  Columbus,  Ga.,  stressed  the  im- 
portance of  radio  and  television  in  promo- 
tion, with  the  accent  on  radio.  He  quoted, 
by  reading  and  tape  recordings,  several 
outstanding  showmen  who  had  found  ra- 
dio more  effective  than  newspaper  ads, 
provided  the  radio  campaign  was  well 
planned. 

M.  B.  Smith  of  the  Commonwealth  The- 
atres, Kansas  City,  preached  the  gospel  of 
sponsored  shows,  telling  of  the  success  he 
had  had  with  a Ford  dealer  taking  over  a 
theatre  for  a day  as  a sales  “rally,”  which 
paid  the  theatre  $1,200.  A radio  station 
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leased  another  theatre  for  a merchant 
tieup  which  drew  8,000  persons.  He  said 
industries  were  anxious  for  such  shows  and 
all  exhibitors  should  explore  the  potentials. 

Jack  Loeks,  Grand  Rapids  exhibitor,  dis- 
cussed similar  experiences  and  advocated 
creating  a solid  investment  in  the  com- 
munity. In  a tieup  with  a supermarket 
chain,  he  has  special  shows  on  15  Tuesday 
nights  per  year,  showing  rereleases  and 
drawing  15,000  persons.  He  also  has  tie- 
ups  with  merchants,  the  Junior  Chamber 
of  Commerce  and  various  clubs  and  or- 
ganizations. 

Suburbia  was  the  theme  of  Ernest  Em- 
erling’s  talk.  Emerling,  vice-president  of 
Loew’s  Theatres,  told  of  the  importance  of 
catering  to  local  newspaper  editors,  school 
contacts,  beautiful  baby  contests,  the  Gold- 
en Age  Club  and  keeping  the  lobby  in 
tune  with  the  seasons.  He  said  beauty 
salons  were  excellent  spots  in  which  to 
plant  window  cards  or  other  material  in 
shop  windows. 

Although  some  of  the  speakers  played 
down  newspaper  advertising,  Edward  Se- 
guin of  the  Balaban  & Katz  circuit,  Chi- 
cago, stressed  newspaper  advertising  as 
highly  essential  to  all  campaigns  and  he 
urged  the  use  of  color  in  newspaper  ads.  He 
said  color  ad  costs  had  come  down  and 
the  quality  had  gone  up. 

At  the  conclusion  of  the  talks,  Selig  said 
there  was  another  important  ingredient  in 
oiling  the  ticket  machines  and  that  was 
“elbow  grease.” 


Elsa  Maxwell,  80,  Dead 

NEW  YORK — Elsa  Maxwell,  80,  world- 
famed  hostess  and  party-giver  who  ap- 
peared in  several  pictures  in  the  1940s,  died 
at  New  York  Hospital  Friday  (1).  Miss 
Maxwell  starred  in  “Hotel  for  Women” 
<20th-Fox)  in  1940  and  “Public  Deb  No.  1,” 
also  for  20th-Fox,  in  1941,  and  in  “Stage 
Door  Canteen,”  distributed  by  United 
Artists  in  1943. 


Convention  Attendance 
Hits  Record  1,400 

NEW  YORK — Theatre  Owners  of  Ameri- 
ca’s 16th  annual  convention  has  passed 
into  history  and  there  is  no  question  that 
it  was  the  largest  in  its  history,  as  well  as 
the  largest  in  the  history  of  its  predeces- 
sors, American  Theatres  Ass’n  and  Motion 
Picture  Theatre  Owners  of  America.  The 
combined  registration  of  TOA,  National 
Ass’n  of  Concessionaires,  Theatre  Equip- 
ment and  Supply  Manufacturers  Ass’n  and 
Theatre  Equipment  Dealers  Ass’n  was  ap- 
proximately 1,400,  not  counting  those  who 
came  in  for  a day  or  just  to  see  the  trade- 
show. 

Practically  every  phase  of  the  industry 
was  incorporated  into  the  sessions,  with 
authorities  in  their  fields  giving  advice  and 
information  on  topics  of  importance  for 
theatre  men.  If  there  could  be  any 
criticism  of  the  convention — and  yet  more 
complimentary  than  critical — it  was  that  it 
might  be  termed  “too  big,”  almost  un- 
wdeldly  for  those  who  had  the  responsibility 
of  keeping  the  events  on  schedule  and  in 
operation.  Therefore,  special  tributes 
should  go  to  Edward  Fabian,  convention 
chairman;  Joseph  Alterman,  executive  di- 
rector; George  Roscoe,  director  of  exhibitor 
relations,  and  Herman  Silver,  director  of 
public  relations. 

The  question  of  whether  children  should 
be  admitted  free  to  drive-ins  was  a high- 
light topic  for  discussion  at  a joint  ses- 
sion of  TOA,  NAC,  TESMA  and  TEDA  at 
which  A1  Donahue  of  Great  Falls,  Mont., 
was  the  moderator.  It  was  the  consensus  of 
some  that  there  should  be  a charge  for 
children  under  12,  but  the  majority  held 
that  free  admission  should  continue. 

It  was  brought  out  that  exhibitors  were 
losing  a lot  of  money  under  the  policy,  but 
the  outlook  for  a change  was  not  bright. 
In  some  instances,  it  was  said  that  charges 
were  made  for  children  when  blockbuster 
type  of  films  were  shown,  the  average  be- 
ing 75  cents.  It  also  was  reported  that  a 
charge  was  made  for  Walt  Disney  pic- 
tures and  that  there  had  been  few,  if  any, 
complaints. 

David  Kamsky  of  Richmond,  Va.,  told 


New  Futura  Lamp  Shown 
To  Strong  Electric  Dealers 

NEW  YORK— Dealers  for  The  Strong 
Electric  Corp.,  in  attendance  at  the  TOA- 
TESMA-TEDA-NAC  convention  and  trade- 
show  heard  a detailed  description  of  the 
features  and  operational  advantages  of  the 
new  Strong  Futura  projection  lamp,  at  the 
City  Squire  Motor  Inn. 

The  presentation  was  made  at  a break- 
fast meeting  by  Arthur  J.  Hatch,  presi- 
dent of  Strong  Electric,  who  also  dis- 
cussed the  sales  policy  on  this  new  lamp. 

Harold  Plumadore,  product  engineer  of 
the  motion  picture  division  of  Strong  Elec- 
tric, discussed  the  development  of  the  new 
lamp  and  answered  technical  questions. 

The  new  Bi-Powr  silicon-type  rectifier, 
cold  type  reflectors,  the  new  Strong  X-16 
xenon  lamp  for  35mm  and  16mm  projec- 
tors, and  a new  slide  projector  with  xenon 
light  source  were  described  by  Clifford 
Callender,  sales  manager  of  the  theatre 
equipment  division. 

Also  leading  discussions  was  Bill  White, 
field  sales  representative  for  Strong. 
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how  he  cut  down  thefts  of  speakers  by 
taking  the  license  numbers  of  cars,  or 
often  pretending  to  take  them.  In  some 
cases,  when  it  was  noted  that  a speaker 
was  missing,  it  was  picked  up  before  the 
driver  left  the  theatre  or,  later,  when 
stopped  on  the  street. 

The  drive-in  panel  consisted  of  Mrs. 
Juanita  Foree  of  Alcoa,  Tenn.;  Thomas 
Smiley,  Denver;  Claude  Schlanger,  Doyls- 
town,  Pa.,  and  Kamsky. 

The  panel  on  art  films  and  art  theatres 
took  the  position  as  a whole  that  the  term 
“art  film”  today  was  a misnomer.  The 
same  went  for  art  theatres.  Richard 
Brandt,  president  of  Trans-Lux  Corp.,  de- 
clared that  every  theatre,  at  one  time  or 
another,  played  a picture  which  once  was 
called  an  art  film.  Today,  he  said,  the- 
atres were  “commercial  art  houses,” 
switching  frequently  from  American  pic- 
tures to  foreign  pictures. 

Sidney  Deneau,  vice-president  of  Conti- 
nental Distributing,  said  there  no  longer 
were  any  limits  to  audiences  for  specialized 
films,  while  Bosley  Crowther,  of  the  New 
York  Times,  said  good  films  from  any 
country  should  be  made  available. 

Other  speakers  were  Melvin  Brown  of 
Atlanta  and  Norman  Levinson  of  Dallas. 


TOA  Convention  Sidelights 

QNCE  AGAIN,  American  International 
stole  the  show  with  its  Halloween 
luncheon  on  the  final  day  of  the  conven- 
tion. Morey  Amsterdam  gave  out  with  his 
machine-gun  fire  of  quips  and  there  were 
“trick  or  treat”  packages  on  each  table. 

* * * 

Pepsi-Cola  offered  a big  surprise  at  its 
cocktail  party  and  dinner  by  having  Joan 
Crawford  at  the  door  to  greet  each  incom- 
ing guest. 

* * * 

Preston  and  Laurence  Tisch,  top  execu- 


Charles  Okun,  right,  retiring  vice- 
president  of  the  Coca-Cola  Co.,  is  shown 
receiving  a life  membership  in  the 
National  Ass’n  of  Concessionaires,  pre- 
sented by  Burt  Nathan,  past  president 
of  NAC. 

tives  of  Loew’s  Theatres,  Inc.,  which  owns 
the  Americana  where  the  convention  was 
held,  did  not  attend  the  Tuesday  luncheon. 
They  were  at  the  rival  Astor  Hotel  where 
they  were  being  honored  by  the  Broadway 
Ass’n.  Referring  to  it,  Arthur  Tolchin, 
toastmaster,  said  he  called  that  democracy 
in  action. 

* * * 


Monde  Steinman  of  MGM,  who  was 
brought  here  from  St.  Paul  to  promote  the 
company’s  “World  Famous  Musical  Hits,” 
had  a choice  spot  on  the  meeting  rooms 
floor  with  a trailer  device  which  kept  in 
action  throughout  the  convention.  He  also 


passed  out  heralds  on  the  program. 

* * * 

It  seemed  like  old  times  to  see  Pat  Mc- 
Gee around.  Pat,  formerly  an  active  TOA 
man,  now  is  with  Cinema  Distributors  of 
America  with  headquarters  in  Denver. 
CDA  kept  a hospitality  room  open  through- 
out the  four  days. 

* * * 

Other  hospitality  rooms  were  those  of 
National  Carbon  (as  always),  Pepsi-Cola, 
Coca-Cola  and  Reade-Sterling. 

* * * 

A “relaxed”  figure  was  A1  Floersheimer 
of  Reade-Sterling.  Until  this  year,  A1  was 
director  of  public  relations  for  TOA  and 
had  a big  load  to  carry  at  the  conventions 
of  the  past.  This  time  he  was  just  an  ob- 
server, while  his  successor,  Herman  Silver, 
carried  the  ball. 

* * * 

Mrs.  Ed  Fabian  did  a bang-up  job  as 
head  of  the  ladies  committee,  keeping  the 
wives  happy  with  tours,  fashion  shows  and 
luncheons. 

* * * 

Pepsi-Cola’s  Ed  Finneran  had  a job  on 
his  hands.  He  had  arranged  for  1,000  table 
setups  for  the  company’s  dinner,  but  there 
were  more  than  1,300  tickets  out.  He  had 
to  do  plenty  of  maneuvering  to  keep  every- 
body happy.  Coca-Cola’s  Charley  Okun 
had  a similar  problem. 

* * * 

The  tradeshow  was  the  biggest  ever  and 
it  was  packed  every  afternoon.  Lou  Abram- 
son, NAC  executive  director,  said  that  the 
125  booths  represented  capacity,  but  that 
if  there  had  been  room,  there  could  have 
been  approximately  30  more  exhibits. 

* * * 

NAC  started  the  festivities  rolling  on  the 
Sunday  night  before  the  convention  opened 
on  Monday  with  a cocktail  reception  and 
dinner  for  members  and  the  press. 


Dealers  attending  the  Strong  Electric  Corp.  meeting  at 
the  TOA-TESMA-TEDA-NAC  convention,  meeting  were:  (left 
to  right,  standing) : A1  Boudouris,  Theatre  Equipment  Co.,  To- 
ledo; Harold  Plumadore,  Strong  Electric  Corp.,  Toledo;  Frank 
Strange,  Charlotte  Theatre  Supply  Co.,  Charlotte,  N.  C.;  Ernest 
Comi,  Capitol  Theatre  Supply  Co.,  Boston,  Mass.;  J.  W.  Mc- 
Burnie,  Charleston  Theatre  Supply  Co.  Charleston,  W.  Va.;  H. 
J.  Ringold,  Ringold  Theatre  Equipment  Co.,  Grand  Rapids, 
Mich.;  H.  J.  Dusman,  J.  F.  Dusman  Co.,  Baltimore;  Carl  White, 
Quality  Theatre  Supply  Co.,  Omaha;  A1  Mortensen,  Southwestern 
Theatre  Equipment  Co.,  Houston;  Bob  Tankersley,  Western 
Service  & Supply,  Denver;  J.  Ed  Miller,  John  P.  Filbert  Co., 
Los  Angeles;  E.  J.  Peterson,  Abbott  Theatre  Equipment  Co., 
Chicago;  Bill  White,  Strong  Electric  Corp.;  Jake  Elder,  Modern 


Sales  & Service  Inc.,  Dallas;  Roy  Smith,  Roy  Smith  Co.,  Jack- 
sonville, Fla. 

Seated:  Arthur  J.  Hatch,  Strong  Electric;  Cliff  Callender, 
Strong  Electric;  John  J.  Kenny,  Theatre  Equipment  Co.,  De- 
troit; Lloyd  C.  Pearson,  General  Sound  and  Theatre  Equipment, 
Ltd.,  Toronto;  A.  D.  Turnbull,  General  Sound  and  Theatre 
Equipment,  Ltd.,  Montreal;  E.  H.  Geissler,  Wil-Kin,  Inc.,  At- 
lanta; Phil  Wicker,  Standard  Theatre  Supply  Co.,  Greensboro, 
N.  C.;  Armand  Besse,  Besse  Theatre  Supply,  Montreal;  L.  M. 
Wutke,  Pembrex  Theatre  Supply,  Los  Angeles;  G.  Nadeau,  Besse 
Theatre  Supply,  Montreal;  George  Homstein,  Joe  Hornstein, 
Inc.,  New  York;  Hal  Hornstein,  Joe  Hornstein,  Inc.,  Miami; 
Charles  B.  Kinney,  Modern  Sales  and  Service,  Dallas. 
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■By  SYD  CASSYD 


QONTINUIN G his  quest  for  fine  quality 
productions  from  Broadway  Jack  L. 
Warner  has  signed  up  to  purchase  “Poor 
Richard."  a new  stage  comedy  by  Jean 
Kerr,  author  of  “Mary.  Mary.”  The  latter, 
although  in  the  film  theatres,  is  currently 
in  its  third  year  on  Broadway.  The  pre- 
production  deal  is  an  insurance  situation 
used  to  keep  prices  down  for  purchase  of 
prize  properties  before  they  open  in  the 
theatre.  In  this  case,  the  play  goes  into 
rehearsal  this  month  for  an  out-of-town 
tryout,  and  then  heads  for  New  York’s  big 
money.  Roger  L.  Stevens,  the  stage  tycoon 
in  the  play-producing  field,  is  producing 
"Poor  Richard.”  Warner  now  has  “My 
Fair  Lady,”  “Never  Too  Late”  and 
“Camelot,”  all  from  live  theatre  . . . Now 
at  the  half-way  mark,  “My  Fair  Lady”  is 
expected  to  be  completed  by  December  15, 
marking  four  months  of  shooting.  The 
company  recently  passed  its  500th  camera 
setup.  In  “backstage”  parlance,  changing 
camera  positions  for  new  setups  is  where 
the  money  goes.  Television  gets  around  it 
with  zoom  lenses  . . . “Hotel  Madrid”  is 
being  lensed  in  Spain  with  Bob  Conrad  a 
Warners  loanout,  following  his  success  in 
“Palm  Springs  Weekend.” 


Charles  K.  Feldman  has  paid  a reported 
$500,000  for  the  film  rights  to  “The 
Group,”  a novel  by  Mary  McCarthy.  The 
story  covers  after-college  history  of  female 
campus  leaders  . . . Mickey  Spillane’s  “The 
Green  Woman,”  has  been  bought  by  Fish- 
bein-duPont-Fellows  production  company, 
it  was  announced  here  by  Sam  Fishbein, 
president  of  the  new  production  firm.  The 
same  firm  acquired  the  mystery  penner’s 
“The  Snake,”  with  production  on  each 
scheduled  for  after  the  first  of  the  year. 
The  firm  has  its  own  distribution  setup, 
as  well  . . . Mark  Robson’s  Red  Lion  com- 
pany added  to  its  production  program 
Oakley  Hall’s  novel,  published  by  Viking, 
“The  Downhill  Racers,”  described  as  a 
skiing  story  of  youthful  adventure  and 
love  complications  along  the  championship 
slalom  trails.  Additionally,  the  firm  holds 
rights  to  Jean  Larteguy’s  “The  Praetori- 
ans,” a sequel  to  “Centurions,”  a Columbia 
release.  The  latter  film  is  in  the  screen- 
play stage,  with  Nelson  Gidding’s  first 
draft  due  in  two  weeks.  “The  Downhill 
Racers,”  to  be  shot  a year  from  now,  is  not 
committed  to  any  distribution  company. 


George  Sidney  will  move  to  Desilu  as 
headquarters  for  his  next  picture,  com- 
pleting use  of  Metro-Goldwyn-Mayer  of- 
fices. Mel  Ferrer  will  investigate  “Sex  and 
the  Single  Girl,”  in  his  starring  role,  for 
which  he  has  been  signed  by  William  T. 
Orr  at  Warners  . . . George  Montgomery 
will  produce,  direct  and  play  the  star  role 
in  “From  Hell  to  Borneo,”  and  “Girl- 
Illasy,”  on  a fast  schedule  where  he  will  go 
on  ten-week  run  to  finish  both  of  them  in 
a low-budget  plan.  A December  starting 
date  overseas  is  charted  . . . Ross  Martin 
and  A1  Avalon  have  formed  Roma  Produc- 
tions for  the  filming  of  two  motion  picture 
properties,  “Cacaphony,”  an  original  by 


Avalon,  and  “Come  to  Me  Only,”  by  Robert 
Wheling  and  Jack  Littlefield.  Martin  stars 
in  both  pictures  to  be  shot  next  summer. 
Avalon  will  produce  and  direct  in  con- 
junction with  Wilbo  Productions,  which 
has  started  on  “The  Wild  Party.”  The 
latter  is  being  produced  by  Jack  Warner 
jr. 

DjDki 

“Lady  Chatterley’s  Lover,”  one  of  the 
world’s  most  controversial  novels  by  D.  H. 
Lawrence,  will  be  brought  to  the  screen 
by  Metro-Goldwyn-Mayer,  Robert  H. 
O’Brien,  the  company’s  president,  an- 
nounced. Lawrence  P.  Bachmann  will  pro- 
duce. Irving  Ravetch  and  Harriet  Frank 
jr.  have  been  engaged  to  write  the  screen- 
play. This  husband  and  wife  team  wrote 
“Hud,”  starring  Paul  Newman.  “Lady 
Chatterley’s  Lover”  is  expected  to  go  into 
production  at  MGM  British  Studios  in  the 
spring  of  1964.  Regie  du  Film  and  Orsay 
Films  coproduced  a feature  based  on  the 
same  story,  which  was  released  in  1959,  in 
French  language.  Danielle  Darrieux,  the 
French  star,  and  the  British  Leo  Genn 
headed  the  cast. 

Tom  McDermott,  president  of  Four  Star 
Television,  now  in  feature  production  and 
currently  shooting  “The  Out-of-Towners,” 
has  added  “The  Hour  of  Maximum 
Danger,”  James  Barlow’s  novel  of  interna- 
tional espionage,  now  being  scripted  by 
Ivan  Goff  and  Ben  Roberts.  Douglas 
Morrow’s  “Born  to  Glory,”  an  original 
screenplay,  dramatizing  the  story  of  the 
thoroughbred  racehorse,  “Carry  Back,”  is 
scheduled  now  for  mid-1964  production 
with  two  major  stars  being  sought  for  top 
roles.  Serge  Bourguignon,  Oscar  winner, 
for  his  French  “Sundays  and  Cybelle,”  is 
doing  Four  Star’s  “Cassandra  at  the 


AWARD  TO  DIRECTOR  — Hand- 
some Glenn  Ford  is  shown  above  pre- 
senting director  Delbert  Mann  with 
the  Interstate  Theatres  Circuit’s  an- 
nual “Top  Money-Making  Director” 
Award  for  his  direction  of  “Lover  Come 
Back”  and  “That  Touch  of  Mink,” 
which  together  in  the  past  18  months 
have  grossed  $21  million.  Ford  is  cur- 
rently starring  for  Mann  in  “The 
Out-of-Towners.” 


Wedding,”  a Natalie  Wood  vehicle  at  20th- 
Fox,  with  Martin  Manulis  production 
helming. 


Burt  Lancaster  has  been  signed  for 
the  top  role  in  “The  Spy  Who  Came 
in  From  the  Cold,”  which  will  be  produced 
and  directed  by  Martin  Ritt.  The  star  will 
portray  the  spy,  mentioned  by  Ritt,  in  the 
Boxoffice  interview  several  months  ago, 
who  is  sent  behind  the  Iron  Curtain  to 
test  the  trustworthiness  of  a supposedly 
friendly  contact,  only  to  find  that  he  him- 
self has  apparently  been  deserted  by  his 
own  superiors.  Guy  Trosper  will  write  the 
script,  which  is  based  on  the  novel,  now 
being  serialized  in  Show  Magazine,  by  John 
Carre.  Jack  Karp,  vice-president  of  Para- 
mount, announced  the  production  lineup 
. . . Carroll  Baker  has  been  signed  by  Para- 
mount to  play  the  title  role  in  “Sylvia.” 
She  will  play  the  role  of  a beautiful  mys- 
tery woman  first  popularized  in  the  novel 
by  the  same  name  which  was  written  by 
E.  V.  Cunningham,  a pseudonym  of  How- 
ard Fast,  published  by  Doubleday  & Co. 
Producer  Martin  Poll’s  Marpol  Productions, 
Inc.,  will  make  the  film  for  Paramount  re- 
lease. 


Kay  Stevens  gets  the  nod  for  the  comic 
role  in  Robert  Cohn’s  “The  New  Interns.” 
This  is  a repeat  as  the  zany  nurse  in  the 
original  “Interns,”  where  she  played  Didi 
Loomis  . . . “Renegade  Posse”  will  have 
Ruta  Lee  to  star  with  Audie  Murphy  and 
Darren  McGavin  in  the  Gordon  Kay  & 
Associates  production  for  Universal  release. 
R.  G.  Springsteen  will  shoot  it  in  color  at 
St.  George,  Utah  . . . “Tippi”  Hedren  and 
Sean  Connery  will  be  teamed  in  Alfred 
Hitchcock’s  forthcoming,  “Marnie,”  a 
psychological  drama,  with  shooting  in 
color,  slated  at  the  lot  for  November  18. 
The  screenplay  for  the  Winston  Graham 
novel  is  being  written  by  Jay  Presson 
Allen  . . . Marking  the  first  time  in  her 
career  that  she  has  worked  on  an  MGM 
picture,  Joanne  Woodward  will  star  with 
Stuart  Whitman  and  Edward  Mulhare  as 
the  psychotic  wife  of  a murder  victim  in 
the  mystery  adapted  by  Sally  Benson  from 
the  London  play  by  Monty  Doyle  . . . 
Maurice  Chavalier  will  handle  a role  in 
Ross  Hunter’s  “The  Richest  Girl  in  Town.” 
Sandra  Dee,  Robert  Goulet  and  Andy  Wil- 
liams costar  in  the  Universal  film  rolling 
in  December  . . . Another  Bolger,  Ray 
Bolger’s  nephew,  a medical  student  is  play- 
ing in  the  Warner  Bros.  “The  Out-of 
Towners.” 


Henry  Levin  will  produce  and  direct  “A 
River  Ran  Out  of  Eden,”  based  on  an  Eng- 
lish novel  by  James  Vance  Marshall.  The 
film  is  scheduled  for  next  summer  with  a 
northern  locale.  His  last  films  were  “The 
Wonderful  World  of  the  Brothers  Grimm,” 
“Come  Fly  With  Me,”  and  he  is  currently 
in  production  at  MGM,  on  “His  and  His,” 
a comedy  of  the  Bahamas  . . . Sobey  Mar- 
tin starts  production  of  “Josyanne”  in 
Paris,  with  Claude  Dauphin  and  Vittorio 
De  Sica  as  costars  for  J.  Arthur  Rank  re- 
lease. Liam  Sulliman  wrote  the  title  song 
to  the  picture  . . . Alexander  Singer  will  di- 
rect Cliff  Robertson  in  Marguerite  Roberts’ 
screenplay,  “Love  Has  Many  Faces”  . . . 
Gene  Nelson  may  film  a deal  with  Sam 
Katzman  for  his  desert  production  of  “The 
Prospector,”  based  on  William  Friml’s 
score. 
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UA  Books  300  Christmas 
Dates  for  'Kings  of  Sun' 

NEW  YORK — “Kings  of  the  Sun,”  the 
Mirisch  Co.  production  starring  Yul  Bryn- 
ner,  George  Chakiris  and  Shirley  Anne 
Field,  will  be  United  Artists’  1963  Christ- 
mas holiday  attraction  and  has  already 
been  booked  into  300  domestic  playdates, 
according  to  United  Artists  vice-president 
James  R.  Velde. 

Beginning  December  18,  “Kings  of  the 
Sun”  will  be  launched  in  New  York,  Chi- 
cago, Boston,  Los  Angeles,  San  Francisco, 
Washington,  D.C.,  Toronto,  Philadelphia, 
Salt  Lake  City,  Dallas,  New  Orleans, 
Atlanta  and  other  U.S.  and  Canadian  key 
cities,  Velde  said. 

For  Thanksgiving,  United  Artists  has  en- 
listed the  cooperation  of  43  key  cities  to 
sponsor  week-long  activities  in  honor  of 
“McLintock  Week,”  to  alert  the  public  that 
“McLintock!”  starring  John  Wayne  and 
Maureen  O’Hara,  has  its  national  release 
late  in  November.  All  local  campaigns  will 
be  tied  to  the  film’s  ad  line  “McLintock!  Is 
McNificent.” 


Robert  Wise  to  Produce 
'Sound  of  Music'  in  '64 

NEW  YORK — Robert  Wise,  who  won  an 
Academy  Award  for  directing  “West  Side 
Story,”  will  produce  and  direct  Rodgers 
and  Hammerstein’s  “The  Sound  of  Music,” 
the  first  of  six  roadshow  attractions  sched- 
uled for  filming  by  20th  Century-Fox  in 
1964,  according  to  Richard  D.  Zanuck,  vice- 
president  in  charge  of  production. 

The  screen  version  of  the  long-running 
Broadway  musical  hit  will  be  a joint  ven- 
ture of  20th-Fox  and  Wise’s  Argyle  Pro- 
ductions, the  same  coproduction  team 
which  will  also  make  “The  Sand  Pebbles.” 
The  starting  date  of  “The  Sound  of  Music” 
has  been  advanced  from  May  15  while 
“The  Sand  Pebbles”  has  been  set  back 
from  September  1 to  October  15.  Wise 
leaves  for  Austria  early  in  November  to 
select  locations  near  Salzburg,  but  the  in- 
teriors will  be  shot  on  the  20th-Fox  lot. 

“Music”  will  be  shot  in  Todd-AO  and  is 
scheduled  for  release  for  Christmas  1964. 


Gene  Corman  to  London 
As  'Patriots'  Finishes 

LONDON — Gene  Corman,  who  copro- 
duced “The  Dubious  Patriots”  with  his 
brother,  Roger,  in  Dubrovnik,  Yugoslavia, 
has  arrived  in  London  for  conferences  with 
United  Artists  executives  on  the  British 
campaign  for  the  film,  which  has  just  been 
completed. 

The  picture,  which  will  be  released  by 
United  Artists,  stars  Stewart  Granger, 
Mickey  Rooney,  Henry  Silva  and  Edd 
Byrnes,  as  well  as  Raf  Vallone  from  Italy. 
More  than  5,000  extras  took  part  in  the 
World  War  II  drama. 


Sinatra  to  Produce  and  Star 
In  WB's  'Robin  and  7 Hoods' 

NEW  YORK — Frank  Sinatra  will  pro- 
duce as  well  as  star  in  “Robin  and  the  7 
Hoods,”  now  being  directed  by  Gordon 
Douglas  at  the  Warner  Bros.’  Burbank 
Studios,  in  his  new  capacity  as  executive 
with  Warners,  according  to  Jack  L.  Warner, 
president. 
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FEATURE  REVIEW 


It  s a Mad,  Mad,  Mad,  Mad  World 


United  Artists 


IT'S  A MAD,  MAD,  MAD,  MAD  WORLD 

A Stanley  Kramer  production 
In  Cinerama 

Filmed  in  Ultra-Panavision  and  Technicolor 
Released  through  United  Artists 
Running  time:  197  minutes,  plus  intermission 

CREDITS 

Produced  and  directed  by  Stanley  Kramer. 
Original  screenplay,  William  and  Tania  Rose.  As- 
sistant director,  Ivan  Volkman.  Cinematography, 
Ernest  Laszlo.  Production  designer,  Rudy  Sternad. 
Music,  Ernest  Gold.  Film  editor,  Fred  Knudtson. 
Sound,  John  Keene.  Production  manager,  Clem 
Beauchamp. 

THE  CAST 

Capt.  C.  G.  Culpeper  Spencer  Tracy 

J.  Russell  Finch  Milton  Berle 

Melville  Crump  Sid  Caesar 

Benjy  Benjamin  Buddy  Hackett 

Mrs.  Marcus  Ethel  Merman 

Ding  Bell  Mickey  Rooney 

Sylvester  Marcus  Dick  Shawn 

Otto  Meyer  Phil  Silvers 

J.  Algernon  Hawthorne Terry-Thomas 

Lennie  Pike Jonathan  Winters 

Monica  Crump  Edie  Adams 

Emmeline  Finch Dorothy  Provine 

Tyler  Fitzgerald Jim  Backus 

First  cab  driver Eddie  "Rochester"  Anderson 

Airplane  pilot  Ben  Blue 

Mrs.  Halliburton Barrie  Chase 

Police  sergeant  Alan  Carney 

Second  cab  driver  Peter  Falk 

Col.  Wilberforce  Paul  Ford 

Third  cab  driver  Leo  Gorcey 

Dinckler  Edward  Everett  Horton 

Jimmy,  the  crook Buster  Keaton 

Nervous  man Don  Knotts 

Tower  control  Carl  Reiner 

Firemen  The  Three  Stooges 

Union  official  Joe  E.  Brown 

Sheriff  Mason Andy  Devine 

Fire  Chief  Sterling  Holloway 

Irwin  Marvin  Kaplan 

Switchboard  operator  ZaSu  Pitts 

Police  secretary  Madlyn  Rhue 

Ray  Arnold  Stang 

Smiler  Grogan  Jimmy  Durante 

and  Charles  Lane,  Charles  McGraw,  Jesse  White, 
Lloyd  Corrigan,  Selma  Diamond,  Stan  Freberg, 
Louise  Glenn,  Ben  Lessy,  Bobo  Lewis,  Mike  Mazurki, 
Nick  Stewart,  Sammee  Tong,  Norman  Fell,  Nicholas 
Georgiade. 


By  DON  MERSEREAU 
PARAPHRASE  the  title,  this  Stanley 
Kramer  production  is  a mad,  mad, 
mad,  mad  whirl,  whipped  up  into  three 
hours  and  17  minutes  of  madcap  fun  for 
all  ages.  It  puts  another  notch  on  the 
Kramer  gun  handle  of  superior  entertain- 
ment. Departing  from  his  usual  sphere, 
Kramer  this  time  turned  his  sights  on 
what  he  termed  slapstick  comedy  in  a 
sophisticated  manner,  resulting  in  a pic- 
ture which  probably  will  go  down  in  motion 
picture  history  as  one  of  the  truly  greats 
of  all  time.  Rarely,  if  ever,  have  so  much 
action,  suspense,  hilarity  and  comedy  of 
the  bellylaugh  calibre  been  brought  to  the 
screen. 

Money-wise,  “Mad  World”  can’t  miss. 
There  is  a gold  mine  in  the  names  alone. 
Even  without  the  stellar  cast,  the  picture 
would  be  a powerful  magnet  after  the 
word-of-mouth  reports  got  around. 

Kramer  garnered  15  stars  from  radio, 
television,  motion  pictures  and  the  stage, 
plus  a galaxy  of  personalities  in  minor 
roles,  and  put  them  in  an  original  story 
by  William  and  Tania  Rose,  a story  which 
Kramer  has  envisioned  as  a “comedy  to 
end  all  comedies.”  That  is  what  is  up  there 
on  the  screen.  Kramer,  who  produced  and 
directed,  has  extracted  the  finest  per- 
formances from  both  the  principals  and 
the  featured  players. 

“Mad  World”  is  a “chase”  story  of  monu- 
mental proportions  of  speed,  excitement 
and  suspense,  which  swings  the  cast  from 
an  easterly  point  in  Colorado,  across  a few 
hundred  miles  of  burning  sands,  then 
jumps  the  San  Bernardino  mountain 
range  and  races  along  the  coastal  plain 
from  Ventura  to  San  Diego,  where  it 
comes  to  a halt  in  a hangup  finale. 

Considerable  credit  must  go  to  Danny 
Lee  who  headed  the  crew  of  special  effects 
experts  and  stunt  men.  It  was  he  who  had 
to  provide  the  thrills  and  breakneck 
sequences  called  for  in  the  script  and  per- 
formed by  34  of  Hollywood’s  greatest  stunt 
men  who  risked  their  necks,  and  lives,  in 
the  hair-raising  episodes. 

It  would  be  difficult  to  single  out  one 
performer  who  overshadows  another,  inas- 
much as  each  is  an  artist  in  his  own  right, 
although  the  popularity  stock  of  Jonathan 


Winters  probably  will  go  up  after  the 
public  gets  to  see  him  in  “Mad  World.” 
Basically,  “Mad  World”  is  the  story  of 
buried  loot,  more  than  $300,000  in  cash, 
and  the  wild  scramble  by  various  and 
sundry  persons  to  get  their  hands  on  it. 
And  it’s  all  told  in  vivid  Technicolor  and 
Ultra-Panavision  70.  Midway  during  pro- 
duction, Hollywood’s  optical  scientists  suc- 
ceeded in  creating  a means  of  converting 
single-film  photography  to  exhibition  on 
the  giant  three-panel  screens  of  Cinerama 
and  Kramer  was  the  first  to  utilize  the 
system.  And  it  will  be  on  Cinerama  screens 
initially,  but  by  virtue  of  its  original  Ultra- 
Panavision  negative,  the  picture  still  can 
be  adapted  for  every  other  modern  motion 
picture  theatre. 


BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  manogers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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H Beach  Party  (AIP) 

170 

150 

250 

200 

135 

160 

170 

125 

170 

150 

90 

115 

120 

145 

200 

175 

158 

||  Candide  (Union) 

150 

125 

100 

90 

140 

120 

120 

100 

125 

119 

|j  Caretakers,  The  (UA) 

115 

175 

200 

100 

125 

125 

100 

120 

180 

150 

150 

125 

100 

125 

85 

132 

|i|  Condemned  of  Altona,  The  (20th-Fox) 

130 

160 

120 

135 

95 

90 

115 

120 

130 

75 

100 

90 

75 

no 

100 

125 

140 

90 

111 

||  Dime  With  a Halo  (MGM) 

100 

200 

100 

120 

100 

90 

90 

114 

I Dr.  No  (UA) 

130 

200 

200 

95 

80 

no 

125 

110 

100 

200 

125 

110 

180 

225 

135 

150 

135 

142 

if  8V2  (Embassy) 

130 

200 

120 

195 

250 

325 

225 

210 

275 

300 

250 

225 

160 

225 

200 

219 

H Freud:  The  Secret  Passion  (Univ) 

140 

200 

125 

165 

120 

125 

165 

150 

300 

100 

140 

90 

85 

200 

150 

200 

153 

ff  For  Love  or  Money  (Univ) 

130 

130 

125 

150 

200 

135 

275 

75 

300 

110 

100 

165 

175 

135 

135 

150 

70 

151 

||  Gidget  Goes  to  Rome  (Col) 

170 

125 

100 

110 

125 

245 

100 

150 

100 

175 

100 

175 

175 

150 

143 

Haunting,  The  (MGM) 

150 

140 

100 

200 

95 

80 

230 

110 

200 

140 

110 

200 

175 

170 

100 

190 

105 

125 

90 

143 

if  Hootenanny  Hoot  (MGM) 

215 

100 

100 

80 

100 

90 

90 

105 

150 

60 

109 

| In  the  French  Style  (Col) 

90 

175 

90 

105 

200 

100 

150 

115 

185 

135 

100 

131 

| Johnny  Cool  (UA) 

125 

210 

200 

115 

150 

100 

95 

100 

100 

85 

150 

130 

||  Leopard,  The  (20th-Fox) 

120 

160 

210 

100 

75 

150 

165 

160 

125 

100 

140 

90 

250 

142 

Lilies  of  the  Field  (UA) 

170 

215 

185 

135 

295 

165 

215 

175 

no 

185 

||  Lord  of  the  Flies  (Cont'l) 

200 

190 

190 

220 

150 

200 

300 

207 

|f  L-Shaped  Room,  The  (Col) 

140 

200 

175 

175 

300 

225 

290 

270 

150 

200 

150 

110 

200 

125 

194 

ijl  Marilyn  (20th-Fox) 

135 

155 

75 

75 

105 

100 

90 

90 

150 

90 

100 

120 

107 

If  Mondo  Cane  (Times) 

130 

200 

200 

150 

75 

110 

150 

125 

120 

330 

300 

300 

190 

200 

140 

300 

189 

| Murder  at  the  Gallop  (MGM) 

155 

210 

135 

195 

150 

110 

150 

100 

150 

200 

156 

|1  New  Kind  of  Love,  A (Para) 

150 

155 

175 

170 

165 

135 

125 

100 

250 

220 

190 

135 

80 

140 

156 

if  Of  Love  and  Desire  (20th-Fox) 

75 

75 

115 

65 

90 

120 

90 

125 

250 

112 

$3  Rampage  (WB) 

140 

100 

90 

70 

75 

115 

125 

90 

120 

125 

90 

105 

145 

85 

125 

100 

106 

i|  Running  Man,  The  (Col) 

140 

100 

200 

90 

120 

90 

150 

100 

105 

130 

145 

100 

123 

fl  Stolen  Hours  (UA) 

200 

165 

90 

105 

100 

180 

140 

140 

’•  V 

PI  Sword  of  Lancelot  (Univ) 

125 

95 

60 

125 

65 

100 

80 

90 

125 

90 

96 

i§  Terror,  The  (AIP) 

100 

145 

125 

100 

100 

100 

150 

100 

110 

114 

if  13  Frightened  Girls  (Col) 

100 

125 

100 

85 

70 

96 

|§  30  Years  of  Fun  (20th-Fox) 

80 

100 

105 

150 

100 

135 

80 

100 

100 

106 

y 3 Stooges  Ar'nd  W'ld  in  Daze  (Col) 

170 

80 

150 

70 

105 

90 

85 

70 

135 

90 

105 

% Toys  in  the  Attic  (UA) 

130 

200 

175 

230 

90 

150 

115 

150 

170 

175 

175 

100 

140 

200 

120 

100 

151 

§ Twilight  of  Honor  (MGM) 

175 

90 

80 

130 

65 

85 

120 

85 

104 

| V.I.P.s,  The  (MGM) 

190 

275 

200 

225 

200 

300 

150 

155 

400 

200 

300 

250 

170 

200 

225 

125 

185 

300 

225 

225 

|p  Winter  Light  (Janus) 

135 

85 

105 

90 

no 

110 

175 

300 

139 

p Wives  and  Lovers  (Para) 

100 

200 

150 

160 

70 

100 

100 

130 

170 

100 

100 

105 

160 

90 

135 

100 

123 

j Women  of  the  World  (Embassy) 

140 

135 

170 

150 

80 

100 

220 

140 

350 

250 

100 

165 

210 

155 

200 

120 

168 

. X— The  Man  With  X-Ray  Eyes  (AIP) 

i 

130 

125 

120 

115 

125 

135 

135 

126 
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1.  Conjugal  Bed,  The  (Embassy) 

San  Francisco 


5.  Haunting,  The  (MGM) 


TOP  HITS 


OF 


2.  Tom  Jones  (Lopert) 

Los  Angeles 


THE  WEEK 

Individual  runs,  not  an  average. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


3.  Lilies  of  the  Field  (UA) 


4.  Under  the  Yum  Yum  Tree  (Col) 


.300 

Memphis  

200 

6.  Lord  of  the  Flies  (Cont'l) 

Cincinnati 

190 

.300 

7.  Mary,  Mary  (WB) 

New  York  

180 

.295 

.215 

8.  Macbeth  (Prominent  Films) 

Kansas  City  

175 

.240 

.225 

9.  New  Kind  of  Love,  A (Para) 

Buffalo  

Cincinnati 

175 

165 

'West'  Still  Sellout 
On  Omaha  Weekends 


Indian  Is  Big  Attraction  in  Europe ; 
Theatre  Lineups  in  Major  Cities 


OMAHA— The  Indian  Hills  Theatre  of- 
fering the  Cinerama  production,  “How  the 
West  Was  Won”  for  the  22nd  week,  re- 
ported its  gross  at  more  than  double  aver- 
age and  city  manager  Jack  Klingel  of  the 
Cooper  Foundation  Theatres  said  that  for 
22  weeks  the  Indian  Hills  has  had  sellout 
weekends.  The  Cooper  Theatre  in  downtown 
Omaha  also  hit  the  double  average  mark 
with  “Fantasia.” 


(Average  Is  100) 

Admiral — Johnny  Cool  (UA)  100 

Cooper — Fantasia  (BV),  reissue  200 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  22nd  wk 210 

Omaha — The  L-Shaped  Room  (Col)  95 

Orpheum — A New  Kind  of  Love  (Para),  2nd  wk.  . .100 
State — 20,000  Leagues  Under  the  Sea  (BV), 

reissue  150 


'West'  Noses  Out  'Lilies' 

For  Minneapolis  Honors 

MINNEAPOLIS  — “How  the  West  Was 
Won”  and  “Lilies  of  the  Field”  vied  for 
top  Mill  City  percentages  this  week  with 
the  long-running  Cinerama  feature  of  the 
Cooper  edging  the  Gopher’s  newcomer  by 
a slight  margin,  160  to  150.  Also  finishing 
in  the  big  money  were  the  Academy’s 
“Fantasia,”  125,  the  Suburban  World’s 
“Lord  of  the  Flies,”  125,  and  the  Lyric’s 
“A  New  Kind  of  Love,”  120.  Next  week 
will  see  nearly  all  Loop  theatres  offering 
new  features,  many  for  the  first  time  in 
months,  and  exhibitors  are  anticipating  ap- 


propriate patron  response. 

Academy — -Fantasia  (BV),  reissue  125 

Century — Cleopatra  (20th-Fox),  19th  wk 100 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  34th  wk 160 

Gopher — Lilies  of  the  Field  (UA)  150 

Lyric — A New  Kind  of  Love  (Para),  4th  wk 120 

Mann — Twilight  of  Honor  (MGM),  2nd  wk 100 

Orpheum — Cry  of  Battle  (AA)  90 

State— The  V.I.P.s  (MGM),  6th  wk 90 

St.  Louis  Park — The  Thrill  of  It  All  (Univ), 

1 5th  wk 90 

Suburban  World — Lord  of  the  Flies  (Cont'l), 

3rd  wk 125 

World — Irma  La  Douce  (UA),  17th  wk 100 


'West'  Climbs  25  Points 
29th  Week  in  Milwaukee 

MILWAUKEE — It  was  an  off  week  here, 
except  for  “How  the  West  Was  Won,”  in 
its  29th  week  at  the  Palace.  The  MGM- 
Cinerama  production  climbed  to  200  from 
175  but  the  next  highest  percentage  was 
185,  attained  by  “Women  of  the  World,” 


in  a second  week  at  the  Times. 

Downer — The  Island  (Zenith);  Cleo  From  5 

to  7 (Zenith)  100 

Palace — How  the  West  Was  Won  (MGM- 

Cinerama),  29th  wk 200 

Riverside— The  V.I.P.s  (MGM),  5th  wk 100 

Strand — Cleopatra  (20th-Fox),  17th  wk 150 

Times — Women  of  the  World  (Embassy),  2nd  wk. . . 1 85 
Tower,  Oriental — Of  Love  and  Desire  (20th-Fox).  . 90 
Towne — To  Kill  a Mockingbird  (Univ);  Flower 

Drum  Song  (Univ),  reruns  95 

Warner — X (AIP)  125 

Wisconsin,  Mayfair — Stolen  Hours  (UA)  100 


Working  on  #Con  Man' 

From  Western  Edition 

HOLLYWOOD— Charles  N.  Hill  of  NRB 
Associates,  creator  of  the  new  NBC  Espionage 
series,  currently  is  at  MGM  working  with 
Henry  Weinstein  on  production  of  “The  Con 
Man,”  a documentary  on  international 
totalitarianism  which  the  studio  is  doing 
for  the  Department  of  Defense.  Hill  is  also 
discussing  new  projects  with  MGM  man- 
agement. 


In  Paramount’s  “The  Carpetbaggers,” 
Martha  Hyer  portrays  a Hollywood  call 
girl  who  becomes  a film  star  overnight. 


By  BESS  JENKINS 

LINCOLN — The  American  motion  picture 
industry  apparently  would  be  on  the  right 
trail  if  it  produced  pictures  with  authentic 
Indians,  past  and  present  vintage,  in  them. 
That  is,  if  the  European  market  in  a rising 
economical  condition  is  a major  considera- 
tion. 

This  layman-reporter’s  observations  isn’t 
based  on  sitting  through  numerous  Euro- 
pean theatre  film  offerings  during  the  past 
month.  It’s  a conclusion  reached  after  see- 
ing first  hand  the  keen  interest  shown  by 
Europeans,  young  and  old  alike,  in  a fellow 
traveler  throughout  seven  countries  in  a 
fast  25-day  “Sell  Nebraska”  tour.  The 
“star”  of  this  group  of  some  30  Nebraska 
men  and  women  from  all  walks  of  life,  led 
by  Gov.  Frank  Morrison’s  wife,  was  Indian 
Chief  Spotted  Back.  In  full  tribal  regalia 
or  only  wearing  an  Indian  beaded  vest  with 
American  clothes,  the  chief  held  the  spot- 
light role  through  England,  Holland,  Bel- 
gium, Luxembourg,  Germany,  Switzerland 
and  France. 

Matter  of  fact,  the  Chief  traveled  to  a 
city  not  on  the  itinerary — when  he  was 
invited  by  Circus  Roland  owners  in  Berlin 
to  come  there  to  appear  at  two  Saturday 
circus  performances.  He  drew  a total  8,000 
audience  that  afternoon  and  night. 

Five  thousand  Parisians,  at  a blow,  saw 
the  Macy,  Neb.  reservation  chief  when  he 
appeared  at  the  Gaumont  Theatre,  opening 
the  last  Sunday  in  September  with  an 
American  picture,  “How  the  West  Was 
Won,”  at  six  francs  ($1.25).  The  Gaumont 
is  a downtown  popular-priced  house.  Pa- 
trons were  lined  up  for  more  than  a block, 
long  after  the  chief  left  the  inside  and 
outside  crowds. 

“How  the  West  Was  Won”  was  not  new 
to  Paris  moviegoers.  It  has  been  showing 
there  since  last  November — in  the  2,000- 
seat  Empire,  at  roadshow  prices  on  a reser- 
vation basis. 

The  chief,  or  Walter  Hamilton  as  he 
signs  his  checks  at  his  Macy  Reservation 
home,  is  73  years  old  and  retired.  He  keeps 
busy  as  financial  adviser  to  other  reserva- 
tion residents  and  is  an  ardent  booster  for 


Exhibitor  Pens  Excuse 
For  Late  Show  Patrons 

Omaha — State  Senator  Richard 
Lysinger,  who  has  been  in  the  thick 
of  several  tough  battles  in  the  legisla- 
ture and  has  proven  his  ability  as  a 
lawmaker  in  the  general  session  and 
the  current  special  session,  renders 
some  unusual  services  to  his  customers 
at  the  Grand  Theatre  when  he’s  home 
in  Ravenna.  The  theatre  owner  told 
about  a worried  young  couple  who 
lingered  after  a particularly  long  show 
one  night. 

“They  were  quite  upset  and  it  was 
11:15  p.m.,”  he  said.  “The  girl  lived 
several  miles  out  in  the  country  and 
she  was  supposed  to  be  home  by  10:30.” 

So  Senator  Lysinger  picked  up  his 
pen  and  wrote:  “Dear  Folks:  Please  ex- 
cuse the  kids  for  being  late.  The  show 
didn’t  let  out  until  11:15.” 


Proof  of  Parisians’  pleasure  at  see- 
ing a real  Nebraska  Indian,  is  shown 
here  as  the  “Sell  Nebraska”  tour  Chief 
Spotted  Back  shakes  hands  with  youths 
in  front  of  Gaumont  Theatre  in  Paris. 
His  inside  appearance  in  5,000-seat 
theatre  added  an  extra  for  “How  the 
West  Was  Won.” 

his  race  to  become  better  educated  and 
equipped  to  hold  their  place  in  the  modern 
world.  He  was  graduated  from  Carlyle  Col- 
lege. 

Chief  Spotted  Back  drew  impromptu 
audiences  wherever  he  appeared  in  his 
father’s  original  tribal  costume — along 
Amsterdam’s  miles  of  canal  on  which  he 
took  a boat  ride,  looking  up  at  Paris’  Eiffel 
tower,  at  London’s  Piccadilly  Circus  on  a 
rainy  Sunday  afternoon  but  possibly  most 
of  all  in  Germany. 

A German  “Indian  Chief”  explained  that 
his  country’s  many  German  Indian  Clubs 
of  young  and  old  members  were  born  from 
an  intense  interest  to  keep  the  history  of 
the  American  Indian  alive. 

Most  have  never  seen  a real  American 
Indian  and  their  knowledge  comes  mostly 
from  books.  This  German  chief’s  costume 
exemplified  the  interest  and  ingenuity: 
suede  leather  dyed  a bright  color  formed 
the  major  garb;  his  braids  were  narrow 
furs.  Only  his  war  bonnet  had  been  im- 
ported— from  America. 

This  purpose  and  the  packed  “Sell  Ne- 
braska” itinerary  left  little  time  for  any 
member  to  get  inside  a movie  house  or  look 
for  a television  set,  much  less  watch  either. 
But  you  can  return  to  the  U.S.  with  ob- 
servations like  these: 

— Movie  house  lines  in  any  one  of  the 
seven  countries  toured  indicate  this  enter- 
tainment media’s  popularity  abroad.  Tele- 
vision on  limited  schedules  and  under  gov- 
ernment control  apparently  doesn’t  keep 
European  families  inside  unduly. 

“In  London,  people  get  out  into  the 
country  on  Sundays;  in  Paris,  they  get  out 
on  the  streets,”  said  a French  friend  and 
Paris  resident.  Ninety  per  cent  of  Europe 
lives  in  apartments,  he  reported. 

Elizabeth  Taylor  and  Richard  Burton 

(Continued  on  following  page) 
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■J*he  annual  meeting  of  the  Nebraska 
IATSE  will  be  held  at  the  Lincoln  Ho- 
tel here  December  4.  State  secretary-treas- 
urer  M.  F.  “Buzz”  Dewey  of  Lincoln,  in 
charge  of  the  arrangements,  said  business 
will  include  election  of  officers,  including 
a president  to  succeed  Conrad  Kreiger  of 
Grand  Island. 

All  is  more  or  less  back  to  normal  now 
in  the  Irwin  Dubinsky  family  after  the 
excitement  of  the  October  12  wedding  of 
the  veteran  theatreman’s  son  Sarge  and 
Gayle  Pitsch.  The  bridal  couple  are  back, 
too,  after  a ten-day  honeymoon  in  San 
Francisco.  Sarge,  associated  with  his  fa- 
ther in  the  Dubinsky  theatres  operation 
since  his  graduation  last  June  from  Uni- 
versity of  Chicago,  and  his  bride  have 
moved  into  their  own  home  at  5635  Glade. 
The  Saturday  ceremony  in  South  Street 
Temple  brought  home  all  the  Dubinsky 
family.  Sarge’s  two  sisters,  Mrs.  James 
Rodenberg  of  Miami  and  Bonnie,  a stu- 
dent at  University  of  Colorado  at  Boulder, 
were  honor  attendants  for  the  bride.  James 
Rodenberg  was  best  man  for  his  brother- 
in-law. 

E.  Merle  Gwin,  Stuart  Theatre  manager 
here,  is  returning  to  Colorado  where  he 
started  in  the  motion  picture  business. 
He’ll  become  Cooper  Foundation’s  man- 
ager for  the  Ute  in  Colorado  Springs 
November  12.  Charles  Kroll,  city  manager 
there,  will  manage  the  new  Cooper  The- 
atre scheduled  for  a November  24  opening. 
The  new  900-seat  showhouse,  equipped  for 
70mm  films,  is  being  built  by  the  Meyeter 
Stratton  Foundation  and  leased  to  Cooper 
Foundation  Theatres.  It’s  going  up  where 
Cooper’s  old  Tompkins  Theatre  once  stood. 
Another  former  Cooper  interest  there,  the 
Trail,  was  sold  to  the  First  National  Bank 
for  expansion  purposes.  Accompanying  Gwin 
to  the  family’s  new  Colorado  Springs  ad- 
dress will  be  his  wife  and  their  two  younger 
sons,  Mick  and  Tom.  A third  son,  Larry,  is 
doing  graduate  work  at  Columbia  in  New 
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York  City.  The  move  also  puts  the  Gwins 
close  to  their  fourth  son  Ken  and  his  fam- 
ily, who  live  in  Denver. 

M.  F.  “Buzz”  Dewey  represented  Local 
151,  IATSE,  at  the  recent  state  AFL-CIO 
convention  held  in  Hastings  . . . The  new 
cashier  at  the  84th  and  O Drive-In  is 
Helen  Soukup  . . . The  Stuart  Theatre  is 
presenting  another  series  of  Wednesday- 
only  special  this  season — old  but  still  very 
good.  The  opener  on  the  6th  was  “Three 
Little  Words”  with  Fred  Astaire,  Red  Skel- 
ton, Arlene  Dahl  and  Vera-Ellen.  Other 
musicals  include  Mario  Lanza  in  “Because 
You’re  Mine,”  Fred  Astaire  in  “Band 
Wagon,”  Gene  Kelly,  Donald  O’Connor  and 
Debbie  Reynolds  in  “Singin’  in  the  Rain,” 
Frank  Sinatra  in  “Till  the  Clouds  Roll  By” 
and  Perry  Como  in  “Words  and  Music.” 

Halloween  was  sure  enough  spooky  out  at 
the  84th  and  O Drive-In  the  night  of  the 
31st,  and  Manager  Dan  Flanagan  even 
shared  some  of  his  eerie  sound  effects  in 
five-minute  intervals  with  radio  audiences 
through  station  KLMS  mobile  equipment 
right  on  the  scene.  The  big  and  natural  at- 
traction was  a cave,  ordinarily  found  on 
summer  fairgrounds,  in  which  ghosts 
roamed  and  extraordinary  sounds  poured 
forth.  This  show  went  on  at  6:30  p.m.,  and 
competed  with  the  first  film,  Edgar  Allan 
Poe’s  “Twice  Told  Tales.”  Flanagan  wrote 
off  the  spooky  night  with  another  eerie  of- 
fering, “Premature  Burial”  . . . Both  the 
84th  and  Dubinsky’s  Starview  put  their 
winter  heaters  to  work  in  the  last  week  or 
so,  especially  after  a cold  turn  arrived 
October  27. 

A lot  of  Nebraskans  saw  and  heard  and 
liked  a former  Nebraskan  very  much  in 
evidence  in  the  Cornhusker  state  the  week- 
end of  October  27 — actor  Robert  Taylor.  It 
was  the  longest  of  several  visits  in  recent 
years  to  his  native  state  for  Taylor,  alias 
Arlington  Spangler  Brugh,  the  name  ap- 
pearing on  his  birth  certificate  after  his 
birth  in  Filley,  Neb.  Taylor  must  have 
straightened  out  something  of  a friendly 
community  disagreement  during  his  stay 
here.  He  noted  he  was  born  in  Filley  but 
considers  Beatrice  his  home  town.  He  and 
his  actress  wife  Ursula  Thiess  came  to  Ne- 
braska to  participate  in  his  alma  mater’s 
development  program  kickoff  at  Doane 
College  in  Crete.  They  were  in  Lincoln  on 
the  26th  for  the  University  of  Nebraska- 
Colorado  football  game  where  Taylor  was 
given  a half-time  introduction,  along  with 
another  visitor,  secretary  of  commerce  Lu- 
ther Hodges. 


Indian  Is  Big  Attraction 
In  Major  European  Cities 

(Continued  from  preceding  page) 

were  monopolizing  Zurich,  Switzerland, 
theatres  along  Bahnhoffstrasse — the  city’s 
tree-lined  main  shopping  and  business 
thoroughfare.  The  offerings:  “The  V.I.P.s” 
and  “Cleopatra.” 

Germany  likes  American-made  pictures, 
according  to  a U.S.  wire  service  acquaint- 
ance, now  assigned  to  the  Frankfurt,  Ger- 
many, offices.  In  his  opinion,  German  pic- 
tures have  a long  way  to  go  before  match- 
ing American  quality. 

With  hundreds  of  thousands  of  workers 


imported  from  Spain,  Italy,  Greece  and 
even  Turkey,  it’s  a sure  thing  movie  houses 
in  Switzerland,  Germany,  Belgium,  Hol- 
land, Luxembourg,  and  England  and 
France,  to  a lesser  extent,  will  take  in  a 
good  share  of  these  take-home  salaries. 

Seeing  Rothenburg,  Germany’s  medieval 
city  of  wall  within  wall  makes  one  want  to 
see  again  “Wonderful  World  of  Brothers 
Grimm.”  Residents  of  this  unique  city  in 
a modern  world  readily  talk  about  the  four 
months  spent  here  by  the  Grimm  company 
in  1961  and  the  return  in  1962  to  take 
aerials  of  the  castle-spotted  city. 


OJVI_AH_A 

pjazel  Dunn’s  modernization  on  the  front 
of  her  Jewel  Theatre  at  Valentine,  the 
“Sweetheart  Capital,”  is  the  talk  of  the 
town.  Mrs.  Dunn  has  repaired  the  marquee, 
redecorated  the  front  and  installed  a new 
sign  which  provides  facilities  for  lettering 
the  title  of  the  picture  and  the  stars’  names. 
“Bright  lights  inside  of  the  sign  and  lights 
all  around  the  sign,  which  appear  to  be 
running  around  and  around,  really  loom 
up,”  she  said.  “I  am  really  getting  the 
compliments  on  it — and  am  I glad!” 

Jack  Klingel,  city  manager  for  the  Cooper 
Foundation  Theatres,  announced  that  the 
new  assistant  treasurer  at  the  Indian  Hills 
Cinerama  Theatre  is  Larry  Wiley,  the  re- 
placement for  Larry  Lewis,  who  moved  to 
the  Cooper  Theatre  downtown.  Mike 
Gaughan  is  manager  of  the  Indian  Hills 
. . . Dick  Smith,  who  had  been  with  the 
Cooper  theatres  in  Omaha  more  than  eight 
years  and  was  assistant  manager  and  group 
salesman,  left  the  foundation  last  week  to 
join  the  editorial  staff  of  The  Omaha 
World-Herald.  Dick  was  a journalism  stu- 
dent and  is  working  on  the  morning  paper. 

Jim  Zigenbein  was  given  the  trophy  as 
winner  of  the  annual  tournament  at  the 
Variety  Club  Golf  League  banquet  at  the 
Omaha  Athletic  Club  last  week.  Pat  Hal- 
loran,  who  was  the  manager  of  the  league 
during  the  past  season,  received  the  Andy 
Anderson  Sportsmanship  Trophy.  Ander- 
son, now  deceased,  was  branch  manager  for 
Paramount  here  many  years. 


Omaha  Morals  Committee 
Zeroing  in  Drive-Ins 

OMAHA — The  mayor’s  committee  for  the 
promotion  of  wholesome  literature  and 
movies  will  meet  November  21  with  law 
officials  for  a discussion  on  how  to  tighten 
policing  at  drive-in  theatres. 

Douglas  and  Sarpy  County  sheriffs,  po- 
lice chief  C.  Harold  Ostler  and  public 
safety  director  Chris  Gugas  will  be  asked 
to  attend  the  session. 

The  Rev.  Clyde  E.  Randall,  committee 
chairman,  said  the  outdoor  theatres  “aren’t 
controlled  as  well  as  we  think  they  could 
be.” 

The  audiences  are  not  checked  as  close- 
ly as  those  at  indoor  movies,  he  said. 

The  committee  also  will  ask  the  Parent- 
Teacher  Ass’n,  School  Ass’n  and  Citizens 
for  Decent  Literature  to  appoint  commit- 
tees to  survey  “the  type  of  literature  that 
is  being  circulated  in  the  city,”  the  min- 
ister said. 

He  also  announced  that  the  committee 
will  circulate  20,000  more  leaflets  to  junior 
and  senior  high  school  groups.  Ten  thou- 
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sand  will  explain  the  basis  for  rating  mov- 
ies. The  other  leaflets  will  deal  with  in- 
decent literature. 

Twenty  thousand  of  the  leaflets  already 
have  been  distributed. 

Butterfield  at  Pontiac 
Reduces  to  Art  Field 

From  Mideast  Edition 

DETROIT — A change  of  name  and  policy 
for  the  Strand  Theatre  at  Pontiac  marks 
the  passing  of  Butterfield  from  regular 
theatre  operation  in  this  former  circuit 
stronghold.  The  Strand,  with  seating  capa- 
city reduced  from  1,127  to  992,  becomes 
the  Forum  Theatre,  and  is  being  switched 
over  to  an  art  policy,  still  under  the  But- 
terfield flag. 

Old  records  list  six  Butterfield  houses  in 
Pontiac,  all  within  a block  of  each  other, 
in  what  was  considered  the  biggest  con- 
centration in  one  area  of  a city  any- 
where in  the  country.  Pontiac  (popula- 
tion 82,223)  is  the  biggest  city  within  50 
miles  of  Detroit.  It  marks  the  nearest  ap- 
proach to  Detroit  of  the  Butterfield  cir- 
cuit operation,  which  once  had  100  the- 
atres and  was  rated  as  the  largest  inde- 
pendent circuit  operation  in  the  country  at 
the  time.  Paradoxically,  the  headquarters 
of  the  circuit  has  been  maintained  in 
Detroit  for  close  to  half  a century. 

North  English  Orpheum 
Readied  for  Reopening 

NORTH  ENGLISH,  IOWA  — The  Or- 
pheum Theatre,  closed  since  January,  is 
being  reopened  by  Richard  Munn,  who 
recently  returned  from  California.  Munn 
worked  through  the  latter  part  of  Oc- 
tober and  early  days  of  this  month  to  have 
the  Orpheum  ready  for  opening  this  week. 

Renovation  work  included  washing,  re- 
pairing the  big  screen,  repairing  seats  and 
cleaning  walls  preparatory  to  painting, 
painting  the  ceiling  and  giving  the  booth 
equipment  a thorough  cleaning  and  check- 
up. Garth  Grove  will  be  in  charge  of  pro- 
jection and  Honore  Hogendorn  is  to  operate 
the  concessions  stand. 

Teitel-Goldberg  to  Open 
New  Chicago  Art  House 

From  Central  Edition 

CHICAGO — The  Globe  Theatre  on  the 
near  north  side  will  shift  from  subsequent 
runs  to  first-run  art  films,  starting  late  in 
November. 

Clares  Teitel  and  Dan  Goldberg,  owners, 
who  present  art-type  movies  in  their  World 
Playhouse  and  Town  Theatre,  said  they  be- 
lieve there  is  a need  here  for  another  top 
art  house  to  provide  necessary  playing  time 
for  the  many  fine  art  pictures  now  on  the 
market.  They  said  that  every  year  dozens 
of  excellent  art  movies  are  being  passed  up 
due  to  lack  of  screen  space. 

The  Globe  is  being  remodeled  throughout. 


'Cane'  Sets  House  Record 

From  New  England  Edition 

MIDDLETOWN,  CONN.  — The  Adorno 
Palace  broke  all  house  records  with  its  ex- 
tended engagement  of  Times  Film’s 
“Mondo  Cane.” 


Richard  Cardinal  Cushing  will  sponsor 
the  world  premiere  of  Otto  Preminger’s 
“The  Cardinal”  at  the  Saxon  Theatre  in 
Boston  December  11. 


Jowans  are  proud,  but  not  surprised,  that 
Neal  Houtz,  Iowa  Allied  president,  was 
the  hit  of  the  national  convention’s  mer- 
chandising forum.  Houtz,  an  expert  in  the 
field  (and  an  expert  on  his  feet),  spoke 
on  the  importance  of  enthusiasm  and  pride 
of  the  exhibitor  in  his  theatre. 

Meanwhile,  back  at  the  ranch,  Audubon 
Theatre  owner  John  Rentfle  jolted  his 
Filmrow  “podners”  recently  when  he  rode 
into  town  high  in  the  saddle,  headed  ’em 
off  at  the  pass  and  then  galloped  into  the 
sunset  to  the  strains  of  “Git  Along  Little 
Dogie.”  Resplendent  in  broad-brimmed 
Stetson,  red  and  white  checkered  western 
shirt,  string  tie,  breeches  and  embroidered 
boots,  Rentfle  looked  like  a cattle  baron 
from  the  pages  of  Edna  Ferber.  In  reality, 
he  heads  Audubon’s  Chamber  of  Commerce 
and  his  get-up  was  part  of  the  city’s  an- 
nual Operation  T-Bone.  This  includes  a 
week-long  celebration  in  the  beef-feeding 
capital  of  the  world,  climaxed  by  a two- 
day  trip  to  Chicago  via  the  beef  train. 
John  rode  herd  on  the  whole  shebang,  in- 
cluding the  final  rail  roundup,  which  took 
1,200  head  of  cattle  to  the  Chicago  mar- 
ket. 

Armed  With  an  Autograph:  Mrs.  Bryan 
Rowley,  wife  of  the  Marshalltown  exhibi- 
tor, brought  film  star  Tony  Randall’s  au- 
tograph all  the  way  back  from  New  York 
— on  her  arm.  Attending  National  Allied’s 
convention  with  her  husband,  Mrs.  Row- 
ley  asked  for  the  autograph  and  Randall 
obliged.  He  grabbed  her  arm  and  wrote! 

A Star  Is  Born  Dep’t:  Welcome  from 
Boxoffice  to  Charles  A.  Caligiuri  jr.,  born 
October  25  to  Mr.  and  Mrs.  Charles  Cali- 
giuri. Dad  is  Paramount  branch  manager. 
“Little  Chip”  has  two  older  sisters.  Con- 
gratulations to  all  . . . Joe  Jacobs,  Colum- 
bia manager,  is  back  after  a two-week  bout 
with  virus.  Joe  won  . . . Karen  Bitting  of 
Columbia  copped  first  prize  as  a clown  at 
WOMPI’s  recent  Halloween  masquerade 
party.  The  funfest  was  at  the  home  of 
Gladys  Crandall.  Reports  are  that  Florence 
Bundy  of  Central  States  also  was  tops,  as 
a flapper. 

Ed  Hyman,  vice-president  of  American 
Broadcasting-Paramount  Theatres,  was 
here  from  October  22-27  for  sessions  on 
upcoming  product.  Hyman  and  Morris  Sher, 
his  assistant,  were  met  in  Omaha  by  Don 
Allen,  general  manager  of  Tri-States  The- 
atre Corp.,  and  Don  Knight,  Tri-States 
assistant  general  manager.  The  foursome 
came  here  for  important  conferences  . . . 


Happiest  note  is  the  return  to  work  of 
Art  Thiele  at  Iowa  Theatre  Supply,  fol- 
lowing several  weeks  in  the  hospital. 

Variety  Club  had  a festive  farewell  at 
the  Elks  Club  here  for  Bill  Davis  of  Na- 
tional Theatre  Supply.  With  the  Novem- 
ber 1 closing  of  the  High  street  office, 
Davis  moved  on  to  Kansas  City  to  become 
associated  with  NTS  there  ...  In  from 
around  the  state:  Si  Backer,  Harlan;  Ade 
Mueting,  Pocahontas;  Bob  Malek,  Inde- 
pendence, and  Clarence  Locke  from  the 
State,  Washington. 

Service  Activities  Fill 
WOMPIs  Leisure  Hours 

DES  MOINES — Those  proverbial  busy 
fellows,  the  legendary  “one-armed  paper- 
hanger”  and  his  counterpart,  “the  cran- 
berry merchant,”  are  slackers  compared 
to  the  local  Women  of  the  Motion  Pic- 
ture Industry. 

As  Filmrow’s  annual  Christmas  candy 
saleswomen,  the  WOMPIs  are  featuring 
Fanny  Farmer  Almond  bars  and  a wide 
variety  of  plain  and  fancy  party  goodies. 
Wherever  there’s  a WOMPI,  there’s  a 
stock  of  holiday  treats  for  sale,  advises 
Dorothy  Pobst,  United  Artists  office  man- 
ager and  WOMPI  president. 

Other  WOMPI  holiday  activities  already 
under  way,  according  to  Janice  Funk  of 
Central  States  and  WOMPI  publicist,  in- 
clude the  doll  project  and  plans  to  assist 
a needy  family  for  the  Yule  season.  In  the 
former  action,  members  of  WOMPI  style 
and  sew  wardrobes  for  Christmas  dolls  to  be 
distributed  by  Santa,  via  the  Salvation 
Army.  Dolls  are  placed  on  display  in  a 
local  department  store  prior  to  Christmas 
and  a prize  is  awarded  for  the  “best- 
dressed.” 

Local  WOMPIs  also  are  aiding  in  com- 
piling mailing  lists  for  the  upcoming 
March  of  Dimes  drive  here. 

A continuing  action,  in  which  the  women 
urge  the  cooperation  of  all  in  the  industry, 
is  the  Eyes  for  the  Needy  program.  In 
this,  old  eye  glasses  or  sun-glasses  are 
collected  for  reuse  by  those  in  need.  If 
you  have  any  spectacles  no  longer  in  use, 
you  are  urged  to  contribute  them  to  the 
cause.  Contact  Dorothy  Pobst  or  any  other 
Des  Moines  WOMPI. 


At  the  Statue  of  Liberty  the  Federation 
of  American  Pan  Hellenic  Societies  of 
Greater  New  York  presented  the  Pan- 
Hellenic  Award  to  Columbia  for  bringing 
“Jason  and  the  Argonauts”  to  the  screen. 


* Make  Money  - By  Selling  Merchant 

HOLIDAY  TRAILERS 
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combination  of  community  spirit  and 
good  old-fashioned  Yankee  enterprise 
is  paying  off  for  many  upper  midwest  small 
town  exhibitors  in  dividends  of  public  good 
will  and  increased  business.  A few  ex- 
amples will  suffice  to  illustrate  the  trend 
of  success  on  Main  street  followed  by  the 
outlying  theatremen:  Jerry  Bares  of  the 
Falls  Theatre  in  Black  River  Falls,  Wis., 
has  cooperated  with  the  local  PTA  in  plan- 
ning and  presenting  a weekly  series  of  chil- 
dren's matinees;  new  seating  for  the  Gala 
Theatre  in  Kennebec,  S.  D.,  was  financed 
by  community  businessmen  and  installed 
by  volunteer  labor;  Ray  Nichols  of  Viroqua, 
Wis.,  has  introduced  student  discount 
cards;  the  Orpheum  Theatre  of  Ada,  Minn., 
cooperated  with  the  local  Chamber  of  Com- 
merce in  offering  free  MEA  kids  matinees 
and  both  the  Viking  and  Appleton  houses 
in  Appleton,  Wis.,  have  begun  junior  dis- 
count prices  in  the  city.  The  theatre  pulse 
is  strong  and  steady  in  these  examples  of 
Small  Town  America  and  the  foresighted- 
ness and  spirit  of  the  exhibitor  keeps  it 
that  way.  Let’s  hope  the  message  as  well 
as  the  level  of  business  spreads  and  spreads. 

L.  A.  Brewer,  longtime  employe  of  the 
Minnesota  Amusement  Co.,  died  while  on 
vacation  in  California  October  22.  “Ace,” 
as  Brewer  was  generally  known  along  Film- 
row,  began  his  Mill  City  career  in  the  20s 
as  a drummer  in  the  days  of  silents  and 
vaudeville.  In  later  years,  he  went  from 
the  orchestra  pit  to  front  house  as  manager 
of  a number  of  theatres,  both  suburban  and 
downtown,  for  Maco.  More  recently,  he 
was  working  as  Tom  Martin’s  side-kick  at 
the  Century  on  a semiretirement  basis. 

Lomac  Distribution  Co.,  ramrodded  by 
Joe  Loeffler,  has  been  appointed  Minne- 
apolis sub-outlet  for  Times  Film  product 
. . . The  hottest  draw  to  play  Mike  Gutt- 
mann’s  Orpheum  house  in  Aberdeen,  S.  D., 
in  many  a moon  was  a special  newsreel 
of  the  famous  Fischer  quints.  The  picture 
played  to  sellout  houses  for  a week  in  the 
town  where  every  citizen  is  a proud  foster 
parent. 

Frank  Cooley  of  Greater  Amusement 
magazine,  one  of  the  most  level-headed 
and  outspoken  commentators  on  this  area’s 
theatre  trade,  let  go  both  barrels  in  his 
publication  at  the  town’s  increasingly 
troublesome  advertising  problem  between 
theatres  and  the  Cowles  press.  Frank  cor- 
rectly pointed  out  that  the  bluenose  policy 
that  the  papers  apply  to  movie  advertis- 
ing does  not  hold  in  other  areas  of  the 
entertainment  coverage,  notably  the  show- 
biz columns  written  by  Morrison  and  Jones, 
which  often  contain  spicy  pictures  and 
comment.  The  feeding  hand,  gentlemen  of 
the  press,  is  not  the  one  to  be  bitten. 

A1  Donahue  of  Great  Falls,  Mont.,  presi- 
dent of  the  state’s  theatre  association  and 
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owner  of  three  drive-in  houses  in  Great 
Falls,  led  a panel  discussion  on  open  wall 
operating  and  concessions  at  the  New  York 
Theatre  Owners  of  America  convention  . . . 
Ade  Thill  of  the  Maco  State,  a recent  in- 
ductee into  Uncle  Sam’s  Army,  has  com- 
pleted basic  training  at  Ft.  Leonard  Wood, 
Mo.,  and  has  been  transferred  to  technical 
school  at  Ft.  Gordon,  Ga. 

A minor  crime  wave  was  suffered  by 
area  theatre  owners  during  the  month, 
when  a break-in  at  the  Starlight  Drive-In 
at  Marshall  netted  looters  $230  in  cash, 
and  a similar  operation  at  the  Lake  Park 
outdoor  theatre  at  Fond  du  Lac,  Wis.,  saw 
the  loss  of  $150  worth  of  equipment.  The 
most  dramatic  occurrence  was  right  here 
in  suburban  Minneapolis,  where  the  night 
watchman  at  the  Cooper  Cinerama  drove 
off  an  unsuccessful  burglar  with  a fusillade 
of  gunfire. 

Perhaps  the  world’s  oldest  theatre  cash- 
ier, Mrs.  Kate  Gould  of  Glencoe,  celebrated 
her  96th  birthday  last  month.  Kate  regu- 
larly serves  a stint  behind  the  ticket 
counter  at  her  son  Howard’s  Crystal  The- 
atre ...  A nice  promotional  tieup  was 
the  recent  one  between  the  suburban  Hop- 
kins Theatre  and  the  adjoining  Tremont 
Plaza  restaurant.  Dinner  and  “The  Great 
Escape”  for  a combined  $2.50 — and  did 
it  get  ’em  out!  . . . Familiar  film  face  Agnes 
Moorehead  visited  Mill  City  last  weekend 
with  her  one-woman  dramatic  reading  pro- 
gram, and  bubbled  over  with  movie  and 
acting  talk  for  the  Tribune’s  interviewer. 


M/LVIMUf CEE 

JJxhibitors  and  the  industry  as  a whole 
might  well  take  heed  of  the  notice 
from  the  telephone  company  regarding  the 
changing  of  all  telephone  numbers  in  1964. 
Which  means  firms  will  need  to  change  the 
numbers  on  their  letterheads,  etc.,  and 
now  is  a good  time  to  be  giving  the  matter 
a thought.  We  might  as  well  get  accustomed 
to  thinking  of  using  the  all-numeral  sys- 
tem in  the  Milwaukee  area.  For  proof,  see 
outside  back  cover  of  new  phone  book,  Oc- 
tober 1963. 

Don  Perlewitz  reports  his  Christmas 
tree  business  has  been  named  Santa’s 
Tree  Shoppee,  and  will  be  located  at 
5101  West  Lisbon  Ave. — phone-Hilltop 
2-2882.  Don  says  he  will  have  27  varieties 
of  artificial  trees,  in  addition  to  all  the 
trimmings,  and  extra  equipment.  “Special 
attention  and  rates  to  the  industry  folk,” 
he  announces. 

A nod  to  Bob  Mason,  brought  to  the  Mil- 
waukee area  after  doing  a fine  job  as  man- 
ager of  Green  Bay’s  Valley  Drive-In.  Ma- 
son is  working  on  special  promotions  in- 
volving the  Towne,  Riverside  and  the  41- 
Drive-In,  all  units  of  Standard  circuit.  He 
will  also  serve  as  relief  manager  . . . The 
Better  Films  Council,  following  a screen- 
ing for  the  council  at  the  Riverside  The- 
atre on  the  4th,  has  the  following  schedule; 
December  2,  Films  and  the  Art  Museum, 
Milwaukee  Art  Center;  January  8,  Evaluat- 
ing Techniques,  5225  West  Vliet  St.;  Febru- 
ary 3,  screening,  Tower  Theatre;  March  2, 
Films  and  the  Educational  Channel,  Voca- 


tional School;  April  8,  Techniques  for  Film- 
ing Color  Movies;  May  4,  book  review,  New 
Museum;  June  1,  closing  luncheon. 

Lest  we  forget,  Jack  Penewell  is  still 
strumming  his  guitar.  Master  of  the  guitar 
for  more  than  40  years,  Jack  is  taking  it 
easy  in  Madison,  after  having  played  the- 
atres all  over  the  nation.  The  self-taught 
Hawaiian  guitar  player  rose  from  an  en- 
tertainer to  radio  and  the  stage.  He  can 
be  reached  at  127  N.  Hamilton  St. 

The  Whitefish  Bay  pharmacy  held  an  in- 
vitational autographing  party  with  Mar- 
guerite Henry  to  introduce  her  new  horse 
story,  “Stormy,”  a sequel  to  her  “Misty,” 
which  was  made  into  a movie  and  shown 
here  some  time  ago.  Comes  now,  the  tiein. 
The  “Misty”  film  was  shown  again  for  the 
benefit  of  the  kiddies  at  the  Fox  Bay  The- 
atre (at  25  cents  per)  with  tickets  obtain- 
able at  the  drugstore. 

Bright  Future  Ahead 
For  His  Girl  Friday 

MILWAUKEE — John  McKay,  manager 
of  the  Riverside  Theatre  here,  has  a staffer 
whom  he  likes  to  call  his  “Girl  Friday.” 
Barbara  Gatford  has  been  on  the  River- 
side payroll  for  two  years,  and  in  that 
time  has  filled  in  where  ever  needed — 
at  the  vending  counter,  as  cashier,  doing 
clerical  work,  and  even  with  a camera 
on  promotions. 

But  that  isn’t  the  half  of  it.  McKay 
says  she  has  taken  so  much  interest  in 
her  work  that  she  decided  to  turn  in  a 
pictorial  resume  of  a motion  picture  the- 
atre for  her  class  paper  and  photographic 
project  at  the  Layton  Art  School.  She 
took  about  20  pictures  around  the  the- 
atre, ranging  from  a lineup  out  front  for 
a Downtown  Merchants  Ass’n  theatre 
party,  shots  of  the  staffers  at  work  to  a 
photo  of  Manager  McKay  at  work  in  his 
office,  requiring  her  to  cope  with  all 
kinds  of  lighting  and  focusing  situations. 

“Miss  Gatford’s  father  was  a photog- 
rapher,” McKay  relates,  “and  she  frequent- 
ly helped  him  in  his  darkroom,  and  soon 
acquired  a desire  to  become  a photographer. 
She  chose  to  study  at  Layton  Art  School 
under  nationally  famous  Professor  Baker. 

“A  requirement  of  all  second-year 
photography  students  is  to  prepare  a story 
to  be  told  through  the  medium  of  pictures. 
She  was  impressed  by  the  operation  of  a 
theatre  and  chose  the  Riverside  for  her 
subject.  On  completion  of  her  studies  she 
hopes  to  free-lance  and  then  enter  the  ad- 
vertising field.  This  points  to  a great 
future.” 

KHJ-TV  Buys  33  Pictures 
From  Embassy  Company 

From  Western  Edition 

HOLLYWOOD— KHJ-TV  bought  33  fea- 
tures from  Embassy  Pictures  for  a package 
price  in  excess  of  $250,000.  Among  the 
foreign-made  films  are  Hercules,  Attila, 
The  Hun,  The  Fabulous  World  of  Jules 
Verne,  Two  Women,  Divorce — Italian  Style, 
The  Wonders  of  Aladdin  and  The  Sky 
Above— The  Mud  Below.  Stars  include  So- 
phia Loren,  Anna  Magnani,  Marcello  Mas- 
troianni,  Anthony  Quinn,  Ben  Gazzara, 
Steve  Reeves  and  Donald  O’Connor.  In 
the  past  two  years,  KHJ-TV  has  spent 
more  than  $5,000,000  for  old  theatrical  pic- 
tures. 
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'Love  or  Money'  Trip 
Sponsored  by  Store 


Harlow  Hickenlooper,  host  of  the  Three  Stooges  show  on  WFBM-TV,  Indianapolis,  looks  over  the  line  of 
fans  going  into  the  downtown  Circle  Theatre,  part  of  2,500  who  showed  up  for  his  Three  Stooges  Movie 
Party  Saturday  morning  showing  of  "The  Three  Stooges  Go  Around  the  World  in  a Daze." 


TV-Promoted  Movie  Party  Attracts  2,500 
To  Downtown  Theatre  for  Three  Stooges' 


“For  Love  or  Money”  is  an  ideal  exploi- 
tation title,  and  Edward  Miller,  manager  of 
the  Paramount  in  Buffalo,  and  Bob  Unger- 
feld,  Universal  publicist,  created  a top- 
level  campaign  around  it. 

The  big  gimmick  was  an  expense-paid 
weekend  for  two  couples  in  New  York, 
taking  in  the  sights,  night  clubs,  theatre 
and  stage  shows,  etc.,  which  was  awarded 
in  a gigantic  drawing  sponsored  by 
Sattler’s  department  store,  one  of  the  city’s 
biggest.  The  store  proclaimed  the  big 
prize  through  12  days  via  ads,  radio-TV, 
and  store  and  window  cards,  and  dis- 
tributed 150,000  “For  Love  or  Money” 
coupons  for  the  big  drawing,  held  in  the 
store. 

Some  25,000  lucky  bucks  were  pur- 
chased by  the  theatre  and  given  out  long 
in  advance,  and  guest  tickets  awarded  via 
the  lucky  number  routine  with  a lobby 
poster. 

Sixteen  Empire  State  News  Co.  trucks 
plugged  both  the  picture  and  the  Gold 
Medal  book.  Twenty-five  book  cards  with 
full  credits,  were  displayed  in  store  book 
racks,  at  a total  cost  to  theatre  of  $1.25 
(distribution) . 

Twenty  11x14  easeled  posters  using  special 
tieup  stills — hairdo,  dresses,  spots,  stock- 
ing makeup,  etc. — were  placed  in  selected 
locations. 

The  Sunday  Courier-Express  carried  a 
two -page  pictorial  preview  in  its  roto  sec- 
tion. An  Inquiring  Photographer  question, 
“Would  you  marry  for  love  or  money?”  was 
submitted. 

Radio  stations  WEBR,  WUFO,  WKBW 
and  WGR  helped  with  special  contest. 
WEBR  gave  25  pairs  of  guest  tickets  for  the 
longest  lists  of  Kirk  Douglas  starring 
vehicles.  WUFO  went  for  the  limerick  con- 
test suggested  in  the  special  bulletins  re- 
ceived from  New  York,  for  another  25  pairs 
of  guest  tickets.  WKBW  tied  in  with  its 
“Magic  Key”  station  promo,  and  gave  the- 
atre plugs  in  return  for  guest  ticket  prizes. 
WGR  gave  ten  announcements,  with  full 
credits,  each  day  for  a full  week,  or  a total 
of  70  announcements,  tieing  in  with  S&H 
Green  Stamp  promo.  This  latter  contest 
resulted  in  more  than  $500  in  gratis 
announcements. 


Expresso  Coffee  With  '8 Vz' 

Sperie  P.  Perakos,  Perakos  Theatre  As- 
sociates, served  free  Expresso  coffee  at  the 
opening  of  “8 Yz”  at  the  de  luxe  Elm  in 
Hartford,  Conn.  A local  merchant  co- 
operated. 


How’s  this  for  getting  a crowd  down- 
town? And  in  the  theatre? 

The  lineup  pictured  above  shows  part  of 
the  2,500  persons  who  came  to  the  Circle 
Theatre  in  Indianapolis  to  see  “Three 
Stooges  Go  Around  the  World  in  a Daze.” 
No,  they  didn’t  pay  admission  to  the  Satur- 
day morning  affair.  That  would  have  been 
perfect  if  they  had,  but  the  big  party  did 
result  in  many  cash  customers  at  the  Circle 
boxoffice. 

It  was  a Three  Stooges  Movie  Party 
sponsored  by  WFBM  television  station,  ar- 
ranged by  B.  J.  Blankenship,  Circle  man- 
ager, assisted  by  E.  J.  Clumb,  Greater 
Indianapolis  Amusement  Co.  general  man- 
ager, and  Don  Mott,  publicist,  who  worked 
with  Hal  Fryar,  who  conducts  a Saturday 
morning  Three  Stooges  telecast. 

WFBM  started  the  buildup  for  its  Three 
Stooges  Movie  Party  four  weeks  ahead  of 
opening  when  the  station  made  spot  invita- 
tions to  Three  Stooges  fans  to  write  in  for 
their  complimentary  tickets  to  a special 
showing  of  “The  Three  Stooges  Go  Around 
the  World  in  a Daze”  at  the  Circle  Theatre. 

The  response  was  overwhelming,  accord- 
ing to  WFBM  officials.  They  placed  a limit 
of  four  tickets  to  a family,  but  the  supply 
was  exhausted  by  the  second  Saturday. 
But  the  hoopla  for  the  big  free  Three 
Stooges  Movie  Party  was  continued  with 
plug  promos  used  throughout  the  day. 
The  free  time  thus  devoted  to  the  film 
figured  at  over  $2,000. 

WFBM-TV  cameras  were  on  hand  to  take 
motion  pictures  of  activities  at  the  Three 


Stooges  Movie  Party.  This  film  was  shown 
on  weekend  newscasts  and  later  on  the 
Three  Stooges  program. 

The  WFBM  Sound  of  the  City  radio 
mikes  were  also  on  the  scene  to  record  ex- 
citing moments  of  the  Three  Stooges 
Movie  Party. 

Before  the  showing,  there  was  a stage 
presentation  by  WFBM  personalities  Har- 
low Hickenlooper,  the  Three  Stooges  pro- 
gram host;  Captain  Star  and  Curley.  And 
showman  Mott  got  into  the  act,  when  he 
wound  up  the  stage  affair  by  throwing  a 
pie  in  the  face  of  Happy  Harlow.  This  is 
the  way  the  Saturday  morning  telecast 
always  ends.  Mott  comments  his  stage  life 
was  short  but  happy! 


College  Entry  Crowds 
Given  #Irma'  Heralds 

On  the  Sunday  and  Monday  before  the 
opening  of  “Irma  La  Douce”  at  the  Fine 
Arts  Theatre  in  Denton,  Tex.,  approxi- 
mately 14,000  college  students  crowded  into 
town  for  fall  registration.  Along  with  their 
class  cards,  most  of  them  received  news  of 
the  coming  of  “Irma.”  Geneva  Wood,  man- 
ager, had  two  boys  at  the  college  on  the 
registration  days  passing  out  heralds. 

A pretty  girl  who  was  dressed  like  Irma 
visited  the  local  radio  dee  jay  and  was  in- 
terviewed on  the  air  ten  minutes.  The 
next  minute  she  similarly  visited  the  news- 
paper offices,  and  received  photo-inter- 
views. 


BOXOFFICE  Showmandiser  ;;  Nov.  11,  1963 


— 177  — 


1 


Most  Valuable  Player  Poll  Creates 
Theatre  Traffic,  Sports  Page  News 

SMU  linebacker  John 
Hughes,  his  fiancee  and 
Dallas  theatre  manager 
Bill  Risener  pictured  here 
in  a pose  that  made  the 
sports  pages  of  Dallas 
papers  with  mention  of 
the  second  annual  Most 
Valuable  Mustang  poll 
conducted  by  Interstate 
Theatres. 


Bill  Risener,  manager  of  the  Inwood 
Theatre  in  Dallas  and  an  avid  Southern 
Methodist  University  football  fan,  origi- 
nated a Most  Valuable  Mustang  poll  which 
garnered  some  off-the-amusement-page 
publicity  recently  for  Interstate  circuit 
theatres  in  Big  D for  the  second  straight 
year. 

Risener  launched  the  poll  at  the  start  of 
the  1962  football  season  to  give  the  Dallas 
area  fans  a chance  to  honor  their  favorite 
SMU  grid  star  and  at  the  same  time  to 
bring  traffic  by  and  into  Interstate  thea- 
tres. To  cast  a vote,  the  fans  were  asked  to 
write  the  jersey  number  of  their  choice  on 
the  back  of  an  SMU  game  ticket  stub  and 
deposit  it  at  any  Interstate  theatre.  It  was 
not  necessary  to  attend  a movie  in  order 
to  vote,  but  most  fans  did  buy  movie 
tickets  when  they  voted,  according  to  In- 
terstate publicist  Shirley  Miller. 


At  the  end  of  last  year’s  football  season, 
the  player  who  won  the  Interstate  poll  re- 
ceived an  engraved  silver  bowl  donated  by 
a local  jewelry  company.  The  presentation, 
made  at  halftime  of  a SMU  basketball 
game,  was  made  by  Risener. 

To  promote  the  second  annual  poll  this 
year,  the  Interstate  publicity  office  took 
some  pictures  of  last  year’s  winner,  his 
fiancee  and  Risener,  and  presented  them 
to  Dallas  newspaper  sports  editors.  Then 
a bit  of  fate  assured  top  publicity.  That 
afternoon  the  Associated  Press  announced 
that  John  Hughes,  the  winner  of  the  1962 
Interstate  Mustang  poll,  had  been  selected 
as  the  Lineman  of  the  Week. 

The  result  was  that  pictures  of  Hughes, 
his  fiancee  and  Risener  made  all  the  sports 
pages,  with  ample  mention  of  Interstate 
Theatres.  TV  and  radio  also  noted  he  was 
a Most  Valuable  Mustang  poll  winner. 


Mom,  Dad  and  Kids  Claim  Only  True  Family 
Theatre  in  Area;  Reminder  Ad  Tells  Why 


Theatregoers  of  Upland,  Calif. — especi- 
ally parents — were  reminded  in  a four-col- 
umn ad  recently  in  the  Ontario-Upland 
Daily  Report  that  the  Grove  Theatre  is 
“the  only  true  family  theatre  in  the  area.” 
In  bold  14-point  type,  the  reminder  was 
signed  by — 

“The  Thomas  Family,  Sarah  and  Hugh 
(Mom  and  Dad)  and  the  kids  Larry,  Mar- 
tha Dee,  Fritz,  Freddie  and  our  newest  (2 
months)  Sean  . . . and  our  staff — Robert 
Bell,  house  manager  . . . Harry  Cameron 
. . . projectionist  < union)  . . . Michael 
Hughes,  usher  . . . James  Bell,  snack  bar 
. . . Jack  Roberts  assistant,  Bill  Mayles  and 
Damiano  Cusumano,  maintenance.” 

The  copy,  which  appeared  below  mats  on 
the  current  bill,  “One  of  Our  Finest  Pro- 
grams * Don’t  Miss  It  * — ‘55  Days  at  Pe- 
king,’ It  is  known  to  history  as  the  Boxer 
Rebellion  . . . ‘Flipper,’  You’ll  have  to  see 
it  to  believe  it,”  went  right  to  the  point. 
It  follows: 

We  feel  it  is  about  time  to  remind  our  pa- 
trons (especially  parents),  and  to  inform 
you  newcomers  about  the  rigid  program 


policy  maintained  at  the  Grove,  which  we 
consider  to  be  the  ONLY  true  family  the- 
atre in  the  area.  Here  you  will  never  see 
(nor  will  your  children  be  subjected  to) 
any  “sex,”  “horror”  or  “nudie”  pictures 
produced  solely  for  exploitation. 

It  is  our  opinion  that  there  is  far  too 
much  obscenity  and  crime  in  real  life  with- 
out flaunting  it  before  the  eyes  of  our  young 
people  for  commercial  gain.  (Even  tele- 
vision seems  to  be  capitalizing  on  these 
subjects! ) 

We  give  particular  attention  to  our 
special  Kiddy  Shows  and  Saturday  “Pal 
Club”  shows.  We  feel  we  have  gained  the 
confidence  of  you  parents  so  that  your 
mind  will  be  at  ease  when  your  youngsters 
are  in  our  care.  We  constantly  patrol  the 
aisles  and  entire  theatre.  No  adult  tickets 
are  sold  unless  the  adults  are  bringing  chil- 
dren. 

Juniors  (12  through  15)  now  get  a price 
break  on  the  Saturday  “Pal  Club”  shows 
...  as  a “Pal  Club”  member  they  are  ad- 
mitted for  50c  (a  saving  of  40c)  . . . free 
every  4th  Saturday  . . . and  special  Birth- 


day gifts!  The  little  Pal  Clubbers  (under 
12)  are  admitted  for  35c  (saving  15c). 

One  last  thing  that  we  feel  is  worthy 
of  mention  is  that  your  Grove  is  the  ONLY 
completely  locally-owned  and  operated 
(by  the  family)  theatre  in  the  Pomona 
Valley!  Revenue  remains  in  this  commun- 
ity. 

Our  operational  formula  is  simple:  We 
believe  in  and  practice  courteous  service,  *n 
cleanliness  and  select  pictures  for  the  en- 
tire family.  (We  don’t  get  pictures  first, 
but  be  assured  we  will  have  ALL  the  ones 
with  family  appeal)  . . . Our  chairs  are 
comfortable  . . . seat-to-screen  (the  only 
wall-to-wall  screen  in  the  area!)  angle  is 
excellent!  These  features,  combined  with 
crisp,  hi-fi  sound  ensures  your  visit  to  this 
theatre  will  be  truly  enjoyable  and  enter- 
taining. We  stand  ready  to  be  put  to  the 
test. 

The  ad,  nearly  11  inches  deep,  domin- 
ated the  Daily  Report  amusement  ad  page. 

Mom  and  Dad  Thomas’  definition  of  a 
family  theatre,  clear-cut  and  impressive 
in  its  large  bold  type,  leaves  no  doubt  as  to 
the  type  of  films  featured  at  the  Grove, 
of  the  high  type  of  sound  and  service  and 
the  close  supervision  of  the  young  audi- 
ences. 

Jean  Renoir  Celebration 
Hails  'Elusive  Corporal' 

At  the  Beverly  Canon  Theatre,  situated 
in  the  city  of  motion  picture  celebrities, 
Beverly  Hills,  Calif.,  special  appeal  pic- 
tures are  the  regular  “bread  and  butter” 
attractions,  and  the  team  of  E.  D.  Harris, 
advertising-publicity  director,  and  Sydney 
Linden,  general  manager  at  Los  Angeles 
of  Herbert  Rosener  Theatres,  comes  up 
consistently  with  ticket-selling  campaigns  ne 
on  these  “unusual”  bookings.  Recently 
“The  Elusive  Corporal,”  a Jean  Renoir 
comedy,  was  the  attraction. 

For  this,  Harris  and  Linden  worked  up 
an  anniversary  celebration  to  honor  Jean 
Renoir  on  40  years  of  making  pictures,  thus 
capitalizing  on  Renoir’s  residence  in  the 
LA  area. 

A preview  showing  cited  Renoir  on  his 
40th  anniversary  as  director,  writer  and 
producer,  with  Renoir  appearing  in  person 
to  greet  patrons,  industry  associates  and 
press  folk. 

Interviews  were  arranged  by  Harris  with 
film  editors  and  columnists,  and  radio 
show  people.  At  Harris’  suggestion,  the 
Hollywood  Foreign  Press  Ass’n  had 
Renoir  as  an  honored  guest  at  a meeting 
in  the  swank  Ambassador  Hotel,  which  was 
attended  by  all  the  media  folk. 

Window  displays  emphasized  Renoir’s 
book  about  his  father,  Auguste  Renoir,  the 
famous  painter. 


Classics  on  Schedule 

Pictures  based  on  well-known  books  and 
plays  highlighted  the  October  film  schedule 
at  the  Clark  Theatre  in  Chicago.  Among 
classic  works  booked  were  The  Castilian, 

The  Doctor’s  Dilemma  and  The  Million- 
airess. Plus  adaptations  of  several  works 
by  Irwin  Shaw  and  Sloan  Wilson,  such  as  e 
The  Young  Lions,  Tip  on  a Dead  Jockey  ^y 
and  Two  Weeks  in  Another  Town. 


Van  Dyke  in  Trailer 

Jerry  Van  Dyke,  who  stars  in  McLin- 
tock!”  appears  in  and  narrates  theatre 
trailers  and  television  spot  commercials  for 
the  United  Artists-Batjac  production. 
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Even  Sparkler  Like  Arabia' 
Needs  Lots  of  Polishing! 

Keeping  Long  Run  at  SRO  Takes  High  Order 
Of  Showmanship  and  Much  of  It. 


An  SRO  attraction,  self-sustaining  by 
word-of-mouth  alone,  is  as  rare  as  the 
Hope  diamond.  A run  like  “Abie’s  Irish 
Rose”  shows  up  about  only  once  in  a life- 
time, even  in  New  York  City.  Most  at- 
tractions, like  gems,  require  a lot  of  polish- 
ing to  make  them  sparkle  and  appealing  to 
ticket-buyers  month  after  month. 

So  it  is  with  such  screen  gems  as  “Law- 
rence of  Arabia.”  It  takes  good  showman- 
ship and  lots  of  it  to  keep  up  the  public- 
appealing  glitter  and  glamor  week  in  and 
week  out  and  justify  a 22-week  run  in 
large-seater  first  run  in  any  but  the  very 
largest  cities. 

This  particular  22-week  run  was 
achieved  at  the  Carlton  Theatre,  the 
Odeon  circuit’s  flagship  theatre  in  To- 
ronto. The  SRO  sign  was  out  during  most 
of  this  time,  during  which  “Lawrence  of 
Arabia”  grossed  the  largest  sum  in  the 
boxoffice  history  of  the  Carlton. 

NO  LETUP  IN  PROMOTION 

Contributing  to  this  achievement  were 
hundreds  of  hours  of  showmanship  of  the 
highest  caliber,  creating  an  uninterrupted 
flow  of  promotional  activity  running  the 
full  gamut  of  exploitation  and  advertising, 
dozens  of  reminders,  continual  appeals  and 
reminders,  ranging  from  the  elaborate 
“Coming  Soon”  publicity  to  the  concluding 
“Final  Week  . . . See  It  Now”  exhorta- 
tions. 

Victor  Nowe,  well-schooled  manager  of 
the  huge  Carlton,  aided  by  the  full 
strength  of  the  Odeon  Theatres  advertis- 
ing-promotion department  headquartered 
in  Toronto,  sums  the  task  up  thus: 

“From  the  very  beginning  of  our  book- 
ing of  ‘Lawrence  of  Arabia,’  we  gave  spe- 
cial attention  to  every  facet  of  advertising 
and  all  displays,  treating  each  and  every 
week  of  the  22-week  engagement  with  the 
same  enthusiasm  and  excitement  which  we 
had  from  the  first  day  of  work  on  the 
film. 

MUST  KEEP  ENTHUSIASM 

“With  this  superb  picture  it  was  most 
essential  to  present  the  best  in  displays  and 
advertising.  We  were  greatly  enriched  by 
this  challenging  engagement.” 

It’s  maintenance  of  enthusiasm  . . . keep- 
ing up  the  promotion  sparkle  . . . that 
counts  most  importantly  in  marking  up  a 
successful  long  run  of  a roadshow  attrac- 
tion, as  Nowe  emphasizes.  The  challenge 
never  lets  up — there  are  always  those 
empty  seats  to  fill.  But  here’s  the  enrich- 
ment, the  thrill:  creative  showmanship, 
like  all  creative  work,  taps  a bountiful 
supply  of  ideas,  like  a well  fed  by  a secret 
spring.  This  was  discovered  by  showman 
Nowe.  He  remarks  in  a 12-page  type- 
written report: 

“Every  possible  kind  of  circular,  folder, 


The  SRO  sign  was  out  frequently 
during  the  22-week  run  of 
“Lawrence  of  Arabia"  at  the 
large-capacity  Carlton  Theatre 
in  Toronto.  This  is  a tribute  to 
the  high  caliber  of  showman- 
ship exerted  without  letup  by 
Manager  Vic  Nowe  and  his 
Odeon  Theatres  colleagues. 

news  item,  letters  of  interest,  publications 
and  reviews,  guides  and  information,  leaf- 
lets, review  and  rave  notices,  counter  and 
window  display  cards  were  used  during  the 
entire  ‘Lawrence  of  Arabia’  engagement. 

“All  the  wonderful  national  magazines, 
who  gave  such  glowing  praise,  with  edi- 
torials and  photographs  of  ‘Lawrence  of 
Arabia’  and  Peter  O’Toole,  were  all  made 
use  of  to  selling  advantage.  Whenever  a 
magazine  covered  the  film,  we  immediately 
made  contact  with  newsstands,  stores, 
magazine  stands,  bus  and  train  stations, 
drug  and  variety  stores,  to  cash  in  on  the 
special  publicity,  by  placing  display  cards 
on  the  film,  with  theatre  credits. 

“Letters  of  all  kinds  were  sent  out  in 
advance.  Group  Sales  contacts  were 
numerous,  and  every  possible  outlet  in 
firms,  organizations,  churches,  schools, 
business  establishments,  music  and  educa- 
tional groups,  were  made  with  great  suc- 
cess. Special  theatre  party  posters,  of 
every  kind,  were  made  up  and  distributed 
in  all  parts  of  the  city  and  out  of  town 
areas.  Material  and  press  notices,  along 
with  stills  and  varied  information,  was 
made  available  for  groups.  Every  organi- 
zation, who  was  contacted,  received  much 
advertising  and  publicity  material. 

THOUSANDS  OF  DETAILS 

“We  had  a marvelous  arrangement  with 
every  ticket  agency,  in  the  Toronto  area; 
also  in  Hamilton,  Oakville,  London, 
Kitchener,  and  numerous  other  districts. 
Every  ticket  agency  carried  a display  of 
stills,  heralds,  window  posters,  printed  re- 
views and  rave  notices,  information  folders 
and  all  types  of  publicity,  which  we  pro- 
vided. The  larger  ticket  agencies  incor- 
porated a line  in  their  newspaper  ads  to 
plug  the  ‘Lawrence  of  Arabia’  tickets,  and 
special  vouchers  were  used  between  the 
agency  and  the  theatre  for  best  advantage 
to  the  customer.” 

Quoted  here  are  only  a few  paragraphs 
to  indicate  the  labor  and  numerous  pro- 
motions that  make  a long  run  of  any  kind 
successful. 

The  Nowe  work  on  “Lawrence”  really 
began  early  in  November  when  arrange- 
ments were  started  for  the  Rameses 
Shriners  to  sponsor  the  grand  premiere 
night,  a promotion  of  magnitude  in  itself. 
Producer  Sam  Spiegel  was  there,  there 


was  a city  hall  ceremony,  a Shrine  parade, 
a kleig  light  welcome  at  the  theatre  of 
celebrities,  radio -television  interviews, 
newspaper  coverage — all  the  avenues  of 
publicity  were  brought  into  play. 

Then,  the  initial  charity  benefit  night 
was  expanded  into  four,  with  the  Kiwanis 
Club,  the  Motion  Picture  Pioneers  and  the 
Midtown  Lions  Club  taking  over  sponsor- 
ship of  successive  opening  week  nights. 

One  facet  of  the  voluminous  newspaper 
coverage  was  a want  ad  gimmick  to  find 
people  who  had  some  meeting  with  or 
knowledge  of  Lawrence  in  real  life  of 
General  Allenby. 

ALL  SCHOOLS  REACHED 

There  was  the  book  angle  with  libraries, 
bookstands,  news  distributing  companies, 
schools,  colleges,  publishing  companies,  etc. 
to  be  contacted  and  serviced. 

Creation  of  at-the-theatre  display,  in 
advance  and  current,  was  another  matter 
that  required  constant  attention.  One,  a 
huge  overdoor  panel  35  feet  in  length,  con- 
tained the  prominent  signature  of  Law- 
rence, which  was  used  for  three  months 
in  advance  in  the  entire  selling  campaign 
both  in  displays  and  in  the  newspapers. 

An  excellent  advance  selling  medium  was 
the  use  of  the  five  main  characters  in  the 
film.  From  8x10  portrait  stills,  six-floor 
enlargements  were  made  and  beautifully 
colored  in  the  Odeon  sign  shops.  These 
were  placed  on  a pure  white  background 
with  a rich  red  border,  with  name  and  role 
in  film  at  the  bottom,  and  placed  together 
in  eight-foot  standees  as  one  single  unit 
in  different  areas  of  the  theatre. 

Then  came  the  Academy  award  nomina- 
tions, finally  Academy  Awards  night, 
which  became  the  theme  for  huge  displays 
in  the  theatre  and  special  displays  in  many 
windows  away  from  the  theatre. 

CONTINUE  MARQUEE  CHANGES 

The  marquee  was  changed  continually, 
week  after  week,  always  adding  a new 
catchline  or  using  appropriate  copy. 

Of  course,  there  was  a multitude  of  tie- 
ups  to  be  made  and  cultivated  as  another 
important  segment  of  the  overall  cam- 
paign. 

Mentioned  here  are  only  a few  of  the 
many  details  of  the  months-long  campaign. 
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XH IB  I TOR  HAS  HIS  SAY 

■^^HiABOUT  PICTURESBHH 


AMERICAN  INTERNATIONAL 

Battle  Beyond  the  Sun  (AIP)  — Edd 
Perry,  Aria  Powell.  This  is  a dud.  Some 
good  shots  of  space  equipment,  but  my 
science-fiction  fans  want  action  and  fan- 
tastic adventure.  We  haven't  had  a good 
science-fiction  picture  in  a long  time.  These 
flops  are  going  to  eventually  discourage 
the  most  ardent  fans. — O.  B.  Hancock, 
Princess  Theatre,  Whitesboro,  Tex.  Pop. 

I. 854. 

BUENA  VISTA 

Son  of  Flubber  <BV)  — Fred  MacMurray. 
Nancy  Olson,  Keenan  Wynn,  Tommy  Kirk. 
Patrons  are  preferring  comedies  here,  and 
this  is  a dandy.  The  young  patrons  es- 
pecially ate  this  one  up.  Played  Wed. 
through  Sat.  Weather:  Clear. — C.  D.  Sim- 
mons, Grace  Theatre,  Grace,  Ida.  Pop.  725. 

COLUMBIA 

Barabbas  (Col)  — Anthony  Quinn,  Sil- 
vana  Mangano,  Arthur  Kennedy.  This  was 
supposed  to  be  one  of  Columbia’s  big  ones 
but  it  sure  didn’t  do  a thing  for  us.  Of 
course  the  high  percentage  didn’t  help 
any.  I say  we’ve  had  enough  of  these  “re- 
ligious” costume  dramas.  Played  Sun.,  Mon. 
Weather:  nice. — A.  Madril,  La  Plaza  The- 
atre, Antonito,  Colo.  Pop.  1,255. 

Three  Stooges  Go  Around  the  World  in 
a Daze,  The  (Col) — Moe  Howard,  Joe  De- 
Rita,  Larry  Fine.  A very  laugh-provoking 
show.  The  kids  loved  every  minute  of  it. 
Would  have  been  better  in  color.  Played 
Thurs.,  Fri.,  Sat.  Weather:  Clear. — C.  D. 
Simmons,  Grace  Theatre,  Grace,  Ida.  Pop. 
725. 

METRO-GOLDWYN-MAYER 

Come  Fly  With  Me  (MGM)  — Dolores 
Hart,  Hugh  O’Brian,  Karl  Boehm.  A sur- 
prising, entertaining  program  that  every- 
body liked.  Fine  color  helped  immensely. 
Very  playable.  Did  just  average. — Leonard 

J.  Leise,  Roxy  Theatre,  Randolph,  Neb. 
Pop.  1,029. 

Follow  the  Boys  (MGM) — Connie  Fran- 
cis, Russ  Tamblyn,  Paula  Prentiss,  Ron 
Randell.  Picture  did  above  average  busi- 
ness and  was  thoroughly  enjoyed  by  all 
who  came  to  see  it.  Picture  was  not  in 
a class  with  “Where  the  Boys  Are”  and  I 
found  quite  a few  people  confused  be- 
cause of  the  title,  thinking  they  already 
had  seen  it.  Both  titles  had  boys  in  them 
and  it  was  some  of  the  same  cast.  Played 


S.R.O.  in  August  Brings 
Bouquet  for  ' Eddie's ' 

One  of  the  year’s  best,  “The  Court- 
ship of  Eddie’s  Father.”  They  were 
waiting  for  this.  Business  up  with  the 
best  of  them  in  ’63.  S.R.O.  in  August 
in  Dakota  makes  you  feel  as  good  as 
the  picture  was.  Mighty  good,  Metro. 
We  all  loved  it. 

KEN  CHRISTIANSON 

Roxy  Theatre 
Washburn,  N.  D. 


Celebrity's  Sudden  Visit 
Helps  Build  Business 

Mickey  Spillane  lives,  part-time  at 
least,  at  Myrtle  Beach,  S.  C.,  just  50 
miles  from  here  and  he  came  on  Fri- 
day night  to  see  his  own  movie,  “The 
Girl  Hunters,”  in  the  company  of  a 
prominent  doctor  here,  who  also  owns 
a beach  home  near  Spillane’s.  It  was 
a surprise  to  have  the  celebrity  walk 
in,  dressed  like  any  other  landlubber 
in  black  knit  pullover  sweater  and  low- 
priced  trousers.  He  watched  “Girl 
Hunters,”  and  left  promptly  when  it 
ended.  His  beautiful,  young  wife  and 
the  doctor’s  wife  were  with  them.  The 
picture  had  done  very  poorly  the  night 
before,  but  when  he  walked  in  Fri- 
day night,  we  got  on  the  phone  and 
called  about  a dozen  friends  in  town. 
That  was  around  7:30.  Around  8 or 
8:30  the  place  was  getting  rather  full. 
Although  we  didn’t  recognize  any  of 
the  friends  we  had  called,  we  had  re- 
ceived a couple  of  calls  asking  if 
Mickey  was  here  in  person.  So,  it  did 
look  as  though  some  had  come  ex- 
pecting to  see  him.  He  looks  younger 
and  heavier,  though  not  as  tall,  as  in 
his  movie.  Good  looking,  too.  Good 
weather  and  no  local  football  of  im- 
portance on  this  particular  Friday. 

ART  RICHARDS 

Marion  Theatre 
Marion,  S.  C. 


Sun  through  Wed.  Weather:  Good. — Frank 
Patterson,  Mansfield  Theatre,  Mansfield, 
La.  Pop.  6,000. 

PARAMOUNT 

Duel  of  the  Titans  (Para) — Steve  Reeves, 
Gordon  Scott,  Virna  Lisi.  Did  nothing.  I 
wish  every  company  would  bundle  up  all 
of  their  film  from  Italy  and  ship  it  all 
back.  My  crowds  and  I are  certainly  tired 
of  these  Italian  spectacles.  Played  Sun., 
Mon.  Weather:  Warm. — Jim  Fraser,  Audi- 
torium Theatre,  Red  Wing,  Minn. 

My  Six  Loves  (Para) — Debbie  Reynolds, 
Cliff  Robertson,  Eileen  Heckart.  A good 
picture  and  a cast  that  made  the  most  of 
the  situations,  but  I think  the  picture 
would  have  done  twice  as  well  except  that 
it  had  a bad  title;  anyone  not  seeing  the 
trailer  would  never  guess  what  Debbie’s 
“Six  Loves”  were  and  might  not  know 
that  again  here  was  family  entertainment, 
full  of  laughs  created  by  six  dirty  faced 
urchins  that  were  destined  to  bug  Debbie 
all  through  the  picture  and  finally  end  up 
winning  her  heart  and  the  audience  too. 
Play  it,  if  you  can  get  the  word  out  that 
the  “Six  Loves”  aren’t  Valentino  through 
Boyer.  Played  Thur.,  Fri.,  Sat.  Weather: 
Rainy  and  cool. — Oral  Ledbetter,  Howard 
Theatre,  Monon,  Ind. 

20th  CENTURY-FOX 

Yellow  Canary,  The  (20th-Fox)  — Pat 
Boone,  Barbara  Eden,  Steve  Forrest.  If 
by  some  slim  chance  you  haven’t  played 
this  one  yet,  by  all  means  grab  it  now! 


Good  clean  entertainment  you  will  like. 

Pat’s  in  this  one  and  he’s  okay  at  my 
theatre.  Played  Fri.,  Sat.  Weather:  Good. — 
Herman  Powell  jr.,  Joy  Theatre,  Joaquin, 

Tex.  Pop.  500. 

UNITED  ARTISTS 

Five  Miles  to  Midnight  (UA)  — Sophia 
Loren,  Anthony  Perkins,  Gig  Young.  Not  u- 
so  good  for  small  country  situations. — John  \n 

M.  Bailey,  Opera  House,  Miltonvale,  Kas. 

Taras  Bulba  (UA)  — Tony  Curtis,  Yul 
Brynner,  Christine  Kaufmann.  Good  pic- 
ture, poor  title.  It  seems  a shame  to  have 
all  the  work  go  into  a good  picture,  then 
some  one  give  it  a poor  title.  Business  was 
off.  Played  Fri.,  Sat.,  Sun.  Weather:  Good. 

- — James  Cech,  Elsie  Theatre,  Elsie,  Mich. 

Pop.  1,000. 

Mighty  Ursus  (UA)— Ed  Fury,  Cristina 
Gajoni,  Moira  Orfei.  Very  good,  of  its 
type — used  on  double  bill.  The  scenes  of 
Ursus  vs.  Bull  very  well  done.  Played  Sat. 

— S.  T.  Jackson,  Jackson  Theatre,  Floma- 
ton,  Ala.  Pop.  1,480. 

UNIVERSAL 

Gathering  of  Eagles,  A (Univ)  — Rock 
Hudson,  Rod  Taylor,  Mary  Peach,  Barry 
Sullivan.  This  started  out  pretty  good  on 
Thursday  and  Friday,  but  hit  an  extreme 
low  on  Saturday.  Darn  good  movie  with 
a hard-working  cast.  Can’t  figure  out  what 
people  want  anymore.  Played  Thurs.,  Fri., 

Sat.  Weather:  Cool. — Paul  Fournier,  Aca- 
dia Theatre,  St.  Leonard,  N.  B.  Pop.  2,150. 

Night  Passage  (Univ) — James  Stewart, 
Audie  Murphy,  Dan  Duryea.  Played  this 
one  with  another  oldie  from  Universal, 
“Purple  Mask,”  and  didn’t  even  make  ex- 
penses. Both  of  these  are  good  shows. 
Played  Sun.,  Mon.  Weather:  Warm. — Larry 
Thomas,  Fayette  Theatre,  Fayetteville,  W. 

Va.  Pop.  2,000. 

WARNER  BROS. 

Gay  Purr-ee  <WB)  — Voices  of  Judy 
Garland,  Robert  Goulet,  Red  Buttons,  Her- 
mione  Gingold.  Very  good  cartoon  feature, 
used  on  double  bill  to  very  low  business  — 
cartoon  features  are  strongly  disliked  here. 

Hope  I never  use  another.  Played  Sat.  — 

S.  T.  Jackson,  Jackson  Theatre,  Flomaton, 

Ala.  Pop.  1,480. 

MISCELLANEOUS 

East  of  Kilimanjaro  (Parade) — Marshall 
Thompson,  Gaby  Andre,  Fausto  Tozzi.  This 
jungle  film  is  very  good,  offers  very  good 
photography  of  Africa  and  is  quite  educa- 
tional in  some  ways.  It’s  about  an  expedi- 
tion sent  in  search  of  a virus  carrier.  Busi- 
ness was  below  average  due  to  TV  competi- 
tion showing  the  MGM  movie,  “Tender 
Trap,”  on  prime  time.  This  movie  starred 
Frank  Sinatra  and  Debbie  Reynolds.  We 
played  it  once  before  and  would  have 
played  it  again  if  it  hadn’t  been  sold  to 
TV.  Come  on,  producers,  there’s  still  a 
lot  of  money  in  some  of  the  pictures  you 
sell  to  TV.  The  drive-ins  play  reissues 
continuously  and  so  do  the  indoors.  Take, 
for  instance,  the  recent  smash  reissue  of  *e, 
“Rear  Window.”  There’s  a dandy  example  ^y 
for  you.  Since  you  sold  your  new  crop  of 
films,  three  theatres  have  closed  in  this 
area  in  a radius  of  20  miles.  If  you  don’t 
stop,  every  theatre  will  close  here.  Played 
Thurs.,  Fri.,  Sat.  Weather:  Warm.— Paul 
Fournier,  Acadia  Theatre,  St.  Leonard, 

N.  B.  Pop.  2,150. 
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2681  ©Roommates  (91)  Comedy Herts-Lion  11-12-62 

2692  Run  Across  the  River  (74)  Ac.. Citation  12-17-62 
2768  ©Running  Man,  The  (103)  ® Dr..  Col  9-30-63  A3 
— S — 

2725  Sadist,  The  (94)  Psycho  Dr Fairway  4-29-63 

Sanjuro  (96)  Adv-Dr Toho  7-  8-63  A2 

2736  ©Savage  Sam  (103)  Outdoor  Com BV  6-  3-63  A1 

Secrets  of  the  City  (88)  Melodr  . . Bakros  8-12-63 
2699  Seducers,  The  (88)  Melodrama.  . . . Brenner  1-28-63 
7 Capital  Sins  (113) 


± 4+2- 

5+3- 
5+2- 
S+ 

7+1- 
2+2- 

3+3- 


+ 

+ 

+ 

3+ 

tt; 

1+1- 

tt 

tt 

tt 

tt 

+ 

9+ 

+ 

tt; 

3+2- 

+ 

tt 

tt 

tt 

tt; 

8+1- 

+ 

— 

tt 

tt 

tt 

+ 

8+1- 

- + 


1+ 

2+2- 


Episode  Comedy  (sub  titles) 

Embassy 

2-18-63 

C 

tt 

tt 

+ 

— 

5+1- 

2689  Seven  Daring  Girls  (76)  Action 

Manson 

12-10-62 

1+1- 

2748 ©Shock  Corridor  (101)  Psycho-Dr.  .AA 

7-15-63 

B 

+ 

— 

+ 

+ 

— 

-tt 

4+3- 

2721  Showdown  (79)  Western  

. . . Univ 

+15-63 

A2 

+ 

tt~ 

+ 

+ 

4+1- 

2756  ©Siege  of  the  Saxons  (85)  Adv. 

Dr.  .Col 

8-19-63 

+ 

+ 

+ 

+ 

tt; 

5+1- 

2731  Sin  You  Sinners  (73)  Melodr... 

. Brenner 

5-20-63 

tt; 

1+1- 

2731  ©Slave,  The  (102)  © Adv 

. . MGM 

5-20-63  A2 

+ 

;+; 

;+; 

+ 

tt; 

tt; 

6+4- 

2775  Slime  People,  The  (60) 

Science-Fiction- Horror 

2757  Small  World  of  Sammy  Lee, 

The  (105)  Com-Dr Seven  Arts 

2684  Smashing  of  the  Reich  (89) 


Hansen  SR  11-  4-63  ± 


8-26-63  C +-  + tt 


1+1- 
tt  7+ 


P.  G.  Page 
Title 

Run  Time 
Type 

Distributor 

Reviewed 
In  Issue 

LOD  Rating 

Boxoffice 

>v 

CL! 

re 

> 

Film  Dally 

Hollywood 

Reporter 

Parents' 

Magazine 

New  York 
Daily  News 

Summary 

Documentary  Brigadier 

11-19-62 

+ 

± 

— 

tt 

4+2- 

2735  Sparrows  Can’t  Sing 

(93)  Comedy 

6-  3-63  A3 

+ 

+ 

tt 

+ 

5+ 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  

.UMPO 

3-18-63 

tt 

2+ 

2709  ij ©Spencer's  Mountain 

(118)  ® Drama  

. . .WB 

3-  4-63  A3 

tt 

+ 

tt 

tt 

tt- 

tt  10+1- 

2769  Stark  Fear  (86)  Psy  Drama  . 

...Ellis 

10-  7-63 

+ 

+ 

2+ 

Steppe,  The  (100)  Period  Dr.... 

. . Royal 

10-28-63 

-tt 

tt 

4+2- 

2771  ©Stolen  Hours  (97)  Drama 

UA 

10-21-63 

tt 

tt 

tt 

+ 

7+ 

Stray  Dog  (122)  Drama 

9-30-63 

+ 

1+ 

2727  Stripper,  The  (95)  © Dr 20th-Fox 

5-  6-63  B 

+ 

tt; 

tt 

+ 

+ 

+ 

7+1- 

2773 ©Summer  Holiday  (100)  © Mus  C..AIP 

10-28-63 

tt 

+ 

3+ 

Suitor,  The  (S3)  Comedy.... 

Atlantic 

10-14-63 

tt 

tt 

tt 

6+ 

2744  ©Summer  Magic  (108)  Period  Com  . . BV 

7-  1-63  A1 

+ 

tt 

tt 

tt 

7+ 

Sundays  and  Cybele  (110)  Dr  Davis- Royal 

2-11-63  A3 

tt 

tt 

tt 

tt 

+ 

9+ 

2728  ©Sword  of  Lancelot  (reviewed  as 

Lancelot 

and  Guinevere)  (116)  ® Adv 

Dr  Univ 

5-  6-63  A2 

+ 

+ 

tt 

+ 

+ 

6+ 

2769  ©Sword  in  the  Stone,  The 

(75)  Cartoon  

BV 

10-  7-63  A1 

tt 

tt 

tt 

6+ 

2772  ©Take  Her,  She’s  Mine 

(98)  © Com  20th-Fox 

10-21-63 

tt 

+ 

+ 

4+ 

2730  ©Tammy  and  the  Doctor  (89) 

Comedy-Drama  

5-13-63  A1 

+ 

tt; 

tt 

tt 

tt 

8+1- 

2745  ©Tarzan’s  Three  Challenges 

(92)  ® Adv-Dr  

©Temptress  and  thi  Monk,  The 

..MGM 

7-  8-63  A1 

+ 

+ 

tt 

+ 

+ 

tt 

8+ 

(87)  Drama  

7-15-63  B 

+ 

+ 

2+ 

2762 ©Terror,  The  (81)  ® Horror... 

. . .AIP 

9-  9-63  A2 

+ 

+ 

2+ 

Third  Lover,  The  (85)  Drama. 

Atlantic 

7-22-63 

tt; 

tt; 

tt; 

3+3- 

2740  ©13  Frightened  Girls  (89) 

Action  Mystery  

Three  Fables  of  Love  (76) 

. . . .Col 

6-17-63  A1 

— 

tt; 

tt; 

+ 

+ 

5+4- 

Episode  Comedy  

9-23-63  B 

tt 

tt; 

3+1- 

2760  Three  Stooges  Go  Around  the  World  m a 

Daze,  The  (94)  Comedy  . . . . 

Col 

9-  2-63 

tt 

tt 

tt 

tt 

+ 

9+ 

2738 ©Thrill  of  It  All  (108)  Com. 

. . . Univ 

6-10-63  A2 

tt 

tt 

tt 

tt 

tt 

tt  12+ 

2747  ©Ticklish  Affair,  A 

(89)  ® Rom-Com  

. .MGM 

7-15-63  A1 

tt; 

tt; 

tt; 

tt 

tt 

e+4 

Time  Out  for  Love  (91)  Drama 
Tire-Au-Flanc  (87) 

.Zenith 

5-20-63  B 

tt; 

— 

tt; 

2+3- 

Comedy  ..Les  Films  du  Carisse/SEDIF 

5-27-63 

+ 

;tt 

2+1- 

2775  ©Tom  Jones  (131) 

Period  Comedy  UA-Lopert 

11-  4-63 

tt 

+ 

tt 

tt 

tt 

9+ 

2746  Toys  in  the  Attic  (90)  ® Drama 

....UA 

7-  8-63  A3 

tt 

+ 

tt 

tt; 

+ 

+ 

8+1- 

2746  Traitors,  The  (71)  Spy  Dr 

7-  8-63  A1 

tt; 

tt; 

3+3- 

2696 Trial  and  Error  (91)  Comedy. 

..MGM 

1-  7-63  A3 

+ 

+ 

tt- 

+ 

tt 

7+2- 

2710  Trial,  The  (US)  Drama  . . . 

3-  4-63  A3 

+ 

tt 

tt- 

+ 

+ 

6+1- 

2767  ©Twice  Told  Tales  (119)  Horror  UA 

9-30-63 

+ 

+ 

tt 

+ 

+ 

6+ 

2768  Twilight  of  Honor  (105)  ® Dr. 

..MGM 

9-30-63 

tt 

tt 

tt 

+ 

7+ 

Two  Daughters  (U4)  Com-Dr.. 

. .Janus 

5-27-63  A1 

tt 

tt 

tt 

6+ 

— UV— 

2770  ©Under  the  Yum  Yura  Tree 

(110)  ® Comedy  

Col 

10-  7-63  A4 

tt 

+ 

tt 

tt 

+ 

8+ 

2752 ©Violated  Paradise  (67)  Doc. 
2759  Violent  Midnight 

. .Times 

7-29-63 

+ 

2+1- 

Sus.  Melodr  Times  Film 

9-  2-63 

tt 

2+ 

2756  ©V.I.P.s,  The  (119)  ® Drama. 

. .MGM 

8-19-63  A3 

tt 

tt 

tt 

tt 

tt  1<H- 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB 

8-19-63  B 

+ 

+ 

+ 

+ 

— 

+ 

5+1- 

We  Have  Only  One  Life  (90) 

Rom  Melo  Greek 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2765  What  a Woman! 

(92)  Films  Around  the  World 

2766  ©Wheeler  Dealers,  The 

(106)  ® Comedy  MGM 

When  a Woman  Ascends  the  Stairs 

(111)  Melodr  Tojo 

2706  Wild  Is  My  Love  (74)  Drama. . Mishkin 
Winter  Light  (80)  Drama 

(sub  titles)  Janus 

2743  Wild  Guitar  (87)  Musical ..  Fairway  Int'l 

2754  Wives  and  Lovers  (103)  Com Para 

2749  ©Women  of  the  World  (107)  Doc  Embassy 
2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135) MGM-Cinerama 


9-23-63 


2-11-63 


9-16-63 


tt 


+ 


tt 


2+ 


1+ 


2+ 


3-23-63  A2  tt  tt  tt  tt  tt  + H+ 
tt 


8-  5-63 
2-18-63 

5-  6-63  A3 

7-  1-63 

8-  5-63  B 

7- 22-63  C 

8- 20-62  A1 


+ + 4+ 

2+2- 


+ 


— XYZ— 

2768  ©"X”— the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction ....  Amer  Int'l  9-30-63 
2726  Yellow  Canary,  The  (93) 

© Mystery  Drama  20th- Fox  4-29-63  A2 

2734  Young  and  the  Brave,  The 

(84)  War  Action  MGM  5-27-63  A1 

2745  ©Your  Shadow  Is  Mine  (90)  Dr  Cont’l  7-  8-63 


+ 

+ 

+ 

tt 

6+ 

— 

1+2- 

+ 

tt 

tt 

tt 

+ 

10+ 

tt 

tt- 

— 

+ 

5+2 

tt 

tt 

tt 

tt 

tt 

12+ 

tt 

+ 

+ 

+ 

7+ 

tt; 

+ 

tt 

tt 

7+1- 

+ 


± ± + 3+2- 

- ± 2+3— 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  for  CinemaScope; 
® VistoVision;  © Panavision;  ® Technirama;  © Other  anamorphic  processes.  Symbol  O denotes  BOXOFFICE 
Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
key  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  | 

AMERICAN  INT'L  | H 

BUENA  VISTA  | H 

COLUMBIA  | H 

Operation  Bikini  (84)  ...  Ac.. 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102)  . . D . .807 
Frederick  O'Neal,  Aimalena 
Lund  (Special  release) 

^©Miracle  of  the  White 

Stallions  (118)  D..141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciseus 

The  Man  From  the  Diners’ 

Club  (96)  C..718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  D..802 

Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  . .Ac.  .805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S.  .721 
Edmund  Purdom,  Rossana  Podesta 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.  .6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren,  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad. .808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  CD..  144 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

0©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad..  722 

Todd  Armstrong,  Nancy  Kovack 

©55  Days  at  Pekino 

(150)  ® 70  D . 6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  In  May) 

©The  Terror  (81)  © ....Ho.. 804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ....CD..  144 
Ilayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My.. Ac.. 001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M.  .003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (See  Misc. 
DAVIS-ROYAL) 

©Beach  Party  (100)  ® C.  .810 

Robert  Cummings.  Dorothy  Malone. 
Frankie  Avalon,  Annette  FunlceUo 

H©Gidget  Goes  to 

Rome  (101)  C .002 

James  Darren,  Cindy  Carol 

©The  Gun  Hawk  (91)  Ac.. 6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.  .812 

Vincent  Price,  Lon  CTianey, 

Debra  Paget 

In  the  French  Style  (105)  . .D  . .005 
Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C.  .009 
The  Three  Stooges 

Shock  Corridor  (101)  ....D..6305 
Peter  Brock,  Constance  Towers, 

Gene  Evans,  James  Best 

©‘•X”— The  Man  With  the 

X-Ray  Eyes  (80)  SF..809 

Ray  Mllland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M.. 813 

Cliff  Richard,  Lauri  Peters 

The  Old  Dark  House  (86)..  D.. 007 
Tom  Poston,  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.. 008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103) . . D . .006 
Laurence  Harvey,  Lee  Remlck, 

Alan  Bates 

©Gunfight  at  Comanche 

Creek  (90)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  (..).... CD.. 
Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.  .816 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey  (80) . . D . . 
True  Life  Adventure 

©Under  the  Yum  Yum 
Tree  (110)  C..011 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©Goliath  and  the  Sins  of 

Babylon  (..)  © Ac.  .817 

Mark  Forrest,  Sdlla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  (. .)  © Ac. . 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the 

Stone  (80)  An..  148 

©The  Cardinal  (175)  ® . D.. 
Tom  Tryon,  Romy  Schneider 

The  Strangler  (..)  

Victor  Buono,  Selette  Cole, 
Robert  Eisen 

War  Is  Hell  D.  . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

Year  of  the  Tiger  Ac.. 

Marshall  Thompson 

The  Boston  Strangler  Cr.. 

Victor  Buono 

©Masque  of  the  Red 

Death  ® Ho.  . 

Vincent  Price 

©The  Comedy  of  Terrors  ® C..819 
Vincent  Price,  Peter  Lorre 

©Muscle  Beach  Party  ® C.. 

Frankie  Avalon,  Annette  Funicello 

Mary  Poppins  F.  . 

Julie  Andrews,  Dick  Van  Dyke 

Three  Lives  of  Thomasina  ....Ac.. 
Patrick  McGoohan,  Susan  Hampshire 

©The  Misadventures  of 

Merlin  Jones  C.. 

Tommy  Kirk,  Annette  Funicello, 
Leon  Ames 

Congo  Vivo  Ad.. 

Jean  Seberg,  Gabriele  Frezetti 

The  Victors  ® D . . 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 
Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C . . 

Peter  Sellers 

CONTINENTAL 


The  Wrong  Arm  of  the  Law  (91)  C.  . 

Peter  Sellers,  Lionel  Jeffries 

APRIL 

AVW 

©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth,  Michael  ltuhl 

JUNE 

This  Sporting  Life  (126)  ....D.. 

Richai  d Harris,  Rachel  Roberts 

-< 


Lord  of  the  Flies  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Edwards,  Roger  Elwln 


Ladies  Who  Do  (85)  ..Com 

Robert  Morley,  Peggy  Mount 


Billy  Liar  (98)  CD.  . 

Tom  Courtenay,  Mona  Washbourne 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 


Black  Like  Me  (..) 
James  Whitmore 


The  Love  Goddesses  Anth.. 

The  Devil  C.  . 

Alberto  Sordi,  Ulf  Palme 
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AUGUST  I SEPTEMBER  I OCTOBER  I NOVEMBER  I DECEMBER  I JANUARY  I COMING 


COMING  i JANUARY  I DECEMBER  I NOVEMBER  I OCTOBER 


FEATURE  CHART 


EMBASSY 


The  Law  (126)  D..302 

(Italian) . .Gina  Lollobrigida 


O' 

Q. 

< 


>- 

< 


©Bluebeard  (114)  CD.. 311 

(EMg-dubbed)  . .Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  "Landru") 


>- 


Gentle  Art  of  Murder  (122) . .D. 

(IMg-dubbtd)  . . reviewed  as 
"Crime  Does  Not  Pay" 
(French) . . Danielle  Darrieux 


215 


©Women  of  the  World 

(107)  © 

Narrated  by  Peter  Ustinov 


Doc.  .318 


9/2  (135)  D . .317 

(Italian)  . .Marcello  Mastroianmi, 
Claudie  Cardinale,  Anouk  Almee, 
Sandra  Milo 


The  Conjugal  Bed  (86)....  D.. 
(Italian)  . .Ugo  Tognazzl, 

Marina  Vlady,  Walter  Giller 

The  Passionate  Thief  (95).. C.  . 307 
(Eng- dubbed)  ..  Anna  Magnani 

The  Hellfire  Club  (90) Ad.. 

Keith  Mlchell,  Adrienne  Corrl, 

Peter  Cushing 


©The  Bear  (86)  C.  .305 

(Bng-dubbed)  . . Renato  Rascel, 
Francis  Blance-Qocha 


Only  One  New  York  (..)..  Doc.  . 


The  Light  Fantastic  (84)..  D .308 

(Eng-dubbed)  . .Dolores  McDougal, 
Barry  Bartle 


©Three  Penny  Opera  ( . . ) © D . . 313 
Sammy  Davis  jr..  Curt  Jurgena, 
Hlldegarde  Neff,  June  Ritchie 


A Ghost  at  Noon  D 

Brigitte  Bardot,  Jack  Palance 

The  Empty  Canvas  D 

Bette  Davts,  Horst  Buchholz, 
Catherine  Spaak 


The  key  to  letters  ond  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  Dr)  Drama;  (F)  Fantosy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical; 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


5 

1 

0 

1 

5 

Type 

Rel. 

No. 

PARAMOUNT  | U 

20TH-FOX  | xo 

UNITED  ARTISTS  | U 

©Come  Fly  With  Me 

(109)  ® C.  .322 

Dolores  Hart,  Hugh  O’Brian,  Pamela 
Tiffin,  Karl  Boehm,  Karl  Malden 

©It  Happened  at  the  World’s  Fair 

(105)  ® C/M.. 323 

Elvis  Presley,  Joan  O'Brien 

Rififi  in  Tokyo  (89)  D..324 

Karl  Boehm,  Barbara  Lass 

©My  Six  Loves  (101)  ...©..6213 
Debbie  Reynolds.  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125  © D.  .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 
Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 

©1  Could  Go  on  Singing 

(99)  ® D/M.. 6311 

Judy  Garland,  Dirk  Bogarde 

©In  the  Cool  of  the  Day 

(SS)  ® D..325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Marietta  Hartley 

Hud  (112)  ® 0D.  .6216 

Paul  Newman,  Patriclal  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My..  315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors,  Luke  Halpin 
©Main  Attraction, 

The  (85)  D.  .070 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C.  .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © D..309 

Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . .Todd-AO.  . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103) C..6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv..328 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  ..C/D.. 318 
Barbara  Luna,  Paul  Langton 

©Donovan’s  Reef  (109)  . Ad . .6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

(JThe  Longest  Day 

(ISO)  © D . .221 

All-Star  cast 
general  release 

Harbor  Lights  (68)  © ...Ac.. 317 
Miriam  Colon,  Curt  Jurgens 

4>©The  Great  Escape 

(168)  ® Ac..  6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C..6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herschel  Bemardl 

The  Young  and  the  Brave 

(84)  Ac..  336 

Rory  Calhoun,  Wm.  Bendix,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . ...M..406 
The  Brothers  Four,  Sheb  Woolejr, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  ® C.  .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie’s  Great  Adventure 

(103)  0 . .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ®.  D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  RUler,  Yvette  Mimieux 

The  Caretakers  (97)  D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janie  Paige 

©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom, 
Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  ....C/D.  .402 
Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martlnelll, 
Margaret  Rutherford,  Rod  Taylor 

©The  Young  Swingers 

0 © M . .325 

Rod  Lauren,  Molly  Bee 

Lilies  of  the  Field  (94)  ..D..6321 
Sidney  Poltler,  Lilia  Skala 

Tiko  and  the  Shark  (107)  . .0.  .407 
Tahitian  Cast 

©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 
(..)  ® Ad.. 408 

Twilight  of  Honor  (105)  ..D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103) . .C.  .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C.  .6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D . .312 

Sophia  Loren.  Maxmlllian  Schell 

©Marilyn  (83)  © Doc.  .302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©..D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H..6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . . . . D . .6323 
Susan  Hayward,  Michael  Craig 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendariz 

Tom  Jones  (131)  C.  . 

Albert  Finney,  Susannah  York 

MGM’s  Big  Parade  of 

Comedy  (..)  C.  .410 

Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  ..D..411 
Richard  Harrison,  Loredana  Nusciak 

©The  Wheeler  Dealers  (106).. 404 
James  Gamer,  Lee  Remick 

©Fun  in  Acapulco  (97)  . .M  . .6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She’s  Mine 

(98)  © C..323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®.. CD.. 6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 

©The  Prize  (156)  ® D.. 

Paul  Newman,  Edward  G.  Robinson, 
Elke  Sommer 

Any  Number  Can  Win  (,.)..D.. 
Jean  Gabin,  Alain  Delon 

Who’s  Minding  the 

Store?  (90)  C..6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C..6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  (..)  © ..C.. 
Doris  Day,  James  Gamer 

Harbor  Lights  (68)  © 

Kent  Taylor,  Jeff  Morrow 

©Kings  of  the  Sun  (..)  ....Ad.. 
Yul  Brynner,  George  Chakirls 

Ladybug,  Ladybug  (..)....D.. 

Jane  Connell,  William  Daniels 

©Sunday  in  New 

York  (..)  ® C.. 

Cliff  Robertson,  Jane  Fonda, 
Rod  Taylor 

Children  of  the  Damned  (.  .)  D.  . 
Ian  Hendry,  Alan  Badel 

All  the  Way  Home  (103) ..  D . .6307 
Robert  Preston,  Jean  Simmons 

The  Ceremony  (108)  D.. 

Laurence  Harvey,  Sarah  Miles 

Of  Human  Bondage  0.. 

Kim  Novak,  Laurence  Harvey 

A Global  Affair C.  . 

Bob  Hope,  Lilo  Pulver 

Night  Must  Fall  My.. 

Albert  Finney,  Mona  Washbourne 

©Paris  When  It  Sizzles  . . C.  .6314 
William  Holden,  Audrey  Hepburn 

Lady  In  a Cage  (93) D.  .6311 

Olivia  de  Havilland,  Ann  Sotbem 

Love  With  the  Proper 

Stranger  C.  .6312 

Natalie  Wood,  Steve  McQueen 

©The  Man  in  the  Middle  ©..D.. 
Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn,  Trevor  Howard, 

Barry  Sullivan 

Perang  0.. 

William  Holden,  Susannah  York 

Reach  for  the  Stars  D.. 

Don  Murray,  Diana  Hyland 

From  Russia,  With  Love 

Sean  Connery,  Pedro  Armendariz 
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FEATURE  CHART 


UNIVERSAL 


©The  Birds  (120)  D..6307 

Rod  Taylor,  Tippi  Hedren 
Suzanne  Pleshette,  Jessica  Tandy 

^©The  Ugly  American 

(120)  D..6308 


Marlon  Brando,  Sandra  Church,  Eliji 
Okada,  Pat  Hlngle,  Jocelyn  Brando 


Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..631O 

Audie  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD.. 6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  © Ad.. 6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aheme 


©A  Gathering  of  Eagles 

(115)  D . .6313 

Rock  Hudson,  Rod  Taylor 

The  List  of  Adrian  Messenger 

(98)  My..  6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC.  .6314 

Michael  Keith,  Harry  nolcomb 
©The  Thrill  of  It  All 

(108)  C..6316 

Doris  Day,  James  Gamer, 

Arlene  Francis,  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D..6301 

Montgomery  Clift,  Susannah  York, 

( General  release) 


©Kiss  of  the  Vampire 

(88)  Ho..  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 


©For  Love  or  Money  (108)  C.  .6319 
Kirk  Douglas,  Mitzi  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Charade  (120)  © MyC.. 

Cary  Grant,  Audrey  Hepburn, 
Walter  Matthau,  James  Cobum 


©Man’s  Favorite  Sport  (120).. C.. 
Rock  Hudson,  Paula  Prentiss, 

Maria  Perschy 

©Dark  Purpose D..6320 

Shirley  Jones,  Rossano  Brazzi, 

George  Sanders 
Pre-release 


WARNER  BROS,  g g* 


©Critic’s  Choice  (100)  © C..259 
Bob  Hope,  Lucille  Ball 


©Island  of  Love  (101)  © C..264 
Robert  Preston,  Tony  Randall, 
Georgia  Moll 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBain 


Q©Spencer’s  Mountain 

(118)  © D.  .265 

Henry'  Fonda,  Maureen  O’Hara, 
James  MacArthur.  Wally  Cox, 

Donald  Crisp,  Mlmsy  Fanner 

©PT  109  (140)  © D.  .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams  


©The  Castilian  (129)  ® AD.. 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Allda  ValH 

Wall  of  Noise  (112)  Ac.  .351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©Rampage  (98)  Ad.. 353 

Robert  Mltchum,  Elsa  Martinelli, 
Jack  Hawkins 


©Mary,  Mary  (126)  C.  .354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 
Troy  Donahue,  Connie  Stevens 


©Four  for  Texas  (..)....  D . .356 
Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 
The  Man  From 

Galveston  (..) D..360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 

Dead  Ringer  (..) D..357 

Bette  Davis,  Karl  Malden 

Dr.  Crippen  (98) D.  .361 

Donald  Pleasence,  J.  R.  Justice 


America  America  D 

Stathis  Giallelis,  Elena  Karam 


Date  MISCELLANEOUS 


A.D.P.  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland,  Ellen  Schwiers 

ASTOR  (APEX) 

The  Quare  Fellow  (85)  D.. Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash,  Donald  Woods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  Martinelli 
ATLANTIC  PICTURES 
West  End  Jungle  (60) ..  Doc.  . Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus..M.  .Jun  63 

Robert  Beatty,  Lisa  Danlely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc. . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C..  Jun  63 

Toney  Naylor,  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho.  .Jul  63 

Aram  Katcher,  Lisa  McDonald 

COLORAMA 

The  Girl  Hunters  (103) ..  My.  .Jun,  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My  . July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My  . June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 
As  Nature  Intended  (64)  D.. May  63 
Pamela  Green 

DAVIS-ROYAL 

The  Reluctant  Saint  (105) . . CD . 
Maximilian  8chell,  Ricardo  Montalban 
The  L-Shaped  Room 

(124)  D..  Jun  63 

Leslie  Caron,  Tom  Bell 
ELLIS 

Lovers  on  a Tight  Rope 

(83)  D . . Dee  62 

Annie  Girard ot,  Francois  Perier 
EMERSON  FILM  ENTERPRISES 

A Swingin’  Affair  (85) . . M . . May  63 
Arllne  Judge,  Bill  Wellman  Jr., 

Dick  Dale  & the  Dell  Tone* 

©The  King's  Musketeers 

(96)  Ac..  Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Bertl 
Two  Living,  One  Dead 

(92)  D..  Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho.  .Oct  62 
Don  Megowan,  Erica  Elliot 

Monstrosity  (65)  Ho.. Sep  63 

Erika  Peters,  Judy  Bamber 
FAIRWAY  INT'L 

The  Sadist  (94)  Ac.. Jun 63 

Arch  Hall  Jr.,  Helen  Hovey 


GOVERNOR 

Carry  On  Regardless 

(87)  C.. Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . C.  .Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 


Shirley  Eaton 

HERTS-LION  INT'L 

Escape  to  Berlin  (75) . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(75)  Ho..  Dec  63 

Russ  Harvey 

©Gorilla  (90)  © Dr  . Sep  63 

Gia  Retry 
©The  Telegians 

(90)  © SF . . Dec  63 

JANUS 


Crooks  Anonymous  (87) . . C . . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90)  . . D . . 

(Eng-dubbed)  ..  Scilla  Gabel 
Maid  for  Murder  (89) . . C. . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD..  Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C.  .Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (117)  . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  . . . .D..  Dec  62 

Nuella  Dierking,  Mark  Saegers 
LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C..  Jun  63 

Margaret  Rutherford,  Terry-Thomas 
MACO  FILM  CORP. 

©Lafayette  (110) 

© 70 HiD  . . May  63 

(Eng-dubbed)  . .Jack  Hawkins, 

Orons  Welles,  Lilo  Pulver, 

Edmund  Purdom 
MANCUN IAN-PLANET-SR 

The  Break  (75)  D.  .Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra's  Daughter 

(93)  ® Ad.. Feb  63 

Debra  Paget.  B.  Mannl,  Itobt.  Alda 
Bomb  for  a Dictator  (73)  Ac. . Feb  63 
Pierre  Fresnay,  Michel  Auclalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (83) . . D . .July  63 
Evelyn  King,  Charles  0.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  81rgo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girls  (SO) . .C  . . Feb  63 
Barbara  Valentine,  Alex  D'Arcy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 


(94)  Ho..  Mar  63 

(Eng-dubbed)  . .Sdlla  Gabel 
©Cavalry  Command 

(84)  Ad..  Oct  63 


John  Agar,  Richard  Arlen,  Myron 
Healy 

©Ballad  of  a Gunfighter 


(84)  Ad..  Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Or.  .Mar  63 

Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

ROYAL  FILMS 

The  Steppe  (..)  Dr.  Oct  63 

Charles  Vanel,  Marina  Vlady 
SEVEN  ARTS 
Small  World  of  Sammy 

Lee  (105)  Aug  63 

Anthony  Newley,  Julia  Foster 
SHAWN  INTERNATIONAL 
Greenwich  Village  Story 

(95)  D.. July  63 

Robert  Hogan,  Melinda  Plank 
STARKEY  ASSOCIATES-SR 
Man  and  His  Woman 

(83)  D..  Jun  63 

John  Ilaveron,  Mary  Harrigan, 

Lisa  Holland 

TIMES  FILM 

©Mondo  Cane  (102) ..  Doc.  . Feb  63 
"World-wide  film  portrayal  of 
real  life" 

The  Devil’s  Woman  . ...D..  Mar  63 
Jeanne  Moreau,  Stanley  Baker 
Defiant  Daughters  (92)  . D . . Apr  63 
Barbara  Butting,  Fred  Tanner 
©Pagan  Hellcat  (62)  . .D  ..  Apr  63 
Tumata  Teuiau 

Violent  Midnight  (90)  ..  My.  . May  63 
Lee  Philips,  Shepperd  Strudulck 
Violated  Paradise 

(67)  Doc.  July  63 

Narration:  Thomas  L.  Bow,  Paulette 
Girard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.. Jun  63 
Albert  Lupo,  Susanne  Loret 

©Battle  of  the  Worlds 

(84)  SF.  Jun  63 

Claude  Rains.  Bill  Carter 

TRANSOCEAN  FILMS 

Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Perschy,  Harry  Meyen 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D . . Feb  63 

Elsa  Martinelli  (Eng-dubbed) 

Fatal  Desire  (80)  D.. Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Mannl  (Eng-dubbed) 
A Day  in  Court  (70)  Ep-C..May63 
Sophia  Loren,  Alberto  Bordl 
©2  Nights  With  Cleopatra 

( . . ) ® . .Jun  63 

(Eng-dubbed)  . Sophia  Loren, 
Alberto  Sordi,  Ettore  Mannl 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C. . 

George  Oiaklris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Rlberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  © D..  Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  © . . . .Ad.  .Apr  63 
Reg  Park,  Fay  Spain 


Da”  FOREIGN  LANGUAGE 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel) . . Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81) . . 4-22-63 
(Trans- Lux)  Blrgltte  Federsplel 

FRANCE 

Army  Game,  The  (87)  ....  5-27-63 
(SR)  C.  de  Tillere,  Ricet-Barrier 

Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Counterfeiters  of  Paris  (99)  4-22-63 
(MGM)..Jean  GaMn.  Martlne  Carol 
Cross  of  the  Living  (90) . . 4-22-63 
(Carl) . .Karl  Boehm,  Pascale  Petit 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Mlchellne 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 

Suitor,  The  (83) 10-14-63 

Atlantic)  . .Pierre  Etaix 
Sundays  and  Cybele  (110) . . 2-11-63 
(Davis-Royal)  . .Hardy  Kruger, 
Patricia  Gozzt,  Nicole  Courcel 
Third  Lover,  The  (85)  ..  7-29-63 
(Atlantic)  . .Jacques  Charrier 
Three  Fables  of  Love  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Brazzi 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

(Divina-Traut)  . . Will  Quadflleg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . .Annemarie  Duerlnger 
The  Golden  Plague  (95) . . 8-26-63 
(Bakros)  . .Ivan  Desny 


GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
( GMP ) . . Allkl  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  ..  Irene  Papas 
Policeman  of  the  16th 

Precinct 5-13-63 

(GMP)  Costas  Hadjlchrlstos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.) .. Dimitri  Horn, 
Yvonne  Sanson 

INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . ,C.  Biswas,  S.  Chatteriee 
Two  Daughters  (114)  ....  5-27-63 
(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Arturo’s  Island  (90)  1-21-63 

(MOM).. Reg  Kerman,  Key 
Meersman 

Eclipse  (123)  2-11-63 

(Times)  ..  Alain  Delon,  Monica  Vlttl 

Fiasco  in  Milan  (104)  5-20-63 

(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MOM)  . Jean  Sorel,  Lea  Massari, 
Georges  Wilson,  Regina  Bianchl 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero,  Pepplno  de  Filippo 

JAPAN 

Ballad  of  a Hussar  (94)..  7-29-63 
(Artklno) . .Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . .Koushlro  Matsumoto 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex)  . .Toshiro  Mifune, 

Mlsa  Uehara 


Date 

Review 


©My  Hobo  (98)  8-26-63 

(Toho)  . Kelju  Koabayashl 

Sanjuro  (96)  7-  8-63 

(Toho)  . .Toshiro  Mifune 

The  Idiot  (165)  5-20-63 

(Shochlko) . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yumejl  Tsukloka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hldeko  Takamine 

POLAND 

Partings  (101)  12-  3-62 

(Teleplx)  . .Marla  Wachowlak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artklno)  . . Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . . Documentary 
Grown-Up  Children  (75)..  5-13-63 


(Artklno)  . . A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artklno)  ..  Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97)  ....  8-5-63 
(Sig  Shore)  Kolya  Burlalev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union) . .Marco  Paolettl,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109)..  7-22-63 
(F-A-W) . . Mai  Zetterllng, 

Anita  Bjork 

Winter  Light  (80)  5-  6-63 

(Janus) . .Ingrid  Thulln,  Gunnar 
Bjornstrand,  Max  van  Sydow 


BOXOFFICE  BookinGuide 


Nov.  11,  1963 


9 


Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Plying  Tail 

(48)  

150  Ye  lowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33) . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7).. 

18204  Light  Housekeeping  (7) . . . . 

18205  Pluto's  Quin-puplets  (7) 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  .. 

18211  Tomorrow  We  Diet  (7)  . 

18212  Brave  Engineer  (7)  .... 
SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Wo-k  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18).. 

119  Saga  of  Windwagon  Smith  (14)  . 

102  Noah’s  Ark  (20)  

0097  Go'iath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  .... 

0099  Eyes  in  Outer  Space  (26) . . . 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 
ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7426  Meet  Mr.  Mischief 

(17 >/2)  May  63 

7436  Pardon  My  Terror 

(I6V2)  June  63 

4421  Down  the  Hatch  (17l/2)  Sep  63 

4422  How  Spry  I Am  (18)  Nov  63 
4431  Kids  Will  Be  Kids  (16) 

••• Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11)  . May  63 

7556  No.  6,  Series  4 (9*/2)  Jul  63 
4551  No.  1.  Series  5 (10'/2)  Sep  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 

7614  Bon  Bon  Parade  (8) . . . . Jun  63 

7615  Madeline  (7)  Jul  63 

4601  Carnival  Courage  (7)  ..Sep  63 

4602  Woodman  Spare  that 

Tree  (7>/2)  Sep  63 

4603  Up’n  Atom  (6)  Oct  63 

4604  Robin  Hoodlum  (7)....  Nov  63 

4605  Two  Lazv  Crows  (7) . . Nov  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7708  Fallible  Fable  (7)  ...May  63 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  63 

7710  Wolf  in  Sheep’s  Clothing 

(7)  Jul  63 

4701  Not  in  Nottingham  (7)  Sep  63 

4702  Drumsticked  (7) . . . Oct  63 

4703  Bear  Up  (7)  Nov  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  May  63 

7758  Matador  Mango  (6)  . .Jul  63 

4751  Destination  Magoo 

<&/■>)  Sep  63 

4752  Magog’s  Check  Up  (6>/2) 

Oct  63 

4753  Magoo  Express  (6'/2) . . Nov  63 

ONE-REEL  SPECIALS 
4651  (?) Three  Stooges 

Scrapbook  (8)  Sep  63 

4653  The  Little  Star  of 

Bethlehem  (10)  Nov  63 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

(18)  May  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 

4441  Swiss  Water  Paradise 

(18)  Sen  63 

4442  Song  of  London  (..)  Nov  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunfiqhters  of  the 

Northwest  ju|  63 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  63 

7407  Scheming  Schemers 


I (16)  May  63 

7408  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  . .Sep  63 

4402  A Missed  Fortune  (16l/2) 

Oct  63 

4403  Listen  Judge(17) Nov  63 

WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9!/2)  Jun  63 
8702  Rasslin’  Rampage  (9(/2)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (18) Oct  62 


METRO-GOLDWYN-MAYER 
TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dick  e Moe  (7)  

C6432  Cartoon  Kit  (..)  

C6433  Tall  in  the  Trap  (..)  . 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  (..)  ... 
GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8)  . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8)  ... 
W6573  The  Invisible  Mouse  (7)  ... 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Fo  led  (7)  


LESTER  A.  SCHOENFELD 

FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  Jul  63 

©Three  Is  Company  (30)  . .Aug  63 
ONE-REELERS 

©Ravenna  (12V2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  ....Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  Color) 

People  of  the  Rock  (14)  ..Mar  63 
©Wedding  of  the  Year  (22) . .Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 

©Yorkshire  Sands  (15)  Sep  63 

©Thousand  Island  Summer 


PARAMOUNT 

COMIC  KINGS 

HIGH  TOPPERS 

(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  ... 

. Feb  63 

MODERN  MADCAPS 

(Technicolor) 

M23-1  Harry  Happy  (7)  . . . 

.Sep  63 

M23-2  Tell  Me  a Badtime 

Story  (7)  

. Oct  63 

M23-3  The  Pig's  Feat  (7)  . 

.Oct  63 

M23-4  Sour  Gripes  (7)  

.Oct  63 

M23-5  Goodie  Good  Deed 

(7)  

Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  

Dec  63 

N0VELT00NS 

(Technicolor) 

P23-1  Gramps  to  the 

Rescue  (7)  

.Sep  63 

P23-2  Hobo's  Holiday  (7)  . 

Oct  63 

P23-3  Hound  for  Pound  (7) 

Oct  63 

P23-4  The  Sheepish  Wolf 

(7)  

Nov  63 

P23-5  Hiccup  Hound  (7)  ... 

Nov  63 

P23-6  Whiz  Quiz  Kid  (7). 

Dec  63 

POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  ... 

Sep  63 

E23-2  Jitterbug  Jive  (7)  ... 

Sep  63 

E23-3  Popeye  Makes  a 

Movie  (7)  

Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  

Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  

Sep  63 

E23-6  Gym  Jam  (7)  

Sep  63 

SPECIALS 

(Color) 

AA22-1  Snortarama  (65) 

May  63 

SPORTS  IN  ACTION 

(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  

Apr  63 

TRAVELRAMA 

(Sngle  Reel-Color) 

T21-4  Swingin’  West  (10) . . . 

Aug  63 

£0  "Z  re 

Q.  Z CC  O 

(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 

20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  . . Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ...  .Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a- Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  ..Dec  63 
TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

( .)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 
4374  End  of  the  Plains  ....Apr  63 
5375  Island  Spectacular  ....May  63 

4376  South  of  the  Amazon.  .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (..)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi -Seas  Hi-Jacker  . . . . May  63 

4319  Shutter  Bug  (WW)  . .Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough.  ..  .Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW) . . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes . . Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan's  Waitln  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare Apr  63 

2721  Mad  As  a Mars  Hare.. Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

1708  Mexican  Cat  Dance  ....Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare-Breadth  Hurry  ....Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  ...Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ....Nov  63 

2704  Transylvania  6-5000  ..Nov  63 
WORLD-WIDE  ADVENTURE 

SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp..  Jun  63 
(One-Reel) 

1503  (NEW).  .Moroccan 

Rivieras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland. . Aug  63 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Run  With  the  Devil 


Ratio:  Drama 

1.85-1 


Jillo  Films  93  Minutes  Rel.  Sept.  ’63 

As  New  York  has  its  Greenwich  Village,  known 
as  the  abode  of  artists  and  beatniks,  so  Rome  has 
its  Via  Margutta  (the  original  title  of  this  French- 
Italian  coproduction) , the  setting  for  this  colorful, 
sexy  and  dramatic  Italian-language  film.  With  two 
French  beauties,  Antonella  Lualdi  and  Yvonne 
Furneaux,  and  Gerard  Blain,  all  of  them  familiar 
to  devotees  of  foreign  fare,  plus  America’s  Alex 
Nicol,  this  should  do  well  in  the  art  houses.  Di- 
rected by  Mario  Camerini  from  his  story  and 
screenplay  with  Franco  Brusati  and  Ennio  De 
Concini,  the  picture  introduces  a group  of  young 
people  who  frolic,  dance,  make  love  and  have  vary- 
ing degrees  of  success  as  artists  and  their  models 
in  Rome’s  Bohemian  quarter.  One  artist  (Franco 
Fabrizi)  takes  the  easy  way  by  living  off  a wealthy 
woman  patron,  another  (Spiros  Focas)  sells  his 
works  as  those  painted  by  a servant  girl  who  made 
news  headlines,  while  a third,  poignantly  played  by 
Blain,  finds  that  his  success  was  due  to  a homosexual 
patron  who  sponsored  him.  Blain’s  suicide  ends 
the  picture  on  a tragic  note.  The  striking  Miss 
Lualdi  is  outstanding,  as  is  Fabrizi  as  a handsome 
parasite  and  Wera  Dekormos  as  his  middle-aged 
patron.  Nicol  plays  a bearded  American  sculptor. 
Playing  up  the  sensationalism  should  gamer  extra 
dates  in  key  city  downtown  houses.  Presented  by 
Richard  L.  Rosenfeld. 


Antonella  Lualdi,  Gerard  Blain,  Yvonne  Fume- 
aux,  Franco  Fabrizi,  Cristina  Cajoni,  Alex  Nicol. 


La  Poupee 
Lionex 


Ratio: 

1.85-1 


90  Minutes 


Fantasy-Drama 

© 

Rel.  Oct.  ’63 


In  the  field  of  off-beat  foreign  films,  a la  “Last 
Year  at  Marienbad,”  etc.,  this  Gaston  Hakim  pro- 
duction directed  by  Jacques  Baratier  with  a Polish 
leading  man,  a Danish  female  impersonator  in  a 
dual  role  and  European  supporting  players  is  so 
far  out  that  average  moviegoers  will  be  mystified 
and  eventually  annoyed  by  the  strange  proceed- 
ings. But  avant-garde  patrons  in  many  key  city 
art  spots  will  label  this  a fascinating  satire  on 
dictators  and  politics.  The  screenplay  by  Jacques 
Audiberti,  based  on  his  novel,  is  a tongue-in-cheek 
affair  about  a revolution  in  an  imaginary  country 
ruled  by  the  dictator’s  Eva  Peron-like  mistress. 
This  role  and  that  of  her  exact  reproduction,  a La 
Poupee  doll,  is  played  flamboyantly  and  with  a 
striking  wardrobe  by  Sonne  Teal,  a Danish  actor. 
The  only  familiar  performer  (to  art  house  regu- 
lars) is  Zbigniew  Cybulski,  who  attracted  some 
attention  in  “Ashes  and  Diamonds”  and  in  Em- 
bassy’s “Love  at  Twenty.”  All  of  the  actors  play 
broadly  and  manage  to  get  some  laughs  but  the 
lack  of  sympathy  for  any  of  the  absurd  char- 
acters (including  a crazy  Indian  sitting  in  a 
rockingchair  who  acts  as  commentator)  will  make 
the  bewildered  spectator  restless.  The  Eastman 
Color  photography  is  too  bright  for  such  bizarre 
backgrounds.  In  French  with  English  titles. 

Zbigniew  Cybulski,  Sonne  Teal,  Claudio  Gora, 
Catherine  Milinaire,  Sacha  Pitoeff,  Jean  Aron. 


Simone  Signoret  Film  to  UMPO 

NEW  YORK — United  Motion  Picture  Organiza- 
tion will  distribute  “Naked  Autumn,”  a Cinema- 
Scope  picture  produced  in  France  by  Jean  Thuillier, 
with  Simone  Signoret  starred,  in  the  U.S.  The  pic- 
ture will  have  its  American  premiere  at  the  Little 
Carnegie  Theatre  November  13. 

“Naked  Autumn,”  which  was  released  in  France 
as  “Les  Mauvais  Coups,”  is  Miss  Signoret’s  first 
French  picture  in  five  years,  or  since  she  won  the 
Academy  Award  for  “Room  at  the  Top.”  Featured 
are  Reginald  Kernan,  Alexandra  Stewart  and 
Marcel  Pagliero. 
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Opinions  on  Current  Productions 

Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  ® Technirama; 


'Feature  reviews 

other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


The  Victors  Si  War®rama 

Columbia  ( ) 175  Minutes  Pre-release  in  Dec.  ’63 

A stirring,  frequently  moving,  drama  pointing  up  the 
futility  of  war,  Carl  Foreman’s  triple-threat  effort  (he  - j s 
directed  and  wrote  the  story  in  addition  to  producing)  ™ y 
is  powerful  fare  with  a magnificent  cast,  headed  by  six 
of  Europe’s  top  glamour  stars  playing  opposite  a half- 
dozen  of  America’s  leading  male  players.  Germany’s 
Romy  Schneider  and  Elke  Sommer,  the  Greek  Melina 
Mercouri  and  France’s  Jeanne  Moreau  are  among  the 
increasingly  popular  foreign  names  and  the  men  include 
Vincent  (TV’s  “Ben  Casey”)  Edwards,  George  Peppard, 
George  Hamilton  and  Peter  Fonda,  all  popular  with 
American  fans,  particularly  the  teenagers.  Thus,  the 
picture  will  attract  both  the  younger  set  as  well  as  the 
mature  fans  for  strong  boxoffice  returns.  Unlike  Fore- 
man’s “The  Guns  of  Navarone,”  which  was  in  color  and 
built  up  to  an  explosive  climax,  this  is  an  episodic  tale, 
based  on  Alexander  Baron’s  “The  Human  Kind,”  in  which 
the  human,  the  romantic  and  the  tragic  interludes  are 
linked  only  by  World  War  II  newsreel  shots,  many  of 
them  amusing  and  completely  extraneous  to  the  plot, 
which  add  period  flavor.  Fonda’s  episode  with  a stray 
dog  is  a touching  one.  A Highroad  Production. 

George  Peppard,  Romy  Schneider,  George  Hamilton, 

Melina  Mercouri,  Vincent  Edwards,  Elke  Sommer. 

Palm  Springs  Weekend  Si  CT 

Warner  Bros.  (355)  100  Minutes  Rel.  Nov.  ’63 

Lv  A gay  and  lively  comedy  about  America’s  youngsters 

nic  si  at  play,  this  Michael  A.  Hoey  production  is  similar  in 
>rtme  story  line  to  1960’s  successful  “Where  the  Boys  Are” 
and  is  also  aimed  at  teenage  audiences,  who  make  up  the 
greatest  part  of  today’s  moviegoing  public.  Three  hand- 
some ana  popular  stars  of  Warner  Bros.  TV  series,  Troy 
Donahue,  Ty  Hardin  and  Robert  Conrad,  plus  Connie 
Stevens  (although  she  doesn’t  sing  a note)  will  make 
this  a “must”  for  the  younger  set  while  the  fine  Tech- 
nicolor views  of  Palm  Springs’  scenery,  swimming  pools 
and  luxurious  motels  will  make  it  acceptable  for  the 
mature  patrons.  As  written  by  Earl  Hamner  jr.  and 
directed  by  Norman  Taurog,  the  film  merely  follows  the 
members  of  a basketball  team  as  they  invade  the  desert 
resort  and  make  dates  with  various  pretty  girls  while 
tne  local  police  try  to  keep  the  parties  and  fights  in  hand. 
One  party  is  invaded  by  town  hoodlums  and  an  auto 
drag  race  results  in  a serious  injury,  but  it’s  mostly  clean 
fun.  Donahue  is  his  usual  colorless  self,  but  Hardin 
registers  as  a stalwart  Texan  and  Conrad  is  even  better 
as  a spoiled  playboy. 

Troy  Donahue,  Connie  Stevens,  Ty  Hardin,  Stefanie 
Powers,  Robert  Conrad,  Jerry  Van  Dyke,  Carole  Cook. 

The  Playgiri  and  the  War  Minister  ^ C°medy 

Union  Films  90  Minutes  Rel.  Nov.  ’63 

Anyone  casually  dropping  in  to  see  the  hectic  hap- 
penings of  this  Leslie  Gilliat  production  might  logically 
leap  to  the  startled  confusion  that  it  has  been  written 
(Anthony  Kimmins-Nicholas  Phipps)  directed  (Kim- 
mins)  and  put  into  distribution  (Union  Films  in 
the  U.S.)  with  incredible  speed,  as  a followup  to  the 
Profumo  scandal.  Title  role  character  (a  suave,  so- 
phisticated Dennis  Price)  is  a married,  British  Cabinet 
minister,  lecherous  by  nature  but  outwardly  sedate, 
vulnerable  to  blackmail  by  consorting  with  a shapely 
temptress  (Liz  Fraser)  in  a secluded,  rural  retreat.  E0'  1 
Oddly  prophetic  though  it  certainly  seems  to  have  been,  ” | * 
it  was  not  inspired  by  actual  events.  Cecil  Parker  and 
Joan  Greenwood,  a wonderfully  warm  and  winning 
starring  duo,  pace  out  this  resoundingly  riotous  romp 
with  imaginative,  incisive  emoting;  they’re  closely 
pressed  for  acting  honors  by  the  diminutive  Ian  Car- 
michael, he  a somber  corporal-cum-butler.  The  film  is 
worth  extended  playing  time  on  the  art  theatre  circuit 
and  could  do  for  a lengthy  booking  in  the  more  cos- 
mopolitan centers. 

Ian  Carmichael,  Joan  Greenwood,  Cecil  Parker,  Dennis 
Price,  Robert  Beatty,  Liz  Fraser. 

Nurse  on  Wheels  Si 

Janus  Films  86  Minutes  Rel.  Nov.  ’63 

The  talented  threesome — producer  Peter  Rogers,  di- 
rector Gerald  Thomas  and  writer  Norman  Hudis — re- 
sponsible for  six  previous,  top-grossing  “Carry  On” 
attractions  from  comedy-conscious  Britain,  should  be 
congratulated  for  this  latest  effort;  it  contains,  to  be 
sure,  as  hilarious  a concoction  of  comedic  circumstances 
as  can  be  found  in  contemporary  films,  backed  to  the 
full  by  some  of  Britain’s  best  players,  among  them  Juliet 
Mills  (daughter  of  John,  sister  of  Hayley) , Ronald  Lewis, 
Joan  Sims,  Noel  Purcell,  and  paced  out  with  fine  in- 
ventive touches  by  the  production  trio.  Joanna  Jones’ 
novel,  “Nurse  Is  a Neighbor,”  served  as  satirical  source 
IN!  ‘ of  this  whimsical  study  of  a newly  arrived  district  nurse 
U1  d (Juliet  Mills)  in  a sleepy,  remote  English  hamlet. 
There’s  romance,  humor  and  not  a little  misunderstand- 
ing, and  gratifyingly  enough,  the  shade-under-90  min- 
utes running  time  doesn’t  permit  any  dawdling  along  the 
way.  The  premise  is  put  forth  promisingly,  enacted 
vigorously,  summed  up  entertainingly,  and  the  small- 
town setting  is  a refreshing  change-of-pace  from  the 
previous  “Carry  On”  atmosphere.  Miss  Mills  is  a win- 
some gal,  and  she’s  given  firm  support  by  Ronald  Lewis. 
Frank  Bevis  was  associate  producer. 

Juliet  Mills,  Ronald  Lewis,  Joan  Sims,  Noel  Purcell, 
Esina  Cannon,  Raymond  Hutley. 

Macbeth 

Prominent  Films  Inc.  120  Minutes  Rel.  Oct.  ’63 

George  Schaefer’s  production  of  William  Shakespeare’s 
gripping  drama,  “Macbeth,”  has  been  brought  to  the 
American  public,  after  two  years  in  Europe,  with  an 
impact  that  only  the  movie  camera  could  produce.  The 
same  film  that  received  wide  acclaim  when  it  was  shown 
on  television  is  far  more  impressive  with  the  advantage 
of  widescreen  viewing.  Filmed  in  Technicolor  against 
authentic  Scottish  backgrounds,  the  motion  picture 
shows  the  spectacle  and  pageantry  Shakespeare  could 
only  describe  and  even  the  legitimate  stage  of  today 
cannot  display.  Maurice  Evans  and  Dame  Judith  An- 
derson give  the  superb  performance  that  is  always  ex- 
pected of  them.  Ian  Bannen  is  a swashbuckling  Macduff 
who  finally  proves  the  crazed  king’s  undoing  and 
Michael  Hordern  as  the  gentle  Banquo  gives  a touching 
portrayal.  Richard  Addinsell,  composer  of  the  original 
score  which  set  the  mood  of  the  bloody  drama,  conveys 
the  excitement  of  the  period  and  the  primitive  theme  of 
the  plot  with  harsh  orchestral  arrangements.  “Mac- 
beth,” Sidney  Kaufman’s  most  ambitious  production  to 
date,  was  scripted  by  Schaefer,  in  association  with  USi 
Britain’s  Anthony  Squire,  for  Grand  Prize  Films  on  lo-  |\ 

cation  in  Scotland.  °n  > 

Maurice  Evans,  Judith  Anderson,  Michael  Hordern, 

Ian  Bannen,  Felix  Aylmer,  Malcolm  Keen. 

The  Householder 

Royal  Films  100  Minutes  Rel. 

The  first  feature  in  English  produced  in  Delhi  by 
Indian  and  American  interests,  this  Merchant-Ivory 
production  is  a delightfully  amusing  picture  of  modern- 
day  life  in  India  which  will  reach  a far  wider  U.S. 
audience  than  any  of  Satyajit  Ray’s  somber  foreign- 
language  dramas.  Although  lacking  in  marquee  draw, 
the  film  can  play  the  class  houses  as  well  as  most  regular 
situations.  Produced  by  Israel  Merchant  and  directed 
by  James  Ivory  from  a screenplay  by  R.  Prawer 
Jhabvala,  this  deals  with  a young  male  teacher  who 
marries  a girl  he  scarcely  knows  and  then  yearns  for  his 
former  carefree  existence,  especially  after  a baby  is  ex- 
pected. Sending  for  his  doting  mother,  who  scolds  the 
wife  for  her  shortcomings  as  a housekeeper,  leads  to 
marital  difficulties,  but  matters  are  eventually  straight- 
ened out.  All  the  characters  are  likable  and  recognizable, 
especially  the  interfering  mother,  well  acted  by  Durga 
Khote,  and  a young  American  beatnik,  played  by  Ernest 
Castaldo.  Shashi  Kapoor,  who  is  handsome  enough  for 
American  standards,  is  especially  natural  as  the  worried 
"9-.  ^ young  husband  and  Leela  Naidu  is  gentle  and  appealing 
as  his  wife,  all  of  these  actors  speaking  perfect  English. 

Shashi  Kapoor,  Leela  Naidu,  Durga  Khote,  Ernest 

Castaldo,  Pahara  Sanyal,  Pincho  Kapoor,  Patsy  Dance. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 

may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Palm  Springs  Weekend”  (WB) 

At  the  beginning  of  Easter  Week,  the  resort  town  of 
Palm  Springs  is  invaded  by  youngsters  of  high  school 
and  college  age  which  always  worries  Andrew  Duggan, 
the  chief  of  police.  A college  basketball  team,  captained 
by  Troy  Donahue,  is  on  the  same  bus  as  Connie  Stevens,  Jj°gU' 
a Hollywood  High  girl,  who  pretends  to  him  she’s  >0rts, 
wealthy.  During  a rest  stop,  Connie  gets  a lift  from 
Robert  Conrad,  a wealthy  playboy,  but  she  is  more  at- 
tracted to  Ty  Hardin,  a Texan  who  forces  Conrad’s  car  off 
the  road.  Once  in  Palm  Springs,  Donahue  meets  Duggan’s 
daughter,  Stefanie  Powers,  and  takes  her  to  a party, 
which  is  invaded  by  town  hoodlums  and  the  riot  brings 
out  Duggan  and  the  police.  Duggan  forbids  his  daughter 
to  see  Donahue  again,  but  he  later  relents  after  the  boy 
saves  Hardin  from  death  in  a drag  race  with  the  drunken 
Conrad.  Connie  confesses  to  the  hospitalized  Hardin  that 
she  is  really  a high  school  senior. 

EXPLOITIPS: 

Play  up  Troy  Donahue,  star  of  “A  Summer  Place”  and 
“Parrish,”  who  is  also  a Warner  Bros.  TV  series  star  as 
are  Ty  Hardin,  recently  in  “Wall  of  Noise,”  Robert  Con- 
rad and  Connie  Stevens.  Arrange  window  displays  with 
travel  agencies  or  air  lines  for  “a  weekend  in  Palm 
Springs,  Calif.” 

CATCIILINES: 

Get  Aboard  With  the  Boys — and  the  Girls — As  They 
Flock  to  Palm  Springs  for  Fun  and  Laughs  in  the  Desert. 

THE  STORY:  “The  Victors”  (Col) 

Early  in  World  War  II,  a squad  of  young  American 
soldiers  takes  part  in  the  Battle  of  Britain,  then  go 
through  fierce  fighting  in  Italy  and  France  and  finally 
find  uneasy  peace  in  the  divided  city  of  Berlin.  En  route, 
4.0)1’'-  vincent  Edwards  meets  an  Italian  girl;  Eli  Wallach 
• wet  gives  shelter  to  Jeanne  Moreau,  a French  girl;  George 
Hamilton  meets  and  loses  a German  musician,  Romy 
Schneider,  when  the  latter  becomes  a prostitute  and  he 
later  mixes  up  with  two  other  German  girls,  Elke  Som- 
mer and  Senta  Berger,  while  George  Peppard  is  tempted 
to  be  kept  by  a Polish  black  market  operator,  Melina 
Mercouri,  but  decides  to  stay  with  his  regiment.  In  the 
end,  Hamilton  is  killed  in  a skirmish  with  a Russian 
soldier,  Albert  Finney. 

EXPLOITIPS: 

Play  up  Carl  Foreman  as  the  producer  of  “The  Guns 
of  Navarone,”  but  stress  the  six  top  European  stars, 
Melina  Mercouri,  star  of  “Never  on  Sunday,”  Jeanne 
Moreau  for  “The  Night,”  Romy  Schneider  for  “Boccaccio 
’70,”  Elke  Sommer,  for  the  forthcoming  “The  Prize”  and 
Rosanna  Schiaffino  and  Senta  Berger. 

CATCHLINES: 

The  Story  of  the  Conquering  Heroes  Who  Won  the 
Battles  of  the  War  but  Lost  Something  of  Themselves  in 
the  Process  . . . Carl  Foreman’s  First  Film  Since  “The 
Guns  of  Navarone”  . . . The  Six  Most  Exciting  Women 
in  the  World  in  the  Most  Explosive  Film  Ever  Made. 

THE  STORY:  “Nurse  on  Wheels”  (Janus) 

The  new  district  nurse,  Juliet  Mills,  and  her  mother, 
moving  into  the  sleepy  hamlet  of  Blandley,  cause  gossip 
almost  upon  arrival.  On  her  first  round  of  patients, 
Juliet  crashes  into  Ronald  Lewis’  car.  She  gets  sub- 
sequently to  meet  a potpurri  of  patients  in  the  vicinity, 
the  bulk  of  conservative  citizenry  holding  that  she 
doesn’t  compare  favorably  with  predecessor,  Barbara 
Everest.  Juliet  delivers  a baby  in  one  of  Lewis’  farm 
fields,  the  deed  seeming  to  unite  the  staid  community 
as  never  before.  Juliet  pairs  off  with  Lewis,  and  Joan 
Sims,  the  vicar’s  daughter,  who  had  enticingly  set  her 
cap  for  Lewis,  finds  happiness  with  Dr.  Ronald  Howard. 

>t(V. 

EXPLOITIPS: 

If  weather’s  still  nice  locally,  send  a model  in  nurse’s 
uniform,  complete  with  sandwich  sign  on  her  back  or 
displayed  against  wheels,  on  gaily  festooned  bicycle 
through  downtown  or  shopping  centers. 

CATCHLINES: 

BEWARE!  She’s  the  Most  Dangerous  Carrier  of  the 
Comedy  Germ!  . . . The  Mirth  Doctors  of  “Carry  On, 
Nurse!”  Are  Operating  Again — and  You’ll  Be  in 
Stitches!  . . . Those  Laugh-and-Love  Specialists  of 
“Carry  On,  Nurse!”  Are  Rolling  Again! 

THE  STORY:  “The  Playgirl  and  the  War  Minister”  (UF) 

For  General  Cecil  Parker,  imminent  retirement  brings 
promise  of  peace — and  the  problem  of  raising  enough 
money  for  the  country  cottage  he  and  wife  (Joan 
Greenwood)  have  dreamed  about.  Joan,  browsing 
through  the  newspapers,  notes  a brisk  demand  by  rich 
American  tourists  for  luxury  accommodations  and 
salmon  fishing  in  Scotland,  and,  when  Parker  leaves  on 
his  last  overseas  mission,  Joan,  working  with  corporal- 
cum-butler  Ian  Carmichael,  makes  over  the  general’s 
headquarters  into  a “hotel.”  Business  is  immediately 
brisk.  Parker,  returning  unexpectedly,  isn’t  disturbed 
by  the  spouse’s  activity;  he’s  boiling  over  the  army’s 
refusal  to  allow  a military  truck  to  remove  his  furniture 
-/  when  he  retires.  The  new  guest,  Dennis  Price,  turns 
— out  to  be  the  war  minister;  Parker  meets  the  situation 
" with  a last-ditch  stand  of  precedent-setting  cunning. 
Unless  Price  forgets  what  he  has  seen — and  above  all 
puts  an  army  truck  at  his  disposal  when  the  Parkers 
move  triumphantly  into  a country  cottage — his  private 
life  will  be  made  a public  scandal.  Price’s  blonde  bar- 
maid “companion”  stoically  agrees. 

EXPLOITIPS: 

Stress  comedy  implications,  rather  than  sensual  setups. 

CATCHLINES: 

When  the  Top  Brass  Made  a Pass  . . . There  Were 
Red  Faces  in  High  Places!  ...  He  Had  Only  Three 
Loves — Wine,  Women  and  the  War  Department! 

THE  STORY:  “The  Householder”  (Royal) 

Shashi  Kapoor,  a young  Hindu  who  has  started 
teaching  in  a private  college,  is  annoyed  with  his  young 
wife,  Leela  Naidu,  and  looks  back  nostalgically  on  his 
carefree  college  days.  He  is  appalled  when  he  learns 
Leela  is  expecting  a baby  and,  worrying  about  finances, 
he  sends  for  his  doting  mother,  Durga  Khote.  While  the 
mother  scolds  her  daughter-in-law  and  complains  about 
her  housekeeping,  Shashi  pals  around  with  a beatnik 
American,  is  taken  to  a Swami  and  neglects  Leela  so 
much  that  she  goes  home  to  her  own  parents.  Mean- 
while, Shashi  tries  to  get  a raise  and  attempts  to  have  his 
rent  reduced,  all  to  no  avail.  He  finally  realizes  that 
Leela  is  the  only  one  on  his  side.  When  his  mother 
finally  returns  home,  Leela  comes  back  and  she  and 
Shashi  prepare  for  the  coming  baby.  Shashi  has  grown 
up  and  is  proud  to  take  on  the  burdens  of  a householder. 
EXPLOITIPS: 

Since  the  cast  names  are  unknown  to  American  audi- 
ences, stress  that  this  film  is  a modem  story  of  India, 
spoken  in  English,  in  contrast  to  Satyajit  Ray’s  “Apu” 
trilogy  and  other  foreign-language  films  of  that  country. 

The  usher  or  ticket  taker  dressed  in  a sari  (for  women) 
or  turban  (for  men)  will  attract  attention.  « . 

CATCHLINES:  (^"syl* 

A True-to-Life  Tale  of  Modern  India — Spoken  in  L 
English  . . . His  Weakness  Was  Women — But  He  Still 
Craved  His  Freedom. 

THE  STORY:  “Macbeth”  (Prominent) 

Returning  to  his  castle  at  Dunsinane,  Macbeth  is 
hailed  by  three  witches  who  call  him  Thane  Glamis  and 
predict  that  he  will  be  “King  hereafter.”  Macbeth 
murders  the  king  while  he  sleeps,  and  when  the  king’s 
sons  flee,  Macbeth  is  crowned.  Fearing  Banquo,  Macbeth 
arranges  his  death  but  Banquo’s  son  escapes.  Ridden 
with  guilt,  both  Lady  Macbeth  and  her  now  contrite 
spouse  live  in  fear  of  retribution  for  their  sins,  but 
multiply  them  in  bloody  deeds  that  finally  culminate  in 
the  killing  of  Macduff’s  wife  and  children.  The  nobles 
unite  under  Malcolm,  son  of  the  slain  king,  Duncan,  and 
Macduff  and  storm  the  castle.  The  witches  had  told 
Macbeth  he  could  not  be  slain  by  “man  born  of  woman.” 
Though  heavily  depressed  by  the  death  of  the  maddened 
Lady  Macbeth,  he  attempts  to  defend  himself  against 
Macduff.  Told  that  Macduff  was  from  his  mother’s 
womb  “untimely  ripped,”  Macbeth  acknowledges  the 
final  prediction  of  the  witches  and  succumbs  to  the 
noble’s  sword. 

EXPLOITIPS: 

Arrange  for  school  groups  in  the  surrounding  area  to 
see  this  by  bus  transportation.  The  names  of  Maurice 
..  Evans  and  Judith  Anderson  with  Shakespeare  are  a 
foo  . natural  tiein  with  library  displays. 

V/ENT  CATCHLINES: 

The  Best  of  the  Bard  . . . The  Play  That  Was  Written 
for  a King’s  Pleasure  Will  Please  You. 
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RATES:  20 1 per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


CUHRine  HOUSE 


HELP  WANTED 

Drive-In  Managers!  Young  aggressive 
showmen  with  exploitation  ability.  Send 
complete  resume  first  letter  of  experience, 
references,  and  recent  snapshot.  Good  op- 
portunity for  advancement.  Oklahoma  ter- 
ritory. All  replies  strictly  confidential.  Box- 
office,  9770. 


Young,  energetic,  experienced  theatre 
manager  wanted  for  Waldo  Theatre,  Kan- 
sas City,  Mo.  Good  pay  and  working 
conditions.  Contact:  Clark  Rhoden,  3706 
Broadway,  Kansas  City,  LO  1-2828. 


ROADSHOW  BOOKER.  New  type  horror 
show.  Extra  good  deal.  P.O.  Box  510, 
Miami,  Fla. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 

Company,  Chetek,  Wise. 


POSITIONS  WANTED 

Manager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 


ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken.  N.J. 


PHOTO  BLOWUPS 

PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 


WHAT  DO  YOU 
WANT  - 

To  Sell,  Your  Theatre? 

To  Buy.  A Theatre? 

A Job?  A Position  Open? 
To  Buy  or  Sell,  Equipment? 
Miscellaneous  Articles? 

Whatever  you  want — it  will  pay  you 
to  advertise  your  needs  in 

THE  CLEARING  HOUSE 
HERE  IS  YOUR  HANDY 
"AD  ORDER"  BLANK 


BOXOFFICE 

825  Van  Brunt  Blvd. 

Kansas  City  24,  Mo. 

4 insertions  at  the  price  of  3 

(Send  Cosh  With  Order) 

Kindly  insert  the  following  ad 

times  in  your  "CLEARING  HOUSE" 
Section,  running  through  ALL  nine  sec- 
tional editions  of  BOXOFFICE. 

Blind  Ads — I2c  extra  to  cover  cost 
of  postage. 


CLASSIFICATION  WANTED: 


GENERAL  EQUIPMENT— USED 


Lamphouses,  Magnarc.  Simplex  Hi- 
Strong,  also  Standard  Simplex  mechanisms 
and  movements,  also  pair  supports  for  5- 
point  bases  (new),  bargains.  LOU  WAL- 
TERS SALES  AND  SERVICE  CO.,  4207 
Lawnview  Ave.,  Dallas  27.  Texas. 

Century  C projectors,  Simplex  SH  1000 
sound  heads.  Strong  80  amp  lamps  and 
rectifiers,  lens.  Simplex  amplifier  and 
speaker,  complete  booth.  100  amp  Ash- 
craft lamps,  water  cooled.  115  Motiograph 
generator.  Make  offer.  1220  E.  7th  St., 
Charlotte,  N.C.  FR  58481. 

Pair  “Strong  90“  lamps,  clean.  Best 
offer.  City  Electric,  1123  E.  Henderson, 
Cleburne,  Texas. 


EQUIPMENT  WANTED 


Wanted:  Simplex  S.P.  portable  pro- 

jectors with  2,000'  magazines,  or  Simplex 
XLs.  G.  M.  Films,  1504  North  Ave.,  Bur- 
lington, Vermont. 

Wanted:  Used  theatre  booth  equipment. 
We  dismantle.  Leon  Jarodsky,  Paris,  Il- 
linois. 

Wanted:  Metal  screen  tower.  Minimum 
40'xS0'.  Movable,  full  description,  price. 
Charles  Payson,  Carrollton,  Mo. 

Top  dollar  paid  tor  used  booth  equip- 
ment. Bob  Foster,  1123  E.  Henderson  St., 
Cleburne,  Texas. 


DRIVE-IN  THEATRE  EQUIPMENT 

Drive-In  Theatre  Tickets!  100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send  for 
samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.,  (Filmrow), 
Kansas  City  8,  Mo. 

1,000  NEW  ARVIN  heaters  for  outdoor 
theatres,  $6.50  each,  f.o.b.,  Berman  Sales, 
524  Smith  St.,  Toledo  1,  Ohio. 


EQUIPMENT  REPAIRING 

All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


POPCORN  MACHINES 

Brand  new  counter  model,  all  electric 
Capacity,  hundred  portions  per  hour. 
$199.00.  Replacement  kettles  all  machines 
120  S.  Halsted,  Chicago  6,  111. 


BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn. 
N.  Y. 


Build  attendance  with  real  Hawaiian 
o.rchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place.  Los  An- 
geies  5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Biggest  patronage  stimulation!  Person- 
alized reviews,  ratings  sent  to  your  pa- 
trons bi-weekly.  Costs  pennies.  Free 
samples.  Grand  Productions,  535  Johnson, 
Gary,  Indiana. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers,  speakers,  soundheads, 
drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  35/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  “Blue  Book" 
of  the  industry.  Edited  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Binder  only  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT,  Publisher, 
Box  575,  Enid,  Oklahoma. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street.  San  Francisco  8,  Cali- 
fornia. 


For  Sale!  Lake  Theatre.  Brick  and  steel, 
stereophonic  sound,  36'  screen,  380  seats. 
Three  apartments  and  beauty  shop  rentals. 
Otto  Sorensen,  Powers  Lake,  N.  D. 


AUTO  DRIVE-IN.  DE  LUXE  THEATRE, 

for  sale,  outright  or  in  part.  1,500-car 
capacity  or  more.  Almost  completed.  Stra- 
tegically located  in  the  Cleveland-Akron 
area.  Will  take  partner  or  sell  my  40- 
ye.ar  lease.  Opportunity  to  develop  addi- 
tional recreational  activities.  Boxoffice, 
9763. 


One  ol  the  best  small  locations  in  Wis- 
consin offered  for  sale.  Indoor  and  out- 
door for  $60,000.  Have  winters  free.  Box- 
office,  9769. 


MICHIGAN  THEATRE.  1,500  seats,  build- 
ing and  equipment  in  excellent  condition. 
Extra  incomg  from  stores  and  offices  now 
rented.  Selling  for  real  low  price  with 
easy  terms.  Schafer  Realty  Co.,  2540  So. 
Grand  Travers,  Flint,  Mich. 


335-seat  theatre  in  rich  farming  com- 
munity in  Central  Oklahoma.  X-L  Magnarc, 
X-L  sound,  CinemaScope.  $15,000  buys  ali 
equipment,  rent  building  $75  a month. 
Boxoffice,  9773. 


Sacrifice  complete  equipment  232-seat 
theatre.  All  working  condition.  $850.  Wal- 
ter Pearce,  3224  Trice,  Waco,  Texas.  PL 
64943. 


California  Here  I Come!  2 hard  tops: 
ONE;  S an  Diego,  Calif.,  with  two  apart- 
ments, 600  seats,  beautiful,  $32,500.  ONE: 
Kern  County,  Calif.,  450  seats,  excellent, 
$29,500.  Both  operating  now.  Good  for 
family  or  circuit  operation.  Will  make 
terrific  deal  for  both  houses  on  price  and 
down  payment.  Hurry  on  this  one.  Write, 
Boxoffice,  9776. 


BARGAIN!  50'xl20'  steel  and  concrete 
theatre  building  in  Mission,  near  Van- 
couver, B.C.,  $35,000,  $5,000  cash,  bal- 
ance 10  years.  S.  A.  Lechtzier,  945  Gran- 
ville, Vancouver,  B.  C.,  Canada. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  leas' 
200,000.  Contact  Harry  Wald,  506  St 
Charles  St.,  St.  Louis,  Mo. 


Theatre  wanted  to  lease  in  N.Y.C.  area. 
Small  investment  by  aggressive  showman. 
Seeks  between  500  to  800  seats.  Boxoffice, 
9766. 


Wanted  to  buy  or  lease.  Indoor  theatre 
in  Miami,  Florida.  Reply:  Boxoffice,  9/67. 


Buy  or  lease.  Circuit  negotiating  for 
drive-ins  or  hard  tops  in  or  near  metropoli- 
tan areas.  Reply  Boxoffice,  9775. 


THEATRES  FOR  LEASE 


Lease  modem  theatre,  located  in  heart 
of  Whiting,  Indiana.  Only  theatre  in 
town.  6-50  seating  capacity,  fully  equipped. 
Drawing  radius,  25,000  population.  Reas- 
onable rent  to  responsible  operator.  Write: 
Teninga  & Co.,  10835  So.  Michigan  Ave., 
Chicago  28,  111. 


Now  operating  beautiful  800-seat,  fully 
equipped,  downtown  Altoona,  Pa.  For  any 
kind  of  operation.  Absentee  owner,  reason 
for  leasing.  Option  to  buy  if  desired.  Con- 
tact I.  Reinhart,  Plaza  Theatre,  Canton, 
Ohio.  453-7744. 


MISCELLANEOUS 


Pocket  size  date  books!  Mail  $1.00  to: 
Date  Book,  P.O.  Box  9231,  Jacksonville  8 
Fla. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
worxmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE1  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


Seats  repaired  reasonable.  25  years  ex- 
perience, expert  workmanship.  References 
furnished.  Abe  Barach,  1500  Chicago  Ave., 
Minneapolis  4,  Minn.  Phone:  FE  5-0505. 


NEW  THEATRE  CHAIRS.  Used  Bodiform- 
International.  Lone  Star  Seating,  Box  1734, 
Dallas,  Texas 


We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Sewed  covers  to  fit  your  seats, 
$1.65  each.  Chicago  Used  Chair  Mart, 
829  So.  State  St.,  Chicago  5,  Illinois. 
Phone:  WEbster  9-4519. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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PAID  SUBSCRIBERS 

IN  THE  UNITED  STATES  & 
POSSESSIONS  & CANADA 

THAN  THE  NEXT 
2 PUBLICATIONS 

COMBINED! 

BOXOFFICE  ....  16,900 

M.  P.  Exhibitor 9,350 

M.  P.  Herald 6,969 


•Totals  above  by  Boxoffice  for  May  6,  '63  issue, 
from  data  in  ABC  Publishers'  Statements,  June  30,  '63. 
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In  all  ways  FIRST  with  what  counts  MOST ! 
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BLANCHARDVILL 


OVEMBER  25,  1963 


Heralding  a new  era  in  theatre  operations  is  the  introduction  of  theatre-screen  color  television,  demonstrated 
this  week  by  Theatre  Color-Vision  Corp.  in  Los  Angeles,  a subsidiary  of  National  General  Corp.  The  instrument 
making  this  development  possible  is  the  Talaria  projector,  shown  above,  made  by  General  Electric  Corp. 
Continuous  closed-circuit  programming  is  expected  to  get  under  way  by  summer  of  1964.  Story  on  page  4. 


M-G-M 


PRESENTS 


A Series  Of 


TOM  and  JERRY 
CARTOONS 


IN  METROCOLOR 


Now  A vai table  for  Bookings 


World-wide  News  at  its  best  is  brought  to  you  in  M-G-M’s 
NEWS  OF  THE  DAY.  Carefully  edited  by  a staff  of  seasoned 
news  analysts,  it  presents  a comprehensive  picture  of  the  news 
as  it  happens.  Released  twice  weekly  — 104  issues  a year! 


In  response  to  world-wide  public  and 
exhibitor  demand  for  “TOM  and  JERRY” 
cartoons,  Metro-Goldwyn-Mayer  has  available, 
for  immediate  bookings,  fifteen  of  these  short 
subjects.  They  are: 


YANKEE  DOODLE  MOUSE 
MOUSE  IN  MANHATTAN 
SPRINGTIME  FOR  THOMAS 
MOUSE  IN  THE  HOUSE 
THE  INVISIBLE  MOUSE 
SALT  WATER  TABBY 


TWO  FOR  TEE 
QUIET  PLEASE 
TRAP  HAPPY 
FLIRTY  BIRDY 
KITTY  FOILED 
SOLID  SERENADE 


THE  MILKY  WAIF 


“TOM  and  JERRY”  cartoons  have  proved 
to  be  so  popular  that  many  theatres,  both 
here  and  abroad,  regularly  book  “TOM  and 
JERRY”  Festivals,  a program  made  up  entirely 
of  these  cartoons. 


iN  SHORT-FOR  THE  BEST  IN  SHORT  FEATURES 


CONTACT  YOUR  M-G-M  BRANCH 
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THE  BATTLE  OVER  PAY  TV 


EXHIBITION  is  really  up  in  arms 
over  the  pay  television  threat 
looming  from  California  where  Subscrip- 
tion Television,  Inc.,  has  acquired  rights 
to  telecast  over  its  home-wired  system 
the  baseball  games  of  the  Los  Angeles 
Dodgers  and  the  San  Francisco  Giants. 
The  seriousness  of  the  matter  is  indicated 
by  the  raising  of  a $500,000  “war  chest” 
by  California  exhibitors,  which  is  to  be 
increased  to  a million,  as  voted  at  the 
recent  Theatre  Owners  of  America  con- 
vention. And  the  task  to  raise  these  funds 
is  being  undertaken  by  exhibitors  in 
every  exchange  territory. 

While  pay  TV  tests,  in  Bartlesville, 
Okla.,  Chicago,  111.,  Palm  Springs,  Calif., 
proved  failures  and  those  in  Etobicoke, 
Canada  and  Hartford,  Conn.,  are  still  in 
progress  with  their  claimed  success 
greatly  questioned,  exhibitors  have  rea- 
son to  be  greatly  concerned  over  the  pos- 
sibility in  California. 

In  the  other  cases,  above  named,  fail- 
ure was,  in  large  measure,  attributed  to 
the  inability  of  those  stations  to  secure 
top  first-run  pictures.  This  has  also 
held  in  check  the  progress  in  Canada  and 
Connecticut.  But  the  feasibility  of  break- 
ing down  the  resistance  of  producer-dis- 
tributors to  make  such  product  available 
is  considered  more  likely  in  California  by 
the  “phenomenal”  rental  offers  report- 
edly being  advanced  by  Subscription  TV, 
Inc.  On  this  point  alone,  as  one  leading- 
circuit  executive  put  it,  “Let  them  get 
just  one  new  picture  away  from  theatres, 
and  we  are  hurt.” 

Remember  that  “hole  in  the  dike” 
caused  by  RKO  General  when  it  opened 
the  flood  gates  by  the  sale  of  its  backlog 
to  free  TV? 

Speaking  of  RKO  General,  it  is  not 
moving  in  pay  TV  only  in  Hartford;  it 
has  some  30  or  more  Community  An- 
tenna Television  stations  in  the  midwest, 
is  acquiring  more,  as  are  others  engaged 
in  this  field.  Doubtless,  the  already-wired 
homes  using  this  service  through  ap- 
proximately 1,000  CATV  stations,  will 
pounce  on  the  opportunity  to  get  top 
first-run  films,  once  the  dike  is  broken. 
So  it  can  readily  be  seen  how  vital  it  is 
for  exhibition  to  prevent  the  first  break. 

The  danger  point,  unquestionably,  is 
in  California,  where  large  financial 
strength  has  been  obtained  by  the  ad- 
versary, STV,  Inc.  The  outcome  of  ex- 
hibition’s effort  — to  bring  about  a ref- 
erendum to  let  the  people  decide  whether 
or  not  they  want  pay  TV — is  its  first  and 
most  important  step.  This  must  be  sup- 
ported to  the  hilt  by  exhibitors  in  all 


parts  of  the  country.  Pay  TV  may  be 
“inevitable,”  as  some,  particularly  pro- 
ducer-distributors, aver.  But  the  rest  of 
the  industry  shouldn’t  let  that  theory 
bowl  them  over. 

The  battle  will  be  a tough  one.  But  it 
can  be  won. 

★ ★ 

An  Important  Day 

The  COMPO  plan  to  aid  in  the  ob- 
servance of  Bill  of  Rights  Day,  December 
15,  has  come  to  fruition  with  the  an- 
nouncement that  a two-and-one-half- 
minute  trailer  has  been  made  available 
for  this  purpose.  In  the  trailer,  a message 
from  President  Kennedy  conveys  to  the 
American  public  the  full  meaning  of  the 
Bill  of  Rights  and  the  preservation  of 
basic  freedoms,  as  provided  by  the  Con- 
stitution, thereby  afforded.  In  part,  the 
President’s  message  is  as  follows: 

“I  am  grateful  to  the  motion  'picture 
industry  for  this  opportunity  to  remind 
you  of  this  most  important  day  in  our 
lives.  December  15  is  Bill  of  Rights  Day. 
The  Bill  of  Rights  are  the  first  ten  amend- 
ments to  the  American  Constitution. 

“Because  the  first  ten  amendments  to 
the  Constitution — because  of  the  Bill  of 
Rights — we  have  guaranteed  freedom  of 
speech,  freedom  of  religion,  freedom  of 
the  press,  the  right  of  assembly  and  pe- 
tition, the  right  of  trial  by  jury,  the  right 
to  be  secure  in  one’s  home,  the  protection 
of  due  process  of  law  and  many  other 
things  that  perhaps  you  take  for  granted 
but  which  we  are  guaranteed  in  the 
United  States  Constitution.  So  December 
15  is  an  important  day.” 

To  give  this  message  the  widest  pos- 
sible circulation  is  a duty  of  every  me- 
dium of  communication.  And  it  is  of  es- 
pecial importance  to  the  theatremen  who 
would,  thereby,  not  only  be  serving  their 
country  and  their  industry  but  also 
themselves.  For  a widespread  under- 
standing of  the  Bill  of  Rights  through- 
out the  nation  could  serve  to  alleviate 
at  least  some  of  the  pernicious  and  re- 
curring pressure  of  demands  for  censor- 
ship. 

Through  the  good  offices  of  National 
Screen  Service,  Eastman  Kodak,  News  of 
the  Day  and  Movielab,  1,000  prints  of  the 
trailer  have  been  made  available.  We  urge 
every  exhibitor  to  participate  in  this  pa- 
triotic endeavor  by  showing  the  trailer 
between  now  and  December  15. 


ENTHUSIASTIC  RECEPTION  FOR 
NGC's  NEW  TALARIA  SYSTEM 


Quality  of  Image  Shown 
On  25x35-Foot  Screen 
Rated  Excellent 

By  SYD  CASSYD 

LOS  ANGELES — The  new  Talaria  pro- 
jector and  the  first  public  demonstration  of 
closed-circuit  color  entertainment  on  a 
full-size  screen  under  actual  theatre  oper- 
ating conditions  met  with  enthusiastic 
reception  at  its  official  unveiling  before  in- 
dustry leaders  at  the  Fox  Westwood  Vil- 
lage Theatre  here  Tuesday  (19).  Theatre 
Color-Vision  Corp.,  a subsidiary  of  National 
General  Corp.,  hosted  the  demonstration, 
attended  by  some  500  industry  officials 
from  major  cities  in  the  U.S.  and  Europe. 

Comments  indicated  that  general  re- 
action to  the  new  medium  was  very  good. 
Eugene  V.  Klein,  NGC  president,  described 
the  system  as  heralding  the  start  of  the 
“world’s  first  permanent  closed-circuit 
theatre  network.” 

The  30-minute  demonstration,  narrated 
by  Ralph  Bellamy,  president  of  Actors 
Equity,  and  produced  and  directed  by 
Gower  Champion  and  Bill  Colleran,  was 
transmitted  from  the  National  Broadcast- 
ing Co.  studios  in  Burbank  over  existing 
American  Telephone  & Telegraph  Co.  lines, 
to  the  Village  Theatre,  about  20  miles 
distant.  It  consisted  of  live,  taped  and 


filmed  segments  to  illustrate  the  wide  range 
of  capabilities  of  the  Talaria  projector,  and 
included  scenes  from  Broadway  produc- 
tions, from  football  and  baseball  games, 
golf  and  basketball,  portions  of  the  Ice 
Capades,  scenes  from  the  Indianapolis 
Speedway  races,  part  of  an  Isaac  Stern 
concert,  cartoons  and  demonstrations  of 
industrial  and  medical  uses,  including  shots 
of  open-heart  surgery. 

Bellamy  asserted  that  the  new  process 
“will  be  the  greatest  medium  of  employ- 
ment actors  have  ever  known.  When  The- 
atre Color-Vision  gets  into  full  swing, 
actors  and  other  creative  talent  will  ex- 
perience unprecedented  demand  for  their 
services.” 

Projected  on  a full-size  theatre  screen, 
25x33  feet,  quality  of  the  image  ranged 
from  good  to  excellent,  dependent  upon  the 
prints  utilized,  none  of  which  had  been 
prepared  specially  for  the  Talaria  pro- 
jector. Klein  pointed  out  that  most  of  the 
material  used  was  on  16mm  film,  blown  up 
to  35mm  for  exhibition,  and  accounting  for 
some  loss  in  color  definition.  There  was. 


See  Many  Plus  Factors 
And  Vast  Potential 

Los  Angeles  — Eugene  V.  Klein, 
president  of  National  General  Corp., 
following  the  Talaria  projector  dem- 
onstration in  the  Fox  Westwood  Vil- 
lage Theatre  here  this  week,  declared 
that  the  projector  would  not  be  just  a 
fourth  wall  to  a stage,  but  that  the 
productions  of  opera,  Broadway  shows 
and  other  events  would  be  imaginative, 
with  all  the  techniques  of  the  motion 
picture  and  the  mobility  of  the  tele- 
vision camera.  While  the  exclusive 
operas  for  the  system  would  provide  the 
production,  casts  and  talent,  Klein 
said  it  would  be  up  to  the  producers 
and  directors  to  lift  the  production 
from  the  theatre  stages  and  give  them 
new  meaning  in  their  visual  presenta- 
tion to  the  theatres  across  the  country. 

Robert  W.  Selig,  NGO  vice-president 
in  charge  of  theatre  operations,  pre- 
dicted that  “Talaria  will  revolutionize 
the  entire  potential  of  the  movie  the- 
atre. It  expands  hundreds  of  separate 
areas  of  interest  in  use  of  houses  for 
medicine,  church,  business,  community, 
sports,  schools  and  other  types  of 
events  where  audiences  pay  to  attend.” 


however,  no  trace  of  color  “bleeding,”  in- 
dicating the  reliability  of  the  color  control 
of  the  projector. 

In  the  demonstration  materials,  some  20 
different  camera  crews  and  100  lighting 
technicians  participated,  causing  the  lack 
of  lighting  brilliance  sometimes  noted.  In 
actual  programming,  only  one  crew  would 
be  used,  giving  better  technical  and  light- 
ing control  and  color  definition. 

National  General  recently  established 
Theatre  Color- Vision  Corp.  to  set  up  and 
administer  a planned  nationwide  network 
of  theatres  equipped  for  continuous  closed- 
circuit  color  entertainment,  and,  Klein 
said,  the  network  should  be  operational  in 


The  GE  Talaria  projector  used  for  trans- 
mitting pictures  to  a screen  is  called  a 
light-valve  projector.  Instead  of  cathode 
ray  tubes,  the  projector  operates  on  a dif- 
ferent principle,  by  modulating  a thin  layer 
of  fluid  with  two  electron  color  guns.  One 
of  these  is  for  the  yellow  and  the  other  fox- 
red  and  blue.  A powerful  xenon  light  is 
beamed  through  the  fluid  and  produces  a 
color  image  of  theatre  brightness. 

* * * 

The  picture,  which  was  shown  on  the 
screen  at  the  Fox  Westwood  Village  The- 
atre, originated  in  the  National  Broad- 
casting studios  at  Burbank,  and  was  trans- 
mitted to  7,000  foot  high  Mt.  Wilson,  20 
miles  away  and  then  beamed  to  the  tele- 
vision dish  on  top  of  the  theatre. 

* * * 

During  the  demonstration,  two  projec- 


1964.  NGC,  under  contract  with  General 
Electric,  developer  of  the  Talaria  projector, 
has  exclusive  U.S.  commercial  theatrical 
distribution  rights  to  the  projector. 

The  Theatre  Color-Vision  network  will 
consist  of  approximately  100  theatres  from 
coast  to  coast,  including  some  20  NGC 
houses,  Klein  said,  adding,  “We  plan  to 
schedule  a variety  of  unique  programming 
that  the  public  could  not  otherwise  see  and 
enjoy.  It  is  the  greatest  new  thing  in 
theatrical  exhibition  since  the  coming  of 
sound  to  motion  pictures.” 

Irving  H.  Levin,  president  of  Theatre 
Color-Vision,  said  that,  where  houses  in 
opposition  to  NGC  qualify,  they  will  be 
given  the  franchises.  “We  don’t  want  it 
all  to  ourselves,”  he  said.  “We  want  to 
spread  it  around.  This  is  the  beginning  of 
a new  era.” 

An  important  feature  of  Talai’ia,  Levin 
said,  is  that  exhibitors  won’t  have  to 
chaixge  booths  or  screens,  since  use  of  the 
projector  simply  involves  turning  switches 
on  and  off  in  the  booth.  NGC  would  lease 
the  projectors  to  houses  qualifying,  while 
pui-chase  cost  would  be  about  $95,000. 
Locally,  Talaria  will  be  installed  in  the 
Beverly  Hills  Fox  Wilshire,  with  the  Vil- 
lage to  be  used  for  demonstration  purposes 
only. 

Programming  already  planned,  Klein 
said,  includes  a deal  with  the  Metropolitan 
Opera  for  a mini- 
mum of  five  full- 
length  operas  over 
three  years,  under 
the  supervision  of 
Rudolph  Bing;  a 
five-year  pact  with 
composer  - conductor 
Dimitri  Tiomkin  for 
at  least  two  annual 
musical  extrava- 
ganzas; signing  of 
Arthur  Whitelaw,  di- 
l-ector  of  “Best  Foot 
Foi'ward”  on  Broad- 
produce  and  direct  at 
or  dramatic  shows;  a 


tors  were  used,  though  it  will  be  the  custom 
to  use  only  one  in  the  future.  These  were 
interchanged  during  the  show  without 

noticeable  changes  in  quality. 

*  *  * * 

American  television  operates  at  a stan- 
dard of  525  lines.  In  France  it  is  625  lines 
and  in  some  other  countries  as  much  as 
800  or  more.  Supposedly,  a picture  of  this 
quality  would  be  of  better  definition  and 
clarity.  But,  since  the  American  Telephone 
and  Telegraph  microwave  facilities  are  set 
on  National  Television  System  standards 
of  1954,  it  would  not  be  possible  to  adopt 
without  a complete  changeover  to  a more 
definitive  system.  Though  the  projector  has 
more  than  the  light  needed  to  brighten  the 
picture  when  it  reaches  the  theatre,  it  can- 
not put  on  the  screen  any  better  picture 
than  it  receives  over  the  air  on  a band 
width  of  4.2  megacycles. 


Eugene  V.  Klein 


Irving  H.  Levin 


Some  Technical  Points  on  Talaria 


Dimitri  Tiomkin 


way  this  year,  to 
least  four  musical 
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five-year  deal  with  Gower  Champion  for 
pi'oduction  of  Broadway  shows;  signing  of 
Bill  Colleran  for  musical  and  dramatic 
shows;  a four-show  deal  with  David  Ross 
to  include  two  shows  from  London’s  West 
End  and  two  from  Broadway,  with  three 
already  scheduled:  “Oedipus  Rex,”  Ibsen’s 
“John  Gabriel  Bjorkman”  and  Chekhov’s 
“The  Seagull.” 

Multiple  outlets  are  planned  in  principal 
cities  such  as  Los  Angeles,  Chicago  and 
New  York,  with  about  65  cities  in  the  net- 
work. Exhibitors  qualifying  for  the  sys- 
tem must  have  theatres  seating  a mini- 
mum of  1,500. 

Additionally,  Concerts,  Inc.,  recently  ac- 
quired by  NGC,  will  enlarge  its  operations, 
under  the  supervision  of  Lou  Robin  and 
Allen  Tinkley,  to  include  Talaria.  Negotia- 
tions also  are  under  way  with  Joe  Barbera 
and  Bill  Hanna  of  Hanna-Barbera  for  spe- 
cial children’s  shows,  and  with  professional 
and  college  football  teams  and  other  sports 
interests,  as  well  as  with  a number  of  or- 
ganizations intorested  in  the  utilization  of 
theatre  network  television.  Included  among 
the  latter  are  a number  of  corporations 
and  commercial  groups  studying  the 
medium  for  possible  use  in  merchandising 
and  sales  on  a national  basis. 

The  National  Council  of  Churches  has 
expressed  its  interest  in  using  the  medium 
to  reach  great  numbers  of  Protestant 
church  members. 

Levin  pointed  out  that  General  Electric 
had  the  responsibility  to  turn  out  the  pro- 
jectors needed  for  the  100  theatres  ex- 
pected to  be  operational  by  spring  and 
added  that  Theatre  Color-Vision,  under 
his  direction,  would  concentrate  on  pro- 
gramming, aiming  for  continuous,  day-and- 
night  operation.  He  is  developing  his  or- 
ganization to  take  advantage  of  every 
angle  Talaria  offers  for  theatres — educa- 
tional seminars,  conventions,  special  events, 
Broadway  shows  and  other  entertainment 
— and  by  next  June,  Levin  expects  to  be 
ready  for  full-color,  full-screen,  live,  film 
or  tape  projection. 

Disney  Earnings  for  Year 
Reported  Company's  Best 

BURBANK  — Walt  Disney  Productions 
has  declared  the  regular  quarterly  divi- 
dend of  10  cents  per  share  and  the  an- 
nual stock  dividend  of  3 per  cent,  both  divi- 
dends payable  Jan.  18,  1964,  to  stockholders 
of  record  Dec.  18,  1963. 

Roy  O.  Disney,  president,  reported  that 
earnings  for  the  fiscal  year  ending  Sep- 
tember 28,  would  be  the  highest  in  the 
company’s  history  and,  while  final  audited 
figures  are  not  yet  available,  he  estimated 
that  earnings  would  range  between  $3.75 
and  $3.80  per  share.  Disney  also  stated  that 
a payment  of  $2.5  million  was  made  on  the 
principal  amount  of  the  company’s  Pruden- 
tial loan  of  $15  million.  At  the  present 
time,  he  said,  all  indications  point  to  an- 
other good  year  ahead. 

Max  J.  Pruniski  Is  Dead; 
Pioneer  Ark.  Exhibitor 

MEMPHIS — Max  J.  Pruniski  (80),  pio- 
neer theatre  man  of  Arkansas,  is  dead.  He 
opened  the  first  movie  theatre  in  North 
Little  Rock  in  1916,  went  on  to  be  a part- 
ner in  Malco  Theatres,  Inc.,  which  he 
formed  with  M.  S.  McCord  and  the  late 
M.  A.  Lightman  of  Memphis,  some  years 
later.  Malco,  at  one  time,  operated  more 
than  50  theatres. 


Para.  Shows  Big  Upturn 
In  Quarter,  9-Month  Net 

New  York — Paramount  Pictures’  esti- 
mated consolidated  net  income  for  the 
third  quarter  ended  last  September 
28  zoomed  from  a loss  of  $1,107,000  for 
the  same  period  last  year  to  a profit 
of  $2,972,000  this  year.  The  net  was 
equal  to  $1.83  per  share  on  1,620,481 
shares  outstanding. 

For  the  nine  months  of  1963,  the 
consolidated  net  income  was  estimated 
at  $3,582,000,  or  $2.21  per  share,  plus 
profit  on  the  sale  of  investments  of 
$1,785,000,  or  $1.10  a share,  for  a total 
of  $5,367,000,  or  $3.31  per  share. 

The  comparative  net  income  for  1962 
amounted  to  $594,000,  or  36  cents  per 
share  based  on  $1,670,281  shares  then 
outstanding.  No  investment  profit  was 
realized  in  the  nine  months  of  1962. 

At  a meeting  of  the  board  of  direc- 
tors on  November  15,  a quarterly  divi- 
dend was  voted,  50  cents  per  share  on 
the  common  stock,  payable  December 
17  to  stockholders  of  record  on  Decem- 
ber 6. 


Columbia  Has  Rise 
In  Year's  Income 

NEW  YORK — Net  income  of  Columbia 
Pictures  rose  to  $2,596,810,  equivalent  to 
$1.47  a share,  in  the  fiscal  year  which 
ended  June  29,  1963,  A.  Schneider  dis- 
closed in  the  annual  company  report  to 
stockholders.  This  compares  with  a net 
of  $2,241,842,  or  $1.25  a share,  in  the  pre- 
vious year. 

Income  from  film  rentals,  including  tele- 
vision, and  other  sources  totaled  $141,106,- 
203  in  the  1963  fiscal  year,  compared  to 
$134,579,670  the  previous  year. 

Schneider  gave  three  developments  as 
factors  in  the  company  improvement:  the 
success  of  “Lawrence  of  Arabia”;  the  prog- 
ress of  Screen  Gems,  the  television  sub- 
sidiary, which  reached  a peak  in  gross  and 
net  earnings,  and  the  acquisition  of  Aldon 
Music  & Dimension  Records,  by  which  Co- 
lumbia expanded  into  the  music  publish- 
ing and  recording  field. 

The  Columbia  president  noted:  “While 
this  improvement  is  encouraging,  we  be- 
lieve we  can  look  ahead  with  even  greater 
optimism,”  and  mentioned  “The  Visitors,” 
“The  Cardinal”  and  “Under  the  Yum  Yum 
Tree”  as  examples  of  pictures  the  com- 
pany has  under  current  release  or  ready 
for  distribution.  Also  cause  for  optimism 
is  the  increased  production  at  the  Colum- 
bia studios  in  Hollywood. 

Because  of  the  increased  studio  tempo, 
Schneider  reported,  a consolidation  of  the 
Columbia  world  production  organization 
has  been  made,  with  M.  J.  Frankovich, 
first  vice-president  who  supervised  pro- 
duction activities  abroad,  transferring  his 
headquarters  from  London  to  Hollywood, 
and  the  addition  of  Sol  Schwartz  to  the 
executive  staff  in  New  York  as  senior 
vice-president  with  responsibilities  over 
worldwide  operations. 


To  Withdraw  'Longest 
Day';  Back  June  6 

NEW  YORK— Darryl  F.  Zanuck’s  “The 
Longest  Day”  will  be  taken  out  of  release 
on  December  31  and  will  be  made  available 
again  on  June  6,  1964,  the  20th  anni- 
versary of  the  original  D-Day.  The  resump- 
tion of  the  showings  will  coincide  with 
many  activities  planned  for  the  occasion, 
among  them  being  national  television  pro- 
grams, publication  of  new  books  on  the 
subject  and  newspaper  and  magazine  arti- 
cles recalling  the  battle  that  led  to  the 
conclusion  of  World  War  II. 

At  a meeting  with  the  tradepress,  Joseph 
M.  Sugar,  vice-president  of  20th  Century- 
Fox,  said  that  450  prints  would  be  avail- 
ble  and  that  450  engagements  would  start 
on  June  6.  A new  campaign  will  be  pro- 
vided for  exhibitors,  tying  in  with  the  ob- 
servation of  the  anniversary,  thereby  of- 
ering  a greater  boxoffice  potential.  In  some 
instances,  theatres  will  be  playing  the  pic- 
ture for  the  second  time,  while  others,  prin- 
cipally neighborhoods,  will  be  offering 
“The  Longest  Day”  for  the  first  time.  Al- 
ready committed  are  eight  theatres  in  To- 
ronto and  a minimum  of  ten  in  the  De- 
troit area,  Sugar  said. 

Terms  on  the  picture  when  brought  back 
will  be  “more  favorable,”  Sugar  said,  in- 
dicating somewhat  lower  percentages. 

“The  Longest  Day”  has,  thus  far,  re- 
turned more  than  $25,000,000  in  worldwide 
film  rentals  to  20th-Fox,  Sugar  said.  Do- 
mestic rentals  would  be  about  half  that 
figure,  he  added,  stating  that  the  figures 
represented  the  highest  non-roadshow, 
black-and-white  picture  gross  in  the  his- 
tory of  the  industry.  To  date,  the  film  has 
had  3,500  domestic  bookings  and  will  have 
about  3,700  by  the  end  of  the  year.  Sugar 
said  he  expected  the  picture  eventually 
would  have  14,000  domestic  engagements, 
including  re-runs.  A total  worldwide  return 
of  $32,000,000  has  been  projected. 

Stanley  Warner  Had 
Record  Fiscal  Year 

NEW  YORK — In  stating  that  Stanley 
Warner  Corp.’s  1963  fiscal  year  was  a year 
of  financial  and  expansion  progress,  S.  H. 
Fabian,  president,  reported  Wednesday 
(20)  that  the  net  profit  for  the  year  ended 
last  August  31  was  $3,283,300,  an  increase 
of  15  per  cent  above  the  $2,853,500  earned 
in  the  prior  year.  The  net  was  equal  to 
$1.61  per  share  of  common  stock,  com- 
pared with  $1.40  earned  in  1962. 

Fabian  said  the  gross  income  was  an 
all-time  high,  amounting  to  $146,693,100 
for  the  1963  fiscal  year,  7.7  per  cent  higher 
than  the  gross  of  $136,150,500  in  the  1962 
fiscal  year.  He  pointed  out  that  for  the 
fifth  successive  year  the  gross  income  of 
Stanley  Warner  had  climbed  to  a new  rec- 
ord. 

The  Stanley  Warner  president  said  the 
fourth  quarter  results  particularly  were 
gratifying  as  to  both  gross  income  and  net 
profit,  reaching  a record  figure  and  that 
the  company  expected  the  gross  and  net  for 
the  first  quarter  of  the  1964  fiscal  year, 
which  will  end  on  November  30,  would  ex- 
ceed those  of  the  same  quarter  last  year. 
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WB  Expects  100  Million 
Lady'  Gross;  Opens  in  '64 


NEW  YORK  — With  “My  Fair  Lady” 
costing  a total  of  $17,000,000,  including  the 
record  $5,500,000 
price  for  the  picture 
rights,  Jack  L.  War- 
ner, president  of 
Warner  Bros.,  ex- 
pects the  picture  to 
eventually  gross 
$100,000,000,  he  told 
the  press  gathered  to 
hear  the  company’s 
first  announcement 
about  release  plans 
for  the  picture  at  21 
Club  Wednesday 
(20). 

“My  Fair  Lady,”  which  is  being  filmed 
in  Technicolor  and  Super  Panavision-70,  is 
expected  to  be  finished  shooting  late  in 
December  and,  after  six  months  devoted  to 
cutting,  editing  and  scoring,  will  have  its 
world  premiere  at  the  Criterion  Theatre, 
New  York,  October  21,  and  at  the  Egyptian 
Theatre,  Hollywood,  a week  later,  Warner 
said.  The  Criterion,  B.  S.  Moss  house,  has 
guaranteed  an  advance  of  $1,250,000,  “as 
great  as  any  guarantee  in  the  history  of 
the  film  industry,”  according  to  Morey 
“Razz”  Goldstein,  WB  general  sales  man- 
ager, who  also  said  that  the  Egyptian  The- 
atre’s guarantee  would  be  $500,000,  also 
one  of  the  greatest  for  a west  coast  house, 
he  pointed  out. 

LIMIT  DATES  FIRST  YEAR 

“My  Fair  Lady”  will  play  only  50  hard- 
ticket  engagements  in  key  cities  for  at 
least  a year.  A London  opening  early  in 
1965  will  be  set  later,  Goldstein  said.  He 
mentioned  that  the  picture  would  probably 
“break  even”  at  approximately  $30-35,- 
000,000,  depending  on  the  cost  of  prints, 
advertising,  etc.  Despite  this  figure,  War- 
ner called  the  picture  “the  cheapest  pic- 
ture Warners  ever  made,”  in  view  of  its 
eventual  worldwide  gross. 

“My  Fair  Lady,”  which  is  based  on 
Bernard  Shaw’s  “Pygmalion,”  opened  in 
New  York  March  15,  1956  and  closed  its 
record-breaking  Broadway  run  of  2,717 
performances  in  September  1962.  The  pic- 
ture, which  started  at  Warner  Bros.  Bur- 
bank Studio  Aug.  14,  1963,  will  run  ap- 
proximately three  hours  in  length,  being 
now  75  per  cent  completed.  Audrey  Hep- 
bum,  who  is  playing  Eliza,  gets  a $1,000,- 
000  flat,  less  than  her  usual  $1,000, 000-plus 
ten  per  cent  of  the  gross,  because  she 
wanted  the  role.  Rex  Harrison  is  re-creat- 
ing his  original  stage  role  of  Professor 
Higgins,  as  is  Stanley  Holloway  recreating 
his  role  of  Mr.  Doolittle,  Eliza’s  father. 
Also  starred  are  Gladys  Cooper  as  Mrs. 
Higgins,  Wilfrid  Hyde  White  as  Col.  Pick- 
ering, Jeremy  Brett  as  Freddy  Eynsford- 
Hill  and  Mona  Washboume,  Theodore 
Bikel  and  Isobel  Elsom.  Warner  paid 
tribute  to  director  George  Cukor,  produc- 
tion designer  Cecil  Beaton  (who  created 
1,500  costumes  for  the  film)  and  musical 
director  Andre  Previn  for  “their  imagina- 
tion and  artistry.”  He  read  telegrams  from 


Beaton  and  Harrison  and  other  members 
of  the  cast. 

Answering  questions  about  “My  Fair 
Lady,”  Warner  said  that  Miss  Hepburn 
would  “do  most  of  the  singing  required  for 
her  star  role”  and  that  dubbed  Italian, 
Spanish  and  German  versions  would  be 
prepared  for  those  countries,  the  other 
language  versions  would  probably  be  sub- 
titled. 

Warner  said  that  this  was  his  first  WB 
press  conference  in  “many  years.”  Seated 
with  Warner  were  Benjamin  Kalmenson, 
executive  vice-president;  Wolfe  Cohen, 
president  of  Warner  Bros.  International; 
Goldstein,  Michael  Burke,  vice-president  of 
the  Columbia  Broadcasting  System,  from 
which  WB  purchased  the  screen  rights; 
Larry  Morris,  executive  vice-president  of 
B.  S.  Moss  Enterprises,  which  operated  the 
Criterion;  Salah  Hassanein,  executive  vice- 
president  of  United  Artists  Theatre  Cir- 
cuit, which  owns  the  Egyptian  Theatre; 
Bernie  Goodman,  and  Harold  Freedman, 
agent  for  Lerner  and  Loewe,  composers  of 
the  “My  Fair  Lady”  score.  Representatives 
of  the  New  York  newspapers,  the  trade 
press  and  Earl  Wilson,  columnist,  were  also 
on  hand. 


BEVERLY  HILLS  — National  General 
Corp.  area  supervisors  and  district  man- 
agers from  the  Fox  Inter-Mountain,  Mid- 
west and  Evergreen  theatres  were  in  Los 
Angeles  Tuesday  (19)  to  join  officials  of 
Fox  West  Coast  Theatres  at  the  invitational 
demonstration  of  Talaria,  the  company’s 
large-screen  closed  circuit  color  network 
for  theatres. 

As  announced  by  Eugene  V.  Klein,  NGC 
president,  some  20  of  the  100  theatres  in 
key  cities  throughout  the  country  planned 
for  the  Theatre  Color-Vision  network  will 
be  NGC  houses. 

While  here,  the  NGC  theatre  operating 
group  also  attended  a three-day  business 
meeting  called  by  Robert  W.  Selig,  vice- 
president  of  theatre  operations,  and  chaired 
by  William  H.  Thedford,  Pacific  Coast  di- 
vision manager.  Klein  and  Irving  H.  Le- 
vin, executive  vice-president,  addressed 
the  gathering  on  Wednesday  morning  (20). 

The  contingent  included  area  super- 
visors Ray  Davis,  Denver;  Fred  Souttar, 
Kansas  City,  and  John  Klee,  San  Francisco. 
Also  district  managers  Jack  McGee,  Salt 
Lake  City;  John  Denman,  Denver;  John 
Meinardi,  St.  Louis;  Dick  Conley,  Kansas 
City;  Oscar  Nyberg,  Seattle;  Lou  Tavolara, 
San  Francisco;  Ernest  Sturm,  San  Diego, 
and  Bob  Smith,  Bob  Weeks  and  Harold 
Wyatt,  all  of  Los  Angeles. 

The  group  toured  NGC’s  recently  opened 
theatres  in  Thousand  Oaks,  Palos  Verdes 
and  Northridge,  as  well  as  visiting  Pacific’s 
new  “dome”  Cinerama  Theatre  in  Holly- 
wood where  “Mad,  Mad,  Mad,  Mad  World” 
is  currently  in  its  world  premiere  engage- 
ment. 


Strong  MGM  Product 
Listed  for  April-May 

NEW  YORK — In  stating  that  Metro- 
Goldwyn-Mayer  would  provide  full  support 
to  Edward  L.  Hyman’s  “orderly  release 
plan”  to  avoid  the  traditional  April  and 
May  “orphan  period,”  Morris  Lefko,  vice- 
president  and  general  sales  manager,  told 
Boxoffice  this  past  week  that  MGM  would 
release  top  product  of  the  caliber  which 
some  other  companies  might  hold  back 
for  summer  availability. 

Lefko  said  that  MGM’s  Easter  releases 
would  be  “The  Seven  Faces  of  Doctor  Lao” 
and  “Kissin’  Cousins,”  films  that  would 
extend  into  April.  Scheduled  for  April  re- 
lease are  “Tamahine,”  “The  Company  of 
Cowards”  and  “Night  Must  Fall.”  “The 
Last  Rhino”  will  be  the  May  release. 

Lefko  said  that  MGM  had  pledged  com- 
plete support  of  the  much-needed  boost  to 
April-May  business  with  a lineup  of  prime 
pictures  and  that  MGM  had  become  the 
first  major  company  to  back  the  Hyman 
plan.  An  extensive  grass  roots  promotion 
program  designed  to  stimulate  business 
in  this  traditional  slow  period  had  been 
initiated  by  Hyman,  he  said. 

Martin  Ransohoff  to  Seek 
Production  Code  Changes 

NEW  YORK — Producer  Martin  Ranso- 
hoff will  seek  revisions  in  the  Production 
Code  to  conform  with  present  day  stand- 
ards. The  producer  said  here  Tuesday  (19) 
that  he  primarily  was  concerned  with  the 
problem  of  obtaining  a code  seal  for  “The 
Americanization  of  Emily,”  but  that  his  in- 
terest in  a broadening  of  the  code  ex- 
tended beyond  the  picture. 

Ransohoff  is  faced  with  being  denied  a 
code  for  “Emily”  because  there  are  four 
scenes  having  the  “appearance”  of  nudity, 
but  he  contended  that  these  scenes  were 
not  obscene  and  that  there  was  no  illusion 
of  smuttiness  or  lust.  Geoffrey  Shurlock, 
head  of  the  Production  Code  Administra- 
tion, had  told  him  that  unless  the  scenes 
were  eliminated,  no  code  seal  would  be 
forthcoming. 

The  producer  said  that  under  his  con- 
tract with  Metro-Goldwyn-Mayer,  which 
will  distribute  the  film,  he  must  deliver  the 
picture  with  a seal  and  that  to  get  a seal 
he  would  have  to  kill  or  re-shoot  the 
scenes.  He  insisted,  however,  the  scenes 
were  necessary  for  the  farcical  overtones 
of  the  picture  and  that  there  was  nothing 
of  a sensational  nature  in  the  presenta- 
tions. 

Ransohoff  pointed  out  that  the  present 
code  had  not  been  changed  in  seven  years 
and  that  there  had  been  many  changes  in 
social  behavior  and  thinking  in  the  interim. 
He  said  he  was  not  opposed  to  the  existence 
of  the  code,  declaring  that  a code  was 
necessary  to  the  industry  because,  without 
one,  some  producers  would  go  beyond  the 
bounds  of  decency.  He  stated,  however, 
that  the  code  needed  modernization  and  a 
bolder  interpretation.  He  cited  a provision 
which  permitted  feminine  nudity  in  a 
documentary  or  travelog  in  which  women 
were  shown  in  their  native  environment 
and  stated  that  there  should  be  allowances 
in  the  code  for  a story  as  long  as  such 
scenes  were  not  sensuous.  He  said  he 
planned  to  go  to  the  “powers  that  be”  to 
bring  about  changes  in,  and  the  moderniza- 
tion of,  the  code. 


Jack  L.  Warner 
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Eastern  Mgmt.  Bought 
By  General  Drive-In 

NEW  YORK — As  indicated  in  last  week’s 
issue  of  Boxoffice,  General  Drive-In  Corp. 
of  Boston  has  acquired  Eastern  Manage- 
ment Corp.,  with  headquarters  in  New- 
ark, N.J.  Under  the  new  setup,  General- 
Drive-In  will  control  68  theatres.  Robert 
F.  Smerling,  vice-president  and  operating 
head  of  Eastern,  will  serve  as  mid-Atlantic 
zone  manager  and  Robert  R.  Deitch  will 
continue  as  film  buyer. 

Richard  A.  Smith,  president  of  General, 
will  be  head  of  the  combined  companies. 
Melvin  R.  Wintman  is  vice-president  and 
general  manager  of  General  and  Samuel 
Seletsky  is  the  buyer  and  booker. 

Eastern  operated  ten  theatres,  hard  top 
and  drive-ins,  principally  in  New  Jersey. 
The  circuit  also  had  the  Towne,  Denver; 
Elmsford  Drive-In,  Elmsford,  N.Y.,  and 
the  Hippodrome,  Cleveland.  General  re- 
cently acquired  the  properties  of  Jerry  and 
Myron  Kridell,  the  Palace,  Orange;  the 
Beacon,  East  Orange,  and  the  planned 
Essex  Green  Shopping  Center  theatre. 

General’s  theatres  are  in  Connecticut, 
Florida,  Illinois,  Indiana,  Iowa,  Maryland, 
Massachusetts,  Michigan,  Missouri,  Ne- 
braska, New  Hampshire,  New  Jersey,  New 
York,  North  Carolina,  Ohio,  Pennsylvania, 
Rhode  Island,  Tennessee,  Texas  and  Wis- 
consin. The  circuit  also  has  nine  theatres 
under  construction  in  Austin  and  Dallas, 
Texas.;  Fort  Lauderdale,  Fla.;  Framing- 
ham, Mass.;  Cleveland;  Plainfield,  N.J.; 
Orlando,  Fla.,  Detroit  and  Baltimore.  A 
new  theatre,  the  Cinema,  in  Sayreville, 
N.J.,  opened  Wednesday  night  (20).  Thir- 
teen others  are  on  the  drawing  boards. 

The  price  of  the  acquired  Eastern  the- 
atres was  not  disclosed. 


Illegal  Print  Possession 
Costs  Distributor  $1,888 

PHILADELPHIA— Fines  totaling  $1,888 
for  civil  and  criminal  contempts  of  court 
were  imposed  upon  Thomas  E.  Schaeffer, 
Reading,  Pa.,  as  the  result  of  three  copy- 
right infringement  suits  brought  against 
him  by  Universal,  Metro-Goldwyn-Mayer 
and  Warner  Bros. 

In  July  of  this  year,  Judge  Alfred  L. 
Luongo,  in  federal  court,  found  Schaeffer 
guilty  of  criminal  contempt  for  withhold- 
ing and  concealing  16mm  prints  of  three 
Universal  and  MGM  prints  from  a U.S. 
marshal  who  had  been  ordered  to  seize 
them  at  the  outset  of  the  suits.  In  addi- 
tion, Schaeffer  was  accused  of  concealing 
five  other  prints  of  the  three  companies. 
He  claimed  the  prints  no  longer  were  in 
his  possession  and  was  fined  for  the  loss 
of  the  prints  and  the  illegal  exhibition  of 
Warner  Bros.’  “Counterfeit  Plan,”  which 
he  had  rented  to  a customer. 

The  fines  included  $500  for  the  plaintiff’s 
counsel  fees.  The  plaintiffs  were  repre- 
sented, in  addition  to  their  own  attorneys, 
by  John  F.  Whicher  of  the  New  York  law 
firm  of  Sargoy  & Stein. 


Now  ‘The  Wild,  Wild  Party' 

HOLLYWOOD — Wilbo  Productions’  pro- 
ducer Jack  Warner  jr.  and  production  as- 
sociate Stanley  Warner  have  changed  the 
title  of  their  upcoming  picture,  “The  Wild 
Party,”  to  “The  Wild,  Wild  Party.” 


TV  'Bootlegging'  of  Grid 
Games  Affects  Theatres 

NEW  YORK  — The  fact  that  the 
home  games  of  the  New  York  Giants 
football  team  are  blacked  out  for  an 
area  of  75  miles  from  Yankee  Stadium 
has  no  effect  on  the  successful  “boot- 
legging” of  the  games  by  motels  which 
are  able  to  tune  in  on  Hartford’s 
WTIC.  This  practice  is  reported  to  be 
putting  a dent  in  theatre  receipts  on 
Sunday  afternoons  in  Westchester 
County  and  parts  of  Connecticut,  as 
well  as  the  north  shore  of  Long  Island, 
although  the  latter  area  is  of  more 
recent  origin. 

Clubs,  restaurants  and  motels  are 
doing  capacity  business  when  the 
Giants  are  at  their  home  field.  Motels 
often  are  sold  out  at  $12  and  upwards 
per  room,  restricting  the  fans  to  four 
in  each  room.  Restaurant  operators 
report  that  business  triples  during  the 
games. 

The  bootlegging  of  football  games  is 
not  restricted  to  the  New  York  area. 
Other  p arts  of  the  country  report 
similar  situations  with  a corresponding 
adverse  effect  on  matinee  theatre 
attendance. 


Universal  Books  'Charade" 
In  212  Keys  for  Christmas 

NEW  YORK — “Charade,”  the  Universal 
picture  starring  Cary  Grant  and  Audrey 
Hepburn,  which  will  have  its  world  pre- 
miere at  the  Radio  City  Music  Hall  early 
in  December  as  the  theatre’s  Christmas 
attraction,  has  also  been  booked  to  open 
the  Christmas-New  Year’s  period  in  212 
key  situations  from  coast-to-coast,  ac- 
cording to  Henry  H.  “Hi”  Martin,  vice- 
president  and  general  sales  manager.  “Cha- 
rade” is  scheduled  for  national  release  in 
January. 

Among  the  key  city  theatres  are  the 
Grauman’s  Chinese,  Los  Angeles,  to  qualify 
for  an  Academy  Award;  the  Trans-Lux, 
Philadelphia;  the  Golden  Gate,  San  Fran- 
cisco; the  Mercury,  Detroit;  the  Joy,  New 
Orleans;  the  Towne,  Washington;  the  Or- 
pheum,  Seattle;  the  Plaza,  Oklahoma  City, 
and  in  Chicago,  Miami,  Atlanta,  Cincin- 
nati, Pittsburgh,  Denver,  Milwaukee,  St. 
Louis,  Boston,  Baltimore,  Memphis,  Buf- 
falo, Louisville,  Houston,  Cleveland,  Port- 
land and  Salt  Lake  City. 


Bower  Is  Field  Coordinator 
Of  Crusade  for  Free  TV 

HOLLYWOOD — Fred  Stein,  chairman  of 
California  Crusade  for  Free  TV,  has  ap- 
pointed Roger  Bower  as  field  coordinator 
for  the  group. 

Formerly  with  Odeon  Theatres  of  Canada 
(Rank) , Bower  also  served  in  MGM’s  field 
publicity  for  over  three  years.  He  will  act 
as  liaison  between  the  Crusade  and  other 
non-profit  organizations  to  work  for  the 
same  goals. 

Announcement  came  coincidental  with 
one  from  the  Federal  Communications 
Commission  in  Washington,  D.C.,  where  a 
committee  on  Pay  TV  has  been  set  up  to 
examine  all  phases  of  such  procedures,  in- 
cluding use  of  long  and  short  communica- 
tions lines  over  micro-wave  and  local  pub- 
lic utility  lines. 


Bronslon  and  Para. 
Seen  in  Closer  Tie 

NEW  YORK — Top  executives  of  Para- 
mount Pictures  were  due  back  in  New  York 
Monday  (25)  from  Madrid  with  the  possi- 
ble announcement  of  a closer  association 
with  Bronston  Productions.  The  executives 
attended  a sales  and  promotion  conference 
with  Samuel  Bronston  and  saw  a rough 
cut  of  “The  Fall  of  the  Roman  Empire,” 
which  Paramount  was  committed  to  dis- 
tribute after  the  initial  wave  of  first-run 
dates.  As  reported  in  last  week’s  edition  of 
Boxoffice,  the  deal  may  extend  to  include 
distribution  from  the  beginning. 

Representing  Paramount  at  the  sessions, 
which  were  attended  by  150  foreign  dis- 
tributors and  U.S.  exhibitors,  were  Barney 
Balaban,  president;  George  Weltner,  ex- 
ecutive vice-president;  Leonard  Kaufman, 
general  house  counsel;  Charles  Boasberg, 
general  sales  manager;  Martin  Davis,  vice- 
president  and  director  of  advertising; 
Joseph  Friedman,  executive  assistant  to 
Davis,  and  Henry  B.  Gordon,  Latin 
America  division  manager. 

Paramount  already  has  contracted  with 
Bronston  for  the  release  of  “Circus 
World,”  which  Bronston  currently  is 
shooting  in  Madrid.  It  was  reported  in  New 
York  last  week  that  Paramount  and  Bron- 
ston were  negotiating  for  international,  or 
at  least,  domestic  distribution  of  the 
Bronston  lineups. 


Comic,  Novel  and  Souvenir 
Books  on  ‘Roman  Empire' 

NEW  YORK  — Western  Printing  and 
Lithographing  Co.  has  concluded  an  agree- 
ment with  the  Samuel  Bronston  organiza- 
tion to  publish  a comic  book  based  on 
“The  Fall  of  the  Roman  Empire,”  which 
will  be  an  Easter  release.  The  32-page 
book  will  be  distributed  worldwide  by 
Western,  which  plans  a press  run  of  over 
500,000  copies  for  the  English-language 
version. 

Already  set  by  Bronston  are  a noveliza- 
tion  of  the  screenplay  by  Ben  Barzman, 
Basilio  Franchina  and  Philip  Yordan, 
which  Fawcett  Publications  is  publishing 
and  a souvenir  book,  prepared  by  Geoffrey 
Martin  of  the  Rank  organization  in  Lon- 
don, which  will  be  published  by  National 
Publishers,  Inc.,  for  worldwide  distribution. 

Bronston  Distributions  has  retained  the 
Margaret  Hodge  Co.  to  handle  fashion 
merchandising  and  tieins  on  “The  Fall  of  the 
Roman  Empire.”  Miss  Hodge  has  previous- 
ly been  associated  with  “Lawrence  of 
Arabia”  and  “Bye  Bye  Birdie”  fashion 
tieins. 


Rise  in  MCA  Earnings 
For  Nine  Months  Period 

NEW  YORK — MCA,  Inc.,  reported  un- 
audited net  earnings  of  $9,535,000,  or  $1.90 
per  common  share  after  preferred  divi- 
dends, for  the  nine  months  ended  Sep- 
tember 30,  according  to  Jules  C.  Stein, 
chairman  of  the  board.  For  the  same  period 
a year  ago,  the  company  had  unaudited 
earnings  of  $9,197,000,  or  $1.87  a common 
share,  exclusive  of  non-recurring  46  cents 
per  share  for  that  period.  The  figures  in- 
clude MCA’s  earnings  through  Decca 
Records. 
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Interest  in  Theatre  Organs  Revived 
Through  Restoration  for  Concerts 


The  sounds  of  train  and  steamboat 
whistles,  bird  calls,  xylophones  and  drums 
amid  the  majestic  thunder  of  the  “Mighty 
Wurlitzer”  are  ringing  out  again  in  a re- 
vival of  interest  in  theatre  organs  unparal- 
leled since  the  1920s — the  years  in  which 
the  stature  of  the  motion  picture  theatre 
was  more  often  judged  by  the  power  of  its 
organ  than  by  the  quality  of  its  film 
presentation. 

With  the  backing  of  the  American 
Ass'n  of  Theatre  Organ  Enthusiasts  and 
the  hard  work  of  its  local  chapter  mem- 
bers, many  unused  and  abandoned  organs 
have  been  rebuilt  and  put  to  use  in  motion 
picture  theatres.  Typical  are  the  Kimball 
organ  at  the  Wiltern  Theatre  in  Los 
Angeles  and  the  organ  at  the  Orange  The- 
atre in  Orange,  Calif. 

More  than  850  persons  attended  the 
organ  concert  at  the  Orange  Theatre  in 
late  October.  Norman  Goodin,  owner  of 
the  Orange,  purchased  many  old  slides 
once  used  in  the  Los  Angeles  Paramount, 
now  demolished,  and  these  were  flashed 
across  the  screen  as  part  of  the  program. 
In  addition  Laurel  and  Hardy  and  Harold 
Lloyd  silent  comedies  were  shown.  Jon 
Brent  Ledwon,  22-year-old  master  of  the 
theatre  organ,  who  has  been  appearing  in 
such  concerts  since  childhood,  played  the 
Orange  Theatre  organ.  Ledwon,  a student  of 
organ  music  since  the  age  of  11,  has  made 
more  than  350  concert  appearances  and 
is  the  owner  of  the  Wurlitzer  3-13  which 
was  originally  installed  in  the  Lyceum 
Theatre  at  Duluth,  Minn.  The  big  14,000- 
pound  organ,  console  and  blower  were  in- 
stalled in  the  music  room  of  Ledwon’s 
home,  but  necessitated  a 14xl8-foot  addi- 
tion to  the  room. 

Ledwon  appeared  at  the  console  of  the 
Radio  City  Music  Hall  organ  in  1954  and 
in  1958  and  gave  a concert  for  the  25th 
anniversary  of  the  Theatre  Organ  Club  of 
Great  Britain  at  the  Gaumont  State,  Kil- 
burn,  in  London,  England.  Three  years 
ago,  he  reintroduced  the  rebuilt  Wurlitzer 
at  the  El  Paso,  Tex.,  Plaza  Theatre,  which 
has  been  used  subsequently  to  great  effect, 


both  in  concert  performances  and  with 
motion  picture  product,  by  theatre  man- 
ager Bill  Chambers. 

For  those  theatres  which  have  revitalized 
the  theatre  organ  art,  the  projects  have 
paid  off  threefold:  in  utilization  of  the 
theatres  during  non-operative  hours  for 
special  organ  concerts,  in  building  com- 
munity goodwill,  and  in  drawing  back  into 
the  theatres  crowds  of  oldtimers  who  re- 
member with  fondness  and  nostalgia  the 
“golden  era”  of  the  theatre  organ  and  the 
days  of  early  motion  pictures. 

Some  2,000  persons,  most  of  whom  had 
not  been  in  a motion  picture  theatre  for 
ten  years  or  more,  paid  $2  and  $3  per  seat 
recently  to  hear  Ann  Leaf  in  a midnight  to 
3 a.m.  concert  on  the  Wurlitzer  at  the 
5,000-seat  Fox  Theatre  in  Detroit,  Mich. 

Assisted  by  a two-and-one-half  column 
story  in  the  amusement  section  of  the  De- 
troit Free  Press,  the  concert  drew  reserva- 
tions from  surrounding  states  and  Ca- 
nadian border  cities  as  far  away  as  To- 
ronto. More  than  50  “name”  organists 
were  in  the  crowd  and  there  were  tears  in 
the  eyes  of  many  spectators  as  the  Mighty 
Wurlitzer  rose  slowly  from  the  orchestra 
pit  and  came  into  view  in  a blaze  of 
colored  lights  with  Miss  Leaf  at  the  con- 
sole. In  addition  to  concert  selections,  Miss 
Leaf  also  accompanied  an  old  silent 
Charlie  Chaplin  comedy,  “The  Champion,” 
throwing  in  all  the  novelties  the  Wurlitzer 
boasts,  from  fire  whistles  to  zipping 
thumps  for  the  “prat-falls.”  Publicity  for 
the  concert  was  handled  by  Tom  McGuire 
of  Thomas  McGuire  & Associates  adver- 
tising agency. 

The  occasion  brought  back  memories  of 
the  Fox  Theatre  opening  in  1928  and  its 
boast  that  the  Wurlitzer  was  so  powerful 
it  had  to  be  muted  to  keep  from  cracking 
the  theatre’s  marble  columns.  In  fact,  the 
pipe  organ  and  Sam  Jack  Kaufman,  “the 
man  of  a million  melodies”  who  would  lead 
the  Fox  orchestra,  got  more  publicity  than 
the  theatre’s  first  film,  “Street  Angel,” 
starring  Janet  Gaynor  and  Charles  Farrell. 

The  appeal  of  the  theatre  organ  today 


Jon  Brent  Ledwon, 
youthful  organ  con- 
cert artist,  is  shown 
at  the  console  of  one 
of  the  restored  the- 
atre organs. 


ORGAN  CONCERT 
AT  MIDNIGHT 


IN  PERSON 

ANN 

LEAF 

of  Hollywood  & New  York 
Star  of  Radio 
TV  & Motion  Pictures 


HEAR  HER  AT  THE  CONSOLE  OF 
THE  MIGHTY  FOX  WURLITZER 


CLASSICS 


POPULAR  TUNES 
PLUS 


CHARLIE  CHAPLIN  in  "THE  CHAMPION” 

ALL  LAUGH  RIOT  SILENT  MOVIE  COMEDY 

with  mighty  organ  accompaniment  by  Ann  Leaf 


RESERVED  SEATS  *3.00  tax  i 
UNRESERVED  SEATS  *2.00  t, 


TICKETS  NOW  ON  SALE  AT  THE  FOX 
BOX  OFFICE,  GRINNELl’S  TICKET  OFFICE 
AND  MARWIl  BOOK  STORES 


OCTOBER  5th  FOX  Theatre 


000RS  OPEN  11:15  P M 


SEND  MAIL  ORDERS  TO  THE  FOX  THEATRE 


The  organ  concert  at  the  Fox  The- 
atre, Detroit,  was  advertised  through 
distribution  of  the  herald  shown  above. 


is  illustrated  by  the  large  crowds,  such  as 
the  2,000  at  the  Fox,  attracted  at  unusual 
hours  to  concert  events.  In  El  Paso  on 
Labor  Day,  more  than  1,000  persons  at- 
tended a 10  a.m.  organ  concert  at  the 
Plaza.  Organist  John  R.  Thomas  described 
the  concert: 

“It  was  really  a blast;  the  organ  sang  at 
its  best  and  the  crowd  was  right  with  me 
all  the  way.  I tell  you,  when  the  console 
started  down  in  the  pit,  playing  ‘When  Day 
Is  Done,’  and  that  tremendous  burst  of 
applause  rang  out  and  continued  for  sev- 
eral minutes,  I had  a lump  as  big  as  a 
Wurlitzer  console  in  my  throat.” 

At  the  Plaza  in  El  Paso,  the  organ  was 
used  regularly  until  World  War  II  when 
organists,  suddenly,  were  no  longer  avail- 
able. It  fell  into  a state  of  disrepair  and 
remained  unused  until  1959,  when  a group 
of  enthusiasts  began  rebuilding  it.  Since 
1960,  the  organ  has  been  heard  every  Sun- 
day evening. 

Last  fall,  Manager  Chambers  used  it  to 
promote  “The  Phantom  of  the  Opera,”  and 
BoxoFFicE-Showmandiser  described  the 
event : 

“As  the  house  lights  dimmed,  an  organ 
roared  out  with  Bach’s  ‘Toccata’  and  ‘Fugue 
in  D,’  which  were  played  by  the  Phantom 
in  the  picture.  Many  patrons  turned  to 
the  screen,  but  were  amazed  when  it  re- 
mained dark.  In  the  darkened  house,  the 
huge  console  of  the  Mighty  Wurlitzer  pipe 
organ  slowly  rose  from  the  pit  with, 
seemingly,  nobody  at  the  keys.  The  organ 
interlude  continued  until  suddenly  the  or- 
ganist for  the  club,  Don  Shearer,  returned 
to  the  ‘Toccata’  theme.  As  he  did,  the 
main  auditorium  lights  were  brought  to 
full  brilliance.  Don,  dressed  in  black,  com- 
plete with  cape,  turned  to  the  audience 
and,  holding  his  hands  in  front  of  him  as 
if  to  shield  himself  from  the  strong  white 
light,  allowed  the  capacity  crowd  to  get  a 
good  look  at  his  face.  Heavily  covered  with 
makeup,  he  was  a dead-ringer  for  the 
Phantom  of  the  film!” 

In  Joliet,  111.,  recently,  the  four-ton 
organ  at  the  Rialto  Square  Theatre  was 
reintroduced  in  concert  after  nearly  ten 
years  of  restoration  work  by  Kimbar,  Inc., 
local  chapter  of  the  American  Theatre 
Organ  Enthusiasts,  composed  of  28  pro- 
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James  Stewart  Emphasizes  Value 
Of  Personal  Appearance  Tours 


fessional  musicians  and  laymen  in  the 
Joliet  area. 

This  project  was  indicative  of  the  tre- 
mendous amount  of  work  required  to  re- 
store abandoned  theatre  organs  and  of  the 
affection  felt  for  the  organs  by  many  peo- 
ple. The  organ  lovers  did  most  of  their 
repairs  in  the  early  morning  weekend 
hours,  said  Robert  F.  Martin,  a Kimbar 
member. 

“Representatives  of  organ  companies 
who  looked  at  the  Rialto  organ  said  the 
instrument  was  doomed  to  silence  because 
of  water  damage  from  a leak  in  the  roof,” 
Martin  said.  “Those  estimates  we  did  get 
for  repairs  exceeded  $100,000.” 

The  Kimbar  men  did  the  job  for  $6,000, 
the  amount  they  had  to  pay  for  ten  organs 
in  the  Chicago  area.  They  removed  the 
best  parts  from  these  organs,  packed  and 
shipped  them  to  Joliet,  then  installed  them 
in  the  Rialto  instrument.  The  parts  they 
did  not  use  were  sold  and  the  money  re- 
ceived helped  defray  the  costs  of  rebuild- 
ing the  Rialto  organ. 

Through  the  work  of  local  chapters  of 
the  Organ  Enthusiasts  organization,  re- 
building of  other  theatre  organs  is  con- 
tinuing. Kimbar  members,  for  instance, 
next  will  repair  the  organ  in  the  old 
Trianon  ballroom,  and  Martin  said  negotia- 
tions are  under  way  for  them  to  repair  the 
organ  in  the  Chicago  Theatre. 

Thus,  once  again,  motion  picture  thea- 
tres resound  with  music  emanating  from 
organs  whose  range  include  four  key- 
boards, many  sets  of  pipes  and  full  pre- 
cussion  ensemble,  in  addition  to  stops  that 
provide  the  sounds  of  saxophone,  trumpet, 
many  violins,  English  horn,  xylophone, 
marimba,  cathedral  chimes,  glockenspiel, 
orchestra  bells,  harp,  castanets,  cymbal,  tam- 
bourine, 88-note  grand  piano,  drums  and 
many,  many  sound  effects. 


Motion  to  Drop  Test  Suit 
Vs.  Memphis  Censors  Filed 

MEMPHIS — A motion  to  dismiss  a test 
suit  against  the  Memphis  Board  of  Cen- 
sors was  filed  in  federal  court  here  Tues- 
day (19)  by  city  attorney  Frank  Gianotti. 

Embassy  Pictures  filed  suit  October  25 
charging  the  board  denied  constitutional 
rights  by  banning  the  film,  “Women  of  the 
World,”  from  showing  in  Memphis  in 
September. 

Gianotti’s  motion  said  the  federal  court 
lacked  jurisdiction  because  less  than  $10,- 
000  was  involved.  Embassy  charged  it  lost 
more  than  $20,000  because  the  film  was  not 
shown  in  Memphis. 

Judge  Marion  S.  Boyd  set  November  29 
to  hear  the  motion  to  dismiss. 


Samuel  Mills  Acting  Head 
Of  Schine's  Promotion 

GLOVERSVILLE,  N.Y.— Samuel  J.  Mills 
has  been  appointed  acting  director  of  ad- 
vertising, publicity  and  promotion  for  the 
Schine  Circuit  by  Seymour  H.  Evans,  gen- 
eral manager. 

Mills  joined  the  Schine  organization  in 
1958  as  manager  of  the  Strand  Theatre, 
Delaware,  Ohio,  and  in  1961  was  promoted 
to  Kentucky  division  manager  with  head- 
quarters in  Lexington.  He  became  assistant 
director  of  the  advertising  department  in 
1962. 

Before  joining  Schine,  Mills  was  as- 
sociated with  Wellman  Theatres  in  Girard, 
Ohio,  and  Warner  Theatres  in  Youngstown. 


Kansas  City  Area  Meeting 
On  Pay  TV  Problem  Set 

KANSAS  CITY— Richard  H.  Orear, 
president  of  Commonwealth  Theatres 
here,  announced  Thursday  (21)  that 
theatremen  in  the  Kansas  City  trade 
area  were  being  invited  to  attend  a 
meeting  concerning  pay  television  com- 
petition on  December  10  at  noon  at 
the  Colony  Restaurant  here.  Robert 
Selig,  vice-president  in  charge  of  the- 
atre operations  for  National  General 
Corp.,  will  speak  about  the  pay  TV 
problem. 

Orear  scheduled  the  meeting  at  the 
request  of  John  Rowley,  president  of 
Theatre  Owners  of  America.  The  ses- 
sion is  designed  to  assist  theatremen 
in  California,  and  in  other  areas  of  the 
nation  where  pay  TV  is  regarded  as 
an  imminent  threat,  to  find  ways  and 
means  to  combat  this  new  competi- 
tion, Orear  said. 


Screen  Actors  Guild  Strikes 
Against  TV  Advertisers 

HOLLYWOOD — A strike  against  tele- 
vision advertisers,  advertising  agencies  and 
commercial  producers  was  authorized  Mon- 
day (18)  with  only  one  dissenting  vote 
by  Screen  Actors  Guild  members,  at  their 
annual  meeting.  The  vote  followed  unani- 
mous balloting  by  SAG  members  in  New 
York,  authorizing  the  strike.  Approximately 
1,500  were  in  attendance.  SAG  demands  for 
pay  raises  were  not  only  rejected  by  the 
employers,  but  the  latter  countered  with 
demands  that  the  current  schedule  be 
lowered.  SAG  is  in  negotiations  on  film 
blurbs  jointly  with  AFTRA,  which  repre- 
sents performers  in  live  TV  and  radio. 

Newly  elected  president  Dana  Andrews 
discusssed  developments  in  pay  television 
and  what  it  will  mean  to  the  actor  when  it 
becomes  established  on  a nationwide  scale, 
probably  within  the  next  decade. 

Andrews  succeeds  George  Chandler,  who 
was  elected  first  vice-president.  Other  of- 
ficers elected:  Charlton  Heston,  second 
vice-president:  Walter  Pidgeon,  third  vice- 
president:  Dwight  Weist  (of  New  York), 
fourth  vice-president;  Ann  Doran,  record- 
ing secretary;  Warner  Anderson,  treasurer. 

In  contested  elections,  members  of  the 
board  of  directors  winning  three-year  terms 
were  Claude  Akins,  Macdonald  Carey, 
Chick  Chandler,  Bette  Davis,  Frank  Fay- 
len,  Robert  Keith,  Jock  Mahoney,  Karl 
Malden,  Ricardo  Montalban,  Gilbert  Perk- 
ins, Roy  Roberts,  Roger  Smith  and  Henry 
Wills.  Elected  for  one-year  terms  without 
opposition  were  Lyle  Bettger,  Raymond 
Burr  and  Marie  Windsor. 


Shirley  MacLaine  on  SEP  Cover 

HOLLYWOOD — In  a tieup  with  20th- 
Fox’s  “What  a Way  to  Go!,”  Shirley  Mac- 
Laine gets  the  front  cover  of  the  November 
30  issue  of  the  Saturday  Evening  Post;  an 
inside  layout  of  13  color  fashion  stills  by 
Mark  Kaufman  and  a 2,800-word  profile 
by  Muriel  Davidson. 


NEW  YORK — James  Stewart,  one  of  the 
film  industry’s  most  durable  stars,  still  be- 
lieves in  the  value 
of  making  national 
tours  to  promote  his 
pictures,  the  latest 
being  for  “Take  Her, 

She’s  Mine,”  his  cur- 
rent 20th  Century- 
Fox  release. 

Stewart  has  been 
making  these  person- 
al appearance  tours 
since  he  starred  in 
“Bend  of  the  River” 
for  Universal  in  1952, 
that  being  the  first 
time  he  made  an  independent  deal  with 
any  company  for  a percentage  of  the 
profits.  He  estimates  he  has  made  “about 
15  such  tours”  since,  including  the  current 
one  for  “Take  Her,  She’s  Mine,”  for  which 
he  gets  a percentage  of  the  gross,  Stew- 
art said. 

For  “Take  Her,”  Stewart  went  to  Abi- 
lene, Texas,  November  4 to  attend  the 
opening  of  the  20th-Fox  picture  and  make 
a personal  appearance  at  the  Paramount 
Theatre  there  and  in  four  other  Texas 
cities.  The  event,  which  was  televised  on  11 
Texas  TV  stations,  attracted  35,000  of 
Abilene’s  100,000  population  to  watch  his 
arrival.  He  found  that  the  American  pub- 
lic has  “a  tremendous  interest  in  movies” 
and,  according  to  the  20th-Fox  Dallas 
branch  manager,  the  event  increased  the- 
atre business  there  by  an  estimated  15 
per  cent.  Later,  Stewart  went  to  Boston, 
Philadelphia  and  Washington,  before  New 
York,  to  do  radio-TV  interviews  and  he 
will  also  visit  Colorado  Springs  for  the 
local  opening  of  the  picture  before  re- 
turning to  Hollywood. 

PLAYS  WYATT  EARP  FOR  WB 

Since  completing  "Take  Her,  She’s 
Mine,”  Stewart  did  a three  weeks’  stint  in 
John  Ford’s  “Cheyenne  Autumn”  for  War- 
ner Bros,  release,  in  which  he  plays  Wyatt 
Earp.  In  February  1964,  he  will  make  an- 
other 20th-Fox  picture,  “Erasmus  With 
Freckles,”  being  reunited  with  director 
Henry  Koster  and  scenarist  Nunnally 
Johnson,  of  “Take  Her,  She’s  Mine”  and 
“Mr.  Hobbs  Takes  a Vacation,”  made  for 
20th-Fox  in  1962. 

Although  these  three  20th-Fox  pictures 
are  definitely  in  the  family  pattern,  Stew- 
art claims  he  has  no  particular  desire  to 
continue  making  this  type  of  film.  He  pre- 
fers westerns  or  suspense  pictures  but,  un- 
like Burt  Lancaster  or  Kirk  Douglas,  he 
has  no  plans  for  his  own  production  com- 
pany but  will  just  stick  to  acting.  Among 
his  future  plans  is  another  western  to  be 
made  by  director  John  Sturges  for  the 
Mirisch  Co. 

Stewart  gets  many  letters  from  his  loyal 
fans,  but  the  picture  that  brought  him  the 
greatest  amount  of  protests  that  “I  let 
them  down”  was  “Anatomy  of  a Murder,” 
the  adult  picture  which  he  made  for  Otto 
Preminger  in  1959.  The  film  won  Stewart 
an  Academy  Award  nomination  and  the 
New  York  Film  Critics  Award  and,  he  ad- 
mits, he  probably  would  accept  a similar 
role  if  it  were  offered  him. 


James  Stewart 
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Producer  Plans  Tour 
To  Sell  'Ladybug' 

New  York — Frank  Perry,  producer  of 
the  acclaimed  "David  and  Lisa,”  made  his 
second  production,  "Ladybug,  Ladybug,” 
in  nine  months  (from  the  time  the  original 
story  was  conceived  to  delivery  of  the  film 
to  United  Artists)  and  plans  to  spend  the 


Fred  Goldberg  Frank  Perry 


next  few  months  promoting  his  “baby”  for 
UA.  “Ladybug,  Ladybug”  will  be  released 
in  late  December  in  time  for  Academy 
Award  consideration  in  Los  Angeles  and 
will  open  in  New  York  in  time  for  Christ- 
mas at  Cinema  II,  the  companion  theatre 
to  Cinema  I,  where  UA’s  “Tom  Jones”  has 
been  breaking  all  records. 

Perry  believes  that  it  is  a producer’s 
function  to  go  out  and  help  sell  his  picture 
to  the  public  and  he  and  his  wife,  Eleanor, 
who  writes  his  scripts,  will  spend  time  on 
promotion,  including  attending  the  Los 
Angeles  opening. 

Perry  advocates  that  producers  make 
only  one  picture  a year,  both  of  his  films, 
“David  and  Lisa”  and  “Ladybug”  have 
occupied  approximately  that  amount  of  his 
time.  For  his  next  picture,  the  second  of 
his  two-picture  deal  with  United  Artists, 
Perry  hopes  to  go  on  to  a “larger  film, 
meaning  a higher  budget  and  longer  shoot- 
ing time,”  he  said.  “David  and  Lisa”  cost 
$200,000,  most  of  which  he  had  to  raise 
himself,  while  “Ladybug,  Ladybug”  cost 
$320,000,  this  financing  supplied  by  UA. 
“Ladybug”  was  completed  in  35  days,  one 
day  more  than  scheduled.  Both  pictures 
were  filmed  in  the  Philadelphia  area. 

“David  and  Lisa,”  which  was  distributed 
by  Continental  in  1962-63,  was  critically 
acclaimed  and  emerged  as  “a  sleeper”  and 
advanced  the  careers  of  Keir  Dullea  and 
Janet  Margolin,  the  two  leads.  “Ladybug, 
Ladybug”  has  a cast  of  stage  players,  in- 
cluding William  Daniels  and  Nancy  Mar- 
chand,  and  UA  plans  a big  selling  cam- 
paign for  the  picture. 

Perry’s  wife,  Eleanor,  is  currently  look- 
ing for  a suitable  subject  for  their  next 
picture,  but  this  will  not  go  into  produc- 
tion until  mid-1964.  He  is  so  satisfied 
with  UA’s  plans  for  “Ladybug”  that  he  may 
sign  a longer  deal,  he  said. 

Also  attending  the  UA  meeting  were 
Fred  Goldberg,  vice-president,  and  Gabe 
Sumner,  national  director  of  publicity  and 
advertising. 


Presley  Film  for  Summer  Release 

HOLLYWOOD — The  Elvis  Presley  and 
Ann-Margret  co-starrer  “Viva  Las  Vegas” 
for  MGM  has  been  set  as  the  company’s 
summer  release  to  permit  a long-range  pro- 
motion campaign  geared  to  the  first  team- 
ing of  the  two  young  stars.  George  Sid- 
ney directed;  Jack  Cummings  produced. 


President  of  WOMPI 
Names  Committees 

KANSAS  CITY — Mary  Heueisen,  presi- 
dent of  Women  of  the  Motion  Picture  In- 
dustry International,  has  appointed  the 
following  committee  chairmen  for  1963- 
64: 

Lee  Nickolaus,  New  Orleans,  membership. 

Gene  Barnette,  New  Orleans,  bylaws. 

Florence  Work,  Des  Moines,  finance. 

Jean  Mullis,  Atlanta,  extension. 

Myrtle  Cain,  Kansas  City,  publicity. 

Viola  Wister,  Charlotte,  Will  Rogers  Me- 
morial Hospital. 

Mary  Hart,  Jacksonville,  Fla.,  ways  and 
means. 

Kathleen  Dowell,  Jacksonville,  industry 
service. 

Audrey  Hall,  Jacksonville,  historian. 

Phyllis  Whitescarver,  Kansas  City,  editor 
of  Newsletter. 

Nell  Middleton,  Atlanta,  revision  of  by- 
laws, a special  committee  this  year. 

To  be  announced  later  is  the  chairman 
of  the  special  leadership  assistance  com- 
mittee, a new  committee  being  appointed 
this  year. 

Named  chairman  for  the  convention  to 
be  held  at  St.  Louis,  Mo.,  Sept.  18-20,  1964, 
were  Grace  Engelhard  and  Marcella  De- 
Vinney,  both  of  St.  Louis. 

President  Heueisen,  in  choosing  the 
theme  for  the  year,  Progress  in  Unity, 
asks  all  WOMPIs  to  work  in  unity  with 
each  other  to  promote  goodwill,  not  only 
in  the  motion  picture  industry,  but  also 
among  all  with  whom  they  are  associated. 

“In  unity,  WOMPIs  should  strive  to  par- 
ticipate in  their  club  service  projects,  work 
together  to  reach  their  goal  of  a WOMPI 
sponsored  room  at  the  Will  Rogers  Me- 
morial Hospital  and  to  progress  by  increas- 
ing their  membership  locally  and  endeavor- 
ing to  organize  new  clubs.” 


Record  Nine-Month  Net 
For  Coca-Cola  Co. 

ATLANTA  — Sales  and  profits  of  The 
Coca-Cola  Co.,  both  domestic  and  foreign, 
for  the  first  nine  months  of  1963  set  a new 
record,  Lee  Talley,  chairman,  said  follow- 
ing a board  of  directors  meeting  here. 

After  provisions  for  taxes  and  all  other 
reserves,  the  consolidated  net  profits  for 
nine  months  were  $42,587,454  as  compared 
with  $37,965,670  for  the  same  period  of 
1962,  an  increase  of  12.2  per  cent.  This  is 
equivalent  to  $3.07  per  share,  compared  to 
$2.75  per  share  for  the  same  period  in 
1962. 

Earnings  for  the  third  quarter  were  $18,- 
247,187,  compared  to  $16,271,313  for  the 
same  period  last  year,  an  increase  of  12.1 
per  cent.  This  is  equivalent  to  $1.31  per 
share  as  compared  to  $1.18  per  share  for 
the  same  period  in  1962. 

Provision  for  income  taxes  for  the  first 
nine  months  of  1963  was  $50,909,000  and 
for  the  third  quarter  was  $21,503,000. 


Additional  MGM  Contest  Winners 

NEW  YORK — Other  theatre  managers 
to  receive  honorable  mention  in  MGM’s 
“Golden  Operetta”  series  contest  were  Ed- 
ward Konradt,  LaGrange  Theatre,  La- 
Grange,  111.;  E.  Noyer,  Nortown  Theatre, 
Chicago;  George  Romiue,  State,  Chicago; 
Victor  Fischer,  Valencia,  Evanston,  111., 
and  Hones  Swan,  Will  Rogers  Theatre, 
Chicago. 


AA  Re-elects  Board; 
Broidy  F orecasts  Profit 

HOLLYWOOD — Stockholders  of  Allied 
Artists  Pictures  Corp.,  in  annual  session 
Wednesday  (13)  at  the  company’s  offices 
here,  voted  to  re-elect  the  board  of  di- 
rectors for  the  coming  year.  The  directors 
are  Steve  Broidy,  George  D.  Burrows, 
Sherrill  Corwin,  Claude  A.  Giroux,  Roger 
W.  Hurlock,  W.  Ray  Johnston,  Edward 
Morey,  Paul  Perzelt,  Herman  Rifkin  and 
Emanuel  L.  Wolf. 

The  affirmative  vote  represented  793,588 
shares  of  common  stock  out  of  the  931,608 
total  shares  outstanding. 

Broidy,  president,  told  the  stockholders 
that,  based  on  present  indications  and 
forecasts,  and  on  a continuation  of  present 
trends,  it  was  estimated  by  management 
that  the  company  should  earn  a net  profit 
for  the  present  fiscal  year,  ending  June  27, 
1964,  in  excess  of  $800,000. 

At  a board  of  directors’  meeting,  fol- 
lowing the  stockholders’  meeting,  the  fol- 
lowing officers  were  elected:  Giroux, 

chairman  of  the  board;  Broidy,  president; 
Burrows,  executive  vice-president;  Morey, 
vice-president;  Hurlock,  vice-president; 
Earl  Re  voir,  treasurer;  Jack  M.  Sattinger, 
assistant  vice-president  and  secretary;  G. 
N.  Blatchford,  controller  and  assistant 
treasurer;  Sam  Sandberg,  assistant  treas- 
urer; J.  P.  Friedhoff,  assistant  secretary; 
Milton  Segal,  assistant  secretary;  James 
Tierney,  assistant  secretary;  and  Lamar 
Criss,  assistant  controller. 

The  board  of  directors  resolved  not  to 
declare  the  December  15  quarterly  divi- 
dend on  the  company’s  5V2  per  cent  cumu- 
lative preferred  stock. 

Jerry  Lewis  Television  Show 
To  Be  Discontinued 

HOLLYWOOD — “The  Jerry  Lewis  Tele- 
vision Show,”  currently  broadcast  over  the 
ABC  Television  Network  every  Saturday 
night,  will  be  discontinued  after  the  pres- 
entation of  the  13th  program  on  December 
14. 

Despite  a firm  40-week  commitment  ABC 
has  granted  Lewis’  request  to  withdraw 
the  show  due  to  differences  regarding  its 
format. 

Lewis  said  that,  since  these  differences 
of  opinion  had  little  chance  of  being  re- 
solved in  the  immediate  future,  it  is  much 
better  to  call  a halt  to  the  show  and  make 
a fresh  start  at  sometime  in  the  future. 

Lewis  also  pointed  out  that,  after  two 
months  of  broadcasting  the  live  two-hour 
show  every  Saturday  night  that  were  he  to 
accede  to  the  network  concept,  the  result- 
ant workload,  added  to  his  regular  movie, 
personal  appearance  and  other  commit- 
ments, would  be  too  heavy. 

Both  ABC  executives  and  Lewis  repre- 
sentatives said  an  amicable  settlement  had 
been  worked  out. 


Two  Film  Title  Changes 

HOLLYWOOD — Title  for  “His  and  His,” 
MGM’s  new  romantic  comedy  with  music, 
has  been  changed  to  “Honeymoon  Hotel.” 
The  Allied  Artists  release,  “The  Year  of 
the  Tiger,”  first  American  feature  film  to 
be  photographed  in  its  entirety  in  Viet- 
Nam,  also  has  a title  change;  henceforth  it 
will  be  titled  “A  Yank  in  Viet-Nam.” 
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AN  AARON  ROSENBERG  MARTIN  MELCHER  PRODUCTION 
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...’TIL  NIGHT! 


CO-STARRING  THELMA  RITTER-FREO  CLARK- DON  KNOTTS  - ELLIOTT  REID  WITH  chuck  connors 

produced  BY  AARON  ROSENBERG  & MARTIN  MELCHER  • directed  by  MICHAEL  GORDON  • screenplay  by  HAL  KANTER  & JACK  SHER 
based  on  a screenplay  by  BELLA  SPEWACK  & SAMUEL  SPEWACK  • story  by  BELLA  SPEWACK.  SAMUEL  SPEWACK  & LEO  McCAREY  CINEMASCOPE 


9ta  A(!£  tjoiuw 

SPECIALLY  WRAPPED  WITH 
THAT  20th  BRAND  OF 
SHOWMANSHIP! 


DORIS  DAY  SINGS 
THE  TITLE  SONG 

Recorded  with  that 
new  beat  and  up-to- 
the-minute  sound  for 
nation-wide  teenage 
appeal ! 


TWENTIETH  CENTURY-FOX  PRESENTS 


doris  day 
fames  garner 
polly  bergen . 

AN  AARON  ROSENBERG-MARTIN  MELCHER  PRODUCTION 


move 

ver9 

darling 


color  by  deluxe 


chuck  connors 


COSTARRING  THELMA  RITTER*  FRED  CLARK  * DON  KNOTTS  * ELLI OTT  REID  with 

produced  BY  AARON  ROSENBERG  & MARTIN  MELCHER  • directed  by  MICHAEL  GORDON  -screenplay  by  HAL  KANTER  & JACK  SHER 
based  ON  A screenplay  er  BELLA  SPEWACK  & SAMUEL  SPEWACK  • story  by  BELLA  SPEWACK,  SAMUEL  SPEWACK  & LEO  McCAREY  • CINEMASCOPE 


AS  ADAM 


ANIMATED  TV  TRAILERS 
and 

PROVOCATIVE 
RADIO  SPOTS 

designed  to  sell  every 
facet  of  this  big 
holiday  attraction ! 


FULL  COLOR 
NATIONAL  MAGAZINE 
ADVERTISING 
geared  to  reach  all  levels 
of  your  market  potential! 


THEATRICAL 
TEASER  TRAILER 
In  Color  by  De  Luxe. 

AVAILABLE  FREE! 


SPECIAL 

Giant  74"  High  Full  Color 
Advance  Lobby  Piece! 


POINT-OF-SALE 
MERCHANDISING 
tailored  for 
solid  impact 
at  the 
local  level! 


featuring 

Short  Subjects 


MORE  THAN  280  SHORTS  AVAILABLE  FOR  1963-64 


Exhibitors  will  have  more  than  280  short  subjects  available  during 
the  1963-64  season  from  the  major  film  distributors  and  the  independent 
companies,  with  primary  emphasis  on  the  ever-popular  cartoon.  More 
than  half  of  the  total  will  comprise  one-reel  cartoons,  with  62  new  ones 
scheduled  and  80  others  to  be  reissued.  Some  will  introduce  totally  new 
characters,  as  typified  by  the  nine-cartoon  Swifty  and  Shorty  series  planned 
by  Paramount,  and  a number  of  new  characters — Luno,  Astronut  and 
Oscar  Mild,  Donkey  Otie  and  Duckworth,  Pitiful  Penelope  — slated  for 
introduction  by  Terrytoons. 

As  in  past  seasons,  the  short  subjects  released  will  encompass  sports, 
travel,  animal  life,  history,  and  slapstick  comedy.  Especially  notable  is 
the  increase  in  interest  in  two-reel  subjects,  with  37  set  for  release,  and 
in  featurettes,  with  23  scheduled. 

Columbia  remains  the  leader  in  number  of  releases  for  the  season, 
with  82  on  its  slate.  Paramount,  with  just  half  as  many — 41 — is  in  second 
place.  Columbia  also  remains  the  only  distributor  offering  new  serials, 
while  Metro-Goldwyn-Mayer  and  Universal  stand  out  as  the  only  com- 
panies offering  twice-weekly  newsreels — MGM  through  its  News  of  the 
Day  and  Universal  with  its  Universal  News. 

Reports  from  the  various  companies  regarding  releases  for  the  1963- 
64  season: 


The  Shorts  Lineup 
For  '63-64  Season 

Buena  Vista 

Two  48-minute  featurettes;  two  48-minute 
featurette  reissues;  seven  20-minute  featurettes; 

12  seven-minute  Disney  cartoon  reissues;  seven 
30-minute  People  and  Places;  three  True-Life 
Adventure  reissues. 

Cinema-Video 

One  featurette,  “The  Communist  Threat.” 
Columbia 

Three  featurette  specials;  eight  two-reel  color 
featurettes;  12  Loopy  de  Loop  cartoons;  three 
color  travel  featurettes;  eight  Mr.  Magoo  car- 
toons; 15  color  favorites;  ten  World  of  Sports 
one-reelers;  eight  two-reel  Three  Stooge 
comedies;  two-reel  assorted  favorites;  three 
serials. 

Janus 

Two  featurettes,  “A  Tribute  to  Dylan  Thomas,” 
and  “The  Most.” 

M etr  o-Gold  w y n -M'ayer 

Fifteen  Tom  & Jerry-Gold  Medal  reprint  car- 
toons; 104  issues  of  News  of  the  Day. 

Parade 

One  featurette,  “Friendly  Neighbors.” 
Paramount 

Nine  new  Swifty  & Shorty  cartoons;  six  new 
Noveltoons;  six  new  Modern  Madcap  cartoons; 
six  Popeye  Champion  reissues;  six  Sports  in 
Action;  three  two-reel  specials;  five  High  Top- 
pers. 

Lester  A.  Schoenfeld 

Five  featurettes;  ten  two-reelers;  ten  one- 
reelers. 

20th  Century-Fox 

Movietone  CinemaScopes  in  color,  encompass- 
ing travel,  sports  and  music;  16  new  Terrytoons 
and  Terrytoon  reissues. 

Union 

Live-action  featurette,  “The  Shoes.” 

United  Artists 

Three  featurettes,  “An  Answer,”  “Jacqueline 
Kennedy’s  Asian  Journey,”  and  “Icarus  Mont- 
golfier Wright.” 

United  Producers 

One  featurette,  “The  Cadillac.” 

Universal 

Two  two-reel  specials;  five  one-reel  specials; 

13  new  Walter  Lantz  Cartunes;  seven  Waltei 
Lantz  Cartunes  reissues;  Football  Highlights  of 
1963;  104  issues  of  Universal  News. 

Warner  Bros. 

Three  two-reel  Adventure  specials;  three  one- 
reel  adventure  specials;  17  Merrie  Melodie- 
Looney  Toons  reissues;  13  Blue  Ribbon  reissues. 


New  Cartunes  and  Specials 
On  Universal  Program 

The  use  of  short  subjects  and  newsreels 
will  continue  to  be  emphasized  during  1964 
by  Universal  Pictures 
Co.  as  part  of  a well- 
integrated  program 
of  motion  picture  en- 
tertainment. The 
company,  according 
to  Henry  H.  “Hi” 
Martin,  vice-presi- 
dent and  general 
sales  manager,  will 
release  two  two-reel 
specials  in  color,  five 
one-reelers  in  color, 
13  new  Walter  Lantz 
color  cartunes  and 
seven  reissued  Lantz  cartunes,  a new  Foot- 
ball Highlights  of  1963  and  104  issues  of 
Universal  News. 

In  announcing  the  28  subjects  slated 
for  release  during  1964,  Martin  noted  that 
Universal  has  a full-scale  drive  under  way 
at  present  under  the  direction  of  Norman 
E.  Gluck,  sales  coordinator  of  the  home 
office  sales  cabinet,  to  enlarge  the  num- 
ber of  its  exhibitor  customers  for  the  bi- 
weekly issues  of  the  Universal  Newsreel. 

Martin  emphasized  that  Universal  means 
to  keep  alive  its  newsreel  entertainment 


for  the  coming  year  and  seeks  the  continu- 
ing support  of  exhibitors  everywhere  to 
make  this  possible. 

The  two-reel  color  specials,  which  go 
into  release  at  the  beginning  of  the  year, 
include  “Sound  of  Speed,”  the  story  of  a 
Scarab  race  car  which  follows  the  dizzy 
pace  of  a high-powered  racing  car  over 
its  initial  trials  on  one  of  California’s  fa- 
mous road  courses.  The  second  special, 
“The  Land,”  deals  with  the  Shrine  of  the 
Three  Faiths,  Jerusalem,  and  provides  a 
panorama  of  Israel  today  and  of  the 
Christian  and  Mohammedan  sacred  areas 
of  the  country.  It  is  narrated  by  Martyn 
Green. 

Seven  of  the  13  new  Walter  Lantz  Car- 
tunes, according  to  Martin,  will  be  Woody 
Woodpecker  subjects  designed  to  provide 
exhibitors  with  a continuing  supply  of 
films  starring  this  ever-popular  character. 
Three  of  the  seven  Lantz  Cartune  reis- 
sues will  also  be  Woody  Woodpecker  sub- 
jects. 

The  five  new  one-reel  Color  Adventures, 
in  order  of  their  release,  will  be  “One  Man’s 
Paris,”  “A  Nice  Place  to  Visit,”  “Flying 
Fisherman,”  “Dutch  Treat”  and  “Water- 
color  Holiday.” 

“Football  Highlights  of  1963”  which  will 
be  available  December  1,  again  will  pre- 
sent the  highlights  of  the  college  football 
season. 


Henry  H.  Martin 
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New  Characters,  Greater  Variety  of  Subjects  Offered 


Variety  Spices  Columbia's 
Short  Subjects  Roster 

Three  important  new  short  subjects  in- 
cluding the  international  prizewinner,  “The 
Critic,”  are  among 
the  82  short  subjects 
on  the  Columbia  Pic- 
tures roster  during 
the  coming  season, 
according  to  Maurice 
Grad,  short  subject 
sales  manager  for  Co- 
lumbia. 

The  prizewinner, 
“The  Critic,”  highly 
praised  spoof  of  arty 
shorts  by  producer- 
director  Ernest  Pin- 
toff  and  comedian 
Mel  Brooks,  has  been  invited  five  times 
this  year  to  international  festivals.  At 
Edinburgh,  “The  Critic”  was  awarded  one 
of  the  five  Diplomas  of  Merit  granted  to 
American  films.  The  short  subject  also 
had  invitational  showings  at  film  festivals 
in  Tours,  Cannes,  Montreal  and  San  Fran- 
cisco. 

“Little  Star  of  Bethlehem,”  a Christmas 
story  by  Paul  Tripp  offered  as  a single- 
reel color  cartoon,  and  “Three  Stooges 
Scrapbook,”  a special  one-reel  short  sub- 
ject in  color,  are  also  featured  specials  of 
Columbia. 

Also  highlighted  in  Columbia’s  lineup  this 
year  of  a diverse  selection  of  short  sub- 
jects are  eight  new  two-reel  color  fea- 
turettes  and  12  new  Loopy  de  Loop  car- 
toons by  the  Academy  Award-winning 
team  of  William  Hanna  and  Joseph  Bar- 
bera.  Among  the  color  featurettes  are  travel 
films  “Swiss  Water  Paradise,”  “Song  of 
London,”  and  “Italy’s  Wonderful  Sardinia.” 

The  lineup  also  includes:  eight  cartoons 
starring  the  two-time  Academy  Award 
winner,  Mr.  Magoo;  15  other  color  favor- 
ites, plus  ten  new  “World  of  Sports”  one- 
reelers  with  commentary  by  famous  sports- 
caster  Bill  Stern,  eight  two-reel  Three 
Stooge  comedies  and  other  two-reel  as- 
sorted favorites. 

Three  serials,  “Jungle  Raiders,”  “Cap- 
tain Video,”  and  “The  Great  Adventures 
of  Wild  Bill  Hickok,”  round  out  the  Colum- 
bia short  subjects  selections. 


Among  live  action  and  animation  subjects 
on  Columbia's  roster  of  shorts  are  "The  Three 
Stooges,"  shown  above  in  a scene  from  one  of 
that  series. 


A scene  from  "The  Roaring  Road,"  covering 
the  classic  24-hour  automobile  race  in  France 
that  is  known  as  "Le  Mans."  This  subject  is 
one  of  Paramount's  Sports-In-Action  series. 


New  Cartoons,  Live-Action 
In  Paramount  Lineup 

“In  line  with  the  predictions  by  Para- 
mount president  Barney  Balaban  and  ex- 
ecutive vice-president 
George  Weltner  that 
the  coming  season 
will  be  one  of  the 
most  important  and 
successful  in  the  com- 
pany’s history,  Para- 
mount’s short  sub- 
jects program  for 
1964  promises  to  be 
the  strongest  and 
most  impressive  ever 
made  available,”  says 
Burton  H.  Hanft,  in 
charge  of  short  sub- 
ject sales  for  the  company. 

From  now  through  next  November, 
Paramount  will  deliver  41  shorts,  includ- 
ing 21  new  color  cartoons.  Exhibitors  have 
been  clamoring  for  fresh  cartoon  subjects, 
Hanft  said,  and  Paramount  will  offer  nine 
Swifty  and  Shorty  cartoons,  six  Novel- 
toons  and  six  Modern  Madcaps.  The  com- 
pany, he  continued,  is  especially  excited 
about  the  series  featuring  Swifty  and 
Shorty  and  it  plans  to  turn  out  a series  of 
nine  each  year. 

In  addition  to  the  new  cartoons,  Para- 
mount will  present  six  Popeye  Champions, 
all  in  color. 

In  the  live-action  short  subjects  field, 
Paramount  has  scheduled  six  Sports  in 
Action,  three  two-reel  specials  and  five 
High  Toppers,  all  in  color  and  ranging  in 
subject  matter  from  the  international  Boy 
Scout  Jamboree  to  sky-divers  and  bull- 
fighters. 

“If  variety  is  the  spice  of  life,  then  Para- 
mount’s short  subjects  schedule  for  the 
coming  period  will  add  spice  to  any  pro- 
gram,” Hanft  said.  “Whether  an  exhibitor 
is  looking  for  a good  one  or  two-reel  short 
to  fill  out  a single-feature  bill,  a cartoon 
to  add  zing  to  a double-feature  or  a whole 
group  of  cartoons  and  shorts  for  a kiddie 
show  or  other  special  program,  he  will 
find  them  at  Paramount.” 


3 Special  Subjects 
In  Release  by  UA 

The  nation’s  First  Family  plays  an  im- 
portant part  in  two  of  the  three  short  sub- 
jects in  distribution  by  United  Artists,  ac- 
cording to  James  R.  Velde,  vice-president 
in  charge  of  domestic  sales.  President  John 
F.  Kennedy  is  the  focal  personality  in  “An 
Answer,”  a special  gratis  documentary 
short  featuring  the  U.  S.  Navy  and  Marine 
Corps  and  narrated  by  actor  Kirk  Douglas. 
The  subject  shows  the  President  visiting 
the  U.S.  Fleet  to  witness  the  striking  force 
and  deterrent  power  of  the  Navy. 

Most  important  of  the  UA  trio,  Velde 
said,  is  “Jacqueline  Kennedy’s  Asian  Jour- 
ney,” highlighting  the  First  Lady’s  visit  to 
India  and  Pakistan  in  the  spring  of  1962. 
Made  for  the  United  States  Information 
Agency  for  overseas  showing,  the  picture 
was  released  to  the  American  public  upon 
the  urging  of  members  of  Congress. 

The  third  UA  short  is  “Icarus  Montgolfier 
Wright,”  18-minute  semi-documentary 
dealing  with  man’s  quest  for  flight  from 
Greek  mythology  to  today’s  space  age.  Pro- 
duced by  Format  Films,  the  short  was  two 
years  in  the  making  and  utilizes  a new 
technique  in  animation. 

Schoenfeld  Has  25 
Shorts  in  Lineup 

A program  of  25  short  subjects  will  be  re- 
leased by  Lester  A.  Schoenfeld  Films  during 
the  coming  season.  The  lineup  consists  of 
five  featurettes,  with  running  time  of  30 
minutes  each;  ten  two-reelers,  ranging  from 
14  to  22  minutes,  and  ten  one-reelers,  with 
running  time  of  ten  to  12  y2  minutes. 

Among  the  featurettes  are  “Home  Made 
Car,”  “Travel  Game”  and  “Three  Is  Com- 
pany.” Listed  among  the  new  two-reelers  are 
“Thousand  Island  Summer,”  “Heart  of  Scot- 
land” and  “Yorkshire  Sands.”  In  the  one- 
reel  category  are  “Color  Symphone,”  “Pic- 
tures in  the  Fire”  and  “Michelangelo  and 
“Raphaelo,”  among  others. 

Schoenfeld  believes  there  is  a greater  de- 
mand for  quality  short  subjects,  because  of 
new  patterns  of  distribution  such  as  Pre- 
miere Showcase  bookings,  which  are  single- 
feature programs,  and  the  building  of  small 
deluxe  theatres  in  shopping  areas. 

New  Characters  Featured 
In  16  Terrytoons  for  '64 

Sixteen  new  Terrytoons,  introducing 
several  new  characters,  are  slated  for  pro- 
duction by  Terrytoons  for  1964,  according 
to  William  M.  Weiss,  vice-president  and 
general  manager.  New  characters  to  be  in- 
troduced include  Luno,  Astronut  and  Os- 
car Mild,  Donkey  Otie  and  Duckworth 
and  Pitiful  Penelope. 

Weiss  pointed  out  that  exhibitors  de- 
siring to  satisfy  audiences  could  take  bet- 
ter advantage  of  the  Terrytoon  cartoon  to 
round  out  an  average  or  weak  program, 
and  he  added  that  the  Terrytoons  are 
meaningful  and  aimed  at  the  entire  fam- 
ily, appealing  to  adults  as  well  as  to  chil- 
dren. 


Maurice  Grad 


Burton  H.  Hanft 
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Scene  from  o Tom  and  Jerry  Cartoon 


MGM  to  Re-Release 
15  Tom  and  Jerrys 

Fifteen  Tom  & Jerry  Gold  Medal 
Metrocolor  reprints  will  be  released  for 
theatrical  exhibition  during  the  coming 
year  by  Metro-Goldwyn-Mayer.  In  addi- 
tion, the  company  will  continue  to  re- 
lease 104  issues  of  its  News  of  the  Day, 
released  at  the  rate  of  two  issues  per  week. 

The  titles  of  the  one-reel  Tom  and 
Jerry  series  include  “Yankee  Doodle 
Mouse,”  “Mouse  Trouble,”  “Mouse  in  Man- 
hattan, “Two  for  Tee,”  “Flirty  Birdy,” 
“Quiet  Please,”  “Springtime  for  Thomas,” 
“The  Milky  Waif,”  “Trap  Happy,”  “Solid 
Serenade,”  “Salt  Water  Tabby,”  “Mouse 
in  the  House,”  “The  Invisible  Mouse,”  “The 
Truce  Hurts,”  and  “Kitty  Foiled.” 

Sees  Talent  Source 
In  Short  Subjects 

There  is  no  question  that  real  progress 
is  being  made  in  convincing  exhibitors  that 
the  short  subject  plays  an  important  role 
in  the  total  program  of  any  theatre,  not 
only  the  “art”  theatre,  in  the  opinion  of 
Peter  P.  Horner,  head  of  Union  Film  Dis- 
tributors, Inc.  “By  natural  evolution,”  Hor- 
ner said,  “the  short  subjects  available  to 
exhibitors  in  today’s  market  encompass  an 
enormous  range  of  themes — and  a substan- 
tial portion  are  getting  a fair  play-off.  The 
demise  of  the  double-feature  program  en- 
hanced the  demand  for  outstanding  shorts 
and  that  is  as  it  should  be.” 

Pointing  out  that  budding  new  talent — 
directors,  animators,  actors,  composers — 
often  put  new,  quaint  and  strange  ideas 
into  production,  Horner  emphasized  that 
the  ultimate  arbiter — the  public — is  enorm- 
ously interested  in  new  approaches  and 
treatments  and  voices  loudly  its  likes  and 
dislikes. 

“Our  job,”  Horner  said,  “is  to  entertain 
and,  at  times,  the  short  turns  out  to  give 
more  entertainment  in  ten  minutes  than 
the  feature  in  110  minutes.” 

Horner  noted  the  preference  of  single- 
feature theatres  for  shorts  as  a matter  of 
convenience  in  adjusting,  through  the 
length  of  the  short  subject,  the  total  per- 
formance time.  He  pointed  out  that  the 
film  festivals  are  great  promoters  of 
shorts,  adding,  “In  fact,  the  festivals  are 
actually  besieged  by  the  producers  of 
shorts,  since  at  all  festivals  there  are  great 
numbers  of  newsmen  and  critics  present 
and  plenty  of  medals,  diplomas,  palms  and 
statuettes  to  go  around.  The  other  day  I 
saw  a catalog  of  the  United  Nations  with 
1,000  entries  on  fish  alone!  But  out  of  this 
confusing,  deafening  babble  are  born  the 
producers,  directors,  actors,  technicians  and 
investors  of  tomorrow.” 


Buena  Vista  Boosts  Shorts 
With  Promotion  Campaign 

A well-balanced  program  of  Technicolor 
short  subjects,  enhanced  by  the  crowd- 
drawing name  of  Walt  Disney,  will  again 
be  offered  by  Buena  Vista  during  the  com- 
ing year,  according  to  Michael  G.  Poller, 
short  subjects  sales  manager. 

As  in  the  past,  Poller  said,  the  enter- 
tainment value  of  the  subjects  will  be  en- 
hanced by  showmanship  campaigns  to  help 
theatres  properly  publicize  them.  Each 
subject,  he  said,  is  hand-tailored  with  a 
campaign  comparable  to  that  accorded 
feature  pictures  and  including  promotional 
aides  such  as  special  press  sheets,  ad  mats, 
stills  and  accessories.  Buena  Vista,  Poller 
continued,  urges  all  showmen  to  use  the 
campaign  tools  and  to  include  them  in 
their  feature  advertising. 

Heading  the  list  of  Walt  Disney  subjects 
are  two  48-minute  featurettes,  “Yellow- 
stone Cubs”  and  “Disneyland  After  Dark.” 
“Yellowstone  Cubs”  concerns  the  adven- 
tures of  Tuffy  and  Tubby,  a couple  of 
lost  baby  bears  who  raise  havoc  at  Yel- 
lowstone National  Park.  “Disneyland  After 
Dark”  features  Annette,  Tommy  Rydell, 
Louis  “Satchmo”  Armstrong  and  an  array 
of  bands,  singing  groups,  dancers  and  in- 
strumentalists, with  Walt  Disney  as  host. 
Two  other  48-minute  featurettes,  “The 
Hound  That  Thought  He  Was  a Raccoon” 
and  “The  Horse  With  the  Flying  Tail,” 
both  are  still  in  release. 

Cartoon  subjects  will  include  the  20- 
minute  featurette,  “Symposium  on  Popular 
Songs,”  “Aquamania,”  “The  Litterbug,” 
“Saga  of  Windwagon  Smith,”  “Goliath 
II,”  “Donald  and  the  Wheel”  and  “Noah’s 
Ark.”  An  important  part  of  the  short  sub- 
ject schedule  will  be  12  Disney  cartoon 
subjects,  running  seven  minutes  each,  the 
pick  of  former  releases  with  new  prints 
in  every  case.  These  will  feature  cartoon 
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greatest  contests  this  season  are  ■ 

highlighted  in  this  NEW  sports  Him! 

ENJOY  its  every  thrill-packed  moment! 


Universal  has  prepared  eye-catching,  patron- 
selling display  material  for  its  series  of  sports 
and  other  special  short  subjects. 


characters  Mickey  Mouse,  Donald  Duck, 
Pluto,  Goofy,  Chip  ’n’  Dale  and  others. 

The  People  and  Places  series  will  be  rep- 
resented by  “Seven  Cities  of  Antarctica,” 
“Ama  Girls,”  “Scotland,”  “Wales,”  “Japan,” 
“The  Danube”  and  “Grand  Canyon,”  live- 
action  subjects  running  about  30  minutes 
each.  In  addition,  Buena  Vista  will  make 
prints  available  on  “Bear  Country,”  “Water 
Birds”  and  “The  Olympic  Elk,”  which  have 
been  out  of  circulation  about  eight  years. 

Diversification  in  Warner 
Shorts  Program:  Baily 

Interest  manifested  in  the  current  War- 
ner Bros,  short  subjects  program,  as  well 
as  the  one  upcoming  for  1964  “very  def- 
initely explodes  the  myth  being  bandied 
about  by  a few  that  short  subjects  are 
not  appreciated  by  the  public,”  Charles  A. 
Baily,  short  subjects  sales  manager,  said, 
adding,  “The  two-reel  and  one-reel  World 
Wide  Adventure  Specials  which  we  re- 
leased are  meeting  with  wide  acclaim  and 
splendid  results.” 

Because  of  the  reception  given  those  re- 
leased in  previous  years,  the  company  has 
scheduled  three  two-reel  Adventure  Spe- 
cials. These  will  include  “With  Their  Eyes 
on  the  Stars,”  dealing  with  the  exploration 
of  outer  space  and  presenting  thrilling 
shots  of  rockets,  missiles  and  space  ships 
probing  the  unknown.  A second  two-reeler 
will  be  “A  Report  From  San  Juan,”  con- 
cerning Puerto  Rico,  its  beauty  and  cus- 
toms. 

Included  in  the  single-reel  World-Wide 
Adventure  Specials  are  “A  Wish  and 
Ticino,”  the  story  of  a little  mountain 
girl’s  wish  and  dream  which  come  true. 
“Unfamiliar  Sports”  will  deal  with  un- 
usual rather  than  known  sports.  “Kingdom 
of  the  Saguenay”  presents  a trip  on  the 
St.  Lawrence  to  a remote  section  of  the 
waterway  which  is  both  beautiful  and  a 
haven  for  all  fishermen. 

Warner  Bros,  will  have  17  Merrie  Mel- 
odies-Looney  Toons  cartoons  featuring  the 
antics  of  Bugs  Bunny,  Daffy  Duck,  the 
Road  Runner,  Speedy  Gonzales,  Sylvester, 
Tweety  and  the  company’s  other  cartoon 
stars,  plus  13  Blue  Ribbon  Cartoons  on  its 
1963-64  schedule. 

“This  great  program,”  Baily  said,  “is 
available  to  all  exhibitors  to  be  used  to 
their  best  advantage.  There  are  just  ex- 
hibitors, and  there  are  showmen.  There  are 
those  who  strive  to  give  their  patrons  the 
widest  possible  diversification  in  enter- 
tainment, taking  full  advantage  of  every 
segment  of  their  audience.  Something  on 
their  program  for  everyone.  This  is  show- 
manship.” 
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Lantz  Has  Been  Making 
Cartoons  for  35  Years 

Having  just  completed  negotiations  which 
will  bring  his  “Woody  Woodpecker  Show” 
to  some  250  television 
stations  from  coast  to 
coast  for  a 52-week 
period,  Walter  Lantz, 
Hollywood’s  long- 
time i n d e p e n dent 
cartoon  producer  for 
theatrical  distribu- 
tion, finds  his  the- 
atrical cartoon  pro- 
ducing business 
bouncing  more  than 
ever  today. 

This,  in  essence, 
was  the  message 
enunciated  by  Lantz,  who  was  accompan- 
ied by  his  wife,  Grace  Stafford,  the  voice 
of  “Woody  Woodpecker”  for  the  past  23 
years,  during  an  interview  in  New  York, 
while  he  was  busy  promoting  the  new  tele- 
vision show  which  is  being  sponsored  by 
Kellogg  Company. 

Lantz  has  been  producing  animated  car- 
toons for  Universal  release  to  theatres 
throughout  the  world  for  the  past  35  years. 
For  1963-1964,  Universal  will  release  13  new 
Walter  Lantz  Color  Cartunes  and  seven 
reissues,  but  this  is  not  a barometer  of 
Lantz’  activities.  He  is  producing  19  new 
Cartunes  each  year  and  he  has  already 
completed  all  of  1964-1965  product,  being 
a year  ahead  on  production.  He  will  intro- 
duce a new  series  “The  Beary  Family” 
which  will  be  domestic  comedy  and  deliver 
10  new  “Woody  Woodpecker”  cartoons  and 


three  “Chilly  Willy”  cartoons  and  is  de- 
veloping a new  “Inspector  Willoughby” 
private  eye  series. 

What  is  keeping  Walter  Lantz  in  the 
business  of  making  cartoons  for  theatrical 
distribution  to  the  screens  of  the  world — 
his  cartoons  are  shown  in  72  countries — 
is  the  controlled  cost  factor  and  the 
economics  of  distribution  by  Universal,  he 
said.  Over  30  per  cent  of  his  revenue  now 
comes  from  the  foreign  market. 

Of  the  70  new  cartoons  placed  in  dis- 
tribution by  Universal  in  the  four  years 
starting  with  the  1959-60  selling  season, 
plus  26  reissues,  Universal  has  obtained 
over  450,000  domestic  playdates  and  con- 
tinuity of  production  has  built  up  a steady 
flow  of  revenue  for  Lantz. 

Lantz  believes  that  the  “Woody  Wood- 
pecker” television  show  for  Kellogg  will  make 
countless  additional  fans  for  the  cartoons 
in  theatres.  The  “Woody  Woodpecker 
Show”  used  by  Kellogg  is  being  heavily  ex- 
ploited by  the  cereal  company  on  the 
boxes  of  the  cereals,  in  supermarkets, 
through  special  advertising  displays  and 
posters  and  even  through  radio  spot  an- 
nouncements. 

Lantz  in  summing  up  said  he  believes  em- 
phatically that  exhibitors  want  animated 
cartoons.  His  belief  is  based  on  the  fact 
that  his  business  continues  to  expand  in 
the  theatrical  field,  in  the  comic  book  field, 
in  the  merchandising  field  and  now  in  the 
field  of  television. 

New  Lantz  cartoons  are  being  made  to 
be  projected  on  all  types  of  screens  in- 
cluding anamorphic  process  with  a mini- 
mum of  dialog,  since  they  are  understood 
by  children  throughout  the  world  without 
translation. 


Featurettes  Available 
From  Several  Sources 

“The  Communist  Threat,”  a featurette 
shot  at  the  Berlin  Wall  and  termed  a 
“must”  for  every  American,  is  a short  sub- 
ject release  of  Cinema-Video  International 
Corp.,  headed  by  Emanuel  Barling,  president. 

The  subject  was  placed  in  release  in 
October  and  will  be  carried  through  the 
1963-64  season. 

Two  biographical  featurettes  are  on  the 
1963-64  release  schedule  of  Janus  Films.  “A 
Tribute  to  Dylan  Thomas,”  30-minute 
featurette,  narrated  by  Richard  Burton,  is 
a filmed  story  of  the  late  poet’s  life  and 
Wales  and  England  as  seen  through  the 
poet’s  own  words. 

The  second  featurette,  “The  Most,”  is  a 
documentary  short  film  study  of  Hugh 
Hefner,  originator  of  Playboy  Magazine. 

“Friendly  Neighbors,”  22-minute  docu- 
mentary in  color  dealing  with  the  visit  of 
President  Kennedy  to  Mexico,  is  a short 
subject  release  of  Parade  Pictures  of  Holly- 
wood, Calif.,  for  the  1963-64  season,  accord- 
ing to  Parade  executive  Robert  Patrick. 

United  Producers  Releasing  Organization 
of  Los  Angeles  is  distributing  the  21 -minute 
featurette  “The  Cadillac,”  concerning  a 
Spanish -speaking  community.  The  film  re- 
ceived a special  award  for  a short  subject 
from  the  American  Cinema  Editors,  was 
nominated  for  an  Oscar  by  the  Academy  of 
Motion  Pictures  Arts  and  Sciences  and  was 
chosen  as  outstanding  by  the  Columbia 
Broadcasting  System  in  its  search  for  new 
talent. 


Walter  Lantz 


a Good 
Company 

None  better!  Terrytoons  creations 
-Hector  Heathcote,  Silly  Sidney, 
Hashimoto-San,  Deputy  Dawg, 
Luno  the  Soaring  Stallion  and 
Tim,  and  others-are  the  delight 
of  vast  audiences  (for  the  fifth 
consecutive  year,  Terrytoons  has 
placed  among  the  industry’s  top 
ten  producers  in  Motion  Picture 
Herald's  Annual  Short  Subjects 
Poll!).  You  and  your  audiences 
will  be  delighted,  too,  when  you 
book  cartoons-in  CinemaScope 
with  Color  by  Deluxe-from  the 
best  company...  TGITytOOHS 

A DIVISION  OF  CBS  FILMS  INC. 
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By  SYD  CASSYD 


J£IRK  DOUGLAS  has  chosen  his  first 
screen  project  to  follow  his  current 
Broadway  play,  “One  Flew  Over  the 
Cuckoo’s  Nest.”  It  is  the  novel,  “Seconds,” 
by  David  Ely,  which  Douglas’  Joel  Pro- 
ductions has  bought  for  the  screen  with 
John  Frankenheimer’s  production  com- 
pany. Edward  Lewis  will  produce.  Louis 
John  Carlino,  young  Southern  California 
college  graduate  who  got  his  start  in  a 
local  Hollywood  ANTA  showing  of  his 
plays,  will  write  the  film  adaptation.  The 
young  playwright  currently  has  two  shows 
on  Broadway,  “Cages”  and  “Tolemecus 
Clay”  . . . Jerry  Lewis’  next  directing  and 
starring  effort  will  roll  on  December  9 at 
the  Paramount  lot.  Ernest  Glucksman  will 
produce  the  film  titled,  “Son  of  Bellboy,” 
which  is  being  written  by  Lewis  in  col- 
laboration with  Bill  Richmond,  who  worked 
with  him  on  “Bellboy,”  three  years  ago 
. . . Gerd  Oswald  has  been  signed  by  Trio 
Films  of  Paris  to  produce  and  direct  “The 
Last  Hundred  Hours,”  which  will  star 
Jeffrey  Hunter,  with  production  set  for 
Madrid,  northern  Italy  and  Hollywood, 
starting  in  early  spring.  Story  is  based 
on  a screenplay  by  Stanley  Kubrick  and 
Robert  Adams  and  deals  with  the  collapse 
of  the  Nazi  army  in  the  last  days  of  World 
War  II  in  1945  . . . Harry  Weinstein  will 
produce  for  MGM  a special  documentary 
film,  “The  Con  Man,”  for  the  Department 
of  Defense,  from  a script  by  David  David- 
son. Starred  will  be  Tom  Ewell,  Jim 
Backus,  Eddie  Foy  jr.,  Henry  Silva  and 
Alvie  Moore.  The  film  will  interlace  news- 
reel footage  of  Hitler,  Mussolini  and 
Stalin  with  clips  of  actors  and  will  depict 
exploitation  of  peoples  by  political  leaders. 

Robert  Aldrich  has  changed  the  name  of 
the  film  he  plans  to  produce  next  year  from 
“Brouhaha”  to  “Sheik  of  Araby.”  Pro- 
duction scheduling  calls  for  “Araby”  and 
“What  Ever  Happened  to  Cousin  Char- 
lotte?” to  go  first  in  the  1964  list  . . . 
Martin  Ritt,  with  his  cinematographer, 
James  Wong  Howe,  who  also  handled 
“Hud,”  is  in  Arizona  working  on  locations 
for  A.  Ronald  Lubin’s  “The  Outrage”  . . . 
Ralph  Nelson,  who  directed  the  current 
hit  “Lilies  of  the  Field,”  and  the  soon- 
to-be-released  “Soldier  in  the  Rain,”  has 
signed  with  producer  Aaron  Rosenberg  at 
20th-Fox,  to  direct  the  Glenn  Ford  starrer 
“Fate  Is  the  Hunter”  . . . “Inside  Daisy 
Clover,”  the  Pakula-Mulligan  film  with 
Natalie  Wood,  has  Herbert  Greene  as  as- 
sociate producer.  Columbia  releases,  with 
next  spring  as  starting  date. 

Laurence  Harvey  has  purchased  film 
rights  to  “The  Couch  and  I,”  a comedy 
screenplay  by  Albert  J.  Cohen  and  A.  San- 
ford Wolf  . . . $150,000  was  reportedly  paid 
for  a Helen  Deutsch  script  “Rooftop,”  by 
Paramount  with  Gordon  Molson  Agency 
handling  the  deal  for  the  writer.  A film 
will  be  made  of  “No  Corner  in  Heaven,”  by 
Challenge  Films,  Inc.,  the  Oscar  L. 
Nichols  firm,  who  bought  the  stage  play  by 
Joseph  Caruso  jr.  for  an  Anna  Magnani 
starrer.  Giuseppe  Balestrieri  is  vice-presi- 
dent of  Challenge  . . . Continuing  to  as- 
sign top  properties  in  its  growing  schedule, 


Universal’s  Edward  Muhl  has  purchased 
“Seven  Against  Tomorrow”  and  put  Elliot 
Kastner  in  the  producer’s  seat,  with  Wil- 
liam McGivern  appointed  to  screenplay  his 
own  adventure  story.  Kastner’s  bin  is 
full  of  productions  with  two  others  already 
assigned,  “That  Funny  Feeling”  and  “The 
Winning  Position”  . . . Cornel  Wilde  has 
acquired  a new  property  for  his  inde- 
pendent production  slate,  “The  Naked 
Quarry,”  described  by  Wilde  as  “the  most 
exciting  and  unusual  western  I’ve  read  in 
years.”  The  screenplay  by  Clint  Johnston 
and  Don  Peters  has  the  tale  told  almost 
entirely  in  visual  terms — 95  per  cent  with- 
out dialog.  Distributor  arrangements  are 
currently  under  way.  Because  of  the  pano- 
ramic nature  of  the  story,  the  film  is  to  be 
shot  in  70mm  and  Technicolor,  probably 
in  Arizona  or  Utah  . . . Arthur  Cohn  has 
acquired  rights  to  Paul  Gallico’s  best-sell- 
ing novel,  “The  Foolish  Immortals.”  His 
company  is  Michael  Arthur  Productions, 
which  is  also  producing  the  Romy 
Schneider  starrer,  “The  Countess,”  on  a 
$4,000,000  budget  in  Italy,  Yugoslavia  and 
Russia. 

“The  Pass  Beyond  Kashmir,”  based  on 
Berkely  Mather’s  book,  will  be  produced  by 
Harry  Saltzman  and  Albert  R.  Broccoli 
under  Eon  Productions  banner  with  script 
written  by  the  novelist.  The  production 
takes  place  in  Britain  and  the  Far  East 
. . . a Daphne  du  Maurier  book,  “The 
King’s  General,”  has  been  acquired  by 
Robert  Darwin  Enterprises,  headquartered 
in  London,  for  filming  in  70mm  and  color. 
Zoltan  Korda’s  son,  David,  is  associate  pro- 
ducer on  the  company’s  film  . . . Producer 
Jerry  Bresler  has  called  for  rehearsals  on 
“Love  Has  Many  Faces,”  written  by  Mar- 
guerite Roberts  with  direction  by  Alex- 
ander Singer.  The  Columbia  release  goes 
into  1964  production  ...  A husband  and 
wife  team,  Art  and  Jo  Napoleon,  will  film 
“Surfing  Wild,”  in  color  for  Columbia  Pic- 
tures release  under  their  Jana  Produc- 
tions banner.  Art  will  direct  the  feature 
on  location  in  Hawaii  from  a family 


ON  COLUMBIA  SET— Jay  Wooten, 
second  from  left,  exhibitor  from  Hutch- 
inson, Kas.,  and  his  son,  Jamey,  ex- 
treme right,  are  shown  on  a Columbia 
Studios  set  with  stars  Jack  Lemmon  and 
Romy  Schneider  while  they  were  at 
work  on  “Good  Neighbor  Sam.”  The 
film,  which  also  stars  Dorothy  Provine, 
is  being  directed  by  David  Swift,  who 
made  “The  Interns”  and  “The  Absent- 
Minded  Professor.” 


screenplay.  The  twosome  also  wrote  the 
original  story  on  which  their  screenplay  is 
based  . . . George  Caldwell  and  Louis 
Baity  have  signed  an  agreement  whereby 
their  film,  “Move  Boy,”  will  be  produced 
and  distributed  by  Concept  Productions, 
according  to  Maurice  A.  Krowitz  of  the 
latter  firm. 

Pearlayne  Productions’  next  feature  will 
be  one  with  the  fancy  title  of  “Your  Turn 
to  Curtsy,  My  Turn  to  Bow,”  based  on  the 
William  Goldman  novel.  Producers  Steven 
Bernhardt  and  Gene  S.  Taft  arranged  for 
David  Sontag  to  write  the  screenplay  . . . 
Robert  L.  Bogle,  president  of  Wilbo  Produc- 
tions, is  currently  negotiating  a coproduc- 
tion deal  regarding  two  properties  to  star 
Ross  Martin.  Three  films,  which  A1  Avalon 
will  produce  and  direct,  “The  Wild  Wild 
Party,”  “Cacophony”  and  “Come  to  Me 
Only”  are  already  on  their  schedule  . . . 
Larry  Moore,  on  behalf  of  4-M  Artists  As- 
sociates, has  acquired  worldwide  rights,  in- 
cluding full  ownership  of  the  original 
negative  and  prints,  to  the  legendary  film, 
“Ecstasy,”  which  brought  Hedy  Lamarr  to 
stardom  30  years  ago.  A new  feature,  based 
on  the  original,  will  be  produced  early  next 
year  with  Marla  Moore  making  her  motion 
picture  debut  in  the  starring  role.  Moore 
will  be  the  executive  producer  ...  A Ger- 
man producing  company,  Hansjurgen’s 
Modern  Art  Film  Corp.  of  Berlin,  almost 
ran  into  a union  block  on  an  American 
locale  film  they  shot  in  Beverly  Hills 
titled  “The  Dead  of  Beverly  Hills.”  They 
had  budgeted  for  their  own  crews  with  the 
cooperation  of  the  State  Department,  but 
the  unions  here  protested.  The  group  has 
returned  to  Germany. 

Frank  Sinatra  garnered  both  Crosbys, 
Bing  and  Philip,  for  “Robin  and  the  7 
Hoods,”  the  Warner’s  release.  Sounds  like 
the  beginning  of  the  Eddie  Foys,  the  Pat 
Rooneys  and  others  who  kicked  off  in 
family  teams  during  vaudeville  days  . . . 
Julie  Andrews  has  been  signed  as  the 
feminine  lead  in  Rodgers  and  Hammer- 
stein’s  “The  Sound  of  Music,”  the  20th- 
Fox  production  to  be  produced  by  Robert 
Wise.  The  roadshow  film  will  be  started  in 
Hollywood  in  March  and  then  go  to  loca- 
tion spots  in  Europe  . . . Michele  Mercier 
will  star  in  “Love  in  Four  Dimensions,”  a 
modern  treatment  of  the  short  story  by 
Guy  De  Maupassant,  to  be  produced  in 
Rome  and  directed  by  Mimo  Guerrini. 
The  star  has  been  in  Rome  since  comple- 
tion of  “A  Global  Affair,”  the  Hall  Bart- 
lett production,  and  recently  has  finished 
“A  Certain  Thursday,”  opposite  Walter 
Chiari  . . . Alfred  Hitchcock’s  production  of 
“Marnie,”  which  co-stars  Sean  Connery 
and  Tippi  Hedren,  now  has  Diane  Baker 
added  to  the  cast.  The  Universal  release 
marks  the  third  film  for  Miss  Baker  with- 
in the  past  six  months.  The  Hitchcock  as- 
signment necessitates  the  postponement  of 
the  actress’s  starring  role  in  Alexander 
Ramati’s  “Rebel  Against  the  Light,”  to  be 
filmed  in  Israel,  originally  set  for  the 
cameras  in  late  February  . . . Tab  Hunter 
will  appear  in  a Broadway  play  slated  for 
the  screen,  titled  “The  Milk  Train  Doesn’t 
Stop  Here  Any  More.”  In  a deal  set  by 
Frank  Cooper  agency,  the  Tennessee  Wil- 
liams’ play  to  be  produced  by  David  Mer- 
rick, the  star  will  open  there  on  December 
16.  Tallulah  Bankhead  also  has  been 
signed  with  British  Tony  Richardson 
directing. 
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This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


|§  *Atom  Age  Vampire  (Topaz) 

110 

85 

90 

100 

90 

95  1 

f|  ‘Battle  of  the  Worlds  (Topaz) 

110 

85 

90 

100 

95 

90 

95  | 

|§  Black  Zoo  (AA) 

100 

90 

120 

80 

65 

100 

110 

90 

94  i 

§f  Caretakers,  The  (UA) 

125 

115 

175 

200 

100 

125 

125 

100 

120 

180 

150 

150 

125 

100 

125 

85 

131  1 

p Carry  On,  Regardless  (Governor) 

130 

180 

200 

100 

120 

14G  | 

| Cattle  King  (MGM) 

100 

100 

100 

100 

100 

100 

85 

100 

90 

100 

150 

102  | 

If  Cleopatra  (20th-Fox) 

190 

400 

300 

250 

250 

400 

400 

300 

700 

750 

300 

700 

250 

200 

385  | 

||  Conjugal  Bed,  The  (Embassy) 

120 

135 

145 

130 

195 

300 

171  i 

§|  Dementia  13  (AIP) 

100 

90 

100 

100 

100 

100 

CD 
CD  , 

1 Duel  of  the  Titans  (Para) 

105 

150 

150 

90 

150 

130 

100 

115 

100 

170 

126  1 

|§  Erik  the  Conqueror  (AIP) 

115 

70 

90 

100 

100 

95  | 

jjj  Free,  White  and  21  (AIP) 

210 

125 

200 

200 

120 

110 

300 

130 

100 

105 

140 

158  1 

§ Get  On  With  It  (Governor) 

100 

115 

90 

150 

175 

80 

100 

116  1 

Girl  Hunters,  The  (Colorama) 

105 

125 

125 

75 

65 

115 

100 

90 

100 

90 

99  | 

| Haunted  Palace,  The  (AIP) 

145 

150 

150 

90 

160 

100 

150 

100 

105 

110 

120 

125 

150 

127  1 

|f  Haunting,  The  (MGM) 

150 

140 

100 

200 

95 

80 

230 

110 

200 

140 

110 

200 

175 

170 

100 

190 

105 

125 

90 

143  1 

||  Incredible  Journey,  The  (BV) 

175 

220 

240 

255 

160 

125 

175 

300 

206  i 

§|  In  the  French  Style  (Col) 

90 

175 

90 

120 

105 

200 

160 

100 

150 

115 

185 

135 

100 

133  I 

!||  Jason  and  the  Argonauts  (Col) 

130 

150 

200 

100 

90 

110 

115 

150 

145 

120 

150 

110 

90 

175 

155 

200 

170 

M 

cn  1 

CO 

||  Johnny  Cool  (UA) 

125 

210 

150 

200 

150 

115 

150 

100 

95 

100 

100 

85 

150 

100 

100 

129  1 

||  Leopard,  The  (20th-Fox) 

120 

160 

210 

100 

75 

125 

150 

165 

160 

125 

100 

140 

90 

250 

141  I 

||  Lilies  of  the  Field  (UA) 

170 

215 

100 

185 

135 

295 

165 

215 

150 

95 

175 

110 

150 

166  | 

Lord  of  the  Flies  (Cont'l) 

200 

190 

190 

250 

220 

150 

200 

300 

213  | 

M Maniac  (Col) 

100 

115 

65 

80 

100 

80 

100 

91  1 

If  Mary,  Mary  (WB) 

130 

160 

165 

150 

125 

130 

140 

125 

175 

290 

100 

100 

200 

135 

105 

180 

195 

140 

100 

150  | 

§ Mind  Benders,  The  (AIP) 

100 

75 

100 

100 

125 

100 

100  1 

||  Mondo  Cane  (Times) 

130 

200 

200 

150 

75 

110 

150 

125 

120 

330 

300 

300 

190 

200 

140 

300 

189  1 

n 

p:  New  Kind  of  Love,  A (Para) 

150 

155 

175 

170 

165 

135 

125 

100 

250 

220 

190 

135 

135 

80 

200 

140 

158  1 

||  Of  Love  and  Desire  (20th-Fox) 

75 

75 

115 

65 

90 

90 

90 

120 

90 

125 

250 

108  1 

|p  Old  Dark  House,  The  (Col) 

135 

100 

105 

100 

65 

80 

100 

80 

135 

100  | 

§f  Promises!  Promises!  (NTD) 

350 

500 

150 

170 

275 

to 

CO 

CD 

«: 

|§  Running  Man,  The  (Col) 

140 

100 

200 

100 

90 

90 

105 

125 

120 

90 

150 

100 

105 

130 

145 

100 

118  | 

§|  Shock  Corridor  (AA) 

100 

135 

125 

95 

70 

90 

140 

100 

70 

100 

75 

145 

160 

80 

106  1 

|f  Sparrows  Can't  Sing  (Janus) 

130 

170 

175 

125 

85 

120 

110 

100 

115 

185 

03 

CO 

Ip  Stolen  Hours  (UA) 

125 

200 

165 

90 

100 

105 

100 

100 

180 

140 

131  1 

|f  Terror,  The  (AIP) 

100 

145 

125 

100 

100 

100 

150 

170 

100 

110 

120  1 

P 3 Stooges  Ar'nd  WTd  in  Daze  (Col) 

170 

80 

150 

70 

100 

105 

90 

85 

70 

135 

90 

104  I 

p Twilight  of  Honor  (MGM) 

170 

100 

175 

90 

80 

100 

135 

130 

65 

100 

85 

120 

90 

140 

100 

85 

110  1 
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TOP  HITS 

OF  

THE  WEEK 

Individual  runs,  not  an  average. 
Listings  ar?  confined  to  opening 
week  figure',  on  new  releases  only. 


1.  Under  the  Yum  Yum  Tree  (Col) 

San  Francisco  400 

2.  Promises!  Promises!  (NTD) 

Cleveland  350 

3.  Incredible  Journey,  The  (BV) 

San  Francisco  300 

Kansas  City  255 

Denver  240 

Cleveland  220 

Cincinnati  175 

Portland  175 


4.  Mary,  Mary  (WB) 

Milwaukee  200 

Omaha  190 

5.  Palm  Springs  Weekend  (WB) 

New  York  185 

6.  Sparrows  Can't  Sing  (Janus) 

Chicago  175 

7.  Terror,  The  (AIP) 

Omaha  170 


8 

vmm 


'Journey'  200  Paces 
Minneapolis  Upturn 


Actress  Donna  Reed  Helps  Hometown 
Start  College  Fund-Raising  Drive 


MINNEAPOLIS  — In  a week  that  can 
justly  be  called  sensational  by  Mill  City 
standards,  “The  Incredible  Journey”  sky- 
rocketed to  200  per  cent  in  its  second  week 
at  the  Gopher,  after  an  opening  of  125  per 
cent,  and  left  even  very  stiff  competition 
behind.  (The  Gopher  program  for  last  week 
was  incorrectly  listed  in  last  week’s  Box- 
office  as  “A  New  Kind  of  Love,”  instead  of 
the  first  week  of  “The  Incredible  Jour- 
ney.”) “How  the  West  Was  Won”  enjoyed 
one  of  its  strongest  recent  weeks,  190,  and 
debuting  “Take  Her,  She’s  Mine”  and  “The 
Wheeler  Dealers”  pulled  ’em  in  to  the 
tunes  of  150  and  140  respectively.  Other 
exhibitors  had  no  cause  for  complaint, 
either,  as  above  average  was  the  town’s 
order  of  the  day. 

(Average  Is  100) 


Academy — A New  Kind  of  Love  (Para),  6th  wk., 

moveover  90 

Century — Cleopatra  (20th-Fox),  21st  wk 110 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  36th  wk 190 

Gopher — The  Incredible  Journey  (BV),  2nd  wk.  . .200 

Lyric — The  Running  Man  (Col)  110 

Mann — Take  Her,  She's  Mine  (20th-Fox)  150 

St.  Louis  Park — The  Conjugal  Bed  (Embassy)  ....100 

State — Mary,  Mary  (WB),  2nd  wk 120 

Suburban  World — Lord  of  the  Flies  (Cont'l),  5th  wk.  100 
World — The  Wheeler  Dealers  (MGM)  140 


Return  of  'Fantasia'  Delights 
Many  Milwaukee  Patrons 

MILWAUKEE — “Fantasia”  was  break- 
ing all  records  at  the  neighborhood  Times 
Theatre  and  led  the  boxoffice  grossers  for 
the  week.  “How  the  West  Was  Won,”  in 
its  31st  and  last  week  at  the  Palace,  took 
second  place  honors,  maintaining  first  or 
second  place  throughout  its  long  run. 


Downer — Heavens  Above  (Janus)  120 

Mayfair — A Farewell  to  Arms  (20th-Fox),  reissue  ..150 
Palace — How  the  West  Was  Won  (MGM- 

Cinerama),  31st  and  last  wk 250 

Riverside — 20,000  Leagues  Under  the  Sea  (BV), 

reissue,  2nd  wk 125 

Strand — Cleopatra  (20th-Fox),  19th  wk 150 

Times — Fantasia  (BV),  reissue  300 

Tower,  Oriental — The  Reluctant  Saint  (Davis- 

Royal)  100 

Towne — A New  Kind  of  Love  (Para),  2nd  wk 100 

Warner — Mary,  Mary  (WB),  2nd  wk 200 

Wisconsin — Twice  Told  Tales  (UA)  150 


'Summer  Holiday'  Healthy  150 
As  Sole  Omaha  New  Film 

OMAHA — Holdovers  were  many  along 
the  Omaha  movie  front  and  only  one 
slipped  a bit  below  average.  The  Orpheum 
had  a second  strong  week  with  “Mary,  Mary” 
and  moved  that  offering  to  the  Omaha  for  a 
third  week.  “Fantasia”  had  its  third  above- 
average  week  at  the  State  and  “How  the 
West  Was  Won”  continued  its  fat  and 
sassy  way  for  a 25th  week  at  the  Indian 
Hills  Cinerama  Theatre. 


Admiral — Summer  Holiday  (AIP)  150 

Cooper — Fantasia  (BV),  reissue,  3rd  wk 110 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  25th  wk 250 

Omaha — Al  Capone  (AA);  Pay  or  Die  (AA),  reissues  80 

Orpheum — Mary,  Mary  (WB),  2nd  wk 155 

State — 20,000  Leagues  Under  the  Sea  (BV),  3rd  wk.  95 


Subscribe  for  BOXOFFICE 

GALESVILLE,  WIS. — Anne  M.  Johnson, 
Livermore,  Calif.,  and  her  son,  Allen  M. 
Johnson  of  Milwaukee,  owners  of  the  local 
Gale  Theatre,  have  subscribed  for  Box- 
office  to  “keep  up  with  current  releases 
and  happenings  in  the  movie  industry.”  The 
Gale  is  boked  out  of  the  Minneapolis  ex- 
change. 


DENISON,  IOWA— Donna  Reed,  Deni- 
son’s admirable  gift  to  motion  pictures,  re- 
turned to  help  this  little  western  Iowa 
city  get  the  ball  rolling  for  a new  college. 

Donna  was  met  by  thousands  of  open 
arms  and  proud  citizens.  And  Donna  was 
equally  as  proud  to  be  back  where  she 
started  her  dramatic  career,  including  the 
leading  role  in  the  senior  class  play. 

The  actress’s  friends  were  eager  to  point 
out  that  fame  and  fortune  haven’t  changed 
her  a bit. 

“She’s  the  same  old  Donnabelle,”  said 
Mrs.  Hilda  Catron,  a retired  Denison 
teacher  who  was  Miss  Reed’s  first  drama 
coach. 

“I  know  I’m  home  when  some  one  calls 
me  Donnabelle,”  Miss  Reed  replied.  Born 
Donnabelle  Mullenger,  she  changed  her 
name  in  1941  to  please  Hollywood  movie- 
makers. Her  parents,  Mr.  and  Mrs.  William 
Mullenger,  and  brother  Bill  a realtor,  all  live 
in  Denison.  Donna  left  shortly  after  gradu- 
ating from  high  school. 

Although  Miss  Reed  shared  top  billing 
on  the  program  to  start  a fund  drive  for 
the  new  college  with  U.S.  Senator  Jen- 
nings Randolph  of  West  Virginia,  the  crowd 
came  mainly  to  see  her.  It  was  the  first 
visit  home  in  more  than  five  years  for 
the  Academy  Award-winning  star. 

“I  can  remember  standing  in  this  build- 
ing 25  years  ago  to  receive  my  high  school 
diploma,”  she  said.  “My  knees  were  shak- 
ing then  and  they  are  shaking  now.” 


The  Chuck  Meisters  Buy 
Roso  in  Roseau,  Minn. 

ROSEAU,  MINN.— Mr.  and  Mrs.  Chuck 
Meister  from  Sioux  City  have  assumed 
ownership  and  management  of  the  Roso 
Theatre,  which  they  purchased  from  Clif- 
ton Brandt.  It  was  only  the  second  time 
the  theatre  has  changed  hands,  Brandt 
having  acquired  it  from  Mr.  and  Mrs. 
H.  P.  Borah,  who  built  it  ten  years  ago. 

Meister  has  been  in  exhibition  for  13 
years,  having  managed  the  first  drive-in 
theatre  at  Thief  River  Falls,  a theatre  in 
Ely,  several  indoor  theatres  in  Sioux  Falls 
and  several  airers  as  part  of  his  industry 
background.  He  also  has  had  experience 
in  the  advertising  field  with  the  Austin 
(Minn.)  Daily  Herald  and  took  a special 
advertising  course. 

He  announced  a change  of  policy  as  he 
assumed  charge  of  the  Roso,  telling  the 
Times-Region  that  “We  plan  to  book 
nothing  but  the  big  pictures.  Our  basic 
format  will  be  two  pictures  a week  and 
they  will  be  the  best  available.” 

He  and  his  wife  have  seven  children, 
ranging  in  age  from  1 V2  to  11.  The  Meisters 
are  making  their  home  here  in  the  apart- 
ment above  the  theatre. 


8,481  Okay  for  Pensions 

HOLLYWOOD — There  are  now  8,481  ac- 
tors and  actresses  eligible  to  participate  in 
the  Screen  Actors  Guild-Producers  Pension 
Plan,  1,000  more  than  a year  ago.  The  basic 
requirement  is  the  earning  of  $1,000  or 
more  during  a one-year  period. 


She  said  she  was  “truly  proud  to  have 
been  invited  to  take  part  in  a venture  as 
courageous  as  this.” 

“I  say  courageous  because  you  are  go- 
ing to  build  this  college  without  tax  sup- 
port and  I think  that  this  is  good  and  I 
salute  you  for  what  you  are  trying  to  do. 
It  makes  me  very  proud  of  a town  I have 
always  called  home.” 

Recalling  the  senior  class  play,  she  said 
she  remembered  it  was  called  “The  Night 
of  January  16,”  and  she  remarked,  “I  was 
scared  stiff.” 

In  a huddle  with  Mrs  Catron  and  two 
other  former  teachers,  Harold  Welch  and 
Rex  Ruch,  she  remarked  to  Welch: 

“I’ll  tell  you  something  I remember  about 
your  math  class.  You  gave  me  an  A in 
geometry.” 

“I  don’t  remember  that  but  you  must 
have  earned  it  because  I was  a pretty 
tough  grader,”  Welch  answered. 

Her  former  teachers  recalled  her  as  a 
“good-natured,  hard-working  girl  who  got 
along  with  everybody.” 

“She’s  still  doing  that,”  said  Mrs.  Cat- 
ron. 

The  rally  which  featured  Miss  Reed  and 
Senator  Randolph  was  held  to  launch  a 
countywide  drive  to  raise  funds.  A board 
of  25  Denison  businessmen  has  undertaken 
the  job  of  raising  $350,000  for  immediate 
needs.  More  than  $130,000  has  been  raised 
so  far. 

Iowa  Allied  Pledges 
Buying  Plan  Support 

DES  MOINES — Plans  are  under  way 
here  for  Allied  of  Iowa,  Nebraska  and 
South  Dakota’s  annual  convention  and 
election  of  officers  in  January.  The  exact 
date  and  agenda  will  be  announced  soon, 
according  to  Harrison  D.  Wolcott  of  El- 
dora,  secretary-treasurer. 

Officers  of  the  Iowa  unit  promise  a 
“working  and  optimistic  convention”  and 
have  indicated  that  some  of  the  best  minds 
in  the  business  will  be  in  attendance. 

Wolcott  reports  that  independent  the- 
atre owners  present  for  a recent  meeting 
at  the  Varsity  Theatre  here  were  enthus- 
iastic about  National  Allied’s  proposed  buy- 
ing organization  and  pledged  support 
wherever  possible.  At  the  Varsity  session,  a 
full  report  was  made  on  the  recent  Na- 
tional Allied  convention  in  New  York. 

Iowans  who  attended  the  New  York  con- 
fab included,  in  addition  to  Wolcott  and 
his  wife,  Mr.  and  Mrs.  Neal  Houtz,  New 
Hampton;  Mr.  and  Mrs.  Bryan  Rowley, 
Marshalltown;  Mr.  and  Mrs.  Jim  Watts, 
Osage;  Mr.  and  Mrs.  Ray  Metcalf,  Cedar 
Rapids;  Mr.  and  Mrs.  Dick  Davis,  Mrs.  Lu- 
cille Davis,  Mr.  and  Mrs.  Bob  Fridley  and 
Clay  Rusk,  all  of  Des  Moines. 


Installs  In-Car  Heaters 

NEW  HAVEN — Redstone  Theatres’  Mil- 
ford Drive-In  has  new  electric  in-car 
heaters. 
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^iles  Robinson,  new  manager  at  the  Capri 
Theatre,  replaces  able  young  Peter 
Frederick,  now  at  the  Dundee  in  Omaha. 
Robinson  comes  here  from  Audubon, 
where  he  was  at  the  Rose  Theatre  for  five 
years  . . . Word  is  that  Kenny  Waldon  of 
Winterset  has  taken  on  a real-life  role  of 
“father  of  the  bride."  Daughter  Mickey  Jo 
is  to  be  wed  Thanksgiving  eve.  Waldron, 
who  now  sells  films  to  TV,  for  many  years 
was  associated  with  the  film  business  here 
as  MGM  booker,  and  as  branch  manager 
for  Republic. 

Bert  Thomas  of  B&I  Booking  has  con- 
cluded his  three-week  engagement  at  Mercy 
Hospital  and  is  back  at  his  office  in  the 
Plymouth  Building.  Bert's  bout  with  a kid- 
ney ailment  turned  into  a longer  hospital 
stay  than  anticipated  ...  At  Paramount’s 
exchange,  salesman  Tony  Goodman  was 
in  from  Omaha.  Meanwhile,  Charles  Cali- 
giuri,  the  branch  manager,  was  out — with 
flu. 

Dave  Gold,  20th  Century-Fox  exchange 
chief,  plans  to  attend  a December  2 meet- 
ing in  Chicago  when  his  firm’s  films  for 
1964  will  be  unveiled.  Dave  reports  that 
20th-Fox’s  bell-ringer,  “The  Longest  Day,” 
will  be  taken  out  of  release  on  the  pre- 
release pattern  as  of  January  1.  There  will 
be  no  bookings  until  the  anniversary  of 
D-Day  in  June,  when  the  film  will  be 
launched  on  general  release.  A great  movie 
and  big  grosser,  “The  Longest  Day”  has 
done  its  most  tremendous  business  around 
here  where  exhibitors  have  worked  out  a 
promotion  with  veterans  organizations. 

A good  stunt,  a memory  tickler  and  a 
head-scratcher  was  Gordon  Gammack’s 
“Favorite  Film”  contest  in  the  Des  Moines 
Tribune.  Gammack  asked  his  readers  to 
pretend  they  were  stranded  on  a desert 
island  and  for  entertainment  could  see  a 
rerun  of  their  ten  favorite  films.  Which 
ten  would  they  choose?  Tri-State’s  Don 
Allen  hopes  to  reshow  the  ten  favorites 
compiled  from  all  entries,  with  free  tickets 
to  all  fans  who  chose  the  film  as  No.  1. 
Test  yourself.  It  isn’t  easy.  The  films  you 
loved  at  13  might  be  a bore  at  40  and  vice 
versa.  This  is  not  a test  of  the  “best”  but  of 
your  “favorites.” 

Fit  for  the  King:  Residents  of  Ida  Grove 
'pop.  2,265)  are  looking  forward  to  the 
reopening  of  the  King  Theatre  there.  It 
promises  to  be  one  of  the  swankiest  of 
small  town  film  houses.  Bob  Fridley,  owner 
of  the  lush  Capri  and  Varsity  in  Des 
Moines,  also  has  the  King.  Fridley,  assisted 
by  Dick  Glenn,  has  been  spending  con- 
siderable time  supervising  the  celluloid  re- 


birth at  Ida  Grove.  The  street-to-screen 
renovation  includes  installation  of  reclin- 
ing seats  like  those  in  the  comfortable 
Capri.  Manager  of  the  King  will  be  Jim 
Lindsay,  presently  Ida  Grove’s  city  clerk. 
Lindsay  formerly  was  associated  with  the 
theatre  there. 

Harvest  Note:  Marilyn  Smith  of  Universal 
and  friends  were  assured  of  Thanksgiving 
nibbling  after  bagging  14  pheasants  on  an 
armed  junket  near  Ringstead  . . . Thelma 
Washburn,  Universal  booker  and  non- 
hunter, planned  for  Thanksgiving  dinner 
guests  from  Kansas  City — with  a bird  from 
the  supermarket  . . . And  finally,  our  an- 
nual “Thanks”  and  a second  drumstick  to 
all — Pilgrims  and  Indians  of  the  local  in- 
dustry— who  make  this  column  possible ! 


OJ/jAHA 

■phe  Niobrara  Theatre  at  Niobrara  was 
badly  damaged  in  a fire  that  swept  the 
business  district  of  the  northeast  Nebraska 
town  and  destroyed  the  Sportsman’s  Bar. 
Several  other  buildings  were  threatened. 
The  blaze  is  believed  to  have  started  from 
an  overheated  furnace  and  firemen  from 
Niobrara  and  Verdigre  battled  to  keep  the 
fire  spreading.  Joe  Liska,  veteran  exhibitor, 
has  not  yet  announced  his  plans  for  the 
theatre  . . . Fred  Fejfar,  MGM  representa- 
tive for  the  Nebraska,  western  Iowa  and 
southern  South  Dakota  territory,  spent  last 
week  in  Des  Moines  in  sales  conference. 

John  McNutt,  assistant  manager  at  Tri- 
States’  Orpheum  Theatre  in  Omaha,  re- 
turned from  a three-week  fill-in  trick  at 
the  Rivoli  Theatre  in  Hastings  during  the 
change  in  managership  which  brought 
Horace  Spencer  of  the  Rocket  Theatre  at 
Rock  Island  to  the  Rivoli.  John  got  back 
just  in  time — the  Tri-States  city  manager 
was  laid  up  with  the  flu  and  a number  of 
the  girls  at  the  Orpheum  also  were  bitten 
by  the  bug  . . . Good  comments  were  re- 
ceived at  the  screening  of  “The  Wheeler 
Dealers”  at  the  Center  Theatre.  The  pic- 
ture is  scheduled  for  showing  at  the  Cooper 
Theatre. 

Duchesne  College  students  are  attend- 
ing a three-day  fall  workshop  on  motion 
pictures  which  opened  Sunday  (24). 
Mother  Marie  Louise  Martinez,  the  ac- 
ademic dean,  said  three  film  critics  will 
discuss  movies  and  several  films  will  be 
shown  during  the  sessions.  The  critics  are 
Moria  Walsh,  movie  reviewer  of  America 
Magazine,  and  the  Rev.  Emile  McAnany, 
S.  J.,  and  Robert  Williams,  both  of  St. 
Mary’s  Theoloeate  in  Kansas. 

Elsa  and  Adolph  Rozanek,  talented  ex- 
hibitors at  Crete,  continue  to  pile  up  lau- 
rels as  a dancing  team.  The  Rozaneks  re- 
ceived acclaim  for  their  performances  at 
the  Americana  Hotel  in  New  York  and 
added  another  trophy  for  their  dancing 
in  a contest  at  the  Taft  Hotel,  performing 
with  the  Vincent  Lopez  orchestra  . . . The 
Rock  Theatre  at  Bassett  will  be  dismantled, 
stsrting  December  2,  and  will  be  converted 
into  a bowling  establishment.  Rollie  Con- 
nell has  been  operating  the  Rock  under  a 
lease  agreement.  The  theatre  is  part  of 
the  estate  of  Charles  Coryell.  Connell  has 
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a dnve-in  theatre  located  between  Bassett 
and  Long  Pine. 

Television  programs  have  been  getting  a 
raking  over  the  coals  from  contributors  to 
the  Public  Pulse  columns  in  the  Omaha 
World-Herald.  An  example  is  this  com- 
ment from  a reader,  one  of  the  latest  to 
appear  in  the  letters-to-the-editor  col- 
umn: “I,  too,  protest  trash  on  TV.  A tele- 
vision magazine  said:  'Television  is  being 
brave  and  bold  about  sex.  The  new  dra- 
matic shows  are  offering  sex  by  way  of 
various  themes — rape,  frigidity,  adultery, 
prostitution  and  seduction  without  benefit 
of  marriage.’  Just  what  is  happening  to 
TV?  Most  such  shows  are  unfit  for  adults, 
let  alone  children.  Isn’t  anyone  brave 
enough  to  protest  openly  and  stop  murder- 
ous sexy  trash?” 


Early  Omaha  Industryman 
Frank  A.  Van  Husan  Dies 

OMAHA — Frank  A.  Van  Husan,  Omahan 
whose  career  in  the  motion  picture  business 
about  spans  the  life 
of  the  industry,  died 
Monday  (18)  at 
Phoenix,  Ariz. 

Van  Husan,  owner 
of  the  Western  The- 
atre Supply  Co.  for 
33  years  and  who  re- 
tired about  ten  years 
I ago,  entered  the  film 
business  in  Omaha  in 
1907.  He  first  worked 
for  Carl  Laemmle  sr. 

Frank  Van  Husan  as  a distributor  in 
this  territory. 

In  the  days  of  the  silent  films,  Van 
Husan  also  sold  pianos  and  in  1920  he 
started  operating  the  Western  Theatre 
Supply  Co.  He  had  a hand  in  building  and 
furnishing  many  theatres  in  this  sec- 
tion of  the  Midlands. 

He  became  “Omaha’s  biggest  popcorn 
salesman,”  in  his  own  language,  and  in 
the  early  1950s  sold  “one  Omaha  theatre 
as  much  as  50,000  pounds  a year.” 

He  served  as  chief  barker  of  Omaha 
Tent  16  of  the  Variety  Club  and  in  1961 
received  a 50-year  membership  pin  from 
St.  John’s  Masonic  Lodge  No.  25. 

Survivors  include  his  wife  Gertrude  and 
son-in-law,  Jack  Zigler,  Phoenix.  Services 
and  burial  were  in  Omaha. 


Four  More  for  Ransohoff 

From  Western  Edition 

HOLLYWOOD  — Martin  Ransohoff  will 
produce  for  Filmways  four’  additional  pro- 
ductions for  MGM  release  over  the  next  two 
years.  They  are  “The  Aging  Boy,”  based  on 
a novel  by  Julian  Claman;  “Penelope,” 
adapted  from  a book  by  William  Anderson; 
“Muscle  Beach,”  from  an  original  story  by 
Ira  Wallach  and  “First  Love,”  from  Russian 
writer  Ivan  Turgenev. 
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newspaperman  from  the  Minneapolis 
Tribune  recently  said  that  movie  ex- 
hibitors often  complain  about  newspaper 
film  reviews  and  don't  realize  that  there 
are  actually  no  tougher  critics  than  the- 
atremen  themselves.  As  exhibit  number 
one,  a copy  of  the  North  Central  Allied 
Theatre  Owners  newsletter  was  cited  in 
which  was  printed  a devastating  review  of 
Fox's  “Of  Love  and  Desire”  in  language 
that  was  bitter  and  to  the  point.  All  of 
which  goes  to  prove  only  what  we  have 
known  all  along:  no  one  is  more  perceptive 
about  a commodity  than  the  man  who  lives 
with  it  and  sells  it. 

An  unusual  marquee  advertising  tech- 
nique is  used  by  the  local  Gopher  Theatre 
when,  as  it  often  does,  the  house  is  playing 
an  Elvis  Presley  or  Walt  Disney  picture. 
The  bulk  of  the  theatre’s  large  marquee 
space  is  devoted  to  a huge  announcement 
of  the  Presley  or  Disney  name,  with  the 
picture's  title  appearing  only  in  small  let- 
ters on  the  bottom  line.  It  really  works, 
too,  as  witness  this  week’s  200  per  cent  re- 
turns on  Disney’s  “Incredible  Journey.”  A 
Filmrow  oldtimer  said  that  it  reminds  him 
of  the  old  silent  picture  days  when  a house 
could  be  filled  merely  by  standing  a life- 
size  cutout  of  Charlie  Chaplin  outside  the 
boxoffice  with  only  the  words,  “I  am  here 
today.”  The  crowds  came  out  in  droves, 
not  even  caring  what  the  title  of  the  pic- 
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ture  happened  to  be.  Maybe  things  haven’t 
changed  so  much  in  the  business  after  all. 

Speaking  of  the  Gopher,  a nice  writeup 
was  given  one  of  the  theatre’s  regular 
boothmen,  Jim  Sauer  jr.,  in  Sunday’s 
Tribune.  A movieman  through  and  through, 
Jim  spends  much  of  his  spare  time  pro- 
jecting films  at  the  Shriners’  Crippled 
Children’s  Hospital  and  at  the  Minnesota 
Masonic  home  for  old  folks.  “They  de- 
serve a widescreen,  decent  sound,  bright 
color  movie  that  doesn’t  stop  to  sell  any- 
thing. I decided  they  were  going  to  get  it,” 
Jim  was  quoted.  Whether  hustling  up 
equipment  or  running  the  projection  booth, 
Jim’s  activities  are  solidly  in  the  tradition 
of  community  service  by  theatremen  and 
our  hat  is  off  to  him. 

A by-product  of  Mill  City  attorney  Keith 
Stidd’s  sensitivity  to  “gambling,”  aimed 
primarily  at  local  supermarket  “Tele- 
Bingo”  games,  has  resulted  in  the  Minne- 
apolis Tribune’s  refusal  to  allow  the  neigh- 
borhood Cedar  Theatre  to  continue  ad- 
vertising its  regular  Wednesday  night 
“Spin-O-Cash”  giveaway  in  the  pages  of 
the  publication.  The  house  has  used  the 
game  as  a promotional  device  for  the  past 
14  years  and  will  continue  to  do  so  without 
the  cooperation  of  the  Cowles  papers.  But 
the  incident  is  just  another  in  a long-lived 
attitude  of  uncooperativeness  exhibited  to- 
ward theatremen  by  the  publications  . . . 
“Lilies  of  the  Field,”  which  recently  en- 
joyed a fine  week  at  the  Gopher,  had  a 
combined  gross  of  $5,841  for  its  first  four 
days  at  Twin  Cities  first-run  theatres — 
proof  that  a good,  humorous  and  sympa- 
thetic film  can  be  a success  without  re- 
sorting to  controversy  or  sex  . . . Producer 
Edward  Small  has  purchased  film  foot- 
age of  the  recent  King  Turkey  Day  at 
Worthington  for  use  in  his  upcoming  fea- 
ture film,  “Frankie  and  Johnny,”  giving 
many  Upper  Midwesterners  a chance  to 
be  “stars.” 


LINCOLN 

^^hat  with  football  games  and  routine 
visits,  a number  of  filmmen  from 
Omaha  have  been  around  town  this  month, 
some  with  their  wives.  Attending  the  Ne- 
braska-Kansas  game  on  the  9th  were  Bob 
Hirz  of  Warners,  and  Myer  Stern  of  AIP 
and  his  wife.  Earlier  in  the  week  Pat  Hal- 
loran  of  BV  and  Ralph  Olson  of  Universal 
made  the  rounds  of  local  theatres.  Halloran 
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is  an  Omahan;  Olson  headquarters  in  Des 
Moines. 

Walt  Jancke  is  usually  walking  the  side- 
lines during  an  NU  game.  This  is  his  fa- 
vorite way  of  seeing  the  NU  team  win. 
Jancke,  Nebraska  Theatres  city  manager, 
dropped  plans  to  join  a scheduled  flight 
on  a plane  chartered  by  the  NU  Alumni 
Ass’n  to  see  the  Cornhuskers  meet  Okla- 
homa State  in  Stillwater.  He  was  opening 
“McLintock!”  at  the  Varsity  and  thought 
he  better  stick  around  for  the  launching 
. . . Gene  Burdorf  of  the  Varsity  is  sure 
winter  is  not  far  away.  Gene  had  to  take 
a morning  off  at  the  request  of  his  wife 
to  put  up  the  storm  windows! 

The  Irwin  Dubinskys  went  to  Boulder, 
Colo.,  to  keep  a Thursday-Monday  date  to 
help  celebrate  the  University  of  Colorado’s 
annual  Parents  Day  with  their  daughter 
Bonnie,  who  is  a student  there  . . . Don 
Flanagan,  manager  of  the  84th  & O Drive- 
In,  and  his  wife  are  writing  a new  title  on 
letters  going  to  their  son  Dan  jr.  He’s  now 
a machinists  mate,  second  class,  on  the 
USS  John  Hood. 

Ed  and  Connie  Jancke,  son  and  daugh- 
ter-in-law of  the  Walt  Janckes,  will  be  pack- 
ing their  belongings  and  Holly,  the  dog, 
into  their  car  for  a move  to  San  Bernardino 
before  the  month  is  over.  Ed,  former  uni- 
versity art  major,  who’s  been  getting  some 
related  experience  on  a billboard  job,  hopes 
to  enroll  in  the  Brooks  School  of  Photogra- 
phy in  the  California  city  in  January. 


M/LMM  UKE_E 

^■he  Point  Theatre’s  official  grand  open- 
ing was  held  on  the  evening  of  Novem- 
ber 13,  with  all  the  fanfare  of  a Hollywood 
affair,  including  lights  piercing  the  sky, 
cocktails  and  a buffet  luncheon.  Circuit 
officials,  Filmrow  and  other  related  dig- 
nitaries were  present.  The  film  was  “Law- 
rence of  Arabia.”  About  a month  ago,  the 
Point  actually  opened,  with  the  Mayfair 
Theatre  opening  with  a gala  Hollywood 
fanfare,  complete  with  cocktails  and  buffet 
lunch,  the  following  night.  These  theatres 
are  the  first  houses  to  be  built  in  the  Mil- 
waukee area  in  more  than  12  years.  Two 
more  are  already  under  construction  and 
will  open  next  year. 

The  Wisconsin  Theatre  is  closed  while  the 
auditorium  is  being  converted  into  two 
separate  theatres.  Except  for  one  day  in 
1956  when  the  electricians  union  went  on 
strike,  this  is  the  first  time  the  theatre 
has  been  closed  since  its  grand  opening 
by  the  Saxe  brothers  in  1928,  with  Eddie 
Weisfeldt  as  the  first  managing  director. 

Congratulatory  wires  from  Hollywood’s 
Rock  Hudson,  Sandra  Dee,  Tony  Curtis, 
Cary  Grant  and  Gregory  Peck  were  read 
at  the  Milwaukee  Press  Club’s  78th  anni- 
versary Sunday  (10),  which  wound  up  with 
a dinner-dance.  Entertainment  was  fur- 
nished by  Cliff  Burmek’s  Talent  Agency, 
presenting  the  Lens  Sisters,  and  Jack  Pyle. 
Door  prizes  were  provided  by  Joe  Reynolds, 
Towne  Theatre;  John  McKay,  Riverside 
Theatre;  Jack  Lorentz,  20th  Century-Fox, 
and  Pat  Halloran,  Universal.  Highlights 
included  Matty  Kappl  of  Baker-Johnson 
& Dickinson,  and  George  Dundon  of  the 
City’s  Vital  Statistics  doing  the  hula;  and 
Pyle  dealing  out  big  poker  hands  to  con- 
tinue his  astounding  talents,  which  fol- 
lowed his  amazing  memory  feat. 
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Lilies  of  Field'  Campaign  Is  Developed 
Around  Churches  and  Parish  Schools 


Beouty  contests  are  common  chores  in  the  life  of  Al 
Paladino,  Universal  publicist,  but  getting  a national 
winner  is  quite  another  matter.  Gail  Krielow,  the 
Miss  Cleveland,  selected  in  the  "For  Love  or  Money" 
contest  put  over  in  that  city  by  Paladino,  won  the 
Miss  Ohio  title,  then  went  on  to  New  York  where  she 
brought  home  the  bacon  as  top  prize  winner  of  the 
country — an  expense  paid  vacation  for  two  at 
Puerto  Rico  at  Christmas.  Gail  had  done  her  chore 
for  "For  Love  or  Money"  at  the  Cleveland  Hippo- 
drome, but  she  was  now  hot  publicity,  so  Paladino 
had  her  "knock  out  the  eyes  of  the  natives"  in 
behalf  of  Universal's  "Thrill  of  It  AM"  at  the  Cleve- 
land Allen.  Most  of  the  time  she  was  the  sole  rider 
in  the  1910  Stanley-Duryea  but  at  the  time  of  this 
photo  Manager  Howard  Higley  of  the  Allen  decided 
he  needed  a few  moments  of  air  and  sunshine  and 
went  riding  with  her. 


Lighted  Box  Makes  Good 
Nighttime  Ballyhoo 

We  can  only  suggest  how  he  did  it,  but 
a doorman  at  the  Odeon  Theatre  in  Nor- 
wich, Norfolk,  England,  devised  a street 
ballyhoo  for  night.  As  he  walked  around 
the  park  at  a night  football  game,  and 
on  the  nearby  street  before  and  after  the 
game,  his  lighted  sign  read  “See  Fast 
Lady  Odeon  Now.”  The  doorman  may 
have  built  a box,  with  cutout  letters,  in 
which  he  put  a light — carbide,  small  lan- 
tern or  maybe  a battery-operated  bulb. 

Go-Kart  racing  has  gone  over  bigger 
in  England  than  the  U.S.A.  Women  have 
their  racing  clubs,  as  well  as  men,  and 
tracks  feature  regular  competitions.  So 
Manager  G.  J.  V.  Crane  and  assistant  D.  J. 
Coe  sponsored  a “Fast  Lady”  trophy  race 
at  the  local  track.  Publicity  included  men- 
tion in  the  program,  and  on  radio  and  TV. 


“Lilies  of  the  Field”  is  not  a picture  for 
routine  promotion;  it  calls  for  personal 
contacts  and  footwork. 

This  is  the  conclusion  of  Roy  Hill,  Kan- 
sas City,  advertising-publicity  director  for 
Fox  Midwest  Theatres;  Dick  Conley,  dis- 
trict manager,  and  Romona  Gerhart,  man- 
ager of  the  Fairway  Theatre  who  promoted 
the  “Exclusive  Mid-America  Premiere”  of 
the  United  Artists  film. 

The  Fairway  Theatre  is  in  Fairway,  a 
suburb  of  Kansas  City  where  the  strong 
St.  Agnes  parish  church  is  located.  Its 
pastor  is  Msgr.  Herman  Koch,  a determined 
promotor,  as  Hill  and  his  coworkers  found 
out,  much  to  the  benefit  of  the  church 
and  theatre. 

BASED  ON  RELIGIOUS  ANGLE 

The  Fairway  campaign  was  developed 
primarily  on  planned  cooperation  of  the 
Catholic  churches,  headed  by  Monsignor 
Koch,  although  the  Protestant  clergymen 
were  not  overlooked. 

There  were  two  steps;  first  was  the 
benefit  premiere,  and  next  the  distribution 
of  special  discount  tickets,  one  size  for  the 
premiere  itself  and  a large  size  good  any- 
time. 

Once  the  promotion  was  accepted  by  the 
Catholic  group,  the  cooperation  of  radio 
station  KMBC  was  enlisted  to  make  sure 
of  maximum  publicity  and  success  of  the 
affair. 

First  was  the  advance  ticket  sale  for 
the  Exclusive  Mid-America  Premiere,  all 
money  from  which  went  to  St.  Agnes 
Church.  Monsignor  Koch  is  a diplomat  as 
well  as  a promoter.  He  made  talks  from 
the  pulpit,  selling  the  project  to  his  parish- 
ioners, and  had  prominent  church  mem- 
bers outside  the  church  at  all  masses  sell- 
ing the  tickets. 

COUPONS  ARE  USED 

The  general  discount  coupons  meanwhile 
were  supplied  to  Catholic  churches  in  the 
general  area  and  to  schools  for  distribu- 
tion later.  These  entitled  the  church  desig- 
nated by  the  purchaser  to  25  cents  of  the 
purchase  price. 

KMBC  advertised  the  Fairway  premiere 
and  the  special  discount  ticket  deal. 

The  benefit  premiere  was  held  on  a 
Tuesday  night.  Activity  started  in  front  of 
the  theatre  with  radio  interviews  and  tele- 
vision coverage.  Inside,  on  the  stage,  Neil 
Peterson,  mayor  of  Fairway,  welcomed 
guests  and  congratulated  Fox  Midwest  The- 


Coupons distributed  by  the  Fairway  Theatre,  Kansas 
City  suburban  house,  for  its  first-run  showing  of 
"Lilies  of  the  Field." 


atres  on  bringing  the  first  run  to  the 
Fairway  Theatre. 

The  Fairway  showmen.  Monsignor  Koch 
and  KMBC  had  done  a good  job;  the  the- 
atre was  full. 

Edwin  Borserine,  head  of  the  Yellow 
Cab  Co.  and  prominent  Catholic,  serving 
as  mastor  of  ceremonies,  introduced  Fox 
Midwest  district  manager  Conley  who  pre- 
sented a check  for  approximately  $1,000, 
the  proceeds  of  the  first-night  sellout,  to 
Monsignor  Koch.  In  turn  the  monsignor 
presented  a plaque  to  Don  Kelly,  program 
director  of  KMBC,  for  the  state’s  help  on 
the  premiere  and  the  later  distribution  of 
discount  coupons  to  churches  and  schools. 

Borserine  concluded  the  stage  activity 
with  talk  in  behalf  of  the  25-cent  coupons 
being  distributed  by  the  churches  and 
schools. 

Besides  the  Catholic  pastors  and  school 
officials  invited  to  the  premiere,  invita- 
tions were  sent  to  members  of  the  Protes- 
tant Council  of  Churches,  and  local  civic 
and  political  leaders. 

“Lilies  of  the  Field”  was  booked  for 
five  weeks  at  the  suburban  Fairway. 

The  film  was  stressed  as  “Warm,  friendly 
and  deeply  moving;”  the  racial  angle  was 
passed  over  entirely. 


Change  in  Bathtub  Scene 

A scene  still  showing  Bob  Hope  behind 
the  soap  bubbles  from  “Call  Me  Bwana” 
was  featured  in  a photo  layout  in  the 
Viewer,  Glasgow,  Scotland.  It’s  a change 
from  the  usual  actress-in-a-bathtub  scene, 
as  the  editor  comments.  The  film  played 
the  Odeon  Theatre,  managed  by  G.  M. 
Chantrey. 
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Reviewers  Test  Their  Film  Savvy  on  8Vk ; 
Stunt  Based  on  Harem  Scene  Makes  Paper 


Help  From  Critics  on  This 


“Federico  Fellini’s  8V2” — the  writer- 
director’s  name  is  included  in  the  quotes 
because  it  is  the  title — is  not  highbrow  but 
it  does  give  newspaper  amusement  editors 
and  critics  a chance  to  display  their  savvy 
of  the  movie  medium  and  come  up  with 
interesting  reviews. 

For  example,  John  Rosenfield,  who  holds 
a high  place  among  fellow  critics  of  the 
country  and  in  the  eyes  of  his  reading 
public,  wrote  in  the  Dallas  Morning  News: 
“The  shouting  over  Federico  Fellini’s  ‘La 
Dolce  Vita’  echoed  until  a few  weeks  ago. 
Replacing  it  have  been  universal  cheers 
over  Fellini’s  oddly  titled  ‘8V2’  . . . at  the 
Fine  Arts  Theatre. 

“Signor  Fellini  is  demonstrably  the  su- 
preme artist  of  the  movie  medium.  Con- 
trolling story,  production,  direction  and 
cutting,  he  uses  the  motion  picture  as 
Shakespeare  did  the  pen,  and  as  moderns, 
like  the  late  Florenz  Ziegfeld  jr.,  Arthur 
Hopkins  and  Jacques  Copeau,  use  all 
elements  of  the  theatre. 

“No  Hollywood  director,  and  there  have 
been  many  great  ones,  has  enjoyed  any- 
thing like  Fellini’s  freedom.” 

Virgil  Miers,  Dallas  Times  Herald,  wrote : 
“Director-writer  Federico  Fellini  seems 
to  be  X-raying  his  own  soul,  finding  all 
shapes  and  shadows  on  the  resulting  plate. 
But  there  is  a brooding  introspection  to 
‘8V2,’  there  is  no  less  humor  and  devilment. 
If  this  is  Hamlet,  it  is  Hamlet  with  egg  on 
his  face  and  a hat  cocked  on  his  head. 

“Fellini  sighs,  Fellini  leers,  he  shudders 
and  grins  and  ponders.  And  he  creates  a 
fascinating,  cinematic  circus  with  rings 
filled  by  prancing  intellect  and  sensual 
mischiefs  over  which  soars  the  bright 
imagination  of  one  of  the  most  stubbornly 
individualistic  moviemakers  of  our  time.” 
These  reviews,  free  and  unsolicited  as 


all  good  criticism  should  be,  made  up  an 
important  part  of  the  promotion  for  “ 8V2 ” 
at  the  Fine  Arts.  Ed  Sherbeyn,  manager, 
and  Dick  Empey,  assistant  advertising- 
publicity  director  for  Trans-Texas  The- 
atres, are  grateful  their  local  dailies  have 
amusement  editors  — critics  capable  of 
writing  reviews  of  interest  and  validity, 
particularly  when  they  give  the  boxoffice  a 
boost  like  on  “8 V2” 

Established  critics  in  other  cities  have 
displayed  a similar  interest  in  “ 8V2 ” and 
have  helped  pass  the  interest  on  to  the 
public. 

Sherbeyn  and  Empey  report  a local 
couple  dressed  up  to  imitate  a bizarre 
sequence  in  the  film  in  which  Marcello 
Mastroianni  cracks  a whip  at  the  women  in 
his  imaginary  harem  got  much  publicity. 
The  young  man,  barefoot,  draped  in  a 
sheet  and  wearing  sunglasses  and  a hat, 
cracked  a whip  at  the  girl  in  slacks  and 
brassiere  blouse  as  they  walked  downtown 
streets,  went  through  stores  and  roamed 
shopping  centers. 

Sherbeyn  went  with  them  to  three  radio 
stations,  where  all  three  were  interviewed, 
and  to  TV  station  WFAA,  where  they  re- 
ceived six  minutes  of  gratis  television  time. 
Trips  to  newspapers  resulted  in  photos. 

Large  banners  were  placed  on  viaducts 
along  Central  Expressway  for  a week  prior 
to  playdate. 

The  fractioned  title  was  used  as  a 
stencil  at  shopping  centers  and  on  down- 
town sidewalks. 

The  large  Sanger  Harris  department 
store  put  on  an  “8y2”  sale  on  stockings 
and  gloves,  and  had  tieups  in  the  music 
and  television  departments.  Sherbeyn 
and  his  staff  put  in  widespread  window 
displays.  Two  screenings  were  held  for 
press,  radio  and  TV  folk,  and  two  sneak 


This  ballyhoo,  a takeoff  on  the  bizarre  sequence 
concerning  an  imaginary  harem,  not  only  got  at- 
tention on  streets  and  stores  at  Dallas  but  it  was 
photographed  and  reproduced  in  the  daily  news- 
paper. 

previews  were  arranged  to  make  sure  the 
right  type  of  people  got  word-of-mouth 
publicity  about  this  picture. 

The  oddly  titled  film  was  the  second 
largest  grosser  in  the  history  of  the  Fine 
Arts,  thanks  to  the  fine  reviews  plus  “a 
lot  of  work  and  time”  expended  by  Sher- 
beyn and  his  colleagues  in  a thorough 
campaign. 


Lenny  Thom's  Friends  Go 
To  '109'  in  Record  Totals 

Sandusky,  Ohio,  is  the  home  of  Ensign 
Lenny  Thom,  played  by  Ty  Hardin  in 
“PT  109.”  Lenny  and  the  then  Lt.  John  F. 
Kennedy  rescued  12  survivors  of  PT  109 
when  it  was  sunk  by  a Japanese  destroyer 
in  the  Pacific.  Lenny  isn’t  living  now — he 
was  killed  in  a car  and  train  accident  after 
the  war — but  his  mother,  several  brothers 
and  sisters  and  many  friends  are.  Bob  Hol- 
lis, manager  of  the  Ohio  Theatre  there, 
had  the  mother  and  a group  of  relatives 
to  be  his  guests  at  a “PT  109”  showing. 
Afterward  the  Sandusky  Register  published 
a page-one  story  on  their  reactions  under 
this  headline,  “Film  Brings  Son  to  Life,” 
with  a photo.  The  boxoffice  receipts 
zoomed  way  up  after  that,  and  “PT  109” 
went  on  to  outgross  “King  of  Kings,” 
which  played  longer  and  at  a higher  price. 


Oldtime  Float  on  Tour 
For  'Hootenanny  Hoot' 

An  old-fashioned  float,  with  a split-rail 
fence,  several  bales  of  hay,  an  old  wagon 
wheel,  etc.,  hit  the  road  in  Los  Angeles, 
Pasadena,  Bakersfield,  Riverside  and  Ven- 
tura for  four  days  at  the  beginning  of  the 
engagement  in  that  area  of  “Hootenanny 
Hoot.”  MGM  had  dancers  Pete  Menefee, 
Rene  Jarmon  and  guitarist  Lance  LeGault, 
all  from  the  cast  of  the  picture,  on  the 
float  singing  and  demonstrating  the  hoote- 
nanny hoot  dance.  The  traveling  show 
drew  crowds  at  supermarkets,  in  front  of 
theatres,  etc. 
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A swimming  pool  constructed  on  a truck,  suitably  bannered,  toured  the  main  thoroughfares,  the  downtown 
section  and  the  28  indoor  and  outdoor  theatres  which  were  opening  "The  Thrill  of  It  All"  first  run  at 
Detroit.  Two  girls  in  swimming  suits  kept  diving  into  the  glass-walled  tank,  much  to  the  enjoyment  of 
onlooking  crowds.  A bit  of  detergent  was  used  to  make  bubbles  come  up  when  the  girls  made  dives. 
Standing  beside  the  novel  ballyhoo,  left  to  right,  are  Peter  Rosian,  Universal  regional  manager;  Herbert 
Martinez,  Detroit  manager;  Richard  Sloan,  exhibitor;  Hi  Bloom,  general  manager  of  the  Sloan  circuit,  and 
the  East  Side  Drive-In  manager. 
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Distribution  of  fortune  cookies  was  an  important  part  of  the  "red  carpet"  promotion  given  "A  New  Kind 
of  Love"  at  the  Majestic  in  Dallas  and  other  Interstate-Consolidated  houses  opening  the  AB-PT  Project 
picture.  Some  40,000  of  the  small  Chinese  pastries,  containing  Confucius-like  sayings  about  the  film, 
were  ordered  from  a baker.  Here  Jan  Hammond  is  passing  out  the  "A  New  Kind  of  Love"  message  to 
Larry  Bryson  in  front  of  a simulated  Parisian  lobby  display.  The  lobby  display,  with  Maurice  Chevalier  in 
cutout  singing  his  hits  and  a bubble  machine  dispensing  scented  bubbles,  also  was  a big  campaign  gimmick. 

It's  Cookies  When  New  Kind  of  Love' 
Gets  Red  Carpet  Buildup  in  Texas 


Any  Anniversary  Okay 
To  Celebrate,  Even  No.  1 

A 12-page  booklet  (six  llx8^-inch 
sheets  folded  and  stapled),  nine  pages  of 
which  were  filled  with  merchant  ads,  was 
put  out  to  celebrate  the  first  anniversary 
of  the  Plaza  Theatre  at  Patchogue,  Long 
Island  (New  York)  community.  The  title 
page  read : 

“Happy  Anniversary  . . . Your  Plaza 
Theatre.”  Title  page  copy  also  designated 
the  booklet  as  a Shoppers  Guide. 

Charles  Stokes,  manager,  had  institutional 
copy  on  one  page,  a list  of  the  12  at- 
tractions shown  during  the  year  on  an- 
other, while  a third  page  was  devoted  to 
“Freud,”  the  anniversary  attraction.  Five 
thousand  of  the  booklets  were  printed. 

Flowers  were  presented  to  the  women 
at  the  anniversary  show,  and  coffee  was 
served. 

A first  anniversary  isn’t  much  as  far  as 
years  go,  Stokes  admits,  but  he  explains 
he’s  always  on  the  lookout  for  a tiein 
both  within  and  outside  the  theatre,  and 
decided  to  put  on  a birthday  party  for  his 
patrons. 

A month  ahead,  he  advertised  on  his  the- 
atre program  folder,  “Watch  for  Our  An- 
niversary Program  and  Party”  and  later, 
“Come  Help  Us  Celebrate  Our  First  An- 
niversary Wednesday  (date).”  A 24-foot 
banner  in  front  read,  “Hi  Folks!  Come 
Help  Us  Celebrate  Our  First  Anniversary 
. . . Happy  Birthday  to  Us  . . . Free  Coffee 
. . . Door  Prizes.” 

Getting  a list  of  psychiatrists  in  private 
practice,  in  schools  and  hospitals,  Stokes 
mimeographed  a letter  and  sent  copies  to 
the  doctors  of  mental  ills,  also  superintend- 
ents of  the  state  hospitals  in  the  area, 
telling  them  about  “Freud,”  and  inviting 
them  to  see  the  film  as  guests  of  the 
theatre.  “Medical  Associates  Special  Dis- 
count Tickets”  were  enclosed  for  presenta- 
tion to  friends,  patients  or  help.  These 
were  good  for  a 25-cent  discount  in  ad- 
mission. 

Stokes  says  “Freud”  is  not  a movie  to 
exploit  with  a lot  of  high  pressure  bally- 
hoo, and  he  tried  to  give  it  a subtle  touch. 
For  example,  his  lobby  display,  which  con- 
sisted of  borrowed  furniture  placed  in  a 
corner  cordoned  off  to  look  like  a psy- 
chiatrist’s office,  an  antique  bronze  plaque 
showing  a doctor  sitting  by  a sickbed,  and 
a small  card  on  the  couch  simply  reading, 
“See  Freud,”  plus  playdate. 


Winner  Is  a Linguist 

Fort  Worth  radio  station  KXOL  helped 
Dick  Empey  of  the  Hollywood  Theatre 
there  conduct  a Miss  Student  Nurse  of  Fort 
Worth  contest  in  promotion  of  “Tammy 
and  the  Doctor.”  Forty  gratis  spots  were 
devoted  to  the  contest  and  playdate.  The 
winner,  Edna  Aguila  (she  speaks  five  lan- 
guages), was  taken  on  a three-day  week- 
end of  “Tammy  and  the  Doctor”  pre- 
miere activities  in  nearby  Dallas,  where 
the  film  opened  prior  to  its  Fort  Worth 
showing.  Miss  Student  Nurses  from  three 
states  were  entertained  at  the  Dallas 
affair. 


Try  This  Sometime 

Faces  cut  out  from  accessory  paper  and 
superimposed  on  posters  unrelated  to  mo- 
tion pictures  made  laugh-provoking  cards 
in  the  Odeon  Theatre  at  Falkirk,  England. 


“Red  carpet”  promotion  of  “A  New  Kind 
of  Love”  in  21  Texas  cities  by  Interstate- 
Consolidated  Theatres  included  40,000  for- 
tune cookies,  those  little  bits  of  pastries 
that  contain  Confucius-like  sayings  inside. 

This  film  was  one  of  the  “Project”  pic- 
tures especially  selected  for  a little  some- 
thing extra  in  the  way  of  promotion  by 
AB-PT’s  southern  circuits — Interstate, 

which  operates  80  odd  theatres  in  the 
Texas  area;  Wilby-Kincey,  Georgia,  Ala- 
bama, the  Carolinas;  Tennarken,  Tennes- 
see, Arkansas  and  Kentucky;  Paramount 
Gulf,  Louisiana,  Mississippi  and  Alabama, 
and  Florida  State  Theatres. 

FROM  TOP  DOWN 

The  “red  carpet”  program  is  the  culmi- 
nation of  planning  that  started  several 
months  ago  in  the  New  York  AB-PT  of- 
fices and  continued  on  down  to  the  theatre 
level.  After  the  New  York  conferences, 
executives  of  the  southern  group  of  AB- 
PT  affiliates  met  in  Atlanta  in  August  for 
an  exchange  of  promotion  and  exploitation 
ideas.  Raymond  Willie,  W.  E.  Mitchell, 
John  Q.  Adams,  Francis  Barr,  Joe  Jack- 
son  and  other  executives  of  Interstate 
brought  back  the  ideas  to  Dallas,  where 
they  were  adapted  for  use  in  their  theatres. 

A complete  campaign  manual  was  sup- 
plied to  all  managers  and  publicists  in  the 
circuit  opening  the  “Project”  picture.  In 
Dallas  the  “A  New  Kind  of  Love”  cam- 
paign was  handled  by  James  O.  Cherry, 
Dallas  city  manager;  Bob  White,  Majestic 
manager,  and  Hal  Cheatham,  Dallas  pub- 
licist. 

Dallas’  share  of  the  40,000  fortune 
cookie  order  was  distributed  through  res- 


taurants and  other  means.  The  cookies 
carry  such  special  messages  as  “You  are 
about  to  experience  ‘A  New  Kind  of  Love’ 
. . . There’s  ‘A  New  Kind  of  Love’  in  your 
future  ...  A funny  experience  awaits  you 
when  you  see  ‘A  New  Kind  of  Love.’  ” 

The  Majestic  built  a special  lobby  dis- 
play which  used  a lifesize  cutout  of  Maurice 
Chevalier,  guest  star  of  the  Joanne  Wood- 
ward-Paul  Newman  starring  picture,  along 
with  other  items  to  create  the  impression 
of  a Paris  sidewalk  cafe.  There  was  a 
record  player  for  Chevalier  recordings  and 
a machine  dispensing  perfumed  bubbles. 

The  Majestic  participated  with  other  In- 
terstate-Texas  Consolidated  theatres  in  21 
Texas  cities  in  a Free  Trip  to  Paris  con- 
test, in  which  some  couple  was  to  win  an 
expense-paid  week  in  Paris. 

There  were  numerous  other  ideas  de- 
veloped— teaser  trailers  in  other  circuit 
theatres  before  and  during  the  run  of  the 
film,  truck  sides  by  bookshops  advertising 
the  book  of  the  film,  record  shops  featur- 
ing Frank  Sinatra  singing  the  theme  song, 
and  posters  and  window  cards  in  neigh- 
borhood shopping  centers. 

SPECIAL  PROMOTIONS 

Also,  there  were  special  newspaper  ad- 
vertising campaigns  as  well  as  television 
and  radio  programs  carried  out  in  behalf 
of  “A  New  Kind  of  Love.” 

The  project  idea  was  created  several 
years  ago  by  AB-PT  and  each  year  since 
has  been  used  to  promote  two  or  three 
motion  pictures  during  the  year.  The 
same  treatment  was  set  up  for  “Rampage,” 
which  opened  early  in  October. 
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XHIBITOR  HAS  HIS  SAY 

■i^^HBABOUT  PICTURESnn 


AMERICAN  INTERNATIONAL 

Warriors  Five  t.AIP)- — Jack  Palance,  Jo 
Anna  Ralli.  Another  big  goof-off  from 
American-International.  Good  paper  and 
previews,  but  the  picture  just  doesn’t  live 
up  to  it.  Can’t  make  money  this  way. 
Played  Thur.,  Fri.  Weather:  Warm. — A. 
Madril,  La  Plaza  Theatre,  Antonito,  Colo. 
Pop.  1,255. 

Young  Racers,  The  (AIP)  — William 
Campbell,  Mark  Damon,  Luana  Anders.  A 
disappointment  at  the  boxoffice  as  well  as 
in  the  picture.  Why  can’t  somebody  make 
a good  racing  picture? — O.  B.  Hancock, 
Princess  Theatre,  Whitesboro,  Tex.  Pop. 
1,854. 

BUENA  VISTA 

In  Search  of  the  Castaways  (BV) — Mau- 
rice Chevalier,  Hayley  Mills,  George  San- 
ders. This  is  the  first  Disney  since  “Parent 
Trap’’  that  I have  played  sub-run  that 
drew  the  family  people  out  better  than 
most  first  runs.  A vex-y  pretty  and  en- 
tertaining, happy  film.  Terms  high  as  al- 
ways from  BV,  but  so  was  the  gross,  so 
I’m  happy.  Played  Sun.-Wed.  Weather: 
Good.  — Paul  Wood,  Escambia  Drive-In 
Theatre,  Century,  Fla.  Pop.  1,500. 

COLUMBIA 

Bye  Bye  Birdie  (Col) — Janet  Leigh,  Dick 
Van  Dyke,  Ann-Margret.  The  young 
people  liked  this  very  much.  I played  it 
over  the  Labor  Day  weekend  and  it  held 
its  own.  If  Ann-Margret  is  given  the  right 
roles  in  the  future,  she  will  develop  a 
real  following  and  she  was  very  good  in 
this  one.  Played  Fri.  through  Tues. 
Weather:  Warm. — Jim  Fraser,  Auditorium 
Theatre,  Red  Wing,  Minn. 

Jason  and  the  Argonauts  (Col)- — Todd 
Armstrong,  Nancy  Kovack,  Niall  MacGinnis. 
This  isn’t  a bad  picture,  but  the  foreign 
actors  and  actresses,  plus  a poor  title, 
didn’t  bring  many  customers  through  our 
doors.  Played  Sun.,  Mon.,  Tues.  Weather: 
Clear. — C.  D.  Simmons,  Grace  Theatre, 
Grace,  Ida.  Pop.  725. 

METRO-GOLDWYN-MAYER 

Come  Fly  With  Me  (MGM) — Dolores 
Hart,  Hugh  O’Brian,  Karl  Boehm,  Pamela 
Tiffin.  This  was  “top  shelf”  with  the  public. 
All  agreed  this  picture  was  very  good.  We 
like  to  play  this  type  of  product.  Happy 
patrons;  happy  management.  Even  the 
projectionist  was  happy  with  this  one. 
Just  think,  we  made  a couple  of  dollars. 
These  are  the  pictures  that  BUILD  the- 
atre business.  If  it  would  be  possible  to 
have  all  pictures  that  made  my  people 
happy  again  we  would  have  it  made — 


Right  Combination  Makes 
'Birds'  Delightful 

Hitchcock,  Universal,  kids  and  teen- 
agers all  made  “The  Birds”  delightful 
for  me.  What  more  could  you  ask? 
Excellent  business. 

TERRY  AXLEY 

New  Theatre 
England,  Ark. 


'King  Kong  vs.  Godzilla ' 
Pleases  Floridans 

The  battle  of  all  times,  “King  Kong 
vs.  Godzilla,”  raged  across  the  Cinema- 
Scope  screen  to  the  delight  of  my  many 
hundreds  of  patrons  who  turned  out  to 
see  this  action  picture,  along  with 
“Parrish,”  just  to  fill  in  the  time. 
Played  Sunday  and  Monday  and  did 
a good  business  also  on  Monday  night. 
If  we  could  only  get  more  pictures  of 
this  sort  the  people  would  leave  their 
TV  sets  more  often.  To  Universal,  for 
such  good  product,  three  cheers.  To 
you,  my  fellow  exhibitors  who  haven’t 
played  this,  grab  it.  You  won’t  be 
sorry. 

JIM  AND  WILLIAM  TOSTO 
Goulds  Theatre, 

Goulds,  Fla. 


and  they  don’t  have  to  cost  a small  for- 
tune to  produce,  either.  Just  give  us  good 
product  and  we  will  cure  our  ailments,  boys. 
Played  Fri.,  Sat.,  Sun.  Weather:  Good. — 
W.  A.  Windschitl,  Comfrey  Theatre,  Com- 
frey,  Minn.  Pop.  642. 

It  Happened  at  the  World’s  Fair  (MGM) 
— Elvis  Presley,  Gary  Lockwood,  Joan  O’- 
Brien. Elvis  is  always  boxoffice  for  me  and 
he  did  it  in  this  one  too;  but  it  will  be  a 
long  time  before  he  will  make  another  pic- 
ture like  “Blue  Hawaii.”  The  shots  of  the 
World’s  Fair  were  good,  but  I don’t  think 
the  Presley  fans  came  out  to  that  part  of 
the  picture  particularly.  They  just  wanted 
to  see  Elvis  again.  My  people  are  always 
satisfied  with  a Pi’esley  picture.  Played 
Thur.,  Fri.,  Sat.  Weather:  Warm. — Oral 
Ledbetter,  Howard  Theatre,  Monon,  Ind. 

PARAMOUNT 

My  Six  Loves  (Para) — Debbie  Reynolds, 
Cliff  Robertson,  Eileen  Heckart.  The  cast 
members  play  their  best  in  a wonderful 
comedy.  This  picture  is  in  color.  It  did 
okay  for  us.  It  had  people  smiling  as  they 
left  the  theatre.  We  heard  comments  like, 
“The  cutest  thing  I have  ever  seen,”  “Dis- 
ney’s not  done  anything  any  better,”  “It’s 
wonderful,”  “Hollywood  should  make  more 
like  this.”  Mr.  Producer,  why  can’t  we  have 
more  like  this?  Played  Sun.  through  Wed. 
Weather:  Fair. — Harold  J.  Smith,  Clifton 
Theatre,  Newport,  Tenn.  Pop.  6,250. 

Papa’s  Delicate  Condition  (Para)  — 
Jackie  Gleason,  Glynis  Johns,  Charlie  Rug- 
gles.  Light  entertainment,  weak  in  story 
and  shy  on  comedy,  just  so-so  were  the 
comments.  But  we  did  make  a little  “jack” 
with  Jackie,  as  he  draws.  Boxoffice  near 
normal,  rental  right.  Played  Sun.,  Mon. 
Weather:  Cool  and  rain. — Ken  Christian- 
son, Roxy  Theatre,  Washburn,  N.  D.  Pop. 
968. 

20th  CENTURY-FOX 

Satan  Never  Sleeps  (20th-Fox) — William 
Holden,  Clifton  Webb,  France  Nuyen.  I 
should  have  let  him  sleep.  I thought  a good 
show,  but  pictures  with  Oriental  back- 
grounds simply  don’t  do  any  business  for 
me.  Played  Sun.,  Mon.  Weather:  Hot  and 


dry. — Terry  Axley,  New  Theatre,  England, 
Ark.  Pop.  2,136. 

UNITED  ARTISTS 

Dr.  No  (UA)  — Sean  Connery,  Ursula 
Andress,  Joseph  Wiseman.  This  was  an- 
other well-liked  production  that  will  draw 
and  build  business.  We  can  use  bushels  of 
this  type  and  quality  productions.  Played 
Fri.,  Sat.,  Sun.  Weather:  Good. — W.  A. 
Windschitl,  Comfrey  Theatre,  Comfrey, 
Minn.  Pop.  642. 

Geronimo  (UA) — Chuck  Connors,  Ka- 
mala  Devi,  Pat  Conway.  Booked  this  one 
for  our  Fourth  of  July  holidays  and  figured 
on  lots  of  competition.  I was  surprised. 
They  came  from  all  around  to  see  this  one. 
Best  weekend  we’ve  had  in  many  a moon. 
And  in  spite  of  heavy  opposition  from 
neighboring  drive-in,  baseball  games,  pic- 
nicking, etc.  Rained  hard  first  night,  but 
they  still  came.  My  hat  is  off  to  Chuck 
Connors  and  UA.  Let’s  have  another  one 
like  it  and  soon.  Played  Thur.,  Fri.,  Sat. 
Weather:  Warm  and  raining. — A.  Madril, 
La  Plaza  Theatre,  Antonito,  Colo.  Pop. 
1,255. 

Two  for  the  Seesaw  (UA)  — Robert 
Mitchum,  Shirley  MacLaine,  Edmon  Ryan. 
An  absolute  waste  of  film  for  small  towns. 
Played  Sun.,  Mon.  Weather:  Hot  and  dry. 
— Terry  Axley,  New  Theatre,  England,  Ark. 
Pop.  2,136. 

UNIVERSAL 

Gathering  of  Eagles,  A (Univ) — Rock 
Hudson,  Rod  Taylor,  Mary  Peach,  Barry 
Sullivan.  An  action  picture  that  you  can  be 
proud  to  show.  Universal’s  terms  on  this 
were  fair.  You  can  advertise  this  with  con- 
fidence. Played  Thurs.,  Fri.,  Sat.  Weather: 
Clear.— C.  D.  Simmons,  Grace  Theatre, 
Grace,  Ida.  Pop.  725. 

King  Kong  vs.  Godzilla  (Univ) — Michael 
Keith,  Harry  Holcomb,  James  Yagi.  Played 
Thursday,  Friday  and  Saturday — average 
to  better  on  Thursday  and  Friday,  but 
almost  as  big  as  “Hootenanny  Hoot”  on 
Saturday.  Single  features  often  pull  better 
than  doubles,  but  doubles,  with  action, 
MUST  be  had  if  the  single  is  not  a big 
grosser  in  earlier  showings.  Weather  was 
a wee  bit  rainy  Saturday,  but  it  came 
after  the  kids  got  here  and  stopped  be- 
fore the  teenagers  came. — Art  Richards, 
Marion  Theatre,  Marion,  S.  C.  Pop.  7,200. 

WARNER  BROS. 

Gay  Purr-ee  < WB) — Voices  of  Judy  Gar- 
land, Robert  Goulet,  Red  Buttons,  Her- 
mione  Gingold.  Very  cute  cartoon  feature 
but  too  artistic  and  highbrow  for  small 
towns,  definitely  for  the  “high-class”  set. 
Might  do  as  part  of  a double-bill,  but  still 
its  chances  are  pretty  slim  unless  you  can 
get  the  kids  in.  Had  many  walkouts  and 
“hisses.”  Too  bad  people  can’t  appreciate 
the  finer  things  in  life.  Played  Thur.,  Fri., 
Sat.  Weather:  Nice. — Paul  Fournier,  Aca- 
dia Theatre,  St.  Leonard,  N.  B. 

Island  of  Love  (WB) — Robert  Preston, 
Tony  Randall,  Georgia  Moll.  A fairly  well- 
received  comedy  in  beautiful  color  and 
gorgeous  scenery.  Did  below  average,  but 
should  have  done  better.  Had  very  little 
singing;  the  patrons  are  plain  sick  of  sing- 
ing in  pictures.  They  want  less  talk  and 
more  action — the  nuttier  and  cornier  the 
better.  Played  Sun.,  Mon.  Weather:  Good. — 
Leonard  J.  Leise,  Roxy  Theatre,  Randolph, 
Neb.  Pop.  1,029. 
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Summary 

2767  All  the  Way  Home  (103)  Dr 

9-30-63  A2 

+ 

4+ 

44 

+ 

44 

44 

10+ 

Any  Number  Can  Win  (116) 

Adv-Dr  

10-28-63 

+ 

+ 

+ 

44 

5+ 

2736  Atom  Age  Vampire  (87)  Ho 

.Topaz 

6-  3-63 

-±_ 

1+1- 

— B — 

©Ballad  of  a Hussar,  The 

(94)  Operetta  Artkino 

7-29-63 

+ 

+ 

2+ 

2739  ©Battle  of  the  Worlds  (84)  SF. 

.Topaz 

6-17-63 

2+2 

1+1- 

2750  ©Beach  Party  (100)  ® Com 

. .AIP 

7-22-63  A3 

44 

44 

44 

+ 

2+2. 

-4 

9+1- 

2750  Big  Risk,  The  (111)  ..Susp-Dr. 

. .UA 

7-22-63  A3 

+ 

±2 

2+1- 

2732  Black  Fox  (89)  Doc’y  

2779  ©Blood  Feast  (71) 

5-20-63  A1 

44 

+ 

44 

44 

-4 

8+ 

Ho  Dr  Boxoffice 

Spec. 

11-18-63 

+ 

1+ 

©Bluebeard  (Reviewed  as  Landru) 

(114)  Com-Dr  (subtitles)  ..Embassy 

5-  6-63  B 

44 

+ 

44 

44 

8+1- 

2705  Bomb  for  a Dictator  (73)  Ac. . Medallion 

2-18-63 

+ 

1+ 

2727  Break,  The  (75)  Ac  Dr  

2764  Burning  Court,  The  (102) 

. . .SR 

5-  6-63 

+ 

1+ 

Drama  Trans-Lux 

9-16-63  A2 

+ 

44 

-4- 

-4 

5+1- 

2720  OQBye  Bye  Birdie  (111)  ® Musical  Col 

4-  8-63  A3 

44 

4+ 

44 

44 

-4 

44  11-4 

— C — 

Candide  (90)  Satire 

(sub  titles)  

Union 

2-18-63  B 

+ 

2+2 

+ 

3+1- 

2748  Captain  Sindbad  (85)  Adv-Dr... 

MGM 

7-15-63  A1 

44 

+ 

+ 

+ 

44 

+ 

8+ 

2776  ©Captain  Newman,  M.  D.  (126)  Dr 

. Univ 

11-  4-63 

44 

+ 

+ 

44 

6+ 

2774  ©Cardinal,  The  (175)  ® Drama  . 

..Col 

10-28-63 

-H- 

44 

44 

44 

8+ 

2757  Caretakers,  The  (97)  Melodrama. 

..UA 

8-26-63  A3 

-H- 

44 

-4 

— 

6+2- 

2749  Carry  On  Regardless  (87)  Com  Gov. 

Films 

7-22-63 

-1- 

+ 

2+ 

2772  ©Castilian,  The  (129)  Adv-Dr.. 

..WB 

10-21-63  A2 

44 

-4 

44 

7+2- 

2770  ©Charade  (114)  Mys-Com 

10-  7-63  A2 

44 

44 

44 

44 

8+ 

2751  ©Checkered  Flag,  The  (83)  Dr.. 

. M PI 

7-29-63 

+ 

2+2 

2+1- 

©Chushingura  (108)  ® Drama.. 
Ciske  the  Rat  (88)  Melodrama 

• Toho 

10-14-63 

-H- 

44 

4+ 

(sub  titles)  

Bakros 

8-26-63 

+ 

1+ 

2742  ©Cleopatra  (221)  Todd -AO 

Hist -Spectacle  20th-Fox 

6-24-63  B 

44 

44 

44 

44 

-4 

44  11+ 

2705  ©Cleopatra’s  Daughter  (93) 

© Adv  Spectacle Medallion 

2-18-63 

+ 

1+ 

2734  ©Come  Blow  Your  Horn  (115) 

® Comedy 

5-27-63  A3 

+ 

+ 

44 

44 

-4 

7+ 

2773  Common-Law  Wife  (81)  Melodr. . 
2764  Condemned  of  Altana,  The 

CDA 

10-28-63 

+ 

1+ 

(114)  © Drama  20th-Fox 

9-16-63  A3 

44 

44 

44 

44 

+ 

9+ 

Conjugal  Bed,  The  (90)  Com ....  Embassy  10-  7-63 

1+1- 

2775  Crawling  Hand,  The 

(89)  Sc-Fic  Hansen  SR 

11-  4-63 

+ 

1+ 

2704  Crooks  Anonymous  (87)  Comedy. 

Janus 

2-11-63  A3 

44 

+ 

3+ 

Cross  of  the  Living  (90)  Drama. . 

.Cari 

4-22-63 

± 

+ 

— 

2+2- 

2770  Cry  of  Battle  (99)  Drama  . . . 

. .AA  10-  7-63  B 

+ 

-4 

+ 

3+ 

— D ■ 

2735  Day  in  Court,  A (70)  Eng-dubbed 

Episodes  

.Ultra 

6-  3-63  A3 

2+2 

3+3- 

2753  Defiant  Daughters  (91)  Melodrama. 

Times 

8-  5-63 

2+ 

2742 ©Donovan’s  Reef  (109)  Com-Dr... 

. Para 

6-24-63  A2 

44 

+ 

44 

+ 

-4 

+ 

8+ 

2751  Double  Deception  (101)  Melodr 

UMPO 

7-29-63 

+ 

1+ 

2704  During  One  Night  (84)  Dr 

• Astor 

2-11-63  C 

+ 

1+ 

8/2  (135)  Dr-Fantasy  Embassy 

7-15-63  A4 

44 

-4 

-4 

+ 

44 

84-1- 

2762  ©Erik  the  Conqueror  (90)  © Ad 
2725  ©European  Nights  (82)  Tour  of 

.AIP 

9-  9-63  A2 

+ 

+ 

2+ 

Europe’s  night  spots  Burstyn 

5-13-63 

+ 

-4 

-4 

3+ 

2703  Fatal  Desire  (80)  Melodrama... 

Ultra 

2-11-63  A3 

+ 

+ 



2+1- 

Fiasco  in  Milan  (104)  Comedy.... 

A-T-U 

5-20-63 

+ 

-4 

4+2- 

2730  ©55  Days  at  Peking  (150)  ® 

Adventure  Drama  

. .AA 

5-13-63  A1 

44 

-4 

44 

44 

44 

44  U+ 

2776  ©Fire  in  the  Flesh 

(80)  Rom  MeloDr  Pacemaker 

11-  4-63 

+ 

1+ 

2706  Five  Minutes  to  Live  (80)  Crime. 

Astor 

2-25-63  B 

1+1- 

Flamboyant  Sex,  The 

(76)  Drama  9iawn 

Int’l 

9-30-63 

2+- 

+ 

2+1- 

2744  ©For  Love  or  Money  (108)  Comedy 

Univ 

7-  1-63  B 

44 

+ 

-4 

44 

-4 

44 

9+ 

2706  Four  for  the  Morgue  (84)  Action. 
2694  Freud:  The  Secret  Passion  (120) 

.MPA 

2-25-63 

+ 

1+ 

Drama  

.Univ  12-24-62  A4 

+ 

44 

44 

44 

44 

44  H+ 

2729  Fruit  Is  Ripe,  The  (90)  Eng-dubbed 

Melodrama 

Janus 

5-13-63 

+ 

1+ 

— G— 

2737  Garbage  Man,  The  (86)  Corn-Satire. 

2738  ©Gathering  of  Eagles,  A (115) 

.CDA 

6-10-63 

+ 

1+ 

Air  Drama  

6-10-63  A1 

44 

+ 

44 

-4 

44 

44  10+ 

2741  Get  On  With  It  (88)  Comedy Governor 

6-24-63 

+ 

1+ 

In  the  summary  44  is  rated  2 pluses,  — as  2 minuses. 
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(91)  Sc-Fiction  Seven  Arts  9-23-63 

+ 

i+ 

2753  ^©Gidget  Goes  to  Rome  (101)  Com  Col  8-  5-63  Al 

44 

44 

+ 

+ 

+ 

8+1- 

2738  Girl  Hunters,  The  (103)  ® Cr..Colorama  6-10-63  B 

+ 

+ 

+ 

+ 

± 

5+1- 

Golden  Plague,  The  (95) 

Melodrama  (sub-titles)  Bakros  8-26-63 

44 

2+ 

Great  Battle  of  the  Volga,  The 

(75)  Doc’y  Artkino  6-10-63 

+ 

1+ 

2724  ^|©Great  Escape,  The  (168)  ® Dr..UA  4-22-63  Al 

44 

44 

44 

44 

44 

44 

12+ 

2752  Greenwich  Village  Story 

(95)  Drama Shawn  Inti  7-29-63 

+ 

+ 

2+2 

+ 

4+1- 

Grown-Up  Children  (75)  Comedy.  .Artkino  5-13-63 

-4- 

1+1- 

2772  ©Gun  Hawk,  The  (92)  Western AA  10-21-63  B 

44 

+ 

+ 

5+1- 

— H — 

Hand  in  the  Trap  (90)  Drama. ..  .Angel  8-  5-63 

44 

44 

5+1- 

2751  Harbor  Lights  (68)  Ac  Dr 20th-Fox  7-29-63  A2 

±. 

2+2 

— 

2+3- 

2759  ©Haunted  Palace,  The  (85)  ® Dr..  AIP  9-  2-63 

44 

44 

44 

+ 

7+ 

2758  Haunting,  The  (112)  ® Mys-Dr.  .MGM  8-26-63 

44 

H- 

+ 

+ 

44 

+ 

8+1- 

2750  Heavens  Above  (105)  Com Janus  7-22-63  A3 

44 

+ 

± 

4+1- 

2771  Hellfire  Club,  The  (93)  ® Adv.. Embassy  10-21-63 

+ 

1+ 

2726  ©Hercules  and  the  Captive 

Women  (93)  © Adv Woolner  4-29-63  Al 

+ 

1+ 

Hidden  Fortress,  The  (90)  Melodr.  .Albex  7-29-63 

+ 

+ 

2+ 

2762  Hootenanny  Hoot  (91)  Folk  Mus..MGM  9-9-63 

+ 

+ 

+ 

3+ 

2777  Householder,  The  (100)  Com-Dr. . Royal  11-11-63  A2 

+ 

+ 

+ 

3+ 

House  on  the  Front  Line, 

The  (105)  War  Drama  Artkino  9-23-63 

44 

2+ 

2686 ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama MGM-Cinerama  11-26-62  Al 

44 

44 

44 

44 

44 

44  12+ 

2780  Hunchback  of  Rome,  The 

(84)  War  MeloDr  Royal  11-18-63 

+ 

1+ 

Idiot,  The  (165)  Melodrama.  .Shochiku  5-20-63 

Hh 

+ 

44 

±2 

5+2- 

2771  ©Incredible  Journey,  The 

(80)  True  Life  Adv BV  10-21-63 

44 

+ 

44 

5+ 

2747  ©In  the  Cool  of  the  Day 
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® VistoVision;  ® Panavision;  © Technirama;  © Other  anamorphic  processes.  Symbol  denotes  BOXOFFICE 
Blue  Ribbon  Award;  © Color  Photography.  Letters  and  combinations  thereof  indicate  story  type — (Complete 
kay  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  g gg 

AMERICAN  INT'L  | gg 

BUENA  VISTA  | gi 

COLUMBIA  | gg 

Operation  Bikini  (84)  ....Ac.. 803 
Tab  Hunter,  Frankie  Avalon,  Scott 
Brady,  Jim  Backus,  Gary  Crosby 

Free,  White  and  21  (102) . . D . .807 
Frederick  O’Neal,  Annalena 
Lund  (Special  release) 

tS©Miracle  of  the  White 

Stallions  (118)  D..141 

Robert  Taylor,  Lilli  Palmer, 

James  Franciscus 

The  Mart  From  the  Diners’ 

Club  (96)  C..718 

Danny  Kaye,  Cara  Williams, 

Martha  Hyer 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  ....D..802 
Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  ..Ac.. 805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.  .6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.. 808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mltchel 

©Savage  Sam  (108)  ..  .CD..  144 
Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

ti©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad..  722 

Todd  Armstrong,  Nancy  Kovack 

©55  Days  at  Peking 

(150)  ® 70  D . 6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  in  May) 

©The  Terror  (81)  © ....  Ho.  .804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ...  CD..  144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My.  .Ac.  .001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M.  .003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (124)  D.. 

Leslie  Caron,  Tom  Bell 

©Beach  Party  (100)  ®.  . . .C.  .810 
Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Fuidcello 

^/©Gidget  Goes  to 

Rome  (101)  C.  .002 

James  Darren,  Cindy  Carol 

©The  Gun  Hawk  (91)  Ac.. 6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.. 812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  ..D..005 
Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C..009 
The  Three  Stooees 

©Siege  of  the  Saxons  (85)  Ad.  . 

Janette  Scott,  Ronald  Lewis 

Shock  Corridor  (101)  D..6305 

Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 

©“X”— The  Man  With  the 

X-Ray  Eyes  (80)  SF..809 

Ray  Milland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M..  813 

Cliff  Richard,  Laurl  Peters 

The  Old  Dark  House  (86)..  D..  007 
Tom  Poston.  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho.  . 008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103) . . D . .006 
Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

©Gunfight  at  Comanche 

Creek  (90)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  (..).... CD.. 
Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho..  816 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey, 

The  (80)  D.  . 

True  Life  Adventure 

©Under  the  Yum  Yum 

Tree  (110)  C..011 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©Goliath  and  the  Sins  of 

Babylon  (..)  © Ac..  817 

Mark  Forrest,  Scilia  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  (. .)  © Ac. . 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the 

Stone  (80)  An..  148 

©The  Cardinal  (175)  ® . D.. 
Tom  Tryon,  Romy  Schneider 

The  Strangler  (..)  

Victor  Buono,  Selette  Cole, 
Robert  Eisen 

©The  Comedy  of  Terrors 

(..)  ® C . .819 

Vincent  Price,  Peter  Lorre 

War  Is  Hell  D. . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

Year  of  the  Tiger  Ac.. 

Marshall  Thompson 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

©Muscle  Beach  Party  ® C.. 

Frankie  Avalon,  Annette  Funicello 

Underage  Teen  Dr.  .820 

Anne  MacAdanvs,  Judy  Adler, 
Roland  Royter 

©Some  People Teen  M..818 

Kenneth  More,  Ray  Brooks 

Mary  Poppins  F.  . 

Julie  Andrews,  Dick  Van  Dyke 

Three  Lives  of  Thomasina  ....Ac.. 
Patrick  McGoohan,  Susan  Hampshire 

©The  Misadventures  of 

Merlin  Jones  C.. 

Tommy  Kirk,  Annette  Funicello, 
Leon  Ames 

Congo  Vivo  Ad.. 

Jean  Seberg,  Gabriele  Frezettl 

The  Victors  ® D . . 

Vincent  Edwards,  Melina  Mercouri. 
Jeanne  Moreau,  Romy  Schneider 
Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C.  . 

Peter  Sellers,  George  C.  Scott, 
Sterling  Hayden 

CONTINENTAL 


The  Wrong  Arm  of  the  Law  (91)  C . . 
Peter  Sellers.  Lionel  Jeffries 


©Your  Shadow  Is  Mine  (90).. D.. 
Jill  Haworth,  Michael  Kuhl 


This  Sporting  Life  (126)  ....D.. 
It, chard  Harris.  Rachel  Roberts 


Lord  of  the  Files  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Edwards,  Roger  Elwln 


O 

DO 


adies  Who  Do  (85)  ..Com. 
Robert  Morley,  Peggy  Mount 


Billy  Liar  (98)  CD  . . 

Tom  Courtenay,  Mona  Washbourne 

©Mediterranean  Holiday  (70)  Doc.  . 
Narrated  by  Burl  Ives 


Black  Like  Me  (..) 
James  Whitmore 


The  Love  Goddesses  Anth.. 


The  Devil  C. 

Alberto  Sordi,  lTlf  Palme 


O 
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FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


The  Uw  (126)  D. 

(Italian)  . .Gina  Lollobrigida 


.302 


M-G-M 


©Come  Fly  With  Me 
(109)  ® 


©Bluebeard  (114)  CD.. 311 

(Qig-dubbed)  . .Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  "Landru”) 


Gentle  Art  of  Murder  (122) . . D . 215 

(Eng-dubbed) . .reviewed  as 
“Crime  Does  Not  Pay” 

(French)  ..  Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doc.. 318 

Narrated  by  Peter  Ustinov 


9/2  (135)  D..317 

(Italian)  . .Marcello  Mastroianmi, 
Claudie  Cardlnale,  Anouk  Aimee, 
Sandra  Milo 


The  Conjugal  Bed  (86).... D.. 
(Italian)  . -Ugo  Tognazzi, 

Marina  Vlady,  Walter  Oilier 

The  Passionate  Thief  (95).  .C.  . 307 
(Eng-dubbed)  ..  Alma  Magnani 

The  Hellfire  Club  (90) Ad.. 

Keith  Mlchell,  Adrienne  Corrl, 

Peter  Cushing 


©The  Bear  (86)  C.  .305 

(Bng-dubbed) . .Renato  Rascel, 
Francis  Blance-Oocha 


Only  One  New  York  (..)..  Doc. . 


The  Light  Fantastic  (84)..  D.  308 

Dolores  McDougal,  Barry  Bartle 


©Three  Penny  Opera  (. .)  © D.  .313 
Sammy  Davis  jr..  Curt  Jurgens, 
Hildegarde  Neff,  June  Ritchie 


Tiffin,  Karl  Boehm.  Karl  Malden 

©It  Happened  at  the  World's  Fair 

(105)  ® C/M..  323 

Elvis  Presley,  Joan  O’Brien 


Karl  Boehm,  Barbara  Lass 


©In  the  Cool  of  the  Day 

(88)  ® D..32 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 32 
Frankie  Avalon,  Marlette  Hartley 


©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad. 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.  .330 

Chuck  Connors,  Luke  Halpln 
©Main  Attraction, 

The  (85)  D 

Pat  Boone,  Nancy  Kwan 
©The  Slave  (102)  © ..Adv.  .328 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  . .C/D.  .318 
Barbara  Luna,  Paul  Langton 


The  Young  and  the  Brave 

(84)  Ac.  .336 

Rory  Calhoun,  Wm.  Bendlx,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . . . . M . . 406 
Ihe  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 


©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom, 
Richard  Johnson,  Ruse  Tamblyn 

©The  V.I.P.s  (119)  ....C/D.. 402 
Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martlnelll, 
Margaret  Rutherford,  Rod  Taylor 


©Sunday  in  New 

York  (..)  ® C..413 

Cliff  Robertson,  Jane  Fonda, 

Rod  Taylor 

Children  of  the  Damned  (..)  D..414 
Ian  Hendry,  Alan  Bade! 


A Ghost  at  Noon  D..  Of  Human  Bondage  D. 

Brigitte  Bardot,  Jack  Palance  Kim  Novak,  Laurence  Harvey 


The  Empty  Canvas  D . 

Bette  Davis,  Horst  Buchholz, 
Catherine  Spaak 


A Global  Affair C. . 

Bob  Hope,  Lilo  Pulver 

Night  Must  Fall  My.. 

Albert  Finney,  Mona  Washbourne 


Tiko  and  the  Shark  (107)  . 

■ D.  .407 

Tahitian  Cast 

©The  Golden  Arrow 

Tab  Hunter,  Rosanna  Podesta 

(■•)  ® 

Ad. .408 

Twilight  of  Honor  (105)  . 

.D  . .409 

Richard  Chamberlain,  Nick 

Adams 

MGM’s  Big  Parade  of 

Comedy  (..)  

C. .410 

Comedy  stars  of  the  past 

©Gladiators  Seven  (92)  . 

.D. .411 

Richard  Harrison,  Loredana 

Nusciak 

©The  Wheeler  Dealers  (106).. 404 

James  Gamer,  Lee  Remick 

©The  Prize  (156)  ® . . 

D. . 

Paul  Newman,  Edward  G. 

tobinson, 

Elke  Sommer 

Any  Number  Can  Win  (. 

• ) • • D . . 

Jean  Gabin,  Alain  Delon 

PARAMOUNT  1 ig 

20TH-FOX  1 £g 

UNITED  ARTISTS  e ig 

©My  Six  Loves  (101)  ...©..6213 
Debbie  Reynolds,  Cliff  Robertson, 
David  Janssen,  Eileen  Heckart 

©Nine  Hours  to  Rama 

(125  © D.  .307 

Horst  Buchholz,  Jose  Ferrer,  Diane 

Baker,  Robert  Morley 

Police  Nurse  (64)  D..316 

Merry  Anders,  Ken  Scott 

©1  Could  Go  on  Singing 

(99)  ® D/M..  6311 

Judy  Garland,  Dirk  Bogarde 

Hud  (112)  ® OD.  .6216 

Paul  Newman,  Patricial  Neal, 
Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©The  Nutty  Professor 

(107)  C.  .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © . ...D..309 
Joanne  Woodward,  Richard  Beyraer 

©Cleopatra  (221)  . .Todd-AO . . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103)  C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edle 
Adams 

©Amazons  of  Rome  (93)  Ac.  .6310 
Louis  Jourdan,  Sylvia  Syms 

©Donovan's  Reef  (109)  . . Ad . . 6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour.  Elizabeth  Allen 

£>The  Longest  Day 

(180)  © D.  .221 

All-Star  cast 
general  release 

Q©The  Great  Escape 

(168)  ® Ac.. 6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C.  .6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herschel  Bemardi 

©Come  Blow  Your  Horn 

(115)  ® C.  .6221 

FYank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Plcoo,  Jill 
St.  John 

©Of  Lave  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Oocbran 
Lassie’s  Great  Adventure 

(103)  D . .322 

June  Lockhart,  Hugh  Riley,  Lucie 
©The  Leopard  (165)  © . . . 0 . . 311 
Burt  Lancaster,  Claudia  Cardlnale, 
Alain  Delon 
(Special  release ) 

Toys  in  the  Attic  (90)  ®.  .D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlraieux 

The  Caretakers  (97)  D..6315 

Robert  Stack,  Joan  Crawferd, 

Polly  Bergen,  Janie  Paige 

©The  Young  Swingers 

0 © M..32S 

Rod  Lauren,  Molly  Bee 

Lillee  of  the  Field  (94)  ..D..6321 
Sidney  Poltier,  Lille  Skala 

Wives  and  Lovers  (103) . .C.  .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C..6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altana 

(109)  © D . .312 

Sophia  Loren,  Maxmllllan  Schell 

©Marilyn  (S3)  © Doc.. 302 

Narated  by  Rock  Hudson 
©Thunder  Island  (65)  ©..D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardlnale 
(General  release) 

©Twice  Told  Tales  (119)  H..6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . ...D..6323 
Susan  Hayward,  Michael  Craig 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendarlz 

Tom  Jones  (131)  C.. 

Albert  Finney,  Susannah  York 

©Fun  in  Acapulco  (97) . . M . . 6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She’s  Mint 

(98)  © C.  .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®.  . CD..  6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad,  Mad,  Mad,  Mad 

World  (..)  Cin C 

Spencer  Tracy,  Milton  Berle 

Who’s  Minding  the 

Store?  (90)  C..6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who's  Been  Sleeping  in  My 

Bed?  (103)  C.  .6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  (..)  © ,.C.. 
Doris  Day,  James  Gamer 

Harbor  Lights  (68)  © D.. 

Kent  Taylor,  Jeff  Morrow 

©Kings  of  the  Sun  (108)  ....Ad.. 
Yul  Brynner,  George  Chakirls 

Ladybug,  Ladybug  (..).... D.. 

Jane  Connell,  William  Daniels 

All  the  Way  Home  (103) ..  D . .6307 
Robert  Preston,  Jean  Simmons 

The  Ceremony  (108)  D.. 

Laurence  Harvey.  Sarah  MIlea 

©Paris  When  It  Sizzles  ..C..6314 
William  Holden,  Audrey  Hepburn 

Lady  In  a Cage  (93) D..6311 

Olivia  de  Havilland,  Ann  Sotbera 

Love  With  the  Proper 
Stranoer  C 6312 

©The  Man  in  the  Middle  ©..D.. 

Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn,  Trevor  Howard, 

Barry  Sullivan 

Perang  0.. 

William  Holden,  Susannah  York 

Reach  for  the  Stars  D . . 

Don  Murray,  Diana  Hyland 

From  Russia,  With  Love 

Sean  Connery,  Pedro  Armendarlz 
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UNIVERSAL 


©Til e Birds  (120)  D..6307 

Rod  Taylor,  Tippi  Hedren 
Suzanne  Pleshette,  Jessica  Tandy 

Q©The  Ugly  American 

(120)  D..6308 

Marlon  Brando,  Sandra  Church,  Eliji 
Okada,  Pat  Hlngle,  Jocelyn  Brando 


Paranoiac  (SO)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD.. 6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  ® Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aheme 


©A  Gathering  of  Eagles 

(115)  D..6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My..  6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC.  .6314 

Michael  Keith,  Harry  Holcomb 


©The  Thrill  of  It  All 

(108)  C.  6316 

Doris  Day,  James  Gamer, 

Arlene  Francis,  Edw.  Andrew* 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Fraud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  0 . .6301 

Montgomery  Gift,  Susannah  York, 
(General  release) 


©Kiss  of  the  Vampire 

(88)  Ho..  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 


©For  Love  or  Money  (108)  C..6319 
Kirk  Douglas,  Mltzl  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Charade  (120)  ® MyC.. 

Cary  Grant,  Audrey  Hepburn, 
Walter  Matthau,  James  Cobum 


©Man’s  Favorite  Sport  (120).. C-. 
Rock  Hudson,  Paula  Prentiss, 

Maria  Persehy 

©Dark  Purpose D..6320 

Shirley  Jones,  R ossa  no  Brazzl, 

George  Sanders 
Pre-release 


Date  MISCELLANEOUS 


WARNER  BROS.  I 

v-  pe  z 


©Critic’s  Choice  (100)  ® C.  .259 
Cob  Hope,  Lucille  Ball 


©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBaln 


©©Spencer’s  Mountain 

(118)  ® D . .265 

Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mlmsy  Farmer 

©PT  109  (140)  ® D . .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams  


©The  Castilian  (129)  © AD.. 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  Valll 

Wall  of  Noise  (112)  Ac.  .351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provlne 


©Rampage  (98)  Ad.. 353 

Robert  Mltchum,  Elsa  Martlnelll, 
Jack  Hawkins 


A.D.P.  PRODS. -SR 

No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland.  Ellen  Schwiers 

APEX 

Hand  in  the  Trap  (90) Jul  63 

Eisa  Daniel,  Francisco  Rabal 

ASTOR 

The  Quare  Fellow  (85)  D.. Feb-63 
Patrick  McQoohan,  Sylvia  Syms 
During  One  Night  (84)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.. 

Johnny  Cash,  Donald  Woods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  Martlnelll 
ATLANTIC  PICTURES 
West  End  Jungle  (60)  ..  Doc. . Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  ,M.  .Jun  63 

Robert  Beatty,  Lisa  Danlely 
CAPRI  FILMS 

Black  Fox  (89)  Doc..  May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 


AMERICA 

The  Garbage  Man 

(86)  C.. Jun  63 

Toney  Naylor,  Joseph  Lincoln 
CINEMA-VIDEO 
The  Right  Hand  of  the 

Devil  (72)  Ho..  Jul  63 

Aram  Katcher.  Lisa  McDonald 

No  Man's  Land  (..) Dec  63 

Taxi  to  Tobrouk  (..)  . . . . Dec  63 

COLORAMA 

The  Girl  Hunters  (103) . . My.  .Jun  63 


Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My..  July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  May  S3 

Rod  Lauren,  Tracy  Olsen 
As  Nature  Intended  (64)  D . May  63 
Pamela  Green 
ELLIS 

Lovers  on  e Tight  Rope 

(83)  D . Dee  62 

Annie  Glrardot,  Francois  Perler 
EMERSON  FILM  ENTERPRISES 

©The  King’s  Musketeers 

(96)  Ac..  Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 
Two  Living,  One  Dead 

(92)  D..  Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho.  .Oct  62 
Don  Megowan,  Erica  Elliot 

Monstrosity  (65)  Ho.. Sep  63 

Erika  Peters,  Judy  Bamber 
FAIRWAY  INT'L 

The  Sadist  (94)  Ac.. Jun 63 

Arch  Hall  Jr.,  Helen  Hovey 
GOVERNOR 
Carry  On  Regardless 


(87)  C. Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88) . C.  .Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 
HERTS-LION  INT'L 
Escape  to  Berlin  (75) . . . D . . Aug  63 
Christian  Doermer,  Suzanne  Korda 
©Dungeons  of  Horror 

(75)  Ho.. Dec  63 

Russ  Harvey 

©Gorilla  (90)  © Dr.  Sep  63 

Gia  Petry 
©The  Telegians 

(90)  © SF.  .Dec  63 

JANUS 

Crooks  Anonymous  (87) . . C. . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90). .D.. 

(Eng-dubbed)  . Scllla  Gabel 
Maid  for  Murder  (89) . .C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD..  Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C..  Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (117) . . . . C.  . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  . . . . D . . Dec  62 

Nuella  Dlerklng,  Mark  Saegers 
LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C.. Jun  63 

Margaret  Rutherford,  Terry-Thomas 

Tom  Jones  (131)  C.  . Oct  63 

Albert  Finney 

Muriel  (115)  D Oct  63 

MACO  FILM  CORP. 

©Lafayette  (110) 

® 70 HiD  . . May  63 

(Eng-dubbed)  . Jack  Hawkins, 

Oroms  Welles,  Lilo  Pulver, 

Edmund  Purdoa 
MANCUNIAN-PLANET-SR 


The  Break  (75)  D..  Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra’s  Daughter 

(93)  © Ad.. Fib  63 


Debra  Paget,  R.  Marail,  Robt.  Alda 
Bomb  for  a Dictator  (73)  Ac. . Feb  63 
Pierre  Freenay,  Michel  Auelalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (S3) . . D . .July  63 
Evelyn  King,  (fcerles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louts  Sligo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girl*  (80) . . C. . Feb  63 
Barbara  Valentine.  Alex  D’Arcy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 


(94)  Ho..  Mar  63 

(Eng-dubbed)  . .Scllla  Gabel 
©Cavalry  Command 

(84)  Ad..  Oct  63 


John  Agar,  Richard  Ariem,  Myron 
Healy 


Rel. 

Date 


©Ballad  of  a Gunfighter 


(84)  Ad.. Sep  63 

Marty  Robbins 

PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Dr.  .Mar  63 

Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

ROYAL  FILMS  INT'L 

The  Steppe  (..)  Dr..  Oct  63 


Charles  Vanel,  Marina  Vlady 

The  Reluctant  Saint  (105)..  CD.. 

Maximilian  Schell,  Ricardo  Montalban 
SEVEN  ARTS 
Small  World  of  Sammy 

Lee  (105)  Aug  63 

Anthony  Newley,  Julia  Foster 
SHAWN  INTERNATIONAL 
Greenwich  Village  Story 

(95)  0..  July  63 

Robert  Hogan,  Melinda  Plank 
STARKEY  ASSOCIATES-SR 
Man  and  His  Woman 

(S3)  D..  Jun  63 

John  Haveron,  Mary  Harrigan, 

Lisa  Rolland 
TIMES  FILM 

The  Devil's  Woman  . ...D..  Mar  63 
Jeanne  Moreau,  Stanley  Baker 
Defiant  Daughters  (92)  . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D..  Apr  63 
Tumata  Teuiau 

Violent  Midnight  (90) ..  My.  . May  63 
Lee  Philips,  Shepperd  Strudwick 
Violated  Paradise 

(67)  Doc..  July  63 

Narration:  Thomas  L.  Row,  Paulette 
Girard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.. Jun  63 

Albert  Lupo,  Susanne  Loret 
©Battle  of  the  Worlds 

(84)  SF.  .Jun  63 

Claude  Rains,  Bill  Carter 

TRANSOCEAN  FILMS 
Ordered  to  Love  (82) . . D . . Aug  63 
Maria  Persehy,  Harry  Meyen 
ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  ©.  . . . D . .Feb  63 
Elsa  Martlnelll  (Bng-dubbed) 

Fatal  Desire  (80)  D..  Feb  63 

Anthony  Quinn,  May  Britt, 

Kerima,  Ettore  Manol  (Kng-dubbed) 
A Day  In  Court  (70)  Ep-C..M*y63 
Sophia  Loren,  Alberto  Sordi 
©2  Nights  With  Cleopatra 

(. .)  ®.  .Jun  63 

(Eng-dubbed)  . Sophia  Loren, 
Alberto  Sordi,  Ettore  Mannl 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C. . 

George  Oiakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Rlberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  ® D..  Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Buffo 
©Hercules  and  the  Captive 

Women  (93)  ® Ad..  Apr  63 

Reg  Park,  Fay  Spain 


R(d!£  foreign  language 


©Mary,  Mary  (126)  C.  .354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 
Troy  Donahue,  Connie  Stevens 


©4  for  Texas  (..)  . ...D..356 

Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 
The  Man  From 

Galveston  (..) D..360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 

Dead  Ringer  (..) D..357 

Bette  Davis,  Karl  Malden 

Dr.  Crippen  (98) D . .361 

Donald  Pleasence,  J.  R.  Justice 


America  America  D 

Stathls  dial! el  is,  Elena  Karam 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel)  . .Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranoer  Knocks  (81) . . 4-22-63 
(Trains- Lux)  Blrgltte  Federsplel 

FRANCE 

Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Cross  of  the  Living  (90) . . 4-22-63 

(Carl)  . .Karl  Boehm,  Paseale  Petit 

La  Poupee  (90) 11-11-63 

(Lionex)  Ablgniew  Cybulskl, 
Sonne  Teal 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Miebeline 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 

Suitor,  The  (83) 10-14-63 

(Atlantic)  . .Pierre  Etalx 
Third  Lover,  The  (85)  . . 7-29-63 
(Atlantic)  . .Jacques  Chanter 
Three  Fables  of  Love  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Roasano 
Brazzl 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

(Divina-Traut) . . Will  Quadflleg 
Secrets  of  the  City  (88)  ..  8-12-63 
(Bakros)  . .Annemarie  Duerlnger 
The  Golden  Plague  (95)..  8-26-63 
IRskrns)  . .Ivan  Pesny 
GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
(GMP)  . . Allkl  Vouyouklakl 

Electra  (110)  1-14-63 

(Lopert)  . .Irene  Papas 


Policeman  of  the  16th 

Precinct 5-13-63 

(GMP)  Costas  Hadjlchrlstos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M . P. ) . . Dimitri  Horn, 
Yvonne  Sanson 
INDIA 

Devi  (The  Goddess)  (95)  11-12-62 
(Harrison) . ,C.  Biswas,  S.  Chatteriee 
Two  Daughters  (114)  ....  5-27-63 
(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon,  Monica  Vltti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM)  . Jean  Sorel,  Lea  Massarf, 
Georges  Wilson,  Regina  Bianchi 

Love  and  Larceny  (94)  3-11-63 

(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero.  Pepplno  de  Filippo 
Run  With  the  Devil  (93) . .11-11-63 
(Jillo)  Antonella  Lualdl, 

Gerard  Blain 
JAPAN 

Ballad  of  a Hussar  (94)..  7-29-63 
(Artklno)  . .Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . . Koushiro  Matsu  mo  to 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex) ..  Toshiro  Mifune, 


Mlsa  Uehara 

©My  Hobo  (98)  8-26-63 

(Toho) . .Kelju  Koabayashl 

Sanjuro  (96)  7-  8-63 

(Toho)  . .Toshiro  Mifune 
Stray  Dog  9-30-63 


(toho) . .Toshiro  Mifune, 
Takashl  Shlmura 


Date 

Review 


The  Idiot  (165)  5-20-63 

(Shochlko) . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yumejl  Tsukloka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hldeko  Takamlne 


POLAND 

Knife  in  the  Water  (95) . .11-18-63 
(Kanawha  Films).. Leon  Nlemezyk, 
Jolanta  Umecka 

Partings  (101)  12-  3-62 

(Telepix) . .Marla  Wachowlak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artklno)  . Larissa  Golubkina 

Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino) . .Documentary 

Grown-Up  Children  (75)..  5-13-63 
(Artklno)  ..  A.  Gribov,  Z.  Fedorova 

House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artklno)  . .Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97) ....  8-5-63 
(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . .Marco  Paolettl,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109)..  7-22-63 
(F-A-W)  . -Mai  Zetterltag, 

Anita  Bjork 

Flamboyant  Sex.  The  (76) . .9-30-63 
(ShawD  Int’i) . . Anita  Llndoff, 
Ulla  Blomstrand 
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Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 
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BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33) . . 
REISSUE  CARTOONS 


(16)  May  63 

7408  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  ..Sep  63 

4402  A Missed  Fortune  (16 Vi) 

Oct  63 

4403  Listen  Judge(17) Nov  63 

WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9Vi)  Jun  63 
8702  Rasslin'  Rampage  (9y2)  Jul  63 


18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7) . . 

18204  Light  Housekeeping  (7) 

18205  Pluto's  Quin-puplets  (7)  . . 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Work  (7)  

149  Toot,  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18).. 
119  Saga  of  Windwagon  Smith  (14) . . 

102  Noah’s  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 

105  Islands  of  the  Sea  (28)  

0099  Eyes  in  Outer  Space  (26) .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7426  Meet  Mr.  Mischief 

(17'/j ) May  63 

7436  Pardon  My  Terror 
..(16Vi)  June  63 

4421  Down  the  Hatch  (17Vj)  Sep  63 

4422  How  Spry  I Am  (18)  Nor  63 
4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5,  Series  4 (11) ..  May  63 

7556  No.  6,  Series  4 (9>/z)  Jul  63 
4551  No.  1,  Series  5 (10'A)  Sep  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 

7614  Bon  Bon  Parade  (8) . . . .Jun  63 

7615  Madeline  (7)  Jul  63 

4601  Carnival  Courage  (7)  ..Sep  63 

4602  Woodman  Spare  that 

„ Tree  (7Vi)  Sep  63 

4603  Up’n  Atom  (6)  Oct  63 

4604  Robin  Hoodlum  (7) ....  Nov  63 

4605  Two  Lazy  Crows  (7)  . . Nov  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7708  Fallible  Fable  (7)  May  63 

7709  Sheep  Stealers 

Anonymous  (7)  Jun  63 

7710  Wolf  in  Sheep’s  Clothing 

(7)  jul  63 

4701  Not  in  Nottingham  (7)  Sep  63 

4702  Drumsticked  (7) Oct  63 

4703  Bear  Up  (7)  Nov  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  May  63 

7758  Matador  Manoo  (6)  . Jul  63 

4751  Destination  Magoo 

(6 Vo)  Sep  63 

4752  M agon's  Check  Up  (61/2) 

Oct  63 

4753  Magoo  Express  (9A) . . Nov  63 

ONE-REEL  SPECIALS 
4651  ©Three  Stooges 

Scrapbook  (8)  Sep  63 

4653  The  Little  Star  of 

Bethlehem  (10)  Nov  63 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

(18)  May  63 

7446  Wonderful  Beaulieu  (18)  Juf  63 
4441  Swiss  Water  Paradise 

(15)  Sep  63 

4442 Song  of  London  (..)  Nov  63 
SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunflghters  of  the 

Northwest  Jul  63 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  63 

7407  Scheming  Schemers 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (IS)  Oct  62 


METRO-GOLDWYN-MAYER 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dickie  Moe  (7)  

C6432  Cartoon  Kit  (..)  

C6433  Tall  in  the  Trap  (.  .) 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8)  . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7)  . . . 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Foiled  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M23-1  Harry  Happy  (7)  Sep  63 

M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M23-3  The  Pig’s  Feat  (7)  ..Oct  63 

M23-4  Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo’s  Holiday  (7)  ..Oct  63 
P23-3  Hound  for  Pound  (7)  Oct  63 
P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23- 5 Hiccup  Hound  (7)  ....Nov  63 
P23-6  Whiz  Quiz  Kid  (7)  . Dec  63 
POPEYE  CHAMPIONS 
E23-1  Beach  Peach  (7)  ....  Sep  63 
E23-2  Jitterbug  Jive  (7)  ...Sep  63 
E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  . .May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D -22-1  Gun  Play  (9)  Apr  63 


TRAVELRAMA 
(Single  Reel-Color) 

T21-4  Swingin’  West  (10) . . . Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  Jul  63 

©Three  Is  Company  (30)  ..Aug  63 
ONE-REELERS 

©Ravenna  (I2V2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modem  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  ....Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  In  Color) 

People  of  the  Rock  (14)  ..Mar  63 


©Wedding  of  the  Year  (22) . .Jun  63 


©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jan  Band  (15)  Aug  63 

©Yorkshire  Sands  (15)  ....Sep  63 


©Thousand  Island  Summer 


(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  ..Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  . . May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ...  .Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a- Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4374  End  of  the  Plains  Apr  63 

5375  Island  Spectacular  May  63 

4376  South  of  the  Amazon.  .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (.  .)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  May  63 

4319  Shutter  Bug  (WW)  ..Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough  ....  Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)..Nov63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  .Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 


1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell- Hoppy  Jun  63 

1312  Satan’s  Waitln  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare  Apr  63 


2721  Mad  As  a Mars  Hare..  Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  ...Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare- Breadth  Hurry  . . . .Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  ...Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  ..Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp.. Jun  63 

(One-Reel) 

1503  (NEW).. Moroccan 

Rivieras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  .Aug  63 


Write — 

YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  JUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 


TO: 

The  Exhibitor  Has  His  Say 

BOXOFFICE,  825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 


Title Company 

Comment  


Days  of  Week  Played 
Weather  


Title Company 

Comment  


Days  of  Week  Played 

Weather  

Title Company 

Comment  


Days  of  Week  Played 

Weather  

Title Company 

Comment  


Days  of  Week  Played 

Weather  

Exhibitor  

Theatre Population 

City State. 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  © Technirama;  © other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Soldier  in  the  Rain  Comedy-Drama 

Allied  Artists  (6401)  87  Minutes  Rel.  Nov.  ’63 

The  teaming  of  Jackie  Gleason,  rotund  film  and  TV  st”  ■ 
comic,  and  Steve  McQueen,  currently  riding  high  in 
popularity  because  of  his  portrayal  in  “The  Great  Es- 
cape,” is  a modern-day  Army  camp  story,  should  insure 
strong  boxoffice  for  this  Blake  Edwards  production.  Tues- 
day Weld  supplies  the  feminine  appeal  and  the  soft 
melodic  music  by  Henry  Mancini,  two-time  Academy 
Award  winner,  is  another  selling  asset.  Produced  by  Mar- 
tin Jurow,  from  a screenplay  by  Edwards  and  Maurice 
Richman,  the  film  is  primarily  a succession  of  sight  gags 
and  slapstick  situations  stemming  from  McQueen’s  de- 
light at  leaving  the  Army  and  Gleason’s  insistence  on  re- 
maining in  service  because  of  his  fear  of  the  outside 
world.  Although  hilarity  is  uppermost,  McQueen  has  two 
poignant  scenes  and  Gleason  contributes  a sentimental 
moment  or  two  before  his  death,  which  is  not  shown. 
Some  of  the  comic  highlights  are  a nonsensical  golf 
match  between  the  two  and  a pin-up  camera  session 
with  McQueen  photographing  young  Tony  Bill,  in  the 
guise  of  a semi-nude  blonde.  Director  Ralph  Nelson  keeps 
the  action  at  a fast  pace  throughout.  Although  there’s 
no  romantic  element  to  satisfy  women  patrons,  the  rug- 
ged appeal  of  McQueen  will  draw  most  of  the  ladies. 

Jackie  Gleason,  Steve  McQueen,  Tony  Bill,  Tuesday 
Weld,  Tom  Poston,  Ed  Nelson,  John  Hubbard. 

Fun  in  Acapulco  Cm“y  “ ***• 

Paramount  (6305)  97  Minutes  Rel.  Nov.  ’63 

Producer  Hal  Wallis,  who  knows  the  sure-fire  formula 
IC®„  c for  an  Elvis  Presley  film,  again  has  colorful  backgrounds 
filmed  in  exquisite  Technicolor,  an  attractive  support- 
ing cast  and  a lightweight,  yet  serviceable,  story  packed 
with  songs  to  attract  and  please  the  star’s  teenage  fans. 
Ursula  Andress,  who  scored  in  “Dr.  No,”  is  a voluptuous 
dish;  the  Mexican  actress,  Elsa  Cardenas,  is  another 
visual  asset  and  the  veteran  Paul  Lukas  has  a good 
character  bit.  But  it  is  the  11  songs,  all  delivered  in  Elvis’ 
familiar  style,  that  give  the  picture  a fine  lilt,  particu- 
larly “I  Think  I’m  Gonna  Like  It  Here,”  “Bossa  Nova 
Baby”  and  the  title  tune,  which  show  great  hit  possibili- 
ties. In  his  13th  feature  (his  sixth  for  Wallis),  Elvis  now 
displays  a casual  acting  style,  but  it  is  as  a singer  that 
he  really  shines.  Next  in  importance  to  Elvis  in  the  slight 
plot  is  eight-year-old  Larry  Domasin,  who  winningly 
plays  a shoeshine  Mexican  boy  who  manages  the  star’s 
singing  career.  Alejandro  Rey,  Argentine  actor,  displays 
his  diving  ability,  but  doubles  are  used  for  Presley  in 
the  dangerous  dives  from  the  Acapulco  rocks.  The  back- 
grounds, including  lush  swimming  pools  and  motels, 
should  increase  tourist  trade  to  Mexico.  Richard  Thorpe 
directed  capably.  Paul  Nathan  is  associate  producer. 

Elvis  Presley,  Ursula  Andress,  Elsa  Cardenas,  Paul 
Lukas,  Larry  Domasin,  Alejandro  Rey,  Teri  Hope. 

The  Wastrel  ™i°i  Drama 

Medallion  Pictures  84  Minutes  Rel.  Nov.  ’63 

Van  Heflin,  star  of  a score  of  Hollywood  films,  who  is 
currently  starring  on  Broadway  in  “A  Case  of  Libel,” 
the  dramatization  of  Louis  Nizer’s  “My  Life  in  Court,” 
is  the  chief  selling  angle  of  this  drama  made  in  Italy  in 
English  in  1961  by  Michael  Cacoyannis,  the  Greek 
director  who  made  “Electra,”  which  was  an  art  house 
hit  earlier  in  1963.  Although  Heflin  does  his  usual 
capable  acting  job  in  an  unsympathetic  role,  Cacoyannis 
and  the  author,  Frederick  Wakemann,  who  did  the  screen- 
play  from  his  novel,  are  unable  to  make  the  turgid  d for 
plot  interesting  to  the  spectator,  especially  as  more  than  rod 
half  the  footage  takes  place  as  Heflin  and  his  young 
son  are  struggling  to  keep  afloat  and  alive  in  the  ocean 
at  night.  A sudden  squall,  the  boy’s  cramps  and  numb- 
ness, loss  of  their  flimsy  raft  and  other  dangers  that 
take  place  are  almost  as  harrowing  to  the  audience  as 
it  is  to  those  on  the  screen.  Ellie  Lambetti,  the  Greek 
actress  who  plays  Heflin’s  wife,  and  Franco  Fabrizi,  as  a 
roving-eyed  playboy,  appear  only  in  the  opening  scene 
and  in  the  various  flashbacks  but  both  contribute  satis- 
factory performances.  Produced  by  Angelo  Ferrara  for 
Lux-Tiberia. 

Van  Heflin,  Ellie  Lambetti,  Franco  Fabrizi,  Michael 

Stellman,  Fosco  Giachetti,  Alix  Talton,  Paul  Muller. 

Journey  Into  Nowhere  £££ 

Planet  Film  Distributors — SR  75  Minutes  Rel.  Dec.  ’63 

This  essentially  three-character  dramatic  study,  sharply 
defined,  is  to  be  recommended  for  suspense  fans.  The 
production  threesome — executive  producer  Michael  Dee- 
ley,  producer  Bruce  Yorke  and  director  Denis  Scully- 
concentrated,  and  rightly  so,  on  the  climactic  moments 
in  the  life  of  a man  who  finds  his  true  romance  at  the 
wrong  time  and  in  the  wrong  place.  It’s  assumed  that 
Tony  Wright,  indebted  for  a huge  gambling  syndicate 
sum,  and  Sonja  Ziemann,  an  artist  going  blind,  may  well 
fall  in  love,  but  their  star-crossed  encounter  is  hastened 
cion,  to  a tragic  denouement  through  machinations  of  gang- 
6,  Sc  land  hireling  Helmud  Schmid,  latter  meticulously,  men- 
acingly, moodfully  gearing  a death  trap  for  the  desperate 
duo.  The  British  import,  a states-rights  release,  is  to  be 
commended  for  trim,  taut,  topical  impact,  moving  seem- 
ingly effortlessly  to  the  final  fadeout,  Wright  tearfully 
holding  his  dead  sweetheart’s  body  in  his  arms.  The 
Scully  directorial  prowess  is  sure  and  swift,  certain  to 
catch  the  discerning  critics’  accolade  and  applause.  Miss 
Ziemann  is  a most  appealing  heroine,  while  Wright  is 
alternately  panic-stricken  and  purposeful.  Schmid  makes 
a swaggering,  arrogant  goon.  Vaclac  Vich’s  photographic 
efforts  are  first-rate.  This  can  be  sold  as  sleeper  enter- 
tainment, particularly  in  the  larger,  more  cosmopolitan 
centers. 

Sonja  Ziemann,  Tony  Wright,  Helmud  Schmid. 

The  Ship  of  Condemned  Women  Melodrama 

Globe  Pictures-States  Rights  83  Minutes  Rel.  Nov.  ’63 

This  Excelsa  production,  briskly  directed  by  Raffaello 
Matarazzo,  teams  Kerima,  Ettore  Manni,  May  Britt, 
Tania  Weber  and  Eduardo  Ciannelli  in  a yarn  certain 
to  be  welcomed  by  the  action-and-adventure  crowds, 
particularly  in  the  larger  metropolitan  centers.  It  is 
the  tried-and-true  tale  of  lusty  women  cut  off  from 
normal  civilian  life,  caged  on  the  high  seas,  bound  from 
their  native  land  for  the  colonies  and  certain  death, 
climaxed  by  the  inevitable  rebellion  against  arrogant 
authority  and  ensuing  events  that  spell  out  happiness 
of  sorts  for  the  principals,  in  this  instance  Manni  and 
May  Britt.  Of  necessity,  perhaps,  the  more  discriminat- 
ing shouldn’t  be  urged  to  view  this;  there  are  loose 
threads  in  logic,  tedious  patterns  in  dramatic  denoue- 
ment. Acting-wise,  there  are  conventionally  concocted 
delineations,  highlighted  by  Tania  Weber’s  bristling 
woman-of-wrong  out  to  gain  her  ends  despite  obstacles 
that  might  easily  dissuade  less-determined  feminine 
folk.  Manni  and  Miss  Britt  are  an  appealing  romantic  $5.0l 
duo,  and  Luigi  Tosi  has  some  forceful  moments  as  Blvd 
ship’s  captain  mindful  of  his  power.  Long-time  char- 
acter actor  Eduardo  Ciannelli  is  cast  in  a featured  role. 

Kerima,  Ettore  Manni,  May  Britt,  Tania  Weber, 

Eduardo  Ciannelli,  Luigi  Tosi. 

Twice  a Man  SE 

Film-Makers’  Co-operative  60  Minutes  Rel.  Dec.  ’63 

Triple-threat  Gregory  J.  Markopoulos,  responsible  for 
producing,  directing  and  photographing  this  admittedly 
experimental  American  feature  film  against  New  York 
background  has,  uniquely  enough,  employed  no  dialog. 
He  has  teamed  Paul  Klib,  Albert  Torgersen,  Olympia 
Dukakis  and  Violet  Roditi  in  a modernized  version  of 
Greek  legendary  lore,  concerned,  in  the  main,  with  the 
lives,  limitations  and  leanings  of  Hippolytus,  Phaedra 
and  Aesculapius,  and  where  the  avant-garde  motion  pic- 
ture, be  it  American  or  foreign,  has  gained  some  audience 
appeal,  this  latest  effort  may  well  encourage  attendance. 
Markopoulos  has  proposed  a new  narrative  form  through 
the  fusion  of  the  classic  montage  technique  with  a more 
abstract  system,  the  system  involving  use  of  brief,  fleet- 
ing film  phrases  which  evoke  thought-images.  Each  film 
phrase  is  composed  of  certain  select  frames  that  are 
similar  to  the  harmonic  relationships  among  themselves; 
in  classic  montage  technique  there  is  a constant  reference 
to  the  continuing  shot;  in  the  Markopoulos  abstract  sys- 
tem, there  is  a complex  of  differing  frames.  The  ambitious 
— filmmaker  is  to  be  commended  for  diligence  and  some 
daring;  he  has,  wisely  enough,  denied  himself  the  luxury 
of  prolonged  patterns,  preferring  to  relate  his  frame-of- 
events  and  episodes  in  the  guise  of  questing. 

Paul  Klib,  Albert  Torgersen,  Olympia  Dukakis, 

Violet  Roditi. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS 


Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Fun  in  Acapulco”  (Para) 

Elvis  Presley  arrives  in  Acapulco  as  a sailor  on  a motor 
yacht.  Hearing  Elvis  sing,  Larry  Domasin,  a shoeshine 
boy,  volunteers  to  become  his  manager  and  get  him 
placed  at  a smart  resort  hotel.  In  addition  to  singing, 

Elvis  has  to  work  as  lifeguard  at  the  hotel,  where  he  be-  -in- 
comes romantically  involved  with  Ursula  Andress,  the 
hotel’s  social  director,  and  Elsa  Cardenas,  a lady  bull- 
fighter. The  regular  lifeguard,  Alejandro  Rey,  who  likes 
Ursula,  realizes  that  Elvis  is  afraid  to  dive  because  of  a 
trapeze  accident  in  his  past.  Rey,  who  does  a spectacular 
dive  from  the  rocks  each  night  to  thrill  the  hotel  guests, 
pretends  an  injury,  so  Elvis  is  obliged  to  take  his  place. 

Elvis  forces  himself  to  make  the  dive  and  thus  over- 
comes his  fear  of  heights.  He  decides  to  take  Larry  and 
Ursula  along  when  he  rejoins  his  circus  act  in  Florida. 
EXPLOITIPS: 

In  addition  to  the  tieups  with  music  shops  for  dis- 
plays of  Elvis  Presley’s  numerous  record  albums,  several 
of  which  have  sold  over  a million  copies,  make  a tieup 
with  local  travel  agencies  for  posters  and  pictures  of  trips 
to  Mexico,  especially  Acapulco.  Play  up  sexy  Ursula  An- 
dress, wTho  costarred  in  “Dr.  No.” 

CATCHLINES: 

Elvis  is  a Stranded  Beachcomber  on  the  World’s  Most 
Fabulous  Beach  in  Romantic  Acapulco  . . . Hear  Elvis 
Sing  “Fun  in  Acapulco,”  “Bossa  Nova  Baby”  and  Nine 
Other  Terrific  Tunes  . . . Come  With  Elvis  to  Fabulous 
Acapulco. 

THE  STORY:  “Soldier  in  the  Rain”  (AA) 

In  a southern  Army  camp,  Steve  McQueen,  supply 
sergeant,  is  exultant  that  he  has  only  one  more  week  to 
/ fox  serve  and  is  planning  what  he  and  Jackie  Gleason,  his 
(asco  master  sergeant,  will  do  in  business  outside.  Gleason, 
■c-  who  has  his  own  air  conditioner  and  a soft-drink  ma- 
chine which  disgorges  bottles  free,  is  satisfied  with  Army 
life  and  afraid  to  venture  into  the  outside  world.  But 

McQueen  tries  to  beguile  Gleason  with  his  plans  and 

introduces  him  to  a southern  gal,  Tuesday  Weld,  who 

caddies  for  his  golf  game.  McQueen  gets  into  a fight 

with  his  MP  enemy,  Ed  Nelson,  and  when  Gleason  comes 
to  the  rescue,  the  latter  collapses  and  is  taken  to  the 
hospital.  McQueen  goes  to  visit  him  and  the  two  talk 
about  Gleason’s  dream  of  retiring  to  a Pacific  island  to 
relax  and  dream.  But  Gleason  dies  the  next  day  and  Mc- 
Queen re-enlists  and  drinks  a silent  toast  to  his  former 
buddy. 

EXPLOITIPS: 

Mention  that  Jackie  Gleason,  TV  comic,  is  back  in  the 
comedy  groove,  in  contrast  to  his  two  recent  dramatic 
films,  “The  Hustler”  and  “Requiem  for  a Heavyweight.” 
Steve  McQueen  scored  in  the  current  “The  Great  Es- 
cape” and  young  Tony  Bill  is  Sinatra’s  protege  who  was 
featured  in  “Come  Blow  Your  Horn.” 

CATCHLINES: 

Two  Guys  Who  Could  Fight  Their  Way  Out  of  a 
Paper  Bag  Separately — Together  They  Could  Lick  the 
World. 

THE  STORY:  “Journey  Into  Nowhere”  (Planet) 

Tony  Wright,  in  debt  to  a gambling  syndicate,  runs  off 
to  his  home  town,  hoping  to  evade  the  vengeful  gang- 
sters. Goon  Helmud  Schmid  catches  up  with  him,  giving 
him  48  hours.  Stealing  Schmid’s  car,  Wright  nearly  kills 
Sonja  Ziemann,  who,  it  turns  out,  is  an  artist  nearly 
blind.  Wright  comes  up  with  a wild  scheme  of  defraud- 
ing an  insurance  company  with  double  idemnity.  Ro- 
mance, however,  changes  this  thinking  and  both  Wright 
and  Sonja  want  now  only  to  keep  each  other  alive. 
Schmid  is  instrumental  in  killing  Sonja,  thus  providing 
the  necessary  insurance  money  to  be  provided  the  syndi- 
cate. Wright  holds  Sonja’s  body  in  his  arms,  his  fondest 
dreams  shattered. 

EXPLOITIPS: 

Get  insurance  executives  in  your  town  to  comment 
on  insurance  fraud  for  publication.  Banner  a sleek 
sportscar  for  downtown  and  shopping  centers.  Line  up 
beauty  salon  co-op  ads,  using  Sonja  Ziemann’s  striking 
likeness. 

CATCHLINES: 

Shatters  Dramatic  Scene!  ...  An  Explosive,  Emotion- 
Paced  Story  of  a Guy  and  a Gal — and  a Mad  Scramble! 
...  He  Was  “Hooked”  by  the  Syndicate — Pay  Up  or  Get 
Killed! 

THE  STORY:  “The  Wastrel”  (Medallion) 

Van  Heflin,  a rich  American  living  in  the  West  Indies, 
drinks  heavily  and  has  a quarrel  with  his  wife,  Ellie 
Lambetti.  With  his  ten-year-old  son,  Michael  Stellman, 
Heflin  boards  a speedboat,  which  blows  up  while  they  are 
racing.  Thrown  into  the  water,  Heflin  and  Stellman  find 
a table-top  and  hang  onto  it.  During  six  hours  in  the 
water,  Heflin  reviews  his  life  from  the  time  he  was  a 
soldier  and  met  and  married  Ellie,  then  when  he  became 
jealous  of  Franco  Fabrizi,  an  Italian  admirer,  and  later 
made  violent  love  to  his  wife  and  she  became  pregnant. 
Heflin  almost  dies  in  the  water  but,  at  last,  he  and  his 
, ■-  young  son  are  cast  ashore  by  the  tide,  more  dead  than 
(ww>  alive. 

EXPLOITIPS: 

Van  Heflin,  currently  starring  on  the  Broadway  stage 
in  “A  Case  of  Libel,”  starred  in  several  important  pictures 
made  in  Europe,  “Tempest,”  “Five  Branded  Women”  and 
“Under  Ten  Flags,”  all  distributed  by  Paramount. 
Michael  Cacoyannis  is  known  for  his  direction  of  “Elec- 
tra”  and  Franco  Fabrizi  has  been  featured  in  “Run  With 
the  Devil”  and  other  Italian  imports. 

CATCHLINES: 

Twelve  Years  in  the  Life  of  One  Man — Crowded  in  the 
Space  of  Five  Hours  . . . Suspended  Between  Love  and 
Hatred,  Land  and  Sea,  Insanity  and  Wisdom,  Life  and 
Death  . . . Van  Heflin,  Star  of  “A  Case  of  Libel”  on 
Broadway,  in  a Dramatic  Story  of  Life  and  Death. 

THE  STORY:  “Twice  a Man”  (Film-Makers’  Co-op) 

The  Greek  legend  of  Hippolytus,  Phaedra  and  Aescu- 
lapius, the  physician,  is  adapted  to  contemporary  cir- 
cumstances against  New  York  background,  flashing 
images  triggering  thoughts  and  tempos  for  the  viewer. 
Prominently  captured  in  footage  are  the  Staten  Island 
ferry,  St.  George,  Staten  Island;  seagulls,  lower  Man- 
hattan and  educational-cultural  buildings  across  Man- 
hattan. Paul  Klib,  the  youth;  Albert  Torgersen,  the  older 
man;  Olympia  Dukakis,  the  young,  dark  woman;  and 
Violet  Roditi,  the  older  woman,  move  purposefully  amid 
the  spectacular  structures  that  mark  the  metropolis  of 
today,  probing  for  reason,  questing  truth  of  this  thing 
called  life. 

EXPLOITIPS: 

Get  drama  columnists  and  the  like  to  comment  on 
the  American  “New  Wave,”  stressing  the  fact  that  no 
dialog  is  employed.  Teaser  advertising,  run-of-paper, 
lends  itself  most  successfully  in  this  type  of  sales  cam- 
paign. .. 

<e  Un 
xua  D 

CATCHLINES: 

Experimental  American  Movie-Making!  . . . “New 
Wave,”  American-Style!  ...  A Legend,  a Time  and  a 
Place!  Greek  Story  Against  Modern  New  York  Setting. 

THE  STORY:  “The  Ship  of  Condemned  Women”  (Globe) 

One  hundred  women  sentenced  for  theft,  prostitution 
and  murder  are  deported  from  their  native  land  to  the 
colonies.  Ship’s  captain  Luigi  Tosi,  hard  and  ruth- 
less, is  ready  to  repress  any  rebellion  by  force  and 
cruelty.  Young  lawyer  Ettore  Manni,  who  had  un- 
successfully defended  May  Britt,  is  aboard  as  a stow- 
away, hoping  to  find  eventual  emotional  happiness  with 
her.  May’s  cousin,  Tania  Weber,  shares  a cabin  with 
her  aging  husband,  has  May  and  Manni  publicly 
flogged,  the  deed  inciting  the  angered  women  to  mutiny 
in  a mad  orgy  of  sensuality  and  ferocity.  Tania  and  Tosi 
are  killed,  and  only  Manni  and  Britt  emerge  unhurt 
from  a subsequent  storm  that  sweeps  the  ship  into  an 
abyss. 

EXPLOITIPS: 

Get  colonial  era  ship’s  models  for  lobby  display.  Ask 
columnists  to  write  of  past  sea-epic  stories.  Remind 
these  same  writers  that  veteran  character  actor 
Eduardo  Ciannelli  is  prominently  cast. 

(es  "..  CATCHLINES: 

V ' ' The  Fury  of  100  Love-Starved  Women!  . . . Caged  for 

the  Sins  of  Their  Past — Their  Break  for  Freedom 
Climaxed  by  an  Orgy  of  Wanton  Lust  and  Revenge!  . . . 
The  Screen  Explodes  Violently  With  Unleashed  Emo- 
tions of  Suppressed  Desires! 
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RATES:  20c  per  word,  minimum  S2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
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ClfflRMG  HOUSE 


HELP  WANTED 


Manager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


Young,  energetic,  experienced  theatre 
manager  wanted  for  Waldo  Theatre,  Kan- 
sas City,  Mo.  Good  pay  and  working 
conditions.  Contact:  Clark  Rhoden,  3706 
Broadway,  Kansas  City,  LO  1-2828. 


Immediate  opening  for  experienced  man- 
agers. (Working  managers  only,  need  ap- 
ply). Must  have  references,  ambition,  and 
be  bondable.  Send  complete  resume  and 
photo  first  letter.  Armstrong  Circuit,  Inc., 
P.O.  Box  337,  Bowling  Green,  Ohio. 


Experienced  drive-in  manager!  Ac- 
complished in  newspaper,  herald  and  gim- 
mick advertising.  Interesting  proposition, 
secure  year-round  employment.  Work  hard 
in  season,  long  winter  vacation.  New  Eng- 
land. Send  complete  resume,  replies  held 
confidential.  Boxoffice,  9783. 


Wanted!  Manager  for  small  Ohio  town, 
operating  one  indoor  and  one  outdoor 
theatre.  Please  state  previous  experience, 
salary  desired,  etc.  Boxoffice,  9784. 


Working  manager  for  conventional  the- 
atre. Year  around  operation.  Salary  com- 
mensurate with  proven  ability.  Ideal  cli- 
mate in  Southwest.  Replies  confidential. 
Boxoffice,  9787. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 

Company,  Chetek,  Wise. 


POSITIONS  WANTED 


Projectionist!  Four  years  experience, 
non-union.  Steady  work.  Boxoffice,  9777. 


Manager,  12  years  experience  all  types 
situations.  Can  buy  and  book.  Advertis- 
ing a specialty.  40  years  old.  Prefer  Kan- 
sas City  area.  Boxoffice,  9782. 


AGENCY  WANTED 


Distribution  Agency!  Willing  to  represent 
any  producer  of  Motion  Picture  or  Dis- 
tributing Company  for  the  West  Indies, 
British  and  Dutch  Guianas.  Contact: 
George  LeHunte  Thomas,  Ltd.,  34  Charlotte 
Street,  Port-of-Spam,  Trinidad,  W.I. 


FILMS  WANTED 

Wanted:  35mm  <S  16mm  prints,  negatives, 
trailers,  posters,  pressbooks,  etc.  on  1934 
feature  "The  Scarlet  Letter"  starring  Col- 
leen Moore.  SIGNATURE  FILMS,  2120  Cross 
Bronx  Expressway,  Bronx,  New  York.  10473. 


Any  "Tab  Hunter"  films!  16mm  or  35mm, 
top  prices  paid.  Boxoffice,  9761. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 


SAVE  FROM  20  TO  30  per  cent  in  pro- 
jection room  operation.  Theatre  owners, 
managers,  projectionists,  circuits,  send 
TODAY  for  Trout's  Loose-Leaf  Service 
Manual  and  Monthly  Service  Sheets. 
Maintenance  data  on  projectors,  arc 
lamps,  generators,  lenses,  screens;  service 
data  on  theatre  sound  systems,  amplifiers, 
preamplifiers,  speakers,  soundheads, 
drives,  etc.  New  transistor  sound  systems. 
Data  on  16,  35/70mm  equipment.  Course  on 
sound  servicing;  schematics  and  pictures. 
Data  on  Xenon  lamps.  The  "Blue  Book” 
of  the  industry.  Edited  by  the  writer,  12 
years  technical  editor  of  Modern  Theatre. 
MONTHLY  SERVICE  SHEETS,  one  year, 
$6.50;  Binder  only  $1  extra.  Cash  or  check. 
No  CODs.  WESLEY  TROUT.  Publisher, 
Box  575,  Enid,  Oklahoma. 
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GENERAL  EQUIPMENT— USED  j 

Century  C projectors.  Simplex  SH  1000 
sound  heads,  Strong  80  amp  lamps  and 
rectifiers,  lens,  Simplex  amplifier  and 
speaker,  complete  booth.  100  amp  Ash- 
craft lamps,  water  cooled.  115  Motiograpn 
generator.  Make  offer.  1220  E.  7th  St., 
Charlotte,  N.C.  FR  58481. 


Modern  and  complete  booth  equipment 
in  excellent  condition,  including  heavy 
duty  bases,  magna  arc  lamps,  super  Sim- 
plex heads,  RCA  Sound,  18  inch 
magazines,  50/50  Hertner  generator  with 
rheostats,  B&L  scope  lenses,  also  13/30 
screen  drapes  and  track,  electric  ticket  ma- 
chine, coin  changer.  Guaranteed  all  in 
excellent  shape.  J.  J.  Jacobson,  Stcte  The- 
atre, Davenport,  Iowa. 


For  sale:  Wagner  aluminum  letters,  570 
size  8"  & 4 '.  Also,  20'x2'  glass  with  bars. 
All  good.  Salem  Theatre,  P.O.  Box  8, 
Salem,  Va.,  DUpont  9-2521. 


Complete  RCA  magnetic,  optical  sound- 
heads,  amplifiers,  three  speakers,  ana- 
morphics,  projection  heads,  lamps,  bases, 
generator,  rewind.  Boxoffice,  9785. 


E-7  mechanisms  and  Ballantyne  mechan- 
isms. Ballantyne  200  watt  dual  amplifier 
system  for  drive-in.  W.  E.  sound  heads 
and  5pt  bases,  RCA  soundheads  and 
light  weight  bases  to  match.  Priced  to  seli. 
LOU  WALTERS  SALES  & SERVICE  CO., 
4207  Lawnview  Ave.,  Dallas,  Texas. 


EQUIPMENT  WANTED 

Top  dollar  paid  tor  used  booth  equip- 
ment. Bob  Foster,  1123  E.  Henderson  St., 
Cleburne,  Texas. 


DRIVE-IN  THEATRE  EQUIPMENT 


Drive-In  Theatre  Tickets!  100,000  1x2" 
special  printed  roll  tickets,  $40.75.  Send  for 
samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.,  (Filmrow), 
Kansas  City  8,  Mo. 


EQUIPMENT  REPAIRING 

All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


BUSINESS  STIMULATORS 


Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn. 
N.  Y. 


Build  attendance  with  real  Hawaiian 
o.rchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Biggest  patronage  stimulation!  Person- 
alized reviews,  ratings  sent  to  your  pa- 
trons bi-weekly.  Costs  pennies.  Free 
samples.  Grand  Productions,  535  Johnson, 
Gary,  Indiana. 


RECORDS 


JON  BRENT'S  "Plaza  Theatre  Organ 
Overtures."  Monaural,  $4.00,  Stereo,  $5.00., 
postpaid.  Alpha  Records,  5965  West  Blvd., 
Los  Angeles,  Calif.,  90043. 


PHOTO  BLOWUPS 


PHOTO  BLOWUPS  in  beautiful  colors 
from  your  photos.  Send  for  price  list.  Fast 
service  anywhere.  STITES  PORTRAIT  CO., 
Shelbyville,  Indiana. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


Sacrifice  complete  equipment  232-seat 
theatre.  All  working  condition.  $850.  Wal- 
ter Pearce,  3224  Trice,  Waco,  Texas.  PL 
64943. 


California  Here  I Come!  2 hard  tops: 
ONE;  San  Diego,  Calif.,  with  two  apart- 
ments, 600  seats,  beautiful,  $32,500.  ONE: 
Kern  County,  Calif.,  450  seats,  excellent, 
$29,500.  Both  operating  now.  Good  for 
family  or  circuit  operation.  Will  make 
lerrific  deal  for  both  houses  on  price  and 
down  payment.  Hurry  on  this  one.  Write, 
Boxoffice,  9776. 


Theatre  for  sale  in  Beautiful  Morro  Bay, 
California,  ocean  resort  town,  family  op- 
eration. Boxoffice,  9779. 


450-car  drive-in  theatre  in  Northeastern 
Wisconsin.  Located  on  junction  of  high- 
way to  good  resort  area.  Boxoffice,  9780. 


BARGAIN!  50'xl20'  steel  and  concrete 
theatre  building  in  Mission,  near  Vancou- 
ver, B.  C.  $35,000,  $5,000  cash,  balance 
10  years.  S.  A.  Lechtzier,  945  Granville, 
Vancouver,  B.C.,  Canada. 


For  sale,  lease  and  equipment  in  355- 
seat  theatre.  Also,  equipment  in  small 
cafe  in  building.  2 rentals  Only  hard  top 
in  fast  growing  town  and  community  of 
20,000  in  beautiful  valley  just  outside  Los 
Angeles.  No  smog.  Big  potential  for  family 
operation.  Owner  retiring.  Write:  Box- 

office,  9788. 


For  sale,  modern  439-car  drive-in  the- 
atre, located  in  Western  Michigan.  Heavy 
summer,  plus  spring  and  fall  local  trade. 
Only  one  mile  from  city  of  ten  thousand 
population.  Seven  months  operation.  Write, 
Box  156,  Scottville,  Michigan. 


THEATRES  WANTED 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


Buy  or  lease.  Circuit  negotiating  for 
drive-ins  or  hard  tops  in  or  near  metropoli- 
tan areas.  Reply  Boxoffice,  9775. 


Will  invest  up  to  $50,000  cash,  plus  ex- 
cellent credit  rating  in  profitable  theatre 
operation.  What  have  you?  Boxoffice,  9778. 


Drive-Ins  wanted  in  New  York,  Penn- 
sylvania, Connecticut  or  New  Jersey.  Re- 
ply: Boxoffice,  9786. 


THEATRES  FOR  LEASE 


Now  operating  beautiful  800-seat,  fully 
equipped,  downtown  Altoona,  Pa.  For  any 
kind  of  operation.  Absentee  owner,  reason 
for  leasing.  Option  to  buy  if  desired.  Con- 
tact' I.  Reinhart,  Plaza  Theatre,  Canton, 
Ohio.  453-7744. 


Want  to  lease  with  option  to  buy,  drive- 
in  or  indoor  theatres  in  South  Texas. 
Whately  Theatres,  Box  330,  Harlingen, 
Texas. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 

ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE1  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


NEW  THEATRE  CHAIRS.  Used  Bodiiorm- 
International.  Lone  Star  Seating,  Box  1734, 
Dallas,  Texas. 


We  specialize  in  rebuilding  opera  chairs 
Our  40  years  experience  is  your  guar- 
antee. Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Sewed  covers  to  fit  your  seats, 
$1.65  each.  Chicago  Used  Chair  Mart, 
829  S’.  State  St.,  Chicago  5,  Illinois. 
Phone:  WEbster  9-4519. 


POPCORN  MACHINES 

Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines 
120  S.  Halsted,  Chicago  6,  111. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 


□ S3. 00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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ESE  ARE  THE  SEVEN  DAYS  WHEN  EXHIBITORS  ACROSS  THE 
ATION  WILL  BE  ABLE  TO  SEE  AN  ADVANCE  SCREENING  OF  TH 
SUSPENSE  SENSATION  FOR  1964!  Make  a big  note  to  get  an  invu« 
for  your  regional  screening  from  your  nearest  Paramount  branch. 


Seven  Arts-Joel  Productions,  Inc.  present  BURT  LANCASTER/ KIRK  DOUGLAS/ FREDRIC  MARCH//5 
John  Frankenheimer-Joel  Production  of  “SEVEN  DAYS  IN  MAY"  Co-starring  EDMOND  O’BRIEN  / MARTI 
JOHN  FRAN  KEN  H El  M ER/Screenplay  by  ROD  SERLI  NG/Based  on  the  novel  by  Fletcher  Knebel  and  Charles 


CHICAGO 

Esquire  8:30  P.  M 


MoinEs 

8:30  P.  /W. 


CHARLOTTE 

Center  8:30  P.  M. 

i^s°?30  p- 

N\at9°  8 


TUESDAY  w 

^ECEMRpp 


Sao 


NE%le»Ns  ^oos.. 

MIAMI  rt  8 ao 


*'°na-30^'r  DALLAS 


Florida  8:30  P.M. 


decemb 

DENVER 

Ritz  8:30  P.  M.  ^ 


*°  SAA/ 

par/f 


ypto 

L*4AfCj 


s,<*6  8:3o^,SCO 

ANGELES 


JSftSSKK* 


tarring  AVA  GARDNER  as  Eleanor  Holbrook  in  The 
ALSAM/Produced  by  EDWARD  LEWI  S/Directed  by 
ailey  11/  Music  by  Jerry  Goldsmith/A  Paramount  Release 


°Ay 


OMAHA 

Military  8:30  P.  M. 


On  the  best  seller  list  for  49  con- 
secutive weeks.  In  the  first  two  months 
its  pocket-sized  edition  has  already 
sold  more  than  1,500,000  copies. 


THE  NATIONAL  FILM  WEEKLY 

Published  in  Nine  Sectional  Editions 

BEN  SHLYEN 

Editor-in-Chief  and  Publisher 

DONALD  M.  MERSEREAu,  Associate 
Publisher  & General  Manager 
JESSE  SHLYEN  ....Managing  Editor 

HUGH  FRAZE  Field  Editor 

AL  STEEN  Eastern  Editor 

I.  L.  THATCHER  Equipmenl  Editor 

MORRIS  SCHLOZMAN  Business  Mgr. 
Publication  Offices:  825  Vau  Bium.  Blvd. 
Kansas  City  24.  Mu.  Jesse  Sltlyen,  Man- 
aging Editor;  Moriis  Scliluzuiau,  Business 
Manuger;  liugli  braze.  Field  Editor;  1.  L. 
lliatclicr,  Editor  The  Modern  Theatre 
Section,  leleuhone  Cllcsliiul  1-7777. 
Editorial  Offices:  1270  Sixth  Ave.,  Rocke- 
I elder  Center,  New  lurk  2U,  N.  1.  Donald 
M.  Mersereau,  Associate  Publisher  & 
General  Manager;  A1  Steen,  Eastern  Edi- 
tor. Telephone  COlumbus  5-0370. 

Central  Offices:  Editorial — 820  N.  Mich- 
igan Aie.,  Chicago  11,  III.,  Frances  B. 
Clow,  Telephone  Superior  7-3972.  Adver- 
tising— 5811  North  Lincoln,  Louis  Dldler 
and  Jack  Broderick,  Telcphoue  LOngbeach 
1-5284. 

Western  Offices:  Editorial  and  Film  Adver- 
tishig — 6362  Hollywood  Blvd.,  Hollywood 
28,  Calif.,  S\ d Cassyd.  Telephone  Holly- 
wood 5-1186.  Equipment  and  Non-Film 
Advertising — New  York  Ufe  Bldg.,  2801 
West  Sixth  St.,  Los  Angeles  57,  Calif. 
Bob  Wettsteln,  manager.  Telephone  Dun- 
kirk 8-2286. 

London  Office:  Anthony  Gruner,  1 Wood- 
berry  Way.  Finchley,  N.  12.  Telephone 
Hillside  6733. 

The  MODERN  THEATRE  Section  is  In- 
cluded hi  the  first  issue  of  each  month. 
Albany:  J.  S.  Conners,  140  State  St. 
Atlanta:  Mary  Charles  Watts,  205  Walton 
St.,  N.  W. 

Baltimore:  George  Browning,  208  E. 

25th  St. 

Boston:  Guy  Livingston,  80  Boylston, 
Boston,  Mass. 

Charlotte:  Blanche  Carr,  301  S.  Church. 
Cincinnati:  Frances  Hanford,  UNiverslty 

1- 7180. 

Cleveland:  W.  Ward  Marsh,  Plain  Dealer. 
Columbus:  Fred  Oestrelchor,  52%  W. 
North  Broadway. 

Dallas:  Mahle  Guhian,  5927  Wintou. 
Denver:  Bruce  Marshall,  2881  S.  Cherry 
Way. 

Des  Moines:  I’at  Cooney,  2727  49th  St. 
Detroit:  II.  F.  iteves,  906  Fox  Theatre 
Bldg.,  WOodward  2-1144. 

Hartford:  Allen  M.  WIdem,  CH.  9-8211. 
Indianapolis:  Norma  Geraghty,  436  N. 
Illinois  St. 

Jacksonville:  Robert  Cornwall,  1199  Edge- 
wood  Ave. 

Manchester,  N.  H. : Guy  Langley,  I'.O. 
Box  56. 

Memphis:  Null  Adams,  707  Spring  St. 
Miami:  Martha  Lummus,  622  N.E.  98  St. 
Milwaukee:  Wra.  Nlcbol,  2251  S.  Layton. 
Minneapolis:  Jon  Tankake,  729  8th  Ave. 
S.E. 

New  Orleans:  Mrs.  Jack  Auslet,  2268% 
St.  Claude  Ave. 

Oklahoma  City:  Sam  Brunk,  3416  N. 
Virginia. 

Omaha-  Irving  Baker,  5108  Izard  St. 
Philadelphia:  A1  Zurawskl,  The  Bulletin 
Pittsburgh:  It.  F.  Klingensmlth,  516  Jean- 
ette. Wllkinsburg.  412-241-2809. 
Portland,  Ore.:  Arnold  Marks,  Journal. 
St.  Louis:  Joe  & Joan  Pollack.  7335 
Shaftsbury,  University  City,  PA  5-7181. 
Salt  Lake  City:  II.  Pearson,  Deseret  News. 
8an  Francisco:  Dolores  Barusch,  25  Tay- 
lor St.,  ORdway  3-4813;  Advertising: 
Jerry  Nowell.  417  Market  8t..  YUkon 

2- 9537. 

Washington:  Virginia  R.  Collier,  2308 
Ashmead  Place,  N.  W.,  DUpont  7-0892. 

In  Canada 

Montreal:  Room  314,  625  Belmont  8t., 
Jules  Larochelle. 

8t.  John:  43  Waterloo,  Sam  Babb. 
Toronto:  2675  Bayview  Ave.,  Wlllowdale, 
Ont.  W.  Gladisb. 

Vancouver:  411  Lyric  TTieatre  Bldg.  751 
Granville  St.,  Jack  Droy. 

Winnipeg:  The  Tribune,  Jim  Peters. 

Member  Audit  Bureau  of  Circulations 
Second  Class  postage  paid  at  Kansas  City, 
Mo.  Sectional  Edition.  $3.00  per  year 
National  Edition,  $7.50. 

DECEMBER  2,  1963 

Vol.  84  No.  6 


I 

ss 


I 

is 


::x> 


& 


% 


i 


i 


POT  CALLS  KETTLE  BLACK 


Richard  l.  brown,  who  substituted 
,for  Giles  M.  Fowler  as  motion  picture 
editor  on  the  Kansas  City  Star’s  Sunday 
motion  picture  page  November  24,  took 
that  occasion  to  answer  criticism  from 
“an  advertising-publicity  man  who  ap- 
peared at  my  desk  this  week  on  behalf 
of  a group  of  theatres  in  the  Kansas 
City  area.”  According  to  Brown,  this 
emissary  accused  him  of  writing  his  re- 
views for  five  per  cent  of  The  Star’s 
readers.  And  Brown  adds:  “It  seems  he 
would  like  reviews  written — if  at  all — 
from  the  point  of  view  of  the  least  criti- 
cal person  who  might  buy  a ticket.” 
This  is  an  old  feud  between  critics  and 
the  industry  and  perhaps  there  is  little 
new  to  say  about  their  separate  points 
of  view.  To  the  theatreman,  trying  to 
keep  his  theatre  open  and  cater  to  a pub- 
lic whose  taste,  generally,  is  admittedly 
not  on  the  highest  artistic  level,  it  is 
discouraging  to  find  the  product  he  has 
advertised  in  a newspaper  ridiculed  on 
its  drama  pages!  No  merchant  has  to 
suffer  such  an  indignity.  Only  the  arts 
have  to  submit  to  having  their  efforts 
“panned”  by  critics  who  feel  called  upon 
to  elevate  the  public’s  taste  to  their  own 
level  (presumably  higher). 

Brown  contends:  “Movies  have  been 
getting  better,  and  the  critics  had  a hand 
in  it.”  The  last  half  of  this  statement  is 
provocative  and  might  be  used  by  cen- 
sorship groups  over  the  country  who  have 
been  contending  the  proportion  of  so- 
called  “adult”  pictures  is  out  of  balance 
— and  critics  always  lean  toward  those 
pictures  which  explore  themes  once  con- 
sidered undesirable  for  the  young  and, 
many  suspect,  often  for  even  the  mature 
patron.  An  Elvis  Presley  picture  may  be 
termed  inane  by  a critic,  but  shall  one 
turn  teenagers  away  from  it  to  the  criti- 
cally acclaimed  “8V2”? 

What  discourages  theatremen  is  that 
many  critics  praise  only  one  type  of  film, 
the  so-called  “intellectual”  type.  Only  a 
limited  audience  enjoys  the  Ingmar 
Bergman  moody  cinematic  “triumphs,” 
whereas  millions  enjoy  the  less-demand- 
ing vehicles  of  John  Wayne,  Debbie 
Reynolds,  Jerry  Lewis  and  many  others. 
In  reviewing  a film,  shouldn’t  the  re- 
viewer simply  attempt  to  let  patrons 
know  what  type  of  film  he  will  be  paying 
his  money  to  see,  and  how  good  it  is  by 
that  standard? 

Henry  Canby  of  Saturday  Review  fame 


used  to  say,  about  reviewing  a book,  that 
he  always  asked  himself  three  things 
when  attempting  a book  review:  First, 
what  was  the  author  trying  to  do?  Sec- 
ond, how  well  did  he  do  it?  Third,  was 
it  worth  doing?  This  might  well  apply 
to  reviewing  a motion  picture.  For  those 
only  made  to  entertain,  why  berate  them 
for  giving  no  thought  to  current  social 
problems  or  failing  to  explore  psycho- 
logical angles?  Or  for  frothy  dialog,  im- 
probably beautiful  costumes  or  lavish 
settings  out  of  proportion  to  the  theme? 
There  is  hyperbole  on  the  screen  as  well 
as  in  writing,  or  when  an  artist  exagger- 
ates one  feature,  or  when  a musician 
uses  a minor  key  for  effect. 

Nor  should  there  be  so  much  scorn 
heaped  by  critics  on  so-called  “corn”  in 
movies.  An  exhibitor  once  told  us  that,  so 
far  as  his  own  situation  was  concerned, 
“corn  and  comedy — that’s  what  my  folks 
want.”  It  would  indeed  be  deplorable  to 
confine  motion  picture  production  to  that 
limited  field,  but  also  it  would  be  too  bad 
for  it  to  be  overlooked  altogether,  just  be- 
cause “Papa  Critic”  thinks  he  knows 
best  what  the  exhibitors’  patrons  ought 
to  see,  even  if  they  don’t  want  to. 

Speaking  of  “corn,”  what  newspaper 
doesn’t  run  a considerable  portion  of  it 
throughout  its  pages?  Or  copy  that  is  of 
interest  only  to  teenagers?  Or  cartoons 
and  comics,  primarily  designed  for  the 
kiddies,  but  which  many  adults  also  en- 
joy? Aren’t  these  circulation-builders 
with  built-in  mass  appeal?  Is  any  news- 
paper concerned  that  this  type  of  ma- 
terial might  “offend”  those  of  its  readers 
who  fall  into  the  cultured,  art-minded 
class,  because  it  appeals  to  what  Mr. 
Brown  of  the  Star  disdainfully  calls  “the 
mentality  of  the  squealing  teenager”? 

Looks  like  the  pot  is  calling  the  kettle 
black. 

Variety  in  screen  entertainment  is  just 
as  essential  to  serving  the  vast  public 
as  is  variety  in  newspaper  content.  It  is 
not  too  much  to  ask  that  critics  consider 
that  there  are  more  “non-ultra”  patrons 
than  “ultra”  ones;  and  to  bear  in  mind 
that  there  is  no  surer  way  to  kill  off  the 
motion  picture  industry  than  to  make 
only  those  pictures  which  the  critics  con- 
sider worthy  of  praise — from  a strictly 
personal-taste  viewpoint. 


APRIL-MAY  PICTURE  SUPPLY 
SEEN  AS  SHAPING  UP  WELL' 


Exhibitors  Have  19  Films 
Available  for  Christmas 


Distributors  Re-Schedule 
Releases  to  Avert 
'Orphan'  Period 

NEW  YORK — Indications  are  that  the 
distributors  will  enhance  their  currently 
planned  April  and 
May  releases  to  avoid 
the  traditional  “or- 
phan” period. 

That  conclusion 
was  drawn  following 
a series  of  individual 
meetings  between 
Edward  L.  Hyman 
and  the  sales  and 
promotion  directors 
of  12  companies  dur- 
ing the  last  two 
weeks.  Hyman,  vice- 
president  of  Ameri- 
can Broadcasting-Paramount  Theatres  and 
the  chief  exponent  of  orderly  release  of 
quality  product,  said  the  possibilities  for  a 
good  supply  of  April-May  pictures  were 
shaping  up  well  and  the  danger  of  a 
dearth  of  top  pictures  during  that  period 
was  fading. 

Hyman  reportedly  told  the  distribution 
executives  that  if  they  agreed  with  his 
campaign  for  orderly  release,  they  should 
go  on  record  with  their  beliefs.  The  com- 
panies’ executives  with  whom  Hyman  con- 
ferred immediately  followed  the  suggestion 
and  reported  in  tradepress  news  releases 
that  they  would  back  Hyman’s  orderly  re- 
lease plan. 

As  a switch  from  the  usual  policy,  Hy- 
man will  issue  his  next  product  book,  cov- 
ering the  April-May  releases,  on  December 
15,  four  months  in  advance  of  the 
anticipated  orphan  span.  He  said  he  was 
doing  this  in  order  to  let  exhibitors  get  a 
“headstart”  on  putting  effective  campaigns 
back  of  the  product  that  will  be  available 
in  those  spring  months.  He  will  go  to 
Hollywood  in  February  to  look  over  forth- 
coming product  so  that  he  can  prepare  an- 
other product  book  to  cover  the  releases 
through  September. 

James  Velde,  vice-president  in  charge  of 
sales  for  United  Artists,  following  the  UA 
session  with  Hyman,  announced  that  UA 
was  in  accord  with  the  Hyman  plan  to 
avert  a shortage  during  the  slack  period 
and  was  making  every  effort  to  implement 
the  program.  He  backed  up  his  statement 
by  announcing  six  major  films  for  release 
in  April  and  May. 

Velde  listed  the  product  as  follows: 

“Tom  Jones,”  based  on  the  Henry  Field- 
ing classic;  “One  Man’s  Way,”  based  on  in- 
cidents in  the  life  of  Dr.  Norman  Vincent 
Peale  and  starring  Don  Murray;  “Flight 
From  Ashiya,”  an  adventure  drama  star- 
ring Yul  Brynner,  Richard  Widmark  and 
George  Chakiris;  “From  Russia,  With 
Love,”  with  Sean  Connery  as  British  agent 
James  Bond;  “The  Pink  Panther,”  a 
comedy  with  David  Niven,  Peter  Sellers, 
Robert  Wagner  and  Capucine,  and  “The 
Best  Man,”  starring  Henry  Fonda,  Cliff 
Robertson,  Margaret  Leighton,  Lee  Tracy, 


NEW  YORK  — The  nation’s  exhibitors 
will  have  a choice  of  19  new  December 
releases  from  the  11  major  distribution 
firms  and  two  independent  companies,  in- 
cluding three  prereleases:  “The  Cardinal,” 
which  will  be  playing  two-a-day  in  a few 
key  cities,  and  “Charade”  and  “4  for  Texas,” 
which  will  be  playing  in  many  key  spots 
for  the  holidays.  With  17  pictures  scheduled 
by  the  majors,  this  is  one  more  than  the 
16  released  in  December  1962  from  the 
same  11  companies. 

In  addition  to  the  three  prereleases,  all 
of  them  in  color,  the  December  releases 
will  include  several  others  which  are  ideal 
for  family  showing,  including  an  all-car- 
toon  feature,  “The  Sword  in  the  Stone”; 
“Kings  of  the  Sun,”  an  adventure  epic 
filmed  in  Mexico;  two  comedies,  “Who’s 
Minding  the  Store?”  and  “Who’s  Been 
Sleeping  in  My  Bed?”  one  starring  Jerry 
Lewis,  the  other  Dean  Martin;  “Move  Over, 
Darling,”  the  latest  Doris  Day  comedy,  and 
two  foreign-made  adventure  films,  “Go- 
liath and  the  Sins  of  Babylon”  and  “Sam- 
son and  the  Slave  Queen,”  as  well  as  a 
travel  feature,  “Mediterranean  Holiday,” 
all  of  these  in  color. 

The  others,  which  are  more  suited  to 
adult  audiences,  are  headed  by  “The 
Prize,”  also  in  color,  and  “Billy  Liar,” 
“The  Light  Fantastic,”  “Harbor  Lights” 
and  “Ladybug,  Ladybug,”  as  well  as  “Any 
Number  Can  Win,”  filmed  in  France,  all 
of  these  in  black-and-white. 

Of  the  17  December  releases,  12  are  in 
color  and  only  seven  were  made  in  Europe, 
including  “The  Prize,”  which  was  partly 
made  in  Stockholm,  the  interiors  in  Holly- 
wood. “Kings  of  the  Sun”  was  largely 
filmed  in  Mexico. 

Broken  down  by  companies,  the  Decem- 
ber releases  are: 

Allied  Artists — No  December  release. 

American-International  — “Samson  and 
the  Slave  Queen,”  filmed  in  Italy  in  color 
with  Allen  Steele  and  Pierre  Brice,  and 
“Goliath  and  the  Sins  of  Babylon,”  also 
made  in  Italy  in  color,  with  Mark  Forrest 
and  Scilla  Gabel. 

Buena  Vista — “The  Sword  in  the  Stone,” 
a Walt  Disney  animated  feature  in  Tech- 
nicolor. 

Columbia — “The  Cardinal,”  an  Otto 


Edie  Adams,  Ann  Sothern,  Shelley  Ber- 
man, Gene  Raymond  and  Kevin  McCarthy. 

Previously,  Morris  Lefko,  vice-president 
and  sales  chief  of  Metro-Goldwyn-Mayer, 
had  reported  that  his  company’s  April- 
May  releases  would  consist  of  “The  Seven 
Faces  of  Doctor  Lao,”  “Kissin’  Cousins,” 
“Tamahine,”  “The  Company  of  Cowards,” 
“Night  Must  Fall”  and  “The  Last  Rhino.” 


Preminger  production  in  color,  starring 
Tom  Tryon,  Romy  Schneider,  John  Huston, 
Carol  Lynley  and  a dozen  other  stars, 
playing  two-a-day  engagements  only. 

Continental  — “Billy  Liar,”  filmed  in 
England,  with  Tom  Courtenay,  Julie 
Christy,  Mona  Washbourne  and  Ethel  Grif- 
fies,  and  “Mediterranean  Holiday,”  filmed 
in  that  region  in  color,  with  Burl  Ives. 

Embassy — “The  Light  Fantastic,”  filmed 
entirely  in  New  York  with  Barry  Bartle 
and  Dolores  McDougal. 

MGM — “The  Prize,”  filmed  in  Sweden 
and  Hollywood  in  Technicolor,  starring 
Paul  Newman,  Elke  Sommer,  Edward  G. 
Robinson,  Diane  Baker  and  Micheline 
Presle,  and  “Any  Number  Can  Win,”  made 
in  France,  starring  Jean  Gabin  and  Alain 
Delon. 

Paramount — “Who’s  Minding  the  Store?” 
in  Technicolor,  starring  Jerry  Lewis,  Jill 
St.  John,  Ray  Walston  and  Agnes  Moore- 
head,  and  “Who’s  Been  Sleeping  in  My 
Bed?”  in  Technicolor,  starring  Dean  Mar- 
tin, Jill  St.  John,  Martin  Balsam  and  Carol 
Burnett  in  her  film  debut. 

Twentieth  Century-Fox — “Move  Over, 
Darling,”  in  color,  starring  Doris  Day, 
James  Garner,  Polly  Bergen,  Chuck  Con- 
nors and  Thelma  Ritter,  and  “Harbor 
Lights,”  with  Kent  Taylor  and  Jeff  Mor- 
row. 

United  Artists  — “Kings  of  the  Sim,” 
produced  in  Mexico  in  color,  starring  Yul 
Brynner,  George  Chakiris,  Shirley  Anne 
Field  and  Richard  Basehart,  and  “Ladybug, 
Ladybug,”  produced  by  Frank  Perry  in 
Philadelphia,  with  William  Daniels,  Nancy 
Marchand  and  Alice  Playten. 

Universal  — No  December  release  al- 
though “Charade,”  in  color,  produced  in 
Paris  with  Cary  Grant  and  Audrey  Hep- 
burn starred,  will  be  playing  more  than 
200  prerelease  dates. 

Warner  Bros. — No  December  release  al- 
though “4  for  Texas,”  in  color,  starring 
Frank  Sinatra,  Dean  Martin,  Anita  Ekberg 
and  Ursula  Andress  will  be  playing  pre- 
release. 

Independent  — “Joseph  and  His  Breth- 
ren,” (Colorama) ; “No  Exit,”  (Zenith  In- 
ternational) . 


Although  endorsing  Hyman’s  orderly  re- 
lease plan  and  pledging  support  to  it, 
Morey  Goldstein,  vice-president  and  gen- 
eral sales  manager  of  Warner  Bros.,  did 
not  have  his  release  schedule  completed  for 
the  April-May  span. 

It  is  expected  that  other  companies  will 
announce  their  schedules  for  the  two 
months  as  they  are  finalized. 


Edward  L.  Hyman 
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IFIDA  Approves  Project 
To  Back  Low-Cost  Films 


NEW  YORK — A plan  for  the  establish- 
ment of  a revolving  fund  for  the  produc- 
tion of  low-budget  American  features  with 
guaranteed  U.S.  distribution  has  been  ap- 
proved by  the  board  of  directors  of  the  In- 
dependent Film  Importers  and  Distributors 
of  America.  Michael  Mayer,  executive  di- 
rector of  IFIDA,  said  the  plan  called  for 
the  return  of  the  producer’s  share  to  a 
new  production  fund  and  that  the  money 
thus  received  would  go  for  additional  new 
pictures. 

Commenting  on  the  plan,  Mayer  said  the 
IFIDA  had  not  been  happy  about  the  fail- 
ure of  American  low-budget  film  produc- 
tion to  keep  pace  with  the  development  of 
low-cost  features  abroad.  He  said  IFIDA 
members  were  proud  to  distribute  those 
foreign  pictures,  but  that  “we  also  are 
part  of  a great  American  film  industry.” 
He  said  the  association  felt  there  was  a 
grave  lack  in  the  failure  of  the  industry 
to  utilize  the  vast  reservoir  of  production 
skills  that  existed  at  home  for  the  crea- 
tion of  outstanding  low-budget  features. 

Mayer  said  the  revolving  fund  produc- 
tion plan  involved  the  creation  of  an  initial 
fund  to  produce  low-budget  features  and 
that  discussions  had  been  held  with  foun- 
dations and  individuals  interested  in  the 
development  of  American  production.  From 
these  conversations,  he  said,  “we  will  de- 
velop an  adequate  financial  source  to  pro- 
duce, on  minimum  scales,  a large  number 
of  features.”  He  pointed  out  that  the  films 
would  be  owned  in  toto  by  the  revolving 
fund  and  that  there  would  be  no  bonuses, 
participations  or  other  special  interests. 
Mayer  said  the  pictures  would  be  produced 
on  union  scales  and  that  complete  co- 
operation with  trade  unions  was  expected. 
The  producer’s  share  of  revenue  of  any 
film  created  will  be  held  by  the  fund  for 
future  production  purposes,  he  added. 

“Production  projects  are  to  be  selected  by 
an  unpaid  board  of  outstanding  persons 
from  the  film  industry,”  Mayer  continued. 
"We  already  have  assurances  of  substantial 
interest  from  distinguished  people  in  the 
field.  Producers  and  directors  will  have 
complete  freedom  of  expression  on  ap- 
proval of  the  projects,  subject  only  to 
rigid  budgetary  limitations.  Production 
will  be  supervised  by  a minimum  staff  of 
paid  employes  of  the  fund.” 

Mayer  said  the  IFIDA  believed  that  pro- 
ducers’ share  from  the  initial  features 
would  prove  sufficient  to  finance  a large 
number  of  new  independent  productions 
and  that  the  project  would  thereafter  grow. 

Acting  as  fund  co-directors  for  the  pres- 
ent are  Mayer  and  Paul  Heller,  producer  of 
“David  and  Lisa.” 


IFIDA  Names  Appointees 
For  1963-B4  Committees 

NEW  YORK — The  governing  committee 
of  Independent  Film  Importers  and  Dis- 
tributors of  America,  consisting  of  Jean 
Goldwurm,  president  of  Times  Film  Corp., 
Irving  Wormser,  president  of  Continental 
Distributing,  and  Daniel  Frankel,  presi- 
dent of  Zenith  International,  has  named 


Pioneer  Dinner  May  Be  Off 
Until  Early  Next  Year 

NEW  YORK — A new  date  for  the 
annual  dinner  of  the  Motion  Picture 
Pioneers  will  not  be  set  until  it  can  be 
ascertained  when  former  President 
Dwight  D.  Eisenhower  and  Darryl  F. 
Zanuck,  president  of  20th  Century-Fox, 
will  be  available.  Reliable  sources  within 
the  Pioneers  have  indicated  that  it  will 
be  at  least  a month  before  another  date 
can  be  confirmed. 

The  dinner  was  to  have  been  held  on 
November  25,  but  was  cancelled  out  of 
respect  to  the  late  President  John  F. 
Kennedy  for  whom  funeral  services  and 
burial  were  held  that  day.  Eisenhower 
was  to  have  been  the  principal  speaker 
and  Zanuck  was  to  have  been  honored 
as  Pioneer  of  the  Year  at  the  dinner. 

The  opinion  was  expressed  by  some 
Pioneers  that  the  dinner  would  not  be 
held  until  early  in  1964.  William  Heine- 
man,  president  of  the  Pioneers,  last  week 
was  seeking  to  establish  the  commit- 
ments of  both  Eisenhower  and  Zanuck 
for  the  rest  of  this  year  so  that  a new 
dinner  date  could  be  fixed. 


the  appointees  for  committee  chairmen  for 
the  organization  for  the  fiscal  year  of 
1963-64. 

Those  appointed  were:  Felix  Bilgrey, 
Times  Film,  as  special  counsel:  Richard 
Brandt  of  Trans-Lux,  as  liaison  with  the 
New  York  Film  Festival:  Thomas  Brandon 
of  Brandon  Films  as  censorship  officer; 
Carl  Peppercorn,  Embassy  Pictures,  as  ad- 
vertising allowances  committee  head;  Gold- 
wurm of  Times  Film  as  festival  and 
awards  committee  head;  Paul  N.  Lazarus 
jr.,  of  Bronston  Productions,  as  trade  prac- 
tices committee  head;  Gary  Dartnell  of 
Lion  International  to  head  the  luncheon 
committee;  Ira  Michaels  of  Janus  Films, 
exhibitor  relations;  Richard  Gordon  Films, 
foreign  affairs;  Fae  Miske  of  Joseph  Bur- 
styn,  membership  committee;  David  Em- 
anuel of  Governor  Films,  auditing;  Peter 
P.  Horner,  Union  Film  Distributors,  dues 
committee;  George  Roth,  Atlantic  Pic- 
tures, legislative  and  taxation,  and  Jack- 
son  Dube,  Bon  Ami  Film  Distributing, 
public  relations. 


'No  Man's  Land'  Acquired 
By  Cine-Video  Company 

HOLLYWOOD — Emanuel  Barling,  presi- 
dent of  Cine-Video  International,  has  an- 
nounced the  acquisition  of  the  full-length 
war  feature  “No  Man’s  Land,”  which  was 
produced  and  directed  by  Russ  Harvey. 
The  film  will  premiere  in  Philadelphia  at 
the  World  Theatre  December  11.  Company 
acquired  the  controversial  Danish  picture 
“Weekend”  recently  and  this  will  have  its 
U.S.  premiere  in  Beverly  Hills  in  January. 


Film  Industry  Mourns 
Death  of  Kennedy 

NEW  YORK — The  amusement  industry, 
locally  and  nationally,  started  to  get  back 
to  normal  operations  Tuesday  (26)  after 
a weekend  of  observations  of  respect  to  the 
death  and  funeral  rites  of  the  late  Presi- 
dent John  F.  Kennedy.  In  New  York,  mo- 
tion picture  theatres  remained  closed  the 
day  of  the  funeral,  Monday  (25)  until  6 
o’clock  that  evening,  although  Radio  City 
Music  Hall  was  dark  from  Sunday  night 
until  Tuesday  morning. 

The  Motion  Picture  Ass’n  of  America 
made  the  following  statement  cn  the  death 
of  President  Kennedy. 

“This  is  a terrible  hour.  The  tragedy  of 
Dallas  must  tear  the  hearts  of  all  Ameri- 
cans with  anguish.  As  the  nation  grieves, 
those  in  motion  pictures  mourn  the  loss  of 
a true  advocate.  No  President  displayed 
the  appreciation  and  affection  for  the  mo- 
tion picture  as  did  John  F.  Kennedy. 

“The  country — yes,  the  world — is  less 
than  it  was.  A leader  is  gone.” 

The  annual  Motion  Picture  Pioneers 
dinner,  scheduled  for  Monday  night,  at 
which  former  President  Dwight  D.  Eisen- 
hower was  to  have  been  a principal  speaker, 
was  cancelled  shortly  after  the  death  of 
the  President  was  announced.  Another 
date  will  be  set.  The  Celebrity  Ball  of  the 
Barkerettes,  the  women’s  group  of  New 
York  Variety  Club  Tent  No.  35,  which  had 
been  set  for  Saturday  night  (23),  also  was 
called  off  and  was  rescheduled  for  De- 
cember 21  at  the  Hotel  Waldorf-Astoria. 

The  news  of  the  attack  on  the  President 
reached  New  York  about  1:30  Friday 
afternoon.  An  hour  later,  when  his  death 
was  reported,  home  offices  closed,  as  well 
as  department  stores  and  other  places  of 
business.  Broadway  theatres,  motion  pic- 
ture and  legitimate,  went  dark  and  stayed 
closed  the  rest  of  the  day.  Some  neighbor- 
hood and  42nd  St.  grind  houses  continued 
to  operate  throughout  the  mourning  period. 
Night  clubs  suspended  their  shows.  Legiti- 
mate theatres  were  open  Saturday  and 
Sunday,  but  business  was  negligible. 

In  Hollywood,  a large  gathering  of  show 
business  notables  participated  in  a specially 
prepared  telecast  on  Sunday  from  the 
Los  Angeles  Sports  Arena,  the  site  of  the 
Kennedy  nomination  in  1960.  Actor  Charl- 
ton Heston,  backed  by  a large  contingent 
of  talent,  headed  the  list  of  personalities 
participating  in  the  memorial  program. 

The  late  President,  in  a sense,  was  the 
son  of  a show  business  father.  Joseph  P. 
Kennedy,  although  a financier  and  an  am- 
bassador, was  active  in  the  motion  picture 
industry  in  the  1920s,  having  been  presi- 
dent and  board  chairman  of  Film  Booking 
Offices  of  America  (FBO)  and  ultimately 
was  the  spearhead  in  merging  that  com- 
pany and  Pathe  Exchanges  into  RKO 
Radio  Pictures. 


Dismiss  Slander  Suit 

NEW  YORK— A slander  suit  for  $500,000 
against  20th  Century-Fox  and  its  executive 
vice-president,  Seymour  Poe,  has  been  dis- 
missed in  New  York  Federal  Court  with  prej- 
udice. The  action  was  brought  in  September 
by  Phillip  Engel  of  Boston,  who  had  been  a 
company  field  exploitation  man. 
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MPAA  to  Give  Awards 
For  Top  Movie  Pages 

NEW  YORK — The  Motion  Picture  Ass’n 
of  America  has  announced  its  first  annual 
Boyd  Martin  Motion  Picture  Page  Awards, 
in  memorium  to  the  late  dean  of  motion 
picture  editors  who  served  with  the  Louis- 
ville Courier- Journal  from  1907  until  his 
death  in  April  this  year  and  who  was  a 
firm  believer  in  the  motion  picture  and  its 
service  to  mankind. 

The  awards  for  1963  will  be  based  on 
motion  picture  pages  for  six  selected  days 
during  the  year.  All  daily  newspapers  in 
the  U.S.  have  been  invited  to  participate 
and  awards  will  be  made  in  three  cate- 
gories: newspapers  with  circulations  of 
250,000  and  over;  newspapers  with  circula- 
tions of  more  than  100,000,  but  less  than 
250,000,  and  newspapers  with  circulations 
under  100.000.  Winners  will  be  announced 
early  next  spring. 

The  awards  will  consist  of  scholarships 
of  $500  for  each  winner  and  each  news- 
paper will  select  a school  and  the  jour- 
nalism department  of  that  school  will 
select  the  candidate  to  receive  the  scholar- 
ship in  the  name  of  the  winning  news- 
paper. 

Jury  panel  to  select  the  winners  includes 
Edward  W.  Barrett,  dean,  Columbia  Gradu- 
ate School  of  Journalism:  Hillier  Kriegh- 
baum,  professor  of  journalism.  New  York 
University,  and  Dr.  Frederic  E.  Merwin, 
director,  School  of  Journalism,  Rutgers 
University. 

All  entries  must  be  submitted  on  or  be- 
fore December  31.  The  tearsheets  for  the 
six  selected  days  should  be  mailed  to  Boyd 
Martin  Motion  Picture  Page  Awards,  Mo- 
tion Picture  Ass’n  of  America,  522  Fifth 
Ave.,  New  York,  N.Y.,  10036. 


MGM-TV  to  Release  40 
More  Post-1950  Films 

NEW  YORK— MGM-TV  will  release  40 
more  post-1950  theatrical  features  for  TV 
broadcasting  in  1964,  which  will  be  added 
to  the  company’s  725  pre-1948  and  90  post- 
1950  films  previously  released  to  TV,  ac- 
cording to  Richard  A.  Harper,  director  of 
feature  films  and  syndicated  sales. 

The  40  pictures,  which  grossed  an  esti- 
mated $195,000,000  at  the  boxoffice,  in- 
cludes one  1959  release,  “The  Doctor’s 
Dilemma,”  one  from  1958,  Alec  Guinness’ 
“All  at  Sea,”  “Tea  and  Sympathy”  from 
1956  and  two  1950  musicals,  “On  the 
Town”  and  “Toast  of  New  Orleans.” 

Karl  von  Schallern,  a veteran  of  14  years 
in  TV  in  Chicago,  has  been  named  to  the 
newly-created  post  of  field  sales  supervisor. 


The  Prize'  Set  for  Xmas 
In  250  Key  Cities  in  U.S. 

NEW  YORK — MGM’s  “The  Prize,”  star- 
ring Paul  Newman,  Edward  G.  Robinson 
and  Elke  Sommer,  will  open  Christmas 
Day  at  the  Stanley  Warner  Beverly  The- 
atre, Los  Angeles,  and  during  the  Christ- 
mas-New Year’s  period  in  approximately 
250  other  key  dates,  including  Philadel- 
phia’s Arcadia  Theatre;  Detroit’s  Adams 
Theatre;  the  State,  Washington,  D.C.; 
Roxy,  Kansas  City;  Charles,  Baltimore; 
Grand,  Atlanta,  and  Blue  Mouse,  Seattle. 

“The  Prize”  will  be  the  first  1964  attrac- 
tion at  Radio  City  Music  Hall,  early  in 
January. 


Bronston  Madrid  Meeting 
Curtailed  by  Tragic  News 

MADRID — News  of  the  assassination  of 
President  Kennedy  Friday  (22)  curtailed 
Samuel  Bronston’s  promotional  and  mer- 
chandising meeting  for  200  exhibitors  and 
distributors  for  “The  Fall  of  the  Roman 
Empire”  and  caused  the  cancellation  of 
Saturday’s  dinner  with  many  delegates  re- 
turning to  the  U.S.  or  their  respective 
countries  that  day,  instead  of  Sunday  (24). 

Earlier  on  Friday,  the  delegates  saw  a 
rough  cut  of  “Roman  Empire”  and,  later, 
they  were  taken  to  the  Las  Mates  set, 
where  Bronston  is  filming  “Circus  World” 
for  Paramount  release.  The  news  of  the 
assassination  reached  Madrid  at  8 p.m. 
Madrid  time. 

Paul  N.  Lazarus  jr.,  executive  vice- 
president  of  Bronston  Productions,  outlined 
the  advertising  and  promotion  campaign 
on  “Roman  Empire.”  Early  on  Saturday, 
Howard  Newman,  studio  publicity  director, 
told  of  publicity  plans  on  the  picture, 
which  will  be  released  for  Easter  1964. 

Continued  shooting  of  “Circus  World” 
was  cancelled  Monday  (25)  out  of  respect 
for  the  late  President  Kennedy. 

Set  New  Introduction 
For  'Rights'  Short 

NEW  YORK — A new  introduction  is  be- 
ing prepared  for  the  Bill  of  Rights  sub- 
ject which  the  late  President  John  F.  Ken- 
nedy narrated  for  the  motion  picture  in- 
dustry under  the  auspices  of  the  Council 
of  Motion  Picture  Organizations. 

Charles  McCarthy,  COMPO  executive 
vice-president,  said  that  approximately 
1,000  prints  were  in  distribution,  via  Na- 
tional Screen  Service,  and  that  the  new 
introductions,  when  completed,  would  be 
added  to  the  reels  at  theatres  which  had 
dated  them  or  when  returned  to  NSS  for 
re-shipments. 

McCarthy  said  that  the  original  intro- 
duction had  stated:  “A  Message  From  the 
President  of  the  United  States,”  then  the 
footage  faded  to  a shot  of  the  White  House 
and  then  a portrait  of  the  late  President. 
The  new  introduction  will  explain  that  the 
message  was  prepared  for  the  theatres  of 
America  shortly  before  the  President’s 
death. 

The  opinion  that  the  Bill  of  Rights  film 
now  could  have  even  greater  impact  and 
be  more  impressive  was  expressed  by  Mc- 
Carthy, who  said  that  the  reel  could  be 
shown  year  after  year  with  the  same  time- 
liness. 

The  late  President  had  prepared  the  two- 
and-a-half  minute  subject  solely  for  the 
theatres  of  this  country  in  an  effort  to 
give  the  citizens  a greater  appreciation  of 
the  Bill  of  Rights.  It  was  a COMPO 
project,  fostered  as  a means  of  combatting 
censorship. 


CDA  Names  N.E.  Distributor 

MOBILE,  ALA. — Cinema  Distributors  of 
America  has  appointed  Fortune  Films  As- 
sociated of  Boston  as  CDA’s  distributor  in 
the  New  England  area,  according  to  Clay- 
ton Pantages,  CDA  general  sales  manager. 
Abe  Weiner  is  president  of  Fortune. 


Ralph  Hetzel  Named 
Federation  Head 

NEW  YORK — Ralph  Hetzel,  executive 
vice-president  and  acting  head  of  the 
Motion  Picture  Ass’n 
of  America,  was 
elected  president  of 
the  International 
Federation  of  Film 
Producers  Ass’ns  at 
the  organization’s 
general  assembly 
meeting  in  Paris  re- 
cently. He  succeeds 
the  late  Eric  John- 
ston, whose  term  of 
office  was  to  have 
run  through  1964. 
Federation  mem- 
bership includes  the  national  producers 
associations  of  the  major  film  producing 
countries  of  the  world.  At  the  Paris  meet- 
ing, held  late  in  November,  Hetzel  initi- 
ated a number  of  far-reaching  moves  to 
broaden  the  scope  of  the  organization’s  ac- 
tivities. New  arrangements  regulating  film 
festivals  were  adopted,  with  policies  de- 
signed both  to  liberalize  festival  registra- 
tion and  to  eliminate  some  of  the  abuses 
current  in  recent  years. 

The  administrative  council  also  adopted 
a proposal  calling  for  reorientation  of  the 
international  body  toward  current  eco- 
nomic problems,  with  appropriate  action 
planned  in  respect  to  import  quotas,  taxes, 
censorship,  remittance  problems  and  other 
restrictions. 

Early  consideration  will  be  given  to  an 
American  proposal  seeking  election  of 
three  regional  vice-presidents,  one  for 
Europe,  one  for  Asia  and  one  for  the 
Americas.  Combined  with  a drive  for  wider 
membership  and  more  active  participation 
in  Federation  objectives,  the  vice-presi- 
dents would  also  provide  organized  repre- 
sentation on  a regional  level  and  closer  co- 
ordination in  the  international  councils. 
A constitutional  amendment  providing  for 
the  new  structure  will  be  voted  on  early 
next  spring. 


Undersea  Depths  to  Be 
Probed  by  Cinerama 

NEW  YORK — Capt.  Jacques  Cousteau, 
noted  undersea  explorer,  is  negotiating 
with  Cinerama,  Inc.,  whereby  the  depths 
of  the  world’s  oceans  would  be  probed  by 
Cinerama  cameras. 

The  proposed  full-length  feature,  to  be 
titled  “The  Conquest  of  the  Seas,”  would 
show  hitherto  unrevealed  aspects  of  the 
underseas  world,  according  to  Nicolas 
Reisini,  Cinerama  president.  Cousteau 
plans  to  utilize  the  new  extra  wide  angle 
Cinerama  underseas  cameras,  which  would 
be  installed  in  his  improved  Bathysphere 
diving  vehicle,  to  photograph  at  depths 
down  to  13,000  feet. 

Production  is  scheduled  to  start  early 
next  year. 


WB  Dividend  of  12  V2  Cents 

NEW  YORK — The  board  of  directors  of 
Warner  Bros.  Pictures  held  a special  meet- 
ing November  21  and  declared  a dividend 
of  12V2  cents  per  share  on  the  company’s 
common  stock,  payable  Feb.  5,  1964,  to 
stockholders  of  record  January  10. 


Ralph  Hetzel 
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Univ.,  Pennebaker  Set 
New  Horizons'  Film 

HOLLYWOOD  — Universal  and  Penne- 
baker Productions  are  joining  forces  in 
sponsoring  a "New  Film  Horizons”  project 
under  the  program  inaugurated  this  year 
by  Universal  to  encourage  and  finance 
promising  young  filmmakers,  it  was  an- 
nounced Monday  (25)  by  Edward  Muhl, 
Universal  vice-president  in  charge  of  pro- 
duction. 

The  undertaking,  third  to  be  set  under 
the  "New  Film  Horizons”  plan,  is  a dra- 
matic feature,  “Daffy,”  concerning  a pair 
of  adolescents  who  mature  on  a trip  across 
the  country.  It  will  be  filmed  in  its  actual 
locales  throughout  the  southwest.  Former 
actor  Brian  Hutton  will  make  his  di- 
rectorial bow  on  the  picture,  and  A1 
Ruddy,  former  architectural  student  at 
U.S.C.  who  served  for  a year  as  a produc- 
tion observer  at  Warner  Bros.,  will  bow  as 
producer.  The  screenplay  is  by  Les  Pine 
from  a story  by  Pine  and  Ike  Jones.  The 
picture  will  go  before  the  cameras  early 
next  year,  according  to  Walter  Seltzer  and 
Marlon  Brando  sr.,  Pennebaker  executives. 

Universal’s  other  “New  Film  Horizons” 
ventures  are  “The  Guns  of  August,”  based 
on  Barbara  Tuchman’s  Pulitzer  Prize  - 
wanning  book,  being  readied  for  filming  by 
Nathan  Kroll  and  Lawrence  White,  and 
“Andy,”  Richard  Sarafian’s  screenplay 
which  he  is  producing  and  directing. 


Cinerama  to  Be  Housed 
In  New  4-Story  Building 

NEW  YORK — A new  four-story  build- 
ing at  54th  St.  and  Madison  Ave.  in  New 
York  will  be  the  world  headquarters  of 
Cinerama,  Inc.,  effective  early  in  February. 

To  be  known  as  Cinerama  House,  the 
building  will  be  occupied  exclusively  by 
the  company  and  will  contain,  in  addition 
to  executive  offices  for  the  home  office 
staff,  a full  Cinerama  projection  room. 

Nicolas  Reisini,  president  of  Cinerama, 
said  the  company’s  new  retail  products 
division  would  occupy  space  in  the  build- 
ing, as  would  the  sales  personnel  for  the 
recently  announced  Cinerama  Telcan  home 
TV  tape  recorder.  Sales  offices  for  the 
new  Cinerama  Panoramic  still  camera  will 
be  there  as  well. 

The  space  is  being  planned  by  Stephen 
Leigh  Associates,  industrial  designers.  The 
new  building  is  the  property  of  Morris 
Haft. 

'Long  Haul'  Film  Available 
From  Social  Security 

WASHINGTON  — A 14  ^-minute  East- 
man Color  film,  entitled  “The  Long  Haul,” 
with  lip-sync  and  music  especially  com- 
posed and  performed  by  the  U.S.  Air 
Force  Symphony  Orchestra,  is  available  to 
theatres  through  district  offices  of  the 
Social  Security  Administration. 

The  picture  tells  a fast-moving,  colorful 
story  about  a fisherman  and  his  family  and 
builds  into  it  an  explanation  of  social  se- 
curity disability  benefits.  Directed  by  Jack 
Daniels,  the  film  was  produced  in  Holly- 
wood for  the  Social  Security  Administra- 
tion by  Columbia  Pictures  on  35mm  East- 
man Color  film.  The  musical  score  was 
especially  composed  by  Dr.  Ron  Nelson. 


Dan  A.  Polier  Is  Elected 
NT&T  Vice-President 

LOS  ANGELES — In  a move  to  further 
strengthen  the  coordination  of  National 
General  Corp.’s  operating  and  film  buying 
departments,  Dan  A.  Polier,  chief  film 
buyer,  has  been  elected  a vice-president  of 
NT&T  Amusement  Corp.,  the  theatre  cir- 
cuit’s principal  subsidiary,  it  was  an- 
nounced. 

“Theatre  operations  today  must  be  pri- 
marily concerned  with  what’s  on  our 
screens  at  a given  time.  That  is  why  we  are 
effecting  a tighter  liaison  between  depart- 
ments and  the  closest  day-to-day  coordi- 
nation,” Eugene  V.  Klein,  president  of  NGC 
and  NT&T  said. 

Other  officers  include  Irving  H.  Levin, 
executive  vice-president  of  NGC;  Robert 
W.  Selig,  vice-president  in  charge  of  thea- 
tre operations;  Alan  May,  treasurer;  Wil- 
liam H.  Thedford,  vice-president  in  charge 
of  Pacific  Coast  division,  and  Harold  A. 
Lipton,  secretary  and  general  counsel. 

Too  Much  Censoring 
Darkens  a Theatre 

MEMPHIS  — The  Studio  Theatre  has 
been  locked  up  and  the  marquee  reads, 
“Theatre  Closed  Due  to  Ignorance  and 
Intolerance.” 

W.  H.  Kendall,  who  manages  the  house 
Art  Theatre  Guild,  headquartered  in 


THEATRE  CLOSED  DUE  TO 
IGNORANCE  AND  INTOLERANCE 


After  the  last  three  or  four  films 
booked  at  the  Studio  Theatre  in  Mem- 
phis, W.  H.  Kendall,  manager,  ar- 
ranged the  marquee  as  seen  above  and 
shuttered  the  house. 

Scottsdale,  Ariz.,  says  the  company  gave 
up  after  the  last  three  or  four  films  booked 
at  the  Studio  were  banned  by  municipal 
censors. 

The  last  one  banned  was  “Promises! 
Promises!”  which  the  censors  charged 
showed  Jayne  Mansfield  with  too  few 
clothes  in  too  many  scenes. 

Other  bookings  axed  by  the  censors  in- 
volve racial  relations  and  a frank  hand- 
ling of  sex:  I Spit  on  Your  Grave,  Paradisio, 
World  of  Women  and  The  Balcony. 

Trial  of  Kendall  on  charges  growing  out 
of  the  showing  of  “Grave”  has  been  post- 
poned until  January  27.  Judge  Preston  Bat- 
tle has  signed  an  order  allowing  defense 
attorney  William  Goodman  to  take  a print 
of  the  film  from  the  clerk’s  office  to  view 
it.  The  film  deals  with  race  relations  and 
intermarriage. 


Candy-Tobacco  Tie 
Sought  by  NAC 

CHICAGO — To  bring  closer  liaison  be- 
tween concessionaires  and  the  candy,  to- 
bacco and  related  industries,  one  of  the 
first  steps  taken  by  the  newly  elected  presi- 
dent of  the  National  Ass’n  of  Concession- 
aires, Edward  S.  Redstone,  Northeast 
Drive-In  Theatre  Corp.,  Boston,  was  the 
creation  and  appointment  by  him  of  a spe- 
cial NAC  committee.  Named  to  head  this 
committee  is  Irving  Shapiro  of  Concession 
Enterprises,  Boston,  who  is  also  a regional 
vice-president  of  NAC. 

Other  members  of  Shapiro’s  committee 
are:  Abe  Bloom,  Balaban  & Katz  Theatres, 
Chicago;  Nat  Buchman,  Theatre  Merchan- 
dising Corp.,  Boston;  Harold  F.  Chesler, 
Theatre  Candy  Distributing  Co.,  Salt  Lake 
City,  NAC  treasurer;  Loyal  Haight,  W.  S. 
Butterfield  Theatres,  Detroit,  NAC  con- 
cessionaire segment  director;  Lee  Koken, 
RKO  Theatre  Division,  Glen  Alden  Corp., 
New  York  City,  a past  NAC  president; 
Julian  Lefkowitz,  L & L Concession  Co., 
Detroit;  Jack  O’Brien,  New  England  The- 
atres Service  Corp.,  Boston,  NAC  second 
vice-president;  Spiro  J.  Papas,  Alliance 
Amusement  Co.,  Chicago,  a past  NAC  presi- 
dent; Kendall  Way,  Modern  Sales  & Serv- 
ice, Inc.,  Dallas;  Jack  Wilson,  National 
General  Corp.,  Beverly  Hills,  Calif.,  and 
Jack  Yellin,  Stanley  Warner  Management 
Corp.,  New  York  City,  who  is  a director-at- 
large  of  NAC. 

Redstone  declared  that  one  of  NAC’s 
principal  aims  will  be  to  cement  a closer 
working  relationship  between  NAC  and 
these  industry  groups.  “For  many  years 
there  has  been  need  for  closer  contact  be- 
tween concessionaires  and  the  candy- 
tobbaco  industries.  Their  interests  are  very 
closely  related  by  virtue  of  the  tremendous 
market  which  concessionaires  offer  these 
industries  and  it  should  therefore  behoove 
them  to  become  more  active  in  the  affairs 
of  NAC,”  Redstone  said. 

Nat  Levy,  Distribution 
Executive,  Dead  at  65 

TORONTO — Funeral  services  were  held 
here  November  24  for  Nat  Levy,  65,  veteran 
film  executive,  who  died  in  New  York  after 
a long  illness  on  November  22. 

From  1921  to  1924,  Levy  was  Toronto 
sales  manager  for  Universal,  later  moving 
to  Philadelphia  and  Albany  where  he  was 
branch  manager  in  each  city.  In  1929,  he 
joined  RKO  Radio  Pictures,  serving  as 
branch  manager  in  Philadelphia  and  De- 
troit, subsequently  becoming  east-central 
district  manager,  eastern  district  manager 
and  eastern  division  manager. 

Levy  is  survived  by  a brother,  Jules,  pro- 
ducer-distributor; two  daughters,  Mrs.  Enid 
Pager  and  Mrs.  Phyllis  Lubliner,  and 
five  sisters. 


Republic  Corp.  Dividend 

NEW  YORK— Directors  of  Republic  Corp. 
today  declared  the  regular  quarterly  dividend 
of  25  cents  a share  on  the  company’s  pre- 
ferred stock,  payable  January  2,  1964,  to 
stockholders  of  record  December  13,  1963. 
Concurrently,  the  directors  declared  the 
regular  quarterly  dividend  of  15  cents  a 
share  on  the  company’s  common  stock,  pay- 
able February  15,  1964,  to  stockholders  of 
record  January  31,  1964. 
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LIE  DETECTOR  DEVICE  DIMINISHING  THEFTS 

Dale  System's  Polygraph  Uncovers 
Dishonest  Employes  at  Theatres 


Para.  Exhibitor  Screenings 
For  'Seven  Days  in  May' 

NEW  YORK — Paramount  Pictures  will 
launch  a screening  program  for  “Seven 
Days  in  May”  for  exhibitors  in  34  key 
cities  in  the  U.S.  and  Canada,  starting 
Monday  (Dec.  2). 

The  limited  private  screenings,  to  be 
called  “The  Seven  Most  Momentous  Days 
in  Exhibition,”  will  be  held  during  the  next 
three  weeks  with  press,  radio  and  TV  per- 
sonalities, as  well  as  columnists  and 
opinion-makers  invited. 

The  screening  schedule  will  be  for  the 
DeMille  Theatre,  New  York;  Cheltenham, 
Philadelphia;  Warner  Theatre,  Pittsburgh; 
Colony,  Cleveland,  and  Playhouse,  Wash- 
ington, December  2;  Mercury,  Detroit; 
Times,  Cineinnati;  Encore,  Indianapolis, 
December  3;  Paramount,  Boston;  Ailing- 
town  Forest,  New  Haven;  Colvin,  Buffalo; 
Hollywood,  Toronto,  and  Westmount, 
Montreal,  December  4;  and  the  other  cities 
the  following  week,  including  theatres  in 
Charlotte,  Atlanta,  Jacksonville,  Miami, 
and  New  Orleans,  December  9;  Memphis, 
St.  Louis,  Kansas  City,  Dallas  and  Houston, 
December  10;  Denver,  Salt  Lake  City, 
Seattle,  San  Francisco,  Los  Angeles  and 
Portland,  December  11,  and  Chicago,  Mil- 
waukee, Minneapolis,  Des  Moines  and 
Omaha,  the  following  week,  December  16. 

The  Seven  Arts-Joel  Production,  which 
stars  Burt  Lancaster,  Kirk  Douglas,  Fred- 
ric  March  and  Ava  Gardner,  is  from  the 
novel  by  Fletcher  Knebel  and  Charles 
Bailey  n,  which  was  on  the  best-seller 
lists  for  49  weeks  as  a hard  cover  and  is 
now  in  a pocket-sized  edition,  which  has 
sold  over  1,500,000. 


Rackmil,  Aboaf  to  Europe 
For  4 Sales  Conferences 

NEW  YORK — Milton  R.  Rackmil,  presi- 
dent of  Universal  Pictures,  and  Americo 
Aboaf,  vice-president  and  foreign  general 
manager  of  Universal  International  Films, 
planed  for  Europe  late  in  November  to 
launch  their  annual  series  of  sales  con- 
ferences with  executives  and  distributors 
overseas. 

The  first  meeting  for  Universal  man- 
agers, sales  staffs  and  publicity  executives 
from  Europe  and  the  Near  East  will  start 
in  Paris  Monday  (Dec.  2)  and  will  be  fol- 
lowed by  similar  sales  meets  in  Berlin, 
Rome  and  Barcelona  with  Ben  M.  Cohn, 
assistant  foreign  manager,  joining  Rackmil 
and  Aboaf  at  all  four  conferences. 

Rackmil  will  outline  the  latest  studio 
production  plans  and  Aboaf  will  analyze 
overseas  sales  performances  and  outline 
release  and  promotion  plans  for  pictures  to 
be  shown  in  Europe  in  1964. 

A Latin  American  sales  conference  is 
scheduled  for  January  and  a Far  Eastern 
meet  in  Tokyo  will  be  held  in  the  spring 
of  1964. 


AIP's  'Masque  of  Red  Death' 
Starts  Filming  in  London 

LONDON  — Production  has  started  on 
American  International’s  seventh  Edgar 
Allan  Poe  thriller,  “The  Masque  of  the 
Red  Death,”  which  is  being  produced  and 
directed  by  Roger  Corman  in  color  and 
Panavision  with  Vincent  Price  starred  and 
Hazel  Court  costarred,  according  to  James 
H.  Nicholson  and  Samuel  Z.  Arkoff,  ex- 
ecutive producers. 


NEW  YORK — Theatre  circuits  and  in- 
dependent exhibitors  are  making  greater 
use  of  the  polygraph,  or  lie  detector,  in 
their  efforts  to  curtail  thefts  by  employes 
in  both  the  boxoffice  and  concessions  op- 
erations, according  to  Leonard  Lowell, 
chairman  of  the  board  of  Dale  System,  Inc., 
national  business  investigative  company. 
In  a discussion  on  the  subject  here  last 
week,  Lowell  said  theatres  were  just  be- 
ginning to  utilize  the  polygraph  in  pre- 
employment determination  as  well  as  test- 
ing those  already  employed. 

PORTABLE  UNITS  USED 

Dale  has  portable  polygraphs  as  well  as 
those  that  are  not  mobile.  The  portable 
devices  frequently  are  taken  to  theatres 
for  tests  and,  according  to  Lowell,  thefts 
and  losses  have  diminished.  The  poly- 
graph test  is  based  on  the  premise  that 
most  persons  fear  being  caught  in  a lie 
and  this  fear  produces  certain  physiological 
reactions  at  the  time  of  the  lie.  The  poly- 
graph can  measure  respiration,  blood  pres- 
sures, galvanic  skin  response  and,  in  some 
cases,  arm  movements.  Lowell  said  that  ex- 
aminers had  found  that  blood  pressure  and 
respiratory  reactions  were  the  two  most 
reliable  indications  of  lying. 

He  pointed  out  that  a subject’s  agree- 
ment and  cooperation  were  necessary  be- 
fore a test  could  be  given,  but  that  both 
usually  were  forthcoming  without  great 
difficulty  because,  he  said,  most  persons 
felt  they  could  “beat”  any  machine. 

When  an  employe  of  a bank  is  found 
guilty  of  embezzlement  or  other  misuse  of 
bank  funds,  the  story  gets  plenty  of  news- 
paper play,  Lowell  said.  But  when  a store 
or  theatre  employe  is  caught  in  similar 
circumstances,  the  story  is  “hushed,”  he 
added.  He  indicated  that  a hint  of  prosecu- 
tion and  publicity  might  cause  a worker  to 
think  twice  before  attempting  any  larceny. 

Addison  H.  Verrill,  president  of  Dale 
System,  who  addressed  the  recent  Theatre 
Owners  of  America  convention,  said  that 
employe  thefts  had  increased  32  per  cent  in 
all  businesses  during  the  last  ten  years  and 
39  per  cent  in  the  theatre,  entertainment 
and  sports  industries.  He  said  that  since 
January  of  this  year,  the  theatre  and  re- 
freshment industries  had  experienced  a 4.9 
per  cent  rise.  He  said  that  a theatre  oper- 
ating on  a 5 per  cent  net  profit  must  take 
in  $2,000  without  profit  to  make  up  for 
each  $100  stolen. 

LAX  IN  TICKET  CHECKING 

Lowell  said  management  had  been  too 
lax  in  checking  ticket  sales  after  the  box- 
office  had  officially  closed.  The  “private” 
sale  of  tickets  by  cashiers  and/or  man- 
agers and  doormen,  with  the  money  going 
into  their  pockets,  runs  into  staggering 
sums,  he  said. 

Both  Lowell  and  Verrill  stressed  the  im- 
portance of  pre-employment  screening  of 
personnel,  a move  which  can  cut  down  con- 
siderably on  losses  by  theft.  They  said  it 
also  was  advisable  to  check  current  and 


even  long-standing  employes  via  the  poly- 
graph or  other  means.  Too  many  theatre 
owners  and  circuit  chiefs  just  won’t  be- 
lieve they  have  dishonest  personnel  until 
it  is  too  late,  they  said;  and  even  then, 
sometimes,  the  exhibitors  can’t  believe  the 
truth. 

Lowell  gave  an  example:  An  exhibitor 
who  operates  two  theatres  in  the  New  York 
metropolitan  area  went  on  a vacation  early 
this  year  with  his  wife,  leaving  a trusted 
woman  assistant  in  charge.  The  theatres 
were  checked  periodically  by  Dale  checkers 
who  found  some  discrepancies  in  the  opera- 
tion, although  the  assistant  never  was 
aware  that  she  was  being  watched.  The 
checking  is  part  of  the  general  yearly  ser- 
vice provided  by  Dale. 

When  the  exhibitor  returned  and  was 
told  of  the  checkers’  findings  and  sus- 
picions, he  would  not  believe  it — the  as- 
sistant was  too  close  a friend.  But  when 
confronted  with  the  facts,  the  woman 
signed  a confession  that  she  and  the  door- 
man had  “lifted”  $3,120  from  the  receipts. 

Other  case  histories  were  presented. 
After  turning  in  the  report  of  a routine  car 
count  at  one  of  the  largest  drive-in  the- 
atres in  the  east,  a Dale  checker  was  told 
that  the  count  far  exceeded  the  boxoffice 
statements  supplied  to  the  home  office  by 
the  theatre  manager.  The  manager  could 
not  account  for  the  disparity.  But  a poly- 
graph test  brought  out  the  truth.  The  man- 
ager admitted  that  he,  the  assistant  man- 
ager and  three  attendants  had  worked  out  a 
device  which  fitted  over  the  counter  treadle, 
rendering  it  inactive.  With  the  device,  the 
men  were  keeping  the  receipts  from  200 
cars  each  evening. 

SHOWS  TICKET  RESALES 

The  management  of  a large  New  York 
City  theatre  knew  from  spot  checks  that 
the  receipts  did  not  tally  with  the  attend- 
ance. Polygraph  tests  brought  out  that  a 
new  ticket-taker  had  been  cooperating 
with  two  cashiers  to  return  used  tickets  to 
them  for  resale  and  private  profit.  He  would 
palm  ripped  tickets  instead  of  depositing 
them  in  the  box,  give  them  to  people  com- 
ing in  and  save  whole  tickets.  Periodically, 
he  would  leave  batches  of  them  taped  to 
the  back  of  a mirror  in  the  basement  out- 
side the  employes’  lounge  for  the  cashiers 
to  pick  up  and  sell  again. 

A senior  attendant  at  a drive-in  refresh- 
ment stand  decided  to  sell  popcorn  for 
himself,  rather  than  for  his  boss.  Knowing 
that  the  boss  maintained  a reliable  check 
on  the  amount  of  popcorn  sold  each  day 
by  the  number  of  boxes  used,  the  attend- 
ant had  his  own  boxes  made  up  to  resemble 
those  of  his  employer.  Every  day,  he  sub- 
stituted a number  of  boxes  for  those  he 
should  have  been  selling.  He  was  caught 
only  when  a Dale  shopper  on  a routine 
check  noted  the  poor  quality  of  the  print- 
ing on  the  box.  A polygraph  test  uncovered 
the  fact  that  the  attendant  had  been  work- 
ing this  stunt  for  two  and  a half  years 
and  had  taken  an  estimated  $8,000. 
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CO-STARRING 


Screenplay  by  RICHARD  L.  BREEN,  PHOEBE  and  HENRY  EPHRON  • From  the  novel  by  LEO  ROSTEN  * Directed 
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4 STORY  OF  LOVE,  LAUGHTER  AND  TEARS! 


IEddie  Albert  -James  Gregory 

J DICK  SARGENT  • LARRY  STORCH 


AND 
DO  STARRING 


Bobby  Darin 


AS  CORPORAL 
JIM  TOMPKINS 
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, Paramount 


Tony  Curtis 
Newman,  m.d! 


WID  MILLER  • Produced  by  ROBERT  ARTHUR 


A BRENTWOOD -REYNARD  PRODUCTION  • A UNIVERSAL  PICTURE 


UNIVERSAL 


CITY  STUDIOS 


Dancing  Is  Sideline  of  the  Roseneks, 
Active  Theatre  Owners  in  Nebraska 


NEW  YORK — Elsa  and  Adolph  Rosenek 
own  theatres  In  Crete  and  David  City, 
Neb.,  and,  like  many  other  exhibitors,  have 
another  line  of  business.  But  the  Roseneks 
are  unique  insofar  as  outside  interests  are 
concerned.  Although  they  are  the  active 
owners  and  operators  of  the  Times  Theatre 
in  Crete  and  the  Crest  in  David  City,  it  is 
not  unusual  to  see  them  as  a dance  team 
as  a floor  show  attraction  in  Chicago, 
Hollywood,  Miami  Beach,  Reno,  Omaha  or 
any  other  American  city.  They  have  ap- 
peared on  the  Lawrence  Welk  TV  show  and 
with  Jan  Garber,  Guy  Lombardo,  A1  Jarvis 
and  many  others. 

On  the  road,  between  shows,  they  kept  in 
touch  with  their  theatres  by  telephone, 
check  on  receipts  and  work  with  their 
managers  by  remote  control  on  booking 
and  buying.  In  New  York  last  week,  after 
attending  the  Theatre  Owners  of  America 
convention  and  where  they  also  danced  at 
the  Pepsi-Cola  supper  party,  the  Roseneks 
told  Boxoffice  how  it  all  started. 

The  Roseneks  went  into  the  theatre 
business  in  Nebraska  in  1938,  having  moved 
to  Crete  from  Chicago,  where  Adolph  had 
been  a high  school  teacher.  Both  he  and 
Elsa  had  enjoyed  dancing  as  a medium  of 
relaxation  but  neither  had  ever  taken  a 
dancing  lesson.  In  1955,  there  was  a dance 
contest  in  Omaha  and  friends,  who  had 
seen  them  dance,  urged  them  to  enter.  It 
seems  that  Mrs.  Rosenek  was  in  favor  of 
the  idea,  but  Adolph  was  not  and  it  took  a 
lot  of  persuasion  on  the  part  of  his  wife 
to  get  him  to  consent  to  becoming  a 
contestant. 

TROPHIES  FROM  MANY  CITIES 

Out  of  more  than  1,000  entrants,  the 
Roseneks  walked  off  with  first  prize.  And 
thus  a new  career  was  bom.  In  other 
competitions,  they  have  collected  22 
trophies  in  Chicago,  New  York,  New 
Orleans,  Miami,  Hollywood,  Lincoln  and 
Omaha. 

Elsa  and  Adolph  specialize  in  a ballroom 
swing  polka,  quick-step  and  the  Viennese 
Waltz,  with  their  own  innovations.  They 
have  toured  with  the  noted  polka  band,  the 
Six  Fat  Dutchmen  (actually  a 12-piece 
group)  and  are  a regular  feature  at  the 
Polka  Festival  at  New  Ulm,  Minn.,  which 
is  known  as  the  “polka  capital  of  the 
nation.” 

It  is  suggested  here  that  exhibitors  who 
are  looking  for  a diversified  trade  might 
test  their  dancing  technique  and  find  a 
sideline  career  more  interesting  than  in- 
surance, bowling  alleys  or  filling  stations. 

— A.S. 


Founders  of  Amalgamated 
Resign  in  New  Zealand 

AUCKLAND,  N.Z. — Michael  and  Joseph 
Moodabe,  founders  and  directors  of  Amal- 
gamated Theatres,  the  largest  circuit  in 
New  Zealand,  have  resigned  and  Royce 
Moodabe,  son  of  Michael,  has  succeeded  his 
father  as  chief  officer  of  the  company. 

Michael  had  been  managing  director  of 
the  chain,  a subsidiary  of  20th  Century- 
Fox,  and  Joseph  had  been  assistant 
director. 


Elsa  and  Adolph  Rosenek 


Richard  Gordon  Represents 
Rialto  Film  of  Denmark 

NEW  YORK — Richard  Gordon  of  Gor- 
don Films  has  been  named  U.S.  represen- 
tative for  Rialto  Film  of  Denmark  by  Steen 
Gregers,  general  manager  of  the  Danish 
firm,  on  his  first  visit  to  New  York. 

Rialto  Film’s  current  production  is 
“Week-End,”  which  was  shown  at  the  re- 
cent San  Francisco  Film  Festival,  after 
being  banned  by  the  French  censors  and 
denied  admission  to  the  1963  Cannes  Film 
Festival.  American  distribution  rights  have 
been  acquired  by  Emanuel  Barling  of 
Cinema-Video  Corp.  The  picture  was  pro- 
duced by  Bent  Christensen  and  won  the 
1963  “Bodil,”  the  Danish  critics’  award  as 
best  picture  of  the  year. 

Three  other  Danish  films  completed  for 
release  in  the  U.S.  in  1964  are  “Street  With- 
out End,”  written  and  directed  by  Mogens 
Vemmer;  “The  Vacuum  Cleaner  Gang,”  a 
comedy  made  by  Christensen,  and  “Epi- 
logue,” produced  by  Christensen  and  di- 
rected by  Henning  Carlsen  with  Maud 
Bertelsen  starred. 

As  managing  director  of  Constantin 
Films,  also,  Gregers  has  been  negotiating 
for  the  acquisition  of  American  product  for 
release  in  Denmark.  In  the  past,  Constan- 
tin distributed  “Room  at  the  Top,”  “Boc- 
caccio ’70”  and  the  reissues  of  "Father  of 
the  Bride”  and  “Dr.  Jekyll  and  Mr.  Hyde,” 
two  MGM  classics. 


A Frank  Sinatra  Hospital 

HOLLYWOOD  — The  name  of  Frank 
Sinatra,  whose  activities  around  the  world 
in  behalf  of  child  welfare  are  well  known, 
will  be  perpetuated  by  the  naming  of  a 
children’s  hospital  for  him  in  Brazil.  A 
delegation  representing  the  state  of  Sao 
Paulo  received  his  consent  to  assist  the 
destitute  children  of  Brazil,  when  they 
visited  him  on  the  set  of  Warners’  “Robin 
and  the  7 Hoods.” 


Eastman  Kodak  Ups 
Gabel  and  Eilers 

ROCHESTER  — M.  Wren  Gabel  and 
Louis  K.  Eilers  were  elected  executive  vice- 
presidents  of  Eastman  Kodak  Co.  at  a 
meeting  of  the  board  of  directors.  The  po- 
sition of  executive  vice-president  is  a new 
one  in  the  Kodak  organization.  The  two 
executives  will  be  responsible  to  William 
S.  Vaughn,  the  president  and  chief  ex- 
ecutive officer. 

Gabel,  who  has  been  vice-president  and 
general  manager,  is  also  a director  and 
a member  of  the  company’s  executive  com- 
mittee. Dr.  Eilers,  who  has  been  president 
of  the  Tennessee  Eastman  and  Texas  East- 
man divisions,  was  elected  a Kodak  di- 
rector and  appointed  to  the  executive  com- 
mittee today. 

The  board  also  elected  Frederic  S.  Welsh 
a vice-president  and  Wylie  S.  Robson  an 
assistant  vice-president  of  Eastman.  Welsh 
will  be  concerned  with  the  over-all  ad- 
ministration of  Kodak  sales,  advertising, 
and  other  marketing  activities.  He  is  re- 
sponsible to  the  vice-president  for  market- 
ing, Gerald  B.  Zornow.  Robson  is  director 
of  the  amateur  sales  division  and  is  also 
responsible  to  Zornow. 

Following  the  election  of  Dr.  Eilers  and 
Gabel  to  the  newly  created  office,  these 
additional  appointments  were  announced: 
Harry  D.  McNeeley,  president  of  the  Ten- 
nessee Eastman  Co.  division,  succeeding 
Dr.  Eilers,  and  was  also  appointed  vice- 
chairman  of  the  Texas  Eastman  division; 
D.  C.  Hull,  appointed  president  of  the 
Texas  Eastman  division;  Robert  C.  Bur- 
ton, Lee  G.  Davy,  and  Henry  L.  Ford,  ex- 
ecutive vice-presidents  of  the  Tennessee 
Eastman  division. 


WB  Announces  Standings 
In  1st  Six  Weeks  of  Drive 

NEW  YORK — Warner  Bros.’  Albany, 
Charlotte,  Atlanta  and  Dallas  branches 
hold  down  the  first  four  places,  respec- 
tively, in  the  cumulative  standings  at  the 
end  of  six  weeks  of  the  six-month  “Win- 
ners from  Warners”  Sales  Drive.  During 
the  sixth  week  alone,  the  Jacksonville,  Van- 
couver, Charlotte,  Memphis,  Albany,  Buf- 
falo, Dallas  and  Atlanta  branches  finished 
in  that  order.  The  drive,  offering  $35,000 
in  cash  prizes,  is  concentrating  on  current 
and  forthcoming  releases,  including  “Mary, 
Mary,”  “Palm  Springs  Weekend,”  “4  for 
Texas,”  “Dead  Ringer”  and  “America 
America.” 


NCCJ  Award  to  Danny  Kaye 

HOLLYWOOD — Danny  Kaye  was  pre- 
sented the  National  Brotherhood  award  of 
the  Conference  of  Christians  and  Jews 
Thursday  (21),  at  the  first  annual  dinner 
of  the  broadcasting  and  motion  picture  in- 
dustries under  the  auspices  of  the  NCCJ. 
Presentation  was  made  by  Samuel 
Goldwyn. 


Foy  to  Chair  Award  Fete 

HOLLYWOOD — Bryan  Foy  will  chair 
Screen  Producers  Guild’s  12th  annual  Mile- 
stone Awards  dinner  March  1,  which  hon- 
ors Arthur  Freed,  reports  SPG  president 
Lawrence  A.  Weingarten. 
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Some  things  can’t  be  hurried:  Sharp,  crisp,  top-quality  prints  take  time  to  pro- 
duce. Don’t  push  your  print-maker  into  making  short  cuts.  Give  him  time  to  do  the  job  right,  do  your 
negatives  justice.  Otherwise,  you’re  throwing  away  good  money.  Matter  of  fact,  better  play  it  safe. 
GO  EASTMAN  all  the  way— negative  and  print-stock.  And  always,  in  the  case  of  questions— produc- 
tion, processing,  projection— get  in  touch  with  Eastman  Technical  Service.  For  further  information: 
write  or  phone  Motion  Picture  Film  Department,  EASTMAN  KODAK  COMPANY,  Rochester  4,  N.Y. 
Or— for  the  purchase  of  film:  W.  J.  German,  Inc.  Agents  for  the  sale  and  distribution  of  EASTMAN 
Professional  Film  for  Motion  Pictures  and  Television, 

Fort  Lee,  N.  J.,  Chicago,  III.,  Ffollywood,  Calif. 

FOR  COLOR . . . 


■■ 


EASTMAN  FILM 


■■ 
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■By  SYD  CASSYD 


0ARY  GRANT  has  obtained  the  services  of 
Leslie  Caron  for  a costarring  role  in  a 
story  being  written  by  David  Stone,  who 
brilliantly  penned  the  amusing  “Charade” 
for  Grant.  The  Universal-released  film 
will  be  directed  by  David  Miller  . . . Romy 
Schneider,  who  has  been  sought  after  for 
several  roles  with  a reported  asking  price 
of  $150,000,  has  bowed  out  of  the  Mirisch 
Corp.  production  of  Blake  Edwards  for 
United  Artists  release.  Probability  of  Elke 
Sommer  for  the  role  is  being  considered. 
"A  Shot  in  the  Dark,”  the  vehicle  in  the 
works,  has  added  George  Sanders  and  Her- 
bert Lom  to  the  cast  . . . Revue’s  “Johnny 
North,”  the  first  two-hour  production 
slated  for  feature  tiein,  has  added  Angie 
Dickinson  and  John  Cassavetes  and  will 
take  four  weeks  to  shoot.  The  script  is  by 
Gene  Coon,  with  film  to  be  shot  in  color. 


Ted  Richmond’s  “Lies  of  Silence”  is  be- 
ing completed  by  Charles  Kaufman  for 
MGM  release.  Kaufman’s  polishing  job 
follows  the  original  screenplay  by  Adrienne 
Spies  . . . George  Korgold  will  edit  Dimitri 
Tiomkin’s  score  for  Samuel  Bronston’s 
“Fall  of  the  Roman  Empire”  . . . Next 
Yugoslavia  film  by  Irving  Allen  as  producer, 
“Genghis  Khan,”  is  being  written  by  Bark- 
ley Mather.  A director  has  not  been  named, 
although  Buzz  Kulik  is  being  wooed  by 
Allen  . . . Liam  O’Brien’s  “The  Masculine 
Principal”  will  be  adapted  to  the  screen 
by  the  writer  when  he  finishes  his  Hecht- 
Hill-Lancaster  assignment  . . . Harry  Joe 
Brown  checked  into  the  Goldwyn  lot, 
where  he  will  start  on  a program  of  produc- 
tions on  independent  release  basis  . . . 
Eleanor  Perry  has  been  signed  by  20th- 
Fox  to  script  the  Julian  Gloag  novel,  “Our 
Mother’s  House.” 

9 

Arthur  Lubin,  comedy  director,  with  a 
fine  track  record,  which  has  been  devoted 
to  TV  production  for  the  past  several  years, 
returns  to  the  feature  fold  with  “Honey- 
moon in  Capri,”  which  he  will  film  in 
Italy  next  spring  . . . Richard  Bernstein 
with  Lee  Bleiberg,  Sidney  Justin  and  Sam- 
uel A.  Longo  tied  together  in  Cinemart 
Pictures,  Inc.,  have  firmed  a deal  with 
Steve  Broidy’s  Allied  Artists.  First  on  a two 
picture  schedule  is  “Nightmare  House.” 
This  brings  in  a joint  production  deal 
with  Hourigan-Kessler  & Associates,  who 
are  located  at  Producers  Studio.  A Janu- 
ary starting  date  has  been  set.  Following 
this,  “Something  for  Nothing,”  based  on 
the  novel  by  Vernon  Dixon,  gets  under 
way. 

* 

Julius  Epstein  will  write  a J.  Lee  Thomp- 
son film,  “Return  From  the  Ashes,”  for  a 
Mirisch-United  Artists  release.  The  story 
is  part  of  a new  deal  with  the  distribution 
for  the  producer-director  . . . Robert 
Sherman  has  completed  the  screenplay 
of  “The  Tsar’s  Bride,”  for  The  Associates 
and  Aldrich  Co.  The  production  deal  on 
the  film  will  be  made  by  producer-director 
Bob  Aldrich,  now  in  London  for  meetings 


with  the  Rank  Organization  with  late 
1964  or  early  ’65  set  for  start.  Aldrich 
wrote  the  story,  which  is  described  as  “a 
tale  of  terror  following  the  death  of  Boris 
Godunov  in  Russia  in  the  17  th  Cen- 
tury” . . . Burt  Kennedy  has  completed 
writing  and  will  direct  “The  Rounders,” 
the  Richard  E.  Lyons  novel  to  be  produced 
at  MGM.  The  pair  completed  “Mail  Order 
Bride”  in  the  same  manner  . . . “Kilo 
County”  has  been  sold  to  Sam  Peckinpah 
at  Columbia  by  Max  Evans  . . . “The  Fate 
of  Paul  Perreau”  by  Randall  Hood  is  up 
for  sale  for  a feature  following  a similar 
sale  of  television  rights  to  Alfred  Hitch- 
cock. 

Brian  Kelly  has  been  handed  three 
stories  to  read  by  MGM  for  his  one  feature 
annually  for  the  lot  under  his  new  con- 
tract . . . Executive  producer  Ken  Lynn  has 
announced  the  signing  of  Margia  Dean  to 
costar  with  Jock  Mahoney  in  the  Hemis- 
phere Films  Production,  “Amok.”  Eddie 
Romero  will  produce  and  direct  the  20th- 
Fox  worldwide  release,  with  filming  in  the 
Philippines  . . . Claire  Bloom  will  star  op- 
posite Paul  Newman  in  Martin  Ritt’s  “The 
Outrage”  . . . Sponsored  by  Herbert  Luft, 
secretary  of  the  Hollywood  Foreign  Press 
Associations,  who  is  production  coordi- 
nator on  the  Leon  Fromkess’  “The  Naked 
Kiss,”  Tel  Aviv  actress  Sheila  Mintz  will  be 
launched  on  her  film  career  as  a nurse  . . . 
A rollicking  comedy,  “Strange  Bedfellows,” 
at  Universal  will  have  Rock  Hudson  and 
Gina  Lollobrigida  in  the  bed  set  up  by 
writers  Melvin  Frank  and  Michael  Pertwee, 
which  will  become  a Panama-Frank 
production. 


Writer-director  Richard  Brooks,  pre- 
paring his  Keep  Films  Production  “Lord 
Jim”  in  London  with  a star-studded  cast, 
set  Ichizo  Itami,  handsome  young  Japa- 
nese leading  man,  for  one  of  the  most  de- 
manding roles  in  the  film,  a Joseph  Con- 
rad story  of  high  adventure  in  the  Far 
East.  Starting  in  Hong  Kong,  filming 
moves  to  Cambodia  in  early  January  where 
shooting  will  take  place  for  several  months. 
Headed  by  stars  Peter  O’Toole,  James 
Mason  and  Curt  Jurgens,  Columbia  is 
scheduled  to  release  . . . Walter  Matthau 
has  withdrawn  from  his  starring  role  in 
the  Mirisch  Co.  production  of  “A  Shot  in 
the  Dark.”  He  had  portrayed  the  role  of 
Benjamin  Beaurevers  on  Broadway  in  the 
Harry  Kurnitz  play  and  had  received  the 
Antoinette  Perry  Award.  Both  Mirisch  Co. 
and  Matthau  expressed  regrets  that  the 
change  in  the  role  forced  Matthau  to  make 
this  decision.  He  is  presently  in  “Charade,” 
“Fail-Safe,”  and  “Ensign  Pulver  and  the 
Captain.” 


Producer  Joseph  E.  Levine,  whose  pic- 
tures have  attracted  so  much  attention, 
and  who  has  just  reached  a “handshake” 
agreement  with  Paramount  on  a fifth 
film,  Pearl  Buck’s  “Imperial  Woman,”  has 
taken  an  option  on  “Say  It  Isn’t  So,”  original 
comedy  script  by  Joel  Kane  and  Stanley 
Z.  Cherry.  It  deals  with  the  frustrations  of 


a crew  of  an  atomic  submarine  in  the 
peacetime  Navy  and  was  formerly  titled 
“Operation  Hanky-Pank.”  Other  Para- 
mount-Levine  deals  involve  “The  Carpetbag- 
gers,” “Nevada  Smith,”  “Where  Love  Has 
Gone”  and  “Zulu”  . . . Reggie  Le  Borg 
having  completed  the  story  on  “Corrida,” 
the  Spanish  locale  script  he  prepared  with 
Pete  Packer,  is  dickering  with  Spanish 
money  for  production  in  that  country  . . . 
Louis  Pelletier  has  been  signed  by  Walt 
Disney  to  write  the  screenplay  for  “The 
Woodcutter’s  House,”  based  on  the  book  by 
Robert  Nathan.  Winston  Hibler  will  be 
the  coproducer  . . . Playwright  Elick  Moll 
has  been  assigned  by  screenwriter-pro- 
ducer-director Mel  Shavelson  to  write  “The 
Greatest  Job  in  the  World,”  Melville  Shavel- 
son production  for  Paramount  release 
in  1964  . . . Jerry  Sohl  has  been  assigned  to 
write  the  Edgar  Allan  Poe  screenplay,  “City 
in  the  Sea,”  for  American  International 
Pictures,  scheduled  for  fall  1964  production 
by  James  H.  Nicholson  and  Samuel  Z. 
Arkoff.  It  will  be  the  second  Poe  thriller 
for  the  year  . . . Writer  Paddy  Chayefsky 
after  finishing  “The  Americanization  of 
Emily,”  for  Martin  Ransohoff,  at  MGM, 
which  has  run  into  troubles  with  the  censor 
because  of  half-nude  scenes,  will  work  on 
a new  project  for  the  same  producer,  title 
still  to  be  announced  . . . Neil  Patterson 
has  handed  first  draft  of  “The  Forty  Days 
of  Musa  Dagh”  to  Pandro  S.  Berman,  with 
production  set  for  1964  . . . After  complet- 
ing his  first  movie  role  with  A.  C.  Lyles, 
Rex  Bell  jr.  son  of  Clara  Bow  and  Rex 
Bell  has  been  offered  three  new  scripts  by 
Lyle. 

nti 

Vincent  Edwards,  who  has  hit  the  jack- 
pot of  public  opinion  with  his  role  in  TV’s 
Ben  Casey,  has  been  signed  by  Mike  Frank- 
ovich,  Columbia  vice-president  and  pro- 
duction head  and  William  Dozier,  Screen 
Gems  senior  vice-president,  for  starring 
roles  in  feature  motion  pictures,  following 
his  role  in  Carl  Foreman’s  “The  Victors.” 
Additionally,  his  own  company  will  de- 
velop series  projects  for  television,  which 
will  not  include  Edwards’  service  as  an  ac- 
tor. Bill  Hayes,  business  manager,  and 
Abner  Greshler,  agent,  repped  the  actor  in 
negotiations  . . . Actress  Constance  Tow- 
ers, presently  starring  in  Samuel  Fuller’s 
“The  Naked  Kiss,”  has  formed  Summit  Pro- 
ductions, Inc.,  with  her  first  production 
the  biographical  dramatization  of  the  life 
of  Carole  Lombard  at  the  time  of  her  Mack 
Sennett  days.  The  new  producer  is  nego- 
tiating with  a screenwriter  and  is  planning 
1964  production  . . . Keenan  Wynn  returns 
to  Metro-Goldwyn-Mayer  in  Culver  City 
for  two  roles  in  two  pictures  at  the  same 
time,  “Honeymoon  Hotel”  and  “American- 
ization of  Emily,”  both  in  production  at  the 
same  time  on  the  lot. 


Dimitri  Tiomkin  went  to  Madrid  for  con- 
ference with  producer  Samuel  Bronston 
before  going  to  London  to  begin  conducting 
his  own  score  for  “Fall  of  the  Roman  Em- 
pire.” The  composer-conductor  will  have 
an  important  announcement  on  new  Euro- 
pean project  on  his  return  . . . Producer 
Martin  Manulis  set  Oscar-winner  Henry 
Mancini  to  write  a song  and  score  his  pro- 
duction of  “The  Out-of-Towners.”  Mancini 
won  his  award  for  Best  Song  in  the  Manu- 
lis film,  “Days  of  Wine  and  Roses,”  and 
an  Oscar  prior  to  that  for  “Moon  River.” 
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Reno  Exhibitor  Is  Winner 
Of  /Tomiko#  Contest  Trip 

NEW  YORK — Ken  Workman,  manager 
of  the  Majestic  Theatre,  Reno,  has  been 
selected  as  the  winner  of  Paramount’s  na- 
tional exhibitor  contest  for  Hal  Wallis’  “A 
Girl  Named  Tamiko,”  for  the  best  promo- 
tion of  a national  “Tamiko”  letter -writing 
competition  open  to  the  general  public. 
Workman  wins  a free  trip  for  two  to  Japan 
via  Japan  Air  Lines. 

Prizes  of  Yashica  cameras,  sewing  ma- 
chines or  Seiko  watches  have  been  made  to 
the  following  runnersup:  Rex  Hopkins, 

Orpheum,  Portland,  Ore.;  William  Wyatt, 
Virginian-Kearse  Theatres,  Charleston; 
Murray  Spector,  Oritani,  Hackensack;  Don 
Klass,  Ames,  Dayton. 

Also,  Warren  Patton,  Orpheum,  Tulsa; 
George  Birkner,  Fabian,  Patterson;  Ed- 
ward Miller,  Paramount,  Buffalo;  A.  J. 
Molstad,  State,  Hibbing,  Minn.;  Dave 
Levin,  Keith’s,  Syracuse;  Leo  LaJoie, 
Capitol,  Worcester;  T.  J.  Presley,  DeSoto, 
Rome,  Ga.;  and  Joseph  Bronk,  Hollywood, 
LaCrosse,  Wis. 


'Who's  Minding  Store?'  Set 
For  400  Christmas  Dates 

NEW  YORK  — Paramount’s  “Who’s 
Minding  the  Store?”  starring  Jerry  Lewis 
will  be  the  Christmas  holiday  attraction 
at  over  400  theatres  throughout  the  U.S., 
in  both  downtown  first  runs  and  area  sat- 
urations. 

In  New  York,  the  Jerry  Lewis  film  will 
be  playing  Thanksgiving  dates,  opening 
at  the  Victoria  Theatre  in  Times  Square 
and  the  Loew’s  Metropolitan  in  Brooklyn, 
November  27,  thus  permitting  the  picture 
to  play  at  Loew’s  and  other  neighborhood 
houses  in  a Christmas  saturation. 

Cities  set  for  saturation  launchings  in- 
clude Chicago,  Denver,  Detroit,  Indiana- 
polis, Kansas  City,  New  Orleans,  Pitts- 
burgh and  Washington,  with  the  Los  An- 
geles saturation  set  for  New  Year’s.  In  Bos- 
ton, Cincinnati,  Dallas,  Minneapolis,  New 
Haven  and  San  Francisco  the  picture  will 
play  downtown  theatres. 


Murray  Kaplan  to  Handle 
Bronston's  French  Film 

NEW  YORK — Murray  Kaplan,  sales  ex- 
ecutive of  Bronston  Distributions,  Inc.,  has 
been  named  national  sales  supervisor  for 
“The  War  of  the  Buttons”  by  Harold  Roth, 
president  of  the  organization.  Bronston 
will  release  the  French  picture  in  the  U.S. 

“War  of  the  Buttons”  was  produced  by 
Daneile  Delorme  and  Yves  Robert,  who  also 
directed  the  picture,  based  on  the  novel  by 
Louis  Pergaud. 


'The  Big  Parade  of  Comedy' 
To  Be  MGM  March  Release 

HOLLYWOOD  — MGM  has  scheduled 
“The  Big  Parade  of  Comedy,”  a full-length 
feature  compilation  of  comedy  sequences 
from  former  MGM  pictures  and  shorts,  for 
release  in  March.  More  than  50  stars  will 
be  seen  in  the  film.  Robert  Youngson, 
two-time  Academy  Award  winner,  is  the 
producer  and  writer.  He  also  wrote  the 
lyrics  to  the  three  original  songs  to  be 
heard  in  the  picture. 


LETTERS 


Bad  Prints  Are  Bad  Business 

I have  just  read  the  article  “Between  the 
lines  on  bad  prints.”  I certainly  feel  that 
Mr.  A1  Shapiro  is  to  be  congratulated  for 
bringing  this  subject  to  your  readers.  Just 
consider  the  fact  that  picture  companies 
spend  millions  of  dollars  on  pictures,  then, 
through  exchanges,  the  prints  are  pro- 
jected on  our  giant  screens  in  such  bad 
condition. 

Since  I have  been  at  the  Wellmont,  I 
have  had  at  least  15  bad  prints  since  last 
May.  Fortunately,  we  have  two  excellent 
operators  who  carefully  inspect  these 
prints  a day  prior  to  showing,  and,  in  many 
cases,  they  have  advised  me  they  have 
spent  as  many  as  five  hours  straightening 
out  the  prints  that  were  shipped  out  of  the 
exchanges. 

I have  written  letters  and  inspection  re- 
ports every  week,  but  still  nothing  has 
happened  to  improve  this  situation.  I 
don’t  care  whether  the  theatre  is  the  Radio 
City  Music  Hall  or  a fourth-run  house,  the 
patrons  are  exactly  the  same,  and  must  be 
given,  not  only  top  projection  but  top 
prints.  In  many  cases,  I had  prints  so  bad, 
I advised  my  office  of  their  condition,  but 
was  told  “there  isn’t  another  print  avail- 
able— you  will  have  to  run  the  print  you 
have,  regardless  of  the  condition.” 

Today,  more  than  ever  with  TV  showing 
pictures,  the  only  way  we  can  compete  with 
this  situation,  is  with  our  giant  screen, 
clear  pictures  and  good  sound.  We  have 
excellent  equipment,  but  it  makes  little 
difference  if  we  have  to  run  a bad  print. 
Along  this  line,  I definitely  recommend 
that  the  prints  used  in  drive-ins,  should 
never  be  used  in  an  indoor  theatre.  Greater 
care  must  be  exercised  by  the  exchanges 
to  protect  the  industries’  great  motion  pic- 
tures. 

In  the  old  days,  when  we  were  using 
small  screens,  half  these  defects  would 


Cinerama  Making  Exhibit 
For  World's  Fair  in  '64 

LOS  ANGELES — Jeremy  Lepard,  pro- 
ducer-director for  Cinerama  of  the  “Ameri- 
can Journey”  exhibit  for  the  U.S.  Pavilion 
at  the  New  York  World’s  Fair,  has  left  for 
filming  in  Nevada,  northern  California  and 
Oregon.  Additional  color  footage  will  be 
obtained  by  Lepard  later  this  winter  in  New 
England,  Florida,  New  Mexico  and 
Colorado. 

Cinerama,  Inc.,  has  negotiated  an  agree- 
ment with  Paramount  Pictures  for  the  use 
of  special  vintage  films  to  be  available  for 
the  “American  Journey”  exhibit,  which 
will  span  more  than  400  years  of  our  his- 
tory, Lepard  said.  The  opening  at  the  Fair 
is  set  for  April  22,  1964. 


Jane  Fonda  Auto  Tieup 

HOLLYWOOD — Special  four-color  24- 
sheets  showing  Jane  Fonda  driving  a Mer- 
cedes-Benz convertible  will  be  displayed  by 
all  U.S.  Mercedes-Benz  dealers  to  tie  in 
with  early  1964  openings  of  the  MGM- 
Seven  Arts  Production  “Sunday  in  New 
York.”  Cliff  Robertson  and  Rod  Taylor 
also  star  in  the  romantic  comedy. 


(Letters  must  be  signed.  Names  withheld  on  request) 


never  be  noticed  in  using  scratched  prints. 
But,  with  the  giant  screen,  these  defects 
stand  out  like  a sore  thumb. 

Since  last  July  we  have  been  playing  once 
a week,  for  one  day,  MGM  opera  and 
operetta  series. 

On  many  of  these,  we  have  repeated  over 
and  over  again  and,  in  October,  we  started 
a Saturday  morning  series  of  operettas, 
which  have  been  tremendous  business.  The 
point  I am  making,  they  would  have  not 
been  successful  if  we  had  received  bad 
prints. 

Many  patrons  were  worried  that  these 
would  be  presented  badly.  But,  fortunately, 
for  MGM’s  good  thinking,  they  made  sure 
that  every  single  print  that  played  this 
theatre,  was  in  excellent  condition.  To  be 
exact,  we  have  played  42  of  these  pictures, 
with  every  one  in  excellent  condition. 

It  would  be  well  if  the  rest  of  the  film 
companies  would  follow  this  example. 

HARRY  A.  WIENER 

Managing  Director, 

Wellmont  Theatre, 

Montclair,  N.J. 


Says  Exchanges  at  Fault 

In  reply  to  Mr.  Arthur  H.  Clay’s  letter 
explaining  about  how  exchanges  should 
catch  the  persons  ruining  prints: 

There  is  no  hope  left  in  examining  prints. 
Back  in  the  ’40s  and  ’50s,  the  exchanges 
used  to  examine  all  prints  for  every  little 
known  damage.  And  they  made  the  thea- 
tres pay  for  damage. 

Now,  you  can  slit  a print  down  the 
middle  and  there  is  no  reaction.  Anybody 
writing  or  complaining  about  “slip-shod” 
operators  and  exchanges  not  taking  care 
of  prints,  might  as  well  kick  themselves. 

MITCHEL  L.  YOUNG 

Homestead,  Fla. 


Landau  Co.  Acquires  U.S. 
Rights  to  'The  Servant' 

NEW  YORK — The  Landau  Company  has 
acquired  the  U.S.  theatrical  and  television 
rights  to  “The  Servant,”  produced  in  Eng- 
land by  Joseph  Losey,  which  was  one  of 
the  pictures  shown  at  the  recent  New  York 
Film  Festival.  The  Landau  company  plans 
to  launch  the  picture  in  New  York  at  the 
Little  Carnegie  and  the  57th  Street  Nor- 
mandie early  in  1964,  according  to  Ely 
Landau,  president. 

“The  Servant,”  which  is  based  on  a 
screenplay  by  Harold  Pinter,  stars  Dirk 
Bogarde  and  features  Sarah  Miles  and 
James  Fox.  The  picture  was  shown  earlier 
at  the  Venice  Film  Festival. 

The  Landau  Company,  which  has  “The 
Fool  Killer,”  starring  Anthony  Perkins, 
being  edited  for  release  in  1964,  and  “The 
Pawnbroker,”  starring  Rod  Steiger  and 
Geraldine  Fitzgerald,  in  production  in  New 
York,  plans  four  other  pictures  for  pro- 
duction in  1964.  They  are  “Forbidden 
Area,”  from  the  novel  by  Pat  Frank;  “The 
Heart  Is  a Lonely  Hunter,”  based  on  the 
novel  by  Carson  McCullers;  “The  Mad- 
woman of  Chaillot,”  from  the  play  by  Jean 
Girardoux,  and  “Leonardo  da  Vinci.” 
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This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


U I 

o 

2 i 


||  Black  Zoo  (AA) 

100 

100 

90 

120 

80 

65 

100 

no 

90 

95  | 

||  Cattle  King  (MGM) 

100 

100 

100 

100 

100 

100 

100 

85 

100 

90 

100 

150 

102  | 

|f  Cleopatra  (20th-Fox) 

190 

400 

300 

250 

250 

400 

400 

300 

450 

700 

750 

300 

700 

250 

200 

389  | 

Conjugal  Bed,  The  (Embassy) 

120 

160 

135 

90 

145 

100 

130 

195 

300 

153  § 

H 8V2  (Embassy) 

130 

200 

120 

195 

250 

325 

225 

210 

275 

300 

250 

225 

160 

225 

200 

300 

224  1 

||  For  Love  or  Money  (Univ) 

130 

130 

125 

150 

200 

135 

275 

75 

300 

no 

100 

165 

175 

135 

135 

150 

70 

151  | 

Haunted  Palace,  The  (AIP) 

145 

150 

150 

90 

160 

100 

150 

100 

105 

no 

120 

125 

150 

127  1 

If  Heavens  Above  (Janus) 

140 

130 

135 

125 

250 

250 

130 

120 

125 

115 

200 

156  1 

If  Hootenanny  Hoot  (MGM) 

215 

100 

70 

100 

80 

100 

90 

90 

105 

150 

60 

105  % 

||  Incredible  Journey,  The  (BV) 

175 

220 

240 

250 

255 

160 

250 

125 

135 

175 

300 

208  jj 

If  Johnny  Cool  (UA) 

125 

210 

150 

200 

150 

115 

150 

100 

95 

100 

100 

100 

85 

150 

100 

100 

127  1 

li  Kiss  of  the  Vampire  (Univ) 

130 

100 

100 

80 

90 

100 

90 

99  jpj 

If  Leopard.  The  (20th-Fox) 

120 

160 

210 

100 

75 

125 

150 

125 

165 

160 

no 

125 

100 

140 

90 

250 

138  1 

||  Lilies  of  the  Field  (UA) 

135 

170 

215 

100 

185 

135 

295 

165 

215 

150 

95 

175 

no 

150 

184  1 

|f  Lord  of  the  Flies  (Cont'l) 

200 

190 

190 

250 

290 

220 

150 

200 

300 

221  p 

If:  Love  and  Larceny  (Major) 

130 

160 

105 

90 

100 

no 

125 

125 

90 

175 

121  | 

§f  Maniac  (Col) 

100 

50 

115 

85 

65 

80 

100 

80 

100 

86  | 

§f  Marilyn  (20th-Fox) 

135 

155 

75 

75 

105 

100 

90 

90 

150 

90 

100 

120 

107  | 

. Mary,  Mary  (WB) 

130 

160 

165 

150 

125 

130 

140 

125 

175 

290 

100 

100 

200 

135 

105 

180 

195 

140 

100 

150  p 

HI  Mouse  on  the  Moon,  The  (Lopert) 

150 

165 

170 

110 

230 

200 

115 

120 

180 

80 

150 

100 

100 

195 

145 

200 

151  fl 

If  Of  Love  and  Desire  (20th-Fox) 

110 

75 

75 

115 

65 

90 

90 

90 

120 

90 

125 

250 

108  P 

If  Old  Dark  House,  The  (Col) 

135 

100 

50 

105 

100 

85 

65 

80 

100 

80 

135 

94  f 

if  Promises!  Promises!  (NTD) 

200 

350 

500 

150 

170 

275 

274  1 

|f  Rampage  (WB) 

135 

140 

100 

170 

90 

70 

75 

115 

125 

90 

120 

125 

90 

105 

145 

85 

125 

100 

HI  || 

If  Reluctant  Saint,  The  (Royal) 

135 

185 

135 

100 

90 

150 

133  1 

H Running  Man,  The  (Col) 

140 

100 

200 

100 

90 

90 

105 

125 

120 

90 

150 

100 

no 

105 

130 

145 

100 

118  f. 

If  Shock  Corridor  (AA) 

100 

135 

125 

95 

70 

90 

140 

100 

70 

100 

75 

145 

160 

80 

106  i:.j 

|f  Stolen  Hours  (UA) 

125 

200 

165 

90 

100 

105 

75 

100 

100 

180 

140 

125  | 

|f  Tarzan's  Three  Challenges  (MGM) 

70 

100 

115 

125 

150 

120 

115 

80 

90 

107  | 

% Taste  of  Honey,  A (Cont'l) 

125 

200 

200 

200 

125 

no 

190 

150 

175 

100 

195 

350 

177  | 

H Trial,  The  (Astor) 

120 

165 

100 

125 

160 

no 

125 

100 

195 

133  y 

f|  Twice  Told  Tales  (UA) 

120 

no 

100 

90 

150 

100 

112  1 

||  Twilight  of  Honor  (MGM) 

170 

100 

175 

90 

100 

80 

100 

135 

130 

65 

100 

85 

120 

90 

145 

140 

100 

85 

112  | 

H Under  the  Yum  Yum  Tree  (Col) 

225 

225 

150 

185 

240 

110 

400 

219  | 

1 V.I.P.s,  The  (MGM) 

190 

275 

200 

225 

200 

300 

150 

155 

400 

200 

300 

250 

170 

200 

225 

125 

185 

300 

225 

225  1 

1 Wall  of  Noise  (WB) 

110 

135 

115 

90 

75 

75 

105 

100 

100 

90 

80 

80 

100 

70 

90 

130 

80 

98  | 

|§  Wheeler  Dealers,  The  (MGM) 

200 

175 

no 

140 

155 

156  | 

||  Wives  and  Lovers  (Para) 

100 

200 

150 

160 

70 

100 

100 

130 

170 

130 

100 

100 

105 

160 

90 

135 

100 

>>> 

124  | 

i 


TOP  HITS 

OF  

THE  WEEK 


Individual  runs,  not  an  average. 
Listings  arc  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Cleopatra  (20th-Fox) 

Kansas  City  450 

2.  8V2  (Embassy) 

San  Francisco  300 

3.  Lord  of  the  Flies  (Cont'l) 

Kansas  City  290 

4.  Incredible  Journey,  The  (BV) 

Indianapolis  250 

Memphis  250 

5.  Under  the  Yum  Yum  Tree  (Col) 

Boston  225 

Detroit  185 

wmmmmmmmmmmmmmmmmm 


McLintock!  (UA) 

Denver  

220 

1 

Chicago  

175 

1 

Promises!  Promises!  (NTD) 

1 

Boston  

200 

1 

f 

Wheeler  Dealers,  The  (MGM) 

1 

Chicago  

200 

Kansas  City  

175 

1 

Take  Her,  She's  Mine  (20th-Fox) 

•ivi 

New  York  

190 

1 

Milwaukee  Barkers  Elect  Officers 


Pat  Halloran,  manager  at  Universal,  was  elected  chief  barker  of  Variety 
Tent  14  of  Milwaukee,  succeeding  John  Reddy,  manager  of  radio  station 
WOKY.  Others  elected:  Henry  Burger,  zone  manager  for  Stanley  Warner,  first 
assistant;  Jerry  Levy,  broadcasting-television  executive,  second  assistant;  Jack 
Dionne,  United  Artists  salesman,  dough  guy,  and  Frank  Hughes,  Standard  The- 
atres, property  master.  These  men  are  members  of  the  crew  along  with  Lee 
Rothman,  WRIT;  Joseph  Strothers,  Marcus  Theatres;  Harry  Zaidins,  Braves 
attorney;  Glenn  Kalkhoff,  IATSE;  Angelo  Porchetta,  Capitol  Theatres,  and 
Oliver  Trampe,  Film  Service.  Henry  Kratz,  executive  secretary  of  Allied  The- 
atres, was  named  press  guy.  Shown  above  are  a majority  of  those  elected. 
Left  to  right:  Levy,  Burger,  Hugo  Vogel  (re-elected  executive  secretary),  Zaidins, 
Strothers,  Hughes,  Dionne,  Halloran,  and  Kratz. 


'Yum  Yum'  High  200 
In  Minneapolis  Bow 

MINNEAPOLIS — “Under  the  Yum  Yum 
Tree”  took  off  in  its  first  week  of  what 
promises  to  become  a sensational  run  at 
the  State  Theatre,  topping  all  competi- 
tion with  a glorious  200  per  cent  return. 
Boxoffice  champs  of  previous  weeks,  “How 
the  West  Was  Won”  and  “The  Incredible 
Journey,”  remained  more  than  satisfying 
at  185  and  175  respectively  at  the  Cooper 
and  Gopher  houses.  “McLintock!”  debuted 
nicely  with  130  at  the  Orpheum,  while 
“Take  Her,  She’s  Mine”  and  "The  Wheeler 
Dealers”  continued  to  rack  up  fat  returns 
with  percentages  of  125  apiece. 

(Average  Is  1 00) 

Academy — Mary,  Mary  (WB),  moveover,  3rd  wk.  . . 90 

Century — Cleopatra  (20th-Fox),  22nd  wk 90 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  37th  wk 185 

Gopher — The  Incredible  Journey  (BV),  3rd  wk 175 

Lyric— X (AIP)  90 

Mann — Take  Her,  She's  Mine  (20th-Fox),  2nd  wk.  . . 1 25 

Orpheum — McLintock!  (UA)  130 

St.  Louis  Park — The  Conjugal  Bed  (Embassy), 

2nd  wk 90 

State — Under  the  Yum  Yum  Tree  (Col)  200 

Suburban  World — Lord  of  the  Flies  (Cont'l),  6th  wk.  100 
World — The  Wheeler  Dealers  (MGM),  2nd  wk 125 


'Under  the  Yum  Yum  Tree' 

Sparkling  195  in  Omaha 

OMAHA — The  Orpheum  Theatre  nearly 
doubled  average  gross  the  opening  week  of 
“Under  the  Yum  Yum  Tree”  and  indica- 
tions pointed  to  a strong  second  week.  Two 
holdovers — “Mary,  Mary”  in  its  third  week 
(it  was  moved  from  the  Orpheum  to  the 
Omaha)  and  “Fantasia”  in  its  fourth 
and  final  week  at  the  Cooper — barely  dip- 
ped below  average. 

Admiral — Stolen  Hours  (UA);  Love  Is  a Ball  (UA)..105 


Cooper — Fantasia  (BV),  reissue,  4th  wk 95 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  25th  wk 175 

Omaha — Mary,  Mary  (WB),  3rd  wk 95 

Orpheum — Under  the  Yum  Yum  Tree  (Col)  195 

State — Twilight  of  Honor  (MGM) 90 


New  John  Wayne  Starrer 
175  in  Milwaukee  Debut 

MILWAUKEE — “Fantasia,”  in  its  second 
week  at  the  Times  Theatre,  headed  the  list 
of  best  grossers  for  the  week.  In  second 
place  was  “McLintock!”  at  the  Palace  and 
Mayfair  houses,  and  “Mary,  Mary,”  in  its 
third  week  at  the  Warner. 


Downer — Heavens  Above  (Janus),  2nd  wk 120 

Mayfair,  Palace — McLintock!  (UA)  175 

Riverside — 20,000  Leagues  Under  the  Sea  (BV), 

reissue,  3rd  wk 100 

Strand — Cleopatra  (20th-Fox),  20th  wk 150 

Times — Fantasia  (BV),  reissue,  2nd  wk 225 

Tower,  Oriental — Greenwich  Village  Story  (Shawn)  150 

Towne — A New  Kind  of  Love  (Para),  2nd  wk 100 

Warner — Mary,  Mary  (WB),  3rd  wk 175 


Sam  Blackburn  New  Owner 
Of  Center  in  Waterloo 

WATERLOO,  IOWA— The  Center  Thea- 
tre equipment  and  building  have  been  pur- 
chased from  the  American  Theatre  Co.  by 
Sam  Blackburn,  manager  of  the  theatre 
for  the  last  ten  years. 

Blackburn,  as  owner,  will  continue  the 
fulltime  policy  he  inaugurated  while  man- 
ager of  the  Center. 


Arthur  Hansen  Retires 

YORK,  NEB. — Arthur  Hansen,  manager 
of  the  York  Drive-In  for  13  years,  has  re- 
tired from  exhibition.  Prior  to  entering  the 
drive-in  theatre  field,  Hansen  had  been 
with  the  American  Express  Co.  for  34  years. 


Omaha  Mayor's  Group 
To  Eye  Drive-In  Doings 

OMAHA — The  chairman  of  the  mayor’s 
committee  for  the  promotion  of  whole- 
some literature  and  movies  indicated 
activity  in  these  fields  would  continue 
strong  after  a meeting  with  Douglas  Coun- 
ty sheriff’s  representatives  and  city  police. 

The  Rev.  Clyde  Randall,  head  of  the 
committee,  reported  the  session  was  closed 
but  that  one  of  the  subjects  which  was  dis- 
cussed was  “the  moral  side  of  the  drive-in 
movie  parking  problem.”  He  said  that  law 
enforcement  people  will  make  a survey 
and  check  the  reports  “made  by  individuals 
alleging  misconduct.”  The  committee  has 
scheduled  a meeting  with  city  and  county 
officials  January  23,  when  law  enforce- 
ment representatives  will  report  back. 

“After  the  first  of  the  year  the  commit- 
tee will  circulate  leaflets  and  guides  for 
determining  the  type  of  movies  being  shown 
in  town  to  Omaha  high  school  students,” 
the  chairman  said.  “While  some  theatres 
are  making  a commendable  effort  to  pro- 
vide wholesome  entertainment,  we  hope  to 
see  a higher  type  of  movies  shown.” 

The  committee  claims  as  one  of  its  ac- 
complishments the  publication  of  Green 
Sheet  and  National  Legion  of  Decency 
ratings  in  the  Film  Clock  of  theatre  of- 
ferings in  the  Omaha  World-Herald. 


Crown  to  Handle  'Water' 

From  Western  Edition 

HOLLYWOOD — Producer  J.  B.  Doherty 
announced  Crown  International  Pictures 
will  handle  the  worldwide  release  of  the 
new  Mark  Stevens  starrer,  “The  Man  in 
the  Water,”  based  on  Robert  Sheckley’s 
novel.  The  agreement  was  signed  by  New- 
ton P.  Jacobs,  president  of  Crown,  and 
Sam  Golan,  president  of  Key  West  Films! 


Brown  Port  Finances 
Fox  Point  Theatre 

MILWAUKEE — A mortgage  for  $1,150,- 
000  has  been  given  to  the  St.  Francis 
Building  & Loan  Ass’n  by  Brown  Port,  Inc., 
to  refinance  proposed  $400,000  theatre  and 
additional  store  construction,  it  was  re- 
ported by  the  Milwaukee  Journal  November 
10. 

Construction  of  the  1,000-seat  motion 
picture  theatre  and  10,000  square  feet  of 
store  buildings  is  expected  to  start  within 
30  days,  the  Journal  continued.  Abe  Luber, 
president  of  Brown  Port,  said  that  the  the- 
atre is  to  be  completed  by  June. 

Operation  of  the  theatre  will  be  by  Kohl- 
berg  Theatres,  which  has  headquarters  in 
Chicago  and  also  operates  the  Point  Loomis 
shopping  center  theatre.  The  Brown  Port 
shopping  center  is  at  East  Brown  Deer  and 
North  Port  Washington  roads  in  Fox  Point. 


Audrey  Hepburn  and  Rex  Harrison  star 
in  Warner  Bros.’  musical,  “My  Fair  Lady.” 


Looking  for  the  RIGHT  SCREEN 
—BRIGHT  PRICE? 

THE 


WORLDS  1 
FINEST  } 
THEATRES  j 
RELY  ON 
HURLEY 
SCREENS 


SUPEROPTICA 

Lenticulated  pearl  surface 

SUPERGLO 

Non-lenticulated  pearl  surface 

MATTE  WHITE 


r 


Get  quality  projection,  real  economy. 
See  your  independent  theatre 
supply  dealer  Or  write: 


HURLEY  SCREEN  COMPANY,  INC. 


96-17  North*™  Ikd.  CoroM.  N Y 11368 
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pat  Halloran,  branch  manager  for  Uni- 
versal Pictures  here,  and  newly  elected 
chief  barker  of  Variety  Tent  14,  to  suc- 
ceed John  Reddy,  manager  of  radio  sta- 
tion WOKY,  announced  simultaneously 
that  Mrs.  Ruth  Kratzke  has  been  elected 
president  of  the  year-old  auxiliary.  Mrs. 
Kratzke  will  head  up  the  following  of- 
ficers: Mrs.  Shirley  Perlewitz,  vice-presi- 
dent; Mrs.  Phyllis  Barnes,  vice-president; 
Mrs.  Lois  Levy,  secretary,  and  Mrs.  Gladys 
Halloran  (wife  of  the  new  chief  barker), 
treasurer.  The  directors  selected  are  as  fol- 
lows: Mrs.  Edie  Fogelson,  B.  Umlind,  B. 
Gordon.  G.  Shlesman,  B.  Laiken,  and  L. 
Kahn.  The  Variety  Club’s  financial  report 
given  at  the  election  meeting  showed  a 
balance  of  some  $80,000.  And  for  the  auxil- 
iary, in  its  first  fund-raising  attempt,  a 
net  of  about  $2,200  was  realized. 

Judging  from  the  success  of  Maynard 
“Willie”  Wilson,  who  swept  into  Milwaukee 
and  the  adjoining  area  for  K.  Gordon 
Murray  Productions,  we’ll  be  seeing  more 
of  this  little  human  dynamo.  At  going  to 
press  time,  we  are  told  that  he  has  a 
total  of  16  theatres  lined  up  for  a satura- 
tion on  the  film  “Santa  Claus.”  Allied’s 
executive  secretary  Henry  Kratz  who 
worked  with  “Willie”  on  the  promotion, 
says  the  following  theatres  are  involved: 
Capital,  Downer,  Granada,  Egyptian,  Na- 
tional, Parkway,  Oasis,  Sherman,  Times, 
Tosa,  Varsity;  Rivoli  of  Cedarburg;  Green- 
dale  at  Greendale;  LaBelle  at  Oconomowoc, 
and  the  Pix  at  Waukesha.  Kratz  said  a full 
two-hour  program,  featuring  “Santa  Claus” 
and  added  comedies,  were  scheduled  to 
open  at  the  houses  noted  on  November 
29.  The  film  will  also  be  shown  at  the 
Milwaukee  Children’s  Hospital,  as  well  as 
at  the  County  Children’s  Home,  through 
the  courtesy  of  the  Variety  Club. 

A Keystone  Kop  at  the  entrance  and  a 
black  wreath  on  the  door  will  symbolize 
the  closing  of  Eugene’s  Restaurant  at  811 
East  Wisconsin  Ave.,  at  a private  party. 
However,  a new  Eugene’s  is  in  the  offing. 
The  restaurant  has  a national  reputation 
for  seafood  and  numerous  “King  for  a Day” 
parties  have  been  held  there  for  Variety 
Club  members. 

Football  commissioner  Pete  Rozelle,  on 
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his  way  to  the  big  Packer-Bear  game  said 
that  the  National  Football  League  would 
experiment  next  season  with  theatre  tele- 
casts in  blacked-out  areas  . . . Look  who’s 
in  the  general  manager’s  slot  at  the  Swan 
Theatre.  Ken  Baskette,  who  formerly 
worked  for  Universal  and  Columbia.  In 
charge  of  publicity  and  public  relations 
is  Ginger  Rogers,  who  was  with  several 
movie  houses  in  this  area  some  years 
back. 

Promotions  again  are  the  order  of  the 
day.  Joe  Reynolds,  Towne  Theatre,  has 
tieins  lined  up  with  various  downtown 
merchants,  a contest  to  wind  up  on  stage, 
and  radio-TV  ballyhoo  under  way  . . . A1 
Meskis,  Downer  Theatre,  for  the  Sumner 
Kernan  stint,  rearranged  the  house  lights 
and  spots  and  “created”  a stage  where  no 
stage  existed  before,  then  did  a “barker” 
act  in  putting  it  over  . . . Ben  Marcus  con- 
tinues to  keep  his  Pfister  Hotel  in  the 
limelight.  The  700-member  Vagabond  Ski 
Club  meets  there  and  promotion  sponsored 
by  the  Pabst  Brewery  will  result  in  a three- 
story  high  ski  jump  between  East  Mason 
and  East  Wisconsin  avenues  (fronting  the 
Pfister  Hotel)  for  a two-day  “Ski-Vue.” 
That’s  high  caliber  promotion. 

Comedian  Jack  Benny,  here  for  a bene- 
fit appearance  with  the  symphony  orchestra 
to  help  raise  some  $40,000  for  the  musicians, 
had  both  the  concert  artists  as  well  as  the 
audience  in  stitches  all  the  way.  Pabst 
Theatre  patrons  said  it  has  been  a long 
while  since  they’ve  “had  such  a good  time.” 
Way  back  when  the  Navy  Relief  Society 
advertised  for  talent  for  its  “Great  Lakes 
Revue,”  one  of  the  applicants  was  young 
seaman  Benny  Kubelsky,  USN,  formerly 
of  Waukegan,  111.  He  told  producers  that 
before  he  joined  the  Navy,  he  had  led  a 
six-piece  orchestra  at  the  Schwarts  The- 
atre in  Waukegan  and  later  had  been  the 
violin  portion  of  a violin  and  piano  act 
that  toured  Wisconsin,  Iowa,  and  Illinois. 
He  was  promptly  signed  to  play  Izzy  There, 
a naval  orderly  in  the  comic  musical  re- 
vue. The  rest  is  history  for  Benny.  Jack 
held  a press  conference  at  the  Milwaukee 
Press  Club  while  in  the  city.  It  was  right 
across  the  street  from  the  Pabst  Theatre. 

Cameramen  Campaign 
For  Hike  in  Pensions 

From  Western  Edition 

HOLLYWOOD  — IATSE  cameramen’s 
Local  659  has  launched  a campaign  to 
hike  industry  pension  benefits  from  $120 
a month  to  $200  a month.  Local  659  plans 
to  send  speakers  and  members  of  the  board 
to  other  unions  to  talk  in  behalf  of  such 
an  increase.  Local  659  also  is  seeking  medi- 
cal benefits  for  spouses  of  those  who  retire 
on  the  pension  fund.  The  board  plans  to 
press  the  demands  when  negotiations  on 
a new  pact  come  up  in  January  1965. 


Subscription  Television 
Plans  Chicago  System 

From  Central  Edition 

CHICAGO — Subscription  Television,  Inc., 
which  is  scheduled  to  begin  pay  television 
service  in  California  by  next  July  1,  al- 
ready is  planning  to  branch  out  into  other 
major  metropolitan  areas,  including  Chi- 
cago, John  J.  Burke,  senior  vice-president 
of  Lear  Siegler,  Inc.,  said,  but  no  actual  ex- 
pansion move  is  expected  for  six  months. 

Lear  Siegler,  a highly  diversified  elec- 
tronics company  with  headquarters  in 
Santa  Monica,  Calif.,  was  one  of  several 
companies  instrumental  in  forming  Sub- 
scription Television  a year  ago.  Another 
was  Reuben  H.  Donnelley  Corp.,  a sub- 
sidiary of  Dun  & Bradstreet,  according  to 
a recent  article  in  the  Chicago  Tribune. 

The  pay  TV  company  would  expand  into 
other  areas  directly  or  by  granting  local 
franchises,  Burke  said.  A subsidiary  would 
be  set  up  in  each  of  the  areas  to  permit 
participation  by  local  entertainment  in- 
dustry leaders  and  also  to  make  any  gov- 
ernment regulation  a state  rather  than 
national  matter. 

Burke  said  the  pay  TV  firm  needs  65,000 
subscribers  in  the  San  Francisco  and  Los 
Angeles  areas  to  break  even  at  current 
costs.  It  hopes  to  have  about  90,000  after 
a year’s  operation.  Initial  programs  would 
include  the  home  games  of  the  Los  Angeles 
Dodgers  and  San  Francisco  Giants,  each 
of  the  teams  being  a minority  stockholder 
in  the  firm. 

Because  the  company’s  system  would  not 
use  the  standard  TV  broadcast  method  its 
activities  lie  outside  regulations  of  the  FCC, 
except  to  a minor  degree  in  certain  long 
distance  program  pickups,  Burke  said. 

The  signals  would  be  sent  over  a cable 
from  the  “studio”  to  the  home.  The  sub- 
scriber’s set  would  be  equipped  with  a pro- 
gram selector — as  many  as  three  pay  TV 
features  may  be  offered  simultaneously — 
and  an  “interrogator.”  The  interrogator 
would  permit  the  firm  to  determine  elec- 
tronically when  a subscriber  is  watching  a 
program  so  he  can  be  billed  for  it. 

Burke  said  the  system  would  provide  the 
variety  of  programs  the  firm  believes 
necessary  for  pay  TV  to  command  a suf- 
ficient audience  to  make  it  profitable.  The 
cost  to  subscribers  would  include  $10  for 
installation  of  the  selector,  $1  a week  for  a 
music  program  that  could  be  turned  on  at 
any  time,  and  separate  fees  for  the  various 
events.  The  cost  of  each  program  will  be 
kept  below  that  of  a single  general  ad- 
mission ticket  to  the  event. 


Oscar  Show  Share  by  Honda 

From  Western  Edition 

HOLLYWOOD — For  the  first  time  in 
the  history  of  telecasting  the  Oscar  event, 
a western  advertiser  will  be  one  of  the 
sponsors.  Grey  agency,  handling  the  Honda 
motorcycle  account,  said  it  is  the  largest 
television  buy  of  a single  show  in  local 
history. 
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December  10  Red  Letter 
Day  for  Variety  Tent  15 

DES  MOINES — Variety  Tent  15  has  cir- 
cled December  10,  date  of  the  20th  annual 
Christmas  Benefit,  as  the  club’s  red  letter 
day  of  1963.  The  Tuesday  evening  event 
at  the  Jewish  Community  Center  will  begin 
promptly  at  7:30,  according  to  Chief  Barker 
Ralph  Olson.  Gary  Sandler  of  Sandler  The- 
atre Enterprises  is  chairman  of  the  1963 
Yule  Party. 

The  usual  barrel  of  prizes  will  be  avail- 
able to  all  who  attend,  with  “surprises”  yet 
to  be  announced.  Tickets  are  available  at 
local  film  exchanges,  circuit  offices  and 
wherever  there’s  a Varietyman. 

On  November  15,  members  of  the  local 
tent  were  hosts  to  Joe  Podoloff  of  Min- 
neapolis, international  Variety  representa- 
tive. At  a luncheon  meeting  held  at  the 
Elks  Club,  Podoloff  discussed  with  mem- 
bers plans  for  a new  charity,  which  the 
Des  Moines  tent  hopes  to  undertake  in  the 
near  future. 


DES  MOINES 

J^Juch  of  the  news  for  this  column  is 
gathered  each  Friday  afternoon,  when 
the  busy  pace  of  the  week  slackens  in  the 
offices  “along  the  Row.”  Or,  it  is  gathered 
on  Friday  evening,  a time  when  most  ex- 
hibitors can  be  reached  at  work  in  their 
theatres.  For  this  December  2 column,  the 
news-gathering  day  would  have  been  No- 
vember 22.  On  that  bleak  Friday,  there 
was  only  One  Story.  It  is  written  in  hearts, 
and  it  will  be  read  in  history  books. 

Des  Moines’  three  downtown  theatres,  the 
Des  Moines,  Orpheum  and  Paramount,  de- 
layed their  usual  11:45  a.m.  opening  time 
until  2 p.m.  on  Monday,  in  observance  of 
the  funeral  of  President  John  F.  Kennedy. 

Vandals  Cause  Big  Loss 
At  Tennessee  Drive-In 

From  Southeast  Edition 

SAVANNAH,  TENN. — Damage  exceeding 
$1,000  was  caused  at  the  Sky-Vue  Drive-In 
on  a recent  Sunday  morning  by  persons 
who  seemed  more  bent  upon  destruction 
than  upon  robbery  after  breaking  into 
the  concessions  building  with  a crowbar. 
The  vandals  littered  the  floor  on  both 
sides  of  the  concessions  counter  with 
cigars,  candy,  eggs,  juices  and  popcorn. 
They  also  took  about  $100  worth  of  cigarets. 

Hopes  of  the  invaders  to  get  money  were 
frustrated  by  Manager  Charles  Johnson’s 
policy  of  never  leaving  any  money  in  the 
concessions  building,  a policy  he  adopted 
after  a break-in  at  the  drive-in  several 
years  ago. 


Fans  Clamor  to  See  Star 

From  Eastern  Edition 

NEW  YORK  — Richard  Chamberlain, 
TV’s  “Dr.  Kildare”  who  is  starring  in 
MGM’s  “Twilight  of  Honor,”  attracted 
thousands  of  fans  to  his  personal  appear- 
ances on  the  stage  of  the  Paramount  The- 
atre during  the  film’s  opening  week.  Cham- 
berlain found  fans  waiting  for  him  at  every 
street  corner,  back  stage  and  even  at  near- 
by Sardi’s  Restaurant  with  the  New  York 
police  trying  to  keep  the  youngsters  in 
check.  The  entire  affair  was  reminiscent 
of  Frank  Sinatra’s  appearances  at  the 
Paramount  in  the  1940s. 


OMAHA 


QJ,eorge  Hall,  veteran  exhibitor  who  has  the 
Rosebowl  at  Franklin  and  the  Minden 
at  Minden,  Neb.,  was  in  a Lincoln  hospital 
as  the  result  of  an  accident  on  the  way 
home  from  Rockford,  111.,  where  Hall  and 
his  wife  had  gone  to  visit  their  daughter 
and  her  husband  and  new  grandson.  Mrs. 
Hall  stayed  in  Rockford,  and  Hall  stopped 
in  Omaha  en  route  and  said  he  was  driv- 
ing on  home.  According  to  reports  he 
suffered  fractures  of  both  legs  and  rib  in- 
juries. His  wife  flew  to  Lincoln  as  soon  as 
she  heard  of  the  accident. 

Cooper  Foundation  Theatres  closed  its 
three  houses  here,  the  Cooper,  State  and 
Indian  Hills,  on  Friday  as  soon  as  the  re- 
port of  President  Kennedy’s  assassination 
came  through.  Also  closed  were  its  Stuart 
and  Nebraska  theatres  in  Lincoln.  In  ad- 
dition to  the  Friday  closings  the  theatres 
were  closed  the  day  of  the  funeral  services 
until  5 p.m.  Weekend  business  was  gen- 
erally curtailed  throughout  the  territory. 
After  a long  huddle  between  conference  of- 
ficials and  heads  of  Big  Eight  schools  it 
was  decided  to  go  ahead  with  the  Univer- 
sity of  Nebraska-University  of  Oklahoma 
football  game  in  Lincoln.  Approximately 
3,500  fans  watched  the  game  on  closed 
circuit  in  the  Omaha  City  Auditorium  at 
$2  a ticket. 

Bill  Burke,  a veteran  in  the  industry  as 
an  exhibitor,  film  salesman  and  auditor, 
took  up  his  duties  with  Jack  and  Edith 
Renfro’s  Theatre  Booking  Service.  Bill 
came  here  from  Dallas  where  he  had  been 
with  Buena  Vista  . . . Bill  Barker  of  Co-Op 
Theatre  Services  was  scheduled  to  enter  a 
hospital  Monday  (25)  ...  “Beach  Party,” 
which  showed  at  the  Chief  Theatre  and 
Skyview  Drive-In,  did  300  per  cent  busi- 
ness and  ALP  said  it  was  one  of  the  best 
grossers  it  had  had  in  Omaha. 

Dick  Barkes  of  TOP  Advertising  Co.  re- 
turned from  Milwaukee  and  Chicago,  as- 
sisting K.  Gordon  Murray  with  “Santa 
Claus”  publicity.  Dick  said  they  had  num- 
erous reports  of  turn-away  crowds,  includ- 
ing 5,000  at  the  Terrace  in  Minneapolis, 
and  that  one  theatre  did  more  business 
with  the  Saturday-Sunday  kiddy  matinee 
than  it  did  the  whole  week  on  its  regular 


offering,  a strong  attraction  . . . Tony 
Goodman,  Paramount  salesman  for  his 
territory,  reported  his  wife  was  ill. 

Howard  Burrus,  exhibitor  at  Crete,  was 
taken  to  a hospital  at  Central  City,  where 
his  son  is  on  the  staff  . . . Marvin  Jones 
and  his  wife  returned  to  Red  Cloud  from 
Rochester,  where  both  underwent  surgery 
. . . Joe  Jenny  of  Malmo,  an  exhibitor  in 
this  area  from  the  early  days  of  the  flick- 
ers, was  called  to  serve  on  the  grand  jury. 

Elsa  and  Adolph  Rozanek,  exhibitors  at 
Crete  who  just  returned  from  dancing 
engagements  in  New  York,  have  accepted 
an  invitation  to  appear  in  Chicago.  They 
have  received  raves  from  over  the  country 
for  their  interpretation  of  the  polka  . . . 
Joe  Jacobs,  Columbia  exchange  chief  at 
Des  Moines,  was  in  town  lining  up  releases 
with  bookers. 


Two  Paramount  Pictures 
For  Christmas  in  N.Y. 

From  Eastern  Edition 

NEW  YORK — Paramount  Pictures  has 
booked  two  of  its  new  pictures,  “Who’s 
Been  Sleeping  in  My  Bed?”  and  “Love 
With  the  Proper  Stranger,”  at  Manhat- 
tan first  runs  for  the  Christmas-New 
Years  period.  Already  playing  or  booked 
for  the  Thanksgiving  period  in  New  York 
are  three  other  Paramount  pictures,  “Who’s 
Minding  the  Store?”,  “All  the  Way  Home” 
and  “A  New  Kind  of  Love.” 

“Who’s  Been  Sleeping  in  My  Bed?,” 
which  stars  Dean  Martin  and  Elizabeth 
Montgomery  and  marks  the  screen  debut 
of  Carol  Burnett,  will  open  at  the  Vic- 
toria Theatre  in  Times  Square  and  the 
57th  Street  Festival,  Christmas  Day,  while 
“Love  With  the  Proper  Stranger,”  starring 
Natalie  Wood  and  Steve  McQueen,  will 
open  Christmas  Day  at  Loew’s  State  on 
Broadway  and  the  east  side  Murray  Hill 
Theatre. 

“Who’s  Minding  the  Store?”  will  open 
at  the  Victoria  Theatre  November  27  while 
“All  the  Way  Home”  opened  at  the  Trans- 
Lux  East  October  29  and  “A  New  Kind 
of  Love”  opened  at  the  DeMille  and  the 
coronet  theatres  October  30. 
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MINNEAPOLIS 


^he  weekend  following  President  Kennedy’s 
assassination  saw  an  upsurge  in  busi- 
ness. with  theatres  reporting  an  unexpected 
spurt  in  patronage  on  Saturday  and  Sun- 
day in  Minneapolis  as  a shocked  public  re- 
coiled from  the  unmitigated  horror  and 
sorrow  of  radio  and  TV  reporting  of  the 
tragic  event  by  turning  to  the  movies  for 
escape  and  relaxation.  In  observance  of 
the  day  of  mourning  for  Mr.  Kennedy, 
most  Twin  Cities  theatres  curtailed  Mon- 
day activities  to  evening  showings  only; 
and  local  promoter  Morris  Chalfen  post- 
poned his  presentation  of  the  Moscow 
Circus  till  Tuesday. 

The  100,000th  and  100.001st  patrons  to 
attend  “Cleopatra”  in  Minneapolis,  Henry 
Aquirre  and  his  wife  of  2220  Conway,  St. 
Paul,  were  given  the  royal  treatment  by 
Maco  Century  Manager  Bob  Thill.  They 
were  guests  of  the  theatre  at  the  showing 
of  their  choice  and  received  in  addition  a 
weekend  suite  at  the  Nicollet  Hotel,  flowers 
for  the  lady  and  a round  of  wining  and 
dining  at  noted  Mill  City  restaurants.  Now 
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that’s  what  we  call  really  giving  the  patron 
complete  satisfaction  for  his  business. 

Michael  J.  Larkin  is  the  new  manager  of 
Ben  Berger’s  Tower  Theatre  in  Superior, 
Wis.  Mike,  recently  discharged  from  a 
four-year  tour  of  duty  in  the  Air  Force, 
grew  up  in  the  movie  business  as  the  son 
of  Mrs.  Bernice  Larkin  and  the  late  Larkin, 
operators  of  the  Madelia  Theatre  in 
Madelia  . . . Bob  Short  reports  that  one  of 
the  most  rabid  fans  of  his  Los  Angeles  (nee 
Minneapolis)  Lakers  pro  basketball  team 
is  none  other  than  Doris  Day.  In  her  more 
enthusiastic  moments,  Doris  has  been  ob- 
served to  leap  from  her  seat  and  cheer 
along  with  the  Lakers’  yell-leaders. 

Minneapolis  was  well  represented  at  the 
October  Theatre  Owners  of  America  con- 
vention in  New  York  City  by  Ted  Mann, 
who  served  as  toastmaster  for  the  cele- 
bration’s final  luncheon  . . . Patrons  of 
Charles  Steuerwald’s  State  Theatre  in 
Huron,  S.D.,  can  thank  the  local  pheasant 
hunting  industry  for  their  advance  look  at 
the  movie  “The  Man  From  Buttonwillow.” 
Actor-producer  Dale  Robertson  was  in  town 
for  a little  sport  and  just  happened  to  have 
with  him  a print  of  his  latest  venture,  so 
Huron  became  the  host  for  an  unofficial 
world  premiere  and  sneak  preview 
combined. 

Leo  Vetter,  manager  of  the  Mann  circuit’s 
suburban  St.  Louis  Park  house,  has  been 
promoted  to  managership  of  the  organiza- 
tion’s downtown  Academy  and  World  the- 


atres, located  adjacently  in  the  Mill  City 
loop  . . . The  Edmond  R.  Rubens  of  Deep- 
haven  were  hosts  for  a theatre  party  pre- 
viewing Universal’s  upcoming  “Charade.” 
The  guests  were  served  the  unlikely  combi- 
nation of  popcorn  and  champagne,  in  keep- 
ing with  the  theme  of  a movie  of  and  about 
elegant  people.  First  nighters  commented 
about  Cary  Grant  finally  looking  his  age 
( sixty ish),  and  the  ladies  exclaimed  over 
Audrey  Hepburn’s  “divine”  Givenchy 
wardrobe. 


Jim  Clark  Takes  Charge 
Of  Crosby,  N.D.,  Dakota 

CROSBY,  N.D. — Jim  Clark  became  the 
new  owner  of  the  Dakota  Theatre  Novem- 
ber 15,  taking  over  from  the  previous 
owner,  Walt  Dahlund.  Both  men  are  resi- 
dents of  Kenmare  but  Clark  and  his  wife 
plan  to  make  their  home  here  with  their 
four  children  as  soon  as  they  can  find  a 
suitable  location.  Prior  to  purchasing  the 
theatre,  Clark  had  been  associated  with 
the  Kenmare  Laundry  for  the  ten  years 
following  his  graduation  from  the  Kenmare 
High  School. 

Dahlund  purchased  the  theatre  Dec.  1, 
1958,  from  Bill  Ingwalson,  who  had  built 
it  in  1938  from  its  inception.  Shortly  after 
becoming  owner  of  the  Dakota,  Dahlund 
employed  Ray  Semingson  to  manage  the 
business.  On  last  September  1,  Dahlund 
took  over  management  of  the  theatre  him- 
self and  started  some  remodeling  work 
which  Clark  plans  to  finish. 


Gordon  Douglas  is  directing  “Robin  and 
the  7 Hoods”  for  Warner  Bros. 
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She's  Mine'  Premiere  Gives  Small  City  Moment  of  Glory 


Two-Day  World  Inaugural  in  Abilene, 
Tex.,  Is  Major  Industry  PR  Event 


A grassroots  premiere,  put  on  in  full  scale  glamor  and  well 
planned  by  skilled  showmen,  adds  prestige  to  the  motion  pic- 
ture industry  far  beyond  its  own  scope.  The  world  premiere 
of  “Take  Her,  She’s  Mine”  at  Abilene,  Tex.,  population 
100,000,  with  Jimmy  Stewart  and  Sandra  Dee  heading  the 
festivity,  was  not  only  a major  event,  promotionwise,  for  the 
industry  but  also  civicly  and  publicwise  for  people  of  Texas, 
as  the  following  report  by  Interstate  Theatres  advertising- 
publicity  manager  discloses. 


By  FRANCIS  BARR 

Publicity-Advertising  Director  for 
Interstate  and  Texas  Consolidated  Theatres 

One  of  the  greatest  world  premieres  ever  staged  in  Texas 
made  glorious  history  November  4 and  5.  The  concerted  effort 
of  Interstate-Texas  Consolidated  Theatres  and  20th  Century- 
Fox  Pictures  launched  “Take  Her,  She’s  Mine”  into  an  orbit 
that  attracted  nationwide  atention. 

One  of  the  greatest  world  premieres  ever 
staged  in  Texas  made  glorious  history  No- 
vember 4 and  5.  The  concerted  effort  of 
Interstate-Texas  Consolidated  Theatres 
and  20th  Century-Fox  Pictures  launched 
“Take  Her,  She’s  Mine”  into  an  orbit  that 
attracted  nationwide  attention. 

James  Stewart  and  Sandra  Dee,  costars 
of  the  film,  spearheaded  a two-day  cele- 
bration of  premiere  activities  in  Abilene, 
climaxed  by  a parade  witnessed  by  35,000 
spectators. 

The  west  Texas  city  probably  will  never 
be  quite  the  same  after  the  rip-roaring 
world  premiere.  “Take  Her,  She’s  Mine” 
was  Abilene’s  first  major  world  premiere 
and  the  city  reacted  with  gusto.  Police 
estimated  that  the  crowd  lining  a dozen 
downtown  blocks  equaled  a third  of  the 
total  population  of  Abilene.  Abilene  resi- 
dents said  the  only  comparable  event  in 
the  city  is  the  Christmas  parade,  but  that 
this  annual  event  has  never  matched  the 
excitement  and  attendance  of  the  movie 
premiere  and  parade. 

The  parade,  including  nine  school  bands, 
among  which  was  the  world  famous  Har- 
din Simmons  College  Cowboy  band,  a half 
dozen  sheriffs’  posses  and  groups  of  horse- 
men with  several  from  neighboring  coun- 
ties, numerous  cars  and  floats,  passed  in 
review  in  front  of  the  Paramount  Theatre. 

On  a platform  in  front  of  the  theatre  were 
two  stars  of  the  picture,  James  Stewart 
and  Sandra  Dee,  plus  Mrs.  Stewart,  city 


It  was  a big  moment  when  Jimmy  Stewart  and  Sandra  Dee  stood  up  before  thousands 
crowded  in  front  of  the  Paramount  Theatre  in  Abilene,  Tex.,  on  world  premiere  night 
— a big  moment  for  the  stars  as  well  as  for  the  excited  onlookers. 

Club.  Premiere  headquarters  was  at  the 
new  downtown  Hiway  House  Hotel. 

Stewart  perhaps  summed  up  his  own 
reaction  and  that  of  Miss  Dee  and  visitors 
such  as  Jonas  Rosenfield,  Dallas-born  vice- 
president  of  publicity-advertising  for  20th- 
Fox,  when  he  said  from  the  Paramount 
Theatre  stage  “This  is  the  greatest  day  in  my 
life;  nothing  like  this  has  ever  happened 
to  me  before.” 

The  audiences  at  both  the  Paramount 
and  Queen  theatres  perhaps  summed  up 
the  reaction  of  Abilene  to  the  premiere  by 
giving  the  picture  a standing  ovation  at 
its  close. 

Stewart  and  Miss  Dee  were  on  stage  with 
Pryor  in  the  same  program  in  the  Palace 
Theatre  in  Dallas  and  the  Worth  Theatre 
in  Fort  Worth  Wednesday  night,  in  San 
Antonio  at  the  Majestic  Theatre  Thurs- 
day night  and  in  Houston  at  the  Metro- 
politan Theatre  Friday  night.  While  in 
Houston,  the  stars  had  lunch  with  the 
astronauts  at  the  NASA  base. 

Amusements  editors,  columnists,  tele- 
vision news  cameramen  and  radio  per- 
sonalities from  Dallas,  Houston,  San  An- 
tonio, Fort  Worth,  Austin,  El  Paso,  Ama- 
rillo, Wichita  Falls,  Waco,  Tyler,  Brown- 
wood,  Eastland,  Tulsa  and  Oklahoma  City 
converged  on  Dallas  at  noon  Monday,  No- 
vember 4,  where  they  met  Stewart  and 
Miss  Dee  at  a press  cocktail  party  and 
(Continued  on  next  page) 


officials,  military  officers  from  Dyess  Air 
Force  base  and  other  visiting  guests. 

The  premiere  had  been  announced  for 
the  Paramount  only,  but  the  capacity  of 
this  house  was  sold  out  Tuesday  morning 
and  arrangements  were  hurriedly  made  to 
open  the  nearby  Queen  Theatre  to  make  it 
a double  premiere  showing.  Stewart  and 
Miss  Dee  appeared  on  stage  in  both  the- 
atres before  audiences  that  filled  all  the 
seats  and  packed  all  the  standing  room. 
Cactus  Pryor,  Austin,  Texas  radio-tele- 
vision personality,  was  master  of  cere- 
monies for  the  “on  stage”  program,  which 
was  enthusiastically  received. 

Stewart  brought  the  audiences  to  their 
feet  by  playing  “The  Eyes  of  Texas”  on  an 
accordion  as  a finale. 

It  was  apparent  from  the  moment  the 
chartered  plane,  bringing  the  stars  and 
other  guests,  touched  down  at  Abilene 
municipal  airport  that  the  premiere  was 
going  to  be  something  different.  There 
were  several  hundred  fans  at  the  airport 
and  several  thousand  at  the  nearby  Public 
School  Stadium  where  both  stars  made 
brief  talks.  The  city  of  Abilene,  officials 
and  citizens,  with  the  full  cooperation  of 
the  officers  from  nearby  Dyess  Air  Force 
base,  part  of  the  Strategic  Air  Command, 
went  all-out  to  fill  the  30-hour  premiere 
schedule  with  luncheons,  dinners  and  other 
entertainment.  These  included  a cocktail 
dinner  dance  hosted  by  the  Westwood 
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Stewart,  Sandra  Here  35  000  View  Parade; 


World  Premiere  Brings  Sandra  Dee 
Thrill,  Glamor  to  Abilene 

Bands  Named  premiere  tickets  available 
For  Premiere 
Parade  Here 


Premiere  Crowd 
Joms  Downtow 
Movie  Pleasing 
To  First-Nighters 


WORLD  PREMIERE  HERE 


Big  Welcome  Awaiting 
Hollywood  Film  Stars 

'JAKC 


High  School  Bands 
lo  lead  Premiere 
Paiade  Nor.  5 


Texans  Long  Interested 
In  New  Stewart  Movie 

Haskell  Sheriffs  Posse  lo  Parade  For  Film  Premiere 


This  Afternoon 

STARS  IN  PERSON 


^51HER,  SHe,. 

Comejv^  ... 

Just  Playing  Himself. 

UF  to  Honor  Dyess 


Building  up  to  the  world-premiere  where  hundreds  of  headlines  in  the  Abilene  newspapers,  of  which  a few 
are  reproduced  above.  Such  newspaper  promotion,  duplicated  on  television  and  radio,  and  repeated  on  a 
smaller  degree  all  over  the  state,  is  the  best  public  relations  possible  for  the  motion  picture  industry. 


Small  City  Moment 

(Continued  from  preceding  page) 
buffet.  A chartered  plane  took  the  party 
of  more  than  40  to  Abilene  that  afternoon 
for  the  two-day  premiere  festival. 

Included  in  the  premiere  entourage,  in 
addition  to  Stewart,  Mrs.  Stewart,  Miss 
Dee  and  Rosenfield,  were  John  Q.  Adams, 
executive  vice-president  of  Interstate- 
Texas  Consolidated  Theatres;  William  E. 
Mitchell,  vice-president  and  general  man- 
ager of  Texas  Consolidated  Theatres;  Bill 


This  pickup  truck  ballyhoo  from  Peterborough,  Eng- 
land, includes  a display  frame  made  of  peg  board, 
making  it  easily  adaptable  to  each  new  attraction. 
Terry  Mellor,  manager  of  the  Gaumont  Theatre,  may 
be  noted  peeking  over  the  shoulder  of  the  cutout 
copper,  the  role  Norrr.an  Wisdom  plays  in  "On  the 
Beat."  The  comely  staffer,  Joan  Watson,  doesn't  hurt 
a bit,  either.  Mellor  is  a Star  Showman  of  the  Rank 
Organization  in  England.  He  recently  received  the 
award  from  the  hands  of  chief  constable  F.  G. 
Markin  in  a well-photoed  ceremony. 


of  Glory  in  Premiere 

Williams,  division  manager  of  20th-Fox; 
James  Gillespie,  20th-Fox  southwest  pub- 
licist; Francis  Barr,  advertising-publicity 
director  of  Interstate-Texas  Consolidated 
Theatres;  Conrad  Brady  of  Interstate;  Pat 
Hudgins,  Mitchell’s  assistant;  Milt  Over- 
man of  Barr’s  staff  and  George  Sorenson 
of  Mitchell’s  staff. 

Accompanying  Stewart  and  Miss  Dee  on 
the  personal  appearance  tour  to  Dallas, 
Fort  Worth,  San  Antonio  and  Houston 
were  Raymond  Willie,  vice-president  and 
general  manager  of  Interstate  Circuit, 
Inc.,  and  Brady. 

Hudgins,  Overman  and  Sorenson,  who 
are  based  in  the  theatre  circuit’s  head- 
quarters in  Dallas,  worked  three  weeks  in 
Abilene  on  premiere  arrangements  with 
Frank  Sheffield,  Interstate’s  Abilene  city 
manager,  and  his  staff. 

Premiere  coverage  in  the  Abilene  Re- 
porter-News and  on  KPAR-TV,  KRBC-TV, 
KWKC,  KRBC  and  KNIT  was  tremendous. 
The  Reporter-News  publicity  breaks  in- 
cluded nine  front  pages  and  nine  front 
pages  of  the  second  section  with  stories 
and  photos.  There  were  more  than  40 
publicity  breaks  in  the  newspaper.  Free 
time,  including  news  coverage  and  inter- 
views, blanketed  the  Abilene  area  via  tele- 
vision and  radio,  beginning  October  10. 


A Ladies  Special 

Roy  Hensley  offered  a “Ladies  Special” 
at  the  Colonial  Theatre  in  Canton,  N.C.  He 
inserted  the  following  want  ads: 

WANTED:  Ladies  with  escort  and  25c  to  see  Rock 
Hudson  in  “Come  September"  at  the  Colonial  The- 
atre tonight. 

FOR  SALE:  Tickets  25c  to  ladies  with  escorts  to  see 
"Come  September"  with  Rock  Hudson  at  the  Col- 
onial Theotre  tonight. 


Lamb  Fur  Coat  Is  Prize 

The  Advertiser  in  Ayr,  Ayrshire,  Eng- 
land, promoted  the  distributor  film  poster 
contest  for  “Sodom  and  Gomorrah”  by  of- 
fering a black  lamb  fur  coat  as  first  prize. 
R.  G.  Honeyman,  manager  of  the  Odeon 
there,  planted  the  contest. 


Natural  Dexterity 
Can  Save  Dollars 

Forty  odd  window  cards,  of  different 
sizes,  were  made  up  by  Charles  Stokes, 
manager  of  the  Plaza  Theatre  at  Patcho- 
gue,  on  Long  Island,  N.Y.,  at  no  cost,  is  a 
First  he  clipped  out  all  suitable  mat  scenes  1 ov 
from  the  pressbooks,  which  he  pasted  on 
cardboards  cut  from  candy  cartons.  With 
a marker  he  printed,  “NOW  PLAYING  . . . 
PLAZA  THEATRE,”  and  placed  cards  in 
the  front  windows  of  stores  all  around  the 
neighborhood. 

SMALL  BUT  THEY  WORK 

Most  of  the  cards  were  small,  ranging 
from  about  5x6  inches,  and  weren’t  too 
flashy,  but  they  got  the  word  of  the  film, 

“I  Could  Go  On  Singing,”  around  very  well 
considering  that  they  cost  nothing! 

Another  do-it-yourself  project  comes 
from  Stokes — he  made  his  own  “Snickers” 
money  leaflets  for  “Wrong  Side  of  the 
Law.”  First  he  bought  a packet  of  play 
money,  cost  10  cents.  Then  he  cut  a couple 
of  star  head  shots  of  Peter  Sellers,  title 
sig,  etc.,  from  the  pressbook  and  pasted 
them  on  a play  money  bill  in  the  proper 
places.  This  he  took  to  a momeo  (or  off- 
set) shop  and  had  5,000  “Snickers”  bills 
run  off — “Bank  of  Howls  . . . Good  for  500 
laughs”  on  one  side  with  film  and  theatre 
copy  on  the  other  side. 

For  this  film  Stokes  had  a steel  strong 
box  placed  in  the  lobby  with  a poster 
reading,  “Guess  the  Combination  . . . Keep 
Prizes  . . . See  Peter  Sellers  in  “Wrong  Side 
of  the  Law.”  The  odds  against  anyone 
guessing  the  combination  of  the  lock  were 

enormous,  but  believe  it  or  not,  Stokes  re-  

ports,  three  people  did.  The  prizes  were 
gift  vouchers  and  theatre  passes. 

HAND-PRINTS  SIGNS 

Stokes  doesn’t  pretend  to  be  a sign  artist, 
or  anywhere  near  one,  but  he  has  full  con- 
fidence in  the  natural  dexterity  of  his 
hands.  A number  of  large  Italian  speak- 
ing groups  live  in  the  area  of  the  Plaza 
Theatre.  For  “Divorce — Italian  Style,”  he 
not  only  made  his  own  window  cards  as 
described  previously,  but  hand-lettered  in 
brilliant  colors  ten  sheets,  approximately 
24x18  or  more,  to  fit  ten  stores  selected 
because  they  dealt  in  something  Italian, 
such  as: 

“YES!  We  have  Italian  Music.  SEE!  ‘Di- 
vorce— Italian  Style’  Plaza  Theatre,  etc.” 

— Instead  of  “music,”  other  sheets  read, 
“Italian  style  clothes,”  “Italian  style  bread 
and  rolls”  and  so  on.  These  sheets  were 
placed  in  the  front  windows  of  the  ten 
stores  two  weeks  before  playdate. 


Screening  Puts  Over  Serial 

Con  Docherty  of  the  Queen’s  Hall  The- 
atre, Newcastle-Upon-Tyne,  England,  got 
the  serialization  of  “Lawrence  of  Arabia” 
published  in  the  Sunday  Sun,  but  not  until 
after  the  editor  had  seen  the  superb  film 
at  a screening  did  he  consent.  Docherty 
arranged  a “bomb”  opening  with  all  the 
notables  in  the  area  as  distinguished 
guests. 


National  'New  Kind'  Tieups 

National  tieups  were  set  up  by  Para- 
mount with  the  makers  of  My  Sin  perfume 
and  Kisiav  gloves  for  displays  in  behalf  of 
“A  New  Kind  of  Love.” 
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Make  Money  With  This  Pet  Project! 

Step-by-Step  Outline  for  Shop  and  Show, 
A Series  Sponsored  by  Merchants  Group 


An  extra  revenue  producer  that  can  be 
used  year  after  year  with  the  merchants  is 
the  Shop  and  Show  promotion  developed 
by  Shelby  Bourne,  manager  for  Common- 
wealth Theatres  at  Casper,  Wyo.  The  pro- 
motion is  described  by  Bourne  in  a “Pet 
Projects”  booklet  prepared  by  Common- 
wealth for  its  1st  annual  King  of  the  Sun 
managers  contest  June  20  to  September  28. 

Bourne  reports  he  has  made  a lot  of 
money  with  the  Shop  and  Show.  He 
relates: 

“The  idea  consists  simply  of  taking  a 
number  of  merchants  in  the  community 
and  selling  them  on  the  idea  your  theatre 
is  going  to  bring  people  to  town  to  shop 
in  various  stores.  Your  theatre  is  the  focal 
point  and  will  virtually  act  as  “unofficial 
baby  sitter”  for  the  project.  Here  are  the 
basic  steps  in  setting  up  the  Shop  and 
Show  project: 

FIRST  STEP: 

“Decide  how  many  shows  you  wish  to 
have  on  your  Shop  and  Show.  Will  it  take 
four,  six  or  even  ten?  How  many  mer- 
chants will  it  take  to  give  me  my  dollar 
goal?  What  can  I charge  each  merchant 
in  my  town  and  still  give  him  a fair  shake, 
whereby  he  can  reap  benefits  from  my 
project?  How  much  will  it  cost  me  in  ad- 
vertising dollars  to  conduct  my  Shop  and 
Show — how  much  will  my  program  and 
staff  cost? 

SECOND  STEP: 

“After  the  first  step  has  been  determined, 
then  a list  should  be  compiled  of  leading 
merchants  in  your  town.  It  would  be  sug- 
gested you  keep  it  on  an  exclusive  basis. 
A merchant  just  naturally  feels  better,  if 


The  sign  seen  above  was  designed  by  Sam  Gilman, 
manager  of  Loew's  State  Theatre  in  Syracuse,  N.Y., 
for  "The  V.I.P.s."  For  out-front  sidewalk  ballyhoo, 
Gilman  set  up  a platform  and  had  a man  dressed 
like  the  Wizard  in  "Captain  Sindbad"  do  some 
tricks.  A sign  headed,  "The  Wizard  of  Magic  as  seen 
in  CAPTAIN  SINDBAD  will  perform  on  this  stage 
at  2 p.m.,  3 p.m.,  4 p.m.  today  only." 
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he  knows,  his  is  the  only  business  of  its 
kind  in  on  your  project. 

THIRD  STEP: 

“The  merchant  should  then  be  contacted 
telling  them  you  are  going  to  hold  a series 
of  Shop  and  Shows  and  bring  people  to 
town  and  shop  while  the  kiddies  are  in 
your  theatre.  It  should  be  explained  that 
the  cost  to  him  each  week  will  be  only  $10 
(based  upon  four  weeks  with  thirty  mer- 
chants) . The  weekly  charge  can  be 
changed  to  fit  predetermined  needs  and 
dollar  goal. 

“For  his  cooperating  with  you  in  your 
project,  you  will  furnish  him  with  new 
tickets  each  week,  preceding  each  week’s 
show.  You  are  going  to  bring  people  into 
his  store  four  different  times  to  get  tickets 
(based  on  four  shows) . Tickets  will  not  be 
available  at  the  theatre.  You  will  give  him 
a nice  poster  for  his  window  (window 
streamers  can  be  used)  telling  the  people 
he  is  a participating  merchant.  His  name 
along  with  a select  few  other  merchants 
will  be  given  a nice  screen  trailer  ad,  which 
will  kick  off  the  project  and  will  be  used 
during  the  campaign  at  your  theatre.  Tell 
him  he  will  be  given  a nice  mention  on  a 
lobby  display  in  the  lobby  of  your  theatre. 
Handout  heralds  can  be  implemented  in 
the  campaign,  if  desired. 

FOURTH  STEP: 

“A  well  balanced  program  is  most  im- 
portant to  this  project.  The  features  and 
short  subjects  should  be  carefully  evaluated 
to  get  good  balance  that  will  please  the 
children. 

ALTERNATE  IDEAS  THAT  CAN  BE 
EMPLOYED: 

“If  a large  number  of  merchants  are 
sold  this  program,  a bicycle  can  be  given 
away  on  the  last  show.  Many,  many  door 
prizes  can  be  given  at  the  beginning  of  the 
series,  in-between,  or  at  the  end.  This 
depends  on  the  number  of  shows  you’re 
going  to  have.  Lots  of  other  ideas  can  be 
employed  using  the  concession  stand  as  the 
focal  point.  Beach  balls,  supersippers,  free 
theatre  tickets  or  any  number  of  in- 
expensive items  from  the  dime  store  can 
be  used.” 


Utility  Cards  Diverted 
To  Benefit  of  Theatre 

There  is  practically  nothing  the  fertile 
mind  of  a showman  won’t  turn  to  use  if  at 
all  possible.  For  example,  the  monthly  bills 
sent  out  by  the  utility  companies.  Renato 
Daneri,  manager  of  the  Playhouse  Theatre 
in  Statesville,  N.C.,  got  a bunch  of  the 
blank  cards  on  which  the  bills  are  printed, 
had  one  side  imprinted  with  a mat  and 
playdate  copy  on  “The  Courtship  of  Eddie’s 
Father”  and  had  the  utility  company 
address  approximately  500  (which  suited  his 
purpose)  with  its  machine. 

This  he  has  repeated  in  promotions  for 
several  pictures. 

It  probably  would  be  impossible  to  get 
such  cooperation  from  a private  utility 
company  for  various  valid  reasons,  but  in 
Statesville  the  city  owns  its  utilities. 
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Majestic  Theatre  Manager  Bob  White  gives 
a handshake  greeting  to  the  Dallas  champion 
sneak  previewer  Cyril  Stern. 


Curiosity  Pays  — 

A voice  on  the  telephone  inquiring 
about  sneak  previews  each  week  at 
the  Interstate  Majestic  and  Palace 
theatres  in  Dallas  aroused  the  curi- 
osity of  Hal  Cheatham,  Interstate 
publicist,  and  lead  to  a feature  story 
and  illustration  extending  across  four 
columns  in  the  Dallas  News. 

The  story  described  Cyril  Stern  as 
the  “sneakiest”  man  in  Dallas — he 
never  misses  a Sunday  night  preview 
at  either  the  Palace  or  Majestic  when 
such  films  are  being  shown.  His  un- 
masking, the  Morning  News  amuse- 
ment editor  relates,  as  the  city’s  most 
regular  sneak-reviewer  came  about 
after  a call  had  been  coming  into 
Cheatham’s  office  the  latter  part  of 
every  week  for  many  months. 

Usually  sneaks  are  scheduled  at 
one  or  the  other  of  the  downtown  In- 
terstate theatres;  only  infrequently  is 
none  planned. 

After  many  weeks  the  voice  of  the 
caller  became  familiar  to  Cheatham 
and  his  office  staff.  Finally,  Cheat- 
ham asked  the  caller  for  his  name. 
It  developed  that  Stern,  who  lives  in 
a hotel  with  his  father,  has  been  the 
Dallas  “sneak”  champion  only  three 
or  four  years.  And  he  goes  to  sneak 
previews  “just  because  I like  movies.” 


Big  Front  for  'Sodom# 

G.  Dilks  was  new  at  Mechanics  Hall 
(built  in  1835)  at  Nottingham,  England, 
when  the  “Sodom  and  Gomorrah”  booking 
came  up,  and  he  hadn’t  much  of  a budget  for 
promotion.  However,  since  the  theatre  is 
situated  on  the  main  trafficway  of  the 
ancient  city,  Milton  street,  he  put  extra 
effort  on  the  front.  Eleven  bus  routes  pass 
by. 


An  All  Services  Display 

R.  C.  Baker  of  the  Odeon  Theatre  in 
Hanley,  England,  got  all  the  military  serv- 
ices to  put  up  a combined  services  display 
in  the  theatre  foyer  for  “The  Longest 
Day.” 


Family  Operation  Brings  Out  Hidden  Talents 

The  small,  family- 
owned  business  brings  out 
hidden  talents  and  di- 
versified skills.  Here  the 
wife  and  mother  of  Max 
L.  Patterson,  owner  of 
the  Pickwick  at  Syracuse 
and  the  Boice  at  nearby 
Warsaw,  Ind.,  put  the 
finishing  touches  on  a 
couple  of  screen  cartoon 
characters  on  a lobby  wall 
of  the  Pickwick.  They 
have  decorated  the  entire 
lobby  thus  with  colorful 
figures  from  the  wonder- 
land of  motion  pictures. 
Patterson  also  notes  that 
he  and  his  family  just 
completed  installation  of 
new  sound  at  the  theatre. 

Always  Something  Extra  in  Promotion  Is 
Factor  in  Attendance  Gain  at  Drive-In 


This  year’s  attendance  records  at  the 
in  the  New  London 
area  of  Connecticut 
have  outpaced  gross 
figures  for  the  1962 
season,  which  broke  a 
12-year  record. 

Fred  Koontz  HI, 
who  manages  this 
profitable  situation 
for  the  Lockwood  & 
Gordon  circuit,  feels 
several  factors  are  in- 
volved. First  he 
mentions  improved 
pictures,  supplement- 
ed by  more  promo- 
tion by  distributors  both  nationally  and  in 
cooperative  deals  with  exhibitors  on  the 
local  level. 

Other  factors  he  emphasizes  are  regular, 
persistent  promotion  on  his  part,  plus 
something  extra  for  each  attraction,  and 
rigid  maintenance  of  the  theatre  plant. 

“The  exhibitor  who’s  now  doing  business 
is  the  fellow  who’s  providing  the  little 
extras  that  make  going  to  the  movies 
worthwhile,”  Koontz  asserts.  “I  find  my- 
self going  after  the  little  extra  bits  of  cus- 
tomer service  and  appeal,  and  have  learned 
that  the  customers  DO  remember  at  which 
theatre  they  are  treated  courteously  and  at 
which  theatre  the  service  is  merely  ho- 
hum.” 

Playing  a return  run  of  “Breakfast  at 
Tiffany’s,”  Koontz  distributed  free  cigaret- 
holders  to  lady  patrons.  Trade  was  re- 
soundingly strong,  well  above  normal. 

For  “A  Gathering  of  Eagles,”  Koontz  of- 
fered free  ladies  earrings  and  had  a film 
promotion  message  on  his  answering  serv- 
ice during  the  day. 

Horror  films,  an  increasingly  important 
aspect  of  drive-in  operations,  haven’t  been 


overlooked.  Koontz  brought  novelty  horror 
creatures,  at  about  one  cent  each,  for  one 
program,  and  he  gave  away  “skulls”  (toy 
models,  of  course)  for  another  show. 

He  tied  up  with  boat  dealers  in  the  area 
for  a display  on  “The  Sea  Chase,”  a WB 
revival.  Playing  Jerry  Lewis’  “The  Nutty 
Professor,”  he  had  a man  dressed  as  “Mr. 
Peanut”  distributing  free  goodies. 

Foreign  films  play  a significant  part. 
Booking  “Mondo  Cane,”  he  set  up  a spe- 
cial table  in  his  concession  building,  offer- 
ing free  chocolate-covered  “ants”  and 
“caterpillars.”  Customer  response  was 
more  pronounced  than  some  of  the  more 
conventionally  concocted  and  conducted 
promotions. 

Koontz  feels  strongly  that  week-after- 
week  promotion  and  public  relations  ges- 
tures get  regional  residents  in  a Waterford 
Drive-In  thinking  and  going  mood.  “They 
keep  asking  each  other,  ‘What’s  going  on 
at  the  Waterford  this  week?” 

As  far  as  individual  company  activity  is 
concerned,  the  Koontz  chapeau  is  off  to 
American  International. 

“It  is  big  news,”  he  asserts,  “when  a 
movie  star  comes  to  your  town.  When  AIP 
made  John  Ashley  available  to  us  for  a 
concession  building  autographing  session 
some  weeks  ago,  the  turnout,  particularly 
by  the  youngsters,  was  tremendous.  And 
we  have  to  remember  that  these  teenagers 
are  tomorrow’s  adults  and  hence  are 
needed  to  maintain  the  level,  if  not  im- 
prove, the  weekly  gross,  be  your  theatre  a 
drive-in  or  hardtop.” 

He  staged  a “Beach  Party”  beauty  com- 
petition. Newspaper,  radio  and  TV  co- 
operation, never  particularly  significant  in 
this  shoreline  hinterland,  was  pronounced 
and  penetrating  on  this  one.  He  did  far 
over  average  on  opening  night,  despite  the 
fact  that  Ashley’s  appearance  and  the 


beauty  competition  weren’t  slated  until 
the  second  evening  of  the  run.  The  week’s 
take  hit  a figure  to  be  emulated  by  any 
major  release. 

When  all’s  said  and  done,  however,  the 
matter  of  building  trade  is  in  the  local  ex- 
hibitor’s hands.  The  national  distributor 
can’t  do  the  things  so  vital  and  vigorously 
necessary  to  sell  motion  picture  entertain- 
ment, per  se,  on  the  community  level. 

His  formula,  he’s  found,  happily  enough, 
begets  better  grosses  and  better  grosses 
mean  more  capital  for  repairs  and  general 
improvement.  An  improved  theatre  in- 
evitably means  a more  satisfied  patron. 
There  is  no  substitute  for  showmanship! 


Two  Radio  Contests  Give 
'Haunted  Palace'  Lift 

For  “The  Haunted  Palace,”  Manager  Ed 
Miller  of  the  Paramount  in  Buffalo  pro- 
moted a contest  on  radio  station  WUFO, 
with  Halloween  and  its  ghosts,  witches, 
black  cats,  haunted  houses,  etc.,  in  mind. 
Guest  tickets  went  to  those  who  sent  in  the 
longest  list  of  motion  pictures  with  the 
word  “Haunted”  in  their  title. 

On  another  radio  station,  WEBR,  Miller 
offered  passes  to  listeners-in  who  sent  in 
the  first  25  correct  lists  of  the  titles  of  the 
pictures  in  which  Vincent  Price  has  starred. 
Miller  also  tied  in  with  Price’s  personal 
appearance  with  his  art  museum  at  Sear’s 
store.  In  exchange  for  a poster  in  the 
Paramount  lobby  on  the  Sears  exhibition, 
the  store  gave  the  theatre  a half  dozen 
large  posters  throughout  the  store  featur- 
ing Vincent  Price  in  “The  Haunted  Palace,” 
with  the  theatre  and  playdate  prominently 
displayed. 


A 'Wives,  Lovers'  Apple! 

A montage  of  “Wives  and  Lovers”  stills 
was  reproduced  on  the  front  page  of  the 
New  Orleans  States-Item  amusement  sec- 
tion in  the  form  of  an  apple.  Fred  D’Aquin, 
advertising  director,  had  the  large  piece 
made  up  from  material  furnished  by  the 
Saenger  Theatre. 


A Mr.  Planter  Peanut  Party,  sponsored  by  the  local 
Standard  Brands  office,  attracted  1,800  youngsters 
to  a matinee  of  "The  Nutty  Professor"  at  Sumner 
Theatre  in  Brooklyn.  Lerner  notes  that  the  Sumner 
neighborhood  is  in  a "very  poor"  income  area.  Mr. 
Planter  Peanut  seen  in  the  above  picture  is  an  usher, 
dressed  in  a costume  supplied  by  Standard  Brands. 
He  distributed  3,000  packages  of  peanuts,  whistles, 
belt  buckles,  etc.,  also  supplied  by  Standard  Brands. 


Waterford  Drive-In 


Fred  Koontz  HI 
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©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kiev  on  Moore 

The  Mind  Benders  (99)  D..802 

Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  ..Ac.. 805 
Mark  Damon.  William  Campbell 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.. 6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad.. 808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mltchel 

©Savaoe  Sam  (108)  CD.. 144 

Brian  Keith.  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

t|©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad..  722 

Todd  Armstrong,  Nancy  Kovack 

©55  Days  at  Peking 

(150)  ® 70  D . .6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  In  May) 

©The  Terror  (81)  © ..  .Ho.. 804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ..  .CD  . 144 
Hayley  Mills,  Burl  Ives.  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My..  Ac..  001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M . .003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (124)  D.. 

Leslie  Caron,  Tom  Bell 

©Beach  Party  (100)  ®....C..810 
Robert  Gimmlngs,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funicello 

Q©Gidget  Goes  to 

Rome  (101)  C.  .002 

James  Darren,  Cindy  Carol 

©The  Gun  Hawk  (91)  Ac.. 6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D.  .6307 

Van  Heflin,  Rtti  Moreno, 

Jamee  MacArthur 

©The  Haunted  Palace  (8S) 

® Ho.  .*12 

Vincent  Price,  Loo  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  . .D..005 
Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C.  .009 
The  Three  Stooge* 

©Siege  of  the  Saxons  (85)  Ad.. 
Janette  Scott,  Ronald  Lewis 

Shock  Corridor  (101)  D..6305 

Peter  Breck,  Constance  Towers, 
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Ray  Mllland,  Diana  van  der  Vila 

©Summer  Holiday 
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Cliff  Richard,  Laurl  Peters 
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©Gunfight  at  Comanche 

Creek  (90)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  m the  Rain  (..).... CD.. 
Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poet  on 

©Pyro — The  Man  Without  a 

Face  (93)  Ho  . .816 

Barry  Sullivan,  Martha  Hyer 

©Incredible  Journey, 

The  (SO)  D..145 

True  Life  Adventure 

Emile  Genest,  John  Dralnle, 

Sandra  Scott 

©Under  the  Yum  Yum 

Tree  (110)  C.  .011 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©Goliath  and  the  Sins  of 

Babylon  (..)  © Ac..  817 

Mark  Forrest,  Scllla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  (..)  ® Ac.. 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the 

Stone  (80)  An.  .148 

©The  Cardinal  (175)  ® ..D.. 
Tom  Tryon.  Romy  Schneider 

The  Strangler  (..)  

Victor  Buono,  Selette  Cole, 
Robert  Eisen 

©The  Comedy  of  Terrors 

(..)  0 C.  .819 

Vincent  Price,  Peter  Lorre 

A Tiger  Walks  ( . . ) D . . 

Vera  Miles,  Brian  Keith, 
Pamela  Franklin 

Strait-Jacket  (89) D . . 

Joan  Crawford,  Anne  Helm 

Three  Lives  of  Thomasina  Ac.. 

Patrick  McGoohan,  Susan  Hampshire 

The  Victors  ® D . . 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C.  . 

Peter  Sellers,  George  C.  Scott, 
Sterling  Hayden 

War  Is  Hell  D.  . 

©Masque  of  the  Red 
Death  (P>  Ho.  . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

A Yank  in  Viet-Nam Ac.. 

Marshall  Thompson 

Vincent  Price 

©Muscle  Beach  Party  ® C.. 

Frankie  Avalon,  Annette  Funicello 

Underage  Teen  Dr.. 820 

Anne  MacAdams,  Judy  Adler, 
Roland  Royter 

©Some  People Teen  M..S18 

Kenneth  More,  Ray  Brooks 

Julie  Andrews,  Dick  Van  Dyke 

©The  Misadventures  of 

Merlin  Jones  C.. 

Tommy  Kirk,  Annette  Funicello, 
Leon  Ames 

Jean  Sebeig,  Gabriele  Frezetti 

Lilith  D.. 

Warren  Beatty,  Jean  Seberg 

CONTINENTAL  | 


> 

-< 


©Your  Shadow  Is  Mine  (90)..  D.. 
Jill  Haworth.  Michael  ltuhl 


This  Sporling  Life  (126)  ....D.. 

li.chai  il  Harris,  ltachel  Roberts 


Lord  of  the  Flies  (90)  D.. 

James  Aubrey,  Tom  Chapin, 

Hugh  Eduards,  Roger  Klwln 


Ladies  Who  Do  (85)  ..Com 
Robert  Morle'  Peggy  Mount 


Silly  Liar  (98)  CD.. 

Tom  Courtenay,  Mona  Washbourne 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 


Black  Like  Me  (..) 
James  Whitmore 


The  Love  Goddesses  . . . 

The  Devil  

Alberto  Sordi,  Ulf  Palme 


Anth. . 
...C.. 


o 

o 


o 
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JANUARY  I DECEMBER  I NOVEMBER  I OCTOBER  I SEPTEMBEI 


FEATURE  CHART 


EMBASSY 


>- 

< 


©Eluebeard  (114)  CD.. 311 

(Enis-dubbed) . .Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  "Landru”) 


UJ 


Gentle  Art  of  Murder  (122)  . . D . 
( ling-dubbed ) . . reviewed  as 
"Crime  Does  Not  Pay’’ 
(French)  ..  Danielle  Darrieux 


215 


©Women  of  the  World 

(107)  © Doc.  .318 

Narrated  by  Peter  Ustinov 


ZD 

O 

ZD 


S/z  (135)  D . .317 

(Italian)  ■ Marcello  Mastrolanni, 
Claudie  Cardinale,  Anouk  Almee, 
Sandra  Milo 


< 


Q£ 


The  Conjugal  Bed  (86)....  D.. 
(Italian)  . .Ugo  Tognazzi. 

Marina  Ylady,  Walter  Giller 


The  Passionate  Thief  (95).. C.. 307 
(Eng-dubbed)  . .Anna  Magnanl 


The  Hellfire  Club  (90) Ad. . 

Keith  Mlchell,  Adrienne  Corrl, 

Peter  Cushing 

©The  Bear  (86)  C.  .305 

(ling-dubbed)  . . Itenato  Rascel, 
Francis  Blance-Gocha 


©Three  Penny  Opera  (.  .)  © D.  .313 
Sammy  Davis  jr..  Curt  Jurgens, 
Hildegarde  Neff,  June  Ritchie 

Only  One  New  York  (..).. Doc. . 

The  Light  Fantastic  (84)..  D..  308 

Dolores  McDougal,  Barry  Bartle 


>- 

cm 

< 


cm 

co 

UJ 


A Ghost  at  Noon  

Brigitte  Bardot,  Jack  Palance 


O 


The  Empty  Canvas  

Bette  Davis,  Horst  Buchholz, 
Catherine  Spaak 


Yesterday,  Today  and  Tomorrow. 
Sophia  Loren,  Marcello 
Mastrolanni 


D 

D 


D.  . 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


s 

Ch 

l 

s 

Type 

Rel. 

Ns. 

PARAMOUNT  s U 

I_  Ctz 

20TH-FOX  | ii 

UNITED  ARTISTS  | U 

©In  the  Cool  of  the  Day 

(88)  ® D . .325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Marietta  Hartley 

Hud  (112)  ® 0D.  .6216 

Paul  Newman,  Patricia)  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andiess, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney.  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors,  Luke  Halpln 
©Main  Attraction, 

The  (85)  D.  .307 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C.  .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © . ...D..309 
Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . Todd-A0.  . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103) C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edle 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv..328 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  ..C/D.. 318 
Barbara  Luna,  Paul  Langton 

©Donovan's  Reef  (109) . .Ad .. 6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

0The  Longest  Day 

(180)  © D.  .221 

All-Star  cast 
general  release 

0©The  Great  Escape 

(168)  ® Ac..  6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C..6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herschel  Bernard! 

The  Young  and  the  Brave 

(84)  Ac.  336 

Rory  Calhoun,  Wm.  Bendlx,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . ...M..406 
The  Brothers  Four,  Sbeb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  ® C.  .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie's  Great  Adventure 

(103)  D . .322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ®.  . D..6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janla  Paige 

©The  Haunting  (112)  . ...D..401 
Julie  Harris,  Claire  Bloom. 

Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  ....C/D.. 402 
Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martlnelli, 
Margaret  Rutherford,  Rod  Taylor 

The  Young  Swingers 

(..)  © M..325 

Rod  Lauren,  Molly  Bee 

QLilies  of  the  Field  (94)  D..6321 
Sidney  Poltler,  Lilia  Skala 

Twilight  of  Honor  (115)  ..D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103) ..  C.  .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C.  .6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D . .312 

Sophia  Loren.  Maxmilllan  Schell 

©Marilyn  (83)  © Doe.. 302 

Narated  by  Rock  Hudson 
Thunder  Island  (65)  ©....D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H..6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . ...D..6323 
Susan  Hayward,  Michael  Craig 
©My  Son,  the  Hero  (111)  C.  .6320 
Pedro  Armendarlz 

©Tom  Jones  (131)  C.. 

Albert  Finney,  Susannah  York 

©The  Wheeler  Dealers  (106).. 404 
James  Gamer,  Lee  Remlck 

©Fun  in  Acapulco  (97)  . . M . .6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She's  Mine 

(98)  © C.  .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®.  . CD..  6322 
John  Wayne,  Maureen  O'Hara 

©It's  a Mad.  Mad,  Mad,  Mad 

World  (192)  Cin C.. 

Spencer  Tracy,  Milton  Berle 

©The  Prize  (135)  ® D.. 

Paul  Newman,  Edward  G.  Robinson, 
151  ke  Sommer 

Any  Number  can  Win  (,.)..D.. 
Jean  Cabin,  Alain  Delon 

Who’s  Minding  the 

Store?  (90)  C.  .6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C.  .6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over  Darling  (..)  © ..C.. 
Doris  Day,  James  Gamer 

Harbor  Lights  (68)  © D.. 

Kent  Taylor,  Jeff  Morrow 

©Kings  of  the  Sun  (108)  ....Ad.. 
Yul  Rrynner,  George  Chakirls 

Ladybug.  Ladybug  (86)....  D .. 

Jane  Connell,  William  Daniels 

Children  of  the  Damned  (..)  D..414 
Ian  Hendry,  Alan  Badel 

A Global  Affair C.  . 

Bob  Hope,  Lllo  Pulver 

All  the  Way  Home  (103) ..  D . .6307 
Robert  Preston,  Jean  Simmons 

The  Ceremony  (105)  D.. 

Laurence  Harvey,  Sarah  Miles 

©Sunday  in  New 

York  (.  .)  ® C.  .413 

Cliff  Robertson,  Jane  Fonda, 

Rod  Taylor 

Lady  In  a Cage  (93) D..6311 

Olivia  de  Havllland,  Ann  Sothem 

Love  With  the  Proper 

Stranger  C . . 6312 

Natalie  Wood.  Steve  McQueen 

Tiko  and  the  Shark  (107)  ..D..407 
Tahitian  Cast 

Of  Human  Bondage  D.. 

Kim  Novak,  Laurence  Haney 
©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 

(91)  ® Ad. 408 

Night  Must  Fall  My.. 

Albert.  Finney.  Mona  WMhbnume 

©Paris  When  It  Sizzles  ..C..6314 
William  Holden,  Audrey  Hepburn 

Seven  Days  In  May  D..6313 

Burt  Lancaster,  Kirk  Douglas, 

Ava  Gardner 

The  Carpetbaggers D . . 6315 

George  Peppard,  Alan  Ladd, 

Carroll  Baker 

©The  Man  in  the  Middle  ©..D.. 
Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn.  Trevor  Howard, 

Barry  Sullivan 

©Ten  Days  to  Perang  D 

William  Holden,  Susannah  York 

Reach  for  the  Stars  D.. 

Don  Murray,  Diana  Hyland 

©From  Russia,  With  Love  ..Ad.. 
Sean  Connery,  Pedro  Armendarlz 

8 


BOXOFFICE  BookinGuide  ::  Dec.  2,  1963 


FEATURE  CHART 


UNIVERSAL 


cj  d 
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WARNER  BROS. 


cu  o 
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Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audie  Murphy.  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD..  6311 

Sandra  Dee,  Peter  Fonda 


©Sword  of  Lancelot 

(116)  ® 

Cornel  Wilde,  Jean 
Brian  Aheme 


....Ad.. 6312 
Wallace, 


©A  Gathering  of  Eagles 

(115)  D . .6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My.. 6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plua  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC..  6314 

Michael  Keith.  Harry  Holcomb 


©The  Thrill  of  It  All 

(108)  C..6316 

Doris  Day,  James  Gamer, 

Arlene  Francis,  Edw.  .Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D . 6301 

Montgomery  CHft,  Susannah  York. 

( General  release) 


©Kiss  of  the  Vampire 

(88)  Ho..  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  8ouza 


©For  Love  or  Money  (108)  C..6319 
Kirk  Douglas.  Mltzl  Qaynor, 

Gig  Young.  Thelma  Ritter 


©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBain 


^©Spencer’s  Mountain 

(118)  ® D.  .265 

Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur.  Wally  Cox, 

Donald  Crisp,  Mlmsy  Farmer 

©PT  109  (140)  ® D .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams  


©The  Castilian  (129)  ® AD  352 
Cesar  Itomero.  Frankie  Avalon, 
Broderick  Crawford,  Allda  Valll 

Wall  of  Noise  (112)  Ac.. 351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©Rampage  (98)  Ad.. 353 

Robert  Mttchum,  Elsa  MartlnelU, 
Jack  Hawkins 


©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 


©Charade  (120)  ® MyC.. 

Cary  Grant,  Audrey  Hepburn, 
Walter  Matthau,  James  Cobum 


©Palm  Springs  Weekend  (100)  CD.. 
Troy  Donahue,  Connie  Stevens 


©4  for  Texas  (..)  D..356 

Frank  Sinatra.  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 


The  Man  From  Galveston 

(..)  D..360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 


Dead  Ringer  ( . . ) D . .357 

Bette  Davis,  Karl  Malden 


Dr.  Crippen  (98) D..361 

Donald  Pleasence.  J.  R.  Justice 


America  America  D 

Stathis  Giallelis,  Elena  Karam 


©Man’s  Favorite  Sport  (120).. C.. 
Rock  Hudson,  Paula  Prentiss, 

Maria  Perschy 

©Dark  Purpose D..6320 

Shirley  Jones,  Rossano  Brazzl, 

George  Sanders 
Pre-release 


Date  MISCELLANEOUS 


net. 

Date 


A.D.P.  PRODS.-SR 

No  Time  to  Kill 

(70)  Dr.  .Mar  63 

John  Ireland,  Ellen  Schulers 

APEX 

Hand  in  the  Trap  (90)  . . . . Jul  63 
Elsa  Daniel,  Francisco  Rabal 

ASTOR 

The  Quare  Fellow  (85)  D . Feb-63 
Patrick  McGoohan,  Sylvia  Syms 
During  One  Night  (84)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Fi  e Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash.  Donald  Woods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  MartlnelU 
ATLANTIC  PICTURES 
West  End  Jungle  (60)  ..  Doc.  . Feb-63 
London's  prostitution  problem 
Invitation  to  Murder 

(65)  Sus.  . M . Jun  63 

Robert  Beatty,  Lisa  Daniely 
CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc.  . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 


AMERICA 

The  Garbage  Man 

(86)  C.. Jun  63 

Toney  Naylor,  Joseph  Lincoln 
CINEMA-VIDEO 
The  Right  Hand  of  the 

Devil  (72)  Ho.  .Jul  63 

Aram  Katcher.  Lisa  McDonald 

No  Man’s  Land  (..) Dec  63 

Taxi  to  Tobrouk  (..)  . . . . Dec  63 

COLORAMA 

The  Girl  Hunters  (103) . . My.  Jun  63 


Mickey  Spillane,  Lloyd  Nolan 

Murder  Can  Be  Deadly 

(60)  My . .July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 
Aj  Nature  Intended  (64)  D . May  63 
Pamela  Green 

ELLIS 

Lovers  on  a Tight  Rope 

(83)  D.  . Dec  62 

Annie  Glrardot.  Francois  Perler 
EMERSON  FILM  ENTERPRISES 

©The  King's  Musketeers 

(96)  Ac.. Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Bertl 
Two  Living,  One  Dead 

(92)  D.  . Jul  63 

The  Creation  of  the 

Humanoids  (75)  . . . . Ho.  . Oct  62 
Don  Megowan,  Erica  Elliot 

Monstrosity  (65)  Ho.  .Sep  63 

Erika  Peters.  Judy  Bamber 
FAIRWAY  INT'L 

The  Sadist  (94)  Ac..  Jun  63 

Arch  Hall  Jr.,  Helen  Hovey 
GOVERNOR 
Carry  On  Regardless 


(87)  C.. Jul  63 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . . C . . Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 
HERTS-LION  INT'L 
Dungeons  of  Horror 

(75)  Ho  . Dec  62 

Russ  Harvey 
©The  Telegians 

(90)  © SF.  . Dec  62 

©Treasure  of  Silver  Lake 

(SO)  © W.  .Jan  63 

The  Captives  (95) Ad.  .Jan  63 

Christian  Doermer 
JANUS 

Crooks  Anonymous  (87) . C . . Feb  63 
Leslie  Phillips,  Stanley  Baxter 
The  Fruit  Is  Ripe  (90).. D.. 

(Eng-dubbed)  . . Scilla  Gabel 
Maid  for  Murder  (89) . . C . . Mar  63 
Bob  Monkhouse,  Hattie  Jacques 
©The  Playboy  of  the  Western 

World  (100)  CD..  Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C.. Jun  63 

James  Booth,  Barbara  Windsor 
Hea.ens  Above  (117) . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
The  Seducers  (88)  . ...D..  Dec  62 

Nuella  Dierklng,  Mark  Saegers 
LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C.. Jun  63 

Margaret  Rutherford,  Terry-Thomas 

Tom  Jones  (131)  C.  . Oct  63 

Albert  Finney 

Muriel  (115)  D ....  Oct  63 

MACO  FILM  CORP. 

©Lafayette  (110) 

@70 HID.  .May  63 

(Eng-dubbed)  ..  Jack  Hawkins, 

(Irons  Welles,  Lllo  Pulver, 

Edmund  Purdom 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D.. Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 
©Cleopatra's  Daughter 

(93)  ® Ad..  Feb  63 

Debra  Paget.  E.  Marini,  Robt.  Alda 
Bomb  for  a Dictator  (73)  Ac.  Feb  63 
Pierre  Fresnay,  Michel  Auclalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (S3) . . D . July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  Sirgo 
OLYMPIC  INT'L  FILMS 
The  Fesival  Girls  (80)  . .C.  . Feb  63 
Barbara  Valentine,  Alex  D’Arcy 
PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 


(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Scilla  Gabel 
©Cavalry  Command 

(84)  Ad..  Oct  63 


John  Agar,  Richard  Arlen,  Myron 
| Healy 


©Ballad  of  a Gunfighter 


(84)  Ad..  Sep  63 

Marty  Robbins 
PREMIER  PICTURES 

Nude  in  Charcoal 

(75)  Or..  Mar  63 

Richard  Kronold,  Sally  Ardrey, 

Peter  Craig 

ROYAL  FILMS  INT'L 

The  Steppe  (..)  Dr..  Oct  63 


Charles  Vanel,  Marina  Vlady 
The  Reluctant  Saint  (105)..  CD.. 

Maximilian  Schell,  Ricardo  Munlalban 
SEVEN  ARTS 
Small  World  of  Sammy 

Lee  (105)  Aug  63 

Anthony  Nevley,  Julia  Foster 
SHAWN  INTERNATIONAL 
Greenwich  Village  Story 

(95)  D . July  63 

Robert  Hogan,  Melinda  Plank 
STARKEY  ASSOCIATES-SR 
Man  and  His  Woman 

(83)  D.  .Jun  63 

John  Ilaveron,  Mary  llarrigan, 

Lisa  Uolland 

TIMES  FILM 

The  Devil’s  Woman  . ...D..  Mar  63 

Jeanne  Moreau,  Stanley  Baker 
Defiant  Daughters  (92)  . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  . D.  Apr  63 

Tumata  Teuiau 

Violent  Midnight  (90)  ..  My.  . May  63 
Lee  Philips.  Shcpperil  Strudwlck 
V dated  Paradise 

(67)  Doc.  July  63 

Narration:  Ttiomas  L.  Row,  Paulette 
Gi  ard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.  .Jun  63 
Albert  Lupo,  Susanne  Loret 

©Battle  of  the  Worlds 

(84)  SF . .Jun  63 

Claude  Rains.  Bill  Carter 

TRANSOCEAN  FILMS 

Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Perschy.  Harrv  Meyen 

ULTRA  PICTURES  CORP. 

©Rice  Girl  (90)  © D Feb  63 

Elsa  MartlnelU  (Ehg-dubbcd) 

Fatal  Desire  (80)  D . . Ftb  63 

Anthony  Quinn,  May  Britt, 

Keriroa.  Ettore  Mannl  (Kng-dut>b«d) 
A Day  in  Court  (70)  Ep-C..May63 
8<>ph!a  Loren.  Alberto  Sordl 
©2  Nights  With  Cleopatra 

( . . ) (§) . .Jun  63 

(Eng-dubbed)  . . Sophia  Loren, 
Alberto  Sordl.  Ettore  Mannl 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C.. 

George  Chakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Rlberolles,  Alice  Kessler, 
Ellen  Kessler 
WOOLNER  BROS. 

©Haunted  World  (89)  ® D..  Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 
©Hercules  and  the  Captive 

Women  (93)  © ...Ad  ..Apr  63 
Reg  Park,  Fay  Spain 


Review 

Date 


FOREIGN  LANGUAGE 


Date 

Review 


The  Idiot  (165)  5-20-63 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel) ..  Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81)  . . 4-22-63 
(Trans- Lux)  Blrgltte  Federsplel 

FRANCE 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Cross  of  the  Living  (90)  . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 

La  Poupee  (90) 11-11-63 

(Lionex)  Abigniew  Cybulskl, 
Sonne  Teal 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union) . Jean  Plat,  Mlchellne 
Boudet 

Pickpocket  (75)  6-10-63 

(Delahaye)  . Martin  LaSalle 

Suitor,  The  (83) 10-14-63 

(Atlantic)  . .Pierre  Etalx 
Third  Lover,  The  (85)  ..  7-29-63 
(Atlantic)  . .Jacques  Charrler 
Three  Fables  of  Love  (76)  . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Brazzl 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

(Divtna-Traut)  . . Will  Quadflleg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . . Anneroarie  Duerlnger 
The  Golden  Plague  (95) . . 8-26-63 
fRakrns)  . .Ivan  Pesny 
GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 
( GMP ) . . Allkl  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  . .Irene  Papas 


Policeman  of  the  16th 

Precinct  5-13-63 

(GMP)  Costas  Hadjlchristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.) . .Dimitri  Horn, 
Yvonne  Sanson 

INDIA 

Two  Daughters  (114)  ....  5-27-63 
(Janus)  . A.  Chatterjee,  C.  Banerjee 

ITALY 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon,  Monica  Vltti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM).-Jean  Sorel,  Lea  Massari, 
Georges  Wilson,  Regina  Bianchl 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero.  Pepplnn  <\e  Filippo 
Run  With  the  Devil  (93) . . 11-11-63 
(Jillo)  Antonella  Lualdi, 

Gerard  Blaln 

JAPAN 

Ballad  of  a Hussar  (94) . . 7-29-63 
(Artklno)  ..  Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . . Koushlro  Matsurooto 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex) ..  Toshiro  Mifune, 


Misa  Uehara 

©My  Hobo  (98)  8-26-63 

(Toho)  . . Kelju  Koabayashi 

Sanjuro  (96)  7-  8-63 

(Toho)  . .Toshiro  Mifune 
Stray  Dog  9-30-63 


(Tobo) . .Toshiro  Mifune, 
Tnkashl  Shlmura 


(Shochiko)  . .Setsuko  Hara 

©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  ..  Yumejl  Tsukloka 

When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . .Hldeko  Takamine 

POLAND 

Knife  in  the  Water  (95) ..  11-18-63 
(Kanawha) . .Leon  Niemczyk 

Partings  (101)  12-  3-62 

(Telepix)  . .Marla  Wachowlak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  ■ Larissa  Golubkina 

Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . .Documentary 

Grown-Up  Children  (75)..  5-13-63 
(Artkino)  . .A.  Gribov,  Z.  Fedorova 

House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  . .Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97) ....  8-5-63 
(Sig  Shore)  Kolya  Burlalev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . .Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109) . . 7-22-63 
(F-A-W)  . Mai  Zetterllng. 

Anita  Bjork 

Flamboyant  Sex,  The  (76) . .9-30-63 
(Shawn  Int'l) . .Anita  Llndoff, 
Ulla  Blnmstrand 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


£ d 
o.z 


BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33)  . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7).. 

18204  Light  Housekeeping  (7) . . . . 

18205  Pluto's  Quin-puplets  (7)  . . 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Work  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) . . 

119  Saga  of  Windwanon  Smith  (14) 

102  Noah's  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  ... 
0099  Eyes  in  Outer  Space  (26)  .... 

THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  * COMEDY  FAVORITE: 
(Reissues) 

7426  Meet  Mr.  Mischief 

(17Vj)  May  6 

7436  Pardon  My  Terror 
• ■ (I6V2 ) June  6 

4421  Down  the  Hatch  (17>/2)  Sep  6 

4422  How  Spry  I Am  (18)  Nov  6 
4431  Kids  Will  Be  Kids  (16) 

• Oct  6: 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11)..  May  6: 

7556  No.  6.  Series  4 (9</2)  Jul  6 
4551  No.  1.  Series  5 (10V,)  Sep  6 

COLOR  FAVORITES 
(Technicolor  Reissues) 

7614  Bon  Bon  Parade  (8)  . . . .Jun  6 

7615  Madeline  (7)  Ju|  6 

4601  Carnival  Courage  (7)  . .Sep  6 

4602  Woodman  Spare  that 

Tree  (7'/,)  Sep  6 

4603  Up’n  Atom  (6)  Oct  6 

4604  Robin  Hoodlum  (7) . . . . Nov  6 

4605  Two  Lazv  Crows  (7)  . . Nov  6 

LOOPY  de  LOOP 
_ (Color  Cartoons) 

7708  Fallible  Fahle  (7)  May  6 

7709  Sheen  Stealers 

Anonymous  (7)  Jun  6: 

7710  Wolf  in  Sheep’s  Clothing 

(7)  Jul  6 

4701  Not  in  Nottingham  (7)  Sen  6 

4702  Drumsticked  (7) Oct  6 

4703  Bear  Up  (7)  Nov  6 

MR.  MAGOO  REISSUES 
_ (Technicolor) 

7757  Bwana  Maooo  (6)  ....  May  6 

7758  Matador  Manoo  (6)  . .Jul  6: 

4751  Destination  Magoo 

(6*/>)  Sep  6 

4752  Magoo’s  Check  Up  (6V2) 

Oct  6 

4753  Maooo  Express  (6>/2) . . Nov  6 

ONF-REEL  SPECIALS 
4651  ©Three  Stooges 

Scrapbook  (8)  Sep  6 

4653  The  Little  Star  of 

Bethlehem  (10)  Nov  6 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

(18)  May  6 

7446  Wonderful  Beaulieu  (18)  Jul  6 

4441  Swiss  Water  Paradise 

(18)  Sep  6 

4442  Song  of  London  (..)  Nov  6 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  6: 
7160  Gunfighters  of  the 

Northwest  Jul  6 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  6: 

7407  Scheming  Schemers 


(16)  May  63 

7438  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  . .Sep  63 

4402  A Missed  Fortune  (16 V2) 

Oct  63 

4403  Listen  Judge(17) Nov  63 

WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9'/2)  Jun  63 
8702  Rasslin’  Rampage  (9* */2)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 

The  Plucky  Plumber  (18)  ..  . Oct  62 


METRO-GOLDWYN-MAYER 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dick  e Moe  (7)  

C6432  Cartoon  Kit  (.  .)  

C6433  Tall  in  the  Trap  (..)  

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  (..)  

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8)  . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8)  . . 

W6568  The  Milky  Waif  (7)  

W6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (?)  

W6572  Mouse  in  the  House  (8)  ... 
W6573  The  Invisible  Mouse  (7)  ... 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Fo  led  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-BiW) 

T22-1  Thin  Along  (10)  Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M23-1  Harry  Happy  (7)  ...  Sep  63 
M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M 23-3  The  Pig's  Feat  (7)  . .Oct  63 

M 23- 4 Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo's  Holiday  (7)  . . Oct  63 
P23-3  Hound  for  Pound  (7)  Oct  63 
P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  ....  Nov  63 

P23-6  Whiz  Quiz  Kid  (7)  . Dec  63 

POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  Sep  63 

E23-2  Jitterbug  Jive  (7)  Sep  63 

E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  . May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Single  Reel-Color) 

T21-4  Swingin’  West  (10) . . . Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  . . . .Jul  63 
©Three  Is  Company  (30)  . .Aug  63 
ONE-REELERS 

©Ravenna  (12V2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  ..Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  In  Color) 

People  of  the  Rock  (14)  ..Mar  63 
©Wedding  of  the  Year  (22)  . Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jan  Band  (15)  Aug  63 

©Yorkshire  Sands  (15)  Sep  63 

©Thousand  Island  Summer 


115)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 

MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 


7302  Maine,  U.S.A.  (10)  . . Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ...  .Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  M.ssing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a- Bye  Smbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 


5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . .Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  ....  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  . . Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 
4374  End  of  the  Plains  ...  Apr  63 
5375  Island  Spectacular  ....  May  63 

4376  South  of  the  Amazon . .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (..)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-In-Law  Apr  63 
43)7  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  ...May  63 

4319  Shutter  Bug  (WW)  . .Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decov  (WW)  Jul  63 

4322  Goose  in  the  Rough  Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)  . . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  .Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 

recker  Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Re  ssues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitln  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare  Apr  63 

2721  Mad  As  a Mars  Hare..  Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  ....Apr  63 

1709  Woolen  Under  Where  . .May  63 

1710  Hare- Breadth  Hurry  ....Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Ch;li  Weather  Aug  63 

2701  The  Unmentionables  . . .Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  . . Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp  . Jun  63 

(One-Reel) 

1503  (NEW).. Moroccan 

Rivleras  Mar  63 

1504  Wen  Fish  Fiflht  May  63 

1505  Ski  In  the  Sky  Jul  63 

1506  Switzerland  Sportland.  .Aug  63 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


My  Life  to  Live  ,Ratj°,:  Drama 

1.55-1 

Union  Films  85  Minutes  Rel.  Oct.  ’63 

Winner  of  the  special  jury  award  at  the  1962 
Venice  Film  Festival,  this  Pierre  Braunberger  pro- 
duction is  an  episodic  drama  in  which  the  noted 
French  director,  Jean-Luc  Godard,  who  scored  an 
art  house  hit  with  “Breathless,”  stars  his  Danish- 
born  wife,  Anna  Karina.  While  many  of  the 
avant-garde  enthusiasts  will  find  the  picture  in- 
teresting. it  has  little  to  offer  regular  moviegoers. 
Godard  is  the  sole  selling  name.  The  director,  who 
also  wrote  the  script,  uses  a technique  reminiscent 
of  the  silent  days  by  preceding  each  of  the  12  epi- 
sodes in  the  life  of  a Parisian  streetwalker  with  a 
title  such  as  “A  street — the  first  client — a room.” 
Then,  focusing  almost  entirely  on  the  attractive 
Miss  Karina,  Godard  gives  us  the  frank  and 
pathetically  dreary  details  of  the  girl’s  life  as  a 
prostitute.  The  most  startling  is  the  episode  dealing 
with  the  sordid  prices  and  rates,  informative  as 
this  may  be.  The  picture  ends  with  the  girl’s  death 
by  shooting  after  being  sold  to  a procurer.  Miss 
Karina  is  the  only  player  of  consequence,  the  others 
are  adequate  but  mean  nothing.  It’s  strictly  adult 
fare. 

Anna  Karina,  Sandy  Rebbot,  Andre  Labartre, 
Giselle  Schlumberger,  Peter  Kassowltz. 


The  Sound  of  Trumpets  Drams 

Janus  Films  90  Minutes  Rel.  Nov.  ’63 

The  first  feature  by  a new  young  Italian  director 
Ermanno  Olmi,  which  was  released  as  “II  Posto”  in 
Italy,  is  a poignant  and  sensitive  drama  which  won 
the  critics  prize  at  the  Venice  Film  Festival.  Olmi, 
who  also  wrote  the  screenplay,  used  two  non-pro- 
fessionals, his  wife  Loredana  Detto  and  a fine  young 
player,  Sandro  Panzeri,  as  the  leads,  supported  by 
a large  cast  of  uncredited  people — thus  the  picture 
will  have  to  rely  on  favorable  word-of-mouth  at  the 
art  spots.  Because  of  its  lack  of  name  players  and 
its  semi-documentary  quality,  it  will  have  scant 
appeal  for  general  audiences,  more’s  the  pity.  The 
original  title,  which  translates  as  “The  Job,”  is 
far  more  descriptive  of  the  film,  which  deals  en- 
tirely with  the  fear  and  loneliness  of  a youth  who 
gets  his  first  job  in  a Milan  industrial  plant.  Dur- 
ing the  clerical  tests,  he  meets  a girl  also  applying. 
Although  his  first  is  an  office-boy  job,  they  later 
meet  for  lunch  but,  when  he  goes  to  the  office  New 
Year’s  Eve  party,  she  fails  to  show  up.  Later,  he 
is  promoted  to  assistant  clerk.  That’s  all  that  hap- 
pens but  the  tale  is  so  full  of  recognizable  human 
and  amusing  touches  and  the  sad-eyed  Panzeri  is 
so  appealing  and  pathetic  as  the  youth  that  audi- 
ences will  find  it  delightfully  true-to-life.  Miss 
Detto  and  the  many  character  types  are  just  about 
perfect.  A Titanus-24  Horses  production. 

Sandro  Panzeri,  Loredana  Detto. 


SHORT  SUBJECT  REVIEW 


The  Old  Man  and  the  Flower 

Union  Films  (Animated  cartoon)  8 Minutes 

Another  of  Ernest  Pintoff’s  delightful  cartoons, 
this  little  gem  deals  with  a “grubby  old  man”  who 
falls  in  love  with  a purple  flower,  which  he  finds, 
then  loses  and  finally  is  reunited  with.  The  dialog 
is  comical,  yet  pathetic,  and  is  amusingly  spoken  in 
the  Jewish  dialect  voice  of  Dayton  Allen,  who 
narrates.  This  is  equal  to  Pintoff’s  prize-winning 
“The  Critic.” 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  ® Technirama;  © other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Who's  Minding  the  Store?  Si  0Come@ 

Paramount  (6306)  90  Minutes  Rel.  Nov.  ’63 

Jerry  Lewis  certainly  hits  the  comedy  bull’s-eye  in  this 
hilarious  Paul  Jones  production,  the  star’s  best  picture 
in  years,  or  since  the  memorable  “That’s  My  Boy”  of 
1951.  The  picture,  in  which  Jerry  wisely  leaves  the  di- 
rection to  Frank  Tashlin,  who  also  wrote  the  screenplay  I - 

with  Harry  Tugend,  is  so  mad,  mirthful  and  packed  ,nt  I , 
with  inventive  slapstick  touches  that  it  is  reminiscent  of  1 
the  Marx  Bros,  classics,  even  to  the  inclusion  of  a 
haughty  dowager  comedy  foil,  played  by  Isobel  Elsom  in 
the  best  Margaret  Dumont  manner.  Jerry  is  terrific  in 
his  misadventures  with  other  department  store  lady 
customers,  including  an  Amazonian  lady  hunter  and  a 
fat  woman  seeking  size-5  shoes  for  her  size-10  foot,  that 
most  patrons  will  be  weak  from  laughing.  The  support- 
ing cast  is  also  better  than  usual  with  Agnes  Moorehead, 
as  a domineering  department  store  tycoon;  John  Mc- 
Giver,  as  her  spineless,  kindly  husband;  Ray  Walston, 
as  a scheming  store  manager — all  of  them  excellent, 
and  Jill  St.  John  to  contribute  the  pulchritude  and 
romance,  which  she  does  perfectly.  This  is  Jerry  at  his 
befuddled  best,  particularly  in  the  climax,  in  which  a 
berserk  vacuum  cleaner  makes  a shambles  of  Miss  Elsom 
and  the  entire  store. 

Jerry  Lewis,  Agnes  Moorehead,  Jill  St.  John  McGiver, 

Ray  Walston,  Isobel  Elsom,  Nancy  Kulp. 

The  Face  of  War  °‘“M" 

Janus  Films  105  Minutes  Rel.  Nov.  ’63 

Another  compilation  of  newsreel  shots  made  during  the 
two  World  Wars  and  through  the  Korean  conflict,  this 
_,m  documentary  produced  by  Minerva  Films  of  Stockholm 
circ  and  Nippon  Elga  Shinshu  of  Tokyo,  has  many  impressive 
il  f°  film  clips,  some  of  them  never  before  released.  Directed 
by  Tore  Sjoberg,  who  did  “Mein  Kampf,”  distributed 
by  Columbia  Pictures  in  1961,  this  will  attract  serious- 
minded  patrons,  but  it  offers  little  that  is  new  and  can 
scarcely  be  classed  as  entertainment.  Although  much  of 
the  footage  of  war  and  its  horrors  will  seem  familiar, 
some  Russian  shots  of  World  War  II  have  been  culled 
from  Moscow  archives  and  gruesome  films  taken  in 
Hiroshima  and  Nagasaki  following  the  atomic  explosions, 
which  were  suppressed  by  the  American  authorities  in 
1945,  are  included  to  horrify  the  spectator.  The  film  is 
best  suited  to  a few  selected  art  spots  and  might  be 
shown  to  student  matinees  to  acquaint  them  with  the 
futility  of  war  but  it’s  not  for  general  bookings.  Narra- 
tion by  Bryant  Halliday  is  clear  and  concise,  although 
there’s  considerable  repetition,  such  as  “everybody  loves 
a parade,”  repeated  many  times  as  marching  armies  are 
shown,  obviously  for  ironic  emphasis.  Erik  Holm,  Cor- 
delia Lewis,  C.  D.  B.  Bryan  and  C.  D.  Brandt  wrote  the 
script. 

Europe  in  the  Raw  ^ Nov<Jlty 

Eve  Productions  70  Minutes  Rel. 

Shades  of  Allen  Funt’s  highly  accoladed  “Candid 
Camera”  technique!  Enterprising  producer-director- 
cameraman  Russ  Meyer,  trekking  along  the  highways 
and  byways  of  Europe,  comes  up  with  entertainment  that 
can  be  aggressively,  imaginatively  sold  to  the  male  crowd 
in  particular  in  the  larger  population  centers.  Using 
Eastman  Color,  he  managed  to  combine  both  the 
“known”  tourist  sights  in  such  municipalities  as  Paris, 
Brussels,  Copenhagen,  et  al,  as  well  as  the  exotic, 
namely  the  striptease  practitioners,  and  just  when  the 
viewer  gets  accustomed  to  such  goings-on,  he’s  tossed 
the  unorthodox  situation  of  hidden-camera-angled 
“shots”  of  prostitutes.  This  is  not,  by  any  stretch  of  the 
imagination,  to  be  recommended  for  the  naive,  gullible  i 

and  impressionable.  It’s  strictly  adult  entertainment  = | 
and  best  to  be  played  off  in  the  larger  cities.  The 
smaller  communities,  by  tradition,  seem  to  frown  on 
such  screen  presentations,  and  where  the  local  showman 
feels  antagonism  will  be  registered  against  his  theatre 
and  the  film  industry,  it  might  well  be  a good  idea  to 
screen  the  attraction  for  reigning  authorities.  Meyer 
is  not  a novice;  he  has  a keen  awareness  of  what  will 
register  on  the  screen. 

Documentary  by  Russ  Meyer. 

x-x  - 7 ■ iji T J _ Ratio:  Melodrama 

Girl  in  Trouble  1S51 

Vanguard  Productions-SR  82  Minutes  Rel. 

With  as  topical  a theme  as  attainable  and  with  as 
spirited  and  competent  a cast  as  can  be  assigned,  this 
modest  Vanguard  Productions  International-states  rights 
attraction,  produced  and  directed  by  Lee  Beale,  from  a 
taut,  tight  screenplay  by  Anthony  Naylor,  contains  much 
that  smacks  of  sleeper  entertainment.  The  latter  cate- 
gory, understandably,  necessitates  strong  teaser  promo- 
tion and  word-of-mouth  on  the  local  level,  but  it’s  in- 
deed possible  that  once  the  pre-opening  exploitation  has 
swung  into  high  gear,  the  boxoffices  should  be  tinkling. 
The  basic  yarn  of  a runaway  girl  unable  to  cope  with  the 
harsh,  realistic  world  of  the  big  city,  far  from  her 
idyllic  country  home,  has  been  adapted  in  past  efforts, 

true,  but  the  audiences  that  flocked  to  view  the  latter 

'Opc  will  want  to  watch  the  latest  study,  since  it  provides  a 
convincing  and  compact  showcase  for  some  fresh  and 
imaginative  talent,  most  notably  leading  lady  Tammy 
Clark,  plus  Neomi  Salatich  and  Bettina  Johnson  in 
character  delineations.  Lee  Beale’s  directorial  prowess  is 
commendable;  he  knew  what  he  wanted  in  tone  and  ten- 
sion and,  in  the  main,  succeeded  admirably.  William 
Morris  served  as  production  supervisor. 

Tammy  Clark,  Ray  Menard,  Neomi  Salatich,  Larry 
Johnson,  Martin  Smith,  Bettina  Johnson. 

There  Is  Still  Room  in  Hell 

Lake  Enterprises- SR  90  Minutes  Rel.  July  ’63 

Some  spirited  delineations — particularly  by  the  lissome 
leading  lady,  Barbara  Valentin,  whose  most  recent 
American  effort  was  the  impressive  grossing  “The  Festi- 
val Girls” — elevate  this  independently  made  melodrama 
intriguingly  backgrounded  against  international  narcotics 
and  rival  gang  wars  for  the  tremendously  valuable  spoils 
into  the  category  of  mass  entertainment.  Miss  Valentin’s 
name — and  form — will  mean  much,  particularly  in  the 
bigger  cities,  and  the  story  theme  is  certain  to  lure  much 
of  the  crowd  that  seemingly  dotes  on  constant  action- 
and-adventure,  irregardless  of  illogical  contrivances,  plot- 
ting-wise. The  girl  is  used  as  the  go-between  at  the 
climactic  showdown  between  two  groups  that  greedily 
traffic  in  dope,  and  while  the  ending’s  conveniently  pat, 
there’s  sufficient  stress  preceding  an  exciting  chase-and- 
effect  to  please  the  bulk  of  the  viewing  audience.  It 
should  be  sold  as  adult  entertainment,  and  in  full 
showmanship  cognizance  of  the  strikingly  effective  title, 
teaser  ads  may  well  be  the  “clincher”  in  pre-opening 
amusement  page  advertising.  Miss  Valentin’s  provocative 
poster  and  photo  poses  could  serve  as  basis  of  display 
activity  in  the  central  portions  of  metropolitan  regions. 

Paul  Glawion  and  Maria  Vincent  contribute  importantly. 

Jou-  | 

Barbara  Valentin,  Paul  Glawion,  Maria  Vincent.  ~'1.ty' 

Playgirls  International 

Westfield  Productions-SR  71  Minutes  Rel.  Dec.  ’63 

Producer-director  Doris  Wishman  serves  an  enterprising 
bit  of  entertainment  in  her  latest  study  of  human  foibles 
and  fallacies.  The  Cy  Eichman  screenplay,  deceptively 
simple  in  concept  and  containment,  spins  off  briskly 
enough,  telling  of  “The  Good  Life” — i.e.,  enjoyment  of 
human  pleasures — against  a colorful  backdrop  of  world’s 
pleasure  points,  Paris,  Las  Vegas,  et  al.  Skilfully  enough, 
too,  some  of  the  best-known  practitioners  of  entertainment 
quality — Louis  Prima,  long  Las  Vegas  based — appear  on 
camera.  The  Andy  Kuehn  narration  (spoken  by  Leslie 
Daniel)  will  satisfy  the  post-21  audiences  certain  to  be 
attracted  to  local  playdates;  he  doesn’t  get  over-enthused, 
nor  does  he  strive  for  subtleness  that  may  well  go  hand- 
in-hand  with  a lecture  platform.  In  some  cities,  of  course, 
the  more  discriminating  may  find  thmselves  disap- 
pointed; this  is,  basically,  a super-sophisticated  nudity 
study,  far  indeed  from  the  provocative  aura  of  interna- 
tional heiresses  cavorting  on  dad’s  dough  in  plush 
pleasure  places.  Eastman  Color  ably  has  captured  the 
mood  and  manner  of  the  undraped  female  in  the  U.S., 
Europe,  Asia  and  the  far  reaches  of  the  Pacific,  and, 
given  an  aggressive  marketing  pitch,  this  can  chalk  up 
Ua  some  mighty  handsome  boxoffice  takes. 

- — - Betty  Andrews,  Eileen  Traynor,  Kenneth  Andrews, 
<{es'  Louis  Prima  Twist  Show,  Sam  Butera  and  Witnesses. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 

GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “The  Face  of  War”  (Janus) 

This  being  a documentary,  there  is  no  story,  just  a 
succession  oi  newsreel  and  documentary  footage,  starting 
vsicn  the  effects  of  the  assassination  of  Archduke  Ferdi- 
nand of  Austria,  which  led  to  the  first  World  War.  The 
Spanish  natives  are  shown  watching  planes  overhead 
during  the  Franco  fighting,  this  leading  into  World 
War  if.  The  usual  shots  of  Hitler,  his  marching  troops  frmuo 
ana  ine  fighting  in  Russia,  France  and  Holland,  as  well  (angers 
as  ihe  bombing  of  Eng;  and  and  the  atom  bomb  holocaust  - 
in  Japan  follow.  Last  is  some  shots  of  fighting  in  Korea. 


EXPLOITIPS: 

News  photos  or  enlargements  of  Japanese  bombing 
victims,  which  may  be  available  at  newspaper  offices  or 
public  libraries,  should  be  used  on  the  theatre  fronts. 
Stress  that  this  was  made  by  Tore  Sjoberg,  who  directed 
"Mein  Kampf,”  which  did  strong  business  in  1961. 


CATCHLINES: 

Horrifying  Newsreel  Footage  From  Hiroshima  and 
Nagasaki — Suppressed  by  the  American  Authorities  in 
1945  . . . rr  racing  the  Horrors  of  War  From  World  War 
I to  the  Present  . . . War  Footage  Collected  From  All 
Over  the  World. 


THE  STORY:  “Girl  in  Trouble  (Vanguard) 

Tammy  Clark,  too  young  to  be  wise  and  too  pretty  for 
her  own  good,  yearns  to  experience  life  beyond  the  con- 
fines of  her  widowed  father’s  country  village  home.  She 
leaves  home,  knowing  that  boy  friend  Ray  Menard  will 
wait.  Her  hitcnhiking  ends  in  nightmarish  atmosphere — 
a driver  attempting  to  attack  her  on  a country  road 
strikes  his  head  on  a rock.  Convinced  she  has  killed 
h m,  Tammy  drives  the  car  into  New  Orleans,  hoping  to 
iose  herself  in  the  city.  In  a sleazy  boarding  house, 
she  is  befriended  by  Neomi  Salatich,  French  Quarter 
habitue,  who  gets  her  a job  modeling  in  a lingerie  and 
specialty  shop  operated  by  Bettina  Johnson,  the  latter 
sending  her  to  a hotel  “to  model.”  She’s  attacked  and 
raped.  Neomi  suggests  that  Tammy  start  dancing  on 
famed  Bourbon  St.  She  becomes  known  as  the  Texas 
Twister.  Ray,  in  town,  still  very  much  in  love  with 
her,  makes  her  realize  what  time  has  done.  She  tries  ■«  > 
to  commit  suicide  with  sleeping  pills.  Ray,  waiting  for  ' . ■ 
her  at  the  hospital,  tells  her  that  the  man  she  thought  ^ y 
she  had  killed  was  only  stunned.  The  two  go  home. 
EXPLOITIPS: 

Get  probation  officers  and  the  like  to  discuss  prob- 
lems of  runaway  girls  for  press,  radio,  TV.  Use  teaser 
copy  in  “general  notices”  section  of  classified  ads. 
CATCHLINES: 

This  Film  Is  Shown  in  Its  Original  Un-cut  Version 
Because  of  the  Abnormal  Subject  Matter. 


THE  STORY:  “Playgirls  International”  (Westfield) 

This  is  a picture  without  a message.  The  viewer  is 
whisked  by  jet  to  the  far  corners  of  the  earth,  to  visit 
many  lands_  where  “The  Good  Life”  exists.  We  move  from 
Paris,  to  Hawaii,  to  Thailand,  to  Japan,  to  Germany, 
Austria  and  Mexico  and  then  back  to  the  U S.,  with 
pr'mary  stress  on  Las  Vegas,  catching  performance  by 
Louis  Prima  and  his  beautiful  girl  twisters,  plus  Sam 
Bucera  and  the  Witnesses.  Next  appears  nudist  camp 
footage,  shot  in  Florida,  these  practitioners  of  the  un- 
draped doing  the  twist,  the  hula,  an  Apache  war  dance, 
et  al. 

EXPLOITIPS: 

New  York  Merchandise  Co.,  32  W.  23rd  St.,  New  York, 
is  marketing  an  18-inch-tali  “Playgirl  Doll”  to  be  offered 
free,  perhaps,  to  a specific  number  of  couples  first  at  your 
boxoffice.  Contact  disc  jockeys — both  male  and  female 
— for  plugs  on  the  Prima  name  in  particular. 

CATCHLLNES: 

A Fascinating  Adventure  Into  the  Colorful  World  of 
Nature’s  Playgirl:  International!  . . . See  Them  All!  A 
Whirling,  Twirling  Panorama  of  Nature’s  Playgirls!  ... 
Filmed  Around  the  World  and  in  Florida’s  Top  Nature/'  (Cl 
Camps ! . c 


THE  STORY:  “Who’s  Minding  the  Store?”  (Para) 

Agnes  Moorehead,  ruthless  department  store  owner, 
is  determined  to  break  up  the  romance  between  her 
daughter,  Jill  St.  John,  who  has  left  home  to  get  herself 
a joo  under  an  assumed  name,  and  Jerry  Lewis,  a poor 
but  honest  poodle-sitter.  With  Jill  working  at  the  store 
as  an  elevator  operator,  Agnes  has  her  store  manager, 
Ray  Walston,  hire  Jerry  as  a clerk  and  saddle  him  with 
(stone  impossible  tasks  to  show  him  up  to  Jill.  Jerry  is  forced 
to  paint  a flagpole,  almost  demolishes  the  footwear  de- 
partment trying  to  fit  a stout  woman  into  dainty  pumps, 
then  wrecks  the  sports  shop  selling  an  elephant  gun  and, 
finally,  repairs  a dowager’s  vacuum  cleaner  and  almost 
the  entire  store  is  sucked  into  the  vacuum  bag.  But, 
with  the  aid  of  John  McGiver,  Jill’s  kindly  father,  Agnes 
finally  is  convinced  of  Jerry’s  worth. 

EXPLOITIPS: 

Jerry  Lewis,  who  has  made  28  previous  pictures,  all  of 
which  have  grossed  millions,  and  has  appeared  on  numer- 
ous TV  shows,  is  the  big  selling  name.  Agnes  Moorehead, 
usually  in  dramatic  roles,  and  Jill  St.  John  will  attract 
regular  patrons.  Stress  that  this  is  reminiscent  of  the 
Marx  Bros,  pictures,  such  as  “The  Big  Store. 
CATCHLINES: 

It’s  Jerry  Lewis  at  His  Wackiest  Making  Shambles  of 
a Huge  Department  Store.  Jerry  Lewis’  Misadventures 
Wreak  Havoc  in  Every  Department  of  the  World’s  Largest 
Store. 


THE  STORY:  “Europe  in  the  Raw”  (Eve) 

Cameraman  Russ  Meyer,  seeking  the  unusual,  goes 
into  the  known  and  unknown  locales  of  the  Continent, 
in  the  process  filming  night  club  sequences  in  Paris, 
Brussels,  Copenhagen,  Hamburg  and  Berlin,  where 
striptease  artists  go  through  their  routines.  After  Italy 
and  Holland,  he  calls  on  the  prostitutes  in  Paris, 
Amsterdam,  Hamburg  and  Berlin,  this  time  employing  a 
hidden  camera  device  in  a satchel-like  briefcase.  Sub- 
ject matters  get  too  “warm”  and  the  camera  “blows  up” 
for  a finale. 


EXPLOITIPS: 

Tie  up  with  travel  agencies,  tourist  bureaus  for  lobby 
displays  geared  to  the  unusual  sights  prevailing  in  the 
bigger  cities  of  Europe.  Send  a girl  in  buttoned-up  trench 
coat  and  appropriate  sandwich  sign  through  downtown 
streets  at  noon  lunch  hour. 


CATCHLINES: 

A Winning  Combination!  . . . Things  Some  Tourists 
Never  Saw!  . . . What  Ho!  And  It’s  Off  to  Europe— for 
Sights  and  Sounds  to  Be  Remembered,  You  Can  Be  Sure! 


THE  STORY:  “There  Is  Still  Room  in  Hell”  (Lake) 

A Turkish  narcotics  dealer,  contracted  to  deliver  the 
white  poison  to  the  U.S.,  double-crosses  his  suppliers,  the 
latter  promptly  sending  one  of  their  men  to  Istanbul  to 
prove  the  dealer’s  guilt,  and,  if  necessary,  to  liquidate 
him  with  aid  of  Barbara  Valentin,  beautiful  blonde 
agent.  In  an  ironic  twist  of  fate,  both  the  narcotics 
dealer  and  the  man  dispatched  to  kill  him  find  them- 
selves infatuated  with  Barbara.  Maria  Vincent,  French 
singing  star,  tells  the  suppliers’  man  when  the  dealer’s 
next  cargo  will  arrive.  In  a showdown  battle,  the  two 
men  destroy  each  other. 


EXPLOITIPS: 

Get  local  vice  squad  spokesmen  to  discuss  the  evils  of 
narcotics  for  newspaper  publication  and  radio-TV  com- 
mentary. Screen  the  film  ahead  of  opening  for  clergy, 
press  and  other  opinion-makers,  stressing  the  fact  that 
picture’s  objective  is  to  point  out  the  perils  of  dope  usage, 
rather  than  sensationalize. 


CATCHLINES: 

Blasting  Their  Way  Across  a Continent!  . . . Interna- 
tional Rival  Gangs:  Their  Target,  Dope!  Their  Hypo, 
Sex ! . . . She  Charmed  Them  All — The  Weak,  the  Wicked, 
Even  the  Men-of-Iron! 
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CLfflRine  HOUSE 


HELP  WANTED 


Manager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


Young,  energetic,  experienced  theatre 
manager  wanted  for  Waldo  Theatre,  Kan- 
sas City,  Mo.  Good  pay  and  working 
conditions.  Contact:  Clark  Rhoden,  3706 
Broadway,  Kansas  City,  LO  1-2828. 


Immediate  opening  for  experienced  man- 
agers. (Working  managers  only,  need  ap- 
ly).  Must  have  references,  ambition,  and 
e bondable.  Send  complete  resume  and 

Photo  first  letter.  Armstrong  Circuit,  Inc., 
O.  Box  337,  Bowling  Green,  Ohio. 


Experienced  drive-in  manager!  Ac- 
complished in  newspaper,  herald  and  gim- 
mick advertising.  Interesting  proposition, 
secure  year-round  employment.  Work  hard 
in  season,  long  winter  vacation.  New  Eng- 
land. Send  complete  resume,  replies  held 
confidential.  Boxoffice,  9783. 


Wanted!  Manager  for  small  Ohio  town, 
operating  one  indoor  and  one  outdoor 
theatre.  Please  state  previous  experience, 
salary  desired,  etc.  Boxoffice,  9784. 


Working  manager  for  conventional  the- 
atre. Year  around  operation.  Salary  com- 
mensurate with  proven  ability.  Ideal  cli- 
mate in  Southwest.  Replies  confidential. 
Boxoffice,  9787. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 
Company,  Chetek,  Wise. 


Theatre  manager  for  chain  operating 
theatres  in  North  and  South  Carolinas, 
Georgia  and  Florida.  Send  resume  first 
letter.  Good  opportunity  with  expanding 
chain.  Boxoffice,  9789. 

"BUY! 

SELL! 

TRADE! 

FIND  HELP 
or 


POSITION 


Through 


BOXOFFICE 


Classified  Advertising 

Greatest  Coverage  in  the 
Field  at  Lowest  Cost 


Per  Reader 


4 insertions  for  the  price  of  3 


POSITIONS  WANTED 


Projectionistl  Four  years  experience, 
non-union.  Steady  work.  Boxoffice,  9777. 


Interesting,  unusual  resume  available 
about  hard  hitting  showman.  Boxoffice, 
97S0. 


AGENCY  WANTED 


Distribution  Agency!  Willing  to  represent 
any  producer  of  Motion  Picture  or  Dis- 
tributing Company  for  the  West  Indies, 
British  and  Dutch  Guianas.  Contact: 
George  LeHunte  Thomas,  Ltd.,  34  Charlotte 
Street,  Port-of-Spain,  Trinidad,  W.I. 


GENERAL  EQUIPMENT— USED 


For  sale:  Wagner  aluminum  letters,  570 
size  8"  & 4".  Also,  20'x2'  glass  with  bars. 
All  good.  Salem  Theatre,  P.O.  Box  8, 
Salem,  Va.,  DUpont  9-2521. 


Complete  RCA  magnetic,  optical  sound- 
heads,  amplifiers,  three  speakers,  ana- 
morphics,  projection  heads,  lamps,  bases, 
generator,  rewind.  Boxoffice,  9785. 


E-7  mechanisms  and  Ballantyne  mechan- 
isms. Ballantyne  200  watt  dual  amplifier 
system  for  drive-in.  W.  E.  sound  heads 
and  5pt  bases,  RCA  soundheads  and 
light  weight  bases  to  match.  Priced  to  sell. 
LOU  WALTERS  SALES  & SERVICE  CO., 
4207  Lawnview  Ave.,  Dallas,  Texas. 


EQUIPMENT  WANTED 

Top  dollar  paid  tor  used  booth  equip- 
ment. Bob  Foster,  1123  E.  Henderson  St., 
Cleburne,  Texas. 


IN-CAR  HEATERS 


In-car  heaters,  outdoor  theatres.  60 
cycle,  AC,  single  phase,  500  watts,  208 
volts,  three-contact  plug,  $6.50  each.  FOB, 
Berman  Sales,  Toledo  1,  Ohio. 


BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn 
N.  Y. 


Build  attendance  with  real  Hawaiian 
o.rchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


Biggest  patronage  stimulation!  Person- 
alized reviews,  ratings  sent  to  your  pa- 
trons bi-weekly.  Costs  pennies.  Free 
samples.  Grand  Productions,  535  Johnson, 
Gary,  Indiana. 


FILMS  WANTED 


Wanted:  35mm  & 16mm  prints,  negatives, 
trailers,  posters,  pressbooks,  etc.  on  1934 
feature  "The  Scarlet  Letter"  starring  Col- 
leen Moore.  SIGNATURE  FILMS,  2120  Cross 
Bronx  Expressway,  Bronx,  New  York.  10473. 


Any  “Tab  Hunter"  films!  16mm  or  35mm, 
top  prices  paid.  Boxoffice,  9781. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll  tick- 
ets, 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5.95.  Each  change  in  admission  price,  in- 
cluding change  in  color,  $4.25  extra.  Dou- 
ble numbering  extra.  FOB  Kansas  City, 
Mo.  Cash  with  order.  Kansas  City  Ticket 
Co.,  Dept.  11,  109  W.  18th  Street,  Kansas 
City  8,  Mo. 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


California  Here  I Come!  2 hard  tops: 
ONE;  San  Diego,  Calif.,  with  two  apart- 
ments, 600  seats,  beautiful,  $32,500.  ONE: 
Kern  County,  Calif.,  450  seats,  excellent, 
$29,500.  Both  operating  now.  Good  for 
family  or  circuit  operation.  Will  make 
terrific  deal  for  both  houses  on  price  and 
down  payment.  Hurry  on  this  one.  Write, 
Boxoffice,  9776. 


Theatre  for  sale  in  Beautiful  Morro  Bay, 
California,  ocean  resort  town,  family  op- 
eration. Boxoffice,  9779. 


450-car  drive-in  theatre  in  Northeastern 
Wisconsin.  Located  on  junction  of  high- 
way to  good  resort  area.  Boxoffice,  9780. 


THEATRES  WANTED 


Want  to  lease  with  option  to  buy,  drive- 
in  or  indoor  theatres  in  South  Texas. 
WHATLY  THEATRES,  Box  330,  Harlingen, 
Texas. 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  leas: 
200,000.  Contact  Harry  Wald,  506  St 
Charles  St.,  St.  Louis,  Mo. 


Will  invest  up  to  $50,000  cash,  plus  ex- 
cellent credit  rating  in  profitable  theatre 
operation.  What  have  you?  Boxoffice,  9778. 


Drive-Ins  wanted  in  New  York,  Penn- 
sylvania, Connecticut  or  New  Jersey.  Re- 
ply: Boxoffice,  9786. 


POPCORN  MACHINES 

Brand  new  counter  model,  all  electric 
Capacity,  hundred  portions  per  nour 
$199.00.  Replacement  kettles  all  machines 
120  S.  Halsted,  Chicago  6,  111. 


RECORDS 


JON  BRENT'S  "Plaza  Theatre  Organ 
Overtures."  Monaural,  $4.00,  Stereo,  $5.00., 
postpaid.  Alpha  Records,  5965  West  Blvd., 
Los  Angeles,  Calif.,  90043. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

TROUT'S  SOUND  AND  PROJECTION 

LOOSE-LEAF  Service  Manual  and  Monthly 
Service  Bulletins.  "How"  to  keep  your 
equipment  in  good  running  condition; 
"How"  to  repair  projectors,  arc  lamps 
and  keep  in  tip-top  running  condition. 
"How"  to  easily  service  Sound  Equipment; 
Sound  heads,  amplifiers  and  speakers. 
Data  on  16,  35  and  70mm.  Data  on  Xenon 
lamps  and  new  transistor  sound  systems 
“Simplified  Course  on  servicing  Sound 
Systems  for  Theatres,"  each  month.  Used 
by  leading  theatres  cs  a guide  for 
Better  Sound  and  Projection  For  EX- 
HIBITORS and  PROJECTIONISTS.  Edited 
by  Wesley  Trout,  Technical  Editor,  Modern 
Theatre  13  years!  Manual  and  MONTHLY 
SERVICE  BULLETINS  for  one  year,  only 
$7.50.  Cash,  Check  or  P.O.  No  CODs. 
WESLEY  TROUT.  Publisher,  Box  575,  ENID, 
OKLAHOMA 


EQUIPMENT  REPAIRING 

All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4207  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


THEATRE  SEATING 

Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale  Neva  Burn  Products  Corp.,  262  South 

St..  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE1  Expert 
workmanship,  personal  service,  finest  ma- 
terials ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 

ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken.  N.J. 


IT  PAYS  TO 
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BOXOFFICE 


Handy  Subscription 
Order  Form 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City  24,  Mo. 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 

□ Remittance  Enclosed 

□ Send  Invoice 
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—read  and  relied  on  by  MORE  Theatremen 
than  any  other  film  trade  paper  in  the  world 


THE  NATIONAL  FILM  WEEKLY  - WITH  THE  LOCAL  TOUCH! 


DECEMBER  9,  1963 


A Polynesian  theme,  developed  in  a modified  manner,  distinguishes  the  new  Mai-Kai  Theatre  in  Livonia,  a Detroit 
suburb.  Translated,  the  name  means  'The  Finest,"  and  it  is  truly  a luxury  house.  Polynesian  sculptures  on  the 
walls,  exotic  urns  and  a multi-colored  carpet  are  indicative  of  the  artistic  and  imaginative  qualities  of  the  people. 


Showman's  Manual 
'GOLIATH  AND  THE 
SINS  OF  BABYLON' 


Go  With  20th... 


It's  Money  in  The  Bank I 
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IT  CAN  BE  DONE! 


IN  OUR  ISSUE  of  September  23,  we  dis- 
cussed the  promotional  activity  un- 
dertaken by  the  television  networks  in 
launching  their  new  season  programs  in 
relation  to  the  motion  picture  industry’s 
lack  of  any  semblance  of  such  effort. 
Thus  TV,  with  exceptional  cooperation  by 
newspapers — which  usually  is  not  ex- 
tended to  motion  picture  theatres — had 
the  field  to  themselves.  Titled  “Movies 
Deserve  Better,”  we  scored  the  news- 
papers for  the  favoritism  they  showed  to 
TV,  at  the  same  time  suggesting  that  our 
industry  exert  a greater  effort  not  only 
to  garner  more  and  better  publicity,  but 
to  achieve  that  improved  “image”  that 
it  has  been  so  much  talking  about. 

Among  the  responses  was  the  follow- 
ing, from  M.  B.  Smith,  vice-president  and 
director  of  advertising  for  Common- 
wealth Theatres,  which  operates  some 
125  theatres  in  seven  states: 

“I’ve  seen  TV  launch  its  campaigns  each  fall 
for  many  seasons  now.  The  happiest,  hardest 
gamble  they’ve  ever  taken  is  now  in  progress, 
as  of  September  15-16,  when  all  the  new  shows 
broke  . . . The  ratings  will  commence  flowing 
this  week — and  I’m  here  to  tell  you  that  TV  has 
got  some  problems  that  are  going  to  become 
magnificent  ‘busts’  in  the  next  few  weeks. 

“As  the  ratings  bounce  out  this  fall,  you  are 
going  to  see  some  of  the  worst  casualties  that 
TV  has  ever  suffered  and  the  loss  in  money  is 
quite  something,  too.”  (This  prophecy  has,  in- 
deed, come  true.) 

“There’s  still  nothing  the  matter  that  a good 
picture  cannot  cure — either  in  TV  or  on  the  mo- 
tion picture  screen.  If  the  ‘new  wave’  pictures 
are  BIG  pictures  in  our  industry,  then  I’m  crazy! 
They  may  grant  the  way  to  the  birth  of  some 
new  ideas.  But  it  still  takes  a craftsman,  highly 
manifold  in  skill,  to  make  big  pictures!  I’ll  take 
the  men  who  have  the  experience,  and  the  talents 
and  the  facilities  that  are  born  of  major  ex- 
perience and  money. 

“In  the  midst  of  all  this,  though,  there  is  a 
‘crying  need’  for  retaliation  on  the  part  of  the 
industry  toward  its  enemy — TV.  I think  the  ebb 
and  tide  of  TV  hits  its  minimal  appeal  in  the 
middle  of  the  wintertime.  I just  looked  at  Ed- 
ward Hyman’s  summation  of  product  for  this 
fall  and  winter.  It  is  not  the  greatest  in  history, 
but  there  are  magnificent  pictures  coming  from 
the  majors. 

“With  TV  now  licking  its  wounds,  this  is  the 
time  when  this  industry  ought  to  smash  back 
with  a nationwide  attack — using  such  copy  as: 
“IN  THE  NEW  YEAR  . . . FROM  PARA- 
MOUNT . . , COMES  , . 

“IN  THE  NEW  YEAR  . . . FROM  HOLLY- 
WOOD . . . COMES  . . 

“I  think  it  is  a ‘cry’  that  should  be  carried  by 
an  industry  to  a potential  nation  of  customers. 
It  should  resound  on  posters,  in  trailers,  in  lobby 
displays  and  in  special  newspaper  ads.  If  we  only 
talked  about  a dozen  pictures  that  will  pour  out 
of  Hollywood  around  Christmas  and  the  New 
Year,  and  carried  the  story  to  the  public — we 
strike  when  and  where  it  can  do  much  good. 
“Surely,  if  such  an  idea  could  improve  busi- 


ness in  the  new  year — and  let  us  not  feel  that 
we  can  ever  exaggerate  the  need — for  such 
which  will  appear  in  January.  The  public,  at 
the  moment,  may  be  focused  upon  TV.  We 
need  to  move  their  focus  to  the  best  of  OUR 
product!” 

Virtually  implementing  this  thought, 
and  our  own  suggestion,  is  the  advise- 
ment from  Frank  Lawson,  chairman,  of 
what  the  Film  Advertising  Circle  of  Can- 
ada did  along  this  line.  This  organization, 
which  is  composed  of  publicity  and  adver- 
tising representatives  for  film  distribu- 
tion and  exhibition  companies  with  head- 
quarters in  Toronto,  did  take  the  message 
for  the  industry’s  product  to  the  public, 
handsomely  and  effectively,  as  is  shown 
in  an  illustration  elsewhere  in  this  issue. 
Says  Mr.  Lawson: 

“I  read  with  interest  your  article,  ‘Movies 
Deserve  Better,’  which  appeared  in  the  Septem- 
ber 23  issue  of  Boxoffice.  In  an  effort  to  over- 
come these  situations,  you  will  be  interested  in 
the  attached  tearsheet  of  an  ad,  which  appeared 
in  the  Thanksgiving  Day  (October  14  in  Canada) 
edition  of  the  Toronto  Globe  & Mail.  This  ad 
brought  together  distributors  and  exhibitors  in 
a combination  of  the  major  releases  playing  in 
Toronto  on  this  holiday  date.  The  Globe  & Mail 
was  the  only  paper  printed  on  that  day  and  in- 
creased circulation  by  some  140,000  copies  over 
their  normal  Saturday  circulation. 

“The  newspaper  arranged  the  individual  ads 
in  an  editorial  manner  and  also  provided  addi- 
tional drop-in  ads  throughout  the  paper  draw- 
ing the  readers’  attention  to  this  page  appearing 
elsewhere  in  the  paper.  Being  a holiday  edition, 
the  paper  also  had  considerable  circulation  out- 
side the  city  of  Toronto. 

“So  successful  was  this  ad  that  plans  are  now 
going  ahead  for  a similar  venture  for  the  Christ- 
mas Season  when  many  new  films  are  sched- 
uled to  open.  It  is  quite  possible  that  color  will 
be  added  in  the  production  of  a Christmas  dis- 
play page. 

“The  Film  Advertising  Circle  in  cooperation 
with  the  Globe  & Mail  was  able  to  tackle  one 
phase  of  newspaper  advertising  with  a com- 
bined effort.  The  page  is  completely  devoted  to 
motion  pictures;  position  on  the  page  was  drawn 
by  numbers  in  a hat,  and  the  editorial  approach 
played  down  any  emphasis  on  the  commercial 
aspect,  thus  drawing  the  attention  of  the 
readers.” 

We  congratulate  Mr.  Lawson  and  his 
colleagues  for  the  fine  job  they  did  in 
their  own  good  interests  and  for  the  fine 
example  they  set  thereby  for  their 
“cousins”  on  this  side  of  the  border.  They 
have  provided  conclusive  proof  that  uni- 
fied effort  on  the  part  of  producers,  dis- 
tributors and  exhibitors  can  be  achieved 
and  that,  in  turn,  it  can  secure  the  de- 
sired cooperation  from  newspapers — and, 
doubtless,  from  points  of  public  contact. 


SAYS  RECENT  COURT  DECISION 
UPHOLDS  CLEARANCE  CONCEPT 


TOA's  Stuart  Aarons  Hails 
Boston  Opinion  As  Boon 
To  Distribution 

NEW  YORK — A recent  decision  of  the 
U.S.  Court  of  Appeals  in  Boston  should  en- 
courage distributors  to  stand  fast  by  their 
traditional  concepts  of  run  and  clearance, 
in  the  opinion  of  Stuart  H.  Aarons,  chair- 
man of  Theatre  Owners  of  America’s  legal 
advisory  committee.  The  case  involved  an 
antitrust  suit  brought  by  E.  M.  Loew  The- 
atre Circuit,  which  sought  a 21-day  clear- 
ance after  first-rim  Boston  for  its  Win- 
chester Theatre,  Winchester,  Mass.  Under 
the  prevailing  system,  Malden,  Mass.,  had 
a 21-day  clearance  after  Boston  and  a 
seven-day  clearance  thereafter  over  Win- 
chester. The  litigation  covered  the  period 
of  1954  to  1958. 

LOEW’S  REQUEST  REFUSED 

In  1955,  E.  M.  Loew  requested,  in  behalf 
of  his  Winchester  Theatre,  the  same  avail- 
ability as  that  of  Malden.  The  distributors 
refused  and  kept  him  seven  days  after 
Malden.  Loew  then  brought  his  action 
under  the  antitrust  laws,  claiming  a con- 
spiracy on  the  part  of  the  distributors  to 
deny  him  a first  neighborhood  run;  that  is, 
a run  21  days  after  first-run  Boston.  The 
case  proceeded  to  trial  before  a jury  and, 
at  the  close  of  the  plaintiff’s  case,  the  court 
directed  a verdict  for  the  defendants.  The 
ruling  was  affirmed  by  the  Court  of 
Appeals. 

Commenting  on  the  decision,  Aarons  as- 
serted that  “coming  at  a time  when  some 
are  attacking  the  traditional  concepts  of 
distribution,  this  decision  reaffirms  and 
reasserts  fundamental  truths  to  give  cour- 
age to  those  who  do  not  believe  in  scuttling 
the  system  of  runs  and  clearances  which 
made  this  industry  great.” 

Aarons  pointed  out  that  even  though 
there  was  parallel  or  uniform  action  by  all 
of  the  distributor  defendants  in  holding 
Winchester  seven  days  behind  Malden,  the 
court  rules  that  this  uniformity  was  not 
enough  evidence  of  conspiracy  to  justify 
sending  the  case  to  the  jury. 

UNIFORMITY  IS  EXPLAINED 

In  so  holding,  the  court  said:  “It  is  now 
widely  held  that  the  employment  by  distri- 
butors of  a system  of  runs  and  clearances 
does  not,  per  se,  violate  the  act  ...  we  have 
never  recognized  conscious  parallelism, 
standing  alone,  as  sufficient  to  sustain  such 
a finding.” 

Aarons  said  that  this  language  was  of 
“considerable  moment”  when  it  was  re- 
called that  the  Statutory  Court  in  the 
Paramount  case  made  a finding  that  the 
defendants  had  maintained  illegal  systems 
of  clearances.  He  said  the  court  also  had 
taken  a realistic  view  of  the  quest  for  uni- 
formity by  all  exhibitors  and  the  fact  that 
uniformity  in  runs  and  clearances  resulted 
not  from  conspiracy,  but  rather  from  law- 
ful competitive  pressures.  He  quoted  the 
court:  “Nothing  is  clearer  than  that  E.  M. 
Loew  himself  wanted,  and  expected,  all  de- 


ll ATC  Given  Court  Okay 
To  Close  Calif.  Merger 

Baltimore  — Judge  Ruben  Oppen- 
heimer  in  Baltimore  City  Court  ruled 
that  United  Artists  Theatre  Circuit 
could  officially  conclude  its  proposed 
consolidation  with  United  California 
Theatres,  a move  which  had  been  op- 
posed by  a group  of  UATC  stockhold- 
ers known  as  the  Committee  for  the 
Better  Management  of  United  Artists 
Theatre  Circuit. 

UATC  now  will  go  ahead  with  the 
transfer  of  the  stock  and  report  its 
conclusion  at  the  regular  meeting  of 
stockholders  on  a date  to  be  set. 

The  approval  of  the  deal  by  the 
court  virtually  will  dissolve  the  dis- 
sident stockholders  committee  which 
had  sought  to  remove  the  present 
management  and  replace  all  but  one 
director  on  the  board  with  its  selec- 
tions. 

The  special  meeting  of  the  stock- 
holders, as  requested  by  the  committee, 
also  will  not  be  required,  as  a result  of 
the  court’s  decision. 


fendants  to  treat  him  alike;  he  merely 
wished  the  treatment  to  be  better.”  The 
court  then  added  that  when  an  exhibitor 
got  favored  treatment  from  one  distributor, 
“it  would  almost  necessarily  receive 
identical  treatment  from  the  rest  simply 
as  a result  of  lawful  competitive  pressures.” 
Quoting  the  court  further:  “E.  M.  Loew, 
in  requesting  defendants  to  advance  it  out 
of  the  last-run  group,  knowing  that  all 
must  respond  equally,  is  asking  for  the  very 
type  of  conduct  which  E.  M.  Loew  pres- 
ently condemns  . . . and  which  would  auto- 
matically expose  defendants  to  suits  by  all 
those  remaining  in  the  run  (i.e.,  the  con- 
tiguous towns  over  which  Malden  also  took 
the  same  seven  days  clearance  as  it  did 
over  E.  M.  Loew’s  Winchester) . Accord- 
ingly, on  E.  M.  Loew’s  hypothesis,  it  would 
seem  that  defendants’  only  safe  recourse 
would  be  to  promote  all  Indians  alike  to 
chiefs,  and  hence  jettison  the  entire  sys- 
tem of  suburban,  and  indeed  of  metro- 
politan, runs  and  clearances.  We  are  not 
prepared,  simply  on  Loew’s  speculation 
that  abandoning  the  system  would  be 
economically  advantageous  to  the  defend- 
ants, to  put  on  trial  the  entire  wisdom  of 
their  belief  that  runs  and  clearances  pro- 
duce the  maximum  of  overall  revenue.” 
Aarons  noted  that  the  court  adverted  to 
E.  M.  Loew’s  principal  argument  that  a 
conspiracy  could  be  inferred  from  the  fact 
that  the  distributors’  conduct  was  against 
their  apparent  best  interests.  In  dismissing 
this  contention,  the  court  said  that  “the 
defendants  denied  that  it  was  to  their  eco- 
nomic disadvantage  to  prefer  Malden  over 
Winchester,  and  all  that  E.  M.  Loew  can 
affirmatively  point  to  is  that  their  business 
judgment  in  giving  three  competing  drive- 
ins  (one  of  which,  singularly  enough,  was 
E.  M.  Loew’s)  a run  and  clearance  equal  to 


that  at  the  Malden  conventional  theatre 
may  have  been  debatable.  We  do  think 
even  this  is  a fair  statement  so  far  as  the 
summer  months  were  concerned.  How  de- 
fendants may  have  responded  to  the  prob- 
lems of  drive-ins  in  winter,  an  obviously 
special  situation,  is  no  ground  for  finding 
that  they  were  acting  against  their  ap- 
parent best  interests  in  preferring  Mal- 
den’s conventional  theatres  over  Win- 
chester.” 

Aarons  said  this  case  was  the  latest  in  a 
series  of  decisions  where  courts  in  motion 
picture  antitrust  cases  had  thrown  out  the 
case  without  permitting  it  to  go  to  the  jury. 
He  noted  that  similar  rulings  were 
rendered  in  the  Viking  case  in  Philadelphia 
and  the  Campopiana  case,  also  in  Massa- 
chusetts. 

It  would  appear,  he  said,  that  the  “terror 
and  coercion  of  civil  antitrust  cases  in  the 
motion  picture  industry  should  by  now  be 
dissipated,”  and  that  “distributors  should 
take  heart  from  this  decision.”  He  said 
they  should  not  be  coerced  by  antitrust 
suits  to  “erode  the  firm  structure  upon 
which  this  industry  was  built”  and  that 
“they  should  not  be  short-sighted  by  an 
apparent  momentary  or  temporary  gain, 
which  ultimately  destroy  important  seg- 
ments of  the  theatre  industry.”  In  con- 
clusion, Aarons  said  it  was  high  time  that 
discipline  and  order  be  recreated  in  dis- 
tribution and  that  “this  decision  points  the 
way  to  that  end.” 

Stuart  Aarons  Heads  TOA 
Legal  Advisory  Group 

NEW  YORK — Appointment  of  Stuart  H. 
Aarons  as  chairman  of  Theatre  Owners  of 
America’s  legal  advisory  committee  was  an- 
nounced by  John  H.  Rowley,  TOA  president. 

Aarons  is  house  counsel  of  Stanley  War- 
ner Corp.,  whose  general  counsel  is  David 
Fogelson,  senior  partner  of  Schwartz  & 
Frohlich.  He  is  a Phi  Beta  Kappa  gradu- 
ate of  City  College  of  New  York  and  the 
Harvard  Law  School.  Shortly  after  gradu- 
ation in  1932,  he  joined  the  legal  staff  of 
Warner  Bros.  Pictures. 

During  World  War  H,  Aarons  received 
the  Bronze  Star  for  his  work  in  organizing 
Filipino  guerillas  into  units  of  the  regular 
Army  of  the  Philippines,  attached  to  the 
United  States  8th  Army. 

Aarons  will  continue  the  Industry  Case 
Digests,  a TOA  service  initiated  by  Herman 
M.  Levy,  recently  resigned  as  general  coun- 
sel of  TOA.  Aarons’  first  analysis  of  an  in- 
dustry case  is  in  this  issue  of  Boxoffice. 


U,  Decca  Set  Dividends 

NEW  YORK — A regular  dividend  of  30 
cents  per  share  on  the  capital  stock  of 
Decca  Records  was  declared  Tuesday  (3) 
by  the  board  of  directors,  payable  Decem- 
ber 30  to  stockholders  of  record  on  Decem- 
ber 16.  At  the  same  time,  the  board  of  di- 
rectors of  Universal  Pictures  declared  a 
quarterly  dividend  of  25  cents  per  share 
and  an  extra  dividend  of  25  cents  per  share 
on  the  common  stock,  payable  December 
27  to  stockholders  of  record  December  17. 


4 


BOXOFFICE  ::  December  9,  1963 


TO  INVOLVE  22  THEATRES 


Robert  H.  O’Brien 


Big  MGM  Loss  in  'S3; 
New  Year  Brighter 

NEW  YORK — Although  Metro-Goldwyn- 
Mayer  had  a loss  of  $17,479,000  for  the  fis- 
cal year  ended  last 
August  31,  Robert  H. 
O’Brien,  president,  in 
his  report  to  stock- 
holders, said  a return 
to  profitable  opera- 
tions in  the  1963-64 
fiscal  year  was  ex- 
pected and  results  in 
the  first  quarter  con- 
firmed that  expecta- 
tion. 

O’Brien,  who  has 
been  president  since 
January,  added  that 
in  the  light  of  plans  and  the  pictures  to  be 
available  for  release,  the  current  fiscal 
year  could  be  one  of  the  best  in  earnings 
in  the  company’s  history.  Largely  because 
of  the  good  prospects,  the  board  of  di- 
rectors has  maintained  the  payment  of 
quarterly  dividends. 

The  1963  loss  compares  with  a profit  of 
$2,589,000,  or  $1.01  per  share,  in  the  1962 
fiscal  year. 

O’Brien  reported  that  while  MGM’s  tele- 
vision and  music  operations  continued  to 
generate  substantial  profits  last  year, 
heavy  losses  were  incurred  in  feature  film 
production  and  distribution.  There  were 
severe  losses  in  a few  high-budget  produc- 
tions and,  while  some  of  these  pictures 
earned  grosses  which  reflected  wide  pop- 
ular acceptance,  the  amounts  taken  in 
were  unsatisfactory  in  view  of  high  produc- 
tion and  distribution  costs.  In  line  with 
policy  all  such  losses  were  written  off. 

In  his  letters  to  shareholders,  O’Brien 
said  increasing  emphasis  had  been  placed 
upon  the  creation  of  a balanced  inventory 
of  pictures,  both  as  to  cost  and  subject 
matter.  Creative  and  showmanship  ele- 
ments continued  to  be  stressed,  he  said, 
but  new  emphasis  was  being  placed  on  the 
budgeting  and  controlling  of  costs  of  each 
picture  in  relation  to  the  revenue  potential. 
In  order  to  fortify  the  inventory  and  pro- 
vide a supply  of  pictures  to  support  a pro- 
per release  schedule,  MGM  also  had  stepped 
up  the  acquisition  and  development  of  new 
properties.  O’Brien  said  27  pictures  were 
scheduled  so  far  for  release  in  1963-64  and 
24  were  scheduled  for  production  for  re- 
lease in  1964-65. 

O’Brien  said  operating  and  administra- 
tive costs  were  continuing  to  be  reviewed 
and  steps  undertaken  in  the  strengthening 
of  the  distribution  organization. 

Unlike  the  last  year  or  two,  O’Brien  said, 
prospects  in  film  production-distribution 
were  not  as  dependent  on  one  or  two  big 
pictures  with  disproportionately  heavy 
negative  costs.  Vulnerability  to  drastic 
losses  from  a few  pictures  is  reduced  “to  the 
minimum  of  normal  risk  inherent  to  our 
business.” 


Glen  Alden  Pays  Extra 

NEW  YORK — Glen  Alden  Corp.,  of 
which  RKO  Theatres  is  a subsidiary,  has 
declared  an  extra  dividend  of  20  cents  per 
share,  in  addition  to  the  regular  quarterly 
dividend  of  12%  cents  a share,  both  pay- 
able out  of  earned  surplus  January  14  to 
holders  of  record  December  31. 


MGM  to  Launch  Showcase 
Plan  in  N.Y.  Jan . 22 


NEW  YORK — A new  distribution  pat- 
tern, similar  to  that  of  United  Artists’  Pre- 
miere Showcase  plan, 
will  be  initiated  in 
the  Greater  New 
York  area  by  Metro- 
Goldwyn-Mayer  on 
January  22. 

At  a meeting  with 
the  tradepress  here 
December  2,  Morris 
Lefko,  vice-president 
and  general  sales 
manager,  said  that 
on  that  date  approxi- 

Morris  Lefko  mately  22  theatres 
would  inaugurate 
what  he  termed  the  MGM  Showcase  Pic- 
ture Policy  which  would  take  MGM  prod- 
uct not  only  to  a number  of  de  luxe  neigh- 
borhood theatres,  but  would  penetrate  even 
deeper  into  the  key  suburban  theatres  of 
the  outlying  areas. 

While  the  plan  now  will  be  limited  to 
New  York,  the  release  pattern  in  other 
territories  could  be  changed  where  and 
when  deemed  advisable,  Lefko  said. 

The  first  picture  to  be  released  under  the 
new  setup  will  be  “The  Wheeler  Dealers,” 
to  be  followed  by  “Sunday  in  New  York.” 
“The  Wheeler  Dealers”  currently  is  play- 
ing Radio  City  Music  Hall,  but  “Sunday 
in  New  York”  will  go  out  on  the  showcase 
circuit  without  a prior  run.  Lefko  said  that, 
if  an  MGM  picture  were  booked  at  the 
Music  Hall,  it  would  follow  on  the  show- 
case route;  otherwise,  the  film  would  go 
immediately  over  the  showcase  course. 

HOUSES  NOT  SELECTED 

The  new  arrangement,  Lefko  said,  pos- 
sibly would  bring  the  RKO  and  Loew’s  cir- 
cuits’ theatres  into  the  pattern.  He  said 
there  had  been  discussions  with  the  ex- 
ecutives of  both  chains,  but  he  added  that 
the  20  theatres  in  the  proposed  network 
had  not  been  selected. 

Lefko  said  the  departure  in  the  MGM 
distribution  policy  was  dictated  by  the  in- 
creasing importance  of  the  neighborhood 
and  suburban  theatres  to  the  habits  of  the 
public.  It  was  decided,  therefore,  he  said, 
“that  we  would  bring  this  fine  lineup  of 
MGM  product  to  the  public  as  quickly  and 
as  conveniently  as  possible;  hence,  the 
birth  of  the  new  MGM  distribution  pattern 
for  the  Greater  New  York  area.” 

Upcoming  product  was  discussed  by 
Lefko  following  his  announcement  of  the 
showcase  plan.  He  said  MGM  would  re- 
lease approximately  30  pictures  in  the 
1963-64  season  and  that  the  program  was 
loaded  with  quality  pictures. 

“How  the  West  Was  Won”  will  be  re- 
leased in  35mm  versions  in  June,  although 
the  picture  will  open  in  a few  selected 
spots  at  Easter.  Lefko  said  he  did  not  con- 
template setting  any  first-run  engage- 
ments, indicating  that  the  picture  prob- 
ably would  go  directly  to  the  subsequents. 
Lefko  was  particularly  high  on  “Sunday 
in  New  York”  and  “Kissin’  Cousins,”  the 


latter  an  Elvis  Presley  picture  for  which 
500  prints  already  had  been  ordered.  How- 
ever, he  said  the  Easter  release  had  re- 
ceived so  many  bookings  that  the  print 
order  may  have  to  be  increased.  Some  of 
the  highest  bids  received  in  a long  time  had 
been  made  for  “Sunday  in  New  York.”  “The 
Seven  Faces  of  Dr.  Lao,”  Lefko  said,  was 
of  Music  Hall  caliber  and  the  picture  will 
be  screened  for  Russell  Downing,  the  Hall’s 
president. 

The  entire  MGM  organization,  he  said, 
was  enthused  over  the  coming  program. 
The  enthusiasm  was  in  evidence  during  the 
recent  meetings  of  sales  and  promotion 
men  with  production  personnel  at  the  stu- 
dio. He  said  that,  for  the  first  time,  the 
sales  department  was  being  consulted  on 
production  matters  and  casting. 

DUBBING  FRENCH  FILM 

The  French  production,  “Any  Number 
Can  Win,”  which  MGM  is  releasing,  will 
“go  commercial,”  Lefko  said.  Currently,  it 
is  playing  the  art  house  circuits,  but  is  be- 
ing dubbed  for  regular  theatres.  A sub- 
titled version,  however,  will  play  the  Exeter 
Theatre  in  Boston. 

MGM’s  35-minute  trailer  of  forthcom- 
ing pictures,  which  was  shown  at  the  The- 
atre Owners  of  America  convention  here 
in  October,  will  be  sent  to  the  branches 
for  showing  to  local  exhibitors. 

Lefko  and  other  MGM  executives  left 
for  London  and  Paris  on  Tuesday  (3)  to 
look  at  pictures  being  made  overseas,  par- 
ticularly “Night  Must  Fall.”  Making  the 
trip  were  Robert  O’Brien,  president; 
Maurice  Silverstein,  foreign  distribution 
chief;  Dan  Terrell,  executive  director  of 
advertising,  publicity  and  exploitation,  and 
Clark  Ramsay,  assistant  to  the  president 
in  charge  of  marketing. 


WB  Consolidated  Net  Hits 
$5,699,000  for  Year 

NEW  YORK — Warner  Bros.  Pictures  re- 
ports a consolidated  net  income  of  $5,699,- 
000  for  the  year  ended  Aug.  31,  1963,  com- 
pared with  a consolidated  net  income  of 
$7,566,000  for  the  fiscal  year  ended  Aug.  31, 
1962.  The  1963  figure  represents  $1.17  per 
share  on  the  4,850,052  shares  of  common 
stock  outstanding  at  that  date,  compared 
with  $1.56  per  share  on  the  4,830,052  shares 
outstanding  in  August  1962. 

Theatrical  and  television  film  rentals, 
sales,  etc.,  amounted  to  $87,129,000,  divi- 
dends from  foreign  subsidiaries  not  con- 
solidated were  $734,000  and  profit  on  sales 
of  capital  assets  was  $5,000  for  the  year 
ended  Aug.  31,  1963,  as  compared  with 
$79,864,000,  $684,000  and  $117,000,  re- 

spectively, for  the  year  ended  Aug.  31,  1962. 

Net  current  assets  at  Aug.  31,  1963  were 
$51,870,000  (including  $11,205,000  cash) 
and  debt  due  after  one  year  was  $6,571,000 
compared  with  $48,331,000  (including  $11,- 
732,000  cash)  and  $6,126,000,  respectively, 
at  Aug.  31,  1962. 
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Emergency  Meetings 
Set  in  Pay  TV  Fight 


Cinerama  to  Unveil  Its  Spacearium' 
At  N.Y.  World's  Fair  on  April  22 


NEW  YORK — Cinerama  will  unveil  its 
"Spacearium"  project  on  April  22  when 
the  New  York  World’s  Fair  will  be  opened 
officially  to  the  public.  The  Cinerama  ex- 
hibit will  be  seen  in  the  Fair’s  Transporta- 
tion and  Travel  Pavilion  and  will  involve 
what  has  been  described  as  the  world’s 
largest  projection  screen,  the  world’s 
largest  and  widest  angle  projection  lens, 
an  outstanding  undertaking  in  animation 
and  stop-motion  photography  and  a real- 
istic trip  into  space. 

Audiences  entering  the  exhibit  building 
will  find  themselves  at  the  bottom  of  a 
huge  dome;  the  entire  inside  of  the  hemi- 
sphere will  serve  as  the  “world’s  largest 
screen.”  There  will  be  no  seats,  the  audi- 
ence standing  behind  rows  of  hand  rails. 
The  futuristic-looking  projector  will  be  on 
a raised  platform  in  the  center  of  the  cir- 
cular theatre,  with  the  people  surrounding 
the  projector.  They,  in  turn,  will  be  en- 
veloped completely  by  the  domed  screen  on 
all  sides  and  above. 

The  film  utilizes  a newly-designed  Cine- 
erama  lens  to  achieve  its  effect  on  the 
viewers.  The  lens  projects  the  film  360 
degrees  horizontally  and  180  degrees  verti- 
cally. 

According  to  Cinerama  executives,  sci- 
entists who  acted  as  advisors  in  the  prep- 
aration of  the  system  said  the  entire  pro- 
jection concept  was  a highly  sophisticated 
step  far  beyond  the  planetarium.  In  opera- 
tion, the  domed  screen  will  be  tilted  for- 
ward at  a slight  incline,  in  keeping  with 
the  pitch  of  the  auditorium.  Viewers  will 
stand  behind  tiered  rails  which  make  up 
the  theatre.  The  slight  forward  incline  is 
for  theatrical  visibility  and  to  help  focus 
attention  on  the  central  point  of  the  show, 
which  will  be  approximately  ten  degrees 
above  the  horizon  in  the  center  of  the 
screen.  Although  action  will  take  place  all 
over  the  domed  screen,  a central  focal 
point  is  necessary  for  continuity,  it  was 
said. 

Because  of  the  size  of  the  screen,  it  was 
explained  that  Cinerama  technicians  felt 
they  needed  the  greatest  possible  film  area 
from  which  to  project  the  show;  therefore, 
full-width  70mm  frames  will  be  used.  The 
actual  prints  will  be  loaded  into  contin- 
uous magazines  for  projection  on  the 
special  equipment.  It  is  expected  that  each 
show  will  run  18  minutes,  allowing  for  two 
shows  per  hour.  Cinerama,  Inc.,  will  as- 
sume full  operation  of  the  theatre. 

It  was  stressed  that  through  every  phase 
of  production,  the  keynote  of  the  Cine- 
rama-Spacearium  show  will  be  realism. 
Accordingly,  a panel  of  leading  space 
authorities  will  be  consulted  throughout 
the  filming. 


Carol  Lynley  on  Tour 

HOLLYWOOD — Carol  Lynley,  costarred 
in  Otto  Preminger’s  “The  Cardinal”  for 
Columbia  release,  left  for  a month-long 
personal  appearance  tour  in  behalf  of  the 
film.  She  will  visit  20  cities  and  attend  the 
world  premiere  in  Boston,  December  12; 
New  York  premiere,  December  16;  Euro- 
pean premiere  in  London,  December  18, 
and  the  Paris  premiere,  December  19. 


20ih-F ox  Erases  '62 
Losses;  Profits  High 

NEW  YORK — Twentieth  Century-Fox 
had  net  earnings  of  $2,081,000  for  the  third 
quarter  of  this  year, 
compared  to  a loss  of 
$4,360,000  for  the 
third  quarter  of  1962. 
An  even  more  spec- 
tacular recovery  was 
made  for  the  first 
nine  months  of  1963, 
a net  of  $6,841,000,  or 
$2.69  per  share, 
against  a loss  of  $16,- 
816,000  in  the  first 
three  quarters  of 
1962. 

A special  stock 
dividend  of  four  per  cent  has  been  declared 
on  the  outstanding  common  stock,  payable 
December  31  to  stockholders  of  record  on 
December  9. 

In  announcing  the  earnings,  the  com- 
pany said  among  the  contributing  fac- 
tors in  the  improvement  of  the  financial 
position  were  a five  per  cent  increase  in 
income  and  a 25  per  cent  reduction  in  ex- 
penses involving  amortization  and  selling 
costs.  “The  Longest  Day,”  released  in  Oc- 
tober 1962,  was  the  largest  single  revenue- 
producing  factor  of  the  period  and  was  the 
highest  grossing  film  ever  released  by  the 
company,  it  was  said.  “Cleopatra,”  which 
opened  in  June,  has,  according  to  the  com- 
pany, grossed  substantially  higher  than 
any  picture  in  the  history  of  the  industry, 
foreign  and  domestic,  in  a comparable 
period.  Rentals,  however,  were  not  re- 
flected in  the  net  earnings  of  the  company. 

It  was  explained  that  20th-Fox  was 
waiting  until  an  estimate  was  made  of 
“Cleopatra’s”  ultimate  world  grossing  po- 
tential in  order  to  determine  the  rate  at 
which  the  picture’s  cost  was  amortized. 
This  determination  will  be  made  and  the 
picture’s  contribution  to  company’s  earn- 
ings during  1963  will  be  reflected  in  the 
year-end  financial  results. 

The  company  previously  announced  that 
it  would  place  six  multi-million  dollar 
roadshow  attractions  into  production  next 
year.  The  remainder  of  the  1964  produc- 
tion program  now  calls  for  12  major  pic- 
tures. 


Warner  Bros.  Purchases 
New  Jean  Kerr  Play 

NEW  YORK  — Warner  Bros.,  which 
filmed  Jean  Kerr’s  Broadway  stage  hit, 
“Mary,  Mary,”  for  release  late  in  1963,  has 
acquired  Miss  Kerr’s  latest  play,  “Poor 
Richard,”  for  filming  in  a preproduction 
agreement,  according  to  Jack  L.  Warner, 
president. 

“Poor  Richard”  will  go  into  rehearsal 
late  in  December  for  a Broadway  open- 
ing in  1964  under  the  auspices  of  pro- 
ducer Roger  L.  Stevens.  Warners  has  also 
bought  the  current  stage  hit,  “Never  Too 
Late,”  for  filming. 


NEW  YORK  — Theatre  Owners  of 
America  has  fired  the  first  shots  in  the 
war  against  pay  television.  John  H.  Row- 
ley,  TOA  president,  has  sent  telegrams  to 
all  association  leaders,  asking  them  to 
mobilize  their  forces  and  call  meetings  to 
prepare  the  campaigns.  Warnings  of  the 
danger  also  have  been  sent  to  exhibitors 
in  all  parts  of  the  country  by  the  Cali- 
fornia Crusade  for  Free  TV. 

Meetings  were  held  this  past  week  in 
Dallas,  New  Orleans  and  Atlanta.  Other 
exhibitor  sessions  have  been  set  for  Kan- 
sas City,  December  10;  New  York,  Decem- 
ber 11;  Boston,  December  12,  and  Detroit, 
December  13. 

In  his  telegram  to  TOA  leaders,  Rowley 
asked  for  immediate  emergency  meetings, 
pointing  out  that  powerful  California  pay 
TV  interests  were  using  this  slogan:  “Move 
the  Movie  Theatre  to  Your  Living  Room.” 
He  said  the  California  threat  was  not  a 
test  or  an  experiment;  blockbuster  pro- 
gramming, including  first-run  pictures,  al- 
ready were  lined  up  by  the  proponents. 

The  California  Crusade  group  asserted, 
in  its  telegrams,  that  the  state’s  pay  TV 
law  ended  the  testing  stage  and  made 
“this  calamitous  threat”  a reality  every- 
where. It  said  overtures  already  had  been 
made  for  first-run  pictures  to  distributors 
“exceeding  film  rentals  ever  paid  before.” 
Free  television  forced  thousands  of  subse- 
quent and  neighborhood  theatres  out  of 
business  and  “now  the  first  runs  face  cer- 
tain oblivion  through  loss  of  their  product 
to  TV.” 

Rowley  said  quotas  to  help  finance  the 
fight  would  be  established  for  each  ex- 
change area  and  he  urged  all  exhibitors  to 
attend  the  scheduled  meetings,  contribute 
generously  and  to  keep  in  mind  that  the 
goal  was  to  save  their  businesses.  Speak- 
ers will  be  key  members  of  the  California 
Crusade. 

Philip  Harling,  chairman  of  the  Joint 
Committee  Against  Pay  TV,  is  working 
closely  with  the  Californians  in  the  na- 
tionwide campaign. 


MPA  Board  Okays  COMPO 
Aid;  Gets  Overseas  Data 

NEW  YORK — The  board  of  directors  of 
the  Motion  Picture  Ass’n  of  America 
Wednesday  (4)  agreed  again  to  match  the 
funds  contributed  by  exhibitors  to  the 
Council  of  Motion  Picture  Organizations. 
This  has  been  the  policy  over  the  years. 
The  dues  campaign  will  start  in  January. 

Ralph  Hetzel,  acting  head  of  the  MPAA, 
reported  on  his  findings  on  his  recent 
European  trip,  citing  many  problems  fac- 
ing the  industry  in  several  of  the  important 
countries.  These  problems,  he  said,  varied 
from  the  impact  of  television  on  theatre 
attendance  to  new  taxes  and  quotas  to  help 
support  struggling  indigenous  production. 

Hetzel  reported  that  European  producers 
were  looking  more  and  more  to  American 
film  companies  for  leadership  in  maintain- 
ing the  strength  of  motion  picture  exhibi- 
tion worldwide.  He  said  a healthy  Euro- 
pean industry  was  important  to  the  con- 
tinued success  and  growth  of  American 
film  interests,  because  without  adequate 
European  production,  the  exhibition  indus- 
try of  Europe  also  was  endangered. 


Darryl  F.  Zanuck 
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Czechoslovak  Karel  Reisz  Completes 
All -British  Film  With  MGM  Backing 


Bronslon  and  Para. 

In  4-Picture  Deal 

NEW  YORK — Paramount  Pictures  and 
Samuel  Bronston  Productions  have  an- 
nounced, formally,  their  association  in  the 
production  of  four  major  pictures  with  a 
total  budget  of  more  than  $40,000,000.  Re- 
ports that  Paramount  and  Bronston  were 
negotiating  a deal  for  a closer  relationship 
going  beyond  the  distribution  of  “Circus 
World”  had  been  in  circulation  for  a long 
period. 

The  four  pictures  in  the  announced  setup 
are  “The  Fall  of  the  Roman  Empire,” 
“Circus  World,”  “Nightrunners  of  Ben- 
gal” and  “Suez,”  which  Paramount  will 
distribute  in  the  western  hemisphere.  It 
was  the  first  official  announcement  that 
Paramount  would  handle  “Roman  Empire,” 
although  the  company  had  listed  that  pic- 
ture in  Edward  Hyman’s  “orderly  release” 
product  book. 

“Roman  Empire”  will  be  launched  on  a 
hard-ticket,  roadshow  policy  next  year.  The 
film  has  Sophia  Loren,  Stephen  Boyd, 
Alec  Guinness,  James  Mason,  Christopher 
Plummer,  John  Ireland,  Mel  Ferrer,  Omar 
Sharif  and  Anthony  Quayle  in  the  top 
roles  and  was  made  in  Ultra  Panavision 
and  Technicolor  at  the  Bronston  studios 
in  Madrid  under  the  direction  of  Anthony 
Mann. 

“Circus  World”  is  now  in  production  in 
Madrid  with  John  Wayne,  Claudia  Cardi- 
nal and  Rita  Hayworth  starred,  with 
Henry  Hathaway  directing. 

“Nightrunners  of  Bengal”  will  be  based 
on  John  Masters’  novel  and  will  be  di- 
rected in  Spain  by  Richard  Fleischer.  Pre- 
production  planning  has  started. 

“Suez”  is  the  tentative  title  of  a story 
based  on  the  book,  “The  Blue  and  the 
Gray  on  the  Nile,”  and  will  start  next 
year  in  Spain. 

Announcement  of  the  agreement  was 
made  following  meetings  in  New  York  and 
Madrid  by  Bronston  with  Barney  Balaban, 
Paramount  president,  and  George  Weltner, 
executive  vice-president.  Bronston  said  he 
had  made  the  deal  with  Paramount  be- 
cause he  and  his  associates  were  convinced 
that  Paramount  could  offer  his  pictures  the 
best  sales,  distribution  and  marketing  sup- 
port available  in  the  industry  today. 


CDA  General  Sales  Meet 
In  Mobile,  Ala.,  Dec.  7 

MOBILE,  ALA. — President  M.  A.  Ripps  of 
Cinema  Distributors  of  America  scheduled 
a general  sales  meeting  for  key  personnel 
Saturday  (7)  at  the  home  office  here. 
Among  those  expected  to  attend  were  Clay- 
ton Pantages,  general  sales  manager;  Pat 
McGee,  western  division  sales  manager; 
Ross  Wheeler,  eastern  division  sales  man- 
ager; Frank  Meyers,  western  field  super- 
visor; Madolyn  Babbe,  CDA  secretary- 
treasurer;  Daniel  Loventhal,  CDA  chief 
counsel,  and  Robert  Steuer,  executive  vice- 
president. 

The  company’s  new  January  release,, 
“The  Flesh  Eaters,”  was  due  to  be  screened 
and  the  new  promotion  campaigns  and 
company  policy  were  to  be  discussed.  Ripps 
has  established  a policy  of  meeting  with  his 
key  personnel  from  all  over  the  nation  at 
least  once  a month. 


Minimum  of  12  Listed 
By  20th-Fox  for  '64 

NEW  YORK — Twentieth  Century-Fox 
has  listed  12  pictures,  including  the  re- 
release  of  “The  Longest  Day,”  for  1964, 
but  there  will  be  additional  pictures  on  the 
schedule. 

Joseph  M.  Sugar,  vice-president  in 
charge  of  domestic  sales,  reported  this 
past  week  that  the  1964  lineup  had  an 
array  of  top  boxoffice  stars  and  was  bal- 
anced with  comedy,  drama,  romance  and 
melodrama.  He  said  it  was  the  company’s 
strongest  program  in  years  and  “we  are 
confident  that  it  will  be  one  of  the  most 
successful  ever  to  come  from  this  com- 
pany.” 

The  releases  by  months  or  periods  were 
not  disclosed,  but  it  was  stated  that  the 
leadoff  attraction  for  the  new  year  would 
be  “Move  Over,  Darling.” 

Others,  but  not  necessarily  in  this  order, 
will  be  “Man  in  the  Middle,”  “Shock 
Treatment,”  “Third  Secret,”  “The  Longest 
Day,”  “What  a Way  to  Go!”  “Fate  is  the 
Hunter,”  “Cassandra  at  the  Wedding,”  “The 
Visit,”  “Erasmus  With  Freckles,”  “High 
Wind  in  Jamaica”  and  “Our  Mother’s 
House.” 

In  addition,  the  release  program  will  be 
marked  by  the  continuation  of  “Cleopatra” 
in  major  roadshow  engagements,  with  ad- 
ditional reserved  seat  runs  still  to  be 
launched.  

Seymour  Poe,  Joseph  Sugar 
Conduct  Two  Meetings 

NEW  YORK — Seymour  Poe,  executive 
vice-president  of  20th  Century-Fox,  and 
Joseph  M.  Sugar,  vice-president  in  charge 
of  domestic  sales,  conducted  two  field 
meetings,  one  in  Chicago  Monday  (2)  and 
the  other  in  Los  Angeles  Wednesday  (4). 

The  sessions  reviewed  current  and  com- 
ing 20th-Fox  product,  including  “Move 
Over,  Darling,”  the  company’s  Christmas 
release,  and  “Man  in  the  Middle,”  which 
is  slated  for  release  early  in  1964. 

Those  attending  the  Chicago  meeting 
included  Peter  Myers,  Canadian  division 
manager;  Robert  L.  Conn,  central  division 
manager;  R.  C.  McNabb,  eastern  division 
manager,  and  William  C.  Gehring,  southern 
division  manager.  Thomas  O.  McCleester, 
western  division  manager,  attended  the 
Los  Angeles  conference. 

Martin  Grasgreen  Named 
AA  Head  at  Cleveland 

NEW  YORK — Martin  Grasgreen,  who 
has  worked  with  Columbia  Pictures  for  the 
past  20  years,  during  the  last  ten  of 
which  he  was  a film  salesman  in  Cleveland, 
has  been  named  Allied  Artists’  Cleveland 
branch  manager  by  Ernest  Sands,  general 
sales  manager.  He  succeeds  Jerry  Lipow, 
who  resigned  late  in  November. 

Grasgreen  started  in  the  New  York  home 
office  of  Columbia  in  1944,  worked  as  an 
auditor  for  three  years,  during  which  he 
traveled  throughout  the  country,  and,  later, 
served  as  booker  and  salesman  in  Omaha 
and  Indianapolis. 


NEW  YORK — Karel  Reisz,  the  Czech- 
oslovakian-born producer-director  who  has 
spent  his  entire  film  career  in  England, 
recently  completed  his  third  feature  film  in 
Britain  but  with  complete  financing  by 
the  American  company,  MGM.  The  pic- 
ture, “Night  Must  Fall,”  based  on  the  play 
by  Emlyn  Williams,  stars  Albert  Finney, 
both  also  British.  There’s  not  one  Ameri- 
can name  connected  with  the  picture, 
Reisz  admitted. 

Since  the  picture  was  completed  in  Au- 
gust, Finney  came  to  the  Broadway  stage 
to  star  in  his  London  stage  hit,  “Luther,” 
and  now  his  earlier  British  film,  “Tom 
Jones,”  is  breaking  records  at  New  York’s 
Cinema  I.  MGM  now  plans  to  release 
“Night  Must  Fall”  in  February  or  the  early 
spring  of  1964  in  order  that  Finney  will  be 
able  to  participate  in  the  opening  promo- 
tion. Finney  plans  to  leave  “Luther”  late 
in  January  to  take  a long  vacation  trip. 

Reisz,  who  came  to  America  with  his  wife, 
the  former  Betsy  Blair  of  “Marty”  fame, 
showed  a rough  cut  of  “Night  Must  Fall” 
to  MGM  home  office  executives  and  re- 
turned to  England  Thursday  (5)  to  score 
and  edit  the  picture. 

Reisz’  previous  feature  films,  “Saturday 
Night  and  Sunday  Morning,”  which  was 
also  Finney’s  first  picture,  was  released  in 
the  U.S.  by  Continental  Distributing  in 
1961  to  great  success,  as  was  “This  Sport- 
ing Life,”  which  Lindsay  Anderson  directed 
for  him.  Earlier,  Reisz  had  made  docu- 
mentaries in  England,  “Momma  Don’t 
Allow,”  codirected  with  Tony  Richardson 
in  1956;  “Every  Day  Except  Christmas,” 
coproduced  wih  Leon  Clore  for  the  Ford 
Motor  Co.,  and  “The  Lambeth  Boys,”  made 
in  1958,  which  won  the  Grand  Prix  at  the 
Tours  Festival. 

“Night  Must  Fall”  cost  approximately 
$750,000  (inexpensive  by  U.S.  standards) 
and  has  Mona  Washbourne,  currently  in 
Hollywood  making  “My  Fair  Lady,”  Sheila 
Hancock  and  Susan  Hampshire  as  the 
feminine  leads;  thus  Finney  is  the  chief 
selling  angle. 

For  the  future,  Reisz  has  two  unnamed 
properties  for  filming  for  his  and  Finney’s 
Radford  Films.  He  has  also  talked  produc- 
tion deals  with  20th  Century-Fox  and  with 
Sam  Spiegel.  His  former  plans  to  make  an 
Australian  film,  “Ned  Kelly”  starring  Fin- 
ney, for  Columbia  Pictures,  have  been  in- 
definitely postponed,  Reisz  said. 


Screen  Gems  3rd  Quarter 
Net  Rises  to  $515,000 

NEW  YORK— Net  profit  of  $515,000  was 
reported  by  Screen  Gems  for  the  first 
quarter  of  the  1964  fiscal  year.  The  profit 
before  taxes  was  $1,009,000.  In  the  same 
period  of  the  1963  fiscal  year,  earnings 
amounted  to  $468,000. 

Jerome  Hyams,  executive  vice-president 
and  general  manager  of  the  Columbia  Pic- 
tures subsidiary,  said  the  figures  indicated 
a continuation  of  the  earnings  growth  of 
Screen  Gems  and  represented  a “fine  start 
for  the  new  fiscal  year.”  He  said  the  per 
share  earnings  of  20  cents  per  share  for  the 
first  three  months  of  fiscal  1964  were  the 
highest  first  quarter  earnings  in  Screen 
Gems’  15-year  history. 


BOXOFFICE  ;;  December  9,  1963 


7 


^cfront 


By  SYD  CASSYD 


J^LTHOUGH  production  schedules  are 
comparatively  heavy  with  films  under 
way,  December  starts  are  light  except  for 
Universal  with  four  new  films  rolling.  Co- 
lumbia has  a heavy  load  at  the  lot,  with 
Warners  and  Metro  in  the  same  position. 
First  of  the  year  looks  heavy. 

AMERICAN  INTERNATIONAL 

Muscle  Beach  Party.  William  Asher, 
who  has  worked  out  well  with  producers 
James  H.  Nicholson  and  Samuel  Z.  Arkoff, 
will  direct  this  beach  comedy  story  with 
20  young  girls  backing  Frankie  Avalon, 
Annette  Funicello,  Harvey  Lembeck,  John 
Ashley,  Jody  McCrea  and  Morey  Amster- 
dam. The  popular  muscle-displaying  sum- 
mer sport  provides  real  mirth  during  the 
summer  with  the  gals  and  guys  strutting 
and  expanding  their  extremities  and  with 
eye-catching  scenes.  Asher  has  all  sorts 
of  directions  to  go  with  this  comedy.  Santa 
Monica  provided  the  original  locale  for 
stories  in  the  newspapers  on  the  novel 
sport,  but  the  party  in  the  picture  will 
move  up  the  beach. 

METRO-GOLDWYN-MAYER 

Judgment  in  the  Sun.  The  same  great 
combination  which  produced  “Hud,”  as  a 
masterpiece  of  technical  excellence,  with 
Martin  Ritt  directing  and  James  Wong 
Howe  at  the  cameras  will  have  Ronald  Lu- 
bin  as  producer  of  this  modernized  version 
of  a Japanese  film  classic,  “Rashomon.” 
Events  of  the  week  in  Dallas  heighten  the 
interest  in  a tale  of  rape  and  a murder, 
which  has  been  witnessed  by  four  differ- 
ent people.  Each  honestly  gives  his  idea  of 
what  happened  and  all  are  in  a different 
key  and  each  has  colored  the  story  in  his 
own  way.  The  setting  of  this  American 
story  is  the  Arizona  in  the  1870s.  Paul  New- 
man plays  a Mexican  bandit,  William 
Shatner  of  “Judgment  at  Nuremberg” 
fame  plays  the  gentleman,  Laurence  Har- 
vey, a preacher,  and  Howard  Da  Silva,  a 
prospector,  with  Claire  Bloom  in  the 
femme  lead.  Edward  G.  Robinson  is  the 
man  who  hears  the  tales.  Related  in  a 
railroad  station,  it  flashes  back  to  the 
trial,  and  thence  to  the  scene  of  the  rape 
and  murder. 

PARAMOUNT 

Robinson  Crusoe  on  Mars.  The  science- 
fiction  story  to  be  produced  by  Audrey 
Schenck-Edwin  F.  Zabel  finds  Paul  Mantee 
in  the  starring  role  of  Robinson  Crusoe, 
this  time  as  an  astronaut  who  is  “ship- 
wrecked” on  Mars.  Ib  J.  Melchior,  former 
science  editor  of  Life  Magazine,  along  with 
John  C.  Higgins,  wrote  the  original  screen- 
play. Byron  Haskin  will  direct  with  Tech- 
nicolor and  Techniscope  providing  color 
to  the  story  of  an  abandoned  explorer  in 
outer  space.  Vic  Lundin  costars  as  the  man 
Friday.  Winton  C.  Hoch  is  the  cameraman. 

Where  Love  Has  Gone.  This  Harold 
Robbins  story,  published  widely  in  a paper- 
back edition,  is  about  a socialite  in  San 
Francisco,  whose  daughter  kills  her 
mother’s  fiance.  The  John  Michael  Hayes 
screenplay  may  find  itself  covering  many 
current  events,  although  Susan  Hayward 


and  Bette  Davis  will  co-star.  Joseph  E. 
Levine  produces  while  Edward  Dmytryk 
directs. 

UNITED  ARTISTS 

The  Satan  Bug.  This  Ian  Stuart  (Alistair 
MacLean)  story  has  been  scripted  by  James 
Clavell  and  other  writers  and  is  a modern 
setting  of  the  use  of  microbes  in  biological 
warfare.  George  Maharis  will  be  directed 
by  producer-director  John  Sturges,  sup- 
ported by  14  other  male  actors  and  one 
femme  lead,  Joan  Hackett.  The  book  was 
published  in  1962.  Setting  has  been  trans- 
ferred from  England  to  USA  southwest, 
where  the  chase  takes  place  from  begin- 
ning to  end.  This  is  a Mirisch-Kappa  Pro- 
ductions film. 

UNIVERSAL 

Kitten  With  a Whip.  Harry  Keller  will 
produce  this  novel  by  Wade  Miller  with 
Ann-Margret  testing  her  laurels  in  a new 
dramatic  role  with  John  Forsythe  co- 
starring.  The  director  and  final  script  are 
not  yet  decided,  although  one  original  was 
written  some  time  ago,  the  script  is  now 
up  for  rewrite.  This  is  a drama  of  a mar- 
ried man,  whose  family  is  away,  and  he 
gets  into  trouble  over  a beautiful  young 
lady  who  has  run  away  from  reform 
school.  Innocently,  he  tries  to  help  her 
only  to  find  himself  in  a mess  after  the 
girl  is  killed  in  an  automobile  accident. 

Marnie.  Winston  Graham’s  novel  has 
been  scripted  by  Jay  Pressen  Allen  with 
the  story  written  around  a compulsive  thief, 
who  has  the  luck  to  have  a man  fall  in 
love  with  her  and  then  straightens  her  out. 
This  Alfred  Hitchcock  psychological 
drama  has  “Tippi”  Hedren  and  Sean  Con- 
nery with  AH  in  the  chair. 

The  Richest  Girl  in  Town.  This  con- 
temporary comedy  to  be  shot  in  Eastman 
Color  by  producer  Ross  Hunter  has  Jack 
Smight  in  the  directorial  spot.  Casting  of- 
fice is  looking  for  wealthy  sophisticated 
types  to  supplement  a stellar  cast  of  San- 
dra Dee,  Robert  Goulet,  Andy  Williams  and 
Maurice  Chevalier.  The  Oscar  Brodney 
original  covers  the  story  of  an  heiress 
forced  to  find  a substitute  fiance  to  pre- 
sent to  her  grandfather,  who  is  dying. 
Complicating  the  structure  of  her  life  is 
the  appearance  of  love  interest  in  the 
bogus  man  presented. 

Send  Me  no  Flowers.  The  Broadway 
play  by  Norman  Barasch  and  Carwell 
Moore  has  been  scripted  by  Julius  Epstein. 
The  modern  comedy  stars  Rock  Hudson, 
Doris  Day  and  Tony  Randall,  with  Nor- 
man Jewison  directing  for  producer  Harry 
Keller.  The  Martin  Melcher  production 
concerns  a hypochondriac  who  thinks  he 
is  going  to  die,  and  to  prepare  for  his 
wife’s  future,  wants  to  pick  her  future 
husband.  Life  becomes  involved  when  he 
finds  he  is  OK  and  has  to  get  his  wife  to 
change  her  mind  about  the  competition. 


Andrew  and  Virginia  Stone  will  com- 
plete two  important  new  feature  produc- 
tions for  Metro-Goldwyn-Mayer’s  studio 


head  Robert  M.  Weitman,  with  the  first 
one  titled  “The  Secret  of  My  Success,”  to 
be  filmed  in  England.  This  is  a romantic 
comedy  from  his  own  original  screenplay. 
The  second  project,  “The  Winning  of  the 
Sky,”  is  an  epic  dramatization  of  the 
development  of  commercial  aviation  to  be 
filmed  next  summer  in  Panavision  and 
MetroColor.  Metro  will  distribute  Stone’s 
other  picture,  “Never  Put  It  in  Writing,” 
in  Europe  . . . Producer-director  Delbert 
Mann  has  moved  into  MGM  offices  to  start 
final  preparations  on  “Quick,  Before  It 
Melts,”  with  coproducer  Douglas  Laurence 
and  Dale  Wasserman,  who  is  writing  the 
screenplay.  The  film,  scheduled  to  start 
production  next  March,  is  being  adapted 
from  the  novel  by  New  York  Times  re- 
porter Philip  Benjamin  to  be  published  by 
Random  House  in  February.  The  romantic 
farce  comedy,  set  against  a background  of 
the  McMurdo  Sound  IGY  Base  in  Ant- 
arctica and  the  South  Pole,  will  be  filmed 
in  part  near  Nome,  Alaska.  Producer  Lau- 
rence and  Wasserman  have  been  working 
at  MGM  on  the  script.  Mann  joins  them 
after  recently  completing  “The  Out-of- 
Towners.” 

nsi 

Edward  Muhl,  Universal  vice-president 
in  charge  of  production,  set  Douglas  Heyes 
as  the  director  of  Harry  Keller’s  produc- 
tion of  “Kitten  With  a Whip”  ...  At  the 
same  studio  John  Bradford  was  assigned 
by  producer  Ross  Hunter  to  do  a polish 
job  on  the  script  of  “The  Richest  Girl  in 
Town,”  which  goes  into  production  on  De- 
cember 19.  Jack  Smight  will  direct  . . . 
Philip  Crosby  will  do  a picture  in  Europe 
titled  “The  Monument,”  after  going  on  a 
Christmas  visit  to  American  troops  in 
Vietnam.  The  film  about  World  War  n, 
which  King  Vidor  will  direct  for  producer 
Charles  Weintraub,  will  have  Crosby  play- 
ing an  American  corporal  in  the  film,  which 
is  due  to  start  in  January  . . . Jerry  Lewis’ 
new  picture  “The  Disorderly  Orderly”  will 
be  written  and  directed  by  Frank  Tashlin 
for  Paramount  release,  Ernie  Glucksman 
announced.  Paul  Jones  will  produce  the 
York-Lewis  Enterprises  film,  which  is 
based  on  an  original  story  by  Norm  Lieb- 
mann  and  Ed  Haas  . . . Jack  Warner  jr., 
producer  of  “The  Wild  Wild  Party,”  Wilbo 
Productions  first  release  which  begins  in 
January,  has  received  first  shooting  script 
from  Alan  Balter  and  Robert  Mintz  . . . 
“The  Searcher”  by  Stanley  Z.  Cherry  will 
lead  the  return  of  finance  capital  group. 
Standard  Capitol,  as  the  first  of  six  pic- 
tures they  will  finance  during  1964. 

Tony  Martin  and  Jean  Negulesco  are 
going  to  do  an  E.  Philips  Oppenheim  story 
in  Madrid.  The  famed  turn-of-the-cen- 
tury  mystery  writer  has  written  many 
thrillers,  with  “Treasure  House  of  Martin 
Hewes,”  to  be  filmed  next  year  in  Madrid. 
Cyd  Charisse  will  costar  with  Martin  in 
their  first  screen  appearance  together 
since  1947.  The  script  was  written  by 
Walter  Reisch  . . . Another  Lawrence  Dur- 
rell  novel,  “Judith,”  will  be  written  for  the 
screen  by  JP  Miller  with  Curt  Unger 
producing  for  a Paramount  release.  June 
has  been  set  for  filming  . . . Ben  Barzman, 
whose  screenplay  will  be  seen  in  United 
Artists’  “The  Ceremony,”  will  write  20th- 
Fox’s  “Justine”  with  script  based  on  Law- 
rence Durrell’s  “Alexandria  Quartet”  . . . 
Aaron  Rosenberg’s  company  has  signed 
Larry  Markes  and  Michael  Morris  to  write 
the  screenplay  for  “Smashmaster  Caper.” 
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Eight  Additional  Members 
Signed  to  NAC  Roster 

CHICAGO  — Eight  new  members  have 
joined  the  National  Ass’n  of  Conces- 
sionaires since  its  recent  New  York  conven- 
tion. Augie  J.  Schmitt,  Houston,  Tex.,  NAC 
board  and  membership  chairman,  has  an- 
nounced the  following  new  members  of  the 
concessionaire  segment: 

William  S.  Fishman,  executive  vice- 
president,  Automatic  Retailers  of  America, 
Philadelphia;  Douglas  N.  Amos,  general 
manager,  Lockwood  & Gordon  Enterprises, 
Inc.,  Boston;  David  W.  Pierson,  owner  of 
Oregon  Concessions,  Eugene,  Ore.;  James 
Hogatt,  president,  ACA  & ALA  Roller  Rink, 
Lafayette,  Ind.;  Richard  McClellan,  presi- 
dent, Rollerland  Arena,  Inc.,  Columbus, 
Ohio;  and  George  S.  Shore,  rink  operator, 
Rollerland,  Exhibition  Park,  Vancouver, 
Canada. 

Joining  the  supplier  segment  were:  Ver- 
non S.  Adams,  president,  Taste  Tells  Pop- 
corn Products  Co.,  Portland,  Ore.;  J.  G. 
Clark,  president,  J.  G.  Clark  Co.,  Edison, 
Ohio,  (popcorn  supplies  and  carryout 
trays) ; and  Sal  Arena,  executive  vice- 
president  Origena  Pizza  Crust  Co.,  New 
York. 

Warner  Bros.  Celebrates 
Branch  Managers  Week 

NEW  YORK — Warner  Bros,  honored  the 
managers  of  its  38  branches  in  the  U.S. 
and  Canada  during  Branch  Manager’s 
Week,  the  week  of  December  1-7  in  the 
six-month  “Winners  From  Warners”  sales 
drive.  The  six-month  drive,  offering  $35,- 
000  in  cash  prizes,  will  continue  to  Feb. 
28,  1964,  with  “4  for  Texas,”  “Dead 

Ringer”  and  “America,  America”  still  to 
be  released  as  films  included  in  the  drive. 

The  Albany,  Charlotte  and  Atlanta 
branches  occupied  the  first  three  places, 
respectively,  at  the  end  of  the  first  seven 
weeks  of  the  six-month  drive.  During  the 
seventh  week,  the  Omaha,  Winnipeg,  New 
Haven,  Denver,  Memphis,  Calgary,  Buffalo, 
Albany,  Atlanta  and  St.  Louis  branches 
finished  in  that  order. 


Pepsi-Cola  Sets  Ad  Budget 
Of  $36,000,000  for  1964 

NEW  YORK— Almost  $36,000,000  will  be 
invested  by  the  Pepsi-Cola  Co.  in  advertis- 
ing and  promotion  during  1964,  according 
to  Philip  B.  Hinerfeld,  vice-president  in 
charge  of  advertising.  The  company  will 
continue  its  successful  campaign  slogan: 
“Now  It’s  Pepsi  for  Those  Who  Think 
Young.” 

Schedules  have  been  planned  for  approxi- 
mately 1,500  newspapers,  nearly  400  tele- 
vision stations  and  more  than  3,000  radio 
outlets.  Sixteen  national  magazines  will  be 
used,  as  well  as  an  extensive  outdoor  post- 
ing program,  Hinerfeld  said. 

The  advertising  agency  is  Batten,  Bar- 
ton, Durstine  & Osborn. 


'Ladybug'  in  L.A.  Dec.  12 

NEW  YORK — Frank  Perry’s  “Ladybug, 
Ladybug,”  which  was  filmed  near  Phila- 
delphia for  United  Artists  release,  will 
have  its  world  premiere  at  the  Lido  The- 
atre, Los  Angeles,  December  12  in  order  to 
qualify  for  the  Academy  Award  nomina- 
tions. 

“Ladybug,  Ladybug”  will  open  in  New 
York  at  Cinema  n December  25. 


Movies  To  See  This  Fall 


Exhibition  and 
distribution 
combined  efforts 
in  Toronto  on 
Thanksgiving  Day 
(October  14)  to 
emphasize  holiday 
fare  on  the  city's 
theatre  screens. 

This  full-page  ad 
was  prepared  by  the 
Film  Advertising 
Circle  of  Canada 
and  the  newspaper 
also  spotted  drop-in 
ads  in  other  pages 
calling  attention 
to  the  full  page. 


Mario  Zampi,  60,  Dead; 
Produced  in  England 

LONDON — Mario  Zampi,  60,  Italian  pro- 
ducer-director who  spent  most  of  his  film 
career  in  England,  died  December  2 in  an 
Italian  hospital,  where  he  had  been  taken 
late  in  November  following  a coronary 
attack. 

Zampi  came  to  England  in  1922  for  War- 
ner Bros.  In  1937,  he  formed  Two  Cities, 
Ltd.,  for  which  he  produced  “French  With- 
out Tears,”  “Laughter  in  Paradise,”  which 
introduced  Audrey  Hepburn;  “Tonight’s 
the  Night,”  “Too  Many  Crooks,”  “Five 
Golden  Hours,”  distributed  by  Columbia  in 
1961,  and  “Bottoms  Up.”  He  was  a director 
of  Anglofilm,  Ltd.,  Anglocolor  and  Trans- 
ocean Films,  Ltd. 


East,  West  Coast  Chairmen 
Set  for  IFIDA  Dinner 

NEW  YORK — East  and  west  coast  dis- 
tributor chairmen  for  the  January  21  an- 
nual dinner  of  Independent  Film  Importers 
and  Distributors  of  America  have  been  ap- 
pointed by  Dan  Frankel,  chairman  of  the 
dinner  committee. 

The  appointed  chairmen  were  Edward 
Ruff  of  Edward  Ruff  Film  Associates  of 
New  York  and  Robert  L.  Kronenberg  of 
Manhattan  Films  Int’l  of  Los  Angeles. 

The  dinner,  at  which  awards  will  be 
made,  will  be  held  at  the  Americana  Hotel 
in  New  York. 


'Elephant  Boy'  Sabu  Dies; 
Famed  Jungle  Film  Star 

HOLLYWOOD  — Funeral  services  were 
held  Thursday  (5)  for  Sabu  Dastagir, 
known  as  the  elephant  boy  in  motion  pic- 
tures, who  died  unexpectedly  of  a heart 
attack  Monday  (2)  in  his  home  at  nearby 
Chatsworth.  The  rites  were  at  Forest  Lawn 
Memorial  Park  in  Hollywood.  The  Indian- 
born  actor  was  39. 

Sabu,  whose  career  began  in  1937  when 
he  was  spotted  by  the  late  producer  Sir 
Alexander  Korda,  recently  completed  a 
Warner  Bros,  picture  and  other  films  for 
Walt  Disney.  He  played  in  such  jungle 
epics  as  “Elephant  Boy,”  “Jungle  Book,” 
“Song  of  India”  and  “Savage  Drums.” 

Born  in  Karapur  jungle,  45  miles  from 
Mysore,  India,  Sabu  became  a screen  actor 
at  the  age  of  12.  A British  film,  “Drums,” 
brought  him  to  America  on  an  exploitation 
trip  in  1938.  He  returned  to  England  for 
“The  Thief  of  Bagdad,”  but  the  film  was 
finished  in  Hollywood  because  of  the  Ger- 
man blitz,  and  he  remained  here. 

Sabu  leaves  his  wife,  Marilyn  Cooper,  a 
former  actress;  a son,  Paul,  and  a daugh- 
ter, Jasmine. 


Jerry  Van  Dyke  on  Tour 

HOLLYWOOD — Jerry  Van  Dyke  has  ar- 
rived in  Cleveland  for  personal  appearances 
on  behalf  of  “Palm  Springs  Weekend”  and 
“McLintock ! ” in  which  he  costars.  He  will 
next  appear  in  Indianapolis,  Chicago, 
Philadelphia,  Boston  and  New  York. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 
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Black  Gold  (WB) 


100 


100  100 


65  65  100 


100  100  90 


*L| 

85  131  1 


Caretakers,  The  (UA) 


125  115  175  200  100  125  125  100 


120  180  150  150  125  100  125 


;i|  Cleopatra  (20th-Fox) 


190  400  300  250  250  400  400 


300  450  700  750  300  700 


250 


200 


389  i 


Conjugal  Bed.  The  (Embassy) 


120  160 


115 


135 


90 


145 


100  130  195 


300 


149  1 


Dementia  13  (AIP) 


100 


90  100 


100 


100  100 


98  §| 


Erik  the  Conqueror  (AIP) 


115 


70 


90 


100  100 


95  1 


For  Love  or  Money  (Univ) 


130  130  125 


150 


200 


135  275  75  300  110  100  165  175  135  135  150  70  151 


Great  Escape,  The  (UA) 


220 


225  190  175  200  160 


160  300  200  250  200  135  210  190  200  200 


201  | 


Haunted  Palace,  The  (AIP) 


145  150 


150  90  90  160 


100 


200  150  100  105 


110  120  125  150  130  | 


fi  Heavens  Above  (Janus) 


140  130 


135  125  250  250 


130  120  125  115  200 


156 


Hercules  <S  Captive  Women  (Woolner) 


155  100  165  120 


140 


100  90 


100  135 


123 


Incredible  Journey.  The  (BY) 


165  175  220  240 


250  255  160  250 


125  135 


175  300 


204  | 


In  the  French  Style  (Col) 


90 


175  135  90  120  105 


200  160  100  150 


115  185 


135  100 


133 


? Jason  and  the  Argonauts  (Col) 


130  150 


200  100  90  110  115  150  145  120  150  110  90  175 


155  200  170  139 


Johnny  Cool  (UA) 


125  210  150  200 


150  115  150 


100  95  100  100  100  85  150  100 


100 


127 


Kiss  of  the  Vampire  (Univ) 


130 


100 


100 


80  90  100 


90 


99 


Lilies  of  the  Field  (UA) 


135  170 


215  100  300  185  135 


295  165 


215  150  95  175  110  150 


173 


Lord  of  the  Flies  (Cont'l) 


115  200 


190  190  250 


290  220  120 


150  160  200 


300 


199 


Love  at  Twenty  (Embassy) 


110  175 


115 


90 


100  65  50  90  100 


175 


300 


125  I 


> L-Shaped  Room,  The  (Col) 


140  200 


175  175  300  225 


290  270  150  200  150  110  200  95  125 


187  | 


$ Maniac  (Col) 


100 


50 


115  85  65  80 


100 


80  100 


86  I 


Mary,  Mary  (WB) 


130  160  165  150  125  130  140  125  175  290  100  100  200  135  105  180  195  140  100 


150 


is  McLintock!  (UA) 


100  175  175 


220 


300  100  210  175  130  125  170 


150 


169 


Mind  Benders,  The  (AIP) 


100 


75 


100 


100 


125 


100 


ioo  i 


Murder  at  the  Gallop  (MGM) 


155 


210  135  195  150 


110  150 


100  150 


200 


156  || 


New  Kind  of  Love,  A (Para) 


150  155  175  170  165  135  125  100 


250  220  190  135  135  80  200 


140 


158 


Of  Love  and  Desire  (20th-Fox) 


110 


75  75  115 


65 


90  90  90  120  90  125  250 


108  i 


Old  Dark  House,  The  (Col) 


135 


100 


50  105  100  85  65  80 


100 


80  135 


94 


Palm  Springs  Weekend  (WB) 


100 


125 


170 


90 


185 


134 


Running  Man,  The  (Col) 


140  100  200  100  90  90  105  125  120  90  150  100  110  105  130 


145  100 


118  i| 
106  1 


Shock  Corridor  (AA) 


100  135  125 


95  70  90  140 


100  70  100 


75  145  160 


80 


Stolen  Hours  (UA) 


125  200 


165  90 


100  105 


75 


100  100  180  140  105 


124  | 


H Take  Her,  She's  Mine  (20th-Fox) 


200  160  200  150  125  175 


280  100 


150  155  190 


145  150 


168 


Twice  Told  Tales  (UA) 


120 


no 


100  90 


150  100  85 


108  I* 

JlLL 


Twilight  of  Honor  (MGM) 


170  100  175  90  100  80  100  135  130  65  100  85  120  90  145  90  140  100  85 


Under  the  Yum  Yum  Tree  (Col) 


225  200  225  175  150  175  185 


310  240 


200  110  135  195 


400 


209  j 
148  • 
123  i: : 


Wheeler  Dealers,  The  (MGM) 


110  170  150  200  110  125  180 


175  110 


140  165  155 


140 


P X — The  Man  With  X-Ray  Eyes  (AIP) 


130  100 


125 


120 


115 


100  125  90  125  135 


135  175 


i 


Ms: 


TOP  HITS 


OF 


THE  WEEK 

Individual  runs,  not  an  average. 
Listings  are  confined  to  opening 
week  figures  on  new  releases  only. 


1.  Under  the  Yum  Yum  Tree  (Col) 

Kansas  City  310 

Bufffalo  200 

Minneapolis  200 

Omaha  195 

Cincinnati 175 

Denver  175 

2.  McLintock!  (UA) 

Kansas  City  300 

Memphis  210 

Buffalo  175 

Milwaukee  175 


3.  It's  a Mad,  Mad,  Mad,  Mad  World 

(UA-Cinerama) 

Boston  300 

4.  Take  Her,  She's  Mine  (20th-Fox) 

Kansas  City 280 

Boston  200 

Chicago  200 

Denver  175 

5.  Haunted  Palace,  The  (AIP) 

Memphis  200 

6.  Wheeler  Dealers,  The  (MGM) 

Denver  180 


I 


I 


1 


| 

I 


All  Omaha  Features 
Far  Above  Average 

OMAHA  — The  story  was  bright  for 
Omaha’s  first-run  theatres  over  the  holi- 
day period  and  right  down  the  line  the 
results  were  plus  average.  Patrons  had  a 
variety  of  offerings  to  choose  from  and 
the  choice  was  hard.  “Under  the  Yum 
Yum  Tree”  had  a good  second  week  at  the 
Orpheum  and  the  long-running  “How  the 
West  Was  Won”  rebounded  into  the  double- 
average division  at  the  Indiana  Hills  Cine- 
rama Theatre. 


(Average  Is  1 00) 

Admiral — McLintock!  (UA)  160 

Cooper — The  Wheeler  Dealers  (MGM)  130 

Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  26th  wk 225 

Omaha — Fun  in  Acapulco  (Para)  150 

Orpheum — Under  the  Yum  Yum  Tree  (Col),  2nd  wk.  165 
State — The  Incredible  Journey  (BV)  160 


Two  Holdovers  and  Newcomer 
Tie  at  170  in  Minneapolis 

MINNEAPOLIS— Mill  City  theatremen 
reported  a three-way  tie  for  top  percent- 
ages this  week,  with  “Under  the  Yum  Yum 
Tree,”  “Fun  in  Acapulco”  and  long-run- 
ning champ  “How  the  West  Was  Won”  all 
scoring  170  points.  Not  far  behind  was  de- 
buting “Palm  Springs  Weekend,”  opening 
to  the  tune  of  150  at  the  Gopher.  Business 
at  other  first-run  houses  remained  steady, 
with  exhibtors  giving  thanks  for  no  tur- 
keys. 


Academy — Mary,  Mary  (WB),  moveover,  4th  wk.  . . 90 

Century — Cleopatra  (20th-Fox),  23rd  wk 100 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  38th  wk 170 

Gopher — Palm  Springs  Weekend  (WB)  150 

Lyric — Fun  in  Acapulco  (Para)  170 

Mann — Take  Her,  She's  Mine  (20th-Fox),  3rd  wk.  110 

Orpheum — McLintock!  (UA),  2nd  wk 120 

St.  Louis  Park — In  the  French  Style  (Col)  90 

State — Under  the  Yum  Yum  Tree  (Col),  2nd  wk.  ..170 
Suburban  World — Lord  of  the  Flies  (Cont'l),  7th  wk.  100 
World — The  Wheeler  Dealers  (MGM),  3rd  wk 120 


'Under  Yum  Yum  Tree'  275 
Best  Milwaukee  Percentage 

MILWAUKEE — “Under  the  Yum  Yum 
Tree”  at  the  Warner  Theatre  was  by  far 
the  best  grosser  of  the  week.  Next  best 
was  “McLintock!”  at  the  Palace  and  May- 
fair  theatres.  Business  in  general  was  good. 


Downer — Lord  of  the  Flies  (Cont'l)  150 

Mayfair,  Palace — McLintock!  (UA),  2nd  wk 165 

Riverside — The  Wheeler  Dealers  (MGM)  175 

Strand — Cleopatra  (20th-Fox),  21st  wk 125 

Times — Fantasia  (BV),  reissue,  3rd  wk 150 

Tower,  Oriental — Please,  Not  Now!  (20th-Fox)  ....100 
Towne — The  Small  World  of  Sammy  Lee  (Seven 

Arts)  80 

Warner — Under  the  Yum  Yum  Tree  (Col)  275 


Janus  Acquires  U.S.  Rights 
To  British  The  Guest' 

From  Eastern  Edition 

NEW  YORK — Janus  Films  has  acquired 
the  American  distribution  rights  to  “The 
Guest,”  the  film  version  of  Harold  Pinter’s 
stage  success,  “The  Caretakers.”  A Jan- 
uary 1964  release  is  planned,  starting  in 
New  York. 

“The  Guest,”  produced  in  England  by 
Michael  Birkett,  stars  Alan  Bates,  Don- 
ald Pleasence  and  Robert  Shaw,  who  cre- 
ated these  roles  in  London  and  Broadway. 
The  entire  financial  backing  for  “The 
Guest”  was  provided  by  ten  people,  Peter 
Bridge,  Richard  Burton,  Peter  Cadbury, 
Leslie  Caron,  Noel  Coward,  Peter  Hall, 
Charles  Kasher,  Harry  Saltzman,  Peter 
Sellers  and  Elizabeth  Taylor. 


MILWAUKEE 


Qliver  Trampe,  Film  Service,  Inc.,  finding 
he  will  be  unable  to  serve  as  a canvas- 
man  with  the  Variety  Club,  has  been  re- 
placed by  Henry  Kratz,  executive  secre- 
tary for  Allied  Theatre  Owners  who  was 
elected  press  guy  recently.  Variety  dele- 
gates to  the  1964  convention  in  Buffalo 
will  be:  M.  P.  “Pat”  Halloran,  chief  barker 
who  is  manager  for  Universal;  John  Reddy, 
retiring  chief  barker  who  is  manager  of 
radio  station  WOKY,  and  Hugo  Vogel,  ex- 
ecutive secretary.  The  alternates  are  Sam 
Kaufman,  theatre  insurance  broker;  Joe 
Imhof,  UA  manager,  and  Harry  Olshan, 
retired  manager  for  Columbia  who  now  is 
booking  on  his  own.  Two  new  members 
were  welcomed  into  the  tent:  John  J.  Pil- 
maier,  MGM  manager,  and  Lavern  O. 
Huntsinger,  stage  contractor,  Fred  Miller 
Theatre. 

“As  far  as  I am  concerned,”  said  E. 
William  Henry,  chairman  of  the  FCC, 
speaking  to  the  National  Ass’n  of  Educa- 
tional Broadcasters  meeting  here,  “you 
can  even  use  Gina  Lollobrigida  to  fill  up 
your  screen,  build  up  your  audience,  and 
give  you  a good  lead-in.”  And  added  that 
real  operas  can  compete  with  the  “soap 
or  horse  variety,”  and  movies  of  great 
classics  are  surely  compelling  and  spell- 
binding. 

Diane  Lynn,  daughter  of  Mr.  and  Mrs. 
Ben  D.  Marcus,  was  married  to  Richard 
Lloyd  Kite,  Beverly  Hills,  Calif.  Marcus 
heads  a circuit  of  theatres,  a chain  of 
restaurants  (Marc’s  Big  Boy),  the  Pfister 
Hotel,  and  has  other  interests  including 
an  affiliation  with  the  J.  C.  Penney  Co. 

“Every  time  Minnesota  Fats  outcues  Fast 
Eddie  Felson  for  his  bank  roll  on  the 
theatre  screen  he  sells  pool  tables,”  said 
Willie  Mosconi,  15  times  world  champion 
at  pocket  billiards,  performing  at  a num- 
ber of  department  stores  here.  Mosconi 
credits  Jackie  Gleason  and  the  motion 
picture,  “The  Hustler,”  which  appeared 
at  the  Towne  theatre  with  a major  assist 
in  the  game’s  recent  boom.  “It  was  re- 
gaining popularity  before  the  picture  came 
out,”  he  asserted,  “but  that  really  got 
business  going.  Oddly  enough,  the  picture 
was  set  in  just  the  background  we  were 
trying  to  avoid — pool  sharks  taking  the 
suckers — we  were  really  concerned.  Yet 
the  picture  didn’t  hurt  the  image  of  the 
game  at  all;  all  they  saw  was  Gleason 
playing  a game.  And  they  rushed  out  of 
the  theatres  and  swamped  our  branch 
offices.” 


Kirk  was  next  to  be  enrolled  for  the  part, 
and  arrived  in  town  with  a jaw  aching 
from  a tooth  extraction  . . . her  doctor 
advised  her  to  withdraw  from  the  cast. 
Finally  June  Ericson  was  signed.  She  was 
in  the  original  “Bells”  and  numerous  other 
stage  plays,  had  a part  in  “A  Touch  of 
Mink”  on  the  screen  and  has  appeared  in 
many  television  programs. 

Moviemakers  in  the  Wisconsin  area  are 
rapidly  attaining  professional  status.  Ruby 
Niebaurer,  an  assistant  profressor  of  edu- 
cation at  the  University  of  Wisconsin- 
Milwaukee,  produces  “How  To”  films  on 
low  budgets  and  has  won  awards  for  every 
film  she  has  made  thus  far — 12  of  them. 
She  hires  a cameraman,  and  frequently 
appears  in  the  film  herself,  supervises  the 
sound  and  makes  the  study  guide.  Then, 
too,  a film  is  now  in  production  up  at 
Baraboo  at  the  Circus  World  Museum.  “It’s 
being  produced  here,”  said  museum  histor- 
ian Paul  Luckey,  “because  it  requires  a 
circus  background,  and  this  is  the  only 
place  in  the  country  where  the  authentic 
thing  is  possible.”  The  finished  product 
will  run  at  the  world’s  fair  in  New  York. 


Reid  Ray  Film  Receives 
Two  Excellence  Awards 

ST.  PAUL — Reid  H.  Ray  returned  from 
Washington  where  he  received  two  awards 
for  a film  which  his  company  produced 
for  Harvey  Mudd  College,  Claremont,  Calif. 
The  film,  “Molecular  Spectroscopy,”  fea- 
tured Dr.  Bryce  Crawford  jr„  dean  of 
the  graduate  school  of  the  University  of 
Minnesota,  who  demonstrated  the  presence 
of  infrared  radiation  in  the  spectrum  and 
the  absorption  of  light  related  to  molecular 
vibrations  and  rotations.  By  the  use  of 
spectroscopy,  this  molecular  structure  can 
be  studied. 

The  film  was  submitted  to  two  inter- 
national film  events — the  eighth  Inter- 
national Exhibition  of  Scientific-Didactic 
Films  at  Padua  University,  Padua,  Italy, 
where  it  received  the  bronze  medal,  and 
to  Council  of  International  Non-Theatrical 
Events,  from  which  it  received  a golden 
eagle. 

The  21 -minute  film  was  produced  in  the 
St.  Paul  studios  of  Reid  H.  Ray  Film  In- 
dustries and  was  directed  by  Ray,  assisted 
by  Ellsworth  Polsfuss.  It  was  photographed 
by  Howard  W.  Cress,  the  animation  was 
conceived  under  the  direction  of  Gordon 
Ray,  it  was  recorded  by  Donald  Ander- 
son and  edited  by  Robert  H.  Winter. 


A resolution  protesting  any  federal  limi- 
tation on  time  devoted  to  commercials 
on  television  and  radio,  was  passed  by 
the  Wisconsin  Associated  Press-Radio- 
Television  Ass’n  meeting  in  convention 
here.  Other  mutual  problems  included 
withholding  of  information  by  govern- 
ment agencies,  and  the  need  to  recruit 
young  men  and  women  to  study  journal- 
ism, according  to  Jack  Krueger,  news 
manager  of  WTMJ  and  WTMJ-TV. 

The  trouble  with  a star  policy  in  the 
theatre  is  that  something  is  likely  to  hap- 
pen to  the  star,  and  the  Swan’s  experience 
here  is  no  exception.  Casting  for  “The  Bells 
Are  Ringing,”  included  Barbara  Nichols 
for  the  lead,  only  to  have  her  cancel  out 
due  to  “a  conflict  of  engagements.”  Phyllis 


UA’s  “Ladybug,  Ladybug”  deals  with  the 
effect  of  a nuclear  attack  false  alarm  on  a 
group  of  young  school  children. 


I Take  A Tip  From  Me 
Exploit  More  In  '64' 
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pilmrow  was  practically  deserted  during 
the  period  after  President  Kennedy’s 
death  and  much  of  the  following  week. 
Many  exhibitors  who  almost  without  fail 
visit  the  Row  on  Monday  were  not  in 
town  the  day  of  the  funeral  and  only 
a few  more  came  in  during  the  week.  A 
screening  at  the  Center  Theatre  was  post- 
poned. 

Pat  Halloran,  Buena  Vista  representative 
in  this  area,  and  his  wife  rated  a two 
column  picture  in  the  World-Herald  sports 
section  on  the  bowiing  page  . . . Don  Shane, 
chief  barker  of  Variety  Tent  16,  is  busy 
lining  up  year-end  plans  and  business. 

Bill  Barker  of  Co-Op  Theatre  Services 
came  home  after  an  operation  at  Lutheran 
Hospital  and  reported  he  is  feeling  fine. 
He  hopes  to  go  ahead  with  his  plans  to 
visit  relatives  on  the  west  coast  and  maybe 
continue  on  to  Hawaii. 

Glenn  Slipper  of  the  Kansas  City  office 
of  National  Theatre  Supply  was  in  Omaha 
last  week  winding  up  the  closing  of  the 
office  here.  There  are  still  some  supplies 


As  a screen  game, 
HOLLYWOOD  takes  top 
honors.  As  a box-office  at- 
traction, it  is  without  equal.  It  has 
been  a favorite  with  theatre  goers  for 
over  15  years.  Write  today  for  complete  de- 
tails. Be  sure  to  give  seating  or  car  capacity. 

HOLLYWOOD  AMUSEMENT  CO.  .. 
3750  Ookton  St.  • Skokie,  Illinois 


at  the  Omaha  base  . . . Frank  Hollings- 
worth and  his  wife  headed  for  California 
where  they  will  visit  their  daughter,  son- 
in-law  and  grandchildren.  They  plan  to 
stay  at  least  until  after  Christmas.  Frank 
is  a veteran  exhibitor  at  Beatrice. 

Funeral  services  were  held  last  week  at 
Franklin  for  George  Hall,  a motion  picture 
theatre  operator  in  the  state  for  more 
than  30  years.  Hall  was  injured  in  an  auto 
accident  near  Lincoln  and  was  hospital- 
ized for  about  a week,  never  regaining  con- 
sciousness. He  and  his  wife  had  gone  to 
Rockford,  111.,  to  see  their  new  grandson 
and  Mrs.  Hall  remained  there  for  a longer 
visit.  Hall  was  on  his  way  home  to  Frank- 
lin when  the  accident  occurred.  He  had  the 
Rosebowl  Theatre  at  Franklin  and  the 
Minden  Theatre  at  Minden.  In  1928  he  was 
running  a motion  picture  operation  in  a 
store  building.  Then  he  and  a brother 
bought  an  old  church  some  distance  away. 
They  remodeled  a car  into  a truck,  hauled 
brick  and  other  material  from  the  church 
and  built  a theatre  they  had  designed 
themselves.  After  World  War  II,  they  pur- 
chased surplus  army  equipment  and  made 
many  improvements,  installing  the  equip- 
ment and  doing  their  own  repair  work. 
Survivors  include  his  wife,  daughter  and 
grandchild. 

Bill  Burke,  who  came  to  Omaha  from 
Dallas  to  join  the  Theatre  Booking  Service, 
suffered  a gall  bladder  attack  his  first 
week  on  the  new  job  and  was  taken  to  the 
hospital  for  an  operation.  He  is  reported 
coming  along  in  good  shape.  Jack  and 
Edith  Renfor  of  TBS  were  in  Chanute, 
Kas.,  visiting  relatives  when  Burke’s  at- 
tack occurred. 

Bob  Hirz,  in  addition  to  his  Warner  sales 
in  this  area,  has  had  another  task  helping 
his  daughter  assemble  a detailed  scrapbook 
on  President  Kennedy  . . . Jack  Klinge, 
city  manager  for  the  Cooper  Foundation 
Theatres,  announced  this  Christmas  line- 
up for  the  Omaha  theatres:  “The  Prize’’ 
at  the  Cooper,  “The  Sword  in  the  Stone” 
at  the  State  and  a continuation  of  “How 
the  West  Was  Won”  at  the  Indian  Hills 
Cinerama.  The  latter  is  due  to  rim  into 
1964. 
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Topping-Off  Steel  Beam 
Signed  by  Universalites 

From  Western  Edition 

HOLLYWOOD— Jules  C.  Stein,  chair- 
man of  the  board  of  MCA,  was  the  first  to 
autograph  a chemically  treated  30-foot 
white  steel  beam  at  Universal  City  studio 
at  the  site  of  the  15-story  office  build- 
ing now  under  construction.  All  studio 
employes  were  invited  to  sign  the  beam 
which  will  be  placed  in  position  at  “topping 
off”  ceremonies  December  12,  signifying 
completion  of  the  steel  phase  of  construc- 
tion. 


DES  MOINES 


L.  McFarling,  manager  of  the  Orpheum 
at  Des  Moines,  is  a personal  friend  of 
Santa  Claus.  As  a result,  the  jolly  gent  in 
the  red  suit  is  stuffing  Mac’s  Christmas 
stocking  with  hundreds  of  new  main  floor 
theatre  seats.  With  rows  now  spaced  40 
inches  apart,  instead  of  the  former 
cramped  32  inches,  the  Orpheum  will  lose 
140  chairs  to  the  cause  of  comfort.  Mac  is 
assured  the  job  will  be  completed  before 
the  Yuletide. 

Linda  Jones,  Coon  Rapids’  coed  exhibitor, 
made  the  dean’s  list  at  Maryville,  Mo., 
where  she  attends  college.  While  Linda  is 
cracking  the  books,  her  parents  run  the 
show  at  Coon  Rapids  . . . “Take  Her,  She’s 
Mine,”  the  new  20th  Century-Fox  feature, 
has  taken  off  and  is  doing  phenomenal 
grossings  everywhere,  according  to  ex- 
change manager  Dave  Gold.  The  film 
opened  here  Thanksgiving  weekend  follow- 
ing a sellout  premiere  benefit  sponsored  by 
the  Mercy  Hospital  Guild. 

Sympathy  to  Florence  Work  of  Tri- 
States  and  WOMPI,  whose  mother  died 
here  November  23  . . . Local  friends  noted 
that  Buena  Vista’s  Pat  Halloran  and  wife 
Mary  were  pictured  in  the  Omaha  World 
Herald,  heralding  the  Good  Fellows  tourney 
over  there.  The  Hallorans  head  up  the  Dick 
Tracy  league. 

Turkey  leftovers:  WOMPI  presented  a 
Thanksgiving  basket  overloaded  with  vit- 
tles  to  a Des  Moines  family  . . . United 
artist  and  exhibitor  A.  Rosenek  was  in 
family  spent  the  holiday  in  Ohio  . . . Polka 
artist  and  exhibitor  A.  Rozenek  was  in 
town  from  Crete  and  David  City  . . . Also 
in  from  Nebraska  was  Art  Sunde  of  Pa- 
pillion  . . . Iowans  on  the  Row  included 
Doc  Twedt  of  Britt  and  Dwight  Hansen, 
Rockwell  City. 

Busier  than  the  seasonal  cranberry  mer- 
chant is  Bert  Thomas,  who  after  a 23 -day 
stay  in  the  hospital,  is  back  directing  B&I 
Bookings  operations  . . . Joyce  Brain  of 
Paramount  had  a week’s  November  vaca- 
tion . . . Eleanor  Jackson  and  family  joined 
the  commuter  ranks  when  they  took  up 
residence  at  Waukee.  Eleanor,  who  vows 
she’ll  “never  move  again,”  is  in  the  Corene 
Acres  addition. 

Chief  Barker  R.  G.  Olson,  Universal 
branch  manager,  reminds  us  there  still  is 
time  to  make  it  to  Variety’s  gala  annual 
Christmas  party  Tuesday  (10)  at  the  Jew- 
ish Community  Center  here.  Starting  time 
is  7:30  p.m.  “but  come  early,”  warns  Ole, 
“to  avoid  the  crush.”  PRIZEZ  GALORE! 
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10  April  1963 


KENNETH  CLARK 
eXCCUTIVK  VICK  P«««IO*NT 


Century  Projector  Corporation 
7 29  Seventh  Avenue 
New  York  19,  New  York 


Attention:  Frank  E.  Cahill,  Jr. 


Gentlemen: 


It's  the  talk  of  the  town  . . . the  Century-equipped 
projection  booth  in  our  screening  room. 

Now,  with  this  marvelous  new  installation,  we  can  show 
everything  from  16mm.  to  70mm.  The  transistorized  sound 
system  is  also  perfect. 

A top  U.  S.  Government  official  who  attended  a screening 
here  the  other  night  came  out  smiling  and  said: 

"If  this  is  how  it  is  in  theaters,  I'm  becoming  a movie 
fan  again.  It's  almost  like  attending  a live  stage  show,  only 
better  in  many  respects.  I realize  now  how  much  I've  been 
missing  from  passing  up  too  many  motion  pictures.  " 

When  theaters  have  equipment  such  as  you  have  in- 
stalled for  us,  I am  sure  it  will  lure  back  customers  who  have, 
as  our  friend  said,  been  passing  up  too  many  movies. 

We  are  delighted  with  it  all. 

Best  wishes. 


llu K 


Kenneth  Clark 


Awarded  1962  to  L.  W.  Davee, 

Pres.  Century  Projector  Corp. 

Not  only  for  the  amazing  new  CENTURY  70-35  Projector,  but 
for  all  the  significant  contributions  by  CENTURY  to  the  art  of  film  projection 

and  sound CENTURY  LEADS  THE  INDUSTRY 

See  and  hear  the  new  CENTURY  All-Transistor  Sound  Systems  and 
the  new  CENTURY  70-35  Projector — the  more  you  improve  the  more  you  gain. 

See  your  Century  dealer  or  write 

. CENTURY  PROJECTOR  CORPORATION 

^ NEW  YORK  19,  N.  Y. 


Quality  Theatre  Supply  Co. 

1515  Davenport  St. 

Omaha,  Nebraska 

Harry  Melcher  Enterprises 

3238  West  Fond  Du  Lac  Ave. 
Milwaukee  10,  Wisconsin 


Des  Moines  Theatre  Supply  Co. 

1121  High  St. 

Des  Moines  9,  Iowa 

Minneapolis  Theatre  Supply  Co. 

51  Glenwood  Ave. 
Minneapolis  3,  Minnesota 
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MINNEAPOLIS 


J^nother  Christmas  season  in  Mill  City 
again  sees  the  launching  of  the  town’s 
annual  “Santa  Anonymous”  program,  an 
operation  centered  around  the  resources  of 
the  local  Salvation  Army  and  the  Minne- 
apolis Tribune  and  utilizing  ah  volunteer 
labor  to  collect  and  distribute  donations  of 
Christmas  toys  to  be  dispersed  to  the  area’s 
needy  children — kids  who  otherwise  would 
not  have  an  opportunity  to  enjoy  a merry 
Yuletlde  season.  As  in  years  past,  the 
town's  theatremen  have  pitched  in  with  a 
will,  providing  pick-up  stations  for  donated 
toys,  with  Minnesota  Amusement’s  Century 
Theatre  lobby  the  downtown  location  and 
the  Cooper  Cinerama  Theatre’s  the 
suburban. 

This  week  sees  the  opening  of  the  Cooper 
Civic  Theatre  building  in  Rochester,  an 
edifice  constructed  at  a cost  of  $250,000. 
“South  Pacific”  will  be  the  house’s  initial 
stage  offering. 

The  neighborhood  Paradise  Theatre  in 
north  Minneapolis  experienced  such  a great 
success  with  its  experimental  three-day 
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booking  of  a program  of  German-language 
movies  that  another  lineup  will  be  offered 
at  the  house  on  December  10-12.  Each 
show  consists  of  two  features  and  a Ger- 
man-language newsreel,  the  latter  often 
the  most  popular  item  with  the  theatre’s 
crowds,  according  to  promoter  Gerhard 
Christ.  He  adds  that  Twin  Cities  patrons 
were  expected  to  provide  the  bulk  of  the 
audience  at  the  earlier  November  showings, 
but  that  folks  driving  in  from  outside  the 
metropolitan  area  swelled  the  crowds  to 
truly  generous  proportions. 

Ted  Mann’s  Academy  Theatre  in  down- 
town Minneapolis  will  be  closed  until 
Christmas  week  while  the  house  is  reno- 
vated and  spruced  up  for  the  holidays. 


Bedford  Indiana  Theatre 
Open  in  New  Location 

From  Central  Edition 

BEDFORD,  IND.  — After  being  moved 
from  the  site  where  it  was  operated  for  50 
years,  the  Indiana  Theatre  is  now  open  in 
the  former  Von  Ritz  Theatre  Building. 
John  McCutcheon,  general  manager  of 
Bedford  Theatres,  said  the  new  location 
provides  much  better  acoustics  and  all- 
around  facilities. 

The  new  Indiana  Theatre  also  was  re- 
decorated throughout  and  provided  with  a 
seating  capacity  of  750.  The  enlarged  con- 
cessions stand  has  been  moved  to  the  mez- 
zanine to  provide  better  customer  service. 

The  theatre  for  the  past  half  century  was 
operated  on  15th  street. 


Europe  Still  Best  Market 
For  American  Westerns 

From  Eastern  Edition 

NEW  YORK — Europe  continues  to  be  the 
best  market  for  westerns  and  Richard  Lyons 
and  Burt  Kennedy  will  continue  to  make 
them.  Lyons  and  Kennedy,  whose  latest 
production  is  “Mail  Order  Bride,”  said  here 
that  they  had  two  other  westerns  in  pre- 
paration which,  like  “Mail  Order  Bride,” 
would  not  be  sold  as  a western  except  in  the 
European  market. 

Lyons,  who  is  a Metro-Goldwyn-Mayer 
contract  producer,  said  that  his  last  picture, 
“Ride  the  High  Country,”  received  rave  re- 
views in  this  country  and  yet  only  20  per 
cent  of  its  total  gross  came  from  American 
theatres. 

In  selling  “Mail  Order  Bride,”  an  MGM 
picture,  the  romance  and  comedy  angles  will 
be  stressed  in  the  American  distribution 
plans,  whereas  the  conventional  western 
approach  will  be  used  overseas. 

“Mail  Order  Bride,”  for  which  Mont- 
gomery Ward  & Co.  already  has  started  tie- 
ups,  has  Buddy  Ebsen  as  one  of  its  costars, 
a valued  name  because  of  his  popularity  in 
TV’s  “The  Beverly  Hillbillies.”  The  picture 
will  be  released  in  March. 

Upcoming  Lyons  and  Kennedy  films  (the 
latter  is  the  director)  will  be  “The 
Rounders,”  a contemporary  western,  and 
“The  Last  Hill,”  a straight  action  western 
set  in  1885. 


Updating  Franklin  Morse 

FRANKLIN,  MASS.— The  Morse  Thea- 
tre, long-shuttered,  is  being  remodeled  and 
redecorated  by  Max  Garelick  for  a January 
reopening.  The  600-seat  theatre  also  is  to 
have  a new  name — the  Cinema. 


Translation  for  Paleface: 


"Don  t waste  time  with  old-fashioned 
way  sending  message.  BEST  way  to 
SELL  used  equipment,  find  HELP,  SELL 
or  BUY  theatres,  is  with 

BOXOFFICE  CLEARING  HOUSE 

You  get  year-round  service/' 


RATES:  20c  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price  of  three 
BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo. 

Please  insert  the  following  ad  times  in  the  CLEARING  HOUSE 
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Extensive  use  of  glass  and  a white  color  scheme  create  a spacious  lobby  in  the  new  Skouras  Closter  Theatre , Closter 
Shopping  Plaza,  Closter,  N.  J.  Flooring  of  stone  and  vinyl-covered  walls  are  not  only  attractive  but  easily  maintained. 


featuring 


*YV\ainlenance  and 
* Sanitation 
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NOW  AVAILABLE  FOR 
DRIVE-INS  IN  70mm! 


“BEST  PICTURE  OF  THE  YEAR” 
Winner  of  7 Academy  Awards! 


LOVRENCE  OF  ARABIA 


. . . the  fabulous  Sam  Spiegel-David  Lean  Academy  Award  winner,  has  been 
released  to  drive-ins.  This  first  general  release  of  a 70mm  film  to  outdoor  theatres  is  setting 
the  trend  for  similar  availability  of  other  70mm  attractions  now  ready  or  being  planned.  The 
reason  for  this  is  obvious.  Nothing  less  than  the  70mm  process  can  show  these  films  the  way 
they  are  meant  to  be  shown.  After  all,  if  70mm  is  so  thrillingly  brilliant  on  the  big  indoor 
screen — think  how  much  more  effective  it  is  on  the  even  bigger  outdoor  screen!  70mm  pro- 
jection is  actually  4 times  brighter  and  4 times  sharper  than  35mm.  No  wonder  the  future 
of  drive-in  projection  is  increasingly  and  inevitably  to  the  larger  process.  With  Norelco’s 
advanced  model  AAII  Universal  70/35  projector,  you  not  only  have  the  world’s  finest  70mm 
equipment — but  in  less  than  4 minutes  you  also  have  the  most  modern,  rugged  and  trouble- 
free  35mm  mechanism.  For  today  and  tomorrow,  Norelco  70/35  is  your  wisest  investment. 


The  1962  Academy  of  Motion  Picture  Arts  and  Sciences  presented 
this  award  for  outstanding  achievement  to  the  North  American  Philips 
Company  for  the  design  and  engineering  of  the  Norelco  Universal 
70/35mm  motion  picture  projector. 

© AM  PAS 


&REG.  UNITED  STATES  PATENT  OFFICE  BY  NORTH  AMERICAN  PHILIPS  COMPANY.  INC.  NORELCO  IS  KNOWN  AS  PHILIPS  IN  CANADA.  100  E.  42nd  Street,  New  York,  N.Y.  • Phone:  212-OX  7-3600 
2 The  MODERN  THEATRE  SECTION 
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Now  it’s  Pepsi- UP  FRONT  EVERYWHERE 

TV,  Radio,  Magazines,  Newspapers,  Outdoor  Posters,  Point- of -Sale— Pepsi  is 
one  of  the  world’s  largest  advertisers,  in  all  media.  That’s  why  more  and 
more  people  today  are  saying  “Pepsi,  please!”  Pepsi  is  moving  out  front 
. . . display  it  up  front!  Call  your  local  Pepsi -Cola  Bottler  today,  or  write: 
National  Accounts  Dept.,  Pepsi-Cola  Company,  500  Park  Avenue,  N.  Y.  C. 
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T HE  COST  OF  maintenance 
is  a big  factor  in  the  operation  of  any 
business — no  less  so  for  theatres.  It  is 
important,  therefore,  when  planning  to 
build  a new  theatre  or  remodel  an 
existing  one,  to  give  particular  attention 
to  the  selection  of  building  and  furnish- 
ing materials  which  will  require  the 
least  expense  in  labor  time,  as  well  as 
in  equipment  and  supplies. 

Such  materials  are  available  in  a- 
bundance  through  the  magic  of  modern 
science  and  industry.  Vinyl  is  used 
extensively  for  floor  and  wall  coverings, 
easily  wiped  clean  and  long-lasting  in 
beauty  and  color-retention.  Fiberglas 
has  gained  favor  for  screen  curtains 
and  draperies,  not  only  for  its  fire- 
safety  qualities,  but  because  it  requires 
minimum  care. 

Chased  aluminum  is  a popular 
material  for  the  facing  of  refreshment 
stands,  beautiful  in  appearance  and 
simply  maintained.  Formica  and  like 
materials,  with  baked-in  patterns  and 
hard  surfaces,  have  long  been  favorites 
for  drive-in  theatre  cafeteria  counter 
facings  and  tops  because  they  require 
so  little  care. 

Stainless  steel  and  aluminum,  also 
requiring  minimal  maintenance,  are 
importantly  used  in  drive-in  theatre 
kitchens  and  cafeteria  counters,  and 
frequently  appear  in  other  areas  of 
both  drive-ins  and  hardtops. 

Structural  glass,  available  in  many 
colors  and  patterns,  is  a happy  choice 
for  theatre  fronts.  Its  permanent  finish 
requires  little  attention.  This  is  also 
true  of  mosaic  tiles  which  are  growing 
in  popularity  for  theatre  fronts  and  box- 
offices. 

As  has  been  said  before,  easy  main- 
tenance does,  indeed,  begin  with  con- 
struction. 
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ON  THE  COVER 

The  picture  shows  entrance  doors  to  the  Closter  Theatre  on  the 
right,  and  an  oriental  motif  is  carried  out  with  beaded  curtains  on 
the  picture  windows,  plants  and  incense  burner.  A later  issue  of 
the  Modern  Theatre  Section  will  carry  an  article  on  the  entire 
theatre. 


I.  L.  THATCHER,  Managing  Editor 

The  MODERN  THEATRE  Section  of  BOXOFFICE  is  included  in  the  first  issue  of  each  month. 
Editorial  or  general  business  correspondence  should  be  cddressed  to  Associated  Publications, 
825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  Wesley  Trout,  Technical  Editor;  Eastern  Repre- 
sentative: D.  M.  Mersereau,  1270  Sixth  Ave.,  Rockefeller  Center,  New  York  20,  N.  Y.; 

Central  Representatives:  Louis  Didier,  Jack  Broderick,  5811  N.  Lincoln,  Chicago  45,  III., 

Western  Representative:  Wettstein,  Nowell  & Johnson,  Inc.,  New  York  Life  Bldg.,  2801  West 
Sixth  St.,  Los  Angeles  57,  Calif. 


A Scene  From  America's  Projector  Carbon  Center... 


Equipment  for  coating  carbons  with  copper 


“Coating  projector  carbons  with  the  right  amount 
of  copper  is  a top-hilling  production  step” 


% X 


Sid  Morley 


This  equipment  performs  the 
important  task  of  coating  pro- 
jector carbons  with  copper— not 
for  eye  appeal,  but  for  the  vital 
purpose  of  assuring  more  de- 
pendable screen  lighting.  The 
coating  helps  conduct  current  from  the  jaws  of 
the  lamp  to  the  arc.  For  maximum  light  effi- 
ciency the  copper  coating  must  be  of  precision 
thickness  — no  more  — no  less ! 

From  the  coating  operation  at  “America’s 
Projector  Carbon  Center”  in  Fostoria,  Ohio, 
National  carbons  move  to  an  automatic  resist- 
ance test,  where  a direct  reading  instrument 


-says  SID  MORLEY 

“National"  Sales  Engineer 


measures  in  ohms-per-inch  the  coating  on  each 
carbon.  If  the  coating  is  too  thin  or  too  thick, 
the  unwanted  carbon  is  ejected  from  the  line. 

How  is  this  rigid  test  related  to  good  lighting? 
First,  if  the  coating  is  too  thin,  the  carbon  might 
spindle  back  to  the  holder,  resulting  in  freezing 
and  a possible  lamp  shutdown.  Secondly,  if  too 
thick,  it  might  produce  copper  dripping  and 
cause  the  arc  to  wander. 

In  coating  and  all  other  manufacturing  steps, 
National  carbons  are  produced  by  today’s  most 
reliable  quality  control  methods.  We  want  to 
be  sure  your  patrons  get  the  finest  screen  fight- 
ing that  projector  carbon  money  can  buy! 


UNION 

CARBIDE 


“National"  is  a registered  trade-mark  of 

UNION  CARBIDE  CORPORATION 

CARBON  PRODUCTS  DIVISION 


270  Park  Ave.,  N.  Y.,  N.  Y.  10017  • In  Canada:  Union  Carbide  Canada  Limited,  Toronto 
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LUXURIOUS  CARPET  IS  ALSO  PRACTICAL 


Beautiful  carpet  covers  the  lobby  floor  and  sweeps  up  the  wide  stairs  in  the  recently  remodeled  Fox 
California  Theatre  in  San  Diego,  Calif.  The  small  red  pattern  is  woven  against  a black  ground  color. 
In  addition  to  the  luxurious  warmth  and  color  added  to  an  interior,  carpet  also  has  acoustical  qualities  to 
absorb  sound,  and  reduces  the  incidence  of  slips  and  slides.  As  spelled  out  in  the  accompanying  article, 
it  also  has  the  lowest  "use  cost"  of  all  the  major  types  of  non-carpeted  floors. 


Although  Initial  Cost  Is 
Higher,  Maintenance  Cost 
Is  Lower  Than  Other  Floors 


Carpet's  image  as  a beautiful  and 
dignified,  but  somewhat  perishable  luxury 
has  shifted.  It  is  now  being  recognized  as  a 
beautiful  and  dignified  but  superbly 
practical  floor  covering,”  according  to  a 
new  booklet  published  by  the  American 
Carpet  Institute  which  is  based  upon  an 
exhaustive  study  by  the  Industrial  Sanita- 
tion Counselors,  Inc.,  of  Louisville,  Ky., 
considered  one  of  the  nation’s  leading  cost 
control  specialists  in  industrial  house- 
keeping. 

The  new  study  has  established  that  the 
total  annual  “use  cost”  of  carpeted  floors 
in  public  spaces  is  from  40  to  47  per  cent 
less  than  all  the  major  types  of  non- 
carpeted  floors. 

HOW  "USE  COST"  IS  FIGURED 

The  concept  of  annual  “use  cost,”  as 
developed  in  the  study,  is  based  on  the 
combination  of  the  installed  price  of  the 
flooring  materials,  plus  their  upkeep  costs 
per  year,  divided  by  the  number  of  years 
of  the  expectant  wear-life  for  each  product. 

Analyzed  in  the  study  were  the  installed 
price,  average  wear-life  expectancy  and 
maintenance  costs  for  carpeting,  asphalt 
tile,  vinyl  asbestos  tile,  vinyl  tile  and  ter- 
razzo  floors  in  a wide  variety  of  actual 
commercial  installations  across  the  coun- 
try. A total  of  400,000  square  feet  of  car- 
peted floors  was  examined  and  evaluated 
and  compared  to  well  over  1,000,000  square 
feet  of  various  kinds  of  non-carpeted 
floors. 

Some  of  the  types  of  buildings  covered 
in  the  study  were  office  buildings,  banks, 
schools,  department  stores,  hotels,  motor 
hotels,  hospitals  and  governmental  build- 
ings. 

THE  STANDARD  OF  COMPARISON 

For  purpose  of  the  cost  study,  1,000 
square  feet  of  floor  space  was  used  as  the 
standard  of  comparison.  Maintenance 
costs  included  costs  of  labor,  equipment 
and  supplies,  and  were  based  on  the  man- 
power, time  and  equipment  required  to 
sustain  “90,  80  and  70  maintenance  levels.” 
In  the  Maintenance  Level  Rating  System 
developed  by  Industrial  Sanitation  Coun- 
selors, 100  would  equal  perfect  appearance 
'higher  than  many  building  owners  believe 
possible) . 

Installed  costs  were  based  on  the  aver- 
age costs  for  the  materials  determined 
from  the  range  of  lowest-to-highest  prices 
normally  charged  for  the  flooring  products 
in  commercial  use. 

As  revealed  by  the  study,  the  following 
is  the  total  annual  use  cost  comparison  at 
a 90  maintenance  level,  per  1,000  square 
feet: 

Carpet $182.41 


Terrazzo  $307.86 

Vinyl  tile  $310.81 

Vinyl  asbestos  tile  $320.89 

Asphalt  tile  $348.29 


In  arriving  at  these  figures,  the  installed 
cost  per  square  foot  of  carpet  and  the  other 
flooring  materials  was  based  on  the  fol- 
lowing averages:  Terrazzo — $2  per  square 
foot;  Carpet — $1.20  per  square  foot  (in- 
cluding padding)  ; Vinyl — 80<*  per  square 
foot;  Vinyl  asbestos — 55<t  per  square  foot, 
and  Asphalt  tile — 35£  per  square  foot. 

The  life  expectancy,  determined  from  the 
actual  experience  of  the  commercial  and 
institutional  buildings  under  study,  was 
based  on  medium-heavy  traffic  conditions 
for  each  of  the  flooring  products:  Carpet — 
12  years,  Asphalt  tile — 15  years,  Vinyl 
asbestos — 18  years.  Vinyl  tile — 20  years, 
Terrazzo — 30  years. 

As  determined  by  the  study,  although  the 
initial  cost  of  carpet  is  higher  than  most  of 
the  other  flooring  products,  its  mainte- 
nance cost  is  so  much  lower  than  any  of 
the  other  materials,  that  over  its  wear-life, 
carpet  becomes  the  most  economical  in 
terms  of  total  use-cost. 

COMPARATIVE  COST  FIGURES 

For  example,  the  annual  maintenance 
labor  cost  per  1,000  square  feet  is  $70.10 
for  carpet,  $213.45  per  year  for  vinyl, 
$230.97  per  year  for  vinyl  asbestos,  $261.34 
for  asphalt  tile  and  $214.40  for  terrazzo. 
Outlay  for  maintenance  equipment  and 
expendable  supplies  is  also  correspondingly 
lower  for  carpet. 

Full  details  of  the  study  have  been  pub- 
lished in  the  completely  new  version  of  the 


American  Carpet  Institute  booklet:  “Cut- 
ting Costs  with  Carpet.”  The  initial  book- 
let, published  in  1956,  contained  the  results 
of  a previous  study  conducted  by  Indus- 
trial Sanitation  Counselors,  which  docu- 
mented for  the  first  time  that  the  mainte- 
nance cost  of  carpeted  floors  in  commercial 
installations  was  substantially  lower  than 
non-carpeted  floors  in  all  types  of  traffic 
conditions. 

The  new  study  was  initiated  by  the 
American  Carpet  Institute  in  response  to 
the  recognition  by  architects,  builders  and 
management  of  public  and  commercial 
buildings  that  data  on  total  costs,  including 
upkeep  expenditures  as  well  as  initial  pur- 
chases, was  urgently  needed  in  order  to 
arrive  at  sound  economical  basis  for  select- 
ing flooring  materials. 

OPERATING  COSTS  VITAL  FACTOR 

As  pointed  out  in  the  new  booklet: 

“Ownership  is  increasingly  aware  that 
initial  construction  costs  are  only  one  of 
several  influences  on  the  ultimate  profit- 
ability of  a property.  Operating  costs  are 
often  the  decisive  factor.  And  mainte- 
nance costs  represent  a substantial  per- 
centage of  operating  costs.” 

All  cost  figures  and  an  explanation  of 
the  data  developed  in  arriving  at  these  fig- 
ures are  presented  in  the  new  booklet.  The 
publication  is  fully  illustrated  with  15 
charts  and  diagrams  to  clarify  the  data 
and  comparative  cost  figures. 

Copies  of  the  new  version  of  “Cutting 
Costs  with  Carpet”  can  be  obtained  from 
the  American  Carpet  Institute.  (Use 
Readers’  Service  Bureau  Coupon,  page  19.) 
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The  MODERN  THEATRE  SECTION 


I How  to  Make  Year- End  Tax  Plans 

Proper  Planning  Before  Year- End  Will  Reduce 
The  Two-Year  Tax  Bill  for  Your  Theatre 


By  JACK  BEDFORD 

A fter  years  of  talk  about  changes 
in  the  income  tax  structure,  it  is  a well- 
educated  guess  that  there  will  be  several 
changes  that  will  become  effective  on 
January  1,  1964.  Plans  you  make  now  will 
have  a bearing  on  your  total  income  tax 
bill  for  two  years — this  year  and  next. 

Tax  experts  are  of  the  opinion  that  both 
personal  and  corporate  income  tax  rates 
will  be  reduced  by  Congress  to  become  ef- 
fective in  a two-stage  program — half  in 
1964  and  half  in  1965. 

It  is  also  anticipated  that  certain  de- 
ductions will  be  changed  or  eliminated  en- 
tirely to  close  some  of  the  so-called  loop- 
holes in  the  present  Internal  Revenue 
Code. 

Other  changes  indicated  are  for  a 
change  in  the  capital  gains  rules,  a pro- 
vision for  making  it  possible  to  deduct  the 
cost  of  an  employe’s  move  when  necessary 
for  the  business,  and  an  increase  in  the 
benefits  of  the  7 per  cent  investment  credit 
provisions  of  the  income  tax  law. 

Based  on  these  observations,  it  will  be 
important  to  make  strategic  tax  plans  now. 
Anything  done  to  decrease  your  tax  bill 
this  year  will  help  you  save  money  over 
the  two-year  period.  You  will  save  tax 
dollars  this  year  through  higher  deduc- 
tions, and  save  next  year  through  the 
lower  tax  rate  when  enacted  by  Congress. 

DO  "PUT-OFF"  JOBS  NOW 

One  of  the  easiest  and  most  often  over- 
looked methods  of  bringing  tax  deductible 
expenses  into  the  current  year  is  com- 
pleting “put-off”  jobs.  These  expenses  can 
be  charged  against  this  year’s  income  if 
the  work  is  scheduled  before  year-end  in- 
stead of  being  “put  off”  until  next  year. 

Office  expense  is  a current  item.  Yet, 
you  probably  have  some  work  that  is  being 
put  off — mailing  lists  that  are  out-of-date, 
records  that  should  be  destroyed,  and  files 
that  need  reorganization.  Doing  this  work 
now  will  bring  this  tax  deduction  into  this 
year’s  operation. 

Repair  and  maintenance  expense  is  in 
the  same  category.  Getting  this  “put-off” 
work  completed  before  the  end  of  the  year 
will  save  you  tax  dollars.  And,  a minor 
expenditure  now  for  maintenance  may 
save  you  a larger  repair  bill  next  year  after 
the  tax  benefits  are  gone. 

BUY  NEW  EQUIPMENT  NOW 

In  addition  to  the  two-year  savings  pos- 
sible in  anticipation  of  a tax  cut  next  year, 
there  are  several  tax  dollar  implications 
when  you  purchase  new  equipment.  Proper 
planning  of  your  year-end  income  tax 
strategy  should  take  the  following  points 
into  consideration. 

First,  there  was  the  replacement  of  the 


Internal  Revenue  Service’s  old  “Bulletin  F” 
with  the  new  “Rules  and  Guidelines  for 
Depreciation.”  This  new  publication  estab- 
lishes shorter  useful  lives  for  many  classes 
of  equipment  making  it  possible  to  de- 
preciate new  equipment  faster  with  larger 
annual  deductions. 

Second,  new  equipment  purchased  this 
year  is  subject  to  a new  7 per  cent  tax 
credit.  This  is  a reduction  of  taxes — not  a 
deduction  from  gross  profit.  The  tax  sav- 
ings on  this  new  law  are  obvious.  This  re- 
duction will  apply  next  year — but  there  is 
some  speculation  that  it  will  be  even  more 
of  a saving  next  year.  Currently,  the  sav- 
ing reduces  the  depreciable  value  of  the 
physical  asset  subject  to  the  7 per  cent 
tax  credit.  It  is  anticipated  that  the  new 
tax  law  will  give  businessmen  the  full  tax 
credit  without  reducing  the  depreciable 
base.  New  equipment  purchases  this  year 
will  qualify  for  the  7 per  cent  tax  credit. 
You  will  want  to  consider  the  present  law 
and  the  proposed  tax  law  in  making  a de- 
cision of  whether  to  buy  new  equipment 
this  year  or  to  delay  action  until  next  year. 

Third,  investments  you  make  in  new 
equipment  this  year  will  also  qualify  for 
the  special  first-year  deduction.  This  will 
give  you  a deduction  of  20  per  cent  of  the 
investment  cost  up  to  $10,000  ($20,000  on 
a joint  return) . 

Fourth,  after  you  have  made  your  in- 
vestment decision  to  buy  new  equipment 
this  year,  there  is  still  another  way  to  make 
plans  to  save  money  over  a two-year 
period.  This  will  be  in  the  method  of  cal- 
culating depreciation  you  adopt.  If  you 
apply  one  of  the  accelerated  depreciation 
methods  (double-declining  balance  or  sum- 
of-the-years  digits)  you  will  have  higher 
deductions  the  first  years  you  own  the  new 
equipment.  Your  year-end  tax  strategy 
this  year  might  indicate  adopting  one  of 
these  methods  now,  and  shifting  to  the 
straightline  method  at  some  later  date  to 
more  evenly  spread  out  the  deductions  in 
later  years. 

WRITE  OFF  BAD  DEBTS 

Even  though  you  may  hate  to  admit  it, 
you  probably  have  some  accounts  on  your 
books  that  are  bad  debts.  If  you  write 
these  off  this  year,  you  will  get  the  deduc- 
tion when  the  tax  rate  is  high  instead  of 
next  year  when  it  may  be  lower.  You  will 
need  to  review  your  accounts  and  see  which 
represent  doubtful  collection  items  and  then 
take  the  proper  tax  action. 

Bad  debts  are  a legitimate  expense  de- 
duction, but  you  cannot  just  decide  they 
are  not  good  and  write  them  off.  You 
must  meet  several  requirements  before  you 
can  consider  any  of  your  debts  to  be  in  the 
uncollectable  category. 

First,  it  must  be  a valid  debt  . . . repre- 
sent some  obligation  that  has  not  been  met 
by  your  debtor. 


Second,  it  must  have  been  included  in 
your  income  in  this  or  in  prior  years  . . . 
sales  not  included  in  income  cannot  be 
charged  off  as  bad  debts. 

Third,  it  must  be  worthless. 

Fourth,  it  must  have  become  worthless 
in  the  current  tax  year. 

Item  number  four  is  the  one  you  will 
need  to  make  special  note  of  in  your  year- 
end  planning.  Be  sure  the  bad  debt  be- 
came worthless  this  year  . . . make  extra 
collection  efforts  between  now  and  the  end 
of  the  year.  Get  some  facts  that  show  the 
debt  is  no  good  . . . and  that  it  reached  this 
point  this  year. 

LUMP  PAYMENTS  THIS  YEAR 

Naturally,  this  will  not  apply  to  all 
items.  If  you  are  on  a cash  basis  of  re- 
porting, there  are  many  areas  where  this 
can  be  applied.  Accrual  basis  taxpayers 
are  required  to  spread  the  payments  made 
over  the  period  covered  by  the  expense. 

Contributions  are  one  item  that  might 
meet  this  requirement  for  your  business. 
If  you  have  been  making  annual  contri- 
butions to  some  recognized  charity,  you 
might  lump  two  years’  payments  into  one 
and  pay  it  before  the  end  of  the  year.  A 
contribution  to  charity  is  not  an  obliga- 
tion like  rent,  and  you  can  make  the  pay- 
ments at  any  time  you  prefer.  Check  the 
tax  advantages  of  doubling  up  on  charity 
contributions  this  year  and  be  sure  you  do 
not  exceed  the  limits  established  in  the 
Internal  Revenue  Code  for  contributions. 

Property  taxes  are  usually  billed  in  De- 
cember. You  may  have  the  option  of  pay- 
ing them  all  at  one  time  or  dividing  up 
these  payments  into  half  in  this  year  and 
half  next  April.  Full  payment  in  Decem- 
ber will  put  this  expense  item  into  this 
year  and  reduce  your  income  taxes.  A 
little  paperwork  on  this  one  item  may 
point  the  way  to  a tax  saving  over  the 
two-year  period. 

Business  magazine  subscriptions  might 
be  renewed  for  a longer  than  one-year 
period.  Dues  in  business  associations  also 
might  be  paid  in  advance  to  give  you  more 
expenses  this  year  and  lower  deductions 
next.  The  same  procedure  might  be  ap- 
plied to  your  business  licenses  and  licenses 
for  your  auto  and  trucks  used  in  your 
business. 

MAKE  ADVANCE  PLANS  NOW 

You  will  need  to  apply  your  own  best 
business  judgment  on  the  income  tax  de- 
cision you  make  now  to  help  you  save 
money  this  year  and  next.  There  is  no 
assurance  (at  this  writing)  that  the  tax 
law  will  be  changed  next  year.  However, 
most  political  observers  and  tax  experts 
anticipate  an  income  tax  cut  over  a two- 
year  span  to  become  effective  on  January 
1,  1964. 

You  will  need  to  weigh  the  facts  in  this 
article  and  in  the  daily  news  to  make  a 
sound,  tax-saving  decision. 

This  is  especially  true  of  any  long  range 
plans  you  make  now  in  anticipation  of 
lower  taxes  next  year.  For  instance,  if  you 
are  thinking  about  setting  up  a bonus  plan 
for  your  employes,  you  may  want  to  get  it 
under  way  now  and  make  the  tax  savings 
this  year.  However,  if  conditions  change 
or  if  the  overhaul  of  the  tax  laws  enters 
the  picture  on  this  you  may  find  yourself 
in  tax  trouble  in  the  future. 

Continued  on  following  page 
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Strong  Executives  and  NTS  Branch  Managers  in  Get-Together 


While  in  New  York  City  for  the  recent  TOA-TESMA-TEDA-NAC  convention  and 
tradeshow,  branch  managers  of  National  Theatre  Supply  Co.  attended  a breakfast 
at  the  City  Squire  Motor  Inn  at  which  they  heard  a detailed  description  of  the 
features  and  operational  advantages  of  the  new  Strong  Futura  projection  lamp  by 
Arthur  J.  Hatch , president  of  Strong  Electric  Corp.  He  also  discussed  the  sales 
policy  on  this  lamp.  Clifford  Callender,  sales  manager  of  the  theatre  equipment 
division  of  Strong,  described  the  new  Bi-Powr  silicon-type  rectifier,  cold-type 
reflectors,  the  new  Strong  X-16  xenon  lamp  for  35  and  16mm  projectors,  and  a 
new  slide  projector  with  xenon  light  source.  Bill  White,  field  representative  for 
Strong,  also  led  the  discussion.  Attending  the  meeting  were:  (from  left,  standing) 


Hatch;  H.  J.  McKinney,  vice-president  of  National  Theatre  Supply,  Boston;  R. 
Bostick,  vice-president,  National  Theatre  Supply,  Memphis,  Tenn.;  J.  Servies,  vice- 
president,  National  Theatre  Supply,  Tarrytown,  N.Y.;  A.  Smith,  National  Theatre 
Supply,  New  York  City;  W . White,  Strong;  W.  C.  Hutchins,  Philadelphia,  Pa.;  A. 
Baldwin,  vice-president,  National  Theatre  Supply,  New  York  City.  Left  to  right 
— seated:  C.  Callender,  Strong;  R.  H.  Richardson,  General  Precision  Equipment 
Corp.,  Tarrytown;  J.  Currie,  vice-president,  National  Theatre  Supply,  Tarrytown; 
W.  J.  Turnbull,  president,  National  Theatre  Supply;  L.  Owenby,  vice-president, 
National  Theatre  Supply,  Los  Angeles,  Calif.  The  branch  managers  and  execu- 
tives of  both  companies  expressed  enthusiasm  about  the  new  equipment. 


YEAR -END  TAX  PLANS 


Continued  from  preceding  page 

Starting  a new  insurance  plan  for  your 
business  may  lead  to  long-range  commit- 
ments that  will  not  have  tax  advantages  in 
the  future.  Pension  plans  fall  into  this 
same  category  and  should  be  carefully  con- 
sidered before  this  step  is  taken.  Do  not  be 
lead  astray  by  the  tax  savings  this  year 
if  the  deduction  might  prove  to  be  a head- 
ache in  the  future. 

One  long-range  plan  that  will  not  be  in- 
cluded in  the  overhaul  of  the  tax  picture  is 
advertising.  It  is  an  ordinary  and  neces- 
sary business  expense.  Making  your  long- 
range  plans  for  your  future  advertising  be- 
fore the  end  of  the  year  may  save  you 
some  tax  dollars. 

This  year-end  expense  will  not  be  paying 
for  advertising  scheduled  for  next  year, 
but  it  will  include  the  cost  of  preparing 
this  work  for  insertion  next  year  . . . and 
any  ads  scheduled  before  year-end  in  your 
stepped-up  advertising  program  will  quali- 


fy as  an  extra  tax  deduction  this  year. 

Some  of  these  suggestions  for  year-end 
tax  planning  need  to  be  started  now. 
Others  can  wait  until  the  end  of  the  year 
— the  very  end.  But,  you  will  need  to  give 
this  serious  consideration,  talk  it  over  with 
your  accountant,  and  keep  posted  on  the 
latest  developments  on  the  tax  cut  planned 
for  next  year. 


Animated  Popcorn  Sign 

The  “Popcorn  Spectacular”  is  an  ex- 
citingly lighted  and  animated  point-of- 
sale  sign  now  available  from  the  Popcorn 
Institute  to  aid  exhibitors  in  increasing 
popcorn  sales  the  year-round.  The  heavy- 
duty,  gold-anodized  aluminum  sign  is 
24x12x2 1/2  inches,  and  features  a spe- 
cially patented  motion  process  called 
“polarized  light  animation,”  which  causes 
fluffy  white  grains  of  popcorn  to  explode 
continuously  while  the  sign  is  in  operation. 
The  words,  “Hot  Fresh  POPCORN”  are  in 
bright  red  and  yellow. 

The  sign  is  being  made  available  at  cost, 


$26.95,  and  payment  must  be  made  in 
advance.  It  will  be  shipped  express,  with 
shipping  charges  C.O.D.  This  special  offer 


• ■ ..  -if 


The  "Popcorn  Spectacular,"  animated  and  illuminated 
"stopper"  sign  which  was  designed  to  increase  sales. 


is  available  from  the  Institute  for  a limited 
time  only,  and  orders  should  be  placed  with 
The  Popcorn  Institute,  333  North  Michi- 
gan Ave.,  Chicago,  111.  60601  not  later  than 
January  1. 


CARBON  ARCS  ...  for  finest  Projection 

JloAAaUte  /foe  CasiMo+vi 


Compact  Xenon  Arcs 


division 

• Brighter  Light  on  Screen 

• Longer  Burning  per  Carbon 
• More  Economical 


products 


division 


CARBONS.  INC. 


Xriunrs  LAMPHOUSES  • X* mass  POWER  SUPPLIES 

by  Cinemeccanica  by  Christie 

1 , 


BOON  TON.  N.  J. 
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The  MODERN  THEATRE  SECTION 


Truck  Advertises  Sanitation  and  Movies 

By  DOLORES  BARUSCH 

A new  Ford  Econovan,  advertising  clean- 
liness, was  recently  placed  in  service  by 
Bruce  Matson  and  Kirke  Erskine,  owners- 
operators  of  the  Steinbeck,  Hill  and  Globe 
Theatres  in  Monterey  and  Salinas,  for  their 
janitorial  staff. 

Rather  than  trying  to  keep  their  1956 
station  wagon  patched  together,  Matson 
and  Erskine  decided  to  buy  a new  truck, 


The  back  of  this  truck  used  for  maintenance  in  the 
Steinbeck,  Hill  and  Globe  theatres  in  Monterey  and 
Salinas,  Calif.,  is  lettered:  "I'm  on  my  way  to  clean 
YOUR  FAVORITE  THEATRES,  Steinbeck,  Hill, 
Globe."  It  has  excellent  advertising  value  as  it 
travels  about  the  area. 

paint  it  up  and  derive  some  advertising 
value  from  it  as  it  travels  around  the  area. 

Always  priding  themselves  that  they  had 
the  cleanest  theatres  in  the  area,  these 
operators  felt  they  should  capitalize  on 
the  fact.  Of  course,  by  providing  their 
janitor,  Edward  Youngbar,  with  such  an 


On  the  side  of  the  truck  beneath  the  theatre  logos, 
the  slogan  reads:  "Your  Finest  INTERNATIONAL 
LUXURY  THEATRES."  On  the  cab  door  is  lettered: 
"Ed  Youngbar,  Sanitation  Engineer,"  and  across  the 
front  is  "Go  to  a Movie." 

attractive  piece  of  equipment,  coupled  with 
his  name  printed  on  the  side  as  “Sanitation 
Engineer,”  certainly  created  a feeling  of 
pride  for  Youngbar  and  he  is  working 
harder  than  ever  to  make  sure  the  theatres 
are  spick  and  span  at  all  times. 

Actually  the  truck,  with  its  “Go  to  a 
Movie”  slogan  lettered  across  the  front,  is 
hoped  to  advertise  motion  pictures  in  gen- 
eral and  stimulate  theatre  business 
throughout  the  area.  From  the  comments 
they  have  received,  Matson  and  Erskine 
feel  their  truck  is  one  of  the  best  invest- 
ments they  ever  made. 


For  more  information  about  products  described 
editorially  or  in  advertising  in  this  issue  use  Readers' 
Service  Bureau  coupon  on  page  19. 


to  all  our  friends 
and  customers  from 
everyone  at  the 
Kneisley  Electric 
Company 

May  the  joys  of  Christmas 
be  yours  and  may  your  New 
Year  be  filled  with  Peace, 
Happiness,  and  Prosperity 


ONLY  ImCECO! 


/Mco/fyDct/ia6/e 

BAUER  SELECTON 
16mm  PROJECTOR 

Some  of  the  features  that  put  the  Bauer 

in  a class  by  itself: 

• 2Vi  hrs.  uninterrupted  showings  with 
5000  ft.  reel. 

• No  skilled  operator  needed  — simple 
push  button  operation. 

• XENON  LAMP  operates  1500  continu- 
ous hrs No  carbon  replacement 

...  No  lamp  maintenance  ...  No  mir- 
ror splatter ...  No  exhaust  system 
needed  (Generates  no  carbon  monox- 
ide fumes) . . . Instant  starting  at  peak 
output . . . Quality  closest  to  daylight 
...Variable  light  output  with  no 
change  in  color  quality. 

• 2000  WATT  XENON  LAMPH0USE  de- 
livers 4100  lumens  — fills  Cinema- 
scope screen  over  40  ft.  wide.  1000 
watt  Xenon  gives  2300  lumens  for 
Cinemascope  screens  to  30  ft.  wide. 

• Exclusive  lamphouse  "Cold  Mirror” 
reduces  aperture  heat  — extends 
film  life. 

• Film  Pulldown  System,  Maltese  Cross 
Design  Intermittent  Sprocket,  insures 
positive,  safe  film  engagement  — no 
claw  mechanism  to  damage  film. 

• Circulating  Lubrication  System  for 
trouble-free  operation. 

• SOUND  SYSTEM  — Optical  & Mag- 
netic Sound  Heads ...  Amplifier 
handles  optical  & magnetic  signals 
...  15  watt  amplifier  for  optical  and 
magnetic  reproduction. 

• CEC0  2-Speed  Synchronous  Motor  16 
& 24  F.P.S.  available. 

• Simple  Installation. 

• Guaranteed  Parts  & Service. 

INDUSTRIAL  DEALERSHIPS  AVAILABLE 

For  complete  information,  write: 
Projector  Division,  Dept.  32 

CAMERA  EQUIPMENT  co.,  inc. 

A SUBSIDIARY  OF  CECO  INDUSTRIES.  INC 

NEW  YORK.  N.  Y. 

315  West  43rd  St  • JU  6-1420 

HIALEAH.  FLORIDA 

51  East  10th  Aye  • TIJ  8-4604 
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ACHIEVING  HIGH-QUALITY  SOUND  REPRODUCTION 

WHAT  TO  LOOK  FOR  IF 
SOUND  REPRODUCTION 
IS  VERY  INFERIOR 


w E HAVE  FOUND 
in  the  field,  in  many 
situations,  very  in- 
ferior sound  repro- 
duction due  to  a mis- 
matched speaker  set- 
up, and  wrong  size 
and  type  of  speaker 
for  that  particular 
auditorium.  In  some 
cases  the  low  fre- 
quencies were  over- 
emphasized and  the 
sound  reproduction 
was  “boomy,”  resulting  in  very  poor  re- 
production of  female  voice  and  brilliant 
music. 

The  low  and  high-frequency  speakers 
should  be  set  about  40  cps  and  the  high 
frequency  response  around  8,000.  Please 
keep  in  mind,  however,  the  setting  of  the 
frequency  response  will  depend  upon  the 


acoustical  treatment  of  the  auditorium, 
balcony  and  other  factors,  such  as  a dome, 
etc.  In  some  cases  we  have  set  the  re- 
sponse at  50  to  5,000  cps.  With  a reel  of 
good  music  and  male  and  female  dialog, 
you  can  test  for  the  most  pleasing  repro- 
duction in  any  theatre. 

A two-way  speaker  system  is  a “must” 
in  any  theatre,  in  our  opinion.  While  the 
principle  of  operation  of  loudspeaker  equip- 
ment is  really  simple,  it  is  a very  difficult 
and  complicated  job  to  produce  loudspeaker 
equipment  which  will  efficiently  convert 
a wide  range  of  electrical  frequencies  into 
sound  energy,  particularly  where  consider- 
able amounts  of  energy  are  needed  to  make 
sound  loud  enough  to  be  heard  comfortably 
over  a considerable  area. 

Low-frequency  sounds  from  either  horns 
or  baffles  are  relatively  non-directional, 
that  is,  they  spread  out  fairly  well  all  over 
the  area  in  front  of  the  horn  or  baffle. 


This  is,  unfortunately,  not  true  of  the 
higher  frequencies;  they  tend  to  be  confined 
along  the  axis  of  the  speaker  unit  in  the 
baffle,  or  along  the  longitudinal  axis  of 
the  horn.  Anyone  can  verify  this  by  noting 
how  much  more  crisp  and  clear  the  quality 
is,  directly  in  front  of  a radio  speaker, 
than  it  is  some  distance  from  the  side. 

In  theatre  work,  where  the  aim  is  to  pro- 
vide good  sound  quality  at  every  seat,  this 
problem  of  high-frequency  distribution  is 
very  important.  Two-way  loudspeaker 
systems  solve  this  distribution  problem,  in 
addition  to  eliminating  the  need  for  com- 
promising the  efficiency  of  speaker  units 
to  enable  them  to  reproduce  both  high  and 
low  frequencies. 

A COMPLETE  ASSEMBLY 

A high-frequency  horn  (a  multicellular 
horn),  a high-frequency  speaker  unit  and 
a horn  throat  constitute  a complete  as- 
sembly that  will  reproduce  faithfully  if 
properly  matched  to  the  output  of  the 
system,  all  the  high  frequencies  of  the 
sound  originally  photographed  on  the 
sound  track  on  the  film.  Since  the  higher- 
frequency  sounds  tend  to  be  absorbed  by 
soft  materials,  the  higher-quality  high- 
frequency  cellular  horns  are  usually  made 
of  metal  and  have  adjustable  legs  in  front, 
when  mounted  on  top  of  the  low-frequency 
speaker  enclosure,  for  adjusting  high 
enough  to  direct  the  speaker  properly  for 
best  results. 

Low-frequency  speakers  are  mounted  in 
proper  housing,  specially  constructed  in- 
side, with  wings  for  high-quality  low- 
frequency  response.  With  some  systems  a 
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crossover  is  placed  on  the  side  of  this 
cabinet,  while  with  others  it  is  in  the 
power  amplifier  cabinet.  For  very  large 
auditoriums,  two  high-frequency  units  and 
two  to  four  low-frequency  loudspeakers  are 
necessary.  In  some  cases  two  low-frequency 
speakers  are  mounted  in  the  same  en- 
closure and  two-drive  units  are  mounted  at 
the  throat  of  the  high-frequency  multicel- 
lular horn.  The  low  frequency  uses  a dual 
folded  horn.  This  makes  for  better  sound 
distribution,  if  two  speakers  are  placed  to- 
gether in  the  cabinet. 

QUALITY  OF  SPEAKERS 

Let  us  pause  here  and  discuss  quality  of 
speakers  for  good  sound  reproduction. 
When  setting  up  a first  class  theatre 
sound  system,  it  should  always  be  kept 
in  mind  that  the  reproduced  sound  can  be 
no  better  than  that  produced  by  the  poor- 
est component  in  the  system.  In  many 
cases  the  “poorest  components  in  the  sys- 
tem” are  the  loudspeakers. 

A high-quality  loudspeaker  system  must 
reproduce  the  same  sound  which  is  pro- 
duced by  all  the  instruments  of  a large 
orchestra,  with  the  proper  amount  of 
bass  and  “highs”  response  so  that  the 
music  will  be  crisp  and  brilliant.  It  must 
project  to  the  audience  low-frequency  vi- 
brations identical  with  those  of  large  in- 
struments such  as  a pipe  organ,  bass  viol, 
and  the  high-frequency  vibrations  of  the 
violin,  triangle  and  piccolo.  We  now  have 
loudspeaker  systems,  along  with  proper 
crossover  network,  that  will  faithfully  re- 
produce the  sound  of  all  the  orchestra  in- 
struments, provided,  of  course,  the  balance 
of  the  equipment,  namely,  amplifier  and 
soundheads,  do  their  part  in  delivering 
high  quality  sound  to  the  speakers.  It  is 
understandable  that  the  sound  system  must 
be  in  first  class  condition  and  adjusted 
to  deliver  all  the  frequencies  recorded  on 
the  optical  sound  track  or  magnetic  track. 
A good  speaker  system  cannot  remove  dis- 
torted sound  reproduced  from  the  ampli- 
fier or  soundhead,  nor  other  sounds  that 
crop  up  in  the  amplifier  or  soundhead, 
such  as  hum,  “motor  boating,”  etc.  The 
amplifying  equipment  must  be  kept  in 
good  repair  for  high-quality  sound. 

CURVE  SHOULD  BE  SMOOTH 

The  frequency-response  curve  should  be 
fairly  smooth,  with  as  few  sharp  peaks 
and  dips  as  possible,  since  these  discon- 
tinuities in  the  response  represent  mechani- 
cal resonances  which  result  in  bad  tran- 
sient response. 

The  response  should  be  reasonably  flat 
over  a frequency  range  of  50  to  8,000  or 
10,000  cps.  This  is  subject  to  some  changes, 
in  many  situations,  in  order  to  obtain 
pleasing  response  to  fit  the  theatre’s  acous- 
tical conditions,  etc. 

There  are  several  excellent  speakers  on 
the  market  for  motion  picture  theatres. 
The  finest  in  design  and  construction  in 
a sound  system  and  the  best-quality  loud- 
speaker or  speakers  should  be  selected  re- 
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gardless  of  price.  If  proper  attention  is 
thus  paid  to  the  loudspeaker  system,  the 
effort  and  expense  will  be  justified  by  the 
improvement  in  overall  sound  reproduc- 
tion quality. 

Keep  in  mind,  too,  the  power  rating  of 
theatre  speakers  used  should  correspond  to 
the  rest  of  the  sound  units  (amplifier  or 
amplifiers),  and  be  large  enough  to  easily 
carry  the  load  without  any  distortion  in 
high-frequency  sound  levels. 

While  speaker  systems  are  carefully  se- 


lected at  installation,  after  being  in  opera- 
tion for  awhile,  in  some  cases,  it  may  be 
necessary  to  make  some  changes  in  the  re- 
sponse of  one  or  both  of  the  speakers.  This 
is  a rare  case,  and  no  change  should  be 
made  to  either  speaker  unless  the  selec- 
tion at  the  time  of  installation  was  not 
good.  Changes  are  often  made,  after  several 
months,  in  frequency  response  in  order  to 
obtain  a more  pleasing  sound  reproduction 
for  the  particular  theatre.  While  test  film 
and  loops  are  used  for  checking  equip- 
Continued  on  following  page 
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for  35mm  and  70mm  pro- 
jection. Instant  change  from 
one  film  width  to  the  other,  a 


THE  MOST  ADVANTAGES 


LOTS  OF  LIGHT 
FOR  SALE 


at  a Bargain 


with  this  marvel  of 
projection  lamp. 


See  your  Strong  dealer  or 
write  for  literature. 


lYi* Electric  Corp. 

PCity  Park  Ave.,  Toledo,  Ohio  43601 
TELEPHONE:  248-3741 
AREA  CODE:  419 


NEW  ^ 

^FUTURA 


MOST 

LIGHT 

PER  CARBON  DOLLAR 


NEW ^ 

g^FUTURA 


TOP  LIGHT  OUTPUT 


for  indoor  and  drive-i 
theatres. 


NEW ^ 

g^FUTURA 


Low  original  cost.  Greater  op- 
erator convenience.  Efficient 
use  of  standard  20-inch  car- 
bons. 


ACHIEVING  HIGH-QUALITY  SOUND 

Continued  from  preceding  page 

ment,  the  best  check  on  any  sound  system 
is  the  “listening”  test  in  various  parts  of 
auditorium. 

The  crossover  plays  a very  important 
part  in  sound  equipment  installation.  When 
two  loudspeakers  (high  and  low-frequency 
speaker  combination)  are  installed,  the 
frequency  below  which  the  low-frequency 
speaker  receives  the  electrical  signal,  and 
above  which  the  high-frequency  unit  re- 
ceives the  signal,  is  called  the  crossover 
frequency.  Generally,  this  crossover  fre- 
quency is  in  the  region  of  500  and  2,500 
cps.  This  will  depend,  of  course,  on  the 
particular  make  of  speaker  combination 
installed,  and  the  manufacturer’s  data 
should  be  consulted  to  make  sure  you  have 
the  “right”  type  of  crossover  setup  for 
your  particular  setup  or  you  can  mar  the 
quality  of  the  sound  output.  A crossover 
network  must  be  used  to  perform  this  func- 
tion, located  in  the  projection  room  or 
backstage.  The  crossover  network  should 
present  a constant  impedance  to  the  ampli- 
fier, and  deliver  power  to  the  speakers. 
There  should  be  provision  for  setting  the 
volume  output  equal  for  both  speakers. 
This  is  generally  taken  care  of  at  the  cross- 
over network  in  a high-quality  loudspeaker 
setup. 

ONLY  FOR  A SMALL  THEATRE 

There  are  quite  a few  installations,  in 
small  auditoriums,  using  bass-reflex  cab- 
inet with  a 15 -inch  speaker  inside  and 
high-frequency  unit  mounted  on  top.  This 
will  do  very  well  in  a small  theatre,  but  is 
not  recommended  for  large  auditorium. 
Usually  a crossover  arrangement  is  made 
up  by  the  installation  engineer  at  the 
time  of  installation  and  works  fairly  satis- 
factory. The  type  of  low-frequency  speaker 
for  this  kind  of  installation  should  be  a 
permanent  type  using  highly  magnetic  ma- 
terial and  a high  quality  cone  of  well- 
known  make.  Cheap  speakers  always  give 
inferior  sound  and  will  not  faithfully  re- 
produce all  the  frequencies  without  some 
distortion.  This  same  advice  applies  to  a 
small,  high-frequency,  metal-type  speaker. 

The  above  loudspeaker  will  “get  by”  in 
theatres  seating  around  200-250,  but  is  not 
highly  recommended.  We  find  quite  a few 
installations  using  only  a 12-inch  cone- 
type  speaker  on  a large  baffle,  but  such 


a setup  is  not  for  a motion  picture  theatre 
that  wants  to  compete  with  high-fidelity 
sound  in  homes.  You  must  have  high- 
quality  sound  reproduction  to  meet  TV  and 
high-fidelity  sound  competition. 

Loudspeakers  seldom  give  any  trouble 
if  given  proper  care  and  they  are  kept 
free  of  dirt  accumulation.  Often,  when  we 
have  given  a sound  system  a complete 
check,  we  have  found  speakers  covered 
with  dust,  connections  corroded  and  the 
interior  of  cone  speakers  full  of  dirt.  This 
condition  will  certainly  mar  sound  re- 
production and  should  never  be  allowed 
to  exist  in  any  theatre. 

DAMAGE  TO  VOICE  COIL 

Troubles  — Damage  to  the  voice  coil, 
the  most  delicate  component  in  your 
speaker,  may  impair  the  quality  of  sound 
obtained  from  a speaker,  or  may  render 
it  entirely  inoperative. 

The  voice  coil  may  burn  out,  but,  due 
to  rugged  construction  of  modern  theatre 
speakers,  this  trouble  is  not  very  common. 
But,  keep  this  in  mind:  If  the  speaker  is 
subjected  to  prolonged  and  excessive  vol- 
ume (overload),  especially  at  low  fre- 
quencies, this  may  cause  it  to  burn  out 
and  a new  voice  coil  will  have  to  be  in- 
stalled before  it  will  operate  again. 

We  find  that  open  circuit  in  a voice 
coil  is  rather  more  likely  to  be  caused  by 
a break  at  the  point  where  flexible  leads 
are  joined  to  it.  Check  with  your  ohmmeter 
for  opens.  Another  cause  of  broken  leads 
can  be  traced  to  continuous  vibration  of 
the  coil — excessive  vibration.  In  many  high 
quality  loudspeakers  the  construction  of 
the  leads  is  such  as  to  make  a break  of 
this  kind  impossible,  but  should  one  of 
your  speakers  “go  dead”  you  should  check 
at  the  connections  with  an  ohmmeter. 
These  leads  are  larger  than  those  in  old- 
type  speakers,  and  a terminal  block  is 
generally  used  for  connection. 

The  field  coil,  on  the  contrary,  is  com- 
monly wound  of  heavy  wire,  little  sub- 
ject to  open-circuit,  and  a speaker  built 
for  the  motion  picture  theatre  very  seldom 
gives  trouble  unless  excessive  voltage  is 
applied.  Too,  the  voice  coil  is  more  rugged 
in  construction  and  special  wire  is  used 
for  long,  trouble-free  operation,  but 
trouble  can  develop  if  overloaded  or  if 
dust  is  allowed  to  accumulate.  Most  all 
speakers  today  are  of  the  permanent  mag- 
netic type  and  no  power  is  wired  to  the  field 
coil;  only  the  transmission  line  to  the  cross- 


The  next  time  your  projection  equipment  needs  repairs  ask  your 
dealer  to  install  genuine  LaVezzi  Super  Service  replacement  parts. 
Their  unexcelled  performance  and  long  life  make  them  your  best 
buys  . . . Only  the  finest— since  1908. 
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over  or  direct  to  the  voice  coil  from  match- 
ing transformer. 

To  sum  up,  if  you  plan  on  installing 
new  loudspeakers,  we  suggest  that  you  go 
to  a theatre  that  has  a late-type  setup 
and  listen  to  the  quality.  Do  this  with 
several  makes  before  you  make  final  de- 
cision on  your  selection.  Sometimes  one 
can  change  either  the  low  or  high  fre- 
quency speaker  and  make  considerable 
improvement  in  the  quality  and  clear- 
ness in  sound  reproduction,  but  in  most 
cases  it  is  recommended,  from  long  ex- 
perience in  the  field,  to  have  a “matched” 
loudspeaker  system,  using  care  in  match- 
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ing  impedance  and  the  crossover  for  per- 
fect distribution  of  the  “highs”  and 
“lows.” 

Servicing  loudspeakers  — The  loud- 
speaker system  requires  an  occasional 
cleaning  and  inspection  of  connections  for 
tightness.  The  wing  nuts  and  washers  se- 
curing the  cover  on  the  back  of  the  low- 
frequency  unit  should  be  checked  or  you 
might  have  a rattle  if  they  become  loose. 
At  least  once  every  six  months  one  should 
tighten  the  wing  nuts  and  check  the  con- 
nections to  the  speakers.  Also  the  speak- 
ers should  be  cleaned  inside  and  out. 

The  crossover  point  with  many  modern 
sound  systems  for  theatres  is  around  2,- 
000  cps.  So  this  should  be  checked  by  an 
engineer,  or  secure  this  data  from  the 
manufacturer  of  your  particular  loud- 
speaker system.  This  is  very,  very  im- 
portant data  and  should  be  adhered  to  for 
high  quality  sound  reproduction. 

We  briefly  bring  to  your  attention  this 
information:  Back  wall  “slap”  is  probably 
the  most  difficult  to  clear,  especially  in 
auditoriums  with  high  balconies  or  large 
unbroken  back  wall  areas,  as  direct  sound 
may  be  reflected  from  the  back  wall  to  the 
seating  area.  The  back  wall  should  be 
treated  with  sufficient  acoustical  material 
and  the  high  frequency  unit  directed  down 
to  the  center  of  the  seating  area  but  still 
be  heard  clearly  in  the  back  row  of  seats. 

Side  wall  “slap”  can  be  helped  by  plug- 
ging two  upper  outside  cells  of  the  high- 
frequency  horn  with  wool  yarn,  and,  of 
course,  properly  treating  the  walls  with 
sufficient  acoustical  material. 


Winner  of  Grand  Prize 


Louis  Kerasotes,  left,  of  Kerasotes  Theatres,  Spring- 
field,  III.,  and  a member  of  the  National  Ass'n  of 
Concessionaires,  was  the  lucky  winner  of  the  NAC 
Tradeshow  Treasure  Chest  grand  prize,  donated  by 
Continental-Apco,  Inc.  Melville  B.  Rapp,  director  of 
sales  of  Continental-Apco,  made  the  presentation  of 
a 1963  RCA  Stereo,  Hi-Fi,  AM-FM  set  at  the  recent 
tradeshow  in  New  York  City. 


Use  Readers'  Service  Bureau  Coupon,  Page  19. 


HEYWOOD- 

WAKEFIELD 


COMFORT ... 
where  it  pays  off! 


Patrons  of  Manhattan’s  new 
Cinema  I and  Cinema  II  sit  deep  in 
the  engineered  comfort  of  TC-725 
chairs  by  Hey  wood -Wakefield.  Coil- 
spring  seats  and  shaped,  polyfoam 
padded  backs.  Designed  to  equal  the 
elegant  surroundings.  For  details, 
contact  Hey  wood -Wakefield, 
A Public  Seating  Division, 

Menominee,  Mich. 
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HIGHLIGHTS  OF  NAC  SALES  CLINICS 


A VERITABLE  POTPOURRI  Of  SUCCeSS- 

ful  merchandising  ideas,  point-of-sale  tips, 
personnel  training  pointers,  management 
suggestions  and  other  useful  and  valuable 
information  for  theatre  concessionaires 
was  stirred  up  in  the  well-attended  ses- 
sions of  the  National  Ass’n  of  Conces- 
sionaires in  New  York  City  last  month, 
and  great  enthusiasm  for  the  coming  year 
was  engendered.  Below  are  some  of  the 
highlights  of  the  programs  for  the  bene- 
fit of  those  theatremen  who  were  not  able 
to  attend  and  for  those  who  would  like  a 
brief  review  of  what  they  heard. 

MERCHANDISING  AND  PERSONNEL 

Merchandising  and  promotion  are  really 
the  same  thing.  They  mean  service,  at- 
tractive presentation  and  publicity,  but  we 
must  never  forget  that  we  must  stress  sell- 
ing “fun.”  We  should  never  seek  the  “fast 
buck,”  but  rather  think  in  terms  of  the 
“long  dollar.” 

Figures  for  our  operation  show  that  84 
per  cent  of  the  business  which  we  lose  is 
lost  through  indifference.  That  indiffer- 
ence may  be  on  the  part  of  an  attendant  at 
a concessions  stand,  or  an  usher,  but  in  the 
end  management  must  bear  the  responsi- 
bility for  it.  Likeability  is  a fundamental 
concept  of  leadership. 

— C.  S.  Baker,  All-Weather  Roller- 
dome,  Nashville,  Tenn. 

* * * 

Schools  should  be  established  for  theatre 
employes  so  that  they  will  know  exactly 
what  their  duties  consist  of,  whether  they 
be  boxoffice  cashiers,  ushers  or  conces- 
sions attendants. 

Further,  we  need  new  thinking.  There 
have  not  been  too  many  changes  in  our 
business  because  we  apply  the  same  routine 
as  we  did  in  the  ’20s.  If  exhibitors  don’t 
sell  the  product,  concessionaires  cannot  sell 
confections,  whether  it  be  soft  drinks,  pop- 
corn, candy  or  ice  cream. 

— Jack  Fitzgibbons  jr.,  head  of 
Theatre  Confections,  Ltd.,  To- 
ronto, Canada. 

* • • 

Point-of-sale  presentation  is  vital,  and 
the  final  act  of  a sale  is  a personal  rela- 
tionship between  the  customer  and  the 
sales  person.  Characteristics  of  sound 
point-of-sale  merchandising  techniques  in- 
clude a genuine  liking  for  people,  under- 
standing and  desiring  to  serve  the  cus- 
tomer, imagination  and  vision,  knowledge 
of  products,  physical  and  emotional 


stamina,  common  sense  and  managerial 
and  executive  ability. 

Color,  lighting  and  speed  of  operation 
are  other  important  considerations  in  on- 
the-spot  sales.  It  is  almost  impossible  to 
over-illuminate  a concessions. 

It  is  our  responsibility  to  develop  ef- 
ficient sales  help  so  that  the  public  may  be 
properly  served. 

— C.  L.  (Chuck)  Sweeney,  director 
of  concessions  sales,  Odeon 
Theatres,  Ltd.,  Toronto,  Canada. 

* * * 

There  is  a growing  realization  of  the  role 
of  the  attendant  behind  the  stands  in 
making  sales.  Disneyland  has  a special 
training  program  which  could  serve  as  a 
model  for  the  entire  concessions  industry. 

A pleasant  smile,  an  accommodating 
manner  and  a flair  for  meeting  the  public 
are  all-important  assets  in  achieving  sales 
at  the  point  of  contact.  The  manner  in 
which  the  product  is  presented  by  the  at- 
tendant has  been  found  to  have  a vital 
role. 

— Robert  E.  Freed,  president  of  the 
International  Ass’n  of  Amuse- 
ment Parks,  Salt  Lake  City. 

MANAGEMENT 

Proper  purchasing,  a tight  control  sys- 
tem in  order  to  obtain  the  maximum  dol- 
lar, modern  equipment,  regular  distribu- 
tion to  theatres  and  sales-incentive  plans 
are  highly  important  to  the  successful  op- 


eration of  small  or  big-circuit  establish- 
ments. 

— John  Wilson,  National  General 
Corp.,  Beverly  Hills,  Calif. 

BEVERAGES 

Beverage  sales  have  increased  70  per 
cent  over  the  1959  figure  for  National 
General  Corp.  which  operates  in  theatres 
in  17  states  from  Illinois  to  the  West  Coast. 
There  has  also  been  a substantial  increase 
in  the  sales  of  hot  dogs  and  other  staple 
items.  National  General  spends  $1  million 
a year  for  candy  alone,  buys  ten  million 
cups  annually,  purchases  one  million 
pounds  of  popcorn,  and  is  always  ready  to 
experiment  with  new  products,  as  well. 

— John  Wilson,  National  General 
Corp.,  Beverly  Hills,  Calif. 

* • • 

Diet  drinks  have  had  a tremendous  im- 
pact on  the  nation.  More  than  two  billion 
of  these  low  calorie,  sugar-free  beverages 
will  be  consumed  this  year,  and  this  is  not 
a fad  drink.  We  are  convinced  through 
experiments  we  have  conducted  that  these 
diet  beverages  are  here  to  stay. 

— W.  E.  Uzzell,  vice-president, 
Royal  Crown  Cola  Co.,  Colum- 
bus, Ga. 

CANDY 

Candy  is  a “natural”  for  tie-in  mer- 
chandising in  theatres. 

Four  basic  reasons  which  will  mean  in- 
creased sales  of  candy  through  merchan- 
dising tieins  with  the  national  advertising 
campaign  of  the  Candy,  Chocolate  and 


Selling  the  "fun"  idea  at  the  refreshment  stand  with  plenty  of  color  and  light,  as  recommended  on  this 
page,  is  well-illustrated  in  these  two  pictures  of  the  circus  tent  display  in  the  Kent  Theatre,  St.  John,  N.B. 
Funny-face  clowns,  and  animal  cutouts  decorate  the  tent  of  red  and  white  stripes  with  yellow  and  red  top. 
At  right,  may  be  seen  the  wheel  of  chance  (in  lower  center)  used  to  promote  25 -cent  candy  bars. 
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Confectionery  Institute  are  as  follows: 

• Candy  is  a high  energy  food  and  re- 
search shows  that  theatre  audiences  con- 
sume considerable  energy  while  identify- 
ing themselves  with  the  characters  on  the 
screen. 

• Candy  can  be  used  in  weight-control 
plans. 

• It  has  been  demonstrated  that  candy 
helps  to  keep  motorists  awake,  and  there- 
fore is  being  tied  in  with  safety  programs. 

• Candy  makes  for  gracious  entertain- 
ing. 

— Charles  Lapps,  chairman  of  the 
board  of  the  Candy,  Chocolate 
and  Confectionery  Institute, 
Chicago. 

* * * 

Candy  is  a “plus  sale,”  and  it  would  be 

a good  idea  for  the  Institute  (mentioned 

above)  to  promote  a “Candy-of-the 

Month”  campaign.  However,  managers  of 
“hard-ticket”  theatres  should  hold  the 
price  line  on  candy  and  other  concessions 
items. 

— Johnny  Johnston,  director  of 
concessions  and  vending,  Walter 
Reade-Sterling,  Inc.,  Oakhurst, 
N.J. 

POPCORN 

Popcorn  sales  represent  about  7 per  cent 
of  each  theatre’s  gross  in  the  chain  with 
which  New  England  Theatres  Service  Corp. 
is  associated.  Gimmicks  used  to  increase 
popcorn  sales  include  prizes  to  sales  at- 
tendants for  sales  over  their  quotas,  free 
copies  of  movie  guides  with  each  sale  of 
popcorn  and  the  use  of  screen  trailers. 

— Jack  O’Brien,  New  England 
Theatres  Service  Corp.,  Boston. 
* * * 

Profits  from  popcorn  in  the  Moyer  drive- 
in  theatres  averaged  about  six  cents  per 
patron  in  1960,  and  this  figure  has  in- 


creased to  eight  cents  per  patron  during 
1963.  This  rise  resulted  from  the  intro- 
duction of  larger  containers  for  both 
buttered  and  plain  popcorn. 

— Larry  Moyer,  Moyer  Theatres, 
Portland,  Ore. 

♦ * * 

A possible  40  per  cent  reduction  in  this 
year’s  crop  of  popcorn  may  result  from 
bad  weather  and  reduction  in  acreage 
planted.  Only  about  108,000  acres  were  set 
aside  for  planting  this  year,  compared  to 
178,000  acres  last  year.  This  means  the 
total  yield  probably  will  be  about  260,000,- 
000  pounds  compared  to  last  year’s  yield  of 
450,000,000. 

— C.  E.  Burkhead,  chief  of  the 
Field  Crops  Statistics  Branch, 
U.S.  Department  of  Agriculture, 
Washington,  D.C. 

* * * 

While  there  will  be  a cutback  in  popcorn 
production,  a serious  shortage  is  not 
anticipated.  The  carryover  from  previous 
crops  should  satisfy  the  needs  of  the  pop- 
corn lovers  this  year,  although  there  may 
not  be  enough  com  to  satisfy  all  processors. 

— William  Smith,  executive  di- 
rector, The  Popcorn  Institute, 
Chicago. 

NOVELTY  ITEMS 

Toy  animals,  wall  plaques,  laminated 
wild  life  pictures,  etc.,  are  selling  well  at 
theatre  concessions  stands  or  drive-in 
cafeterias  and  offer  exhibitors  an  extra 
profit  opportunity. 

— Knute  Boyle,  Theatre  Candy 
Co.,  Pittsburgh,  Pa. 

NAME-BRAND  TIEINS 

The  use  of  nationally  advertised  brands 
in  related  item  tieins  gives  the  conces- 
sionaire a running  start  on  his  profit  pos- 
sibilities. Using  national  brands  gives  him 
the  advantage  of  (1)  brand  name  associa- 


Make  every  night 
OPENING  night! 


H.  B.  REESE 
CANDY  CO. 
HERSHEY,  PA. 


Cretors  Kettle  Cleaners 

Cretors’  “CCC”  removes  carbon, 
keeps  the  inside  of  kettles  clean 
and  sweet. 

To  make  the  outside  shine  like 
new,  use  Cretors’  “OK”  Cleaner. 

CRETORS  and  Co. 

Popcorn  Bldg.,  Nashville,  Term., 


Croton  Cleaning  Compound  / '10 
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tion  that  has  been  built  up  in  retail  outlets, 

(2)  of  the  recall  set  off  by  continuity  of 
newspaper  and  magazine  insertions  and 

(3) ,  even  the  memorability  provided  by 
the  theatre  business’  “arch  enemy” — free 
home  television — through  commercials. 

Most  of  today’s  successful  operators  have 
found  it  advantageous  to  sell  high-quality, 
name-brand  products  in  their  theatres. 
Even  though  this  might  mean  a smaller 
profit  margin  per  unit  sale,  the  increased 
volume  more  than  offsets  this  figure. 

In  addition,  there  is  an  added  plus,  in 
that  management  of  brand-name  products 
is  quite  willing  to  provide  extensive  mer- 
chandising and  advertising  aid  to  the  the- 
atre owners,  since  they  look  upon  the 
amusement  areas  of  the  world  as  one  of 
the  best  for  product  sampling.  This  sup- 
port in  any  type  brand-name  promotion  is 
offered  under  conditions  which  they  con- 
sider the  most  profitable. 

This  is  because,  even  though  it  is  basically 
a captive  audience,  the  theatre  is  also  a 
place  where  the  customer  comes  to  relax 
and  enjoy  himself,  and  he  is  in  a frame  of 
mind  to  do  just  this.  Therefore,  if  the  as- 
sociation with  a brand-name  product  is 
implanted  in  his  subconscious  at  that  time, 
the  feeling  is  that  it  could  not  be  done 
under  better  conditions  anywhere  else. 

The  experience  of  many  theatre  owners 
has  substantially  verified  the  fact  that  the 
theatregoer,  just  as  any  other  consumer,  is 
beginning  to  shy  away  from  no-name  prod- 
ucts. On  the  other  hand,  he  is  willing  to 
spend  even  a few  cents  more  if  it  is  a name 
that  he  recognizes,  and  a brand  whose 
quality  he  can  depend  on. 

The  backdrop  for  effective  merchan- 
dising of  related  items  has  always  been  the 
use  of  nationally  advertised  brands. 

In  the  continuing  battle  of  profit  margins, 
the  use  of  these  nationally  branded  names 
will  assume  greater  importance  than  ever 
before. 

— Charles  N.  Baker,  vice-president 
in  charge  of  U.S.  operations, 
Pepsi-Cola.,  New  York,  N.Y. 

Continued  on  following  page 


TREMENDOUS  PROFITS  !■ 


From  the  New  Bert's  "Snow  Magic" 
Multipurpose  Snow  Cone  Machine 

Snow  Cones,  Snow  Magic  Sundaes,  and 
Snow  Magic  Ices  All  From  One  Machine 


HERE'S  HOW  TO  MAKE 

BIG  MONEY  with  "SNOW 

MAGIC" 


Distributors  of  famous 
Victor's  QUICK  MIX  dry 
flavor  concentrates. 

FREE  SAMPLES 
WITH  EACH  MACHINE 


THE  NEW  SNOW 
CONE  MACHINE 

Capacity:  50  cones 
every  30  seconds. 

The  Bert’s  “SNOW 
MAGIC”  machine 
combines  eye-appeal- 
ing beauty  with  per- 
fect mechanical  per- 
formance and  large 
capacity.  “Snow 
Magic”  is  easy  to 
operate  and  is  Fully 
Automatic.  A Snow 
Cone  costs  1(4  to 
V/zc  and  usually 
sells  for  10c  ..  . 
that’s  profit! 


SAMUEL  BERT  MFG.  CO. 

Fair  Park  Station,  Box  26410,  DALLAS,  TEXAS 
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Continued  from  preceding  page 

AUTOMATIC  VENDING 

Total  sales  from  vending  machines  will 
be  above  $3  billion  this  year  and  by  the 
end  of  this  decade  it  is  estimated  that  sales 
may  approach  $7  billion. 

One  billion  dollars  worth  of  cigarets  are 
sold  annually  through  vending  machines. 
(This  represents  17  per  cent  of  all  cig- 
aret  sales  and  should  be  $2.5  billion  or  25 
per  cent  of  all  cigaret  sales  within  this 
decade.) 

Approximately  $700  million  in  candy 
sales  are  vended  annually,  or  21  per  cent 
of  all  candy  sales,  with  a projection  of  $1.5 
billion  and  30  per  cent  of  all  sales  within 
ten  years. 

Soft  drink  sales  through  vending  ma- 
chines now  have  reached  765  million,  in 
excess  of  20  per  cent  of  all  soft  drinks  sold, 
with  a projection  of  iy2  billion  or  30  per 
cent  of  sales  by  the  early  1970s. 

Vending  machine  coffee  sales  now  total 
250,000,000  and  should  soon  be  500,000,000. 

Vending  is  still  young,  still  growing.  It 
is  and  will  continue  to  be  an  important 
factor  in  the  snack  feeding  of  theatregoers. 
We  believe  that  its  opportunities  for  serv- 
ice to  your  industry  are  virtually  limitless. 

— Patrick  L.  O’Malley,  president, 
Automatic  Canteen  Corp.  of 
America,  Chicago. 


For  information  about  products  described  editorially 
or  in  advertising  in  this  issue  use  Readers'  Service 
Bureau  coupon,  page  19. 


NOW! 

END 

COFFEE 

WASTE 


Save  money.  No  stale  or 
left-over  coffee  when  your 
coffeemaster  is  an  E-Z 
WAY  automatic.  Coffee's 
fresh,  hot  and  ready  all 
the  time.  Get  the  facts — 
write  now: 

STEEL  PRODUCTS  CO. 

40  8th  Ave.,  S.W. 

Cedar  Rapids,  Iowa 


Life  Memberships  to  Okun 

Charles  Okun,  New 
York,  who  retired  in 
October  as  vice- 
president  and  thea- 
tre and  amusement 
executive  of  The 
Coca-Cola  Co.,  was 
given  two  signal 
honors  by  groups 
which  he  has  long 
served.  He  was  voted 
an  honorary  life 
membership  in  the 
National  Ass’n  of 
Concessionaires  and 
presentation  of  the  honorary  life  card  was 
made  by  Bert  Nathan,  a past-president  of 
NAC,  at  the  organization’s  annual  busi- 
ness meeting  in  New  York  City  on  October 
30. 

“We  are  delighted  to  have  Mr.  Okun 
with  us,”  said  Nathan.  “He  has  been  for 
years  a powerful  force  in  raising  the  dig- 
nity of  the  concessionaire  in  the  public 
mind  and  we  are  confident  he  will  con- 
tinue in  that  role  for  many  years.” 

Earlier,  Okun  was  presented  a gold 
statuette  and  life  membership  in  the  Allied 
Theatre  Owners  of  New  York  State  for  his 
contributions  to  the  theatre  industry. 

A native  of  Brooklyn,  N.Y.,  Okun  joined 
the  fountain  sales  department  of  Coca- 
Cola  as  a salesman  in  the  Bronx  in  1924. 
He  has  been  active  in  charitable  work, 
particularly  in  Variety  Club  projects. 


Charles  Okun 


New  Members  for  NAC 

Eight  new  members  recently  joined  the 
National  Ass’n  of  Concessionaires.  Those 
joining  the  concessionaire  segment  are:  O. 
H.  Reesman,  Frontier  Theatres,  Inc.,  Dal- 
las; Bill  Beutler,  Kit  Carson  Drive-In, 
Taos,  N.M.;  Anthony  Mirelli,  Skatehaven, 
Memphis,  Tenn.;  Joseph  Pietroforte,  Sero 
Amusement  Co.,  Los  Angeles;  and  J.  S. 
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CANDI-MAT® 


ro 

o 

~o 

zxo 

o 


CL0°™  APPLE  COOKER 
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The  new  CANDI-MAT  is  the  most  modern 
equipment  available  for  the  coating  of  red 
candied  apples.  This  unit  is  finely  engineered 
to  eliminate  the  need  for  thermometers  and 
to  remove  the  human  element  . . . thus  elimi- 
nating errors  in  judgment  and  lost  mix,  due 
to  improper  handling. 


CANDI-MAT  is  built  of  stainless  steel  and 
aluminum  with  fibreglass  insulation. 


CANDI-MAT  allows  the  operator  to  make  deli- 
cious red  candied  apples  ...  without  mess... 
without  fuss  . . . and  without  guesswork. 


SUPURDISPLAY,  Inc. 
SERVER  SALES,  Inc. 


1109  N.  108th  St.,  Milwaukee  13,Wis. 
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Kurk,  Twinex  Century  Theatres  Corp., 
Ltd.,  Toronto,  Canada. 

New  members  of  the  supplier  segment 
are  Ted  Stensig,  Olin  Manufacturing  Co., 
Inc.,  Oakland,  Calif.;  and  C.  A.  Nast,  Wins 
Paper  Products,  Inc.,  Fort  Worth,  Tex. 
Joseph  D.  Mossok,  Superior  Potato  Chips, 
Inc.,  Detroit,  affiliated  with  the  popcorn 
processor  segment. 


Unfair  Taxation  a Threat 
To  the  Vending  Industry 

Richard  Funk,  legislative  counsel  of  the 
National  Automatic  Merchandising  Ass’n 
of  Chicago,  warned  concessionaires  at  the 
recent  convention  of  the  National  Ass’n  of 
Concessionaires  that  some  states  are  spon- 
soring taxation  “that  is  unfair  to  the  vend- 
ing industry.”  Funk  criticized  the  policy  of 
taxing  each  vending  machine. 

“This  kind  of  taxation  is  a constant 
threat  to  the  vending  industry,”  said  Funk. 
“Constant  vigilance  must  keep  the  vending 
industry  free  from  this  unbearable  burden.” 

Funk  said  that  some  states  would  outlaw 
the  use  of  cigaret  vending  machines  on  the 
grounds  that  they  make  cigarets  available 
to  minors.  He  said  figures  compiled  by 
NAMA  reveal  that  the  number  of  such 
purchases  are  very  small  but  added,  “the 
entire  vending  industry  can  be  made  the 
scapegoat,  unless  we  are  vigilant  at  all 
times.” 


NEW 

ODELL’S  POPCORN 

BUTTER 

HIGHLY 

CONCENTRATED 

FOR 

EXTRA  VOLUME-PROFITS 


• 99.80%  PURE  DAIRY  CONCENTRATE 

• NO  WATER  — NO  SOGGY  POPCORN 

• NO  WASTE  • NO  RANCIDITY  • NO  CURD 

• NEEDS  NO  REFRIGERATION 

• 20%  MORE  VOLUME  PER  POUND 

• 17  MORE  SERVINGS  PER  POUND 

• HIGHEST  SPREADING  QUALITIES 

• ADVANCE  BUTTERING  NOW  POSSIBLE 

• SAVES  TIME  • SPEEDS  SERVICE 

• INCREASES  SALES 

• MAKES  MONEY  . . . MONEY  . . .MONEY 


NOW 


ORDER  #30  LB. 
TEST  DRUM 


FOR  FULL  INFORMATION 
TEL:  (414)  SPring  4-8467 
EXCLUSIVE  DISTRIBUTORS 


DAIRY  SERVICE  CO.,lNC. 

1109  N.  108th  ST.  MILWAUKEE  13,  WIS. 
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Device  Adjusts  Frequency 
Characteristics  of  Multi- 
Channel  Sound  Systems 

The  Theatre  Acoustic  Compensator,  a 
new  and  unique  device  to  quickly  and  ac- 
curately adjust  the  frequency  character- 
istics of  multiple-channel  theatre  sound 
systems  for  highest-quality  sound  repro- 
duction, has  just  been  announced  by  Cen- 
tury Projector  Corp. 

The  compensator  has  been  designed  and 
engineered  as  a fully  contained,  compact 
unit  which  has  no  insertion  loss,  and  it 
does  not  require  changes  in  system  gain  or 
amplification.  The  unit  can  be  added  to 
practically  any  multi-channel  sound 
system. 

According  to  Century,  the  Theatre 
Acoustic  Compensator  is  entirely  new  in 
principle  and  should  not  be  classified  nor 
compared  with  equalizers  usually  incor- 
porated in  theatre  sound  systems. 

The  company  provided  the  following 
technical  data  about  its  new  device: 

• The  input  is  a bridging  type,  having 
an  impedance  of  about  100,000  ohms 
( IK) . It  will  therefore  connect  to 
most  pre-amplifier  outputs. 

• The  output  is  high  impedance  and 
will  connect  to  the  input  of  power 
amplifiers  having  input  impedances 
of  1,000  ohms  or  higher.  In  other 
words  the  output  will  simulate  the 


The  new  Century  Theatre  Acoustic  Compensator  is 
shown  mounted  in  the  junction  box  of  a Century  all- 
transistor 6/4/1  -channel  sound  system. 


output  of  the  average  pre- 
amplifier. 

• It  can  be  used  at  a remote  distance 
( in  the  auditorium)  by  using 
shielded  cables  for  the  connections. 


Royal  Crown  Appointments 

Craig  Rice  has  been  named  president 
of  Royal  Crown  Cola,  Ltd.,  Toronto, 
Canada.  Rice  joined  the  firm  early  this 
year  as  assistant  to  the  president.  For  five 
years  he  was  market  research  director  of 
Armour  Labs,  a large  drug  firm,  and  for 
seven  years  was  account  executive  at  a 
large  advertising  agency.  Rice  succeeds 


Norman  Ranney  who  became  chairman  of 
the  board. 

In  another  appointment,  B.  G.  N.  De 
Souza  was  named  sales  manager  for  Royal 
Crown  Cola,  Ltd.  A native  of  British  Co- 
lumbia, De  Souza  was  general  manager 
there  of  a major  soft  drink  company  be- 
fore moving  to  his  new  post. 


ASHCRAFT 

i CORE-LIGHT 
SUPER  CINEX 

CINEX  SPECIAL  j: 

PROJECTION  LAMPS  ;l 

: AND  HIGH-REACTANCE 

j MULTI-PHASE  RECTIFIERS  j; 

! * | > 

World's  Standard 
! of 

Projection  Excellence 


Heralding  a new  era  in  theatre  operations  is  the  introduction  of  theatre-screen  color  tele- 
vision, demonstrated  recently  by  Theatre  Color-Vision  Corp.  in  Los  Angeles,  a subsidiary  of 
National  General  Corp.  The  instrument  making  this  development  possible  is  the  Talaria  pro- 
jector, shown  above,  made  by  General  Electric  Co.  Continuous  closed-circuit  programming 
is  expected  to  get  under  way  by  summer  of  1964. 


Talaria 

PROJECTION  LENSES 

are  manufactured  by 


A leader  in  precision  optics, 
projection  lenses  and  special 
optical  instrumentation  for 
half  a century. 
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Today’s  new  Simplex  X*L  projec- 
tor is  the  result  of  four  decades 
of  engineering  and  performance 
know-how  by  the  world’s  largest 
manufacturer  of  professional 
motion  picture  projectors. 

Continually  being  improved 
and  refined  to  meet  every  new 
advance  in  motion  picture  pre- 
sentation, the  famed  X’L  com- 
bines brilliant  performance, 
remarkable  reliability,  un- 
matched economy  and  a long  list 
of  exclusive  features  simply  not 
available  on  any  other  equip- 
ment. 

For  all  the  facts, 

call  your  National  man. 

National 

THEATRE  SUPPLY  COMPANY 

HOME  OFFICE.  50  PROSPECT  AVE..  TARRYTOWN.  N Y. 

Subsidiary  ol  General  Precision  Cquipme«t  Corporation  (CjP) 


Automatic  Coin  Counter 
With  Paper  Bill  Holders 


The  new  “Countex”  cash  box  with  auto- 
matic coin  counter  and  paper  bill  holders 
is  a complete  cash  drawer  insert  that  con- 
verts any  drawer  to  a cash  drawer.  The 
coins  are  pre-counted  by  means  of  ascend- 
ing figure  tables  corresponding  to  the  space 
occupied  by  the  half-dollars,  quarters, 
dimes,  nickels  and  pennies.  The  lid  is  de- 
tachable, but  when  closed  offers  a compact 
strong  box.  A polyfoam  pad  insert  keeps 
coins  intact  no  matter  in  which  position 
cash  box  is  handled  or  stored.  All  cash 
boxes  are  shipped  with  a keyless  safety 
lock;  no  keys  to  lose.  An  individual  com- 
bination of  three  numbers  is  set  by  releas- 
ing lever  inside  of  box.  The  Countex  is 
available  from  California  Concession  Sup- 
ply Co. 


New  Mounting  Bar  for 
Changeable-Letter  Signs 


Wagner  Sign  Service,  Inc.,  has  an- 
nounced a new  mounting  bar  for  change- 
able-letter signs  which  holds  the  letters 
securely  on  any  smooth  surface  such  as 
plywood,  Masonite  or  metal.  Called 
Alumabar,  it  is  an  anodized  aluminum  ex- 
trusion which  is  identical  in  appearance  to 
the  Wagner  Plasti-Bar,  but  is  easier  to 
mount  since  holes  for  screws  or  bolts 
may  be  drilled  at  any  point.  It  provides 
practical  and  inexpensive  support  for 
outdoor  applications  such  as  attraction 
boards,  and  for  indoor  use  in  theatre  con- 
cessions merchandising.  Alumabar  is  avail- 
able in  lengths  of  five,  six,  eight,  nine  and 


ten  feet.  The  bars  are  strong,  easy  to 
clean,  resistant  to  the  effects  of  rain,  snow, 
heat  and  cold. 


Claims  made  for  products  described  editorially 
on  this  and  other  pages  are  taken  from  the 
manufacturers'  statements. 

POSTER  CASES  OUTDOORTHEATRES 

MARQUEES  and  SIGNS 


FOR  INDOOR  & OUTDOOR  THEATRES 

PREFABRICATED  PORCELAIN 

ENAMELED  FRONTS 

PREFABRICATED  BOX-OFFICES 

For  Indoor  & Outdoor  Theatres 

CHANGEABLE  MARQUEE 

I CTTCDC  plastic  or 
LCIICKj  aluminum 

• For  new  theatres  send  blueprints. 

• If  you  desire  modernization  of  existing 
theatre  send  photo. 

• Will  furnish  colored  sketches,  specifications 
and  price  at  no  obligation  on  your  part. 

• Cash  or  time  payment  plan. 

• See  your  independent  dealer  or  write  direct 
to: 

POBLOCKI  AND  SONS  COMPANY 

SINCE  1920 

3238  West  Pierce  St.,  Milwaukee  15,  Wis. 


H8Q BUCHANAN  GRAND  RAPIDS,  MICH. 
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about  PEOPLE  / and  PRODUCT 


President  Alan  C.  Macauley  of  S.  O.  S. 
Photo-Cine-Optics,  Inc.,  has  announced 
the  appointment  of  Arnold  T.  Nappi  as 
sales  engineer.  Nappi  has  worked  as  a 
mechanical  and  electronics  technician  for 
American  Machine  & Foundry  Co.,  and 
most  recently  was  sales  engineer  and  man- 
ager of  the  New  York  sales  office  of 
Fischer  and  Porter  Co. 


Superscope,  Inc.,  exclusive  U.S.  dis- 
tributor of  Sony  tape  recorders,  micro- 
phones and  accessories,  has  completed  a 
modern,  two-story  office  building  addition 
to  its  plant  in  Sun  Valley,  Calif.  The  new, 


marble-faced  structure  will  house  Super- 
scope’s sales,  accounting  and  executive 
staff,  including  offices  for  Superscope,  the 
firm’s  patented,  widescreen  lens  process. 
The  ground  floor  of  the  building  is  devoted 
to  a modernistic  reception  and  product 
display  area. 

Arshag  Karagheusian,  93,  co-founder  of 
A.  & M.  Karagheusian,  Inc.,  died  Septem- 
ber 24.  He  was  for  many  years  chairman 
of  the  board  of  directors,  until  his  son, 
Charles,  succeeded  him  in  that  capacity, 
and  held  the  post  of  chairman  of  the  ex- 
ecutive committee  at  the  time  of  his  death. 


Dr  Pepper  Co.’s  October  volume  was  up 
nearly  18  per  cent  over  the  same  month  in 
1962,  and  total  volume  for  the  ten-month 
period  ending  October  31  was  ahead  nearly 
19  per  cent.  The  October  record  marks  the 
22nd  consecutive  month  in  which  the  com- 
pany’s national  sales  have  shown  an  in- 
crease. Wesby  R.  Parker,  chairman  and 
president,  said  1963  is  the  biggest  volume 
year  in  the  78-year  history  of  the  Dr  Pep- 
per Co. 


Clifford  D.  Lorbeck,  president  of  Supurdisplay,  Inc., 
Server  Sales,  Inc.,  (right)  is  shown  receiving  the  first 
Buttercup  using  the  exclusive  new  "Vita-Glaze" 
process  from  Warren  Young,  executive  marketing  di- 
rector of  the  Sweetheart  Cup  Co.,  a division  of 
Maryland  Cup  Corp.  The  new  paper  coating  pro- 
duces a leak-proof  and  wax-free  cup  for  buttercorn, 
and  is  the  result  of  several  years  of  research  and 
experimentation.  It  is  produced  for  Supurdisplay, 
Server  Sales  in  three  sizes — regular,  large  and  king 
and,  although  a superior  product,  is  being  sold  for 
considerably  less  than  the  now  obsolete  wax  cup. 
Presentation  of  the  souvenir  cup  was  made  in  the 
office  of  Joseph  Shapiro,  chairman  of  the  board  of 
Maryland  Cup  Corp. 
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• THIS  SIDE  OUT 


Royal  Crown  Cola  was  simultaneously 
introduced  on  November  4 in  24  bottling 
plants  in  the  Republic  of  South  Africa, 
South  West  Africa  and  Southern  Rhodesia, 
greatly  increasing  foreign  distribution. 
According  to  James  F.  Curtis,  vice-presi- 
dent of  Royal  Crown  Cola’s  overseas  oper- 
ations, this  was  probably  the  first  time  in 
history  that  a carbonated  beverage  was  in- 
troduced in  a country  with  national  dis- 
tribution on  the  first  day  of  operation.  The 
24  plants  are  members  of  the  Hubbly 
Bubbly  Organization  S.  A.,  Ltd.  which  has 
seven  other  plants  that  expect  to  introduce 
RC  early  in  1964. 
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Holiday  Screen  Ads  Record  . . . Exhibitor 
In  Small  Town  Sells  All  71  Merchants 


Clint  Applewhite,  versatile  exhibitor  at 
Carnegie,  Okla.  (population  1,501),  may 
have  set  a record 
when  he  sold  screen 
advertising  to  every 
place  of  business  in 
his  town.  The  score 
— 71  merchants,  71 
screen  ads  sold. 

The  ads  are  the 
National  Screen 
Service  holiday  mer- 
chant ads  which  of- 
fer exhibitors  the 
opportunity  to  make 
extra  money  during 
the  holidays  while 
conveying  a good  public  service  message 
for  merchants  in  the  town.  In  addition, 
the  Carnegie  merchants  are  sponsoring  a 
matinee  on  December  23,  24  and  will  pass 
out  free  tickets  to  their  customers.  Pic- 
tures suitable  for  children  have  been 
booked  for  this  occasion  in  order  that  the 
local  citizenry  may  do  their  shopping  while 
their  youngsters  attend  the  movie. 

Applewhite  is  furnishing  the  merchants 
with  window  cards  and  will  advertise  the 
event  in  the  Carnegie  newspaper. 

The  holiday  merchant  project  will  start 


The  40x60  set  up  in  a display  arranged  by  Donald 
Mills,  manager  of  the  Port  Theatre  in  Port  Arthur, 
Tex.,  invited  passersby  to  register  for  free  tickets  to 
"Lawrence  of  Arabia."  The  free  tickets  were  dis- 
tributed by  means  of  a drawing.  The  display  was 
set  upon  the  mall  in  the  Jefferson  City  Shopping 
Center  there.  Fred  Minton,  publicity  director  for 
Jefferson  Amusement  Co.,  reports  many  hundreds  of 
persons  registered. 


on  the  Liberty  Theatre  screen  two  weeks 
before  Christmas  and  Applewhite  states 
that  it  took  him  only  three  days  to  sell 
the  ads  which,  after  deducting  all  expense, 
will  net  him  around  $900,  plus  proceeds 
from  concessions  during  the  special 
matinees. 

A native  Oklahoman,  Applewhite  was 
born  in  the  same  county,  Caddo,  where  his 
Liberty  Theatre  is  located.  After  attending 
Oklahoma  State  University,  he  managed  a 
cotton  gin  for  ten  years.  His  next  venture 
was  in  the  auto  and  supply  business  which 
he  left  to  buy  into  the  theatre  in  Carnegie 
in  1950. 

Signs  on  Burros:  'See 
ALL  of  Mansfield' 

When  Phoenix,  Ariz.,  newspapers  and 
radio  stations  censored  advertising  copy  on 
“Promises!  Promises!”  Les  Natali,  manager 
of  the  Portofini  Theatre  in  suburban  Scotts- 
dale, came  up  with  a corker  of  a street  pro- 
motion. 

The  ballyhoo,  coupled  with  action  of  the 
news  media,  resulted  in  600  per  cent  busi- 
ness on  the  film. 

Natali  and  assistant  Fred  Sellers  paraded 
around  the  city  with  a pair  of  donkeys 
(asses)  bearing  signs  reading: 

“Everyone’s  going  to  see  ALL  of  Jayne 
Mansfield  in  PROMISES!  PROMISES!  at 
the  PORTOFINO  except  ME — - and  you 
know  what  I am!” 

The  showmen  figured  they  might  be  lucky 
enough  to  be  arrested  (and  get  some  added 
publicity),  but  no  such  luck.  The  policemen 
just  laughed!  But  Natali  was  bucked  off 
one  of  the  jacks  when  he  tried  to  ride  it. 


Cripple  on  Streets! 

For  a street  ballyhoo  for  “Call  Me 
Bwana,”  J.  R.  Thompson  of  the  Odeon 
Theatre  in  Lewisham,  England,  used  a 
“cripple.”  This  was  a young  man  with  one 
foot  in  a simulated  cast,  his  head  bandaged 
and  using  crutches.  Signs  read,  “I  fell  out 
of  my  seat  laughing  . . . Bob  Hope,  ‘Call 
me  Bwana’  at  the  Odeon,  etc.” 


Two  Yule  Shows  by  Stores 

Three  Christmas  kiddy  shows  have  been 
rented  to  business  groups  by  Jim  Macris 
of  the  Ashland  (Ohio)  Theatre.  Two  are 
to  ten  local  merchants  on  the  Saturday 
afternoons  of  December  7 and  14.  The 
other  is  to  the  Eagles  Club  for  the  21st. 


Prizes  to  Showmen 

H.  Robert  Honahan,  Long  Island 
supervisor  for  Associated  Independent 
Theatres,  awarded  prizes  to  the  win- 
ners in  the  recent  AIT  Presidents 
drive,  which  extended  from  June  12 
through  October  8. 

Joe  Donahoe,  second  from  left,  won 
the  first  prize  of  an  expense-paid 
week’s  vacation  in  an  upstate  New 
York  resort,  which  he  planned  to  use 
for  his  honeymoon.  I.  Rosen,  far 
right,  received  an  expense-paid  week- 
end vacation,  while  Bill  Belle,  sec- 
ond from  right,  was  given  an  eve- 
ning on  the  town  as  third  place 
winner.  Each  one  received  a week’s 
extra  salary,  in  addition. 

The  prizes  were  awarded  at  a pro- 
motion luncheon  of  the  Long  Island 
AIT  managers.  Present  besides  the 
above  were  Mike  Aidala,  Frank  Mi- 
rando,  Paul  Ripps,  Ted  Allen,  Angie 
DeLuca,  Hank  Quartermont,  Dick 
Bishop,  Inge  Lewin,  Jim  Edwards, 
Bill  Murphy,  Chuck  Stokes,  Henry 
von  Kroge,  Dennis  Heller  and  district 
manager  Robert  Poison. 


Widows  Admitted  Free 
At  'Courtship  of  Eddie' 

Bernie  Bjerknes  of  the  Royal  Theatre  at 
Gonvick,  Minn.,  offered  free  admission  to 
all  widows  at  a Friday  night  showing  of 
“The  Courtship  of  Eddie’s  Father.” 
Bjerknes  undoubtedly  felt  the  film  would 
give  them  some  tips  on  how  to  get  a man, 
but  the  local  Leader-Record  in  its  Chips 
off  the  Block  column  thought  differently, 
and  pointed  out  that  Bernie  is  a bachelor! 


Clint  Applewhite 
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A special  panel  board  featuring  newspaper  clippings  was  made  up  for  the  front  of  the  Goldman  Theatre 
in  Philadelphia  for  "Johnny  Cool,"  the  film  with  a Cosa  Nostra  theme.  Joe  Erlicker  of  the  Goldman 
advertising  department;  John  Tota,  house  manager,  and  Max  Miller,  UA  publicist,  worked  out  the  overside 
board. 

Theatre  Refusal  to  Book  Older  Pictures 
Blamed  for  Their  Sale  to  TV  Stations 


"The  solution  to  the  sale  by  motion  pic- 
ture producers  of  theatrical  films  to  tele- 
vision is  not  the  crying  towel,  according  to 
outspoken  A.  Milo  DeHaven,  who  formerly 
operated  theatres  in  northern  Ohio  and 
the  Detroit  area,  and  for  the  past  few 
months  has  been  at  Venice,  Calif. 

The  solution,  DeHaven  said  on  a recent 
visit  back  in  Detroit,  is  for  exhibitors  to 
stop  "beefing  and  calamity-howling”  and 
start  figuring  out  how  they  can  sell  some 
of  the  older  films  to  their  patrons. 

“If  exhibitors  in  general  would  show  an 
interest  in  renting  some  of  these  older 
pictures,  it  stands  to  reason  that  most  of 
the  distributors  would  rather  sell  such 
product  to  the  theatres  than  dispose  of 
them  to  television  stations,”  he  declared. 
“The  fact  is  that  there  has  been  no  market 
among  the  country’s  regular  theatres  for 
good  top  film  productions  of  former  years. 

"If  the  calamity  howlers  would  only 
stop  to  analyze  the  potential  of  older  pic- 
tures in  terms  of  the  new  generation  and 
show  the  ones  people  would  like  to  see 
again,  there  would  be  no  necessity  for  a 
releasing  outlet  to  sell  the  productions  to 
TV. 

“The  proof  is  the  Walt  Disney  reissues, 
MGM’s  “Gone  With  the  Wind”  and  its 
World  Famous  Musical  Hits  series,  and 
numerous  other  top  productions  of  former 
years  which  are  being  presented  in  regular 
showhouses  after  all  these  years. 

“All  the  complaints  of  exhibitor  associa- 
tions, all  the  editorials  in  our  film  journals 
are  just  so  much  hot  air;  they  won’t  stop 
film  sales  to  television.  The  answer  is 
elbow  grease,  applied  to  the  selling  of 
older  pictures,  thus  giving  distributors  a 
market  they  need — fighting  fire  with  fire. 
Which  means  the  boy  will  have  to  apply 
merchandising  knowledge,  plus  public  re- 
lations, to  selling — forget  the  one-sheet 
and  routing  lx2-inch  notices,  and  get  to 


work  creating  public  desire  for  a night  out 
at  their  showhouses. 

“There  is  a regular  market  for  the  older 
pictures,  not  in  every  location  but  in  cer- 
tain areas  which  can  offer  a little  atmos- 
phere, good  management  and  selling,  plus 
a little  above-average  presentation  policy, 
with  sufficient  parking.” 

DeHaven’s  comments  are  not  theory; 
they  come  from  his  experiences.  He  has 
taken  over  a theatre  that  was  losing  money, 
and  switched  it  to  an  older  film  policy. 
Some  reissues  he  has  held  two  and  three 
weeks,  others  he  has  brought  back  four  or 
five  times.  He  related  that  in  his  travels, 
in  Texas  and  Ohio,  in  New  York  City  and 
Los  Angeles  he  has  discovered  revival 
presentation  showhouses  time  and  time 
again  that  prove  there  is  a market  for  pic- 
tures of  the  past.  All  that  is  needed  is  for 
exhibitors  to  book  them  and  be  interested 
in  selling  them,  he  declares. 


Schine  Theatre  Rentals 

Schine  Theatres  reports  these  kiddy 
show  rentals: 

Toby  Ross,  Fox  Theatre,  Corning,  N.Y., 
to  Dann’s  Dairy,  December  27. 

Francis  DeZengremal,  Holland  Theatre, 
Bellefontaine,  Ohio,  to  Detroit  Aluminum 
& Brass  Corp.,  December  14;  IGA  Super 
Foods  Service,  also  on  the  14th,  and  Belle- 
fontaine Examiner,  December  23. 

F.  K.  Kelly,  Rialto,  Amsterdam,  N.Y., 
Amsterdam  Concert  Ass’n,  had  a rental 
September  30. 


Cut  Price  on  Opening  Nights 

The  Opera  House  at  Waynesburg,  Pa., 
on  opening  night  of  new  features  charges 
a reduced  admission  of  35  cents,  this  being 
an  opening  night  special.” 


Teaser  Leaflets  Do 
Very  Well  on  'Sam' 

Teaser  leaflets,  5x3  x/2  inches,  printed  on 
one  side  were  distributed  by  Bob  Yancey, 
manager  for  Frontier  Theatres  at  Deming, 
N.  M.,  to  start  an  unusually  successful  pro- 
motion for  “Savage  Sam.”  Copy: 

WATCH  for  Old  Yeller’s  Pup.  They 
Call  Him  ‘SAVAGE  SAM’  . . . Com- 
ing Soon  to  the  El  Rancho  Theatre 
. . . Just  one  of  the  big  ones  on  the 
way. 

This  teaser  went  out  three  weeks  in 
advance.  A week  in  advance  a larger  leaf- 
let 9x4  inches,  also  printed  one  side,  was 
distributed.  Copy: 

WANTED— Coon  Hound  Dog  That 
Answers  to  the  Name  of  ‘Savage  Sam,’ 
Son  of  Ole  Yeller  . . . Lost,  Strayed 
or  Stolen.  Must  have  ‘Savage  Sam’ 
not  later  than  August  21  . . . More 
value  for  your  entertainment  dollar. 
EL  RANCHO  THEATRE. 

Yancey  fashioned  a flashy  front  for  less 
than  $5.  A lobby  board  was  made  up  of 
two  one-sheets  and  20,  8x10  stills. 

“Savage  Sam”  also  was  advertised  on 
Frontier  Theatres’  panel  truck  on  which 
Yancey  has  constructed  two  (one  each 
side)  display  frames. 

Yancey  reports  “Savage  Sam”  was  the 
largest  grosser  since  he  was  transferred 
to  Deming  some  months  ago,  doing  better 
than  “Spencer’s  Mountain.” 

Glamor  Girl  on  TV,  Also 
A Greeter  for  'New  Kind' 

Backing  up  the  high  fashion  salon  set- 
tings of  “A  New  Kind  of  Love,”  Bob  Carr 
of  the  Lyric  Theatre  in  Minneapolis 
created  a glamor-sparked  campaign  for 
the  film.  Blonde  Nancee  Ann  Parkinson, 
20-year-old  Miss  Minnesota  of  1962,  was 
attired  in  fashions  worn  by  Joan  Wood- 
ward in  the  film,  with  accessories  supplied 
by  a local  women’s  clothing  store.  She 
appeared  on  Mill  City  television  stations 
three  days  before  opening,  calling  the 
attention  of  women  viewers  to  the  roman- 
tic fun  in  the  world  of  Parisian  designers, 
which  is  the  theme  of  the  picture. 

At  the  opening,  Nancee  greeted  the 
first-nighters  in  the  lobby,  giving  each 
gal  a sample  of  Lanvin  perfume,  provided 
by  Dayton’s  department  store. 

The  film  played  to  numerous  full 
houses  during  the  first  two  weeks,  Can- 
reports. 


His  Heralds  Best 

Billy  Zeny,  observing  his  30th  year  in 
exhibition  at  Erie,  Pa.,  states  that  his  her- 
alds are  his  best  business-getters.  For  the 
past  decade  he  has  operated  his  own  David- 
son offset  printing  equipment  in  a room 
adjoining  the  projection  booth  at  the  Roxie 
Theatre.  Turning  out  8Vixl4  jobs,  he  ex- 
pects to  get  local  merchant  cooperation 
in  purchasing  a new  offset  printer  to  take 
14X18V2  jobs. 


Quotes  From  8 in  Ad 

A two-column  ad  on  “The  Great  Escape” 
at  Loew’s  in  New  Orleans  was  headed, 
“Unanimous  Acclaim  Coast  to  Coast!” 
contained  comments  from  eight  critics  and 
news  media,  including  Frank  Gagnard  and 
Bob  Sublette,  local  film  editors. 
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French-Slyle  Evening 
Is  Offered  by  Radio 

Spend  an  evening  in  Dallas  ...  In  the 
French  Style  . . . was  the  invitation  sent 
out  by  radio  for  the  opening  of  “In  the 
French  Style”  at  the  Fine  Arts  Theatre. 

Ed  Sherbeyn,  manager,  and  Dick  Empey, 
Trans-Texas  Theatres  ad-publicity  di- 
rector, worked  with  Bill  Lewis  and  Toby 
Woods  of  Columbia  on  this  film. 

The  radio  tieup  was  with  KLIF,  which 
devoted  40  gratis  spots  to  the  contest  in 
which  listeners  were  asked  to  tell  in  25 
words  or  less  why  they  would  like  an  eve- 
ning in  Dallas,  starting  with  a visit  to 
Henri,  leading  hair  stylist;  free  use  of  a 
big  limousine;  flowers;  dinner  at  the 
Dominique  restaurant;  gifts  of  a cosmetic 
bag,  shoulder  bag  and  French  perfume  by 
the  Fine  Arts  Theatre  before  seeing  the 
film  there;  late  dinner  at  the  BonVivant 
Club  and  a free  baby-sitter. 

Other  promotions:  a wine-tasting  party 
at  Dominique’s  covered  by  the  newspapers, 
radio  and  TV;  street  tours  by  bannered 
Renault,  two  screenings  and  a sneak  pre- 
view, plus  displays. 

Army  Brass  Dazzles 
At  Leavenworth  'Day  ' 

The  brass  and  gold  braid  really  flashed 
at  the  Hollywood  Theatre,  managed  by 
Henry  “Bud”  Sommers,  at  Leavenworth, 
Kas.,  on  opening  night  of  “The  Longest 
Day.” 

There  were  two  Congressional  Medal  of 
Honor  winners  and  75  officers,  some  of 
them  generals,  present.  As  Sommers  re- 
ports, he  really  “had  something  to  work 
with  . . . but  the  cooperation  was  extraor- 
dinary.” You  see  Leavenworth  is  built 
around  the  Army  fort,  one  of  the  oldest 
military  installations  in  the  country,  and 
is  the  home  of  the  Army  Command  and 
General  Staff  College,  whose  “students” 
are  mostly  majors  and  lieutenant  colonels. 

In  the  theatre  audience  as  part  of  “The 
Longest  Day”  opening  festivity  were  of- 
ficers representing  42  countries  in  their 
colorful  uniforms.  All  75  were  introduced 
from  the  stage.  Col.  James  B.  Shay,  one 
of  the  technical  advisors  on  the  film,  was 
one  of  them.  The  two  Medal  of  Honor 
winners  were  presented  two  framed  procla- 
mations by  Leavenworth  mayor  Victor 
Shalkowski.  The  371st  Army  band  gave  a 
25 -minute  stage  concert.  There  was  the 
presentation  of  colors. 

Outside,  with  proper  lighting,  an  Army 
“duck,”  or  landing  craft  such  as  used  in 
France  on  D-Day,  was  parked.  A PA  set 
announced  the  arriving  officers,  and  all 
week  played  soundtrack  airs. 


Showman  Is  First  MOD  Donor 

Lew  Bray  jr.,  manager  of  the  Texas 
Theatre  in  Pharr,  Tex.,  came  through  with 
the  first  donation  to  the  March  of  Dimes 
telethon  auction — 50  theatre  passes — and 
the  presentation  to  the  MOD  chairman 
was  depicted  in  a three -column  photo  in 
the  local  paper.  The  Telethon  auction  was 
scheduled  for  December,  and  a benefit 
show  at  the  Texas  in  January. 


Rental  to  Chamber  of  Commerce 

Fred  McBee  rented  the  Piqua  (Ohio) 
Theatre  to  the  Chamber  of  Commerce  for 
an  October  25  Kiddy  show. 


Pick 

Thrill-Giving 
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Of  Yesteryear 
for  Prizes 
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WIN  FREE  PASSES/  At 

NAME  THE  MYSTERY 
ACTRESS  OR  ACTOR  ^ 

100  BIG  PRIZES.'/ 
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The  boxoffice  was  really  “thrilled” 
when  “The  Thrill  of  It  All”  played  at  the 
Twin  Drive-In  at  Cincinnati.  Knowing 
that  movie  addicts  pride  themselves  on 
remembering  stars  from  away  back, 
Twin  manager  Robert  L.  Oda  arranged 
a contest  to  test  their  skill. 

Prizes  and  passes  were  awarded  to 
movie  patrons  who  could  correctly 
identify  actors  and  actresses  who  were 
Academy  award  winners  from  1928 
through  1962. 

He  received  permission  from  the 
Kresge  store,  located  in  the  heaviest 


traffic  area  in  the  Swifton  Shopping 
Center,  to  use  a window  to  display  the 
stars’  photos. 

Contestants  were  requested  to  identify 
the  photos  marked  with  red  stars  and 
black  numbers,  which  matched  the  cor- 
rect names  on  the  entry  blanks. 

Oda  also  was  given  free  space  to  ad- 
vertise the  contest  in  the  Swifton  Cen- 
ter’s big  sales  promotion  supplement 
which  ran  in  the  Post  and  Times-Star. 

These  two  promotions  provided  the 
Twin  boxoffice  “thrill,”  reports  the  ener- 
getic drive-in  operator. 


Stay  Out  of  Rut;  Variety  Is  Spice  of  Theatre  Life 


Richard  I.  Cosby  and  Merrill  L.  Johnson 
don’t  like  to  get  into  a rut,  especially  with 
their  theatre  advertising  and  promotion. 
Their  motto  is — change  your  ad  style, 
change  your  promotion  pace,  add  some- 
thing new  to  the  program  schedule,  give 
the  theatre  a change  in  personality  often. 

Cosby  and  Johnson  were  managers  of 
the  Indiana  Theatre  in  Salem,  Ind.,  several 
seasons  ago. 

As  for  ads,  they  reported  they  avoid 
using  the  same  size  of  ad  all  the  time,  or 
putting  the  same  punch  (adjectives)  into 
their  layouts  day  after  day:  “We  try  to 
make  each  ad  as  different  in  personality 
and  atmosphere  as  our  pictures  are.” 
Occasionally  they  have  ads  as  large  as  15 
and  18  inches  deep  and  three  columns 
wide  in  the  Salem  leader. 

One  time,  for  a change  in  program  pace, 
the  partner-managers  got  a print  of 
“Grand  Canyon,”  a Walt  Disney  feature, 
from  the  Indianapolis  BV  exchange  and 
invited  all  the  children  in  the  elementary 
schools  to  see  the  film  as  guests  of  the  the- 
atre, 580  at  one  matinee  and  565  at  an- 
other. Buses  transported  the  youngsters  to 
and  from  school.  To  speed  up  things, 
there  were  no  previews,  or  concessions  sold. 
It  was  purely  a goodwill  event. 

They  include  gimmicks  in  their  ads. 
For  example,  they  will  advertise  they  are 
going  to  make  ten  telephone  calls  on  a 
specified  day  and  give  passes  to  all  per- 
sons answering  with  the  words  of  the  cur- 


rent film  title  and  theatre  name  before 
saying  “Hello”  or  anything  else.  On  one 
occasion  they  gave  out  75  passes  thus,  since 
it  seemed  everybody  was  answering  cor- 
rectly. Imagine  all  the  people  they  didn’t 
call  that  were  answering  with  “(film  title) 
is  at  the  Indiana.” 


This  is  what  a “yum  yum"  tree  looks  like  in  Albu- 
querque. This  one  was  used  as  advance  promotion 
for  "Under  the  Yum  Yum  Tree,"  which  opened  at 
the  Fox-Winrock  Theatre  in  that  city.  This  tree  and 
several  others  in  the  Winrock  Shopping  Center  were 
decked  out  with  large  heart-shaped  cardboard  signs, 
on  which  was  printed  the  word  "yum."  The  stunt 
was  arranged  by  Winrock  assistant  manager  Dan 
Newton. 
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XH IB  I TOR  HAS  HIS  SAY 
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Who’s  Got  the  Action?  (Para)  — Dean 
Martin,  Lana  Turner,  Eddie  Albert.  I’m 
still  waiting  to  find  out.  Missed  the  boat. 
Only  fair  business.  Played  Sun.,  Mon. 
Weather:  Hot  and  dry. — Terry  Axley,  New 
Theatre,  England,  Ark.  Pop.  2,136. 


ALLIED  ARTISTS 

El  Cid  (AA) — Charlton  Heston,  Sophia 
Loren,  Raf  Vallone.  A very  fine  picture 
and  enjoyed  by  those  who  saw  it.  Business 
was  disappointing  on  this  one.  I think 
that  people  are  getting  tired  of  this  par- 
ticular type  of  picture.  Small  towns  should 
especially  beware.  It's  good,  but  watch 
that  price.  Played  Fri.  through  Mon. — 
Harry  Hawkinson  jr.,  Orpheum  Theatre, 
Marietta.  Minn.  Pop.  380. 

AMERICAN  INTERNATIONAL 

Premature  Burial  (AIP> — Ray  Milland, 
Hazel  Court,  Richard  Ney.  Used  this  on  a 
midnight  show  and  served  the  purpose  ad- 
mirably. Played  Fri.  midnight.  Weather: 
Good. — E.  A.  Reynolds,  Strand  Theatre, 
Princeton,  Minn.  Pop.  2,108. 

BUENA  VISTA 

Miracle  of  the  White  Stallions  (BV)  — 
Robert  Taylor,  Lilli  Palmer,  Curt  Jurgens. 
Very  slow.  Too  much  talk,  little  action. 
One  of  Disney’s  poorest  offerings.  A few 
walkouts,  unusual  for  a Disney  show.  Not 
worth  the  high  terms. — Leonard  J.  Leise, 
Roxy  Theatre,  Randolph,  Neb.  Pop.  1,029. 

Savage  Sam  (BV) — Brian  Keith,  Tommy 
Kirk,  Kevin  Corcoran.  Here  is  what  we 
need!  Perfect  picture  for  my  situation.  If 
only  we  could  get  some  more  like  this  one! 
Very  good  picture  and  business  good,  too. 
Played  Thurs.,  Fri.,  Sat.— Bill  Curran,  Ra- 
mona Theatre,  Kremmling,  Colo.  Pop.  900. 

COLUMBIA 

Jason  and  the  Argonauts  (Col) — Todd 
Armstrong,  Nancy  Kovack,  Niall  MacGin- 
nis.  Good  show  that  did  only  fair  busi- 
ness. Played  Wed.  through  Sat.  Weather: 
Warm. — Jim  Fraser,  Auditorium  Theatre, 
Red  Wing,  Minn. 

Man  From  the  Diners’  Club,  The  (Col)  — 
Danny  Kaye,  Cara  Williams,  Telly  Savalas. 
We  tried  another  Kaye  comedy.  He  has 
been  “no  go”  here  and  this  was  the  same. 
No  draw,  walkouts  and  no  laughter.  Mar- 
tha Hyer  was  wasted  in  this.  Danny  Kaye 
and  Judy  Holliday  are  my  biggest  “no 
draw”  stars.  Played  Sun.,  Mon.  Weather: 
Ideal  fall  weather.  — Ken  Christianson, 
Roxy  Theatre,  Washburn,  N.  D.  Pop.  968. 


Praise  lor  'Lilies' 

As  Family-Type 

Congratulations  and  best  wishes  to 
the  producer  of  “Lilies  of  the  Field,” 
which  we  played  recently.  It  proves 
again  that  movies  can  be  made  without 
millions  of  dollars  invested  and  be 
money-makers,  by  simply  leaving  out 
SEX  and  giving  us  family-type  movies. 
I hope  this  producer  will  continue  to 
make  good,  morally  suitable  for  all, 
movies  for  everyone.  We’re  not  new  in 
this  business.  This  theatre  has  been 
here  since  1912. 

R.  CLAYTON  VAN  DYKE 
Vaudette  Theatre 
Kaukauna,  Wis. 


Old  Westerns  Outdraw 
New  Films  in  Kremmling 

Played  a trio  of  reissue  westerns — 
“Cowboy”  from  Columbia,  “The  Sheep- 
man” from  MGM,  and  “Saddle  the 
Wind”  from  MGM — good  oldies.  These 
good  old  westerns  always  outdraw  the 
new  sexy  pictures,  love  stories,  dramas, 
etc.  “The  Sheepman”  gave  me  the  big- 
gest gross  of  the  month,  on  a Tues- 
day-Wednesday,  and  beat  a lot  of  good 
new  pictures  that  month.  “Saddle  the 
Wind”  was  second  only  to  “The  Sheep- 
man.” These  good  old  cowboy  shows 
sure  saved  my  life  during  a run  of 
“sophisticated”  pictures.  You  small 
town  boys  who  need  a shot  in  the 
bankroll,  don’t  overlook  these  three 
oldies.  Wish  someone  would  hear  the 
crying  of  the  small-town  boys  and 
make  some  westerns. 

BILL  CURRAN 

Ramona  Theatre 
Kremmling,  Colo. 


METRO-GOLDWYN-MAYER 

Cairo  (MGM) — George  Sanders,  Richard 
Johnson,  Faten  Hamama.  Not  a bad  rob- 
bery picture  filmed  on  location  in  Egypt 
about  King  Tut’s  jewels  and  his  curse.  We 
singled  it  and  played  to  less  than  20  per- 
sons in  three  days.  It  will  not  draw  them 
in.  Not  worth  running.  Program  before 
and  after  this  one  did  do  business.  Played 
Wed.,  Thurs.,  Fri. — John  W.  Johnson,  State 
Theatre,  Caspian,  Mich.  Pop.  1,600. 

Come  Fly  With  Me  (MGM) — Dolores 
Hart,  Hugh  O’Brian,  Karl  Boehm,  Pamela 
Tiffin.  A real  good  show.  My  people  liked 
it  very  much/ — John  M.  Bailey,  Opera 
House,  Miltonvale,  Kas.  Pop.  911. 

Flipper  (MGM) — Chuck  Connors,  Luke 
Halpin,  Kathleen  Maguire.  This  is  a honey. 
Good  draw  and  both  young  and  old  liked  it. 
Not  a dull  minute  in  it.  This  is  hard  on 
the  concession  stand,  but  plenty  of  satis- 
fied customers. — O.  B.  Hancock,  Princess 
Theatre,  Whitesboro,  Tex.  Pop.  1,854. 

PARAMOUNT 

Donovan’s  Reef  (Para) — John  Wayne, 
Lee  Marvin,  Jack  Warden.  A darn  good 
picture  from  start  to  finish.  Elizabeth 
Allen  has  the  makings  of  another  Maureen 
O’Hara.  The  two  kids  were  scene-stealers. 
Did  average  business  both  nights.  Played 
Fri.,  Sat.  Weather:  Warm.  — James  Hardy, 
Crescent  Theatre,  Jasonville,  Ind.  Pop. 
2,500. 

Girls!  Girls!  Girls!  (Para)— Elvis  Presley, 
Stella  Stevens,  Jeremy  Slate.  Played  this 
after  almost  all  the  theatres  in  the  area 
and  did  only  average,  which  is  quite  good 
considering.  The  picture  itself  is  average 
entertainment  and  way  below  par  with  all 
the  other  Presley  films.  But  there  are  three 
redeeming  features:  Laurel  Goodwin, 

scenery,  nice  songs.  But  they  are  hardly 
enough  to  compensate  for  one  of  the  weak- 
est dialogs  I have  ever  seen  in  any  picture. 
Played  Thurs.,  Fri.,  Sat.  Weather:  Nice. — 
Paul  Fournier,  Acadia  Theatre,  St. 
Leonard,  N.B.  Pop.  2,150. 


UNITED  ARTISTS 

Birdman  of  Alcatraz  (UA) — Burt  Lan- 
caster, Karl  Malden,  Thelma  Ritter.  Good 
direction,  very  fine  acting.  One  of  the  best 
dramas  I have  seen.  Businesswise  it  was 
slow  at  the  boxoffice.  Burt  Lancaster  at 
his  best.  Played  Sun.,  Mon.,  Tues.  Weather: 
Good. — Mel  Danner,  Circle  Theatre,  Way- 
noka,  Okla.  Pop.  2,018. 

Hero’s  Island  (UA) — James  Mason,  Rip 
Torn,  Neville  Brand.  Fair  acting,  poor  sets, 
not  enough  action  to  hold  interest.  Unless 
you’re  hard-pressed  for  a picture,  avoid 
this  one.  Played  Sun.,  Mon.,  Tues.  Weather: 
Clear. — C.  D.  Simmons,  Grace  Theatre, 
Grace,  Ida.  Pop.  725. 

UNIVERSAL 

For  Love  or  Money  (Univ) — Kirk  Douglas, 
Mitzi  Gaynor,  Gig  Young,  Thelma  Ritter. 
Excellent  picture.  Don’t  fail  to  use  this  one. 
Played  Sun.,  Mon.,  Tues. — S.  T.  Jackson, 
Jackson  Theatre,  Flomaton,  Ala.  Pop.  1,480. 

Paranoiac  (Univ) — Janette  Scott,  Oliver 
Reed,  Alexander  Davion.  Okay  horror  feature 
strictly  for  the  program  fare.  Pulled  fairly 
good  on  the  Friday-Saturday  change,  but 
nothing  extra.  Played  Fri.,  Sat.  Weather: 
Fair. — I.  Roche,  Starlite  Drive-In,  Chipley, 
Fla. 

Tammy  and  the  Doctor  (Univ) — Sandra 
Dee,  Peter  Fonda,  Beulah  Bondi,  Macdonald 
Carey.  Not  quite  up  to  par  of  previous 
Tammy’s,  but  it  should  please.  Peter  Fonda 
has  the  makings  to  follow  in  the  footsteps 
of  his  famous  dad.  Beautiful  color.  Did  a 
little  above  average  on  Saturday.  Played  Fri., 
Sat.  Weather:  Cool. — James  Hardy,  Cres- 
cent Theatre,  Jasonville,  Ind.  Pop.  2,500. 

WARNER  BROS. 

Black  Gold  (WB) — Philip  Carey,  Diane 
McBain,  James  Best.  A black  and  white 
action  drama  of  oil  well  wild-catting.  Just 
gets  by.  Played  Thurs.,  Fri.,  Sat.  Weather: 
Good. — E.  A.  Reynolds,  Strand  Theatre, 
Princeton,  Minn.  Pop.  2,108. 

Giant  (WB-Reissue) — Elizabeth  Taylor, 
Rock  Hudson,  James  Dean.  Very  good  for 
the  whole  family.  Gorgeous  color  and  lots 
of  action.  It’s  an  old  movie  that  will  make 
you  money  at  the  boxoffice.  Don’t  pass  it 
up.  Play  it  while  WB  will  let  you  have  it. 
Played  Sun.,  Mon.,  Tues.  Weather:  Good. — 
Herman  Powell  jr.,  Joy  Theatre,  Joaquin, 
Tex.  Pop.  500. 

Gypsy  (WB)— Rosalind  Russell,  Natalie 
Wood,  Karl  Malden.  With  extra  advertising 
this  picture  did  very  well,  but  it  is  not 
what  the  people  expect.  Out  of  143  min- 
utes running  time,  43  is  about  Gypsy  and 
100  about  her  mama,  and  Roz  starts  to 
make  you  a little  ill  after  the  fifth  reel. 
Played  Sun. -Wed.  Weather:  Good. — Paul 
Wood,  Escambia  Drive-In  Theatre,  Cen- 
tury, Fla.  Pop.  1,500. 

Spencer’s  Mountain  (WB) — Henry  Fonda, 
Maureen  O’Hara,  James  MacArthur.  Even 
though  they  had  tears  in  their  eyes  as 
they  left,  everyone  told  me  they  enjoyed  the 
show.  It’s  tops.  Sell  it  to  the  whole  town. 
From  three  to  90  they  will  enjoy  it.  Business 
excellent.  Played  Thurs.,  Fri.,  Sat.  Weather: 
Fair  then  rain. — Joe  M.  Seery,  Butte  The- 
atre, Gridley,  Calif.  Pop.  3,500. 
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PUBLICITY  | 
SYNOPSIS 


Motion  Picture  Strong  Men  Are 
Organic  Health  Food  Addicts 

Pundits  contend  that  a man  Is  what  he  eats.  If  that  be  true  then  Mark  Forest, 
star  of  American  International's  action  spectacular  "Goliath  and  the  Sins  of  Babylon" 

health*  - “d  ^ Theatre  on . Is  a fine  advertisement  for 

Also  showing  something  to  be  noticed  afflcionados  of  specialized  diets,  in- 

gAIPspe.  ' — 


mm 


sk.-ssjak's®  Spartan  Giants  Went  to  War 
S Sartorially  Dressed  to  Kill 


1 COl  SCENE  MAT-GC 


CAST 


P:aE  STEEL 

“LSlsE 


MASSIMO  SERATO  as  Garcia 
CREDITS 

Produced  by  FORTUNATO  M1SIA! 

I».r«l.-.l  In  ( Mill  IM  II  IK' 

Screenplay  by  GUIDO  MALATES 

and  UMBERTO  LEb 

rraphy  VUGUSTO  TIE> 

PEPPINO  PICCOl 

Costumer  Z W ALTER  PATRIARi 

“''fSl, !«;■';  1 FRANCES  colavacnr 

' "“'reo^sesr™ 

AN  AMERICAN  INTERNATTONAI.  PICTURE 


SPECIAL  WOMEN  S PAGE  FEATURE 


ITALIAN  ACTRESSES  HAVE  NO  MYSTERIOUS  BEAUTY  SECRETS 


PUBLICITY 


RADIO  SPOTS 


TV  SPOTS 


Movie  Strong  Men  Reveal 
Secret  Self  Defense  Tips 


5 U-arn  the  rudiments  of^sclf  defense 

' 'V^Always  "keep*"  your  antagonist  In 
front  of  you  Watch  for  telltale  sltns 


Don't 


1 SEAT  SELLERS  | 


ADVERTISING  BILLING 

"SAMSON  AND  THE  SLAVE 
QUEEN" — 100% 


STARRING 


PIERRE  BRICE 
ALAN  STEEL 
MOIRA  OR  PEI 


No  size 
requirement 


DIRECTED  BY  UMBERTO 
LENZI— 15% 


SCREENPLAY  BY  GUIDO 
MALA  TESTA  AND  UMBERTO 
LENZI— 15% 

PRODUCED  BY  FORTUNATO 
MISIANO— 15% 

IN  COLORSCOPE— 25% 

AN  AMERICAN  INTERNATION- 
AL PICTURE  — 15%. 


COMPLETE  CAMPAIGN 
MAT 

A Special  complete  advertising  cam- 
paign on  a single  mat  < c - 1 ) (C-l)  Is 
available  from  National  Screen  Serv- 
ice. These  mats  may  be  ordered 
singly  at  the  regular  price.  Included 

One  column  scene  mat—  G.C. 

One  column  scene  mat—  S.C. 

One  column  combination  ad  mat — 
C-110. 

Two  column  ad  mat— C-207 

Two  column  ad  mat— C-208. 


never 

SEEN! 


SEAT  SELLING  SLANTS  AND  PROMOTION  IDEAS 

CITY-WIDE  CONTEST- Develop  with  o lop  radio  stotion  a contest  to  hove  the  public  list 
the  MODERN  SAMSONS.  The  longest,  most  accurate  ond  encompassing  list  to  win 
theatre  posses  and  prizes  promoted  from  sports  goods  and  health  food  stores.  Lists 
should  be  developed  from  today's  strong  men  such  as  Los  Angeles  Dodgers'  Frank 
Howard,  outstanding  wrestlers  such  as  Argentina  Rocco.  powerful  men  in  profes- 
sional footboll  and  other  sports. 

THEATRE  STUNTS  Use  costumed  muscle  men  and  Amozon-sized  girls  os  ushers  during  the 
engagement.  Uniqueness  of  big  youngsters  in  full  regalio  showing  patrons  to  seots 
should  be  good  for  a newspaper  story  and  picture.  Poll  your  audiences  (with  use  of 
simple  cords  possed  out  by  ticket  taker)  on  whether  or  not  they  think  men  look  more 
monly  with  or  without  beords.  See  special  story  in  press  book.  Results  should  be 
good  for  newspaper  story.  Poll  should  cause  considerable  word-of-mouth  comment 
on  features. 

STREET  BALLYHOO  Is  there  a chariot  in  your  town?  And  a young  giont  copoble  of  driv- 
ing it?  Start  o seorch  for  both  with  the  cooperation  of  your  local  newspaper 
Should  you  find  both,  costume  the  driver,  emblozon  the  sides  of  the  choriot  with 
your  ploydotes  ond  have  the  chariot  driven  oround  to  schools  ot  lunch  ond  dismissal 
times,-  also  hit  the  main  city  thoroughfares  during  rush  hours. 
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NEW 
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BARRELED 


ACTION 


PACKAGE 


- color 
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A NEW  KIND  OF  NEWS  RELEASE 

MIGHTIEST  OF  MUSCLE  MEN  COMING  TO  LOCAL  THEATRE 


Mirror,  mirror,  on  the  wall,  who's  the  mightiest  man  of  all? 
The  prodigious  feats  of  strength  performed  by  the  legendary 
heroes  of  old  have  run  a gamut  from  the  slaying  of  a thousand 
Philistines  with  nothing  more  than  a mule  Jaw  for  a weapon 
to  the  single-handed  destruction  of  massive  temples  and  yet 
neither  Goliath.  Samson,  Hercules,  Ajax  nor  Atlas  holds  the 
undisputed  world  championship. 

So  now  come  Samson  and  Goliath  to  match  muscles  In 
an  American  International  double  spectacular  bill  of  "Samson 
and  the  Slave  Queen"  and  “Goliath  and  the  Sins  of  Babylon" 

which  opens  at  the  Theatre 

Significantly,  this  story  of  Samson's  adventures  does  not 
recreate  his  most  celebrated  feat  of  annihilating  1,000  men. 
It  Is  another  phase  of  the  strong  man's  exciting  career  In 


which  he  helps  the  good  heir  to  a throne  foil  the  nefarious 
plans  of  the  bad  pretender  to  the  royal  sceptre 
And  in  the  accompanying  saga  of  Goliath's  gamboling,  the 
other  leviathan  of  legend  similarly  saves  a village  and  a comely 
collection  of  Its  virgins  from  a fate  worse  than  death. 

Heaped  high  In  excitement  and  adventure,  with  romance  to 
boot,  the  mighty  deeds  of  Samson  and  Goliath  are  fused  Into 
sweeping  stories  of  dramatic  conflict  and  ancient  warfare 
which  are  held  within  the  bounds  of  credibility  while  subtly 
depicting  the  classic  triumph  of  good  over  evil. 

Of  course,  the  championship  will  remain  unsettled  by 
these  two  new  AIP  sagas  but  movie  fans  were  never  exposed 
to  more  awe-inspiring  scenes,  rich  In  color  and  lush  in  costume 
from  the  times  when  men  were  mighty  ond  their  numbers 


ICOLUMN  ITEMS) 


EASY-TO-PLANT 
COLUMN  ITEMS 

Mark  Forest,  who  stars  in  the  title  role  of 
American  International's  "Goliath  ond  the  Sins  of 
Babylon"  opening  ot  the 

Theotre,  is  known  os  "the  Adonis  with  the  per- 
fect physique"  among  physicol  culturists. 


Alon  Steel,  muscle  man  starred  in  the  title  role 
of  American  International  s action  spectacle 
"Samson  ond  the  Slave  Queen"  opening  on 
ot  the  Theotre,  does  250 

pushups  o day  to  keep  in  shape 


The  70  horses  used  in  o chariot  racing  scene  in 
American  International's  action  spectacle  'Goliath 
ond  the  Sins  of  Babylon,"  storring  Mark  Forest,  on 
the  screen  at  the  Theatre,  were  hired 

from  on  Italian  stable  keeper  who  bought  the 
stallions  from  the  producers  of  "Ben-Hur.” 


Sloe-eyed  Italian  beouty  Moiro  Orfei,  femme 
lead  in  American  Internotionol's  action  spectocle 
"Samson  ond  the  Slave  Queen"  opening 
ot  the  Theotre.  uses  only  eye  mokeup 

in  the  picture  but  it  took  her  an  hour  each  doy 
to  put  it  on  before  going  before  the  camera. 


Mark  Forest,  storred  in  the  title  role  of  Ameri- 
can Internotionol's  action  spectacle  "Goliath  ond 
the  Sins  of  Bobylon"  opening  ot  the 

Theatre,  soys  it's  true  a mon  can 
readily  tell  a girl  she  hos  a pretty  onkle  on  Rome's 
Vio  Venuto  "but  he  mustn't  go  any  higher." 


Fearful  thot  his  parents  would  object  to  his 
body  building  regime,  actor  Mark  Forest  who 
stors  in  the  title  role  of  American  Internotionol's 
'Goliath  and  the  Sins  of  Babylon"  opening 
at  the  Theotre.  kept  his  bar  bells 

secreted  in  his  room  for  over  o year  The  cot 
popped  out  of  the  bog  one  evening  when  he 
dropped  one. 


Muscle  man  Alan  Steel,  who  stars  in  the  title 
role  of  American  Internotionol's  "Somson  ond  the 

Slave  Queen"  opening ot  the 

Theotre,  hos  engaged  in  hundreds  of  on-screen 
fights  but  soys  the  best  tip  on  self  defense  he  con 
give  is  "walk  owoy  when  things  get  too  hot." 


The  more  powerful  a mon  is  the  more  likely  he 
is  to  get  slugged  by  a Milquetoast-sized  pedes- 
trian, according  to  Alan  Steel  ond  Mark  Forest 
who  stor  in  the  title  roles  of  Americon  Interna- 
tional's "Somson  and  the  Slave  Queen"  ond 
"Goliath  ond  the  Sins  of  Bobylon’'  opening 
at  the  Theotre.  "The  little  guys  ore  out 

to  build  o reputotion  as  toughies  ond  we  have  to 
be  on  the  olert  all  of  the  time,"  they  say. 


NIGHTS  of  PLEASURE.. . DAYS  ofTERROR! 
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AD  MAT  217 

2 COL  > JVi  INCHES— 98  LINES 


AD  MAT  215 

2 COL  . 1 INCH-28  LINES 


ADVERTISING  BILLING 

"GOLIATH  AND  THE  SINS 
OP  BABYLON  "—100% 

STARRING 
MARK  FOREST 
(No  size  requirement) 

With  JOSE  GRECI  and  GULLANO 
GEMMA  (No  size  requirement) 

DIRECTED  BY 
MICHELE  LUPO — 15'", 

IN  TECHNICOLOR  AND 
TECHNISCOPE— 25% 

PRODUCED  BY 
ELIO  SCARDAMAGLIA— 15% 

STORY  AND  SCREENPLAY  BY 
ROBERTO  GIANVITI  AND 
FRANCESCO  SCARDAMAGLIA 
—15% 


AN  AMERICAN  INTERNATION- 
AL PICTURE— 15%. 


SEE  THE  THOUSAND  AND  ONE 


J j ORGIES  of  TORTURE! 
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AD  MAT  118 

1 COL  i 4 INCHES— 56  LINES 


PUBLICITY 


ALL  NEW  SAMSON  VS  GOLIATH  NEVER  SEEN! 


Should  Muscle  Men  Wear  Beards 
Is  Movie  Producer's  Problem 


SAMSONvs  GOLIATH 

ALL  NEW. ..NEVER  SEEN 


o beard,  that  Is 


To  beard  or 
the  question. 

Hard  on  the  heels  of  a king- 
sized  Hollywood  court  dispute  In 
which  a school  master  is  seeking 
to  regain  his  Job  after  being 
ousted  because  of  his  bewhlskered 
chin.  American  International  Plc- 
throws  two  Spartan  giants 
Into  the  arena  to  fatten  the  fire 
They  are  clean-shaven  Mark 
Forest  starred  as  Goliath  In  •’Go- 
liath ar.d  the  Sins  of  Babylon1 
and  bewhlskered  Alan  Steel  starred 
ns  Samson  in  "Samson  and  the 
Slave  Queen,"  both  action  spec- 
tacles opening  at  the  

Theatre  on  

Is  a man  a more  exciting  rep- 
resentation of  strength  and  power 
when  he  hasn’t  been  close  to  a 
razor  In  months,  or  does  the 
movie  hero  make  a better  Idol  for 
youngsters  when  neatly  shaven? 

American  International's  double 
bill  of  stirring  historical  romance 
and  great  feats  of  strength  will 
offer  no  pat  answer  to  the  ques- 
tion but  Theatre 


Meanwhile,  In  Hollywood  where 
the  bearded  high  school  teacher  Is 
fighting  for  his  right  to  keep  his 
Van  Dyke  and  moustache,  a law- 
yer has  entered  the  case  as  a 
"friend  of  the  court”  contending 
that  "whether  a man  wears  a 
beard  or  not  Is  scarcely  worthy 
of  attention  " 


Giants  Sail  Through  Air 
In  Pair  of  Action  Movies 


5 COL  • 7Ji  INCHES— 510  LINES 


BATTLE  ofthe  BEHEMOTHS!  k 


If  you  see  a 225-pound  giant 
sailing  through  the  air,  you  can 
about  bet  Samson  did  the  tossing 
And  If  you  see  him  sailing  back 
again,  that  Is  the  doing  of  Go- 

Both  are  on  the  screen  per- 
forming their  amazing  feats  of 
physical  strength  in  American  In- 
ternational's colorful  action  double 
bill  of  "Samson  and  the  Slave 
Queen"  and  “Goliath  and  the  Sins 

of  Babylon"  opening 

at  the  Theatre 

Portrayed  by  Alan  Steel. 
Imposing  physical  propor 
equal  those  of  Steve  Reeves.  S 
son  pits  Ills  strength 
of  the  legions  of  a tyrannical  pre- 
tender to  an  ancient  throne  In 


“Samson  and  the  Slave  Queen." 

In  the  accompanying  full-length 
feature.  Mark  Forest,  who  has 
been  described  as  "the  Adonis  with 
the  perfect  physique,"  portrays 
Goliath  who  saves  an  entire  vil- 
lage and  its  young  beauties  from 
the  tyranny  of  a foreign  con- 
querer. 

Spectacular  and  awe-inspiring 
scenes,  rich  in  color  and  lush  In 
costume  make  both  features  ex- 
citing entertainment  which  will 
delight  audiences  of  « 


tosses  an  adver 
scene  ot  the  film 

1 COL.  SCENE  MAT-SA 


Theatre 
1 COL.  SCENE  MAT-GA 


ALL  NEW  SAMSON  VS  GOLIATH  NEVER  SEEN! 


ACCESSORIES 

ONE  SHEET  THREE  SHEET 
22x  28  SET  OF  8— 11x1 4's 
INSERT 

ALL  POSTERS  AND  LOBBY  MATERIAL 
AVAILABLE  AT  YOUR  LOCAL 

NATIONAL  SCREEN  SERVICE 


ALL  NEW  THRILLS. ..NEVER  SEEN! 


Order  all  Advertising  and  Publicity 
Mat:  from  your  local  branch  of 
NATIONAL  SCREEN  SERVICE. 


All  New  Thrills 
Never  Seen! 
SAIVJSON  vs 
.^GOLIATH 


SEE  The  orgy  of 
the  seven  Tortures! 

SEE  The  parade  of 
the  Doomed  Virgins! 

SEE  The  battle  of 
the  Slave  Galleons! 


EM.IIOT- »»«>'•  1 “ 


GOLIATHS 

SINSorBABYISN 


AMERICAN  INTERNATIONAL 

goliath 

AND  THE  SINS 

ofBABYI9N 

, COLOR  ..iTECHNlSCOPE  ,! 


I COL.  x 10  INCHES— 140 


AO  MAT  C302 

1 COL.  » 10  INCHES— 420  LINES 


BOXOFFICE 


BOOKINGUIDE 


An  interpretive  analysis  of  lay  and  tradepress  reviews.  Running  time  is  in  parentheses.  The  plus  and 
minus  signs  indicate  degree  or  merit.  Listings  cover  current  reviews,  updated  regularly.  This  department 
also  serves  as  an  ALPHABETICAL  INDEX  to  feature  releases.  © is  for  CinemaScope;  (?)  VistaVision; 
® Panavision;  © Techmrama;  © Other  anamorphic  processes.  Symbol  denotes  BOXOFFICE  Blue  Ribbon 
Award;  © color  photography.  Legion  of  Decency  (LOD)  ratings:  A1 — Unobjectionable  for  General  Potron- 
age;  A2 — Unobjectionable  for  Adults  or  Adolescents;  A3 — Unobjectionable  for  Adults;  A4 — Morally 
Unobjectionable  for  Adults,  with  Reservations;  B — Objectionable  in  Part  for  all;  C — Condemned  For 
listings  by  company  in  the  order  of  release,  see  FEATURE  CHART. 


Review  Dieisr 

AND  ALPHABETICAL  INDEX 


tt  Very  Good;  + Good;  ± Fair;  — Fair;  = Very  Poor. 


In  the  summary  tt  is  rated  2 pluses,  = as  2 minuses. 


©Ballad  of  a Hussar,  The 

(94)  Operetta  Artkino 

2739 ©Battle  of  the  Worlds  (84)  SF.. Topaz 

2750  ©Beach  Party  (100)  ® Com AIP 

2750  Big  Risk,  The  (111)  ..Susp-Dr UA 

2732  Black  Fox  (89)  Doc’y  Capri 

2779  ©Blood  Feast  (71) 

Ho  Dr  Boxoffice  Spec.  11-18-63 

©Bluebeard  (Reviewed  as  Landru) 

(114)  Com-Dr  (subtitles)  ..Embassy 
2705  Bomb  for  a Dictator  (73)  Ac. . Medallion 

2727  Break,  The  (75)  Ac  Dr  SR 

2764  Burning  Court,  The  (102) 

Drama  Trans-Lux  9-16-63  A2 


7-29-63 

6- 17-63 

7- 22-63  A3 
7-22-63  A3 
5-20-63  A1 


5-  6-63  B 
2-18-63 
5-  6-63 


Candide  (90)  Satire 

(sub  titles)  Union  2-18-63  B 

2776  ©Captain  Newman,  M.  D.  (126)  Dr..Univ  11-  4-63 
2774 ©Cardinal,  The  (175)  ® Drama  ....Col  10-28-63 

2757  Caretakers,  The  (97)  Melodrama UA  8-26-63  A 3 

2749  Carry  On  Regardless  (87)  Com  Gov.  Films  7-22-63 

2772  ©Castilian,  The  (129)  Adv-Dr WB  10-21-63  A2 

2770  ©Charade  (114)  Mys-Com Univ  10-  7-63  A 2 

2751  ©Checkered  Flag,  The  (S3)  Dr MPI  7-29-63 

©Chushingura  (108)  ® Drama. ..  .Toho  10-14-63 
Ciske  the  Rat  (88)  Melodrama 

(sub  titles)  Bakros  8-26-63 

2742  ©Cleopatra  (221)  Todd-AO 

Hist -Spectacle  20th-Fox  6-24-63  B 

2705  ©Cleopatra's  Daughter  (93) 

(§)  Adv  Spectacle Medallion  2-18-63 

2773  Common-Law  Wife  (81)  Melodr CDA  10-28-63 

2764  Condemned  of  Altona,  The 

(114)  © Drama  20th-Fox  9-16-63  A3 

Conjugal  Bed,  The  (90)  Com ....  Embassy  10-  7-63 

2775  Crawling  Hand,  The 

(89)  Sc-Fic  Hansen  SR  11-  4-63 

2704  Crooks  Anonymous  (87)  Comedy.  .Janus  2-11-63  A3 

Cross  of  the  Living  (90)  Drama Cari  4-22-63 

2770  Cry  of  Battle  (99)  Drama  AA  10-  7-63  B 

2735  Day  in  Court,  A (70)  Eng -dubbed 

Episodes  Ultra  6-  3-63  A3 

2753  Defiant  Daughters  (91)  Melodrama.  .Times  8-  5-63 
2751  Double  Deception  (101)  Melodr  UMPO  7-29-63 

2704  During  One  Night  (84)  Dr Astor  2-11-63  C 

— E— 

tP/2  (135)  Dr-Fantasy  Embassy  7-15-63  A4 

2725  ©European  Nights  (82)  Tour  of 

2784  ©Europe  in  the  Raw 

(70)  Novelty  Eve  Prod  12-  2-63 

Europe’s  night  spots  Burstyn  5-13-63 

— F— 

2783  Face  of  War,  The  (105)  Doc Janus  12-  2-63 

2703  Fatal  Desire  (80)  Melodrama Ultra  2-11-63  A3 

Fiasco  in  Milan  (104)  Comedy. ..  .A-T-U  5-20-63 
2730  ©55  Days  at  Peking  (150)  ® 

Adventure  Drama  AA  5-13-63  A1 

2776  ©Fire  in  the  Flesh 

(80)  Rom  MeloDr  Pacemaker  11-  4-63 

2706  Five  Minutes  to  Live  (SO)  Crime.. Astor  2-25-63  B 
Flamboyant  Sex,  The 

(76)  Drama  Shawn  Int’l  9-30-63 

2744  ©For  Love  or  Money  (108)  Comedy  Univ  7-  1-63  B 
2708  Four  for  the  Morgue  (84)  Action..  MPA  2-25-63 
2694  Freud:  The  Secret  Passion  (120) 

Drama  Univ  12-24-62  A4 

2729  Fruit  Is  Ripe,  The  (90)  Eng-dubbed 

Melodrama  Janus  5-13-63 

2781  ©Fun  in  Acapulco  (97) Para  11-25-63 

2737  Garbage  Man,  The  (86)  Corn-Satire. . CDA  6-10-63 

2741  Get  On  With  It  (88)  Comedy Governor  6-24-63 

2766  ©Giant  of  Metropolis,  The 

(91)  Sc-Fiction  Seven  Arts  9-23-63 

2753  ^©Gidget  Goes  to  Rome  (101)  Com  Col  8-  5-63  A1 

2738  Girl  Hunters,  The  (103)  ® Cr..Colorama  6-10-63  B 
2783  Girl  in  Trouble  (82)  MeloDr.  .Vanguard  12-  2-63 


2767  All  the  Way  Home  (103)  Dr Para  9-30-63  A2  + 

Any  Number  Can  Win  (116) 

Adv-Dr  MGM  10-28-63  + 

2736  Atom  Age  Vampire  (87)  Ho Topaz  6-  3-63  it 
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Golden  Plague,  The  (95) 

Melodrama  (sub-titles)  Bakros 

Great  Battle  of  the  Volga,  The 

(75)  Doc'y  Artkino 

2724  Q©Great  Escape,  The  (168)  ® Dr..UA 
2752  Greenwich  Village  Story 

(95)  Drama Shawn  Inti 

Grown-Up  Children  (75)  Comedy.  .Artkino 

2772  ©Gun  Hawk,  The  (92)  Western AA 

— H— 

Hand  in  the  Trap  (90)  Drama. ..  .Angel 

2751  Harbor  Lights  (68)  Ac  Dr 20th-Fox 

2759  ©Haunted  Palace,  The  (85)  ® Dr..  AIP 
2758  Haunting,  The  (112)  ® Mys-Dr.  . MGM 

2750  Heavens  Above  (105)  Com Janus 

2771  Hellfire  Club,  The  (93)  ® Adv.. Embassy 
2726  ©Hercules  and  the  Captive 
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Hidden  Fortress,  The  (90)  Melodr.  .Albex 
2762  Hootenanny  Hoot  (91)  Folk  Mus..MGM 
2777  Householder,  The  (100)  Com-Dr.  . Royal 
House  on  the  Front  Line, 

The  (105)  War  Drama  ....Artkino 
2686 ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama MGM-Cinerama  11-26-62  A1 

2780  Hunchback  of  Rome,  The 
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(84)  War  MeloDr  

11-18-63 

+ 

Idiot,  The  (165)  Melodrama 

. . Shochiku 

5-20-63 

2+2 

2771  ©Incredible  Journey,  The 

(80)  True  Life  Adv 

BV 

10-21-63 

tt 

2747  ©In  the  Cool  of  the  Day 

(88)  ® Drama 

MGM 

7-15-63  B 

— 

2765  In  the  French  Style  (10S)  Drama.. Col 

9-23-63  A3 

tt 

2765  ©Invincible  Gladiator,  The 

(96)  Adv  Spec  

Seven  Arts 

9-23-63 

+ 

2761  Invitation  to  Murder  (65) 

Sus  Melodr  

9-  9-63 

+ 

2740  ©Irma  La  Douce  (146)  ® Com 

UA 

6-17-63  B 

tt 

tt 


tt 

tt 


1-21-63  A2 
5-13-63  A2 

8-19-63  A3 
7-29-63  A1 


2780  ©It’s  a Mad,  Mad,  Mad,  Mad 

World  (195)  ® Com UA  11-18-63 

2769  Johnny  Cool  (101)  Drama UA  10-  7-63  B 

2781  Journey  Into  Nowhere  (75) 

Sus  Dr Planet  Film  Dist  11-25-63 

2741  Just  for  Fun  (72)  Teenage  Mus. Col  6-24-63  A2 

2764  Just  Once  Morel  (78)  Melodrama.  .Janus  9-16-63 
— K— 

2754  ©Kiss  of  the  Vampire  (88)  Hor-Dr.  .Univ  8-  5-63  A2 
Knife  in  the  Water  (95) 

Dr  Kanawha  Films  11-18-63 

— L1  1 

2715  ©Lafayette  (110)  ® 70 

Historical  Drama  Maco  3-25-63  A1 

©La  Poupee  (90)  Fantasy  Dr Lionex  11-11-63 

2698  ^©Lawrence  of  Arabia  (204) 

Super  ® 70  Adv.  Drama  Col 

Lazarille  (100)  Com-Dr  Union 

2755  ©Leopard,  The  (1®)  © 

Period  Drama  20th-Fox 

2752  Lilies  of  the  Field  (94)  Drama....  UA 
2674  Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1 

2741  L-Shaped  Room,  The  (124) 

Drama  Col  6-24-63  A4 

2758  Lord  of  the  Flies  (90)  Drama Cont'l  8-26-63  A2 

2687  Lovers  on  a Tight  Rope  (83) 

Suspense  Drama  Ellis  12-  3-62  B 

— M— 

2778  ©Macbeth  (120)  Dr.  . Prominent  Films  11-11-63 
2715  ©Magic  Voyage  of  Sinbad,  The 

(79)  © Adv  Spect Filmgroup 

2728  ©Magnificent  Sinner  (91) 

Eng-dubbed  Period  Drama.  . Film-Mart 

2730  Maid  for  Murder  (89)  Comedy.  . . .Janus 

2732  Man  and  His  Woman  (83)  Dr.  .Starkey-SR 
2774  Maniac  (86)  Cr  Dr  Col  10-28-63 

©Marriage  of  Figaro,  The  (105) 

Fr.  Classic  Union  8-12-63  A3 

2761  ©Mary,  Mary  (126)  Comedy  WB  9-  9-63 

2687  Maxime  (93)  Comedy-Drama Ellis  12-  3-63  B 

2779 ©McLintock!  (127)  ® Com  West UA  11-18-63  A1 

2731  ©Mill  of  the  Stone  Women  (94) 

Horror  Drama  Parade  5-20-63 
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In  the  summary  tt  is  rated  2 pluses,  — as  2 minuses. 


t+  Very  Good;  + Good;  — Fair;  — Poor;  = Very  Poor. 


2721©Mondo  Cane  (102)  Documentary. -Times 
2735 ©Mouse  on  the  Moon.  The 

(82)  Comedy  Lopert 

2758  Murder  at  the  Gallop  (81) 

Mystery-Corn  MGM 

2670  Murder  Can  Be  Deadly 

(60)  Sus.  Melodr  Colorama 

2748  Murder  on  the  Campus 

(61)  Mys-Melo  Colorama 

My  Life  to  Live  (85)  Drama.  ...  Union 
My  Name  Is  Ivan  (97)  Melodr.  .Sip  Shore 
My  Hobo  (98)  Comedy  Toho 

2767 ©My  Son,  the  Hero  (111)  Ac  Dr..UA 
— N— 

2765  ©Nature's  Sweethearts  (63) Ikay 

2755  ©Nero's  Mistress  (86)  © 

Period  Comedy  MFI 

2760  ©New  Kind  of  Love,  A (110)  Com  Para 

2697  No  Exit  (85)  Drama  Zenith 

2711  No  Time  to  Kill  (70)  Melodr ADP-SR 

2777  Nurse  on  Wheels  (86)  Com Janus 

2759  ©Of  Love  and  Desire 

(97)  Drama  20th-Fox 

Of  Love  and  Lust  (109)  Com- Dr  F-A-W 
2774  Old  Dark  House,  The  (86)  HoC Col 

2761  Ordered  to  Love  (65)  Drama.  .Transocean 

— PQ— 

2777  ©Palm  Springs  Weekend  (100)  Com..WB 
2776  Passionate  Thief,  The  (95)  Com..  Embassy 
2773©Passion  Holiday  (75)  Melodr.  . Davis 

Pickpocket  (75)  Drama  Delahaye 

2766  Pair  of  Briefs,  A (90)  Comedy ....  Davis 
2727  Pillar  of  Fire  (75)  Eng-dubbed 

War  Action  Drama NoeJ  Meadow 

2734  ©Playboy  of  the  Western  World, 

The  (100)  Corn-Drama Janus 

2778  Playgirl  and  the  War  Minister, 

The  (90)  Com  Union 

2779  Playgirls  and  the  Vampire, 

The  (76)  Ho  MeloDr Fanfare 

2783  ©Playgirls  International 

(71)  Doc Westfield  Prod-SR 

2745  Please,  Not  Now! 

(74)  © Rom-Com  20th-Fax 

2753  Prelude  to  Ecstasy  (84)  Sus  Melo  Mansom 

2780  Promises!  Promises!  (75)  Com..NTD  SR 

2716  ©PT  109  (140)  ® War  Dr WB 

2687  Quare  Fellow,  The  (85)  Drama. ..  .Astor 
2733  Quick  and  the  Dead,  The  (90) 

War  Drama  Beckman 

— R — 

2765  ©Rage  of  the  Buccaneers 

(90)  © Colorama 

2746  Raiders  of  Leyte  Gulf 

(80)  Ac-Dr  Hemisphere 

2757  ©Rampage  (98)  Adv-Drama WB 

2765  Reach  for  Glory  (89)  War  Dr Col 

2760  Reluctant  Saint,  The  (105) 
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2701  ©Rice  Girl,  The  (90)  © Drama. 

2755  Right  Hand  of  the  Devil,  The 

(72)  Farce  Cinema- Video 

2681  ©Roommates  (91)  Comedy. ...  Herts-Lion 
2692  Run  Across  the  River  (74)  Ac.. Citation 

Run  With  the  Devil  (93)  Dr Jillo 

2768  ©Running  Man,  The  (103)  ® Dr..  Col 

2725  Sadist,  The  (94)  Psycho  Dr. ...  Fairway 

Sanjuro  (96)  Adv-Dr Toho 

Secrets  of  the  City  (88)  Melodr  . . Bakros 
2699  Seducers,  The  (88)  Melodrama. . . . Brenner 
7 Capital  Sins  (113) 

Episode  Comedy  (sub  titles)  Embassy 
2689  Seven  Daring  Girls  (76)  Action  Manson 
2748©Shock  Corridor  (101)  Psycho-Dr.  ,AA 
2782  Ship  of  Condemned  Women.  The 

(83)  MeloDr  Globe  SR 

2756  ©Siege  of  the  Saxons  (85)  Adv.  Dr..  Col 
2731  Sin  You  Sinners  (73)  Melodr.  . . . Brenner 

2731  ©Slave,  The  (102)  © Adv MGM 

2775  Slime  People,  The  (60) 

Science-Fictian-Horror  ....  Hansen  SR 

2757  Small  World  of  Sammy  Lee, 

The  (105)  Com-Dr Seven  Arts 

2684  Smashing  of  the  Reich  (89) 

Documentary  Brigadier 

2782  Soldier  in  the  Rain  (87)  Com AA 
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Sound  of  Trumpets.  The 

(90)  Drama  Janus  12-  2-63 

2735  Sparrows  Can't  Sing 

(93)  Comedy Janus 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  UMPO 

2709  ^©Spencer’s  Mountain 

(118)  ® Drama WB 

2769  Stark  Fear  (86)  Psy  Drama  Ellis  10-  7-63 

Steppe,  The  (100)  Period  Dr Royal  10-28-63 

2771  ©Stolen  Hours  (97)  Drama UA  10-21-63 

Stray  Dog  (122)  Drama Toho  9-30-63 

2773  ©Summer  Holiday  (100)  © Mus  C..AIP  10-28-63 
Suitor,  The  (83)  Comedy.  ..  .Atlantic  10-14-63 
2744  ©Summer  Magic  (108)  Period  Com..BV  7-  1-63  A1 
Sundays  and  Cybele  (110)  Dr  Davis-Royal 
2728  ©Sword  of  Lancelot  (reviewed  as  Lancelot 
and  Guinevere)  (116)  ® Adv  Dr  Univ 

2769  ©Sword  in  the  Stone,  The 

(75)  Cartoon  BV  10-  7-63  A1 

— T— 

2772  ©Take  Her,  She’s  Mine 

(98)  © Com  20th-Fox  10-21-63 

2730  ©Tammy  and  the  Doctor  (89) 

Comedy-Drama  Univ  5-13-63  A1 

©Temptress  and  the  Monk,  The 

(87)  Drama  Hakim  7-15-63  B 

2784  There  Is  Still  Room  in  Hell 

(90)  Sus  Drama  Lake  Enterprises  12-  2-63 

Third  Lover,  The  (85)  Drama.  .Atlantic  7-22-63 
2740  ©13  Frightened  Girls  (89) 

Action  Mystery  Col 

Three  Fables  of  Love  (76) 

Episode  Comedy  Janus 

2760  Three  Stooges  Go  Around  the  World  in  a 

Daze,  The  (94)  Comedy Col 

2738  ©Thrill  of  It  All  (108)  Com....  Univ 
Tima  Out  for  Love  (91)  Drama.  .Zenith 
Tire-Au-Flanc  (87) 

Comedy  . . Les  Films  du  Carisse/SEDIF 
2775  ©Tom  Jones  (131) 

Period  Comedy  UA-Lopert  11-  4-63 

2746  Toys  in  the  Attic  (90)  ® Drama UA  7-  8-63  A3 

2746  Traitors,  The  (71)  Spy  Dr Univ  7-  8-63  A1 

2696 Trial  and  Error  (91)  Comedy MGM  1-  7-63  A3 

2710  Trial,  The  (US)  Drama  Astor  3-  4-63  A3 

2781  Twice  a Man  (60) 

Exp  Feature Film-Makers  Co-Op  11-25-63 

2767  ©Twice  Told  Tales  (119)  Horror  UA  9-30-63 

2768  Twilight  of  Honor  (1(B)  ® Dr MGM  9-30-63 

Two  Daughters  (U4)  Cam-Dr Janus  5-27-63  A1 

— UV— 

2770  ©Under  the  Yum  Yum  Tree 

(110)  ® Comedy  Col  10-  7-63  A4 

2752  ©Violated  Paradise  (67)  Doc Times  7-29-63 

2759  Violent  Midnight 

Sus.  Melodr  Times  Film  9-  2-63 

Victors,  The  (175)  War  Dr  ® Col  11-11-63 

2756 ©V.I.P.s,  The  (119)  ® Drama MGM  8-19-63  A3 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB  8-19-63  B 

2782  Wastrel,  The  (84)  Drama Medallion  11-25-63 

We  Have  Only  One  Life  (90) 

Rom  Melo  Greek 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2765  What  a Woman ! 

(92)  Films  Around  the  World 

2766  ©Wheeler  Dealers,  The 

(106)  ® Comedy  MGM 

When  a Woman  Ascends  the  Stairs 

(HI)  Melodr  Tojo  8-  5-63 

2784  ©Who’s  Minding  the  Store? 

(90)  ® Comedy Para  12-  2-63 

2706  Wild  Is  My  Love  (74)  Drama.  . Mishkin  2-18-63 
Winter  Light  (80)  Drama 

(sub  titles)  Janus 

2743  Wild  Guitar  (87)  Musical ..  Fairway  Int’l 

2754  Wives  and  Lovers  (103)  Com Para 

2749  ©Women  of  the  World  (107)  Doc  Embassy 
2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135)  MGM-Cinerama 

— XYZ— 

2768  ©“X”— the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction. . . . Amer  Int’l 
2734  Young  and  the  Brave,  The 

(84)  War  Action  MGM 


9-23-63 


2-U-63 


9-16-63 
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Feature  chart 


ALLIED  ARTISTS  e 

t—  zee 

©The  Day  of  the  Triff ids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott.  Kieron  Moore 


Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  © Ho.. 6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 


©55  Days  at  Peking 

(150)  ® 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
Darid  Niven  (playing  special 
engagements  In  May) 


©The  Gun  Hawk  (91)  ...  Ac.  .6306 
Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 


Shock  Corridor  (101)  ....D..6305 
Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 


©Gunfight  at  Comanche 

Creek  (90)  W.. 

Audle  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  (..).... CD.. 
Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 


The  Strangler  (..)  

Victor  Buono,  Selette  Cole, 
Robert  Eisen 


War  Is  Hell  D.  . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

A Yank  in  Viet-Nam Ac.. 

Marshall  Thompson 


AMERICAN  INT'L 

Type 

No. 

Ret. 

The  Mind  Benders  (99)  . . 

. D . .802 

Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  . 

.Ac.  .805 

Mark  Damon,  William  Campbell 

©Erik  the  Conqueror  (90) 

© 

. Ad . . 808 

Cameron  Mitchell,  Alice 

and 

Ellen  Kessler 

Dementia  13  (81)  

. Ho. .801 

William  Campbell,  Luana 

Anders,  Mary  Mltchel 

©The  Terror  (81)  © . . . 

. Ho. .804 

Boris  Karloff,  Sandra  Knight 

©Beach  Party  (100)  ©.. 

. C. .810 

Robert  Cummings,  Dorothy  Malone, 

Frankie  Avalon,  Annette 

Funicello 

©The  Haunted  Palace  (85) 

© Ho.. 812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 


©“X” — The  Man  With  the 

X-Ray  Eyes  (80)  SF. .809 

Ray  Mllland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M.. 813 

Cliff  Richard,  Laurl  Peters 


©Pyro — The  Man  Without  a 

Face  (93)  Ho.. 816 

Barry  Sullivan,  Martha  Hyer 


©Goliath  and  the  Sins  of 

Babylon  (..)  © Ac..  817 

Mark  Forrest,  Sdlla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  (. . ) © Ac. . 

Allen  Steele,  Pierre  Brice 


©The  Comedy  of  Terrors 

(■•)  © C.  .819 

Vincent  Price,  Peter  Lorre 


©Masque  of  the  Red 

Death  © Ho.. 

Vincent  Price 

©Muscle  Beach  Party  © C.. 

Frankie  Avalon,  Annette  Funicello 

Underage  Teen  Dr.  .820 

Anne  MacAdams,  Judy  Adler, 
Roland  Royter 

I ©Some  People Teen  M..S18 

Kenneth  More,  Ray  Brooks 


BUENA  VISTA 


©Savage  Sam  (108)  CD..  144 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 


©Summer  Magic  (108)  ...  CD  . 144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 


COLUMBIA 


Fury  of  the  Pagans  (86)  © S.  .721 
Edmund  Purdom,  Rossana  I’odesta 


Q©Bye  Bye  Birdie  (111) 

© C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad..  722 

Todd  Armstrong,  Nancy  Kovack 


©13  Frightened  Girls 

(89)  My..  Ac.. 001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M..003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (124)  D.. 

Leslie  Caron,  Tom  Bell 


Q©Gidget  Goes  to 

Rome  (101)  C . .002 

James  Darren,  Cindy  Carol 


In  the  French  Style  (105)  ..D..005 
Jean  Seberg,  8tanley  Baber 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C.  .009 
The  Three  Stooges 

©Siege  of  the  Saxons  (85)  Ad.  . 
Janette  Scott,  Ronald  Lewis 


CONTINENTAL 


> 

-< 


©Your  Shadow  Is  Mine  (90)..  D. 
Jill  Haworth,  Michael  Ruhl 


This  Sporting  Life  (126)  . ...D. 

K.chaid  Harris,  Rachel  Roberts 


Lord  of  the  Flies  (90)  D. 

James  Aubrey,  Tom  Chapin, 

Hugh  Eduards,  Roger  Elwin 


The  Old  Dark  House  (86)..  D..  007 
Tom  Poston.  Robert  Morley, 

Janette  Seott 


The  Maniac  (86)  Ho  . 008 

Kerwln  Mathews.  Nadia  Gray 

©The  Running  Man  (103) . . D . .006 
Laurence  Harvey,  Lee  Remick, 

Alan  Bates 


©Incredible  Journey, 

The  (80)  D..145 

True  Life  Adventure 
Emile  Genest,  John  Drainle, 

Sandra  Scott 


©The  Sword  in  the 

Stone  (80)  An..  148 


A Tiger  Walks  ( . . ) D 

Vera  Miles,  Brian  Keith, 
Pamela  Franklin 


Three  Lives  of  Thomasina  ....Ac.. 
Patrick  McGoohan,  Susan  Hampshire 


Mary  Poppins  F 

Julie  Andrews,  Dick  Van  Dyke 

©The  Misadventures  of 

Merlin  Jones  C 

Tommy  Kirk,  Annette  Funicello, 
Leon  Ames 


©Under  the  Yum  Yum 

Tree  (110)  C..011 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 


©The  Cardinal  (175)  © ..D.. 

Tom  Tryon,  Romy  Schneider 

Strait-Jacket  (89) . . . . 

D.. 

Joan  Crawford,  Anne 

Helm 

The  Victors  ® 

D.  . 

Vincent  Edwards,  Melina  Mercouri, 

Jeanne  Moreau,  Romy 

Schneider 

Dr.  Strangelove  or:  How 

1 Learned 

to  Stop  Worrying  and 

Love  the 

c. . 

Peter  Sellers,  George 
SterUng  Hayden 

C.  Scott, 

Congo  Vivo  Ad.. 

Jean  Seberg,  Gabriele  Frezetti 

Lilith  D.. 

Warren  Beatty,  Jean  Seberg 


Ladies  Who  Do  (85)  ..Com 
Robert  Morle'  Peggy  Mount 


Billy  Liar  (98)  CD.. 

Tom  Courtenay,  Mona  VVashbourne 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 


Black  Like  Me  ( . . ) 

James  Whitmore 


The  Love  Goddesses  Anth.. 

The  Devil  C.. 


Alberto  Sordi,  Ulf  Palme 
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FEATURE  CHART 


EMBASSY 


^Bluebeard  (114)  CD.. 311 

(E>ig-dubbed) . .Michele  Morgan. 
Danielle  Darrietix 
(Reviewed  as  ’’Landru”) 


Gentle  Art  of  Murder  (122) . . D . 215 

(Eng-dubbed)  . . reviewed  as 
‘ Crime  Does  Not  Pay” 

(French)  ..  Danielle  Darrleux 

©Women  of  the  World 

(107)  © Doc.  .318 

Narrated  by  Peter  Ustinov 


9/2  (135)  D.  .317 

(Italian)  . .Marcello  Mastroianml, 
Claudie  Cardinale.  Anouk  Aimee, 
Sandra  Milo 


The  Conjugal  Bed  (86) D.. 

(Italian)  . .Ugo  Tognazzl, 

Marina  Vlady,  Walter  Glller 

The  Pauienata  Thief  (55).. C.. 307 
(Eng-dubbed)  . . Anna  Magnani 

The  Hellfire  Club  (90).... Ad.. 
Keith  Mlchell,  Adrienne  Corrl, 

Peter  Cushing 


©The  Bear  (86)  C.  .305 

(Bng-dubbed)  . .Renato  Rascel, 
Francis  B'.ance-Gocha 


©Three  Penny  Opera  (..)  © D..313 
Sammy  Davis  jr..  Curt  Jurgens, 
Hlldegarde  Neff.  June  Ritchie 

Only  One  New  York  (..)..  Doc. . 

The  Light  Fantastic  (84)..D..30? 

Dolores  McDougal,  Barry  Bartle 


A Ghost  at  Noon  D . . 

Brigitte  Bardot,  Jack  Palance 

The  Empty  Canvas  D . . 

Bette  Davis,  Horst  Buchholz, 
Catherine  Spaak 

Yesterday,  Today  and  Tomorrow. . D. . 
Sophia  Loren,  Marcello 
Mastrolannl 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


5 

1 

Type 

Rel. 

No. 

PARAMOUNT  J s| 

©In  the  Cool  of  the  Day 

(SS)  ® D..325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Mariette  Hartley 

Hud  (112)  ® 0D.  .6216 

Paul  Newman,  Patriclal  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

©Cattle  King  (89)  0D..331 

Robert  Taylor.  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors.  Luke  Halpin 
©Main  Attraction, 

The  (85)  D.  .307 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C..6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S..6217 

Steve  Reeves,  Gordon  Scott 

©The  Slave  (102)  © ..Adv.,328 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad  . 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  ..C/D.. 318 
Barbara  Lima,  Paul  Langton 

©Donovan’s  Reef  (109)  . .Ad  . .6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

The  Young  and  the  Brave 

(84)  Ac.  33 6 

Rory  Calhoun,  Wm.  Bendix,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . . . . M . . 406 
The  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  ® C .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom, 

Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  C/D.. 402 

Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan.  Elsa  MartlnelU, 
Margaret  Rutherford,  Rod  Taylor 

Twilight  of  Honor  (115)  . D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103) . ,C.  .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C..6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

©The  Wheeler  Dealers  (106).. 404 
James  Gamer,  Lee  Remlck 

Square  of  Violence  (..)..D.. 

Broderick  Crawford,  Valentina 
Cortesa 

©Fun  in  Acapulco  (97) . . M . . 6305 
Elvis  Presley,  Ursula  Andress 

©The  Prize  (156)  ® D.  .412 

Paul  Newman,  Edward  G.  Robinson, 
Elke  Sommer 

Any  Number  Can  Win  (118)..  D.. 
Jean  Gabln,  Alain  Delon 

Who’s  Minding  the 

Store?  (90)  C. .6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C.  .6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

Children  of  the  Damned  (81)  D.  .414 
Ian  Hendry,  Alan  Badei 

A Global  Affair C.  . 

Bob  Hope,  Lilo  Pulver 

All  the  Way  Home  (103) ..  D . .6307 
Robert  Preston,  Jean  Simmons 

©Sunday  in  New 

York  (..)  ® C .413 

Cliff  Robertson,  Jane  Fonda, 

Rod  Taylor 

Lady  In  a Cage  (93) D..6311 

Olivia  de  Havllland,  Ann  Sothern 

Love  With  the  Proper 

Stranger  C . . 6312 

Natalie  Wood,  Steve  McQueen 

Tiko  and  the  Shark  (107)  . D..407 

Tahitian  Cast 

Of  Human  Bondage  D.. 

Kim  Novak,  Laurence  Harvey 
©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 

(91)  ® Ad. 408 

Night  Must  Fall  My.. 

Albert  Finney.  Mona  Wash  boume 

©Paris  When  It  Sizzles  ..C..6314 
William  Holden,  Audrey  Hepburn 

Seven  Days  In  May  D..6313 

Burt  Lancaster,  Kirk  Douglas, 

Ava  Gardner 

The  Carpetbaggers D..6315 

George  Peppard,  Alan  Ladd, 

Carroll  Baker 

20TH-FOX  | || 

UNITED  ARTISTS  | ti 

The  Yellow  Canary 

(93)  © My..  315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andies*, 
Joseph  Wiseman 

The  Stripper  (95)  © . ...D..309 
Joanne  Woodward,  Richard  Beytner 

©Cleopatra  (221)  . .Todd-A0 . . HiD 
Elizabeth  Taylor.  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103) C.  .6314 

Bob  Hope,  Anita  Ekberg,  Edle 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 

OThe  Longest  Day 

(ISO)  © D.  .221 

All-Star  cast 
general  release 

4>©The  Great  Escape 

(168)  ® Ac.. 6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C.  .6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herschel  Bernardl 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie's  Great  Adventure 

(103)  D.  322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ®.  .D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  . ...D..6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Jani*  Paige 

The  Young  Swingers 

(..)  © M..325 

Rod  Lauren,  Molly  Bee 

O Lilies  of  the  Field  (94)  D..6321 
Sidney  Pol  tier,  Lilia  Bkala 

The  Condemned  of  Altana 

(109)  © D.  .312 

Sophia  Loren.  Maxmllllan  Schell 

©Marilyn  (83)  © Doc.. 302 

Narated  by  Rock  Hudson 
Thunder  Island  (65)  ©....D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..3U 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tale*  (119)  H..6318 

Vlnoent  Price,  Marl  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 

©Stolen  Hours  (97)  D..6323 

Susan  Hayward,  Michael  Craig 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendarlz 

©Tom  Jones  (131)  C.. 

Albert  Finney,  Susannah  York 

©Take  Her,  She’s  Mine 

(98)  © C.  .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®..  CD..  6322 
John  Wayne,  Maureen  O’Hara 

©It's  a Mad,  Mad,  Mad,  Mad 

World  (192)  Cin C.. 

Spencer  Tracy,  Milton  Berle 

©Move  Over,  Darling 

(103)  © C.  .324 

Doris  Day,  James  Garner, 

Polly  Bergen 

Harbor  Lights  (68)  © ,...D.. 
Kent  Taylor,  Jeff  Morrow 

©Kings  of  the  Sun  (108)  ...  .Ad. . 
Yul  Brynr.er,  George  Chaklrls 

Ladybug.  Ladybug  (86) . . . . D . . 

Jane  Connell,  William  Daniels 

The  Ceremony  (105)  D.. 

Laurence  Harvey,  Sarah  Miles 

©The  Man  in  the  Middle 

(94)  © D 

Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn,  Trevor  Howard, 
Barry  Sullivan 

©Ten  Days  to  Perang  D . . 

William  Holden,  Susannah  York 

Reach  for  the  Stars  D . . 

Don  Murray,  Diana  Hyland 

©From  Russia,  With  Love  ..Ad.. 
Sean  Connery,  Pedro  Armendarii 
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FEATURE  CHART 


UNIVERSAL 


Paranoiac  (SO)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD..  6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  ® Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aheme 


©A  Gathering  of  Eagles 

(115)  D..6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My.. 6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC..  6314 

Michael  Keith,  Harry  Holcomb 


©The  Thrill  of  It  All 

(108)  C..6316 

Doris  Day,  James  Garner, 

Arlene  Francis,  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D..6301 

Montgomery  Clift,  Susannah  York, 
(General  release) 


©Kiss  of  the  Vampire 

(88)  Ho.  .6318 

Clifford  Bvans,  Jennifer  Daniels, 
Edward  De  Souza 


©For  Love  or  Money  (108)  C.  .6319 
Kirk  Douglas,  Mltzl  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Charade  (120)  ® MyC..6401 

Cary  Grant,  Audrey  Hepburn, 

Walter  Matthau,  James  Cobum 

Young  and  Willing  (..) 6402 

Virginia  Maskell,  Paul  Rogers 


©Dark  Purpose  D..6403 

Shirley  Jones,  It  ossa  no  Brazzl, 

George  Sanders 
Pre-release 

It’s  All  Happening  (..) 6404 


©Man’s  Favorite  Sport 

(120)  C.  .6405 

Rock  Hudson,  Paula  Prentiss, 

Maria  Perschy 


Hide  and  Seek  ( . . ) 

Curt  Jurgens,  Janet  Munro, 
Ian  Carmichael 


.6406 


WARNER  BROS.  I 5° 


©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBaln 


^©Spencer's  Mountain 

(118)  ® D.  .265 

Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mlmsy  Farmer 

©PT  109  (140)  ® D . .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 


©The  Castilian  (129)  ® AD.. 352 
Cesar  Romero.  Frankie  Avalon, 
Broderick  Crawford,  Allda  Valll 

Wall  of  Nolsa  (112)  ....Ac.. 351 
Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©Rampage  (98)  Ad.  .353 

Robert  Mitchum,  Elsa  Martlnelll, 
Jack  Hawkins 


©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 
Troy  Donahue,  Connie  Stevens 


©4  for  Texas  (..)  D..356 

Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Crsula  Andress 

The  Man  From  Galveston 

(..)  D..360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 


Dead  Ringer  (..) D..357 

Bette  Davis,  Karl  Malden 

Dr.  Crippen  (98) D . .361 

Donald  Pleasence,  J.  R.  Justice 

America  America  D . . 

Stathls  CRallelis,  Elena  Karam 


Rel. 

Date 

A.D.P.  PRODS.-SR 

No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland.  Ellen  Schwiers 

APEX 

Hand  in  the  Trap  (90) . . . . Jul  63 
Elsa  Daniel,  Francisco  Rabal 

ASTOR 

During  One  Night  (84) . . D . . 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash,  Donald  Woods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  Martlnelll 
ATLANTIC  PICTURES 
Invitation  to  Murder 

(65)  Sus.  . M . .Jun  63 

Robert  Beatty,  Lisa  Danlely 
BOXOFFICE  SPECTACULARS 
©Blood  Feast 

(71)  Ho.  . MeloDr ..  Sep  63 

Thomas  Wood,  Mai  Arnold 

CAPRI  FILMS 

Black  Fox  (89)  . . . . Doc.  . May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C.. Jun  63 

Toney  Naylor,  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho.  . Jul  63 

Aram  Katcher,  Lisa  McDonald 

No  Man’s  Land  (..) Dec  63 

Taxi  to  Tobrouk  (..)  . . . . Dec  63 

COLORAMA 

The  Girl  Hunters  (103) . . My.  . Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My..  July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Long  don,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  May  63 

Rod  Lauren,  Tracy  Olsen 
At  Nature  Intended  (64)  D..  May  63 
Pamela  Green 

EMERSON  FILM  ENTERPRISES 

©The  King’t  Musketeers 

(96)  Ac.. Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Bertl 

Monstrosity  (65)  Ho.. Sep  63 

Erika  Peters.  Judy  B amber 
EVE  PRODUCTIONS 

©Europe  in  the  Raw 

(70)  Novelty.  . Nov  63 

FANFARE 

The  Playgirls  and  the  Vampire 

(76)  Ho  MeloDr.  . Aug  63 

Lyla  Rocco,  Maria  Giovannini 

FAIRWAY  INT'L 

The  Sadist  (94)  Ac.. Jun  63 

Arch  Hall  Jr.,  Helen  Hovey 
GOVERNOR 
Carry  On  Regardless 

(87)  C.. Jul  63 


MISCELLANEOUS 

Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . C.  Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 

HANSEN  ENTERPRISES-SR 

The  Slime  People 

(60)  Ho..  Oct  63 

Robert  Hutton,  Les  Tremayne 
The  Crawling  Hand 

(89)  SF . . Oct  63 

Peter  Breck,  Kent  Taylor, 

Rod  Lauren 
HERTS-LION  INT'L 

The  Captives  (95) Ad.. Jan  63 

Christian  Doermer 
JANUS 

©The  Playboy  of  the  Western 

World  (100)  CD..  Apr  63 

Slobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C..  Jun  63 

James  Booth,  Barbara  Windsor 

Heavens  Above  (117) . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

The  Face  of  War  (105)  Doc..  Nov  63 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt.  Frank  Blaine 
LAKE  ENTERPRISES 
There  Is  Still  Room  in  Hell 

(90)  Sus  Dr.. Jul  63 

Barbara  Valentin,  Paul  Glawion 

LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C.. Jun  63 

Margaret  Rutherford,  Terry-Thomas 

Tom  Jones  (131)  C . Oct  63 

Albert  Finney 

Muriel  (115)  D Oct  63 

MACO  FILM  CORP. 

©Lafayette  (110) 

® 70 HID.  .May  63 

(Eng-dubbed)  . .Jack  Hawkins, 

Orons  Welles,  Lllo  Pulver, 

Edmund  Purdom 
MANCUN IAN-PLANET-SR 

The  Break  (75)  D.  .Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 

Bomb  for  a Dictator  (73)  Ac.  .Feb  63 
ITerre  Fresnay,  Micbel  Auelalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (83) . . D.  .July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84) . .Ac 
Stacy  Harris,  Louis  Sligo 
NTD-SR 

Promises!  Promises! 

(75)  C..  Oct  63 

Jayne  Mansfield,  Marie  McDonald. 
PACEMAKER  PICTURES 
©Fire  in  the  Flesh 

(SO)  MeloDr.  .Jul  63 

Claudfee  Dupuis,  Emo  Crlsa 

PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 

(94)  Ho.  .Mar  63 

(Eng-dubbed)  . .Sdlla  Gabel 


Review 

Date 


FOREIGN  LANGUAGE 


Rel. 

Date 

©Cavalry  Command 

(84)  Ad..  Oct  63 

John  Agar,  Richard  Arlen,  Myron 
Healy 

©Ballad  of  a Gunfighter 

(84)  Ad.. Sep  63 

Marty  Robbins 
ROYAL  FILMS  INT'L 

The  Steppe  (..)  Dr..  Oct  63 

Charles  Vanel,  Marina  Vlady 
The  Reluctant  Saint  (105).  CD.. 

Maximilian  Schell.  Ricardo  MontaLban 
The  Hunchback  of  Rome 

(84)  MeloDr . . Nov  63 

Gerald  Blain,  Anna  Maria  Ferrero 
SEVEN  ARTS 
Small  World  of  Sammy 

Lee  (105)  Aug  63 

Anthony  Newley,  Julia  Foster 
SHAWN  INTERNATIONAL 
Greenwich  Village  Story 

(95)  D . July  63 

Robert  Hogan,  Melinda  Plank 
STARKEY  ASSOCIATES-SR 
Man  and  His  Woman 

(83)  D..  Jun  63 

John  Ilaveron,  Mary  Harrigan, 

Lisa  Holland 

TIMES  FILM 

Defiant  Daughters  (92) . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D..  Apr  63 
Tumata  Teuiau 

Violent  Midnight  (90)  ..  My.  . May  63 
Lee  Philips.  Shepperd  Strudwick 
Violated  Paradise 

(67)  Doc..  July  63 

Narration:  Thomas  L.  Row,  Paulette 
Girard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.  .Jun  63 
Albert  Lupo,  Susanne  Loret 

©Battle  of  the  Worlds 

(84)  SF.  .Jun  63 

Claude  Rains,  Bill  Carter 

TRANSOCEAN  FILMS 

Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Perscby,  Harry  Meyen 
ULTRA  PICTURES  CORP. 

A Day  in  Court  (70)  Ep-C..May63 
Sophia  Loren,  Alberto  Sordl 
©2  Nights  With  Cleopatra 

(..)  ®..Jun63 

( Eng -dubbed) . 8opbla  Loren, 
Alberto  Sordl,  Ettore  Mannl 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89)..  C. . 

George  Chakiris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Rlberolles,  Alice  Kessler, 
EUen  Kessler 

WESTFIELD  PRODUCTIONS 

©Playgirls  International 

(71)  Doc.  . Dec  63 

Betty  Andrews,  Eileen  Traynor 

WOOLNER  BROS. 

©Haunted  World  (89)  ® D . Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 

Date 

Review 


ARGENTINA 

Hand  in  the  Trap  (90)....  8-  5-63 
( Angel ).. Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knock*  (81) . . 4-22-63 
(Trans-Lux)  Blrgltte  Federsptel 

FRANCE 

Ciske  the  Rat  (88) 8-26-63 

(Bairos)  Dick  van  de  Velde, 

Kees  Brusse 

Cross  of  the  Living  (90) . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 

La  Poupee  (90) 11-11-63 

(Llonex)  Ablgniew  Cybulski, 
Sonne  Teal 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union)  . .Jean  Plat,  Micfcellne 
Boudet 

My  Life  to  Live  (85) 12-  2-63 

(Union)  Anna  Karina, 

Sandy  Rebbot 

Pickpocket  (75)  6-10-63 

( Delahaye)  . . Martin  LaSalle 

Suitor,  The  (S3) 10-14-63 

(Atlantic)  . .Pierre  Etalx 
Third  Lover,  The  (85)  . . 7-29-63 
(Atlantic)  . .Jacques  Charrier 
Three  Fables  of  Love  (76) . . 9-29-63 
(Jams)  Leslie  Caron.  Rossano 
Brazzl 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakro<0  . . Dick  van  der  Velde 

Faust  (121)  5-27-63 

(Dirina-Traut)  . . Will  Quadflleg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . . Annemarie  Dueringer 
The  Golden  Plaoire  (95)..  8-26-63 
(Bakms)  . .Ivan  Pesny 
GREECE 

Alice  in  the  Navy  (90)  ....  4-  1-63 


(QMP)  . . Allkl  Vouyouklaki 

Electra  (110)  1-14-63 

(Lopert)  . .Irene  Papas 
Policeman  of  the  16th 

Precinct 5-13-63 

(GMP)  Costas  Hadjlchristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.) .. Dimitri  Horn, 
Yvonne  Sanson 
INDIA 

Two  Daughters  (114)  ....  5-27-63 
(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Eclipse  (123)  2-11-63 

(Times)  ..  Alain  Delon,  Monica  Vltti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM)  . Jean  Sorel,  Lea  Massari, 
Georges  Wilson,  Regina  Bianchl 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  ..  Vittorio  Gassman,  Anna 
Marta  Ferrero.  Peppino  dp  Filippo 
Run  With  the  Devil  (93) ..  11-11-63 
(Jlllo)  Antonella  Lualdl, 

Gerard  Blain 
The  Sound  of  Trumpets 

(90)  12  -2-63 

(Janus)  . .Sandro  Panzeri, 

Loredano  Detto 
JAPAN 

Ballad  of  a Hussar  (94)  . . 7-29-63 
(Artkino)  . . Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . .Koushlro  Matsumoto 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex) . Toshiro  Mifune, 

Misa  Uehara 

©My  Hobo  (98)  8-26-63 

(Toho)  . . Keiju  Koabayashi 
Sanjuro  (96)  7-  8-63 


(Toho)  . . Toshiro  Mifune 

Stray  Dog  9-30-63 

(Toho) . .Toshiro  Mifune, 

Takashl  Shlmura 

The  Idiot  (165)  5-20-63 

(Shochlko)  . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yutnejl  Tsukloka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  Hldeko  Takamine 
POLAND 

Knife  in  the  Water  (95) . . 11-18-63 
(Kanawha)  . . Leon  Nieroezyk 

Partings  (101)  12-  3-62 

(TpIppIx)  ..  Maria  Wachowlak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  . . Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . .Documentary 
Grown-Up  Children  (75)..  5-13-63 
(Artklno)  ..  A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  . Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97)  ....  8-5-63 
(Sie  Shore)  Kolya  Burlalev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . . Marco  Paoletti,  Juan  Jose 
Menendez,  Menvmo  Carotenute 

SWEDEN 

Of  Love  and  Lust  (109) . . 7-22-63 
(F-A-W)  . . Mat  Zetterling, 

Anita  B)ork 

Flamboyant  Sex,  The  (76) ..  9-30-63 
(Shawn  Int’l) ..  Anita  Lindoff, 
Ulla  Blomstrand 
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Shorts  chart 


Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Dote  is  national  release  month.  Color  and 
process  as  specified. 


£ ° -sis 

O-  ^ CC  Q 

BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33)  . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7).. 

18204  Light  Housekeeping  (7) . . . . 

18205  Pluto's  Quin-puplets  (7)  . . 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Wo'k  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) . . 

119  Sana  of  Windwanon  Smith  (14)  . . 

102  Noah’s  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  .... 
0099  Eyes  in  Outer  Space  (216) .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITE 
(Reissues) 

7426  Meet  Mr.  Mischief 

(17Vi)  May  6 

7436  Pardon  My  Terror 
• ■ (16 Vi)  June  g 

4421  Down  the  Hatch  (17Vi)  Sep  6 

4422  How  Spry  I Am  (18)  Nov  6 
4431  Kids  Will  Be  Kids  (16) 

• Oct  6 

CANDID  MICROPHONE 
(Reissues) 

7555  No.  5.  Series  4 (11)..  May  6 

7556  No.  6,  Series  4 (9"/2)  Jul  6 
4551  No.  1.  Series  5 (10V2)  Sep  6 

COLOR  FAVORITES 
(Technicolor  Reissues) 

7614  Bon  Bon  Parade  (8) . . . .Jun  6 

7615  Madeline  (7)  Jul  6 

4601  Carnival  Courage  (7)  ..Sep  6 

4602  Woodman  Spare  that 

, Xr “ <* * * * * * 7,/j)  Sep  6 

4603  Up’n  Atom  (6)  Oct  6 

4604  Robin  Hoodlum  (7) ....  Nov  6 

4605  Two  Lazv  Crows  (7) . . Nov  6 

LOOPY  de  LOOP 
(Color  Cartoons) 

7708  Fallible  Fable  (7)  May  6 

7709  Sheen  Stealers 

Anonymous  (7)  Jun  6 

7710  Wolf  in  Sheep’s  Clothing 

(7)  • Jul  6 

4701  Not  in  Nottingham  (7)  Sep  6 

4702  Drumsticked  (7) Oct  6 

4703  Bear  Up  (7)  Nov  6 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  May  6 

7758  Matador  Manoo  (6)  ..Jul  6 

4751  Destination  Magoo 

16V,)  Sep  6 

4752  Magoo’s  Check  Up  (6Vi) 

•••• Oct  6 

4753  Manoo  Express  ((?/,)  . . Nov  6 

ONE-REEL  SPECIALS 
4651  ©Three  Stooges 

Scrapbook  (8)  Sep  6 

4653  The  Little  Star  of 

Bethlehem  (10)  Nov  6 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

<}&  May  6 

7446  Wonderful  Beaulieu  (18)  Jul  6 

4441  Swiss  Water  Paradise 

(18)  Sep  6 

4442  Song  of  London  (..)  Nor  6 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  6 
7160  Gunfighters  of  the 

Northwest  Ju|  g 

STOOGE  COMEDIES 
(Reissues) 

7406  Hot  Stuff  (16)  Apr  6 

7407  Scheming  Schemers 


£ 6 •flj'ro 

CL  z QC  o 

(16)  May  63 

7408  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  . .Sep  63 

4402  A Missed  Fortune  (16'/2) 

Oct  63 

4403  Listen  Judge(17) Nov  63 


WORLD  OF  SPORTS 
7801  Hunting  Unlimited  (9!/2)  Jun  63 
8702  Rasslin’  Rampage  (9/z)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (18)  Oct  62 


METRO-GOLDWYN-MAYER 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dick-e  Moe  (7)  

C6432  Cartoon  Kit  (.  .)  

C6433  Tall  in  the  Trap  (..)  .... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  (..)  

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8) . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8)  ... 
W6573  The  Invisible  Mouse  (7)  ... 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Foiled  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M 23-1  Harry  Happy  (7)  ...  Sep  63 
M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M 23-3  The  Pig’s  Feat  (7)  . . Oct  63 

M 23- 4 Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo’s  Holiday  (7)  ..Oct  63 

P23-3  Hound  for  Pound  (7)  Oct  63 

P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  . . . . Nov  63 

P23-6  Whiz  Quiz  Kid  (7)..  Dec  63 

POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  Sep  63 

E23-2  Jitterbug  Jive  (7)  ....Sep  63 

E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Soinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  . May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Single  Reel-Color) 

T21-4  Swingin’  West  (10) . . .Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  Jul  63 

©Three  Is  Company  (30)  . .Aug  63 
ONE-REELERS 

©Ravenna  (12t/2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  ....Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  In  Color) 

People  of  the  Rock  (14)  ..Mar  63 
©Wedding  of  the  Year  (22) . .Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 

©Yorkshire  Sands  (15)  Sep  63 

©Thousand  Island  Summer 


£ 6 ~Z  re 

Q_  Z PC  O 

(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 

MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine.  U.S.A.  (10)  ..Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ....  Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  M ssing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a- Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  . . .Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4374  End  of  the  Plains  Apr  63 

5375  Island  Spectacular  ....  May  63 

4376  South  of  the  Amazon.  .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  ( . . ) Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi -Seas  Hi-Jacker  May  63 

4319  Shutter  Bug  (WW)  ..Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough  ....  Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)  . . Nov  63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes.  .Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 


1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitin  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare  Apr  63 


2721  Mad  As  a Mars  Hare..  Oct  63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  ....Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare-Breadth  Hurry  . . . .Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  . . .Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  ....  Nov  63 

2704  Transylvania  6-5000  . . Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp.. Jun  63 

(One-Reel) 

1503  (NEW).. Moroccan 

Rivleras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  .Aug  63 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


Muripl  Ratio:  Drama 

1.85-1  © 

Lopert  Pictures  115  Minutes  Rel.  Nov.  ’63 

Alain  Resnais,  the  French  director  whose  “Hiro- 
shima, Mon  Amour”  of  1960  and  his  widely  dis- 
cussed “Last  Year  at  Marienbad”  of  1962  were  box- 
office  hits  in  the  art  houses,  will  appeal  primarily 
to  class  patrons  and  the  avant-garde  set  with  his 
latest,  his  first  in  color  and  again  starring  Delphine 
Seyrig  of  “Marienbad”  fame.  The  picture,  which 
has  a purposely  vague  and  confusing  plot  by  Jean 
Cayrol,  was  one  of  the  entries  at  the  New  York 
Film  Festival  and  won  a “best  actress”  award  for 
Miss  Seyrig  at  the  Venice  Film  Festival — additional 
selling  points  for  class  spots  even  if  the  picture  has 
scant  appeal  for  regular  moviegoers.  Although 
Resnais  uses  his  jigsaw  puzzle  technique  of  switch- 
ing rapidly  from  scene  to  scene,  never  explaining 
his  facts  and,  this  time,  never  bringing  on  the  title 
character,  his  story  occasionally  makes  sense  and 
Miss  Seyrig  contributes  a superb  portrayal  of  a 
middle-aged  widow  who  invites  her  long-ago  lover 
to  visit  her.  The  latter  brings  along  his  mistress, 
whom  he  introduces  as  his  niece,  and  the  older 
woman’s  stepson  is  attracted  to  the  girl.  The 
characters  wander  about,  occasionally  meet  and 
nothing  is  resolved  at  the  fadeout — yet  the  picture 
has  a certain  fascination,  far  more  than  “Marien- 
bad.” The  Eastman  Color  photography  is  striking. 
Produced  by  Argos  Films,  Alpha-Productions, 
Eclair,  Les  Films  de  la  Pleiade  (Paris)  and  DEAR 
Films  (Rome). 

Delphine  Seyrig,  Jean-Pierre  Kerien,  Nita  Klein, 
Jean-Baptiste  Thierree,  Claude  Sainval. 


Peace  to  Him 

Artkino  88  Minutes 


Ratio: 

1.85-1 


War  Drama 
Rel.  Dec.  ’63 


This  Mosfilm  attraction,  produced  and  directed 
by  Alexander  Alov  and  Vladmir  Naumov,  working 
from  a screenplay  credited  to  latter  duo  and  Leon- 
id Zorin,  goes  into  U.S.  release  via  Artkino  with 
impressive  commendations,  among  them  a special 
gold  medal  at  the  Venice  International  Film 
Festival  and  status  as  Soviet  entry  at  the  New  York 
International  Film  Festival.  It  is,  certainly,  a 
somber  reflection  upon  the  vast  Soviet  countryside 
in  tragic  times  of  death  and  destruction,  circa 
World  War  II,  and,  as  a study  of  human  behavior 
under  stress  and  turmoil,  it  is  inevitably  bound  for 
top  critical  accolades.  In  the  midst  of  horror,  four 
people  are  irrevocably  bound  together — a pregnant 
German  woman  (Lidia  Shaporenko) , a shell- 
shocked Russian  soldier  (Victor  Avdyushko) , a sec- 
ond lieutenant  (Alexander  Demyanenko)  and  the 
driver  of  the  truck  carrying  this  strange  assortment 
(Stanislav  Khitrov).  Alov-Naumov’s  directorial 
prowess  is  laudatory;  they  know  what  to  do  with 
spectacle  as  well  as  intimacy,  groping  for  a sem- 
blance of  understanding  and  rapport  in  a world 
shocked  with  devastation  and  death. 

Alexander  Demyanenko,  Stanislav  Khitrov, 
Victor  Avdyushko,  Lidia  Shaporenko. 
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T li q D rrr, p Ratio:  Drama 

1 11C  2.35-1  ® © 

MGM  (412)  156  Minutes  Rel.  Dec.  ’63 

Based  on  Irving  Wallace’s  best-selling  novel  dealing 
with  Nobel  Prize  winners,  this  Pandro  S.  Berman  pro- 
duction has  strong  star  quality,  headed  by  Paul  Newman 
and  Edward  G.  Robinson,  a fascinating  and  suspenseful 
story  told  against  strikingly  photographed  Stockholm  \ 

backgrounds  and  a plenitude  of  pulchritude  and  romantic 
interest.  It’s  fine  entertainment  and  one  of  the  best 
films  of  1963.  As  directed  by  Mark  Robson,  from  Ernest 
Lehman’s  screenplay,  the  picture  is  also  rich  in  comedy 
moments,  especially  during  the  well-publicized  scene  in 
a nudist  camp,  which  has  no  offensive  touches.  This  is 
an  adult  film  which  can  be  enjoyed  by  young  and  old 
alike.  Interest  never  once  falters  and  the  nail-biting 
climax  is  followed  by  the  impressive  Nobel  Prize  award 
ceremony  for  the  fadeout.  Newman  gives  another  out- 
standing portrayal,  almost  equal  to  his  memorable  “Hud” 
cnaracterization,  and  Robinson  is  excellent,  as  always,  as 
a German-born  scientist  who  is  victim  of  a kidnapping 
plot.  Elke  Sommer,  the  striking  German  beauty,  who  also 
scores  in  “The  Victors,”  will  have  patrons  talking  about 
her.  Panavision  and  Technicolor  enhance  the  magnificent 
backgrounds. 

Paul  Newman,  Edward  G.  Robinson,  Elke  Sommer, 

Diane  Baker,  Leo  G.  Carroll,  Micheline  Presle. 

Move  Over,  Darling 

20th-Fox  (324)  103  Minutes  Rel.  Dec.  ’63 

Doris  Day,  long  on  the  Top  Ten  player  list  in  Box- 
office  Barometer,  and  James  Garner,  rapidly  climbing 
to  popularity  through  “The  Great  Escape”  and  “The 
Thrill  of  It  All,”  the  latter  a co-starring  role  with  Miss 
Day  which  became  one  of  the  smash  hits  of  1963,  now 
j appear  in  another  madcap  comedy  which  is  certain  to 
'r„dr'  repeat  in  audience  appeal  and  the  resultant  sensational 
grosses  generally.  Produced  by  Aaron  Rosenberg  and 
Martin  Melcher  with  a hilarious  screenplay  by  Hal 
Kanter  and  Jack  Sher,  based  on  the  1940  Cary  Grant- 
Irene  Dunne  hit,  “My  Favorite  Wife,”  this  new  version  is 
a constant  delight,  directed  at  a fast  and  furious  pace 
by  Michael  Gordon  and  acted  to  the  farcical  hilt  by  the 
stars  and  the  outstanding  supporting  players.  The  story 
of  a missing,  legally  dead  wife  who  returns  after  five 
years  to  find  her  husband  just  married  to  another  may 
have  its  improbabilities,  but  the  laughter  is  almost  con- 
tinuous, the  few  spicy  bedroom  sequences  never  offend 
and  there’s  even  a mad  car-wash  scene  which  is  un- 
adulterated slapstick.  The  ruggedly  handsome  Garner 
has  never  been  funnier  and  Miss  Day,  as  the  long-lost 
wife,  and  Polly  Bergen,  as  the  sexy,  hot-tempered  new 
bride,  are  perfectly  contrasted  types. 

Doris  Day,  James  Garner,  Polly  Bergen,  Chuck  Con- 
nors, Thelma  Ritter,  Fred  Clark,  Edgar  Buchanan. 

Who's  Been  Sleeping  in  My  Bed?  2*35 -i  ®me% 

Paramount  (6310)  103  Minutes  Rel.  Dec.  ’63 

Dean  Martin,  always  an  expert  farceur,  gets  in  many 
sly  digs  at  television  in  this  entertaining  comedy  romp 
produced  by  Jack  Rose  in  which  Carol  Burnett,  ac- 
claimed as  the  biggest  comedy  discovery  of  the  past 
decade,  makes  her  film  debut.  These  two  names,  plus 
the  added  glamor  of  Jill  St.  John,  Elizabeth  Montgomery 
and  the  Japanese  Yoko  Tani,  should  insure  strong  grosses 
generally.  Rose,  who  also  did  the  screenplay  for  this 
“adult  bedtime  story,”  deals  with  a group  from  a popular 
TV  medical  series,  the  producer-director,  cameraman,  etc., 
and  their  neglected  wives,  the  latter  all  seeking  advice 
from  “Dr.”  Martin,  the  idolized  star.  Martin,  who  is 
engaged  to  Elizabeth  Montgomery,  manages  to  fend  off 
Jill  St.  John,  Macha  Meril,  Dianne  Foster  and  Yoko  Tani 
and  her  massages,  in  amusing  sequences,  while  hus-  I) 

bands  Louis  Nye,  Elliott  Reid,  Martin  Balsam  and  Jack 
Soo  unsuspectingly  play  poker.  Miss  Burnett,  who  enters 
the  film  late  and  then  clowns  and  muggs  in  uninhibited 
fashion,  captures  the  comedy  honors  by  keeping  patrons 
howling.  The  action  and  dialog  are  spicy.  Daniel  Mann 
has  directed  at  a fast  pace.  Panavision  and  Technicolor 
are  definite  assets. 

Dean  Martin,  Elizabeth  Montgomery,  Carol  Burnett, 

Martin  Balsam,  Jill  St.  John,  Richard  Conte. 

The  Glass  Cage 

Futuramic-States  Rights  84^4  Minutes  Rel.  Dec.  ’63 

Through  sheer  impact  of  unusual  handling  of  basic 
story  setting,  this  Paul  Lewis  production,  ably  directed 
by  Antonio  Santean,  from  a strikingly  effective  shooting 
script  by  costar  John  Hoyt  and  Santean,  should  garner 
considerable  attention  from  the  more  discerning  critical 
fraternity  in  the  larger,  more  cosmopolitan  cities.  No 
small  credit,  certainly,  is  due  Jean-Philip  Carson  for  his 
finely  wrought  photographic  effects,  conveying  emo- 
tionalism to  the  highest  pitch.  Moreover,  Arline  Sax, 
introduced  to  the  screen  in  a dual  role  (sisters) , im- 
presses as  a gal  of  whom  much  should  be  heard  in  the 
immediate  months  and  years  ahead.  She  approaches  the 
admittedly  difficult  stints  with  conviction  and  credibility, 
aided  and  abetted  by  young,  ruggedly  handsome  Robert 
•',et  Kell  j an,  latter  as  a police  detective  who  commits  the 
„r  W greatest  of  professional  sins — becoming  involved  with  a 
case.  There  is  firm  support  for  the  leading  duo  in  San- 
tean’s  directorial  touches,  compactly  lending  credence  to 
the  story  of  the  girl  nightmarishly  raped  by  crazed 
beatnik  artist  King  Moody.  John  Hoyt  and  Elisha  Cook, 
two  of  the  best-known-and-respected  character  players 
on  the  domestic  screen  scene,  bring  sharply  realistic 
delineations  to  this  engrossing  study. 

John  Hoyt,  Elisha  Cook,  Arline  Sax,  Robert  Kelljan, 
King  Moody. 

Tiara  Tahiti  Drama 

Zenith  Int’l  100  Minutes  Rel.  Nov.  ’63 

Two  top  British  stars,  James  Mason,  long  since  a Holly- 
wood name,  and  John  Mills,  who  has  given  fine  por- 
trayals in  many  British  imports,  furnish  good  marquee 
draw  for  this  extremely  colorful  island  adventure  drama 
produced  in  England  and  Tahiti  by  Ivan  Foxwell  for 
J.  Arthur  Rank.  Superbly  filmed  in  Eastman  Color  which 
brings  out  the  lush  beauty  and  the  panoramic  splendor  of 
tropical  Tahiti,  with  its  lagoons,  vegetation  and  scantily- 
clad  maidens — features  which  can  be  exploited  to  attract 
the  male  patrons.  The  stars,  plus  Claude  Dauphin  and 
Herbert  Lorn,  are  favorites  with  art  house  regulars. 

As  directed  by  William  T.  Kotcheff  from  the  screenplay 
by  Foxwell  and  Geoffrey  Cotterell,  the  picture  starts  at 
a serious  pace,  at  a British  garrison  in  Germany,  but  the 
locale  soon  switches  to  Tahiti  some  years  later,  where 
a former  captain  who  had  been  dishonorably  discharged, 
is  living  a lazy,  dissolute  existence.  The  drama  starts 
when  the  pompous  colonel  who  had  caused  the  captain’s 
downfall,  now  a wealthy  tycoon,  arrives  in  Tahiti  with 
plans  to  build  a luxury  hotel  for  tourists.  Mason,  as 
the  wastrel  with  a young  native  mistress,  and  Mills,  as 
the  stuffy,  well-bred  man  of  wealth,  offer  well-contrasted 
portrayals  and  their  scenes  together  are  outstanding. 

James  Mason,  John  Mills,  Herbert  Lorn,  Claude  y|s  [\ 

Dauphin,  Rosenda  Monteros,  Gary  Cockrell.  j / 

IiOnniG  Ratio:  Suspense  Drama 

Futuramic-States  Rights  75  Minutes  Rel.  Dec.  ’63 

A conventionally  concocted  yarn  of  avarice-minded 
revolutionaries  and  opportunistic  young  people  in  our 
contemporary  society,  this  Futuramic  production,  going 
into  domestic  distribution  via  states  rights,  can  be  ag- 
gressively, imaginatively  sold.  It  contains  spirited 
delineations,  particularly  by  leading  men  Scott  Marlowe, 
as  the  fellow  who  would  like  to  pick  up  all  the  marbles 
and  then  some,  and  Frank  Silvera,  as  the  diamond- 
smuggler-revolutionary,  who  doesn’t  mind  killing  a few 
people  to  prove  a point.  Herbert  Skable  produced  and 
William  Hale  directed  from  an  engaging  screenplay 
credited  to  William  Copeland,  and  all  hands  are  to  be 
congratulated  for  immediacy  of  purpose;  they  have  con- 
veyed briskness,  perhaps  even  boldness,  in  the  telling  of 
young  Marlowe’s  desperate,  daring  plunge  for  a huge 
treasure,  only  to  find  that  human  weaknesses  are 
prevalant  in  the  best  of  us.  Haskel  Wexler’s  photographic 
effects  are  properly  moodful,  and  Bob  Cooper  has  served 
a finely  stirring  musical  score.  Jaf  Records,  incidentally, 
is  releasing  a Johnny  Chase  version  of  the  main  title 
song,  no  small  matter  in  selling  this  to  the  platter- 
conscious public.  Turina  Hayes,  introduced  in  a ro- 
mantic role,  is  impressive. 

Scott  Marlowe,  Frank  Silvera,  Turina  Hayes,  Wilton 
RREIj  Graff,  Michael  Constantine,  Joan  Anderson. 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  stan  dard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 

GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  "Move  Over,  Darling”  (20th-Fox) 

Just  about  the  time  James  Garner  goes  before  a judge 
to  have  his  long-missing  wife,  Doris  Day,  declared 
legally  dead  after  five  years  in  order  that  he  can  marry 
Polly  Bergen.  Doris  is  rescued  from  a desert  island. 
Landing  in  San  Pedro,  Doris  is  unable  to  phone  her 
home  and  she  speeds  there — only  to  hear  the  news  about 
Garner's  marriage  from  his  astonished  mother,  Thelma 
Ritter.  Doris  then  goes  to  the  honeymoon  hotel,  just 
as  he  arrives  there  with  Polly.  Garner  still  loves  his  101 
wife  and  Doris  insists  he  tell  Polly  before  the  honeymoon 
starts.  The  hotel  manager  is  amazed  at  Garner’s 
shuttling  between  two  wives  in  different  bedrooms  and 
the  frantic  husband  is  forced  to  fake  a back  injury  to 
get  away  from  Polly.  Meanwhile,  he  accidentally  learns 
that  Doris  had  spent  the  five  years  with  another  man 
on  the  island — and  he  finds  him  to  be  the  Tarzan-like 
Chuck  Connors.  After  more  mixups,  Polly  walks  out 
on  Garner,  leaving  him  free  to  be  reunited  with  Doris. 
EXPLOITIPS: 

Stress  the  fact  that  the  stars  of  the  smash  comedy, 

“The  Thrill  of  It  All,”  are  reunited  in  another  hilarious 
picture.  Also  play  up  Polly  Bergen,  recently  starred  in 
“The  Caretakers.” 

CATCHLINES: 

Fun  in  a Honeymoon  Hotel  With  Two  Wives  in  Dif- 
ferent Bedrooms  ...  A Long-Lost  Wife  Returns — to  Meet 
Her  Husband’s  New  Bride. 


THE  STORY:  “The  Glass  Cage”  (Futuramic) 

A prowler,  sudden  death  and  a routine  verdict  of  justi- 
fiable homicide  bring  together  a lonely  girl  (Arline  Sax) 
and  police  detective  Robert  Kelljan.  Disturbed  by  the 
mysterious  disappearance  of  Arline’s  dominating  older 
sister  (this  is  a dual  role),  Kelljan  defies  the  advice  of 
his  superiors  and  becomes  emotionally  involved.  Help- 
lessly trapped,  Arline  is  savagely  raped  by  crazed  beatnik 
King  Moody  and  ultimately  pursued  into  a macabre  and 
terrifying  world  of  living  nightmare.  Resolute,  resource- 
ful Kelljan  dashes  handsomely  to  her  rescue. 


EXPLOITIPS: 

Get  psychiatrists  to  comment  for  publication  on  mani- 
festations of  abnormal  behavior.  Ask  veteran  drama  { . 

columnists  to  comment  on  distinguished  career  highlights  *i<y  ’ 
of  John  Hoyt  and  Elisha  Cook. 


CATCHLINES: 

Most  Unusual  Motion  Picture  in  a Generation!  . . . 
Innocent,  Tender  Young  Love — Blasted  by  Soul-Searing 
Shock!  . . . Shattering  Emotional  Impact! 


THE  STORY:  “Lonnie”  (Futuramic) 

Down  on  his  luck,  Scott  Marlowe  puts  his  sole  pos- 
session, a Cadillac,  up  for  hire,  unknowingly  becoming 
involved  in  a diamond  robbery  when  Frank  Silvera, 
Spanish  revolutionary,  takes  on  his  service.  Marlowe  falls 
in  love  with  Joan  Anderson,  part  of  the  Silvera  couterie, 
and  finds  himself  aiding  the  Silvera  forces  by  getting  a 
boat  enabling  them  to  leave  the  mainland.  Other  gang- 
sters try  to  muscle  in  on  the  diamond  haul  that  Silvera  is 
planning  to  use  for  revolutionary  purposes.  Turina 
Hayes,  who  has  always  loved  Marlowe,  is  instrumental  in 
helping  Marlowe  escape  these  sinister  forces;  in  the 
climactic  moments,  Turina  fatally  shoots  Silvera. 

EXPLOITIPS: 

Tie  up  with  boating  sales  concerns  for  lobby  and 
window  displays  to  stress  nautical  theme.  Teaser  ads, 
run-of-paper,  might  ponder  the  question,  “Whatever 
Happened  to  ‘Lonnie’?” 


CATCHLINES: 

Tension  Strained  to  Breaking  Point!  . . . Blazing  Fury 
of  Enraged  Youth,  Tortured  by  the  Love  That  Would 
Never  Be  His!  ...  He  Wanted  to  Cross  Over  the  Sunny- 
side,  the  Moneyside.  But  There  Was  No  Room  for  Bodies  u 
or  Buckshot!  ( ' 


THE  STORY:  “The  Prize”  (MGM) 

The  Nobel  Prize  winners  assembling  in  Stockholm  to 
receive  their  awards  from  the  King  of  Sweden  include 
Paul  Newman,  a disillusioned  American  author  who 
admits  he  only  wants  the  $50,000;  Edward  G.  Robinson, 
a scientist  refugee  from  Nazi  Germany;  Gerard  Oury 
and  Micheline  Presle,  a husband-and-wife  team,  who  are 
having  marital  difficulties,  and  Kevin  McCarthy  and 
Sergio  Fantoni,  rival  surgeons.  Newman  and  Elke  Som- 
"s  0 mer,  the  Swedish  girl  assigned  to  guide  him  during  his 
stay,  become  involved  in  the  plot  to  kidnap  Robinson 
and  prevent  him  from  making  patriotic  remarks  at  the 
award  presentation.  Newman,  who  learns  that  Robinson’s 
Communist-minded  brother  is  impersonating  the  sci- 
entist, has  several  attempts  made  on  his  life,  but  he 
manages  to  rescue  the  kidnapped  Robinson  and  bring 
him  to  his  last-minute  appearance  at  the  Nobel  Prize 
ceremony. 

EXPLOITIPS: 

Make  tieups  with  bookshops  for  widow  displays  of 
Irving  Wallace’s  best-selling  novel  as  well  as  tieups  with 
travel  agencies  for  air  trips  to  Stockholm. 

CATCHLINES: 

From  the  Sizzling  Best  Seller  Comes  the  Most  Excit- 
ing Film  of  the  Year  . . . Paul  Newman,  Star  of  the  Con- 
troversial “Hud,”  in  Another  Brilliant  Portrayal  . . . The 
Powerful  Novel  of  Nobel  Prize  Winners  Makes  Pulsating 
Screen  Entertainment. 


THE  STORY : “Who’s  Been  Sleeping  in  My  Bed?”  (Para) 

Dean  Martin,  who  plays  the  handsome  doctor  hero  of 
a top -rating  TV  series,  is  constantly  being  pursued  by 
his  worshipping  fans,  most  of  them  women.  Every 
Wednesday  Martin  plays  poker  with  his  pals,  Martin 
Balsam,  Louis  Nye,  Richard  Conte  and  Jack  Soo,  while 
the  wives  of  the  latter  feel  neglected  and  make  mysteri- 
ous phone  calls  to  have  private  consultations  with  their 
TV  idol.  Martin,  who  is  engaged  to  Elizabeth  Mont- 
gomery, manages  to  fend  off  the  amorous  advances  of 
Jill  St.  John  and  the  other  wives.  Martin  finally  goes  to  a 
psychiatrist  and  tells  him  all,  while  the  latter’s  reception- 
ist, Carol  Burnett,  eavesdrops.  Being  a close  friend  of 
Elizabeth,  Carol  plots  to  hasten  the  wedding  to  Martin. 
She  arranges  a phoney  marriage  to  another  man  for 
Elizabeth,  followed  by  a phoney  Mexican  divorce,  before 
she  gets  Dean  and  his  fiancee  wed. 

.m  EXPLOITIPS: 

The  biggest  selling  angle  is  the  first  screen  appearance 

of  Carol  Burnett,  who  sprang  to  fame  on  television,  re- 
cently starred  on  TV  in  “Calamity  Jane”  and  is  scheduled 
to  star  in  a Broadway  musical,  “A  Girl  to  Remember,” 
early  in  1964.  Martin  and  Jill  St.  John,  recently  in  “Come 
Blow  Your  Horn,”  are  other  names. 

CATCHLINES: 

Dean  Martin  Asks  the  Hottest  Question  of  the  Day  and 
Gets  a Dozen  Female  Answers  . . . For  a Make-Believe 
Doctor,  His  Practice  Was  Perfect. 


THE  STORY:  “Tiara  Tahiti”  (Zenith) 

Just  after  World  War  II  in  Germany,  a British  Army 
captain,  James  Mason,  is  convicted  of  smuggling  art 
treasures  into  England  after  John  Mills,  the  colonel  in 
his  regiment,  informs  on  him.  Mason  is  dishonorably 
discharged  and,  several  years  later,  is  living  in  Tahiti 
with  his  native  mistress,  Rosenda  Monteros.  Mills,  who 
has  become  a wealthy  hotel  developer,  goes  to  Tahiti 
with  plans  for  a new  luxury  hotel  for  tourists.  Mills  is 
embarrassed  to  find  Mason  there,  but  they  pretend 
friendship.  During  a night  of  heavy  drinking,  Mason 
and  Mills  come  to  blows  and  the  latter  passes  out — to  be 
attacked  later  and  nearly  killed  by  Herbert  Lorn,  a 
Chinese  art  dealer  who  desires  Mason’s  mistress.  Mills 
is  arrested  but,  when  Mason  recovers,  he  is  forced  to 
leave  Tahiti  without  his  hotel  plans  realized  or  his  self- 
esteem. Mason  resumes  his  life  of  indolence. 
EXPLOITIPS: 

In  addition  to  exploiting  James  Mason  as  star  of 
“20,000  Leagues  Under  the  Sea”  and  numerous  other 
Hollywood  films,  and  John  Mills  as  star  of  “Great 
Expectations”  and  the  more  recent  “Tunes  of  Glory” 
and  “Swiss  Family  Robinson,”  use  photos  of  the  beaute- 
ous Rosenda  Monteros  in  her  scanty  native  costumes. 
CATCHLINES: 

Two  Friendly  Enemies  in  Beautiful  Tahiti  . . . James 
Mason  and  John  Mills  in  Their  Most  Powerful  Dramatic 
0 Roles. 
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RATES:  20?:  per  word,  minimum  $2.00,  cash  with  copy.  Four  consecutive  insertions  for  price 
of  three.  CLOSING  DATE:  Monday  noon  preceding  publication  date.  Send  copy  and 
• answers  to  Box  Numbers  to  BOXOFFICE,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.  • 


HELP  WANTED 


Manager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


Immediate  opening  for  experienced  man- 
agers. (Working  managers  only,  need  ap- 
ly).  Must  have  references,  ambition,  and 
e bondable.  Send  complete  resume  and 

Photo  first  letter.  Armstrong  Circuit,  Inc., 
O.  Box  337,  Bowling  Green,  Ohio. 


Experienced  drive-in  managerl  Ac- 
complished in  newspaper,  herald  and  gim- 
mick advertising.  Interesting  proposition, 
secure  year-round  employment.  Work  hard 
in  season,  long  winter  vacation.  New  Eng- 
land. Send  complete  resume,  replies  held 
confidential.  Boxoffice,  9783. 


Wanted!  Manager  for  small  Ohio  town, 
operating  one  indoor  and  one  outdoor 
theatre.  Please  state  previous  experience, 
salary  desired,  etc.  Boxoffice,  9784. 


Working  manager  for  conventional  the- 
atre. Year  around  operation.  Salary  com- 
mensurate with  proven  ability.  Ideal  cli- 
mate in  Southwest.  Replies  confidential. 
Boxoffice,  9787. 


Theatre  manager  for  chain  operating 
theatres  in  North  and  South  Carolinas, 
Georgia  and  Florida.  Send  resume  first 
letter.  Good  opportunity  with  expanding 
chain.  Boxoffice,  9789. 


Wanted:  manager.  experienced  and 

willing  to  work.  Permanent  position.  Re- 
quire references.  Hudson  Theatres  Co., 
State  Theatre  Bldg.,  Richmond,  Indiana. 


Immediate  Opening  for  experienced  the- 
atre manager  for  Intermountain  States 
area.  Must  have  knowledge  all  phases 
theatre  operation  including  advertising, 
promotions,  concessions,  good  housekeep- 
ing and  capable  of  completing  normal  the- 
atre reports.  Send  resume  of  past  ex- 
perience together  with  salary  desired  to, 
P.O.  Box  695,  Salt  Lake  City,  Utah. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 
Company,  Chetek,  Wise. 


POSITIONS  WANTED 


Projectionist!  Four  years  experience, 
non-union.  Steady  work.  Boxoffice,  9777. 


Energetic,  young  advertising-promotion 
man.  Specializing  in  drive-in  programs. 
Excellent  results  and  references.  Boxoffice, 
9792. 


Advertising  and  publicity!  College  grad 
with  solid  business  experience  seeks  to 
enter  the  creative  side  of  motion  pictures. 
Boxoffice,  9791. 


AGENCY  WANTED 

Distribution  Agency!  Willing  to  represent 
any  producer  of  Motion  Picture  or  Dis- 
tributing Company  for  the  West  Indies, 
British  and  Dutch  Guianas.  Contact: 
George  LeHunte  Thomas,  Ltd.,  34  Charlotte 
Street,  Port-of-Spain,  Trinidad,  W.I. 


MISCELLANEOUS 

TOURIST  Attractions  are  biq  business! 
Early  settlers'  Museum.  100,000  visitors 
@ $1.00.  Restaurant.  Concessions.  Man- 
ager wanted  or  lease.  Box  56,  Crown 
Point,  New  York. 


IT  PAYS  TO 
ADVERTISE  IN 
BOXOFFICE 


EQUIPMENT  WANTED 


Wanted:  generator,  Hertner  or  equal, 
type  Hl-50-100,  volts  42-45-50  continuous 
rating,  5 minute  rating  42-45-100  amps. 
Lyric  Theatre,  Oxford,  Miss. 


Wanted:  one  all  electric  popcorn  ma- 
chine. Good  condition,  reasonably  priced. 
Mr.  Robert  Long,  1010  S.  Adelaide,  Fenton, 
Mich.,  48430. 


GENERAL  EQUIPMENT— USED 


For  sale:  Wagner  aluminum  letters,  570 
size  8"  & 4".  Also,  20'x2'  glass  with  bars. 
All  good.  Salem  Theatre,  P.O.  Box  8, 
Salem,  Va.,  DUpont  9-2521. 


Complete  RCA  magnetic,  optical  sound- 
heads,  amplifiers,  three  speakers,  ana- 
morphics,  projection  heads,  lamps,  bases, 
generator,  rewind.  Boxoffice,  9785. 


E-7  mechanisms  and  Ballantyne  mechan- 
isms. Ballantyne  200  watt  dual  amplifier 
system  for  drive-in.  W.  E.  sound  heads 
and  5pt  bases,  RCA  soundheads  and 
light  weight  bases  to  match.  Priced  to  sell. 
LOU  WALTERS  SALES  & SERVICE  CO., 
4207  Lawnview  Ave.,  Dallas,  Texas. 


WONDERFUL  VALUE!  Government  sur- 
plus E7  mechanisms,  beautiful  condition, 
guaranteed,  only  $349.50  pair;  change- 
overs,  $22.50  pair.  STAR  CINEMA  SUP- 
PLY, 621  West  55th  St.,  New  York  19. 


DRIVE-IN  THEATRE  EQUIPMENT 


Drive-In  Theatre  Tickets!  100,000  1x2” 
special  printed  roll  tickets,  $40.75.  Send  for 
samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins.  Safe,  distinctive,  pri- 
vate, easy  to  check.  Kansas  City  Ticket 
Co.,  Dept.  10,  109  W.  18th  St.,  (Filmrow), 
Kansas  City  8,  Mo. 


EQUIPMENT  REPAIRING 


All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  <5 
SERVICE  CO.,  42117  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


ANTIQUE  EQUIPMENT 


For  sale:  Powers  6-A  projector,  silent, 
35mm  complete,  original,  first  class  con- 
dition. Also  have  other  collectors  items. 
C.  J.  McConnell,  220  Commerce  Bldg., 
Kansas  City  6,  Mo. 


BUSINESS  STIMULATORS 


Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn 
N.  Y. 


Build  attendance  with  real  Hawaiian 
qrchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calit. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 

used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


FILMS  WANTED 


Wanted:  35mm  & 16mm  prints,  negatives, 
trailers,  posters,  pressbooks,  etc.  on  1934 
feature  "The  Scarlet  Letter”  starring  Col- 
leen Moore.  SIGNATURE  FILMS,  2120  Cross 
Bronx  Expressway,  Bronx,  New  York.  10473. 


Any  "Tab  Hunter"  films!  16mm  or  35mm, 
top  prices  paid.  Boxoffice,  9761. 


ClfflfllflG  HOUSE 


THEATRES  FOR  SALE 


West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street.  San  Francisco  8,  Cali- 
fornia. 


Theatre  for  sale  in  Beautiful  Morro  Bay, 
California,  ocean  resort  town,  family  op- 
eration. Boxoffice,  9779. 


450-car  drive-in  theatre  in  Northeastern 
Wisconsin.  Located  on  junction  of  high- 
way to  good  resort  area.  Boxoffice,  9780. 


FLORIDA'S  GREATEST  bargain  since 
Ponce  de  Leon  sold  the  Fountain  of  Youth 
for  400  pesos!  700-seat  theatre,  250-car 
drive-in,  room  for  100  more.  County  seat, 
16,000  people  and  growing  fast.  Largest 
closed  town  in  state.  Turned  down  $165,- 
000  in  1956.  Offered  for  sale  four  years 
ago  for  $150,000,  two  years  ago  for  $100,- 
000,  last  July  for  $80,000.  Will  accept  best 
bid  by  February  1st  above  $65,000.  Two 
pulp  mills,  box  factory,  two  fertilizer 
plants,  canning  plant,  shrimp  fleet,  state 
park  in  city  limits,  two  million  tourists 
through  a year.  Land  alone  easily  worth 
$45,000.  Finest  equipment,  including 
$16,500  Carrier  air  conditioning.  Steal 
this  and  make  a fortune  as  I have  here 
since  1938.  C.  E.  Beach,  Box  747,  Fer- 
nandina  Beach,  Fla.  Phone:  261-4292. 


THEATRES  WANTED 


Want  to  lease  with  option  to  buy,  drive- 
in  or  indoor  theatres  in  South  Texas. 
WHATLY  THEATRES,  Box  330,  Harlingen, 
Texas. 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  leas! 
200,000.  Contact  Harry  Wald,  506  St 
Charles  St.,  St.  Louis,  Mo. 


Will  invest  up  to  $50,000  cash,  plus  ex- 
cellent credit  rating  in  profitable  theatre 
operation.  What  have  you?  Boxoffice,  9778. 


Drive-Ins  wanted  in  New  York,  Penn- 
sylvania, Connecticut  or  New  Jersey.  Re- 
ply: Boxoffice,  9786. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  <5, 
MONTHLY  SERVICE  BULLETINS 

TROUT'S  SOUND  AND  PROJECTION 

LOOSE-LEAF  Service  Manual  and  Monthly 
Service  Bulletins.  "How”  to  keep  your 
equipment  in  good  running  condition; 
"How”  to  repair  projectors,  arc  lamps 
and  keep  in  tip-top  running  condition. 
"How”  to  easily  service  Sound  Equipment; 
Sound  heads,  amplifiers  and  speakers. 
Data  on  16,  35  and  70mm.  Data  on  Xenon 
lamps  and  new  transistor  sound  systems. 
"Simplified  Course  on  servicing  Sound 
Systems  for  Theatres,”  each  month.  Used 
by  leading  theatres  as  a guide  for 
Better  Sound  and  Projection.  For  EX- 
HIBITORS and  PROJECTIONISTS.  Edited 
bv  Wesley  Trout,  Technical  Editor,  Modern 
Theatre  13  years!  Manual  and  MONTHLY 
SERVICE  BULLETINS  for  one  year,  only 
$7.50.  Cash,  Check  or  P.O.  No  CODs. 
WESLEY  TROUT,  Publisher,  Box  575,  ENID, 
OKLAHOMA. 


POPCORN  MACHINES 

Brand  new  counter  model,  all  electric. 
Caoacity,  hundred  portions  per  hour, 
$199  00.  Replacement  kettles  all  machines. 
120  S Halsted,  Chicago  6,  111. 


RECORDS 


JON  BRENT'S  " Plaza  Theatre  Organ 
Overtures.”  Monaural,  $4.00,  Stereo,  $5.00., 
postpaid.  Alpha  Records,  5965  West  Blvd., 
Los  Angeles,  Calif.,  90043. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE1  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


We  specialize  in  rebuilding  opera 
chairs.  Our  40  years  experience  is  your 
guarantee.  Factory  trained  men  do  the 
job  properly.  Write  for  our  low  prices. 
We  go  anywhere.  Sewed  covers  to  fit 
your  seats,  $1.65  each.  Chicago  Used 
Chair  Mart,  829  So.  State  St.,  Chicago  5, 
Illinois.  Phone:  WEbster  9-4519. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 


ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  oi  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 
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Bull  terrier  Bodger,  Siamese  cat  Tao  and  Labrador  retriever  Luath,  stars  of  the  motion  picture 
"The  Incredible  Journey,"  winner  of  the  November  BOXOFFICE  Blue  Ribbon  Award.  Human 
stars  include  Emile  Genest,  Sandra  Scott  and  John  Drainie  in  the  Walt  Disney  True-Life 
adventure  feature  production  in  Technicolor,  released  by  Buena  Vista  . . . page  17. 
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THE  FLIGHT  of  time  is  indicated  by 
the  fact  that  Columbia  Pictures  is 
celebrating  its  fortieth  anniversary.  It 
has,  indeed,  been  a colorful  forty  years, 
plus  the  several  preceding  from  which 
Columbia  incubated  when  it  was  known 
as  CBC  Film  Sales  Corp.  We  could  recall 
some  interesting  bits  of  nostalgia  dating 
back  to  those  beginning  days  and  from 
time  to  time  thereafter.  But,  perhaps,  it 
is  more  pertinent  to  the  present  to  re- 
flect only  on  the  past  five  years,  for  this 
ushered  in  a new  regime  and  a new,  long- 
range  plan  of  operation. 

“A  program  for  progress,”  it  was  called 
by  A.  Schneider,  who,  in  1958,  acceded  to 
the  presidency  of  this  continually  grow- 
ing company.  In  December  of  that  year, 
Boxoffice  published  a series  of  articles 
setting  forth  the  Columbia  plan  that  in- 
corporated a close  teamwork  among  its 
executives  and  other  personnel,  a new 
concept  in  production,  an  upbuilding  of 
its  sales  force  domestically  and  globally, 
and  a comprehensive  and  sustained  plan 
of  picture  promotion. 

That  Mr.  Schneider’s  goals  have  been 
achieved  is  implicit  in  Columbia’s  ac- 
complishments in  each  of  the  four  parts 
of  its  program,  as  evidenced  by  the  nu- 
merous production  successes  that  have 
been  brought  forth  in  the  past  five  years. 
And,  of  course,  Columbia  is  not  stopping 
at  this  milestone.  Its  “program  for  prog- 
ress” is  extending  not  only  into  next  year 
but  well  beyond,  as  witness  just  a few  of 
the  attractions  that  are  upcoming:  Carl 
Foreman’s  “The  Victors,”  Otto  Prem- 
inger’s “The  Cardinal,”  Stanley  Ku- 
brick’s “Dr.  Strangelove,  or:  How  I 
Learned  to  Stop  Worrying  and  Love  the 
Bomb,”  Irving  Allen’s  “The  Long  Ships,” 
Robert  Rossen’s  “Lilith,”  Fred  Zinne- 
mann’s  “Behold  a Pale  Horse,”  Richard 
Brooks’  “Lord  Jim”  and  Charles  H. 
Schneer’s  “First  Man  in  the  Moon,” 
among  others. 

We  congratulate  Mr.  Schneider  and 
the  rest  of  Columbia’s  “first  team” — Leo 
Jaffe,  executive  vice-president;  Rube 
Jackter,  vice-president  in  charge  of  sales; 
M.  J.  Frankovich,  first  vice-president  of 
world  production;  Sol  Schwartz,  senior 
vice-president,  and  Robert  S.  Ferguson, 
vice-president  in  charge  of  advertising. 

★ ★ 

Imagination,  New  Ideas 

“If  we  forget  the  past  and  use  our  im- 
agination, we  can  retain  and  even  ex- 
pand our  business.  Too  much  of  the  in- 
dustry’s operation  lacks  imagination  and 
new  ideas.” 

So  said  John  Davis,  chairman  of  the 


Rank  Organization,  in  an  address  to  the 
theatre  division’s  managers,  recently,  at 
a meeting  in  London. 

This  admonition  can  aptly  be  applied 
right  here  in  the  U.S.A.  And,  if  heeded 
both  by  theatremen  and  by  other 
branches  of  the  industry,  it  would  have  a 
salutary  effect.  New  ideas  and  imagina- 
tion are  highly  essential  to  good,  profit- 
making productions.  This  has  been 
proven  over  and  over  again,  particularly 
where  the  new  ideas  and  imagination 
lend  themselves  to  provocative  promo- 
tion. That,  of  course,  takes  in  exhibition 
where  the  capitalizing  on  these  ideas 
take  effect. 

Distribution,  too,  has  been  coming  up 
with  new  ideas  in  the  marketing  of  films. 
Some  have  proved  out  well,  others  not; 
but  the  experimentation  is  continuing. 
New  conditions,  not  only  within  the  in- 
dustry but  those  on  the  outside  which 
affect  the  industry,  have  to  be  countered. 
And  that  calls  for  an  entirely  new  ap- 
proach and,  in  many  cases,  the  drafting 
of  an  entirely  new  pattern  of  operations. 
Some  of  these  new  patterns  will  work  in 
one  area,  but  not  in  others.  So,  in  those 
others,  imagination  and  experimentation 
must,  again,  be  put  to  work. 

This  is  not  to  say  that  many  a good 
old  idea  cannot  be  adapted  to  present 
needs;  or  that  old  ideas,  per  se,  should  be 
discarded.  In  fact,  it  might  be  well  to  look 
over  the  packets  of  old  ideas,  sift  out  the 
better  ones  and,  with  imagination,  de- 
velop them  for  highly  successful  and 
continuous  use. 

★ ★ 


“December  is  the  month  when  business  ac- 
tivity is  at  its  most  frantic  pace.  So,  it  is  the 
month  when  good  customer  relations  practices 
tend  to  become  most  sorely  neglected.  Yet,  at  no 
time  of  the  year  is  it  more  important  for  a 
forward-thinking  businessman  to  show  his  cus- 
tomers that  their  business  is  truly  appreciated. 

“Time  and  again,  it  has  been  proved  that  in- 
difference is  business’  chief  customer  killer. 
Otherwise,  resourceful  businessmen  frequently 
spend  thousands  of  dollars  to  create  a favorable 
public  image,  but  fail  to  create  a warm  feel- 
ing in  the  hearts  of  existing  customers.  The 
result  often  is  that  old  customers  fade  away 
almost  as  fast  as  new  ones  are  brought  in,  thus 
inhibiting  business  growth.” 

— Customer  Relations  Research  Foundation 


Quotable  Quote: 


j 


Michigan  Allied  Cites 
Hyman  on  Release  Plan 


DETROIT— Allied  Theatres  of  Michigan 
voted  a special  commendation  to  Edward 
L.  Hyman,  AB-Paramount  Theatres  vice- 
president,  at  the  December  board  of  di- 
rectors meeting,  for  “his  valiant  efforts  to 
achieve  more  orderly  methods  of  motion 
picture  distribution.” 

Allied  further  asked  each  film  company 
to  make  quality  product  available  during 
April  and  May,  in  a direct  assault  on  the 
present  booking  practice,  “so  that  they  will 
not  continue  to  be  months  of  destitution 
and  disaster.”  Turning  to  the  exhibitors’ 
own  job,  Allied  asked  exhibitors  to  work 
out  implementation  of  the  program  by 
seeking  to  “increase  grosses  on  all  quality 
pictures  which  are  made  available  during 
April  and  May  by  means  of  conscientious 
merchandising  and  additional  playing 
times,  publicity,  advertising  and  promotion. 

HIT  TRADE  PRACTICES 

The  Michigan  Allied  motion  carried  a di- 
rect stinger  for  current  trade  practices. 
“There  has  been  a trend  for  film  compan- 
ies to  withhold  the  better  grossing  pictures 
for  release  only  during  the  summer  months 
or  during  holiday  playing  time.” 

The  award  to  Hyman  was  based  on  his 
research,  preparation  of  product  release 
schedules,  and  work  for  orderly  distribu- 
tion. 

Other  significant  actions  at  the  Michi- 
gan Allied  meeting  included: 

1.  Report  by  president  Milton  London 
on  numerous  letters  from  trade  groups  and 
associations,  chambers  of  commerce,  and 
similar  bodies,  thanking  Allied  for  its 
spearheading  of  the  fight  against  the  De- 
troit City  Water  Department  charges  for 
nonrecirculating  air  conditioners.  This  was 
a seven-year  court  fight,  carried  on  by 
Allied  counsel  David  Newman,  and  re- 
sulted in  a court  order  to  the  city  to  re- 
fund the  charges  for  the  whole  period. 

The  court  further  ordered  the  city  to 
pay  ten  per  cent  interest  on  the  amount 
collected  during  this  period. 

Newman  reported  that  actual  distribu- 
tion will  begin  within  about  60  days  and 
will  mean  about  $200,000  cash  from  the 
city  for  48  theatres  of  the  metropolitan 
district,  in  addition  to  a continuing  annual 
saving  of  about  $100,000. 

AID  ANTI-TV  CAMPAIGN 

2.  The  Michigan  board  expressed  its  con- 
tinuing opposition  to  pay  TV  by  setting 
up  mechanism  to  secure  contributions 
from  all  Michigan  theatre  owners  to  go  to 
California  exhibitors  in  their  fight  on  this 
issue.  This  is  in  line  with  past  actions  by 
the  Michigan  body  in  fighting  pay  TV 
wherever  it  appears. 

3.  Strategy  was  planned  to  seek  exemp- 
tion of  theatre  employes  from  projected 
minimum  wage  legislation,  slated  for  in- 
troduction in  the  Michigan  Legislature  in 
January. 

4.  Techniques  of  opposition  to  16mm  ex- 
hibition in  competition  with  established 
theatres  were  considered.  Allied  will  issue 
warnings  to  exhibitors  to  be  alert  for  such 
opposition  and  counsel  on  steps  to  meet 
the  situation. 


Ask  Bill  of  Rights  Trailer 
Be  Returned  Pronto 

NEW  YORK  — Exhibitors  booking 
the  Bill  of  Rights  trailer  are  being 
urged  to  return  the  prints  promptly 
to  National  Screen  Service  as  soon 
as  the  run  is  completed. 

Charles  E.  McCarthy,  executive  vice- 
president  of  the  Council  of  Motion  Pic- 
ture Organizations,  said  the  necessity 
for  immediate  return  of  the  reel 
stemmed  from  the  deluge  of  orders 
for  prints.  He  said  indications  were 
that  if  there  were  twice  as  many  as 
the  780  prints  now  in  circulation, 
there  still  wouldn’t  be  enough,  so 
great  was  the  demand.  Accordingly, 
he  said,  “exhibitors  will  be  helping 
this  project  and  also  their  fellow  ex- 
hibitors if  they  return  prints  of  the 
trailer  to  the  National  Screen  ex- 
changes just  as  soon  as  they  are 
through  playing  them.” 

The  trailers  will  continue  playing 
until  the  end  of  the  year,  so  theatres 
still  will  be  able  to  get  prints,  Mc- 
Carthy said. 


3 More  Distributors 
List  April-May  Fare 

NEW  YORK — In  line  with  Edward  L. 
Hyman’s  push  for  strong  product  to  fill  the 
so-called  orphan  period  of  April  and  May, 
three  additional  companies  have  an- 
nounced their  product  for  those  spring 
months. 

Universal  has  designated  four  new  pic- 
tures and  two  releases  for  the  two-month 
span.  Paramount  has  placed  four  produc- 
tions in  that  period  and  Buena  Vista  will 
have  two,  although  its  February  release  will 
carry  over  into  the  April-May  spot. 

Universal  has  announced  14  pictures  for 
release  during  the  first  six  months  of  1964. 
H.  H.  “Hi”  Martin,  vice-president  and  gen- 
eral sales  manager,  said  the  April-May 
lineup  would  consist  of  “Captain  Newman, 
M.D.”  “The  Brass  Bottle,”  “Nightmare” 
and  “He  Rides  Tall.”  The  reissues  will  be 
two  of  Universal’s  record-breakers,  “Opera- 
tion Petticoat”  and  “Pillow  Talk.” 

Charles  Boasberg,  general  sales  man- 
ager of  Paramount,  reported  that  in  addi- 
tion to  its  four  releases  in  April  and  May, 
there  would  be  the  opening  of  roadshow 
engagements  of  Samuel  Bronston’s  “The 
Fall  of  the  Roman  Empire”  and  Hal  Wallis’ 
“Becket.”  The  four  films  selected  for  the 
late  spring  period  will  be  “Paris  When  It 
Sizzles,”  “Lady  in  a Cage,”  “Law  of  the 
Lawless”  and  “Son  of  Captain  Blood.” 

The  Buena  Vista  release  for  February 
will  be  “The  Misadventures  of  Merlin,”  to 
be  followed  at  Easter  with  “A  Tiger  Walks” 
and  in  May,  “The  Three  Lives  of 
Thomasina.” 


Marshall  Naify  Is  New 
UATC  President 

NEW  YORK — At  the  suggestion  of  George 
P.  Skouras,  Marshall  Naify,  president  of 
United  California 
Theatres,  was  elected 
president  of  United 
Artists  Theatre  circuit 
by  the  board  of  direc- 
tors of  UATC  here 
W ednesday  (11). 

Skouras,  who  has  been 
recuperating  from  an 
extended  illness,  will 
remain  as  chairman 
of  the  board.  He  had 
been  president  of 
UATC  for  many  years. 

The  directors  also 
set  January  13  as  the  date  for  two  stock- 
holders meetings  in  Baltimore.  The  first  will 
be  held  in  compliance  with  a court  order, 
granting  the  request  of  the  Committee  for 
the  Better  Management  of  United  Artists 
Theatre  Circuit  for  a special  meeting  at 
which  the  dissident  group  hopes  to  oust  the 
present  management  and  install  its  own 
panel  of  directors. 

The  second  will  be  the  regular  meeting 
of  shareholders  who  are  expected  to  in- 
stall a pro-management  board.  With  the 
Naify  family  holding  a majority  of  the 
UATC  stock  and  having  the  backing  of 
other  large  stockholders,  it  appears  unlike- 
ly that  the  dissident  group  can  effectu- 
ate its  program. 

At  the  board  meeting,  R.  A.  Naify  and 
Georgette  Naify  Rosenkrans  were  elected 
directors  and  a new  slate  of  directors  to  be 
presented  at  the  January  stockholders 
meeting  was  approved.  Michael  A.  Naify, 
father  of  the  Naify  brothers,  was  elected 
honorary  chairman  of  the  board. 

Marshall  Naify  stressed  that  the  opera- 
tion of  United  Artists  Theatres  would  be 
a broad  team  effort  with  R.  A.  Naify  serv- 
ing as  president  of  United  California  The- 
atres. He  singled  out  Salah  Hassanein,  Ar- 
nold Childhouse,  John  Rowley  and  A1  Bol- 
lengier  as  the  key  executives  with  whom 
he  would  be  working  closely. 

The  Naify  family,  under  the  consolidation 
of  United  California  and  United  Artists 
Theatre  Circuit,  owns  770,000  of  the  1,600,- 
000  shares  of  UATC  stock  outstanding. 


UATC's  Dissident  Group 
Appeals  Merger  Ruling 

NEW  YORK— Although  United  Artists 
Theatres  Circuit  has  been  given  the  green 
light  to  proceed  with  its  consolidation  with 
United  California  Theatres,  the  dissident 
group  of  UATC  shareholders  has  filed  an  ap- 
peal in  Maryland  Court  of  Appeals  against 
the  approval  issued  by  Judge  Reuben  Op- 
penheimer  in  Baltimore  City  Court.  The 
dissident  group  has  sought  to  block  the 
UATC-UCT  deal  and  had  asked  for  a 
special  meeting  of  stockholders  for  the 
purpose  of  ousting  present  management. 

Judge  Oppenheimer  ruled  on  December 
4 that  the  stock  exchange  plan  of  UATC 
management,  which  would  unify  the  two 
circuits,  was  a fair  one,  despite  the  pro- 
tests from  the  dissident  group.  In  effect, 
the  Naify  family,  which  operates  the  Cali- 
fornia circuit,  will  receive  46  V2  per  cent  of 
the  UATC  stock,  with  UATC  having  con- 
trol. 
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Joe  Levine  Reveals  Plans 
On  4 Films  With  Para . 


TOA  to  Concentrate 
On  Pay  TV  Fight 

NEW  YORK— Theatre  Owners  of 
America  will  concentrate  its  immediate 
efforts  on  combatting  pay  television,  par- 
ticularly in  California  where  the  Crusade 
for  Free  TV  is  fighting  the  inroads  of  the 
medium,  according  to  John  Rowley,  TOA 
president. 

Rowley,  who  was  in  New  York  last  week, 
said  he  considered  the  pay  TV  situation 
one  of  the  most  serious  facing  exhibition 
and  that  TOA  would  give  full  support  to 
the  campaign. 

Exhibitors  in  various  parts  of  the  coun- 
try have  been  holding  emergency  meet- 
ings and  have  set  quotas  for  their  re- 
spective territories.  Sessions  have  been 
held  in  New  Orleans,  Boston,  Dallas,  Seat- 
tle, Atlanta,  Kansas  City  and  one  is 
scheduled  for  today  (Monday)  in  Washing- 
ton, D.C.  California  leaders  have  been  as- 
signed to  speak  at  the  meetings. 

In  a telegram  to  Rowley,  the  Seattle  ex- 
hibitors said  they  had  pledged  complete 
financial  cooperation  “in  this  fight  to  the 
finish  against  the  dire  and  foreboding 
threat  in  California.”  That  fight,  they 
said,  “is  everybody’s  fight  and  any  think- 
ing theatre  operator  will  quickly  recog- 
nize the  now  legalized  pay  TV  revenue 
measure  in  California  as  a positive  de- 
struction force  everywhere.”  They  added 
that  they  would  raise  their  share  and  do 
everything  else  necessary  to  smash  “this 
certain  destroyer  of  motion  picture  the- 
atres.” 

While  in  New  York,  Rowley  and  Joseph 
Alterman,  executive  secretary,  prepared 
the  standing  committee  for  the  coming 
year.  The  names  will  be  announced  shortly. 


MPI  Stockholders  Approve 
Partial  Liquidation  Plan 

KANSAS  CITY— Stockholders  of  Motion 
Picture  Investors,  Inc.,  at  a meeting  here 
Tuesday  (10)  voted  formally  for  partial 
liquidation  of  the  company.  In  effect,  the 
action  was  the  approval  of  the  move  which 
was  decided  by  key  members  of  the  board 
who  were  attending  the  Theatre  Owners 
of  America  convention  in  New  York  in 
October. 

With  vice-president  Robert  Ballantyne  of 
Omaha  presiding  in  the  absence  of  Walter 
Reade,  the  organization  re-elected  its  board 
of  directors.  Action  relating  the  liquidation 
of  the  company  and  distribution  of  the 
first  liquidation  dividend  of  $5  per  share 
was  approved  by  a vote  of  over  99  per  cent 
of  the  shareholders  represented  at  the 
meeting.  Approximately  80  per  cent  of  the 
total  number  of  shareholders  were  repre- 
sented. The  first  dividend  of  $5,  totaling 
about  $220,000,  will  be  paid  December  20  to 
shareholders  of  record  December  10. 

MPI  was  founded  five  years  ago  for  the 
purpose  of  buying  stock  in  film  companies 
and  fostering  production.  Exhibitors  were 
the  principal  investors. 

The  liquidation  plan  calls  for  the  sale  of 
sufficient  shares  to  pay  off  the  stock- 
holders on  the  basis  of  50  per  cent  of  their 
original  investment  of  $10  a share.  It  is 
expected  that  the  revenue  from  two  pic- 
tures, “The  Checkered  Flag”  and  “Trigger 
Happy,”  in  which  MPI  holds  an  interest, 
will  enable  MPI’s  investors  to  break  even. 


HOLLYWOOD — Joseph  Levine  and 
Paramount  will  turn  out  four  more  pic- 
tures in  Hollywood,  where  production  is 
more  commercial  than  the  art  films  from 
Europe,  and  the  films  will  therefore  have 
greater  exhibitor  acceptance,  Levine  told 
a press  conference  at  Paramount’s  Holly- 
wood Studios.  In  what  may  be  termed  one 
of  the  zaniest  press  conferences  of  all 
time,  Levine  covered  the  mad,  mad,  mad 
world  of  motion  pictures  during  the  ques- 
tion and  answer  period,  with  Bette  Davis 
supplying  the  comedy  relief  and  Jack 
Karp,  Paramount  Studio  production  chief, 
acting  as  straight  man.  The  press  provided 
the  needling. 

In  addition  to  his  commitment  reached 
with  the  Paramount  group,  Levine  indi- 
cated he  will  have  five  more  properties. 
One  of  these  will  be  Polly  Adler’s  Holly- 
wood Hills  best-seller  epic,  “A  House  Is 
Not  a Home.”  In  answer  to  Murray  Schu- 
mach’s  (New  York  Times)  question  Levine 
said  he  didn’t  think  there  would  be  any 
nudes  in  the  pictures  he  will  turn  out. 

The  object  of  the  press  conference  was 
to  kick  off  the  production  of  well-paid 
author  Harold  Robbins’  “Where  Love  Has 
Gone.”  Both  Bette  Davis  and  Susan  Hay- 
ward flanked  Levine. 

On  an  ascending  scale  of  production 
costs,  Levine  released  figures  of  production 
for  “Where  Love  Has  Gone,”  at  $3,000,000; 
“The  Carpetbaggers,”  at  $4,000,000  and 
“Nevada  Smith,”  based  on  an  episode  in 
“Carpetbaggers,”  at  $4,550,000. 

Last  film  in  the  present  deal,  which  Le- 
vine has  completed  with  Paramount  is 
“Zulu,”  directed  by  Cy  Endfield,  who,  Le- 
vine terms,  as  one  of  the  great  “finds”  in 
motion  pictures,  along  with  the  producer 
of  the  film.  Other  pictures  to  be  made  by 
Levine,  in  what  he  termed  a nine-picture 


Reservations  Coming  In 
For  Show-A-Rama  VII 

KANSAS  CITY— More  than  50  reser- 
vations to  Show-A-Rama  VII,  which 
will  be  held  March  3-5  at  Hotel  Conti- 
nental here,  have  been  made  so  far, 
according  to  Norris  Cresswell,  execu- 
tive secretary  of  the  United  Theatre 
Owners  of  the  Heart  of  America,  ex- 
hibitor organization  sponsoring  the  na- 
tional convention.  Reservations  have 
come  in  from  far  and  wide,  including 
one  from  Tokyo. 

Four  Showmen  of  the  Year  awards 
will  be  made  on  the  basis  of  last  year 
and  suggestions  are  now  open.  Rich- 
ard Orear,  president  of  Commonwealth 
Theatres,  and  Fred  Souttar,  area  su- 
pervisor for  Fox  Midwest  Theatres,  who 
are  convention  cochairmen,  ask  that 
letters  be  sent  in  now  on  award  pos- 
sibilities. Also  a Star  of  the  Year 
award  will  be  given.  Last  year  Jack 
Lemmon  and  Sandra  Dee  were  named 
for  the  awards. 


schedule,  will  not  necessarily  go  through 
Paramount. 

Discussing  “art”  films  which  are  made 
in  Europe  and  which  is  strictly  an  Ameri- 
can term  for  “adult  films,”  and  never  used 
there  because  they  are  made  as  part  of 
European  culture,  Levine  indicated  that 
he  needed  more  “commercial”  type  product 
because  exhibitors  would  not  back  so-called 
“artistic  films.”  He  hoped  to  have  5,000 
more  playdates  from  Hollywood  films, 
than  the  overseas  product. 

“Long  Day’s  Journey  Into  Night,”  the 
Eugene  O’Neill  film,  cost  Embassy  $700,- 
000  in  losses,  beyond  its  $525,000  production 
cost. 

Levine  released  the  list  of  stars  to  ap- 
pear in  the  San  Francisco  locale  film, 
“Where  Love  Has  Gone.”  With  Bette  Davis 
playing  the  mother  to  46-year-old  Susan 
Hayward,  others  in  the  cast  are  Mike  Con- 
nors, George  Macready,  Joey  Heatherton, 
DeForrest  Kelly,  Jane  Greer  and  Anne 
Seymour. 

Other  product  named  by  Levine  for  pro- 
duction is  “Imperial  Woman,”  by  Pearl 
Buck  with  screenplay  by  Miss  Buck,  Nobel 
prize  winner,  and  Ted  Danielevsky.  Miss 
Buck’s  greatest  epic,  “The  Good  Earth” 
was  released  in  1937. 

Viking  Case  to  Get 
High  Court  Review 

WASHINGTON  — The  Viking  Theatre 
case,  involving  the  bidding  situation  in 
Philadelphia,  will  be  reviewed  by  the  U.S. 
Supreme  Court.  The  high  court  announced 
Monday  (9)  that  it  would  review  the  action 
which  had  attracted  considerable  attention 
in  the  industry. 

At  the  recent  convention  of  Theatre 
Owners  of  America  in  New  York,  it  was 
indicated  that  TOA  would  enter  the  case 
as  a friend  of  the  court  in  the  event  the 
Supreme  Court  decided  to  review  it.  At 
that  time,  doubts  were  expressed  by  TOA 
attorneys  that  the  litigation  would  get  a 
review  by  the  Supreme  Court. 

Operators  of  the  Viking  had  contended 
that  the  agreements  between  circuits  not 
to  bid  against  each  other  for  product  of 
certain  distributors  were  a violation  of  the 
antitrust  laws.  While  not  denying  that  the 
agreements  existed,  the  involved  distri- 
butors and  exhibitors,  in  hearings  before 
two  lower  courts,  argued  that  all  exhibitors 
were  free  to  bid  and  that  the  agreements 
affected  only  those  theatres  in  the  agree- 
ments as  being  binding. 

The  action  was  brought  in  1955. 


Morey  Jr.  to  MGM 

CULVER  CITY — Edward  Morey  jr.,  son 
of  Edward  Morey,  vice-president  of  Allied 
Artists,  has  been  appointed  executive  pro- 
duction manager  of  the  Metro-Goldwyn- 
Mayer  studios  here.  The  younger  Morey 
formerly  was  associated  with  the  Allied 
Artists  studio. 
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Paramount! 


Sharpness  of  Dimension-150  Image 
Revealed  at  Santa  Monica  Debut 


By  SYD  CASSYD 

HOLLY’ WOOD — Within  the  limits  of  the 
quiet  walls  of  the  dismantled  Rosemary 
Theatre,  here  in  Santa  Monica,  the  pro- 
fessional debut  of  Dimension-150  took 
place  last  week.  To  an  audience  of  theatre 
and  production  executives,  Richard  Vetter, 
assistant  professor  of  audio-visual  and 
Carl  Williams,  instructor  in  the  same  art, 
both  from  the  University  of  California  at 
Los  Angeles,  demonstrated  their  system  of 
curved-wall  theatre  projection.  It  may  be 
termed  a success,  of  a high  order  of 
magnitude. 

DEVELOPED  SINCE  1959 

From  the  unique  vantage  point  of  having 
viewed  the  original  16mm  laboratory  de- 
vice, in  its  first  application  as  an  engi- 
neering training  device  at  UCLA,  in  1959, 
Boxoffice  can  attest  to  its  growth  into  a 
fully  professional  70mm  theatre  production 
and  projection  system.  Both  Vetter  and 
Williams,  novices  in  exhibitor  business,  had 
not  originally  intended  the  device  for  any- 
thing but  an  audio-visual  communication 
system.  Their  progress  has  been  dynamic, 
from  education,  to  professional  theatre  ex- 
hibition of  films. 

The  reel  exhibited  contained  projection 
images  of  conventional  35mm  size,  and  the 
full  curved  screen  70mm  size.  It  opened 
with  the  material  shot  with  the  D-150  lens 
showing  the  high  speed  travel  of  a sports 
car,  followed  by  shots  of  San  Francisco 
from  a plane,  outside  building  elevator, 
motorcycle  and  finally  a roller-coaster 
ride.  Camera  lens  used  were  50mm,  70mm, 
120mm  and  150mm. 

To  those  who  had  watched  the  other 
system  of  Cinerama  in  the  past,  the  effects 
were  the  same:  the  dizzying  ride,  the 
screams,  etc.  From  the  steady  picture  from 
one  lens,  contrasted  with  the  Cinerama 
three-lens  system,  the  picture  was  more 
satisfying,  because  there  was  a complete 
absence  of  lines  on  the  screen. 

Dimension-150  is  a single-image  70mm 
process,  designed  for  exhibition  to  utilize 
65-70mm  equipment  and  film.  The  full 
process  from  production  through  exhibition, 
combines  a 65mm  camera  lens  for  produc- 
tion, with  the  film  developed  and  then 
printed  on  a 65-70mm  optical  printer,  in  the 
laboratory.  The  latter  has  a specially  de- 
veloped printed  lens  which  corrects  the  film- 
image  for  the  purpose  of  deeply  curved  screen 
projection.  The  resultant  release  print  of 
the  film  allows  an  area  for  six-track  stereo- 
phonic sound-on-film. 

D-150  LENS  CAN  BE  ADDED 

Any  theatre  in  the  field,  which  has 
standard  70mm  projection  and  sound 
equipment,  may  add  the  D-150  lens  to  the 
system  and,  according  to  Vetter,  can  pur- 
chase a screen  for  approximately  $5,000. 
With  the  lens  tentatively  priced  at  $2,000 
a pair,  a new  type  of  entertainment  is  pos- 
sible in  a slightly  converted  theatre  for 
$7,000. 

The  problem  for  the  moment  is  to  get 
L of  65mm  size,  which  can  be  reprinted 
in  Technicolor  or  De  Luxe  film  labora- 
tory for  use  on  a fully  curved  screen.  Since 
the  introduction  of  70mm  systems,  of 
Panavision,  Todd-AO,  and  other  types  of 
widescreen,  approximately  600  theatres 


worldwide  have  been  equipped  for  70mm 
type  of  projection.  To  fit  those  projectors 
approximately  25  features  were  made  dur- 
ing the  past  few  years,  which  could  be  con- 
verted in  the  laboratory  printer  to  the 
cuiwed-screen  system.  Most  of  these  were 
originally  roadshow  films,  and  after  special 
runs  are  printed  down  to  conventional  type 
prints  for  multi-releases  in  all  theatres. 

To  make  the  system  economical  for  the- 
atres to  convert,  there  must  be  sufficient 
product.  As  an  example,  the  demonstra- 
tion reel  contained  a “converted”  print  of 
“South  Pacific”  and  one  of  “Around  the 
World  in  80  Days.”  According  to  sevei’al 
exhibitor  executives,  including  Robert 
Stein,  Statewide  Theatres,  Los  Angeles,  the 
new  dimension  made  the  film  “vexT  ex- 
citing.” The  effect  was  bx-eathtaking  and 
for  films  like  this,  with  proper  sound  sys- 
tems, such  as  xised  in  “Fantasia,”  a new  era 
of  showmanship  could  result.  Loxxis  De 
Rochemont,  who  signed  a deal  for  three 
pictures  in  the  process,  is  expected  to  have 
his  first  feature  in  the  middle  of  1965.  In 
the  interim,  George  Pal,  who  has  made 
films  in  the  70mm  Cinerama  process,  has 
expressed  interest  in  immediate  produc- 
tion. First  showing  may  be  the  rerxin  of 
either  “South  Pacific”  or  “Around  the 
World  in  80  Days.” 

A factor  in  printing  for  the  new  process, 
so  far  as  distributors  are  concerned  is  the 
cost  of  a print,  which  for  a three-hour 
show  of  18,000  feet  in  length  woxxld  be  ap- 
proximately $5,000,  at  the  goirxg  rate  of 
27  y2  cents  per  foot,  for  70mm  release 
prints,  in  color.  The  area  of  a 70mm  print 
is  250  per  cent  that  of  the  conventional 
35mm  print  with  extra  space  for  tracks  but 
the  cost  is  almost  four  times  the  smaller 
print.  Only  two  laboratories  are  presently 
equipped  to  turn  out  prints,  but  conversion 
may  be  expected  soon  of  others  because  of 
the  potential  market. 

Progressively  the  D-150  group  has  grown. 
Its  first  deal  in  the  professional  field  was 
with  Todd-AO,  who  held  the  professional 
meeting  some  months  ago,  where  a 16mm 
print  was  shown  at  the  Beverly  Hilton 
Hotel.  The  annoxmcement  that  Marshall 
Naify,  United  Califoi-nia  Theatres,  has 
made  a deal  with  Vetter  and  Williams 
brought  a new  element  into  the  field.  Since 
this  represents  exhibitor  money,  rather 
than  production,  and  the  producer  does  not 
have  to  go  to  the  competing  Todd-AO  sys- 
tem and  pay  a royalty  on  both  systems, 
more  producers  may  become  interested. 

The  Rosemary  Theatre  is  to  become  a 
permanent  laboratory,  according  to  the  an- 
noxmcement from  here.  Lens  from  10mm  to 
four  inches,  which  can  be  used,  are  avail- 
able. 


Naify  Says  Speedup  Necessary 
For  Dimension- 150  Equipment 

LOS  ANGELES — The  enthusiasm  and 
highly  favorable  reaction  to  the  demon- 
stration of  Dimension-150  has  necessitated 
a speedup  of  plans  for  equipment  required 
to  license  producers  for  its  use,  according 
to  Marshall  Naify,  president  of  United 
California  Theatres. 

Naify  reported  that  following  the  dem- 
onstration in  Santa  Monica  on  December 
4,  inquiries  and  requests  for  information 
from  producers  started  pouring  in. 


Technicolor  Closes  Deal 
To  Acquire  Photolab 

NEW  YORK — Technicolor,  Inc.,  and 
Town  Photolab,  Inc.,  have  closed  the  plan 
and  agreement  of  reorganization  entered  into 
by  the  two  companies  October  29,  follow- 
ing the  approval  of  the  plan  by  the  Town 
shax-eholders  December  10,  according  to 
Patrick  J.  Frawley,  chairman  of  the  board 
and  executive  officer  of  Technicolor,  and 
Abraham  Saland,  president  of  Town  Pho- 
tolab. 

Under  the  plan,  Technicolor  Corp.  of 
America,  a subsidiary  of  Technicolor,  has 
acquired  all  the  assets  and  assumed  the  lia- 
bilities of  Town  Photolab  in  exchange  for 
133,500  shares  of  Technicolor’s  common 
stock.  Additional  Technicolor  shares,  up 
to  13,350  shares,  may  be  issued  to  the  Town 
shareholders  under  a market  price  formula 
contained  in  the  plan. 

The  business  previously  conducted  by 
Town  in  the  fields  of  consumer  photo- 
graphic processing  and  the  sale  of  film, 
photographic  equipment  and  accessories 
will  be  continued  under  the  Town  manage- 
ment as  part  of  Technicolor’s  consumer 
produce  division.  These  activities  will  be 
carried  on  principally  in  New  York,  Bos- 
ton and  St.  Louis. 

Partially  as  a result  of  the  Town  acqui- 
sition, which  will  be  treated  as  a pooling  of 
interests,  it  is  expected  that  this  division 
will  contribute  sales  in  excess  of  $18,000,- 
000  in  1963,  Frawley  said. 


'Mad  World'  Openings  Set 
For  18  Theatres  Dec.  18-20 

NEW  YORK — Stanley  Kramer’s  “It’s  a 
Mad,  Mad,  Mad,  Mad  World”  will  open 
in  18  pre-Christmas  engagements  on  De- 
cember 18-19-20,  according  to  Milton  E. 
Cosen,  United  Artists  national  director  of 
roadshows.  This  will  bring  to  23  the  total 
of  engagements  of  “Mad  World,”  which  is 
currently  playing  reserved-seat  engage- 
ments in  New  York,  London,  Los  Angeles, 
Chicago  and  Boston. 

The  December  18  openings  will  be  at  the 
Warner  Theatre,  Pittsburgh;  Palace,  Cleve- 
land; Imperial,  Montreal;  Martin  Cine- 
rama, Atlanta,  and  Orpheum,  San  Fran- 
cisco. On  December  19,  the  picture  will 
open  at  the  Boyd,  Philadelphia;  Capitol, 
Cincinnati;  Empire,  Kansas  City;  Martin 
Cinerama,  New  Orleans;  Sheridan,  Miami 
Beach;  Hollywood,  Portland,  Ore.,  and 
Windsor  Cinerama,  Montreal.  The  Decem- 
ber 20  openings  will  be  Carlton  Theatre, 
Toronto,  Capri,  Dallas;  Rialto,  Louisville; 
Wisconsin  Cinema  I,  Milwaxxkee,  and  Cine- 
rama,  Honolulu. 


Pathe  Contemporary  Gets 
Seven  French  Pictures 

NEW  YORK — Pathe  Contemporary 

Films  has  acqxiired  national  distribution 
rights  to  seven  foreign-made  features,  ac- 
cording to  Ben  Siegel. 

They  are  “My  Life  to  Live,”  formerly 
distributed  by  Union,  “Candide,”  “The 
Marriage  of  Figaro”  and  “The  Would-Be 
Gentlemen,”  classic  French  films  also  dis- 
tributed by  Union  or  Kingsley  Interna- 
tional; “The  Elusive  Corporal”  and  “Pic- 
nic on  the  Gx’ass,”  also  French  films,  and 
“The  Bride  Is  Much  Too  Beautiful,”  a 
Brigitte  Bardot  picture  originally  dis- 
tributed by  Ellis  Films  in  1958. 


10 


BOXOFFICE  ::  December  16,  1963 


Go  With  20th ... 


JULIEN  DERODE 

Associate  Producer 

ANTHONY  QUINN 

Associate  Producer 

BERNHARD  WICKI 

Director 

BEN  BARZMAN 

Scenarist 


AARON  ROSENBERG 

Producer 

RALPH  NELSON 

Director 

HAROLD  MEDFORD 

Scenarist 


WALTER  SELTZER 

Producer 

GUY  HAMILTON 

Director 

KEITH  WATERHOUSE 
WILLIS  HALL 

Scenarists 


ROBERT  WISE 

Producer-Director 

ROGER  EDENS 

Associate  Producer 

ERNEST  LEHMAN 

Scenarist 


^Paring 

'P  MUSIC  ' 
March  Prod. 


For  February 


ARTHUR  P.  JACOBS 

Producer 

J.  LEE  THOMPSON 

Director 

BETTY  COMDEN- 
ADOLPH  GREEN 

Scenarists 
Music  and  Lyrics  by 

JULES  STYNE 
BETTY  COMDEN 

and 

ADOLPH  GREEN 


BEN  BARZMAN 

Scenarist 


DAVID  WEISBART 

Producer 


AARON  ROSENBERG 

Producer 


ELLIOT  ARNOLD 

Scenarist 


MARTIN  MANULIS 

Producer 


prepar'(!9 


DENIS  SANDERS 

Director 


Now 


SERGE  BOURGUIGNON 

Director 


UST/NE 


prod 


juiy 


SYDNEY  BOEHM 

Scenarist 


MART  CROWLEY 

Scenarist 


PHILIP  DUNNE 

Scenarist 


Now  Preparing 


Editing 

SHOCK  TREA  TMENT 


KEN  ANNAKIN 

Director 


ROBERT  WISE 

Producer-Director 


ROBERT  L.  JOSEPH 

Producer-Scenarist 


JACK  DAVIES 

Scenarist 


ROBERT  ANDERSON 

Scenarist 


CHARLES  CRICHTON 

Director 


THOSE  a vf£ar/‘n9 
r MEN  ^'P'CENT 

FLY'"°  MALES'. 
—^fyProd 


Now  Prepare 

THE  SAND 

PEBBLES 
For  October  Prod 


It's  Money  in  The  Bank 7 


S.  F.  Manager  Wins 
Pepsi-Cola  Contest 


PATRICK-JACKSON  TEAM  ON  THE  MARCH 

Parade  Pictures  Observing  Second 
Anniversary  As  a Distributor 


HOLLYWOOD— Parade  Pictures  this 

month  is  celebrating  its  second  anniversary 
as  an  independent  film  distributor,  hav- 
ing spanned  two  years  in  which  the  com- 
pany has  placed  17  pictures  into  release. 

Heading  this  rapidly  developing  organ- 
ization are  two  aggressive  young  showmen, 
Bob  Patrick  and  Riley  Jackson,  who  vir- 
tually grew  up  in  the  business  and  who 
teamed  up  two  years  ago  to  supply  im- 
portant product  to  theatres  throughout  the 
world.  From  a personnel  of  three — Patrick, 
Jackson  and  a secretary — Parade  Pictures 
has  been  built  into  a national  distributing 
enterprise,  based  on  the  premise  that  every 
picture  be  exploitable  and  backed  by  a 
“hard-hitting,  imaginative  campaign”  that 
will  sell  it  to  the  public. 

Patrick  and  Jackson  have  taken  the  po- 
sition that  there  is  no  sliderule  or  bank- 
er’s table  which  will  bring  people  into  the 
theatre.  According  to  Patrick,  “you  have 
to  build  a solid  attraction  and  then,  with 
showmanship,  which  includes  plenty  of 
advertising,  entice  the  millions  of  people 
who  are  paying  millions  of  dollars  to  see 
operas,  sports  events,  fiddlers,  plays,  bal- 
lets, etc.,  into  spending  that  money  with 
the  motion  picture  theatres.” 

As  an  usher  in  a Jackson,  Ga.,  theatre, 
Patrick  began  his  career  in  the  motion 
picture  business  at  the  age  of  11.  Subse- 
quently, he  became  associated  with  Mono- 
gram Pictures  in  Atlanta,  a circuit  man- 
ager and  theatre  owner.  In  World  War 
II,  he  was  a B-17  gunner  and  flew  on  the 
first  bombing  mission  over  Berlin.  On  his 
29th  mission,  Patrick  was  shot  down  over 
the  English  Channel,  but  landed  safely 
on  British  soil.  The  war  over,  he  was  back 
in  the  industry,  as  a circuit  operator  in 
Denver,  head  of  a booking-buying  organ- 
ization and  ultimately  as  Hollywood  rep- 
resentative for  Alexander  Film  Corp.  It 
wras  then  that  he  met  Jackson. 

Jackson  came  from  an  exhibition  family, 
his  father  and  uncle  having  been  theatre 
owners  as  far  back  as  the  nickelodeon 
days.  His  experience  as  a creator  of  en- 
tertainment spans  radio,  television  and 
motion  pictures.  With  David  O.  Selznick, 


Robert  Patrick  Riley  Jackson 


he  handled  production  for  the  man  he  re- 
gards as  one  of  the  greatest  picture-makers 
of  all-time.  Producer  of  “Quiz  Kids,” 
“National  Barn  Dance,”  “Long,  Long 
Trailer”  and  “Front  Page  Detective,” 
Jackson  also  presented  productions  with 
Ed  Wynn,  Burns  and  Allen  and  other  top 
stars  who  appeared  on  the  CBS  program, 
“Suspense.”  During  the  last  war,  he  pro- 
duced training  films  for  the  Air  Force 
and  shows  for  the  Armed  Forces  Radio 
Service. 

Patrick  resigned  from  Alexander  Film 
Corp.  to  team  up  with  Jackson  in  1961 
and  formed  Parade.  In  placing  their  17 
pictures  into  release  in  the  first  two  years 
of  active  operations,  Patrick  and  Jackson 
have  stated  that  they  applied  their  knowl- 
edge of  showmanship  and  salesmanship 
into  the  product,  plus  dedication  and  en- 
thusiasm. Their  distributors  throughout 
the  country,  they  say,  are  imbued  with 
the  same  drive  and  high  standards  imposed 
by  the  home  office,  which  is  in  the  center 
of  Hollywood,  where  Parade  can  draw  on 
the  skills  of  the  industry’s  top  advertising 
men. 

Among  Parade’s  releases  were  “I  Bombed 
Pearl  Harbor,”  “Then  There  Were  Three,” 
“East  of  Kilimanjaro,”  “Make  Way  for 
Lila,”  “Three  Blondes  in  His  Life,”  “A  Pub- 
lic Affair,”  “When  the  Girls  Take  Over,” 
“Mill  of  the  Stone  Women,”  “Trauma”  and 
“Friendly  Neighbors.” 

Parade’s  current  releases  are  “Ballad  of 
a Gunfighter”  and  “Cavalry  Command.” 
A strong  schedule  has  been  set  for  1964. 


NEW  YORK — Jack  Lucy,  manager  of  the 
Fox  Warfield  Theatre  in  San  Francisco,  is 
the  first-prize  winner  of  Pepsi-Cola’s  third 
annual  Pepsi  ’N  Popcorn  promotion  contest 
and  is  $1,500  richer  for  his  achievement.  A 
total  of  more  than  $5,000  in  awards  was 
distributed  among  winning  contestants. 

Edward  C.  Finneran,  Pepsi-Cola’s  na- 
tional manager  for  theatre  concessions,  in 
personally  presenting  the  check  to  Lucy, 
said  that  “the  enthusiastic  reaction  of  the 
theatre  concessions  industry  to  this  im- 
portant summer  promotion  fully  justifies 
and  encourages  Pepsi’s  announced  policy  of 
aggressively  backstopping  the  industry  in 
every  way  possible.” 

Second  prize  of  $750  went  to  Murt 
Makins,  Admiral  Theatre,  Bremerton, 
Wash.  Other  top  money  winners  were  Leon 
Rountree,  Holly  Theatre,  Holly  Springs, 
Miss.;  Robert  L.  White,  Majestic,  Dallas, 
and  John  Echols,  Nevada  Drive-In,  North 
Las  Vegas,  Nev. 

The  Pepsi  ’N  Popcorn  contest,  with  the 
slogan  “July  Is  Pepsi  ’N  Popcorn  Month,” 
was  inaugurated  in  the  summer  of  1961  as 
a promotion  aid  to  theatres.  Through  its 
local  bottlers,  the  company  supplied  con- 
cessions managers  with  special  display  ma- 
terial for  point-of-sale  promotion. 

Other  winners  for  their  scrapbook  entries 
were  Bob  Apple,  Paramount,  Oakland, 
Calif.;  Samuel  Monastersky,  Shore  Drive- 
In,  Farmingdale,  N.J.;  Ted  Seman,  Shep- 
herd Drive-In,  Houston,  Tex.;  Bob  Dudley, 
Strand,  Waterloo,  Iowa;  A1  Sachs,  Fine 
Arts,  Beverly  Hills,  Calif.;  W.  Berkley, 
Viking,  Appleton,  Wis.;  James  Taylor,  Spot- 
light Drive-In,  Sewickley,  Pa.;  John  Ellison 
jr.,  Orpheum,  Portland,  Ore.;  Lynn 
Kreuger,  Majestic,  San  Antonio;  Walter 
Holt,  Tower  Outdoor,  Kaukauna,  Wis.; 
Ross  Wallone,  Majestic,  Houston;  Richard 
Goldsworthy,  Fox  Conejo,  Thousand  Oaks, 
Calif.;  Ralph  Batschelet,  Mayan,  Denver, 
and  Bill  Jenkins,  Sky  Drive-In,  Adrian, 
Mich. 

Jack  Lemmon  to  Emcee 
Oscar  Show  in  April 

HOLLYWOOD  — Jack  Lemmon  will  be 
the  master  of  ceremonies  for  the  36th  an- 
nual Oscar  show  to  be  held  at  the  Santa 
Monica  Auditorium  April  13,  it  was  an- 
nounced by  George  Sidney,  producer  of  the 
presentation.  Lemmon  was  one  of  five  per- 
sonalities to  share  the  master  of  ceremonies 
duties  for  the  1958  Oscarcast. 

A former  award  winner,  Lemmon  was 
voted  an  Oscar  in  1955  for  his  supporting 
performance  in  “Mister  Roberts.”  Addi- 
tionally, he  was  nominated  three  times  for 
the  “best  performance  by  an  actor”  award. 
The  nominations  were  for  his  work  in 
“Some  Like  It  Hot,”  1959;  “The  Apart- 
ment,” 1960;  and  “Days  of  Wine  and 
Roses,”  1962. 


Retitle  Yogi  Bear  Film 

NEW  YORK — “Hey  There,  Yogi  Bear” 
has  been  set  as  the  new  title  for  the  full- 
length  animated  comedy  feature  which 
William  Hanna  and  Joseph  Barbera  are 
producing  for  Columbia  Pictures  release  in 
1964.  The  picture,  based  on  the  adventures 
of  the  cartoon  Yogi  Bear,  was  originally 
titled  “Whistle  Your  Way  Back  Home.” 


Parade’s  staff  in  Hollywood:  Seated,  Robert  Patrick  and  Riley  Jackson, 
heads  of  Parade  Pictures.  Standing  (left  to  right),  Robert  Woempner,  head  booker; 
Mike  Levitt,  director  of  advertising  and  publicity;  Esther  Adler,  secretary;  John 
O’Neill,  Los  Angeles  sales  manager,  and  Cy  Martin,  director  of  operations. 
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This  is  how  the  RKO  Orpheum  in  Denver  will  look  when  converted  to  an 
International  70  theatre. 


International  70  to  Be 
Circuit  Within  Circuit 

NEW  YORK— Selected  key  theatres  of 
the  RKO  circuit  will  be  identified  as  RKO 
International  70  houses,  each  having 
screen  facilities  permitting  the  presenta- 
tion of  70mm  projection  and  all  other 
processes  except  three-projector  Cinerama. 

The  first  of  the  theatres  in  what  might 
be  termed  a circuit  with  an  existing  cir- 
cuit will  be  in  Denver  where  the  RKO  Or- 
pheum is  being  converted  to  an  Interna- 
tional 70  theatre  which  will  represent  a 
curb-to-screen  conversion.  Charles  Horst- 
man,  chief  engineer  and  architect  for  RKO 
Theatres,  is  supervising  the  Denver 
changeover.  He  said  the  present  seating 
capacity  would  be  reduced  from  2,700  to 
approximately  1,200  and  would  have  new 
projection  and  sound,  a new  marquee, 
front,  lobby,  screen  and  a surround  cur- 
tain, along  with  complete  redecoration  of 
the  interior.  It  is  planned  for  the  con- 
version to  be  completed  by  December  25 
for  the  opening  of  Otto  Preminger’s  “The 
Cardinal.” 

Harry  Mandel,  president  of  RKO  The- 
atres, said  that  other  theatres  to  be  con- 
verted would  be  RKO  houses  in  Boston, 
San  Francisco,  Cincinnati,  Columbus,  Day- 
ton,  Syracuse,  Rochester  and  several  in  the 
New  York  metropolitan  area.  He  said  the 
conversion  followed  a modern  trend  in  mo- 
tion picture  exhibition. 


MGM's  #West  Was  Won' 
Gross  $17,000,000  in  U.S. 

NEW  YORK — The  MGM-Cinerama  pro- 
duction of  “How  the  West  Was  Won”  has 
grossed  $17,000,000  in  its  60  roadshow  en- 
gagements throughout  the  U.S.  as  of  No- 
vember 30.  “How  the  West  Was  Won” 
had  its  American  premiere  engagement 
at  the  Warner  Theatre  in  Los  Angeles 
February  21. 

The  Cinerama  feature  passed  the  $1,- 
250,000  mark  in  boxoffice  grosses  in  both 
Los  Angeles  and  New  York,  where  the  pic- 
ture is  in  its  37th  week  at  Loew’s  Cine- 
rama Theatre.  Approximately  20  of  the 
60  situations  will  be  continuing  through 
the  holiday  season. 

“How  the  West  Was  Won”  will  be  avail- 
able in  35mm  in  June,  according  to  Mor- 
ris Lefko,  vice-president  and  general  sales 
manager,  and  Mel  Maron,  in  charge  of 
MGM  roadshow  engagements. 


AIP  Updating  '64  Lineup 
To  Include  14  'A'  Films 

HOLLYWOOD — James  H.  Nicholson  and 
Samuel  Z.  Arkoff,  American  International 
Pictures  toppers,  announced  that  they  are 
updating  their  25-picture  1964  release 
schedule  to  include  14  films  “worthy  of  ‘A’ 
playing  time.”  Among  the  pictures  sched- 
uled are  “Muscle  Beach  Party,”  “Torpedo 
Bay,”  “Captive  City,”  “Twelve  Guns  East,” 
and  the  Christmas  holiday  release  of  the 
action-spectacle  combination,  “Goliath  and 
the  Sins  of  Babylon”  and  “Samson  and  the 
Slave  Queen.” 

Others  upcoming  are  “Under  Age,”  “Some 
People,”  “Black  Sabbath,”  “The  Last  Man 
on  Earth”  and  “The  Unearthly  Stranger.” 
Currently  filming  in  London,  starring  Vin- 
cent Price,  is  “The  Masque  of  the  Red 
Death.” 


Contempt  Proceedings  May 
Stem  From  'Knocks'  Battle 

NEW  YORK— If  the  New  York  State 
Board  of  Regents  does  not  comply  with 
the  Appellate  Court  order  granting  a 
license  to  “A  Stranger  Knocks,”  then 
Trans-Lux  Corp.  will  start  contempt  pro- 
ceedings. 

Richard  Brandt,  president  of  Trans-Lux 
which  has  the  distribution  rights  to  the 
Danish-made  film,  said  Trans-Lux  would 
welcome  an  appeal  by  the  Regents  who  had 
threatened  such  action.  He  said  he  be- 


New  York — The  Trans-Lux  Corp. 
has  been  notified  by  the  Board  of  Re- 
gents that  the  Regents  had  filed  a mo- 
tion with  the  Appellate  Division  re- 
questing a stay  of  the  November  21 
Appellate  Court  order  for  the  issuance 
of  a license  to  “A  Stranger  Knocks,” 
pending  the  Regents’  appeal  in  the 
Court  of  Appeals.  Trans-Lux  will  file 
an  opposing  brief.  This  is  said  to  be 
the  first  time  that  the  Board  of  Re- 
gents has  been  obliged  to  file  a motion 
for  a stay. 


lieved  the  company  again  would  have  the 
opportunity  to  achieve  another  victory  in 
the  continuing  battle  for  freedom  of  the 
press. 

The  picture,  which  was  denied  a license 
last  March  because  of  two  scenes  involv- 
ing sexual  intercourse,  received  a ruling 
by  the  Appellate  Court  that  a license 
should  be  granted,  holding  that  a film 
must  be  considered  in  its  entirety  and, 
therefore,  the  censors  could  not  order  de- 
letion of  individual  scenes.  Brandt  said 
the  ruling  was  a major  breakthrough  in 
the  film  industry’s  fight  against  arbitrary 
censorship  and  was  precedent-setting  in 
New  York  State. 

Trans-Lux  plans  to  open  “A  Stranger 
Knocks”  in  New  York  in  January. 


Only  1 General  Audience 
Film  in  Dec.  Green  Sheet 

NEW  YORK — There  is  only  one  picture 
in  the  GA  or  general  audience  classifica- 
tion in  the  December  issue  of  The  Green 
Sheet  and  that  is  United  Artists’  “McLin- 
tock!”  And  there  was  not  100  per  cent 
agreement  on  the  picture  among  the  ten 
groups  that  comprise  the  Film  Estimate 
Board  of  National  Organizations,  which 
makes  the  monthly  surveys  of  screen  prod- 
uct. The  Protestant  Motion  Picture  Coun- 
cil rated  it  A-MY,  suitable  for  adults  and 
mature  young  people. 

The  Protestant  Motion  Picture  Council 
also  disagreed  with  the  FEBNO  rating  on 
20th  Century-Fox’s  “Take  Her,  She’s 
Mine,”  which  got  an  A-MY-Y  rating, 
meaning  recommended  for  adults,  mature 
young  people,  young  people,  whereas  the 
PMPC  rated  it  A-MY. 

Three  pictures  were  placed  in  the  A,  or 
adult  class,  by  The  Green  Sheet;  namely, 
Columbia’s  “Maniac,”  United  Artists’ 
“Johnny  Cool”  and  MGM’s  “Twilight  of 
Honor.” 

Six  pictures,  including  “Take  Her,  She’s 
Mine,”  were  placed  in  A-MY-Y.  They  were 
Universal’s  “Charade,”  Toho’s  “Chushin- 
gura,”  Royal  International’s  “The  House- 
holder,” “Continental’s  “Ladies  Who  Do” 
and  Columbia’s  “The  Old  Dark  House.” 

Rated  A-MY  were  Continental’s  “Billy 
Liar”  and  Warner  Bros.’  “Mary,  Mary”  and 
“Rampage.” 


Technicolor  Dividend 

HOLLYWOOD — The  board  of  directors 
of  Technicolor,  Inc.,  declared  a regular 
quarterly  cash  dividend  of  12  V2  cents  per 
share,  payable  on  January  18  to  stock- 
holders of  record  December  31,  at  a meet- 
ing Friday  (6).  The  12V2  cents  per  share 
dividend  is  for  the  fourth  quarter  of  1963. 
Overall  operations  and  earnings  of  the 
company  continue  to  improve,  according 
to  Patrick  J.  Frawley  jr.,  chairman  of 
the  board  and  chief  executive  officer. 
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UA's  Nine-Month  Net 
Reported  at  $1,610,000 

NEW  YORK — United  Artists’  net  earn- 
ings for  the  first  nine  months  of  1963 
amounted  to  $1,610,000,  after  provision  of 
$1,250,000  for  income  taxes,  compared  with 
$3,103,000  for  the  comparable  period  of 
1962. 

Robert  Benjamin,  chairman  of  the  board, 
reported,  however,  that  net  earnings  for 
the  third  quarter,  which  amounted  to 
$808,000.  exceeded  the  combined  total  of  the 
net  profit  for  the  first  and  second  quarters 
of  the  year,  previously  reported  in  the  ag- 
gregate amount  of  $802,000. 

UA's  gross  worldwide  income  for  the  first 
nine  months  of  1963  amounted  to  $81,870,- 
000  against  $91,502,000  for  the  same  period 
last  year. 

The  nine-month  net  represented  earn- 
ings of  87  cents  per  share  on  the  1,848,630 
shares  outstanding  on  September  28.  This 
compared  with  net  earnings  of  $1.68  per 
share  for  the  first  nine  months  of  1962, 
after  adjusting  the  share  then  outstanding 
to  the  number  outstanding  on  September 
28. 

WB  Plans  Underwater  Show 
For  'Incredible  Limpet' 

NEW  YORK— Warner  Bros,  will  hold 
the  first  underwater  presentation  of  a mo- 
tion picture,  the  world  premiere  of  “The 
Incredible  Mr.  Limpet,”  at  Weeki  Wachee 
Springs  in  Florida  in  January  to  be  at- 
tended by  250  representatives  of  the  press, 
radio-TV  and  the  tradepress  from  all  parts 
of  the  U.S.  and  Canada. 

The  showing  of  “Mr.  Limpet”  will  be  the 
highlight  of  a four-day  program  of  activi- 
ties from  January  16  to  January  19  in 
Florida  at  Port  Paradise  Hotel  and  in  near- 
by Crystal  River.  Weeki  Wachee  is  located 
in  Brookville  on  the  west  coast  of  Florida 
and  is  operated  by  a subsidiary  of  Ameri- 
can Broadcasting-Paramount  Theatres. 

John  Rose  produced  “The  Incredible  Mr. 
Limpet”  in  Technicolor  for  Warner  Bros. 
It  was  directed  by  Arthur  Lubin  and  stars 
Don  Knotts  with  Carole  Cook,  Jack  Weston 
and  Andrew  Duggan  and  five  Sammy 
Fain-Harold  Adamson  songs. 


'The  Prize'  Runs  135  Minutes 

The  correct  running  time  on  “The  Prize” 
(MGM)  is  135  minutes.  The  film,  which 
was  reviewed  in  Boxoffice  December  9, 
erroneously  carried  the  time  as  156 
minutes. 


Report  Trading  Stamp  Plan 
Okay  in  Midwest  Tests 

ST.  LOUIS — A Movie  Stamp  plan,  sim- 
ilar to  the  highly  popular  trading  stamp 
plans  now  prevalent,  is  expected  to  build 
boxoffice  for  theatres,  based  on  the  results 
in  initial  midwest  test  areas.  Thomas 
James,  pioneer  St.  Louis  exhibitor,  de- 
veloped and  launched  the  plan  which  is 
very  simple  for  the  customer,  the  partici- 
pating merchant  and  the  exhibitor. 

The  merchant  issues  one  Movie  Stamp 
for  each  dollar  purchase.  When  a total  of 
50  stamps  are  collected  and  pasted  in  the 
Movie  Stamp  folder,  the  completed  book 
may  be  presented  at  the  boxoffice  of  the 
cooperating  theatre,  representing  a $1 
value.  A theatre  admission  ticket  is  issued 
at  the  prevailing  rate,  and  the  change 
from  the  “$1”  is  returned  to  the  patron  in 
cash. 

Theatres  adopting  the  plan  are  furnished 
attractive  10xl4-inch  display  cards,  im- 
printed in  red  and  blue  on  white  stock, 
bearing  the  legend:  “We  Accept  Movie 
Stamps  . . . Good  for  Admission  or  Cash.” 
Participating  merchants  are  issued  similar 
cards  indicating,  “We  Give  Movie  Stamps.” 

No  fractional  stamps  are  issued  and  no 
fractional  books  are  redeemable. 

Merchants  are  protected  against  Movie 
Stamp  issuance  by  any  competitive  firms 
within  an  agreed  area,  and  are  to  be  kept 
advised  of  theatres  accepting  stamps. 
Thomas  James  Entertainments,  Inc., 
maintains,  on  deposit  in  escrow,  in  desig- 
nated banks,  sufficient  funds  to  be  released 
to  the  exhibitor  on  presentation  of  filled 
and  redeemed  Movie  Stamp  folders;  or,  by 
arrangement,  a company  agent  will,  at 
regular  intervals,  call  at  the  theatre  to  re- 
deem filled  books. 

Great  interest  in  the  Movie  Stamp  plan 
has  been  shown  in  the  tested  areas  by 
women  and  children,  because  only  50 
stamps  are  required  to  fill  the  books  which 
are  immediately  redeemable  for  movie  ad- 
mission and  cash — the  latter,  as  expected, 
usually  finds  its  way  to  the  refreshment 
stand. 


Viertel  Novel  to  Garrick 

NEW  YORK — Garrick  Films  has  acquired 
the  motion  picture  rights  to  Joseph  Vier- 
tel’s  novel,  “The  Last  Temptation,”  ac- 
cording to  Joel  W.  Schenker,  president  of 
Garrick.  The  company  recently  acquired 
the  screen  rights  to  another  Viertel  novel, 
“To  Love  and  Corrupt.” 


H.  E.  REESE 
CAND  CO. 
HERSHEY,  PA. 


Make  every  night 
OPENING  night! 


Churchill's  Early  Life 
To  Be  Foreman  Film 

NEW  YORK — Carl  Foreman  has  ac- 
quired the  rights  to  two  autobiographical 
works  of  Sir  Winston  Churchill  for  adapta- 
tion into  a motion  picture  which  will  be 
distributed  worldwide  by  Columbia  Pic- 
tures. 

The  project  was  announced  jointly  here 
Thursday  (5)  by  writer-producer-director 
Foreman  and  Anthony  Montague  Browne, 


The  signature  of  writer-producer- 
director  Carl  Foreman  is  added  to 
those  of  Columbia  Pictures  executive 
vice-president  Leo  Jaffe  (left)  and 
Anthony  Montague  Browne  (right), 
personal  representative  for  Sir  Win- 
ston Churchill,  concluding  an  agree- 
ment for  Foreman’s  coming  film  ver- 
sion of  two  autobiographical  works  by 
the  British  ex-prime  minister,  to  be 
distributed  worldwide  by  Columbia. 

personal  representative  of  Churchill,  who 
came  over  from  London  to  complete  nego- 
tiations and  participate  in  the  joint  an- 
nouncement. 

The  two  books  on  which  the  picture 
will  be  based  will  be  “My  Early  Life”  and 
“The  World  Crisis,”  which  were  published 
in  the  United  States  by  Scribner.  Foreman 
told  a press  meeting  at  the  Sherry  Nether- 
land  Hotel  that  the  picture  would  span 
the  Churchill  years  from  birth  to  his  entry 
into  politics  in  1908.  It  will  cover  the  ad- 
venturous side  of  his  life  as  both  a soldier 
and  newspaper  writer.  The  picture  will 
be  shot  on  location  in  India,  Africa  and 
other  parts  of  the  world,  Foreman  said. 

Foreman,  who  said  the  picture  would 
be  the  most  important  in  his  career,  will 
write  the  screenplay  for  the  Churchill 
production,  as  well  as  direct.  He  said  he 
probably  would  not  start  the  writing  until 
next  spring,  with  production  starting  the 
following  spring. 

Robert  Ferguson,  vice-president,  who  at- 
tended the  press  session,  said  Columbia 
regarded  the  film  as  a work  of  major  pro- 
portions, in  the  same  vein  as  “Lawrence 
of  Arabia,”  “Bridge  on  the  River  Kwai,” 
“From  Here  to  Eternity,”  “The  Guns  of 
Navarone”  and  “The  Victors,”  the  latter 
two  being  Foreman  productions. 

Foreman  said  it  was  too  early  to  pre- 
dict whether  the  picture,  as  yet  untitled, 
would  be  a hard  ticket  enterprise.  He 
currently  is  attending  the  premiere  of  “The 
Victors”  and  will  be  on  hand  for  the  open- 
ing in  Tokyo,  Stockholm,  Copenhagen, 
New  York  and  Los  Angeles. 
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BETWEEN  THE  LINES  = 

—By  AL  STEEN 


'Mad  World'  Junket 

JUNKETS  such  as  the  recent  press  ex- 
pedition to  Hollywood  for  the  premiere 
of  “It’s  a Mad,  Mad,  Mad,  Mad  World”  pay 
off?  From  the  standpoint  of  public  expos- 
ure, via  the  written  word  and  from  the  air- 
waves, the  answer  definitely  is  in  the  af- 
firmative. It  is  estimated  that  United  Art- 
ists and  Stanley  Kramer  and  the  picture 
received  more  than  $3,000,000  in  free  space 
and  air  time  as  a result  of  the  project.  Not 
bad,  on  an  investment  of  approximately 
$250,000! 

It  is  too  early  now  to  determine  the  box- 
office  value  of  all  the  publicity,  but,  on 
the  basis  of  the  four  current  engagements, 
there  must  have  been  a terrific  impact. 
Business  has  been  tops. 

At  the  United  Artists  home  office,  there 
is  a file — and  a very,  very  big  file,  at  that 
— of  United  States  and  Canadian  news- 
papers which  printed  stories  about  the 
“Mad  World”  press  junket,  prior  to  the 
trip,  during  the  stay  and  the  after- 
thoughts when  the  news  folks  returned 
to  their  respective  desks.  Rarely,  if  ever, 
has  an  affair  of  this  kind  gathered  so 
much  space.  Some  newspapers  printed 
daily  stories  from  the  coast,  running  five 
days  in  a row;  one  paper  gave  it  columns 
of  space  for  11  consecutive  days.  In  many 
instances,  the  papers’  representatives  on 
the  trip  were  photographed  with  stars, 
thereby  giving  the  overall  junket  addi- 
tional space. 

As  for  television  coverage,  the  split- 
frame  reels  permitted  TV  guests  on  the 
trip  to  present  themselves  being  seen  in- 
terviewing the  producer  and  stars  over 
their  local  stations.  And  the  Jerry  Lewis 
show  on  the  night  of  November  2 was  al- 
most a “Mad  World”  show,  reaching  mil- 
lions of  viewers. 

As  a space  and  air-time  grabber,  the 
junket  has  had  no  equal.  All  of  which 
should  be  an  extra  plus  when  the  film 
goes  into  wider  distribution.  The  impact  of 
the  event  will  be  felt  by  the  public  for  a 
long  time  to  come.  The  true  test,  of  course, 
will  show  up  on  the  ledgers,  but  indica- 
tions are  that  it  will  all  be  written  in  black 
ink. 

• 

More  on  Shorts 

QNE  WOULD  have  thought  that  the 
newsreel  shots  of  the  assassination  of 
John  F.  Kennedy,  scenes  of  the  funeral 
procession  and  the  events  surrounding  the 
tragedy  would  have  packed  New  York’s 
Trans-Lux  Newsreel  Theatre.  But  a check- 
up revealed  that  business  was  about  nor- 
mal, the  majority  of  the  patrons  being 
those  who  had  no  immediate  access  to 
television  sets.  The  regular  customers  ap- 
parently were  watching  the  events,  as  they 
were  happening,  on  their  own  TV  receivers. 

The  Trans-Lux  has  its  regular  and  loyal 
patrons  who  come  twice  a week  to  enjoy 
travelogs,  cartoons  and  news.  And,  on 
Tuesdays  and  Fridays,  when  a new  pro- 
gram starts  late  in  the  afternoon,  giving 
the  patrons  a double  show,  the  house  is 
jammed. 


This  indicates  that  there  are  audiences 
starving  for  shorts  and  the  only  place  they 
can  see  them  in  quantity  is  in  a newsreel 
theatre.  There  is  a great  untapped  audi- 
ence for  shorts.  If  theatres  which  do  show 
them  would  give  them  more  prominent 
space  in  their  advertising,  the  chances  are 
that  new  customers  would  be  attracted. 


Gossip 

A GROUP  of  art  theatre  operators  is 
understood  to  have  formed  an  organi- 
zation to  finance  the  production  of  art- 
type  pictures,  both  in  the  United  States 
and  overseas.  The  setup  still  is  in  a forma- 
tive stage  but  is  making  progress.  To  be 
known  as  Cinema  V,  the  group  is  headed 
by  Donald  Rugoff,  president  of  Rugoff 
Theatres.  It  will  operate  along  the  lines 
of  Motion  Picture  Investors. 

* * * 

The  admission  by  Eugene  Wyman,  head 
of  the  California  Democratic  Committee, 
that  he  had  been  offered  the  presidency 
of  the  Motion  Picture  Ass’n  of  America, 
which  he  politely  refused,  might  be  taken 
as  an  indication  that  the  heads  of  the 
member  companies  of  the  MPAA  were 
shopping  around  now  for  a successor  to 
the  late  Eric  Johnston.  There  had  been 
reports  that  the  association  would  carry 
on  without  a name  chief. 

* * * 

Usually,  if  not  always,  a satire  of  a 
book,  play  or  film  follows  the  serious  treat- 
ment of  the  same  subject.  And  so  the 
question  has  been  asked  as  to  why  “Dr. 
Strangelove”  was  going  to  be  released  prior 
to  “Fail-Safe,”  the  former  being  a light 
approach  to  the  latter.  Both  have  a simi- 
lar theme,  that  of  a bomb  attack  on 
Moscow,  resulting  from  a misunderstand- 
ing of  orders.  Both  will  be  Columbia  re- 
leases. Upon  questioning  Rube  Jackter, 
sales  chief  of  Columbia,  on  the  matter, 
we  were  told  that  his  job  was  to  sell  as 
required.  And  Max  Youngstein,  producer 
of  “Fail-Safe,”  said  that  under  the  terms 

of  the  settlement  of  a threatened  law 

suit,  his  picture  had  to  follow  “Dr.  Strange- 
love.” 

Next  question? 

* * * 

Estimates  as  to  the  number  of  Holly- 
wood pictures  that  would  be  turned  out 
this  year  vary  from  time  to  time,  but 
the  latest  calculation  puts  the  figure  at 
12  more  than  were  put  out  in  1962,  or 
about  126  productions. 

* * * 

Reports  have  been  floating  around  hot 
and  heavy  to  the  effect  that  the  Mirisches 
were  concluding  a deal  with  Paramount 
for  distribution.  In  response  to  such  ru- 
mors, a spokesman  said  that  the  UA  deal 
still  had  several  years  to  go,  but  it  was  ad- 
mitted that  there  had  been  “talks”  with 
companies  other  than  Paramount  and  that 
the  Mirisches  were  not  opposed  to,  at  least, 
“listening.” 
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By  SYD  CASSYD 


AMERICAN  INTERNATIONAL  has  al- 
located its  highest  budget  of  $4,500,000 
for  the  spectacle.  “Genghis  Khan,”  to  be 
filmed  on  location  in  70mm  and  Technirama 
in  Italy  and  Spain.  The  film  will  be  set 
as  a Christmas  1964  roadshow.  Jacques 
Tourneur  will  direct,  according  to  James 
Nicholson  and  Samuel  Z.  Arkoff,  company 
toppers  . . . Robert  L.  Lippert  will  copro- 
duce with  Hemisphere  Films,  a Philippine 
localed  story,  “Berserk,”  for  a 20th-Fox 
release.  Jock  Mahoney  will  be  starred  . . . 
Also  in  the  direction  of  the  Far  East, 
Bryan  Foy  leaves  to  seek  out  locales  for 
“Those  Golden  Years,”  with  Manila  as  one 
of  the  prime  spots  . . . Philippine  stars 
Pancho  Magalona  and  Paraluman  will  be 
in  “Amok”  ...  A Show  Magazine  story, 
published  recently,  has  hit  the  big  time, 
with  the  purchase  of  the  Graham  Greene 
short,  “May  We  Borrow  Your  Husband,” 
by  Liam  O’Brien.  He  has  formed  a pro- 
duction company  under  his  own  name  to 
start,  when  he  is  finished  scripting  “Tell  It 
on  the  Drums,”  for  Hecht-Hill -Lancaster 
. . . “Every  Girl  Should  Have  One,”  adapted 
by  Berne  Giler  from  an  original,  will  be  in 
production  as  the  first  effoi’t  of  a new 
company  formed  by  the  writer,  with  di- 
rector Gordon  Douglas,  who  is  on  the 
Sinatra  “Robin  and  the  7 Hoods.” 

* 

George  Pal,  who  has  been  known  for  his 
special  effects’  sleight-of-hand  tricks  for 
his  long  film  history,  acquired  the  property, 
“The  Disappearance,”  almost  ten  years  ago. 
The  Philip  Wylie  story  has  now  been  as- 
signed to  writer  David  Hannon  for  screen- 
play preparation.  The  story  in  the  Pal 
genre  concerns  the  disappearance  of 
women  from  the  lives  of  men  and  men 
from  the  lives  of  women.  Following  this 
maneuver  by  Pal,  he  goes  into  his  usual 
science-fiction  with  “Project  13,”  both 
taking  place  at  MGM  . . . Wray  Davis,  who 
produced  “A  Yank  in  Vietnam”  for  Allied 
Artists  release,  has  returned  to  Manila, 
P.I.  to  prepare  his  second  film  in  the  series. 
The  story  is  still  untitled,  and  he  is  con- 
ferring with  Filipino  stars  Enrique  Maga- 
lona and  Mario  Barri  . . . Cosnat  Film  Pro- 
duction of  California,  formed  by  a merger 
of  Jerry  Blaine,  New  York  ex-bandleader, 
and  Maurice  Duke  Productions  will  pro- 
duce “The  Day  It  Was  Night,”  a science- 
fiction  story  by  Bemie  Gould,  to  be  filmed 
in  Germany  as  a coproduction  deal  with 
Sam  Wayneberg  of  Berlin.  Aben  Kandel 
has  provided  the  company  with  two  addi- 
tional scripts,  a biopic  of  “Russ  Columbo,” 
and  “Banquet  for  a Failure.” 

W 

Max  Youngstein  will  produce  “Rabbit 
Run,”  with  the  screenplay  completed  by 
Jack  Smight  and  James  Lee.  The  novel 
was  written  by  John  Updike  . . . Irving 
Gillman,  who  operated  a booking  and  buy- 
ing service  in  Salt  Lake  City,  has  just  re- 
leased information  on  his  new  project, 
“The  Gallant  One.”  Though  this  was  pro- 
duced elsewhere,  Gillman,  brother  of  Sid 
Gillman,  famous  football  mentor  and  man- 
ager of  the  San  Diego  Chargers,  has  en- 
tered the  production  ranks  with  several 
scripts  under  consideration  . . . Irving  Ler- 


ner,  producer-director  of  more  than  30 
years  experience,  since  his  documentary 
days,  on  the  U.S.  Department  of  Agricul- 
ture films,  “Plow  That  Broke  the  Plains,” 
and  others,  has  signed  to  do  a group  of 
films  at  night,  in  Los  Angeles,  with  first 
script,  in  the  series  by  Larry  Cohen  and 
Steve  Carabatsos.  Paramount  Theatres, 
local  ABC-TV,  will  telecast  the  series.  The 
title  is  “Night  People”  . . . “Weekend  of 
Fear,”  a suspense-chase  feature  by  di- 
rector-producer  Joe  Danford,  who  has  been 
in  short  subjects,  has  been  started  in  La 
Crescenta,  and  will  move  to  the  Los 
Angeles  metropolitan  area.  New  names 
Micki  Malone,  Kenneth  Washman,  Ruth 
Trent,  Jill  Banner,  Terry  Donalle  and  Kurt 
Donsbach  will  appear  in  the  film  . . . 
Michael  Abbott  Productions,  Ltd.,  has  been 
set  for  production  in  all  fields  of  talent, 
including  features  following  Abbott’s  stint 
as  producer  for  Talent  Associates,  Ltd.- 
Paramount  Ltd.,  and  assistant  to  David 
Susskind. 


Audrey  Hepburn  finished  her  star  role 
in  Warner’s  expensive  epic,  “My  Fair 
Lady,”  and  will  wait  in  New  York  for 
her  husband,  Mel  Ferrer,  to  finish  his  role 
at  the  same  studio  in  “Sex  and  the  Single 
Girl,”  before  the  family  takes  off  for 
Switzerland.  No  production  plans  in  the 
future  have  been  announced  for  either  of 
them  . . . Kim  Novak  has  been  signed  for 
the  feminine  starring  role  opposite  Dean 
Martin  and  Peter  Sellers  in  Billy  Wilder’s 
new  comedy,  “The  Dazzling  Hour,”  which 
is  being  prepared  for  the  screen  by  Wilder 
and  I.  A.  L.  Diamond.  Las  Vegas  and 
Hollywood  are  scenes  for  the  filming,  to 
begin  in  February,  under  the  Mirisch  ban- 
ner, for  United  Artists  release  . . . James 
Darren  has  been  signed  by  Universal 
Studio  to  a non-exclusive  seven-year  pact, 

Universal  to  Start  Three 
For  a Total  of  11  in  '63 

With  Alfred  Hitchcock’s  “Mamie” 
current  before  the  cameras  at  Uni- 
versal and  three  other  features  due 
to  start  before  the  end  of  December, 
the  company  will  have  the  largest 
number  of  pictures  shooting  simul- 
taneously since  the  fall  of  1960. 

The  new  pictures  will  give  Univer- 
sal a total  of  11  features  put  into  pro- 
duction during  1963,  in  addition  to 
Ross  Hunter’s  “The  Chalk  Garden” 
and  the  Galatea-Lyre-Brazzi-Hayutin 
production,  both  filmed  in  Europe. 

The  Martin  Melcher  production, 
“Send  Me  No  Flowers,”  starring  Rock 
Hudson,  Doris  Day  and  Tony  Randall, 
will  begin  shooting  December  16;  the 
Ross  Hunter  production  of  “The  Rich- 
est Girl  in  Town,”  starring  Sandra 
Dee,  Robert  Goulet,  Andy  Williams 
and  Maurice  Chevalier,  will  start  De- 
cember 19  and  “Kitten  With  a Whip” 
to  star  Ann-Margret  and  John  For- 
sythe, will  go  before  the  cameras  De- 
cember 27. 


which  calls  for  the  actor  to  star  in  a mini- 
mum of  one  feature  annually,  through 
1970.  His  first  film  under  the  new  contract 
is  “The  Lively  Set,”  a romantic  comedy 
with  William  Alland  producing.  The  star 
also  has  a one-picture-a-year  contract  with 
Columbia  which  runs  through  1966;  he  has 
already  starred  in  eight  films  for  the 
Gower  Street  lot  . . . Jack  Warner  has  re- 
written Diane  McBain’s  exclusive  contract 
giving  her  a five-year  non-exclusive  pact 
calling  for  a minimum  of  seven  pictures 
during  the  contract  term.  She  has  com- 
pleted three  years  of  her  former  deal  . . . 
The  same  studio  in  Burbank  grabbed 
comedian  Stubby  Kaye  for  a part  in  “Sex 
and  the  Single  Girl.” 

Hi 

Carroll  Baker  after  her  nude  stint  in 
the  Joseph  E.  Levine,  “The  Carpetbaggers,” 
moves  to  “Mr.  Moses,”  with  Robert 
Mitchum,  for  United  Artists  release,  of  the 
Frank  Ross  produced  film  . . . Clint  Walker 
has  been  signed  by  Universal  to  a non- 
exclusive two-film  deal  with  his  first  job 
in  the  Rock  Hudson-Doris  Day-Tony 
Randall  “Send  Me  No  Flowers”  . . . The 
200th  motion  picture  role  for  Lee  Patrick 
was  just  announced  by  producer  Robert 
Cohn,  when  he  signed  her  for  a part  in 
“The  NEW  Interns.”  Starting  with  the 
first  sound  motion  picture  made  by  Pathe 
at  the  old  RKO-Pathe  lot,  Miss  Patrick 
began  here  35  years  ago  . . . Nancy 
Kovack,  released  from  Columbia’s  ex- 
clusive, has  signed  for  an  outside  commit- 
ment for  Screen  Gems,  Columbia’s  TV  sub- 
sidiary . . . Shelley  Berman  will  star  with 
Terry- Thomas  in  a London  production 
“The  Yankee  Grenadier,”  under  aegis  of 
Anglo-Amalgamated  Films  of  London.  The 
comedy  about  an  American,  who  joins  the 
British  grenadiers,  was  written  by  Hilton 
McCauley. 

f 

Henry  Weinstein  will  do  an  Albert  Hayes 
written  film  “Joy  in  the  Morning,”  for 
MGM  . . . “Cross  Tide,”  a story  about  life 
in  cosmopolitan  Hamburg,  Germany,  has 
been  purchased  by  Allan  Buckhantz  with 
screenplay  written  by  Edward  J.  Latso  . . . 
Walter  Bien,  SIB  producer,  has  purchased 
a Robert  Kirsch  book,  “The  Inferno”  . . . 
“Bitter  Water,”  the  Doubleday  novel  by 
Thomas  Thompson,  has  been  assigned  by 
producer-director  Roger  Kay’s  Saggittarius 
Productions,  Inc.  to  Robert  Hardy  Andrews 
for  Screen  adaptation  . . . “The  Hiroshima 
Pilot,”  to  be  published  by  Putnam  in 
February,  was  written  by  William  Brad- 
ford Huie.  MGM  Studio  is  discussing  pur- 
chase for  a film  . . . Lee  Zimmer  has  signed 
a contract  with  Ivan  Tors  to  narrate  the 
ten-minute  promotion  film,  “Friend  of  the 
Rhino,”  a documentary  prepared  by  Tors 
while  he  was  directing  his  production  of 
MGM’s  “Rhino,”  in  South  Africa. 

j®£i 

Dore  Schary,  in  New  York,  has  optioned 
“Secret  Ceremony,”  a prize-winning  Marco 
Denevia  literary-contest  effort.  The  writer 
is  from  below  the  equator:  Argentine  based 
. . . Romy  Schneider,  who  bowed  out  of  the 
Mirisch  film,  and  was  replaced  by  Elke 
Sommer,  is  now  set  for  Hans  Habe’s  novel, 
“The  Countess.”  The  story  moves  from 
Austria,  through  Europe  to  Russia,  and 
back  to  Germany,  under  the  directorial 
reins  of  Luchino  Visconti,  with  Arthur 
Cohn  producing  . . . “East  Side,  West  Side,” 
the  David  Susskind  effort,  with  George  C. 
Scott,  has  added  Linden  Chiles  to  a part  as 
a young  liberal  congressman. 
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The  Incredible  Journey’ (BV)  Wins 
November  Blue  Ribbon  Award 

By  VELMA  WEST  SYKES 

^^ALT  DISNEY,  who  dares  to  make  family  pictures  and  even  advertise  them  as 
such,  has  scored  again  with  another  Blue  Ribbon  Winner,  “The  Incredible 
Journey.”  National  Screen  Council  members  have  voted  his  screen  version  of  Sheila 
Burnford’s  Book-of-the-Month  Club  selection  the  Boxoffice  accolade  for  November. 
This  is  not  just  an  animal  picture  nor  again  is  it  just  a picture  for  children.  Adult 
animal-lovers  and  adventure-lovers  will  find  much  to  entertain  them  in  this  saga 
of  two  dogs  and  their  companion,  a Siamese  cat,  who  make  their  way  home  over 
200  miles  of  Canadian  wilderness.  The  animals  used  in  the  film  steal  the  show  from 
the  humans  with  whom  they  work. 


Boxoffice  reviewed  “The  Incredible 
Journey”  in  its  issue  of  October  21,  say- 
ing in  part : 

“A  heart-warming,  appealing  and  fas- 
cinating adventure  film  about  three  do- 
mestic animals  who  travel  200  miles  a- 
cross  Canada,  this  is  one  of  the  best  of 
Walt  Disney’s  True-Life  Adventures  and 
ideal  entertainment  for  the  entire  family, 
particularly  the  kiddies  and  the  millions 
of  cat  and  dog  lovers  . . . The  true  and 
‘incredible’  stars  are  Tao,  a remarkable 
Siamese  cat;  Luath,  a Labrador  retriever, 
and  Bodger,  an  old  bull  terrier,  who  en- 
counter a stalking  lynx,  an  attacking  bear, 
and  a quill-throwing  porcupine  during 
their  journey — all  of  these  animals  being 
seen  against  the  Canadian  outdoors 
beautifully  photographed  in  Technicolor.” 

Cat  Working  for  Oscar 

A boxoffice  gross  of  204  per  cent  shows 
the  public’s  delight,  and  NSC  members 
said  of  it: 

This  is  a delightful  feature-length 
“True  Life  Adventure”  from  the  inimi- 
table Walt  Disney,  narrated  in  an  inter- 
esting way,  and  the  photography  is  super- 
lative, especially  those  shots  involving  the 
three  animals.  It  is  very  obvious  the  cat 
is  working  for  an  Academy  Award! — 
Mi's.  Roderic  B.  Thomas,  Chairman  Tex. 
Board  of  Review,  Dallas  . . . Out  and  out 
sentiment  but  most  capably  handled. — 
Robert  Sokolsky,  Buffalo  Courier-Express. 

Children  love  “The  Incredible  Journey” 
and  it  is  good  for  adults,  too. — Elisabeth 
Murray,  Long  Beach  Teachers  Ass’n  . . . 
Disney’s  made  another  eloquent  all-ager. 
Tao,  the  Siamese,  deserves  an  Oscar. — 


Pat  Barrett,  WNHC-TV,  New  Haven  . . . 
This  Disney  picture  can’t  be  topped  for 
family — all  the  family — entertainment. 
Truly  incredible  animals. — John  M.  Gor- 
don, Springfield  (Mass.)  Union-Sunday 
Republican. 

This  touching  adventure  film  deserves 
an  award  for  its  many  levels  of  enter- 
tainment— it  reaches  all  members  of  the 
family. — Harriet  H.  Simpson,  Raleigh 
News  and  Observer  . . . Three  good  pic- 
tures on  the  list  to  choose  from.  However, 
Disney  gets  my  nod  because  of  its  ex- 
cellent family  appeal. — A.  B.  Covey,  Ala- 
bama Theatres  Ass’n,  Montgomery. 

“The  Incredible  Journey”  is  first-class 
entertainment  for  the  entire  family  and 
would  make  an  animal-lover  out  of  any- 
one.— Joanne  Sequin,  WBEN-TV,  Buffalo. 
— This  is  pure  delight  for  family  enter- 
tainment.— Raymond  Doss,  WSLS-TV, 
Roanoake,  Va.  . . . Disney  may  get  more 
than  his  share  of  awards,  but  doesn’t  he 
well  deserve  them? — May  Williams  Ward, 
Wellington,  (Kas.)  author-columnist. 

Quite  a wonderful  picture  for  young 
and  old  and  one  of  Disney’s  best.  The 
name  of  the  picture  is  quite  apropos.  My 
grandchildren  were  fascinated  and  in- 
trigued with  the  show. — Mrs.  Kurt  W. 
Schmidt,  Indianapolis  NSC  Group. 

My  grandchildren,  Peter  (8)  and  Beth 
(6)  vote  for  “The  Incredible  Journey.” 
They  have  the  book  and  knew  just  what 
was  going  to  happen  in  the  picture. — Mrs. 
Dorothy  F.  Martin,  Sacramento  Drama 
Critic  and  Teacher  ...  An  interesting,  well- 
produced  film  with  wholesome  appeal  for 
children. — Dave  McIntyre,  San  Diego  Eve- 
ning Tribune. 


The  Cast 


John  Longridge  Emile  Genest 

Professor  Jim  Hunter  John  Drainie 

The  Hermit  Tommy  Tweed 

Mrs.  Hunter Sandra  Scott 

Helvi  Nurmi Syme  Jago 

Elizabeth  Hunter  Marion  Finlayson 


Peter  Hunter  Ronald  Cohoon 

James  MacKenzie  Robert  Christie 

Nell  MacKenzie  Beth  Lockerbie 

Carl  Nurmi Jan  Rubes 

Mrs.  Nurmi  Irena  Mayeska 

Mrs.  Oakes  Beth  Amos 

Bert  Oakes  Eric  Clavering 


Production  Staff 


Producer  Walt  Disney 

Screenplay  and  Co-Produced  by 

James  Algar 

Director  Fletcher  Markle 

From  the  Book  by  Sheila  Burnford 

Director  of  Photography 

Kenneth  Peach,  A.S.C. 

Music  by  Oliver  Wallace 

Orchestration  Walter  Sheets 

Narrated  by  Rex  Allen 

Animal  Supervision 

William  R.  Koehler, 

Halleck  H.  Driscoll, 
Al  Niemela 


Art  Directors  Carroll  Clark, 

John  B.  Mansbridge 

Film  Editor  Norman  Palmer,  A.C.E. 

Set  Decoration Emile  Kuri, 

Charles  S.  Thompson 

Assistant  Director  Mickey  McCardle 

Production  Manager  ....  Erwin  L.  Verity 

Unit  Manager  William  J.  O’Sullivan 

Music  Editor Evelyn  Kennedy 

Costumes  Chuck  Keehne 

Make-Up  Pat  McNalley 

Sound  Robert  O.  Cook 

Color  by  Technicolor 
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TAO,  THE  SIAMESE  CAT,  BEING  PETTED  BY  HIS  TEM- 
P0RARY  GUARDIAN,  JOHN  LONGRIDGE  (EMILE  GENEST) 


BODGER,  THE  BULL  TERRIER,  AND  LUATH,  LABRADOR 
RETRIEVER,  HAVE  ADVANTAGES  OVER  TAO  IN  WATER 


LOST  IN  THE  WILDERNESS,  THE  THREE  PILGRIMS  PER- 
SEVERE AND  WITH  HUMAN  AID  COMPLETE  JOURNEY 

iiiiiiiiiiiiimiiiiiiiiimiiiiiiiiiiiiiiiiiiimiiimiimiii 


This  award  is  given  each  month  by  the 
National  Screen  Council  on  the  basis  of  out- 
standing merit  and  suitability  for  family 
entertainment.  Council  membership  comprises 
motion  picture  editors,  radio  and  TV  film 
commentators,  representatives  of  better  films 
councils,  civic,  educational  and  exhibitor  or- 
ganizations. 


BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


i. 


||  Cleopatra  (20th-Fox) 

190 

400 

300 

250 

250 

400 

400 

300 

450 

700 

750 

300 

700 

250 

200 

389 

ft  Cry  of  Battle  (AA) 

70 

90 

90 

130 

80 

92 

^ Dementia  13  (AIP) 

100 

90 

100 

100 

100 

100 

98 

||  8V2  (Embassy) 

130 

200 

120 

195 

250 

325 

225 

210 

125 

275 

300 

250 

225 

160 

225 

200 

300 

219 

Erik  the  Conqueror  (AIP) 

115 

770 

90 

100 

100 

95 

II  Fun  in  Acapulco  (Para) 

130 

175 

190 

130 

150 

130 

170 

105 

150 

140 

150 

147 

§f  Get  On  With  It  (Governor) 

100 

115 

90 

150 

175 

80 

100 

116 

|i  Hand  in  the  Trap  (Angel) 

170 

90 

80 

100 

175 

123 

§f  Haunting.  The  (MGM) 

150 

140 

100 

200 

95 

80 

230 

110 

200 

140 

110 

200 

175 

170 

100 

190 

105 

125 

90 

143 

|f  Heavens  Above  (Janus) 

140 

130 

135 

125 

250 

250 

130 

120 

125 

115 

250 

130 

154 

H Hercules  & Captive  Women  (Woolner) 

155 

100 

165 

120 

100 

140 

100 

90 

100 

135 

121 

||  Incredible  Journey,  The  (BV) 

170 

165 

175 

220 

240 

125 

250 

255 

160 

250 

125 

135 

160 

175 

300 

194 

if  In  the  French  Style  (Col) 

90 

175 

135 

90 

120 

105 

200 

160 

100 

150 

90 

115 

185 

135 

100 

130 

||  Jason  and  the  Argonauts  (Col) 

130 

150 

200 

100 

90 

110 

115 

150 

145 

120 

150 

110 

90 

175 

155 

200 

170 

139 

§ Johnny  Cool  (UA) 

125 

210 

150 

200 

150 

115 

150 

100 

95 

100 

100 

100 

85 

150 

100 

100 

127 

H Kiss  of  the  Vampire  (Univ) 

130 

100 

100 

80 

90 

100 

90 

99 

H Leopard,  The  (20th-Fox) 

120 

160 

210 

100 

75 

125 

150 

125 

165 

160 

110 

125 

100 

140 

90 

250 

138 

' Lilies  of  the  Field  (UA) 

135 

170 

215 

100 

300 

185 

135 

295 

165 

215 

150 

95 

175 

110 

150 

173 

: i Lord  of  the  Flies  (Cont'l) 

115 

200 

190 

190 

250 

290 

220 

120 

150 

150 

160 

200 

300 

195 

•;  L-Shaped  Room,  The  (Col) 

140 

200 

175 

175 

300 

225 

290 

270 

150 

200 

150 

110 

200 

95 

125 

187 

llij  Maniac  (Col) 

100 

50 

115 

85 

65 

80 

100 

80 

100 

86 

||  Mary,  Mary  (WB) 

130 

160 

165 

150 

125 

130 

140 

125 

175 

290 

100 

100 

200 

135 

105 

180 

195 

140 

100 

150 

| McLintock!  (UA) 

100 

175 

175 

225 

220 

125 

300 

100 

210 

175 

130 

125 

170 

160 

150 

150 

168 

if  Mind  Benders,  The  (AIP) 

100 

75 

100 

100 

125 

100 

100 

§f  Of  Love  and  Desire  (20th-Fox) 

110 

75 

75 

115 

65 

90 

90 

90 

120 

90 

125 

250 

108 

H Old  Dark  House,  The  (Col) 

135 

100 

50 

105 

100 

85 

65 

80 

100 

80 

135 

94 

H Palm  Springs  Weekend  (WB) 

140 

175 

150 

125 

125 

170 

150 

150 

90 

150 

110 

185 

150 

175 

146 

if  Please,  Not  Now  (20th-Fox) 

120 

150 

125 

120 

100 

100 

119 

^ Running  Man,  The  (Col) 

140 

100 

200 

100 

90 

90 

105 

125 

120 

90 

150 

100 

110 

105 

130 

145 

100 

118 

H Seducers,  The  (Brenner) 

160 

150 

65 

65 

100 

108 

ff  Sparrows  Can't  Sing  (Janus) 

130 

170 

175 

125 

85 

120 

75 

110 

100 

115 

185 

126 

If  Summersldn  (Angel) 

175 

100 

100 

85 

175 

300 

156 

|§  Take  Her,  She's  Mine  (20th-Fox) 

140 

200 

160 

200 

150 

125 

175 

130 

280 

100 

150 

155 

190 

145 

150 

163 

1!  Trial,  The  (Astor) 

120 

165 

100 

155 

125 

160 

110 

125 

100 

195 

136 

H Twilight  of  Honor  (MGM) 

170 

100 

175 

90 

100 

80 

100 

135 

130 

65 

100 

85 

120 

90 

145 

90 

140 

100 

85 

111 

H Under  the  Yum  Yum  Tree  (Col) 

225 

200 

225 

175 

150 

175 

185 

150 

310 

240 

275 

200 

110 

135 

195 

400 

209 

i§  Wheeler  Dealers,  The  (MGM) 

110 

170 

150 

200 

110 

125 

180 

135 

150 

175 

110 

175 

140 

165 

155 

130 

140 

148 

X — The  Man  With  X-Ray  Eyes  (AIP) 

130 

100 

125 

120 

110 

115 

100 

125 

90 

125 

135 

135 

175 

122 

S 
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TOP  HITS 


OF 


THE  WEEK 

Individual  runt,  not  an  average. 
Listings  are  confined  to  ouening 
week  figures  on  new  releases  only. 


1.  Stranger  Knocks,  A (Trans-Lux) 

Denver  375 

2.  Under  the  Yum  Yum  Tree  (Col) 

Milwaukee  275 

3.  McLintock!  (UA) 

Cincinnati  225 

4.  Fun  in  Acapulco  (Para)) 

Cincinnati  190 

Boston  175 

Minneapolis  170 

5.  Ladies  Who  Do  (Cont'l) 

New  York 185 


6.  Who's  Minding  the  Store?  (Para) 

New  York 185 

7.  Palm  Springs  Weekend  (WB) 

Boston  175 

San  Francisco 175 

8.  Soldier  in  the  Rain  (AA) 

New  York 175 

9.  Wheeler  Dealers,  The  (MGM) 

Milwaukee  170 

TO.  Incredible  Journey,  The  (BV) 

Boston 170 


mmmmmmmmmmmmmmsmmm. 
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Good  Business  Holds 
Throughout  Omaha 

OMAHA — Every  first-run  theatre  in 
Omaha  offered  a holdover  attraction  last 
week  and  every  one  turned  in  an  above- 
average  gross.  The  Orpheum  topped  the 
mark  for  a third  week  with  “Under  the 
Yum  Yum  Tree”  and  the  Indian  Hills 
slipped  just  a bit  under  double  its  average 
as  “How  the  West  Was  Won”  completed 


its  27th  week. 

(Average  Is  100) 

Admiral — McLintock!  (UA),  2nd  wk 120 

Cooper — The  Wheeler  Dealers  (MGM),  2nd  wk.  110 
Indian  Hills — How  the  West  Was  Won  (MGM- 

Cinerama),  27th  wk 185 

Omaha — Fun  in  Acapulco  (Para),  2nd  wk 110 

Orpheum — Under  the  Yum  Yum  Tree  (Col),  3rd  wk.  105 
State — The  Incredible  Journey  (BV),  2nd  wk 110 


Promising  Minneapolis  Week 
Chilled  by  First  Blizzard 

MINNEAPOLIS — The  first  blizzard  of 
the  season  had  Mill  City  exhibitors  shovel- 
ing out  from  under  snowdrifts  and  looking 
back  regretfully  on  the  remnants  of  what 
had  promised  to  be  a highly  successful 
week.  The  Saturday  night  and  Sunday 
storm  kept  the  local  populace  huddled  by 
its  fireside,  and  theatre  attendance  never 
recovered  from  the  blow.  “How  the  West 
Was  Won”  at  the  suburban  Cooper,  not 
dependent  on  public  transportation,  re- 
mained level  at  160,  but  the  best  the  down- 
town houses  could  show  for  the  week  was 
average  and  below. 


Campus — Lovers  on  a Tightrope  (Ellis)  90 

Century — Cleopatra  (20th-Fox),  24th  wk 70 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  39th  wk 160 

Gopher — Palm  Springs  Weekend  (WB),  2nd  wk 100 

Lyric — Fun  in  Acapulco  (Para),  2nd  wk 80 

Mann — Take  Her,  She's  Mine  (20th-Fox),  4th  wk.  100 

Orpheum — McLintock!  (UA),  3rd  wk 100 

St.  Louis  Park — Nurse  on  Wheels  (Janus)  90 

State — Under  the  Yum  Yum  Tree  (Col),  3rd  wk 90 

Suburban  World — Lord  of  the  Flies  (Cont'l),  8th  wk.  90 
World — The  Wheeler  Dealers  (MGM),  4th  wk 100 


‘Yum  Yum'  Sparkling  250 
In  Good  Milwaukee  Week 

MILWAUKEE— “Under  the  Yum  Yum 
Tree”  took  first  place  honors  with  250  per 
cent  for  its  second  week  at  the  Warner. 
Second  place  was  a tie  between  two  new 
products,  “The  Conjugal  Bed”  at  the 
Times  Theatre  and  “Fun  in  Acapulco”  at 
the  Towne.  Special  matinees  of  “Santa 
Claus”  at  various  neighborhood  theatres 
were  doing  very  well,  too. 


Downer — Lord  of  the  Flies  (Cont'l),  2nd  wk 150 

Mayfair — McLintock!  (UA),  3rd  wk 150 

Palace — Take  Her,  She's  Mine  (20th-Fox)  150 

Riverside — The  Wheeler  Dealers  (MGM),  2nd  wk.  . .160 

Strand — Cleopatra  (20th-Fox),  21st  wk 150 

Times — The  Conjugal  Bed  (Embassy)  200 

Tower,  Oriental — The  Leopard  (20th-Fox)  100 

Towne — Fun  in  Acapulco  (Para)  200 


Warner — Under  the  Yum  Yum  Tree  (Col),  2nd  wk.  250 

Stickney,  111.,  Roxy  Is 
Reopened  by  New  Owners 

From  Central  Edition 

STICKNEY,  ILL.  — New  owners  Ralph 
Tardi  and  Earl  Colvin  have  reopened  the 
Roxy  Theatre,  3245  Grove,  presenting  free 
flowers  to  women  patrons  and  free  refresh- 
ments for  all.  The  policy  calls  for  double 
features,  with  two  changes  each  week,  the 
theatre  opening  nightly  at  6:30  Mondays 
through  Fridays,  at  2 p.m.  on  Saturdays 
and  Sundays. 

The  Roxy  is  the  first  venture  in  exhibi- 
tion for  Ralph  Tardi,  who  owns  a chain  of 
“Golden  Curl”  beauty  salons.  However, 
his  partner  Colvin  formerly  managed  for 
Loew’s,  Trans-Lux  and  the  H.  Schoenstadt 
circuits. 


MILWAUKEE 


1*he  outstanding  success  resulting  from  the 
saturation  run  of  the  “Santa  Claus” 
film  in  15  Milwaukee  area  houses  has  again 
proven  that  the  “Marcus  Plan”  is  worth 
trying.  This  is  the  second  time  around  for 
the  film  which,  according  to  reports,  didn’t 
come  up  to  expectations  the  last  time.  Re- 
sponsible for  the  impressive  boxoffice  re- 
turns this  t’me  were  Maynard  “Willie” 
Wilson,  representing  Murray  Productions, 
and  Henry  Kratz,  Allied’s  executive  secre- 
tary. The  theatres  in  on  the  deal  were: 
Capitol,  Downer,  Egyptian,  Granada. 
Greendale,  LaBelle,  National,  Oasis,  Park- 
way, Pix,  Rivoli,  Sherman,  Times,  Tosa, 
and  Varsity.  Admission  at  the  three-day 
matinees  was  50  cents.  Two  days  before 
the  run  began,  there  wasn’t  a print  in 
town,  which  had  Wilson  on  the  wires  trac- 
ing and  checking.  But  all’s  well  that  ends 
well.  Wilson  said  he’s  coming  in  with  an- 
other deal  shortly  after  the  first  of  the  year 
that’ll  be  a “honey”  for  exhibitors. 

Over  at  Madison,  “Women  of  the  World” 
caused  considerable  discussion  and  a pro- 
posal has  now  been  made  to  look  into  the 
idea  of  having  local  reviews  published 
weekly,  “so  as  to  help  people  avoid  par- 
ticularly objectionable  previews.” 

Members  of  the  Better  Films  Council  of 
Greater  Milwaukee  held  their  regular 
monthly  meeting  at  the  Milwaukee  Art 
Center  on  North  Memorial  drive.  Mrs. 
Wallace  Lee,  curator  of  education  at  the 
art  center,  discussed  “Films  and  the  Art 
Museums”  and  illustrated  her  talk.  A cof- 
fee hour  and  tour  of  the  center  followed. 

Clarence  Nash  (the  voice  of  Donald  Duck), 
who  says  he’s  on  Walt  Disney’s  payroll  but 
is  semi-retired,  was  here  for  a few  days 
doing  commercials  and  making  personal 
appearances  promoting  TV’s  Mickey  Mouse 
Club.  He  appeared  on  WISN-TV  Channel 
12  children’s  programs.  Nash  has  spoken 
for  Donald  in  all  126  cartoon  shorts  and 
three  feature  films.  Nash  is  often  confused 
with  Mel  Blanc,  “the  man  of  a thousand 
voices,”  who  also  was  in  Milwaukee  a short 
time  ago.  Blanc  speaks  for  Woody  Wood- 
pecker, Bugs  Bunny,  Porky  Pig,  Tweetie 
Pie,  Elmer  Fudd,  Barney  Rubble  and  Jack 
Benny’s  Maxwell  car,  but  has  never  done 
Donald.  Nash’s  other  voices  include  Don- 
ald’s nephews,  b:rd  calls,  barking  dogs, 
crickets  and  the  voice  of  Dopey  in  “Snow 
White  and  the  Seven  Dwarfs.” 

Efforts  on  the  part  of  exchange  managers 
curing  the  past  few  years  to  consolidate 
their  office  Christmas  parties  into  one  big 
festival  during  the  holidays  has  not  met 
with  much  success.  Universal  and  Fox  ap- 
parently are  the  only  ones  to  hold  theirs 
together:  it  will  be  at  swanky  Frenchies’ 
for  both  of  the  exchange  offices.  Branch 
managers  “Pat”  Halloran  of  Universal  and 
Jack  Lorentz  of  Fox  are  in  charge  of 
arrangements. 

From  Val  Wells,  the  mayor’s  motion  pic- 
ture commission’s  executive  secretary, 
come  the  following  movie  ratings:  General 
Audience — The  Brass  Bottle,  Clear  Skies, 
The  Crawling  Hand,  The  Face  of  War,  Fun 
in  Acapulco,  Hide  and  Seek,  It’s  Never  Too 
Late,  It’s  a Mad,  Mad,  Mad,  Mad  World, 
Julie  the  Redhead,  Ladies  Who  Do,  Mac- 
beth, Mail  Order  Bride,  Move  Over, 
Darling,  Nurses  on  Wheels,  Resurrection, 


The  Slime  People,  Soldier  in  the  Rain, 
Tiara  Tahiti  and  Who’s  Minding  the 
Store?  Mature  Entertainment — The  Cere- 
mony, Dementia  13,  Two  Nights  With 
Cleopatra,  Muriel,  Naked  Autumn,  Palm 
Springs  Weekend,  Sunday  in  New  York  and 
Terese.  Adults  Only — The  Conjugal  Bed, 
The  Devil  and  the  Ten  Commandments, 
The  Hunchback  of  Rome.  Recommended 
Not  to  Be  Shown  in  Milwaukee — Bell,  Bare 
and  Beautiful. 

NTC  Lincoln  Stale 
Now  a 'New'  House 

LINCOLN  — Nebraska  Theatres  Corp.’s 
Christmas  Day  gift  to  the  city  of  Lincoln 
will  be  a new  first-class  movie  house 
created  out  of  the  old  State  Theatre  on 
busy  downtown  O street. 

Santa’s  helpers  who  are  in  the  know 
about  theatre  renovating  will  have  to  do 
an  all-out  job  in  quick  time. 

The  small  but  popular  theatre  closed 
down  the  night  of  December  1 after  a suc- 
cessful four-week  run  of  Disney’s  “The  In- 
credible Journey.”  But  the  lights  didn’t  go 
off,  as  staff  workers  from  the  Rocky 
Mountain  Seating  Service  of  Denver,  plus 
local  labor,  began  to  tear  out  the  814  old 
seats  on  the  one-floor  auditorium. 

Some  of  the  other  phases  of  the  major 
renovation  job,  in  addition  to  new  seating, 
are  decorating  of  the  entire  theatre,  screen 
replacement,  a new  sound  system,  new 
stage  curtains,  new  carpeting,  relocation  of 
the  boxoffice  and  a new  concession  stand. 
The  total  seat  number  will  be  cut  down  to 
756  with  the  new  installation,  resulting  in 
better  spacing  for  patron  comfort. 

At  the  same  time,  Nebraska  Theatre 
Corp.’s  other  Lincoln  showhouse,  the  Var- 
sity, will  be  getting  new  seats  in  the  bal- 
cony— about  400.  Others  in  the  larger 
Varsity  will  be  redone. 

Both  State  and  Varsity  seats  still  have  a 
role  to  fill.  It  seemo  the  bulk  has  been  sold 
to  the  Omaha  William  Skolniks,  who  have 
bought  the  Muse  Theatre  from  the  Cooper 
Foundation  Theatres,  and  to  a new  Com- 
munity Playhouse  in  Council  Bluffs.  The 
new  State’s  Christmas  Day  opener  will  be 
another  Disney,  “The  Sword  in  the  Stone,” 
followed  by  “Lawrence  of  Arabia.” 

The  State  closing  will  give  the  staff  of 
15  a pre-Christmas  time  off,  with  the  ex- 
ception of  Manager  Bert  Cheever,  who  ex- 
pects to  be  on  the  scene  daily  to  work  as 
well  as  to  watch  progress. 
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DES  MOINES 


paramount’s  "Seven  Days  in  May,”  due 
for  a red  carpet  preview  at  the  Capri 
on  the  16th,  was  awaited  here  with  more 
than  usual  interest.  Authors  of  the  best 
seller  are  Charles  Bailey  and  Fletcher 
Knebel  of  the  Des  Moines  Register’s 
Washington  bureau.  Prior  to  the  invita- 
tional showing,  Everett  Olson,  Para- 
mount’s advertising  representative,  was 
here  from  Dallas. 

Norman  Holt  of  Warners  beams  with 


"Wanna  know 
somethin’?  It’s  those 
Christmas  Seals  that 
make  my  holiday  mail 
worthwhile” 


the  pride  reserved  especially  for  New 
Grandpas.  Daughter  Norma  Jean  and 
husband  of  Burbank,  Calif.,  are  the  par- 
ents of  a baby  boy  ...  All  news  from  Cali- 
fornia to  the  WB  branch  office  is  not  so 
good.  Marge  Messinger,  contract  clerk  on 
vacation  in  Los  Angeles,  was  in  an  auto 
accident  while  on  the  coast.  First  reports 
were  that  the  car  was  damaged  but  Marge 
was  unhurt. 

All  1,600  seats  at  the  Iowa  Theatre  in 
Cedar  Rapids  were  filled  <at  prices  of  $10 
and  $5)  and  patrons  bought  standing  room 
only  for  a recent  performance  there  of  Nat 
King  Cole,  reports  Leonard  Wood,  man- 
ager of  the  theatre.  The  performance  was 
a benefit  for  St.  Michael’s  Episcopal 
Church,  which  did  very  well,  even  after 
costs,  such  as  $5,000  to  Cole. 

On  Sunday  (8)  all  silly  notions  that  win- 
ter might  bypass  us  were  blown  away  with 
60-mile-an-hour  winds  and  drifting  snow. 
A glance  at  the  movie  page  suggested  far- 
away places  and  warmer  climes,  such  as 
Palm  Springs  or  Acapulco,  to  spend  a cold 
afternoon.  Midweek,  that  rascal  ‘‘The 
Music  Man”  was  blowing  into  the  Orpheum 
for  a few  days.  Since  his  last  visit,  the 
town’s  bumper  growth  of  pool  halls  would 
make  Prof.  Howard  Hill  flip.  Not  only  do 
these  1,960  parlors  not  allow  knicker- 
bockers buckled  BELOW  the  knee,  they  DO 
demand  shirts  tucked  in  and  belts  on  boys' 
slacks.  On  Monday  mornings  there  are 
“special  classes  for  ladies,”  when  Mother 
can  learn  a few  tricks  of  the  game  to  piped 
in  music.  This  craze  may  see  Willie  Hoppe 
unseating  Cary  Grant  as  Mom’s  dream - 
boat. 


Christmas  Seals  fight  Tuberculosis 
and  other  Respiratory  Diseases 


Thelma  Washburn,  Universal  booker,  was 
one  who  did  something  about  the  weather. 
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She  went  to  Daytona  Beach,  Fla.,  to  visit 
her  daughter!  . . . Warners  expected 
Omaha  branch  manager  Bob  Hirz  and  wife 
for  the  local  WB  yule  dinner  dance  Friday 
(13)  at  the  Vets  Club  in  West  Des  Moines 
. . . Opening  at  the  Des  Moines  Theatre 
here  December  19  is  Columbia’s  “The  Car- 
dinal,” which  seems  to  be  getting  its  share 
of  press. 

New  Equipment  Department — The  Hi- 

land  Theatre  in  Des  Moines  is  getting  a 
new  screen.  So  is  the  Strand  at  Hastings, 
Neb.,  reports  Art  Thiele’s  Des  Moines  The- 
atre Supply.  The  King  Theatre  'Bob  Frid- 
ley’s) at  Ida  Grove  probably  will  reopen 
in  elegance  sometime  in  January  . . . A1 
Fitter,  United  Artists  western  division 
manager,  was  scheduled  for  a three-day 
stay  here  last  week. 

Iowa  exhibitors  on  the  Row  included 
Bill  McGraw,  Ogden;  Jack  Compston,  For- 
est City;  Doc  Twedt,  Britt;  M.  L.  Dickson, 
Mount  Pleasant,  and  Glen  Lambert,  Monti- 
cello. 

Lexington  Art  House 
For  Switow  Circuit 

From  Mideast  Edition 

LEXINGTON,  KY.— By  Christmas  this 
area  should  have  another  motion  picture 
theatre  in  operation.  Mel  Gaitskill,  man- 
ager of  the  Switow  interests  here,  an- 
nounced that  the  circuit  is  remodeling  the 
old  State  Theatre,  closed  for  ten  years,  for 
a holiday  opening  as  an  art  theatre.  The 
name  is  to  be  changed,  too. 

Harry  Switow  and  Gaitskill  have  been 
working  on  the  project  of  renovating  the 
State  and  organizing  its  new  policy  and 
operation  details.  They  visited  art  theatres 
in  Louisville,  Cincinnati,  Cleveland,  Colum- 
bus and  Detroit  to  study  the  special  re- 
quirements of  such  situations. 

The  Lexington  Leader  quoted  Gaitskill  as 
saying  that  the  move  had  been  “deliberated 
very  carefully”  and  that  circuit  executives 
believe  Lexington  now  has  become  metro- 
politan enough  to  attract  a sufficient  num- 
ber of  persons  who  like  the  “unusual  movie 
fare  which  art  theatres  afford.” 


'Weekend'  to  CVI 

From  Western  Edition 

HOLLYWOOD — Emanuel  Barling,  presi- 
dent of  CVI  Corp.,  has  acquired  for  Con- 
stantin Films  of  Denmark  the  controversial 
“Weekend,”  which  won  the  Copenhagen 
Best  Film  of  the  Year  award  recently 
and  was  a finalist  at  the  San  Francisco  Film 
Festival.  The  picture  was  banned  by  French 
and  German  censors  and  was  withdrawn 
from  the  Cannes  and  Berlin  film  festivals 
due  to  its  provocative  theme. 


Add  to  Archerd  Dais 

From  Western  Edition 

HOLLYWOOD  — Gregory  Peck,  Jack 
Lemmon  and  Tony  Curtis  have  been  added 
to  the  dais  of  the  Masquers  testimonial  din- 
ner to  Army  Archerd.  The  columnist  will 
be  presented  a gold  plaque  by  Masquers 
president  Frank  Faylen  for  his  many  years 
of  distinguished  reporting  on  the  Holly- 
wood scene  and  for  his  notable  services  in 
the  interests  of  show  business. 


Anne  Brancroft,  who  won  the  1963 
Academy  Award  for  best  actress,  will  star  in 
Columbia’s  “The  Pumpkin  Eater.” 
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Qrville  Marsh  and  Mrs.  Leona  Larson 
have  taken  over  the  Rialto  Theatre  at 
Villisca,  formerly  operated  by  Byron  Hop- 
kins . . . Carl  White  jr.  was  in  from  Elk- 
horn,  where  he  has  been  on  the  jump  with 
Christmas  programming  as  superintend- 
ent of  schools.  Carl  sr.  has  the  Quality 
Theatre  Supply  Co.  in  Omaha  . . . Joella 
Cohen,  daughter  of  Columbia  salesman 
Ed  Cohen,  was  in  town  on  her  way  from 
Minneapolis  to  St.  Louis  in  her  capacity 
as  publicity  representative  with  Columbia. 

Mrs.  George  Hall  has  announced  she 
will  continue  to  run  the  Rosebowl  The- 
atre at  Franklin  and  the  Minden  Theatre 
at  Minden.  Her  husband  died  from  injuries 
received  in  an  auto  accident  near  Lincoln. 
Jack  Renfor  of  Theatre  Booking  Service 
here  attended  the  funeral  at  Franklin, 
which  was  conducted  by  the  American  Le- 
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gion.  Hall  was  a former  mayor  of  Frank- 
lin ..  . Bill  Burke,  associated  with  The- 
atre Booking  Service,  is  home  from  St. 
Joseph's  Hospital  after  an  operation  but 
his  doctors  will  not  permit  him  to  return 
to  work  for  a while  . . . Bill  Barker  of 
Co-Op  Theatre  Services  was  back  on  the 
job  last  week  after  his  operation. 

Richard  Lysinger,  exhibitor  at  Ravenna, 
has  announced  he  will  seek  re-election  to 
the  state  legislature  from  the  new  36th 
legislative  district.  He  was  elected  in  1962 
for  his  first  term  in  the  old  34th  district 
but  is  now  in  the  36th  because  a reappor- 
tionment law  passed  last  session.  As  a 
freshman  senator,  Lysinger  was  considered 
to  be  one  of  the  stronger  members  of  the 
body  and  gained  commendable  stature  as 
a lawmaker. 

Larry  Starsmore  was  in  Lincoln  last 
week  from  Colorado  Springs  to  observe  re- 
modeling activities  at  the  State  Theatre. 
He  is  president  of  Westland  Theatres, 
which  includes  Nebraska  Theatres  . . . 
Warners  screened  “4  for  Texas”  at  the 
Center. 

Also  given  a showing  at  the  Center  were 
“Move  Over,  Darling”  by  Fox  and  “Mail 
Order  Bride”  and  “Any  Number  Can  Win” 
by  MGM  ...  A number  of  exhibitors  took 
advantage  of  the  good  weather  before  the 
blow  of  winter  to  visit  the  Row.  Included 
were  Nebraskans  Clarence  Frasier,  Have- 
lock; Walt  Austin,  Plainview;  Phil  Lan- 
non,  West  Point;  Mr.  and  Mrs.  Fred 


Schuler,  Humboldt;  Orville  Dodds,  Stroms- 
burg;  Sid  Metcalf,  Nebraska  City;  A1 
Leise,  Hartington;  Don  Campbell,  Central 
City,  and  Iowans  John  Rentfle,  Audubon; 
Byron  Hopkins,  Glenwood;  Adrian  Muet- 
ing,  Pocahontas;  Vern  Brown,  Missouri 
Valley,  and  Sam  Backer,  Harlan. 

John  Green  Appointed 
Oscars  Music  Head 

From  Western  Edition 

HOLLYWOOD — Selection  of  John  Green 
as  music  director  for  the  36th  Annual 
Oscar  show  of  the  Academy  of  Motion  Pic- 
ture Arts  and  Sciences  was  announced  by 
George  Sidney,  producer  of  the  presenta- 
tion. Green,  himself  a four-time  Oscar 
winner  and  11-time  Awards  nominee,  was 
music  director  of  the  Academy  Awards 
presentations  in  the  years  of  1945,  1948, 
1951,  1956  and  1961.  He  also  served  as  gen- 
eral director  of  the  Awards  Show  of  1949 
and  producer-director  in  1952. 

The  Oscar  show  will  be  carried  over  the 
combined  radio  and  television  facilities  of 
the  American  Broadcasting  System  from 
the  Santa  Monica  Civic  Auditorium  on 
April  13. 

Directors  Guild  Awards 
February  8 in  2 Cities 

From  Western  Edition 

HOLLYWOOD— The  Directors  Guild  of 
Amer'ca  will  stage  its  annual  awards  din- 
ners February  8 at  the  Beverly  Hilton 
Hotel  here  and  at  the  Waldorf-Astoria  in 
New  York.  President  George  Sidney  noted 
there  will  be  a sharp  reduction  of  nominees 
this  year  from  16  down  to  five. 
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MINNEAPOLIS 


pilmrow’s  fortunates  of  the  week  were  Lon 
Eichten,  Larry  Fuehrer,  Bob  Helmer- 
son,  Jim  McDonald,  and  their  bossman 
Eddie  Burke,  all  of  Motion  Picture  Alex- 
ander Corp.  The  whole  gang  escaped  Min- 
nesota's wintry  blasts  for  three  or  four 
days  during  their  jaunt  to  sunny  New  Or- 
leans to  attend  the  December  14  national 
sales  meeting  of  MPA  and  lay  plans  for 
the  upcoming  year’s  campaign. 

Seeman  Kaplan,  Mill  City  architect  and 
engineer  who  designed  and  built  many  of 
the  largest  theatres  in  Minnesota,  Wiscon- 
sin, Iowa,  the  Dakotas,  Montana,  and 
Wyoming  during  his  42  years  as  associate 
in  the  firm  of  Liebenberg  & Kaplan,  died 
recently.  Among  his  survivors  is  Abraham 
A.  Kaplan,  past  president  of  North  Central 
Allied  Theatre  Owners. 

Edward  Hamlet,  who  previously  served 
as  chief  of  service  at  the  old  Radio  City 
house,  assistant  manager  of  the  Uptown 
and  Gopher  theatres,  and  manager  of  the 
Nile  and  Campus  Fine  Arts  locally,  is  now 
with  Marcus  Theatre  Management  Co.  Ed 
recently  received  a bachelor  of  arts  in  eco- 
nomics and  business  from  Grinnell  Col- 
lege, Iowa,  and  currently  manages  the 
Times  Theatre  in  Clintonville,  Wis. 

The  Mann  organization  has  announced 
that  its  Academy  house  will  reopen  for  the 
Christmas  holidays  with  the  Disney  fea- 
ture, “The  Sword  in  the  Stone,”  and  that 
publicity  for  “Charade,”  to  play  the  Mann, 
has  begun  in  earnest. 

Minneapolitans  were  shocked  this  week 
when  local  radio  and  TV  stations  made 
public  the  phone  calls  they  received  during 
the  weekend  of  their  coverage  of  the  Presi- 
dent’s assassination.  The  stations  reported 
irate  calls  from  listeners  indignant  that  all 
outlets  were  covering  the  event  and  none 
were  presenting  the  regular  shows,  mothers 
complaining  that  their  children  were  driv- 
ing them  crazy  because  there  was  no 
“happy”  programs  on,  women  asking  if  the 


fashions  would  change  now  that  Mrs.  Ken- 
nedy was  no  longer  First  Lady,  and  other 
comments  equally  insane.  The  absolute  de- 
votion of  a certain  segment  of  the  public 
to  its  idiot  boxes  recalls  to  this  writer’s 
mind  the  criticism  of  Philip  Wylie  to  the 
effect  that  the  almighty  Tube  is  no  more 
or  less  than  a “big  electronic  bosom.” 

The  Maco  Lyric  in  downtown  Minne- 
apolis happens  to  be  located  on  the  site  of 
one  of  the  town’s  busiest  bus  stops,  and 
in  the  winter  months  the  theatre’s  outer 
lobby  becomes  a refuge  for  shivering  com- 
muters waiting  for  their  transportation. 
Manager  Bob  Carr  has  good  naturedly  put 
up  neatly  lettered  signs  asking  bus  riders 
not  to  leave  the  house’s  doors  ajar  since 
he  spent  over  a “million  dollars”  last  win- 
ter trying  to  keep  his  cashiers  “from  turn- 
ing blue.” 

Wyoming  Film  Junket 
By  Denver  Managers 

From  Western  Edition 

By  BRUCE  MARSHALL 

RIVERTON,  WYO. — Once  more  distribu- 
tors and  exhibitors  of  the  Denver  exchange 
area  joined  hands  to  promote  the  motion 
picture  industry  in  a two-day  meeting  held 
here  for  Wyoming  theatre  operators.  Den- 
ver distributors  traveling  in  to  attend  the 
meeting  were  Joe  Kaitz  of  Warner  Bros., 
Chick  Lloyd  of  American  International  Pic- 
tures, Murray  Gerson  and  Oron  Summers 
of  Universal  Pictures,  Jim  Ricketts  of 
Paramount,  Sam  Dare  and  Bruce  Marshall 
of  Columbia,  George  Fisher  of  MGM,  John 
Dobson  and  Ronnie  Giseburt  of  United 
Artists  and  Fred  Knill  of  the  Knill  Book- 
ing Service. 

The  group  was  greeted  at  the  Riverton 
airport  by  city  dignitaries  and  by  exhibitor 
hosts  Tom  Knight  and  Tom  Knight  jr.  The 
Knight  father  and  son  team  operates  three 
theatres,  the  Acme,  Gem  and  Knight 


Drive-In  theatres  here.  Knight  is  a veteran 
exhibitor,  having  been  associated  with  the 
operation  of  the  theatres  here  for  over  40 
years  and  his  son  joining  him  in  the  oper- 
ation of  the  theatres  some  ten  years  ago. 
The  evening’s  festivities  started  with  a 
cocktail  party  which  was  followed  by  a ban- 
quet with  out-of-town  exhibitors  attending. 

The  following  morning  the  entire  group 
met  with  members  of  the  press,  radio  and 
television  industries  at  the  Acme  Theatre 
for  a screening  of  product  trailers  from  all 
of  the  major  releasing  organizations.  Views 
of  the  forthcoming  releases  were  en- 
thusiastically received  and  it  seemed  to  be 
unanimously  voiced  that  “the  industry  has 
never  in  its  history  had  such  an  impressive 
array  of  product.” 

A luncheon  with  members  of  the  news 
media  was  held  in  the  Ranch  Room  of  the 
Teton  Hotel.  Prior  to  and  during  the 
luncheon  a round  robin  open  forum  discus- 
sion was  held  regarding  the  motion  picture 
industry,  with  questions  and  answers  being 
tossed  back  and  forth  across  the  table. 

Interviews  were  held  by  several  radio 
stations  following  the  luncheon.  Some 
idea  of  the  impact  of  such  a meeting  in 
Riverton  could  be  gathered  from  the  fact 
that  radio  station  operators  neglected  all 
commercials  to  give  time  to  the  group 
despite  the  fact  that  this  was  the  first  day 
of  advertisements  following  the  Kennedy 
funeral  and  a time  in  which  they  were 
pressed  to  resume  commercials  as  rapidly 
as  possible.  Sufficient  time  was  granted 
each  individual  branch  manager  to  plug  all 
of  his  schedu’ed  releases. 

During  the  afternoon  sessions,  the  distri- 
butors met  with  members  of  all  of  the  civic 
organizations,  members  of  the  clergy,  rep- 
resentatives of  the  PTA  and  the  student 
councils  for  another  open  forum  discussion. 
Each  distributor  reviewed  his  future  re- 
leases and  then  the  group  answered  ques- 
tions from  the  audience.  The  three-hour 
session  ended  with  members  of  the  audience 
expressing  their  thanks  for  “having  re- 
ceived a better  understanding  of  the  mo- 
t:on  picture  industry  and  their  problems 
and  their  hopes  for  the  future.” 

The  group  members  boarded  the  plane 
for  the  return  trip  to  Denver  confident  that 
they  had  given  Wyoming  exhibitors  and 
the  citizens  of  Wyoming  a “hard  sell”  on 
future  releases.  Additionally  they  had 
generated  enthusiasm  and  certainly  a bet- 
ter understanding  of  the  industry  through- 
out the  state. 


Films  on  Video  Without 
Butchering,  Globs  of  Ads 

From  Mideast  Edition 

DETROIT — Important  motion  pictures 
will  at  last  be  presented  to  a U.S.  audience 
without  excessive  butchering  and  messing 
up  with  commercials.  CKLW,  situated  in 
Windsor  across  the  border  in  Canada,  a 
half  mile  from  the  Detroit  city  limits,  is 
introducing  a VIP  motion  picture  series. 

“These  great  films  will  be  broadcast 
with  no  important  segments  deleted,  and 
with  commercials  scheduled  at  sensible 
intervals,”  said  S.  C.  Ritchie,  CKLW  gen- 
eral manager.  “Editing  will  be  kept  to  the 
very  minimum,  and  commercials  scheduled 
only  where  the  story  permits.  The  pro- 
grams will  not  be  finished  at  any  specified 
time.” 

The  presentations  will  be  a month  apart. 
Titles  selected  include  Mr.  Roberts,  Friend- 
ly Persuasion,  The  Quiet  Man,  Son  of 
Samson,  East  of  Eden  and  Battle  Cry. 


Congratulations  to 

PARADE  PICTURES 

On  Your 

SECOND  ANNIVERSARY 

Best  Wishes  for  a 
Most  Successful  Future! 

JOE  LOEFFLER 

PARADE  PICTURES 
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LINCOLN 

■phe  84th  and  O Drive-In  is  Lincoln’s  only 
open  airer  still  operating  on  a nightly 
schedule  and  there  won’t  be  any  cutback 
until  at  least  the  first  of  the  year,  accord- 
ing to  Manager  Dan  Flanagan.  Winter 
crowds  are  averaging  better  than  last  year, 
he  reports.  Starview  dropped  to  a three- 
night  weekend  as  of  December  1 and  the 
West  O closed  down  completely  November 
1 after  several  months  of  weekend  shows. 

Pat  Daniels,  Varsity  cashier,  and  her 
husband  are  expected  home  about  Decem- 
ber 10  from  a trip  to  California  to  visit  his 
family  . . . Most  of  Lincoln’s  theatres  kept 
their  doors  closed  the  night  of  President 
Kennedy’s  assassination  and  on  the  fu- 
neral day.  Cooper  and  Nebraska  Corp.  the- 
atres closed  the  night  of  the  assassination, 
with  the  former  opening  at  5 p.m.  Monday 
and  Nebraska  Theatres  at  noon.  The  84th 
and  O Drive-In  screen  was  dark  Monday 
night. 

The  Varsity  is  whipping  up  some  special 
holiday  fare  for  patrons,  such  as  “Kings 
of  the  Sun”  with  Yul  Brynner  for  a Christ- 
mas offering;  “4  for  Texas”  on  New  Year’s 
and  “Under  the  Yum  Yum  Tree”  as  an 
early  1964  showing  after  a special  New 
Year’s  Eve  show  performance.  All  this 
planning  may  help  Nebraska  Theatres 
Corp.  city  manager  Walt  Jancke  get  to 
Florida  on  New  Year’s  Day — along  with 
thousands  of  other  Nebraskans  bent  on 
seeing  Big  Eight  champions,  the  Nebraska 
Cornhuskers,  play  in  the  Orange  Bowl. 

The  Varsity,  along  with  Westmoreland 
Corp.  Theatres  (Colorado’s  sister  corpora- 
tion to  Nebraska  Theatres)  in  Grand 
Junction,  Pueblo  and  Colorado  Springs,  is 
scheduling  an  extra  for  late  January  and 
early  February.  In  the  Varsity’s  case,  dates 
of  January  24  and  February  13  have  been 
set  aside  for  matinee  and  evening  perform- 
ances of  a Burton  Holmes  lecture  series 
on  “A  Grand  Tour  of  Europe  in  Your  Own 
Car”  and  “Italian  Holiday,”  respectively. 

Clarence  Frasier,  Joyo  owner-manager, 
doesn’t  know  how  much  turkey  his  younger 
patrons  consumed  over  the  recent  Thanks- 
giving holiday  weekend  but  apparently  the 
menus  didn’t  include  popcorn.  He  reports 
a big  demand  on  this  Nebraska-grown  prod- 
uct from  boys  and  girls  patronizing  his 
neighborhood  theatre  over  the  four-day 
school  vacation. 


Want  To  Save  Money? 

You  may  find  just  the  equipment  or 
service  you  are  looking  for  in  the 
CLEARING  HOUSE 
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Bennett,  Schofield  Lease 
Theatre  in  Sesser,  111. 

From  Central  Edition 

SESSER,  ILL. — Renamed  the  Schonett, 
the  former  Page  Theatre  has  been  reopened 
by  two  young  men,  Michael  K.  Bennett  and 
John  Schofield,  who  have  a six  months 
lease.  Bennett  is  in  charge  of  the  booth, 
while  Schofield  looks  after  other  operating 
responsibilities. 

“Courage  of  Black  Beauty”  was  their 
opening  feature.  “The  Robe”  made  a three- 
day  appearance  and  “Giant”  also  has  been 
booked.  As  an  added  attraction  to  the 
main  feature,  the  proprietors  are  displaying 
works  of  area  artists,  some  of  which  is 
available  for  sale. 

Conrad  Krieger  Again 
Heads  Nebraska  IA 

LINCOLN — The  International  Alliance 
of  Theatrical  Stage  Employes  in  Nebraska 
returned  state  president  Conrad  Krieger 
of  Grand  Island  to  office  for  another  year 
and  selected  Omaha  as  their  1964  meeting 
place  when  delegates  gathered  here  earlier 
this  month. 

Other  1964  officers  named  are  Hugh  Mc- 
Mullen of  Lincoln,  first  vice-president; 
Floyd  Gibson  of  Omaha,  second  vice- 
president,  and  M.  F.  “Buzz”  Dewey  of  Lin- 
coln, re-elected  secretary-treasurer.  The 
1964  meeting  will  be  held  the  first  Wednes- 
day in  December  in  Omaha,  according  to 
Dewey. 

A guest  at  the  luncheon  session  was  in- 
ternational representative  Glenn  Kalk- 
hoff  of  Milwaukee. 

His  predictions: 

Show  business  is  looking  up  as  1963 
nears  its  end.  For  support  he  cited  in- 
creasing activity  in  construction  of  new 
theatres  and  renovation  of  existing  houses. 

The  new  “piggyback”  theatre — the  two- 
in-one  movie  house  where  the  patron  buys 
his  ticket  and  then  chooses  his  movie  from 
the  dual  offering — is  creating  a lot  of  talk. 
It’s  a gimmick  with  permanent  results  yet 
to  be  measured.  Kalkhoff  noted  one  of 
these  theatres  now  is  being  constructed  in 
Milwaukee.  Most  thus  far  have  been  estab- 
lished in  key  metropolitan  centers. 

Community  Circuit  Moves 
Headquarters  in  Detroit 

From  Mideast  Edition 

DETROIT — Community  Theatres,  major 
operators  of  drive-ins  and  indoor  theatres 
in  the  Detroit  area,  has  moved  its  offices 
from  the  Cadillac  Tower  (formerly  known 
as  the  Barium  Tower),  where  it  has  been 
located  some  20  years,  to  suite  1840  in  the 
National  Bank  Building,  across  the  street. 

This  is  the  second  circuit  to  move  into 
this  building,  which  has  housed  the  But- 
terfield circuit  headquarters  for  many 
years.  Community  is  headed  by  the  Gold- 
berg twins,  Adolph  and  Irving. 


Award  for  Mr.  Novak 

From  Western  Edition 

HOLLYWOOD— E.  Jack  Neuman,  ex- 
ecutive producer  of  MGM-TV’s  Mr.  Novak 
series  spoke  before  the  California  Ass’n  of 
School  Administrators  in  San  Francisco 
and  is  now  scheduled  to  appear  before 
the  California  Teachers  Ass’n  State  Coun- 
cil, where  he  will  receive  one  of  the  coveted 
Swett  Awards  for  his  Mr.  Novak  program. 
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Prompt 


Action 


Protects 


The  "PAP"  test  is  helping  to 
save  the  lives  of  thousands  of 
women  every  year.  This  simple, 
painless  test  enables  your  doctor 
to  detect  uterine  cancer  long  be- 
fore any  symptoms  appear.  And 
to  treat  it  in  time. 

The  "PAP"  test  has  helped  re- 
duce the  uterine  cancer  death  rate 
50%  in  a single  generation.  Still, 
thousands  of  women  die  of  this 
disease  because  they  go  to  their 
doctors  too  late. 

Prompt  Action  Protects.  See 
your  doctor . . . now ...  for  a 
health  checkup  including 
the  "PAP"  test.  Make  it  a 
habit. ..for  life! 
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COLLEGE 

IS  BUSINESS’ 

BEST 

FRIEND 

Business  employs  almost  half  of 
the  product  of  colleges— the  college 
graduate.  Business  management  is 
largely  composed  of  college  gradu- 


ates. Business  concerns  benefit  ex- 
tensively from  the  research  colleges 
engage  in.  Business  owes  college  a 
great  debt. 

Higher  education  is  facing  during  the 
next  decade  greatly  enlarged  student 
enrollments,  the  problems  of  an  ex- 
plosion of  knowledge,  and  the  need 
to  meet  ever  growing  demands  for 
ever  better  educated  men  and  women. 


A STATEMENT  OF  CONVICTION 


We  believe  that,  in  the  light  of  the  present 
urgency,  now  is  the  time  for  a broader  and 
deeper  participation  by  the  business  com- 
munity in  the  support  of  higher  education. 
We  therefore  call  upon  our  colleagues  in 
American  business  and  industry  to  help 
spread  the  base  of  voluntary  support  of 
higher  education  as  a necessary  supple- 
ment to  the  extensive  support  which  busi- 


ness now  provides  to  education  through 
taxes. 

We  urge  responsible  management  to  think 
through  its  opportunity  and  its  obligation 
to  adopt  meaningful  programs  of  voluntary 
corporate  support  to  those  colleges  and 
universities  whose  service  and  quality  they 
wish  to  encourage  and  nurture.  We  on  our 
part  will  do  no  less. 


These  problems  involve  vastly  in- 
creased costs  which  cannot  be  met 
out  of  present  income. 

The  operating  cost  of  higher  educa- 
tion today  is  over  four  and  a half 
billion  dollars  a year  and  will  at  least 
double  in  this  decade. 

Business  and  industry,  as  ma j or  bene- 
ficiaries of  American  higher  educa- 
tion, must  recognize  a responsibility 
to  contribute  their  fair  share. 

American  business  corporations  pro- 
duce much  of  the  nation’s  wealth. 
They  have  enormous  power  for  good. 
We  believe  they  can  exercise  it  in  a 
meaningful  way— as  many  do  now— 
by  providing  voluntary  support  for 
colleges  and  universities  of  their 
choice. 

These  conclusions,  and  the  follow- 
ing statement  of  conviction,  were 
outcomes  of  a recent  conference  of 
business  leaders  sponsored  in  New 
York  by  the  Council  for  Financial 
Aid  to  Education,  Inc. 


KENNETH  H.  KLIPSTEIN, 
American  Cyanamid  Co. 

JOSEPH  A.  GRAZIER, 

American  Radiator  & Standard 
Sanitary  Corporation 

M.  NIELSEN, 

The  Babcock  & Wilcox  Co. 

HARMON  S.  EBERHARD, 
Caterpillar  Tractor  Co. 

HAROLD  H.  HELM, 

Chemical  Bank  New  York 
Trust  Company 

F.  W.  MISCH, 

Chrysler  Corporation 

FRANK  O.  H.  WILLIAMS, 
Connecticut  General  Life 
Insurance  Company 

WESLEY  M.  DIXON, 

Container  Corporation  of  America 

THOMAS  C.  FOGARTY, 
Continental  Can  Company,  Inc. 

SAMUEL  LENHER, 

E.I.du  Pont  de  Nemours  & Company 

MARION  B.  FOLSOM, 

Eastman  Kodak  Company 

LEWIS  B.  CUYLER, 

First  National  City  Bank 

RALPH  J.  CORDINER, 

General  Electric  Company 

LEONARD  F.  GENZ, 

General  Foods  Corporation 

GEORGE  RUSSELL, 

General  Motors  Corporation 

JOHN  C.  GRISWOLD, 

W.  R.  Grace  & Company 


JERRY  McAFEE, 

Gulf  Oil  Corporation 

GEORGE  S.  DIVELY, 

H arris-Intertype  Corporation 

FRANK  R.  MILLIKEN, 
Kennecotl  Copper  Corporation 

JAMES  C.  DONNELL  II, 
Marathon  Oil  Company 

REINHARD  A.  HOHAUS, 
Metropolitan  Life  Insurance  Co. 

STUART  T.  SAUNDERS, 
Norfolk  <fe  Western  Railway  Co. 

STANLEY  DE  J.  OSBORNE, 
Olin  Mathieson  Chemical  Corp. 

WILLIAM  CARPENTER, 
Pittsburgh  Plate  Glass  Co. 

CHAMP  CARRY, 

Pullman,  Incorporated 

JAMES  T.  GRIFFIN, 

Sears,  Roebuck  and  Company 

H.  GERSHINOWITZ, 

Snell  Development  Company 
Shell  Oil  Company 

E.  L.  STEINIGER, 

Sinclair  Oil  Corporation 

JOHN  E.  SWEARINGEN, 
Standard  Oil  Company  ( Indiana ) 

M.  J.  RATHBONE, 

Standard  Oil  Company  ( N . J.) 

CHARLES  E.  SPAHR, 

Standard  Oil  Company  (Ohio) 

J.  ERIK  JONSSON, 

Texas  Instruments,  Inc. 


HARRY  B.  MeCLURE, 

Union  Carbide  Corporation 

J.  S.  JOHNSON, 

U.  S.  Rubber  Company 

W.  HOMER  TURNER, 

17.  S.  Steel  Foundation,  Inc. 

R.  D.  LILLEY, 

Western  Electric  Company,  Inc. 

ALFRED  S.  GLOSSBRENNER, 
Youngstown  Sheet  & Tube  Co. 

•JAMES  B.  BLACK, 

Pacific  Gas  & Electric  Co. 

•G.  KEITH  FUNSTON, 

New  York  Stock  Exchange 

•NEIL  McELROY, 

The  Procter  & Gamble  Co. 

•DE  WITT  WALLACE, 

The  Reader's  Digest 

•IRVING  S.  OLDS, 

Former  Chairman  of  the  Board 
U.  S.  Steel  Corp. 

•FRANK  W.  ABRAMS, 

Former  Chairman  of  the  Board 
Standard  Oil  Co.  (N . J.) 

•WALTER  D.  FULLER, 

The  Curtis  Publishing  Co. 

•DEVEREUX  C.  JOSEPHS, 
Former  Chairman  of  the  Board 
New  York  Life  Insurance  Co. 

•ROBERT  E.  WILSON, 

17.  S.  Atomic  Energy  Commission 

•FRANK  H.  SPARKS,  President 
Council  for  Financial  Aid  to 
Education,  Inc. 

* Director , Council  tor  Financial  Aid  to  Education 
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THE  GUIDE  TO  § BETTER  BOOKING  AND  BUSINESS-BUILDING 


Group  Sales,  a Reserved-Seat  Standby, 
Could  Work  on  Any  Broad-Appeal  Film 


Idea  for  Extra  Revenue 


Group  sales,  which  have  been  developed 
as  a highly  profitable  arm  of  long-run 
roadshow  engagements,  could  be  adapted 
by  any  exhibitor  to  increase  revenue  on 
family-type  or  broad  appeal  pictures. 

This  interesting  suggestion  comes  from 
Frank  Upton,  Cinerama  division  manager 
at  Detroit,  who  with  coworkers  M.  A.  Russo, 
William  McLaughlin  and  Eugene  Grew  at 
the  Detroit  Cinerama  Music  Hall  Theatre 
developed  a group  sales  program  which 
poured  almost  $150,000  into  the  theatre 
till  in  ten  months. 

IN  ALLIED  CONTEST 

The  Music  Hall  program  was  submitted 
in  the  recent  Allied  of  Michigan  Showman 
of  the  Year  Competition. 

“While  it  is  true  that  Cinerama  is  a 
long-run,  reserved-seat  attraction,”  Upton 
contends,  “we  believe  that  our  program 
can  be  adopted  by  any  theatre  under  the 
right  conditions.  These  conditions  are: 

A clean,  well-run  theatre. 

An  attraction  suitable  to  a particu- 
lar group. 

A booking  three  or  four  weeks  in 

advance  of  playdate. 

The  Music  Hall’s  sales  program  is  divided 
into  two  categories,  adult  and  youth. 

The  youth  program  is  sold  through  the 
local  school  systems.  Special  perform- 
ances are  scheduled  for  the  schools  both 
at  midweek  and  on  Saturdays — at  10  a.m. 
midweek  and  9 on  Saturdays.  The  mid- 
week performances  are  usually  held  on 
Wednesday  and/or  Thursday  as  these  are 
the  days  most  desired  by  the  schools.  Scout- 
ing groups,  4-H  clubs  and  schools  from 
distant  points  prefer  the  Saturday  morn- 
ing shows.  As  these  showings  are  special 
and  are  in  addition  to  the  regular  per- 
formances, a special  student  price  of  90 
cents  is  charged  for  both  students  and 
teachers. 

TWO-PHASE  CAMPAIGN 

The  selling  of  the  student  shows  is  ac- 
complished in  two  phases.  At  the  opening 
of  an  attraction,  all  school  systems — the 
superintendents  and  the  principals — are 
notified  of  the  opening  dates  and  of  the 
dates  of  the  first  student  showings. 

(Shows  are  not  held  on  a regular  sched- 
ule. Rather  a few  are  scheduled  at  first 
and  these  are  allowed  to  snowball.  As  the 
demand  increases,  additional  shows  are 
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set.  This  insures  the  theatre  that  there 
will  be  a demand  for  tickets  to  all  such 
shows  and  they  will  all  be  profitable). 

When  the  attraction  opens,  the  superin- 
tendents and/or  the  principals  are  invited 
as  guests  of  the  theatre  to  a special  pre- 
view showing  in  advance  of  the  official 
opening.  Once  the  picture  is  opened,  the 
teaching  sisters  of  the  parochial  school 
system  are  invited  to  a special  “teaching 
sisters  performance”  on  a Saturday  morn- 
ing as  guests  of  the  theatre.  The  invita- 
tion to  the  nuns  is  extended  through  the 
archdiocesan  superintendent  of  schools. 

“The  second  phase  of  this  program  com- 
mences as  soon  as  notification  has  been 
sent  to  the  school  systems.  This  phase  is 
a “door-knocking”  campaign  by  the  group 
sales  staff.  Each  and  every  school  in  De- 
troit’s tricounty  area  is  visited  personally. 
The  group  salesman  talks  to  the  principals, 
explaining  the  student  program,  furnish- 
ing him  with  data  on  the  attraction,  and 
with  enough  bulletins  anouncing  the  youth 
show  for  every  child  in  his  school.  This 
bulletin  for  every  child  approach  takes  a 
lot  of  work  off  the  teachers  as  the  child 
takes  the  bulletin  home  to  the  parents. 
This  also  gets  advertising  into  the  home. 

ALL  SEATS  UNRESERVED 

All  seats  for  these  performances  are  un- 
reserved but  only  capacity  is  sold.  When 
a group  decides  to  come,  they  phone  the 
theatre  and  “x”  number  of  tickets  are  re- 
served for  them.  They  must  be  paid  before 
the  date  of  performance. 

During  the  ten  months,  the  Music  Hall 
played  two  attractions,  “The  Wonderful 
World  of  the  Brothers  Grimm”  and  “How 
the  West  Was  Won.”  During  31  weeks  of 
“Wonderful  World”  36  youth  shows  were 
held  for  35,945  persons.  The  boxoffice  net 
was  $32,350.  During  the  first  15  weeks  of 
“How  the  West  Was  Won,”  36,078  people 
paid  $32,110  for  32  performances.  For  the 
two  pictures  combined,  the  group  sales 
department  sold  72,023  tickets  to  68  youth 
shows.  This  added  up  to  an  additional 
$64,460  at  the  boxoffice. 

Upton  emphasizes  a regular  theatre  can 
follow  the  same  format  by  booking  a suit- 
able picture  three  or  four  weeks  in  ad- 
vance “as  we  have  found  that  the  schools 
are  interested  in  seeing  that  their  stu- 
dents attend  good  entertainment  events.” 

“Adult  groups  are  sold  in  much  the 
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Motion  picture  people  hope  for  good  reviews  but  they 
don't  expect  critics  to  agree  with  them  on  film 
evaluations  all  the  time,  by  any  means.  So  when  a 
good  review  does  come  along,  they  are  grateful,  as 
was  William  Katzky,  manager  of  the  Fine  Arts  The- 
atre in  Beverly  Hills,  Calif.,  when  Philip  K.  Scheuer, 
motion  picture  editor  of  the  Los  Angeles  Times,  wrote 
a thought-provoking  and  analytical  review  on  "Lord 
of  Flies."  Katzky  used  Scheuer's  review  as  a major 
handle  for  his  promotion,  calling  attention  to  it  by 
a lobby  display,  by  quotes  in  an  ad  and  on  the 
theatre  marquee,  as  is  seen  above.  Peter  Latsis  of 
National  General  Corp.  reports  "Lord  of  Flies"  did 
smash  business  at  the  Fine  Arts. 


same  manner,”  he  relates.  “The  effort  is 
just  as  intense  because  each  group  means 
additional  revenue  at  the  boxoffice.  In  the 
past  ten  months,  711  adult  groups  num- 
bering 34,776  persons  have  added  $83,012 
to  the  gross  of  the  theatre. 

“At  the  opening  of  an  attraction,  all 
organization  heads  of  chairmen  must  talk 
to  the  membership  before  giving  a definite 
answer. 

BE  SURE  TO  CEMENT  SALE 

“Types  of  organizations  solicited  include 
calls  on  all  group  contacts  and  potential 
groups.  Sometimes  it  takes  more  than  one 
call  to  ‘cement’  a sale.  Many  times,  the 
known  groups  are  contacted  by  mail.  Heads 
of  many  of  these  organizations  are  invited 
to  the  special  preview  performances.  The 
group  sales  staff  takes  to  the  field  making 
industries,  large  and  small  (for  employes 
shows,  for  the  use  of  tickets  as  incentive 
prizes,  or  as  Christmas  presents),  service 
clubs  and  religious  groups  (for  benefit 
fund  raising  performances),  women’s 
groups,  social  clubs,  newspapers  (for  car- 
rier excursions) , ethnic  groups,  labor 
unions,  banks  and  insurance  companies 
(Continued  on  next  page) 
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CITATIONS  FOR  OCTOBER -NOVEMBER,  1963 

Pete  Stewart,  manager  of  the  New  Theatre,  Baltimore.  His  Birdie  Fan  Club,  which 
he  organized  four  weeks  in  advance  with  the  cooperation  of  radio  station,  pro- 
duced top  publicity  for  “Bye  Bye  Birdie”  on  the  streets,  at  the  theatre  and  on 
the  air. 

• 

Thor  Hauschild,  Armstrong  Theatres,  Toledo,  Ohio.  Cited  for  his  well-organized 
and  promoted  "beach  parties"  at  three  drive-ins  and  one  indoor  theatre  in  behalf 
of  “Beach  Party.” 

John  Bishop,  manager  of  the  Stanton  Theatre,  Baltimore.  Featured  ten-minute  “Peep 
Show,  using  “Women  of  the  World”  trailer,  charging  an  admission  of  ten  cents. 

Everett  T.  Hughes,  manager  of  the  Missouri  Theatre,  St.  Joseph,  Mo.  This  showman 
is  honored  for  the  civic  salute  he  organized  for  Congressional  Medal  of  Honor 
war  hero,  from  nearby  Ft.  Leavenworth,  Kas.,  as  part  of  his  formal  premiere  of 
“The  Longest  Day.” 

J.  P.  Harrison,  manager  of  the  Campus  Theatre,  Denton,  Tex.  Cited  for  his  “dream 
stunt” — a hound  yapping  at  a coon  in  a tree,  both  live,  with  sound  tape  blaring 
out  fierce  barking  and  howls,  plus  plugs  for  “Savage  Sam,”  all  on  a flatbed 
truck  trailer. 

• 

Hugh  and  Sarah  Thomas,  owners  of  the  Grove  Theatre  at  Upland,  between  Los  An- 
geles and  San  Bernardino.  Literally — their  children  help  in  the  operation — and 
in  ads  and  other  promotion  this  theatre  couple  has  promoted  the  Grove  Theatre 
as  a family  operation. 

William  Risener,  manager  of  the  Inwood  Theatre,  Dallas.  He  originated  the  Most 
Valuable  Mustang  poll,  now  in  its  second  year,  to  obtain  valuable  off-the-amuse- 
ment-page  publicity.  Patrons  pick  the  most  valuable  player  on  the  Southern 
Methodist  University  football  team. 

• 

Jack  Cane,  manager  of  the  Spanish-language  Alameda  Theatre  in  San  Antonio.  For 
his  striking  outfront  display  on  “El  Camino  de  la  Horca.” 

Bob  Walter,  manager  of  the  Tristate  Drive-In,  Joplin,  Mo.  Panic  Button  board  prize 
giveaway  gadget. 

Kingdom  Brown,  manager  of  the  Trans-Lux  Krim  Theatre,  Detroit.  His  intensive 
radio  blastoff  in  behalf  of  a reissue,  “Fantasia,”  kept  the  boxoffice  busy. 

Roy  Hill,  advertising-publicity  director  for  Fox  Midwest  Theatres,  and  Dick  Conley, 
district  manager,  Kansas  City.  For  their  “mideast  premiere  campaign”  in  behalf 
of  “Lilies  of  the  Field.” 


Group  Sales  Could  Help  Any  Theatre 


• • • 
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(for  employe  shows),  department  stores, 
groceries,  dairies,  fraternal  organizations 
and  high  schools  On  many  cases,  the  high 
school  student  is  too  sophisticated  to  attend 
an  early  morning  youth  show  and  would 
prefer  to  attend  a regular  performance). 

“Like  the  youth  shows,  adult  groups  can 
be  sold  by  the  regular  theatre.  The  picture 
must  be  appropriate  for  the  particular 
group  and  the  theatre  must  be  able  to  give 
them  three  or  four  weeks  to  plan  their 
outing  and  sell  their  tickets,  thus  neces- 
sitating a booking  three  or  four  weeks  in 
advance. 

“We  believe  that  two  points  are  essen- 


tial in  our  group  sales  program.  They  are 
personal  contact  and  service.  Only  per- 
sonal contact  will  insure  any  degree  of 
success.  The  groups  must  be  given  every 
possible  service.  Sufficient  quantities  of 
publicity  material  must  be  available  to 
them  and  they  must  be  assured  of  preferen- 
tial treatment  at  the  theatre. 


'Soldier  in  Rain'  Tiein 

A national  “Soldier  in  the  Rain”  tiein  has 
been  arranged  by  Pepsi-Cola  and  Allied 
Artists  coinciding  with  the  Jackie  Gleason- 
Steve  McQueen  starrer  openings  in  key 
cities. 


'Wheeler  Dealer'  Trip 
Sponsored  by  Big  Store 

Joe  Garvey,  manager  of  Schine’s  Gran- 
ada at  Buffalo,  and  Norman  Pader,  MGM 
publicist,  literally  started  with  the  title 
of  “The  Wheeler  Dealers,”  and  came  up 
with  a wheeler  dealer  shopping  day  and 
a wheeler  dealer  cross-country  trip! 

The  trip,  all  expenses  paid  for  two,  was 
a flight  by  American  Airlines  to  the  Am- 
bassador Hotel  in  Los  Angeles,  a night 
at  the  Cocoanut  Grove,  and  the  works 
plus  a trip  through  the  MGM  studio!  The 
big  prize  was  sponsored  by  Sattler’s  de- 
partment store,  with  distribution  of  100,- 
000  “Wheeler  Dealer”  coupons  to  customers. 

Sattler’s  came  through  with  several 
good-sized  newspaper  ads,  including  two 
headline  strips,  plus  a color  ad  in  the 
News  tabloid  section  of  November  20th. 
Five  hundred  cards  were  circulated 
throughout  all  of  the  Sattler  stores  and 
in  display  windows.  Frequent  announce- 
ments were  used  on  the  store’s  public  ad- 
dress system.  A tiein  with  WGR-TV  and 
Sattler’s  resulted  in  many  gratis  plugs. 

Sears  sponsored  a Wheeler  Dealer  Day, 
with  coupons  running  for  four  days  in 
the  Buffalo  Evening  News  and  Courier- 
Express.  This  promotion  included  these 
prizes:  services  of  a housemaid  for  a day, 
a limousine  for  a day,  dinner  for  two,  a 
night  for  the  winning  family  at  the  the- 
atre, and  a shopping  trip  through  Sears, 
with  gift  certificates  given  by  the  mer- 
chant. 

Pader  addressed  a group  at  the  University 
of  Buffalo  on  moviemaking,  which  was 
given  generous  coverage  by  the  Evening 
News.  A special  screening  was  held  in  the 
motion  picture  operators  screening  room 
for  area  stock  brokers,  and  a second  one 
for  the  press,  radio,  TV  and  store  per- 
sonnel. 

Fifteen  truck  banners  were  used  by  Em- 
pire State  News  Co.  on  the  promotion  of 
pocketbook  editions.  The  same  company 
aided  in  the  distribution  of  window  cards 
to  all  bookstores.  The  Courier-Express  came 
through  with  a story  in  pictures  in  the 
Sunday  roto  section  of  November  18. 

The  Adam,  Meldrum  & Anderson  gave  a 
display  in  the  towel  department  of  their 
Main  street  store. 

Special  windows  were  promoted  in  music 
stores,  Woolworths,  the  Goetz  floral  shop 
and  other  spots. 

The  W.  T.  Grant  downtown  store  put 
in  an  abstract  painting  display,  which 
was  covered  by  local  art  critics. 


Mistake  in  Spelling  But 
Capital  Is  Made  of  It 

Lee  C.  Prescott  had  the  printer  make  up 
100  directional  arrows  reading,  “This  Way 
to  Sodom  and  Gomorrah,”  and  more  than 
half  were  off  the  press  before  it  was 
noticed  that  there  was  an  incorrect  spell- 
ing, “Gommorah.”  But  rather  than  scrap 
them,  Prescott,  manager  of  the  Odeon 
Theatre,  in  Bury,  England,  had  the  local 
newspaper  run  a story  that  the  Odeon  man- 
ager invited  the  people  of  Bury  to  spot  the 
“deliberate”  mistake  in  certain  advertising 
for  “Sodom  and  Gomorrah.”  This  brought 
more  attention  to  the  film  than  ever. 

A sturdy  staffer  dressed  in  tunic  and 
sandals  of  the  time  of  the  film  proved  to 
be  an  excellent  ballyhoo. 
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Charles  Stokes,  manager  of  the  Plaza  Theatre  in 
Patchogue,  L.I.,  Shirley  MacLaine  and  assistant  Don 
Heller. 


Star  on  Quick  Notice  So 
Manager  Gets  on  Phone 

Star  visits  at  the  Plaza  in  Patchogue, 
L.I.,  like  most  theatres  over  the  country, 
are  something  to  pray  for,  but  they  rarely 
ever  take  place.  Then  it  finally  happened! 
Shirley  MacLaine  was  to  stop  at  the  Plaza 
on  a quick  tour  of  Long  Island  in  behalf 
of  “Two  for  the  Seesaw”;  it  was  an  after- 
noon date  only  two  days  away.  Charles 
Stokes,  manager,  had  to  hustle — matinees 
are  scanty,  to  put  it  mildly,  at  the  Plaza. 
He  got  on  the  phone,  called  the  heads  of 
all  the  groups  he  knew  and  asked  them  to 
help  get  the  word  around  to  come  to  the 
Plaza  and  see  Shirley  on  Friday  afternoon. 
A department  store  put  up  a poster  on  the 
appearance,  and  the  advertising  manager 
promised  to  show  up  with  some  colleagues. 
Stokes  got  radio  station  WPAC  to  come 
over  for  a tape-recording.  The  result  was 
a lobby  full  of  people  (90  per  cent  women) 
when  Shirley  showed  up,  and  she  received 
a rousing  welcome. 

An  artistic  usher.  Bill  Schreiber,  did  a 
full-length  oil  painting  on  white  cartridge 
paper  from  a glossy  of  Shirley  and  Bob 
Mitchum  sitting  together  on  a seesaw. 
This  was  cut  out  and  pasted  on  heavy 
cardboard  and  put  on  a seesaw  in  the 
lobby  made  up  of  a shelf  from  the  boiler 
room  and  a couple  of  empty  milk  boxes 
covered  with  white  paper. 


Wiggery  on  Tour 

A part  of  the  promotion  for  “Gidget 
Goes  to  Rome”  in  New  Orleans  was  wig- 
gery, or  the  art  of  making  up  wigs.  The 
36  wigs  taken  on  a U.  S.  tour  in  behalf  of 
the  film,  by  Prince  Giovanni  Borghese,  di- 
rector of  Italwig,  manufacturer  of  wigs, 
and  his  hairstylist  Aldo,  were  displayed  to 
New  Orleanans  at  the  Virginia  Marinello 
beauty  school  and  Kreeger’s  department 
store.  Newspaper  ads,  TV  and  radio  spots 
invited  the  public  to  meet  the  prince  and 
see  the  expensive  wigs.  Cindy  Carol,  the 
film’s  star,  also  was  in  town  for  the  show- 
ing at  the  Saenger  Theatre. 


Big  Days  for  'Day' 

“The  Longest  Day”  brought  just  about 
the  most  promotion  activity  ever  seen 
around  Manos  Theatres’  Elm  Lane  and 
Skyway  drive-ins  at  Coshocton  and  Mal- 
vern, Ohio.  An  Army  unit  at  Newark,  Ohio, 
maintained  24  trucks  and  two  armored 
jeeps  at  the  Elm  Lane  for  ten  days,  while 
the  military  unit  at  Canton  supplied  two 
trucks,  two  jeeps  and  a 15 -ton  howitzer  for 
promotional  activities  at  the  Skyway. 
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Subrun  Thrives  on  Under-16  20c  Matinees; 
Bad  Boy  Shifts  From  Sex  to  Family  Films! 


Two  Columbus  exhibitors  and  one  from 
Toledo  were  the  “showmanship  stars”  of 
the  concluding  session  of  the  two-day 
27th  annual  convention  of  the  recent  In- 
dependent Theatre  Owners  of  Ohio  at  the 
Deshler-Hilton. 

Bernard  Ginley,  manager  of  the  down- 
town subsequent-run  Southern  in  Colum- 
bus for  the  past  18  years;  Jerry  Knight, 
operator  of  the  Drexel  in  the  Columbus 
suburb  of  Bexley  and  Andy  Anderson, 
operator  of  Toledo’s  Colony,  told  delegates 
how  they  have  worked  successful  promo- 
tions. 

Ginley,  who  won  a citation  a few  weeks 
ago  from  the  Ohio  Federation  of  Women’s 
Clubs  for  his  contribution  to  children’s 
entertainment,  described  the  setup  of  his 
summertime  program  of  reduced  admissions 
for  children  under  16.  Incidentally,  the  low 
admission  rates  have  been  in  effect  at 
the  Southern  for  the  past  16  years. 

THROUGH  SUMMER 

From  the  second  Monday  in  June  until 
the  Saturday  before  Labor  Day  Ginley 
has  a 20-cent  admission  at  weekday  mat- 
inees. “I’d  rather  have  a full  theatre  at 
20  cents  than  a partially  filled  house  at 
higher  rates,”  he  said.  Actually,  many 
adults  come  with  children  at  the  matinees 
and  pay  regular  adult  rates. 

Ginley  promotes  the  summer  schedule 
with  heralds,  window  cards  and  by  giv- 
ing an  assortment  of  prizes,  from  auto- 
graphed star  photos  to  TV  sets.  He  said 
he  is  now  getting  a second  generation  of 
patrons.  Ginley’s  success  is  remarkable 
since  some  12,000  persons  in  his  district 
had  to  move  away  because  of  urban  re- 
newal. 

“I  don’t  think  this  promotion  is  out  of 
the  ordinary,”  said  Ginley,  “but  it  has  paid 
off  and  is  one  of  principal  reasons  why 
we’re  still  in  business.” 

Knight,  who  took  over  operation  of  the 
Drexel  after  trying  a sex  film  policy  at 
another  Columbus  neighborhood  house,  said 
he  has  had  success  in  changing  his  image 
by  stressing  club  promotions. 

CHANGES  SEX  FILM  POLICY 

“I  was  known  as  the  bad  boy  of  Co- 
lumbus exhibition,”  smiled  Knight.  “Mem- 
bers of  women’s  organizations,  the  PTA 
and  others  wouldn’t  talk  to  me  as  long  as 
I operated  the  sex  film  policy.  Then  I 
became  convinced  family-type  films  would 
pay  off  with  proper  promotion.” 

He  updated  the  Drexel,  opposite  Capital 
University,  a Lutheran  institution  and  be- 
gan selling  the  idea  of  club  promotions. 
He  has  the  club  members  do  all  the  work, 
he  says.  They  are  able  to  get  publicity 
in  churches,  schools,  etc.,  where  it’s  diffi- 
cult for  a theatre  operator  to  go,  he  said. 
He  said  one  organization  raised  $1,000  via 
showings  at  the  Drexel. 

Knight  said  his  biggest  goodwill  builder 
has  been  the  MGM  World  Heritage  series. 
He  said  it’s  important  “to  make  yourself 
available  for  speaking  dates  to  clubs  and 
other  groups”  and  always  to  speak  optimis- 
tically about  the  movies. 

“People  don’t  like  a loser,”  he  observed. 
“Talk  up — never  talk  down  and  you’ll  find 
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you’re  the  most  popular  man  on  Main 
street.” 

Anderson  said  he  has  had  gratifying 
success  from  his  promotion  of  special  eve- 
ning shows  which  he  calls  “Command 
Performance.”  He  got  a list  of  some  two 
dozen  films  of  the  past  which  would  be 
available  for  reruns  from  exchanges.  He 
listed  the  films  in  the  lobby  and  printed 
5,000  ballots  for  patron  voting  for  the 
six  most  popular  features. 

Names,  addresses  and  phone  numbers 
were  written  on  the  ballots.  He  called 
those  who  had  voted  for  the  winning  six 
films  and  told  them  when  the  winners 
would  be  shown.  He  contacted  factories, 
schools,  PTA  and  cultural  groups,  bought 
radio  spots,  newspaper  ads  and  made  up 
special  trailers.  In  a radio  tieup,  he  gave 
25  tickets  in  a tune-identification  contest. 


Warner  Bros.  Is  Offering 
Weekend  in  Palm  Springs 

A free  weekend  for  two  in  Palm  Springs, 
Calif.,  will  be  awarded  by  Warner  Bros,  to 
the  exhibitor  putting  on  “the  strongest 
and  most  ingenious”  campaign  for  “Palm 
Springs  Weekend.”  The  contest  is  open  to 
all  exhibitors  showing  the  film.  The  cam- 
paign books  are  to  be  sent  to  “Campaign 
Plan  Manager,  Warner  Bros.,  666  Fifth 
Ave.,  New  York,  10019.” 


Cincinnati's  Yum  Yum  Queen  Merriann  Kirchner  ap- 
peared in  downtown  Keith's  lobby  for  the  sneak  pre- 
view of  "Under  the  Yum  Yum  Tree,"  which  opened 
later  at  the  Valley  Theatre.  A "yum  yum"  tree  was 
installed  at  Keith's  for  the  evening  of  the  "sneak" 
and  then  moved  to  the  lobby  of  the  Valley  for  daily 
and  nightly  display.  The  tree  was  decorated  with 
colorful  "Da-Glo"  slogan  stickers  and  lemons  in 
honor  of  the  film's  star.  The  sneak  audience  at 
Keith's  included  radio,  TV  and  press  personalities. 
Students  from  the  local  colleges  were  also  in  at- 
tendance. Ray  G.  Nemo,  Columbia  publicist,  was  in 
charge  of  the  special  event. 
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Back  in  Promotion  After  Eight  Years  Outside 

Animated  Stripper'  Display  Sells  Tickets 
For  R.  B.  Mann,  Now  With  McLendon  Circuit 


Absent  from  the  pages  of  Boxoffice 
Showmandiser  for  more  than  ten  years  has 
been  Ralph  B.  Mann,  whose  fine  showman- 
ship at  the  Monroe  Theatre  in  Monroeville, 
Ala.,  won  two  Boxoffice  Citations  of  Honor 
back  in  1951  and  1952. 

Now  a note  comes  from  him,  via  our  cor- 
respondent at  New  Orleans,  that  he  is  back 
in  the  theatre  business — he  “got  out”  for 
eight  years — at  Andalusia,  Ala.,  as  district 
manager  for  Fred  T.  McLendon  Theatres. 
And  tme  showman  that  he  is,  he  sends 
along  details  of  a promotion  he  arranged 
on  “The  Stripper”  at  Martin  Theatre  there. 

The  cutout  at  right  was  made  from  a 
24-sheet  and  stands  ten  feet  tall.  The  right 
leg  was  cut  at  the  knee  and  a small  electric 
motor  was  mounted  in  the  back  to  cause 
the  curvaceous  lady  to  kick  that  leg.  In 
addition,  Mann  reports,  the  eyes  of  the 
man  to  the  left  (unfortunately  barely 
visible  in  the  photo)  were  cut  out  and  red 
Christmas  lights,  with  eyeballs  painted  on, 
were  inserted  in  the  eyeholes  and  timed 
so  that  when  the  lady  kicked  her  leg,  the 
red  bloodshot  eyes  would  flash  off  and  on. 

Real  balloons  were  fastened  to  the  front 
of  the  cutout,  and  a small  fan,  concealed 
behind  the  cutout,  directed  a flow  of  air  at 
them,  causing  attention-getting  action. 

In  addition,  Mann  had  special  giveaways 
made  up  on  9x2-inch  heavy  offset  text.  On 
one  side  was  a still  of  the  stripper  with 
balloons,  similar  to  the  big  cutout,  with  this 
copy: 

“Think  This  Side  Is  Something?  If  You 
Really  Want  to  See  Something  LOOK  ON 


“Sodom  and  Gomorrah”  was  given  as 
near  a 100  per  cent  coverage  as  practically 
possible  in  the  Gaumont  Theatre  area  in 
the  industrial  city  of  Derby,  England,  by 
Manager  H.  Bedford,  and  the  Bible-based 
spectacle  went  on  to  set  a new  Sunday 
house  record. 

Bedford’s  campaign  ranged  from  a 
safety  slogan  tieup  on  traffic  light  posts  to 
announcements  at  a big  football  game, 
notices  on  factory  bulletin  boards  to  a 
whispering  campaign  by  staffers. 

The  15x4-inch  stickers  on  traffic  stand- 
ards read:  “Look  both  ways  before  cross- 
ing and  live  to  see  the  film  of  the  year, 
etc.  . . 

Colored  brochures  were  placed  in  the 
waiting  rooms  of  dentists  and  doctors,  and 
colored  stickers  obtained  from  the  Odeon 
publicity  department  were  attached  to 
shop  doors. 

Arrangements  had  been  made  to  show 
the  16mm  trailer  at  the  Rolls  Royce  plant 
but  at  the  last  minute  no  trailer  was 
available. 

Bedford  himself  made  a number  of 
phone  calls  the  day  before  opening  to  resi- 
dences taken  ad  lib  from  the  telephone  di- 
rectory covering  each  section  of  town. 

Banners  were  put  on  delivery  trucks  and 
vans.  A dance  studio  put  on  a “Sodom  and 
Gomorrah”  ball,  with  passes  as  prizes. 


She  kicks,  too  . . . And  man  with  bleary  eyes  looks  on. 


THE  OTHER  SIDE  AND  . . .” 

On  the  other  side  was: 

“You’ll  SEE  . . . The  Story  of  a Girl  and 
the  Men  Who  Led  Her  to  Become  THE 
STRIPPER  . . . Starting,  etc.”  These  were 
passed  out  over  town,  and  Mann  says  they 
had  everyone  talking  about  the  film! 

By  the  way,  the  live  model  in  the  above 
picture  is  Miss  Jan  Sanders. 


Arrow  directional  signs  were  pasted  up 
around  downtown  pointing  to  “Sodom  and 
Gomorrah”  and  the  Odeon. 

A sandwichman  delivered  1,000  “Travel 
Visa:  To  Sodom  & Gomorrah  . . . Gaumont 
Derby”  cards  (approximately  31/2X21/^, 
printed  both  sides).  Another  1,000,  3y2x4- 
inch  cards  were  rubber-stamped  “To  the 
Occupier”  and  placed  in  the  letter  boxes  of 
homes  in  a couple  of  homes  additions. 

A spot-the-difference  contest,  a color- 
ing contest,  a contest  to  match  the  ad- 
jective with  the  picture,  a film  poster  con- 
test were  conducted  by  means  of  circulars. 
A thousand  highly  colored  folders  were 
distributed  by  three  selected  stores. 


Notes  to  Principals 

High  school  and  college  principals  were 
sent  a brief  mimeographed  note  which 
pointed  out  that  “Long  Day’s  Journey  Into 
Night”  was  Eugene  O’Neill’s  own  auto- 
biography, and  that  Katharine  Hepburn 
was  nominated  for  best  actress  for  her  part 
in  the  film.  Special  discount  tickets, 
printed  on  postcard-size  cards,  were  in- 
cluded in  the  3,000  letters  with  the  sug- 
gestion that  they  be  distributed  “to  persons 
whom  you  think  should  see  the  movie.” 
The  discount  tickets  were  good  for  a 25- 
cent  reduction  from  the  regular  $1.25  ad- 
mission. 


'Fantasia'  Campaign 
Built  Around  Music 

The  soundtrack  music  has  been  the  core 
around  which  much  of  the  promotion  of 
the  reissued  “Fantasia”  has  been  developed. 

Joseph  Garvey  of  the  Granada  Theatre 
in  Buffalo  arranged  a discount  admission 
deal  with  an  FM  radio  station  (WADV) 
which  sponsored  a “Radio  Station  Night.” 
WADV  informed  its  listeners  that  they 
could  see  the  film  at  a special  discount  if 
they  attended  the  Granada  on  that  night. 

Garvey  also  went  strong  for  the  schools 
— all  kinds  of  schools,  the  parochial,  music 
schools,  dance  schools,  colleges,  high 
schools,  and  the  elementary  schools.  Let- 
ters offering  the  group  discount  prices  were 
sent  to  the  principals  and  music  teachers, 
a’ong  with  posters. 

The  display  material  also  was  placed  in 
the  hands  of  leaders  of  Catholic  Young 
Adults,  Catholic  Youth  Organizations,  Boy 
Scouts,  Girl  Scouts,  the  YMCA  and  all 
libraries. 

The  superintendent  of  parochial  schools 
gave  permission  for  dismissal  of  all  schools 
in  his  system  at  9:30  a.m.  Monday,  Tues- 
day, Thursday  and  Friday  for  special  10 
a.m.  showings. 

The  special  discount  rates  were  set  up 
with  local  manufacturing  plants.  The 
Buffalo  Philharmonic  Junior  Committee 
mailed  “Fantasia”  letters  to  its  member- 
ship of  250.  The  Philharmonic  Society  put 
up  displays  in  the  Kleinhaus  Music  Hall 
and  sent  “Program  and  Notes”  on  the 
“Fantasia”  music  to  key  members. 

A special  mailing  was  even  sent  to  the 
Albright  Knox  Art  Gallery.  Radio  station 
WEBR  played  the  “Fantasia”  album  on  its 
“Semiclassical  Program”  and  asked  listen- 
ers to  identify  the  selections.  The  winner 
received  a ride  in  the  WEBR  Traffic 
’Copter  for  one  hour. 

News  of  the  “Fantasia”  booking  at  the 
Granada  really  went  throughout  the  area. 


“Fantasia’  Premieres  New  Sound 

Installation  of  a four-directional  Surround 
stereophonic  sound  system  at  the  RKO 
Orpheum  in  New  Orleans  was  premiered  by 
Asa  Booksh,  manager,  with  a special  en- 
gagement of  “Fantasia.”  His  heavy  cam- 
paign for  this  film  in  the  newspapers  and 
on  radio  was  centered  around  classic  and 
semiclassic  music.  A radio  contest  con- 
sisted of  playing  short  excerpts  from  the 
“Fantasia”  soundtrack  and  asking  con- 
testants to  write  in  the  name  of  the  titles 
and  composers. 

Letters  announcing  the  special  engage- 
ment were  mailed  to  symphony  and  opera 
groups,  as  well  as  to  music  theatres  in 
high  schools  and  colleges. 

Windows  in  Canal  street  windows  used 
record  album  tieins.  A Saturday  morning 
screening  was  held  for  teachers,  parochial 
school  heads,  etc. 


A 3x4-Foot  Invitation 

Roy  Alexander  of  the  Odeon  Theatre  in 
Billston,  England,  made  up  an  invitation 
measuring  3x4  feet  asking  all  members  of 
the  city  council  to  be  his  guests  at  the 
opening  of  “Sodom  and  Gomorrah.”  The 
local  newspaper  noted  that  the  invitation 
was  so  large  that  it  couldn’t  go  through  the 
mail  and  Alexander  had  to  deliver  it  him- 
self. 


Full  Treatment  Lines  Up  Patrons  to  'Sodom' 
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On  the  day  before  Marshal  Mon  Rocklin  (TONY  YOUNG) 
plans  to  marry  Ellic  Daniels  (MADI.YN  RHUE).  he  is  forced  to 
shoot  and  kill  Gil  McCloud,  son  of  old  Josh  McCloud  (R.  G. 
ARMSTRONG),  who  had  raised  and  cared  for  Rocklin  when 
he  was  a hoy.  Feeling  that  he  must  face  old  Josh  and  tell  him 
the  truth,  and  also  give  him  the  money  his  dead  son  had  gained 
from  the  sale  of  some  cattle.  Rocklin  reluctantly  postpones  his 
marriage  and  rides  for  the  McCloud  ranch.  En  route  he  is  am- 
hushed  by  Bart  Thorne  i DAN  DURYEA)  in  an  attempt  to  steal 
the  cattle  money  hut  Morg  gets  away  unhurt.  Soon  he  meets 
Dr.  Sam  (JOEL  FLUELLEN).  a Negro  physician,  and  Morg  and 
Dr.  Sam  arrive  at  the  McCloud  ranch  together. 

Inflamed  by  Morg's  flat  statement  that  he  killed  Josh's 
son,  the  old  man  is  about  to  shoot  Morg  hut  Dr  Sam  prevents 
him.  Bart  Thorne,  still  greedy  for  the  cattle  money  and  also 
for  old  Josh'*  young  wife  Kate  (JO  MORROW),  has  Morg  gang 
attacked  and  knocked  unconscious,  then  forces  Dr  Sam  to  operate 
so  that  Morg’s  right  hand,  his  gun  hand,  will  he  crippled. 

Convinced  that  Morg  is  forever  ineffectual  now.  Bart  elopes 
with  Kate  and  'teals  old  Josh’s  money  and  his  remaining  cattle, 
unaware  that  Dr.  Sam  faked  the  operation.  Together.  Morg  and 
Josh  chase  after  Thorne.  In  his  flight  Rart  sacrifices  Kate  to 
Indians  who  scalp  and  kill  her.  and  deliberately  stampedes  the 
cattle,  trampling  old  Josh  to  death. 

Bart  safely  reaches  town,  rich  and  feeling  secure.  But  that 
night  Morg  grimly  overtakes  Thorne  and  his  band,  and  in  a 
shooting  battle  uses  his  perfectly  healed  gun  hand  to  wipe  out 
Bart  and  his  aides. 

When  it's  over  Ellie  comes  to  him  as  hr  throws  away  his  gun 
forever,  determined  to  marry  her  and  live  a life  of  peace. 


FLAT  BAR  ALONG  WALL 

selling  ad- 
vance flash 
build  a replica 
of  on  old 
western  b o r 
against  your 
lobby  wall. 

Build  and 
paint  your  bor 
as  a flat  cut- 
o u t adding 
any  copy  de- 
sirable along 

its  front.  Add  a practical  shelf  with  bottles  and  glasses  in 
front  of  the  mirror  (use  plain  bottles  or  soft-drink  bottles  so 
there  can  be  no  criticism  of  your  display  of  hard  liquor)  Make 
o blow-up  cut-out  of  Tony  Young  and  Modlyn  Rhue  from  still 
No  37  and  place  against  the  bor 

Paint  your  title  directly  on  the  glass  mirror 


SELL  IT  WITH  SHOWMANSHIP 

Pull  out  your  idea  file  ond  select  the  best  of  your  Western 
Showmanship  for  HE  RIDES  TALL  Try  o Saturdoy  A.  M 
matinee  with  kids  in  Western  outfits  and  door  prizes  plus  awords 
for  best  costumes.  Deportment  stores  selling  ploy  clothes  get 
in  on  this  one,  os  well  os  toy  stores  Western  music  progrom 
by  disc  jockeys  dedicated  to  HE  RIDES  TALL  Work  out 
tie-ups  with  copy  ongles  showing  How  the  field  of  modern  living 
involves  endless  comparisons  with  the  old  west  as  depicted  in 
HE  RIDES  TALL  Display  several  wagons  as  used  in  HE 
RIDES  TALL  to  illustrate  the  fashionable  transportation  of  the 
day  Tie-in  with  riding  schools.  Sell  your  most-promotion 
minded  riding  school  on  the  idea  of  a HE  RIDES  TALL  Ride 
Have  them  end  up  at  the  theatre  where  they  hitch  their  steeds 
to  a hitching  post  and  go  in  and  see  the  picture  Showmanship 
will  pay-off  at  the  boxofficc 


COPY  FOR  LIVt  RADIO  SPOT 

(1  MINUTE) 

ANNOUNCER . They  crippled  his  gun  hand  . . . and  left 
him  nothing  hul  raw  murage  to  clean  out  llie  gang  of  outlaws 
running  wild  in  the  Marshal's  lawn  . HE  RIDES  TALL  is 
packed  with  outdoor  action  . . . starring  Tony  Young  as  the 
Marshal  who  knew  the  odds  were  stacked  against  him,  but  was 
too  proud  to  back  down  and  crawl  . . Dan  Duryca  as  an  evil 
murderer  who  casually  stole  the  wife  of  lus  benefactor  and.  just 
as  casually,  left  her  to  be  attacked  and  killed  by  Indians 
IIE  RIDES  TALL  is  a Ing  adventure  that  starts  with  a showdown 
gunfiglit  between  two  brothers  . . and  ends  with  the  destruction 
of  the  ruthless  killers  who  ruled  the  loan  . Don't  miss  this 
dramatically  different  story  ...  It  also  stars  fa  Morrow  and 
Modlyn  Rhue  as  the  girl  who  hated  guns  and  killing  but  bad 
to  shoot  her  way  out  of  the  arms  of  a whisky-crazed  maniac 
. . . See  HE  RIDES  T ILL.  an  unforgettable  . . . bullet  packed 

. . . outdoor  adventure  . . starting  at  the 

Theatre. 


SPECIAL  COMPOSITE  MAT 

Has  everything  you  need  for  a complete  campoign. 

ADS  2 col.  x 714  (No.  201),  2 col.  x 2 (No.  205), 

1 col.  x 1 14  (No  102),  2 col.  x 1 (No.  206) 

SCENE  MATS  1 col.  (1-0  (Still  90225-42), 

2 col.  (2-A)  (Still  90225-14) 


NATIONAL  FLAG  AND  BANNER 
ACCESSORIES 

In  the  US  A.  order  flags  and  banners  on  "HE 
RIDES  TALL"  from  your  local  NATIONAL  SCREEN 
BRANCH  These  items  are  manufactured  by  NATIONAL 
FLAG  & DISPLAY  COMPANY,  42  W 21st  Street,  New 
York  10,  N Y.  (Tel;  OR  5-5230).  In  Canada,  Notional 
Flog  is  represented  by  THEATRE  POSTER  SERVICE, 
LTD  , 227  Victoria  Street,  Toronto,  Ontorio,  Canada 


SWINGING  DOORS 

Here  is  an  ad- 
vance stunt  that 
is  more  than 
worth  the  trouble 
it  tokes  to  build 
Hove  your  sign 
shop  build  a 
c o u p I e of  old- 
fashioned  swing- 
i n g doors 
familiar  to  the 
saloons  of  the 
old  west  and  as 
featured  in  HE  RIDES  TALL  and  practically  every  other  western 
ever  made  You  can  make  them  out  of  compo  board,  but  the 
stunt  will  be  more  effective  if  you  use  o wood  frame  around 
the  outer  edge  of  eoch  door,  or  better  still,  if  you  build  the 
entire  doors  out  of  wood  Attach  with  practical  hinges  ocross 
one  of  the  entrances  to  your  inner  lobby  This  means  that  you 
will  have  to  leave  the  regular  doors  to  this  particular  entrance 

Stoin  your  doors  dork  brown  and  odd  advance  copy  in 
bright  vermillion,  yellow  and  white  Use  both  sides  of  the 
door  for  copy. 


TV  TELOP  or  SLIDE 

For  that  eye-cotching  flash  on  the  video  screen  that 
sells  your  playdote  on  "He  Rides  Tall,"  both  the  TELOP 
ond  the  SLIDE  ore  ovailable  $6  00  with  theatre  play- 
dote and  station  identification  (to  occompany  order) 

$5  00  without  theatre  playdate  or  station  identifica- 
tion $2  50  for  each  duplicate  copy  of  either  Tclop 
or  Slide  Be  sure  to  mention  whether  you  want  Telop 
or  Slide  Order  direct  from  QQ  TITLE  CARD  CO.  248 
West  47th  Street,  New  York  36,  N.  Y.  (See  Live  Radio 
Copy  for  your  audio ) 


and  scene  mats,  stills  and  pressbook  from 

your  local  NATIONAL  SCREEN  SERVICE  EXCHANGE. 


ACCESSORIES  . . . Order  paper  and  displays,  trailer,  ad 
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All  advertising  material  in  this  press  book,  as  well  as 
all  other  newspaper  and  publicity  material,  has 
been  approved  under  the  MPAA  Advertising  Code 
as  a self-regulatory  procedure  of  the  Motion  Picture 
Association  of  America. 


All  inquiries  on  this  procedure,  which  is  voluntarily  subscribed 
to  by  the  major  motion  picture  componies,  may  be  addressed 
to;  Advertising  Code  Administrator.  Motion  Picture  Associa- 
tion of  America,  522  Fifth  Ave , New  York  City  36,  N Y 
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MORROW  CO-STARS 
IN  OUTDOOR  DRAMA 


The  slangy  definition  of  ttie 
Texas  town  in  which  she  was 
born,  Cuero,  aptly  describes  Jo 
Morrow  who  co-stars  with  Tony 
Young,  Dan  Duryea.  and  Mnd- 
lyn  Rhue  In  “He  Rides  Tall." 
The  outdoor  drama,  a Uni- 
versal release,  comes 
to  the  Theatre 

In  the  colloquialism  of  the 
Mexican  language,  a '"cuero"  Is 
'a  whole  lot  of  woman"— 
statuesque  and  with  all  the 
components  in  their  proper 
places.  It  was  this  beauty- 
plus  an  ability  to  act— that  won 
a screen  test  and  a contract  for 
her  from  20  th  Century-Fox. 
when  she  was  17  years  old,  In 
a contest  that  was  held  In  San 
Diego  where  she  had  moved 
with  her  parents  shortly  after 
her  birth. 

Miss  Morrow  was  never  given 
a chance  to  appear  on  the 
screen,  but  in  her  six  months 
at  20th  Century-Fox  she  was 
taught  all  the  fine  points  of  the 
profession  she  had  selected 
Since  she  felt  she  was  ready, 
she  almost  Immediately  secured 
a contract  at  Columbia  when 
she  left  there. 

Her  first  role  at  Columbia  In 
"Gldget"  gained  her  a host  of 
fans,  and  she  had  important 
parts  In  “Juke  Box  Rhythm," 
"The  Legend  of  Tom  Dooley" 
and  "Our  Man  In  Havana  " 

When  she  left  Columbia,  she 
appeared  in  a long  succession 
of  television  roles  In  such  series 
as  "Hawaiian  Eye."  "Perry  Ma- 
son,” "77  Sunset  Strip."  "Surf- 
side  6"  and  others. 

Recently,  Miss  Morrow  com- 
pleted a starring  role  In  MGM's 
"Sunday  In  New  York." 


FAMED  TV  COWBOY 
IN  "HE  RIDES  TALL" 

fCurrent) 

The  star  of  almost  100  tele- 
vision westerns  finally  Is  star- 
red In  a theatrical  motion  pic- 
ture western.  He  Is  Tony  Young, 

currently  at  the  

Theatre  in  "He  Rides  Tall,"  a 
Gordon  Kay  & Associates  pic- 
ture released  by  Universal 

In  television.  Young  not  only 
Is  the  star  of  the  " Gunslinger" 
series,  but  he  has  had  Import- 
ant roles  In  "Lawman,"  "Maver- 
ick." "Bronco."  "Cheyenne." 
"Laramie,"  "Deputy"  and  al- 
most every  western  on  the  small 
screen 

In  "He  Rides  Tall,"  he  plays 
a marshal  whose  adversary  Is 
villainous  Dan  Duryea  They  co- 
star  with  Jo  Morrow  and  Mnd- 
lyn  Rhue. 


(Still  No.  90223  - S3) 


Need  5000  Items 
On  Film  Location 

(Current) 

Because  of  Its  particular  type 
of  location  shooting,  making  an 
outdoor  action  picture  Is  logls- 
tlcally  the  most  complicated  of 
any  type  of  filming.  Typical  of 
the  intricate  planning  Is  a list 
of  almost  5,000  items  required 
at  the  site  in  the  foothills 
where  a party  of  Indians  attack 
Dan  Duryea.  his  men  and  Jo 
Morrow  in  "He  Rides  Tall,"  a 
Universal  release  currently  at 
the  Theatre. 

Written  orders  for  the  move 
started  almost  Immediately 
when  It  was  decided  to  make 
the  picture  Among  the  many 
Items — all  loaded  in  six  huge 
trucks— were:  a chuck  wagon, 
complete  with  all  fittings;  port- 
able dressing  rooms  for  the 
players;  a large  amount  of  sad- 
dles and  harness  for  the  30 
horses;  complete  wardrobe  In- 
cluding a number  of  sets  of  In- 
dian regalia;  two  cameras,  their 
dollies,  and  100  feet  of  track  for 
each;  a large  electrical  gener- 
ator. reflector  "flats."  sound 
boom,  microphone  and  many, 
many  more  articles.  Two  large 
passenger  busses  transported 
the  personnel. 

"He  Rides  Toll'"  co-stars 
Tony  Young,  Dan  Duryea.  Jo 
Morrow  and  Madlyn  Rhue.  It 
was  directed  by  R G Spring- 


CRIPPLE  MARSHAL 
IN  "HE  RIDES  TALL" 

Surgery  performed  on  the 
gun  hand  of  Tony  Young  by  a 
Negro  doctor  Is  a major  story 
point  In  "He  Rides  Tall,"  the 
outdoor  adventure  drama  re- 
leased by  Universal  now  at  the 
Theatre. 

In  the  unique  Incident  of  the 
early  west,  Dan  Duryea,  at  gun 
point,  forces  Joel  Fluellen.  the 
surgeon,  to  perform  the  opera- 
tion. With  the  marshal  thus 
crippled.  Duryea  <1)  kidnaps 
Jo  Morrow  only  to  abandon  her 
to  her  death  when  attacked 
by  Indians,  <21  takes  the  cattle 
owned  by  her  husband,  played 
by  R G Armstrong,  and  then 
stampedes  them  to  kill  her  hus- 
band. and  (3)  runs  off  with 
money  the  marshal  was  guard- 

Wlth  the  many  plot  twists, 
excitement  and  thrills  Increase 
to  the  climax  when  Young,  hav- 
ing found  a way  to  bring  Dur- 
yea to  Justice,  finally  Is  able  to 
claim  the  hand  of  his  romantic 
interest,  Madlyn  Rhue. 

In  "He  Rides  Tall,"  Young, 
Duryea.  Miss  Morrow  and  Miss 
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MAT  No.  204 

Ad  No.  204 — 100  Lines 
2 col.  x 3'/i  inches 


Young  Actress  Has 
Made  100  TV  Shows 

(Advance) 

Madlyn  Rhue,  who  plays 
Tony  Young's  fiancee  who  must 
wait  for  marriage  until  a crim- 
inal is  brought  to  justice  in 
Gordon  Kay  & Associates’  “He 
Rides  Tall,’’  has  appeared  in 
almost  100  television  shows  in 
a career  which  started  only  a 
few  years  ago.  The  outdoor 
drama,  a Universal  release  also 
co-starring  Dan  Duryea  and  Jo 

Morrow,  comes  to  the 

Theatre. 

Since  working  constantly  in 
films  is  one  measure  of  suc- 
cess, Miss  Rhue  has  reached 
the  target  at  which  she  aimed 
when  she  was  in  grade  school. 

Born  in  Washington,  D.C., 
and  educated  in  many  states 
where  her  father’s  profession 
as  a sociologist  took  him,  she 
wasn’t  able  to  settle  down  until 
her  high  school  years  when  the 
family  moved  to  Los  Angeles. 
There  she  attended  Los  Angeles 
High  School,  City  College,  and 
finally  State  College,  where  she 
majored  in  dramatics. 

Even  when  she  was  in  ele- 
mentary school  in  various  cit- 
ies, she  managed  to  continue 
lessons  in  dance  and  voice,  and 
also  learned  how  to  ride  a 
horse  and  to  swim — attributes 
which  have  helped  her  in  her 
career. 

“He  Rides  Tall”  is  Miss 
Rhue’s  seventh  theatrical  mo- 
tion picture.  Noteworthy  among 
her  credits  are  important  roles 
in  “Operation  Petticoat,”  “A 
Majority  of  One,”  and  “It’s  a 
Mad,  Mad,  Mad,  Mad  World.” 

Among  the  television  pro- 
grams, she  has  had  starring 
roles  in  “Have  Gun,  Will 
Travel,”  “Alfred  Hitchcock  Pre- 
sents,” “The  Virginian,”  “Cain’s 
Hundred”  and  “Arrest  and 
Trial.” 

Tony  Young,  Madlyn’s  ro- 
mantic interest  in  “He  Rides 
Tall,”  is  her  romantic  interest 
in  real  life;  she  is  Mrs.  Tony 
Young. 


Madlyn  Rhue,  the  romantic  interest  of 
Tony  Young,  in  the  outdoor  action 
drama,  "He  Rides  Tall,"  a Universal 
release. 

(Still  No.  90225  — 54) 


'HE  RIDES  TALL”  (2-Aj 


Dan  Duryea  pleads  with  R.  G.  Armstrong  as  Jo  Morrow  listens  in  this  scene 
from  the  Gordon  Kay  and  Associates  outdoor  action  drama,  "He  Rides  Tall," 
a Universal  release.  Tony  Young  and  Madlyn  Rhue  also  have  important  roles. 

(Still  No.  90225  — 14) 

SIX  FOOT  FOUR  TONY  YOUNG  STARS 
AS  MARSHAL  IN  “HE  RIDES  TALL” 

(Advance) 

Tony  Young,  who  plays  the  marshal  in  the  Gordon  Kay  & 
Associates  outdoor  adventure  drama,  “He  Rides  Tall,”  which 
starts  showing  ....  at  the  ....  Theatre,  is  fast  becoming  a western 
screen  hero  in  the  great  tradition  of  Tom  Mix,  William  Boyd  and 
Gene  Autry.  And  it  is  no  accident.  He’s  been  aiming  towards  that 


goal  most  of  his  life. 

Young,  who  was  born  in  New 
York  but  came  to  Los  Angeles 
as  a child,  decided  to  shape  his 
career  in  the  field  of  enter- 
tainment. As  a youngster,  he 
learned  to  ride  a horse,  and 
spent  as  much  time  as  possible 
in  the  saddle.  And  when  he 
went  to  Los  Angeles  City  Col- 
lege, he  majored  in  play  direc- 
tion. 

The  concentration  paid  off. 
The  six-foot-four  young  man, 
in  addition  to  being  the  star 
of  the  “Gunslinger”  television 
show,  has  appeared  in  almost 
every  television  series  with  a 
western  locale,  including  parts 
in  “Maverick,”  “Lawman,” 
“Bronco,”  “Cheyenne,”  “Dep- 


Gunfight  Suspenseful 

(Current) 

A gunfight  between  the  prin- 
cipals in  a saloon  that  com- 
pletely demolishes  the  estab- 
lishment is  one  of  the  features 
of  “He  Rides  Tall,”  the  Uni- 
versal release  currently  at  the 
Theatre.  The  pic- 
ture co-stars  Tony  Young,  Dan 
Duryea,  Jo  Morrow  and  Mad- 
lyn Rhue. 

The  gun  battle  takes  place 
between  Young  and  Duryea,  the 
former  as  the  marshal  and  the 
latter  as  the  villain.  Jammed 
with  action  and  suspense,  the 
conflict  lasts  almost  five  min- 
utes during  which  a dozen  shots 
are  exchanged. 


uty,”  “Laramie”  and  many 
others. 

“He  Rides  Tall”  is  his  fourth 
motion  picture.  He  has  had  im- 
portant roles  in  “Walk  Like  a 
Dragon,”  “M  arriag  e-G  o- 
Round”  and  “North  to  Alaska.” 

In  his  current  film,  which  is 
a Universal  release,  he  co-stars 
with  Dan  Duryea,  Jo  Morrow 
and  Madlyn  Rhue.  The  pic- 
ture was  directed  by  R.  G. 
Springsteen  and  produced  by 
Gordon  Kay. 


"Mf:  RiOB  TAU."  {!  C* 


The  star  of  innumerable  television 
westerns  including  the  "Gunslinger" 
series,  Tony  Young  comes  to  the  big 
screen  in  the  leading  role  of  "He  Rides 
Tall,"  a Universal  release. 

(Still  No.  90225  — 42) 


Dan  Duryea  Enjoys 
Portraying  Villain  In 
U s "He  Rides  Tall" 

(Advance) 

Being  vicious,  mean  and  just 
plain  wicked  on  the  screen  has 
been  the  foundation  of  an  act- 
ing career  for  Dan  Duryea.  His 
latest  Universal  release,  “He 
Rides  Tall,”  which  comes  to 

the  Theatre,  in 

which  he  co-stars  with  Tony 
Young,  Madlyn  Rhue  and  Jo 
Morrow,  adds  another  por- 
trayal of  this  type  to  his  long 
list. 

In  some  roles,  he  is  more 
brutal  than  others.  “He  Rides 
Tall”  requires  more  than  the 
usual  amount  of  nastiness.  In 
it,  he  steals  the  beautiful  wife 
of  an  older  rancher,  only  to 
sacrifice  her  to  Indians  who 
scalp  and  kill  her;  he  deliber- 
ately stampedes  cattle,  so  that 
the  old  man  is  crushed  to 
death;  and,  as  though  that 
isn’t  enough  for  one  story,  he 
captures  the  marshal  and 
forces  a doctor  to  perform  sur- 
gery on  the  officer’s  gun  hand 
with  the  idea  of  permanently 
crippling  him. 

Dan  has  worked  hard  at 
achieving  his  reputation  as  a 
deep-dyed  scoundrel.  “First 
thing  you  do,”  he  counsels,  “is 
slap  a woman. 

“Any  guy  who  does  that  on 
the  screen,  loses  the  respect  of 
thousands  of  movie  customers. 
In  acting  the  kind  of  role  I 
play  in  ‘He  Rides  Tall,’  the 
more  respect  I lose,  the  more 
fans  I gain.” 

Dan  drifted  into  the  villain- 
ous type  from  one  of  the  first 
roles  he  played  on  Broadway 
as  the  half-witted  and  treach- 
erous young  Leo  Hubbard  in 
Lillian  Heilman’s  magnificent 
play,  “The  Little  Foxes.”  When 
that  was  made  into  a film,  Dur- 
yea was  brought  to  Hollywood 
for  the  same  part  on  the 
screen.  He’s  been  in  a long  list 
of  movies  since. 

In  recent  years,  mainly  via 
television,  he’s  managed  to 
break  away  from  the  type  cast- 
ing and  show  another  side  of 
his  ability.  In  his  own  series, 
“China  Smith,”  he  was  a “nice 
guy,”  and  in  many  dramatic 
shows,  he  had  sympathetic  parts. 

“I  really  don’t  have  a prefer- 
ence,” he  has  said.  “As  an  actor, 
I prefer  only  to  act  the  part 
the  role  calls  for.” 


4 STARS  IN  PICTURE 

(Current) 

Tony  Young,  Dan  Duryea,  Jo 
Morrow  and  Madlyn  Rhue  have 
the  starring  roles  in  the  Gor- 
don Kay  & Associates  outdoor 
adventure  story,  “He  Rides 
Tall,”  a Universal  release  now 
at  the  Theatre. 

In  the  unique  plot,  Duryea 
forces  a frontier  Negro  doc- 
tor, Joel  Fluellen,  to  perform 
surgery  on  the  gun  hand  of 
Young,  the  marshal,  thus  in- 
capacitating him  so  that  Dur- 
yea can  undertake  a series  of 
criminal  activities. 
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9-23-63  A3 

44 

44 

44 

+ 

+ 

44 

10+ 

2765  ©Invincible  Gladiator,  The 


(96)  Adv  Spec  Seven  Arts 

9-23-63 
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44 
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11-18-63  C 

+ 

44 

+ 

44 

6+ 

" L"  — 
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11-11-63 

2+2- 
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+ 

1+ 
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44 

2+ 
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1+ 
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7+ 
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9+ 
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2697  No  Exit  (85)  Drama  Zenith 

2711  No  Time  to  Kill  (70)  Melodr ADP-SR 

2777  Nurse  on  Wheels  (86)  Com Janus 

2759  ©Of  Love  and  Desire 
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2774  Old  Dark  House,  The  (86)  HoC Col 

2761  Ordered  to  Love  (65)  Drama.  .Transocean 
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2755  Right  Hand  of  the  Devil.  The 

(72)  Farce  Cinema-Video 
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2746  Toys  in  the  Attic  (90)  ® Drama....  UA 
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2696  Trial  and  Error  (91)  Comedy.  ...  MGM 
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Exp  Feature Film-Makers  Co-Op 

2767  ©Twice  Told  Tales  (119)  Horror  UA 
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— uv— 
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(110)  ® Comedy  .... 
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Sus.  Melodr  Times  Film 
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— W— 
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2782  Wastrel,  The  (84)  Drama Medallion  11-25-63 
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2-11-63 


9-16-63 


+ 


3-23-63 

A2 

44 

44 

44 

44 

12-  9-63 

B 

44 

-V- 

44 

12-  2-63 
2-18-63 

B 

44 

44 

-4- 

44 

44 

5-  6-63 
7-  1-63 

A3 

+ 

+ 

+ 

8-  5-63 

B 

44 

+ 

44 

44 

7-22-63 

C 

+ 

44 

-4- 

8-20-62 

A1 

44 

44 

44 

44 

9-30-63 

A2 

44 

44 

+ 

+ 

5-27-63 

11-25-63 

A1 

+ 

-4- 

± 

1+1- 


2+ 


1+ 


2+ 


5+1- 

+ 9+ 

2+2- 


1+2- 


+ 7+ 


3+2- 

1+1- 
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Feature  productions  by  company  in  order  of  release.  Running  time  is  in  parentheses.  © is  for  CinemaScope; 
(J)  VistoVision;  (f;  Panavision;  (T)  Technirama;  S'  Other  anamorphic  processes.  Symbol  denotes  BOXOFFICE 
Blue  Ribbon  Award;  Q Color  Photography.  Letters  ond  combinations  thereof  indicate  story  type — (Complete 
key  on  next  page).  For  review  dates  and  Picture  Guide  page  numbers,  see  REVIEW  DIGEST. 


Feature  chart 


ALLIED  ARTISTS  g H 

AMERICAN  INTL  a 

BUENA  VISTA  f gi 

COLUMBIA  | g£ 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  . . . .D..802 
Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  ..Ac.. 805 
Mark  Damon,  William  Campbell 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  ® Ho.  .6303 

Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad..  808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mitchel 

©Savage  Sam  (108)  ...  CD  . 144 
Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

Q©Bye  Bye  Birdie  (111) 

® C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad.. 722 

Todd  Armstrong,  Nancy  Kovack 

©55  Days  at  Peking 

(150)  ® 70  D . 6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  In  May) 

©The  Terror  (81)  © ....Ho.. 804 
Boris  Karloff,  Sandra  Knight 

©Summer  Magic  (108)  ..  .CD..  144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  VValley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My.  .Ac.  001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M . .003 

Robby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (124)  D.. 

Leslie  Caron,  Tom  Bell 

©Beach  Party  (100)  ®....C..810 
Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funlcello 

OOGidget  Goes  to 

Rome  (101)  C.  .002 

James  Darren,  Cindy  Carol 

©The  Gun  Hawk  (91)  Ac.  .6306 

Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

® Ho.. 812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

In  the  French  Style  (105)  ..D..005 
•lean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C.  .009 
The  Three  Stooges 

©Siege  of  the  Saxons  (85)  Ad.. 
Janette  Scott,  Ronald  Lewis 

Shock  Corridor  (101)  . ...D..6305 
Peter  Breck,  Constance  Towers, 
Gene  Evans,  James  Best 

Tom  Jones  (131)  Com.. 

©“X" — The  Man  With  the 

X-Ray  Eyes  (80)  SF..809 

Ray  Mllland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M.. 813 

Cliff  Richard,  Laurl  Peters 

The  Old  Dark  House  (86)..  D.  007 

Tom  Poston.  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho  . .008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103) . .D.  .006 
Laurence  Harvey,  Lee  Bemick, 

Alan  Bates 

©Gunfight  at  Comanche 

Creek  (90)  W.  . 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  (..) CD.. 

Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.  .816 

Barry  Sullivan,  Martha  Hyer 

^©licrtdible  Journey, 

The  (80)  D..145 

True  Life  Adventure 
Emile  Genest,  John  Drainie, 

Sandra  Scott 

©Under  the  Yum  Yum 

Tree  (110)  C.  Oil 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©Goliath  and  the  Sins  of 

Babylon  (80)  © Ac.  .817 

Mark  Forrest,  Scilla  Gabel,  John 
Chevron 

Samson  and  the  Slave 

Queen  (86)  © Ac.  .821 

Allen  Steele,  Pierre  Brice 

©The  Sword  in  the 

Stone  (80)  An..  148 

©The  Cardinal  (175)  ® ..D.. 
Tom  Tryon,  Romy  Schneider 

The  Strangler  ( . . ) 

Victor  Buono,  Selette  Cole, 
Robert  ELsen 

©The  Comedy  of  Terrors 

(88)  ® C..819 

Vincent  Price,  Peter  Lorre 

A Tiger  Walks  (..) D.. 

Vera  Miles,  Brian  Keith, 
Pamela  Franklin 

Strat-Jacket  (89) D.. 

Joan  Crawford,  Anne  Helm 

Underage  Teen  Dr..  820 

Anne  MacAdams,  Judy  Adler, 
Roland  Royter 

©Some  People Teen  M..818 

Kenneth  More,  Ray  Brooks 
Twelve  Guns  East  (..)..  Adv.  .822 
Stewart  Granger,  Dorian  Gray 

Torpedo  Bay  (..) Adv.  .823 

James  Mason,  Lilli  Palmer 

Three  Lives  of  Thomasina  ....Ac.. 
Patrick  McGoohan,  Susan  Hampshire 

The  Victors  ® D.. 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  C.. 

Peter  Sellers,  George  C.  Scott, 
Sterling  Hayden 

War  Is  Hell  D.  . 

©Masque  of  the  Red 

Death  ® Ho.. 

Vincent  Price 

Mary  Poppins  F.  . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

A Yank  in  Viet-Nam Ac.. 

Marshall  Thompson 

Julie  Andrews,  Dick  Van  Dyke 

©The  Misadventures  of 

Merlin  Jones  C.. 

Jean  Seberg,  Gabriele  Frezetti 
Lilith  D.. 

Frankie  Avalon,  Annette  Funicello 
House  of  Terror  (..)...  Ho.  .814 
Leticia  Roman,  John  Saxon 

Black  Sabbath  (..) Ho.  .815 

Boris  Karloff,  Mark  Damon 

Warren  Beatty,  Jean  Seberg 

Tommy  Kirk,  Annette  Funlcello, 
Leon  Ames 

CONTINENTAL 


©Your  Shadow  Is  Mine  (90).  D.. 
Jill  Haworth,  Michael  Huh! 


Z 

m 


This  Sportini)  Life  (126)  ....D.. 

R, chard  Harris,  Itachel  Roberts 


Lord  of  the  Flies  (90) 

James  Aubrey,  Tom  Chapin, 
Hugh  Edwards,  Roger  Elwin 


D.  . 


> 

CZ 

o 


oo 

m 

PO 


Ladies  Who  Do  (85)  ..Com 
Robert  Morle-  Peggy  Mount 


Billy  Liar  (98)  CD.  . 

Tom  Courtenay,  Mona  YVashbourne 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 


Black  Like  Me  (..)  

James  Whitmore 

To  Bed.  . Or  Not  to  Bed  C. 

A'berto  Sordi,  Ulf  Palme 


The  Love  Goddesses  Anth.. 
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OCTOBER  I NOVEMBER  | DECEMBER  I JANUARY  I FEBRUARY  I COMING 


COMING  I FEBRUARY  I JANUARY 


FEATURE  CHART 


The  key  to  letters  and  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doe)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical 
(My)  Mystery;  (OD)  Outdoor  Drama  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


©Bluebeard  (114)  CD..; 

(Qig-dubbed) . .Michele  Morgan, 
Danielle  Harrietts 
(Reviewed  as  "Landru”) 


Gentle  Art  of  Murder  (122)..  D.  215 

(Eng-dubbed)  . renewed  as 
"Crime  Does  Not  Pay” 

(French)  ..  Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doc.. 318 

Narrated  by  Peter  Ustinov 


9/2  (135)  

( Italian)  . .Marcello 
Claudie  Cardinale, 
Sandra  Milo 


D.  .317 

Mastroiarmi, 
Anouk  Almee 


The  Conjugal  Bed  (86) D.. 

(Italian)  . .Ugo  Tognazzi, 

Marina  Vlady.  Walter  Giller 

The  Passionate  Thief  (95).. C.. 307 
(Eng-dubbed)  ..  Anna  Magnanl 

The  Hellfire  Club  (90) Ad.. 

Keith  Michell,  Adrienne  Corri, 

Peter  Cushing 


©The  Bear  (86) 
(8ng-dubbed) . . 
Francis  Blarvce- 


Renato  Rascel, 
Gocha 


C.  .305 


The  Light  Fantastic  (84)..  D..  308 
Dolores  McDougal,  Barry  Bartle 


A Ghost  at  Noon  D. 

Brigitte  Bardot,  Jack  Palance 


Only  One  New  York  (..)..  Doc. . 

©Three  Penny  Opera  (. .)  © D.  .313 
Sammy  Davis  Jr.,  Curt  Jurgens, 
Hlldegarde  Neff,  June  Ritchie 


The  Empty  Canvas  D. 

Bette  Davis,  Horst  Buchholz, 
Catherine  Spaak 

Yesterday,  Today  and  Tomorrow..  D. 
Sophia  Loren,  Marcello 
Mastrolanni 


M-G-M  s Jo 

PARAMOUNT  i U 

20TH-FOX  | £g 

UNITED  ARTISTS  I ti 

©In  the  Cool  of  the  Day 

(88)  ® D.  .325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Marietta  Hartley 

Hud  (112)  © OD.  .6216 

Paul  Newman,  Patriclal  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (111)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors,  Luke  Halpln 
©Main  Attraction, 

The  (85)  D.  .307 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C.  .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © ...  D..309 
Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . Todd-AO. . HID 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103) C..6314 

Bob  Hope,  Anita  Ekberg,  Edle 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louis  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv..32S 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  ...Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C.  .224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  ..C/D.. 318 
Barbara  Luna,  Paul  Langton 

©Donovan's  Reef  (109)  . .Ad.  .6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

©The  Longest  Day 

(180)  © D.  .221 

All-Star  cast 
general  release 

©©The  Great  Escape 

(168)  © Ac.. 6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  © C.  .6313 
Jack  Lemmon,  Shirley  MacLalne, 
Herschel  Bernardl 

The  Young  and  the  Brave 

(84)  Ac.  .336 

Rory  Calhoun,  Wm.  Bendlx,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . ...M..406 
The  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  © C.  .6221 

Frank  Sinatra.  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie’s  Great  Adventure 

(103)  D..322 

June  Lockhart,  Hugh  Riley,  Lassie 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ©..D..6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mimieux 

The  Caretakers  (97)  . . . . D . .6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janis  Paige 

©The  Haunting  (112)  D..401 

Julie  Harris,  Claire  Bloom, 
Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  C/D.. 402 

Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martlnelll, 
Margaret  Rutherford,  Rod  Taylor 

The  Young  Swingers 

(..)  © M.  .325 

Rod  Lauren,  Molly  Bee 

©Lilies  of  the  Field  (94)  D..6321 
Sidney  Poltler,  Lilia  Skala 

Twilight  of  Honor  (115)  ..D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103) ..  C.  .6303 
Janet  Leigh.  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C..6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D..312 

Sophia  Loren.  Maxmilllan  Schell 

©Marilyn  (83)  © Doc.  .302 

Narated  by  Rock  Hudson 
Thunder  Island  (65)  ©....D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H . 6318 
Vincent  Price,  Mari  Blanchard 

Johnny  Cool  (101)  D . .6319 

Henry  Silva,  El  to  be  th  Montgomery 
©Stolen  Hours  (97)  . ...D..6323 
Susan  Hayward,  Michael  Craig 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendartz 

©Tom  Jones  (131)  C.. 

Albert  Finney,  Susannah  York 

©The  Wheeler  Dealers  (106).. 404 
James  Gamer,  Lee  Remick 

Square  of  Violence  (96)..  D..  329 
Broderick  Crawford,  Valentina 
Cortesa 

©Fun  in  Acapulco  (97) . . M . .6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She's  Mine 

(98)  © C..323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ©..CD..  6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad.  Mad,  Mad,  Mad 

World  (192)  Cin C..6401 

Spencer  Tracy,  Milton  Berle 

©The  Prize  (135)  © ...  D..412 
Paul  Newman,  Eduard  G.  Robinson, 
Elke  Sommer 

Any  Number  Can  Win  (118)  D..421 
Jean  Gabln,  Alain  Delon 

Who’s  Minding  the 

Store?  (90)  C..6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

Who’s  Been  Sleeping  in  My 

Bed?  (103)  C..6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over,  Darling 

(103)  © C.  .324 

Doris  Day,  James  Garner, 

Polly  Bergen 

Harbor  Lights  (68)  © ....D.. 
Kent  Taylor,  Jeff  Morrow 

©Kings  of  the  Sun  (108)  ....Ad.. 
Yul  Brynner,  George  Chaklrls 

Children  of  the  Damned  (81)  D.  ,414 
Ian  Hendry,  Alan  Badel 

A Global  Affair  C..416 

Bob  Hope,  Lilo  Pulver 

All  the  Way  Home  (103) ..  D . .6307 
liobert  Preston,  Jean  Simmons 

The  Ceremony  (105)  . ...D..6404 
Laurence  Harvey,  Sarah  Miles 

©Sunday  in  New 

York  (.  .)  © C.  .413 

Cliff  Robertson,  Jane  Fonda, 

Rod  Taylor 

Lady  in  a Cage  (93) D..6311 

Olivia  de  HavlUand,  Ann  Sothern 

Love  With  the  Proper 

Stranger  (..)  C..6312 

Natalie  Wood,  Steve  McQueen 

Tiko  and  the  Shark  (107)  ..D..407 

Tahitian  Cast 

Of  Human  Bondage  D..415 

Kira  Novak,  Laurence  Harvey 
©The  Golden  Arrow 
Tab  Hunter,  Roe  arm  Podesta 

(91)  ® Ad. 408 

Night  Must  Fall  My.. 

Albert  Finney.  Mona  Washboume 

©Paris  When  It  Sizzles  . .C..6314 
William  Holden,  Audrey  Hepburn 

Seven  Days  In  May  D..6313 

Burt  Lancaster,  Kirk  Douglas, 

Ava  Gardner 

The  Carpetbaggers D . . 6315 

George  Peppard,  Alan  Ladd, 

Carroll  Baker 

©The  Man  in  the  Middle 

(94)  © D . 

Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn,  Trevor  Howard, 

Barry  Sullivan 

©Ten  Days  to  Perang  D.. 

William  Holden,  Susannah  York 

Reach  for  the  Stars  D . . 

Don  Murray,  Diana  Hyland 

©From  Russia,  With  Love  ..Ad.. 
Sean  Connery,  Pedro  Armendarii 
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Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Heed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audle  Murphy,  Kathleen  Crowley, 
Charles  Drake,  Harold  J.  Stone 


©Tammy  and  the  Doctor 

(89)  CD.. 6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  ® Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aheme 


©A  Gathering  of  Eagles 

(115)  D . .6313 

Bock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My..  6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC.  .6314 

Michael  Keith.  Harry  Holcomb 


©The  Thrill  of  It  All 

(108)  C..6316 

Doris  Day,  James  Garner, 

Arlene  Francis,  Bdw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D..6301 

Montgomery  Clift,  Susannah  York, 
(General  release) 


©Kiss  of  the  Vampire 

(88)  Ho.  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 


©For  Love  or  Money  (108)  C.  .6319 
Kirk  Douglas,  Mltzl  Gaynor, 

Gig  Young,  Thelma  Ritter 


©Charade  (120)  ® . . . . MyC.  .6401 
Cary  Grant,  Audrey  Hepburn, 

Walter  Matthau,  James  Cobum 

Young  and  Willing  (..) 6402 

Virginia  Maskell,  Paul  Rogers 


©Dark  Purpose  D..6403 

Shirley  Jones,  Rossano  Brazzl, 

George  Sanders 
Pre-release 

It’s  All  Happening  (..) 6404 


©Man’s  Favorite  Sport 

(120)  C.  .6405 

Rock  Hudson,  Paula  Prentiss, 

Maria  Perschy 

Hide  and  Seek  (..) 6406 

Curt  Jurgens,  Janet  Munro, 

Ian  Carmichael 


nei. 

Date 


MISCELLANEOUS 


Rel. 

Date 


A.D.P.  PRODS. -SR 


WARNER  BROS.  I g- 

©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 


Black  Gold  (98)  D.  .263 

Philip  Carey,  Diane  McBaln 


^©Spencer's  Mountain 

(118)  ® D.  .265 

Henry  Fonda.  Maureen  O’Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mlmsy  Farmer 

©PT  109  (140)  ® D .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 


©The  Castilian  (129)  ® AD.. 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  VaUl 

Wall  of  Noise  (112)  Ac.  .351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 


©Rampage  (98)  Ad.  .353 

Robert  Mltchum,  Elsa  Martlnelll, 
Jack  Hawkins 


©Mary,  Mary  (126)  C..354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 

Troy  Donahue,  Connie  Stevens 


©4  for  Texas  (..)  D..356 

Frank  Sinatra.  Dean  Martin. 

Anita  Ekberg,  Ursula  Andress 

The  Man  From  Galveston 

(..)  D . .360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 


Dead  Ringer  (..) D..357 

Bette  Davts,  Karl  Malden 

Dr.  Crippen  (98) D . .361 

Donald  Pleasence,  J.  R.  Justice 

America  America  D.. 

Stathis  Glallelis,  Elena  Karara 


No  Time  to  Kill 

(70)  Dr..  Mar  63 

John  Ireland.  Ellen  Schwiers 

APEX 

Hand  in  the  Trap  (90) Jul  63 

Elsa  Daniel,  Francisco  Rabal 

ASTOR 

During  One  Night  (84)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash,  Donald  Woods 

The  Trial  (118)  D . . Feb  63 

Anthony  Perkins,  Romy  Schneider, 
Orson  Welles,  Elsa  Martlnelll 
ATLANTIC  PICTURES 
Invitation  to  Murder 

(65)  Sus. . M . . Jun  63 

Robert  Beatty,  Lisa  Daniely 
BOXOFFICE  SPECTACULARS 
©Blood  Feast 

(71)  Ho.  . MeloDr.  .Sep  63 

Thomas  Wood,  Mai  Arnold 

CAPRI  FILMS 

Black  Fox  (89)  Doc..  May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C.. Jun  63 

Toney  Naylor,  Joseph  Lincoln 
CINEMA-VIDEO 
The  Right  Hand  of  the 

Devil  (72)  Ho..  Jul  63 

Aram  Kalcher.  Lisa  McDonald 

No  Man’s  Land  (..) Dec  63 

Taxi  to  Tobrouk  (..)  . . . . Dec  63 

COLORAMA 

The  Girl  Hunters  (103).  .My.  .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My.  .July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My..  June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac..  Sep  63 

Rod  Lauren,  Tracy  Olsen 
As  Nature  Intended  (64)  D..  Oct  63 
Pamela  Green 

EMERSON  FILM  ENTERPRISES 

©The  King's  Musketeers 

(96)  Ac.. Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 

Monstrosity  (65)  Ho..  Sep  63 

Erika  Peters.  Judy  Bamber 

The  Jolly  Genie 

(41)  Fantasy.  .Jan  64 

EVE  PRODUCTIONS 
©Europe  in  the  Raw 

(70)  Novelty. . Nov  63 

FANFARE 

The  Playgirls  and  the  Vampire 

(76)  Ho  MeloDr.  .Aug  63 

Lyia  Rocco,  Marla  Giovannini 

FAIRWAY  INT'L 

The  Sadist  (94)  Ac..  Jun  63 

Arch  Hall  Jr.,  Helen  Hovey 

GOVERNOR 


ARGENTINA 

Hand  in  the  Trap  (90) 8-  5-63 

(Angel) . . Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81) . . 4-22-63 
(Trans-Lux)  Blrgltte  Federsplel 

FRANCE 

Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Cross  of  the  Living  (90)  . . 4-22-63 
(Carl)  . .Karl  Boehm,  Pascale  Petit 


La  Poupee  (90) 11-11-63 

(Lionex)  Ablgnlew  Cybulskl, 
Sonne  Teal 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union) . .Jean  Plat,  Mlchellne 
Bonded 


My  Life  to  Live  (85) 12-  2-63 

(Union)  Anna  Karina, 

Sandy  Rebbot 

Pickpocket  (75)  6-10-63 

(Delahaye)  . .Martin  LaSalle 

Suitor,  The  (83) 10-14-63 

(Atlantic)  . .Pierre  Etalx 
Third  Lover,  The  (ffi)  ..  7-29-63 
(Atlantic) . .Jacques  Charrler 
Three  Fables  of  Love  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Rrazzl 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

( Divina-Traut)  . . W1U  Quadflleg 
Secrets  of  the  City  (88)  ..  8-12-63 
(Bakros)  ..  Annemarie  Duerlnger 
The  Golden  Plague  (95)..  8-26-63 
(Bakroi)  . .Ivan  Pesny 
GREECE 

Alice  in  the  Navy  (90) 4-  1-63 


Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88)  . . C . . Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 

HANSEN  ENTERPRISES-SR 

The  Slime  People 

(60)  Ho.  . Oct  63 

Robert  Hutton,  Les  Tremayne 
The  Crawling  Hand 

(89)  SF.  .Oct  63 

Peter  Breck.  Kent  Taylor, 

Rod  Lauren 
HERTS-LION  INT'L 

The  Captives  (95) Ad., Jan  63 

Christian  Doermer 
JANUS 

©The  Playboy  of  the  Western 

World  (100)  CD..  Apr  63 

Siobban  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C..  Jun  63 

James  Booth,  Barbara  Windsor 

Heavens  Above  (117)  . . ..C.  .Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

The  Face  of  War  (105)  Doc..  Nov  63 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (SO)  Ad.. 

Joel  Holt,  Frank  Blaine 
LAKE  ENTERPRISES 
There  Is  Still  Room  in  Hell 

(90)  Sus  Dr.. Jul  63 

Barbara  Valentin,  Paul  Glawion 

LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C.. Jun  63 

Margaret  Rutherford,  Terry-Thomas 

©Tom  Jones  (131)  C . Oct  63 

Albert  Finney 

©Muriel  (115)  D..  Nov  63 

Ladybug,  Ladybug  (86)  Dr..  Dec  63 

MACO  FILM  CORP. 

©Lafayette  (110) 

® 70 HID.  . May  63 

(Eng-dubbed)  . . Jack  Hawkins, 

Orons  Welles,  LIlo  Pulver, 

Edmund  Purdom 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D.  .Apr  63 

Tony  Britton,  William  Lucas 
MEDALLION 

Bomb  for  a Dictator  (73)  Ac.  .Feb  63 
Pierre  Fresnay,  Mlcbel  Auclalr 
MOTION  PICTURE  INVESTORS 
The  Checkered  Flag  (83) . . D . .July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  Sirgo 
NTD-SR 

Promises!  Promises! 

(75)  C..  Oct  63 

Jayne  Mansfield.  Marie  McDonald. 

PACEMAKER  PICTURES 

©Fire  in  the  Flesh 

(80)  MeloDr.  .Jul  63 

Claudire  Dupuis,  Emo  Crisa 

PARADE  RELEASING  ORG. 

©Mill  of  the  Stone  Women 

(94)  Ho.  .Mar  63 

(Eng-dubbed) . .Scllla  Gabel 


(GMP).  Allkl  Vouyouklakl 

Electra  (110)  1-14-63 

(Lopert)  . .Irene  Papas 
Policeman  of  the  16th 

Precinct 5-13-63 

(GMP)  Costas  Hadjlchristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.)  .. Dimitri  Horn, 
Yvonne  Sanson 
INDIA 

Two  Daughters  (114)  ....  5-27-63 
(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Eclipse  (123)  2-11-63 

(Times)  . . Alain  Delon,  Monica  Vlttl 

Fiasco  in  Milan  (104)  5-20-63 

(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM)  . Jean  Sorel,  Lea  Massarl, 
Georges  Wilson,  Regina  Biancbi 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero.  Peppino  de  Filippo 
Run  With  the  Devil  (93) ..  11-11-63 
(Jillo)  Antonella  Lualdl, 

Gerard  Blaln 
The  Sound  of  Trumpets 

(90)  12  -2-63 

(Janus)  . .Sandro  Panzert, 

Loredano  Detto 
JAPAN 

Ballad  of  a Hussar  (94)  . . 7-29-63 
( Art  kino)  ..  Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . . Koushlro  Matsu  mo  to 
Hidden  Fortress,  The  (90)  7-29-63 
(Albex) . -Toshiro  Mifune, 


Mlsa  Uehara 

©My  Hobo  (98)  8-26-63 

(Toho) . . Keiju  Koabayashl 
Sanjuro  (96)  7-  8-63 


©Cavalry  Command 

(84)  Ad..  Oct  63 

John  Agar,  Richard  Arlen,  Myron 
Hcaly 

©Ballad  of  a Gunfighter 

(84)  Ad.. Sep  63 

Marty  Robbins 
ROYAL  FILMS  INT'L 

The  Steppe  (..)  Dr..  Oct  63 

Charles  Vanel,  Marina  Vlady 
The  Reluctant  Saint  (105)..  CD.. 

Maximilian  Schell,  Ricardo  Montalban 
The  Hunchback  of  Rome 

(84)  MeloDr.  .Nov  63 

Gerald  Blaln,  Anna  Maria  Ferrero 
SEVEN  ARTS 
Small  World  of  Sammy 

Lee  (105)  Aug  63 

Anthony  Newley,  Julia  Foster 
SHAWN  INTERNATIONAL 
Greenwich  Village  Story 

(95)  D..  July  63 

Robert  Hogan,  Melinda  Plank 
STARKEY  ASSOCIATES-SR 
Man  and  His  Woman 

(83)  D..  Jun  63 

John  Haveron,  Mary  Harrigan, 

Lisa  Rolland 

TIMES  FILM 

Defiant  Daughters  (92)  . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  ..D..  Apr  63 
Tumata  Teuiau 

Violent  Midnight  (90)  ..  My.  . May  63 
Lee  Philips,  Shepperd  Strudwick 
Violated  Paradise 

(67)  Doc.  . July  63 

Narration:  Thomas  L.  Row,  Paulette 
Girard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.  .Jun  63 
Albert  Lupo,  Susanme  Loret 
©Battle  of  the  Worlds 

(84)  SF.  .Jun  63 

Claude  Rains,  Bill  Carter 

TRANSOCEAN  FILMS 
Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Perschy,  Harry  Meyen 
ULTRA  PICTURES  CORP. 

A Day  in  Court  (70)  Ep-C..May63 
Sophia  Loren,  Alberto  Sordl 
©2  Nights  With  Cleopatra 

(■  •)  ®.  .Jun  63 

(Eng-dubbed)  . 8ophla  Loren, 
Alberto  Sordl,  Ettore  Manni 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C.. 
George  Chaklris,  Janette  Scott 
UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Rlberolles,  Alice  Kessler, 
Ellen  Kessler 

WESTFIELD  PRODUCTIONS 

©Playgirls  International 

(71)  Doc..  Dec  63 

Betty  Andrew’s,  Eileen  Traynor 

WOOLNER  BROS. 

©Haunted  World  (89)  ® D . . Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 


(Toho)  . .Toshiro  Mifune 

Stray  Dog  9-30-63 

(Tobo) . .Toshiro  Mifune, 

Takashi  Shlmura 

The  Idiot  (165)  5-20-63 

(Sbochlko) . .Setsuko  Ham 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yumejl  Tsukloka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hideko  Takamine 
POLAND 


Knife  in  the  Water  (95) . .11-18-63 
(Kanawha)  . .Leon  Niemczyk 

Partings  (101)  12-  3-62 

(Teleplx)  . .Maria  Wachowiak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  . . Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . . Documentary 
Grown-Up  Children  (75)..  5-13-63 
(Artkino)  ..  A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino) . .Larissa  Luzina, 

Leonid  Bykov 

My  Name  Is  Ivan  (97) 8-5-63 

(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union) . .Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109)..  7-22-63 
(F-A-W)  . .Mai  Zetterllng, 

Anita  BJork 

Flamboyant  Sex,  The  (76) . .9-30-63 
(Shawn  Int’l) . .Anita  Llndoff, 
Ulla  Blomstrand 


Carry  On  Regardless 
(87)  


.C.. Jul  63 
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Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 
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BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  Thought 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33) . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7) . . 

18204  Light  Housekeeping  (7)  . . . . 

18205  Pluto's  Quin-puplets  (7) 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Work  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) . . 

119  Saga  of  Windwagon  Smith  (14) . . 

102  Noah’s  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  .... 

0099  Eyes  in  Outer  Space  (26) .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7436  Pardon  My  Terror 
- - (I6V2 ) June  63 

4421  Down  the  Hatch  (17l/2)  Sep  63 

4422  How  Spry  I Am  (18)  Nov  63 
4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7556  No.  6,  Series  4 (Sf/2)  Jul  63 

4551  No.  1,  Series  5 (10'/2)  Sep  63 

4552  No.  2.  Series  5 (11)..  Nov  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 


7614  Bon  Bon  Parade  (8) . . . . Jun  63 

7615  Madeline  (7)  Jul  63 

4601  Carnival  Courage  (7)  ..Sep  63 

4602  Woodman  Spare  that 

Tret  (7>/2)  Sep  63 

4603  Up’n  Atom  (6)  Oct  63 

4604  Robin  Hoodlum  (7) ....  Nov  63 

4605  Two  Lazy  Crows  (7) . . Nov  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7709  Sheep  Stealers 
Anonymous  (7)  Jun  63 


7710  Wolf  in  Sheep’s  Clothing 
(7)  Jul  63 

4701  Not  in  Nottingham  (7)  Sen  63 

4702  Drumsticked  (7) Oct  63 

4703  Bear  Up  (7)  Nov  63 

4704  Crook  Who  Cried 

Wolf  (7)  Dec  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  ...May  63 

7758  Matador  Manoo  (6)  . .Jul  63 

4751  Destination  Magoo 

(6V?)  Sep  63 

4752  Magog’s  Check  Up  (6 l/2) 


4753  Magoo  Express  (6V2) . . Nov  63 
ONE-REEL  SPECIALS 

4651  ©Three  Stooges 

Scraphook  (8)  Sep  63 

4652  The  Little  Star  of 

Bethlehem  (10)  Nov  63 

The  Critic  ( ).  Special  Release 

SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

(18)  May  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 

4441  Swiss  Water  Paradise 

(18)  Sep  63 

4442  Song  of  London  (..)  Nov  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 


7160  Gunfiqhters  of  the 
Northwest  Jul  63 

4120  Captain  Video  (15)  . . . Nov  63 


STOOGE  COMEDIES 
(Rel sines) 

7407  Scheming  Schemers 


(16)  May  63 

7408  Commotion  in  the 
Ocean  (17)  Jul  63 

4401  Pest  Man  Wins  (16)  ..Sep  63 

4402  A Missed  Fortune  (16'/2) 

Oct  63 

4403  Listen  Judge(17) Nov  63 

WORLD  OF  SPORTS 

7801  Hunting  Unlimited  (9*/>)  Jun  63 

7802  Rasslin’  Rampage  (9/2)  Jul  63 


CROWN  INTERNATIONAL 

COLOR  SUBJECTS 
The  Plucky  Plumber  (18)  ...Oct  62 


METRO-GOLDWYN-MAYER 

TOM  AND  JERRY  CARTOONS 
All  1.75-1  Ratio 
(Color — All  New) 

C6431  Dicke  Moe  (7)  

C6432  Cartoon  Kit  (.  .)  

C6433  Tall  in  the  Trap  (..)  .... 

C6434  Sorry  Safari  (7)  

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  ( . . ) 

GOLD  MEDAL  REPRINTS 
(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse  (8)  . . 

W6562  Mouse  Trouble  (7)  

W6563  Mouse  in  Manhattan  (8) . . . 

W6564  Two  For  Tee  (7)  

W6565  Flirty  Birdy  (7)  

W6566  Quiet  Please  (8)  

W6567  Springtime  for  Thomas  (8) . . 

W6568  The  Milky  Waif  (7)  

W6569  Trap  Happy  (7)  

W6570  Solid  Serenade  (7)  

W6571  Salt  Water  Tabby  (7)  

W6572  Mouse  in  the  House  (8) 
W6573  The  Invisible  Mouse  (7) 

W6574  The  Truce  Hurts  (8)  

W6575  Kitty  Foiled  (7)  


PARAMOUNT 

COMIC  KINGS 
HIGH  TOPPERS 
(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  Feb  63 

MODERN  MADCAPS 
(Technicolor) 

M23-1  Harry  Happy  (7)  Sep  63 

M23-2  Tell  Me  a Badtime 

Story  (7)  Oct  63 

M 23-3  The  Pig’s  Feat  (7)  . . Oct  63 

M 23- 4 Sour  Gripes  (7)  Oct  63 

M23-5  Goodie  Good  Deed 

(7)  Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  Dec  63 

NOVELTOONS 

(Technicolor) 

P23-1  Gramps  to  the 

Rescue  (7)  Sep  63 

P23-2  Hobo’s  Holiday  (7)  ..Oct  63 

P23-3  Hound  for  Pound  (7)  Oct  63 

P23-4  The  Sheepish  Wolf 

(7)  Nov  63 

P23-5  Hiccup  Hound  (7)  . . . . Nov  63 

P23-6  Whiz  Quiz  Kid  (7) . . Dec  63 

POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  Sep  63 

E23-2  Jitterbug  Jive  (7)  ...Sep  63 

E23-3  Popeye  Makes  a 

Movie  (7)  Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  Sep  63 

E23-5  How  Green  Is  My 

Spinach?  (7)  Sep  63 

E23-6  Gym  Jam  (7)  Sep  63 

SPECIALS 

(Color) 

AA22-1  Sportarama  (65)  . May  63 

SPORTS  IN  ACTION 
(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  Apr  63 

TRAVELRAMA 
(Single  Reel-Color) 

T21-4  Swingin’  West  (10) . . . Aug  63 


LESTER  A.  SCHOENFELD 


FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  Jul  63 

©Three  Is  Company  (30)  ..Aug  63 
ONE-REELERS 

©Ravenna  (I2V2)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modern  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  ....Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  Color) 

People  of  the  Rock  (14)  ..Mar  63 


©Wedding  of  the  Year  (22) . .Jun  63 


©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 

©Yorkshire  Sands  (15)  Sep  63 


©Thousand  Island  Summer 


115)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 


20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine.  U.S.A.  (10)  . . Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..May  63 
7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  ( . . ) ...  .Jul  63 

TERRYTOON  2-D’s 
All  Ratios — Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney's  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  ( . . ) Aug  63 

5309  Roc-a- Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  ....  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 


UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 
4374  End  of  the  Plains  ...  Apr  63 
5375  Island  Spectacular  . . . .May  63 

4376  South  of  the  Amazon.  .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (..)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  ....  May  63 

4319  Shutter  Bug  (WW)  . .Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough  ...  .Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)..Nov63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cart unes.  .Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitin  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare Apr  63 

2721  Mad  As  a Mars  Hare..0ct63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 


1708  Mexican  Cat  Dance  ...Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare-Breadth  Hurry  . . . .Jun  63 

1711  Banty  Raids Jun  63 

17)2  Now  Hear  This  Jul  63 

1713  ChTi  Weather  Aug  63 

2701  The  Unmentionables  ...Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  Nov  63 

2704  Transylvania  6-5000  . .Nov  63 


WORLD-WIDE  ADVENTURE 


SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp.. Jun  63 

(One-Reel) 

1503  (NEW).. Moroccan 

Rivieras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  In  the  Sky  Jul  63 

1506  Switzerland  Sportlamf.  .Aug  63 


Write— 


YOUR  REPORT  OF  THE  PICTURE  YOU 
HAVE  FUST  PLAYED  FOR  THE 
GUIDANCE  OF  FELLOW  EXHIBITORS. 

— Right  Now 


TO: 

The  Exhibitor  Has  His  Say 

BOXOFFICE.  825  Van  Brunt  Blvd.. 

Kansas  City  24.  Mo. 


Title Company 

Comment  


Days  of  Week  Played 

Weather  

Title Company 

Comment  


Days  of  Week  Played. 
Weather  


Title Company 

Comment  


Days  of  Week  Played. 
Weather  


Title Company 

Comment  


Days  of  Week  Played 

Weather  

Exhibitor  

Theatre Population 

City State 
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Feature  reviews 

Symbol  © denotes  color;  © CinemaScope;  ® VistaVision;  ® Techmrama;  © other  onamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Kings  of  the  Sun  2Rat£  A“re  °rama 

United  Artists  ( ) 108  Minutes  Rel.  Dec.  ’63 

A colorful  and  exciting  adventure  spectacle  dealing 
with  the  ancient  Mayan  civilization,  a period  never  before 
filmed,  this  Mirisch  Co.  presentation  is  ideal  fare  for  the 
action  enthusiasts  and  has  Yul  Brynner  to  attract  the 
ladies  and  George  Chakiris  (of  “West  Side  Story”  fame) 
for  the  teenage  fans.  Magnificently  filmed  in  Mexico  in 
Panavision  and  De  Luxe  Color  by  producer  Lewis  J. 
Rackmil,  the  picture’s  striking  backgrounds  and  exotic 
headdresses  and  feathered  costumes  are  always  a treat 
for  the  eye  and  the  battle  scenes,  in  which  swords,  arrows 
and  flaming  weapons  are  used  (there’s  not  a horse  in  the 
picture) , are  realistic  and  thrilling.  While  the  screenplay 
by  Elliott  Arnold  and  James  Webb  relies  on  some  cliches 
and  the  romance  is  rather  pallid,  director  J.  Lee  Thomp- 
son maintains  interest  throughout  a picture  in  which 
pageantry  and  spectacle  predominate.  Yul  Brynner, 
always  at  his  best  in  costume  roles,  is  impressive  as  an 
American  Indian  who  tangles  with  the  Mayans,  and 
Richard  Basehart,  made  up  as  a high  priest,  also  turns 
in  a convincing  acting  job.  George  Chakiris  is  weak- 
looking  and  merely  adequate  as  the  Mayan  prince,  but 
his  many  fans  will  probably  remain  loyal.  Elmer 
Bernstein’s  musical  score  is  weird  but  effective. 

Yul  Brynner,  George  Chakiris,  Shirley  Anne  Field, 
Richard  Basehart,  Brad  Dexter,  Leo  Gordon. 

The  Comedy  of  Terrors  ££ “j  Farp““y 

American  Int’l  (819)  86  Minutes  Rel.  Jan.  ’64 

American  International’s  three  masters  of  horror, 
Vincent  Price,  Peter  Lorre  and  Boris  Karloff,  are  joined 
by  a fourth  actor  of  fearsome,  as  well  as  Shakespearean, 
roles  Basil  Rathbone  in  this  highly  exploitable  James  H. 
Nicholson-Samuel  Z.  Arkoff  production,  a follow-up  to 
,n,  their  successful  Edgar  Allan  Poe  blockbusters.  All  four 
stars  mugg  outrageously  and  romp  their  merry  way 
through  a Richard  Matheson  screenplay,  which  accents 
comedy  with  almost  no  moments  of  actual  terror,  even 
if  it  does  deal  with  two  lazy,  bungling  funeral  directors. 
The  laughs  are  frequent  as  Price  and  Lorre  try  to  dispose 
of  their  landlord,  Rathbone,  who  is  a victim  of  catalepsy 
and  continues  to  awaken  and  rise  from  his  coffin — all 
this  is  funny  but  never  scary.  Rathbone  has  an  actor’s 
field  day  in  which  he  spouts  Shakespearean  quotations 
in  a declamatory  fashion.  Price  is  his  usual  suave  self 
and  Lorre  bumbles  about  as  a meek  funeral  assistant  who 
is  hopelessly  in  love  with  Price’s  opera-shrieking  wife,  a 
role  played  to  the  ear-splitting  hilt  by  Joyce  Jameson. 
Karloff  has  little  to  do  as  a senile  old  man,  but  he  is 
effective.  And  audiences  will  take  delight  in  the  appear- 
ance of  Joe  E.  Brown.  Also  on  hand  is  that  famous  cat, 
Rhubarb,  who  prowls  about  in  menacing  fashion.  Jacques 
Tourneur  directed. 

Vincent  Price,  Peter  Lorre,  Basil  Rathbone,  Boris 

Karloff,  Joe  E.  Brown,  Joyce  Jameson,  Paul  Barsolow. 

The  Three  Lives  of  Thomasina  Dram3©Fantasy 

Buena  Vista  ( ) 97  Minutes  Rel.  Feb.  ’64 

Walt  Disney,  who  has  long  specialized  in  pictures  about 
animals  and  children,  has  another  beguiling  and  heart- 
warming live-action  feature  dealing  with  a cat  that 
brings  happiness,  as  well  as  a few  tears,  into  the  lives  of 
some  enchanting  Scottish  youngsters.  Although  the 
British  players  will  mean  little  at  the  boxoffice,  the 
Disney  name,  plus  the  best-selling  novel  by  Paul  Gallico, 
on  which  the  film  is  based,  will  attract  the  youngsters 
and  the  millions  of  cat-lovers,  if  the  theme  is  properly 
exploited.  Directed  by  Don  Chaffey  and  filmed  in  Tech- 
nicolor against  remarkably  faithful  Scottish  backgrounds 
re-created  in  London’s  Pinewood  Studios,  the  picture  tells 
its  story  through  the  eyes  of  Thomasina,  a marmalade 
cat,  that  is  the  pet  of  the  little  daughter  of  a veterinary 
surgeon.  Karen  Dotrice,  a seven-year-old  blonde,  does 
nicely  but  it  is  cute  six-year-old  Matthew  Garber,  who  aI?d 
will  win  the  hearts  of  all  the  ladies  in  the  audience  and  ~ ' 
Vincent  Winter,  who  won  a special  Academy  Award  in 
1955  for  his  juvenile  performance  in  “The  Little  Kid- 
nappers,” is  now  a likable  teenager.  The  adults  include 
Patrick  McGoohan,  as  the  handsome  widowed  veterinary, 
and  Susan  Hampshire,  as  a lovely  young  healer,  who 
supply  the  romantic  element  most  capably. 

Patrick  McGoohan,  Susan  Hampshire,  Laurence  Nai- 

smith,  Karen  Dotrice,  Vincent  Winter,  Jean  Anderson. 

Cavalry  Command  “ Advent;e  Drama 

Parade  Pictures  ( ) 80  Minutes  Rel.  Dec.  1,  ’63 

Riley  Jackson  and  Robert  Patrick  have  a “sleeper” 
here,  which  will  make  the  top  feature  in  any  theatre.  Set 
in  the  Spanish-American  War  period  and  photographed 
by  capable  Philippine  production  people  in  their  own 
home  island,  this  simple  and  interesting  tale  of  one  of 
America’s  early  army  of  occupation  operations  contains 
all  the  elements  of  a heavy-budgeted  Technicolor  adven- 
ture picture.  Mixed  with  rough  fights,  love  scenes  with 
beautiful  native  villagers,  conflicts  between  the  suspicious 
townspeople  and  the  small  band  of  Army  sergeants  left 
to  maintain  order,  is  the  authentic  unspoiled  locale  of 
native  Philippine  villages  and  countryside,  as  a back- 
drop for  the  action  film.  A young  actor  of  8,  Boy  Planas, 
as  the  brother  of  the  rebel  loyalist  captain,  Pancho 
- Magolona,  provides  an  element  of  humor  which  is 
picked  up  easily  by  the  capable  performance  of  John 
Agar  and  Richard  Arlen  as  tough  Army  sergeants.  Eddie 
Infante  plays  a priest,  who  is  the  spokesman  for  the 
villagers  scared  by  the  idea  of  their  village  receiving  the 
treatment  accorded  to  them  by  Spaniards  driven  out. 
The  story,  screenplay  and  direction  by  Eddie  Romero,  and 
camera  work  by  Felipe  Sacdalan  show  great  creativity 
and  sensitivity. 

John  Agar,  Richard  Arlen,  Myron  Healey,  William 

Phipps,  Alicia  Vergel,  Pancho  Magolona,  Eddie  Infante. 

Square  of  Violence  ^ War  Drama 

MGM  (329)  98  Minutes  Rel.  Nov.  ’63 

A stark,  stirring  World  War  II  drama  filmed  in  Yugo- 
slavia by  Leonardo  Bercovici,  this  is  far  too  grim  for 
entertainment-minded  audiences.  Although  Broderick 
Crawford  is  the  only  American  name  in  the  cast,  Italy’s 
Valentina  Cortesa  and  Sweden’s  Bibi  Andersson  are 
familiar  to  art  house  devotees.  Originally  114  minutes  in 
length,  the  picture  has  recently  been  cut  to  98  minutes, 
making  it  suitable  for  the  supporting  spot  in  many  U.S. 
duals  where  it  should  be  coupled  with  a lighter  film, 
preferably  a comedy.  In  the  cutting,  the  character  played 
by  Anita  Bjork  has  been  eliminated.  The  original  screen- 
play by  Eric  and  Leonardo  Bercovici  is  based  on  an  actual 
World  War  II  incident,  in  which  an  Italian  patriot  threw 
a bomb  which  killed  30  Nazi  officers.  In  retaliation,  the 
Nazis  ordered  300  Italians  to  be  shot  in  the  town  square 
if  the  bomb-thrower  did  not  give  himself  up.  Bercovici 
changed  the  locale  of  the  film  to  Yugoslavia  and  used 
many  native  actors  including  Branko  Plesa,  who  is  out- 
standing as  an  arrogant  Nazi  officer.  Naturally,  there  is 
no  romantic  interest  and  the  picture  ends  tragically  for 
almost  everyone  concerned.  The  English  dubbing  for 
the  mostly-foreign  actors  is  excellent  but  this  type  of 
fare  might  be  better  in  a subtitled  version. 

Broderick  Crawford,  Valentina  Cortesa,  Branko  Plesa, 

Bibi  Andersson,  Viktor  Starcic,  Bert  Sotlar.  jj  0Q 

Alone  Against  Rome 

Medallion  Pictures  100  Minutes  Rel.  Dec.  ’63 

This  Atlantica  production,  in  handsome  Technicolor, 
can  be  sold  as  aggressively  and  imaginatively  as  anything 
previous  within  the  sphere-and-scope  of  Roman  spec- 
tacle, the  local  showman  taking  into  certain  considera- 
tion the  appeal-and-allure  of  mighty  legions  thrashing 
about  in  vicious  combat,  coupled  with  a love  story  that’s 
inevitably  resolved  happily  and  heartily.  Rossana 
Podesta,  a lissome  lovely,  and  Jeffries  Lang,  grim-count- 
enanced  leading  man,  do  well  indeed,  and  they’re  pro- 
vided spirited  support  by  Philippe  LeRoy,  as  the  villain 
of  the  moment,  in  the  guise  of  a Roman  captain  with 
far-from-honorable  designs  on  Miss  Podesta  during  oc- 
cupation days  and  nights;  Gabrial  Tinti  and  Lucian 
Angelillo.  Mario  Vicaro  produced  and  Herbert  Wise  di- 
rected, both  hands  admirably  cognizant  of  the  dramatic 
impact  of  Gasted  Green’s  novel,  “The  Gladiator.”  The 
script,  understandably,  adheres  most  assiduously  to  pre- 
dictable patterns,  but  the  mass  market  for  which  this 
import,  ably  dubbed,  has  been  geared  will  find  little  about 
matters,  mood  and  manners  to  quibble.  This  type  of  film 
has  met  with  a good  audience  responsiveness  and  this 
effort  should  attract  patronage. 

Rossana  Podesta,  Jeffries  Lang,  Philippe  LeRoy, 

! Gabrial  Tinti,  Lucian  Angelillo. 

Opinions  on  Current  Productions 


The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  standard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 

GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS  Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “The  Comedy  of  Terrors”  (AIP) 

Late  in  the  19th  Century,  Vincent  Price,  who  has  taken 
over  Boris  Karloff’s  funeral  establishment  when  he 
married  Karloff’s  daughter.  Joyce  Jameson,  has  run  the 
business  to  the  ground  by  his  drinking.  Price  and  his 
assistant.  Peter  Lorre,  keep  going  mainly  by  dumping 
their  “customers”  into  the  ground  after  the  funeral  and 
retrieving  the  coffin  for  use  again.  When  Price’s  land-  in)t 
lord.  Basil  Rathbone,  threatens  to  evict  him  for  non-  (angers 
payment  of  rent,  he  and  Lorre  invade  the  landlord’s  home  — 
and  plan  to  kill  him,  thus  “killing  two  birds  with  one 
stone,”  as  Price  says.  But  Rathbone,  who  is  a catalepsy 
victim,  continues  to  awaken  and  rise  from  his  coffin. 
Bound  and  gagged,  Rathbone  is  finally  buried,  but  in  a 
vault,  from  which  he  escapes  to  rampage  through  the 
funeral  parlor.  Price  shoots  Rathbone  dead  but  dies  him- 
self from  poison  intended  for  the  senile  Karloff.  Lorre, 
who  loves  Price’s  wife,  Joyce,  goes  off  with  her. 

EXPLOITIPS: 

Vincent  Price,  Peter  Lorre  and  Boris  Karloff,  who  last 
starred  for  AIP  in  “The  Raven”  a year  ago,  are  the  big 
selling  angle  for  horror  devotees,  even  though  this  pic- 
ture stresses  comedy.  Basil  Rathbone  is  another  selling 
name  and  Joe  E.  Brown  will  be  welcomed  by  old-timers. 

Use  photos  of  blonde  Joyce  Jameson  to  attract  the  males. 
CATCHLINES: 

Your  Favorite  Creeps  Together  Again!  . . . Price,  Lorre, 
Karloff  and  Rathbone  Deal  in  Multiple  Mayhem. 

THE  STORY:  “Kings  of  the  Sun”  (UA) 

More  than  1,000  years  ago,  the  Mayan  tribes,  who  built 
pyramids  in  Mexico,  are  menaced  by  fierce  warriors 
from  the  north.  The  Mayan  king  is  killed  by  the  invaders 
and  his  young  son,  George  Chakiris,  becomes  their  new 
ruler.  The  Mayans  are  forced  to  flee  to  the  coast,  where 
they  commandeer  boats  owned  by  fishermen  and,  with 
oi  these  people,  sail  to  what  is  now  North  America,  where 
wstone  they  settle  and  start  to  build  a new  civilization.  Yul 
. v . Brynner,  head  of  a tribe  of  Indians,  decides  to  attack 
these  people  but  the  Mayans  capture  him.  Chakiris 
spares  Brynner’s  life  and  his  wounds  are  healed  by 
Shirley  Ann  Field,  who  is  affianced  to  Chakiris.  The 
Mayan  high  priest,  Richard  Basehart,  prepares  Brynner 
for  a sacrifice  to  their  gods  and,  when  Chakiris  refuses 
this,  the  high  priest  sacrifices  himself.  Later,  the  in- 
vaders again  attack  the  Mayans  and  Brynner  is  killed. 
EXPLOITIPS: 

While  Yul  Brynner  and  George  Chakiris,  who  won  an 
Academy  Award  for  his  role  in  “West  Side  Story,”  are  the 
chief  selling  angles,  dress  up  lobby  with  ancient  relics, 
borrowed  from  a museum  or  antique  shop  and  interest 
colleges  and  museums. 

CATCHLINES: 

A Lost  World  Becomes  a New  World  of  Adventure  . . . 
Deep  in  the  Jungles  of  Yucatan  Flourished  the  Ancient 
Mayan  Civilization  . . . These  Were  the  People  of  the 
Plumed  Serpent,  Masters  of  Mountains,  Kings  of  the  Sun. 

THE  STORY:  “Cavalry  Command”  (Parade) 

A small  Spanish-American  War  troop  of  United  States 
cavalry  enters  a Philippine  village  to  establish  civilian 
administration  and  find  the  natives  terrified  and  hiding 
in  a church.  Myron  Healy,  the  lieutenant,  convinces 
Eddie  Infante,  the  local  priest,  of  their  earnest  efforts 
to  restore  order.  With  normal  life  returning,  William 
Phipps,  Army  private,  becomes  interested  in  a local  girl, 
but  the  priest  takes  him  to  her  village  home  to  dis- 
courage the  romance  where  the  family  is  ostracized  and 
Phipps  runs  away.  Pancho  Magolona,  rebel  captain,  still 
fighting  the  war,  but  without  one  single  soldier,  is  con- 
ducting a one-man  rebellion.  When  the  light  Army  out- 
fit returns  with  weekly  supplies,  they  are  attacked  at  a 
key  city  bridge  by  hill  natives  and  he  jumps  in  to  help 
the  Americans  on  the  burning  wooden  bridge. 

EXPLOITIPS: 

Drape  red,  white  and  blue  bunting  in  the  lobby,  along 
with  any  kind  of  Spanish-American  War  cannon,  crossed  'esky 
swords,  or  pictures  of  Teddy  Roosevelt  and  the  Rough 
Riders,  usually  found  in  the  library,  American  Legion  or 
patriotic  hall.  A burro  or  mule  paraded  in  town  with  a 
sign,  “Last  of  the  U.S.  Cavalry,”  can  be  used. 

CATCHLINES: 

Rough,  Raw  and  Ready  for  Action.  Desperate  Men 
Fighting  for  Life  and  Love  in  a Hostile  Land.  First  U.S. 
Army  of  Occupation  in  Spanish-American  War  Philip- 
pines, 1900. 

THE  STORY:  “The  Three  Lives  of  Thomasina”  (BV) 

In  turn-of-the  century  Scotland,  Patrick  McGoohan, 
a widowed  veterinary  surgeon,  lives  with  his  little  daugh- 
ter, Karen  Dotrice,  and  her  pet  cat,  Thomasina.  When 
the  cat  is  badly  injured,  McGoohan  decides  she  must  be 
destroyed  and  Karen  swears  she  will  never  forgive  her 
father.  Karen  and  the  other  village  children  hold  an 
elaborate  funeral  for  Thomasina,  but  they  are  scared 
away  by  Susan  Hampshire,  a young  healer,  who  they 
believe  is  a witch.  Susan  finds  Thomasina  is  still  alive 
and  she  takes  the  cat  in  and  heals  her.  Much  later, 
Karen  sees  Thomasina  and  runs  out  in  the  rain  after 
her.  The  girl  gets  pneumonia  and  the  frantic  McGoohan 
enlists  the  aid  of  Susan  in  making  the  child  well.  Susan 
tells  him  he  must  coax  Thomasina  back.  When  he  does 
this,  Karen  recovers  and  her  father  weds  Susan. 
EXPLOITIPS: 

Paul  Gallico’s  “Thomasina,”  the  story  of  a cat,  was  a 

! best-seller  and  the  picture  will  attract  the  millions  of 

adult  cat-lovers.  The  Walt  Disney  name  will  bring  out 
the  family  audiences.  Stress  that  Laurence  Naismith  is 
currently  starring  as  Chris  Kringle  in  the  Broadway 
musical  hit,  “Here’s  Love.” 

CATCHLINES: 

Walt  Disney  Brings  Paul  Gallico’s  Novel,  “Thomasina,” 
to  Life  on  the  Screen  ...  A Story  About  the  Scottish 
Highlands,  Its  Witches  and  Its  Wonderful  World  of 
Children  and  Their  Pets. 

THE  STORY : “Alone  Against  Rome”  (Medallion) 

Before  the  Roman  invasion  of  her  country,  Rossana 
Podesta  is  betrothed  to  Jeffries  Lang.  Their  love  is 
shattered  by  the  Romans’  onslaught  and  Rossana’s  house 
is  occupied.  The  families  are  sentenced  to  death,  with 
Rossana  held  as  hostage  by  Roman  Captain  Philippe 
LeRoy.  She  submits  to  LeRoy,  pleading  for  lives  of  Lang 
and  others,  and  Lang,  infuriated  with  this  knowledge, 
organizes  counter-revolt  and  guerrilla  factions  from  his 
dungeon.  LeRoy’s  plan  to  kill  Lang  in  the  arena  back- 
fires when  Lang,  assuming  tremendous  strength,  bests 
all  oncoming  warriors  and  chariots.  Lang  now  takes  on 
LeRoy  in  combat,  matching  his  great  acknowledged 
skill.  The  occupying  forces  acclaim  the  new  gladiator 
whose  love  gave  him  the  courage  to  stand  alone  against 
Rome. 

EXPLOITIPS: 

Rent  Roman  togas  and  the  like  from  costume  house 
for  use  by  usherettes,  cashiers  prior  to  opening.  Teaser 
ads,  run-of-paper,  can  be  effective. 

CATCHLINES: 

She  Sacrificed  All  to  Keep  Her  Lover  Alive!  ...  He 
Fought  for  His  Love  Against  the  Oncrushing  Might  of 
Rome!  ...  A Hostage  Gladiator  Who  Overcame  the  '' 

Mighty  Warriors  of  Rome!  (,ar  e 

THE  STORY:  “Square  of  Violence”  (MGM) 

In  1944,  the  partisans  inside  a German-occupied  city 
in  Europe  are  preparing  to  attack  the  Nazi  forces  there 
with  the  aid  of  an  Allied  air-attack.  To  signal  the  start 
of  the  attack,  Broderick  Crawford  is  selected  to  drop  a 
bomb  on  the  town  square  when  Nazi  officers  are  there. 
The  bomb  kills  30  officers  and  the  Nazi  major  (Branko 
Plesa)  issues  a proclamation  that  300  male  hostages  will 
be  taken  and  executed  unless  the  man  who  dropped  the 
bomb  gives  himself  up.  Crawford,  whose  son  had  been 
executed  two  years  before,  is  torn  between  remaining 
quiet  and  protecting  the  Underground  or  saving  the  300 
hostages.  Crawford  asks  Plesa  if  the  hostages  will  be 
spared  if  the  bomb -thrower  reveals  himself  because  he 
believes  that  the  Nazis  will  not  keep  their  word.  Later, 
Crawford  decides  to  confess,  but  is  shot  down  by  the 
partisans  as  he  tells  Plesa  he  was  the  man  they  want. 
But  Plesa  kills  the  300  hostages  anyway. 

EXPLOITIPS: 

Broderick  Crawford,  who  starred  in  “Bom  Yesterday” 
and  “All  the  King’s  Men,”  among  many  others,  is  the  sole 
marquee  name  although  Valentina  Cortesa  was  in  several 
Hollywood  films  and,  recently,  in  “Barabbas.”  Use  the 
Nazi  symbol  in  the  lobby  to  attract  passersby. 
CATCHLINES: 

A True  Story  of  Nazi  Duplicity  During  World  War  II 
-<*;  ...  A Battle  of  Wits  Between  Partisans  and  the  Nazi 

' Forces. 
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ClfiRMG  HOUSE 


HELP  WANTED 


Manager,  drive-in  theatre.  Eastern  sea- 
board city.  No  buying  or  booking,  per- 
manent. Boxoffice,  9771. 


Experienced  drive-in  managerl  Ac-  ! 

complished  in  newspaper,  herald  and  gim- 
mick advertising.  Interesting  proposition, 
secure  year-round  employment.  Work  hard 
in  season,  long  winter  vacation.  New  Eng- 
land. Send  complete  resume,  replies  held 
confidential.  Boxoffice,  9783. 


Working  manager  for  conventional  the- 
atre. Year  around  operation.  Salary  com- 
mensurate with  proven  ability.  Ideal  cli- 
mate in  Southwest.  Replies  confidential. 
Boxoffice,  9787. 


Theatre  manager  ior  chain  operating 
theatres  in  North  and  South  Carolinas, 
Georgia  and  Florida.  Send  resume  first 
letter.  Good  opportunity  with  expanding 
chain.  Boxoffice,  9789. 


Wanted:  manager,  experienced  and 

willing  to  work.  Permanent  position.  Re- 
quire references.  Hudson  Theatres  Co., 
State  Theatre  Bldg.,  Richmond,  Indiana. 


Immediate  Opening  for  experienced  the- 
atre manager  for  Intermountain  States 
area.  Must  have  knowledge  all  phases 
theatre  operation  including  advertising, 
promotions,  concessions,  good  housekeep- 
ing and  capable  of  completing  normal  the- 
atre reports.  Send  resume  of  past  ex- 
perience together  with  salary  desired  to, 
P.O.  Box  695,  Salt  Lake  City,  Utah. 


Experienced,  aggressive,  promotion- 
minded  manager  wanted  for  drive-in  lo- 
cated in  lower  Delaware.  Year  'round  em- 
ployment and  long-term  career  with  es- 
tablished circuit.  Send  full  details,  ex- 
perience and  references.  All  replies 
strictly  confidential.  Boxoffice,  9794. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising:  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 

Company,  Chetek,  Wise. 


BUY!  SELL! 
TRADE! 

FIND  HELP 


or 


POSITION 


Through 


BOXOFFICE 


Classified  Advertising 

Greatest  Coverage  in  the 
Field  at  Lowest  Cost 


Per  Reader 


4 insertions  for  the  price  of  3 


POSITIONS  WANTED 


Energetic,  young  advertising-promotion 
man.  Specializing  in  drive-in  programs. 
Excellent  results  and  references.  Boxoffice, 
9792. 


Projectionist!  9 years  experience.  Will  j 
do  extra  work  around  theatre.  Will  work  | 
for  $35.00  per  week.  Do  not  drink  or 
smoke.  Married.  Would  like  to  work  in 
Florida.  Jeff  Forrer,  Route  1,  Box  51,  B, 
Clermont,  Florida. 


AGENCY  WANTED 


Distribution  Agency!  Willing  to  represent 
any  producer  of  Motion  Picture  or  Dis- 
tributing Company  for  the  West  Indies, 
British  and  Dutch  Guianas.  Contact: 
George  LeHunte  Thomas,  Ltd.,  34  Charlotte 
Street,  Port-of-Spain,  Trinidad,  W.I. 


EQUIPMENT  WANTED 


Wanted:  generator.  Hertner  or  equal, 

type  HI-50-100,  volts  42-45-50  continuous 
rating,  5 minute  rating  42-45-100  amps 
Lyric  Theatre,  Oxford,  Miss. 


Pair  single  phase,  220v,  4 or  6 tube 
rectifiers.  Boxoffice,  9795. 


GENERAL  EQUIPMENT— USED 


For  sale:  Wagner  aluminum  letters,  570 
size  8"  & 4”.  Also,  20'x2'  glass  with  bars. 
All  good.  Salem  Theatre,  P.O.  Box  8, 
Salem,  Va.,  DUpont  9-2521. 


Complete  RCA  magnetic,  optical  sound- 
heads,  amplifiers,  three  speakers,  ana- 
morphics,  projection  heads,  lamps,  bases, 
generator,  rewind.  Boxoffice,  9785. 


E-7  mechanisms  and  Ballantyne  mechan- 
isms. Ballantyne  200  watt  dual  amplifier 
system  for  drive-in.  W.  E.  sound  heads 
and  5pt  bases,  RCA  soundheads  and 
light  weight  bases  to  match.  Priced  to  sell. 
LOU  WALTERS  SALES  & SERVICE  CO., 
4207  Lawnview  Ave.,  Dallas,  Texas. 


WONDERFUL  VALUE!  Government  sur- 
plus E7  mechanisms,  beautiful  condition, 
guaranteed,  only  $349.50  pair;  change- 
overs,  $22.50  pair.  STAR  CINEMA  SUP- 
PLY, 621  West  55th  St.,  New  York  19. 


Complete  theatre  equipment  for  $750. 

Theatre  closed  September.  Must  be  re- 
moved by  January  1st.  Contact:  Eugene 
Richardson,  Franklin,  Ga. 


Three  pair  projectors,  35mm  features. 
Holly  Hills  Drive-In  Theatre,  Holly  Hills, 
So.  Carolina. 


EQUIPMENT  REPAIRING 


All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  42(17  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


ANTIQUE  EQUIPMENT 


For  sale:  Powers  6-A  projector,  silent, 
35mm  complete,  original,  first  class  con- 
dition. Also  have  other  collectors  items. 
C.  J.  McConnell,  1220  Commerce  Bldg., 
Kansas  City  6,  Mo. 


MISCELLANEOUS 


1964  pocket  size  date  bookl  Mail  $1.00 
to:  DATE  BOOK,  P.O.  Box  9231,  Jackson- 
ville 8,  Fla. 


THEATRES  FOR  SALE 


West  Coast  theatres  lor  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 


THEATRES  WANTED 


Want  to  lease  with  option  to  buy,  drive- 
in  or  indoor  theatres  in  South  Texas. 
WHATLY  THEATRES,  Box  330,  Harlingen, 
Texas. 


Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 


Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Meiropolitan  area.  Population  at  least 
2U0.0O0.  Contact  Harry  Wald,  506  St. 
Charles  St.,  St.  Louis,  Mo. 


SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

TROUT'S  SOUND  AND  PROJECTION 

LOOSE-LEAF  Service  Manual  and  Monthly 
Service  Bulletins.  "How"  to  keep  your 
equipment  in  good  running  condition; 
"How"  to  repair  projectors,  arc  lamps 
and  keep  in  tip-top  running  condition. 
"How"  to  easily  service  Sound  Equipment; 
Sound  heads,  amplifiers  and  speakers. 
Data  on  16,  35  and  70mm.  Data  on  Xenon 
lamps  and  new  transistor  sound  systems. 
"Simplified  Course  on  servicing  Sound 
Systems  for  Theatres,"  each  month.  Used 
by  leading  theatres  cs  a guide  for 
Better  Sound  and  Projection.  For  EX- 
HIBITORS and  PROJECTIONISTS.  Edited 
by  Wesley  Trout,  Technical  Editor,  Modern 
Theatre  13  years!  Manual  and  MONTHLY 
SERVICE  BULLETINS  for  one  year,  only 
$7.50.  Cash,  Check  or  P.O.  No  CODs. 
WESLEY  TROUT,  Publisher,  Box  575,  ENID, 
OKLAHOMA 


BUSINESS  STIMULATORS 


Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn, 
N.  Y. 


Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calif. 


Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 


POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


RECORDS 


JON  BRENT'S  "Plaza  Theatre  Organ 
Overtures."  Monaural,  $4.00,  Stereo,  $5.00., 
postpaid.  Alpha  Records,  5965  West  Blvd., 
Los  Angeles,  Calif.,  90043. 


THEATRE  TICKETS 


Prompt  Service.  Special  printed  roll  tick- 
ets, 100,000,  $40.75;  10,000,  $13.75;  2,000, 
$5,95.  Each  change  in  color,  $4.25  extra. 
Double  numbering  extra.  F.O.B.  Kansas 
City,  Mo.  Cash  with  order.  Kansas  City 
Ticket  Co,,  Dept.  11,  109  W.  18th  St., 
Kansas  City  8,  Mo. 


FILMS  WANTED 


Any  "Tab  Hunter"  films!  16mm  or  35mm, 
top  prices  paid.  Boxoffice,  9781. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE!  Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


Private  party  has  approximately  225 
newly  re-covered  and  repainted  fully  up- 
holstered theatre  chairs  for  flat  floor. 
Never  used  since  rebuilt.  Sell  for  $6.00 
each,  f.o.b.  Seattle.  Reply  Boxoffice,  9793. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 


ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit!  Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Speaker  Security  Company,  1650 
Willow,  Hoboken,  N.J. 


Handy  Subscription 


Order  Form 


BOXOFFICE: 

825  Van  Brunt  Blvd., 
Kansas  City  24,  Mo. 


Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  ol  which  contain  The  MODERN 
THEATRE  Section). 


□ $3.00  FOR  1 YEAR 


□ $5.00  FOR  2 YEARS 


□ $7.00  FOR  3 YEARS 


□ Remittance  Enclosed 


□ Send  Invoice 


THEATRE 


STREET 


TOWN  STATE 


NAME 


POSITION 
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PLEASURE  IN  CONGRATULATING 


OLUMBIA 


and  extends  its  best  wishes 

FOR  A MOST  AUSPICIOUS  CELEBRATION  OF 
40  YEARS  OF  SERVICE  TO  THE  INDUSTRY. 


National  Screen  Service 
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IS  PROUD  TO  SERVICE  SHOWMEN  WITH  ALL  TRAILERS  AND  ACCESSORIES 
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BOLSTERING  APRIL-MAY  PERIOD 


THAT  the  new  year  will  start  out  on 
a happy  note  is  implicit  in  the  an- 
nouncement by  Edward  L.  Hyman  that 
April  and  May  of  1964  will  see  a greater 
number  of  high-quality  releases  from  the 
major  companies  than  has  been  the  case 
in  many  a year.  Thus,  the  opportunity  is 
provided  to  eradicate  this  so-called  “or- 
phan period”  and  develop  it  into  a period 
of  top  attendance  which,  needless  to  say, 
will  make  exhibitors,  producer-distribu- 
tors and  the  public,  too,  the  happier. 

For  many  years,  exhibitors  have  been 
seeking  the  cooperation  of  producer-dis- 
tributors to  achieve  this  objective  and  it 
is,  at  long  last,  coming  to  hand.  This 
development  is  the  result  of  the  untiring 
efforts  of  Mr.  Hyman  through  his  orderly 
release  campaigning,  which  has  served  to 
improve  “off”  periods  in  other  seasons  of 
the  year.  It  is  gratifying  that  the  pro- 
ducer-distributors have  moved  up  the  re- 
lease of  many  of  their  top  pictures,  ad- 
hering to  the  exhibitors’  demands.  And, 
with  the  fulfillment  of  the  assurances 
given  to  Mr.  Hyman  by  exhibitors  in  every 
part  of  the  country  that  they  will  extend 
the  greatest  possible  effort  in  merchandis- 
ing this  product,  “the  last  of  the  orphans” 
will  have  been  sent  on  its  way. 

Spreading  the  orderly  release  of  quality 
product  throughout  the  year  will  do  much 
in  itself  to  increase  theatre  attendance, 
not  only  because  of  the  better  attractions 
made  available  but,  also,  in  the  help  given 
thereby  to  the  restoration  of  the  movie- 
going habit.  It  has  long  been  evident  that 
the  hiatus  in  steady  moviegoing  resulting 
from  a dearth  of  quality  product  in  the 
early  spring  months  has  caused  heavy 
loss  of  regular  patronage.  Letting  people 
get  out  of  the  habit  of  going  to  the  movies 
has  been  costly,  not  only  during  April 
and  May  but  by  carrying  into  other 
months  of  the  year.  Thus,  causing  patrons 
to  seek  other  forms  of  entertainment, 
it  adds  to  the  difficulty  of  regaining  this 
lost  patronage. 


s. 


eadon  J 


Now,  with  producer-distributors  doing 
their  part  to  help  improve  the  business 
during  April  and  May,  it  is  up  to  the  ex- 
hibitors to  make  assurance  doubly  sure 
by  going  all-out  in  the  promotion  of  the 
top  pictures  that  will  be  made  available. 
By  increasing  the  grosses  on  these  pic- 
tures in  particular,  they  will  provide  the 
concrete  reason  for  producer-distributors 
to  continue  the  release  of  top  product  in 
succeeding  April-May  periods.  And,  too, 
they  will  lend  encouragement  to  further- 
ing steady  improvement  in  the  orderly 
release  pattern  throughout  the  year  and 
for  years  to  come. 

Exhibitors  must  not  allow  themselves  to 
be  content  with  the  mere  fact  that  better 
pictures  are  to  be  made  available  to  them, 
relying  on  the  pictures  “to  sell  them- 
selves.” That  would  be  a fatal  mistake,  as 
has  been  experienced  in  all  too  many  in- 
stances when  strong  product  was  not 
backed  up  with  strong  point-of-sale  show- 
manship. 

Moreover,  exhibitors  should  not  let  Ed 
Hyman  down  by  laying  down  on  their 
part  of  the  job  necessary  to  keep  up  the 
steady  flow  of  good  product.  Mr.  Hyman 
has  rendered  yeoman  service  to  the  indus- 
try at  large  throughout  the  eight  years 
he  has  untiringly  devoted  his  efforts  to 
this  worthy  task.  He  has  done  a magnifi- 
cent job  in  getting  the  ear  of  producers 
and  distributors,  in  securing  their  earnest 
interest  and,  finally,  their  cooperation. 
As  executive  vice-president  of  American 
Broadcasting-Paramount  Theatres  and 
through  his  long  experience  in  exhibition, 
Mr.  Hyman  has  had  first-hand  knowledge 
of  what  it  takes  to  get  people  to  come  to 
theatres — and  to  keep  them  coming.  In 
short,  it’s  product  and  promotion.  With 
a plenitude  of  both,  well-sustained,  busi- 
ness can  be  made  to  boom  again. 


THE  BOXOFFICE 


STAFF  EXTENDS  BEST  WISHES  FOR  A MOST 


JOYOUS  YULETIDE  . . . AND  MAY  1964  REWARD  YOU 


WITH  ALL  THAT  YOUR  AMBITION  DEMANDS 


MINIMUM  OF  50  FILMS  TO  BE 
AVAILABLE  FOR  APRIL-MAY 


An  Upswing  at  Boxoffice 
Is  Noted  by  Balaban 


Orderly  Release  Edition 
By  Ed  Hyman  Lists  New 
Product  for  Spring 

NEW  YORK — Ten  national  distributors 
have  promised  at  least  50  pictures,  includ- 
ing four  rereleases,  plus  two  roadshow  at- 
tractions, for  the  spring  period,  Edward  L. 
Hyman  reported  here  Friday  (20).  Hyman, 
vice-president  of  American  Broadcasting- 
Paramount  Theatres,  who  has  been  the 
leader  in  fostering  year-around  orderly  re- 
lease of  quality  product,  on  that  day  issued 
his  latest  orderly  release  book,  an  interim 
edition  designed  specifically  for  the  so- 
called  April-May  “orphan”  period.  This  was 
a departure  from  his  previous  books  which 
covered  releases  for  six  to  nine  months. 

20TH-FOX  SLATE  LATER 

The  figure  reported  will  be  increased  in- 
asmuch as  deadlines  prevented  20th  Cen- 
tury-Fox from  listing  its  spring  releases, 
but  it  is  understood  that  that  company  will 
add  a number  of  features  to  the  list.  While 
Hyman  had  sought  to  obtain  specifically 
the  pictures  that  would  be  available  from 
each  company  during  April  and  May,  some 
of  the  companies  listed  their  entire  spring 
lineups  which,  naturally,  would  embrace 
the  April-May  period. 

At  a tradepress  luncheon  meeting,  Hy- 
man said  that  the  strengthening  of  the 
April-May  release  schedules  had  brought 
forth  exhibitor  pledges  of  promotion  support. 

The  AB-PT  president  stated  he  believed 
the  time  had  come  to  prove  that  the  tra- 
ditionally bad  months  of  April  and  May 
could  be  as  good  as  any  other  period  if  the 
exhibitors  were  given  enough  quality  prod- 
uct. He  said  the  very  essence  of  orderly 
distribution  was  the  spreading  out  of  quali- 
ty product  throughout  the  year  and  thus 
provide  for  not  only  orderly  distribution, 
but  for  orderly  exhibition  and  orderly 
profits. 

LINEUP  BY  COMPANIES 

According  to  the  spring  listings  in  the 
interim  book,  Paramount  will  have  four 
new  features,  one  rerelease  and  two  road- 
show pictures;  Universal,  four  plus  two  re- 
issues; Metro-Goldwyn-Mayer,  six;  Co- 
lumbia, seven  plus  one  reissue;  United 
Artists,  six;  Warner  Bros.,  three;  Buena 
Vista,  one;  American-International,  five; 
Allied  Artists,  four,  and  Continental,  four. 

Paramount  lists  two  specifically  for  April 
and  May:  “Paris  When  It  Sizzles”  and 
“Lady  in  a Cage.”  Also  available  in  the 
spring  will  be  “The  Son  of  Captain  Blood,” 
the  reissue  of  "Hud”  and  two  special  road- 
show engagements,  “Becket”  and  “The  Fall 
of  the  Roman  Empire.” 

Universal’s  springtime  releases  will  be 
“Captain  Newman,  M.D.,”  “The  Brass 
Bottle,”  “Nightmare,”  “He  Rides  Tall”  and 
the  rerelease  of  “Operation  Petticoat”  and 
“Pillow  Talk.” 

MGM’s  spring  lineup  is  not  pin-pointed 
as  to  months,  but  the  spring  schedule  calls 
for  “Company  of  Cowards,”  “Night  Must 


NEW  YORK  — Starting  last  June,  the 
boxoffice  trend  began  to  reverse  itself  and 
showed  an  upturn  that  was  encouraging, 
according  to  Barney  Balaban,  president  of 
Paramount  Pictures.  At  a luncheon  tend- 
ered by  Joseph  E.  Levine,  president  of 
Embassy  Pictures,  to  mark  the  signing  of 
John  Michael  Hayes,  screenwriter,  to  a 
three-year  contract,  Balaban,  a guest,  pre- 
dicted a further  increase  in  industry  reve- 
nue next  year.  He  was  not  certain  as  to 
the  rise  in  net  earnings,  but  he  felt  cer- 
tain there  would  be  a boost  in  earned 
film  rentals. 

Asked  what  he  believed  to  be  the  reason 
for  the  upturn,  Balaban  said  there  ap- 
peared to  be  a numerical  increase  in  the 
type  of  pictures  the  public  wanted  to  see, 
not  necessarily  an  increase  in  production 


Fall,”  “Seven  Faces  of  Dr.  Lao,”  “Kissin’ 
Cousins,”  “Tamahine”  and  “Rhino.” 

Columbia  announced  that  the  following 
would  be  available  in  the  spring  months: 
“The  Cardinal,”  “Dr.  Strangelove,”  “The 
Victors,”  “Psyche  59,”  “The  Quick  Gun,” 
“Devil-Ship  Pirates,”  “The  Crimson  Blade,” 
and  the  rerelease  of  “The  Bridge  on  the 
River  Kwai.” 

United  Artists  specifically  listed  its  April 
and  May  releases.  For  April:  “Tom  Jones,” 
“One  Man’s  Way”  and  “Flight  From 
Ashiya.”  For  May:  “From  Russia  With 
Love,”  “The  Pink  Panther”  and  “The  Best 
Man.” 

The  Warner  Bros,  lineup  for  April  and 
May  consists  of  “The  Incredible  Mr.  Lim- 
pet,” “A  Distant  Trumpet”  and  “Act  One.” 

Although  Buena  Vista  cited  only  “A  Tiger 
Walks”  as  its  Easter  release,  the  company 
will  have  other  product,  not  yet  specified, 
during  the  period. 

American-International’s  five  for  April 
and  May  will  be  “Muscle  Beach  Party,” 
“Masque  of  the  Red  Death,”  “Black  Sab- 
bath,” “House  of  Terror”  and  “Captive 
City.” 

Allied  Artists  has  spotted  four  for  April 
and  May:  “Soldier  in  the  Rain,”  “The 
Strangler,”  “The  Naked  Kiss”  and  “Never 
Put  It  in  Writing.” 

Continental  will  deliver,  in  April  and 
May,  “Mediterranean  Holiday,”  “The  Love 
Goddess,”  “Black  Like  Me”  and  “Time  of 
Indifference.” 

Hyman  noted  that  at  this  time  of  the 
year,  there  were  more  pictures  available  for 
holiday  playing  time  than  possibly  could  be 
handled  by  any  city  in  this  country  and  yet, 
“when  we  approach  the  so-called  ‘orphan 
periods,’  we  are  faced  with  a lack  of  a suffi- 
cient amount  of  quality  product.”  He  added 
that  the  entire  industry  suffered  because  of 
this,  since  not  only  did  the  distributors  and 
exhibitors  have  to  face  lean  periods,  but  the 


but  more  of  the  popular  themes.  Balaban 
said  he  had  been  informed  of  the  upward 
trend  at  a meeting  of  the  Motion  Picture 
Ass’n.  He  declined  to  reveal  other  details. 

The  Embassy  deal  with  Hayes  calls  for 
three  pictures,  on  one  of  which  he  will 
serve  as  producer.  Hayes  wrote  the  screen- 
plays for  “The  Carpetbaggers”  and  “Where 
Love  Has  Gone,”  both  Embassy-Paramount 
properties,  and  currently  is  scripting  “Ne- 
vada Smith,”  also  for  Embassy  and  Para- 
mount. Among  his  credits  are  “Rear  Win- 
dow,” “To  Catch  a Thief,”  “Butterfield 
8,”  “Peyton  Place”  and,  more  recently, 
“The  Chalk  Garden.” 

George  Weltner,  executive  vice-president 
of  Paramount,  also  a luncheon  guest,  said 
that  Paramount  had  first  refusal  on  the 
three  screenplays  for  Levine. 


public  was  caused  to  lose  its  movie-going 
habits  which  the  industry  was  trying  so 
hard  to  foster. 

Letters  from  exhibitors,  following  the  is- 
suance of  the  last  orderly  distribution  book, 
proved  that  the  time  was  right  to  start  an 
April-May  drive,  Hyman  said.  The  exhibitors 
who  were  contacted  promised  to  go  all-out 
on  a grass  roots  level  to  publicize,  promote 
and  exploit  the  pictures  to  prove  to  distri- 
butors, once  and  for  all,  that  quality  prod- 
uct would  bring  as  much  revenue  during  the 
months  of  April  and  May  as  during  any 
other  period  of  the  year. 

The  April-May  interim  release  book  cur- 
rently is  being  mailed  out  to  exhibitors, 
distributors  and  producers,  initially  to  those 
who  had  endorsed  the  orderly  release  plat- 
form. At  a tradepress  meeting,  Hyman  said 
he  had  thanked  the  distributors  for  their 
efforts  in  producing  material  contained 
in  the  book,  as  well  as  for  their  full  support 
in  furthering  orderly  distribution  by  mak- 
ing available  to  exhibitors  quality  product 
for  the  April-May  period. 


Wisconsin  Allied  Endorses 
National  Buying  Plan 

MILWAUKEE — The  National  Allied  buy- 
ing plan  was  enthusiastically  endorsed  by 
the  board  of  directors  of  Allied  of  Wiscon- 
sin in  a meeting  held  at  the  association  of- 
fice Tuesday  (3).  The  board  further  ex- 
pressed hopes  that  mechanics  for  putting 
the  plan  into  effect  can  be  successfully 
concluded. 

COMPO’s  drive  on  the  Bill  of  Rights  Day 
was  also  endorsed  by  the  board,  which  has 
urged  all  its  members  to  cooperate  fully  in 
giving  wide  coverage  to  the  showing  of  the 
special  Bill  of  Rights  message  delivered  in 
the  trailer  by  the  late  President,  John  F. 
Kennedy. 
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$117  MILLION  DAMAGES  ASKED 
IN  SUIT  BY  SUBSCRIPTION  TV 


Eastern  and  Central  Areas  Pledge 
$200,000  in  Fight  vs.  Pay  TV 


TOA,  Allied,  Calif.  Owners, 
12  Circuits  and  Three 
Individuals  Named 

HOLLYWOOD — Subscription  Television, 
Inc.,  which  plans  to  set  up  a pay  TV  system 
in  California  next  spring,  has  filed  a $117,- 
000,000  damage  suit  against  five  theatre 
organizations,  12  exhibition  circuits  and 
three  individuals,  claiming  conspiracy  to 
restrict  competition  in  violation  of  federal 
and  state  antitrust  laws. 

Seeking  triple  damages,  the  suit  names 
Southern  California  Theatre  Owners  Ass’n, 
Northern  California  Theatre  Owners  Ass’n, 
Theatre  Owners  of  America,  Allied  States 
Ass’n,  California  Crusade  for  Free  TV,  12 
theatre  corporations  and  Crusade  officials 
Graham  Kisslingbury,  Roy  C.  Cooper  and 
Arnold  C.  Childhouse. 

The  suit  alleges  that  the  theatre  groups, 
through  advertising,  publicity  and  other 
means,  sought  to  deter  the  public  purchase 
of  stock  in  Subscription  Television  and 
that  they  conspired  to  prevent  the  TV  firm 
from  obtaining  program  material. 

The  25-page  complaint  was  filed  Tues- 
day (17)  and  seeks  also  a restraining  order 
to  block  the  defendants  from  further 
activity  against  the  TV  firm.  Counsel  for 
Subscription  TV  is  the  firm  of  Bautzer, 
Irwin,  Schutzbank  & Schwab. 

Later  in  the  week,  Fred  Stein,  president 
of  Statewide  Theatres,  said  a statement 
would  be  issued  following  a meeting  with 
other  defendants.  He  also  revealed  that 
more  than  a million  dollars  had  been  sub- 
scribed for  the  Crusade  for  Free  TV. 

STV  has  contracted  to  purchase  studio 
telecasting  equipment  totaling  $1,233,000 
from  the  Radio  Corp.  of  America.  The 
equipment,  capable  of  transmitting  live, 
tape  or  film  programming,  will  be  installed 
in  the  Los  Angeles  and  San  Francisco 
studios  of  STV.  Delivery  will  begin  within 
four  weeks. 

Childhouse  Says  Action 
'Without  Legal  Merit' 

Los  Angeles  — Following  the  an- 
nouncement of  the  $117,000,000  dam- 
age suit  filed  by  Subscription  TV, 
Arnold  Childhouse,  president  of  the 
California  Crusade  for  Free  TV,  issued 
the  following  statement: 

“We  have  examined  the  action  filed 
by  Subscription  TV  and  believe  it  to  be 
entirely  without  legal  merit  or  sub- 
stance. It  appears  to  be  simply  an  effort 
to  discourage  the  people  of  the  state  of 
California  from  exercising  their  rights 
at  the  ballot  box  next  November.  We 
are  confident  that  in  the  free  TV  initi- 
ative being  placed  on  the  ballot  at  the 
next  November  election  the  people  of 
this  state  overwhelmingly  will  support 
free  TV  and  reject  paid  TV  in  their 
home.” 


NEW  YORK  — Exhibitors  in  the  New 
York  exchange  area  pledged  $104,000 
toward  the  million-dollar  quota  to  fight 
pay  TV  in  general  and  the  invasion  of  the 
medium  in  California  in  particular  at  an 
emergency  meeting  here  Wednesday  (11). 
The  larger  pledges  came  from  the  major 
circuit  which  promised  as  much  as  $25,000 
each.  Nearly  $100,000  more  came  from  cen- 
tral areas. 

Robert  W.  Selig,  vice-president  of  Na- 
tional General  Corp.,  and  Philip  Harling, 
chairman  of  the  Joint  Committee  Against 
Pay  TV,  addressed  the  session,  warning 
that  if  Subscription  Television,  Inc.,  should 
get  a foothold  in  California,  where  it  ex- 
pected to  get  its  network  started  early  next 
year,  the  medium  will  spread. 

Selig  cited  the  danger  of  the  enabling 
act  in  California  where,  through  legislation, 
the  state  and  local  communities  will  receive 
one  per  cent  of  the  gross  of  ST’s  pay  TV 
programs.  It  was  for  that  reason  that  the 
Crusade  for  Free  TV  was  founded  for  the 
purpose  of  obtaining  sufficient  signatures 
to  place  the  issue  before  the  California 
citizens  at  the  fall  elections. 

Selig  pointed  out  that  Subscription  Tele- 
vision had  offered  Warner  Bros.  $1,000,000 


'Cleopatra'  in  35mm 
Starting  in  March 

NEW  YORK  — Twentieth  Century-Fox 
will  start  the  next  phase  of  the  domestic 
(U.S.  and  Canada)  release  of  “Cleopatra” 
in  March  1964  by  opening  the  picture  in 
35mm  reserved-seat  engagements  in  cities 
not  equipped  for  70mm  exhibition,  accord- 
ing to  Seymour  Poe,  executive  vice- 
president. 

Poe  referred  back  to  the  manner  in  which 
the  roadshow  was  launched  last  June  27  in  37 
day-and-date  situations  within  two  weeks 
of  its  world  premiere,  playing  in  houses  of 
large  seating  capacities.  He  revealed  that 
in  its  first  48  domestic  engagements,  cover- 
ing the  first  24  weeks,  “Cleopatra”  has 
grossed  over  $13,800,000,  the  largest  gross 
ever  attained  for  a comparable  period. 

The  majority  of  current  roadshow  en- 
gagements will  continue  into  1964  and  five 
more  70mm  roadshows  will  open  Christmas 
Day  in  New  Haven,  Norfolk,  Youngstown, 
Ohio,  January  24. 


Col.  Preferred  Dividend 

NEW  YORK — Columbia  Pictures’  regular 
quarterly  dividend  of  $1.06%  Per  share  on 
the  $4.25  cumulative  preferred  stock  was 
declared  by  the  board  here  Wednesday 
(18),  payable  February  17  to  stockholders 
of  record  on  February  3. 


for  a single  print  of  “My  Fair  Lady,”  to  be 
shown  over  the  ST  web  next  fall.  The  offer 
came  after  Warner  had  booked  the  picture 
in  the  Egyptian  Theatre  in  Hollywood  on 
a guarantee  of  $900,000  for  an  extended 
run.  Selig  said  other  proposals  for  first-run 
product  had  been  made  by  the  pay  TV 
people  and  that  continued  offers  might  be- 
come too  tempting  for  distributors  to 
refuse. 

The  meeting  was  set  up  by  the  Metro- 
politan Motion  Picture  Theatres  Ass’n,  In- 
dependent Theatre  Owners  Ass’n  and 
Theatre  Owners  of  America. 

Exhibitors  in  the  Dallas  area  pledged 
more  than  a third  of  the  $34,850  quota.  At 
a meeting  in  Boston  $26,000  was  set  as  the 
New  England  quota.  Milwaukee  TOA  and 
Allied  units  pledged  $15,000.  Denver  terri- 
torial exhibitors  gave  a large  portion  of 
their  $10,000  pledge.  A check  in  the  amount 
of  $2,500  came  from  Kansas  City  area  ex- 
hibitors as  the  first  payment  toward  what- 
ever can  be  raised.  Exhibitors  in  the  Wash- 
ington, D.  C.  area  met  last  week  and  fa- 
vored taking  some  kind  of  action  to  raise 
funds  for  the  anti-toll  TV  campaign.  The 
quota  for  their  area  is  set  at  $17,500. 
New  Orleans  area  exhibitors  pledged  ap- 
proximately a quarter  of  their  $17,800  quota. 


National  General  Earnings 
Up  30%  in  Fiscal  '63 

LOS  ANGELES  — Consolidated  earnings 
of  National  General  Corp.,  diversified 
theatre  and  industrial  company,  for  year 
ended  September  24,  were  $3,459,600 — up 
more  than  30  per  cent  over  the  $2,641,084 
earned  by  the  company  in  fiscal  1962,  ex- 
clusive of  non-recurring  special  items 
which  totaled  $637,876.  There  were  no 
special  items  this  year,  president  Eugene 
V.  Klein  noted  in  announcing  NGC’s  1963 
results. 

On  a per  share  basis,  this  year  the  com- 
pany earned  at  the  rate  of  $1  per  common 
share — based  on  3,331,825  average  shares 
outstanding  — compared  with  operating 
earnings  of  77  cents  per  share  last  year 
based  on  3,312,190  common  shares  out- 
standing. Gross  income  for  1963  totaled 
$48,912,798,  compared  to  $45,808,084  the 
previous  year. 


NOTICE 

Boxoffice  this  week  combines  its 
issues  of  December  23  and  30.  There 
will  be  no  Boxoffice  dated  December 
30.  The  next  issue  will  be  published 
on  January  6,  1964. 
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Hollywood  Pavilion  to  Be 
Industry's  Fair  Exhibit 


The  world-famed  facade  and  forecourt  of  Grauman’s  Chinese  Theatre,  com- 
plete with  footprints  and  handprints  of  Hollywood’s  most  celebrated  stars,  will  be 
duplicated  for  the  entrance  to  the  Hollywood  Pavilion  at  the  New  York  World’s 
Fair  1964-65.  Ringing  the  entire  enclosure  will  be  a series  of  billboards  commemor- 
ating classic  Hollywood  movies  of  the  last  25  years  and  a sidewalk  emulating  Holly- 
wood Boulevard’s  Walk  of  the  Stars,  in  which  every  visiting  celebrity  will  have  his 
or  her  imprint. 


NEW  YORK — The  motion  picture  in- 
dustry will  be  represented  at  the  New  York 
World’s  Fair  in  the  form  of  a Hollywood 
Pavilion  which  will  feature  original  motion 
picture  sets  from  outstanding  pictures,  a 
museum  and  demonstrations  of  film  pro- 
duction. The  plans  were  revealed  here 
Thursday  by  George  Murphy,  former  Holly- 
wood star,  whose  company,  George  Murphy 
& Associates,  will  operate  a 75,000-square- 
foot  exhibit  area  which  will  be  designed 
to  present  the  best  known  names,  locations 
and  memories  of  Hollywood.  Trans  World 
Financial  Corp.  will  participate  as  financial 
manager. 

Located  in  the  federal  and  state  area  and 
on  the  site  originally  designated  for  the 
California  exhibit,  the  Hollywood  Pavilion 
will  be  adjacent  to  the  exhibits  of  Ford, 
General  Motors  and  Chrysler,  as  well  as  to 
the  Unisphere,  which  will  be  the  center 
of  the  fair. 

Murphy  said  that  in  addition  to  having 
a chance  to  see  stars  of  films  and  televi- 


Columbia's  Quarterly  Net 
About  That  of  Last  Year 

NEW  YORK — Net  income  of  Columbia 
Pictures  for  the  13  weeks  ended  September 
28  amounted  to  $791,000,  an  increase  of 
$214,000  above  the  $577,000  reported  for  the 
same  period  of  1962.  Gross  income,  however, 
before  income  taxes,  was  below  the  1962 
period’s  figure,  $1,591,000  this  year,  com- 
pared with  $1,705,000  in  the  1962  quarter. 

Estimated  income  taxes  for  the  1963 
quarter  totaled  $800,000;  they  were  $1,128,- 
000  for  the  same  quarter  last  year. 

Earnings  per  share  of  common  stock  this 
year  were  44  cents,  compared  with  32  cents 
in  1962. 

was  explained  that  the  earnings  per 
share  of  common  stock  after  preferred 
stock  dividends,  for  both  the  current  year 
and  the  prior  year,  were  based  on  the 
1,671,652  shares  outstanding  on  September 
28  last. 


sion,  visitors  will  be  able  to  visit  actual  sets 
from  such  films  as  “Cleopatra,”  “West  Side 
Story,”  “The  King  and  I,”  “Irma  La 
Douce,”  “The  Fall  of  the  Roman  Empire” 
and  others.  Demonstrations  of  production 
methods  will  be  performed  on  a simulated 
soundstage  and  plans  now  call  for  a 1,000- 
seat  theatre  to  accommodate  the  audience. 

An  important  part  of  the  Pavilion  will 
be  a motion  picture  museum,  containing 
mementos,  properties,  artifacts  from 
famous  pictures  of  the  past,  as  well  as 
costumes,  jewelry,  models,  etc.,  from  current 
films.  There  will  be  a special  section  dedi- 
cated to  the  late  Cecil  B.  DeMille. 

Construction  of  the  Hollywood  Pavilion 
has  started  and  completion  is  expected  by 
February.  Randall  Duell,  Inc.,  of  Dallas  and 
Paul  Groesse  are  the  designers,  with  con- 
struction by  Sawyer  & Dollfinger.  Lee 
Savin  will  be  managing  director  for  George 
Murphy  & Associates.  Bruce  Leadbetter  will 
be  general  coordinator. 

The  fair  will  open  on  April  22. 


Universal  to  Distribute 
Rank  Picture  in  U.S. 

NEW  YORK  — Universal  Pictures  has 
signed  contracts  with  the  Rank  Organiza- 
tion for  the  distribution  in  the  U.S.  of 
“Young  and  Willing,”  a drama  with  a col- 
lege background,  produced  by  Betty  E.  Box 
and  directed  by  Ralph  Thomas,  according 
to  Henry  H.  “Hi”  Martin,  vice-president 
and  general  sales  manager. 

“Young  and  Willing,”  which  has  been 
scheduled  for  January  release,  stars  Vir- 
ginia Maskell  and  Paul  Rogers  and  intro- 
duces Samantha  Eggar  and  Ian  McShane. 


New  UA  Title 

NEW  YORK — “The  Seventh  Dawn”  has 
been  selected  as  the  new  title  for  the 
Charles  K.  Feldman  presentation  originally 
titled  “The  Third  Road.”  It  will  be  a United 
Artists  release. 


Cinerama's  'Holders 
Briefed  on  Progress 

NEW  YORK — Announcement  of  an  ex- 
panded production  program  for  Cinerama, 
Inc.,  and  the  demonstration  of  the  Cine- 
rama-Telcon  home  video  tape  recorder 
highlighted  the  special  meeting  of  Cine- 
rama’s stockholders  here  on  December  13. 
The  special  meeting  was  held  in  lieu  of 
the  annual  meeting. 

Nicolas  Reisini,  Cinerama  president,  said 
that  Cinerama  had  acquired  the  motion 
picture  rights  to  Alan  Moorehead’s  two 
books,  “The  White  Nile”  and  “The  Blue 
Nile,”  in  addition  to  an  undersea  film 
planned  by  Commander  Jacques-Yves 
Cousteau.  He  said  the  company  also  was 
planning  a film  about  two  explorers  who 
recently  undertook  to  climb  Eiger  Mountain 
in  Switzerland.  Reisini  said,  in  addition, 
that  Cinerama  was  making  final  arrange- 
ments with  the  La  Scala  Opera  of  Milan 
for  exclusive  rights  to  film  its  operas. 

Commenting  on  Cinerama’s  financial 
status,  Reisini  said  that  for  the  first  nine 
months  of  this  year,  the  company  had  a 
gross  income  of  almost  $12,000,000,  whereas 
in  the  first  nine  months  of  1962,  the  gross 
was  less  than  $5,000,000.  He  said  cash  flow 
during  the  first  nine  months  of  this  year 
had  enabled  the  company  to  reduce  its 
outstanding  debt  by  $2,000,000,  as  well  as 
giving  it  funds  to  acquire  new  equipment. 

The  Telcon  demonstration  permitted 
shareholders,  in  front  of  a TV  camera,  to 
ask  Reisini  questions  about  Cinerama  and 
its  operations.  The  exchange  of  questions 
and  answers  then  were  played  back,  visual- 
ly and  audibly,  on  the  home  set  recorder. 
Reisini  said  that  since  the  inception  of 
television,  home  viewers  had  been  looking 
for  a means  to  record  TV  programs.  This, 
he  said,  had  been  accomplished  by  Cine- 
rama’s English  associates,  Rutherford  Engi- 
neering. The  English  model,  which  was 
demonstrated,  is  ready  for  sale  for  the 
equivalent  of  $160.  In  about  six  months, 
he  said,  manufacturing  will  start  here  on 
an  American  model. 

Cinerama’s  six  directors  were  re-elected: 
Reisini,  Frederick  Koehner,  Robert  Pirie, 
Paul  Porter,  Michael  Remer  and  B.  G. 
Kranze. 


Funeral  for  Molly  Kazan, 
Wife  of  WB  Producer 

NEW  YORK — Funeral  services  for  Mrs. 
Molly  Kazan,  wife  of  Elia  Kazan,  producer- 
director  of  “America  America”  for  Warner 
Bros,  release,  were  held  at  St.  Clement’s 
Protestant  Episcopal  Church  Tuesday  (17). 
Mrs.  Kazan,  who  would  have  been  57  on 
December  16,  died  of  a cerebral  hemor- 
rhage December  14. 

Kazan’s  “America  America”  opened  at 
the  Paris  Theatre  December  15.  Mrs. 
Kazan  was  a playwright  who  wrote  “The 
Egghead,”  produced  on  Broadway  with  Karl 
Malden  starred  in  1957,  and  “The  Alli- 
gators,” produced  off-Broadway  with  Jo 
Van  Fleet  and  Piper  Laurie  starred  in  1961. 
Among  those  who  attended  the  funeral 
were  Joshua  Logan,  Mildred  Dunnock, 
Tennessee  Williams,  Spyros  P.  Skouras, 
Arthur  Miller,  Budd  Schulberg,  Warren 
Beatty,  William  Inge,  Jo  Van  Fleet  and 
Sam  Spiegel. 
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UA  Finances  Garrick 
In  Producing  Plays 

NEW  YORK — United  Artists  will  finance 
a minimum  of  15  stage  plays  to  be  produced 
by  Garrick  Productions  at  the  rate  of 
three  a year  over  a five-year  period,  start- 
ing with  three  to  be  presented  in  summer 
stock  in  1964.  The  plays  that  are  success- 
ful in  stock  will  then  be  brought  to  the 
Broadway  stage  and  those  suitable  for  film- 
ing will  later  be  made  for  UA  release,  ac- 
cording to  David  Picker,  UA  vice-president. 

Garrick  Productions  is  headed  by  Joel 
Schenker,  president,  who  is  currently  rep- 
resented on  Broadway  by  “A  Case  of  Libel,” 
starring  Van  Heflin;  Roger  H.  Lewis,  ex- 
ecutive vice-president,  who  was  formerly 
with  United  Artists  and  has  recently  com- 
pleted ‘‘The  Pawnbroker,”  made  for  the 
Landau  Co.;  Philip  Langner,  vice-president, 
who  is  a director  of  the  Theatre  Guild, 
which  his  father,  Lawrence  Langer,  helped 
to  found,  and  Max  A.  Cohen,  secretary- 
treasurer  of  Garrick,  who  is  president  of 
Cinema  Circuit. 

The  agreement  between  Garrick  and  UA, 
described  as  “the  first  workable,  realistic 
amalgam  of  the  major  phases  of  the  en- 
tertainment program,”  was  in  negotiation 
nearly  a year,  Schenker  said.  The  plays, 
which  have  not  as  yet  been  chosen,  will 
first  be  presented  by  Garrick  either  in  sum- 
mer stock  or  regional  theatres  throughout 
the  country.  However,  some  plays  which  are 
presented  in  stock  may  be  brought  directly 
to  the  screen  without  being  offered  on 
Broadway,  where  they  may  not  be  con- 
sidered suitable. 

The  films  from  both  sources  will  be  fin- 
anced and  distributed  by  United  Artists, 
which  has  allocated  $150,000  for  the  three 
plays  to  be  produced  by  Garrick  in  the 
summer  of  1964  and  the  same  sum  for 
each  of  the  other  four  years. 

According  to  Schenker,  “We  are  inter- 
ested in  developing  new  writers,  directors 
and  other  talent  for  the  stage  and  in  bring- 
ing before  theatrical  audiences  interesting 
dramatic  material  that  might  otherwise 
have  been  sidetracked  or  overlooked.” 

The  UA  deal  with  Garrick  Productions 
does  not  include  several  properties  which 
Garrick  Films  has  announced  for  filming 
in  1964,  Schenker  pointed  out. 

The  three  properties  for  production  in 
the  summer  of  1964  will  be  announced 
early  in  1964  and  Schenker,  Langner  and 
Lewis  are  currently  reading  scripts. 


RKO  'Salute  to  Hollywood' 
Contest  Winners  Named 

NEW  YORK — Winners  in  the  RKO  cir- 
cuit’s “Salute  to  Hollywood”  drive  were  an- 
nounced Thursday  (19)  by  Matty  Polan, 
vice-president. 

The  New  York  winners  were  Warren 
Rodenback,  RKO  Flushing  Theatre,  first 
prize ; Frank  LaCava,  RKO  Alden,  Jamaica, 
second  prize;  Irving  Gold,  RKO  86th  St., 
third  prize.  Charles  Oelreich  was  the  win- 
ning division  manager. 

In  the  out-of-town  category,  Ed  Mc- 
Glone,  manager  of  the  RKO  Palace,  Co- 
lumbus, Ohio,  took  first  prize.  Runners-up, 
in  order,  were  Asa  Booksh,  RKO  Orpheum, 
New  Orleans;  Ansel  Winston,  RKO  Keith’s, 
Dayton,  Ohio.  Winning  division  manager 
was  Joe  Alexander  of  the  Ohio  division. 


Loew's  Sets  Plans  for  Big 
Winter-Spring  Business 

NEW  YORK — Promotion  plans  for  the 
winter  and  spring  season  were  discussed 
this  week  by  managers,  district  managers 
and  home  office  executives  of  Loew’s  The- 
atres at  a two-day  conference  in  connec- 
tion with  the  circuit’s  60th  anniversary 
celebration. 

The  conferences  opened  Tuesday  morn- 
ing (17)  with  the  screening  of  scenes  from 
forthcoming  product  at  Loew’s  State  The- 
atre where  the  various  managers  described 
the  campaigns  they  expected  to  put  on  for 
the  pictures  shown. 

Following  a luncheon  at  the  Americana 
Hotel,  where  Joan  Crawford  was  a guest  of 
honor,  the  showmanship  session  got  under 
way.  Ernest  Emerling,  vice-president,  told 
the  meeting  that  several  factors  were  in 
the  circuit’s  favor  for  a successful  season. 
He  cited,  as  examples,  the  new  manage- 
ment team  of  Loew’s,  the  big  refurbishing 
program  for  the  theatres,  the  radio  and 
TV  program  on  a year-round  basis,  the 
improved  product  and  the  cooperation  of 
distributors  in  pre-selling. 

A contest  for  managers  was  announced 
by  Emerling  who  said  that  $3,000  would  be 
distributed  among  those  managers  whose 
theatres  showed  the  biggest  percentage  in- 
crease in  business  during  the  first  half  of 
1964.  Plans  for  the  Arthur  Tolchin- 
Bernard  Meyerson  boxoffice  drive  also  were 
discussed. 


Grassgreen  Retiring  After 
46  Years  With  20th-Fox 

NEW  YORK  — Moe  Grassgreen,  who 
joined  Fox  Film  Corp.  on  March  11,  1918, 
and  has  been  with  the  company  ever  since, 
retired  last  week  at  the  age  of  65.  He  had 
never  been  with  any  other  company.  In 
recent  years,  Grassgreen  was  associated 
with  the  company’s  branch  operations  de- 
partment in  New  York. 

With  the  original  Fox  company  and  20th 
Century-Fox  after  absorbing  20th  Century 
Films,  Grassgreen  has  served  as  cashier  in 
Pittsburgh  and  Cleveland,  traveling  audi- 
tor, Boston  office  manager,  salesman  and 
branch  manager,  Albany  branch  manager 
and,  since  1946,  on  special  assignment  and 
branch  operations  in  the  home  office. 

Grassgreen  is  a Mason,  a member  of  New 
York  Variety  Club,  Tent  No.  35  and  of  the 
Motion  Picture  Pioneeers. 

Rogers  Hospital  Sedans 
Drawings  Now  Jan.  31 

NEW  YORK  — Drawings  for  the 
four-door  1964  Lincoln  Continental 
sedans,  in  connection  with  the  $10 
contribution  ticket  sales  on  behalf  of 
the  Will  Rogers  Hospital,  were  set  back 
from  Friday  (20)  to  January  31. 

One  of  the  winners  in  each  of  the 
four  divisions  will  receive  the  fully 
equipped  car,  as  part  of  the  fund- 
raising drive  which  is  headed  by  H.  H. 
“Hi”  Martin,  vice-president  of  Univer- 
sal Pictures. 

The  cars  will  be  awarded  in  New 
York  for  the  eastern  division;  in  Cleve- 
land for  the  midwest;  in  Dallas  for 
the  southwest  and  in  San  Francisco 
for  the  west  coast. 


Recommends  Guide 
To  Family  Films 

SANTA  MONICA,  CALIF.  — Fred  Geb- 
hardt,  president  of  Four  Crowns  Produc- 
tions, currently  dis- 
tributing “Aliki  My 
Love,”  recommended 
distributing  a guide 
“to  better  and  saner 
pictures,  suitable  for 
the  entire  family,”  in 
his  talk  at  the  annual 
meeting  of  the 
Daughters  of  the 
American  Revolution 
at  the  Miramar  Hotel 
last  month.  Gebhardt 
received  the  organiza- 
tion’s Medal  for 
Americanization  last  May. 

Referring  to  the  motion  picture  as  “the 
national  educator,”  Gebhardt  pointed  out 
that  he  has  spent  25  years  in  the  industry, 
as  theatre  manager,  exhibitor  and  producer 
(recent  films  are  “Assignment  Outer 
Space,”  “The  Phantom  Planet,”  both  dis- 
tributed by  American  International,  and  “12 
to  the  Moon,”  distributed  by  Columbia  Pic- 
tures, and  he  now  plans  a program  of 
30  more  features,  including  science-fiction, 
western  and  adventure  films,  all  aimed  at 
the  youngsters  and  family  audiences. 

In  his  talk,  Gebhardt  told  the  D.A.R. 
representatives  his  interpretation  of  a 
“family  film”  is  “a  motion  picture  to  which 
you  can  take  your  children  without  worry- 
ing whether  their  morals  might  be  cor- 
rupted or  their  minds  contaminated  with 
depraved  and  warped  ideas.”  On  the  other 
hand,  he  said  an  “adults  only  film”  is  “a 
piece  of  commercial  merchandise  designed 
to  lure  into  the  theatre  many  curiosity 
seekers,  under  the  pretext  that  this  is  art, 
and  banking  that  this  forbidden  fruit  de- 
notation will  attract  the  more  gullible 
younger  generation  as  well.” 

Gebhardt  gave  the  D.A.R.  ladies  his 
three-point  program,  which  he  hoped  they 
would  support.  First — Go  to  see  family 
movies.  With  every  ticket  you  buy  you 
voice  your  approval  of  this  type  picture. 
Second — Speak  about  these  pictures  instead 
of  discussing  the  negative  kind.  I firmly 
believe  that  silence  is  the  best  weapon 
against  evil.  If  every  organization,  such  as 
yours,  instead  of  publishing  a review  of 
off-limits  pictures,  would  put  the  same 
effort  in  distributing  a guide  to  better  and 
saner  pictures,  suitable  for  the  entire  fam- 
ily, the  results  would  bear  fruit  immeasur- 
ably. Third — Show  by  your  actions,  not 
talk  alone,  that  this  is  the  sort  of  enter- 
tainment you  want  to  see. 

AA  Names  Jerry  Callahan 
Boston  Sales  Manager 

NEW  YORK  — Jerry  Callahan,  city 
salesman  for  Allied  Artists  in  Boston  since 
1953,  has  been  named  to  the  newly  created 
post  of  sales  manager  of  AA’s  Boston 
branch  by  Ernest  Sands,  general  sales 
manager. 

Callahan,  who  started  his  film  career  in 
the  advertising  department  of  First  Na- 
tional Pictures  in  1929,  joined  Allied  Art- 
ists as  Omaha  branch  manager  in  1945. 
Between  1930  and  1945,  he  worked  in  vari- 
ous sales  capacities  with  MGM,  Warner 
Bros,  and  Universal. 


Fred  Gebhardt 
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By  SYD  CASSYD 


^JNIVERSAL  has  purchased  an  original 
screenplay,  “All  Kinds  of  People,”  from 
William  Inge,  who  wrote  “Splendor  in  the 
Grass,”  and  Pulitzer  Prize  winning  “Pic- 
nic.” Elliott  Kastner  has  been  assigned  to 
produce,  according  to  Edward  Muhl,  vice- 
president  in  charge  of  production.  The 
producer  has  three  other  projects  on  his 
schedule  . . . Universal  Studios  will  be  the 
scene  of  the  Gordon  Kay  production  of 
“Fluffy,”  right  after  the  first  of  the  year. 
The  comedy  written  by  Sam  Roeca,  in  the 
form  of  an  original  screenplay,  will  get 
under  way  as  a Gordon  Kay  & Associates 
project  ...  At  Metro-Goldwyn-Mayer, 
Pandro  S.  Berman  has  selected  the  third 
of  his  productions,  “The  Venetian  Affair,” 
and  assigned  George  Wells  to  write  the 
script  of  the  Helen  Maclnnes  novel  of  an 
American  newspaperman.  His  beat  is 
worldwide  . . . “In  Training,  Do  Not  Talk 
With  Me,”  a screenplay  by  Robert  Kauf- 
man, has  been  purchased  by  the  Mirisch 
Corp.  with  the  Roth-Kershner  group  on  the 
production  side.  Leon  Roth  will  produce 
and  Irwin  Kershner  will  direct  the  less 
than  $1,000,000  budgeter.  Production  date 
set  for  next  spring  . . . Walter  Shenson  and 
United  Artists  Corp.  have  concluded  an 
agreement  with  Britain’s  singing  group, 
“The  Beatles,”  for  a feature  film  to  be  pro- 
duced in  London  by  Shenson  next  Febru- 
ary. The  latter  did  “The  Mouse  on  the 
Moon.”  Alun  Owen,  writer,  will  turn  out 
an  original  screenplay  for  the  comedy,  with 
music  to  be  directed  by  Richard  Lester.  An 
eight-week  shooting  schedule  in  black  and 
white  wide  screen  has  been  set  for  Pine- 
wood  Studios. 

Bi 

Robert  H.  Oliver  will  produce  the  Leo 
Guild  version  of  the  famous  Fatty  Ar- 
buckle  case.  Greg  Bautzer’s  law  firm  rep- 
resented Pageant  Productions  in  the  deal 
with  GO  Productions,  which  was  going  to 
produce  it  . . . Charles  H.  Schneer  will 
produce  for  Columbia,  “East  of  Khartoum,” 
with  the  screenplay  written  by  Jud  Kinberg 
and  John  Kohn  ...  A novel  by  Leslie  Wal- 
ler has  been  optioned  by  Delbert  Mann. 
“The  Banker”  is  scheduled  for  production 
by  the  Delbert  Mann-Douglas  Lawrence 
Productions  Co.  Another  project  on  the 
board  by  the  same  company  is  “Quick  Be- 
fore It  Melts,”  with  Dale  Wasserman  in  the 
setup  . . . Jack  Arnold  will  direct  Univer- 
sal’s “The  Lively  Set,”  with  William  Alland 
producing  the  film  which  will  star  James 
Darren.  This  is  the  sixth  in  the  sessions 
with  the  two  handling  management  and 
creativity  . . . William  Redlin  will  produce 
“Time  Trap,”  with  Joan  Woodbury  set  to 
direct  the  independent  film  . . . Andrew  J. 
Fenady  is  trying  to  peddle  his  property, 
“The  Syndicate  Executioner,”  having  re- 
portedly indicated  he  doesn’t  have  time  to 
do  the  feature  himself  due  to  TV  com- 
mitments . . . George  Englund  has  been 
upped  to  producer  ranks  in  a new  deal  he 
signed  with  Metro-Goldwyn  Mayer  calling 
for  three  pictures  under  their  aegis.  None 


of  the  films  in  the  list  have  been  called 
out,  but  he  is  currently  doing  a director’s 
job  on  “Signpost  to  Murder,”  at  the  lot 
. . . Allan  A.  Buckhantz  has  taken  on  an 
associate  producer,  Igor  Kantor,  for  the 
original  screenplay,  “Cross  Tide,”  by  Ed- 
ward J.  Latso.  Gyula  Trebitsch  is  in 
charge  for  the  production  in  Germany  at 
Hamburg. 

Ernest  Gann,  instead  of  Andrew  L. 
Stone,  will  write  the  script  for  “Winning  of 
the  Sky,”  marking  the  first  time  in  almost 
20  years  that  anyone  performed  this  stint 
for  Stone.  Gann  wrote  “The  High  and  the 
Mighty.”  However,  Stone  will  write  “The 
Secret  of  My  Success,”  another  picture 
which  he  will  produce  and  direct  for  MGM 
. . . Antone  Productions  has  been  formed 
by  C.  E.  Goldstone  and  Tommy  Sands  to 
produce  the  latter’s  screenplay  “The  Jas- 
mine Story”  . . . John  Michael  Hayes  will 
script  additional  projects  for  Joseph  E. 
Levine’s  coproduction  deal  with  Paramount 
. . . Richard  E.  Lyons  and  Burt  Kennedy 
have  teamed  up  on  “The  Rounders”  for 
Metro  with  the  story  based  on  the  talented 
Kennedy’s  script.  The  novel  by  Max  Evans 
was  the  source  of  the  story.  Kennedy  will 
direct  . . . Following  the  tragic  death  of 
President  Kennedy,  the  producing  team  of 
Stuart  Millar  and  Lawrence  Turman  re- 
examined “The  Best  Man”  for  changes  in 
cutting.  Gore  Vidal,  who  was  close  to  the 
late  President’s  family,  was  the  writer  of 
the  script  on  the  political  campaigns  and 
conventions.  Some  of  the  dialog  is  on  the 
satirical  side  . . . George  Pal  has  signed 
scripter  David  Hannan  to  do  the  Philip 
Wylie  novel,  “The  Disappearance.”  This 
is  the  first  of  a new  two  picture  arrange- 
ment and  is  Pal’s  sixth  picture  for  Metro- 
Goldwyn-Mayer  . . . 20th-Fox  has  a large 
pen  brigade  working  furiously  on  the  script 
production  line,  20  of  them  at  work  on  18 
screenplays  . . . Although  Irving  Berlin, 
Arthur  Freed  and  script  writer  Arthur 
Laurent  confer  repeatedly,  no  starting  date 
has  been  set  for  “Say  It  With  Music”  . . . 
Buzz  Kulik  put  together  a package  with 
ingredients  of  Inger  Stevens  and  Peter 
Falk,  for  “The  Soho  Judgment,”  a war 
story  by  Adrian  Spies  . . . Columbia  Pic- 
tures has  signed  Richard  Allan  Simmons  to 
an  exclusive  feature  deal.  The  Emmy- 
award  winner  also  will  script  for  the  sub- 
sidiary Screen  Gems. 

w 

With  Natalie  Wood  set  for  “Cassandra 
at  the  Wedding,”  Martin  Manulis  and  di- 
rector Serge  Bourguinon  (Oscar  winner  for 
“Sundays  and  Cybele”)  leave  for  Rome  to 
test  leading  men  for  a costar  role  opposite 
Miss  Wood.  The  20th-Fox  film  will  be  pro- 
duced by  Martin  Manulis  Productions,  Four 
Star  and  Roma  Productions  . . . Bing 
Crosby  goes  dramatic  in  the  A.  C.  Lyles 
production  from  Adrian  Spies  screenplay 
of  “Choice  of  Violence,”  which  is  based  on 
the  Hugh  Pentecost  novel  . . . Buddy 
Hackett  will  show  his  strength  in  a ludi- 
crous role  to  be  played  in  American  Interna- 
tional’s “Muscle  Beach  Party”  for  AIP. 


The  comedian  has  been  joined  by  Don 
Rickies  for  the  Bill  Asher  directed  film  . . . 
John  Carradine,  veteran  thespian  and  film 
star,  has  been  set  by  Tom  Corradine,  vet- 
eran television  film  producer  and  feature- 
maker  to  costar  in  “Depths  of  the  Un- 
known,” from  the  screenplay  by  George 
Villiers  . . . Ann-Margret  has  been  signed 
to  an  MGM  deal,  which  reportedly  will 
bring  her  $1,000,000  for  her  work  at  the 
lot.  Gertrude  Astor  returns  to  the  screen 
in  “My  Fair  Lady,”  playing  a cameo  part 
in  the  George  Cukor  production  . . . Hume 
Cronyn  and  Richard  Burton  team  up  in  a 
Broadway  production  of  Hamlet  . . . Rod 
Taylor  has  been  signed  to  star  in  “Fate  Is 
the  Hunter,”  a modem  adventure  drama 
dealing  with  air  safety  investigation  with 
Aaron  Rosenberg  producing  for  his  Areola 
Productions  and  20th-Fox  release. 

B 

Filming  on  the  John  Huston-Ray  Stark 
production  of  “Night  of  the  Iguana,”  was 
completed  in  Mexico  a full  week  ahead  of 
schedule.  Release  is  scheduled  for  next 
spring  or  early  summer  of  the  MGM  film 
. . . Bob  Angus  will  go  to  Europe  for  his 
production  of  “The  Other  I,”  a story  by 
Yael  Lotan,  with  Joyce  Miller  scripting 
the  film.  Spain  and  London  areas  will  be 
used  after  first  of  the  year  . . . Follow- 
ing the  trend  toward  exposes,  and  playing 
on  the  theme,  the  title,  “Death  Comes 
Cheap,  Only  the  Burial’s  Expensive,”  Jay 
O.  Lawrence  will  prepare  a production  for 
February  . . . Pakula  and  Mulligan  are 
dealing  with  Arnold  Schulman  for  two 
more  stories  to  follow  “Love  With  the  Proper 
Stranger,”  which  the  team  is  kicking  off 
with  a supper  in  Hollywood,  at  the  Screen 
Directors  Guild  theatre  ...  A casting  di- 
rector, Pam  Polifroni  and  producer,  Gene 
Banks,  have  worked  out  a deal  with  Actors 
Freeway  Circuit,  a Los  Angeles  off-Holly- 
wood  Boulevard  group  to  handle  casting 
for  new  faces  in  the  theatre.  Auditions  are 
held  in  the  surrounding  Los  Angeles  area 
theatres.  First  try  has  been  for  television, 
where  American  Broadcasting-Paramount 
Theatres  “Day  in  Court”  picked  up  14  new 
people. 

* 

Dimitri  Tiomkin,  who  is  presently  in  Lon- 
don, has  announced  his  acceptance  of  the 
assignment  which  Samuel  Bronston 
preferred  to  him  of  general  musical  director 
of  all  Bronston  productions.  The  move 
follows  the  maestro’s  deal  with  National 
General’s  Theatre -Vision  for  production  of 
two  musical  spectaculars  per  year  for  the 
next  five  years,  for  the  Talaria  theatre 
television  network.  Tiomkin  is  presently 
scoring  “Fall  of  the  Roman  Empire,”  which 
he  will  also  conduct  . . . “Act  One”  musical 
score  was  written  by  Skitch  Henderson,  the 
Warner’s  release  of  Moss  Hart’s  autobiog- 
raphy. This  is  Henderson’s  first  for  a fea- 
ture motion  picture,  Dore  Schary  having 
signed  him  to  the  triple  job  film,  for  which 
Schary  wrote  the  screenplay,  directed  and 
produced. 

w 

Gene  Kelly  comes  to  Universal  in  the  ca- 
pacity of  producer,  director  and  actor  in  a 
new  move  which  will  give  the  Universal 
group  the  services  of  top  talent.  Kelly  moves 
on  to  the  lot  in  February  . . . Bill  Orr  moves 
up  as  executive  assistant  to  Jack  Warner, 
following  his  assignment  as  producer  of 
“Sex  and  the  Single  Girl.” 
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Paramount  Names  Gillis 
Sales  Head  for  'Empire' 

NEW  YORK— Herb  Gillis,  one  of  Para- 
mount’s regional  sales  managers,  head- 
quartering in  Wash- 
ington, has  been 
named  U.  S.  and  Can- 
adian sales  director 
for  Samuel  Bronston’s 
“The  Fall  of  the  Ro- 
m a n Empire”  by 
Charles  Boasberg, 
Paramount  general 
sales  manager. 

Working  under 
Boasberg’s  supervi- 
sion, Gillis  will  head 
a special  home  office 
unit  handling  book- 
ings and  group  sales  for  the  Ultra  Pana- 
vision-70  and  Technicolor  spectacle,  which 
will  be  launched  on  a two-a-day,  reserved- 
seat  policy  in  March. 

Gillis  had  previously  been  a branch  man- 
ager for  Paramount  in  Washington  and 
Philadelphia.  Prior  to  joining  the  com- 
pany in  1950,  he  had  been  associated  with 
20th  Century-Fox  and  Monogram  in  ex- 
ecutive sales  posts. 

To  replace  Gillis  in  Paramount’s  Wash- 
ington, D.C.,  branch,  Boasberg  named  Ted 
Krassner  as  branch  manager.  Krassner, 
who  was  previously  Paramount  branch 
head  in  Indianapolis,  will  be  succeeded  in 
that  post  by  Vernon  Fletcher,  formerly  a 
salesman  in  the  Kansas  City  branch. 


Reade-Sterling  to  Handle 
Toho's  'High  and  Low 

NEW  YORK— Walter  Reade-Sterling  will 
distribute  the  Toho  Company’s  “High  and 
Low”  in  the  U.S.  and  Canada  through  its 
Continental  Distributing  division,  accord- 
ing to  Irving  Wormser,  president  of  Conti- 
nental. 

The  distribution  arrangements  were 
made  after  lengthy  negotiations  with  the 
Toho  Co.,  with  Reade-Sterling  agreeing 
to  put  the  full  resources  of  its  sales  and 
advertising  facilities  behind  the  picture  to 
capitalize  on  its  specialized  theatre  play- 
off and  also  on  its  commercial  potential, 
Wormser  said. 

“High  and  Low,”  which  was  directed  by 
Akiro  Kurosawa  and  stars  Toshiro  Mifune, 
opened  at  the  Toho  Cinema  in  Times 
Square  late  in  November.  It  will  continue 
there  and  also  play  at  the  34th  Street 
East  Theatre  and  at  the  8th  Street  Play- 
house in  Greenwich  Village,  starting  De- 
cember 20. 

This  is  the  first  of  the  several  Toho  pic- 
tures which  played  the  Toho  Cinema  to 
be  distributed  by  a major  company. 

“To  Bed  ...  Or  Not  to  Bed,”  the  Dino 
De  Laurentiis  comedy  starring  Alberto  Sor- 
di,  also  distributed  by  Continental,  held 
its  American  premiere  at  the  Reade-Sterling 
Baronet  Theatre  December  22. 


Seeman  Kaplan  Is  Dead 

MINNEAPOLIS — Seeman  Kaplan,  69,  an 
original  partner  in  the  architectural  and 
engineering  firm  of  Liebenberg,  Kaplan, 
Glotter  and  Associates,  Inc.,  died  Novem- 
ber 26  while  visiting  his  daughter,  Mrs. 
Sidney  Matles,  in  Tulsa.  He  and  his  firm 
were  well  known  for  the  many  theatres 
they  designed,  both  new  and  remodeled. 


CDA  Buys  1,000  Shares 
Of  General  Drive-In 

MOBILE,  ALA. — M.  A.  Ripps,  president 
of  Cinema  Distributors  of  America,  Mobile 
based,  has  purchased  in  excess  of  l,0u0 
shares  of  General  Drive-In  Corp.,  Boston. 
Ripps  said  the  company  will  assist  the  ex- 
hibitor in  every  way  possible. 

Robert  B.  Steuer,  executive  vice-presi- 
dent of  CDA,  was  in  New  York  to  confer 
with  Clayton  Pantages,  CDA  general  sales 
manager,  on  the  release  schedule  of  the 
company’s  new  science-fiction  horror  film, 
“The  Flesh  Eaters.” 

Kollmorgen  to  Service 
Talaria  Projection  Lens 

NORTH  HAMPTON,  MASS.— The  Koll- 
morgen Corp.  will  provide  the  projection 
and  Schlieren  lens  assemblies  for  the  first 
production  in  General  Electric’s  revolu- 
tionary color  TV  projection  system  for  the- 
atre exhibition.  National  General  Corp.,  a 
220-theatre  circuit,  plans  to  use  the  Tal- 
aria projector  in  a nationwide  theatre  TV 
network. 

The  quarter-million-dollar  award  was 
made  to  Kollmorgen  by  General  Electric 
after  competitive  bidding  by  major  pro- 
jection lens  manufacturers  in  the  United 
States.  Factors  governing  the  selection  in- 
cluded the  ability  to  produce  complex 
precision  lenses  possessing  ultra-high  res- 
olution, linearity,  uniformity  and  contrast, 
plus  a proven  “quick-reaction”  capability. 

In  addition  to  producing  high-speed 
35mm  projection  lenses  for  the  motion  pic- 
ture industry,  and  projection  lenses  for 
Cinerama,  Kollmorgen  produces  sophisti- 
cated optical  alignment  instrumentation, 
submarine  periscopes  for  the  Navy,  and 
a variety  of  optical-mechanical  and  elec- 
tronic instruments  for  the  military  and 
industry. 

Michael  Garone  Succeeds 
Chas.  Okun  at  Coca-Cola 

NEW  YORK  — Michael  T.  Garone  has 
been  appointed  assistant  theatre  and  con- 
cessions manager  for  the  Coca-Cola  Co., 
succeeding  Charles  Okun  who  has  retired. 
The  appointment  was  announced  by  George 
A.  Callard,  vice-president  of  the  fountain 
sales  department. 

Prior  to  his  latest  assignment,  Garone 
handled  theatre  and  concessions  work  for 
fountain  sales  in  the  New  York  region.  He 
joined  Coca-Cola  as  a salesman  in  the 
Manhattan  district  in  1943,  serving  later  as 
a technical  observer  with  the  export  sub- 
sidiary and  returned  to  fountain  sales  in 
1947  and  progressed  to  special  representa- 
tive. 


George  H.  Loving  Dies 

WILMINGTON,  DEL.— George  H.  Lov- 
ing, general  manager  of  the  Du  Pont  Co.’s 
photo  products  department,  died  in  the  Pan 
American  Jetliner  plane  crash  Sunday  (8) 
near  Elkton,  Md.,  with  the  loss  of  all 
aboard.  Loving,  56,  and  his  wife  were  re- 
turning from  Puerto  Rico.  In  his  career  of 
32  years  with  Du  Pont  Loving  held  im- 
portant sales,  technical  and  administrative 
posts.  He  was  elected  to  the  board  of  di- 
rectors of  the  National  Ass’n  of  Photo- 
graphic Manufacturers  in  1961  and  became 
vice-president  of  NAPM  in  1963. 


LETTERS 

Regarding  Screening  of  Employes 

I noted  the  item  on  page  11  of  your  De- 
cember 2 issue  of  Boxoffice,  “Dale  Sys- 
tem’s Polygraph  Uncovers  Dishonest  Em- 
ployes at  Theatres.” 

I note  the  item  suggests  pre-employment 
screening  of  employes  with  this  device,  and 
also  other  uses  of  same. 

A local  drug  store  chain  used  this  device 
in  a screening  of  employes  and,  when  sev- 
eral refused  to  submit  to  the  machine,  they 
were  fired.  The  fired  employes  have  se- 
cured an  attorney  and  have  filed  a large 
law  suit  in  our  local  court  against  the 
company.. 

It  would  seem  from  this  that  great  care 
would  have  to  be  exercised  in  the  use  of 
this  machine,  in  even  asking  employes  to 
submit  to  it.  I do  not  believe  there  is  any 
state  which  permits  its  results  to  be  used 
as  evidence. 

EARLE  M.  HOLDEN 

City  Manager, 

Lucas  and  Avon  Theatres, 

Savannah,  Ga. 


EDITOR’S  NOTE:  Commenting  on  the 
above  letter,  Leonard  Lowell,  chairman  of 
the  board  of  Dale  System,  Inc.,  said  that  no 
employer  should  try  to  force  an  employe  to 
take  a polygraph  test  because  there  was  no 
law  that  would  uphold  such  an  action.  He 
said  that,  if  an  employer  had  any  suspicion 
of  a worker’s  integrity,  the  employer  could 
find  other  causes  for  dismissal,  rather 
than  basing  it  on  refusal  to  take  a test. 

If  a prospective  employe  refused  to  take 
a pre-employment  test,  Lowell  said,  the 
employer  should  merely  state  that  he  would 
let  the  person  know  later  as  to  his  accept- 
ance for  employment. 


More  on  Bad  Prints 

Just  read  Harry  A.  Wiener’s  open  letter 
on  bad  condition  of  prints  in  the  Decem- 
ber 2 issue. 

Mr.  Wiener  is  so  right  ...  I have  been 
in  the  projection  room  for  25  years  and 
have  never  seen  prints  like  the  exchanges 
ship  out  now.  They  are  scratched,  dirty, 
oily,  miscued,  badly  patched,  no  titles.  I 
don’t  think  they  have  ever  seen  an  inspec- 
tion table. 

I am  in  one  of  Charlotte’s  second-run 
theatres  in  the  center  of  the  city  and  we 
try  to  give  top  projection.  Why  not  class 
prints  for  the  type  of  theatres  they  play? 

BAD:  for  the  theatres  that  have  popcorn 
boy  operators  and  damage  film. 

GOOD:  for  the  theatres  that  have  ex- 
perienced operators  and  take  some  pride 
in  putting  on  a show. 

A PROJECTIONIST 


THE  COVER  PICTURE 

The  Wishing  Well,  with  a cutout  of 
Santa  Claus  inviting  passersby  to  drop 
coins  for  the  Will  Rogers  Memorial 
Hospital  and  O’Donnell  Research 
Foundation,  was  designed  by  Sol  Sor- 
kin,  manager  of  the  RKO  Keith 
Theatre  in  Syracuse,  N.  Y„  as  part  of 
the  theatre’s  Christmas  Salute  to  show 
business.  It  was  set  up  on  the  sidewalk 
in  front  of  the  theatre  during  the  holi- 
day season. 
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BOXOFFICE  BAROMETER 

This  chart  records  the  performance  of  current  attractions  in  the  opening  week  of  their  first  runs  in 
the  20  key  cities  checked.  Pictures  with  fewer  than  five  engagements  are  not  listed.  As  new  runs 
are  reported,  ratings  are  added  and  averages  revised.  Computation  is  in  terms  of  percentage  in 
relation  to  normal  grosses  as  determined  by  the  theatre  managers.  With  100  per  cent  as  "normal," 
the  figures  show  the  gross  rating  above  or  below  that  mark.  (Asterisk  * denotes  combination  bills.) 


i Black  Gold  (WB) 

100 

100 

100 

65 

65 

100 

100 

100 

90 

91 

H Bluebeard  (Embassy) 

165 

100 

100 

80 

175 

300 

153 

|1  Caretakers,  The  (UA) 

125 

115 

175 

200 

100 

125 

125 

100 

120 

180 

150 

150 

125 

100 

125 

85 

131 

If  Cleopatra  (20th-Fox) 

190 

400 

300 

250 

250 

400 

400 

300 

450 

700 

750 

300 

700 

250 

200 

389 

H Conjugal  Bed,  The  (Embassy) 

120 

160 

115 

135 

90 

145 

200 

100 

130 

195 

300 

154 

H Cry  of  Battle  (AA) 

70 

90 

90 

130 

80 

92 

f§  Dementia  13  (AIP) 

100 

90 

100 

100 

100 

100 

98 

f§  Erik  the  Conqueror  (AIP) 

115 

70 

90 

100 

100 

95 

i For  Love  or  Money  (Univ) 

130 

130 

125 

150 

200 

135 

275 

75 

300 

110 

100 

165 

175 

135 

135 

150 

70 

151 

H Fun  in  Acapulco  (Para) 

130 

175 

190 

130 

150 

130 

200 

170 

105 

150 

140 

150 

152 

H Gidget  Goes  to  Rome  (Para) 

170 

125 

100 

110 

125 

245 

100 

150 

100 

175 

100 

175 

175 

150 

143 

§f  Great  Escape,  The  (UA) 

220 

225 

190 

175 

200 

160 

160 

300 

200 

250 

200 

135 

210 

190 

200 

200 

201 

H Heavens  Above  (Janus) 

140 

130 

135 

125 

250 

250 

130 

120 

125 

115 

200 

130 

154 

|§  Haunted  Palace,  The  (AIP) 

145 

150 

150 

90 

90 

160 

100 

200 

150 

100 

105 

no 

120 

125 

150 

130 

§|  Haunting,  The  (MGM) 

150 

140 

100 

200 

95 

80 

230 

110 

200 

140 

no 

200 

175 

170 

100 

190 

105 

125 

90 

143 

|1  Hercules  <S  Captive  Women  (Woolner) 

155 

100 

165 

120 

100 

140 

100 

90 

100 

135 

121 

H Hootenanny  Hoot  (MGM) 

215 

100 

70 

100 

80 

100 

90 

90 

105 

150 

60 

105 

jl|  Incredible  Journey,  The  (BV) 

170 

165 

175 

220 

240 

125 

250 

255 

160 

250 

125 

135 

160 

175 

300 

194 

§|  In  the  French  Style  (Col) 

90 

175 

135 

90 

120 

105 

200 

160 

100 

150 

90 

115 

185 

135 

100 

130 

§ Jack  the  Giant  Killer  (UA) 

135 

115 

150 

125 

no 

250 

135 

135 

100 

100 

13G 

M Jason  and  the  Argonauts  (Col) 

130 

150 

200 

100 

90 

no 

115 

150 

145 

120 

150 

no 

90 

175 

155 

200 

170 

139 

H Johnny  Cool  (UA) 

125 

210 

150 

200 

150 

115 

150 

100 

95 

100 

100 

100 

85 

150 

100 

100 

127 

H Kiss  of  the  Vampire  (Univ) 

130 

100 

100 

80 

90 

100 

90 

99 

|§  Leopard,  The  (20th-Fox) 

120 

160 

210 

100 

75 

125 

150 

125 

165 

160 

no 

100 

125 

100 

140 

90 

250 

136  : 

f|  Lilies  of  the  Field  (UA) 

135 

170 

215 

100 

300 

185 

135 

295 

165 

215 

150 

95 

175 

no 

150 

100 

168  j 

H Lord  of  the  Flies  (Cont'l) 

115 

200 

190 

190 

250 

290 

220 

120 

150 

150 

160 

200 

300 

195  : 

Love  at  Twenty  (Embassy) 

110 

175 

115 

90 

100 

65 

50 

90 

100 

175 

300 

125 

|§  L-Shaped  Room,  The  (Col) 

140 

200 

175 

175 

300 

225 

290 

270 

150 

200 

150 

no 

200 

95 

125 

187  | 

\ii  Magnificent  Sinner  (Film-Mart) 

125 

100 

90 

120 

90 

105  j 

||  Maniac  (Col) 

100 

50 

115 

85 

65 

80 

100 

80 

100 

86  I 

| Mary,  Mary  (WB) 

130 

160 

165 

150 

125 

130 

140 

125 

175 

290 

100 

100 

200 

135 

105 

180 

195 

140 

100 

150  | 

||  McLintock!  (UA) 

100 

175 

175 

225 

220 

125 

300 

100 

210 

175 

130 

125 

170 

160 

150 

150 

168  t 

§f  Mind  Benders,  The  (AIP) 

100 

75 

100 

100 

125 

100 

100  | 

H Of  Love  and  Desire  (20th-Fox) 

110 

75 

75 

115 

65 

90 

90 

90 

120 

90 

125 

250 

108  | 

|§  Old  Dark  House,  The  (Col) 

135 

100 

50 

105 

100 

85 

65 

80 

100 

80 

135 

94  | 

H Palm  Springs  Weekend  (WB) 

140 

175 

150 

125 

125 

170 

150 

150 

90 

125 

150 

no 

185 

150 

175 

145  | 

§j  Running  Man,  The  (Col) 

140 

100 

200 

100 

90 

90 

105 

125 

120 

90 

150 

100 

110 

105 

130 

145 

100 

118  | 

jj|  Shock  Corridor  (AA) 

100 

135 

125 

95 

70 

90 

140 

100 

70 

100 

75 

145 

160 

80 

106  1 

H Stolen  Hours  (UA) 

125 

200 

165 

90 

110 

100 

105 

75 

100 

100 

180 

140 

105 

s 

123  | 

if  Take  Her,  She's  Mine  (20th-Fox) 

140 

200 

160 

200 

150 

125 

175 

130 

280 

100 

150 

150 

155 

190 

145 

150 

¥ 

163  $ 

|f  Twice  Told  Tales  (UA) 

120 

110 

100 

90 

150 

100 

85 

108  1 

p Twilight  of  Honor  (MGM) 

170 

100 

175 

90 

100 

80 

100 

135 

130 

65 

100 

85 

120 

90 

145 

90 

140 

100 

85 

HI  I 

sw*: 

— 

SSSSSi 

mmi 

1 


1 


TOP  HITS 


OF 


1.  Bluebeard  (Embassy) 

San  Francisco 


.300 


THE  WEEK 

Individual  runs,  not  an  average. 
Listings  are  confined  to  ooening 
week  figures  on  new  releases  only. 


2.  Conjugal  Bed,  The  (Embassy) 

Milwaukee  200 


3.  Fun  in  Acapulco  (Para) 
Milwaukee 


Charade  (Univ) 
New  York 


\ wmmmm 


Lively  'Palms'  Bow 
Worth  155  in  Omaha 

OMAHA  — Jingling  cash  registers  at 
marts  cut  into  the  movie  business  some- 
what but  turnstiles  still  had  a merry  tune 
at  Omaha  first-run  theatres  last  week.  Two 
holdovers  slipped  below  par  in  their  third 
weeks  but  others  topped  average  grosses  as 
Old  Man  Winter  clamped  a tight  grip  on 
the  area.  “McLintock!”  had  a strong  third 
week  at  the  Admiral  and  “Palm  Springs 
Weekend”  showed  tidy  results  at  the 
Omaha. 


(Average  Is  1 00) 

Admiral — McLintock!  (UA),  3rd  wk 120 

Cooper — The  Wheeler  Dealers  (MGM),  3rd  wk 95 

Indian  Hills — How  the  West  Was  Won  (MGM — 

Cinerama),  28th  wk 140 

Omaha — Palm  Springs  Weekend  (WB) 155 

Orpheum — Take  Her,  She's  Mine  (20th-Fox) 110 

State — The  Incredible  Journey  (BV),  3rd  wk 90 


Severe  Cold  Chills  Boxoffices 
Throughout  Minneapolis  Area 

MINNEAPOLIS  — Aided  by  streets  still 
unplowed  from  last  week’s  blizzard  and 
record  subzero  weather,  the  pre-Christmas 
doldrums  dealt  movie  business  in  Minne- 
apolis a severe  blow,  making  the  week  a 
dismal  one  for  theatremen.  A small  con- 
solation was  that  the  slump  hit  during  a 
period  of  holdovers  and  reissues  that  had 
previously  done  satisfactory  business,  and 
exhibitors  could  look  forward  to  better  days 
in  the  coming  week  when  the  big  Christ- 
mas features  will  be  opening  locally. 


Century — Cleopatra  (20th-Fox),  25th  wk 90 

Cooper — How  the  West  Was  Won  (MGM- 

Cinerama),  40th  wk 100 

Gopher — A Farewell  to  Arms  (20th-Fox), 

reissue;  Marilyn  (20th-Fox) 75 

Lyric — Fun  in  Acapulco  (Para),  3rd  wk 70 

Mann — Take  Her,  She's  Mine  (20th-Fox),  5th  wk. . . .100 

Orpheum — McLintock!  (UA),  4th  wk 70 

State — Under  the  Yum  Yum  Tree  (Col),  4th  wk 80 

Suburban  World — Lord  of  the  Flies  (Cont'l),  9th  wk.  60 
World — The  Wheeler  Dealers  (MGM),  5th  wk 70 


'Yum  Yum  Tree'  Posts  Best 
Milwaukee  Preholiday  Mark 

MILWAUKEE — ’Twas  two  weeks  before 
Christmas  and  very  few  patrons  in  any 
house — apparently  all  engrossed  in  buying 
and  wrapping  packages  for  Christmas  giv- 
ing. Consequently,  as  exhibitors  have  come 
to  expect  in  weeks  shortly  before  Christ- 
mas, Milwaukee  had  its  poorest  report  in 
a long  time,  only  the  Warner  coming  up 
with  anything  really  good — 175  for  the 
third  week  of  “Under  the  Yum  Yum  Tree.” 


Downer — Lord  of  the  Flies  (Cont'l),  3rd  wk 125 

Mayfair — Take  Her,  She's  Mine  (20th-Fox) 150 

Oriental,  Tower — The  Secret  Passion  (SR)  50 

Palace — Take  Her,  She's  Mine  (20th-Fox),  2nd  wk. . .100 
Riverside — The  Incredible  Journey  (BV);  Tarzan's 

Three  Challenges  (MGM) 125 

Strand — Cleopatra  (20th-Fox),  22nd  wk 75 

Times — The  Conjugal  Bed  (Embassy),  2nd  wk 125 

Towne — Fun  in  Acapulco  (Para),  2nd  wk 110 

Warner — Under  the  Yum  Yum  Tree  (Col),  3rd  wk. . .175 


Eon  Productions’  “From  Russia  With 
Love”  is  based  on  the  Ian  Fleming  spy 
thriller  and  is  a United  Artists  release. 


ENDLESS 

BURNS  THE  ENTIRE 
POSITIVE  ROD 
Sava  Carbon  Cost 


'i[»oiuhon»«t 
PROJECTOR 
A CIM0NS 


W«st  Cooct  Th*otr®  S«rvic« 

ItJJ  H.W.  KLARMfY  — R0RTIAND.  ORtGON 


OMAHA 


Qutdoor  theatre  owners  generally  were 
fortunate  to  escape  serious  damage 
from  the  high  winds  that  gusted  up  to  80 
miles  an  hour  in  this  territory.  The  only 
drive-in  which  suffered  loss,  according  to 
first  reports,  was  the  Golden  Spike  on 
the  western  outskirts  of  Omaha,  where  the 
covering  of  part  of  the  tower  was  ripped 
and  some  angle-iron  twisted.  Two  con- 
ventional theatres  in  the  area  were  points 
of  fire  alarms.  Firemen  responded  to  a 
call  at  the  Stuart  in  downtown  Lincoln, 
where  assistant  fire  chief  Henry  Spahn 
said  an  overheated  motor  in  the  basement 
filled  the  theatre  with  smoke.  There  was 
no  fire  and  patrons  were  evacuated  in  an 
orderly  fashion. 

The  Astro  Theatre  in  downtown  Omaha 
received  damage  not  considered  too  ex- 
tensive from  smoke  and  water  when  fire 
broke  out  during  a period  when  no  film 
was  being  shown.  Damage  was  confined 
mainly  to  the  manager’s  office,  which  was 
badly  smoked  and  records  charred.  Fire- 
men stretched  tarps  over  the  Astro’s 
beautiful  lobby  carpeting  when  water 
seeped  through  the  ceiling  and  dripped 
from  light  fixtures. 

Cooper  Foundation  city  manager  Jack 
Klingel  announced  a new  manager  at  the 
Cooper  Theatre  here.  He  is  Everett  Kerr, 
who  came  here  from  the  Cooper  in  Okla- 
homa City  . . . Meyer  Stern,  AIP  repre- 
sentative in  this  territory,  entertained  Des 
Moines  exhibitors  with  a Christmas  party 
at  Johnny  and  Kay’s  last  week.  AIP  had 
two  pictures  going  last  week  in  downtown 
Des  Moines,  “Summer  Holiday”  at  the  Des 
Moines  and  “Pyro”  at  the  Paramount. 

The  hunting  season  has  kept  Merl  Burns, 
exhibitor  at  Memo,  S.  D.,  on  the  jump 
with  bangup  business  at  his  sports  goods 
store  . . . Chief  Barker  Don  Shane  pre- 
sided over  a preholiday  get-together  of 
Variety  Tent  16  Sunday  afternoon  at  the 


Sheraton-Fontenelle  Hotel.  The  annual 
Christmas  party  for  members,  their  wives 
and  guests  was  not  held  this  year  but  a 
party  is  being  planned  of  similar  nature 
right  after  the  first  of  the  year.  The  date 
has  not  yet  been  set  . . . Mel  Kruse,  who 
has  the  Pierce  Theatre  at  Pierce,  visited 
John  Preston  at  Columbus.  Preston,  now 
general  manager  of  the  Loup  River  Public 
Power  District,  formerly  ran  the  Coronado 
Theatre  at  Humphrey. 

A belated  report  of  the  death  of  Buzz 
Thacker  came  in.  A former  exhibitor  at 
Pender,  Buzz  died  in  California  and  burial 
was  held  at  South  Sioux  City.  He  was  a 
brother  of  Bert  Thacker,  for  many  years  a 
South  Sioux  exhibitor  . . . Howard  Burrus, 
exhibitor  at  Crete,  is  convalescing  at  his 
son’s  home  at  Central  City.  Howard  has 
closed  his  Isis  Theatre  during  Decem- 
ber. Son  Larry  is  administrator  of  the  hos- 
pital at  Central  City  . . . Reports  on  the 
success  of  “Lawrence  of  Arabia”  at  smaller 
situations  in  this  territory  are  hearten- 
ing. 

Bill  Wink,  Allied  Artists  office  manager, 
had  a report  from  A.  G.  “Tidy”  Miller, 
Atkinson  exhibitor,  on  his  visit  to  Denver. 
“Tidy”  visited  the  Cooper  Cinerama  The- 
atre there  and  renewed  an  old  acquaint- 
ance with  Norm  Nielsen,  the  manager  who 
formerly  was  RKO  branch  manager  in  this 
territory  . . . Russell  Smith  is  working 
with  merchants  at  Wausa,  Neb.,  for  a pro- 
gram of  merchant-sponsored  matinee 
movies  at  the  Community  Theatre. 

Earl  Kerr  of  Pine,  Colo.,  was  in  town 
booking  for  his  Iowa  theatre  interests. 
Other  exhibitors  on  the  Row  included  Ne- 
braskans Charles  Thoene,  Lyons;  Sid  Met- 
calf, Nebraska  City,  and  Phil  Lannon,  West 
Point  ...  It  is  reported  Art  Johnson,  who 
formerly  had  the  Dakota  Theatre  at  Yank- 
ton, is  now  running  a theatre  at  Pittsburg, 
Kas. 


• Merchant  advertising. 

• Constant  date  strip  projection  at  bottom  Ca,/  or  write  >,our  nearby  N.T.S.  branch  . . . 

of  screen  during  coming  attraction 

trailers.  KANSAS  CITY  8,  MO.,  223  W.  18th  Street 


• Song  slide  presentation. 

• Color  embellishment  of  screen  during 
showing  of  titles  and  black  and  white 
film. 

• Show  pictures  of  lost  children. 

• Call  doctors  during  show. 

• Colored  screen  surround  projection 
during  running  of  shorts. 


MILWAUKEE  3.  WIS.,  1027  N.  8th  Street 
MINNEAPOLIS  3.  MINN.,  56  Glenwood  Avenue 

National 
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Warmest  Holiday  Wishes 
to  Carl's  Friends 

from 

Mrs.  Carl  Reese 

Omaha 


P 


f 
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Best  Wishes  for  1964 

TOP  Advertising  Company 

Richard  Barkes  Charles  Shanon 


4110  Commercial  Avenue 


Omaha,  Neb. 


I 
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Wishing  You  the  Joys  of  the  Season 
Happiness  and  Prosperity  throughout  1964 

QUALITY  THEATRE 
SUPPLY  CO. 

1515  DAVENPORT— OMAHA 


WISHING  YOU  THE  BEST 
AND  A WONDERFUL  1964 

MEYER  L.  STERN 

American-International  Pictures 

1508  Davenport  Street 
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Merry  Christmas 

OMAHA  BOOKING  SERVICE 

WARNER  BROTHERS 

Bob  Hirz  Betty  Roberts 

525  Omaha  Building  & Loan  Association  Bldg. 


The  Omaha  Personnel  of 

Allied  Artists  Productions 

Extend  Hearty  Christmas  Greetings 
To  All  Our  Nebraska  and  Iowa  Friends 
Sol  Francis,  Manager 
Bill  Wink,  Office  Manager  & Booker 
Helen  Newman,  Cashier 


Holiday  Greetings 

From 

NATIONAL  SCREEN  SERVICE 

1508  Davenport  Street 
IZADORE  SOKOLOF 


CO-OP  THEATRE  SERVICES 

307  North  16th  Street 

BILL  BARKER  KEN  CLAYPOOL 

MARY  CONNORS 


Season's  Greetings  to  All 
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Happy  Holidays 


IRVING  BAKER 

BOXOFFICE 

OMAHA 


Happy  Holidays 

and  every  good  wish 
for  the  New  Year 

THEATRE  BOOKING  SERVICE 

JACK  and  EDITH  RENFRO  BILL  BURKE  § 


m 
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Holiday  Greetings 

and  Best  Wishes  for  J964 
MIDLAND  POP  CORN  CO. 

67  Eighth  Avenue  Northeast 
Minneapolis  13,  Minnesota 
FE  3-0434 


Season  s Greetings 


S.  E.  HELLER 
W.  H.  AIKEN 

Grand  Rapids,  Minn. 


*> 


| Holiday  Greetings  | 
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I Season's  Greetings 

| HAZELTON  and  DYNES 

||  Theatre  Film  Buying  Service 

16  North  7th  Street, 

Minneapolis  3,  Minn. 

BOB  HAZELTON  DICK  DYNES 


f 


I QUAD— STATES  | 

I THEATRE  SERVICE  | 

% RALPH  PIELOW,  IR.  1 

•t  % 

1000  Currie  Ave.  Minneapolis,  Minn. 

| Tel.  FED  5-4247  | 

I THE  SEASON'S  GREETINGS  FROM  I 

BUENA  VISTA  f 

DISTRIBUTION  CO.,  INC.  | 

(WALT  DISNEY  PRODUCTIONS)  1 

(MICKEY  MOUSE  CLUB)  | 

A Merry  Christmas — A Happy  New  Year  | 

AVRON  H.  ROSEN,  Branch  Manager  » 

Martin  Braverman,  Booker  s: 

Ann  Mortenson,  Secretary  ® 

| 1104  Currie  Ave.  Minneapolis,  Minn.  ^ ^ ^ 
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| Season  s Greetings 


NATIONAL  THEATRE 
SUPPLY  CO. 

56  Glenwood  Ave.  Minneapolis,  Minn. 

Tel.  FED  2-8273 


A MERRY  CHRISTMAS 
AND  A HAPPY  NEW  YEAR 

i 

MIX  TRANSFER 
AIR  DISPATCH 

78  Glenwood  Ave.  Minneapolis,  Minn 

g»frg%iSrc%iSraaftggSr<5^ 

I Season's  Greetings  I 

I | 

Merry  Christmas — Happy  New  Year  | 

LOMAC  DISTRIBUTING  CO.  | 

| JOE  LOEFFLER  | 

i|  1000  Currie  Ave.  Minneapolis,  Minn.  | 

| Tel.  FED  5-2203  I 

I f 


i HOLIDAY  GREETINGS 

and 

1 Best  Wishes  For  The  New  Year 

| § 

I PAUL  AYOTTE  I 

NATIONAL  SCREEN  SERVICE 

I 1 

654  Second  Ave.  N.  Minneapolis,  Minn.  » 


Seasons  Greetings 


| JON  PANKAKE 

BOXOFFICE  Representative 
§ Minneapolis  ® 

£ i 

g%jrB»fr«aftgjj!grg»3r«^^ 


BOXOFFICE  ::  December  23,  1963 


NC-3 


MINNEAPOLIS 


Mnl  City’s  visitor  of  the  week  from  Movie- 
ville  was  director  Daniel  Mann,  in 
town  to  promote  his  latest  feature,  a Dean 
Martin  starrer,  “Who’s  Been  Sleeping  in 
My  Bed?”  Mann  defended  his  film  as  valid 
satire  against  a newsman  who  playfully 
suggested  to  him  that  what  the  public 
wants  is  more  serious  pictures  and  fewer 
frivolous  comedies.  <Any  reader  of  the 


MINNEAPOLIS 


“ « 


A Merry  Christmas 
A Happy  New  Year 


i 
f 

From  All  of  Us  to  All  of  You  f 

I 

UNIVERSAL  PICTURES! 

S 


COMPANY 


Kenneth  Adams 
Chuck  Bliss 
Chet  LeVoir 


Roy  Miller 
John  Wang 
Glenn  Wood 


& 


I 

I 

1 
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Boxoffice  Barometer  could  have  given  this 
newsman  a lecture  on  the  realities  of  the 
movie  business.)  Of  his  picture,  Mann  said, 
"I  think  the  film  is  a delightful  spoof  of  our 
times  and  I think  it  has  something  to  say 
and  we’ve  done  our  best  to  say  it  in  an 
entertaining  way.” 

Despite  an  alarming  lack  of  cooperation 
from  old  man  weather,  local  first-run  ex- 
hibitors have  done  exceptionally  well  in 
getting  mileage  out  of  their  Thanksgiving 
features,  most  of  which  have  done  well 
right  down  to  the  present.  Quality  of  the 
product  and  smart  exploitation  thereof  is 
the  trick,  say  veteran  theatremen.  An- 
nounced this  week  as  Christmas  features 
for  downtown  houses  are  ‘‘The  Cardinal,” 
due  in  at  the  State;  “4  for  Texas”  at  the 
Lyric;  “Who’s  Minding  the  Store?”  at  the 
Orpheum,  and  “Kings  of  the  Sun”  at  the 
Mann. 

A success  story  reported  by  Bob  Carr, 
manager  of  the  Maco  Lyric,  is  his  promo- 
tional contest  for  “X — the  Man  With  the 
X-Ray  Eyes.”  With  the  prize  a Roberts  1055 
stereophonic  tape-recorder  donated  by 
Radio  Electronic  Supply,  all  Twin  Cities 
Roberts  dealers  were  supplied  with  props 
and  entry  blanks,  and  promotion  began. 
The  final  tally  revealed  a fantastic  2,384 
entries,  with  the  winning  presentation 
made  by  Bob  on  television  station  WTCN. 


The  success  of  the  contest  as  a promotional 
device  was  best  spelled  out  in  the  fat  box- 
office  on  the  AIP  picture,  one  which,  frank- 
ly, wasn’t  one  to  make  a theatreman  stand 
up  and  cheer  in  anticipation  of  a stampede 
on  his  front  doors.  Seems  there  should  be  a 
lesson  in  all  this  somewhere  for  exhibitors 
who  just  stand  back  with  their  hands  in 
their  pockets  and  wonder  where  the  audi- 
ences are  these  days. 

Young  Blind  Persons  Are 
Guests  of  Publicists 

From  Western  Edition 

HOLLYWOOD— The  Hollywood  Pub- 
licists Ass’n  sponsored  Christmas  parties 
on  the  13th,  14th  for  the  500  members  of  the 
Foundation  for  the  Junior  Blind. 

Steve  Allen,  Allyson  Ames,  Mary  Ander- 
son, Dick  Chamberlain,  Nat  Cole,  Bill 
Dana,  Rufe  Davis,  Clarence  Nash,  William 
O.  Douglas  jr.,  Jim  Franciscus,  Jack  Ging, 
Marty  Ingels,  Dal  McKennon,  Pernell 
Roberts,  Ray  Walston  and  Bruce  Yarnell 
were  entertainers. 

Los  Angeles  organizations  contributed 
toys,  gifts,  refreshments  and  phonograph 
records  to  members  of  the  nonprofit  or- 
ganization, of  which  Norman  Kaplan  is  the 
founder  and  executive  director. 


United  Artists  Records  and  its  parent 
film  company  are  backing  the  national 
openings  of  Stanley  Kramer’s  “It’s  a Mad, 
Mad,  Mad,  Mad  World”  with  tie-in  displays 
in  shops  from  coast-to-coast. 


MINNEAPOLIS 


MINNEAPOLIS 


LEO'S  MINNEAPOLIS  GANG 
EXTENDS 

Best  Wishes  for  a Merry  Christmas 
and  a Prosperous  New  Year 

LEROY  SMITH:  Branch  Manager 
DON  DALRYMPLE:  Office  Manager 
Salesmen:  CHARLES  STOFLET, 
DARYL  JOHNSON 

Bookers:  DICK  ELLMAN,  BOB  BRANTON, 
DAVID  SYLVESTER 


% 

| Seasons  Greetings 

§ A Merry  Christmas  and  A Happy  New  Year 

^ From  the  Five  of  Us  to  All  Our  Friends 
Eddie  Burke,  District  Manager 
Salesmen:  Lon  Eichten,  Larry  Fuehrer, 
ft  Bob  Helmerson  & Jim  McDonald 

1 Motion  Picture  Alexander  Corp. 


4362  Coolidge  Avenue  Minneapolis  24,  Minn. 
Telephone  WA  2-3452 
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Season  s Greetings 

A Merry  Christmas  A Happy  New  Year 

Health  and  Prosperity 
From  All  of  Us  to  All  of  You 

NORTHWEST  THEATRE  CORP. 


1104  Currie  Ave. 


Tel.  FE  6-8669 


Minneapolis,  Minn. 


Comprising  a group  of  some  75  of  the  territory's 
exhibitors  and  others 

Buying  and  Booking  Pictures 
Paul  Lundquist  Dorothy  Duray 

Dick  Toilette  Dolores  Lundquist 


% Best  Wishes  for  the  Holidays 

| From  All  of  Us  to  All  of  You 

I PARAMOUNT  PICTURES 

•I 

ij|  F.  C.  Myers,  Branch  Manager 

s Bonnie  Lynch,  Booking  Manager 

ft  Birger  Ronning,  Joe  Rosen,  Salesmen 

S Bookers: 

jl  Ernie  Lund  Ann  Krekelberg 

f 1104  Currie  Ave.  Minneapolis,  Minn. 
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jyjonday,  December  16  marked  the 
“seventh  day”  of  Paramount’s  cross- 
country screening  of  the  upcoming  bell- 
ringer, “Seven  Days  in  May.”  The  red-car- 
pet  screening  at  the  Capri  Theatre  in  Des 
Moines  on  that  date  met  with  enthusiastic 
response  and  applause  from  the  invited 
audience.  It  would  seem  safe  to  say  that 
the  public  response  to  this  precision-perfect 
production  will  be  something  the  industry 
can  put  in  its  billfold.  It  is  a film  of  great 
value,  both  in  theme  and  execution — a real 
barn-burner ! 

Rvery  kid  in  town,  no  matter  what  age,  is 
happy  with  the  progress  of  A.  H. 
Blank’s  zoo.  Children  in  one  Des  Moines 
school  wrote  letters  of  thanks  to  the  film 
industry  philanthropist  for  his  gift  to  the 
city  of  $150,000.  One  moppet  also  expressed 
hope  “that  you  have  enough  money  for  this, 
Mr.  Blank.”  Procedure  is  moving  in  the 
legal  areas  regarding  city  procurement  of 
government  land.  The  zoo  is  scheduled  to 
be  opened  in  1965  in  the  old  Ft.  Des  Moines 
area. 

Roaring  good  idea  of  the  Lions  Club  meet- 
ing at  Hastings,  Neb.,  was  one  by  Cen- 
tral States  Manager  Fred  Teller.  Showman 
Teller,  invited  to  speak  to  the  service  group, 
brought  the  Lions  to  his  theatre  for  the 
talk,  showed  movies  and  even  gave  them 
popcorn  ...  It  was  a long  season  for  the 
drive-ins,  but  the  first  blast  of  real  winter 
ushering  in  December  saw  all  but  the  year- 
arounds  shuttering  till  crocus  time. 

Real  Christmasy  again  this  year  is  Co- 
lumbia’s Filmrow  office,  with  Santa, 
tree,  tinsel  and  all  the  trimmings  in  place. 
The  staff  did  a bit  of  yuletide  partying  on 
the  premises  Thursday  the  19th  . . . Mean- 
while, next  door  at  Paramount,  there  was 
a Christmas  party  the  same  day. 

Yule  party  for  Des  Moines  buyers,  com- 
pliments of  Meyer  Stern,  AIP  of 
Omaha,  was  at  Johnny  and  Kay’s  restau- 
rant on  the  11th.  The  annual  event  was  en- 
joyed by  all  attending. 

marks  the  Santa  spotlight!  Applause  to 
the  WOMPIs  who  participated  in  the 
local  Salvation  Army  doll  dress-making 
contest,  with  the  dolls  to  be  distributed  to 
needy  children  for  Christmas.  Four  hun- 
dred well-dressed  dolls  were  entered.  There 
were  seven  top  winners  and  two  of  the 
seven  were  WOMPIs.  Dorothy  Probst,  United 
Artists  staffer  and  WOMPI  president,  and 
Betty  Hemstock,  past  president,  from  Cen- 
tral States,  were  honored  for  their  chic  de- 
signing and  needlework. 

M rs.  R.  G.  “Betty”  Olson  of  Paramount 
passes  on  to  the  Brave  New  World  the 
discovery  that  Pepsi-Cola  makes  a terrific 
hair  spray.  Betty  came  upon  this  revolu- 
tionary finding  while  working  the  conces- 
sions counter  at  Variety’s  annual  Christmas 
party.  Seems  a clumsy  customer  spilled  his 
purchase  of  Pepsi  and  Betty  got  a carbon- 
ated bath,  plus  a well-set  hairdo. 

J^fter  more  than  six  months  in  port  at  the 
Ingersoll  Theatre  here,  “Cleo’s”  barge 
will  shove  off  in  early  January  from  Des 
Moines  . . . Residents  at  Laurens  are  at- 
tempting to  light  up  their  theatre  again, 
through  subscriptions  in  a community  wide 
effort. 

CJincere  Good  Wishes  to  All  for  a Merry 
Old-Fashioned  Holiday! 


Southern  Exhibitors  Group  Appeals 
For  More  and  Better  Film  Prints 


From  Southeast  Edition 

MEMPHIS — A protest  against  what  is 
termed  “a  pennywise  and  pound  foolish” 
economy  practice  regarding  the  number  of 
film  prints  supplied  to  each  exchange,  and 
their  inspection  has  been  forwarded  to 
tradepapers  and  film  distributors  by  the 
Motion  Picture  Theatre  Owners  of  Ar- 
kansas-Tennessee-Mississippi  over  the  sig- 
nature of  Bruce  Young,  retiring  president, 
following  the  association’s  convention  held 
here  recently. 

“Exhibitors  at  the  54th  annual  conven- 
tion of  the  Tristate  Theatre  Owners  No- 
vember 12-13  held  at  the  Chisca  Hotel  in 
Memphis  generally  agreed  that  definite 
action  should  be  taken  in  respect  to  the 
indifferent  attitude  of  a number  of  major 
film  companies  regarding  the  number  of 
prints  supplied  the  exchanges  on  feature 
pictures,”  Young’s  open  letter  reads,  “and 
also  regarding  the  condition  of  the  prints 
that  are  being  received  by  the  theatres  in 
the  Tristate  area. 

“While  a few  of  the  companies  are  still 
inspecting  their  product  100  per  cent,  the 
major  portion  have  curtailed  inspection 
considerably.  This,  coupled  with  the  indif- 
ference by  National  Screen  on  rendering 
service  particularly  in  the  smaller  situa- 
tions, has  affected  the  boxoffice  dollar 
considerably. 

“Our  committee  took  the  print  situation 
up  with  Memphis  Film  Service,  which 
advised  that  they  are  only  following  the 
instructions  given  them  by  the  distributors 
and  they  have  no  discretion  increasing  or 
decreasing  the  amount  of  inspection;  that 
Memphis  Film  Service  is  acting  as  a ship- 
ping room  employe  of  each  distributor  for 
whom  they  do  backroom  work,  and  as  such 
is  compelled  to  abide  by  all  instructions 
issued  by  the  employer-distributors. 

“Our  committee  also  reported  that  there 
has  been  some  possibility  of  a further  re- 
duction in  inspection,  if  this  were  pos- 
sible. 

“This  pennywise  and  pound  foolish 
economy  is  the  reason  for  the  Tristate 
Theatre  Owners  action.  We  certainly  can- 
not find  fault  with  economy  but  when  it 
reaches  the  stage  of  forcing  theatres  to 
close  due  to  the  lack  of  print  supply,  and 


causing  late  dates  when  the  prints  are  in 
such  bad  condition  that  they  cannot  be 
run,  we  feel  the  film  companies  should 
not  economize  to  the  extent  of  closing  our 
businesses. 

“We  humbly  seek  and  openly  request 
your  help  in  correcting  this  situation  be- 
fore it  becomes  too  late.” 


HERE’S  YOUR  CHANCE 

to  get  in  the 

BIG  MONEY 


As  a screen  game, 
HOLLYWOOD  takes  fop 
honors.  As  a box-office  at- 
traction, it  is  without  equol.  It  has 
been  a favorite  with  theatre  goers  for 
over  15  years.  Write  today  for  complete  de- 
tails. Be  sure  to  give  seating  or  car  capacity. 

HOLLYWOOD  AMUSEMENT  CO.  ... 
3750  Oakton  St-.  * Skokie,  Illinois 
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Seasons  Greetings 


PAT  COONEY 

BOXOFFICE  REPRESENTATIVE 
Des  Moines 
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I 
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sencf  /r>e 


□ 2 years  for  $5  □ 1 year  for  $3 

□ Remittance  Enclosed 


□ 3 years  for  $7 
□ Send  Invoice 


THEATRE.. 


STREET  ADDRESS 

TOWN ZONE STATE.. 

NAME POSITION 


THE  NATIONAL  FILM  WEEKLY  52  issues  a year 

825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo. 
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Music  Makers  Work 
On  Four  Features 

From  Western  Edition 

HOLLYWOOD  — Musical  scoring  and 
composing  for  four  films  were  arranged 
during  the  week. 

Walter  Scharf  will  compose,  arrange  and 
conduct  the  musical  background  for 
MGM’s  "Honeymoon  Hotel,”  while  the  New 
Christy  Minstrels,  under  the  direction  of 


Randy  Sparks,  will  compose  original  music 
and  lyrics,  and  score  MGM’s  “Company  of 
Cowards.” 

Using  a 60-piece  orchestra,  composer- 
conductor  Paul  Dunlap  will  begin  scoring 
"The  Naked  Kiss,”  Leon  Fromkess-Sam 
Firks  picture  for  Allied  Artists  distribution. 

And  a major  music  promotion  for  Jack 
Rose’s  “Who’s  Been  Sleeping  in  My  Bed?” 
focusing  on  the  title  song  by  Burt  Bach- 
arach  and  Hal  David,  has  been  scheduled 
by  Paramount  Pictures  and  its  publishing 
subsidiary,  Famous  Music  Corp. 


Agency  Wins  Judgment 
From  Rooney's  Earnings 

From  Western  Edition 

HOLLYWOOD  — The  Goldstone-Tobias 
agency  was  given  a judgment  by  superior 
Judge  Adolph  Alexander  for  $8,350  in  its 
suit  against  Mickey  Rooney’s  Barbroo  En- 
terprises Productions.  The  agency  claimed 
that  under  a compromise  agreement  Bar- 
broo agreed  to  pay  G-T  $9,000  of  Rooney’s 
earnings  under  a pact  signed  Sept.  21,  1961, 
but  had  paid  only  $650. 
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The  Des  Moines  Office  ® 

of 

20TH  CENTURY-FOX 

Extends  Season's  Greetings 

DAVE  GOLD  MARIE  SLATKOSKE  | 

BILL  DOEBEL  BERNICE  RUDSTON  § 

.«  " ' & 

- A Merry  Christmas  and  Happy  1964  » 

I i 

§ from  the  folks  at  $ 

% I 

WARNER  BROS. 

Joe  Yunog,  Branch  Manager 
Norman  Holt,  Salesman 
Joe  Ancher,  Office  Manager 
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1 Season  s Greetings 

2 From  all  at 
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UNIVERSAL  PICTURES  CO. 

R.  G.  Olson,  Branch  Manager 
Frank  Zanotti,  Salesman 
Thelma  Washburn,  Booker 


% The  Des  Moines  Office 

I °* 

| UNITED  ARTISTS 

I 

& wishes  you  a wonderful  holiday  season! 

1 

& 


.8  * 


WE  WISH  YOU  A 


Merry  Christmas! 

Des  Moines  Theatre  Supply 

Art  Thiele  Dick  Sutton 

Joanna  Greene  John  McCallum 

1121  High  St.  Des  Moines  9,  Iowa 
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Merry  Christmas  and  Happy  New  Year! 

B & I BOOKING  AGENCY 

214  Plymouth  Building,  Des  Moines 
ATlantic  8-7949 

Bert  Thomas,  Manager 


| « 

$ Merriest  Christmas  . . . Happiest  New  Year  g 

| COLUMBIA  PICTURES 

5 15- 13th  St. 

Joe  Jacobs,  Branch  Manager 
Bill  Dippert,  Office  Manager 

$ 

John  Pascuzzi,  Booker 
Ed  Cohen,  Jim  Ricketts,  Salesmen 
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■’  MERRY  CHRISTMAS  HAPPY  NEW  YEAR 

A&A 

IOWA  UNITED  THEATRES 


1123  High  Street 


Des  Moines,  Iowa 
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MILWAUKEE 


J^ooks  like  Harold  “Bud”  Rose,  publicist, 
has  another  job  cut  out  for  him.  Bud 
announced  that  he’d  go  to  Washington  to 
try  and  “talk”  our  legislators  into  pro- 
posing that  a stamp  be  issued  depicting 
little  John  F.  Kennedy,  jr.  saluting  his 
father’s  casket.  Bud  said  the  idea  came 
from  a San  Francisco  newspaper,  only  ac- 
cording to  Bud,  the  request  should  come 
from  Wisconsin,  since  it  was  Wisconsin 


where  the  late  president  made  his  bid  for 
the  presidency.  Pictured  in  front  of 
thousands  of  letters  requesting  Bud  do 
something  about  it,  he  said  he  would  re- 
quire 500,000  signatures  in  order  to  go  into 
action. 

The  controversial  “Raisin  in  the  Sun,” 
which  played  at  the  Times  Theatre  here, 
was  shown  at  Marquette  University’s 


Brooks  Memorial  Union  Hall  by  the  Brooks 
council  . . . Ventriloquist  Edgar  Bergen  and 
his  troupe  of  dummies  headline  the  De- 
cember 14  dinner  dance  at  the  Milwaukee 
Athletic  club  . . . The  first  talent  contract 
for  the  Midwest  Spring  Festival  March  7- 
15  has  been  signed  with  Max  Morath,  tele- 
vision entertainer  who  specializes  in  rag 
time  songs  with  piano  solos.  The  festival, 
to  be  held  at  State  Fair  Park,  will  be  de- 
voted largely  to  a national  scale  flower 
show,  the  largest  held  in  Milwaukee  in  27 
years.  The  show  last  year  featured  the 
film  industry  for  the  theme. 


MILWAUKEE 


4 
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MILWAUKEE  FILM  CENTER 

333  N.  25th  St. 

Milwaukee  3,  Wise. 

Oliver  Trampe,  Mgr. 
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I Apex  Films  § 

% American  International  Pictures 


2145  Broadway 

Chick  Lloyd 
Helen  Mazza 


Denver 

John  Vos 
Sandy  Steerman 


| 

825-2263  f 
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Season's  Greetings 

Jack  Lorentz  Ray  Schulz 

20th  CENTURY-FOX  FILM  CORP. 

720  W.  State  St.  Milwaukee,  Wis. 


4 4 

4 Best  Wishes  for  the  Holidays  4 
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From  all  of  us  to  all  of  you 

from 

M.  G.  M.  Inc. 

John  Pilmaier  Hildegarde  Albreche 

Harry  Schlar  Arthur  Helig 

and  the  rest  of  the  gang 

736  W.  State  Street  Milwaukee,  Wis.  53233 
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I 

Merry  Christmas  | 

from  |j 

WARNER  BROS.  I 

Paul  Schober  Jim  Ascher  | 

212  W.  Wisconsin  Ave.  Milwaukee  3,  Wis.  1 


I I 

Season  s Greetings 

I UNITED  ARTISTS  CORP.  f 

1 1137  No.  8th  St.  Milwaukee 

I 

*|  Joe  Imhof 

1 Jack  Dionne  Ken  Siem 
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Holiday  Greetings 

Universal  Pictures  Exchange 
720  W.  State  St.  Milwaukee  (3),  Wis. 

Pat  Halloran  — Sales  Mgr. 

Sid  Turer  — Salesman 
A1  Jahneke  — Office  Mgr. -Booker 
Ann  Vis'hing  — Booker 


| OUR  WISHES  TO  YOU  f 

A Most  Merry  Christmas  | 

A Most  Happy  New  Year  § 

ALLIED 
ARTISTS 
PRODUCTIONS 


NAT  NATHANSON 

720  W.  State  St. 


JOHN  BATES  MEYER  KAHN 

Milwaukee  3,  Wis. 
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LINCOLN 


^^alter  Jancke  wrapped  up  another  year 
of  work  as  cochairman  for  the  air 
base  coordinating  team  when  this  group 
of  Lincolnites  working  with  Lincoln  Air 
Force  base  representatives  presented  an 
annual  report  of  activities  to  Mayor  Dean 
Petersen  and  the  air  base  commander  at 
a special  luncheon  . . . Omaha  will  be 
the  working  address  of  Dan  Flanagan,  84th 
and  O Drive-In  manager,  for  about  two 
months  after  the  23rd.  He  reports  this  to 
relieve  Bob  Collier  for  a month's  vacation, 
then  Paul  Ellsberry  for  another  month. 
Collier  is  city  manager  for  the  three 
Brehm-Hruska  drive-ins  in  Omaha,  also 
managing  the  Q-Twin  open  airer  where  he 
has  his  offices.  Ellsberry  is  manager  of 
the  Airport  Drive-In.  Dan’s  84th  and  O 
here  will  still  be  operating  on  a nightly 
schedule,  at  least  until  the  first  of  the 
year. 

The  cold  and  fast-traveling  winter  winds 


I Take  A Tip  From  Me 
Exploit  More  In  '64' 


And  Remember  To  Get  Your 

S PECIAL 
TRAILERS 

From  Dependable 

FILMACK 


n:iif  in.: 


bearing  down  on  Nebraskaland  the  week- 
end of  December  7-8  at  rates  from  30  to 
50  miles  an  hour  left  the  Varsity  Theatre 
marquee  intact  but  the  National  Bank 
of  Commerce  building  right  next  door  on 
13th  street  didn’t  fare  as  well.  It  twisted 
the  marquee  and  left  some  glass  door- 
window  damage  in  its  all-night,  all-day 
pounding.  It  also  tore  Dan  Flanagan’s 
brick  chimney  off  his  house  but  left  his 
84th  and  O Drive-In  alone.  That  left  Dan 
free  to  provide  second  in-car  heaters  to 
some  of  the  Saturday  night  patrons  who 
found  the  temperatures  canceling  the 
usual  efficiency  of  a single  heater. 

This  is  official:  Football  fan  Walt 

Jancke  says  the  Cornhuskers  from  the  Uni- 
versity of  Nebraska  will  have  to  win  the 
Orange  Bowl  tilt  New  Year’s  Day  in  Miami 
without  his  on-the-spot  rooting — too  many 
irons  in  the  fire  here  at  home  with  the 
State  reopening  Christmas  Day  and  holi- 
day shows  at  both  the  State  and  Varsity. 
However,  Lincoln-Omaha  drive-in  owner 
Russell  Brehm  is  one  of  some  7,500  Lin- 
colnites-Nebraskans  intending  to  head  for 
Miami.  That’s  the  number  of  Orange  Bowl 
game  tickets  sold  by  the  university  here 
thus  far. 

Larry  Starsmore  of  Colorado  Springs, 
president  of  Westland  Theatres  Corp.,  was 
in  Lincoln  earlier  this  month  to  meet  and 
confer  with  Glenn  Slipper  of  National  The- 
atres Supply  of  Kansas  City.  Slipper’s 
firm  is  providing  much  of  the  equipment 


and  material  going  into  the  renovation  of 
the  State  Theatre,  one  of  the  houses  owned 
by  Nebraska  Theatres  Corp.,  sister  organ- 
ization of  Westland  Corp. 

Movie  house  professionals  in  this  part  of 
Nebraska  are  applauding  nonprofessional’s 
“competition”  from  Archie  Smith,  Beatrice 
city  fireman.  Smith  takes  his  “Kelly  days,” 
the  special  off-duty  ones  given  for  unusual- 
ly long  work  hours,  and  shows  several  near- 
by nursing  home  residents  movies  at 
“Smitty’s  movie  night.”  It  all  started  about 
five  years  ago  when  he  and  his  wife  showed 
vacation  slides  for  her  mother  and  some 
other  patients  at  the  Good  Samaritan 
Home  in  Beatrice.  Gradually  added  has 
been  three  others,  the  Mennonite  Deaconess 
Hospital  and  the  Peterson  Nursing  Home 
in  Beatrice,  plus  the  Good  Samaritan  Home 
over  in  Wymore.  The  slides  gave  way  to 
movies  borrowed  from  the  library,  now 
shown  on  a new  projection  machine  pur- 
chased by  interested  friends  and  clubs. 
Smith  says  residents  talk  about  a show 
two  weeks  before  he  comes  and  two  weeks 
after,  according  to  nurses.  “How  could  we 
ever  quit?”  he  asks. 

Varsity  Theatre  patrons,  after  the  De- 
cember 5 show,  got  their  movie  fare  on  a 
brand  new  white,  40-foot  widescreen.  The 
replacement  of  the  older  silver  reflecting 
screen,  installed  when  3-D  pictures  came 
out,  was  done  between  the  last  show  on 
the  5th  and  the  next  day’s  1 p.m.  business 
start  . . . Over  at  the  State  the  exten- 
sive remodeling  was  progressing,  wth  stage- 
hand workers  hanging  the  new  gold-colored 
stage  curtain,  now  that  the  dust-raising 
work  in  the  auditorium  is  over. 


Join  the  Widening  Circle 


Send  in  your  reports  to  BOXOFFICE 
on  response  of  patrons  to  pictures 
you  show.  Be  one  of  the  many  who 
report  to— 

THE  EXHIBITOR  HAS  HIS  SAY 

A Widely  Read  Weekly  Feature  of  Special  Interest 


Address  your  letters  to  Editor. 
'Exhibitor  Has  His  Say."  825 
Van  Brunt  Blvd..  Kansas  City  24, 
Mo. 
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« ADLINES  & EXPLOITIPS 

• ALPHABETICAL  INDEX 

• EXHIBITOR  HAS  HIS  SAY 

• FEATURE  RELEASE  CHART 

• FEATURE  REVIEW  DIGEST 

• SHORTS  RELEASE  CHART 

• SHORT  SUBJECT  REVIEWS 

• REVIEWS  OF  FEATURES 
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WANTED 

THE 

RUNNING 

MAW 

WATCH  FOR  THIS 
EXCITING  NEW  CONTEST 
IN  THE  HOUSTON  POST 

rf"  REWARD  ~CS 

Valuable  Gifts  and  Cash  Prizes 
Increase  Each  Day  "THE  RUNNING 
MAN"  Remains  Unidentified! 

WARNING 

Don'*  mitt  tfct  detail*  of  ffeit  eiciHng  now  con. 
rot*  In  YOUR  RIG  SUNDAY  Hootton  Pot* 
don  f mitt  mo  mo.io,  "The  Rmnin. 

• Inch  open  Thunder.  October  17, 

The  Houston  Post 


This  preliminary  ad,  measuring  4 cols.  7 inches,  was 
one  of  numerous  large  layouts  published  in  the  run  of 
the  paper  by  the  Houston  Post  in  support  of  its  live 
"Running  Man"  contest. 

'Running  Man'  Grabs 
Big  Space  in  Daily 

Large  run-of-paper  ads  appeared  in  the 
Houston,  Tex.,  Post  for  days  in  advance  of 
the  “The  Running  Man”  at  the  Majestic 
Theatre,  all  promoting  a “Running  Man” 
contest  sponsored  by  the  Post’s  circulation 
department. 

The  “Running  Man,”  in  a different  dis- 
guise every  day,  appeared  at  various  places 
around  the  city  for  an  hour  or  so  as  an- 
nounced in  the  ads.  Each  day,  $25  was 
offered  to  the  person  identifying  the  “Run- 
ning Man.”  If  he  escaped  identification 
any  day,  the  $25  award  was  added  to  the 
next  day’s  cash.  In  addition,  a $50  bonus 
was  offered  if  the  winner  had  a copy  of 
the  Houston  Post  at  the  time  he  made  the 
identification. 

After  preliminary  announcements,  the 
contest  went  through  five  days  before  any- 
one identified  the  “Running  Man.”  The 
winner  received  accumulated  daily  prizes 
of  $125,  plus  a bonus  of  $50  for  possessing 
a copy  of  the  Post;  four  tickets  to  the 
film,  four  dinners  at  a local  restaurant  and 
a wristwatch. 

Besides  ad  layouts  ranging  up  to  3 cols. 
14  inches,  the  Post  gave  news  coverage  to 
the  hunt,  as  each  day  passed,  reporting  no 
identifications  were  made  and  the  addition 
of  more  prize  money  in  the  pot. 

The  contest  cooked  up  by  the  Columbia 
exploitation  department  netted  an  unusual 
amount  of  news  space. 

Joe  Bugala,  general  manager  for  Manos 
Theatres,  has  appointed  William  Kohagen 
to  direct  distribution  of  “Peppino’s  Small 
Miracle,”  which  Manos  handles. 


Death  of  Neighborhood  Subrun  House 
Diagnosed  as  Lack  of  Showmanship 


Five  years  ago,  in  the  Aug.  25,  1958, 
issue  of  Boxoffice,  Harvey  Chertok,  now 
director  of  advertising  and  publicity  for 
Seven  Arts  Associated  in  New  York  City, 
reported  on  a study  he  made  in  preparing 
his  Master’s  thesis  at  New  York  University, 
“The  Effects  of  Exploitation  Upon  Neigh- 
borhood Theatre  Ticket  Sales.”  The 
article,  entitled  “How  $19.48  Sparked  a 
Subrun  Campaign,”  dealt  specificaUy  with 
a controlled  study  of  two  New  York  City 
theatres  in  which  Chertok  sought  to  prove 
that  an  extra  effort  in  time  and  imagina- 
tion by  a theatre  manager  can  materially 
hypo  attendance. 

The  campaign,  prepared  for  a nine-day 
summer  run  of  “Witness  for  the  Prosecu- 
tion” at  the  Burnside  Theatre  in  the 
Bronx,  was  unquestionably  a success.  For 
a total  cost  of  $19.48,  the  advertising-pub- 
licity scholar  arranged  a treasure  hunt  and 
a lucky  number  contest,  tiein  promotions 
with  the  neighborhood  merchants,  and  even 
a stage  show  on  opening  night.  All  activi- 
ties were  designed  without  unnecessary 
complications  so  that  they  could  have  been 
done  by  the  manager  of  the  theatre  had 
he  intended  to  do  so.  Further,  they  were 
planned  with  a minimum  budget  so  as  to 
prove  that  a profitable  exploitation  cam- 
paign does  not  necessarily  involve  a major 
expenditure. 

The  results?  Ticket  sales  for  the  entire 
engagement  were  up  48.5  per  cent  above 
average  business  for  a corresponding  nine- 
day  period  since  the  beginning  of  the  year. 
Further,  business  at  the  Burnside  was  38.5 
per  cent  greater  than  that  at  the  control 
theatre  which  did  no  exploitation. 

That  was  five  years  ago  and  even  after 
Chertok  proved  his  point,  it  was,  believe  it 
or  not,  the  last  time  that  showmanship  or 


In  August  1958  . . . Promotions,  Patrons 


No  Showmanship  . . . Theatre  Dies 


exploitation  was  ever  seen  at  the  Burnside. 
The  other  day  he  happened  to  be  passing 
by  the  theatre  and  took  a picture  of  its 
marquee  today:  “Coming  soon!  Another 
Food  City  Super  Market.” 


Junior  High  Band  Gives  Concert  for  'Arabia' 


“Lawrence  of  Arabia”  got  the  plush 
treatment  for  its  initial  roadshow  openings, 
so  a little  fanfare  is  in  order  when  it  opens 
its  popular-price,  continuous  runs.  Such 
was  Murray  Spector’s  idea;  he  manages 
the  Oritani  Theatre  in  Hackensack,  N.J., 
for  Stanley  Warner. 

On  opening  night  he  persuaded  the 
Hackensack  Junior  High  School  band  to 
give  off  with  some  25  minutes  of  martial 
music  from  in  front  of  the  theatre,  after 
which  they  marched  into  the  house  to  see 


the  spectacular  film  free. 

Spector  also  promoted  300  roses  to  give 
to  the  first  300  women  on  the  first  night. 

The  SW  showman  started  his  promotion 
three  weeks  in  advance  with  a teaser  trailer 
and  a lobby  saturated  with  advertising  ma- 
terial. He  distributed  a special  program 
herald  ( ad  on  back  to  help  on  the  cost) , 
and  also  used  3,000  of  the  production 
circulars. 

Woolworth’s  used  a “Welcome  Lawrence 
of  Arabia”  display  boosting  the  album. 
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who  is  your  VIP*? 


Tell  us  about  your  \ .I.P. 
and  icin  Valuable  Prizes — 

Rtchard  Burton  and  Elizabeth  Taylor 
arr  thr  \<r>  Important  1*«hi»  in 
The  V1P.<’  which  will  open  at  the 
KIM.  THKATRE.  Wedneak}.  No*. 
_fUH.  Hv»e\er.  *ver>onc  has  ihctr  own 
V.I.P.  ahd  *re  w ould  like  to  hear  about 
about  him  or  hen. 
lit  v,  » trhat  to  do 

In  at)  »ord»  or  less,  tell  us  about 
> «mr  V. I.P.  Vers  Important  Pokctuui 
\\-rs  Imprrsfise  Pol ks man.  or  Mother. 

Father.  Olcboty.  etc.' 
ttrnti  he 

up  c*m 

lew.  fmp  uw 

« Tn.  tmtm  tut 

»*!  •>  H 


Salk-.  iMtrlilrt  I P.ImM 


KiHG 


I Imtpurinnt  J’.r.../ 


. e^inV.I.P.  Prize 
■Ji**1  iu  PACKAGES 

2 M(b  to  •«*  TV  \ .I.P.s" 
.hrtW»*w KIV.  Tit).  vrUJ. 

a m<;m  KkroRD  \i.m  m 

of  "Thv  \ . I.  P.  Theme" 

A Dell  Pocket  Edition  «{ 

“The  V.I.P.s 


Vallet  Forge  I .ife 

so/  -..  «•  tip.  tMd  n momcKT  uigiuf.  m a* 


STARTS  WED. 

NOVEMBER  20th 


VIP  Page  Ad  So  Good  Its 
Sold  for  Three  Issues 

Bob  Anderson  fixed  up  a package  that 
was  so  attractive  to  the  editor  of  his  local 
weekly  newspaper  he  took  it  over  completely 
and  advertised  it  in  a page  ad  in  three 
weekly  editions.  The  package  was  only  a 
VIP  contest,  but  it  was  done  up  with  some 
very  attractive  prizes  which  Anderson  him- 
self promoted.  Bob  manages  the  Sameric 
Theatre,  which  is  situated  in  the  Valley 
Forge  Shopping  Center  in  King  of  Prussia, 
Pa.  The  picture  was  “The  V.I.P.s” 

Anderson  is  not  afraid  of  personal  con- 
tacts. He  saw  the  Dell  Pocketbook  dis- 
tributor and  promoted  ten  copies  of  “The 
V.I.P.s”  paperback.  Similarly  he  got  ten 
records  of  the  film  album,  and  to  top  it  all 
got  W.  T.  Grant’s  local  manager  to  donate 
the  grand  prize,  a portable  television  set. 

This  package  was  offered  to  the  weekly 
newspaper  (15,000  circulation)  as  its  own 
feature.  The  copy  in  the  page-ad  reproduc- 
tion herewith  reads: 

WHO  is  YOUR  VIP? 

Tell  Us  About  Your  V.I.P.  and  Win  Valuable 
prizes. 

Richard  Burton  and  Elizabeth  Taylor  are  the 
Very  Important  Persons  in  "The  V.I.P.s"  which 
will  open  ot  the  KING  THEATRE  Wednesday, 
November  20.  However,  everyone  has  their  own 
V.I.P.  and  we  would  like  to  hear  about  him  or  her. 
HERE'S  WHAT  TO  DO— 

In  50  words  or  less  tell  us  about  your  V.I.P. 
(Very  Important  Postman,  Very  Impressive  Police- 
man, or  Mother,  Father,  Celebrity,  etc.) 

There  were  mailing  instructions,  details 
on  dates,  plus  large-space  illustrations,  etc., 
on  the  prizes.  Also  copy  on  “The  V.I.P.s”  at 
the  King  Theatre  with  playdates. 


Film  Publicist  Urges 
JFK  Memorial  Stamp 

Jack  Rose  of  Milwaukee,  motion  picture 
publicist,  has  proposed  that  Wisconsin 
launch  a campaign  for  a John  F.  Kennedy 
memorial  postage  stamp  showing  John  jr. 
saluting  his  father’s  casket.  In  a Morning 
Mail  column  in  the  Milwaukee  Sentinel 
Rose  points  out  the  late  President  started 
his  campaign  for  the  presidency  in  Wiscon- 
sin, and  asks  that  readers  favoring  the  idea 
write  to  him. 


How  to  Take  Over  Theatre  and  Build  Up 
Business;  Lucky  Seat  Night  First  Step 


How  to  take  over  a theatre  and  build 
up  business  was  related  by  Thomas  M. 
Clemons  in  report  he  entered  in  the  an- 
nual showmanship  contest  sponsored  by 
Allied  Theatres  of  Michigan.  The  awards 
were  presented  at  the  recent  ATM  con- 
vention held  in  Detroit. 

Clemons  related  he  closed  the  Mariner 
Theatre  in  Marine  City,  Mich.,  for  a week 
after  he  took  over  and  put  on  a strong 
campaign  advertising  that  the  theatre 
would  reopen  under  new  local  ownership. 

He  raised  the  children’s  admission  from 
15  to  20  cents,  and  admitted  one  child 
free  with  each  parent. 

Almost  immediately  he  started  a Lucky 
Seat  Night,  which  he  describes  as  his  big- 
gest and  most  successful  promotion. 

$10  ON  MONDAY  NIGHTS 

“I  started  on  Monday  nights,”  he  re- 
lates, “with  $10  going  to  the  person  sit- 
ting in  the  lucky  seat.  If  there  was  not  a 
winner,  the  amount  would  be  added  to  the 
next  week’s,  and  the  total  would  go  up  to 
any  amount.  If  a child  occupied  the  lucky 
seat,  the  award  was  only  $5. 

“Each  seat  was  numbered  and  two  weeks 
in  advance  a number  was  mailed  to  me 
sealed  in  two  envelopes  from  Detroit.  The 
envelope  was  opened  in  front  of  the  audi- 
ence. In  addition  to  this  I gave  a consola- 
tion prize  of  two  theatre  tickets,  drawing 
the  number  from  the  ticket  stubs  for  that 
night’s  business.  I also  had  a door  prize 
donated  by  a merchant  from  Marine  City 
in  return  for  the  free  advertising.  In  a 
short  time  this  promotion  made  Monday 
night  change  from  almost  no  business  to 
the  best  night  of  the  week. 

“I  booked  in  a ‘Twist’  picture,  put  lights 
under  the  stage  apron,  and  let  the  audi- 
ence do  the  twist  while  the  show  was  on. 

“I  put  a lunch  counter  in  my  lobby  and 
sold  hot  dogs,  pop,  chips,  and  small  cakes 
at  noon  to  the  school  children.  While  they 
sat  in  the  theatre  and  ate,  I ran  a free 
cartoon  show. 

APPEALS  TO  AGE  GROUPS 

“I  booked  triple  feature  night  from  7 to 
11:45.  One  picture  for  each  age  group. 

“Had  a Retiree’s  Night — 65  and  over 
free.  Played  ‘When  Comedy  Was  Born.’ 
Also  Talent  show — signed  up  acts  giving 
three  cash  prizes.  And  a stage  show  was 
put  on  by  radio  station  using  western 
country  folk  song  and  music. 

“Christmas  promotion — Had  one  of  the 
merchants  to  sponsor  a Saturday  matinee 
for  four  weeks  paying  me  so  much  a week. 
He  gave  out  the  tickets  with  each  sale. 

“I  kept  changing  my  prices  and  the 
runs  each  week.  Sometimes  two  shows  a 
night,  sometimes  one,  so  that  the  people  had 
to  watch  the  ads  to  know  when  to  come, 
until  I was  sure  they  were  looking  for  the 
ads  which  always  carried  the  time  and 
price. 

“To  show  my  appreciation  and  to  get 
further  aid  from  the  merchants,  I had  the 
printer  leave  one  quarter  of  my  handbills 
blank  with  ‘Patronize  Your  Local  Mer- 
chants’ along  the  top  of  the  blank  space,  so 
they  could  list  their  items  there  and  hand 
the  entire  handbill  to  the  customer. 

“My  advertising  was  running  pretty  high 
for  the  business  I was  doing,  so  I installed 


an  answering  service,  decreased  newspaper 
for  the  business  I was  doing,  so  I installed 
advertising,  used  radio  advertising  and 
handbills.  In  this  manner,  business  in- 
creased and  expenses  were  reduced. 

“I  talked  the  radio  station  manager  into 
making  three  calls  a day,  and  if  the  person 
could  answer  the  question  of  what  was 
playing  at  the  theatre  that  day  they  would 
receive  two  free  tickets  for  the  show. 

“I  made  a deal  with  the  owner  of  a ferry 
boat  that  runs  between  Canada  and  Marine 
City  into  giving  a boy  a free  ride  over  and 
back  whenever  he  came  to  the  show,  and 
I gave  the  boy  free  passes  to  peddle  my 
handbills  in  the  Canadian  town.  The 
closest  theatre  to  that  town  was  15  miles, 
and  the  Mariner  was  just  across  the  street 
from  the  ferry  dock.” 

Yum  Yum  Bedsheets,  Etc., 
Featured  by  Depft.  Store 

Manager  Bill  With  of  Fabian’s  Palace, 
Albany,  N.Y.,  made  a tieup  with  Myer’s 
department  store  on  “Under  the  Yum  Yum 
Tree”  sheets  and  pillow  cases.  The  theatre 
spotlighted  the  arrangement  with  a sign  in 
the  outer  lobby,  while  the  store  advertised 
it  on  elevators  and  elsewhere.  The  single, 
double  and  fitted  sheets,  as  well  as  pillow 
cases,  were  enclosed  in  “Under  the  Yum 
Yum  Tree”  cellophane  wrappers. 

Both  the  theatre  and  department  store 
promotion  stressed  the  furnishings  were 
sold  on  the  fourth  floor  from  a display  on 
a separate  counter. 


A Home  Savings  Rental 

The  Home  Savings  & Loan  Co.  of  Nor- 
walk, Ohio,  has  rented  the  Norwalk  The- 
atre for  a Christmas  kiddy  show  on  De- 
cember 23. 


Patrons  of  the  New  Theatre  in  Baltimore  enjoyed  test- 
ing their  reactions  on  the  Thrill-O-Meter  during  the 
run  of  "The  Thrill  of  It  All."  T.  E.  Schiller,  general 
manager  of  JF  Theatres,  operator  of  the  New,  reports 
grosses  scored  WOW,  although  Mr.  ond  Mrs.  Waller- 
stein,  pictured  above,  registered  only  So-So.  Other 
designations  were  Cold,  lowest,  and  Out  of  This 
World,  highest. 
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A Pianola,  modern  version  of  the  old  honky-tonk  player  piano,  was  the  center  of  attention  for  four  days  in 
front  of  the  Plaza  Theatre  in  El  Paso,  Tex.  Manager  Bill  Chambers  got  it  on  a loan  from  the  Tristate 
Music  Co.  there  to  make  a banking  display  for  "McLintock!"  Clyde  Chappell,  doorman,  dressed  up  in 
oldtime  dance  hall  garb — tight-fitting  levis,  red  garters  holding  up  his  sleeves,  a bright  red  jacket,  hair 
parted  in  the  middle  and  sporting  a big,  black  cigar,  was  at  the  keyboard.  A sign,  ' Feed  the  Kitty,"  was 
conspicuously  displayed,  along  with  a lighted  candle  mounted  in  the  neck  of  an  empty  beer  bottle. 
Chambers  reports  he  had  the  Pianola  returned  for  ragtime  and  played  rolls  of  oldtime  music.  The  people 
loved  it! 

Gory  Gimmick  for  Gory  Feature  Includes 
Gushing  (Red  Salad  Oil)  Stream  of  Blood 


Do  It  Hollywood  Style 
Even  If  No  Big  Stars 

What  with  new  shopping  centers  bloom- 
ing out  at  nearly  every  suburban  cross- 
roads and  new  filling  stations  and  drive-in 
restaurants  holding  grand  openings  every 
day  or  so,  people  not  only  are  used  to  gala 
premieres,  they  expect  them. 

So  when  a film  like  “West  Side  Story” 
came  up  on  the  Plaza  Theatre  schedule  at 
Patchogue,  Long  Island,  N.Y.,  in  a con- 
gested area  of  villages,  shopping  centers 
and  new  developments,  one  of  the  first 
things  that  came  to  the  mind  of  Charles 
Stokes,  manager,  was  a Hollywood  pre- 
miere. True,  there  were  no  stars  he  knew 
of,  whom  he  could  persuade  to  come  to 
Patchogue,  but  after  all  that  didn’t  matter 
very  much. 

BIGWIGS  INVITED 

Special  invitations  to  the  local  bigwigs, 
radio  announcers  doing  some  interviews  in 
the  lobby;  flowers,  of  course,  with  roses 
for  the  women,  and  maybe  a guard  of 
honor  and  a searchlight  or  two — all  these 
were  available  with  some  scrounging. 

The  flowers  were  donated  by  a local 
florist  for  the  publicity,  while  the  nearby 
fire  station  supplied  the  searchlight  and 
the  police  promised  a guard  of  honor.  To 
add  an  uptown  touch,  a neighboring  res- 
taurant was  prevailed  on  to  serve  coffee 
in  the  lobby. 

For  the  stage,  there  was  the  Jimmy 
Rocco  School  of  Dance,  which  had  just 
been  on  the  Plaza  stage  for  two  nights. 
Moreover,  a relative  of  the  Roccos,  Tony 
Mordente,  had  a part  in  “West  Side  Story,” 
so  the  Roccos  were  happy  to  put  on  a 15- 
minute  presentation  on  the  Plaza  stage  on 
the  grand  gala  opening  night  of  the  film. 

JETS  AND  SHARKS,  TOO 

Showman  Stokes  had  two  ushers  dressed 
like  members  of  the  Jets  and  Sharks,  two 
gangs  in  the  film,  to  pass  out  a sponsored 
show  program  announcing  an  “Extra  Spe- 
cial Grand  Gala  Hollywood  Style”  opening 
night.  The  Jet  and  the  Shark  in  a bor- 
rowed car  toured  the  area  passing  out 
6,000  of  the  programs. 

The  public  must  have  liked  the  combi- 
nation— Hollywood  style  premiere  and  a 
film  they  liked — for  they  came  in  record 
numbers  although  the  weather  on  opening 
night  was  the  worst  in  months,  with  a pea 
soup  fog,  cool  and  damp. 

Shiver-Rama  at  Drive-In; 
Other  Catchalls  for  Ads 

Drive-ins  frequently  go  in  for  quantity, 
adverting  their  multiple  bookings  under 
catchlines,  such  as  some  gleaned  from  New 
Orleans  ads  recently.  For  example,  a 
“Science-Fiction  SHIVER-RAMA  ...  4 
Shockers  from  the  World  of  Tomorrow! 
All  in  Color,”  heading  an  ad  by  the  Airline 
Drive-In  on  Battle  in  Outer  Space,  Angry 
Red  Planet,  Mysterians  and  Destination 
Moon.” 

Another;  “The  BACK  TO  NATURE 
Spectacular  . . . Wild  Native  Women  vs. 
Life  Begins  in  Wild  Rapture.  Untamed! 
Unashamed!  Untouched!”  The  features 
were  Nature  Girl  and  the  Slaver,  The  Lost 
World,  Revolt  of  the  Slaves  and  Nature  in 
the  Raw,  at  the  St.  Bernard  Drive-In. 

Again:  “Are  you  ADULT  ENOUGH  to 
See  3 Features?  . . . Made  to  Shock  you!” 
Playgirl  After  Dark,  Running  Wild,  etc.” 


Thousands  of  persons  viewed  a sidewalk 
display  in  front  of  the  downtown  Imperial 
Theatre  in  Jacksonville  during  a 15-day 
Florida  premiere  of  “The  Blood  Feast,”  a 
particularly  gory  horror  film. 

Many  viewers  were  struck  with  amaze- 
ment and  some  with  horror  by  the  realistic 
display  which  was  created  by  Walt  Meier, 
manager  of  the  Florida  Theatre,  with  as- 
sists from  Robert  Cornwall,  Imperial  man- 
ager, and  Art  Clawson,  owner  of  Art  Dis- 
plays at  111  East  Bay  St.  The  display 
consisted  of  tall  black  box,  6 feet  high, 
14  inches  wide  and  33  inches  long.  Atop 
the  box  was  a blond-haired,  former  de- 
partment store  manikin  dressed  in  bloody, 
disheveled  clothing. 

Blood  (consisting  of  colorless  salad  oil 
mixed  with  artificial  food  coloring)  gushed 
continuously  from  a hole  in  the  top  of  the 
manikin’s  head  and  dripped  down  the  hair 
into  a specially-made  sheet  metal  tank 
concealed  in  the  box.  Also  concealed  in  the 
box  was  a centrifugal  pump  and  motor 
from  a discarded  drink  machine  which 
kept  pumping  the  blood  from  the  tank’s 
bottom  up  through  lengths  of  three-eight- 
inch  ticon  tubing  concealed  in  the  mani- 
kin’s body  and  head.  An  electric  switch  to 
control  the  flow  of  blood  was  inside  the 
Imperial’s  boxoffice  for  operation  by  the 
cashier. 

When  gusts  of  winds  caused  the  blood  to 
spatter  on  the  sidewalk,  the  cashier  would 
turn  off  the  flow  until  the  wind  sub- 
sided. The  display  was  so  tall  that  it  had 
to  be  disassembled  each  night  when  the 
boxoffice  closed  and  moved  inside  for  safe- 
keeping and  reassembled  each  morning. 
Meier  and  Cornwall  both  had  bloody  shirts 
to  attest  to  the  difficulty  of  moving  the 
manikin  twice  daily. 

Also  used  at  the  Imperial  for  the  run  of 
“Blood  Feast”  was  a second  sidewalk  set- 


piece  with  stills  and  catchlines  about  the 
picture. 

A practical  nurse  and  a uniformed  police 
officer  were  on  duty  every  day  from  the 
opening  to  the  closing  of  the  boxoffice,  and 
a promoted  ambulance  was  parked  in  front 
of  the  theatre  with  a one-sheet  sign  stat- 
ing it  was  for  the  use  of  persons  who 
viewed  the  movie. 

Gory  newspaper  ads  and  10,000  blood- 
red  heralds  completed  the  exploitation 
campaign.  Originally  booked  in  the  Im- 
perial for  a week,  “Blood  Feast”  ran  a total 
of  15  days,  mostly  on  the  strength  of  the 
advertising  gimmicks. 

Dairy  Tops  Valuable 
In  43-Theatre  Tieup 

Jack  Clark,  president  of  Allied  Theatres 
of  Illinois,  and  Glen  E.  Kelley  of  the  Bow- 
man Dairy  Co.,  Chicago,  have  initiated  a co- 
operative promotion  which  is  producing  un- 
usually good  results  among  43  Chicago 
and  suburban  theatres  which  are  partici- 
pating. The  offer  involves  one-half  price 
theatre  tickets  with  Bowman  products 
tops.  It  will  continue  through  next  April  30. 
Movie  goers  are  advised  to  save  Bowman 
product  tops — bottle  caps,  gable  top  carton 
tops  and  round  cartons  lids.  Any  four  are 
worth  half  the  price  of  an  adult  or  child’s 
ticket  Monday  through  Friday. 

The  names  and  addresses  of  the  43  par- 
ticipating theatres  are  listed  on  all  Bow- 
man half-gallon  milk  cartons. 


A Lumber  Company  Rental 

The  Woodbury  Lumber  Co.  of  Glens 
Falls,  N.Y.,  has  rented  the  Rialto  Theatre, 
managed  by  Paul  Perkins,  for  a Christmas 
kiddy  show  on  December  24. 
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XH IB  I TOR  HAS  HIS  SAY 

HM^ABOUT  pictures ■■■■■ 


ALLIED  ARTISTS 

Play  It  Cool  (AA) — Bobby  Vee,  Helen 
Shapiro.  Billy  Fury.  I had  quite  a time 
getting  this  picture.  Someone  at  Allied 
Artists  shipped  it  via  Greyhound  bus  in- 
stead of  film  truck,  so  it  required  a few 
calls  to  inquire  just  where  the  print  was. 
Finally  it  arrived  and  I personally  had  to 
deal  with  a very  out-of-sorts  bus  driver.  I 
have  found  most  of  them  that  way.  So,  we 
showed  it,  and  broke  even.  It’s  English, 
but  I found  the  teenagers  seemed  to  go 
for  it.  Played  Wed. — Harry  Hawkinson  jr., 
Orpheum  Theatre,  Marietta,  Minn.  Pop. 
380. 

AMERICAN  INTERNATIONAL 

Young  Racers,  The  (AIP)  — William 
Campbell,  Mark  Damon,  Luana  Anders. 
Not  a bad  racing  picture.  Did  a little  above 
average  considering  the  extremely  hot 
weather  and  other  activities.  Played  Sun., 
Mon.  Weather:  Very  warm. — James  Hardy, 
Crescent  Theatre,  Jasonville,  Ind.  Pop. 
2,500. 

BUENA  VISTA 

Savage  Sam  <BV) — Brian  Keith,  Tommy 
Kirk,  Kevin  Corcoran.  Good,  but  failed 
to  do  expected  business.  Played  Thurs., 
Fri.,  Sat. — S.  T.  Jackson,  Jackson  Theatre, 
Flomaton,  Ala.  Pop.  1,480. 

COLUMBIA 

Experiment  in  Terror  (Col) — Lee  Remick, 
Glenn  Ford,  Ross  Martin.  Played  this  one 
too  late  and  to  no  business  at  all.  Nice 
bit  of  acting  on  the  part  of  Lee  Remick. 
But  a little  too  long  perhaps.  Another  Sun- 
day like  this  and  we  might  as  well  stay 
home  and  watch  TV,  too.  Played  Sun.,  Mon. 
Weather:  Nice. — A.  Madril,  La  Plaza  The- 
atre, Antonito,  Colo.  Pop.  1,255. 

Ring-a-Ding  Rhythm  (Col) — Helen  Sha- 
piro, Craig  Douglas,  Felix  Felton.  Another 
programmer  from  Columbia  that  was  a 
boxoffice  dud.  A lot  of  music  and  teenage 
swing,  but  no  music  at  the  boxoffice  and 
teens  stayed  away  like  it  was  a “family 
show.”  No  more  of  these,  please.  Played 
Fri.,  Sat.  Weather:  Warm.— Ken  Christian- 
son, Roxy  Theatre,  Washburn,  N.  D.  Pop. 
968. 

METRO-GOLDWYN-MAYER 

Come  Fly  With  Me  (MGM) — Dolores 
Hart,  Hugh  O’Brian,  Karl  Boehm.  Cute 
little  story  with  lots  of  beautiful  photog- 
raphy. Business  average  for  Sunday,  down 
for  Monday.  Pamela  Tiffin  should  be  a 
real  comer.  Played  Sun.,  Mon. — Bill  Curran, 
Ramona  Theatre,  Kremmling,  Colo.  Pop. 
900. 

It  Happened  at  the  World’s  Fair  (MGM) 
— Elvis  Presley,  Gary  Lockwood,  Joan 
O’Brien.  Drew  a fine  turnout.  An  entertain- 
ing picture  in  gorgeous  color  with  beauti- 
ful shots  of  the  Fair.  The  only  let-down 
in  interest  was  during  Elvis’  singing  parts. 
Played  Fri.,  Sat.  Weather:  Good.— Leon- 
ard J.  Leise,  Roxy  Theatre,  Randolph, 
Neb.  Pop.  1,029. 

Password  Is  Courage,  The  (MGM) — Dirk 
Bogarde,  Maria  Perschy,  Alfred  Lynch. 
Here  is  a good  picture  for  the  program.  It 


Films  Like  'Tammy'  Can 
Kill  TV  Competition 

Thanks  to  Universal  for  “Tammy 
and  the  Doctor,”  a very  pleasing  pro- 
duction. We  had  nothing  but  compli- 
ments. No  one  had  anything  to  say 
except,  “It  was  very  good.”  Let  me  re- 
peat, no  one  had  anything  to  say 
except,  “It  was  very  good.”  On  this 
one  I could  stand  in  the  lobby  and 
say,  “Goodnight,  folks.  Come  again 
soon/’  And  every  reply  was,  “Very 
good.”  Pictures  such  as  this  will  tighten 
the  rope  around  the  neck  of  TV  and 
strangle  it  to  a quick  death.  Tammy, 
cast  and  entire  story  and  direction; 
you  all  did  a wonderful,  superb  job. 
Even  with  product  such  as  this  we  will 
never  see  divorce  from  the  TV  set,  but 
there  will  be  separation  from  time  to 
time.  Thanks  again. 

W.  A.  WINDSCHITL 
Comfrey  Theatre 
Comfrey,  Minn. 


has  good  action  and  some  comedy.  It  satis- 
fied those  who  saw  it.  Played  Wed.,  Thurs. 
Weather:  Good. — Mel  Danner,  Circle  The- 
atre, Waynoka,  Okla.  Pop.  2,018. 

Ride  the  High  Country  (MGM) — Ran- 
dolph Scott,  Joel  McCrea,  Mariette  Hartley. 
Fairly  interesting  yarn.  Didn’t  need  all  the 
swearing.  Suggest  you  have  your  operator 
grease-pencil  out  the  swearing.  That  is,  if 
you  don’t  need  him  down  stairs  to  run 
the  theatre.  Played  Fri.,  Sat.,  Sun. 
Weather:  Good. — James  Cech,  Elsie  The- 
atre, Elsie,  Mich.  Pop.  1,000. 

Swordsman  of  Siena  (MGM)  — Stewart 
Granger,  Christine  Kaufmann,  Sylva  Ko- 
scina.  Beautiful  color  and  photography 
and  plenty  of  swordplay.  Pleased  the  cus- 
tomers. Did  a little  better  than  average 
business.  We  singled  it.  Played  Wed., 
Thurs.,  Fri.  Weather:  Nice.  — John  W. 
Johnson,  State  Theatre,  Caspian,  Mich. 
Pop.  1,600. 

PARAMOUNT 

Donovan’s  Reef  (Para) — John  Wayne, 
Lee  Marvin,  Jack  Warden.  Color,  comedy, 
romance,  action — you  name  it,  this  picture 
has  it.  One  of  the  best  we’ve  had  in  a 
long  time.  More  like  this  one  and  we’d  be 
out  of  the  red.  Played  Sun.  Weather:  Okay. 
— I.  Roche,  Starlite  Drive-In,  Chipley,  Fla. 

Hatari!  (Para)  — John  Wayne,  Hardy 
Kruger,  Elsa  Martinelli,  Red  Buttons. 
Here’s  a swell  show  that  everyone  was 
hounding  me  to  play.  So,  went  out  of  my 
way  and  paid  high  percentage  for  it.  What 
happens?  No  one  shows.  Didn’t  even  clear 
the  rental.  All  I can  say  is  if  they  don’t 
go  for  this  type  of  show,  we  might  as  well 
throw  in  the  towel  now!  Played  Fri.,  Sat., 
Sun.  Weather:  Nice.  — A.  Madril,  La 

Plaza  Theatre,  Antonito,  Colo.  Pop  1,255. 

Who’s  Got  the  Action?  (Para) — Dean 
Martin,  Lana  Turner,  Eddie  Albert.  This 
picture  doesn’t  have  any  action  at  all.  I 
can’t  understand  why  Paramount  spent  the 
time  and  energy,  nice  color  and  Cinema- 
Scope  on  a story  of  this  type.  If  you  have  it 


dated,  check  into  the  situation  closer.  You 
might  do  better  playing  “Blue  Hawaii”  over 
again,  rather  than  finding  out  “Who’s  Got 
the  Action.”  Played  Sat.,  Sun. — Harry  Haw- 
kinson jr.,  Orpheum  Theatre,  Marietta, 
Minn.  Pop  380. 

UNITED  ARTISTS 

Great  Escape,  The  (UA)  — Steve  Mc- 
Queen, James  Garner,  Richard  Atten- 
borough. Did  very  poor  business  for  me  and 
I don’t  know  why,  as  it  is  a great  show. 
Everyone  comments  about  Steve  McQueen. 
They  are  certainly  interested  in  seeing 
more  of  him.  I played  it  much  too  long. 
Played  one  week.  Weather:  Great. — Jim 
Fraser,  Auditorium  Theatre,  Red  Wing, 
Minn. 

Jack  the  Giant  Killer  (UA) — Kerwin  Ma- 
thews, Judi  Meredith,  Torin  Thatcher.  Did 
way  above  average  with  this  superb  fan- 
tasy-adventure. The  picture  has  action 
aplenty,  chilling  moments  and  is  pure  en- 
tertainment, with  a capital  “E.”  Worth  a 
date  in  every  theatre.  Played  Thur.,  Fri., 
Sat.  Weather:  Nice. — Paul  Fournier,  Aca- 
dia Theatre,  St.  Leonard,  N.B.  Pop.  2,150. 

West  Side  Story  (UA) — Natalie  Wood, 
Richard  Beymer,  Russ  Tamblyn,  Rita  Mor- 
eno. Teens  really  went  for  this.  Some 
adults  expressed  disappointment.  Grosses 
were  good.  For  sure,  this  is  worth  a 
CHOICE  playdate.  Played  Wed.  through 
Sat.  Weather:  Clear. — C.  D.  Simmons, 

Grace  Theatre,  Grace,  Ida.  Pop.  725. 

UNIVERSAL 

Gathering  of  Eagles,  A (Univ) — Rock 
Hudson,  Rod  Taylor,  Mary  Peach,  Barry 
Sullivan.  It’s  color.  I thought  it  was  a good 
picture,  but  I can’t  seem  to  gross  on  a 
Rock  Hudson  picture  any  more.  Played  Sun., 
through  Wed.  Weather:  Good. — E.  A. 

Reynolds,  Strand  Theatre,  Princeton,  Minn. 
Pop.  2,108. 

Showdown  (Univ) — Audie  Murphy, 

Charles  Drake,  Kathleen  Crowley.  Our  pa- 
trons like  westerns,  black  and  white  or  in 
color.  They  liked  this,  but  asked  why  it 
wasn’t  in  color.  I echo  their  question. 
Played  Thurs.,  Fri.,  Sat.  Weather:  Rain. — 
C.  D.  Simmons,  Grace  Theatre,  Grace,  Ida. 
Pop.  725. 

Tammy  and  the  Doctor  (Univ) — Sandra 
Dee,  Peter  Fonda,  Beulah  Bondi,  Mac- 
donald Carey.  Nearly  all  my  customers  like 
Tammy.  This  was  no  exception.  Better 
than  average  at  the  boxoffice,  and  all  went 
away  happy.  What  more  can  an  exhibitor 
ask? — O.  B.  Hancock,  Princess  Theatre, 
Whitesboro,  Tex.  Pop.  1,854. 

WARNER  BROS. 

Days  of  Wine  and  Roses  (WB)  — Jack 
Lemmon,  Lee  Remick,  Charles  Bickford. 
This  type  appeals  to  very  few  in  small 
towns.  Should  do  okay  in  larger  situations. 
It  has  some  fine  acting,  good  direction  and 
one  of  the  best  from  Warners  in  the  last 
few  years.  It  was  a boxoffice  failure  here 
due  to  extreme  hot  weather  and  other  ac- 
tivities. Played  Fri.,  Sat.  Weather:  Very 
warm. — James  Hardy,  Crescent  Theatre, 
Jasonville,  Ind.  Pop.  2,500. 

Summer  Place,  A (WB-Reissue) — Rich- 
ard Egan,  Dorothy  McGuire,  Sandra  Dee. 
Would  highly  recommend  playing  this 
again  and  again  any  day  in  the  week.  Ex- 
cellent business  for  midweek.  Played  Tues., 
Wed.  Weather:  Hot  and  dry. — Terry  Ax- 
ley,  New  Theatre,  England,  Ark.  Pop. 
2,136. 
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2703  Fatal  Desire  (SO)  Melodrama 

Ultra 

2-11-63  A3 

4* 

+ 

Fiasco  in  Milan  (104)  Comedy. ..  .A-T-U 

5-20-63 

+ 

+ 

2730  ©55  Days  at  Peking  (150) 

Adventure  Drama  

. .AA 

5-13-63 

A1 

44 

+ 

44 

2776  ©Fire  in  the  Flesh 

(80)  Rom  MeloDr  ... 

11-  4-63 

+ 

2708  Five  Minutes  to  Live  (80) 

Crime. . 

Astor 

2-25-63 

B 

Flamboyant  Sex,  The 

(76)  Drama  

Int’l 

9-30-63 

2744  ©For  Love  or  Money  (108) 

Comedy 

Univ 

7-  1-63 

B 

44 

+ 

+ 

2708  Four  for  the  Morgue  (84) 

Action. 

.MPA 

2-25-63 

+ 

2694  Freud:  The  Secret  Passion  (120) 

Drama  Univ  12-24-62  A4  + 

2729  Fruit  Is  Ripe,  The  (90)  Eng-dubbed 

Melodrama Janus  5-13-63  + 

2781  ©Fun  in  Acapulco  (97) Para  11-25-63  44 
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2737  Garbage  Man,  The  (86)  Corn-Satire.  .CDA  6-10-63 

2741  Get  On  With  It  (88)  Comedy Governor  6-24-63 

2766  ©Giant  of  Metropolis,  The 

(91)  Sc-Fiction  Seven  Arts  9-23-63 


+ 

+ 


1+ 

1+ 

1+ 


2738  Girl  Hunters,  The  (103)  ® Cr.  .Colorama 
2783  Girl  in  Trouble  (82)  MeloDr.  .Vanguard 
2785  Glass  Cage,  The  (84/2) 

Sus  Drama  Futuramic  SR 

Golden  Plague,  The  (95) 

Melodrama  (sub-titles)  Bakros 

Great  Battle  of  the  Volga,  The 

(75)  Doc’y  Artkino 

2724^©Great  Escape,  The  (168)  ® Dr..UA 
2752  Greenwich  Village  Story 

(95)  Drama Shawn  Inti 

Grown-Up  Children  (75)  Comedy.  .Artkino 
— H— 

Hand  in  the  Trap  (90)  Drama.  ..  .Angel 
2751  Harbor  Lights  (68)  Ac  Dr. . . .20th-Fox 
2759  ©Haunted  Palace,  The  (85)  ® Dr.  .AIP 
2758  Haunting,  The  (112)  ® Mys-Dr.  . MGM 

2750  Heavens  Above  (105)  Com Janus 

2771  Hellfire  Club,  The  (93)  ® Adv.. Embassy 
2726 ©Hercules  and  the  Captive 

Women  (93)  © Adv Woolner 

Hidden  Fortress,  The  (90)  Melodr.  .Albex 
2762  Hootenanny  Hoot  (91)  Folk  Mus..MGM 
2777  Householder,  The  (100)  Com-Dr. . Royal 
House  on  the  Front  Line, 

The  (105)  War  Drama  Artkino  9-23-63 

2686  ©How  the  West  Was  Won  (165)  Cinerama 

Historical  Drama MGM-Cinerama  11-26-62  A1  +■ 

2780  Hunchback  of  Rome,  The 

(84)  War  MeloDr  Royal  11-18-63 


44 


+ 


2+ 

44  -H-  44  44  44  12+ 
1+ 


Idiot,  The  (165)  Melodrama.  .Shochiku  5-20-63 
2771  ^|©lncredible  Journey,  The 

(80)  True  Life  Adv BV  10-21-63 

2747  ©In  the  Cool  of  the  Day 

(88)  ® Drama MGM  7-15-63  B 

2765  In  the  French  Style  (105)  Drama.. Col  9-23-63  A3 
2765 ©Invincible  Gladiator,  The 

(96)  Adv  Spec Seven  Arts  9-23-63 

2761  Invitation  to  Murder  (65) 

Sus  Melodr  Atlantic  9-  9-63 

2740  ©Irma  La  Douce  (146)  ® Com UA  6-17-63  B 

2780  ©It’s  a Mad,  Mad,  Mad,  Mad 

World  (195)  ® Com UA  11-18-63 

-— J— 

2769  Johnny  Cool  (101)  Drama UA  10-  7-63  B 

2781  Journey  Into  Nowhere  (75) 

Sus  Dr  Globe-SR  11-25-63 

2741  Just  for  Fun  (72)  Teenage  Mus Col  6-24-63  A2 

2764  Just  Once  More!  (78)  Melodrama.  .Janus  9-16-63 

— K— 

2788  ©Kings  of  the  Sun  (108)  ® Adv  Dr..UA  12-16-63 

2754  ©Kiss  of  the  Vampire  (S5)  Hor-Dr. . Univ  8-  5-63  A2 
Knife  in  the  Water  (95) 

Dr  Kanawha  Films  11-18-63  C 

— L — 

2715  ©Lafayette  (110)  © 70 

Historical  Drama  Maco  3-25-63  A1 

©La  Poupee  (90)  Fantasy  Dr....Lionex  11-11-63 
2698  4!©Lawrence  of  Arabia  (204) 

Super  ® 70  Adv.  Drama  Col  1-21-63  A2 

Lazarillo  (100)  Com-Dr  Union  5-13-63  A2 

2755  ©Leopard,  The  (165)  © 

Period  Drama  20th-Fox  8-19-63  A3 

2752  Lilies  of  the  Field  (94)  Drama UA  7-29-63  A1 

2674  ^Longest  Day,  The  (180) 

© War  Drama  20th-Fox  10-15-62  A1 

2785  Lonnie  (75)  Sus  Dr Futuramic  SR  12-  9-63 

2741  L-Shaped  Room,  The  (124) 

Drama  Col  6-24-63  A4 

2758  Lord  of  the  Flies  (90)  Drama Cont’l  8-26-63  A2 

— M— 

2778  ©Macbeth  (120)  Dr.  . Prominent  Films  11-11-63 
2715  ©Magic  Voyage  of  Sinbad,  The 

(79)  © Adv  Sped Filmgroup  3-25-63 

2728  ©Magnificent  Sinner  (91) 

Eng-dubbed  Period  Drama.  . Film-Mart  5-  6-63  A3 
2730  Maid  for  Murder  (89)  Comedy. ..  .Janus  5-13-63 
2732  Man  and  His  Woman  (S3)  Dr.  .Starkey-SR  5-20-63 

2774  Maniac  (86)  Cr  Dr  Col  10-28-63 

©Marriage  of  Figaro,  The  (105) 

Fr.  Classic  Union  8-12-63  A3 

2761  ©Mary,  Mary  (126)  Comedy  WB  9-  9-63 

2779  ©McLintock!  (127)  ® Com  West UA  11-18-63  A1 
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2731  ©Mill  of  the  Stone  Women  (94) 


Horror  Drama  Parade 

2721©Mondo  Cane  (102)  Documentary.  .Times 
2735  ©Mouse  on  the  Moon,  The 

(S2)  Comedy  Lopert 

27S5  Move  Over,  Darling  (103) 

© Com  20th-Fox 

275S  Murder  at  the  Gallop  (SI) 

Mystery-Corn  MGM 

2670  Murder  Can  Be  Deadly 

(60)  Sus.  Melodr  Colorama 

274S  Murder  on  the  Campus 

(61)  Mys-Melo  Colorama 

©Muriel  (115)  Drama Lopert 

My  Life  to  Live  (85)  Drama. ...  Union 
My  Name  Is  Ivan  (97)  Melodr.. Sig  Shore 
My  Hobo  (98)  Comedy  Toho 

2767 ©My  Son,  the  Hero  (111)  Ac  Dr..UA 
— N— 

2765  ©Nature's  Sweethearts  (63) Ikay 

2755  ©Nero's  Mistress  (86)  © 

Period  Comedy  MFI 

2760  ©New  Kind  of  Love,  A (110)  Com  Para 

2697  No  Exit  (85)  Drama  Zenith 

2711  No  Time  to  Kill  (70)  Melodr ADP-SR 

2777  Nurse  on  Wheels  (86)  Com Janus 

2759  ©Of  Love  and  Desire 

(97)  Drama  20th-Fox 

Of  Love  and  Lust  (109)  Com-Dr  F-A-W 


2774  Old  Dark  House,  The  (86)  HoC Col 

2761  Ordered  to  Love  (65)  Drama.  .Transocean 

— PQ — 

2777  ©Palm  Springs  Weekend  (100)  Com..WB 
2776  Passionate  Thief,  The  (95)  Com.  Embassy 
2773  ©Passion  Holiday  (75)  Melodr ..  Davis 

Pickpocket  (75)  Drama  Delahaye 

2766  Pair  of  Briefs,  A (90)  Comedy.  ...  Davis 
Peace  to  Him  (88)  War  Drama.  .Artkino 
2727  Pillar  of  Fire  (75)  Eng-dubbed 

War  Action  Drama Noel  Meadow 

2734  ©Playboy  of  the  Western  World, 

The  (100)  Corn-Drama Janus 

2778  Playgirl  and  the  War  Minister, 

The  (90)  Com  Union 

2779  Playgirls  and  the  Vampire, 

The  (76)  Ho  MeloDr Fanfare 

2783  ©Playgirls  International 

(71)  Doc Westfield  Prod-SR 

2745  Please,  Not  Now! 

(74)  © Rom-Com  20th-Fox 

2753  Prelude  to  Ecstasy  (84)  Sus  Melo  Manson 
2786  ©Prize,  The  (135)  ® Drama MGM 

2780  Promises!  Promises!  (75)  Com..NTD  SR 
2733  Quick  and  the  Dead,  The  (90) 

War  Drama  Beckman 

— R— 

2765  ©Raoe  of  the  Buccaneers 

(90)  © Colorama 

2746  Raiders  of  Leyte  Gulf 

(80)  Ac-Dr  Hemisphere 

2757  ©Rampage  (98)  Adv-Drama WB 

2765  Reach  for  Glory  (89)  War  Dr Col 

2701  ©Rice  Girl,  The  (90)  © Drama..  Ultra 
2755  Right  Hand  of  the  Devil,  The 

(72)  Farce  Cinema-Video 

Run  With  the  Devil  (93)  Dr Jillo 

2768  ©Running  Man,  The  (103)  © Dr..  Col 
— S — 

2725  Sadist,  The  (94)  Psycho  Dr. ...  Fairway 

Sanjuro  (96)  Adv-Dr Toho 

Secrets  of  the  City  (88)  Melodr  . .Bakros 
2699  Seducers,  The  (88)  Melodrama. . . . Brenner 
7 Capital  Sins  (113) 

Episode  Comedy  (sub  titles)  Embassy 
2689  Seven  Daring  Girls  (76)  Action  Manson 
2748©Shock  Corridor  (101)  Psycho- Dr.  .AA 
2782  Ship  of  Condemned  Women,  The 

(83)  MeloDr  Globe  SR 

2756©Siege  of  the  Saxons  (85)  Adv.  Dr.. Col 
2731  Sin  You  Sinners  (73)  Melodr.  ...  Brenner 
2731  ©Slave,  The  (102)  © Adv MGM 

2775  Slime  People,  The  (60) 

Science-Fiction-Horror  ....Hansen  SR 
2757  Small  World  of  Sammy  Lee, 

The  (105)  Com-Dr Seven  Arts 

2782  Soldier  in  the  Rain  (87)  Com AA 


5-20-63  + 

4-15-63  A4  + tt 


6-  3-63 

A1 

2+2 

+ 

tt 

12-  9-63 

tt 

+ 

tt 

8-26-63 

A1 

tt 

+ 

tt 

9-  2-63 

tt 

7-15-63 

A2 

+ 

12-  9-63 

A3 

+ 

+ 

12-  2-63 

2+2 

8-  5-63 

A2 

tt 

— 

+ 

8-26-63 

tt 

tt 

9-30-63 

-f- 

+ 

+ 

9-16-63 

8-19-63 

2+2 

9-  4-63 

-H- 

;4; 

tt 

1-21-63 

B 

+ 

3-11-63 

2+2 

11-11-63 

+ 

9-  2-63 

8 

■tt 

+ 

+ 

7-22-63 

10-28-63 

-4- 

2+2 

+ 

9-  9-63 

+ 

11-11-63 

B 

+ 

+ 

+ 

11-  4-63 

+ 

10-28-63 

tt 

6-10-63 

+ 

9-23-63 

tt 

12-  9-63 

+ 

5-  6-63 

+ 

tt 

5-27-63 

A2 

+ 

11-11-63 

+ 

11-18-63 

+ 

12-  2-63 

7-  8-63 

C 

+ 

8-  5-63 

+ 

12-  9-63 

A3 

tt 

+ 

tt 

11-18-63 

±2 

— 

5-27-63 

2+2 

+ 

9-16-63 

tt 

7-  8-63 

+ 

+ 

8-26-63 

B 

+ 

— 

± 

9-23-63 

tt 

+ 

tt 

2-  4-63 

A3 

+ 

8-19-63 

11  -11-63 

+ 

9-30-63 

A3 

tt 

tt 

tt 

4-29-63 

+ 

7-  8-63 

A2 

+ 

tt 

8-12-63 

+ 

1-28-63 

— 

+ 

2-18-63 

C 

tt 

tt 

12-10-62 

7-15-63 

B 

+ 

— 

+ 

11-25-63 

8-19-63 

+ 

+ 

+ 

5-20-63 

5-20-63 

A2 

+ 

11-  4-63 

± 

8-26-63 

C 

tt 

+ 

tt 

11-25-63 

+ 

+ 

1+ 

= 

= 

+ 

4+4- 

+ 

tt 

■H* 

9+1- 

tt 

7+ 

+ 

+ 

++ 

9+ 

- 

2+1- 

2+2 

2+1- 

2+2 

3+1- 

2+2 

2+2— 

tt 

5+1- 

+ 

6+1- 

+ 

2*2 

5+2- 

1+1- 

1+1- 

tt 

-4- 

+ 

9+2— 

— 

3+3- 

1+1- 

1+ 

tt  - + 7+1- 
1+1- 

+ + 5+2- 

— 2+2- 


tt  5+ 

1+ 

2+ 

+ ± 3+1- 

2+ 

1+ 

3+ 

+ 2+ 
1+ 

1+ 

1+1- 

1+ 

1+ 

5+ 

1+2- 

il-  3+2- 


± ± 4+2— 

± ± 5+3- 

+ + + 5+2- 

tt  + 8+ 

— 2+2- 

± 3+3— 

+ 3+1- 

tt  + + 10+ 


± 3+2- 

tt  tt  ± 8+1— 
1+ 
2+2- 

+ - 5+1- 

1+1- 

+ - ± 4+3- 

1+1- 
+ ± 5+1- 

1+1- 

+ ± ± 6+4- 
1+1- 
tt  7+ 

+ + 5+1- 


Sound  of  Trumpets.  The 

(90)  Drama  Janus 

2735  Sparrows  Can’t  Sing 

(93)  Comedy Janus 

2713  Speaking  of  Murder 

(80)  Eng-dubbed  Dr  UMPO 

2788  Square  of  Violence  (98) War  Dr 

2769  Stark  Fear  (86)  Psy  Drama  Ellis 

Steppe,  The  (100)  Period  Dr Royal 

2771  ©Stolen  Hours  (97)  Drama UA 

Stray  Dog  (122)  Drama Toho 

2773  ©Summer  Holiday  (100)  © Mus  C..AIP 
Suitor,  The  (S3)  Comedy. ..  .Atlantic 


Sundays  and  Cybele  (110)  Dr  Davis-Royal 
2728  ©Sword  of  Lancelot  (reviewed  as  Lancelot 
and  Guinevere)  (116)  <g)  Adv  Dr  Univ 

2769  ©Sword  in  the  Stone,  The 

(75)  Cartoon  BV 

— T — 

2772  ©Take  Her,  She’s  Mine 

(98)  © Com  20th-Fox 

2730  ©Tammy  and  the  Doctor  (89) 

Comedy-Drama  Univ 

©Temptress  and  the  Monk,  The 

(87)  Drama  Hakim 

2784  There  Is  Still  Room  in  Hell 

(90)  Sus  Drama  ....Lake  Enterprises 
Third  Lover,  The  (85)  Drama.  .Atlantic 
Three  Fables  of  Love  (76) 

Episode  Comedy  Janus 

2788  ©Three  Lives  of  Thomasina, 

The  (97)  Dr-Fantasy BV 

2760  Three  Stooges  Go  Around  the  World  in  a 

Daze,  The  (94)  Comedy Col 

2738  ©Thrill  of  It  All  (108)  Com Univ 

2786  ©Tiara  Tahiti  (100)  Drama.  ..  .Zenith 
Time  Out  for  Love  (91)  Drama.  .Zenith 
Tire-Au-Flanc  (87) 

Comedy  ..Les  Films  du  Carisse/SEDIF 
2775  ©Tom  Jones  (131) 

Period  Comedy  UA-Lopert 

2746  Toys  in  the  Attic  (90)  © Drama UA 

2746  Traitors,  The  (71)  Spy  Dr Univ 

Trauma  (92)  Sus  Dr Parade 

2696 Trial  and  Error  (91)  Comedy MGM 

2710  Trial,  The  (118)  Drama  Astor 

2781  Twice  a Man  (60) 

Exp  Feature Film-Makers  Co-Op 

2767  ©Twice  Told  Tales  (119)  Horror  UA 

2768  Twilight  of  Honor  (105)  © Dr MGM 

Two  Daughters  (114)  Com-Dr.  ..  .Janus 

— UV— 

2770  ©Under  the  Yum  Yum  Tree 

(110)  © Comedy  Col 

2752  ©Violated  Paradise  (67)  Doc Times 

2759  Violent  Midnight 

Sus.  Melodr  Times  Film 

Victors,  The  (175)  War  Dr  © Col 

2756  ©V.I.P.s,  The  (119)  © Drama MGM 

— W— 

2756  Wall  of  Noise,  The  (112)  Ac  Dr WB 

2782  Wastrel,  The  (84)  Drama. ...  Medallion 
We  Have  Only  One  Life  (90) 

Rom  Melo Greek 

2703  West  End  Jungle  (60) 

Prostitution  Documentary Atlantic 

2765  What  a Woman! 

(92)  Films  Around  the  World 

2766  ©Wheeler  Dealers,  The 

(106)  © Comedy  MGM 

2786  ©Who’s  Been  Sleeping  ini  My  Bed? 

© Com  Para 

2784  ©Who’s  Minding  the  Store? 

(90)  © Comedy  Para 

2706  Wild  Is  My  Love  (74)  Drama. . Mishkin 
Winter  Light  (80)  Drama 

(sub  titles)  Janus 

2743  Wild  Guitar  (87)  Musical ..  Fairway  Int’l 

2754  Wives  and  Lovers  (103)  Com Para 

2749©Women  of  the  World  (107)  Doc  Embassy 
2658  ©Wonderful  World  of  the  Brothers 

Grimm  (135) MGM-Cinerama 

— XYZ — 

2768  ©“X”— the  Man  With  the  X-Ray  Eyes 

(80)  © Science-Fiction. . . . Amer  Int’l 
2734  Young  and  the  Brave,  The 

(84)  War  Action  MGM 
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Feature  chart 


ALLIED  ARTISTS  g g% 

AMERICAN  INT'L  | gi 

©The  Day  of  the  Triffids 

(94  © Ho.. 6301 

Howard  Keel,  Nicole  Maurey, 
Janette  Scott,  Kieron  Moore 

The  Mind  Benders  (99)  . ...0..802 
Dick  Bogarde,  Mary  Ure 

©The  Young  Racers  (84)  ..Ac  . 805 
Mark  Damon,  William  Campbell 

Play  It  Cool  (74)  M..6302 

Billy  Fury,  Helen  Shapiro, 

Bobby  Vee 

©Black  Zoo  (88)  0 ....Ho  . 6303 
Michael  Gough,  Jeanne  Cooper, 

Rod  Lauren.  Virginia  Grey 

©Erik  the  Conqueror  (90) 

© Ad . . 808 

Cameron  Mitchell,  Alice  and 
Ellen  Kessler 

Dementia  13  (81)  Ho.  .801 

William  Campbell,  Luana 
Anders,  Mary  Mitchel 

©55  Days  at  Peking 

(150)  ® 70  D..6304 

Charlton  Heston,  Ava  Gardner, 
David  Niven  (playing  special 
engagements  In  May) 

©The  Terror  (81)  © ....  Ho.  .804 
Boris  Karloff,  Sandra  Knight 

©Beach  Party  (100)  0 C..S10 

Robert  Cummings,  Dorothy  Malone, 
Frankie  Avalon,  Annette  Funicello 

©The  Gun  Hawk  (91)  ...  .Ac.  .6306 
Rory  Calhoun,  Rod  Cameron, 

Ruta  Lee,  Rod  Lauren 

Cry  of  Battle  (99)  D..6307 

Van  Heflin,  Rita  Moreno, 

James  MacArthur 

©The  Haunted  Palace  (85) 

© Ho..  812 

Vincent  Price,  Lon  Chaney, 

Debra  Paget 

Shock  Corridor  (101)  . ...D..6305 
Peter  Breck,  Constance  Towers, 
Gene  Evans.  James  Best 

Tom  Jones  (131)  Com.. 

©“X” — The  Man  With  the 

X-Ray  Eyes  (80)  SF..809 

Ray  Milland,  Diana  van  der  Vlis 

©Summer  Holiday 

(100)  © C/M.. 813 

Cliff  Richard,  Laurl  Peters 

©Gunfight  at  Comanche 

Creek  (90)  W.  .6309 

Audie  Murphy,  Colleen  Miller 

Soldier  in  the  Rain  (SV/2)  CD.  .6401 
Jackie  Gleason,  Steve  McQueen, 
Tuesday  Weld,  Tom  Poston 

©Pyro — The  Man  Without  a 

Face  (93)  Ho.  .816 

Barry  Sullivan,  Martha  Hyer 

©Goliath  and  the  Sins  of 

Babylon  (80)  © Ac.  .817 

Mark  Forrest,  Scilla  Gabel,  John 
Chevron 

©Samson  and  the  Slave 

Queen  (86)  © Ac.  .821 

Allen  Steele,  Pierre  Brice 

The  Strangler  (..)  

Victor  Buono,  Selette  Cole, 
Robert  Elsen 

©The  Comedy  of  Terrors 

(88)  © C..819 

Vincent  Price,  Peter  Lorre 

Underage  Teen  Dr.. 820 

Anne  MacAdams,  Judy  Adler, 
Roland  Royter 

©Some  People Teen  M..818 

Kenneth  More.  Ray  Brooks 
Twelve  Guns  East  (..)..  Adv.  .822 
Stewart  Granger,  Dorian  Gray 

Torpedo  Bay  (..) Adv.. 823 

James  Mason,  Lilli  Palmer 

War  Is  Hell  D.  . 

Tony  Russell,  Baynes  Barron, 

Judy  Dan 

A Yank  in  Viet-Nam Ac.. 

Marshall  Thompson 

©Masque  of  the  Red 

Death  ® Ho . . 

Vincent  Price 

©Muscle  Beach  Party  ® C.. 

Frankie  Avalon,  Annette  Funicello 

House  of  Terror Ho.  .814 

Leticia  Roman.  John  Saxon 

©Black  Sabbath  Ho.. 815 

Boris  Karloff,  Mark  Damon 

BUENA  VISTA  s gf 

COLUMBIA  | H 

Fury  of  the  Pagans  (86)  © S..721 
Edmund  Purdom,  Rossana  Podesta 

©Savage  Sam  (108)  CO.  .143 

Brian  Keith,  Tommy  Kirk, 

Dewey  Martin,  Kevin  Corcoran 

0©Bye  Bye  Birdie  (111) 

0 C/M  719 

Janet  Leigh,  Dick  Van  Dyke, 
Ann-Margaret 

©Jason  and  the  Argonauts 

(104)  Ad.. 722 

Todd  Armstrong,  Nancy  Kovack 

©Summer  Magic  (108)  ...  CD  . 144 
Hayley  Mills,  Burl  Ives,  Dorothy 
McGuire,  Deborah  Walley,  Eddie 
Hodges 

©13  Frightened  Girls 

(89)  My..  Ac..  001 

Murray  Hamilton,  Joyce  Taylor, 
Hugh  Marlow,  Kathy  Dunn. 

Just  for  Fun  (72)  M..003 

Bobby  Vee,  The  Crickets, 

Freddy  Cannon 

The  L-Shaped  Room  (124)  D.. 
Leslie  Caron,  Tom  Bell 

U©Gidget  Goes  to 

Rome  (101)  C..002 

James  Darren,  Cindy  Carol 

In  the  French  Style  (105)  . D.  .005 

Jean  Seberg,  Stanley  Baker 

The  Three  Stooges  Go  Around 

the  World  in  a Daze  (94)  C..009 
The  Three  Stooees 

©Siege  of  the  Saxons  (85)  Ad. . 
Janette  Scott,  Ronald  Lewis 

The  Old  Dark  House  (86)..  D..  007 

Tom  Poston,  Robert  Morley, 

Janette  Scott 

The  Maniac  (86)  Ho  . 008 

Kerwin  Mathews,  Nadia  Gray 

©The  Running  Man  (103)  . . D . .006 

Laurence  Harvey,  Lee  Remick, 

Alan  Bates 

^©Incredible  Journey, 

The  (80)  D . .145 

True  Life  Adventure 
Emile  Genest,  John  Dralnle, 

Sandra  Scott 

©Under  the  Yum  Yum 

Tree  (110)  C..011 

Jack  Lemmon,  Carol  Lynley, 

Dean  Jones,  Edie  Adams 

©The  Sword  in  the 

Stone  (80)  An.  .148 

©The  Cardinal  (175)  0 D....012 
Tom  Tryon,  Romy  Schneider 

A Tiger  Walks  (.  .) D.  . 

Vera  Miles,  Brian  Keith, 
Pamela  Franklin 

Strait-Jacket  (89)  D..014 

Joan  Crawford,  Anne  Helm 

Three  Lives  of  Thomasina  (..)  AC.. 
Patrick  McGoohan,  Susan  Hampshire 

The  Victors  (. .)  © D 013 

Vincent  Edwards,  Melina  Mercouri, 
Jeanne  Moreau,  Romy  Schneider 

Dr.  Strangelove  or:  How  1 Learned 
to  Stop  Worrying  and  Love  the 

Bomb  (.  .)  C.  .004 

Peter  Sellers,  George  C.  Scott. 
Sterling  Hayden 

Mary  Poppins  F.  . 

Julie  Andrews,  Dick  Van  Dyke 

©The  Misadventures  of 

Merlin  Jones  C.. 

Tommy  Kirk,  Annette  Funicello, 
Leon  Ames 

Jean  Seberg,  Gabriele  Frezetti 

Lilith  D.. 

Warren  Beatty,  Jean  Seberg 

CONTINENTAL  g 

O Ol 

zee 

AVW  1 

©Your  Shadow  Is  Mine  (90)  . 
Jill  Haworth,  Michael  Ruhl 

D. . 

JUNE 

This  Sporting  Life  (126)  . . . 

Richard  Harris,  Rachel  Roberts 

D.. 

JULY 

Lord  of  the  Flies  (90)  

James  Aubrey,  Tom  Chapin, 
Hugh  Edwards,  Roger  Elwin 

D.. 

| AUGUST  | 

SEPTEMBER  | 

o 

o 

— H 
O 

DO 

m 

TO 


Ladies  Who  Do  (85)  ..Com 
Robert  Morle-  Peggy  Mount 


Billy  Liar  (98)  CD.. 

Tom  Courtenay,  Mona  Washbourne 

©Mediterranean  Holiday  (70)  Doc.. 
Narrated  by  Burl  Ives 


To  Bed.  .Or  Not  to  Bed  C. 

Alberto  Sordl,  Ulf  Palme 


A Jolly  Bad  Fellow  (..) Dr.. 

Janet  Munro,  Leo  McKern 


The  Love  Goddesses  Anth.. 

Black  Like  Me 

James  Whitmore 
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FEATURE  CHART 


The  key  to  letters  ond  combinations  thereof  indicating  story  type:  (Ad)  Adventure  Drama;  (Ac)  Action 
Drama;  An)  Animated-Action;  (C)  Comedy;  (CD)  Comedy-Drama;  (Cr)  Crime  Drama;  (DM)  Drama 
with  Music;  (Doc)  Documentary;  (Dr)  Drama;  (F)  Fantasy;  (Ho)  Horror  Drama;  (Hi)  Historical  Drama;  (M)  Musical 
(My)  Mystery;  (OD)  Outdoor  Droma  (S)  Spectacle;  (SF)  Science-Fiction;  (W)  Western. 


EMBASSY 


(&>g-dubbed)  . .Michele  Morgan, 
Danielle  Darrieux 
(Reviewed  as  "Landru”) 


Oi 


Gentle  Art  of  Murder  (122) . . D . 215 
(Big-dubbed)  ..  reviewed  as 
"Crime  Does  Not  Pay” 

(French)  . . Danielle  Darrieux 

©Women  of  the  World 

(107)  © Doe.. 318 

Narrated  by  Peter  Ustinov 


9/2  (135)  D .317 

(Italian)  . -Marcello  Mastroianni. 
Claudie  Cardinale,  Anouk  Aimee 
Sandra  Milo 


The  Conjugal  Bed  (86)....  D.. 

(Italian)  . .Ugo  Tognazzi, 

Marina  Vlady,  Walter  Giller 

The  Passionate  Thief  (95).. C.. 307 
(Eng-dubbed)  . -Anna  Magnani 

The  Hellfire  Club  (90) Ad.. 

Keith  Michell,  Adrienne  Corri, 

Peter  Cushing 


©The  Bear  (86) 
(Bng-dubbed)  . . 
Francis  Biance- 


C. .305 

Renato  Rascel, 

Gocha 


The  Light  Fantastic  (84)..  D.  308 
Dolores  McDougal,  Barry  Bartle 


Fury  at  Smuggler’s  Bay 

(92)  Ac. 

Peter  Cushing,  John  Fraser, 
June  Thorbum 


A Ghost  at  Noon  (..) D. 

Brigitte  Bardot,  Jack  Palance 


Only  One  New  York  (..)..  Doc. . 

©Three  Penny  Opera  ( . . ) © D . .313 
Sammy  Davis  jr..  Curt  Jurgens, 
Hiidegar,'-,  Neff,  June  Ritchie 


Bette  Davis,  Horst  Buchholz, 
Catherine  Spaak 

Yesterday,  Today  and  Tomorrow..  D. 
Sophia  Loren,  Marcello 
Mastroianni 


M-G-M  s si 

PARAMOUNT  s U 

(_  EZ 

20TH-FOX  a i* 

h-  QCZ 

UNITED  ARTISTS  a g- 

h-  KZ 

©In  the  Cool  of  the  Day 

(88)  ® D . .325 

Jane  Fonda,  Peter  Finch 

©Drums  of  Africa  (92)  © Ad.. 327 
Frankie  Avalon,  Mariette  Hartley 

Hud  (112)  ® OD.  .6216 

Paul  Newman,  Patricial  Neal, 

Melvyn  Douglas,  Brandon  de  Wilde 

The  Yellow  Canary 

(93)  © My.. 315 

Pat  Boone,  Barbara  Eden 

©Dr.  No  (1U)  Ad.. 6307 

Sean  Connery,  Ursula  Andress, 
Joseph  Wiseman 

©Cattle  King  (89)  0D..331 

Robert  Taylor,  Joan  Caulfield 
©Tarzan’s  Three  Challenges 

(92)  © Ad.. 333 

Jock  Mahoney,  Woody  Strode 

©Flipper  (92)  Ad.. 330 

Chuck  Connors,  Luke  Halpln 
©Main  Attraction, 

The  (85)  D.  .307 

Pat  Boone,  Nancy  Kwan 

©The  Nutty  Professor 

(107)  C . .6219 

Jerry  Lewis,  Stella  Stevens 

©Duel  of  the  Titans 

(90)  © S.  .6217 

Steve  Reeves,  Gordon  Scott 

The  Stripper  (95)  © ...  D..309 
Joanne  Woodward,  Richard  Beymer 

©Cleopatra  (221)  . Todd-AO.  . HiD 
Elizabeth  Taylor,  Richard  Burton, 
Rex  Harrison  (Special  release) 

©Call  Me  Bwana  (103)  C..6314 

Bob  Hope,  Anita  Ekberg,  Edie 
Adams 

©Amazons  of  Rome  (93)  Ac.. 6310 
Louts  Jourdan,  Sylvia  Syms 

©The  Slave  (102)  © ..Adv..328 
Steve  Reeves,  Jacques  Sernas 

©Captain  Sindbad  (90)  © Ad.. 326 
Guy  Williams,  Heidi  Bruehl 

©A  Ticklish  Affair  (89)  ® C..224 
Shirley  Jones,  Gig  Young 

Dime  With  a Halo  (94)  .. C/D.. 318 
Barbara  Luna.  Paul  Langton 

©Donovan’s  Reef  (109) .. Ad . .6220 
John  Wayne,  Lee  Marvin,  Dorothy 
Lamour,  Elizabeth  Allen 

^>The  Longest  Day 
(180)  © D.  .221 

All-Star  cast 
general  release 

4£©The  Great  Escape 

(168)  ® Ac.. 6312 

Steve  McQueen,  James  Gamer, 
Richard  Attenborough 

©Irma  La  Douce  (146)  ® C..6313 
Jack  Lemmon,  Shirley  MacLalne, 
Hersehel  Bemardi 

The  Young  and  the  Brave 

(84)  Ac..  336 

Rory  Calhoun,  Wm.  Bendix,  Rich- 
ard Jaeckel,  Manuel  Padilla 

Hootenanny  Hoot  (91)  . ...M..406 
The  Brothers  Four,  Sheb  Wooley, 
Johnny  Cash 

©Come  Blow  Your  Horn 

(115)  ® C.  .6221 

Frank  Sinatra,  Lee  J.  Cobb, 

Barbara  Rush,  Molly  Picon,  Jill 
St.  John 

©Of  Love  and  Desire  (97)  © D.  .319 
Merle  Oberon,  Curt  Jurgens, 

Steve  Cochran 
Lassie’s  Great  Adventure 

(103)  D .322 

June  Lockhart,  nugb  Riley,  Lassie 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale, 
Alain  Delon 
(Special  release) 

Toys  in  the  Attic  (90)  ®.  .D.  .6316 
Dean  Martin,  Geraldine  Page, 

Wendy  Hiller,  Yvette  Mlmieux 

The  Caretakers  (97)  D.  .6315 

Robert  Stack,  Joan  Crawford, 

Polly  Bergen,  Janis  Paige 

©The  Haunting  (112)  ® D..401 

Julie  Harris,  Claire  Bloom, 
Richard  Johnson,  Russ  Tamblyn 

©The  V.I.P.s  (119)  ....C/D.. 402 
Elizabeth  Taylor,  Richard  Burton, 
Louis  Jourdan,  Elsa  Martinelli, 
Margaret  Rutherford,  Rod  Taylor 

The  Young  Swingers 

(..)  © M..325 

Rod  Lauren,  Molly  Bee 

OLilies  of  the  Field  (94)  D..6321 
Sidney  Poitler,  Lilia  Skala 

Twilight  of  Honor  (115)  ..D..409 
Richard  Chamberlain,  Nick  Adams 

Wives  and  Lovers  (103) . .C.  .6303 
Janet  Leigh,  Van  Johnson, 

Shelley  Winters,  Martha  Hyer 

©A  New  Kind  of  Love 

(110)  C..6304 

Paul  Newman,  Joanne  Woodward, 
Thelma  Ritter,  Maurice  Chevalier 

The  Condemned  of  Altona 

(109)  © D..312 

Sophia  Loren,  Maxmilllan  Schell 

©Marilyn  (S3)  © Doc.. 302 

Narated  by  Rock  Hudson 
Thunder  Island  (65)  ©....D..326 
Gene  Nelson,  Fay  Spain 
©The  Leopard  (165)  © ...D..311 
Burt  Lancaster,  Claudia  Cardinale 
(General  release) 

©Twice  Told  Tales  (119)  H.  .6318 
Vincent  Price,  Marl  Blanchard 

Johnny  Cool  (101)  D..6319 

Henry  Silva,  Elizabeth  Montgomery 
©Stolen  Hours  (97)  . . . . D . .6323 
Susan  Hayward,  Michael  Craig 
©My  Son,  the  Hero  (111)  C..6320 
Pedro  Armendarlz 

©Tom  Jones  (131)  C.. 

Albert  Finney,  Susannah  York 

©The  Wheeler  Dealers 

(106)  ® D..404 

James  Garner,  Lee  Remlck 

Square  of  Violence  (96)..  D..  329 
Broderick  Crawford,  Valentina 
Cortesa 

©Fun  in  Acapulco  (97) . . M . .6305 
Elvis  Presley,  Ursula  Andress 

©Take  Her,  She’s  Mine 

(98)  © C.  .323 

James  Stewart,  Sandra  Dee 

©McLintock!  (125)  ®.  . CD..  6322 
John  Wayne,  Maureen  O’Hara 

©It’s  a Mad,  Mad,  Mad,  Mad 

World  (192)  Cin C..6401 

Spencer  Tracy,  Milton  Berle 

©The  Prize  (135)  ® D..412 

Paul  Newman,  Edward  G.  Robinson, 
E^ke  Sommer 

Any  Number  Can  Win  (118)  D..421 
Jean  Cabin,  Alain  Delon 

©Who’s  Minding  the 

Store?  (90)  C.  .6306 

Jerry  Lewis,  Jill  St.  John, 

Agnes  Moorehead 

©Who’s  Been  Sleeping  in  My 

Bed?  (103)  C.  .6310 

Dean  Martin,  Elizabeth  Montgomery, 
Carol  Burnett 

©Move  Over,  Darling 

(103)  © C.  .324 

Doris  Day,  James  Garner, 

Polly  Bergen 

Harbor  Lights  (68)  © 

Kent  Taylor,  Jeff  Morrow 

©Kings  of  the  Sun  (108)  ....Ad.. 
Yul  Brynner,  George  Chaktrls 

Children  of  the  Damned  (81)  D.  .414 
Ian  Hendry,  Alan  Badel 

A Global  Affair  (..) C..416 

Bob  Hope,  Lilo  Pulver 

All  the  Way  Home  (103) ..  D . .6307 
Robert  Preston,  Jean  Simmons 

The  Ceremony  (105)  . ...D..6404 
Laurence  Harvey,  Sarah  Miles 

©Sunday  in  New 

York  (..)  ® C..413 

Cliff  Robertson,  Jane  Fonda, 

Rod  Taylor 

Lady  in  a Cage  (93) D.  .6311 

Olivia  de  Havilland,  Ann  Sothem 

Love  With  the  Proper 

Stranger  (..)  C..6312 

Natalie  Wood,  Steve  McQueen 

©The  Man  in  the  Middle 

(94)  © D.. 

Robert  Mitchum,  France  Nuyen, 
Keenan  Wynn,  Trevor  Howard, 

Barry  Sullivan 

Tiko  and  the  Shark  (107)  ..D..407 

Tahitian  Cast 

Of  Human  Bondage  D..415 

Kim  Novak,  Laurence  Harvey 
©The  Golden  Arrow 
Tab  Hunter,  Rosanna  Podesta 

(91)  ® Ad. 408 

Night  Must  Fall  My.. 

Albert  Finney.  Mona  Wasbboume 

©Paris  When  It  Sizzles  ..C..6314 
William  Holden.  Audrey  Hepburn 

Seven  Days  In  May  D..6313 

Burt  Lancaster,  Kirk  Douglas, 

Ava  Gardner 

The  Carpetbaggers D . . 6315 

George  Peppard,  Alan  Ladd, 

Carroll  Baker 

Law  of  the  Lawless  D..6316 

Dale  Robertson,  Yvonne  de  Carlo 

Shock  Treatment  Dr.. 

Stuart  Whitman,  Lauren  Bacall, 
Carol  Lynley 

Third  Secret Dr. . 

Stephen  Boyd,  Jack  Hawkins, 

Diane  Cilento 

©Ten  Days  to  Perang  D.. 

William  Holden.  Susannah  York 

Reach  for  the  Stars  D.. 

Don  Murray,  Diana  Hyland 

©From  Russia,  With  Love  ..Ad.. 
Sean  Connery,  Pedro  Armendarlz 
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WARNER  BROS,  g 

Paranoiac  (80)  D..6309 

Janette  Scott,  Oliver  Reed, 

Sheila  Burrell 

Showdown  (79)  0D..6310 

Audie  Murphy,  Kathleen  Crawley, 
Charles  Drake,  Harold  J.  Stone 

©Island  of  Love  (101)  ® C..264 
Robert  Preston,  Tony  Randall, 

Georgia  Moll 

©Tammy  and  the  Doctor 

(89)  CD..  6311 

Sandra  Dee,  Peter  Fonda 

©Sword  of  Lancelot 

(116)  ® Ad.  .6312 

Cornel  Wilde,  Jean  Wallace, 

Brian  Aherne 

Black  Gold  (98)  D . .263 

Philip  Carey,  Diane  McBain 

©A  Gathering  of  Eagles 

(115)  D 6313 

Rock  Hudson,  Rod  Taylor 
The  List  of  Adrian  Messenger 

(98)  My.. 6315 

(TOA  Hollywood  Preview  May  29) 
George  C.  Scott,  Dana  Wynter, 
plus  several  surprise  guests 
©King  Kong  vs.  Godzilla 

(91)  HoC.  .6314 

Michael  Keith,  Harry  Holcomb 

^©Spencer’s  Mountain 

(118)  ® D.  .265 

Henry  Fonda,  Maureen  O’Hara, 
James  MacArthur,  Wally  Cox, 

Donald  Crisp,  Mimsy  Farmer 

©PT  109  (140)  ® D . .266 

Cliff  Robertson,  Ty  Hardin,  James 
Gregory,  Robert  Culp,  Grant 
Williams 

©The  Thrill  of  It  All 

(108)  C..6316 

Doris  Day,  James  Garner, 

Arlene  Francis,  Edw.  Andrews 

The  Traitors  (71)  D..6317 

Patrick  Allen,  James  Maxwell, 

Freud:  The  Secret  Passion 
(formerly  titled  Freud) 

(120)  D..6301 

Montgomery  Clift,  Susannah  York, 
(General  release) 

©Kiss  of  the  Vampire 

(88)  Ho..  6318 

Clifford  Evans,  Jennifer  Daniels, 
Edward  De  Souza 

©The  Castilian  (129)  © AD.. 352 
Cesar  Romero,  Frankie  Avalon, 
Broderick  Crawford,  Alida  Valli 

Wall  of  Noise  (112)  Ac.. 351 

Suzanne  Pleshette,  Ty  Hardin, 
Dorothy  Provine 

©For  Love  or  Money  (108)  C .6319 
Kirk  Douglas,  Mltzl  Gaynor, 

Gig  Young,  Thelma  Ritter 

©Rampage  (98)  Ad.. 353 

Robert  Mitehum,  Elsa  Martlnelli, 
Jack  Hawkins 

©Mary,  Mary  (126)  C.  .354 

Debbie  Reynolds,  Barry  Nelson 
Michael  Rennie 

©Palm  Springs  Weekend  (100)  CD.. 

Troy  Donahue,  Connie  Stevens 

©Charade  (120)  ® . . . . MyC.  .6401 
Cary  Grant,  Audrey  Hepburn, 

Walter  Matthau,  James  Cobum 

Young  and  Willing  (112) 6402 

Virginia  Maskell,  Paul  Rogers 

©4  for  Texas  (115) D.  .356 

Frank  Sinatra,  Dean  Martin, 

Anita  Ekberg,  Ursula  Andress 

The  Man  From  Galveston 

(57)  D..360 

Jeffrey  Hunter,  Preston  Foster, 
Joanna  Moore 

©Dark  Purpose  (115) ....  D . .6403 
Shirley  Jones,  Rossano  Brazzi, 

George  Sanders 
Pre-release 

It’s  All  Happening  (90) 6404 

Dead  Ringer  (..) D..357 

Bette  Davis,  Karl  Malden 

Dr.  Crippen  (98) D..361 

Donald  Pleasence,  J.  R.  Justice 

America  America  (..) D.. 

Stathis  Giallelis,  Elena  Karam 

©Man’s  Favorite  Sport 

(120)  C.  .6405 

Rock  Hudson,  Paula  Prentiss, 

Maria  Persehy 

Hide  and  Seek  (..) 6406 

Curt  Jurgens,  Janet  Munro, 

Ian  Carmichael 

Rel. 

Date 

APEX 

Hand  in  the  Trap  (90) . . . . Jul  63 
Elsa  Daniel,  Francisco  Rabal 

ASTOR 

During  One  Night  (84)..  D.. 

Don  Borisenko,  Susan  Hampshire 
Five  Minutes  to  Live  (80)  Cr.  . 

Johnny  Cash,  Donald  Woods 

ATLANTIC  PICTURES 

Invitation  to  Murder 

(65)  Sus.  . M . . Jun  63 

Robert  Beatty,  Lisa  Daniely 

BOXOFFICE  SPECTACULARS 

©Blood  Feast 

(71)  Ho.  .MeloDr.  .Sep  63 

Thomas  Wood,  Mai  Arnold 

CAPRI  FILMS 

Black  Fox  (89)  Doc..  May  63 

Narration  Marlene  Dietrich 

CINEMA  DISTRIBUTORS  OF 
AMERICA 

The  Garbage  Man 

(86)  C.. Jun  63 

Toney  Naylor,  Joseph  Lincoln 

CINEMA-VIDEO 

The  Right  Hand  of  the 

Devil  (72)  Ho..  Jul  63 

Aram  Katcher,  Lisa  McDonald 

No  Man's  Land  (..) Dec  63 

Taxi  to  Tobrouk  (..)  . . . . Dec  63 

COLORAMA 

The  Girl  Hunters  (103) . . My.  .Jun  63 
Mickey  Spillane,  Lloyd  Nolan 
Murder  Can  Be  Deadly 

(60)  My.  .July  63 

Liz  Fraser,  Kenneth  Griffith  . . 

Murder  on  the  Campus 

(61)  My.  .June  63 

Terence  Longdon,  Donald  Gray, 
Diana  Clare 

CROWN-INTERNATIONAL 

Terrified  (81)  Ac.. Sep  63 

Rod  Lauren,  Tracy  Olsen 
As  Nature  Intended  (64)  D . Oct  63 
Pamela  Green 

EMERSON  FILM  ENTERPRISES 

©The  King’s  Musketeers 

(96)  Ac.. Jul  63 

Sebastian  Cabot,  Jeffrey  Stone, 
Marina  Berti 

Monstrosity  (65)  Ho.. Sep  63 

Erika  Peters,  Judy  Bamber 

The  Jolly  Genie 

• •(41)  Fantasy.  .Jan  64 

EVE  PRODUCTIONS 
©Europe  in  the  Raw 

(70)  Novelty.  . Nov  63 

FANFARE 

The  Playgirls  and  the  Vampire 

(76)  Ho  MeloDr.  .Aug  63 

Lyla  Rocco,  Maria  Giovannini 

FAIRWAY  INT'L 

The  Sadist  (94)  Ac..  Jun  63 

Arch  Hall  jr.,  Helen  Hovey 

FUTURAMIC-SR 

The  Glass  Cage  < 84</2 ) Sus  Dr  Dec  63 
John  Hoyt,  Elisha  Cook 

Lonnie  (75)  Susp  Dr Dec  63 

Scott  Marlowe,  Frank  Silvera 

GOVERNOR 

Carry  On  Regardless 

(57)  C.. Jul  63 


MISCELLANEOUS 


Sidney  James,  Kenneth  Connor 
Get  On  With  It  (88) . . C . . Jun  63 
Bob  Monkhouse,  Kenneth  Connor, 
Shirley  Eaton 

HANSEN  ENTERPRISES-SR 

The  Slime  People 

(60)  Ho..  Oct  63 

Robert  Hutton,  Les  Tremayne 
The  Crawling  Hand 

(89)  SF.  .Oct  63 

Peter  Breck,  Kent  Taylor, 

Rod  Lauren 
HERTS-LION  INT'L 

The  Captives  (95) Ad.. Jan  63 

Christian  Doermer 
JANUS 

©The  Playboy  of  the  Western 

World  (100)  CD  . Apr  63 

Siobhan  McKenna,  Gary  Raymond 
Sparrows  Can’t  Sing 

(93)  C . Jun  63 

James  Booth,  Barbara  Windsor 
Heavens  Above  (117)  . . . . C . . Jun  63 
Peter  Sellers,  Cecil  Parker,  Brock 
Peters 

The  Face  of  War  (105)  Doc..  Nov  63 
JOSEPH  BRENNER  ASSOCIATES 

Karate  (80)  Ad.. 

Joel  Holt,  Frank  Blaine 
LAKE  ENTERPRISES 
There  Is  Still  Room  in  Hell 

(90)  Sus  Dr.. Jul  63 

Barbara  Valentin,  Paul  Glawion 

LOPERT  FILMS 
©The  Mouse  on  the  Moon 

(82)  C.  Jun  63 

Margaret  Rutherford,  Terry-Thomas 
©Tom  Jones  (131)  . ...C..  Oct  63 
Albert  Finney 

©Muriel  (115)  D..  Nov  63 

Ladybug,  Ladybug  (86)  Dr..  Dec  63 

MACO  FILM  CORP. 

©Lafayette  (110) 

© 70 Hi D . . May  63 

(Eng-dubbed)  . . Jack  Hawkins, 

Orons  Welles,  Lilo  Pulver, 

Edmund  Purdom 
MANCUNIAN-PLANET-SR 

The  Break  (75)  D..  Apr  63 

Tony  Britton.  William  Lucas 
MEDALLION 

Bomb  for  a Dictator  (73)  Ac.  .Feb  63 
Pferre  Fresnay,  Michel  Auelair 
©Alone  Against  Rome  (100) . . Dec  63 
Rossana  Podesta,  Jeffries  Lang 

MOTION  PICTURE  INVESTORS 

The  Checkered  Flag  (83) . . D . . July  63 
Evelyn  King,  Charles  G.  Martin 
MPA  FEATURE  FILMS 
Four  for  the  Morgue  (84).. Ac 
Stacy  Harris,  Louis  Sirgo 
NTD-SR 

Promises!  Promises! 

(75)  C . Oct  63 

Jayne  Mansfield.  Marie  McDonald. 

PACEMAKER  PICTURES 

©Fire  in  the  Flesh 

(80)  MeloDr.  .Jul  63 

Claudine  Dupuis,  Erno  Crisa 

PARADE  RELEASING  ORG. 

©Cavalry  Command 


Rel. 

Date 

(84)  Ad  . Oct  63 

John  Agar,  Richard  Arlen,  Myron 
Healy 

©Ballad  of  a Gunfighter 

(84)  Ad.. Sep  63 

Marty  Robbins 
ROYAL  FILMS  INT'L 

The  Steppe  (.  .)  Dr.  .Oct  63 

Charles  Vanel,  Marina  Vlady 
The  Reluctant  Saint  (105).. CD.. 

Maximilian  Schell.  Ricardo  Montalban 
The  Hunchback  of  Rome 

(84)  MeloDr.  .Nov  63 

Gerald  Blain,  Anna  Maria  Ferrero 
SEVEN  ARTS 
Small  World  of  Sammy 

Lee  (105)  Aug  63 

Anthony  Newley,  Julia  Foster 
SHAWN  INTERNATIONAL 
Greenwich  Village  Story 

(95)  D . July  63 

Robert  Hogan,  Melinda  Plank 
STARKEY  ASSOCIATES-SR 
Man  and  His  Woman 

(83)  D..  Jun  63 

John  Haveron,  Mary  Harrigan, 

Lisa  Holland 

TIMES  FILM 
Defiant  Daughters  (92)  . . D . . Apr  63 
Barbara  Rutting,  Fred  Tanner 
©Pagan  Hellcat  (62)  . D ..  Apr  63 
Tumata  Teuiau 

Violent  Midnight  (90)  . . My . . May  63 
Lee  Philips,  Shepperd  Strudwick 
Violated  Paradise 

(67)  Doc  . July  63 

Narration:  Thomas  L.  Row,  Paulette 
Girard 

TOPAZ  FILMS 

Atom  Age  Vampire  (87)  Ho.  .Jun  63 
Albert  Lupo,  Susarene  Loret 
©Battle  of  the  Worlds 

(84)  SF.  .Jun  63 

Claude  Rains,  Bill  Carter 

TRANSOCEAN  FILMS 
Ordered  to  Love  (82)  . . D . . Aug  63 
Maria  Persehy,  Harry  Meyen 
ULTRA  PICTURES  CORP. 

A Day  in  Court  (70)  Ep-C.  .May63 
Sophia  Loren,  Alberto  Sordi 
©2  Nights  With  Cleopatra 

(•  ■)  ©.  .Jun  63 

(Eng-dubbed)  . . Sophia  Loren, 
Alberto  Sordi,  Ettore  Manni 
UNION  FILM  DISTRIBUTORS 
Two  and  Two  Make  Six  (89).. C.. 
George  Chaklris,  Janette  Scott 

UMPO 

Double  Deception 

(101)  My.. Jul  63 

Jacques  Riberolles,  Alice  Kessler, 
Ellen  Kessler 

WESTFIELD  PRODUCTIONS 

©Playgirls  International 

(71)  Doc..  Dec  63 

Betty  Andrews,  Eileen  Traynor 

WOOLNER  BROS. 

©Haunted  World  (89)  ® D . Oct  63 
Christopher  Lee,  Reg  Parks, 

Leonora  Ruffo 


Review 

Date 


FOREIGN  LANGUAGE 


Date 

Review 


ARGENTINA 

Hand  in  the  Trap  (90) ....  8-  5-63 
(Angel)  . .Elsa  Daniel,  Francisco 
Rabal 

DENMARK 

A Stranger  Knocks  (81)  . . 4-22-63 
(Trans- Lux)  Birgitte  Federspiel 

FRANCE 

Ciske  the  Rat  (88) 8-26-63 

(Bakros)  Dick  van  de  Velde, 

Kees  Brusse 

Cross  of  the  Living  (90)  . . 4-22-63 
(Carl).. Karl  Boehm,  Pascale  Petit 

La  Poupee  (90) 11-11-63 

(Lionex)  Ablgniew  Cybulski, 
Sonne  Teal 
Marriage  of  Figaro, 

The  (105)  8-12-63 

(Union) . .Jean  Plat,  Mlchellne 
Boudet 

My  Life  to  Live  (85).... 12-  2-63 
(Union)  Anna  Karina, 

Sandy  Rebbot 

Pickpocket  (75)  6-10-63 

(Delahaye) . Martin  LaSalle 

Suitor,  The  (83) 10-14-63 

(Atlantic)  . .Pierre  Etalx 
Third  Lover,  The  (85)  . . 7-29-63 
(Atlantic) . .Jacques  Charrier 
Three  Fables  of  Love  (76) . . 9-29-63 
(Janus)  Leslie  Caron.  Rossano 
Brazzl 
GERMANY 

Ciske  the  Rat  (88)  8-26-63 

(Bakros)  ..  Dick  van  der  Velde 

Faust  (121)  5-27-63 

( Divina-Traut)  . . Will  Quadflieg 
Secrets  of  the  City  (88)  . . 8-12-63 
(Bakros)  . .Annemarie  Dueringer 


(Bakros) . . Ivan  Desny 


4-  1-63 


(GMP ) . . AJiki  Vouyouklaki 
Policeman  of  the  16th 

Precinct 5-13-63 

(GMP)  Costas  Hadjichristos 
We  Have  Only  One  Life 

(116)  7-22-63 

(Greek  M.P.)  . .Dimitri  Horn, 
Yvonne  Sanson 
INDIA 

Two  Daughters  (114)  5-27-63 

(Janus).. A.  Chatterjee,  C.  Banerjee 

ITALY 

Eclipse  (123)  2-11-63 

(Times)  . .Alain  Delon,  Monica  Vitti 
Fiasco  in  Milan  (104)  ....  5-20-63 
(A-T-U)  Vittorio  Gassman 
Four  Days  of  Naples, 

The  (124)  3-25-63 

(MGM)  . Jean  Sorel,  Lea  Massari, 
Georges  Wilson,  Regina  Bianchl 
Love  and  Larceny  (94)  ....  3-11-63 
(Major)  . .Vittorio  Gassman,  Anna 
Maria  Ferrero,  Peppino  de  Filippo 
Run  With  the  Devil  (93) . .11-11-63 
(Jlllo)  Antonella  Lualdl, 

Gerard  Blain 
The  Sound  of  Trumpets 

(90)  12  -2-63 

(Janus)  . .Sandro  Panzerl, 

Loredano  Detto 
JAPAN 

Ballad  of  a Hussar  (94) . . 7-29-63 
(Artkino)  . .Larissa  Golubkina, 

Chushingura  (108) 10-14-63 

(Toho)  . .Koushiro  Matsu moto 
Hidden  Fortress,  The  (90)  7-29-63 

(Albex)  . .Toshiro  Mifune, 

Misa  Uehara 

©My  Hobo  (98)  8-26-63 

(Toho)  . . Keiju  Koabayashi 

Sanjuro  (96)  7-  8-63 

(Toho)  . .Toshiro  Mifune 
Stray  Dog  9-30-63 


(Toho)  . .Toshiro  Mifune, 

Takashl  Shimura 

The  Idiot  (165)  5-20-63 

(Shochiko)  . .Setsuko  Hara 
©Temptress  and  the  Monk, 

The  (87)  7-15-63 

(Hakim)  . .Yumeji  Tsukioka 
When  a Woman  Ascends  the 

Stairs  (111)  8-  5-63 

(Toho)  . . Hideko  Takamine 
POLAND 

Knife  in  the  Water  (95) . .11-18-63 
(Kanawha)  . .Leon  Niemczyk 

Partings  (101)  12-  3-62 

( Tel epix)  . .Maria  Wachowlak 

RUSSIA 

Ballad  of  a Hussar, 

The  (94)  7-29-63 

(Artkino)  . Larissa  Golubkina 
Great  Battle  of  the 

Volga  (75)  6-10-63 

(Artkino)  . . Documentary 
Grown-Up  Children  (75)..  5-13-63 
(Artkino)  ..  A.  Gribov,  Z.  Fedorova 
House  on  the  Front  Line, 

The  (105)  9-23-63 

(Artkino)  . Larissa  Luzina, 

Leonid  Bykov 

Peace  to  Him  (88) 9-  9-63 

( Artkino) . . Alexander  Demyanenko 

My  Name  Is  Ivan  (97) 8-5-63 

(Sig  Shore)  Kolya  Burlaiev 

SPAIN 

Lazarillo  (100)  5-13-63 

(Union)  . .Marco  Paoletti,  Juan  Jose 
Menendez,  Memmo  Carotenuto 

SWEDEN 

Of  Love  and  Lust  (109) . . 7-22-63 
(F-A-W)  . .Mai  Zetterling, 

.Anita  Bjork 

Flamboyant  Sex,  The  (76) . .9-30-63 
(Shawn  Int’l) . . Anita  Lindoff, 
Ulla  Blomstrand 
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Short  subjects,  listed  by  company,  in  or- 
der of  release.  Running  time  follows  title. 
Date  is  national  release  month.  Color  and 
process  as  specified. 


2 <= 
a.= 


BUENA  VISTA 

(All  in  color) 

FEATURETTTE  SPECIALS 
5049  Yellowstone  Cubs  (47)  May  63 
114  The  Hound  That  ThouQht 

He  Was  a Raccoon  (48)  

118  Horse  With  the  Flying  Tail 

(48)  

150  Yellowstone  Cubs  (48)  

0094  Legend  of  Sleepy  Hollow  (33) . . 
REISSUE  CARTOONS 

18201  Winter  Storage  (7)  

18202  Frank  Duck  Brings  Em  Back 

Alive  (7)  

18203  Crazy  With  the  Heat  (7).. 

18204  Light  Housekeeping  (7) . . . . 

18205  Pluto's  Quin-puplets  (7)  . . 

18206  Canine  Patrol  (7) 

18207  Plutopia  (7)  

18208  Cold  Turkey  (7) 

18209  How  to  Fish  (7)  

18210  Tennis  Racquet  (7)  

18211  Tomorrow  We  Diet  (7)  

18212  Brave  Engineer  (7)  

SINGLE  REEL  CARTOONS 

125  Aquamania  (9)  

123  The  Litterbug  (7)  

101  How  to  Have  an  Accident 

at  Work  (7)  

149  Toot.  Whistle.  Plunk  & Boom 
TWO-REEL  CARTOON  SPECIALS 
122  Donald  and  the  Wheel  (18) . . 

119  Saga  of  Windwagon  Smith  (14)  . . 

102  Noah's  Ark  (20)  

0097  Goliath  II  (15)  

139  A Symposium  on  Popular 

Songs  (20)  

THREE  REEL  LIVE  ACTION 
SPECIALS 

106  Mysteries  of  the  Deep  (25)  .... 
105  Islands  of  the  Sea  (28)  ... 
0099  Eyes  in  Outer  Space  (26)  .... 
THREE  REEL  CINEMASCOPE 

0071  Wales  (24)  

0072  Scotland  (25)  

0079  Japan  (28)  

0086  The  Danube  (27)  

THREE  REEL  REISSUE 

127  Bear  Country  (33)  

131  Water  Birds  (31)  

137  The  Olympic  Elk  (27)  


COLUMBIA 

ASSORTED  & COMEDY  FAVORITES 
(Reissues) 

7436  Pardon  My  Terror 
. . ( 16 Vi ) June  63 

4421  Down  the  Hatch  (17Vi)  Sep  63 

4422  How  Sory  I Am  (18)  Nov  63 
4431  Kids  Will  Be  Kids  (16) 

Oct  63 

CANDID  MICROPHONE 
(Reissues) 

7556  No.  6,  Series  4 (91/2)  Jul  63 

4551  No.  1.  Series  5 (lOVj)  Sep  63 

4552  No.  2.  Series  5 (11)  . Nov  63 

COLOR  FAVORITES 
(Technicolor  Reissues) 

7614  Bon  Bon  Parade  (8).... Jun  63 

7615  Madeline  (7) Jul  63 

4601  Carnival  Courage  (7)..  Sep  63 

4602  Woodman  Spare  that 

Tree  (71/2)  Sep  63 

4603  Up’n  Atom  (6)  Oct  63 

4604  Robin  Hoodlum  (7) ....  Nov  63 

4605  Two  Lazv  Crows  (7)  ..  Nov  63 

LOOPY  de  LOOP 
(Color  Cartoons) 

7709  Sheep  Stealers 

Anonvmous  (7)  Jun  63 

7710  Wolf  in  Sheep’s  Clothing 

(7)  Jul  63 

4701  Not  in  Nottingham  (7)  Sep  63 

4702  Drumsticked  (7) Oct  63 

4703  Bear  Up  (7)  Nov  63 

4704  Crook  Who  Cried 

Wolf  (7)  Dec  63 

MR.  MAGOO  REISSUES 
(Technicolor) 

7757  Bwana  Magoo  (6)  May  63 

7758  Matador  Maooo  (6)  . .Jul  63 

4751  Destination  Magoo 

<6'A)  Sep  63 

4752  Magoo's  Check  Up  (6 Vi) 

• • „ • Oct  63 

4753  Magoo  Express  (6V2) . . Nov  63 

ONE-REEL  SPECIALS 

4651  ©Three  Stooges 

Scrapbook  (8)  Sep  63 

4652  The  Little  Star  of 

Bethlehem  (10)  Nov  63 

The  Critic  (..)...  Special  Release 
SPECIAL  COLOR  FEATURES 

7445  Wonderful  New  York 

<18)  May  63 

7446  Wonderful  Beaulieu  (18)  Jul  63 

4441  Swiss  Water  Paradise 

US)  Sep  63 

4442  Song  of  London  (..)  Nov  63 

SERIALS 

(15  Chapter-Reissues) 

7140  Roar  of  the  Iron  Horse  Mar  63 
7160  Gunfighters  of  the 

Northwest  Jul  63 

4120  Captain  Video  (15) ....  Nov  63 
STOOGE  COMEDIES 
(Reissues) 

7407  Scheming  Schemers 


Prod. 

No. 

Rel. 

Date 

(16)  

May  63 

7408  Commotion  in  the 

Ocean  (17)  

Jul  63 

4401  Pest  Man  Wins  (16)  . 

Sep  63 

4402  A Missed  Fortune  (16’/z) 

Oct  63 

4403  Listen  Judge(17) 

Nov  63 

WORLD  OF  SPORTS 

7801  Hunting  Unlimited  (9* */2)  Jun  63 

7802  Rasslin’  Rampage  (91/2) 

Jul  63 

CROWN  INTERNATIONAL 

COLOR  SUBJECTS 

The  Plucky  Plumber  (18)  . . . 

Oct  62 

METRO-GOLDWYN-MAYER 

TOM  AND  JERRY  CARTOONS 

All  1.75-1  Ratio 

(Color — All  New) 

C6431  Dickie  Moe  (7)  .... 

C6432  Cartoon  Kit  ( . . ) 

Tall  in  thP  Tran  (.  

C6434  Sorry  Safari  (7)  . . 

C6435  Buddies  Thicker  Than 

Water  ( . . ) 

C6436  Carmen  Get  it  (..) 

GOLD  MEDAL  REPRINTS 

(Tom  and  Jerrys) 

W6561  Yankee  Doodle  Mouse 

(8)  .. 

W6562  Mouse  Trouble  (7)  . . 

W6563  Mouse  in  Manhattan 

(8) . . . 

W6564  Two  For  Tee  (7)  . . 

W6565  Flirty  Birdy  (7)  . . 

W6566  Quiet  Please  (8)  . . 

W6567  Springtime  for  Thomas 

(8).. 

W6568  The  Milky  Waif  (7) 

W6569  Trap  Happy  (7)  . . 

W6570  Solid  Serenade  (7)  . 

W6571  Salt  Water  Tabby  (7) 

W6572  Mouse  in  the  House  (8)  ... 

W6573  The  Invisible  Mouse  (7)  ... 

W6574  The  Truce  Hurts  (8) 

W6575  Kitty  Foiled  (7)  

PARAMOUNT 

COMIC  KINGS 

HIGH  TOPPERS 

(Single  Reel-B&W) 

T22-1  Thin  Along  (10)  . . . 

Feb  63 

MODERN  MADCAPS 

(Technicolor) 

M23-1  Harry  Happy  (7)  ... 

Sep  63 

M23-2Tell  Me  a Badtime 

Story  (7)  

. Oct  63 

M23-3  The  Pig’s  Feat  (7)  . 

. Oct  63 

M23-4  Sour  Gripes  (7)  

. Oct  63 

M23-5  Goodie  Good  Deed 

(7)  

Nov  63 

M23-6  Muggy-Doo  Boycat 

(7)  

Dec  63 

N0VELT00NS 

(Technicolor) 

P23-1  Gramos  to  the 

Rescue  (7)  

. Sep  63 

P23-2  Hobo’s  Holiday  (7)  . 

. Oct  63 

P23-3  Hound  for  Pound  (7) 

Oct  63 

P23-4  The  Sheepish  Wolf 

(7)  

Nov  63 

P23-5  Hiccup  Hound  (7)  ... 

Nov  63 

P23-6  Whiz  Quiz  Kid  (7). 

Dec  63 

POPEYE  CHAMPIONS 

E23-1  Beach  Peach  (7)  . . . 

. Sep  63 

E23-2  Jitterbug  Jive  (7)  . . . 

. Sep  63 

E23-3  Popeve  Makes  a 

Movie  (7)  

Sep  63 

E23-4  The  Fly’s  Last  Flight 

(7)  

Sep  63 

E23-5  How  Green  Is  My 

Sninach?  (7)  

. Sen  63 

E23-6  Gym  Jam  (7)  

. Sep  63 

SPECIALS 

(Color) 

AA22-1  Snortarama  (65) 

May  63 

SPORTS  IN  ACTION 

(Single  Reel-Color) 

D-22-1  Gun  Play  (9)  

Apr  63 

TRAVELRAMA 

(Single  Reel-Color) 

T21-4  Swingin’  West  (10).. 

Aug  63 

LESTER  A.  SCHOENFELD 

FEATURETTES 

Jessy  (30)  Mar  63 

©Travel  Game  (30)  Jun  63 

©Home  Made  Car  (30)  . . . .Jul  63 
©Three  Is  Company  (30)  ..Aug  63 
ONE-REELERS 

©Ravenna  (12Vi)  Mar  63 

Thed  Heath  and  His 

Orchestra  (10)  Jun  63 

Modem  Rhythm  (10)  Jul  63 

©Color  Symphony  (10)  ....Aug  63 
©Pictures  in  the  Fire  (10)  Sep  63 
©Michelangelo  and 

Raphaello  (10)  Sep  63 

TWO-REELERS 
(All  in  Color) 

People  of  the  Rock  (14)  . . Mar  63 
©Wedding  of  the  Year  (22)  . .Jun  63 

©Greek  Rock  (17)  Jun  63 

©Extravaganza  (15)  Jul  63 

©Jackaroo  (20)  Jul  63 

©Holiday  (18)  Aug  63 

Chris  Barber  Jazz  Band  (15)  Aug  63 
©Yorkshire  Sands  (15)  ....Sep  63 
©Thousand  Island  Summer 


CL  Z PC  Q 

(15)  Oct  63 

©Cattle  Ranch  (20)  Oct  63 

20th  CENTURY-FOX 
MOVIETONE  CINEMASCOPES 
(Color,  unless  specified) 

7302  Maine,  U.S.A.  (10)  . . Mar  63 

7303  Sports,  Wacky  & Wet 

(8)  Apr  63 

7307  Bermuda  Moods  (8)  ..May  63 

7306  Rangers  of  Yellowstone 

(9)  Jun  63 

7301  Two  on  a Pass  (.. ) ....Jul  63 

TERRYTOON  2-D’s 
All  Ratios— Color 

5302  Astronaut  (6)  Mar  63 

5303  The  Missing  Genie  (6)  Apr  63 

5304  Tea  Party  (6)  Apr  63 

5305  Sidney’s  White 

Elephant  (6)  Jun  63 

5306  Trouble  in  Baghdad  (6)  Jun  63 

5307  A Bell  for  Philadelphia 

(6)  Jul  63 

5308  Driven  to 

Extraction  (..)  Aug  63 

5309  Roc-a-  Bye  Sinbad  (..)  Sep  63 

5310  The  Big  Clean-Up  (..)  Sep  63 

5311  Split-Level  Treehouse  (6) 

Nov  63 

5312  King  Rounder  (6)  . . Dec  63 

TERRYTOON  CINEMASCOPES 

5323  Juggler  of  Our  Lady 

(9)  reissue  Mar  63 

5324  Pearl  Crazy  (6)  May  63 

5325  Cherry  Blossom  Festival 

(..)  Jul  63 

5326  Spooky-Yaki  (6)  Oct  63 

UNIVERSAL 

ONE-REEL  COLOR  SPECIALS 

4374  End  of  the  Plains  Apr  63 

5375  Island  Spectacular  ....  May  63 

4376  South  of  the  Amazon.  .Jun  63 

4377  Land  of  the  Extremes.  .Jul  63 

4378  Land  of  Homer  Aug  63 

TWO-REEL  COLOR  SPECIALS 

4306  Four  Hits  and  a 

Mister  (..)  Apr  63 

WALTER  LANTZ  CARTUNES 
(All  run  between  6 and  7 min.) 

4315  Robin  Hoody  Woody 

(WW)  Mar  63 

4316  Charlie’s  Mother-in-Law  Apr  63 

4317  Stowaway  Woody  (WW)  May  63 

4318  Hi-Seas  Hi-Jacker  ....  May  63 

4319  Shutter  Bug  (WW)  ..Jun  63 

4320  Salmon  Loafer  Jul  63 

4321  Coy  Decoy  (WW)  Jul  63 

4322  Goose  in  the  Rough.  ..  .Aug  63 

4323  The  Tenant’s  Racket 

(WW)  Sep  63 

4324  Pesky  Pelican  Sep  63 

4325  Short  in  the 

Saddle  (WW)  Oct  63 

4326  Goose  Is  Wild  Oct  63 

4327  Tepee  for  Two  (WW)..Nov63 

4328  Science  Friction  (WW)  Dec  63 

4329  Calling  Dr.  Woodpecker 

(WW)  Dec  63 

WALTER  LANTZ  REISSUES 
(Color  Cartunes . . Can  be  projected 
in  the  anamorphic  process,  2.35-1) 

4334  International  Wood- 
pecker   Apr  63 

4335  To  Catch  a Woodpecker  Mar  63 

4336  Round  Trip  to  Mars  Jun  63 

4337  Dopy  Dick,  the  Pink 

Whale  Jul  63 


WARNER  BROS. 

BLUE  RIBBON  HIT  PARADE 
(Technicolor  Reissues — 7 min.) 

1309  No  Barking  Apr  63 

1310  Upswept  Hare  May  63 

1311  Bell-Hoppy  Jun  63 

1312  Satan’s  Waitln  Jul  63 

1313  Big  Top  Bunny  Aug  63 

2301  Yankee  Dood  It  Sep  63 

2302  Gone  Batty  Oct  63 

2303  From  A to  Z-Z-Z Nov  63 

BUGS  BUNNY  SPECIALS 

(Technicolor — 7 Min.) 

1723  The  Million-Hare  Apr  63 

2721  Mad  As  a Mars  Hare..0ct63 
MERRIE  MELODIES 
LOONEY  TOONS 
(Technicolor — 7 min.) 

1708  Mexican  Cat  Dance  . . . Apr  63 

1709  Woolen  Under  Where  ..May  63 

1710  Hare- Breadth  Hurry  ....Jun  63 

1711  Banty  Raids Jun  63 

1712  Now  Hear  This  Jul  63 

1713  Chili  Weather  Aug  63 

2701  The  Unmentionables  . . .Sep  63 

2702  Aqua  Duck  Sep  63 

2703  Claws  in  the  Lease  Nov  63 

2704  Transylvania  6-5000  . . Nov  63 

WORLD-WIDE  ADVENTURE 

SPECIALS 
(Color  Reissues) 

(Two-Reel) 

1002  Thar  She  Blows  Mar  63 

1003  Killers  of  the  Swamp.. Jun  63 

(One-Reel) 

1503  (NEW).. Moroccan 

Rivieras  Mar  63 

1504  Wen  Fish  Fight  May  63 

1505  Ski  in  the  Sky  Jul  63 

1506  Switzerland  Sportland.  . Aug  S3 


FOREIGN  LANGUAGE 
FEATURE  REVIEWS 


The  Devil  and  the  Ten  Ratio:  Episode  Film 

Commandments  1851 

Union  Films  120  Minutes  Rel.  Nov.  ’63 

A dozen  of  France’s  top  film  stars,  several  of 
them  world  famous,  adorn  this  seven-episode  film 
directed  by  the  famed  Julien  Duvivier,  which  is  a 
strong  entry  for  the  art  houses  and  could  play  other 
key  city  first  runs  on  the  strength  of  its  name  cast. 
Alain  Delon,  the  new  heart-throb  of  the  teenagers; 
Micheline  Presle,  Danielle  Darrieux,  Fernandel  and 
Mel  Ferrer  are  all  marquee  names  while  Charles 
Aznavour,  Jean-Claude  Brialy  and  Michel  Simon 
are  favorites  with  the  art  house  regulars,  as  is 
Duvivier,  himself.  And  the  title,  alone,  will  attract 
many  moviegoers.  While  a few  of  the  episodes  are 
only  mildly  entertaining,  the  final  two,  one  in  which 
Alain  Delon  learns  the  truth  about  his  shallow 
actress-mother,  Danielle  Darrieux,  and  thus  comes 
to  appreciate  his  foster  parents,  and  the  final  one, 
a comedy  romp  in  which  Jean-Claude  Brialy  and 
Louis  de  Funes  are  delightful  as  a pair  of  bank 
robbers  who  finally  lose  their  ill-gotten  gains,  are 
both  superb  vignettes.  Fernandel  and  Aznavour  are 
also  excellent,  one  as  an  escapee  from  a mental 
home  who  poses  as  God,  the  latter  in  the  off-beat 
role  of  a Jesuit  who  avenges  his  sister’s  death.  The 
glamorous  Miss  Presle  and  Francoise  Arnoul  add 
beauty  to  a long-drawn-out  ironic  tale  about 
jewels.  Other  players  who  stand  out  are  Michel 
Simon  and  Madeleine  Robinson.  With  its  strong 
windup,  this  makes  for  fine  French -language  fare. 
Produced  by  Robert  Amon  and  Claude  Jaeger  for 
Pathe  Cinema  Corp. 

Alain  Delon,  Danielle  Darrieux,  Fernandel, 
Micheline  Presle,  Charles  Aznavour. 


Julie  the  Redhead  Romantic  Comed)' 

Shawn  International  96  Minutes  Rel.  Dec.  ’63 
This  Claude  Boissol-directed  romp,  acted  out 
with  wonderfully  inventive  touches  by  Pascale  Petit 
and  Daniel  Gelin  (both  emoting  in  dual  roles) , 
should  play  to  predictably  profitable  patterns  on 
the  art  theatre  routings.  It  has,  to  be  sure,  all  of 
the  basic  components — and  then  some! — of  the 
Gallic  persuasion  so  dear  to  the  foreign  film 
aficionado.  Gelin  sets  out  to  find  the  heiress  to  part 
of  a nail  factory  empire  willed  him  by  his  late  dad. 
The  encounter  (Mile.  Petit  is  niece  of  Gelin  pere’s 
mistress)  leads  to  mistaken  identity  and  accom- 
panying marital  mixups.  but  the  anticipated  ending 
doesn’t  detract  one  whit  from  overall  enjoyment. 
Paul  Andreota-Boissol  screenplay  is  fine  farce. 
English  titles  accompany  Georges  Glass-Metzger  & 
Woog  coproduction. 

Pascale  Petit,  Daniel  Gelin,  Rene-Louis  Laf- 
forgue,  Margo  Lion,  Liliane  Patrick. 


FEATURETTE 

The  Day  That  Shadow  Mountain  Died 
Union  Films  19  Minutes 

A unique  idea  has  been  incorporated  in  this 
featurette,  that  of  telling  the  story  of  Shadow 
Mountain,  Mont.,  and  how  it  became  a ghost  town, 
without  using  any  players.  The  narration  is  told  in 
song  by  Vaughn  Monroe  and  in  prose  by  Lome 
Greene;  only  the  voices  of  the  characters  involved 
are  heard  in  the  various  locales  of  the  town  where 
the  events  took  place.  Shadow  Mountain  became  a 
ghost  town  in  the  1880s  when  a notorious  character 
blew  up  the  silver  mine  there  to  avenge  his  young 
brother  who  was  hanged  for  a crime  he  did  not 
commit.  With  the  mine  destroyed,  there  was  no 
reason  for  the  further  existence  of  the  town  and 
everybody  moved  out,  but  many  of  the  buildings 
remain  today,  almost  eaten  away  by  time. 

Although  the  basic  idea  is  good,  the  film  is 
marred  by  uneven  photography,  often  jerky  when 
a panoramic  effect  was  sought.  It  should  appeal 
primarily  to  art  theatre  patrons.  Music  and  lyrics 
were  by  Hank  Beebe,  narration  written  by  John 
Thiele  who  also  directed.  Hugh  G.  Peters  produced. 
It  was  made  in  Eastman  Color. 
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Opinions  on  Current  Productions 


Feature  reviews 


Symbol  © denotes  color;  © CinemaScope; 


® VistaVision;  © Technirama;  (§)  other  anamorphic  processes.  For  story  synopsis  on  each  picture,  see  reverse  side. 


Love  With  the  Proper  Stranger  Drama 

Paramount  (6312)  100  Minutes  Rel.  Feb.  ’64 

Alan  J.  Pakula  and  Robert  Mulligan,  who  made  the 
acclaimed  “To  Kill  a Mockingbird,”  score  again  with 
this  warm  and  intensely  human  drama  about  New  York 
life  which  gives  strong  roles  to  Natalie  Wood  and  Steve 
McQueen,  two  of  today’s  top  younger  stars.  Miss  Wood, 
playing  a Macy’s  salesgirl  who  craves  romantic  freedom,  , ! 
and  McQueen,  who  plays  the  itinerant  musician  who  gets  us  1 . 
her  in  trouble,  will  attract  the  teenagers,  as  well  as  their  1 
elders  and  Edie  Adams  will  be  an  additional  draw  for  TV 
regulars.  Mulligan,  who  directed  from  Arnold  Schul- 
man’s  screenplay,  has  inserted  some  wonderful  human 
interest  touches  and  delightful  family  moments  into  an 
essentially  dramatic  tale,  which  has  one  frighteningly 
realistic  scene  of  an  attempted  abortion,  this  last  not 
for  the  kiddies.  But  the  rest  is  thoroughly  enjoyable 
with  the  off-again,  on-again  love  affair  between  two 
Italians,  whose  families  help  as  well  as  hinder,  being  filled 
with  chuckles.  Miss  Wood  is  appealing  and  often  touch- 
ing and  McQueen  is  extremely  likable,  just  as  he  was  in 
“The  Great  Escape.”  Tom  Bosley  makes  his  film  debut 
as  a bashful  Italian  suitor  and  Herschel  Bernardi,  Nina 
Varela  and  a half-dozen  more  contribute  amusing  char- 
acterizations of  Italian-Americans. 

Natalie  Wood,  Steve  McQueen,  Edie  Adams,  Tom 
Bosley,  Herschel  Bernardi,  Penny  Santon. 

7|  An„  Ratio;  Biographical 

Wilt?  1.85-1  Drama 

Warner  Bros.  ( ) 110  Minutes  Rel.  April  ’64 

The  late  Moss  Hart’s  biography  of  his  early  success  as 
a playwright  was  an  absorbing  best  seller  and  producer- 
director  Dore  Schary  has  faithfully  reproduced  the  latter 
portions  of  the  book  to  make  a fascinating  film  of  Broad- 
way in  the  late  1920s.  With  George  Hamilton,  who  is 
popular  with  the  teenagers,  doing  a fine  acting  job  as 

Hart,  and  Jason  Robards  jr.  in  an  amazingly  faithful 

portrayal  of  the  famed  playwright  George  S.  Kaufman, 
the  picture  is  sure-fire  for  class  patrons  in  the  key  cities 
and,  if  heavily  exploited  on  its  real-life  content,  should 
also  please  general  audiences.  Schary,  who  also  wrote 
the  screenplay,  has  concentrated  entirely  on  Hart’s  first 
attempt  at  writing  a comedy,  after  turn-downs  of  his 
dramas;  his  collaboration  with  the  shy,  nervous  Kauf- 
man and  their  eventual  Broadway  triumph  with  “Once  in 
a Lifetime,”  a satire  on  the  early  talkie  days  in  Holly- 
wood. There  is  never  any  suggestion  of  romance  and  the 
only  important  feminine  character  is  Mrs.  Kaufman, 
played  by  Ruth  Ford.  Other  real  characters  are  well 
played  by  Bert  Convy,  as  the  struggling  actor  who  be- 
came Cary  Grant,  and  Sammy  Smith  as  producer  Sam  H. 
Harris.  Schary  filmed  the  entire  picture  in  actual  Man- 
hattan backgrounds. 

George  Hamilton,  Jason  Robards  jr.,  Eli  Wallach, 

Jack  Klugman,  Ruth  Ford,  Sam  Levene. 

Ladybug , Ladybug  ^ Drama 

United  Artists  (783)  84  Minutes  Rel.  Dec.  ’63 

Frank  Perry,  who  directed  the  highly  acclaimed, 
modest-budget  film  about  mental  illness,  “David  and 
Lisa,”  from  a script  by  his  wife,  Eleanor,  has  selected  an- 
other off-beat  subject  for  his  latest  effort.  While  this  is 
also  splendidly  acted  by  a cast  composed  entirely  of  off- 
Broadway  actors,  the  majority  of  them  children,  the 
story  of  a false  nuclear  alert  in  a rural  school  is  un- 
necessarily grim  and  frightening,  has  few  lighter  moments 
or  human  interest  touches  and  thus  has  little  entertain- 
ment value  for  general  audiences.  It  will  chiefly  interest 
serious-minded  patrons  in  the  art  houses  where  the  un- 
known cast  and  documentary  approach  may  not  be  a 
handicap.  Mrs.  Perry  based  her  screenplay  on  a real- 
life  incident  which  took  place  in  California  and,  while 
the  subject  is  certainly  topical,  the  importance  of  home  .‘^i 
bomb  shelters  has  been  minimized  in  the  past  year  and  VEi  | 
the  story  has  inconsistencies  such  as  the  teachers’ 
neglecting  to  listen  to  news  on  the  radio.  The  finale, 
with  one  girl  locked  in  an  abandoned  refrigerator  and 
a boy  clawing  the  earth  in  a frantic  attempt  to  escape 
the  planes  overhead  is  too  harrowing.  Nancy  Marchand 
is  outstanding  as  a worried  teacher. 

Nancy  Marchand,  William  Daniels,  Jane  Hoffman, 

Kathryn  Hays,  Marilyn  Rogers,  Christopher  Howard. 

Ladies  Who  Do 

Continental  85  Minutes  Rel.  Nov.  ’63 

A typically  British  farce  comedy  dealing  with  cleaning 
women  who  “do”  the  offices  in  London’s  buildings,  this 
George  H.  Brown  production  for  Bryanston  is  good  fare 
for  the  art  houses,  where  Robert  Morley  is  a strong 
favorite.  Except  for  the  provocative  title,  Morley  is  the 
only  selling  angle  in  general  situations,  the  picture  having 
no  romantic  angle  or  even  young  people  in  the  cast. 
The  screenplay  by  Michael  Pertwee,  based  on  a very 
original  idea  by  John  Bignell,  is  primarily  a starring 
vehicle  for  Peggy  Mount,  the  horse-faced  comedienne 
who  is  little  known  here,  and  three  other  character 
actresses,  Avril  Elgar,  Dandy  Nichols  and  Miriam  Karlin, 
with  Morley  relegated  to  a secondary  role.  However,  his 
portly  frame  and  bluff  manner  are  amusing,  as  always, 
T while  Miss  Mount  muggs  and  shouts  in  her  broad  comedy 
I3  y i Portrayal  to  fair  laugh  returns.  The  other  three  women 
W are  quieter  and  thus  more  effective,  all  playing  cleaning 
women  who  get  stock  market  tips  from  discarded  notes  in 
the  wastepaper  baskets  they  empty  nightly.  Later,  the 
ladies,  who  are  about  to  be  evicted  from  their  lodgings 
for  a new  apartment  development,  rally  forces  and  ob- 
struct the  bulldozers  and  demolition  trucks  for  a riotous 
climax.  Directed  by  C.  M.  Pennington-Richards. 

Robert  Morley,  Peggy  Mount,  Harry  H.  Corbett,  Miriam 
Karlin,  Ron  Moody,  Avril  Elgar,  Nigel  Davenport. 

The  Sound  of  Laughter  Comedy 

Union  Films  75  Minutes  Rel.  Dec.  ’63 

A compilation  of  comedy  sequences  from  pictures  of 
the  1930s,  this  has  some  funny  moments,  but  apparently 
the  best  footage  of  the  era  was  not  obtainable  or  was 
overlooked.  Wearing  a scholastic  cap  and  gown,  Ed  Wynn 
provides  the  narration  in  the  manner  of  his  “Perfect 
Fool”  characterization  of  his  stage  days.  The  sequences 
run  from  about  a minute  to  12  minutes  and  include  a 
very  young  Milton  Berle,  Bob  Hope,  Danny  Kaye  and 
even  Shirley  Temple  at  the  age  of  four  in  what  is  said 
to  be  her  very  first  picture.  Perhaps  the  most  hilarious 
scenes  are  those  with  the  zany  Ritz  Brothers  from  a non- 
identified  feature,  although  there  are  some  sparks  from 
pictures  featuring  Buster  Keaton,  Bert  Lahr,  Bing  Crosby, 
Will  Mahoney,  Joe  Cook  and  others.  The  Crosby  bit 
apparently  was  from  a short  subject  in  which  he  is  pur- 
sued by  a lion.  The  feature  was  screened  in  a cold  pro- 
jection room.  In  a theatre,  there  could  be  a much  better 
reaction  because  laughter  begets  laughter.  The  feeling 
was  that  there  must  have  been  brighter  comedy  episodes 
in  the  1930s.  On  the  other  hand,  nostalgia  is  a common 
trait  and  that  should  be  a magnet.  John  O’Shaughnessy 
directed  and  Barry  B.  Yellen  and  Irvin  S Dor f man 
produced. 

Fury  at  Smugglers  Bay  Si  Acti0" Drama 

Embassy  Pictures  92  Minutes  Rel.  Dec.  ’63 

With  Hollywood  making  fewer  program  pictures  suited 
to  the  supporting  spot  on  neighborhood  dualers,  Eng- 
land continues  to  turn  out  black-and-white  action  films 
which  will  satisfy  the  youngsters  and  avid  film  fans 
who  demand  a lengthy  film  program.  This  period  ad- 
venture drama,  produced  and  directed  by  John  Gilling, 
has  riding,  shooting  and  gunplay  aplenty  and  the  cast 
has  several  familiar  British  players,  headed  by  Peter 
Cushing,  who  has  starred  in  “Dracula”-“Frankenstein” 
roles  in  Hammer  Film  epics.  John  Fraser,  who  was  fea- 
tured in  “El  Cid,”  is  a handsome,  dashing  hero  while 
Michele  Mercier,  June  Thorburn  and  Liz  Fraser,  the 
latter  a regular  in  the  “Carry  On”  series,  look  attractive 
in  the  19th  Century  costumes.  Gillings  also  wrote  the 
original  story  and  screenplay  dealing  with  pirates  and 
British  fishermen  who  are  part-time  smugglers  them- 
selves. The  local  squire’s  son,  played  by  Fraser,  falls  in 
love  with  a smuggler’s  pretty  daughter  and  thus  aids  in 
routing  the  vicious  pirates  who  lure  ships  onto  the  rocks 
to  loot  the  cargo.  The  rocky  seacoast  scenic  backgrounds 
are  authentic.  As  dual  program  fare,  this  will  fill  the  bill. 

Peter  Cushing,  John  Fraser,  Michele  Mercier,  Bernard 

Soe;  Lee,  June  Thorburn,  George  Coulouris,  Liz  Fraser. 

. Ho 

The  reviews  on  these  pages  may  be  filed  for  future  reference  in  any  of  the  following  ways:  (1)  in  any  standard  three-ring 
loose-leaf  binder;  (2)  individually,  by  company,  in  any  standard  3x5  card  index  file;  or  (3)  in  the  BOXOFFICE  PICTURE 
GUIDE  three-ring,  pocket-size  binder.  The  latter,  including  a year's  supply  of  booking  and  daily  business  record  sheets, 
may  be  obtained  from  Associated  Publications,  825  Van  Brunt  Blvd.,  Kansas  City  24,  Mo.,  for  $1.00,  postage  paid. 
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FEATURE  REVIEWS 


Story  Synopsis;  Exploitips;  Adlines  for  Newspaper  and  Programs 


THE  STORY:  “Act  One”  (WB) 

In  the  1920s,  Moss  Hart  (George  Hamilton) , a strug- 
gling Brooklyn  boy,  had  his  dramatic  plays  turned  down 
by  all  Broadway  producers.  On  the  advice  of  Sam 
Levene,  a friendly  agent,  Hart  gets  an  idea  for  a satire 
about  Hollywood  in  the  early  talkie  days  by  reading 
Variety  and  he  turns  out  “Once  in  a Lifetime,”  which 
he  sends  to  Eli  Wallach,  an  imperious  producer.  Wallach 
delays  his  decision  so  long  that  a friend  sends  another  “““ 
copy  to  Sam  H.  Harris,  who  likes  it  but  suggests  that  Wo  on 
Hart  collaborate  with  the  famed  playwright,  George  S.  'rr' 
Kaufman  (Jason  Robards  jr.).  Kaufman,  a shy,  nervous 
type,  and  Hart  complete  a new  version  and  “Lifetime”  is 
tried  out  in  Atlantic  City  with  indifferent  results.  Kauf- 
man wants  to  give  up  on  the  play  but  Hart  pleads  with 
him  and  they  do  further  work  on  it  during  the  hot 
summer.  In  the  fall,  “Once  in  a Lifetime”  opens  at  the 
Music  Box  in  New  York  and  is  a hit,  with  Kaufman 
giving  Hart  most  of  the  credit  opening  night. 

EXPLOITIPS: 

Moss  Hart's  autobiography  of  his  early  years  in  the 
theatre,  “Act  One”  was  a highly  acclaimed  book,  which 
was  on  the  best-seller  list  for  almost  a year.  Arrange  for 
tieups  with  all  bookshops  for  window  displays. 

CATCHLINES: 

Now  You  Can  See  It  on  the  Screen — Moss  Hart’s  Bril- 
liant Book  About  His  Early  Success  as  a Broadway  Play- 
wright. 

THE  STORY:  “Love  With  the  Proper  Stranger”  (Para.) 

Steve  McQueen,  a free-lance  musician,  is  paged  at  his 
union  hall  in  Manhattan  by  Natalie  Wood,  an  Italian 
girl  with  whom  he  had  spent  one  night  at  a summer 
hotel.  Natalie  tells  him  she  is  pregnant  and  only  wants 
him  to  help  her  raise  the  money  for  an  abortion. 
Natalie’s  overly-protective  brothers  know  nothing  of  this 
escapade  and  want  her  to  marry  Tom  Bosley,  a shy 
*l0IK  restaurant-owner.  McQueen  leams  of  a doctor  and  to- 
.)  . gether  they  raise  the  necessary  money.  His  parents,  not 
‘ knowing,  take  a liking  to  Natalie.  But,  when  McQueen 
realizes  the  sordid  abortion  setup,  he  refuses  to  let 
Natalie  go  through  with  the  abortion.  Natalie  then  de- 
cides to  marry  Bosley,  even  though  she  really  loves  Mc- 
Queen, but  won’t  plead  with  him.  After  a dinner,  during 
which  they  quarrel,  she  throws  McQueen  out  of  her 
apartment.  McQueen  realizes  he  loves  Natalie  and  pickets 
outside  Macy’s,  where  she  works,  until  she  accepts  him. 
EXPLOITIPS: 

The  top  selling  names  are  Natalie  Wood,  who  appeared 
in  “West  Side  Story”  and  “Gypsy,”  two  of  the  outstand- 
ing pictures  in  recent  years,  and  Steve  McQueen,  who 
won  acclaim  in  “The  Great  Escape”  this  season. 

CATCHLINES: 

Natalie  “Gypsy”  Wood  and  Steve  “The  Great  Escape” 
McQueen,  Try  to  Escape  Love  in  Romantic  Manhattan 
. . . She  Craved  Freedom  From  Family  Ties  But 
Didn’t  Reckon  With  Romance. 

THE  STORY:  “Ladies  Who  Do”  (Cont’l) 

While  cleaning  the  London  offices  of  Harry  H.  Corbett, 
a property  tycoon,  Peggy  Mount  wraps  a discarded  cigar 
in  a telegram  from  a wastebasket  and  brings  it  home  to 
her  lodger,  Robert  Morley,  a gambling  man  down  on  his 
luck.  Morley  finds  that  the  telegram  contains  informa- 
tion about  a financial  deal  and  he  persuades  Peggy  to  get 
her  charlady  friends  to  also  pick  up  discarded  papers  for 
tips.  Morley  and  the  ladies  then  form  Ladezudu  and  the 
firm  makes  money  on  financial  deals.  Later,  Peggy,  who 
is  about  to  be  evicted  from  her  flat  by  a company  which 
plans  to  build  luxury  offices  on  the  site,  brings  together 
all  her  neighbors,  including  her  cleaning  women  pals, 
and  they  harass  the  “enemy,”  meaning  the  demolition 
squad,  until  work  on  the  new  building  is  halted.  In  the 
end,  Morley  and  his  Ladezudu  partners  take  control  of 
the  site. 

EXPLOITIPS:  . 

Make  a play  on  the  provocative  title  by  sending  out  (!^y  .* 
invitation  notices  or  heralds  from  LADEZUDU,  contrac-  - 

tion  of  the  title.  Stress  Robert  Morley,  currently  in  “Take 
Her,  She’s  Mine,”  and,  before  that,  in  dozens  of  top  Brit- 
ish imports. 

CATCHLINES: 

Ladezudu  Finds  Gold  in  Wastepaper  Baskets  . . . 
Robert  Morley  and  His  Cleaning  Women  Partners  Cap- 
ture the  Financial  World  . . . The  Story  of  the  Ladies 
Who  Dig  in  the  Trash  to  Find  Wealth. 

THE  STORY:  “Ladybug,  Ladybug”  (UA) 

In  a rural  elementary  school,  the  yellow  light  on  the 
Civil  Defense  alarm  box  in  the  principal’s  office  begins 
to  flash,  meaning  “nuclear  attack  imminent.”  The  teach- 
ers feel  there  is  no  choice  but  to  send  the  children  home, 
each  group  to  be  guided  along  the  country  roads  by  a 
teacher.  Nancy  Marchand  guides  one  group  of  11 
youngsters  and,  as  some  run  off  to  their  homes,  she 
begins  to  grow  more  fearful.  Twelve-year-old  Alice 
Playten  takes  a few  of  the  kids  to  her  home  bomb- 
shelter, but  she  refuses  to  let  12-year-old  Marilyn  Rogers 
in  for  fear  of  overcrowding.  Marilyn  runs  to  an  aban- 
doned refrigerator  and  locks  herself  in  while  Christopher 
Howard,  running  in  pursuit  of  her,  hears  approaching 
planes  and  burrows  frantically  into  the  loose  earth  to 
escape  them.  Meanwhile,  at  the  school,  the  principal 
learns  that  there  was  an  electric  malfunction  in  the 

equipment  and  that  the  alarm  was  false. 

EXPLOITIPS: 

Concentrate  your  selling  campaign  entirely  on  Frank 
and  Eleanor  Perry,  who  directed  and  wrote  the  ac- 
claimed “David  and  Lisa,”  was  honored  at  foreign  film 
festivals  and  nominated  for  a special  Academy  Award. 
CATCHLINES: 

A Picture  Dedicated  to  Life  . . . The  Makers  of  the 
Acclaimed  “David  and  Lisa”  Bring  You  Another  Startling 
and  Realistic  Tale  ...  A Significant  Subject — Based  on 
an  Actual  Incident. 

THE  STORY:  “Fury  at  Smuggler’s  Bay”  (Embassy) 

In  19th  Century  England,  a gang  of  cut-throats  led  by 
Bernard  Lee,  lures  ships  to  the  rocks  of  Smuggler’s  Bay, 
murders  the  crew  and  terrorizes  the  neighboring  fisher- 
men, who  are  part-time  smugglers  themselves.  The 
fishermen  appeal  for  help  to  Peter  Cushing,  the  squire, 
whose  son,  John  Fraser,  is  in  love  with  Michele  Mercier, 
daughter  of  a fisherman.  Fraser  kills  one  of  the  wreckers 
and  is  later  captured  by  William  Franklyn,  a highway- 
man, and  held  for  ransom.  After  a sabre  duel,  Fraser 
and  Franklyn  become  friends.  Meanwhile,  Cushing  has 
called  in  the  militia,  who  rout  the  wreckers.  However, 
Cushing  is  killed  in  the  battle  and  Fraser  then  becomes 
the  squire  and  rewards  Franklyn  by  giving  him  a head- 
start for  freedom. 

EXPLOITIPS: 

In  addition  to  stressing  the  title  and  action  content, 
mention  that  Peter  Cushing  has  starred  in  “Curse  of 
Frankenstein,”  “Bride  of  Dracula,”  “The  Mummy”  and 
other  Hammer  horror  films  and  that  John  Fraser  was 
featured  in  “El  Cid.”  Comedy  devotees  will  recognize 
Liz  Fraser  from  “Carry  On  Regardless.” 

CATCHLINES: 

Cut-Throats  Versus  Smugglers  in  England’s  Days  of 
Adventure  . . . Swordplay  and  Action  As  Pirates  Sink 
Cargo  Ships  in  Smuggler’s  Bay  . . . Peter  Cushing,  Star 
of  “The  Curse  of  Frankenstein,”  in  an  Action-Packed  , 

Adventure  Tale  of  Old  England.  »r  she 

'ers^  ' 

THE  STORY:  “The  Sound  of  Laughter”  (Union) 

Of  course,  there  is  no  story,  but  Ed  Wynn  holds  the 
sequences  together  in  a lecture-type  narration,  appearing 
between  episodes  to  explain  the  next  scenes  and  identify 
the  players  if  the  years  have  blocked  immediate  identifi- 
cation. Basically,  the  scenes  are  from  the  early  talking 
pictures.  The  longest  is  that  with  Buster  Keaton  as  the 
operator  of  a desert  filling  station  who  joins  the  com- 
munity baseball  team  to  impress  a girl.  The  Ritz 
Brothers  are  seen  as  hotel  employes  who  make  a shambles 
of  the  place.  Bert  Lahr  is  seen  as  a department  store 
worker  who  crashes  Hollywood  via  a contest.  The  Shirley 
Temple  bit  is  one  in  which  she  and  her  supporting  cast 
of  diapered  players  perform  an  adult  theme,  along  the 
lines  of  a “bird  in  a gilded  cage.”  Although  only  mildly 
amusing,  it  can  be  seen  that  she  was  heading  for  star- 
dom. Danny  Kaye  is  very  funny  as  a foreigner  who,  be- 
cause of  an  inheritance,  has  to  get  married  by  noon  and 
it’s  already  five  minutes  to  the  hour. 

EXPLOITIPS: 

Go  after  those  who  remember  the  1930s,  but  don’t  over- 
look the  younger  folks  who  may  be  sold  on  a clinical 
basis  of  comparing  techniques — then  and  now. 
CATCHLINES: 

Hey  Kids:  See  What  Dad  and  Mom  Laughed  At — And 
You’ll  Roar,  Too  . . . Take  a Trip  Down  Memory  Lane 
. . . Everybody  Loves  Nostalgia  and  Here  It  Is  . . . See 
( Big  Stars  of  Today  As  They  Looked  30  Years  Ago. 

^mp 
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CLfMHIIG  HOUSf 


HELP  WANTED 


Theatre  manager  tor  chain  operating 
theatres  in  North  and  South  Carolinas, 
Georgia  and  Florida.  Send  resume  tirst 
letter.  Good  opportunity  with  expanding 
chain.  Boxoffice,  9789. 


Wanted:  manager,  experienced  and 

willing  to  work.  Permanent  position.  Re- 
quire references.  Hudson  Theatres  Co., 
Stale  Theatre  Bldg.,  Richmond,  Indiana. 


Immediate  Opening  for  experienced  the- 
atre manager  for  Intermountain  States 
area.  Must  have  knowledge  all  phases 
theatre  operation  including  advertising, 
promotions,  concessions,  good  housekeepn 
mg  and  capable  of  completing  normal  the- 
atre reports.  Send  resume  of  past  ex- 
perience together  with  salary  desired  to, 
P.O.  Box  695,  Salt  Lake  City,  Utah. 


Experienced,  aggressive,  promotion- 
minded  manager  wanted  for  drive-in  lo- 
cated in  lower  Delaware.  Year  'round  em- 
ployment and  long-term  career  with  es- 
tablished circuit.  Send  full  details,  ex- 
perience and  references.  All  replies 
strictly  confidential.  Boxoffice,  9794. 


Neededl  Managers  with  indoor  and 
drive-in  experience.  Excellent  opportunity 
for  aggressive  showman  wanting  perman- 
ent position  with  fast  growing  Midwest 
circuit.  Send  complete  resume,  photo  and 
salary  requirements.  Boxoffice,  9798. 


SALES  REPRESENTATIVES!  Outdoor  The- 
atre Advertising  Service.  Compensation 
commensurate  with  ability.  Protected  terri- 
tory. For  details,  contact:  Romar  Vide 

Company,  Chetek,  Wise. 


WHAT  DO  YOU 
WANT  - 

To  Sell,  Your  Theatre? 

To  Buy,  A Theatre? 

A Job?  A Position  Open? 
To  Buy  or  Sell,  Equipment? 
Miscellaneous  Articles? 

Whatever  you  want — it  will  pay  you 
to  advertise  your  needs  m 

THE  CLEARING  HOUSE 
HERE  IS  YOUR  HANDY 
"AD  ORDER"  BLANK 


BOXOFFICE 

825  Von  Brunt  Blvd. 

Kansas  City  24,  Mo. 

4 insertions  at  the  price  of  3 

(Send  Cash  With  Order) 

Kindly  insert  the  following  ad 

times  in  your  "CLEARING  HOUSE" 
Section,  running  through  ALL  nine  sec- 
tional editions  of  BOXOFFICE. 

Blind  Ads — 12e  extra  to  cover  cost 
of  postage. 

CLASSIFICATION  WANTED: 


POSITIONS  WANTED 

Theatre  executive  presently  employed. 
Specializing  in  general  management.  Con- 
ventional and  drive-in.  Boxoffice,  9797. 


1984  calendar  and  resume  of  energetic 
showman  free.  Boxoffice,  9796. 


EQUIPMENT  WANTED 


Wanted:  generator.  Hertner  or  equal, 
type  HI-50-100,  volts  42-45-50  continuous 
rating,  5 minute  rating  42-45-100  amps. 
Lyric  Theatre,  Oxford,  Miss. 


Pair  single  phase,  220v,  4 or  6 tube 
rectifiers.  Boxoffice,  9795. 


GENERAL  EQUIPMENT— USED 


E-7  mechanisms  and  Ballantyne  mechan- 
isms. Ballantyne  200  watt  dual  amplifier 
system  for  drive-in.  W.  E.  sound  heads 
and  5pt  bases,  RCA  soundheads  and 
light  weight  bases  to  match.  Priced  to  sell. 
LOU  WALTERS  SALES  & SERVICE  CO., 
4207  Lawnview  Ave.,  Dallas,  Texas. 


WONDERFUL  VALUE!  Government  sur- 
plus E7  mechanisms,  beautiful  condition, 
guaranteed,  only  $349.50  pair;  change- 
overs,  $22.50  pair.  STAR  CINEMA  SUP- 
PLY, 621  West  55th  St.,  New  York  19. 


DRIVE-IN  THEATRE  EQUIPMENT 


Drive-In  Theatre  Ticketsl  100,000  1x2” 
special  printed  roll  tickets,  $40.75.  Send 
for  samples  of  our  special  printed  stub  rod 
tickets  for  drive-ins,  Safe,  distinctive, 
private,  easy  to  check.  Kansas  City  Ticket 
Co.,  Dept  10,  109  W.  18th  St.  (Filmrow), 
Kansas  City  8,  Mo. 


EQUIPMENT  REPAIRING 


All  makes,  all  models  projection  equip- 
ment repaired.  LOU  WALTERS  SALES  & 
SERVICE  CO.,  4 2IJ7  LAWNVIEW  AVE., 
DALLAS  27,  TEXAS. 


ANTIQUE  EQUIPMENT 


For  sale:  Powers  6-A  projector,  silent, 
35mm  complete,  original,  first  class  con- 
dition. Also  have  other  collectors  items. 
C.  J.  McConnell,  1220  Commerce  Bldg., 
Kansas  City  6,  Mo. 


MISCELLANEOUS 


1964  pocket  size  date  book!  Mail  $1.00 
to:  DATE  BOOK,  P.O.  Box  9231,  Jackson- 
ville 8,  Fla. 


IN-CAR  HEATERS 


Complete  250  heater  installation  in  top 

condition!  Bernzomatic  filling  machine, 
scales,  torches  and  new  spare  parts 
supply.  Now  operating  and  ready  to  go. 
Cost  over  $9,000.  Get  in  on  winter  profits 
now  without  disturbing  your  paving  or 
operation  for  only  $4,995!  Individual 
heaters  also  available  for  $19.95,  cost  $30. 
Will  finance  if  necessary.  P.O.  Box  389, 
Doylestown,  Penna. 


IT  PAYS  TO 
ADVERTISE  IN 
BOXOFFICE 


THEATRES  FOR  SALE 

West  Coast  theatres  for  sale.  Write  for 
list.  Theatre  Exchange  Company,  260 
Kearney  Street,  San  Francisco  8,  Cali- 
fornia. 

MOVIE  HOUSE 

N.Y.C.,  in  Lincoln  Center  areal  Art 

Theatre,  10  years  lease.  Principles  only. 
Phone:  212-TR-3-7S90. 

THEATRES  WANTED 

Wanted  to  Buy  or  Lease:  Indoor  the- 
atre in  metropolitan  areas,  population  at 
least  75,000.  Contact  William  Berger, 
Metropole  Hotel,  Cincinnati,  Ohio. 

Wanted  to  Buy  or  Lease:  Indoor  theatre 
in  Metropolitan  area.  Population  at  least 
200,000.  Contact  Harry  Wald,  506  Sf. 
Charles  St.,  St.  Louis,  Mo. 

Buy  or  lease  good  drive-in  theatre  in 
Michigan  or  Northern  Indiana.  Send  all 
information  and  photos  to,  Boxoffice,  9799. 

Want  to  lease  with  option  to  buy!  Indoor 
or  drive-in  or  both  in  Oklahoma.  Write, 
Rialto  Theatre,  Box  96,  Carmen,  Okla. 

SOUND  PROJECTION 
MAINTENANCE  MANUAL  & 
MONTHLY  SERVICE  BULLETINS 

TROUT'S  SOUND  AND  PROTECTION 

LOOSE-LEAF  Service  Manual  and  Monthly 
Service  Bulletins.  "How"  to  keep  your 
equipment  in  good  running  condition; 
"How”  to  repair  projectors,  arc  lamps 
and  keep  in  tip-top  running  condition. 
“How”  to  easily  service  Sound  Equipment; 
Sound  heads,  amplifiers  and  speakers. 
Data  on  16,  35  and  70mm.  Data  on  Xenon 
lamps  and  new  transistor  sound  systems. 
"Simplified  Course  on  servicing  Sound 
Systems  for  Theatres,”  each  month.  Used 
by  leading  theatres  as  a guide  for 
Better  Sound  and  Projection.  For  EX- 
HIBITORS and  PROJECTIONISTS.  Edited 
by  Wesley  Trout,  Technical  Editor,  Modern 
Theatre  13  years!  Manual  and  MONTHLY 
SERVICE  BULLETINS  for  one  year,  only 
$7.50.  Cash,  Check  or  P.O.  No  CODs. 
WESLEY  TROUT,  Publisher,  Box  575,  ENID, 
OKLAHOMA. 

BUSINESS  STIMULATORS 

Bingo,  more  action  $4.50  M cards.  Other 
games  available,  on,  off  screen.  Novelty 
Games  Co.,  106  Rogers  Ave.,  Brooklyn 
N.  Y. 

Build  attendance  with  real  Hawaiian 
orchids.  Few  cents  each.  Write  Flowers  of 
Hawaii,  670  S.  Lafayette  Place,  Los  An- 
geles 5,  Calil. 

Bingo  Cards.  Die  cut  1,  75-500  combina- 
tions. 1,  100-200  combinations.  Can  be 
used  for  KENO,  $4.50  per  M.  Premium 
Products,  339  West  44th  St.,  New  York 
36,  N.  Y. 

POPCORN  MACHINES 


Brand  new  counter  model,  all  electric. 
Capacity,  hundred  portions  per  hour, 
$199.00.  Replacement  kettles  all  machines. 
120  S.  Halsted,  Chicago  6,  111. 


ANTI-THEFT 

SPEAKER-HEATER  PROTECTION 


ANTI-THEFT  SPEAKER  CABLE  PRICE  RE- 
DUCED! Protect  your  speakers-heaters  for 
less  than  75c  per  unit  I Complete  satisfac- 
tion reported  by  chains  and  exhibitors. 
Write:  Soeaker  Security  Company,  1650 
Willow,  Hoboken,  NJ. 


THEATRE  SEATING 


Specialists  in  rebuilding  chairs.  Best 
workmanship,  reasonable  prices.  Have 
men,  will  travel.  Rebuilt  theatre  chairs  for 
sale.  Neva  Burn  Products  Corp.,  262  South 
St.,  N.Y.C. 


CHAIRS  REBUILT  ANYWHERE  1 Expert 
workmanship,  personal  service,  finest  ma- 
terials. ARTHUR  JUDGE,  2100  E.  Newton 
Ave.,  Milwaukee,  Wisconsin. 


We  specialize  in  rebuilding  opera  chairs. 
Our  40  years  experience  is  your  guar- 
antee Factory  trained  men  do  the  job 
properly.  Write  for  our  low  prices.  We  go 
anywhere.  Sewed  covers  to  fit  your  seats, 
$1.65  each.  Chicago  Used  Chair  Mart, 
829  So.  State  St.,  Chicago  5,  Illinois. 
Phone:  WEbster  9-4519. 


HANDY  SUBSCRIPTION 
ORDER  FORM 

LAST  CHANCE 

TO  RENEW  OR 
SUBSCRIBE  AT 
CURRENT  RATES! 

Starting  January  1,  1964,  it  is  neces- 
sary to  increase  the  subscription  rates 
for  BOXOFFICE  to  $5  for  one  year,  $8 
for  two  years,  $10  for  three  years.  This 
is  the  first  change  in  15  years.  Save 
now.  Rates  below  good  only  until  De- 
cember 31,  1963. 

BOXOFFICE: 

825  Van  Brunt  Blvd., 

Kansas  City,  Mo.  64124 

Please  enter  my  subscription  to 
BOXOFFICE,  52  issues  per  year 
(13  of  which  contain  The  MODERN 
THEATRE  Section). 

□ $3.00  FOR  1 YEAR 

□ $5.00  FOR  2 YEARS 

□ $7.00  FOR  3 YEARS 

□ Remittance  Enclosed 

□ Send  Invoice 

THEATRE  
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TOWN  STATE 
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BOXOFFICE  ::  December  23,  1963 
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15 
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17 

18 

19 
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